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ABSTRACT

YouTube is the most widely used video platform worldwide. The platform is also an easy-to-access resource for women in
search of information on methods of getting pregnant. The reliability of the videos on YouTube is an important issue in terms
of public health. The study aims to measure the quality, popularity, and reliability of the videos encountered by individuals
seeking information about the methods of pregnant on the YouTube. A search is made on YouTube with the keyword "for
pregnancy". 44 videos by various filtering methods are included in the study. The quality and reliability of the videos are
evaluated with the DISCERN scale. The VPI value is calculated to determine popularity of the videos. As a result of the study,
it is determined that most of the video-uploaders (66%) are non-experts. The reliability of the videos uploaded by experts is
higher. But the popularity of videos uploaded mostly by non-experts is higher. Consequently, the qualification of people that
upload the videos is unimportant for individuals. Access to accurate and reliable information on special issues such as
pregnancy is important. It is recommended to examine the expertise of those people who upload videos to these platforms, and
to audit videos with low information reliability.
Keywords: DISCERN, Pregnancy Methods, YouTube, VPI.
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oz
YouTube diinya genelinde en yaygin kullanilan video platformudur. Bu platform, anne olmak isteyen kadinlarin hamile kalma
yontemleri ile ilgili bilgi arayisinda da kolay erigilen bir kaynaktir. Bununla birlikte bu platformda yer alan videolardaki
bilgilerin giivenilirligi toplum saglig1 agisindan dnemli bir konu olarak goriilmektedir. Bu galismanin amaci YouTube’ta hamile
kalma yontemlerine dair bilgi arayisinda olan bireylerin karsilagtiklar1 videolarin kalitesini, popiilerligini ve giivenirligi
Olgmektir. Caligma kapsaminda “hamilelik i¢in” anahtar kelimesi ile YouTube’da arama yapilmistir. Cesitli filtreleme
yontemleri ile 44 video ¢aligmaya dahil edilmistir. Videolarin kalitesi ve giivenilirligi DISCERN 6l¢egi ile degerlendirilmistir.
Videolarm popiilerliginin degerlendirilmesi i¢in ise VPI degeri hesaplanmistir. Calisma sonucunda video yiikleyicilerinin
biliyikk bir kismmin (%66) uzman olmayan kisiler oldugu belirlenmistir. Uzmanlar tarafindan yiiklenen videolarin
giivenilirliginin daha yiiksek oldugu tespit edilmistir. Bununla birlikte ¢cogunlukla uzman olmayan kisilerin yiikledigi videolarin
popiilerliginin daha yiiksek oldugu saptanmistir. Sonug olarak bireyler i¢in videolar: yiikleyen kisilerin niteliginin énemsiz
oldugu goriilmistiir. Ancak hamilelik gibi 6zel konularda dogru ve giivenilir bilgiye erisim 6nemlidir. Bu kapsamda bu
platformlara video yiikleyenlerin uzmanliklarinin incelenmesi ve bilgi gilivenilirligi diisiik videolarin denetlenmesi
onerilmektedir.
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GENISLETILMIiS OZET

Amac ve Kapsam:

Internetin giinliik yasami ayrilmaz bir pargast haline gelmesi ile birlikte 6zellikle saglik gibi pek gok alanda bilgi arayisinda,
internet kaynaklarinin kullanimi artmustir. Bir saglik arayist olarak da nitelendirilebilecek olan “hamile kalma” siirecine iliskin
bilgilerin internet platformlarinda ne sekilde islendigi ve bireylerin bu bilgilerden ne diizeyde yararlandig: arastirmanin konusunu
olusturmaktadir. Bu kapsamda arastirmanin gergeklestirilebilmesi i¢in kolay kullanim kosullarina, genis ve zengin igerige sahip,
bircok insanin videolar paylastigi, izledigi ve bilgi aligverisinde bulundugu, kullanicilar ve igerik ireticilerinin etkilesim
icerisinde oldugu sosyal bir video platformu olan “YouTube” secilmistir. Bireylerin YouTube {izerinde hamilelik yontemlerine
(hamile kalma siirecine) iligskin karsilastiklar1 videolarm kalitesini, popiilerligini ve giivenirligini 6l¢gmek ¢alismanin amacini
olusturmaktadir. Bu kapsamda YouTube’da hamile kalma siireci ile iliskin yayinlanmis videolarin igerigi, videolar: yiikleyenlerin
uzmanliklari ve kullanicilarin bu videolari izleme durumlar incelenmistir.

Yontem:

YouTube platformunda “Hamilelik igin” anahtar kelimesine karsilik videolar incelemeye alinmis, bdylece hamile kalma
yontemlerine dair internete basvuran hastalarin karsilastiklar: enformasyon niteligindeki iceriklerin kalitesi ve giivenirligi tespit
edilmeye calisilmistir. Arastirma kapsaminda videolarm yiikleme tarihi ve tiirii bakimindan kisitlama yapilmamistir. YouTube
arama motoruna girilen anahtar kelimenin verebilecegi farkli sonuglari engellemek adina arama 18.11.2022 tarihinde
gerceklestirilmistir. Filtrelemede 4-20 dakika arasindaki videolar secilmis, siralama 6lgiitli olarak da “gériintiileme sayisina
gore” segenegi isaretlenmistir. Arama Tiirk¢e dilinde yapilmis olup, arama sonucunda c¢ikan 55 video arastirma
degerlendirmeye almmustir. Yapilan degerlendirme sonucunda 44 video, incelemeye uygun bulunmustur. incelemeye alinan
44 YouTube videosunun popiilerligini ve giiciinii tespit etmeye yonelik olarak VPI (video gii¢ indeksi) yontemi kullanilmstir.
Videolarin kalite degerlendirme yontemi olarak ise Oxford Universitesi’nde Charnock ve arkadaslarmin gelistirmis oldugu
DISCERN (Quality Criteria for Consumer Health Information) 6lgegi kullanilmigtir. Her bir video igin DISCERN puani1 ve
VPI hesaplanmis, elde edilen verilen Statistical Package for the Social Sciences 22 (SPSS) programina girilmistir. Veriler
frekans analizi ve normallik dagilimi testine tabi tutulmusg, normallik katsayisini karsilamama gerekgesiyle nonparametrik
testlerden Spearman korelasyon analizi ve Mann-Whitney U testleri kullanilmigtir.

Bulgular:

44 video iizerinde yapilan incelemede, video yiikleyicilerin %34’ iiniin konuya dair uzmanliginin oldugu (kadin dogum uzmani,
diyetisyen, tiip bebek uzmant), %66’sinin ise uzmanliginin olmadig: (siradan video yiikleyicileri, farkli alanda ¢alisan kisiler)
tespit edilmistir. Videolarin %11°i Hamilelik Belirtileri/Testleri, %34’i (n=15) Hamilelik Siireci, %48’1 (n=21) Hamile Kalma
(Hamilelik) Yontemi, %7’si (n=3) ise Hamilelik Mizahu ile ilgili igeriklere sahiptir. VPI ve DISCERN puanlarina bakildiginda
uzman/uzman olmayan video ylikleyicilerinin VPI degerlerinin en diisiik 50, en yiliksek ise 99,66 oldugu goriilmiistiir.
DISCERN puanlar incelediginde (minimum 15, maksimum 75 olmasi beklenir) 44 YouTube videosunun minimum 15 puan
aldig1, maksimum ise 57 puan aldig1 goriilmiistiir. Tiim videolarin ise ortalamasi 24,25 puandir. Videolarin bilgi giivenirligi
acisindan %61°1 (n=27) cok zayif, %21°1 zayif (n=9), %7’si orta (n=3), %11°i (n=5) ise iyi olarak siiflanmistir. Uzman ve
uzman olmayan kisilerce “Hamilelik i¢in” anahtar kelimesi ile yiiklenen YouTube videolarn aldigi puanlar arasinda anlamh
bir fark olup olmadigini test etmek igin nonparametrik testlerden olan Mann-Whitney U testi yapilmig, uzman kisilerce
yiiklenen videolarin daha yiiksek DISCERN puani aldigi, bu videolarin bilgi giivenirliginin daha yiiksek oldugu goriilmiistiir.
Videolarm almig oldugu DISCERN ve VPI ortalamalari arasinda bir iliski olup olmadigina bakilmis, fakat istatistiksel olarak
bir iliski bulunamamugtir.

Sonug ve Tartisma:

Yapilan incelemeler sonucunda YouTube gibi insanlarin kolay bilgiye erisim saglayabildigi ve aktif kullanilan sosyal medya
platformunda yer alan videolarin ve video i¢eriklerinin yeterince giivenilir olmayabilecegi tespit edilmistir. Calismada kapsama
alinan 44 videonun %66’siin uzman olmayan kisilerce yiiklenmis olmas1 ve %61 nin igerik olarak diisiik giivenirlige sahip
olmasi 6nemli ve dikkat edilmesi gereken bir veridir. Videolarin agirlikli olarak ¢ok zay1f bilgi glivenirligi icermesi bilgi arayan
kullanicilarin  dogrulugu, giivenirligi sorgulanacak nitelikte enformasyona maruz kaldigmi gostermektedir. Ozellikle
hamileligin hassas ve 6zellikli konulardan biri oldugu diisiiniildiigiinde, bu noktada enformasyon kaynagi olarak “uzman
olmayan kisilerin” rehber niteligi tagimasi tartigilmasi gereken bir konudur. Videolarm popiilerligini 6lgen VPI’nin
ortalamasina bakildiginda ise ortalamanin 91,39 oldugu goriilmektedir. Bu sonuca gore ise cogunlugu uzman olmayan kisilerin
yiikledigi videolarin popiilerliginin yiiksek oldugu anlagilmaktadir. Bu tiir igerik arayislarmin ise en ¢ok Sanliurfa, Diyarbakir
ve Gaziantep illerinde gergeklesmis olmasi, bolgesel olarak dogum ve doguma iliskin bilgiye erisim davranisinda kiiltiirel
faktorlerin etkili olabilecegini diisiindiirmektedir. Sonug olarak bilgiye hizli ve kolay erisim, bilgiyi derinlestirme istegi gibi
cesitli faktorler saglik bilgi arayisinda internet platformlarinin kullanimi arttirabilmektedir. Fakat toplum tarafindan aktif
kullanilan internet platformlarindaki bilgilerin giivenilirliginin diisiik olmasi ciddi bir risk faktorii olugturmaktadir. Bu durum
bireyin ve toplumun saglig: lizerinde olumsuz etkilerin meydana gelmesine sebep olabilir. Bu nedenle bu platformlardaki
bilgilerin uzman kisiler tarafindan hazirlanmasi ve igeriklerin denetlenmesi dnemlidir.
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1. INTRODUCTION

Along with the implementation of Web 2.0, internet users have moved out of the get an information-only position.
Users have come to a position where they can share, produce and discuss information. This has enabled individuals
to be more actively involved in the process. Thus, individuals started to produce, share, and exchange information
more. This situation has also led to the emergence of applications and sites where information exchange can be
made actively over time (g, 2007, p. 10). YouTube is one example of these applications and was founded in 2005.
YouTube has become one of the most used video-sharing sites today with the change in the way the internet is
used. It is easy to use, and its content is extensive and rich. Due to these features, YouTube is a popular site where
many people share videos, watch and exchange information. Individuals use YouTube to increase their knowledge,
spend their spare time, learn the popular agenda and communicate with other individuals by creating their own
content (Arklan & Kartal, 2018, p. 934). Acting with the slogan of "Broadcast Yourself', YouTube allows
individuals to prepare and present the content they want. This opportunity enables users to become a part of a large
social network that can reach the whole world with their own content (Giilliidag, 2013; Burgess & Green, 2009,
p. 22).

As a matter of fact, the emergence of internet-based video platforms such as YouTube and the widespread use of
smart devices have enabled ordinary people to act as television producers in front of millions of viewers (Baran &
Davis, 2012, p. 6). YouTube, which is the most widely used platform on a global scale, has reached approximately
361 million active users as of the third quarter of 2021 in parallel with the increase in the number of video uploaders
(Statista). According to the Global Digital Report (2022), an active YouTube user spent an average of 23.4 hours
per month on the platform between April 1 and June 30, 2022. This time is equivalent to 1.5 days in an individual's
waking time. Accordingly, a typical user spends 40% of his waking time online on YouTube (Miller & Pole, 2010,
p. 1514). YouTube users can also get information from published videos and comments on any subject or situation
they are curious about (Cheng et al., 2013, p. 1184). For this, they can enter keywords about the topics they are
interested in, watch the videos they come across, comment, and click the like and dislike buttons.

Similarly, users can prepare content in many fields such as education, technology, music, design, and health, and
present it to users and reach many parts of the world with their content. Many people can learn about topics that
they want or are interested in by watching these videos (Cheng et al., 2013, p. 1184). In the post-Web 2.0 period,
the number of users creating their own content on YouTube has increased. This has led to an increase in health-
related content on this platform (Miller & Pole, 2010, p. 1514). As a matter of fact, health is an area where
individuals are more reluctant to seek expert opinions in order to access the information they need in some cases.
For this reason, YouTube appears as a frequently used platform for health-related issues. Patients or healthy
individuals can access content prepared on topics they are curious about health free and easily by searching with
related keywords. They can watch the videos they come across (Cheng et al., 2013, p. 1184). According to the
results of the "Health Information National Trends Survey" published in 2018, it was determined that 35% of the
patients participating in the study showed the behaviour of accessing information on YouTube (Longford & Loeb,
2019). It is seen that international health organizations such as the World Health Organization (WHO) also produce
content on YouTube with the aim of informing society on health-related issues (WHO, 2023). YouTube is a
featured social platform where individual, national, and international health information search is intense.

As it is known, video platforms play an unmediated role in terms of individuals' access to various information.
Platforms can enable individuals to exhibit healthier behaviours, develop an attitude toward avoiding risky
situations, and raise awareness (Bilisli, 2019, p. 208). In this context, it can be said that video platforms such as
YouTube, where content producers and users can interact, are a useful environment for accessing health
information. However, this benefit is directly related to the qualification of content producers, and the quality and
reliability of the content they produce. Ignoring these can lead to risky situations. There is no mechanism to
question the competence of the individual who produces content on YouTube. YouTube gives users the flexibility
to produce the content they want without being limited by their qualifications. Content producers do not have to
be experts in that field to prepare informative videos. Individuals from all walks of life can upload videos to
YouTube and can produce content on this platform, regardless of their educational level. The fact that these
contents reach millions of people brings with them some ethical problems and objectionable situations. This,
combined with the filtering problems users face when searching for information on YouTube, can lead to
significant difficulties. The health of individuals may be adversely affected due to the sharing of people who are
not experts in a subject, the fact that these shares contain false information, and lead users to make wrong practices.

504



Siileyman Demirel Universitesi Vizyoner Dergisi, Yil: 2024, Cilt: 15, Sayi: 42, 502-514.

Sileyman Demirel University Visionary Journal, Year: 2024, Volume: 15, No: 42, 502-514.
Especially the content created on medical subjects may cause risky situations in terms of health. It should be known
that these contents and ideas created by the video uploaders are only a medical discourse.

Discourse creates the object of the "known" in any subject. How the known is handled is shaped by discourses and
causes discourses to turn into behaviours (Timurturkan, 2013, p. 238). Discourses on medical and health-related
topics are attractive and spread fast. For this reason, the number of health-related content and health-related videos
on video platforms have increased day by day. In particular, the videos containing the medical discourses of non-
experts take up more space on these platforms. Users who watch these videos, which are not based on expert
knowledge and whose evidence and reliability are uncertain, run the risk of applying the contents of the videos.
These practices may have negative and irreversible effects on the health of individuals. Whether the video
uploaders are experts or not directly affects the scientific basis, quality, and reliability of the content of the videos.
For this reason, the reliability of the content in these videos is an important issue in terms of public and individual
health. It is necessary to examine the video content published on these platforms, by whom these videos are
watched, and to conduct research in this area.

As known, the Internet is an easily accessible and fast source of information for individuals. In the study conducted
by Demirel et al. (2008), it was determined that 30.4% of individuals use internet resources when making decisions
about their health. In addition, as a result of the research, it was determined that individuals discussed the
information they obtained from the internet with their physicians (as cited in Olkun & Demirkaya, 2018, p. 50).
Studies have shown that the use of the internet and social media platforms plays an important role in searching for
health information (Oztiirk et al., 2020, p. 211).

A group of users who seek health information on video platforms such as YouTube are mothers and expectant
mothers. Expectant mothers who want to obtain information before pregnancy search through various websites,
blogs, social media, and video platforms. YouTube is widely used by expectant mothers to learn about methods of
getting pregnant. With the widespread use of YouTube, the search for information by expectant mothers about
nutrition during pregnancy (Huberty et al., 2013; Szwajcer, 2005) and drug use during pregnancy (Kim et al.,
2014; Navaro et al., 2018) has also increased. This platform has become a fast-accessed reference source for
women who want to become mothers in search of information about the methods of getting pregnant and the
formation of pregnancy (Hadimli et al., 2018, p. 37). However, there is a reliability problem with the content of
the videos on this platform. This study has tried to measure the quality, popularity, and reliability of the content of
the videos created for individuals who want to learn about the methods of getting pregnant on YouTube. In the
study, the quality and reliability of video content were evaluated with the DISCERN scale. VPI (video power
index) method was used to determine the popularity and power of the videos.

2. METHOD

The videos accessed when searching the YouTube platform with the keyword "for pregnancy" were examined. As
a result of the examination, the quality and reliability of the contents, which aims to inform users about the methods
of getting pregnant, have been tried to be evaluated. In this context, firstly the keyword "For Pregnancy" was
entered into the YouTube search engine. There was no restriction in terms of video upload date and type in the
search. The search was carried out on 18.11.2022 in order to prevent the searches made with the keyword entered
in the YouTube search engine from giving different results on different dates. In the filtering, videos between 4-
20 minutes were selected. As a sorting criterion, the number of views was determined. The search was made in
the Turkish language. In studies conducted with the Discern method, it is reported that 95% of users examine the
first three pages they come across when they search (Desai et al., 2013, p. 2). However, there was no page
restriction for the analysis in this study. As a result of the search, 55 videos were found, and all videos were
included in the research. A total of 11 videos, including 2 duplications, 7 off-topic, and 2 commercials, were
excluded. 44 videos were included in the review (Figure 1). Within the scope of the review, the number of views
of the videos, whether the uploader is an expert or not, and the number of dislikes for the video were recorded.
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Figure 1. Search Flow Chart for YouTube Videos

Search Term

“For Pregnancy”

(N=55)

2 Duplications
2 Advertisements
7 Off Topic

Total Excluded resources

(N=11)

Included YouTube Videos (N=44)

VPI (video power index) method was used to determine the popularity and power of 44 YouTube videos examined
within the scope of the research.

It is calculated as “VPI = (number of likes/number of likes + number of dislikes) x 100”. With the result obtained,
it has been determined how popular the videos are on YouTube.

The DISCERN (Quality Criteria for Consumer Health Information) scale developed by Charnock et al. at Oxford
University, was used as the quality evaluation method for the videos. The DISCERN scale (see Table 1.) consists
of three parts and 16 questions. The scale includes questions about reliability and validity. The first part consists
of 8 questions and includes questions about whether the material is a reliable source of information. The second
part consists of 7 questions that measure the quality of the information in the content. The last part consists of a
question that includes a general assessment. 5-point Likert-type questions are graded between 1 and 5 points. "5"
means meeting all quality criteria and indicating the best quality. "1" denotes the lowest quality. In other words, 1
means that the quality criteria are not met at all. The first 15 questions of the DISCERN scale have a score of 1-5.
The 16th question is the general quality evaluation question that does not include points. In the DISCERN scale,
which consists of a total of 16 questions, the highest 75 full points, and the lowest 15 points can be taken out of
the first 15 questions. According to the DISCERN score, 63-75 points are classified as “very good”, 62-51 points
as “good”, 50-39 points as “medium”, 38-28 points as “poor”, and below 27 points as “very poor” (Charnock et
al., 1999; Weil, 2014, p. e35).

Table 1. DISCERN Questions

1 Are the goals clear?

2 Does it reach its goals?

w

Is it relevant?

Is it clear what sources of information were used to compile the publication (other than the
Reliability author or producer)?

N

Is it clear when the information used or reported in the publication was produced?
Is it balanced and unbiased?

Does it provide details of additional support and information resources?

0 3 N W

Does it refer to areas of uncertainty?
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9  Does it explain how each treatment works?

10 Does it explain the benefits of each treatment?

11 Does it explain the risks of each treatment?
Quality of Information 12

13
14

Does it explain what will happen if no treatment is used?
Does it explain how treatment options affect the overall quality of life?
Is it clear that there may be more than one possible treatment option?

15  Does it provide support for joint decision-making?

According to the specified criteria, 44 videos included in the research and recorded in the YouTube library were
examined. DISCERN score and VPI were calculated for each video. The obtained data were entered into the
Statistical Package for the Social Sciences 22 (SPSS) program. The analysis was performed. The data were
subjected to frequency analysis and normality distribution test. It was determined that the data did not meet the

normality coefficient. In this context, Spearman correlation analysis and Mann-Whitney U tests, which are
nonparametric tests, were used in the analysis.

3. FINDINGS

As a result of the exclusion criteria, 44 videos were evaluated in terms of the expertise of the uploader. The results
were presented in Figure 2.

Figure 2. Distribution of Video Uploaders

Video Uploaders

= Expert = Non-expert

//”% 34%
'
7

66% W

S

s

It was determined that 34% (n=15) of the videos searched with the keyword "for pregnancy" on YouTube were
uploaded by experts (gynaecologists, dietitians, and IVF specialists). It was determined that 66% (n=29) of the

videos were uploaded to YouTube by non-experts (ordinary video uploaders, people working in different fields)
(see Figure 2).

Figure 3. Video Type

Video Type
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In the search made with the keyword "for pregnancy", the contents of the videos that users encounter were
examined. Videos were categorized according to their content and classified into four groups (see Figure 3). It has

been determined that 11% (n=5) of the videos have content related to pregnancy symptoms/tests, 34% (n=15) to
the pregnancy process, 48% (n=21) to the method of getting pregnant, and 7% (n=3) to pregnancy humour.

Table 2: VPI and DISCERN Scores of Videos

VPI DISCERN
Valid 44 44
N .
Missing 0 0
Mean 91,39 24,25
Minimum 50,00 15
Maximum 99,66 57

Frequency analysis was performed to calculate the mean, minimum and maximum values of the VPI and
DISCERN scores of the examined videos (see Table 1). When Table 1 is examined, it is seen that the VPI values
of the videos uploaded by experts and non-experts are the lowest at 50 and the highest at 99,66. It is also seen that
the average VPI value, which measures the popularity of the videos is 91.39. On the other hand, the DISCERN
scores of 44 YouTube videos (can be a minimum of 15, a maximum of 75) were examined. It was determined that
the videos received a minimum of 15 points and a maximum of 57 points. It is seen that the average score of all
videos is 24,25.

Figure 4. Score Classification of Videos According to the DISCERN Scale

DISCERN Score Classification

® very poor poor = fair = good

11%

9 7
7% @

61%
21% W/

As mentioned before, according to the DISCERN score, 63-75 points are classified as “very good”, 62-51 points
as “good”, 50-39 points as “medium”, 38-28 points as “poor”, and below 27 points as “very poor”. As a result of
the analysis, 61% (n=27) of the videos were very weak, 21% (n=9) weak, 7% (n=3) moderate and 11% (n=5) good
in terms of information reliability classified as.

e

Table 3. Test of Normality

VPI DISCERN
Valid 44 44
N .
Missing 0 0
Skewness -2,365 1,134
Kurtosis 5,538 0,064

In the analysis, it was determined that the data were not normally distributed because the Skewness and Kurtosis
values (-1,5 and +1,5) did not comply with the (Tabachnick & Fidell, 2013) normality values (see Table 2).

The Mann-Whitney U test, which is one of the nonparametric tests, was used to test whether there was a significant
difference between the scores of the videos uploaded by experts and non-experts with the keyword "for pregnancy"”
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on YouTube. The results are shown in Table 3. According to Table 3, it is seen that the videos uploaded by the
experts have higher DISCERN scores. In this context, it was determined that the information reliability of these
videos was higher (p=0.00). The DISCERN average of videos uploaded by experts is 36.60. The DISCERN
average of videos uploaded by non-experts is 15.21. However, it was determined that the VPI value of the

examined videos did not show a significant difference according to the expertise variable. In other words, it was
determined that the popularity of the videos did not change according to the expertise of the uploader (p=0.504).

Table 4. Qualification of Video Uploader’ by DISCERN Scale

Expertise N Mean
Expert 15 36,60

DISCERN Non-expert 29 15,21
Total 44

Spearman's rho correlation test was used to determine whether there is a relationship between the DISCERN and
VPI averages of the videos. However, no statistical correlation was found between the means (p=0.296).

4. DISCUSSION

In this study, a search was made on the YouTube platform with the keyword "for pregnancy", which is predicted
to be preferred by individuals seeking information about pregnancy. As a result of the search, 55 videos were
found. 44 videos were analysed under the inclusion criteria. In the analysis, video uploaders were divided into two
groups "expert" and "non-expert". It was observed that the video uploaders were mostly (66%) non-experts. In the
videos that individuals came across as a result of their search for health information, they mostly found information
from ordinary video uploaders. As a matter of fact, during the search, it was determined that a video uploader
introduced himself as a doctor. However, it has been understood that the person is not a medical doctor, but a
person who has a doctorate in communication. The fact that people who do not have expertise in the field of health,
rather than physicians, are sources of information carries various risks. According to Campbell et al. (2016), there
is a risk that patients and healthy individuals whose search for information on social media cannot evaluate the
reliability of the information they obtain through this platform. These risks are that the abilities to distinguish
between patients and healthy individuals are different, language barrier, difficulties brought by old age, and
differences in education levels. Despite the existing risks, the fact that searching for information on the internet
and social media platforms is easy and fast motivates individuals to seek information on these platforms.
According to alternative information sources, internet platforms are free and easy to access. On the other hand, the
perspective of books and magazines is narrow and limited. These resources are often not up to date. This makes
internet information valuable. In short, the internet is seen as the "common font" of all information (Legan et al.,
2011, p. 340). Such situations motivate women to use the internet in search of information about pregnancy, too.
However, pregnancy is among the sensitive and specific issues. At this point, the guidance of non-experts as a
source of information on pregnancy is an issue that needs to be discussed. According to Turner (2011, p. 165),
physicians must maintain medical dominance and protect against information asymmetry. For the autonomy,
professionalism, and continuity of the health service of the physicians, it is important for the physician to be the
informant in the patient-physician relationship.

The videos encountered by individuals looking for information on pregnancy methods (getting pregnant) on
YouTube were divided into types according to their content. The videos have been found to have content on
pregnancy symptoms/tests, the pregnancy process, the pregnancy methods, and pregnancy humour. It has been
determined that the videos mostly have content related to pregnancy methods (48%). In the literature, it has been
seen that there are various studies in which the videos accessed as a result of pregnancy-related searches on
YouTube are categorized (Delli, 2016, p. 198; Zincir et al., 2019, p. e481; Hegarty et al., 2017, p. 2). It has been
determined that these videos are mostly uploaded by non-experts. Studies have shown that searches are done using
pregnancy-related keywords. However, it was observed that inappropriate video content was also found in the
search results. Since the uploaders of the videos are not professionals and experts in their field, their content is
considered inappropriate.

In this study, the VPI value, which measures the popularity of the videos, was calculated as 91.39. It has been
observed that the popularity of videos uploaded by non-experts is high. However, it has been determined that
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whether the video uploader is an expert or not does not affect the popularity of the videos. The result of this study
is similar to the result of the study by Ferhatoglu et al. (2019). In the study of Ferhatoglu et al. (2019), it was seen

that the VPI value of the videos uploaded by academician physicians was lower than the videos uploaded by
patients. In short, it was determined that the videos of non-experts are watched more.

In this study, the information reliability of the videos included in the study was evaluated, too. It was determined
that more than half of the videos (61%) had very weak information reliability. Therefore, it has been predicted that
users seeking information about pregnancy are exposed to information whose reliability is questionable. In the
study, it was determined that the overall average DISCERN score calculated for all videos was low. However, it
has been determined that the videos uploaded by experts have higher DISCERN scores. It has been determined
that the videos uploaded by non-experts have lower DISCERN scores. In short, the information reliability of the
videos uploaded by experts is higher than the videos uploaded by non-experts. The average DISCERN score was
calculated low due to the high number of videos uploaded by non-experts. The results of this study are similar to
the results of the study conducted by Gokcen and Gumussuyu (2015, p. 802). In the study of Gokcen and
Gumussuyu, the DISCERN score (measuring the reliability and quality of information for treatment) of the videos
uploaded to YouTube by physicians was found to be higher than the scores of other uploaders. In the study of
Ustgoriil (2022, p. 76), the fact that the video uploaders were predominantly obstetricians was effective in the good
general DISCERN score of the videos. A similar result was obtained in the study of Pamukcu and Duran (2021).
The average DISCERN scores of videos uploaded by physicians about gout to YouTube were higher than the
DISCERN scores of videos uploaded by other healthcare professionals and patients. Again, in the study conducted
by Tosun and Tosun (2021), the DISCERN scores of the videos uploaded by physicians on how to measure blood
pressure were found to be higher than the DISCERN scores of other uploaders. These results reveal that the videos
uploaded by experts are more reliable sources.

As a result of the research, it has been determined that whether the individual is an expert or not does not affect
the popularity of the video. In other words, while individuals were seeking information on methods of getting
pregnant, they did not question who prepared the information content. Videos uploaded to YouTube by both
experts and non-experts have been found to be quite popular. In the study, the DISCERN score, which evaluated
the videos in terms of information reliability, was calculated as 24.25 on average. It has been determined that the
reliability of the videos uploaded by non-experts is very weak. The videos uploaded by non-experts have a great
effect on the low information reliability of all videos. Because the videos uploaded by non-experts are more in
number. The average DISCERN score of videos uploaded by experts is 36.60. In this context, it has been
determined that the videos uploaded by experts are in a good class in terms of information reliability. According
to Pamukcu and Duran (2021: 9), it is necessary to pay attention to the video uploader so that patients can access
videos containing high-quality medical information.

5. CONCLUSION

It is a known situation that pregnant women, women who want to become pregnant, and even their spouses search
for information about pregnancy methods. It is known that in societies where it is important to have children,
information-seeking behaviours about pregnancy are higher. According to Elmact (1999, p. 57), in provinces such
as Diyarbakir in eastern Turkey, the position of women in the family is determined by the number of children they
give birth to. In addition, their husbands and their close relatives also have a say in women having more children.
Today, the role of women and men in the family and society has changed with the effect of egalitarian approaches.
With the entry of women into business life, the use of contraceptive methods has increased. However, in some
regions, it still remains an important issue for women to have children. As a matter of fact, it has been determined
that the term "for pregnancy" is a very popular term on the platform called "Google Trends". Google Trends is a
platform that provides statistical information about which keywords, how often, in which regions, and in which
cities the searches are searched. According to the data of the last 5 years in Google Trends (scanned date
27.01.2023), the top three cities making searches on the internet with the keyword "for pregnancy" are Sanliurfa,
Diyarbakir, and Gaziantep, respectively. Today, with easy access to the internet, the use of the internet by women
has increased even more. This increase is not only in the eastern regions of the country. Internet use by women
has also increased in western regions. According to Bert et al. (2013, p. 15), an average of 95% of women are
using search engines. It is known that women search for health information on the internet in addition to and
complementary to their physician visits. It has been determined that the things that motivate women to use the
internet are the speed of access to information and the desire to deepen knowledge. As it is known, today, with the
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widespread use of the internet, access to information has become easier. Thanks to the internet, the desired content

can be accessed at any time. As a requirement of the rapid development of technology, the internet has become an
integral part of daily life.

As seen in the results of this study, videos about getting pregnant were mostly uploaded by non-experts to
YouTube. This result reveals that people can easily share information even without expert knowledge. This
situation refers to today's "post-truth" concept, as expressed by Aydin (2020, p. 78). Post-truth reflects an era in
which truth and lie are intertwined. Similarly, post-truth refers to a period in which individual interests are at the
forefront, it is easy to mislead people and is manipulated. With the widespread use of social media and taking up
more and more space in our lives, it has become easier to do such manipulations. During this period, the number
of "so-called experts" in every subject has increased. Individuals have thought that they reached “information” by
accessing the content produced by these people. The moral and ethical dimension of this situation becomes more
important in sensitive issues such as health. The fact that the internet has become an important source of
information in today's world should not be ignored. In particular, physicians should accept that their patients refer
to internet platforms as a source of information. As it is known, the patient is a follower in the physician-patient
interaction within the scope of asymmetric information (Ten Have, 1991, p. 138). However, the useful or unhelpful
aspect of social media platforms undermines this interaction. Physicians should take into account that patients can
be "followers" of people who do not even have specialist knowledge on these platforms. Physicians should take
into account that women seek information about pregnancy whether they are sick or not and that internet searches
affect their decision-making processes. In this context, physicians should take responsibility to ensure that patients
are not exposed to unsafe information on the Internet. It should guide patients to access secure information sources
(Greene et al., 2005, p. 829; Legan et al., 2011, p. 344).

After Web 2.0, it has become easier for individuals around the world to share their content with others. As known
people are free to choose the video content to upload on YouTube. There is no control mechanism for this. This
situation causes some people to act as “experts” in a field that they do not have in-depth knowledge of. Sometimes,
people who upload videos are placed in the position of "experts" by their followers, too. However, most of the
followers might not be in a position to discern the accuracy of the information. In the research, it was determined
that more than half of the videos uploaded to YouTube do not have content about methods of getting pregnant.
Although these videos are mostly about pregnancy, they do not contain information about "getting pregnant”. The
videos are unrelated to topics of interest to individuals seeking information on methods of conception. One of the
reasons for this situation is that the content in the videos is prepared by non-experts. Similarly, it is thought that
these videos are uploaded by non-experts to increase the number of views, likes, and followers. Or it may be that
the video content uploaded by the experts on these methods is very short and does not provide enough information.
According to Yasar et al. (2021, p. 651) social media tools should be used appropriately for the video uploader to
be an expert in his field and for the video content to provide accurate information.

As it is known, YouTube is the most widely used video platform in the world. The fact that the videos on this
platform, which individuals apply to obtain information, are very weak in terms of information reliability, has been
considered to be an important risk and deficiency. In this context, it is necessary to increase the number of videos
of experts such as physicians on this platform (especially on sensitive issues such as health). This is an important
issue for individuals to access highly reliable information sources. Today, with the widespread use of social media
platforms, access to health information resources has become easier. However, it is thought that the high number
of videos with low information reliability on these platforms will hurt the health of individuals and society.

Care should be taken to ensure that the content produced on online platforms is in compliance with the prohibition
of advertising in health and the restrictions on this subject. These platforms' content on health-related issues should
not include product and service promotion. The content, information, and recommendations produced regarding
pregnancy and methods of conception should not affect the health care preferences of individuals or direct them
to a specific treatment centre. Therefore, the content on such online platforms should be handled within the scope
of the prohibition of advertising and promotion in health, and their content should be monitored and audited. In
this context, it is recommended that necessary regulations be made by health politicians and relevant institutions
regarding who can produce content on health-related issues on these platforms. In addition, appropriate content
preparation guides can be created for online platforms as a result of the consensus of authorized institutions and
relevant units. It is thought that these guides will guide YouTube content producers, too.
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