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ABSTRACT

This research article explores the influence of demographic factors, including age, gender, income, and education, on residents’
attitudes and perceptions towards festival tourism. A cross-sectional survey design was employed, utilizing purposive sampling,
and 400 questionnaires were distributed to festival participants aged 18 and above. Data collection involved a combination of
open-ended and closed-ended questions in the questionnaires, with subsequent analysis employing descriptive and inferential
statistics. An analysis by gender highlighted disparities between male and female respondents in how they perceived economic
impacts, indicating gender-based variations in expectations and perceptions. The female respondents exhibited positive views
regarding the economic advantages of festival tourism. In addition, employment type emerged as a significant predictor of
perceived social effects, indicating diverse viewpoints among different occupational groups. For festival organizers and tourism
operators, the findings underscored the importance of considering the diverse needs and preferences of various demographic
groups when designing festival tourism products and services. This approach ensures the maximization of economic benefits
while simultaneously balancing social and cultural values. The application of social exchange theory offered valuable insights into
the exchange of rewards and costs within festival tourism interactions, influencing perceptions, and behavior.

Keywords: Festival tourism, Demographic factors, Perceptions, Social exchange analysis, Diversity in festival tourism

Introduction

According to the United Nations World Tourism Organization (UNWTO) (2015), tourism has become one of the fastest-growing
sectors in the global economy, contributing to the international recognition of many countries. Nigeria, as a developing nation,
is no exception to this trend, with tourism accounting for up to 34% of the country’s yearly Gross Domestic Product (GDP) and
20% of all employment, making it one of the key sectors in the Nigerian government’s development agenda (National Bureau of
Statistics, 2017). Nigeria’s festivals play a vital role in the success of its tourism industry, with festivals proving to be effective in
attracting tourists to seasonal areas (Celik and Cetinkaya, 2013).

Community festivals are increasingly important in branding, marketing, promoting destinations, revitalizing locations, and
encouraging the growth of adjacent regions (Rogerson and Collins, 2015). Festivals have an impact on people and provide benefits
such as encouraging urban redevelopment, providing attendees with a range of activities, enhancing the reputation of the local
community, and generating income and employment for the host location (Bagiran and Kurgun, 2016). Nigeria’s festivals have
gained popularity, and festival tourism constitutes over 65% of all foreign visitors to Nigeria, with approximately 80% of these
individuals serving as observers (Nigeria Tourism Development Co-operation (NTDC), 2018).

Festival tourism depends on the involvement and support of community residents, and the benefits and impact of tourism on
them are crucial determinants for its long-term sustainability (Balogun and Nkebem, 2022; Seraphin et al., 2019). The success
of festival tourism largely depends on residents’ support for tourism development, which depends on the perceived impact of the
type of tourism being developed (Quinn, 2010; Seraphin et al., 2019; Kodas et al., 2022).

In this study, we investigated residents’ perceptions and attitudes towards festival tourism and its impact on community
cooperation. We explored how demographic factors such as age, gender, income, and education influence residents’ perceptions
and attitudes towards festival tourism. The study gives insights into the function of festival tourism in fostering sustainable tourism
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by using a social exchange analysis. The research question that guided this study: do residents’ support for festival tourism and
their perception of its benefits vary based on a cost-benefit analysis and the evaluation of alternatives.

The findings of this study can help guide tourism officials and community leaders in developing effective policies and programs
to increase residents’ support through perceived benefits. The theoretical models can shed a light on how residents’ perceptions of
festival tourism influence their support for tourism development and inform the development of strategies to enhance community
involvement and support (Kim et al., 2006; Viviers, 2010; Quinn, 2010; Cudny ef al., 2011; Celik and Cetinkaya, 2013; Winkle
and Woosnam, 2014; Rogerson and Collins, 2015; Chang and Tsai, 2016; Bagiran and Kurgun, 2016; Agbabiaka, 2016).

To examine how residents’ perceptions of festival tourism influence their support for tourism development, the following
theoretical models were developed:

HI: There is no significant relationship between the respondents’ gender and the perceived economic effect of festival tourism.

H2: The age, education, and employment type of respondents have no significant relationship with the perceived social effects
of festival tourism.

Literature Review
Festival Tourism

According to Duffy and Mair (2017) and Saatci (2020), the word "festival" comes from the Latin term "festum," which means
"common carnival, feast, and joy." Historically, festivals were driven by religious reasons, such as saints’ feast days, carnivals,
and pilgrimages. Festival tourism refers to the marketing of local festivals that entice travelers to attend and participate based
in a region’s culture, heritage, and resources (Choi et al., 2021). Festivals play a role in preserving a culture, including cuisine,
music, dances, crafts, religious rites, and customs (Celik and Cetinkaya, 2013). Festival tourism is still a new phenomenon, but it
is gaining popularity rapidly as more countries organize festivals to encourage tourism to their region (Zheleva, 2019; Doe et al.,
2020).

Mahadevan (2020) stated that festivals were known for their celebratory nature and ability to bring people together by highlighting
various cultural elements. Saatci (2020) added that festivals served the purpose of showcasing a society’s unique identity or skill
while promoting tourism attractions, cultural traditions, and celebrations. According to O’Sullivan and Jackson (2002), festival
tourism occurred when people from outside the festival region attended the festival. Choi ef al. (2021) also noted that a festival
could be classified as a tourism attraction if tourists came to the festival and utilized the area’s tourist amenities.

Festival organizers, government officials, and residents of the hosting cities and regions recognize these festivals as major tourist
attractions in which the benefits can be maximized by drawing in officials, media personnel, spectators, and participants (Ayob
et al., 2013). Elik and Etinkaya (2013) pointed out that festivals are widely marketed as an international and domestic activity
for events and tourism worldwide. Festival tourism is one of the fastest growing and most popular type of travel, making it a
unique kind of leisure activity (Stankova and Vassenska, 2015). Promotion of festivals through tourism can influence sustainable
development in rural areas through community sponsorship (Balogun & Ajagunna, 2022).

Festival and Cultural Tourism

Cultural tourism is rapidly expanding worldwide, particularly in developing countries (Richards, 2021). Traditionally, festivals
were organized by communities to celebrate their ethnic identity and unique cultural characteristics based on their socio-economic
status and way of life. Cultural tourism is significant both as a tourist product and as an area of academic study (Sohn et al., 2016).
According to Koutoulas (2001), tourism is a human activity that involved traveling to destinations outside of one’s usual place
of residence and engaging in specific activities while on the trip. The Wales Tourist Board (WTB, 2003) defined culture as the
spiritual, material, intellectual, and emotional characteristics that identify a society or group, including performance, historical
landscapes, crafts, religion, broadcasting, food, and languages, as well as traditional, current, and emerging forms of cultural
experience. The definition of cultural tourism varies (Cetin & Bigihan, 2016). The United Nations World Tourism Organization
(UNWTO, 1985) defined cultural tourism as the movement of people primarily motivated by cultural factors, including study tours,
cultural tours focused on performing arts, travel to festivals and other cultural events, visits to historical sites and monuments,
travel for nature research purposes, folklore, art, and pilgrimages. Koutoulas (2004) defined cultural tourism as a type of human
activity involving travel to locations outside of one’s permanent residence and participation in cultural activities while away from
home to satisfy certain needs. Festivals and cultural tourism comes in many forms. The first is heritage tourism, which focuses on
travel related to heritage. Heritage can include landscapes, natural history, structures, artifacts, cultural celebrations, and customs
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that are passed down from one generation to the next (Prentice, 1994). The second category is travel related to the arts and includes
activities such as music, theater, dance, folk art, sculpture, craft arts, and costume design (Horner & Swarbrooke, 1996).

Festival and Sustainable Livelihoods

In the past few years, festivals have become a promising avenue for enhancing community livelihoods and reducing poverty (Wu
& Pearce, 2013). It is increasingly common to integrate festivals into the economic planning and tourism development strategies
of regions, towns, and nations, as they offer numerous benefits and a comprehensive framework for the challenge of sustaining
communal livelihoods (Davies et al., 2010; Getz & Page, 2016; Tichaawa, 2016). When planning festivals, it is of important that
demographic characteristics such as age, gender, marital status, occupation, and income status of the local people are considered
(Agbabiaka, 2022).

The impact of festivals goes beyond their direct economic benefits, as many ancillary businesses, such as agriculture, fishing,
forestry, handicrafts, and food processing, also benefit indirectly from festivals (Muresan et al., 2016; Su et al., 2016). The literature
recognized festivals as catalysts for social change due to their dynamic and fluid nature (Wu & Pearce, 2013; Sirima & Backman,
2013; Su et al., 2016). Festivals can enhance societal living conditions, although some changes brought about by festivals may not
be positive (Gao & Wu, 2017; Niehof, 2004; Su et al., 2016). Festival tourism is considered a valuable tool for promoting local
economies. A community livelihood approach emphasizes the significance of human well-being in sustainable development from
a people-centered perspective.

Festivals can have a social impact on the communities in which they are held, both positive and negative (Dwyer et al., 2005;
Ohmann et al., 2006). Festivals increase a community’s visibility by showcasing its attractions and drawing participants, tourists,
investors, and sponsors, which can lead to greater community involvement and a revitalization of the community. However,
hosting festival events can also result in adverse socio-cultural impacts, such as increased crime rates (Agbabiaka et al., 2017).
While festivals can have both positive and negative effects on a town’s residents, they offer visitors a multitude of benefits and
opportunities, as well as the satisfaction of contributing to a worthwhile endeavor (Duarte et al., 2018).

The relationship between demographic factors and tourism perception

The way people perceived and chose their travel destinations was influenced by their demographic characteristics, which were
significant determinants of tourism perception (Ahmad et al., 2020). Many researchers examined how demographic factors such
as gender, age, education, and employment type affected tourism perception. These variables were associated with an individual’s
socioeconomic status, cultural heritage, and personal values, which could impact their expectations, motivations, and level of
satisfaction with their tourism experiences (Aziz et al., 2018, Agbabiaka, 2022).

Effect of gender on tourism perception

Tourist perception is heavily influenced by various demographic factors, with gender being a particularly important one.
According to Evans and Anderson (2018), females tended to prioritize social and cultural events, while males prioritized adventure
and outdoor activities. Pomfret and Bramwell’s study (2016) discovered that female visitors tended to be more drawn to cultural
and heritage tourism experiences, while male tourists favored nature-based and adventure tourism. Gender differences also existed
in terms of risk-taking and safety concerns, with females being more risk-averse and safety-conscious, while males were more
willing to take risks and seek excitement in their travel activities (Berdychevsky & Gibson, 2015). Thus, it is crucial to take gender
differences into account when developing tourism products and services to cater to the diverse needs and preferences of male and
female tourists.

Effect of age on tourism perception

The demographic factor of age is another significant aspect affecting tourism. According to Vyshak et al. (2018), the travel
expectations and objectives of younger tourists differed from older tourists. Younger tourists looked for distinctive and uncon-
ventional experiences, whereas older tourists preferred more conventional and comfortable travel experiences. Additionally, older
tourists had greater financial resources and were more likely to travel with family or in groups (Boroch, n.d.). The implications of
this are important for tourist marketing and product development, as tourism operators need to provide a wide range of tourism
products and services to meet the diverse demands of different age groups.
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Effect of education on tourism perception

Tourism perception is also influenced by education, which is a key demographic factor. Highly educated tourists have higher
expectations in the quality of tourism products and services and were more likely to engage in sustainable and responsible tourism
practices (Aknc et al., 2018). According to Kasim (2017), educated visitors were more interested in cultural and educational ex-
periences and participating in environmental conservation and community development initiatives. Additionally, higher education
was associated with a willingness to pay more for higher-quality tourism products and services (Samah et al., 2013). Therefore,
tourism operators must provide high-quality tourism products and services that meet the needs and preferences of educated tourists.

Effect of employment type on tourism perception

According to Popescu and Olteanu (2014), employment type was an essential demographic factor that influences tourism
perception. Tourists employed in professional or managerial positions had higher levels of disposable income and were more likely
to participate in luxury tourism experiences. Conversely, tourists employed in manual or non-managerial positions had lower
disposable income and were more price-sensitive when it came to tourism products and services. Self-employed tourists or those
who owned businesses had more flexible travel schedules and were more likely to engage in long-term travel activities (Yang et al.,
2021). Therefore, tourism operators must consider the employment type of their target market when designing tourism products
and services that cater to needs and preferences.

Demographic characteristics such as gender, age, education, and employment type play an important role in shaping tourism
activities. By recognizing the influence of these factors on festival tourism, tourism operators can develop more effective marketing
strategies and provide high-quality products and services that meet the diverse needs and expectations of tourists.

Theoretical Framework

Several models have been used to study the relationship between the growth of tourism and the responses of residents in host
destinations, with Social Exchange Theory (SET) being the most frequently used (Byrd et al., 2009; Chaliskan & Saltik, 2018;
Mihalic et al., 2016; Nunkoo & So, 2016). SET has made significant theoretical contributions to the study of residents’ perceptions
of tourism. According to Homans (1958), SET was one of the first theories of social behavior that gained popularity in the literature
of sociology and social psychology. Thibaut and Kelley (1959) modified economic theory to develop the social exchange theory
for the study of group social psychology, focusing on the relative costs and benefits of relationships and their implications for
relationship satisfaction.

SET suggests that human behavior or social contact involves an exchange of activities, both tangible and intangible, particularly
of rewards and costs (Homans, 1961). The theory examines how interaction behaviors are influenced by the structure of incentives
and costs in a relationship (Molm, 1991). People behave in ways that enhance the positive outcomes they value and reduce the
negative ones, and if the advantages of the exchange outweigh the costs, they will continue to engage in exchanges over time (Cook,
Molm, and Yamagishi, 1993).

According to SET, individuals’ attitudes toward tourism and their subsequent level of support for its development are influenced
by their evaluations of the outcomes of tourism for themselves and their communities (Andereck et al., 2005). After evaluating
the benefits and the costs, people engaged in an exchange process and entered relationships to maximize the advantages and
minimize the disadvantages. Social trades are fundamentally different from economic ones in a number of ways. Benefit exchange
is a voluntary act that includes undefined obligations in the future (Blau, 1964). The social exchange, according to SET, results in
economic and/or social outcomes (Cropanzano and Mitchell, 2005).

Tourism is considered a reliable strategy for job creation, infrastructure development, and development of community pride,
among others, which aid in getting community cooperation in touristic development. However, it is not without controversy, as it
is often associated with negative social, cultural, and environmental effects (Choi and Sirakaya, 2005; Nunkoo and Ramkissoon,
2007). The Social Exchange Theory is one of the key ideas used to explain tourism research (Chang, 2021; Gannon et al., 2021),
which hypothesizes a connection between elements that are favorable and unfavorable to certain activities.

Residents often weigh the advantages and disadvantages of engaging in social interactions or participating in activities before
doing so (Thaichon ez al., 2018). If residents believe that the advantages of an event or activity exceed its drawbacks, they will see
it favorably and could even act in ways that are supportive of it (Fredline, 2005). However, if they believe that the costs outweigh
the benefits, they will start to have unfavorable views about an activity, which could cause them to stop supporting the celebration
of the event since the conditions of trade will no longer be followed. SET suggests that residents are prepared to participate in
the exchange provided they believe they will gain advantages from it that do not require them to shoulder unbearable expenses
(Gursoy and Kendall, 2006).
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Methodology
Study Area

The Ijesu Annual Festival in Ilara-Mokin, a fast-growing university town located in Ondo State, Nigeria, was used as the study
area. The town is situated about 12 km from Akure, at latitude 7.204150°N and longitude 5.06700°E, with a population of around
45,000 people. The region has two distinct seasons: the wet season, which occurs from March to October with an average rainfall
of 1900mm, and the dry season, which occurs from November to February (Ashaolu & Adebayo, 2014; Adu et al., 2019). The
average monthly temperature in the town is between 27°C and 30°C, and the average monthly relative humidity is below 70%.
Ilara-Mokin has undergone significant development in the last decade, primarily due to the establishment of Elizade University
and its Golf Course, which transformed the once peaceful rural area into a dynamic and rapidly expanding city. A majority of the
population are Yorubas, who work as farmers, traders, and artisans. The Ijesu Festival is indigenously known as "Odun [jesu",
a "New Yam Festival" celebrated to commemorate the beginning of another agricultural year cycle. The event often features
traditional prayer sessions by the Alara (King) of Ilara-Mokin, the presentation of gifts, and the preparation of indigenous meals,
which are all usually made of yam as a vital ingredient.

A cross-sectional survey design was used to collect the data. The sampling frame included all residents who participated in the
festival and were aged 18 years and older. Four-hundred questionnaires were conveniently distributed to participants, who were
selected using the purposive sampling method based on their willingness to participate and direct experience with the festival.

The sample size was determined using a sample size calculator to ensure adequacy. Data was collected using hard copy
questionnaires that consisted of open-ended and closed-ended questions to gather information on participants’ festival tourism
perceptions, social exchange relationships, and overall festival experience.

Both descriptive and inferential statistics were used for data analysis. Descriptive statistics like frequencies and percentages
were used to summarize the data, while inferential statistics such as correlation analysis were used to test research hypotheses.

Ethical considerations were considered by ensuring that participants were informed about the study’s purpose and their right to
withdraw at any time without penalty, and their anonymity was ensured by not collecting any personal confidential information.

The researchers modified a scale that was developed by Gursoy et al. (2004) to collect data from the respondents. The economic
effect was considered in terms of "increased employment opportunities”, "increased standard of living", "locals encouraged to
develop new facilities", and "increased sales and revenue". Social benefits were considered in terms of "provide more recreational
opportunities", "promote organizations and businesses", "offer family-based recreation activities", "enhance community image to
outsiders", "help foster relationships between residents and visitors", and "make people aware of culture", while Social costs were

considered in terms of "increased traffic congestion", "pressure on local services", "increased crime rate", "overcrowding", "sexual
abuse or prostitution”, and "noise pollution".

Results
Socio-demographics

A descriptive analysis showed that most of the study participants were female (53.5%), between the ages of 34 and 41 (26.75%),
married (65.75%), with 51.5 percent having tertiary educational qualifications, and Christians (66.5%). The majority of participants
were indigenous to the community (74.5%) and employed (69%). The results of the demographic characteristics of participants
are presented in the table below (Table 1).

A descriptive analysis of the perceived economic effects, social benefits, and social costs of festival tourism revealed interesting
findings. The respondents demonstrated a moderately positive perception of the economic effects, indicating that festival tourism
is believed to contribute to employment opportunities, the standard of living, and sales or revenue. This suggests that festival
tourism has the potential to generate economic benefits for the local community, fostering growth and prosperity.

The respondents expressed a favorable perception of the social benefits associated with festival tourism. Festival tourism
was perceived as providing recreational opportunities, promoting organizations and businesses, fostering relationships between
residents and visitors, and raising awareness of the local culture. These findings highlight festival tourism’s potential to enhance the
social fabric of the community by offering enjoyable activities, strengthening community bonds, and promoting cultural exchange.

However, the respondents also expressed moderate concerns regarding the social costs associated with festival tourism. These
concerns included increased traffic congestion, pressure on local services, crime rates, overcrowding, sexual abuse and prostitution,
and noise pollution. These findings underscore the need for effective management strategies to mitigate the potential negative
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Table 1. Sample Demographic Characteristics

Gender f %
Male 186  146.5
Female 214  [535
Age

18-25 68 17
26-33 77 19.3
34-41 107 26.7
42-49 102 25.5
50-above 46 11.5

Educational Qualification

No schooling 0 0
Primary 46 11.5
Secondary 148 37
Tertiary 206 51.5

Marital Status

Single 84 21
Married 263 65.75
Divorced 12 3
Widowed 41 10.25
Religion

Christianity 266 66.5
Muslim/Islam 79 19.75
Traditional 55 13.75

Indigen of the Community

Yes 298 74.5
No 102 255

Employment Status

Self-employed 69 17.25
Employed 276 69
Unemployed 55 13.75

Table 2. Descriptive Analysis: Items for Measuring Perceived Economic, Social Benefits, and Social Costs

ITEMS Mean sD

Perceived Economic Effects

Increase employment opportunities 3.78 0.92
Increase standard of living 4.12 0.75
Encourage locals to develop new facilities 3.56 1.02
Increase sales and revenue 3.94 0.86

Perceived Social Benefits

Provide more recreational opportunities 4.08 0.79
Promote organizations and businesses 3.72 0.98
Offer family-based recreation activities 3.86 0.91
Enhance community image to outsiders 3.94 0.85
Help foster relationship between residents and visitors 4.16 0.77
Make people aware of culture 3.62 1.03
Perceived Social Costs

Increase traffic congestion 2.78 1.15
Put pressure on local services (police, utilities, etc.) 2.96 1.02
Increase crime rate 2.44 1.10
Overcrowding 2.68 1.05
Sexual abuse or Prostitution 1.98 1.05

Noise pollution 2.32 112
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impacts of festival tourism. This includes implementing traffic management measures, ensuring adequate provision of local
resources, and addressing safety concerns.

Table 3. T-Test: Relationship between Gender and Perceived Economic Effect of Festival Tourism

Male (n=186) Female (n=214) t-value p-value

Perceived Economic Effect 3.75 4.10 2.30 0.000

The t-test results indicate that there is a significant difference in the perceived economic effect of festival tourism between male
and female respondents (t (400) = 2.30, p = 0.000, @ = 0.05). Female respondents (F = 4.10) perceived a higher economic effect
compared to Male respondents (M = 3.75).

Table 4. ANOVA: Relationship between Demographic Factors and Perceived Social Effects of Festival Tourism

Male (n=186) Female (n=214) t-value p-value

Perceived Economic Effect 3.75 4.10 2.30 0.000

The ANOVA results show that there is no significant relationship between age groups and the perceived social effects of festival
tourism (F (2, 397) = 1.78, p = 0.169, @ = 0.05). Similarly, there is no significant relationship between education levels and
perceived social effects (F (3, 396) = 2.56, p = 0.057, a = 0.05). However, there is a significant relationship between employment
types and perceived social effects (F (2, 397) =4.12, p = 0.003, a = 0.05).

Discussion

Tourism is a significant economic contributor in many countries, generating revenue and creating employment opportunities in
sectors beyond the immediate tourist expenditure. Festival tourism is increasingly popular due to the unique cultural experiences that
attract tourists and contribute to local community development. This study investigated the relationship between the demographic
factors, attitudes, and perceptions of festival tourism using the Ijesu Festival in Ilara-Mokin, Ondo State, Nigeria, as a case study.

An analysis of the perceived economic effects, social benefits, and social costs of festival tourism provided valuable insight into
residents’ perceptions of festival tourism. The findings revealed that female respondents generally hold positive views regarding
the economic benefits of festival tourism. They believe that festivals contributed to increased employment opportunities, a higher
standard of living, and increased sales and revenue. These perceptions align with previous studies that highlighted the potential
economic advantages of festival tourism (Agbabiaka, 2022; Doe et al., 2020; Imbeah et al., 2016). Positive economic effects can
stimulate local development, improve the livelihoods of residents, and generate revenue for the community. Due to this effect, and
the resilience of local people enable tourism events to grow and sustain the industry (Seraphin et al., 2019).

In terms of social benefits, the respondents expressed a favorable perception of festival tourism, which aligned with Zamani-
Farahani, as residents found tourism favorable due to their influence on the outcomes related to tourism events and development.
They believed that festivals provided more recreational opportunities, promoted local organizations and businesses, fostered
relationships between residents and visitors, and raised awareness of the local culture. These findings were consistent with
research emphasizing the social benefits of festivals, including the enhancement of community image, the promotion of cultural
exchange, and the creation of social bonds (Agbabiaka, 2022; Yilmaz, 2020; Pope et al., 2017). Festival tourism can contribute to
social cohesion and the well-being of a community by offering diverse and engaging activities for both residents and visitors.

However, respondents also acknowledged certain social costs associated with festival tourism. Concerns were raised regarding
increased traffic congestion, pressure on local services, crime rates, overcrowding, sexual abuse and prostitution, and noise
pollution. These findings highlighted the importance of effective planning and management strategies to address these potential
negative impacts. It is crucial to develop sustainable tourism practices that minimize social costs and maximize the benefits for
the local community (Krems & Gurbanli, 2022). This can involve implementing traffic control measures, ensuring the provision
of adequate resources, fostering community engagement, and promoting responsible behavior among festival attendees.

The gender analysis revealed a significant difference in the perceived economic effect of festival tourism between male and
female respondents. Female respondents perceived a higher economic effect compared to their male counterparts. This finding
may be attributed to gender-based variations in perception, roles, and expectations within the community. Future studies could
delve deeper into understanding the underlying factors contributing to this difference.

Regarding the demographic factors of age, education, and employment type, the analysis showed no significant relationship
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with the perceived social effects of festival tourism. While age and education did not exhibit significant associations, employment
type emerged as a significant predictor of perceived social effects. This suggests that individuals employed in different sectors may
have varying perceptions of the social impacts of festival tourism. Further research could explore the specific mechanisms through
which employment type influences these perceptions and inform targeted strategies for engaging different occupational groups.

The findings of the study indicated that social exchange theory, which posits that individuals engage in interactions with others
based on the exchange of rewards and costs, is applicable in the context of festival tourism. Tourists engage in the exchange of
economic and social benefits, such as the consumption of products and services, social interaction with the local community, and
cultural experiences, respectively. Different demographic groups prioritize different types of rewards and costs in the exchange of
benefits, shaping their tourism perception and behavior.

Conclusion, Implications and Limitations

In this study, we investigated residents’ perceptions and attitudes towards festival tourism and its impact on host community
cooperation. The study explored how demographic factors such as age, gender, income, and education influenced residents’
perceptions and attitudes towards festival tourism. The study gave insights into the function of festival tourism in fostering
sustainable tourism development by employing a Social Exchange analysis. The research determined the perceptions of residents
based on perceived economic benefits, social benefits, and social costs. Hypotheses were tested between gender and perceived
economic benefits as well as demographic factors and perceived social effects of Festival Tourism.

Based on the study’s findings, it can be concluded that demographic factors are significant in shaping tourism perception and
the economic impact of festival tourism in the community. Specifically, the study highlights the importance of considering gender,
age, education, and employment type when developing festival tourism products and services. To maximize the economic benefits
and minimize the social and environmental costs of festival tourism, it is crucial to develop innovative and sustainable festival
tourism products and services that cater to the diverse needs and preferences of different demographic groups.

Therefore, festival organizers, community leaders, and tourism operators must create strategies that balance the economic
advantages of festival tourism with the social and cultural values of the community to ensure the long-term success of festival
tourism. Tourism officials and community leaders should develop effective policies and programs to increase residents’ support
through these perceived benefits. The theoretical models shed light on how residents’ perceptions of festival tourism influence
their support for tourism development and inform the development of strategies to enhance community involvement and support.

Peer Review: Externally peer-reviewed.

Conflict of Interest: The authors have no conflict of interest to declare.

Grant Support: The authors declared that this study has received no financial support.

Ethical Approval: Ethical approval was obtained from the Ethics Committee Approval Faculty of Humanities, Social and
Management Sciences, Elizade University (Date: 16.05.2023) before the commencement of the data collection.

Informed consent: Informed consent form was obtained from the participants for the study.

Author Contributions: Conception/Design of study: K.B., A.E.; Data Acquisition: K.B., A.E.; Data Analysis/Interpretation:
K.B., A.E.; Drafting Manuscript: K.B., A.E.; Critical Revision of Manuscript: B K.B., A.E.; Final Approval and Accountability:
K.B., AE.

ORCID IDs of the authors

Khidir Bolaji Balogun 0000-0002-1510-3139
Adebimpe Elizabeth Ajagunna  0000-0002-1790-4423

REFERENCES

Adu, B. W,, Amusan, B. O., & Oke, T. O. (2019): Assessment of the water quality and Odonata assemblages in three water bodies in Ilara-Mokin,
South-Western Nigeria, International Journal of Odonatology.
Agbabiaka, H. I. (2016). Physical Planning Implication of Eyo festival in Lagos Island, Nigeria, Cogent Social Sciences, 2(1), 12-31

Agbabiaka, H. 1. (2022). Osun worshipers in osogbo: an analysis of the factors influencing participations of the Osun festival in southwestern
Nigeria. Journal of Tourismology, 8(2), 281-299. https://doi.org/10.26650/jot.2022.8.2.1123994

Agbabiaka, H. 1., Omoike, A., & Omisore, E. (2017). Factors influencing patronage of traditional festivals in Sub-Saharan Africa. International
Journal of Tourism Cities, 3(4), 363-381

Ahmad, W., Kim, W. G., Anwer, Z., & Zhuang, W. (2020). Schwartz personal values, theory of planned behavior and environmental consciousness:
How tourists’ visiting intentions towards eco-friendly destinations are shaped. Journal of Business Research, 110, 228-236.

176



https://orcid.org/0000-0002-1510-3139
https://orcid.org/0000-0002-1790-4423
https://doi.org/10.26650/jot.2022.8.2.1123994

Balogun, K. B., Elizabeth, A., Exploring the Influence of Demographic Factors on Perceptions of Festival Tourism in Ilara-Mokin, Nigeria: A Social Exchange Analysis

Akinci, Z., Yurcu, G., & Kasalak, M. A. (2018). The Mediating Role of Perception in the Relationship between Expectation and Satisfaction in
Terms of Sustainability in Tourism Education. Sustainability, 10, 2253.

Ap, J. (1992). Residents’ perceptions on tourism impacts. Annals of Tourism Research, 19(4), 665-690. doi:10.1016/0160-7383(92)90060-3

Ap, J., & Crompton, J. L. (1993). Residents’ strategies for responding to tourism impacts. Journal of Travel Research, 32(1), 47-50.
https://doi.org/10.1177/004728759303200108

Ashaolu, E. D., & Adebayo, M. O. (2014). Characterizing groundwater level and flow pattern in a shallow overburden aquifer: a study of
Ilara-Mokin and its environs, Southwestern Nigeria. Momona Ethiopian Journal of Science, 2, 55-72.

Ayob, N., Wahid, N. A., & Omar, A. (2013). Attributional Model of Visitors’ Event Experience in Festivals and Special Events. International
Journal of Event Management Research, 8(1), 21-32.

Aziz, Y. A., Hussin, S. R., Nezakati, H., Raja Yusof, R. N., & Hashim, H. (2018). The effect of socio-demographic variables and travel
characteristics on motivation of Muslim family tourists in Malaysia. Journal of Islamic Marketing, 9(2), 222-239.

Bagiran, D., & Kurgun, H. (2016). Research on social impacts of the Foca Rock Festival: the validity of the Festival Social Impact Attitude
Scale. Current Issues in Tourism, 19 (9), 930-948.

Balogun, B. K., & Nkebem, V. (2022). Host Community’s Perception on the Socio-Cultural Effects of Carnival Calabar Festival and Tourism
Development in Calabar City, Nigeria. International Journal of Hospitality and Tourism Studies, 2(2), 149-159

Balogun, K. B., & Ajagunna, A. E. (2022). Tourism and Rural Development in Nigeria: Evidence from Ilara-Mokin, Ondo State. Journal of
Tourism Studies and Hospitality Research, 3(3), 1-10

Berdychevsky, L., & Gibson, H. J. (2015). Women’s Sexual Sensation Seeking and Risk Taking in Leisure Travel. Journal of Leisure Research,
47,621 - 646.

Boroch, R. (2018). Book Review: Older Tourist Behavior and Marketing Tools. Anthropology & Aging.

Brida, J. G., Disegna, M., & Osti, L. (2013). The effect of authenticity on visitors’ expenditure at cultural events.Current Issues in Tourism, 16,
266-285.

Casteran, H. & Roederer, C. (2013). Does authenticity really affect behavior? The case of the Strasbourg Christmas Market. Tourism Management,
36, 153-163.

Cetin, G., & Bilgihan, A. (2016). Components of cultural tourists’ experiences in destinations. Current Issues in Tourism, 19(2), 137-154.

Chaliskan, U., & Saltik, I. A. (2018). Relationship between community attachment, perceptions on economic impacts of tourism and support to
tourism development: An implementation in a settlement near but distant from tourism. Bulletin of Taras Shevchenko National University
of Kyiv Economics, 201, 41-46. https://doi.org/10.17721/1728-2667.2018/201-6/6

Choi, K., Kang, H. J., & Kim, C. (2021). Evaluating the efficiency of Korean festival tourism and its determinants on efficiency change:
Parametric and non-parametric approaches. Tourism Management, 86, 1-20

Cudny, W., Korec, P., & Rouba, R. (2012). Resident’s perception of festivals — the case study of LodZ. Slovak Sociological Review, 44, 704-728.

Davies, L., Ramchandani G., & Coleman R. (2010). Measuring attendance: issues and implications for estimating the impact of free-to-view
sports events. International Journal of Sports Marketing & Sponsorship, 12(1), 11-23.

Doe, F., Preko, A., Akroful, H., & Okai-Anderson, E. K. (2020). Festival tourism and socioeconomic development: case of Kwahu traditional
areas of Ghana. International Hospitality Review, 1-19.

Duarte, P., Folgado-Fernandez, J. A., & Herndndez-Mogollén, J. M. (2018). Measurement of the Impact of Music Festivals on Destination
Image: The Case of a Womad Festival. Event Management, 22, 517-526.

Dufty, M., & Mair, J. (2017). Festival Encounters: Theoretical Perspectives on Festival Events. London and New York: Taylor & Francis Group.
Dwyer, L., Forsyth, P., & Spurr, R. (2005). Estimating the impacts of special events on an economy. J. Travel Res. 43, 351-359.

Evans, K., & Anderson, D. M. (2018). ‘It’s never turned me back’: female mountain guides’ constraint negotiation. Annals of Leisure Research,
21(1), 9-31.

Farrelly, F., Kock, F. & Josiassen, A. (2019). Cultural heritage authenticity: a producer view. Annals of Tourism Research, 79, 102770.

Felsenstein, D., & Fleischer, A. (2003). Local festivals and tourism promotion: the role of public assistance and visitor expenditure. Journal of
Travel Research, 41, 385-392.

Fredline, E. (2005). Host and guest relations and sport tourism. Sport in Society, 8(2), 263-279. doi:10.1080/17430430500087328

Gannon, M. S., Mostafa, R., & Babak, T. (2021). "Assessing the Mediating role of Residents’ Perceptions toward Tourism Development." Journal
of Travel Research, 60(1), 149-171

Gao, J., & Wu, B. (2017). Revitalizing traditional villages through rural tourism: A case study of Yuanjia Village, Shaanxi Province, China.
Tourism Management, 63, 223-233.

Getz, D., & Page, S. J. (2016). Progress and prospects for event tourism research. Tourism Management, 52(4), 593-631.
Getz, D. (1989). Special events: defining the product. Tourism Management, 10(2), 135-137.

Girish, V. G., & Chen, C. F. (2017). Authenticity, experience, and loyalty in the festival context: evidence from the San Fermin festival, Spain.
Current Issues in Tourism, 20(15), 1551-1556.

Goodwin, H., & Santilli, R. (2009). Community-Based Tourism: A success? ICRT Occas. Pap. 11, 1-37.

Gursoy, D., & Kendall, K. W. (2006). Hosting mega events: Modeling locals’ support. Annals of Tourism Research, 33(3), 603-623.
doi:10.1016/j.annals.2006.01.005

Gursoy, D., Kim, K., & Uysal, M. (2004). Perceived impacts of festivals and special events by organizers: an extension and validation. Tourism
Management, 47, 171-181



https://doi.org/10.1177/004728759303200108
https://doi.org/10.17721/1728-2667.2018/201-6/6

Journal of Tourismology

Hassan, A., & Rahimi, R. (2017). Case Study Bangladesh: Addressing climate change effects on coastal tourism in St Martin’s Island of
Bangladesh. Global Climate Change and Coastal Tourism: Recognizing Problems, Managing Solutions and Future Expectations, 212.

Horner, S., & Swarbrooke, J. (1996). Marketing Tourism, Hospitality and Leisure in Europe International Thomson Business Press London.

Imbeah, N., Hodibert, V. A & Amankwa, R. (2016). Residents’ perception of host guest interaction about Kwahu Easter festival (KEF) as festival
tourism, Africa Development and Research Institute Journal, Ghana, 25(9), 1- 17.

Jani, D. (2017). Local attendees’ perceptions of festival impacts: a factor-cluster analysis approach to the Zanzibar International Film Festival.
Journal of Convention and Event Tourism, 18(4), 301-317, doi: 10.1080/15470148.2017.1364185.

Kim, H., Gursoy, D., & Lee, S. (2006). The impact of the 2002 world cup on South Korea: Comparisons of pre- and post-games. Tourism
Management 27, 86-96.

Kim, S. S., Choe, J. Y. J., & Petrick, J. F. (2018). The eftect of celebrity on brand awareness, perceived quality, brand image, brand loyalty, and
destination attachment to a literary festival. Journal of Destination Marketing and Management, 9, 320-329.

Kodas, D., Arica, R., Kafa, N., & Duman, F. (2022). Relationships between perceptions of residents toward tourism development, benefits
derived from tourism and support to tourism. Journal of Tourismology, 8(2), 255-280. https://doi.org/10.26650/j0t.2022.8.2.1075196.

Kolar, T., & Zabkar, V. (2010). A consumer-based model of authenticity: an oxymoron or the foundation of cultural heritage marketing. Tourism
Management, 31,652-664.

Koutoulas, D. (2001). The Theoretical Determination of the Tourist Product as a Presupposition for Tourism Marketing doctoral dissertation
University of the Aegean Chios.

Koutoulas, D. (2004). Developing Cultural Tourism through Festivals: The Case of the Athens Festivals, Working Papers in Tourism and Culture,
The center for Tourism and Cultural Change, Sheffield Hallam University, UK.

Krems, I., & Gurbanli, Z. (2022). Sustainable tourism and its environmental, economic and social benefits to the host destinations. Retrieved from:
https://www.researchgate.net/publication/358201018_sustainable_tourism_and_its_environmental_economic_and_social_benefits_to_the_host_
destinations

Ledwith, M. (2020). Community Development: A Critical Approach. Bristol: Policy Press.

Lee, T. H., & Chang, P. S. (2017). Examining the relationships among festival scape, experiences, and identity: evidence from two Taiwanese
aboriginal festivals. Leisure Studies, 36(4), 453-467.

Lee, T. H. (2013). Influence Analysis of Community Resident Support for Sustainable Tourism Development. Tourism Management, 34, 37-46.
Mahadevan, R. (2020). The Role of Use and Nonuse Values on Festival Attendees’ Behavioral Intentions. Event Management, 24, 127-138.

Mayaka, M.; Croy, W.G., & Wolfram Cox, J. A. (2019). Dimensional approach to community-based tourism: Recognizing and differentiating
form and context. Ann. Tour. Res. 74, 177-190.

McGehee, N.G., Loker-Murphy, L., & Uysal, M. (1996). The Australian international pleasure travel market: motivations from a gendered
perspective. The Journal of Tourism Studies, 7(1), 45-57

McKercher, B., Mei, W., & Tse, T. (2006). “Are short duration festivals tourist attractions”, Journal of Sustainable Tourism, 14(1), 55-66

Mestre, M., Sampler, P., Frias, M., & Tur, A. (2009). Are women more empathetic than men?. A longitudinal study in adolescence. The Spanish
Journal of Psychology, 12(1), 76-83.

Muresan, 1. C., Oroian, C. F., Harun, R., Arion, F. H., Porutiu, A., Chiciudean, G. O., et al. (2016). Local residents’ attitude toward Sustainable
rural tourism development. Sustainability, 8(1), 100.

National Bureau of Statistics. (2017). Crime rates by states in Nigeria, Abuja, Nigeria.
Niehof, A. (2004). The significance of diversification for rural livelihood systems. Food Policy, 29(4), 321-338

Ohmann, S., Jones, 1., & Wilkes, K. (2006). The perceived social impacts of the 2006 Football World Cup on Munich residents. Journal of Sport
Tour, 11, 129-152.

O’Sullivan, D., & Jackson, M. (2002). Festival tourism: A contributor to sustainable local economic development? Journal of Sustainable
Tourism, 10(4), 325-342.

Pomfret, G., & Bramwell, B. (2016). The characteristics and motivational decisions of outdoor adventure tourists: A review and analysis. Current
Issues in Tourism, 19(14), 1447-1478.

Pope, J. A., Isely, P., & Agbetunsin, B. (2017). How do we keep them coming back? A look at individual factors impacting attendee satisfaction
and intention to return to festivals. International Journal of Event and Festival Management, 8(2), 102—120.

Popescu, L. V., & Olteanu, V. (2014). Luxury Tourism: Characteristics and Trends of The Behavior of Purchase. SEA: Practical Application of
Science, 319-324.

Prentice, R. (1994). Heritage: a key sector of the “new” tourism in Cooper, C. and Lockwood, A.eds (1994) Progress in Tourism, Recreation and
Hospitality Management Vol. 5 John Wiley & Sons Chichester.

Quinn, B. (2010). Arts festivals, urban tourism and cultural policy. Journal of Policy Research in Tourism, Leisure & Events, 2, 264-279.

Rasoolimanesh, S. M., Christian, M. R., Mastura, J., & Thurasamy, R. (2017). "Urban vs. Rural Destinations: Residents’ Perceptions, Community
Participation and Support for Tourism Development." Tourism Management 60, 147-158.

Richards, G. (2021). Rethinking Cultural Tourism. Cheltenham: Edward Elgar Publishing.

Rogerson, C. M., & Collins, K. J. E. (2015). Festival tourism in South Africa: Characteristics and motivations of attendees at craft beer festivals.
African Journal for Physical, Health Education, Recreation & Dance, 76-87.

Saatci, G. (2020). The Role of Local Festivals from the Brochure Layout Perspectives in Creating a Destination Image: A Content Analysis
Research. Journal of Yasar University, 15(57), 24-37.



https://doi.org/10.26650/jot.2022.8.2.1075196
https://www.researchgate.net/publication/358201018_sustainable_tourism_and_its_environmental_economic_and_social_benefits_to_the_host_destinations
https://www.researchgate.net/publication/358201018_sustainable_tourism_and_its_environmental_economic_and_social_benefits_to_the_host_destinations

Balogun, K. B., Elizabeth, A., Exploring the Influence of Demographic Factors on Perceptions of Festival Tourism in Ilara-Mokin, Nigeria: A Social Exchange Analysis

Samah, A. A., Ahmadian, M., Gill, S. S., & Hendijani, R.B. (2013). Residents’ Attitude towards Educational Tourism in Malaysia. Asian Social
Science, 9, 14.

Sirima, A., & Backman, K. F. (2013). Communities’ displacement from national park and tourism development in the Usangu Plains, Tanzania.
Current Issues in Tourism, 16(7-8), 719-735.

Sohn, H., Lee, T., & Yoon, Y. (2016). Relationship between Perceived Risk, Evaluation, Satisfaction, and Behavioral Intention: A Case of
Local-Festival Visitors, Journal of Travel & Tourism Marketing, 33(1), 28-45.

Stankova, M., & Vassenska, I. (2015). Raising cultural awareness of local traditions through festival tourism / A sensibiliza¢docultural das
tradi¢des locais através do turismo de festivais. Tourism & Management Studies, 11(1), 120-127.

Su, M. M., Wall, G., & Jin, M. (2016). Island livelihoods: Tourism and fishing at long islands, Shandong Province, China. Ocean & Coastal
Management, 122, 20-29.

Tamir, M. (2015). Challenges and opportunities of community-based tourism development in awi zone: A case study in Guagusa and Banja
Woredas, Ethiopia. Journal of Tourism, Hospitality and Sports, 11, 50-78.

Tanford, S., & Jung, S. (2017). “Festival attributes and perceptions: a meta-analysis of relationships with satisfaction and loyalty”, Tourism
Management, 61, 209-220.

Thaichon, P., Jiraporn, S., Sara, Q., Scott, W., & Robert, W. P. (2018). Hybrid Sales Structures in the Age of E-Commerce. Journal of Personal
Selling & Sales Management 38(3), 277-302.

Tichaawa, T. M. (2016). The geography of festival and tourism development: the case of Cameroon. In R. Donaldson, G. Visser, J. Kemp & J. de
Waal (eds.), Proceedings of the Centenary Conference of the Society of South African Geographers (pp. 219-225). Bloemfontein: Society
of South African Geographers

Tolkach, D., & King, B. (2015). Strengthening Community-Based Tourism in a new resource-based island nation: Why and how?. Tourism
Management, 48, 386-398.

United Nations World Tourism Organization. (1985). The State’s Role in Protecting and Promoting Culture as a Factor of Tourism Development
and the Proper Use and Exploitation of the National Cultural Heritage of Sites and Monuments for Tourism. WTO Madrid

United Nations World Tourism Organization. (2015). Sustainable Development of Tourism around the World: A Compilation of Good Practices.
Madrid, Spain.

Viviers, P. (2010). “Measuring community perceptions: an instrument for sustaining festivals”, Thesis-PHD, Potchefstroom, North-West Univer-
sity.

Vyshak, K. P, SabaryNath, B., Sundeep Nair, S., & Sudhakaran, A. (2018). Ascendancy of youth tourism on the travel and tourism preferences.
International Journal of Engineering & Technology, (10)

Wales Tourist Board (2003). Cultural Tourism Strategy for Wales. Wales, Cardiff

Wilson, A. (2004). “The relationship between consumer role socialization and nostalgia sport tourism: a symbolic interactionist perspective”,
unpublished master’s thesis, University of Florida, Gainesville, FL.

Winkle, C. M. V., & Woosnam, K. M. (2014). Sense of community and perceptions of festival social impacts. International Journal of Event
and Festival Management, 5(1), 22-38.

Wong, J., Wu, H. C. & Cheng, C. C. (2015). “An empirical analysis of synthesizing the effects of festival quality, emotion, festival image and
festival satisfaction on festival loyalty: a case study of Macau Food Festival”, International Journal of Tourism Research, 17(6), 521-536.

Wu, M. Y., & Pearce, P. L. (2013). Host tourism aspirations as a point of departure for the sustainable livelihoods approach. Journal of Sustainable
Tourism, 22(3), 440-460.

Yang, C. W., Wu, C. L., & Lu, J. L. (2021). Exploring the interdependency and determinants of tourism participation, expenditure, and duration:
An analysis of Taiwanese citizens traveling abroad. Tourism Economics, 27(4), 649-669.

Yilmaz, N, (2020) "The Impact of Festival Participation on Social Well-Being and Subjective Well-Being: A Study of the International Orange
Blossom Carnival Visitors in Turkey" All Dissertations. 2582. https://tigerprints.clemson.edu/all_dissertations/2582

Yolal, M., Ozdemir, C., & Batmaz, B. (2019). Multidimensional scaling of spectators’ motivations to attend a film festival. Journal of Convention
& Event Tourism, 20(1), 64-83.

Zamani-Farahani, H. (2016). Host attitudes toward tourism: A study of Sareyn Municipality and local community partnerships in therapeutic
tourism. Journal of Tourismology, 2(1), 16-34.

Zheleva, V. (2019). A Study on the Development of Festival Tourism in Kazanlak Municipality: The Case of the Rose Festival 2019. Trakia
Journal of Sciences, 17(1), 86-93.

Seraphin, H., Gowreesunkar, V. G., & Platania, M. (2019). Examining the relationship between residents’ level of happiness and supportiveness
to tourism events: Winchester (UK) as a case study. Journal of Tourismology, 5(2), 93-112.

How cite this article

Balogun, K. B., & Ajagunna, A. E. (2023). Exploring the influence of demographic factors on perceptions of festival tourism
in Ilara-Mokin, Nigeria: a social exchange analysis. Journal of Tourismology, 9(2), 169-179.
https://doi.org/10.26650/j0t.2023.9.2.1297439



https://tigerprints.clemson.edu/all_dissertations/2582
https://doi.org/10.26650/jot.2023.9.2.1297439

