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Oz

Yeni medya 6zellikle kullanicilarin icerik iiretimine olanak saglayan web 2.0’nin
gelistirilmesi ve icerik uiretimini kolaylastiran ara¢ ve uygulamalarin yayginlasmasi ile
birlikte kullanicilarin ifade ve yaraticiliklarinin merkezi haline gelmistir. Bu baglamda
iletisim alaninda 6nemli bir degisim yasanmus, katilimer bir kultur gelismeye baslamistir.
Boylece internetin demokrasiyi gliclendirme potansiyeli 6n plana ¢tkmistir. Yeni medya
tuzerine yapilan bu tartismalarda kullanicilarin internetin bu potansiyelini nasil
degerlendirdigi 6nem kazanan konulardan biri haline gelmistir.

Yeni medyada kullanicilarin mizahi ve gorsel bir dil iizerinden gundemle ilgili yorum
ve elestirilerini olusturduklar gortilmektedir. Internet kullanicilar yaratici icerik
dretimleri iizerinden dile getirdikleri bu elestirilerde mizah, eglence, alay, yaraticilik gibi
unsurlari yogun olarak kullanmaktadir. Bu kapsamda kullanici tretimi icerige dayanan
bobiler.org internet sitesi bu tur elestirel mizah 6rnegi fotomaniptilasyonlarin uretildigi bir
ortam olarak dikkat cekmektedir.

Calismanin temel sorusunu icerik tireten kullanicilarin yeni medyada elestirel mizahi
neden ve nasil kullandiklar1 olusturmaktadir. Bu dogrultuda kullanici uretimi elestirel
mizah orneklerinin tretildigi bir mecra olarak Bobiler arastirmanin orneklemi olarak
secilmistir. Kullanicilarin yeni medyadaki elestirel mizah tiretim pratiklerinin anlasilmasi
amactyla Bobiler.org tzerine netnografik bir inceleme gerceklestirilmistir.
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Abstract

New media has become the hub of internet users’ creativity and expression, especially as
web 2.0 enabling user generated content has been developed and; tools and applications
easing content generation has become widespread. Within this context, there has been a
crucial change in the field of communication and a participatory culture has occurred.
Hence, internet’s potential of strengthening democracy has come into prominence. The
matter of how internet users utilize this potential is one of the most important subjects
within the discussions over new media.

It is observed that, in new media users constitute their comments and criticism about
the agenda over a humorous and visual language. Factors like humor, fun, ridicule,
creativity are intensely combined within the users’ criticism expressed through the creative
content generation. Within this scope the internet site bobiler.érgbased on user generated
content, attracts attention as being a medium where critical humor examples like
photomanipulations are generated.

The basic question of this study is how and why users utilize critical humor in content
generation in new media. Accordingly, Bobiler, one of the internet sites where examples of
critical humor are generated, has been chosen as the case of this research. With the intent
of understanding internet users’ practices of critical humor production, a netnographic
study is conducted.
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