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Ozet

Smifsal catisma ozellikle 1960 sonrasi post-endustriyel donemde bicim
degistirmistir. Artik “yasam tarzlari”na dayali farklilasmayla kendini gosteren
siifsal farklilik, adeta toplumsalligindan siyrilip bireysel bir yone dogru kaymaya
baslamistir. Ancak sinifsal farklilasma gorunirlugu bir olctude azalmis olsa da
halen yerinde durmaktadir ve sistemin istikrarini sturdirebilmesi icin simifsal
catismaya karsi yeni miicadele yontemleri gelistirmesi gerekmektedir. Calismada
bir denetim araci olarak “gorme”nin bu kontrol yontemlerinin onemli bir ayagim
olusturdugu iddia edilmis ve gormeye dayali miicadele yontemlerinin énemli bir
ornegi olarak billboard reklamlar incelenmistir. Billboard reklamlarinin sehirdeki
islevlerinden birinin simiflar arasi farkliligi, arzu nesnesi haline gelen yasam
tarzlarina tuketim yoluyla ulasabilecegine dair bireye yonelik mesajla, bir 6lctide
ikincillestirilmek oldugu iddia edilmistir. Ornek olarak ise Ankara cevre yoluna
yerlestirilmis olan billboardlar gostergebilimsel 6zellikleri acisindan
incelenmistir. Sonucta reklamlarin icerdigi yan anlamlarin farkh yasam tarzlarim
one cikararak sinifsal farklilig: yeniden urettigi ve ayrica bireye bir hareketlilik
olanag vaat ederek sinifsal bilingliligin ontine gecilmesine olanak sagladig:
goralmustur.
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Abstract

Class struggles have transformed in the post-industrial era following 1960s. Class
differences are now manifested in “life styles”, taking an individual direction,
deprived of their social content. Nevertheless, the class antagonisms continue to
exist despite becoming rather in distinct and the system needs to develop new
ways of combating class antagonisms in order to sustain its stability. In this
study, “seeing” as a tool for control has been claimed to be one of the
fundamental aspects of control mechanisms and billboard advertisements have
been analysed as they constitute one of the significant examples of struggle over
ways of seeing. This study claims that, by means of billboard advertisements, the
class antagonisms in the city are attempted to be diluted by means of a message to
the consumer that the life styles, which have become objects of desire, can be
attained through consumption. Therefore, in this study, I semiologically analyse
the billboard advertisements on Ankara motorway. One of the conclusion of this
study is that the connotations in advertisements reproduce class differences by
highlighting diffrerent life styles and hamper class consciousness by promising an
opportunity of social mobility for the individual.
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