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ABSTRACT

In 1995, each of the traditional newspapers that have adapted to the
internet-based transformation that began in the context of journalism
has a web portal and news site on the internet. The purpose of this
study is to investigate the changes that occur in new media news
regarding 60 identical news in Hiirriyet Newspaper and Hurriyet.
org.tr news website between March 15 — April 4, 2023, to compare
them according to traditional media and new media news elements
and according to titles, spots, news text, photographs and visual items,
news volume and to present the numerical data of these results in a
table. The new media news transformations of these news items were
analysed and the number of transformed news items was shown in
tables. At this point, the method of the study consists of “the content
analysis” method. It has been recognised that the title elements of 27
of the 60 news items analysed have changed, the spots of 19 news, the
news text of 4 news, the photographs of 20 news have changed. As a
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result, it was observed that there was news elements transformation
in a relative majority of the news.

Keywords: News Transformation, New Media Journalism, News
Elements, Content Analysis, Digital Journalism.

GELENEKSEL MEDYADAN YENI MEDYAYA
HABER DONUSUMLERI: HURRIYET GAZETESI
VE HURRIYET.ORG.TR ORNEGI

0z

1995 yilinda habercilik baglaminda baglayan internet tabanli
dontisiime uyum saglayan geleneksel gazetelerin her birinin internette
bir web portal1 ve haber sitesi bulunmaktadir. Bu ¢alismada, 15 Mart
— 4 Nisan 2023 tarihleri arasinda Hiirriyet Gazetesi ve hiirriyet.org.
tr haber sitesinde yayinlanan ayni 60 haberin, yeni medya haber
doniisiimlerinin incelenmesi, geleneksel medya ve yeni medya haber
unsurlarina ve “bagliklar, spotlar, haber metni, fotograflar ve gorseller,
haber hacmi” unsurlaria gore karsilastirilmasi, bu sonuglarin sayisal
verilerinin bir tablo halinde sunulmasi e sonuglarin yorumlanmasi
amaclanmistir. Bu haberlerin yeni medya haber doniistimleri analiz
edilmis ve doniisen haber sayilar1 tablolar halinde gosterilmistir. Bu
noktada calismanin yontemini “icerik analizi” olusturmaktadir. Ince-
lenmis 60 haberin, 27 tanesinin baglik unsurlarinin degismis oldugu,
19 haberin spotlarinin degismis oldugu, 4 adet haberin haber met-
ninin degismis oldugu, 20 haberin fotograflarinda degisiklik oldugu
goriilmiistiir. Ayn1 zamanda, haber hacmine gore 29 adet degisiklik
goriilmiistiir. Sonug olarak, bu ¢alismada haberlerin gorece cogun-
lugunda, haber unsuru dontisiimii oldugu gézlenmistir.

Anahtar Kelimeler: Haber Doéniigiimii, Yeni Medya Gazeteciligi,
Haber Unsurlari, fg:erikAnalizi, Dijital Gazetecilik.
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INTRODUCTION

With the development of the Internet, the phenomenon of traditional
journalism has been integrated and transformed with the concept of
new media journalism. Today, new media journalism, also known as
digital journalism or Internet journalism, differs from traditional jour-
nalism in that it incorporates multiple features. The multimedia point
of new media journalism, which includes visual, textual and audio
features, its accessibility from anywhere at any time without time and
place restrictions, its openness to mutual interaction and feedback, and
its ability to publish without expensive features such as printing and
distribution as in traditional journalism are examples of this.

Internet-based journalism in Turkey started with Aktliel Magazine in
1995 and continued with Milliyet Newspaper, which opened all its tra-
ditional content to the internet in 1996, followed by Hiirriyet and Sa-
bah Newspapers in 1997 (Yiiksel, 2014, p.102). In 1995, each of the
traditional newspapers that have adapted to the internet-based trans-
formation that began in the context of journalism has a web portal and
news site on the internet. Apart from these newspapers, which transfer
their news from traditional print to the new media environment, many
news websites continue their journalism only through the internet envi-
ronment without printing due to their low cost. Due to the developing
technological structure, new media successfully continues to serve as
a source for both academic research and news publications. When na-
tional and international literature is examined, there are many studies
on new media news transformations, but there is no study on news
elements through the analysis of traditional and online newspapers.
Therefore, in this study, Hiirriyet Newspaper and internet news web-
site hurriyet.org.tr 60 identical news items published between March
15 — April 4, 2023, will be analysed using the findings above, and their
differences will be revealed by comparing the elements of titles, spots,
news texts, photographs and visual contents, news volumes. The new
media news transformations of this news will be analysed and the num-
ber of transformed news will be shown in tables. This research aims to
find answers to the following questions;
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In the analysis of news transformations from traditional media to new
media,

1. What is the number of changes in the “titles” elements?
2. What is the number of changes in the “spots” elements?
3. What is the number of changes in the “news text” elements?

4. What is the number of changes in the “photographs and visual items”
elements?

5. What is the number of changes in the “news volume” elements?
6. Which elements have changed “the least” and “the most™?
7. What are the other changing news elements in news transformation?

The population of the study includes news organisations that continue
their activities in both traditional and new media. As for the sample of
the study, Hiirriyet Newspaper, one of the oldest newspapers in Turkey,
and one of the first newspapers to transfer the traditional to digital me-
dia, and hurriyet.org.tr, a news portal in the new media at the same time
by the selected population, were selected. Other newspapers and news
portals were excluded from the study since only the same news made in
the same newspaper will be analysed.

In this study, it is aimed to analyse the new media news transformations
of the same 60 news items published in Hiirriyet Newspaper and hurri-
yet.org.tr news website, to compare them according to traditional media
and new media news elements and according to title, spot, news text,
photograph, news volume and to present the numerical data of these
results in a table. The study was analysed based on the news of only two
platforms, and the news of other newspapers and news of other dates
were excluded from the study.

In the world-wide studies, when the most referenced research articles
on the subject from the Web of Science site are examined, the article ti-
tled “The Shifting Cross-Media News Landscape, Challenges for News
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Producers” written by Kim Christian Schreder and Bent Steeg Larsen
focuses on the difficulties experienced by news producers in Denmark
(Schrader & Larsen, 2010). Another study is “Newcomers Conserving
the Old: Transformation Processes in The Field of News Journalism”
by Maria Grafstrom, Karolina Windell (2012). “A Phenomenology of
News: Understanding News in Digital Culture”, the researchers, Sti-
na Bengtsson and Sofia Johansson, focus on people’s changing news
receiving practices, news values and changes in the structure of un-
derstanding and comprehension of news with new media journalism
(Bengtson & Johansson, 2020).

When the Turkish literature review was conducted, it was seen that
Mete Ogilin Parlak’s article “New Media and the Transformation of
Journalism” on new media news transformation, the history of journal-
ism, Internet journalism, the differences between traditional journalism
and Internet journalism, and the characteristics of new media (Parlak,
2018). In Ezel Sultan Demirhan’s master’s thesis “Journalism in the
Transition from Traditional Media to New Media: News Production
Process in Internet Journalism”, interviews were conducted with jour-
nalists engaged in Internet journalism and news selection factors of
journalists were analysed (Demirhan, 2020). In the other studies exam-
ined, studies analysed with qualitative analysis methods and literature
reviews were found. In this context, since the results of the transfor-
mation of news from traditional media to new media will be obtained
in the study, it has an important place in terms of having information
about the news transformation rates from specific to general by looking
at the rates of the newspaper’s news within the dates given to us.

In the theoretical part of the article, the differences between traditional
media and new media were explained, elements of internet journalism
were given, news and elements of news were explained, how internet
news should be written was emphasised and the concepts in the litera-
ture were presented. In the research part of the article, “content analysis
method” was applied to analyse the news items in Hiirriyet newspaper
and Hiirriyet.org.tr website in the light of the mentioned theories. In
the study, after the systematic and quantitative analysis and calculation
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of news texts, qualitative evaluation will be made based on the results.
Therefore, in the study, the content analysis method will be used in
combination with both quantitative and qualitative approaches.

AIM AND METHODOLOGY

When national and international literature is examined, there are many
studies on new media news transformations, but there is no study on
news elements through the analysis of traditional and online newspa-
pers. Therefore, in this study, Hiirriyet Newspaper and internet news
website hurriyet.org.tr 60 identical news items published between
March 15 — April 4, 2023, will be analysed using the findings above,
and their differences will be revealed by comparing the elements of
titles, spots, news texts, photographs and visual contents, and news vol-
ume. The new media news transformations of this news will be anal-
ysed and the number of transformed news will be shown in tables. Oth-
er phenomena that vary outside of these factors will also be analysed.

Since the results of the transformation of news from traditional media
to new media will be obtained in this study, it will also enable us to
have information about the news transformation rates from specific to
general by looking at the rates of the news of this newspaper within
the given dates. This research aims to find answers to the following
questions;

In the analysis of news transformations from traditional media to new
media,

1. What is the number of changes in the “titles” elements?

2. What is the number of changes in the “spots” elements?

3.What is the number of changes in the “news text” elements?

4. What is the number of changes in the “photographs and visual items”
elements?

5. What is the number of changes in the “news volume” elements?

6. Which elements have changed “the least” and “the most”?
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7. What are the other changing news elements in news transformation?

At this point, the method of the study consists of “the content analysis”
method. In the study, after the systematic and quantitative analysis and
calculation of news texts, qualitative evaluation will be made based on
the results. Therefore, in the study, the content analysis method will be
used in combination with both quantitative and qualitative approaches.

The application of content analysis was carried out in the 16th century
in order to answer the question of the extent to which religious discours-
es took place in newspapers, the first communication tool. After these
studies, which can be considered distant from today’s content analysis
practices, students studying in the field of journalism in the early 20th
century carried out content analysis applications on newspaper articles
by addressing themes such as domestic politics, work, crime, divorce,
sports. In the 1930s, Harold D. Lasswel and his colleagues conducted
studies to explain the relations between communication, politics and
propaganda (Aziz, 2015, p. 131).

According to Rogers (1997: 203), “Lasswell pioneered the development
of the content analysis method in propaganda studies and communica-
tion research.”

Berelson (1952, p. 18), defined content analysis in terms that positioned
it even more clearly as a quantitative method, calling it “a research tech-
nique for the objective, systematic and quantitative description of the
manifest content of communication”. Berelson, suggested that content
analysis has five main objectives:

1. to identify the essential characteristics of message content;
2. to identify the formal characteristics of message content;
3. to make inferences for content producers;

4. to make inferences for content audiences;

5. to predict the effects of content on audiences (1952).

The population of the study includes news organisations that continue
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their activities in both traditional and new media. As for the sample of
the study, Hiirriyet Newspaper, one of the oldest newspapers in Turkey,
and one of the first newspapers to transfer the traditional to digital me-
dia, and hurriyet.org.tr, a news portal in the new media at the same time
by the selected population, were selected. Other newspapers and news
portals were excluded from the study since only the same news made in
the same newspaper will be analysed.

WHAT IS THE NEWS?

In journalism, news is generally defined as the story or summary of the
event or events. When we pay attention to this definition, it is notice-
able that words such as event, story and summary are used to define
or describe the news. In other words, in terms of defining the news, it
is necessary to look at the meanings of words such as event, story or
summary in journalism (Tokgoz, 1981, pp. 51). In the journalism books
published for teaching purposes in America, where journalism was first
taught for the first time, there are many definitions in accordance with
the conditions of the day and the requirements of journalism, in addition
to the first definitions. These definitions, on the one hand, evaluate the
quality and meaning of the news, and on the other hand, they include
the basic factors that make up the news. Some of these definitions are
worth mentioning: “News is everything suitable for the time. A timely
report is news. News is a report of an event” (Dougal, 1969, pp. 12-13;
Hohenberg, 1978, p. 88; Norman, Voyes, White, 1970, p. 148, as cited
in Tokgdz, 1981, p. 54).

TRADITIONAL NEWS WRITING TECHNIQUES
The Inverted Pyramid Technique

The inverted Pyramid Technique is one of the leading news writing
techniques. Because it is the most practical and most useful writing
technique in written or reading-based newspaper, magazine, internet or
agency journalism that produces news for these publications.

Generally, there is an introduction written with the summarising intro-
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duction technique at the beginning of the news item. The most import-
ant information in the news is summarily presented in this entry. Then
everything that is of second, third and fourth importance is sorted into
different paragraphs. It should be noted that some news items do not
follow the inverted pyramid style exactly, but the main headline of a
strong news item almost follows the inverted pyramid style.

“Developed more than a century ago to take advantage
of a new communications technology, the inverted pyr-
amid remains a controversial yet widely used method of
reporting news and will have a future in the 21st century,
journalists in all media agree. The inverted pyramid puts
the most newsworthy information at the top, and then the
remaining information follows in order of importance,
with the least important at the bottom” (Scanlan, 2003).

The Quadrilateral (Square) Technique

The quadrilateral technique is one of the most preferred techniques in
cases where a subject rather than an event is usually dealt with. In the
quadrilateral technique, the news text is superimposed rectangular It
can be imagined as blocks or bricks. After a brief and concise intro-
duction to the news details in equivalent paragraphs in the news in the
trunk. The most important aspect of this technique is to provide the
essence of the news. In the lead of the news, the reason for the news,
that is, the essence, is given. After the lead, the details are evaluated and
sorted according to their importance. The topics in the news are placed
in blocks, explained equally and placed in order. Thus, the news is con-
structed by connecting the paragraphs with appropriate links. As a re-
sult of these connections, the conclusion section is created by adding
the journalist’s opinion. As in the pyramid technique, the entire event is
not given until the conclusion section in this technique (Tokgoz, 1981,
p. 106).

The Chronological Technique

It is known as the hourglass technique. The essence of this technique
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is to describe the events or happenings that occurred within a period of
less than 24 hours, hour by hour, minute by minute, from beginning to
end in the order in which they occurred (Rich, 2010, p. 189).

The Pyramid Technique

In this technique, a detail about the event is brought to the forefront
and other elements or details of the news are laid out starting from that
detail. Due to the narrative narration, the reporter comments on the
event (Yiiksel, 2018, pp. 101-103). The concept behind the Pyramid
News Writing Technique is that readers often have limited time and
attention spans, which means they may not read an entire article. As a
result, the writer should present the most crucial facts and details first,
to immediately engage the reader and provide a clear understanding of
the main point of the story.

ELEMENTS OF NEWS
Main Title / News Title

Every news item has a main or basic title. The main title is a statement
above the news text that usually summarises or defines the news. The
main title is the most important feature that makes the news readable
and should therefore be carefully selected.

In a newspaper article, the title of the news is, of course, the one that is
written in the largest font size and attracts the most attention. News is
presented to readers with news titles announced. Before the reader can
read the publication sees and reads news titles.

Subtitle / Page Spot

The expressions under the main title, which are also in the nature of
a news summary or introduction, which explain the title and have a
complete sentence structure, are subtitles or page spots. These are set
in smaller font sizes compared to the main and upper titles, but in larger
font sizes compared to the news text.
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News Spot (Summary, Section)

15-20-word summary statements of the news or interesting expressions
that will enable the news to be read are news spots. These are statements
that are usually written in the introductions of the news or in a suitable
place within the news according to the page design, presented in 4 or 6
points larger than the news text and with separate fonts.

Other Titles

Other titles are sometimes used between paragraphs in the news text to
relieve the reader, to enable the reader to find what he/she is looking for
in long news texts, to separate different elements in the news, to eliminate
mediocrity and to establish a visual headline balance in the news.

Visual Elements (Photos, graphics, video news)

The main task of visual elements in newspapers, magazines and internet
journalism is to support the news. In other words, the event, person, sub-
ject or other elements in the news are to show the reader. These are usu-
ally known as photographs. However, there may also be visual materials
such as illustrations, cartoons, tables, graphics or logos. Thus, the reader
is visually informed about who the news source is, who the person men-
tioned in the news is, the logo, the building, the location of the mentioned
institution, and the most striking image and detail of the event. Recently,
videos and animations have also started to be presented as visual elements
in Internet journalism. In this way, it can be said that internet journalism
combines newspapers and television. This type of publishing is also called
multimedia publishing (Yiiksel, 2018, pp. 91-96).

NEW MEDIA JOURNALISM

While journalism is seen as a public service in terms of informing the
public about public events and participating in public affairs, it is also an
important commercial activity. As a new communication technology, the
Internet has affected journalism in many ways and led to the creation of the
concept of digital journalism in the 1990s. Today, there are many digital
newspapers published only on the Internet as well as online versions of
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existing newspapers. However, journalism will continue to exist in col-
laboration with this new technology in the context of its basic function of
providing news, just as the concept of television journalism shows (Kaly-
on, 2012, p. 180).

Nowadays, new media journalism is referred to by the names of virtu-
al newspapers and news portals. We can list the opportunities offered by
new media journalism (digital) as follows; the news is fast, and constantly
renewed, the reader can access the news at any time, audio, video and
images can be added at the same time, the reader can make comments,
and comparisons can be made with other news (Sahin and Akgiil, 2018, p.
173). According to Dovey, Giddings, Grand, Kelly, Lister;

“Where old media offered passive consumption new media
offer interactivity. Generally, the term stands for a more pow-
erful sense of user engagement with media texts, a more inde-
pendent relation to sources of knowledge, individualised me-
dia use, and greater user choice” (2009, p. 21).

E-Newspaper

E-newspaper is the name given to newspapers published in new media.
E-newspaper, as can be understood from its name, is a newspaper, but it
covers the journalistic activities carried out in all mass media. In terms of
content, all topics and sections in the traditional (printed) newspaper are
more than a newspaper as it combines the features of other mass media.
The most important feature of the e-newspaper is that it can collect sound,
data, text and fixed or moving images, transfer them through a single in-
frastructure, archive them, and allow all these data to be collected and
reprocessed.

E-newspapers, news portals or news websites, just like traditional news-
papers and magazines, allow for more detailed reporting of news, while at
the same time enabling rapid follow-up of new developments, especial-
ly in events, and reversal of mistakes made. Digital journalism, just like
television and radio, enables real-time news transmission and enables the
transmission of new developments related to the news or the correction
of incorrect information (if any) and the updating of missing information.
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The transition from traditional newsrooms to a networked news system of
any structure is gradual. When many newspapers started web journalism
in the late 1990s, they often set up small newsrooms that worked to adapt
their paper print content to the new media platform (Deuze, 1999).

“With the development of technology, journalism has been af-
fected in 4 areas. The first is how journalists do their work,
the second is the content of news, the third is the structure and
organisation of newsrooms, and the fourth is the relationship
between news organisations, readers and journalists” (Pavlik,
2000, p. 229).

In digital (electronic) news, unnecessary conjunctions, adjectives and
words in sentences should be removed. While reading the news, attention
should be drawn to the introduction and sub-headings, the reader’s interest
should be directed to these. News should be interesting and kept as brief
and concise as possible. Visual materials should be abundant. photos, au-
dio and video can be added at the same time.

While titles in newspapers are positioned according to the size of the news-
paper design that is renewed every day, the titles in internet journalism can
be longer. Because there is no design that is renewed every day in internet
newspapers.

The shift from print journalism to digital has changed the readership. De-
sign, website and other differences reveal structural transformations. This
new generation of journalism, which has changed the way published news
is consumed, arouses interest in the reading experience (Bastos, 2016, p.
9).

Digital journalism offers great opportunities to the reader. The reader can
elaborate on the news he/she accesses with filtering options and reach the
most extreme sources of the news (Ganiyu & Akinreti, 2011, p. 6).

NEWS TRANSFORMATION IN NEW MEDIA

While traditional media can appeal to very large masses, it is a high-cost
field. The most important feature of traditional media studies is one-sided
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communication. This means that it is not possible for the message to be
interpreted by the receiver and presented to the people who share the mes-
sage. On the other hand, it is possible to say that since traditional media
tools are more tightly controlled, there is little chance of reaching for inac-
curate and useless information. It is possible to carry out communication
using photographs, sound and written texts only through television. On the
other hand, newspapers and magazines can be used to communicate with
written texts and photographs.

The defining characteristic of mass media is that they transmit messages
that can be repeated in time and space and large numbers to large groups of
viewers by using technical means. According to Geray, unlike face-to-face
communication or media with a single receiver, the majority of the mass
communication audience never sees or hears each other. New media are
defined as systems that can include the mass audience as individual users,
where users can access content or applications in different time periods
and in interaction (2003, pp. 17-20).

“With the advent of the twenty-first century, a new digital
form of communication has emerged. With networked com-
puters a plethora of services were made available to such con-
sumers who had access to them. Some of the basic services
made available were news, information and entertainment.
This digital media has within a short period time increased
phenomenally as people accessing digital services have in-
creased manifold. Amongst the different types of services
provided online, news is a major component. News is updat-
ed fast and immediately. The formats are user-friendly lead-
ing from headlines to details and even allied news if the user
desires. The chances of interactivity are very high if the user
desires to give an opinion in the form of feedback” (Gango-
padhyay, 2014, p. 2).

Today, individuals are now turning to online platforms rather than printed
newspapers, adopting this new interactive form because they can access a
large number of news quickly, from wherever they are and participate in
the news process. In the words of Henry Jenkins new media, “technolo-
gies make it possible for the same content to flow through many different
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channels and take many different forms at the point of reception” (2006,
p. 11). New media is a field where information, which is technically iden-
tified with computer and information technologies, is transmitted digitally
(Sahin and Sahin, 2016, p. 52). In this context, social networking sites are
also used extensively in Turkey and these platforms are assigned the mis-
sion of news source and sharing. Platforms provide the basis for sharing
different content, especially news of individuals. For example, Twitter is a
news environment that allows current, short and instant sharing (Kiirkcii,
2016, p. 98, as cited in Giiz, Yegen, Yanik, 2017, p. 1409).

At the same time, the availability of commenting options under the news
in new media allows readers to give instant feedback on the news. From
the perspective of the newspaper, the number of clicks on the news, the
frequency of reading and visit traffic evaluations allow them to make a
measurable data analysis. In traditional media, newspaper owners, editors
and directors-in-chief, who evaluate newspapers based on the number of
newspaper sales, have more feedback with the opportunities of new media
journalism.

With new media-based technologies, journalism is rediscovering itself
and thinking about how to reach the masses more effectively. New media
democratises the media and allows the masses to participate in the news
process (Alejandro, 2010, p. 42).

FINDINGS

In this study, titles, spot, news text, news text, photographs, and news vol-
ume elements of 60 news items in Hiirriyet Newspaper and hurriyet.org.tr
internet news website were analysed.

Hiirriyet Newspaper

Hiirriyet newspaper was founded on 1 May 1948 by Sedat Simavi and
is a daily newspaper published in Turkey. Hiirriyet newspaper is current-
ly owned by Demirdren Holding. The first issue was published with the
headline “Jordan and Iraqi armies enter Palestine”. After 1971, Hiirriyet
opened offices in Izmir, Ankara, Adana and Erzurum respectively, and in
1973 switched to an offset printing system and gained a great advantage
with the use of colour photography (Biyografiinfo, 2016).
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Hurriyet.org.tr

The website of the daily Hiirriyet, which has been published since 1997, is
ranked as the most visited site in Turkey according to the statistics of April
2020, 7th in Turkey and 395th in the world. The newspaper’s online web-
site, hurriyet.com.tr, was the fourth most visited news website in Europe
with 9.5 million visitors in June 2011 (Biyografiinfo, 2016).

Table 1: Table of Changing News Elements of The Same News in Hiirriyet
Newspaper and Hurriyet.org.tr.

MNo | Titles of News Titl | Spo | Tex | Phot | Volu Extra | Tot
es ts ts o8 me al
1 Siithewvla Sultan +f X X + X 3
Kucak Acti.
2 115 mijlyar TL + + + + X 1
hagisin 74 milyan
yatnldy
3 | 14 Mart Tup + + + 2 + 0
Bayramu by sl
fedakarhk
Gniistii
4 |EmipeErdogan: | ¥ | X | ¥ | ¥ | ~ 1
Si
SUNLY QDL
5 | Hasar milvarlarca + X + + X 2
dolar
6 | Kiligdaroglu S A I A | X 1
Hatay'da...
7 i’ X + 1
adayvlik bagvurusu
8 | Memleket ‘REEEREREE 0
L it
mesajl: Kapumiz
berkese agik
9 Apache 207 rekor + + + + + (1]
kaedy,
10 | AshGamiselve | X | ¥ | ¥ | Y 1
Metin Sen tek
celsede
11 | Ege Erken X X + b ¢ + 3

tutamads
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12

zamanlan hep

13

Zibevde ] ,
afisi hazir

14

eniz'd
tehlikeli temas:

15

Kalin: ABD ile
yapic1 divalog,
ki

16

HilcriveCe ik 6dill

17

Birce Akalay
Almanya’da jiid
koltugunda

18

19

Mesut Qzil'den
set ziyareti

20

Paris “Tek Yiirek’

oldu!

21

Gengler bu kadar
acimastz olmayin,

22

kiile olarak

satilmis:

23

Umutly
birlikie
yiiriiyecediz
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24 | 4 yllik evlilik Y| Y[V X | o 1

25 | Hamdi Alkan; X | 4| 4| X y 2
Yildiz De Bana
gereek bir fissat

2% | YoncaBycimk: | X | ¥ | ¥ | X | X 3
Ben de ahlaksiz,
teklifler aldim,

27 GuBushd | V| V[ V| V| Y 0
Silingdi Mi?

28 | Qkuldavesmavda | X | ¥ | ¥ | X | X 3
kiz gocuklari daha

29 | Burak'tan X | X | v X | X 4
Fahriye'ye 10
milvonluk dofum

30 | Giines firtinast X [ X [ X| X X 5
nedir? Gilnes.
firtnast neden,
olur, etkileri neler?

31 |‘Akkuvu'dasoma | ¥ | ¥ | ¥ | ¥ | X 1

32 |Mgkdagindem | X | ¥ | ¥ | ¥ | o 1
segim glvenligi

33 |EzgiMoladogum | X | & | ¥ | & X 2
giinini kutlady:
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M4

Yildiz De Bana
baghyor. .

35

Sergen Deverd focl
kazadan 141 giin
sonta
dondi:

36

endise konusu

37

Eﬂ! : -!E!-mj!E
..1 4 1

38

Neslihan Atagil:
Bagcilar
cocuuyum

kL

MiZk di
1::!;! 1
kaybetn

40

Sungu Capan
hayatn kaybeiti

41

elvi Boylum Al

42

Jeannah
sorusturmasinda 6
szal

Qtopark kaygasi
kanl bitti

»
W'l e
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 [Bsinikates | V[ X[ V[ V] A 1

46 | Araglakicinayete | ¥ | X | o ¥ X 2
12 y1l,

7 [Kbbsgorind | ¥ | V| V| V| W 0

48 | Golden Horn ABD | 4 ¥ | 4 Y ¥ 0
yolunda

49 | Tesla siirprizi... X | 4| 4| X X 3

50 | RekabetKuumy | ¥ | N | ¥ | ¥ | A 0
market raporuny
tamamladu:

51 | Putin yanls X ) ) X X 3

52 | Togg'dailk X | 4| ¥ o ¥ 1

53 | Yizyizedeik | N [ V[N ] V| A 0
giin: Derslikler
hos kald:

54 | Emeklilerhayat, | ¥ | ¥ [ V[ ¥ [ X 1
Yasasin 1suyorum,

55 | Devlet Bahgeliden | X X X X X + 5
Tiirkes'

S | Comgunuz il | ¥ | Y | V| V| ¥ 0
oyun bagumbisy my

57 | AysaAysinTuran: | X | ¥ | ¥ | X X 3
Hayalim hukuk
okumaki
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S8 |Jeanahmeesedi | ¥ | | V| ¥ | X 1
bulundy,
59 | Asiklar el ele. X | X y X X 4
o [DigmiTuk | V[ V[ V]V [X 1
partisi gozecek:
TOTAL 99
‘\J: Same,
X: Different
The X areas shown in the table indicate news items that have changed, while
shown with ¥ indicate news items that have remained the same.

When the news table given above is analyzed, it is seen that the title el-
ements of 27 news items, the spots of 19 news items, the news text of 4
news and the photographs of 20 news items have changed. At the same
time, 29 changes were observed according to news volume.

When ranked from the most variable element to the least variable ele-
ment, the “news volume” in hurriyet.org.tr is larger than that in Hiirriyet
Newspaper. The reason for this is thought to be that the method of fitting
news into pages in traditional print due to the cost of printing in traditional
media has been replaced by a more comfortable and larger “news volume”
in the new media. It has been observed that news portals in the internet
environment have a freer space since there is no cost of fitting news on the
page and printing photographs. It has been concluded that the same news
in traditional newspapers are given with more compact news texts, smaller
font size and smaller photographs and visuals because the news areas of
digital news sites in new media are relatively larger.
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ELEMENTS OF NEWS

29’ 5 = TITLES

= SPOTS
NEWS TEXT
» = PHOTOGRAPHS
‘22- 19 = NEWS VOLUME

4

Graphic 1: The Number of Changes in News Elements.

While the “ title” element, which ranks second in the increase of the chang-
ing element, is kept shorter in traditional media due to printing costs and
limited space, it is observed that the top, bottom and main titles are given
in more detail and longer in new media. In new media newspapers, on the
other hand, it was observed that “spots” were added to the text and given
in a large format. The digital versions of newspapers, which create a wider
and freer space for spot headlines, headlines and sub-headlines, are re-
placed by a narrower space in traditional print.

While relatively few changes were observed in terms of “news text”, it was
observed that spot headlines were written smaller and given independent-
ly from the news due to the shortage of print space in traditional media.
When “news texts” are analysed, the fact that only 4 news items out of 60
news items were changed shows that the news content in traditional media
remained faithful to the news content in new media

In traditional media, due to printing problems, visuals and photographs
and news volume elements were positioned in a narrow space, while pho-
tographs and visuals were observed to be half, small and cut out.

While only one or two photographs and visuals were used for the same
news item in traditional media, it was observed that this number increased
in new media and that photographs were given in larger sizes.
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When the number of news items with changes in all elements was ana-
lyzed, it was seen that there were 2 news, while the number of news with
no change in any element was determined as 13. Thus, a total of 99 chang-
ing elements were observed in 60 news items (See Table 1 and Graph 1).
“Glines firtinasi nedir? Giines firtinast neden olur? ve Devlet Bahgeli’den
Tiirkes’in mezarina ziyaret”, all elements of 2 news items were changed,
and in addition, it was observed that a video news image was added in the
second news item. In this context, it has also been observed that the news
has the feature of being able to add additional visual content in terms of
attention in the internet environment. It shows that this feature, which is
not available in traditional media, is only used in the internet environment
of the newspaper.

If we look at the differences between the two platforms apart from the
news content, it is observed that the news is given with keywords in the
new media newspaper. The filtering method and the ability to sort the news
into headings and groups were also observed. At the same time, reader
comment option was also observed on hiirriyet.org.tr. In addition, the hiir-
riyet.org.tr website includes a tags section that provides quick access to
news with keywords and a quick agenda.

CONCLUSION

Today, new media journalism, also known as digital journalism or internet
journalism, embodies multiple features different from traditional journal-
ism. In this study, news change and transformation in the transition from
traditional journalism to new media was analyzed through news elements
and other elements. The transformation was analyzed, ratios were given
and evaluations were made through the news elements determined in the
context of the research questions. Changes in news elements such as head-
lines, spots, news text, photographs, visual content and news volume were
evaluated on 60 news articles published on both platforms between March
15 and April 4, 2023.

Looking at the research questions, it is observed that a transformation of
news elements has taken place from traditional media to new media. In
this context, changes have been observed in all elements of journalism.
Looking at the changes in the elements of news, the biggest change oc-
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curred in news volume. The least change was observed in the news text
element. It has been observed that traditional newspapers present visuals,
news content and news volumes in a narrow and restricted area due to
economic budgeting methods and printing costs, while this situation has
turned into a freer area in new media journalism on the internet. In addi-
tion to all these, it was observed that video news was added to a few of the
news in the new media and the visuals of the news were supported by other
materials. It was observed that there was a change with these additions that
traditional media did not allow.

According to the findings and results, it was concluded that headlines oc-
cupy a larger space on the hiirriyet.org.tr platform. While the news printing
problems of traditional media caused the news to be cramped due to the
number of pages, short headlines and small positioning, it was predicted
that they were published in a wider area in the new media. Spotlights, like
headlines, were smaller and shorter in traditional media.

According to Pavlik (2000, p. 229), new media have changed all areas
of journalism. The content of the news, the presentation of the news and
the relationship with the reader have changed. While this rate is the least
changed rate, the majority of the inverted pyramid technique in news writ-
ing techniques also stood out. Along with the change in the use of head-
lines and spots, it was also observed that spots were embedded in the text
in the traditional way and storytelling and video narration were added.
Considering that there were news items that remained faithful to tradition-
al writing techniques, it was not observed that the news content was trans-
formed with a great difference in the transformation to digital journalism.
This rate is relatively lower than other elements. In the context of other el-
ements that have changed, the relationship between news presentation and
the reader shows that new media journalism makes use of multimedia con-
tent to enrich the visual appeal and memorability of news. The inclusion
of video news and other supporting visuals in some of the analyzed news
stories, a feature that traditional media outlets often lack, shows that new
media journalism makes use of innovative approaches to storytelling. As a
result, new media journalism appears to have a competitive advantage in
attracting and maintaining the attention of its audiences.
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At the same time, the availability of commenting options under the news
in new media allows readers to give instant feedback to the news. In tra-
ditional media, it is known that this number can only be measured by the
number of newspaper sales. From the perspective of digital newspapers,
however, the number of clicks on the news, the frequency of reading and
visit traffic evaluations allow them to make a measurable data analysis.
Newspaper owners, editors and editors-in-chief who evaluate newspapers
based on the number of sales in traditional media have more feedback
with the possibilities of new media journalism. Bastos (2016, p. 9) argues
that new forms of reading and news consumption have emerged with new
media journalism and that these changes in readers and access to news
are very different from traditional media. At the same time, the fact that
new media journalism is free and does not require a paid membership or
subscription system like traditional newspapers makes it more accessible.
The filtering system mentioned by (Ganiyu and Akinreti, 2011, p. 6) is
another feature of new media journalism that attracts readers. The news
can be easily found through keywords and filtering system and the news
can be categorized on the internet with the help of headings and sections.
At the same time, it is seen that the news ranking in traditional newspapers
has not continued in new media journalism. With the news filtering fea-
tures and hypertextual features in the new media, the desired news can be
accessed from the search section. In this context, new media has created a
freer space for accessing news. The fact that the news is taken out of the
news portal and shared in another area with the feature of sharing on so-
cial media accounts on the new media platform also shows that a different
transformation has started in terms of news dissemination. All these re-
sults confirm Dovey, Giddings, Grand, Kelly, Lister’s statement that “new
media offers interactivity where old media offered passive consumption”
(2009, p. 21).

Looking at the change in all elements in general, it is seen that there has
been a major transformation from traditional to new media news volume,
news coverage, headline sizes and spot areas, use of visuals and photo-
graphs, while there has not been a major transformation in news content
and news texts. In the context of the research question questioning other
changing elements, the effects of hyper-textuality, keywords, search but-
tons, news sharing opportunities, reader impact, number of clicks and free
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access to news were also reported. The fact that the study is a unique study
on these elements reveals its importance in the context of examining the
same newspaper on two different platforms and comparing them in terms
of these elements.

Considering the demographic, socio-cultural, educational, age and other
characteristics of newspaper readers in Turkey, if it is assumed that there
are people who prefer to follow traditional media, do not know or use
digital journalism and do not have internet access, it may not be correct to
evaluate the readership calculations and news access rates in new media by
proportioning them to the entire population of Turkey. In this context, such
a field study or survey can be prepared as the subject of another scientific
research on traditional media journalism and digital journalism.

As a result, another study suggestion is to compare newspapers from a
different country that have both print and online websites with one of the
newspapers in Turkey. In this way, changes in news elements around the
world can be learned. With this study, it may be possible to obtain a more
general conclusion.
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