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Ozet

Yurttaslarin herhangi bir konuya iliskin bilgiyle donanmis ve desteklenmis
kararlara ulasmasi acisindan bilginin serbestce dolastig bir kamusal alanin varlhig
onem tasimaktadir. Bu anlamda, bilgiye erisimi ve bilgi paylasimini kolaylastiran,
internette arama yapma islevini yerine getiren arama motorlari, cogulculugun ve
katilimciligin kamusal alanda giiclendirmesi acisindan onemli bir yerde
durmaktadir. Ancak diger yandan, arama motorlarinin ticari kayg ve iliskilerin
sekillendirdigi ve agirlikh olarak reklamciligin hakim oldugu kuresel bir pazar
yapisl sergilemesi de soz konusudur. Ulusal ve uluslararasi bircok ekonomik
aktorun etkinlik gosterdigi ticari bir alana dontusmesi, arama motorlarinin
internetin demokratik potansiyelini ne o6lctide destekleyebilecegi sorusunu da
beraberinde getirmektedir. Genel olarak bu soru etrafinda sekillenen calismada,
oncelikle kamusal alan acisindan internet arama motorlarinin yeri ve 6nemi
cesitli tartismalar 1s1g1nda ele alinacaktir. Ardindan, cesitli istatistiksel veriler
1s1ginda internet arama motorlarinin ekonomi politik yapilanmasi ve bu
yapilanma ile arama motorlarinin teknik isleyisi arasindaki iliskiler
incelenecektir.
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Abstract

A public sphere, in which information circulates and flows freely, is important for
citizens to make well-informed decisions on any public matter. In this sense, the
searchable structure of the Internet and search engines that allow users to reach
and distribute information has a crucial importance for strengthening the
participatory and pluralistic qualities of public sphere. On the other hand, the
fact that internet search engines have become a global market ruled by
commercial interests of major companies and a field impacted principally by
advertising, brings about the question of whether search engines can support the
democratic potential of the Internet. To investigate this question, this article
primarily focuses on the importance of searching engines within the framework
of the ongoing discussion. It also focuses on the political economy of search
engines and it examines the relationship between search engines and public
sphere in the light of various statistical data related to search engine market.
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