The Journal of ISSN: 2602-2516

walicoinling ry Journal of Interdisciplinary Educational Research

@ Interdisciplinary 2023; 7(14):141.161
Educational Research

The Television Watching Habits of the Parents and Their
Influence of Their Children’s Television Watching Behaviors

Erdem Kumbaroglu?! Zeynep Bengili Kumbaroglu? Meral Uysal3

Cited:

Kumbarogly, E, Kumbaroglu, B., Z.,, Uysal M. (2023). The Television Watching Habits of the Parents and Their Influence of Their
Children’s Television Watching Behaviors. Journal of Interdisciplinary Educational Research, 7(14), 141-161, DOL:
10.57135/jier.1281333

Abstract

In today's living conditions, "media" constitutes an indispensable area of our lives. Anytime people are
not online is now considered a wasted time. With the developing technology in the world in the last fifty
years, our lives have been completely covered by the digital environment. The fact that the media has
such a place in our lives raises question marks in terms of using it correctly. In this study, it was
investigated whether the television watching habits of the parents of the Ankara Province Goélbasi
district TEK Primary School affect their children's television watching behaviors. In order to raise the
awareness of Media Literacy in children, it is important for the parents to have a certain level of
knowledge about Media Literacy at home, as well as having certain qualifications of educators at school.
Within the scope of the study, it was investigated whether different variables had an effect on the media
literacy levels of the parents, and it was concluded that mothers and fathers with high media literacy
levels were with their children while watching TV. This situation once again reveals the importance of
the right media literacy education to be given to parents and sheds light on future studies.
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INTRODUCTION

Media, which includes visual and audio-visual tools such as newspapers, magazines, radio,
television, cinema and the internet, can convey messages to people at any time through these
tools. It is not possible to clearly delineate the boundaries of the concept of media due to the
many fields it includes. For this reason, since there is no definition of the media that everyone
can agree on, the media is generally conceptualized as the entire mass media (Kocadag, 2006).

It is known that the emergence and historical development of the phenomenon of
communication and mass media are parallel to the emergence and development of human
history. Although there was no writing in prehistoric times, studies on the findings of various
archaeological excavations indicate the existence of communication based on images and
symbols (Marshack, 2014).

The period when people started to talk to each other for the purpose of communication and
information, which is a cultural evolution as well as a biological evolution, resulted in the
cultural influence of human communities on each other due to the increase in the intensity of
communication between people through speech (Jeanneney, 1998).

Following the ability to speak, the invention of writing has caused the media to go one step
further. An important stage in the process of informing each other is the transmission of

ice Pirincipals, TEK Primary School, Ankara-Tiirkiye, erdemkmbr@gmail.com, orcid.org/0009-0004-2387-2722
2Dr. Vice Pirincipals, TEK Middle School, Ankara-Tiirkiye, benguefe@hotmail.com, orcid.org/0009-0005- 8482-3649

3Prof. Dr., Ankara Universty, Faculty of Educational Sciences, Ankara-Tirkiye, Meral.Uysal@education.ankara.edu.tr,
orcid.org/0000-0002-8443-6375

Journal Of Interdisciplinary Educational Research 2023; 7(14);141-161 Received: 11/01/2023
Acceptance: 23/04/2023
Research Article


mailto:erdemkmbr@gmail.com

Disiplinlerarasi Egitim Arastirmalar1 Dergisi

written texts and news from one place to another. As a matter of fact, it is accepted that writing
has a strong influence on the ordering of society (Sahin ve Yurdakul, 2017).

The process that accelerated with the invention of the printing press brought about change and
transformation in many areas of society, including politics, economy, religion, family and
education, as well as the media. After the invention of the printing press, another major
transformation in terms of media occurred with the invention of the internet (Briggs ve Burke,
2004).

Today, internet has an important place in the media as an environment where people from all
over the world can connect, send and receive data, exchange and communicate. New media has
created a new and artificial communication environment that covers the whole world. This
artificial environment involves the continuous transmission of audio, written and visual
information from one place to another. In this virtual reality, people have started to meet their
life needs (Briggs ve Burke, 2004).

However, in this period when many communication tools can be used at the same time, it is
thought that the relationship with the media and the quality of communication should be
reviewed. Newspapers, radio, television, internet and mobile technologies, which are now
called mass media and can take their place in almost every aspect of life, can cause serious
problems if not used consciously (Bilici, 2014).

What the media presents to people is not reality itself, but a form of representation of reality.
Media is a concept whose messages are constructed and created in economic, political, social,
historical and aesthetic contexts, and whose messages contain values and ideologies. For this
reason, 'Media Literacy', which is based on the correct perception of media messages and
messages, acquiring a critical perspective against media messages and messages, and using the
media effectively, is very important for people using the media to acquire basic skills, and this
skill is possible with Media Literacy education” (Bilici, 2014).

Media literacy education involves critical thinking. For this reason, "being media literate
requires being able to use the media wisely and effectively, to be able to measure and weigh the
reliability of messages from many sources” (Yilmaz, 2019).

Media Literacy has two main points: The first point is the ability to use technology to access
content in the media; the second point is the ability to not only understand the content
presented but also to evaluate it. For this purpose, Media Education or Media Literacy courses
are offered in schools at various levels in all developed countries of the world. These courses
are either directly included in the curriculum, as in the UK, France and the USA, or, as in
Canada, they are included in the curriculum as part of related courses such as art, grammar,
literature and citizenship (Sahin, 2014).

It should be underlined that the changes in the world and the studies on Media Literacy
education pioneered the studies in this field in Turkey. Nevertheless, the main steps that led to
the start of Media Literacy education were taken as a result of the criticisms and suggestions of
the relevant field experts in Turkey.

Indeed, Inceoglu (2016) states that,

“The world presented to us by the media is not the reality itself. 'Media literacy', which is based
on the correct perception of media messages, should be included in the curriculum and taught
as a course in every country".

At this point, the Media Literacy Course was discussed and accepted by the Board of Education
of the Ministry of National Education on 31.08.2006 and it was decided to be taught as an
elective course. A book titled 'Media Literacy' Teaching Material was published in 2014 for the
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Media Literacy course, which has been taught until today with various changes." (Kaplan,
2017).

Parents and schools are two important channels that can contribute to the acquisition of media
literacy skills from an early age (RTUK, 2016). A parent can be defined as a mother, father or
family elder who is responsible for the emotional, social and educational development of the
individual in addition to biological upbringing. Based on this definition, all environments
where children are present or encountered can impose different roles on parents (Yurdakul ve
oth., 2013).

Family and school have complementary roles in the socialization of individuals. Although
media literacy is included in the school curriculum, incomplete or inadequate involvement of
the family in this process means that children have difficulty in putting into practice what they
learn at school. Therefore, the way to make media literacy more effective for children and
youth is to involve parents in the process. A parent with media literacy skills helps their child
apply the theoretical media literacy education they receive at school in daily life (Yildiz, 2017).

Individuals who acquire media literacy skills acquire the ability to judge and distinguish
between true and false events. Thus, individuals who live their lives in a certain society become
aware of both the messages coming from media organs in general and the messages that reach
individuals from television, not in the image, but in fact what they want to tell in terms of
content and discourse, thanks to media literacy skills (Filiz, 2020).

Another important issue that needs to be emphasized in relation to the concept of media
literacy is that the unlimited number of messages sent by television, which is the mass media
frequently used by individuals, are not properly analyzed by individuals in terms of content.

Today, although the socialization process of the individual seems to take place in the family
environment, television is at least as effective as the family in the socialization process of the
child. Children who are exposed to the negative effects of television from a very early age, even
from the first few months of their lives, find themselves in a sociological and psychological
struggle in their socialization process and in the stages of becoming compatible with social
rules (Filiz, 2020).

Individuals who gain media literacy skills through the trainings provided gain the ability to
judge and distinguish between true and false events. Thus, individuals living in a certain
society will be able to recognize not only the image but also the content and discourse of the
messages coming from the media in general and the messages reaching the individual through
television thanks to media literacy (Filiz, 2020).

Individuals who learn media literacy, which is perhaps one of the most important ways to
protect themselves from the negative effects of television, will be able to distinguish whether
the messages they receive while watching television programs are beneficial or harmful to
them, and at the same time, they will eliminate the possibility of becoming addicted to
television because they will approach the content of television programs with a questioning
attitude (Filiz, 2020).

Importance and Purpose of the Study

Media being an indispensable tool of today, parents have great responsibilities to use it
effectively and to protect themselves from its harms. It is known that home and school are two
separate intervention spaces in Media Literacy education (Kaplan, 2017). In order for children
to become media literate, it is important that educators at school and parents at home have a
certain level of competence. In order for parents to protect their children from the negative
effects of the media, they need to use methods other than prohibition. But above all, it is
important for parents to be media literate in order to create this awareness.

Parents' social status, cultural structure, occupational and educational status, age
characteristics, social relations with the environment, age and gender status of their children,
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and socio-economic status of the family can have an impact on the parenting behaviors of the
family. In order for the family, which is the smallest unit of the society, to continue its life in a
happy and peaceful way and to raise healthy generations for the future, it is important to raise
awareness of parents about media literacy. Unconscious media use is the biggest step towards
becoming an unconscious society.

When we define media literacy as "the examination of an unlimited number of messages sent
by mass media, which are frequently used by individuals in daily life, in terms of content”
(Alagozli, 2013), it is important to teach media literacy to viewers at an age when they can be
called children in order to read and understand the messages sent to target audiences from
television as a mass communication tool, which has an important place in the lives of
individuals. The biggest task here falls on families, and parents are expected to have gained
Media Literacy awareness. Mass media, which have a very high level of power to influence and
direct individuals and societies, and television among these mass media are indispensable
phenomena of human life. For this reason, individuals need to acquire media literacy skills in
order to correctly interpret the content of television programs that they are exposed to every
day and to make a different evaluation (Filiz, 2020). Otherwise, taking and accepting the
messages sent to individuals from the media as they are and changing the behavior expected
by the media organs from the individual and changing attitudes in the desired direction in the
long term will be the most basic and important problems that individuals who do not have any
knowledge and training in media literacy may encounter.

For this purpose, in the study, the following questions will be sought in order to determine the
television viewing habits of the parents of students studying at TEK Primary School in the
context of media literacy and their influence on their children's television viewing behaviors:

The mothers and fathers who participated in the study were asked;

1. What are some socio-demographic characteristics (age, gender, education level,
employment status, number of children)?

2. What are their television viewing habits? Do their television viewing habits vary according
to their socio-demographic characteristics?

3. Do they influence their children's television viewing habits? Does this situation vary
according to socio-demographic characteristics?

4. What are their views on the positive and negative effects of television on their children?
Does this situation vary according to socio-demographic characteristics?

Limitations
In this study,

1. The data obtained will be limited to the data obtained from the questionnaire developed by
the researcher in the 2019-2020 academic year.

2. The data obtained will be limited to the answers given by 95 people selected among the
parents of Tek Primary School in Golbasi district of Ankara province in the 2019-2020
academic year.

METHOD
Research Model

The research is a survey model. Survey models are research approaches that aim to describe a
past or present situation as it exists (Karasar, 1994).

Working Group
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The study group of the research consists of 95 participants randomly selected from the parents
of TEK Primary School in Gélbasi district of Ankara province.

Data Collection Tools

The necessary data were collected through a 20-question questionnaire developed by the
researcher, consisting of 5 questions about the participants' socio-demographic characteristics
such as gender, age, education level, employment status, and number of children, and 15
questions testing the effect of parents' media literacy levels on children's television viewing
habits.

The research questionnaire was administered in the fall semester of the 2020-2021 academic
year. The research questionnaire was administered with the permission of the school
administration. In addition, the parents were interviewed and informed about the purpose of
the research and applied voluntarily.

The research questionnaire was distributed to the parents within the framework of face-to-
face communication, and the researcher made the necessary explanations during the
answering of the question.

Analyzing the Data

The research data were analyzed using percentage and frequency techniques of descriptive
statistics in computer environment.

Findings
Findings Related to Socio-Demographic Characteristics of Parents

Table 1. Distribution of Parents by Gender

Subcategories f %

Woman 25 26,3
Man 70 73,7
TOTAL 95 100

A total of 95 parents, two-thirds female and one-third male, participated in the survey
developed by the researcher.

Table 2. Distribution of Parents by Age

Subcategories f %

18-24 - -
25-31 21 22,1
32-38 30 31,6
39-45 33 34,7
46+ 11 11,6
TOTAL 95 100

Approximately one third of the participants are between the ages of 39-45, one third between
the ages of 32-38, and the rest between the ages of 25-31 and 46+.

Table 3. Distribution of Parents according to their Level of Education

Subcategories f %

Literate _ _
Primary School 16 16,8
Middle School 16 16,8
High School 34 35,8
Undergraduate and above 29 30,5

TOTAL 95 100
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Although the proportion of participants with primary and secondary school education levels is
equal, they constitute one third of the group. The other one-third of the parents are high school
graduates, while the remaining one-third have a bachelor's degree or higher.

Table 4. Distribution of Parents According to Their Employment Status

Subcategories f %
Public or private company employee 30 31,6
Temporary employees 1 11
Self-employed 5 53
Doing income-generating work in their own home 9 9,5
Unemployed 50 52,6

TOTAL 95 100

When the employment status of the parents participating in the study is analyzed, it is seen
that half of them are unemployed. While public and private company employees constitute one
third of the group, there are small groups of parents who do income-generating work at home,
work at their own workplace and work in temporary status.

Table 5. Rates of Parents' Use of Communication Technologies

Communication Tools f %

Television 95 100
Cell Phone 68 71.5
PC or Tablet 92 96,8

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

All of the mothers and fathers who participated in the study have a television at home, almost
all of them use PCs and tablets, and two-thirds of the participants use cell phones.

Table 6. Distribution of Parents' Use of Communication Technologies According to Gender
Variation

Communication Man Woman

Tools f % F %
Television 25 100 70 100
PC or Tablet 20 80 48 68,5
Cell Phone 24 96 68 97

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

All of the male parents (26.31% of the study group) watch television, 80% use PCs and tablets,
and 96% use cell phones as technological communication tools. Similarly, female parents use
television (100%), followed by cell phones (97%) and PCs or tablets (68.5%).

Table 7. Distribution of Parents' Use of Communication Technologies According to Age Variable

Communication 25-31 32-38 39-45 46+

Tools f % f % f % f %
Television 21 100 30 100 33 100 10 90,9
PC or Tablet 6 28,5 26 86,6 28 84,8 8 72,7
Cell Phone 20 95,2 30 100 32 96,9 10 90,9

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

When the use of communication technologies by parents is analyzed according to age variable,
television is used in all age groups except 46+ age group, while cell phones are used in 95.2%
of the 25-31 age group, 95.2% of the 32-38 age group, 96.9% of the 39-45 age group and 90.9%
of the 46+ age group. PC and tablet use is the most common in the 32-38 age group with 86.6%
and in the 39-45 age group with 84.8 %.
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Table 8. Distribution of Parents' Use of Communication Technologies According to Educational
Level Variable

Primary Secondary High Bachelor's degree
Communication School School School and above
Tools
f % f % f % f %
Television 15 93,7 15 93,7 33 97 29 100
PC or Tablet 10 62,5 8 50 23 67,6 27 93,1
Cell Phone 15 93,7 15 93,7 33 97 27 93,1

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

When the use of communication technologies was analyzed according to the education level
variable, it was found that television and mobile phones were used at equal rates by parents
with primary, secondary and high school education levels (93.7%, 93.7% and 97%), while PC
and tablet were used at the highest rate of 93.1% among parents with bachelor's degree and
above. Participants with a bachelor's degree and above have a high rate of using television,
computer or tablet and mobile phones, while this rate decreases with decreasing education
level.

Table 9. Distribution of Parents' Use of Communication Technologies According to
Employment Status Variable

Public or Temporary Self- Doing income- Unemployed

Communication private employee employed generating
Tools company work in their

employee own home

f % f % f % f % f %
Television 23 76,6 1 100 5 100 4 44 4 6 12
PC or Tablet 23 76,6 1 100 5 100 4 44,4 6 12
Cell Phone 23 76,6 1 100 5 100 4 44,4 6 12

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

Among the parents who participated in the study, 76.6% of those who are employed by public
or private companies use TV, PC or tablet and cell phone in equal proportions, while all of those
who are employed in temporary status and those who work for themselves use TV, PC or tablet
and cell phone in equal proportions. While 44.4% of parents who are engaged in income-
generating activities at home and 12% of unemployed parents use TV, PC or tablet and cell
phone in equal proportions.

Table 10. Distribution of Parents' Daily Television Viewing Time According to Gender Variable

Daily Television Man Woman
Monitoring Duration f % f %
1 Hour 4 16 13 18,6
2 Hours 3 12 30 42,8
3 Hours 9 36 9 12,8
4 Hours 8 32 9 12,8
5 Hours - - 4 5,8
I'm not watching 1 4 5 7,2
TOTAL 25 100 70 100

When the daily television viewing time of the participants was analyzed according to their
gender, 36% of male parents watched television for 3 hours, 32% watched television for 4
hours, 16% watched television for 1 hour, and 12% watched television for 2 hours. Only 1
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person stated that they do not watch television at all. Among female parents, 42.8% watch 2
hours, 12.8% watch 3 and 4 hours, and 18.6% watch 1 hour a day.

Table 11. Distribution of Parents' Daily Television Viewing Time According to Age Variable

Daily Television 25-31 32-38 39-45 46+
Monitoring Duration f % f % f % f %

1 Hour 5 20 6 20 3 9,8 3 27,28
2 Hour 8 32 12 40 11 33,33 2 18,18
3 Hour 2 4 13,3 8 24,24 4 36,36
4 Hour 2 4 13,3 9 27,27 2 18,18
5 Hour 2 6,7 - - -

I'm not watching 2 6,7 2 6,8 -

TOTAL 21 100 30 100 33 100 11 100

When the distribution of daily television viewing time by age is analyzed, the highest rate of
television viewing time was 2 hours in the 25-31 age group (32%), 32-38 age group (40%) and
39-45 age group (33.33%). In the 46+ age group, the daily television viewing time is 3 hours
with a rate of 36.36%.

Table 12. Distribution of Parents' Daily Television Viewing Time According to Education Level
Variable

Daily Television Primary Secondary High Bachelor's degree
Monitoring Duration Sch})ol % f School % f School % a}ld above %

1 Hour 1 6,25 3 18,75 7 20,59 6 20,69
2 Hour 6 37,5 7 43,75 11 32,36 9 31,04
3 Hour 3 18,75 2 12,5 5 14,7 8 27,59
4 Hour 3 18,75 1 6,25 7 20,59 6 20,69
5 Hour 2 12,5 1 6,25 1 2,94 - -
I'm not watching 1 6,25 2 12,5 3 8,82 - -
TOTAL 16 100 16 100 34 100 29 100

When we look at the daily television viewing time of parents with primary school (37.5%),
secondary school (43.75%), high school (32.36%) and bachelor's degree and above (31.04%)
education levels, it is seen that the highest rate of television viewing time is 2 hours. While
18.75% of the parents at the primary school education level stay in front of the screen for 3
hours and 4 hours on average, 6.25% of the parents at the secondary school education level
watch television for 4 hours and 5 hours on average, and 12.5% do not watch television at all.
At the bachelor's and higher education level, there are no parents who stated that they do not
watch TV at all and watch TV for 5 hours.
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Table 13. Distribution of Parents' Daily Television Viewing Time According to Employment
Status Variable

Public or Temporary Self- Doing income- Unemployed
Daily Television private employee employed generating
Monitoring company work in their
Duration emplovee own home

f % f % f % f % f %
1 Hour 7 23,33 1 100 - - 1 11,11 8 16
2 Hour 10 33,33 - - 1 20 5 55,56 17 34
3 Hour 5 16,68 - - 1 20 2 22,22 9 18
4 Hour 7 23,33 - - 2 40 - - 9 18
5 Hour - - - - 1 20 - - 4 8
I'm not watching 1 3,33 - - - - 1 11,11 3 6
TOTAL 30 100 1 100 5 100 9 100 50 100

Parents who were employed in public or private companies (33.33%), who had income-
generating jobs at home (55.56%) and who were unemployed (34%) stated that they spent 2
hours in front of the television. While all parents working in temporary status spent 1 hour a
day in front of the television, 40% of the parents working at their own workplace spent 3 hours
a day watching television.

Table 14. Distribution of the Type of Program Watched According to Parents' Gender Variables

Daily Television Man Woman
Monitoring Duration f % f %
Magazine 1 4 5 7,14
News 22 88 62 88,57
Series 17 68 54 77,14
Sport 11 44 12 17,14
Competition 12 48 48 68,57
Discussion 9 36 12 17,14
All of them - - - -
None of them 1 4 1 1,42

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

While 88% of male parents watch news programs with the highest average, this is followed by
TV series with an average of 68%, game shows with an average of 48% and sports programs
with an average of 44%. Debate programs are at the bottom with an average of 36%. Among
female parents, the program watched with the highest average was news programs with
88.57%, followed by TV series with 77.14% and game shows with 68.57%. Other programs are
expressed with lower averages
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Table 15. Distribution of the Type of Program Watched According to Parents' Age Variables

Daily Television 25-31 32-38 39-45 46+
Monitoring Duration f % f % f % f %
Magazine 2 9,52 1 3,33 3 9,09 - -
News 18 85,71 27 90 30 90,90 9 81,81
Series 16 76,19 23 76,66 23 69,69 9 81,81
Sport 4 19,0,4 7 23,33 10 30,30 2 18,18
Competition 11 52,38 21 70 23 69,69 5 45,45
Discussion 2 9,52 6 20 9 27,27 4 36,36
All of them - - - - - - - -
None of them - - - - 2 6,06 - -

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

The data shows that news programs are watched at the highest rate in every age group
(85.71% for 25-31 years, 90% for 32-38 years, 90.90% for 39-45 years, 81.81% for 46+ years).
This is followed by TV series in every group (25-31 years 76.19%, 32-38 years 76.66%, 39-45
years 69.69%, 46+ years 81.81%). Although there is no age group that follows all of the
aforementioned programs, 6.06% of the 39-45 age group does not follow any of these
programs. The age group that follows discussion programs at the highest rate (36.36%) is the
46+ age group.

Table 16. Distribution of the Type of Program Watched According to Parents' Level of
Education

Primary Secondary High Bachelor's degree

Program Watched School School School and above
f % f % f % f %

Magazine - - 1 6,25 2 5,88 3 6,89
News 13 81,25 14 87,50 30 88,23 27 93,10
Series 12 75 12 75 27 79,41 20 68,96
Sport 3 18,75 3 18,75 9 26,47 8 27,58
Competition 13 81,25 8 50 25 73,52 14 48,27
Discussion 1 6,25 3 18,75 6 17,64 11 37,93
All of them - - - - - - -
None of them - - - - 2 5,88 -

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

The program that parents at all educational levels participating in the study follow with the
highest rate (Primary School 81.25%; Secondary School 87.50%; High School 88.23%;
Undergraduate and above 93.10%) is news programs. While 81.25% of the parents at the
primary school education level watch game shows, parents who watch TV series make up 75%
of the group. While 75% of the parents at the secondary school education level watch TV
series, half of them watch game shows. Among parents with high school education, TV series
ranked second (79.41%), while those who followed game shows made up 73.52% of the group.
Among parents with a bachelor's degree and above, this order does not change, but the rates
decrease, with 68.96% watching TV series and 48.27% following game shows.
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Table 17. Distribution of the Type of Program Watched According to the Working Status of
Parents

Public or Temporary Self- Doing income- Unemployed
private employee employed generating

Program Watched company work in their

employee own home

f % f % f % F % f %
Magazine 2 6,66 - - 1 11,11 3 6
News 27 90 1 100 5 100 8 88,88 43 86
Series 21 70 - - 3 60 7 77,77 40 80
Sport 10 33,33 - - 2 40 2 22,22 9 18
Competition 19 63,33 - - 1 20 5 55,55 34 68
Discussion 12 40 - - 1 20 1 11,11 7 14
All of them - - - - - - - - - -
None of them 1 3,33 - - - - - - - -

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

When the programs watched by the participants according to their employment status are
analyzed, news programs ranked first in all groups (public or private company employees
90%, temporary status employees 100%, self-employed 100%, self-employed 88,88%,
unemployed 86%), while TV series ranked second (public or private company employees 70%,
self-employed 60%, self-employed 77,77%, unemployed 80%). Public or private company
employees watch game shows in third place with 63.33%, self-employed people watch sports
programs with 40%, those who do income-generating work at home watch game shows with
55.55% and unemployed parents watch game shows with 68%. Debate programs were the
most watched program by 40% of public and private company employees.

Table 18. Distribution of Children's Use of Social Media Tools According to Parents' Gender
Variables

Child's Social Media Man Woman

Vehicle Use Status f % F %
Evet 14 66 30 42,86
Hayir 11 44 40 57,14
TOTAL 25 100 70 100

According to Table 18, 66% of the children of male parents use social media tools, while
42.86% of the children of female parents use social media tools. 57.14% of the children of
female parents stated that they do not use social media tools.

Table 19. Distribution of Children's Use of Social Media Tools According to Parents' Age
Variables

Child's Social Media 25-31 32-38 39-45 46+

Vehicle Use Status f % f % f % f %
Yes 6 28,58 14 46,67 19 57,58 5 45,46
No 15 71,42 16 53,33 14 42,42 6 54,54
TOTAL 21 100 30 100 33 100 11 100
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According to Table 19, which examines the use of social media tools by the age groups of the
participants, it is seen that parents in the 25-31 age group (71.42%), 32-38 age group
(53.33%) and 46+ age group (54.54%) generally do not allow their children to use social
media tools. This situation changes for the 39-45 age group and 57.58% of them allow their
children to use social media tools.

Table 20. Distribution of Children's Use of Social Media Tools According to Parents' Level of
Education

. . . Primary Secondary High Bachelor's degree
Child's Social Media School School School and above
Vehicle Use Status

f % f % f % f %
Yes 7 43,75 5 31,25 16 47,06 16 55,18
No 9 56,25 11 68,75 18 52,94 13 44,82
TOTAL 16 100 16 100 34 100 29 100

According to the data obtained from Table 20, the use of social media tools by students was
examined according to the educational level of their parents; it is seen that those who said
"yes" (55.18%) are more than those who said "no" (44.82%) among parents with a bachelor's
degree and above. At other education levels, the situation is reversed and it is understood that
those who say "no" are more than those who say "yes" (primary school 56.25%, secondary
school 68.75%, high school 52.94%).

Table 21. Distribution of Children's Use of Social Media Tools According to Parents'
Employment Status Variable

Public or Temporary Self- Doing income- Unemployed
o . . private employee employed generating
Child's Social Media company work in their
Vehicle Use Status employee own home
f % f % f % f % f %
Yes 19 66 2 40 4 44,44 19 38
No 11 44 1 100 3 60 5 55,55 31 62
TOTAL 25 100 1 100 5 100 9 100 50 100

According to the data obtained from Table 21, which examines children's habits of using social
media tools according to the employment status of their parents, 66% of parents who are
public or private company employees stated that their children use social media tools, while
44% stated that their children do not use social media tools. Parents who work at their own
workplace (60%), do income-generating work at home (55.55%), are unemployed (62%) and
have temporary status (100%) stated that their children do not use social media tools with
higher percentages.

Tabe 22. Distribution of Children's Watching TV on Their Own According to Parents' Gender
Variables

The Child on His/her Man Woman

Own TV Viewing Status f % f %
Yes 25 100 58 82,86
No - - 12 17,14
TOTAL 25 100 70 100

When the results obtained are analyzed, it is seen that the rate of fathers who say that their
children watch TV on their own is higher than that of mothers. All of the fathers in the study can
watch TV on their own, while 82.86% of the mothers' children can watch TV on their own.
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Table 23. Distribution of Children's Watching TV on Their Own According to Parents' Age
Variables

The Child on His/her 25-31 32-38 39-45 46+

Own TV Viewing Status f % f % f % f %
Yes 15 71,43 28 93,34 32 96,97 8 72,73
No 6 28,57 2 6,66 1 3,03 3 27,27
TOTAL 21 100 30 100 33 100 11 100

While a high percentage of parents in all age groups (25-31 years 71.43%; 32-38 years
93.94%; 39-45 years 96.97%; 46+ years 72.73%) stated that their children watch TV on their
own, 28.57% of parents in the 25-31 age group and 27.27% of parents in the 46+ age group
stated that their children watch TV on their own. In general, it is seen that the rate of children
watching TV on their own increases with increasing age. However, when we look at the 46+
age group, it is seen that this rate decreases again.

Table 24. Distribution of Children's TV Viewing on Their Own According to Parents' Level of
Education

Primary Secondary High Bachelor's degree
The (_:hil_d on His/her Own  gchool School School and above
TV Viewing Status f % f % f % f %
Yes 14 87,50 13 81,25 29 85,30 27 93,11
No 2 12,50 3 18,75 5 14,70 2 6,89
TOTAL 16 100 16 100 34 100 29 100

In the light of the data obtained from Table 24, participants at all educational levels (primary
school 87.50%; secondary school 81.25%; high school 85.30%; undergraduate and above
93.11%) stated that their children watch TV on their own.

Table 25. Distribution of Children's Watching TV on Their Own According to Parents'
Employment Status

Public or Temporary Self- Doing income- Unemployed
The Child on His/her private employee employed generating work
Own TV Viewing company in their own
Status employee home

f % f % f % f % f %
Yes 30 100 - - 5 100 7 77,78 41 82
No - - 1 100 - - 2 22,22 9 18
TOTAL 30 100 1 100 5 100 9 100 50 100

When the results of the analysis are analyzed, it is seen that while one parent working in a
temporary status stated that his/her child could not watch TV on his/her own, this situation
was reversed in other occupational groups; 100% of the parents working in public or private
companies, 100% of the parents working in their own workplace, 77.78% of the parents doing
income-generating work at home and 82% of the unemployed parents were able to watch TV
on their own.

Table 26. Distribution of Intervention in Children's TV Watching Time by Gender

Child's TV Watching Time Man Woman

Intervention Status f % f %

Yes 25 100 69 98,58

No - - 1 1,42
TOTAL 25 100 70 100
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According to the data obtained from Table 26, it is seen that both mothers (98.58%) and
fathers (100%) intervene in their children's TV viewing time at high rates.

Table 27. Distribution of Intervention in Children's TV Viewing Time According to Parents' Age
Variable

Child's TV Watching Time 25-31 32-38 39-45 46+
Intervention Status f % f % f % f %
Yes 21 100 30 100 33 100 10 90,91
No - - - - - - 1 9,09
TOTAL 21 100 30 100 33 100 11 100

According to the data obtained from Table 27, it is seen that 100% of all age groups, including
90.91% in the 46+ age group, intervene in children's TV viewing time.

Table 28. Distribution of Intervention in Children's TV Viewing Time According to Parents’
Level of Education

Primary Secondary High Bachelor's degree
Child’s TV Watching Time School School School and above
Intervention Status f % f % f % f %
Yes 15 93,75 16 100 34 100 29 100
No 1 6,25 - - - - - -
TOTAL 16 100 16 100 34 100 29 100

In this section, where parents' intervention in their children's TV viewing time is analyzed
according to their educational level, 93.75% of primary school graduates stated that they
intervene in their children's TV viewing time, while 100% of parents with other educational
levels intervene in their children's TV viewing time.

Table 29. Distribution of Intervention in Children's TV Viewing Time According to Parents’
Employment Status

Public or Temporary Self- Doing income- Unemployed
private employee employed generating

Child's TV Watching Time company work in their
Intervention Status employee own home

f % f % f % f % f %
Yes 30 100 1 100 5 100 9 100 49 98
No - - - - - - - - 1 2
TOTAL 30 100 1 100 5 100 9 100 50 100

In the light of the data obtained from Table 29, according to occupational groups, 98% of
unemployed parents and 100% of parents in all occupational groups intervene in their
children's TV viewing time.

Table 30. Parents' Opinions on the Positive and Negative Effects of TV Programs on Children

Variables Subcategories Frequency Percentage
Positive 1 1,1
Parents' Opinions on the Positive-Negative Negative 47 495

Effects of TV Programs on Children . .
Both positive and negative 36 37,9

* Since more than one marking was made, the percentages were taken over the total frequency of 95.

The rate of participants who think that TV programs have a positive effect on children on the
grounds that they are education is quite low at the level of 1.1%.

The rate of participants who stated that TV programs have negative effects on children is
49.5%. The reasons why parents in this 49.5% group find TV programs negative for children
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are as follows:
o Children accept and want every product advertised to increase consumption as good,
e Violent broadcasts,
e Programs that contain behaviors contrary to moral values,
e Programs that include negative elements,
e Waste of time,
e The child takes the character as an example and behaves like that character,
e Not studying on days when she/he watches TV,

e Making him/her lazy and cause a decrease in social activity.

The rate of participants who think that TV programs have both positive and negative effects on
children is 37.9%. The reasons for the participants who found TV programs both positive and
negative for children are as follows:

e Fun for children,
e Existence of programs that teach family and community rules,
eExistence of educational and training programs,

ePresence of programs that contribute to development (documentaries, competitions,
scientific programs and educational cartoons),

The reasons for the negative opinions of the participants who found TV programs both positive
and negative for children are as follows:

eWithdrawal from social life,

eThe child becoming addicted to the screen,
ePresence of programs that contain fear,
eCausing attention deficit in the child,
ePresence of violent programs.

RESULTS AND DISCUSSION

In today's world, in order to protect oneself from the harms of the digital world, people need to
read and understand the media well, rather than just reading the letters written on a piece of
paper. Media Literacy, which is one of the most important of the new literacy types such as
electronic, computer, internet literacy, which emerged due to the requirements of the age, helps
people to keep up with the age and protect themselves from the bad effects imposed on them
through the media.

While Media Literacy education is given to children in schools, the time children spend at home
with their parents in front of the television, the programs they watch, and their reactions to the
programs they watch are perhaps the only practical learning area for children's Media Literacy
education. Therefore, it is known that the level of Media Literacy in the home where young
children are born and raised is of great importance for their attitudes towards the media.
This study aimed to measure the effect of parents' media literacy levels on their children's
television viewing habits. Within the scope of the study, it was investigated whether different
variables have an effect on parents' media literacy levels.

Among the findings obtained for the question "Do parents' television viewing habits vary
according to their socio-demographic characteristics?”, when the usage status according to
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gender variable was examined, it was seen that all male and female parents watched television
and almost all of them used cell phones. When we look at the use of PCs and tablets, it is seen
that men use them more than women. However, Yildiz (2017) found that in the distribution of
parents' social roles in the household, mothers' use of social media tools had the highest share
with a rate of 62 percent. Kirmusaoglu (2021), on the other hand, found no significant
difference between parents' social roles in the household and their media literacy levels.

In the other section examining the use of social media tools according to age, it is seen that
television is used in all age groups except the 46+ age group, while cell phones are used at high
rates in all age groups. PC and tablet use is highest in the 32-38 and 39-45 age groups. Ozek in
his 2016 study "examined the media literacy levels of parents in terms of different variables
and did not find a relationship between the media literacy levels of parents and their ages"
(Yildiz, 2017). Similarly, in Yildiz's (2017) study, "similar results were obtained and no
relationship was found between the ages of parents and their media literacy competencies”
(Yildiz, 2017). In Kirmusaoglu's (2021) study on the subject, no significant difference was
found in the sub-dimensions of the media literacy level determination scale according to the
age variable, and it was seen that the age variable of the parents did not have a significant effect
on the media literacy levels.

According to another socio-demographic characteristic of our research, the education level
variable, it is seen that the rate of television, computer or tablet and mobile phone use is high in
participants with undergraduate and higher education levels, while this rate decreases with the
decrease in education level. However, in Inan's study in 2013, "In his study to examine the
attitudes and behaviors of secondary school students and their parents regarding television
and internet use, no relationship was found between media literacy and educational status”
(Yildiz, 2017). However, in his 2016 study, Ozek found that "there is a relationship between
parents' media literacy levels and their educational status. According to Ozek's study, as the
educational status of parents increases, their media literacy levels also increase” (Yildiz, 2017).
On the other hand, Kirmusaoglu (2021) concluded that the media literacy skills of parents did
not increase in direct proportion to the increase in their education levels.

Among the parents who participated in the study, those who are employed in public or private
companies have the same rates of TV, PC or tablet and cell phone use, while those who are
employed in temporary status and those who are self-employed use TV, PC or tablet and cell
phones at the same rates. Parents who have income-generating jobs at home and unemployed
parents use PCs or tablets and cell phones at equal rates. In Yildiz's (2017) study, which
examined the relationship between parents' professions and media literacy competencies, it is
seen that those in the housewife and caregiver occupational group have lower media literacy
competencies than parents in other occupational groups. Similarly, Kirmusaoglu (2021) found a
significant difference between parents’ employment status and media literacy levels. These
results show that the occupational factor is effective on media literacy competence.

When the results obtained from the section examining the use of social media tools by parents
in the light of different socio-demographic characteristics are evaluated, it is seen that fathers
allocate more time than mothers; parents spend equal time in all age groups; parents with
higher education level are more interested in social media tools, but the time is shortened with
the decrease in education level and the time of use of social media tools is intense in all
occupational groups. In our country, although courses are given in schools for the Media
Literacy education of young children and educational policies are created for this purpose, it
will be of great benefit for the development of media literacy levels if parents take important
steps towards spending useful time with their children by being the right role model about
media literacy to their children at home outside of school, by moving away from social media
tools as much as possible.
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Another issue sought to be answered in the study was "The change in parents' television
viewing habits according to their socio-demographic characteristics”". When the "Daily TV
watching time" of the participants was analyzed according to their gender, it was seen that
male parents usually spend between 3-4 hours and women spend more than 2 hours on TV.
However, Filz (2020) concluded in his study that women watch more television than men.

Daily TV watching time was analyzed according to age groups, and it was observed that the
time spent watching TV was over 3 hours for 46+ age group parents and 2 hours for other age
groups. In support of this finding, Filiz (2020) reported that the duration of television viewing
was related to the age factor. According to another study, television is mostly watched by
individuals aged 45 and over (RTUK, 2018).

When the education levels of the participants are analyzed, it is understood that the highest
average TV viewing time is 2 hours in all groups. However, it was found that the screen time of
parents with undergraduate and higher education levels was longer. In support of our findings,
Filiz (2020) found that there is a positive relationship between education level and TV literacy,
television literacy increases as education increases, and there is a negative relationship
between television addiction and education level. In other words, it is seen that addiction does
not increase as the level of education increases. Television addiction was found to be television
addiction in university graduates and especially in participants who were not university
graduates and whose education level was below university, and on the other hand, it was
determined that there was no television addiction in postgraduate participants. The study
conducted by RTUK (2018) also shows that as the level of education increases, the time spent in
front of television decreases.

Parents were also examined according to their occupational groups and daily TV watching time
was determined as 2 hours for all occupational groups. What is striking here is that nearly half
of the parents working at their own workplace spend 3 hours a day for TV. In her study on the
subject, Filiz (2020) determined that "there is a negative relationship between occupation and
television time, occupations that spend more time at home, that is, those who are housewives
or retired spend more time in front of television".

Research results show that while men spend more time on TV than women; Likewise, the 46+
age group watched TV longer than other age groups; It has been determined that the time
spent watching TV increases with the increase in education level, and the time spent watching
TV for an average of two hours a day in all occupational groups.

The television programs followed by the parents according to their types were the news with
the highest rates for both men and women. In Filiz's (2020) study, this situation was evaluated
differently, and it was seen that there is a statistically significant relationship between gender
and the types of programs people watch. It has been determined that female participants
watch magazine programs, serials, entertainment and music programs more, while male
participants watch documentaries, news and informative-educational programs more”.

According to their education level, the programs that parents follow with the highest rate are
news programs, while serials and competitions are among the popular programs followed. In
another study, Filiz (2020), in support of our study, “it was determined that literate
participants, primary school, high school graduates, watched TV series, and college-university-
graduate graduate participants watched news programs more”.

Considering the variable of occupational groups, news programs take the first place in all
groups, and TV series take the second place. In the study of Filiz (2020), participants who are
workers, small shopkeepers, students, industrialists and housewives watch TV series more; It
has been determined that the participants who are retired, self-employed and other
professionals watch the news program more.

In support of our study, according to the data announced by RTUK in its research conducted in
2018, the most watched television programs are news and domestic serials, and the type of
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program with the lowest share of views is magazine programs. In the light of the above data,
the fact that news programs have the highest share of views ensures that individuals benefit
from the news and information feature of television.

Another topic that the answer is sought in the study is “Does the effects of parents on their
children's television watching status change according to socio-demographic characteristics?”
is the answer to your question. Fathers stated that two-thirds of their children use social media
tools, and mothers stated that a little more than one-third of their children use social media
tools. It can be thought that fathers are less prescriptive here. However, according to the
findings obtained from the study of Kirmusaoglu (2021); no significant difference was found
between the social roles of parents in the household and their media literacy levels.

When the parents' use of social media tools by their children's age groups is examined; While
nearly two-thirds of parents aged 39-45 allow their children to use social media tools, it is seen
that parents in other age groups generally do not allow their children to use social media tools.
The results of Kirmusaoglu's (2021) research on the subject showed that there was no
significant effect on the media literacy levels of the parents depending on the age variable. This
result obtained from the research was found to be compatible with the study of Ozek (2016).

The use of social media tools by students was examined according to the education level of
their parents; It has been concluded that the parents who have undergraduate and higher
education level allow use more than those who do not. In other education levels, it is
understood that the situation is the opposite. Similarly, in the study conducted by Kirmusaoglu
(2021), it is seen that media literacy skills did not increase in direct proportion to the increase
in the education level of the parents.

Two-thirds of parents, who are employees of public or private companies, stated that their
children use social media tools, while parents from other occupational groups stated that their
children do not use social media tools with higher percentages. Yildiz (2017) emphasized in her
study that media literacy competencies of parents change depending on variables such as
education, income and occupation, and media literacy knowledge levels of parents with higher
education levels increase, and thus media literacy competencies increase accordingly.

Parents should consider at what age, how and how often different mass media (TV, computer,
tablet, phone, etc.) should be used, and what kind of applications and games can be beneficial
for their children, and should direct the use of these tools in a way that will be beneficial to the
child's basic developmental stages (Saltuk and Erciyes, 2020: 119). When our study findings in
this direction are evaluated, it is seen that mothers are more prescriptive about the use of social
media tools; however, the majority of parents between the ages of 39-45, which covers the
most intense period of life, allow their children to use social media tools. It was concluded that
media literacy skills did not increase in direct proportion to the increase in the education level
of the parents, and that the children of the parents, who are employees of public or private
companies, who are in a fast-paced working life, use social media tools with higher percentages.

Another question sought to be answered in the study is whether “The change in the influence of
parents on their children's television viewing status according to socio-demographic
characteristics”? Mothers and fathers stated that their children watch TV by themselves at a
high rate. When the results are examined, it is seen that the rate of fathers who allow their
children to watch TV on their own is higher than mothers. While parents in all age groups allow
their children to watch TV by themselves at high rates, when evaluated in general, it is seen that
the rate of parents who allow their children to watch TV on their own increases with the
increase in age. However, when the 46+ age group is examined, it is seen that this rate has
decreased again. Likewise, participants at all educational levels highly allow their children to
watch TV on their own. When the results of the analysis are examined, the results show
parallelism, and parents allow their children to watch TV on their own, regardless of their
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occupational group. Yildiz's (2017) study also contradicts our findings at this stage and shows
that 3/2 of the parents do not allow their children to watch television until late and impose
restrictions on how long they use the internet. In support of Yildiz, Dogan and Goker (2012)
also revealed in their studies that children mostly watch television with their parents and those
children are not allowed to watch television until late hours.

Again, in the section where the participants' interference with their children's TV watching
time is examined, the data show that all of the fathers interfere with the TV watching time,
while the mothers also intervene at a high rate. When the intervention status of their children's
TV watching time is examined according to the age variable of the parents, almost all of the
parents in the 46+ age group intervene, while this rate is all in the other age groups. In Ozek's
(2016) research, it was investigated whether the media literacy levels of the parents changed
according to their attention to age characteristics. The result shows that the media literacy
levels of the parents do not change according to the attention to age appropriateness.
Considering the other studies conducted on the subject, it was concluded that “parents apply
controlled and oppressive control over their children's use of mass media. However, nowadays,
it is getting harder to control children's use of these tools, so instead of keeping children away
from the media, it is necessary to raise the awareness of media literacy to them” (Yildiz, 2017).

According to the education level, which is an important variable, the attitudes of the parents on
the subject were examined and while almost all of the primary school graduates intervened, all
of the parents at the other education level stated that they interfered with their children's TV
watching time. Another variable showed that in all occupational groups, parents interfere with
their children's TV watching time. With similar results, Yildiz (2017) stated in her study that
there is a relationship between parents’ oppressive control of their children and their social
roles in the household and those mothers exert more oppressive control over their children
regarding mass media use than their fathers.

In Ozek's (2016) research, it was investigated whether the media literacy levels of the parents
changed according to their attention to age characteristics. The result shows that the media
literacy levels of the parents do not change according to the attention to age appropriateness.
Considering the other studies conducted on the subject, it was concluded that “parents apply
controlled and oppressive control over their children's use of mass media. However, nowadays,
it is getting harder to control children's use of these tools, so instead of keeping children away
from the media, it is necessary to raise the awareness of media literacy to them (Yildiz, 2017).

According to the findings, it was found that the duration of children watching television varies
according to the media literacy levels of the parents; “that is, the children of parents with high
media literacy levels watch television for less time” (Ozek, 2016).

In the study, it was concluded that mothers and fathers with high media literacy levels were
present while their children were watching TV, choosing a controlled program and spending
time together at the same time. Tiirkoglu's (2017) research results also show that children's
television watching habits change in proportion to demographic characteristics, and their
families' attitudes and behaviors lead among these characteristics.

As stated by other studies in the literature (Bulut Ozek, 2016), within the scope of the research
results, it can be recommended to investigate the opportunities and environments where
parents can access media literacy education and to carry out studies that determine the
progress in media literacy levels in line with such education. The ability of parents to raise
children who have 21st century skills and can use the media effectively and competently is also
related to how right role models they are for their children in early childhood. Parents are
often unaware of the potential consequences of individual roles on their children's health and
development.

Dangerous media content targeting children can threaten them. In such a situation, the child's
being sure of the support and love of her/his parents allows him to share her/his fears with
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her/his parents. Families should filter by predicting the negative content that the child can
reach in the media, and be able to inform the child in a way that he or she can understand,
about what problems the child may encounter when he goes beyond the restricted content.

Especially television; It has made it the most effective and most followed media when it is a
tool that is widely used, easy to access and without requiring a certain skill. The fact that it has
a technology that uses image and sound together and that it appeals to more than one sense at
the same time increases the power of television's influence (Sirin, 1998, 13). This situation has
made television an attractive media tool as a widely used mass media tool.

Digital media is not just about the negative things it creates. Families should allow their
children to explore the new world and support them. The child, who learns by imitating his
parents and adapting to their rules, has adaptation problems when he observes the opposite of
the rules set by his parents. Parents should model the media usage habits they expect from
their children. In addition, the family should know where to go for help or advice about
different media content that poses a threat to their child. The ability of families to implement
these behaviors in line with their parenting roles is associated with media literacy awareness
and the presence of digital parenting qualities (Kirmusaoglu, 2021).
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Gliniimiiz yasam kosullar1 icinde “medya” hayatimizin vazgecilmez bir alanini olusturmaktadir. Artik
insanlarin ¢evrimici olmadiklar1 her an kaybedilmis bir zaman olarak diisiiniilmektedir. Son elli yilda
diinyada gelisen teknoloji ile hayatimiz, tamamen dijital ortamin kapsama alanina girmistir. Medyanin
hayatimizda bu kadar yer edinmesi onu dogru kullanma adina da soru isaretlerini dogurmaktadir. Bu
calismada, Ankara ili Gélbasi ilcesi TEK Ilkokulu velilerinin televizyon izleme aligkanliklarinin,
¢ocuklarinin televizyon izleme davranmislarini etkileme durumlarn arastirilmistir. Cocuklara Medya
Okuryazarlig: bilincinin kazandirilabilmesi icin okulda egitimcilerin belli yeterlilikte olmasinin yaninda,
evde de ebeveynlerin Medya Okuryazarligi konusunda belli seviyede bilgi sahibi olmasi 6nem
tasimaktadir. Calismanin kapsaminda farkli degiskenlerin anne babalarin medya okuryazarlik diizeyleri
lizerinde etkisi olup olmadig1 arastirilmis, medya okuryazarlik diizeyleri yiiksek olan anne ve babalarin,
cocuklar1 TV izlerken yanlarinda bulundugu sonucuna ulasilmistir. Bu durum ebeveynlere verilecek
dogru medya okuryazarlik egitiminin 6nemini bir kez daha ortaya koymakta ve bundan sonra yapilacak
calismalara 151k tutmaktadir.

Anahtar Kelimeler: Medya okuryazarligl, medya ve ¢ocuk, televizyon izleme aliskanligi

Abstract

In today's living conditions, "media" constitutes an indispensable area of our lives. Anytime people are
not online is now considered a wasted time. With the developing technology in the world in the last fifty
years, our lives have been completely covered by the digital environment. The fact that the media has
such a place in our lives raises question marks in terms of using it correctly. In this study, it was
investigated whether the television watching habits of the parents of the Ankara Province Golbasi
district TEK Primary School affect their children's television watching behaviors. In order to raise the
awareness of Media Literacy in children, it is important for the parents to have a certain level of
knowledge about Media Literacy at home, as well as having certain qualifications of educators at school.
Within the scope of the study, it was investigated whether different variables had an effect on the media
literacy levels of the parents, and it was concluded that mothers and fathers with high media literacy
levels were with their children while watching TV. This situation once again reveals the importance of
the right media literacy education to be given to parents and will lead for the future studies.

Keywords: Media literacy, media and children, television watching habits
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GIRIS

Gazete, dergi, radyo, televizyon, sinema ve internet gibi gorsel ve isitsel araclar1 kapsayan
medya, bu araglar araciligiyla mesajlarimi her an insanlara iletebilmektedir. Icerisinde
bulundurdugu bu kadar fazla alan nedeniyle medya kavraminin, sinirlarinin net bir sekilde
cizilebilmesi miimkiin degildir. Bu sebepten otiirii herkesin ortak paydada bulusabildigi bir

medya tanimi olmamasindan dolay1 medya, genel itibariyle kitle iletisim araglarinin tamami
olarak kavramsallastirilmaktadir (Kocadag, 2006).

lletisim ve Kkitle iletisim araclar1 olgusunun ortaya cikis1 ve tarihsel siirecteki gelisiminin
insanlik tarihinin dogus ve gelisim siireciyle paralellik gosterdigi bilinmektedir. Tarih 6ncesi
devirlerde yazi olmadigindan dolay1 o donem icin mutlak bilgilerden s6z edilemese de, ¢esitli
arkeolojik kazilarda rastlanan bulgular lizerine yapilan ¢alismalar, imge ve simgelere dayali
iletisimin varligindan bahsetmektedir (Marshack, 2014).

Biyolojik bir evrim oldugu gibi kiiltirel bir evrim niteligini de tasiyan, haberlesme ve
bilgilendirme amaciyla insanlarin birbiriyle konusmaya basladigi donem, konusmayla birlikte
insanlar arasindaki iletisimin yogunlugunun artmasina bagl olarak insan topluluklarinin
kiiltiirel agidan birbirini etkilemesiyle sonu¢lanmistir (Jeanneney, 1998).

Konusabilme yeteneginin ardindan, yazinin bulunmasi medyanin bir adim daha ileri gitmesine
sebep olmustur. Birbirini bilgilendirme siirecinin 6nemli bir asamasi da yazili metinlerin ve
haberlerin bir yerden baska bir yere iletilmesidir. Nitekim toplumun diizene sokulmasinda
yazinin giiclii bir etkisinin oldugu kabul gérmektedir. (Sahin ve Yurdakul, 2017).

Matbaanin icadi ile hiz kazanan siirec, siyaset, ekonomi, din, aile ve egitimin yani sira medya da
dahil olmak tizere toplumun pek ¢ok alaninda degisim ve doniisiimii de beraberinde getirmistir.
Matbaanin icadindan sonra medya acisindan baska bir biiyiik dontlisiim de internetin icadiyla
meydana gelmistir. (Briggs ve Burke, 2004).

Gilinlimiizde internet, diinyanin her yerinden insanlarin baglanabildigi, veri alip génderebildigi,
alisveris ve iletisim yapabildigi bir ortam olarak medyada 6nemli bir yere sahiptir. Yeni medya,
tiim diinyay1 saran yeni ve yapay bir iletisim ortami yaratmistir. Bu yapay ortam, sesli, yazili ve
gorsel bilginin bir yerden baska bir yere siirekli olarak iletilmesini icermektedir. Bu sanal
gerceklik icinde insanlar yasam ihtiyaglarini karsilamaya baslamislardir (Briggs ve Burke,
2004).

Ancak birgok iletisim aracinin ayni anda kullanilabildigi bu dénemde, medya ile olan iliskinin ve
iletisimin niteliginin gézden gecirilmesi gerektigi diisiiniilmektedir. Artik kitle iletisim araglar
olarak adlandirilan ve hayatin hemen her alaninda yerini alabilen gazete, radyo, televizyon,
internet ve mobil teknolojiler bilingli kullanilmadig1 takdirde ciddi sorunlar ortaya
cikarabilmektedir (Bilici, 2014).

Medyanin insanlara sundugu gergekligin kendisi degil, gercekligin bir temsil bicimidir. Medya,
mesajlar1 ekonomik, politik, sosyal, tarihsel ve estetik baglamlarda insa edilen ve yaratilan,
iletileri degerler ve ideolojiler iceren bir kavramdir. Bu sebeple “medya ileti ve mesajlarinin
dogru algilanmasi, medya ileti ve mesajlar karsisinda elestirel bir bakis a¢is1 edinilmesi ve
medyay1 etkin kullanma temelleri {izerine oturtulan ‘Medya Okuryazarligl’, medyay: kullanan
insanlarin temel beceri kazanmasi agisindan oldukca 6nem tasidigi gibi bu beceri Medya
Okuryazarlig egitimi ile miimkiin goriilmektedir” (Bilici, 2014).

Medya Okuryazarligi egitimi icinde elestirel diisiinebilmeyi barindirmaktadir. Bu nedenle,
“medya okuryazar1 olmak; medyay1 akillica ve etkili kullanabilmeyi, birgok kaynaktan gelen
mesajlarin giivenirliligini 6lgebilmeyi ve tartabilmeyi gerekli kilmaktadir” (Yilmaz, 2019).

Medya Okuryazarliginin iki temel noktasi bulunmaktadir: Birinci nokta medyadaki icerige
erisebilmek icin teknolojiyi kullanabilme yetenegi; ikinci nokta ise sunulan icerigi anlamak
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disinda ayni anda bu igerigi degerlendirebilme yetenegidir. Bu amag¢ dogrultusunda diinyanin
biitlin gelismis lilkelerinde medya egitimi veya Medya Okuryazarhig: dersleri, ¢esitli diizeylerde
okullarda ders olarak gosterilmektedir. Bu dersler, ya ingiltere, Fransa ve ABD’ de oldugu gibi
direkt olarak miifredata konmakta ya da Kanada’'da oldugu gibi miifredatta ilgili sanat, dil
bilgisi, edebiyat ve vatandaslik gibi dersler kapsaminda gosterilmektedir (Sahin, 2014).

Diinyada meydana gelen degisimlerin ve Medya Okuryazarligi egitimi {izerine yapilan
calismalarin, Tiirkiye’de bu alanda yapilan c¢alismalara onciiliik ettiginin alt1 cizilmesi
gerekmektedir. Yine de Medya Okuryazarligi egitiminin baslamasini saglayan asil adimlar,
Tiirkiye’deki ilgili alan uzmanlarinin elestiri ve 6nerileri sonucu atilmaya baslanmistir.

Nitekim Inceoglu (2016, 5.19),

“Medyanin bize sundugu diinya, gercegin kendisi degildir. Medya mesajlarinin dogru
algilanmasi temeline oturan ‘medya okuryazarligl’ her iilkede miifredata girmeli ve ders olarak
okutulmal1” olarak diislincesini belirtmistir.

Gelinen noktada Medya Okuryazarhigi Dersi 31.08.2006 tarihinde Milli Egitim Bakanlig1 Talim
ve Terbiye Kurulu'nda goriisiilerek kabul edilmis ve se¢meli ders olarak okutulmasina karar
verilmistir. Cesitli degisikliklerle bugiine kadar 6gretimi devam eden Medya Okuryazarlig
dersine yonelik olarak en son 2014 yilinda ‘Medya Okuryazarhg’’ Ogretim Materyali isimli bir
kitap yayinlanmistir” (Kaplan, 2017).

Ebeveynler ve okullar, medya okuryazarligi becerilerinin erken yaslardan itibaren
edinilmesine katkida bulunabilecek iki onemli kanaldir (RTUK, 2016). Ebeveyn, biyolojik
yetistirmenin yan1 sira bireyin duygusal, sosyal ve egitsel gelisiminden sorumlu olan anne,
baba ya da aile biiyiigli olarak tanimlanabilir. Bu tanimdan yola ¢ikarak ¢ocuklarin bulundugu
ya da karsilastifi tiim ortamlar ebeveynlere farkli roller yiikleyebilmektedir. (Yurdakul ve
digerleri, 2013).

Aile ve okul, bireylerin sosyallesmesinde birbirini tamamlayan rollere sahiptir. Her ne kadar
medya okuryazarhigi okul mifredatinda yer alsa da ailenin bu siirece eksik ya da yetersiz dahil
olmasi, ¢ocuklarin okulda 6grendiklerini hayata gecirmekte zorlanmasi anlamina gelmektedir.
Dolayisiyla medya okuryazarhgini cocuklar ve gencler icin daha etkili hale getirmenin yolu
ebeveynleri siirece dahil etmekten geciyor. Medya okuryazarligl becerilerine sahip bir
ebeveyn, cocugunun okulda aldigi teorik medya okuryazarligi egitimini giinlik hayatta
uygulamasina yardimci olur (Yildiz, 2017) .

Medya okuryazarligl becerisini kazanan bireyler, dogru ve yanlis olaylar1 yargilama ve
birbirinden ayirt edebilme becerisini edinmis hale gelmektedirler. Boylece belli bir toplum i¢gin
de yasamlarini ikame ettiren bireyler hem genel olarak medya organlarindan gelen iletileri
hem de televizyondan bireylere ulasan mesajlarin goriintiide degil de aslinda igerik ve sdylem
olarak ne anlatmak istediklerinin medya okuryazarligi becerisi sayesinde farkina
varmaktadirlar (Filiz, 2020).

Medya okuryazarhig kavramu ile ilgili olarak tistiinde durulmasi gereken bir diger 6nemli konu
da bireyin siklikla kullandig kitle iletisim araci olan televizyon tarafindan génderilen sinirsiz
sayldaki mesajlarin bireyler tarafindan igerik anlaminda dogru sekilde irdelenmemesidir.

Gilintimiizde bireyin sosyallesme siireci aile ortaminda gerceklesiyor gibi gortinse de televizyon,
¢ocugun sosyallesme siirecinde en az aile kadar etkili olmaktadir. Cok erken yaslardan itibaren,
hatta yasamlarinin ilk birka¢ ayindan itibaren televizyonun olumsuz etkilerine maruz kalan
cocuklar, sosyallesme siireclerinde ve toplumsal kurallara uyumlu hale gelme asamalarinda
kendilerini sosyolojik ve psikolojik bir miicadelenin i¢inde bulmaktadirlarm(Filiz, 2020).

Verilen egitimlerle medya okuryazarligi becerisi kazanan bireyler, dogru ve yanlis olaylari
yargilama ve ayirt etme becerisi kazanmis olurlar. Boylece belli bir toplumda yasayan bireyler,
medya okuryazarlifl sayesinde genel olarak medyadan gelen mesajlarin ve televizyon
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araciligiyla bireye ulasan mesajlarin sadece gorintiisiinii degil, icerigini ve sdylemini de fark
edebileceklerdir (Filiz, 2020).

Televizyonun olumsuz etkilerinden korunmanin belki de en 6nemli yollarindan biri olan
medya okuryazarligini 6grenen bireyler, televizyon programlarini izlerken aldiklari mesajlarin
kendileri icin yararli m1 yoksa zararli mi oldugunu ayirt edebilecek ve ayni zamanda televizyon
programlarinin igerigine sorgulayici bir tavirla yaklasacaklar igin televizyon bagimlis1 olma
ihtimallerini de ortadan kaldirmis olacaklardir (Filiz, 2020).

Arastirmanin Onemi ve Amaci

Medyanin artik giiniimiiziin vazgecilmez bir araci oldugu bu zamanlarda onu etkili bir sekilde
kullanmak ve zararlarindan korunmak icin ebeveynlere biiyiik sorumluluklar diismektedir.
Medya Okuryazarlig1 egitiminde ev ve okulun iki ayr1 miidahale mekani oldugu bilinmektedir
(Kaplan, 2017). Cocuklarin medya okuryazari olabilmeleri i¢in okulda egitimcilerin, evde ise
ebeveynlerin belli bir yetkinlik diizeyine sahip olmalar1 6nemlidir. Ebeveynlerin cocuklarim
medyanin olumsuz etkilerinden koruyabilmeleri icin yasaklama disinda yontemler de
kullanmalar1 gereklidir. Ama her seyden 6nce bu bilincin olusmasi i¢in ebeveynlerin de medya
okuryazari olmasi 6nemlidir.

Ebeveynlerin sahip olduklar: toplumsal stattileri, kiiltiirel yapi, meslek ve egitim durumlari, yas
ozellikleri, cevreyle olan sosyal iliskileri, cocuklarinin yasi ve cinsiyet durumu ve ailenin sosyo-
ekonomik durumu ailenin ebeveynlik davranislari tizerinde etkili olabilmektedir. Toplumun en
kiiciik birimi olan ailenin mutlu ve huzurlu bir sekilde yasamimi devam ettirebilmesi ve
gelecege saglikl nesiller yetistirebilmesi icin ebeveynlerin ayni zamanda medya okuryazarlig
konusunda bilin¢lendirilmesi 6nem arz etnektedir. Bilingsiz bir sekilde gerceklesen medya
kullanimy, bilingsiz bir toplum olma yolunda atilan en biiyiik adimdir.

Medya okuryazarligin1 “Giindelik yasamda bireylerin siklikla kullandigi kitle iletisim araglar
tarafindan gonderilen smirsiz sayidaki mesajlarin bireyler tarafindan igerik anlaminda
irdelenmesidir” seklinde tanimladigimizda (Alagézlii, 2013), 6zellikle birey hayatinda énemli
bir yer edinen kitle iletisim araci olarak televizyondan hedef kitlelere gonderilen mesajlarin
dogru okunabilmesi ve anlasilmasi icin izleyicilere c¢ocuk denilebilecek yaslarda medya
okuryazarliginin 6gretimi 6nem arz etmektedir. Burada en biiyiik gorev ailelere diismekte ve
ebeveynlerin Medya Okuryazarligi bilincini kazanmis olmasi beklenmektedir. Ozellikle
bireyleri ve toplumlari etkileme ve yonlendirme giicii ¢ok yiiksek seviyelerde olan kitle iletisim
araclar1 ve bu Kkitle iletisim araclan igerisinde televizyon insan hayatinin vazgecilmez bir
olgusu durumundadir. Bu nedenle bireylerin her giin maruz kaldiklarn televizyon
programlarinin igeriklerini dogru yorumlayabilmeleri ve farkli bir degerlendirmeye
gidebilmeleri i¢cin medya okuryazarlig1 yetisi edinmis olmalar1 gerekmektedir (Filiz, 2020).
Aksi halde medyadan bireylere gonderilen mesajlarin oldugu gibi alinarak kabul edilmesi ve
beraberinde medya organlarinin bireyden bekledigi davranis ve uzun vadede istenilen yonde
tutum degisikligine gidilmesi medya okuryazarligi konusunda herhangi bir bilgisi ve egitimi
olmayan bireylerin karsilasabilecegi en temel ve 6nemli sorunlar olacaktir.

Bu amagla yiiriitillen ¢alismamizda TEK Ilkokulu'nda égrenim goren égrencilerin anne ve
babalarinin medya okuryazarligi baglaminda televizyon izleme aliskanliklarini ve ¢ocuklarinin

televizyon izleme davranislarini etkileme durumlarini saptamak amaciyla asagidaki sorulara
cevap aranacaktir:

Arastirmaya katilan anne ve babalarin,

1 Bazi sosyo-demografik 6zellikleri (yas, cinsiyet, egitim diizeyi, calisma durumu, ¢ocuk sayisi)
nelerdir?

2. Televizyon izleme aliskanliklari nasildir? Televizyon izleme aliskanliklar Sosyo-
demografik 6zelliklerine gore degismekte midir?
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3. Cocuklarinin televizyon izleme durumlarina etkide bulunmakta midirlar? Bu durum sosyo-
demografik dzelliklere gore degismekte midir?

4. Televizyonun ¢ocuklari tizerinde olumlu-olumsuz etkileri konusunda goritsleri nelerdir? Bu
durum sosyo-demografik 6zelliklere gore degisme gostermekte midir?

Sinirhiliklar
Bu calismada,

1 Elde edilen veriler 2019-2020 egitim o6gretim yilinda arastirmaci tarafindan gelistirilen
anketten elde edilen veriler ile sinirli olacaktir.

2 Elde edilen veriler 2019-2020 egitim 6gretim yilinda Ankara ili Golbas ilcesi Tek ilkokulu
velileri arasindan segilen 95 kisinin verdigi cevaplarla sinirli olacaktir.

YONTEM
Arastirmanin Modeli

Arastirma tarama modelindedir. Tarama modelleri, gecmiste ya da halen var olan bir durumu,
var oldugu sekliyle betimlemeyi amaclayan arastirma yaklasimlaridir (Karasar, 1994).

Calisma Grubu

Arastirmanin ¢alisma grubunu Ankara ili Gélbas ilcesinde bulunan TEK ilkokulu velilerinden
tesadiifi yontemle segilen 95 katilimci olusturmaktadir.

Veri Toplama Araclari

Arastirmada i¢in gerekli veriler arastirmaci tarafindan gelistirilen, katilimcilarin cinsiyet, yas,
egitim diizeyi, calisma durumu, ¢ocuk sayisi gibi sosyo demografik 6zelliklerini iceren 5 ve anne
babalarin medya okuryazarlig1 diizeylerinin ¢ocuklarin televizyon izleme aliskanliklari iizerine
etkisini sinayan 15 sorudan olusan toplam 20 soruluk anket yoluyla toplanmistir.

Arastirma anketi 2020-2021 68retim yili giiz doneminde uygulanmistir. Arastirma anketi okul
yonetiminden izin alinarak uygulanmistir. Ayrica anne ve babalara goriisiilerek arastirma
amac1 hakkinda bilgi verilmis goniilliiliik cercevesinde uygulanmistir.

Arastirma anketi yiiz yiize iletisim cercevesinde anne babalara dagitilmis, arastirmaci sorularin
cevaplanmasi sirasinda gerekli aciklamalar1 yapmistir.

Verilerin Céziimlenmesi

Arastirma verileri bilgisayar ortaminda betimsel istatistigin yiizde ve frekans teknikleri
kullanilarak ¢éziimlenmistir.

Bulgular
Anne Babalarin Sosyo-Demografik Ozelliklerine iliskin Bulgular

Tablo 1. Anne Babalarin Cinsiyete Gore Dagilimlari

Alt Kategoriler f %

Kadin 25 26,3
Erkek 70 73,7
TOPLAM 95 100

Arastirmaci tarafindan gelistirilen ankete ticte ikisi kadin, ii¢cte biri ise erkek toplam 95 6grenci
velisi katilmistir.
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Tablo 2. Anne Babalarin Yasa Gore Dagilimlari

Alt Kategoriler f %

18-24 - -
25-31 21 22,1
32-38 30 31,6
39-45 33 34,7
46+ 11 11,6
TOPLAM 95 100

Katilimcilarin yaklasik tigte biri 39-45 yas araliginda, yine licte biri 32-38 yas aralifinda, geri
kalanlar 25-31 yas ve 46+ yas ilizerindedir.

Tablo 3. Anne Babalarin Egitim Diizeylerine Gore Dagilimlari

Alt Kategoriler f %
Okuryazar - -
flkokul 16 16,8
Ortaokul 16 16,8
Lise 34 35,8
Lisans ve tizeri 29 30,5
TOPLAM 95 100

Velilerden ilkokul ve ortaokul egitim diizeyine sahip olan katilimcilarin orani esit olmakla
birlikte grubun ticte birini olusturmaktadir. Velilerin diger ticte birlik grubu lise mezunu iken
kalan iicte birlik grup ise lisans ve lizeri egitim diizeyine sahiptir.

Tablo 4. Anne Babalarin Calisma Durumlarina Goére Dagilimlari

Alt Kategoriler f %
Kamu veya ozel sirket calisani 30 31,6
Gegici statlide ¢alisan 1 1,1
Kendi isyerinde ¢alisan 5 53
Kendi evinde gelir getirici isler yapan 9 9,5
Issiz 50 52,6
TOPLAM 95 100

Arastirmaya katilan anne babalarin ¢alisma durumlari incelendiginde yarisinin issiz oldugu
gorilmektedir. Kamu ve 6zel sirket calisanlar1 gurubun ti¢te birini olustururken, kiiciik gruplar
halinde kendi evinde gelir getirici isler yapan, kendi is yerinde calisan ve gecici statiide calisan
velilerde bulunmaktadir.

Tablo 5. Anne Babalarin Iletisim Teknolojilerini Kullanma Oranlari

iletisim Araglar f %

Televizyon 95 100
Cep Telefonu 68 715
PC veya Tablet 92 96,8

* Birden fazla isaretleme yapildigi icin yiizdeler toplam frekans olan 95 iizerinden alinmigtir.

Calismaya katilan anne ve babalarin tamaminin evinde televizyon bulunurken, ayni sekilde
tamamina yakini PC ve tablet kullanmakta ve katilimcilarin iicte ikisi cep telefonu
kullanmaktadir.
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Kumbaroglu, E, Kumbaroglu, B., Z., Uysal M. / Anne ve Babalarin Televizyon izleme Aliskanhklar1 ve
Cocuklarmin Televizyon Izleme Davranmislarim Etkileme Durumlar:

Tablo 6. Anne Babalarin iletisim Teknolojilerini Kullanma Durumunun Cinsiyet Degisikenine
Gore Dagilimi

Erkek Kadin
Iletisim Araglari f % f %
Televizyon 25 100 70 100
PC veya Tablet 20 80 48 68,5
Cep Telefonu 24 96 68 97

* Birden fazla isaretleme yapildigl icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

Calisma grubunun %26,31’ini olusturan erkek velilerin tamami televizyon izlerken, %80’i PC ve
tablet kullanmakta, %96’s1 ise cep telefonundan teknolojik iletisim araci olarak
faydalanmaktadir. Kadin velilerimizin de ayn sekilde (%100) televizyon kullandig1 goriiliirken
bunu %97 ile cep telefonu ve %68,5 ile PC veya tablet kullanimi takip etmektedir.

Tablo 7. Anne Babalarin Iletisim Teknolojilerini Kullanma Durumunun Yas Degiskenine Gore
Dagilimi

. 25-31 32-38 39-45 46+
Iletisim Araglari f % f % f 9 f 9%
Televizyon 21 100 30 100 33 100 10 90,9
PC veya Tablet 6 285 26 86,6 28 84,8 8 72,7
Cep Telefonu 20 95,2 30 100 32 96,9 10 90,9

* Birden fazla isaretleme yapildigi icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

Velilerin iletisim teknolojilerini kullanma durumlar yas degiskenine gore incelendiginde,
Televizyon 46+ yas gurubu hari¢ yas gruplarinin tamaminda kullanilirken; cep telefonu 25-31
yas gurubunda %95,2 oraninda, 32-38 yas grubunun tamaminda, 39-45 yas gurunun
%96,9’unda ve 46+ yas grubunun da %90,9’'unda kullanilmaktadir. PC ve tablet kullanimi ise
32-38 yas grubunda %86,6 ve 39-45 yas grubunda %84,8 oranlariyla en ¢ok kullanilan yas
gruplaridir.

Tablo 8. Anne Babalarin iletisim Teknolojilerini Kullanma Durumunun Egitim Diizeyi
Degiskenine Gore Dagilimi

. ilkokul Ortaokul Lise Lisans ve ilizeri
Iletisim Araglar: f % f % f % f %
Televizyon 15 93,7 15 93,7 33 97 29 100
PC veya Tablet 10 62,5 8 50 23 67,6 27 93,1
Cep Telefonu 15 93,7 15 93,7 33 97 27 93,1

* Birden fazla isaretleme yapildigl icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

lletisim teknolojilerinin kullanim durumu egitim diizeyi degiskenine gore incelendiginde,
televizyon ve cep telefonu kullaniminin ilkokul, ortaokul ve lise egitim diizeyine sahip veliler de
esit oranlarda kullanildig1 (%93,7, %93,7 ve %97), PC ve tabletin ise en ¢ok Lisans ve Uzeri
egitim durumunda olan velilerde en yiliksek oranla %93,1 diizeyinde kullanildig1 tespit
edilmistir. Lisans ve lizeri egitim diizeyine sahip olan katilimcilarda televizyon, bilgisayar ya da
tablet ve cep telefonu kullanma oranlarinin yiiksek oldugu goriiliirken egitim diizeyinin
diisiisiiyle bu oranin da diistiigii goriilmektedir.
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Tablo 9. Anne Babalarin iletisim Teknolojilerini Kullanma Durumunun Calisma Durumu
Degiskenine Gore Dagilimi

Kamu veya Gegici statiide Kendi Kendi evinde issiz
fletisim Araglar ozel sirket calisan isyerinde gelir getirici
calisam calisan isler yapan
f % f % f % f % f %
Televizyon 23 76,6 1 100 5 100 4 44,4 6 12
PC veya Tablet 23 76,6 1 100 5 100 4 44,4 6 12
Cep Telefonu 23 76,6 1 100 5 100 4 44,4 6 12

* Birden fazla isaretleme yapildigl icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

Calismaya katilan velilerden kamu veya 06zel sirket calisani olanlarin %76,6’s1 esit oranlarda
televizyon, PC veya tablet ve cep telefonu kullanirken; gecici statiide ¢alisan ve kendi isyerinde
calisanlarin tamam televizyon, PC veya tablet ve cep telefonu kullanmaktadir. Kendi evinde
gelir getirici isler yapan velilerimizin %44,4’i ve issiz velilerimizin %12’si televizyon, PC veya
tablet ve cep telefonunu esit oranlarda kullanmaktadirlar.

Tablo 10. Anne Babalarin Giinliik Televizyon izleme Siirelerinin Cinsiyet Degiskenine Gore
Dagilimi

f}i'mliik Televizyon Erkek Cinstvet Kadin

Izleme Siiresi f % f %

1 Saat 4 16 13 18,6
2 Saat 3 12 30 42,8
3 Saat 9 36 9 12,8
4 Saat 8 32 9 12,8
5 Saat - - 4 58
izlemiyorum 1 4 5 7,2
TOPLAM 25 100 70 100

Katilmcillarin giinliik televizyon izleme siireleri cinsiyetlerine gore incelendiginde erkek
velilerin %36’s1 3 saat televizyon izlerken; %32’si 4 saat, %16’s1 1 saat, %12’si 2 saat
televizyon izlemektedir. Sadece 1 kisi hi¢ televizyon izlemedigini ifade etmistir. Kadin velilerde
bu dagilim 2 saat izleyenler %42,8, 3 ve 4 saat izleyenler %12,8 seklinde gerceklesirken giinde
1 saat izleyenler grubun %18,6’s1n1 olusturmaktadir.

Tablo 11. Anne Babalarin Giinliik Televizyon Izleme Siirelerinin Yas Degiskenine Gére Dagilimi

Ya

Gunlik Televizyon 25-31 32-38 539-45 46+
Izleme Siiresi

f % f % f % f %
1 Saat 5 20 6 20 3 9,8 3 27,28
2 Saat 8 32 12 40 11 33,33 2 18,18
3 Saat 2 4 13,3 8 24,24 4 36,36
4 Saat 2 4 13,3 9 27,27 2 18,18
5 Saat 2 2 6,7 - - - -
izlemiyorum 2 2 6,7 2 6,8 - -
TOPLAM 21 100 30 100 33 100 11 100

Giinliik televizyon izleme siirelerinin yasa gore dagilimi incelendiginde, 25-31 yas (%32), 32-38
yas (%40) ve 39-45 yas (%33,33) aralifinda en yiliksek oranda televizyon izleme siiresi 2 saat
olarak tespit edilmistir. Giinliik televizyon izleme stiresi 46+ yas gurubunda %36,36 oran ile 3
saattir.
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Kumbaroglu, E, Kumbaroglu, B., Z., Uysal M. / Anne ve Babalarin Televizyon izleme Aliskanhklar1 ve
Cocuklarmin Televizyon Izleme Davranmislarim Etkileme Durumlar:

Tablo 12. Anne Babalarin Giinliik Televizyon Izleme Siirelerinin Egitim Diizeyi Degiskenine
Gore Dagilimi

Egitim Diizeyi

Giinlik Televizyon ilkokul Ortaokul Lise Lisans ve iizeri
Izleme Siiresi

f % f % f % f %
1 Saat 1 6,25 3 18,75 7 20,59 6 20,69
2 Saat 6 37,5 7 43,75 11 32,36 9 31,04
3 Saat 3 18,75 2 12,5 5 14,7 8 27,59
4 Saat 3 18,75 1 6,25 7 20,59 6 20,69
5 Saat 2 12,5 1 6,25 1 2,94 - -
Izlemiyorum 1 6,25 2 12,5 3 8,82 - -
TOPLAM 16 100 16 100 34 100 29 100

Ilkokul (%37,5), ortaokul (%43,75), lise (%32,36) ve Lisans ve iizeri (%31,04) egitim
diizeylerinde bulunan velilerin giinliik televizyon izleme siirelerine bakildiginda en yiiksek
oranla televizyon izlenen siirenin 2 saat oldugu gériilmektedir. ilkokul egitim diizeyinde
bulunan velilerin %18,75 ortalamayla 3 saat ve 4 saat ekran 6niinde kaldiklar1 goriiliirken,
ortaokul egitim diizeyinde bulunan veliler %6,25 ortalama ile 4 saat ve 5 saat televizyon
izlemekte, %12,5’i ise hi¢ televizyon izlememektedir. Lisans ve lzeri egitim diizeyinde hig¢
izlemiyorum ve 5 saat televizyon izliyorum seklinde gortis bildiren veli bulunmamaktadir.

Tablo 13. Anne Babalarin Giinliik Televizyon izleme Siirelerinin Calisma Durumu Degiskenine
Gore Dagilimi

Calisma Durumuna

Giinliik Televizyon Kamu veya Gecici statiide Kendi Kendi evinde issiz
izleme Siiresi ozel sirket calisan isyerinde gelir getirici

% f % fo% f % f %
1 Saat 7 23,33 1 100 - - 1 11,11 8 16
2 Saat 10 33,33 - - 1 20 5 55,56 17 34
3 Saat 5 16,68 - - 1 20 2 22,22 9 18
4 Saat 7 23,33 - - 2 40 - - 9 18
5 Saat - - - - 1 20 - - 4 8
izlemiyorum 1 3,33 - - - - 1 11,11 3 6
TOPLAM 30 100 1 100 5 100 9 100 50 100

Kamu veya 0zel sirkette ¢alisanlar (%33,33) ile kendi evinde gelir getirici is yapan (%55,56) ve
issiz (%34) veliler televizyon basinda 2 saat gecirdiklerini belirtmistir. Gecici statiide calisan
velilerin tamami televizyon icin giinde 1 saat ayirirken, kendi is yerinde calisan velilerin
%40’ 1n1n glinde 3 saat televizyon izledikleri goriilmektedir.
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Tablo 14. izlenilen Program Tiiriiniin Anne Babalarin Cinsiyet Degiskenine Goére Dagilimi

Cinsiyet
izlenilen Program Erkek Kadin
% f %
Magazin 1 4 5 7,14
Haber 22 88 62 88,57
Dizi 17 68 54 77,14
Spor 11 44 12 17,14
Yarisma 12 48 48 68,57
Tartisma 9 36 12 17,14
Hepsi - - - -
Hicbiri 1 4 1 1,42

* Birden fazla isaretleme yapildigi icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

Erkek velilerin %88’'i en yliksek ortalama ile haber programlarini izlerken bunu %68
ortalamayla dizi, %48 ortalamayla yarisma programlari ve %44 ortalama ile spor programlari
takip etmektedir. Tartisma programlart %36 ortalama ile sonlarda kalmaktadir. Kadin
velilerde de en yliksek ortalama ile izlenen program %88,57 ile haber programlari olurken
bunu %77,14 ile dizi, %68,57 ile yarisma programlar takip etmektedir. Diger programlar daha
diisiik ortalamalarla ifade edilmistir.

Tablo 15. izlenilen Program Tiiriiniin Anne Babalarin Yas Degiskenine Gore Dagilimi

izlenilen Program 25-31 32-38 39-45 46+
Tiriniin f % f % f % f %
Magazin 2 9,52 1 3,33 3 9,09 - -
Haber 18 85,71 27 90 30 90,90 9 81,81
Dizi 16 76,19 23 76,66 23 69,69 9 81,81
Spor 4 19,0,4 7 23,33 10 30,30 2 18,18
Yarisma 11 52,38 21 70 23 69,69 5 45,45
Tartisma 2 9,52 6 20 9 27,27 4 36,36
Hepsi - - - - - - - -
Higbiri - - - - 2 6,06 - -

* Birden fazla isaretleme yapildigl icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

Veriler gostermektedir ki haber programlari her yas grubunda en yiiksek oranda (25-31 yas
%385,71, 32-38 yas %90, 39-45 yas %90,90, 46+ yas %81,81) izlenen programdir. Bunu yine
her grupta diziler (25-31 yas %76,19, 32-38 yas %76,66, 39-45 yas %69,69, 46+ yas %81,81)
takip etmektedir. Ad1 gecen programlarin hepsini birden takip eden yas grubu bulunmamakla
birlikte, 39-45 yas grubunda %6,06’lik bir kisim bu programlarin hig birini takip etmemektedir.
Tartisma programlarini yas gruplari icinde en yiiksek oranda (%36,36) takip eden yas gurubu
ise 46+ yas grubudur.
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Kumbaroglu, E, Kumbaroglu, B., Z., Uysal M. / Anne ve Babalarin Televizyon izleme Aliskanhklar1 ve
Cocuklarmin Televizyon Izleme Davranmislarim Etkileme Durumlar:

Tablo 16. Izlenilen Program Tiiriiniin Anne Babalarin Egitim Diizeyi Degiskenine Gore Dagilimi

. ilkokul Ortaokul Lise Lisans ve iizeri
Izlenilen Program f % f % f % f %
Magazin - - 1 6,25 2 5,88 3 6,89
Haber 13 81,25 14 87,50 30 88,23 27 93,10
Dizi 12 75 12 75 27 79,41 20 68,96
Spor 3 18,75 3 18,75 9 26,47 8 27,58
Yarisma 13 81,25 8 50 25 73,52 14 48,27
Tartisma 1 6,25 3 18,75 6 17,64 11 37,93
Hepsi - - - - - - - -
Hicbiri - - - -- 2 5,88 - -

* Birden fazla isaretleme yapildigi icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

Calismaya katilan her egitim diizeyindeki velilerin en yiiksek oranla takip ettikleri program
(ilkokul %81,25; Ortaokul %87,50; Lise %88,23, Lisans ve iizeri %93,10) haber programlari
olarak goriilmektedir. flkokul egitim diizeyinde bulunan velilerin %81,25 oraninda yarisma
programlarini takip ettikleri gortliirken, dizileri takip eden veliler grubun %75’ini
olusturmaktadir. Ortaokul egitim diizeyinde bulunan velilerin %75’i dizileri takip ederken,
yarisl yarisma programlarini takip etmektedirler. Lise egitim diizeyinde bulunan velilerimizde
de ikinci sirayr diziler alirken (%79,41) yarisma programlarini takip edenler grubun
%?73,52’sini olusturmaktadir. Lisans ve lizeri egitim seviyesinde bulunan velilerde de bu
siralama degismezken oranlar diisiis gostermekte, dizileri takip edenler %68,96 iken
yarisma programlarini takip edenler %48,27°dir.

Tablo 17. Izlenilen Program Tiiriiniin Anne Babalarin Calisma Durumu Degiskenine Gére
Dagilimi

Kamu veya Gecici statiide Kendi Kendi evinde issiz

izlenilen Program ozel sirket calisan isyerinde gelir getirici

f % f % f % f % f %
Magazin 2 6,66 - - - - 1 11,11 3 6
Haber 27 90 1 100 5 100 8 88,88 43 86
Dizi 21 70 - - 3 60 7 77,77 40 80
Spor 10 33,33 - - 2 40 2 22,22 9 18
Yarisma 19 63,33 - - 1 20 5 55,55 34 68
Tartisma 12 40 - - 1 20 1 11,11 7 14
Hepsi - - - - - - - - - -
Hicbiri 1 3,33 - - - - - - - -

* Birden fazla isaretleme yapildigl icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

Katilimcilarin ¢alisma durumlarina gore izledikleri programlar incelendiginde tiim gruplarda
haber programlar ilk siray1 alirken (Kamu veya 6zel sirket ¢alisan1 %90, gecici statiide calisan
%100, kendi isyerinde ¢alisan %100, kendi evinde gelir getirici isler yapan %88,88, issiz
%86), diziler ikinci sirada (Kamu veya 0zel sirket calisani %70, kendi isyerinde calisan
%60, kendi evinde gelir getirici isler yapan %77,77, issiz %80) yer almaktadir. Kamu veya
0zel sirket calisanlar lglincii sirada %63,33 oraninda yarisma programlarini izlerken, kendi
isyerinde ¢alisanlar %40 oraninda spor programlarini, kendi evinde gelir getirici isler yapanlar
%155,55 oraninda yarisma programlarini ve issiz velilerde ayni sekilde %68 oraninda
yarisma programlarini izlemektedirler. Tartisma programlar: kamu ve 6zel sirket calisanlari
tarafindan %40 oraninda en yliksek takip edilen program olmustur.
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Tablo 18. Cocugun Sosyal Medya Araci Kullanma Durumunun Anne Babalarin Cinsiyet
Degiskenine Gore Dagilimi

Erkek Kadin
Cocugun Sosyal Medya f % f %
Evet 14 66 30 42,86
Hayir 11 44 40 57,14
TOPLAM 25 100 70 100

Tablo 18’e gore erkek velilerin ¢ocuklar1 %66 oraninda sosyal medya araglarini kullanirken,
kadin velilerin ¢ocuklarn %42,86 oraninda sosyal medya araglarini kullanmaktadir. Kadin
velilerin cocuklart %57,14 oraninda sosyal medya araclarini kullanmadiklarim ifade
etmislerdir.

Tablo 19. Cocugun Sosyal Medya Araci Kullanma Durumunun Anne Babalarin Yas Degiskenine
Gore Dagilimi

Cocugun Sosyal Medya 25-31 32-38 39-45 46+

Araci Kullanma Durumu f % f % f % f %
Evet 6 28,58 14 46,67 19 57,58 5 45,46
Hayir 15 71,42 16 53,33 14 42,42 6 54,54
TOPLAM 21 100 30 100 33 100 11 100

Katilimcilarin yas gruplarina gore ¢ocuklarinin sosyal medya araglarini kullanma durumlarinin
incelendigi Tablo 19’a gore 25-31 yas (%71,42), 32-38 yas (%53,33) ve 46+ yas (%54,54)
grubundaki velilerin ¢ocuklarinin sosyal medya araglarim1 kullanmalarina genelde izin
vermedikleri gorilmektedir. Bu durum 39-45 yas grubu icin degisim gostermekte %57,58'i
sosyal medya araglarini kullanmalarina izin vermektedir.

Tablo 20. Cocugun Sosyal Medya Araci Kullanma Durumunun Anne Babalarin Egitim Diizeyi
Degiskenine Gore Dagilimi

Cocugun Sosyal Medya flkokul Ortaokul Lise Lisans ve iizeri
Araci Kullanma Durumu f % f % f % f %
Evet 7 43,75 5 31,25 16 47,06 16 55,18
Hayir 9 56,25 11 68,75 18 52,94 13 44,82
TOPLAM 16 100 16 100 34 100 29 100

Tablo 20’den elde edilen verilere gore 6grencilerin sosyal medya araci kullanma durumlarinin
velilerinin egitim diizeyine gore incelenmis; lisans ve flzeri egitim diizeyinde bulunan
velilerden “evet” diyenlerin (%55,18) “hayir” diyenlerden (%44,82) daha fazla oldugu
gorilmektedir. Diger egitim seviyelerinde durumun tam tersine oldugu gérilmekte olup, hayir
diyenlerin evet diyenlerden daha fazla oldugu anlasiimaktadir (ilkokul %56,25, ortaokul
%68,75, lise %52,94).

Tablo 21. Cocugun Sosyal Medya Araci Kullanma Durumunun Anne Babalarin Calisma Durumu
Degiskenine Gore Dagilimi

Kamu veya 6zel Gegcici statiilde Kendiisyerinde Kendi evinde gelir issiz

Cocugun Sosyal Medya sirket calisani calisan calisan getirici isler yapan

Araci Kullanma Durumu f % f % f % f % f %
Evet 19 66 - - 2 40 4 44,44 19 38
Hayir 11 44 1 100 3 60 5 55,55 31 62
TOPLAM 25 100 1 100 5 100 9 100 50 100

Cocuklarin sosyal medya araci kullanma aliskanliklarinin ebeveynlerinin ¢alisma durumuna
gore incelendigi Tablo 21'den elde edilen verilere gore kamu veya 6zel sirket calisani olan
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Kumbaroglu, E, Kumbaroglu, B., Z., Uysal M. / Anne ve Babalarin Televizyon izleme Aliskanhklar1 ve
Cocuklarmin Televizyon Izleme Davranmislarim Etkileme Durumlar:

veliler %66 oraninda ¢ocuklarinin sosyal medya araglarini kullandigini ifade ederken %44’
kullanmadiklarini belirtmislerdir. Kendi is yerinde calisan (%60), kendi evinde gelir getirici
isler yapan (%55,55), issiz (%62) ve gegici statiide bulunan veliler (%100) ise ¢ocuklarinin
sosyal medya araglarini kullanmadiklarini daha ytiksek yiizdelerle belirtmislerdir.

Tablo 22. Cocugun Kendi Basina TV izleme Durumunun Anne Babalarin Cinsiyet Degiskenine
Gore Dagilimi

Cocugun Kendi Basina Erkek Kadin

TV izleme Durumu f % f %
Evet 25 100 58 82,86
Hayir - - 12 17,14
TOPLAM 25 100 70 100

Elde edilen sonuglar incelendiginde ¢ocugu kendi basina TV izliyor diyen babalarin oraninin
annelerden daha yiiksek oldugu goriilmektedir. Arastirmada yer alan babalarin tamaminin
cocuklar1 kendi basina TV izleyebilmekte, annelerin ise %82,86’sinin ¢ocugu kendi basina TV
izleyebilmektedir.

Tablo 23. Cocugun Kendi Basina TV Izleme Durumunun Anne Babalarin Yas Degiskenine Gore
Dagilimi

Gocugun Kendi Basina 25-31 32-38 39-45 46+

TV Izleme Durumu f % f % f % f %
Evet 15 71,43 28 93,34 32 96,97 8 72,73
Hayir 6 28,57 2 6,66 1 3,03 3 27,27
TOPLAM 21 100 30 100 33 100 11 100

Tim yas gruplarinda yiliksek oranda (25-31 yas %71,43; 32-38 yas %93,94; 39- 45 yas
%96,97; 46+ yas %72,73) veliler ¢ocuklarinin kendi baslarina TV izlediklerini belirtirken, 25-
31 yas grubundaki veliler %28,57 ve 46+ yas grubundaki veliler %27,27 oraninda ¢ocuklarinin
kendi baslarina TV izlediklerini belirtmislerdir. Genel olarak yasin artmasiyla birlikte cocugun
kendi basina TV izleme oraninin arttig1 goriilmektedir. Ancak 46+ yas grubuna bakildiginda ise
bu oranin tekrar diistligii goriilmektedir.

Tablo 24. Cocugun Kendi Basina TV izleme Durumunun Anne Baba Egitim Diizeyine Gore
Dagilimi

Cocugun Kendi Bagina ilkokul Ortaokul Lise Lisans ve iizeri
TV izleme Durumu f % f % f % f %
Evet 14 87,50 13 81,25 29 85,30 27 93,11
Hayir 2 12,50 3 18,75 5 14,70 2 6,89
TOPLAM 16 100 16 100 34 100 29 100

Tablo 24’den elde edilen veriler 1s18inda her egitim seviyesinde (ilkokul %87,50; ortaokul
%81,25; lise %85,30; lisans ve lzeri %93,11) katilmcilar ¢ocuklarinin kendi baslarina TV
izlediklerini ifade etmislerdir.

Tablo 25. Cocugun Kendi Basina TV izleme Durumunun Anne Babalarin Galisma Durumu
Degiskenine Gore Dagilimi

5 ] Kamu veya 6zel Gegici statiilde Kendi isyerinde Kendi evinde gelir issiz
Cocugun Kendi Bagina  gjrket calisam calisan calisan getirici igler yapan
TV Izleme Durumu f % f % f % f % f %
Evet 30 100 - - 5 100 7 77,78 41 82
Hayir - - 1 100 - - 2 2222 9 18
TOPLAM 30 100 1 100 5 100 9 100 50 100
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Analiz sonuglar incelendiginde, gecici statiide calisan bir veli cocugunun kendi basina TV
izlemedigini belirtirken, diger meslek gruplarinda bu durum tam tersi gergceklesmis kamu veya
ozel sirket calisan velilerin %100’iniin, kendi isyerinde ¢alisan velilerin %100’iiniin, kendi
evinde gelir getirici isler yapan velilerin %77,78'inin ve issiz velilerin %82’sinin ¢ocuklarinin
kendi baslarina TV izleyebildikleri goriilmistiir.

Tablo 26. Cocugun TV Izleme Siiresine Miidahale Etme Durumunun Cinsiyete Gére Dagilimi

Cocugun TV izleme Siiresine Erkek Kadin

Miidahale Etme Durumu f % f %
Evet 25 100 69 98,58
Hayir - - 1 1,42
TOPLAM 25 100 70 100

Tablo 26’dan elde edilen verilere gére hem annelerin (%98,58) hem de babalarin (%100)
ylksek oranlarda ¢ocuklarinin TV izleme siiresine miidahale ettigi gériilmektedir.

Tablo 27. Cocugun TV Izleme Siiresine Miidahale Etme Durumunun Anne Babalarin Yas
Degiskenine Gore Dagilimi

Cocugun TV izleme Siiresine 25-31 32-38 39-45 46+
Miidahale Etme Durumu f % f % f % f %
Evet 21 100 30 100 33 100 10 90,91
Hayir - - - - - - 1 9,09
TOPLAM 21 100 30 100 33 100 11 100

Tablo 27'den elde edilen verilere gore 46+ yas grubunda %90,91 olmak lizere tim yas
gruplarinda %100 oraninda ¢ocugun TV izleme siiresine miidahale edildigi goriilmektedir.

Tablo 28. Cocugun TV Izleme Siiresine Miidahale Etme Durumunun Anne Babalarin Egitim
Diizeyi Degiskenine Gére Dagilimi

Cocugun TV izleme Siiresine flkokul Ortaokul Lise Lisans ve iizeri
Miidahale Etme Durumu f % f % f % f %
Evet 15 93,75 16 100 34 100 29 100
Hayir 1 6,25 - - - - - -
TOPLAM 16 100 16 100 34 100 29 100

Velilerin egitim durumlarina goére c¢ocuklarinin TV izleme siirelerine miidahale etme
durumlarinin incelendigi bu béliimde ilkokul mezunu velilerin %93,75’i cocuklarina miidahale
ettiklerini ifade ederken diger egitim diizeylerinde velilerin %100’t ¢ocuklarinin TV izleme
surelerine miidahale etmektedir.

Tablo 29. Cocugun TV Izleme Siiresine Miidahale Etme Durumunun Anne Babalarin Calisma

Durumu Degiskenine Gére Dagilimi
Kamu veya 6zel Gegici statiideKendi isyerindeKendi evinde gelir  Issiz

Cocugun TV izleme Siiresine sirket calisami calisan calisan getirici isler

Miidahale Etme Durumu f % f % f % f % f %
Evet 30 100 1 100 5 100 9 100 49 98
Hayir - - - - - - - - 1 2
TOPLAM 30 100 1 100 5 100 9 100 50 100

Tablo 29’dan elde edilen veriler 1518inda meslek gruplarina gore issiz velilerin %98’i olmak
lizere tim meslek gruplarinda velilerin %100’i ¢ocuklarinin TV izleme siirelerine miidahale
etmektedirler.
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Tablo 30. TV Programlarinin Cocuklara Olumlu-Olumsuz Etkileri Hakkindaki Anne Baba
Diislinceleri

Degiskenler Alt Kategoriler Frekans Yiizde
Olumlu 1 1,1

TV Programlarinin Cocuklara Olumlu-Olumsuz ol 47 495

Etkileri Hakkindaki Ebeveyn Diistinceleri umsuz ’
Hem olumlu hem olumsuz 36 37,9

* Birden fazla isaretleme yapildigi icin yiizdeler toplam frekans olan 95 iizerinden alinmistir.

TV programlarinin cocuklar iizerindeki etkisinin egitici oldugu gerekgesiyle olumlu oldugunu
diistinen katilimcilarin orani oldukga az olmakla birlikte %1,1 diizeyindedir.

TV programlarinin ¢ocuklar tizerinde olumsuz etkilerinin oldugunu ifade eden katilimcilarin
oran1 %49,5’dir. Bu %49,5’lik dilimde yer alan ebeveynlerin TV programlarini cocuklar i¢in
olumsuz bulma nedenleri asagidaki gibidir:

e (Cocuklar tarafindan tiiketimi arttirma amagh reklami yapilan her triiniin iyi kabul edilmesi
ve istenmesi,

e Siddet icerikli yayinlar,

e Ahlaki degerlere aykiri davranis iceren programlar,

e Olumsuz 6gelere yer veren programlar,

e Vakit kaybs,

e (Cocugun izledigi karakteri 6rnek almasi ve o karakter gibi davranmasi,
e TVizledigi giinler ders calismama,

e Tembellestirme ve sosyal aktivitede azalmaya neden olma.

TV programlarinin ¢ocuklar tizerinde hem olumlu hem olumsuz etkilerinin oldugunu diisiinen
katilimcilarin orani %37,9’dur. TV programlarini ¢ocuklar i¢in hem olumlu hem olumsuz bulan
katilimcilarin olumlu bulma nedenleri asagidaki gibidir:

e (Cocuklar icin oldukca eglenceli olmasi,
e Aile ve toplum kurallarini 6greten programlarin varhgy,
e [Egitici ve 6gretici programlarin varligi,

e Gelisimine katkida bulunan programlarin varlig1 (Belgesel, yarisma, bilimsel programlar ve
egitici cizgi filmler),

TV programlarini ¢ocuklar icin hem olumlu hem olumsuz bulan katilimcilarin olumsuz bulma
nedenleri asagidaki gibidir:

e Sosyal hayattan alikoymasi,

e (Cocugun ekrana bagimli hale gelmesi,

e Korku iceren programlarin varligi,

e (Cocukta dikkat eksikligine neden olmasi,

e Siddet icerikli programlarin varlig.
SONUCLAR VE TARTISMA

Bugiin yasanilan diinyada kendisini dijital diinyanin zararlarindan korumak i¢in insanin sadece
bir kagida yazilan harfleri okumaktan ziyade ozellikle medyay1r iyi okuyup anlamasi
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gerekmektedir. Cagin gerekliliklerinden dolay1 ortaya cikan elektronik, bilgisayar, internet
okuryazarligit gibi yeni okuryazarlik tiirlerinin en o©nemlilerinden biri olan Medya
Okuryazarliginin insanin ¢aga ayak uydurup kendisini ona medya araciligiyla dayatilan kotii
etkilerden korumasina yardimci olmaktadir.

Okullarda c¢ocuklara Medya Okuryazarligi egitimi verilirken cocuklarin evde anne ve
babalariyla televizyon karsisinda gecirdikleri vakit, izledikleri programlar, izledikleri
programlara karsi verdikleri tepkiler cocuklarin Medya Okuryazarlig1 egitimleri i¢in belki de
tek uygulamali 6grenme alanidir. Bu yiizden kii¢iik yastaki ¢cocuklarin dogup biiytidiikleri evde
Medya Okuryazarlig1 diizeyinin onlarin medyaya karsi tutumlar1 hakkinda biiyiik 6nem tasidigi
bilinmektedir.

Bu ¢alisma, anne ve babalarin medya okuryazarlik diizeylerinin ¢ocuklarinin televizyon izleme
aliskanliklar1 lizerindeki etkisini Olgmeyi amac¢lamistir. Calisma kapsaminda farkh
degiskenlerin anne babalarin medya okuryazarlik diizeyleri iizerinde etkisi olup olmadigi
arastirilmistir.

Bu amagla cevabr aranan “Anne balarin televizyon izleme aliskanliklar1 sosyo-demografik
ozelliklerine gore degismekte midir?” sorusuna iliskin elde edilen bulgulardan cinsiyet
degiskenine gore kullanom durumu incelendiginde; erkek ve kadin velilerin tamaminin
televizyon izledigi, ayni sekilde tamamina yakininin cep telefonu kullandig1 goriilmistiir. PC ve
tablet kullanimina bakildiginda ise erkeklerin kadinlardan daha fazla kullandiklari
gorilmektedir. Ancak Yildiz (2017) ¢alismasinda ebeveynlerin hanedeki sosyal rollerindeki
dagilimda annelerin sosyal medya araclarini kullanim diizeylerinin yiizde 62’lik bir oranla en
ylksek paya sahip oldugunu ortaya koymustur. Kirmusaoglu (2021) ise yaptig1 arastirmasinda
ebeveynlerin hanedeki sosyal rolleri ile medya okuryazarlik diizeyleri arasinda anlaml bir fark
saptayamamistir.

Yas degiskenine gore sosyal medya araglarinin kullanim durumlarinin incelendigi diger
boliimde, televizyon 46+ yas gurubu hari¢ yas gruplarinin tamaminda kullanilirken; cep
telefonunun da tiim yas gruplarinda ytliksek oranlarda kullanildig1 goriilmektedir. PC ve tablet
kullanimi ise en ¢ok 32-38 yas ve 39-45 yas gruplarinda yiiksek oranlarda kullanilmaktadir.
Ozek 2016 yilindaki calismasinda “ebeveynlerin medya okuryazarhk diizeylerini farkl
degiskenler acisindan inceledigi calismasinda ise ebeveynlerin medya okuryazarlik diizeyleri
ile yaslar1 arasinda bir iliskiye rastlamamistir” (Yildiz, 2017). Aym sekilde Yildiz'in (2017)
calismasinda da “benzer sonuclar elde edilerek ebeveynlerin yaslar ile medya okuryazarligi
yeterlilikleri arasinda bir iliski tespit edilmemistir” (Yildiz, 2017). Kirmusaoglu (2021)'nun
konu ile ilgili calismasinda ise Medya okuryazarlik diizey belirleme dlgeginin alt boyutlarinda
yas degiskenine gore anlamli bir fark saptanmamis olup ebeveynlerin yas degiskeninin medya
okuryazarlik diizeylerinde anlamli bir etkisinin olmadig1 gériilmistiir.

Arastirmamizin bir diger sosyo-demografik 6zelligi olan egitim diizeyi degiskenine gore ise;
lisans ve lizeri egitim diizeyine sahip olan katilimcilarda televizyon, bilgisayar ya da tablet ve
cep telefonu kullanma oranlarinin yiiksek oldugu goriiliirken egitim diizeyinin diisiisiiyle bu
oranin da diistiigii gorilmektedir. Ancak Inan'in 2013 yilindaki “Ortaokul égrencilerinin ve
ebeveynlerinin televizyon ve internet kullanimiyla ilgili tutum ve davranislarini incelemeye
yonelik yaptigi calismasinda, medya okuryazarligi ile egitim durumlari arasinda iliskiye
rastlanmamustir” (Yildiz, 2017). Fakat, 2016 yilindaki calismasin da Ozek, “ebeveynlerin medya
okuryazarhig diizeyleri ile egitim durumlar arasinda iliski oldugunu ortaya ¢ikarmistir. Ozek’in
calismasina gore, ebeveynlerin egitim durumlar arttikca medya okuryazarligi duzeyleri de
artmaktadir” (Yildiz, 2017). Ote yandan Kirmusaoglu (2021) ebeveynlerin egitim diizeylerinin
artmasi ile dogru orantili olarak medya okuryazarlik becerilerinin artmamis oldugu sonucuna
ulasmistir.
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Calismaya katilan velilerden kamu veya 6zel sirket ¢alisani olanlarin televizyon, PC veya tablet
ve cep telefonu kullanim oranlar1 ayni oranlarda gerceklesirken; gecici statiide calisan ve kendi
isyerinde ¢alisanlarin tamami televizyon, PC veya tablet ve cep telefonu kullanmaktadir. Kendi
evinde gelir getirici isler yapan velilerin ve issiz velilerin, PC veya tablet ve cep telefonunu esit
oranlarda kullandigr goriilmektedir. Ebeveynlerin meslekleri ile medya okuryazarhigi
yeterlilikleri arasindaki iliskinin incelendigi Yildiz'in (2017) ¢alismasinda da ev hanimi ve
bakici meslek grubunda yer alanlarin diger meslek gruplarinda yer alan ebeveynlere gore
medya okuryazarlik yeterliliklerinin daha diisiik oldugu goriilmektedir. Ayni sekilde
Kirmusaoglu (2021) calismasinda benzer sekilde ebeveynlerin ¢alisma durumu ile medya
okuryazarligl diizeyleri arasinda anlamli diizeyde farklilasma tespit etmistir. Bu sonuglar
meslek faktoriiniin medya okuryazarlig1 yeterliligi tizerinde etkili oldugunu géstermektedir.

Ebeveynlerin Sosyal medya araglarini kullanim durumlarinin farkl sosyo-demografik 6zellikler
15181nda incelendigi boliimden elde edilen sonuglar degerlendirildiginde, babalarin annelerden
daha fazla zaman ayirdiklary; tiim yas guruplarinda velilerin esit diizeyde vakit harcadiklarini;
egitim diizeyi yliksek velilerin daha fazla sosyal medya araclariyla ilgilendikleri ancak egitim
diizeyinin diisiisiiyle siirenin kisaldigini ve tiim meslek gruplarinda sosyal medya araglarinin
kullanim siirelerinin yogun oldugun goriilmektedir. Ulkemizde kiiciik yastaki cocuklarin Medya
Okuryazarlig1 egitimi icin okullarda her ne kadar dersler verilmekte olup bu amagla egitim
politikalar1 meydana getirilse de Medya Okuryazarliinin okul disinda ev igerisinde anne
babalarin ¢ocuklarina medya okuryazarligi hakkinda dogru rol model olarak, sosyal medya
arag¢larindan miimkiin oldugunca uzaklasarak cocuklariyla faydali zaman gecirme yolunda
onemli adimlar atmalari, medya okuryazarlik diizeylerinin gelisimi iizerinde biiyiik fayda
saglayacaktir.

Calismada cevabi aranan bir diger konu “Anne babalarin televizyon izleme aliskanliklarinin
sosyo-demografik ozelliklerine gore gosterdigi degisim” olmustur. Katiimcilarin “Giinlik
televizyon izleme stireleri” cinsiyetlerine gore incelendiginde erkek velilerin genelde 3-4 saat
arasl, kadinlarin ise 2 saat lzerinde TV’ye vakit ayirdiklar gériilmiistiir. Ancak Filz (2020)
calismasinda kadinlarin erkeklere gore fazla televizyon seyrettigi sonucuna ulasmistir.

Giinliik televizyon izleme siireleri yas gruplarina gore incelenmis, TV izlenen siirenin 46+ yas
grubu velilerde 3 saat iizerinde, diger yas gruplarinda ise 2 saat oldugu goriilmustiir. Filiz'in
(2020) yaptig1 calismada bu bulguyu destekler sekilde televizyon izleme siiresi ile yas
faktoriniin iligkili oldugunu belirtmistir. Yapilan bir baska arastirma verilerine goére de
televizyon en fazla 45 yas ve {istii bireyler tarafindan izlenmektedir (RTUK, 2018).

Katilimcilarin egitim diizeylerine bakildiginda en ytlksek oranda TV izleme siiresinin tim
gruplarda ortalama 2 saat oldugu anlasilmaktadir. Ancak lisans ve istii egitim diizeyinde
bulunan anne babalarin ekran stirelerinin daha uzun oldugu bulgusuna ulasilmistir. Filiz (2020)
calismasinda bulgularimizi destekler sekilde egitim seviyesi ile tv okuryazarligi arasinda pozitif
yonli bir iliski oldugunu, egitim arttikca televizyon okuryazarliginin arttigini, televizyon
bagimlhilig: ile egitim durumu arasinda negatif yonli bir iliski oldugunu tespit etmistir. Yani,
egitim seviyesi arttikca bagimlhiligin artmadig1 goriilmektedir. Televizyon bagimlhilig: tiniversite
mezunu ve Ozellikle (iniversite mezunu olmayan egitim diizeyleri {iniversite alti olan
katilimcilarda televizyon bagimhlig1 oldugu goriilmiis ve buna karsilik lisansiistii katilimcilarda
televizyon bagimlihginin olmadigi tespit edilmistir. RTUK (2018)iin yaptigi calismasida
gostermektedir ki; egitim seviyesi yilikseldik¢e televizyon karsisinda gegirilen siire de
azalmaktadir.

Ebeveynler sahip olduklar1 meslek gruplarina gore de incelenmis ve giinliik TV izleme siiresi
tim meslek gruplari icin 2 saat olarak tespit edilmistir. Burada goze ¢arpan kendi is yerinde
calisan velilerin yaklasik yarisina yakinin giinde 3 saat TV’ye vakit ayiriyor olmalaridir. Filiz
(2020) konu ile ilgili yaptig1 calismasinda “meslek ile televizyon siiresi arasinda negatif yonli
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bir iliski oldugunu, evde fazla vakit gecirilen mesleklerin yani ev hanimi olanlarin ya da emekli
olanlarin daha fazla televizyon karsisinda vakit” gecirdigini belirlemistir.

Arastirma sonuglar1 gostermektedir ki erkekler kadinlardan daha fazla TV’ye zaman ayirirken;
46+ yas grubununda ayni sekilde diger yas gruplarindan daha uzun siire TV izledigi; TV izleme
stresinin egitim diizeyi artisiyla arttig1 ve tiim meslek gruplarinda giinde ortalama iki saat TV
basinda gecen siirenin oldugu tespit edilmistir.

Ebeveynlerin tiirlerine gore takip ettikleri televizyon programlari hem kadinlarda hem
erkeklerde en yiiksek oranlarda haberler olmustur. Filiz’'in (2020) arastirmasinda bu durum
farkli degerlendirilmis, “cinsiyet ile kisilerin izledikleri program tiirleri arasinda istatistiksel
olarak anlaml bir iliski oldugu gortulmiistir. Kadin katilimcilarin magazin programlari, dizileri,
eglence ve miizik programlarini daha fazla izledigi tespit edilmisken, erkek katilimcilarin
belgesel, haber ve bilgilendirici-egitici programlari daha fazla izledigi tespit edilmigstir”.

Egitim dizeylerine gore de velilerin en yiiksek oranla takip ettikleri program haber
programlar1 olurken, diziler ve yarismalar takip edilen popililer programlar arasinda yer
almaktadir. Yapilan diger bir ¢alismada Filiz (2020) ¢calismamizi destekler sekilde “okuryazar
olan, ilk6gretim, lise mezunu katilimcilarin dizileri, yliksekokul- tniversite-lisansiistii mezunu
katilimcilarin haber programlarini fazla izledigi tespit edilmistir”.

Meslek gruplar1 degiskeni gz 6niine alindiginda da tiim gruplarda haber programlari ilk sirayi
alirken diziler ikinci sirada yer almaktadir. Filiz (2020) ¢alismasinda is¢i, kiiclik esnaf, 6grenci,
sanayici ve ev hanimi olan katilimcilarin dizileri fazla seyrettigini; emekli, serbest meslek ve
diger meslek sahibi olan katilimcilarin ise haber programimi daha fazla izledigini tespit
etmisgtir.

Calismamizi destekler sekilde RTUK’iin 2018 yilinda yapilan aragtirmasinda agikladig verilere
gore de en ¢ok izlenen televizyon programlar haberler ile yerli diziler, en diisiik izlenme
payina sahip olan program tirii ise magazin programlaridir. Yukaridaki veriler 1s1g1inda haber
programlarinin en fazla izlenme payina sahip olmasi bireylerin televizyonun haber verme ve
bilgilendirme 6zelliginden yararlandiklari gerceginin elde edilmesini saglamaktadir.

Calismada cevabi aranan bir diger konu “Ebeveynlerin Cocuklarinin televizyon izleme
durumlarina etkileri sosyo-demografik ozelliklere gore degismekte midir?” sorusuna arana
cevaptir. Babalar c¢ocuklarinin tgte ikisinin sosyal medya araglarini kullandigini, anneler
¢ocuklarinin ticte birinden biraz fazlasinin sosyal medya araglarimi kullandigini1 belirtmistir.
Babalarin burada daha az kural koyucu oldugu diisiiniilebilir. Ancak Kirmusaoglu'nun (2021)
yapmis oldugu c¢alismadan elde edilen bulgulara gore; ebeveynlerin hanedeki sosyal rolleri ile
medya okuryazarlik diizeyleri arasinda anlaml bir fark saptanamamaistir.

Ebeveynlerin yas gruplarina gore ¢ocuklarinin sosyal medya araglarini kullandirma durumlari
incelendiginde; 39-45 yas aras1 velilerin yaklasik ti¢te ikisi cocuklarinin sosyal medya araglarini
kullanmalarina izin verirken diger yas gruplarinda ki velilerin ¢ocuklarinin sosyal medya
araglarin1 kullanmalarina genelde izin vermedikleri goriilmektedir. Kirmusaoglu'nun (2021)
konu ile ilgili yaptif1 arastirma sonuclar1 ebeveynlerin yas degiskenine bagh olarak medya
okuryazarlik diizeylerinde anlamli bir etkisinin olmadigin1 gostermistir. Arastirmadan elde
edilen bu sonug Ozek (2016)’nin ¢alismasi ile uyumlu bulunmustur.

Ogrencilerin sosyal medya arac kullanma durumlar velilerinin egitim diizeyine gore
incelenmis; lisans ve iizeri egitim diizeyinde bulunan velilerden kullanima izin verenlerin
vermeyenlerden fazla oldugu sonucuna varilmistir. Diger egitim seviyelerinde ise durumun tam
tersi oldugu anlagilmaktadir. Benzer sekilde Kirmusaoglu'nun (2021) yapmis oldugu ¢alismada
da ebeveynlerin egitim diizeylerinin artmasi ile dogru orantili olarak medya okuryazarhk
becerilerinin artmamis oldugu goriilmektedir.
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Anne babalardan kamu veya 6zel sirket ¢alisani olan velilerin ticte ikisi ¢ocuklarinin sosyal
medya araglarini kullandigin1 ifade ederken diger meslek gruplarinda bulunan veliler
¢ocuklarinin sosyal medya araclarini kullanmadiklarini daha yiiksek ytizdelerle belirtmislerdir.
Yildiz (2017) ¢alismasinda ebeveynlerin egitim, gelir ve meslek gibi degiskenlere bagli olarak
medya okuryazarhigl yeterliliklerinin degistigini, egitim seviyesi yliksek olan ebeveynlerin
medya okuryazarligi bilgi diizeylerinin yilikseldigini dolayisiyla medya okuryazarhigi
yeterlilikleri de buna bagh olarak arttigin1 vurgulamistir.

Ebeveynler, farkl Kkitle iletisim araglarinin (TV, bilgisayar, tablet, telefon vb.) hangi yasta, nasil
ve ne siklikla kullanilmasi gerektigini ve ne tiir uygulama ve oyunlarin ¢ocuklari icin faydal
olabilecegini diisiinmeli ve bu arag¢larin kullanimini ¢gocugun temel gelisim asamalarina faydah
olacak sekilde yonlendirmelidir (Saltuk ve Erciyes, 2020: 119). Bu yonde calisma bulgularimiz
degerlendirildiginde, annelerin sosyal medya araglarinin kullanimi konusunda ¢ocuklarina
karst daha kural koyucu olduklari;; ancak yasam temposunun en yogun oldugu donemi
kapsayan 39-45 yas arasi velilerin cogunlugunun c¢ocuklarinin sosyal medya araglarim
kullanmalarina izin verdiklerini; ebeveynlerin egitim diizeylerinin artmasi ile dogru orantili
olarak medya okuryazarlik becerilerinin artmamis oldugunu ve tempolu ¢alisma hayati icinde
bulunan kamu veya 6zel sirket calisani ebeveynlerin ¢ocuklarinin sosyal medya araglarini daha
ylksek yiizdelerle kullandirdiklari sonucuna varilmistir.

Calisma da cevab1 aranan bir diger soru ebeveynlerin “Cocuklarinin televizyon izleme
durumlarina etkide bulunma durumlarinin sosyo-demografik ozelliklere gore gosterdigi
degisim”dir? Anne ve babalar yiliksek oranda c¢ocuklarinin kendi basina TV izledigini
belirtmislerdir. Elde edilen sonuglar incelendiginde ¢ocuguna kendi basina TV izleme
konusunda izin veren babalarin oraninin annelerden daha yiiksek oldugu goriilmektedir. Anne
babalar tiim yas gruplarinda ¢ocuklarinin kendi baslarina TV izlemelerine ytliksek oranlarda
izin verirken genel olarak degerlendirildiginde yasin artmasiyla birlikte cocuguna kendi basina
TV izleme konusunda izin veren ebeveynlerin oraninin da arttig1 gériilmektedir. Ancak 46+ yas
grubuna bakildiginda ise bu oranin tekrar distigi goriilmektedir. Ayni sekilde her egitim
seviyesinde katilimcilar ¢ocuklarinin kendi baslarina TV izlemelerine yiiksek oranda izin
vermektedir. Analiz sonuglari incelendiginde sonuglar birbirine paralellik gostermekte, veliler
meslek gruplarina bakilmaksizin ¢ocuklarinin kendi baslarina TV izlemelerine izin
vermektedir. Yildiz’in (2017) c¢alismasit bu asamada da bulgularimizla gelismekte ve
ebeveynlerin 3/2’sinin ¢ocugunun geg saatlere kadar televizyon izlemesine izin vermedigini ve
interneti ne kadar siireyle kullanacagi konusunda kisitlamalar uyguladigin1 géstermektedir.
Yildiz'1 destekler sekilde Dogan ve Goker (2012) de calismalarinda da ¢ocuklarin televizyonu
cogunlukla velileriyle birlikte izlediklerini ve c¢ocuklarin ge¢ saatlere kadar televizyon
izlemelerine miisaade edilmedigini ortaya ¢ikarmistir.

Yine katilimcilarin ¢ocuklarinin TV izleme siiresine miidahale etme durumlarinin incelendigi
boliimde veriler babalarinin tamaminin TV izleme stiresine miidahale ettigi yoniinde iken
anneler de ylksek oranda miidahale etmektedir. Cocuklarinin TV izleme siiresine miidahale
durumu velilerin yas degiskenine gore incelendiginde 46+ yas grubunda bulunan velilerin
tamamina yakini miidahale ederken bu oran diger yas gruplarinda tamami seklindedir. Ozek’in
(2016) arastirmasinda “ebeveynlerin medya okuryazarlik diizeylerinin yas 0Ozellikleri
uygunluguna dikkat etme durumuna gore degisip degismedigi arastirllmistir. Elde edilen
sonug, yas uygunluguna dikkat etme durumuna gore ebeveynlerin medya okuryazarhk
diizeylerinin degismedigini gostermektedir”. Konu ile ilgili yiiriitilen diger calismalar da goz
ontline alindiginda, “ebeveynlerin ¢ocuklarinin kitle iletisim araglarini kullanimlarina yonelik
kontrollii ve baskici denetim uyguladiklar: sonucuna varilmistir. Ancak giiniimiizde ¢ocuklarin
bu araclar1 kullanimlarinin kontroli gittikge zorlasmakta dolayisiyla ¢ocuklar1 medyadan uzak
tutmak yerine onlara medya okuryazarligi bilincini kazandirmak gerekmektedir” (Yildiz, 2017).

Onemli bir degisken olan egitim diizeyine gére velilerin konu ile ilgili tutumlar1 incelenmis ve
ilkokul mezunlarinin tamamina yakini miidahale ederken diger egitim diizeyinde bulunan
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velilerde tamami ¢ocuklarinin TV izleme siirelerine miidahale ettigini ifade etmistir. Bir diger
degiskende goOstermistir ki tliim meslek guruplarinda anne babalar ¢ocuklarinin TV izleme
slirelerine miidahale etmektedir. Benzer sonuglarla Yildiz (2017) ¢alismasinda ebeveynlerin
cocuklarina yonelik baskici denetimleri ile hanedeki sosyal rolleri arasinda iliski s6z konusu
oldugunu, annelerin kitle iletisim aracglariyla ilgili cocuklarina babaya nazaran daha baskici
denetim uyguladigini belirtmistir.

OzeK’in (2016) arastirmasinda “ebeveynlerin medya okuryazarlik diizeylerinin yas 6zellikleri
uygunluguna dikkat etme durumuna gore degisip degismedigi arastirilmistir. Elde edilen
sonug, yas uygunluguna dikkat etme durumuna gore ebeveynlerin medya okuryazarlik
diizeylerinin degismedigini gostermektedir”. Konu ile ilgili yiiriitilen diger calismalar da goz
oniine alindiginda, “ebeveynlerin cocuklarinin kitle iletisim aracglarini1 kullanimlarina yonelik
kontrollii ve baskici denetim uyguladiklar1 sonucuna varilmistir. Ancak giiniimiizde ¢ocuklarin
bu araclar1 kullanimlarinin kontrolii gittikge zorlasmakta dolayisiyla cocuklar1 medyadan uzak
tutmak yerine onlara medya okuryazarligi bilincini kazandirmak gerekmektedir” (Yildiz, 2017).

Saptanan bulgulara gore c¢ocuklarin televizyon izleme siiresinin ebeveynlerin medya
okuryazarlik diizeylerine gore degistigine ulasilmistir; “yani medya okuryazarlik diizeyleri
yiiksek olan ebeveynlerin cocuklar1 daha az siire televizyon izlemektedir” (Ozek, 2016).

Calismada medya okuryazarlik diizeyleri yliksek olan anne ve babalarin, cocuklar1 TV izlerken
yaninda bulunduklari, kontrollii program se¢imi, ayni zamanda birlikte zaman gecirildigi
sonucuna ulasilmistir. Tirkoglu'nun (2017) arastirma sonuglart da gostermektedir Ki,
demografik 6zellikler ile orantili olarak cocuklarin televizyon izleme aliskanliklar1 degismekte
ve bu 6zellikler iginde ailelerinin tutum ve davranislari 6nciiliik etmektedir.

Literatiirde yer alan diger arastirmalarin da belirttigi gibi (Bulut Ozek, 2016), arastirma
sonuglar1 kapsaminda ebeveynlerin medya okuryazarlik egitimine ulasabilecegi imkan ve
ortamlarin arastirilarak bodyle bir egitim dogrultusunda medya okuryazarlik diizeylerindeki
ilermeyi tespit eden calismalarin yapilmasi onerilebilir. Anne babalarin 21. yy becerilerine
sahip, medyayi etkin ve yetkin kullanabilen ¢ocuklar yetistirebilmesi, ayn1 zamanda ¢ocuklarina
erken ¢ocukluk déneminde ne kadar dogru rol-model olduklariyla da iliskilidir. Ebeveynler
genellikle bireysel rollerin ¢ocuklarin saglik ve gelisimleri tizerindeki potansiyel sonuglarinin
farkinda degillerdir.

Cocuklar1 hedef alan tehlikeli medya icerikleri onlari tehdit edebilmektedir. Boyle bir durumda
¢ocugun anne-babasinin destegi ve sevgisinden emin olmasi korkularini ebeveynleriyle
paylasmasini saglar. Aileler ¢ocugun medyada ulasabilecegi olumsuz igerikleri dngorerek
filtrelemeli, simirlandirdig1 iceriklerin disina ¢iktiginda c¢ocugun ne gibi problemlerle
karsilasabilecegi konusunda onun anlayabilecegi sekilde bilgilendirebilmelidir.

Ozellikle televizyon; yaygin, erisimi rahat ve belli bir yetenek gerektirmeden kullanilan bir arag
oldugunda en etkili ve en ¢ok takip edilen medya durumuna getirmistir. Goriintiiyti ve sesi bir
arada kullanan bir teknolojiye sahip olmasi, ayni anda birden fazla duyuya hitap etmesi
televizyonun etki gliclint artirmaktadir (Sirin, 1998, 13). Bu durum yaygin olarak kullanilan bir
kitle iletisim araci olarak televizyonu cazip bir medya araci haline getirmistir.

Dijital medya sadece yarattigi olumsuz seylerden ibaret degildir. Aileler ¢ocuklarinin yeni
diinyay1 kesfetmelerine izin vermeli ve onlar1 desteklemelidir. Ebeveynlerini taklit ederek ve
onlarin kurallarina uyum saglayarak 6grenen cocuk, ebeveynlerinin koydugu kurallarin tam
tersini gozlemlediginde uyum sorunu yasar. Ebeveynler c¢ocuklarindan bekledikleri medya
kullanim aliskanliklarini modellemelidir. Ayrica aile, ¢ocuklar: icin tehdit olusturan farklh
medya icerikleri hakkinda yardim veya tavsiye almak icin nereye basvuracaklarini bilmelidir.
Ailelerin bu davraniglar1 ebeveynlik rolleri dogrultusunda uygulayabilmeleri, medya
okuryazarhgr farkindaliklar1 ve dijital ebeveynlik niteliklerinin varhgiyla iliskilidir
(Kirmusaoglu, 2021).
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