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Translation and Localization: Frequent Arguments through
Asymmetric Binoculars
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The rapid technological developments have led to emerging industries and
practices, such as the localization of websites, video games, and software. This
has been directly associated with the digitization of products, including their
textual content. The relatively rapid evolution in turn might be one of the reasons
for the confusion of the related terms in Translation Studies (TS). While the
industry introduced most of these terms, TS research adopted them in many
cases or contributed to proliferating others. This multiplicity of the terms has led
to more fuzziness. Given the different and contradictory points of view
regarding localization, from the academia and the industry, this paper attempts
to pinpoint key arguments in order to help accelerate the pace of integrating
research on localization in TS, to refresh the academic perspective with this
regard, and to find out where translation and TS can fit in localization. The paper
sheds light on the different points of view in terms of the definition of
localization, its process, and frequent arguments on its relationship to or
independence from translation, on its process, agents, and other concepts
compared with translation. The theoretical discussion is an attempt to contribute
to previous research with this regard and to bridge the gap between TS and the
industry.

Keywords: localization agents; localization process; localization versus
translation; localization workflow; translation technology

1. Introduction

The accelerating developments of technology in general, and of translation technology
in particular, besides the increasing accessibility to the Internet worldwide, have led to several
problematic aspects in Translation Studies (TS). One of these problematic aspects is the
confusion between translation and localization as terms and concepts. Moreover, their
conceptualization seems blurry for academics and professionals. A localization research in TS
would necessitate framing the concept due to its fuzziness. The existing literature and industry
representations entangle the concepts further sometimes or increase the fuzziness and

interchangeability of the use of the terms. This paper' will attempt to detangle the concepts of
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localization and translation, clarify what each one entails in this field, and what relationship
they have, through discussing different points of view from the industry and TS.

To start with the more recent term, localization was defined by the Localization Industry
Standards Association (LISA) by its objective to make a product “linguistically and culturally
appropriate to the target locale” (cited in Jiménez-Crespo 2013, 13). This definition was
criticized due to avoiding the use of the term ‘translation’ to imply the distinct nature of
localization (Jiménez-Crespo 2013, 13) and because it is generic and applicable to translation
(O’Hagan and Mangiron 2013, 88). Another definition was later introduced by the
Globalization and Localization Association (GALA) saying that localization “is the process of
adapting a product or service to a specific locale. Translation is only one of several elements in
the localization process.”? Although the definition is more detailed, including the content, the
elements of the process, and the notion of the market, it does not provide a sufficient
understanding of the difference between translation and localization. John Yunker, on the
contrary, clarifies that localization includes “making technical, visual, and textual modifications
to your site” (2003, 17). Technical modifications occur on elements such as the layout and
formats, while the visual modifications relate to images and colors, and the textual
modifications refer to translation. Having summarized a few definitions of localization
provided by the industry, these are not consistent within the industry itself. Translation agencies
and language service providers, such as RWS, present localization and translation together as a
service which includes translation, post-editing, and transcreation.® To add to the
contradictions, Lionbridge and Transperfect companies offer localization and translation as
different services from transcreation, which is a translation strategy (Kassawat 2020).

Following the industry’s introduction of localization, TS scholars provided their views
as well, with an emphasis on the digital content (Schiler 2005; Anastasiou and Schiler 2010;
Alshtaiwi 2017; Jiménez-Crespo 2019). These views can be mainly attributed to the emergence
of the World Wide Web and websites in the late 1990s (Jiménez-Crespo 2013, 133).
Localization is one of the concepts that are “steadily making their way into Translation Studies”
(Pym 2005, 17). Theoretical research on localization started in TS in the late 1990s, but it has

been defined from various perspectives, influenced by the generic views of the industry. In

2 “What is Localization?” GALA, accessed December 16, 2021, https://www.gala-global.org/industry/intro-
language-industry/what-localization.
3 “RWS Translation Services,” RWS, accessed December 16, 2021, https://www.rws.com/localization/services/translation/.

28


https://www.gala-global.org/industry/intro-language-industry/what-localization
https://www.gala-global.org/industry/intro-language-industry/what-localization
https://www.rws.com/localization/services/translation/

transLogos 2021 Vol 4 Issue 2 trans(®ogos

Kassawat, Madiha, pp 27—44 A Translation Studies Journal
Translation and Localization: Frequent Arguments through © Diye Global Communications
Asymmetric Binoculars diye.com.tr | diye@diye.com.tr

other words, these definitions focused on the technical, linguistic, and cultural adaptation
aspects of the product in general (Quirion 2003; Rémon 2007) or the elimination of the traces
of the country of origin (Gouadec 2003; Schiler 2005; Pym 2011), without highlighting their
relevance to translation and translators. Miguel Angel Jiménez-Crespo proposed a more
translation-oriented definition of localization, specifying the translation strategy adopted in this

field and highlighting the notion of the function:

Localization is therefore conceptualized as a target-oriented translation type and, in line
with the functionalist notion of adequacy, emphasizes users’ expectations and achieving
the communicative purpose for which the localization was commissioned, rather than
equivalence relationships to source texts (STs). (2013, 18)

Having briefly discussed the key definitions of localization, it can be noticed that a
comprehensive definition is not possible. Localization is a multidisciplinary field and is a broad
term from an academic perspective (Jiménez-Crespo and Singh 2016). Moreover, the common
argument is that there will always be various definitions and perspectives of localization
“because various parties, including localizers, translators, translation scholars, researchers, and
industry experts have different perspectives about what concepts are encompassed by the term”
(McDonough Dolmaya 2018, 343). However, this paper will continue the discussion in relation
to translation and TS (i.e., it will view localization as a translation type, while detailing the

elements and nature of its process).
2. From Globalization to Translation

In its beginning, localization did not have a complicated process as nowadays. It rather
started with translation but was refined over time to avoid the encountered issues, leading to
the actual process (Jiménez-Crespo 2019). Its current process is enveloped within a
globalization cycle of the product. It starts with internationalization and then moves to
localization. The latter consists mainly of project preparation, the translation proper, and quality
assurance (Quah 2006, 114). In other words, to make a product look and sound local, it should
first be internationalized or generalized (Pym 2005) to create a “world ready” product that can
be efficiently localized for any market (Yunker 2017, 52). In fact, the process entails more
phases, such as preparation, marketing, and management, but we will only discuss it in relation

to translation.
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Translation is directly concerned with the two main phases: internationalization and
localization. Both these phases deal with technical, visual, legal, marketing, and textual aspects.
Internationalizing the text, though, refers to isolating text strings that need translation, moving
them to a resource file, and rewriting the source text to facilitate the translation (Yunker 2003).
More importantly, any cultural references should be eliminated from the text (Gouadec 2003;
Schéler 2005). This phase is sometimes referred to as “localization-enablement” (Quah 2006,
115) or “delocalization” (Cancio Pastor and Belmonte 2010). Internationalization aims to
reduce the costs as much as possible (Pym 2005) through saving time and money by creating a
template that can be easily localized (Yunker 2003). Therefore, internationalization is a behind-
the-scenes process which precedes localization, without any output yet for the consumer who
speaks the targeted language. The industry adopts internationalization for an easier and more
efficient localization. However, this phase has been criticized in TS due to its impact on the
translated output. For instance, it can lead to direct equivalences of the source text (Pym 2004,
54), which is culturally neutralized, thus contradicting the concept of localization. Moreover, it
imposes authority over “less powerful locales” (62), with exceptions of certain localized genres,
as in localized games where the source culture is highlighted rather than eliminated (O’Hagan
and Mangiron 2013, 91). Therefore, internationalization is related to translation given the goal
attributed to it and its potential influence on the translation strategy.

Once the preparations in the localization phase are done, several tools are used in the
workflow. These include translation memories (TMs) and other computer-aided tools. These
tools have been criticized by TS scholars over time, for example, due to the “non-linearity” in
the text production (i.e., “leveraging” or “chunking” [Pym 2005, 21] the text into parts to enable
several agents to work on it at different levels), let alone the inconsistency caused and effects
on the quality, which would not be present in several other translation types. The text would
move from translators and/or post-editors to reviewers and testers/quality assurance agents,
depending on its function. As one can notice, localization language agents can intervene at
several levels in the localization process. Yet, translation is understood as a subphase in the
globalization cycle. However, despite the frequent generic views of translation, the industry
stakeholders do not seem ignorant or denying of the role translation plays in the process:
“Professional translation contributes essential linguistic, cultural and subject matter expertise

to the localization of your content and leads to a better finished product and more positive
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customer experience.”* Having said that, the below discussion will attempt to address main

arguments on the similarities and differences between localization and translation.
3. Localization versus Translation: Frequent Arguments

A review of TS literature on localization research reveals many gaps at the terminology
level and the conceptualization level of the relationship between translation and localization.
The following discussion attempts to align points of view from the industry and TS with this
regard in order to contribute to filling in these gaps. Furthermore, it will highlight the
similarities and differences between these concepts. The goal is not to compare the terms or
concepts but rather to address some frequently asked questions or commonly raised arguments

with regard to localization and translation as two interdisciplinary fields.
3.1 Terminology Fuzziness in the Literature

As discussed above, translation is a part of the localization phase, but it represents the
center piece in the cycle. However, it has been noticed that the term ‘translation’ is sometimes
confused with ‘localization’ in the industry and in research (Jiménez-Crespo 2019) or that the
terms are used interchangeably as in ‘website translation’ rather than ‘website localization’ (Lee
2009) or together as in ‘content translation localization,” which refers to ‘content localization’
(Esselink 2003a) or ‘textual localization’ (Dunne 2006, 105). The multiplicity of these terms
can be interpreted as neglecting the comprehensiveness and ability of translation to encompass
or to generate terms relating to the industry developments. However, the word ‘localization’ is
necessary in some contexts to refer to the technical modifications and the process, as we will
discuss later. Professionals in translation are not excluded from this tendency as they tend to
consider the localization process as a translation process in the first place (Sun 2002). This point
of view of professionals can be interpreted by the fact that localization agencies and in-house
divisions originally developed from translation divisions or previous translation agencies
(ibid.). The confusion is also thought to be due to the direct translation of strings by

programmers in the beginning of localization, assuming that the linguistic process would be

4 “RWS Language Services,” RWS, accessed December 16, 2021, https://www.rws.com/localization/services/.
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simple (Jiménez-Crespo 2019, 29). Hence, it is necessary to investigate the two notions at

several levels.
3.2 Translation and Localization

3.2.1 Historically and Academically. The integration of translation professionals in the
globalization cycle of the product has drawn the attention of TS scholars. Arguments in TS
focused on which concept is part of the other, localization or translation (Pym 2004, 56;
Mousten 2008; Achkasov 2016). Other arguments focused on the historical origins of each
concept and that translation is an older practice than the twenty-year-old localization (Achkasov
2016), which is an extension of translation (Froeliger 2010). However, Anthony Pym (2000)
states that the “discourse of localization has not developed from translation theory, nor is it an
invention of academic linguistics, as far as [ know. It comes from practice.” This corresponds
with the criticism that TS scholars often use the industry terminology instead of influencing the
industry (Achkasov 2016). To look at how translation is viewed in other fields of study, a co-
authored work of an International Business scholar and a TS scholar showed that translation is
viewed as a simple “textual transfer” within a large marketing process, while the common
concept of translation in that discipline seems to date back to early days of TS (Jiménez-Crespo
and Singh 2016, 253). Such views may have been the reason for raising red flags for the lack
of recognition of translation in the concept of localization. This is because translation is seen in
localization as “the minimalist replacement of natural-language strings” (Pym 2005, 23).
Moreover, only a third of the localization budget is consecrated for translation, while the rest
of the expenses is distributed between engineering and management (ibid.). Other scholars
point out that “[w]hen translation is defined as just one part of the localization process (e.g.
Esselink 2000: 3-4, Lommel 2003: 13), or just a language problem (cf. Pym 2004, 51-52), this
distinction can have an impact on the translation profession” (McDonough Dolmaya 2018,
346). While most of these arguments are to the point, one should admit the multidisciplinary
aspect of localization. Everything cannot be attributed to translation although the partial role of
translation is bigger than or similar to the roles of many other disciplines in the industry, such
as legal affairs, graphic design, engineering, and marketing. This multidisciplinarity in turn
seems to deprive the translators of getting the desired recognition in the industry, where all the

credits go to technology makers or to technology itself. As an example, Julia Carrie Wong
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(2019) criticized in an article a conference on Google Assistant, where no mentioning was given
to the hundreds of linguists who also worked on the product. Therefore, even if translation and
translators are sometimes appreciated in the industry (Esselink 2003a; Yunker 2017), they are
being disguised behind the scenes. Products are presented as pure technological magic.

The problematic of recognition, though, is not only associated with translation.
Localization itself is not fully recognized “as a phenomenon of epistemic significance within
the Translation Studies community” (O’Hagan and Mangiron 2013, 103). This can be noticed
in the absence or limitedness of discussions on localization in TS conferences or in viewing it
as a business model “rather than as a translation phenomenon worthy of in-depth investigation
from a theoretical perspective” (99). This tendency of marginalizing localization in TS can be
due to the limited knowledge TS academics have of its practices and concept. There seems to
be a low number of scholars who practice localization (Torres-Simoén and Pym 2016, 116). This
might be why TS academic input tends to be business- or technology-oriented rather than purely
translation-oriented. Conducting more studies on the translation part is critical at least to see
how to fill in this gap with the industry and to address translation-related issues. Localization
encompasses many disciplines, but each one is expected to master their subject. Therefore,
translation stakeholders need to pinpoint the weaknesses they might have and attempt, for
example, to adjust TS theories to be applicable to the localization context. If the emergence of
localization is a “turn” in TS, then the uncertainty is due to this new territory (Doorslaer 2019,
222). However, the word ‘turn’ refers to a sudden change and thus sounds exaggerative to
represent localization, as it emerged and evolved gradually. Luc van Doorslaer suggests that
“[s]ticking to translation proper may be more comfortable than facing the unclear outcomes of
a confrontation with fuzzy conceptual borders and intersections with other disciplines” (ibid.).
Therefore, one cannot deny or avoid these intersections. Nonetheless, starting with translation

issues in localization can help in finding solutions.

3.2.2 The Technology Factor. It can be argued that the successive and interrelated processes of
localization make it difficult for translation to come up with a notion that combines all of the
included aspects. As Pym puts it, “not many notions of translation would include all the
technical and marketing decisions that are encompassed by the concept of localization” (2011,
414). For instance, localization includes identifying the translatable elements and adapting

certain technical ones, which are not present in translation as we know it. Such aspects also

33



transLogos 2021 Vol 4 Issue 2 trans(®ogos

Kassawat, Madiha, pp 27—44 A Translation Studies Journal
Translation and Localization: Frequent Arguments through © Diye Global Communications
Asymmetric Binoculars diye.com.tr | diye@diye.com.tr

interrelate with the engineering tasks. In fact, localizing URLs and handling tags and
placeholders within the translated text are some of the components which are also seen to
distinguish localization from translation. Therefore, the inclusion of and dependence on
technology in the localization decisions, tools, and workflow are viewed as a factor which
distinguishes localization from translation, making it a wider field of study. The digital nature
of the treated texts plays an important role. However, not all digital texts can be considered as
localized texts. The same applies to texts passing through the localization cycle. We suggest
using the term ‘translated text’ in general and the term ‘localized text’ for limited cases
containing technical elements such as URLs and phone numbers. These elements cannot be
‘translated’ from a language to another per se or even adapted linguistically and culturally. They
are rather replaced by other elements that will be used in the target market. As for the treatment
of the programming elements, it is a skill to be used, but it does not change the nature of the
resulting text. For example, tags for text in bold will be kept in the target text around the
required words, but this treatment does not make the text more local.

Technology involves the tools used as well, which are extensively researched nowadays
(Quah 2006; Koskinen and Ruokonen 2017; LeBlanc 2017; O’Brien and Conlan 2019;
O’Hagan 2020). However, tools themselves are not specific to localization, as they are now part
of the translator’s “workstation” (Somers 2003). The ‘tools’ included in localization are meant
to be the platforms used to facilitate moving the text from an agent to another and from a phase
to another. The impact of such tools and platforms on the translators should also be taken into
account when differentiating between translation and localization. In localization, strings are
often provided as “decontextualized fragments” (Pym 2011, 414). This imposes more pressure
on the translators due to the skills and experience they need to deal with these situations. Based
on the above, technology has to do with translation in general and not only with translation in
localization. This section attempted to highlight only where technology can add a layer in
localization. As discussed briefly, the technology used and the process are directly associated.
The following will focus more on the workflow in localization and how this differs from other

common types of translation.

3.2.3 The Workflow Factor. While technology is a key factor in localization in terms of the
tools and output, management is considered as the backbone of the process. Although

management is part of any translation process as in traditional publishing houses, it constitutes
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a more pivotal entity in the localization phase, which is multidisciplinary, multiphase, and
multiagent-driven. It includes creating terminology bases, terminology maintenance, product
naming, implementing TM software, training staff, leveraging TMs, translation, editing,
staging, and testing (Yunker 2003, 90). Many management services are provided independently
of the translation staff. The workflow management can be organized internally or externally
depending on the company and website sizes (Esselink 2020, 109). However, it is important to
note that not all websites or localized products pass through the same complex process and
phases. Some phases can be excluded for small budgets as with nonprofit organizations
(Jiménez-Crespo 2013). Just like the importance of workflow management in localization,
which has been stressed in TS, other non-translation tasks have been focused on too (Jiménez-
Crespo 2019, 33). Focusing on these non-translation aspects might have contributed too to the
separation of localization and translation as processes and concepts. Management should be
taken into account due to its potential impact on the translation process and quality. At a
different level, management of teams implies having multiple agents working together on the
same projects. Collaboration represents another factor which can also have an impact on the

translation process and output.

3.2.4 The Collaboration Factor. The integration of translators, with their various tasks, in the
globalization cycle along with many other agents has blurred the title of the ‘translator.” Even
agents working on linguistic matters can come from different domains, such as engineers, legal
specialists, and marketing people. More generic terms emerged, including “localizers” or
“localization specialists and-or translators” (Jiménez-Crespo 2019, 29), besides engineer-
linguists, communication specialists, or linguists (Cancio Pastor and Belmonte 2010, 666), but
the term translators did not seem sufficient. These terms are often accompanied by a mix of
concepts as in understanding a ‘localizer’ as an agent who performs linguistic and cultural
adaptations of images and sounds (Alshtaiwi 2017), which is not a translation task per se. The
term has also been used as a general concept and as a professional title (Gouadec 2003;
Froeliger and Ladmiral 2010; McDonough Dolmaya 2018; Quirion 2003), as a reduced task
describing the person who works on chunks (Pym 2005), or as an alternative to the term
‘translator’ who is often called a “language localizer” (Mousten 2008, 36). The terms
‘translator’ and ‘localizer’ are sometimes used interchangeably (Popova and Stepanova 2018)

or together in a more flexible and general way as “translators/localizers” or “translator-

35



transLogos 2021 Vol 4 Issue 2 trans(®ogos

Kassawat, Madiha, pp 27—44 A Translation Studies Journal
Translation and Localization: Frequent Arguments through © Diye Global Communications
Asymmetric Binoculars diye.com.tr | diye@diye.com.tr

localizer” (Olvera-Lobo and Castillo-Rodriguez 2019; Jiménez-Crespo 2013, 2007). Most of
the terms attempt to either distinguish the technical tasks of a translator or to generalize the
term to include as many agents and skills as possible. Thus, the title of the translator has become
blurry due to the multiplicity of agents collaborating on the same projects and the multiplicity
of the tasks performed by a translation-competent agent. Tasks can include, but are not limited
to, translation, revision, terminology, and locale’s team management. The coexistence of these
and other tasks was highlighted by Helle V. Dam and Karen Korning Zethsen (2019). The
translator’s role in the localization process has started to draw more attention recently. It has
been found that “a translator who takes part in such a process should not necessarily be called
localizer or localization expert” (Canim Alkan 2017, 516). The translator’s position changes
depending on the nature of the task: website localization or a simple “website translation”
(ibid.). Although this distinguishing attempt seems vague, as to what is the difference between
website translation and website localization, it shows translation as an essential task in the
translator’s practice. It also underlines the term ‘translator’ as the same person who performs
multiple tasks which all fall within the same field of translation.

Based on the discussed terms, there has been a tendency in TS to merge the profiles or
to use hyphenated ones instead of distinguishing the translator’s position in the process. It is
true that linguistic-technical profiles exist in localization (e.g., engineers with linguistic
competences, linguists and translators with technical competences, or marketing and law
specialists speaking the local language). However, most of the suggested terms in the literature
can fit into any localization agent’s profile, related to translation or not. Despite the blurriness
and confusion in TS, the industry rather seems to keep and recognize the translators as they are.
Many translation agencies and language service providers use the term ‘translators’ or
‘linguists’ on their websites and keep the term ‘localizer’ for pure engineering and web
development tasks. Based on the above, the multiplicity of agents and the collaborative nature
of the localization process have had an impact on translation, even if it is still not direct.
Collaboration has already been present in audiovisual translation and advertising translation,
for instance. The sophisticated nature and complications of the process here, though, might be

more problematic for translation.
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3.2.5 Concepts and Terminology. Given the relationship of localization with the target culture,
the term ‘localize’ started to be seen as a more accurate term than ‘translate’ (Thibodeau 2000,
127). Similarly, translation terms such as adaptation have been seen as the ‘“additional
component that localization provides, as opposed to the textual or wordly nature of

299

‘translation’” (Jiménez-Crespo 2013, 15). However, the term ‘adaptation’ existed as a
translation procedure, but it seems to be used to refer to the technical adaptations of the
functionality and usability of the product. Such adaptations include, for instance, the changes
made to the units used, formatting style of numbers, and dates, which are already present in
technical translation (Froeliger 2010; Jiménez-Crespo 2013). As for the adaptation of colors
and images, it has also been used in print advertisements (Torresi 2008). The same applies to
audiovisual adaptation which has been used in dubbed movies (Yunker 2003). Therefore,
adaptation is often discussed and should be viewed as a common point between localization
and translation instead of being treated as an additional element.

As for the term ‘localization’ itself, it is assumed to come from the word ‘local.’
However, the industry highlights the importance of the internationalization phase for the
success of localization. Similarly, certain TS scholars tend to see internationalization as the
“real revolution” in light of the potential losses it can generate if it is not done properly (Pym
2014, 42). In terms of the internationalization of the textual content, this phase is seen as a
collaboration between translation and writing (O’Brien 2019). This process is new in
translation, because the source text to be localized is pre-edited or processed before the
translation. Having discussed most of the arguments usually raised with regard to translation
and localization, few differences in terms of the process exist. These differences have been
briefly discussed in relation to translation. What follows is their impact on the skills required
from professionals working in the localization industry and how these skills can differ as well

from those learned in translation.

3.2.6 Skills and Competences in Localization and Translation. The last—or first—aspect that
may come to a teacher’s or student’s mind is which skills should the translator have to work in
localization. Investigating the required skills to work in this industry is critical in this “new
translation modality” (Jiménez-Crespo 2009, 79) or sector of the translation profession (Cancio
Pastor and Belmonte 2010). In fact, this aspect has also been confused in TS more than in the

industry sometimes. The translator’s skills and competences in localization have drawn the
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attention of several scholars (Quirion 2003; Gouadec 2007). The localization skills are often
viewed to be more than those of “traditional” translation (Olvera-Lobo and Castillo-Rodriguez
2019, 35) due to the linguistic, cultural, and technical components of localization. This
necessitates having the traditional package of translation besides a technical background
(Gouadec 2003). Such points of view have been accompanied with an increase in demand for
technology competence, observed through research (Bowker 2004). However, as technology
knowledge is also demanded in other types of translation, it should not be overestimated as a
distinguishing element in localization competence. Moreover, excessive concentration on
technological knowledge can result in a profile of a localization engineer or non-specialized
translator (Jiménez-Crespo 2013, 166). Technology skills for a translator working in
localization can be the same skills as those required in regular translation projects in our modern
day besides some basic programming knowledge to treat hard-coded strings with number and
gender agreement issues (ibid.). Pym (2014) also notes that translation university courses focus
mainly on tools, memories, and technology, which are only a part of localization.

These overestimating tendencies are dominant in TS as well. The ‘localizer’ profile is
thought to include mastering specialized translation, rewriting, project management, having
informatics knowledge, with the ability to create term bases and performing quality assurance
(Alshtaiwi 2017). Similar profiles were suggested by Jean Quirion (2003) to include tasks that
can be performed by several agents throughout the localization process. On the contrary, the
industry seems to define the roles more precisely. Software localization involves a strong focus
on technical skills and complexity for the translators, while content localization involves a

strong focus on linguistic skills and technical simplicity (Esselink 2003b).
4. Conclusion

This paper attempted to align different points of view from TS scholars and the industry
with regard to translation and localization. It looked at several aspects and elements, such as
the fuzziness in the terminology and concepts, the processes, the use of technology, the
workflow, and the required skills. Furthermore, it aimed to create a rapprochement in a way
that helps integrating textual localization into TS theories and highlighting the translation

discipline in the localization industry. The discussion dealt with localization as a concept and
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as an industry in general but adopted its categorization as a translation type to focus on the
translational aspects and problematics.

Localization can be understood as a stage of the globalization cycle. It intersects with
and revolves around translation. This translation type involves multiple agents with or without
translation competences, who collaborate to produce technically functional products with
multilingual versions, while ideally following the linguistic and cultural conventions of the
targeted markets. The similarities of localization with other translation types can outnumber the
differences. The discussion showed how key notions of localization, such as technical,
linguistic, and cultural adaptation, are also key notions in translation and TS theories. It also
showed how technology and managed processes can also be used in other translation types. The
required skills in localization are mostly translational, with the need for some technical
knowledge to treat certain strings.

To conclude, the element that is introduced in localization is internationalizing the text.
Although neutralizing the text might have been used before and out of the localization context,
it is more present in the increasingly accessible online content and should have an impact on
the translation when internationalization is applied. Moreover, localization can be seen as a
more demanding translation type in terms of dealing with decontextualized texts, machine-
translated texts, or post-edited texts, which require specific decision-making skills from the
translator different from the linguistic transfer of messages or the translational competences.
These skills need more enhancement in translation education and research in order to contribute
to the localization industry with flexible problem-solving approaches and to empower

professionals in this industry so they can occupy their positions on a solid basis.
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