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Recently, environmental sustainability became a crucial matter in order to maintain life and natural resources. Slow fashion, which

is the antithesis of fast fashion, is a sustainable fashion movement in which slowing down the consumption is aimed. In this context,
education is an essential tool for achieving sustainability. This study aimed to analyze university students’ knowledge and attitude
towards clothes in terms of environmental sustainability and slow fashion. In accordance with the aim of the research, a questionnaire
form consisting of 17 questions was prepared. The research was conducted in Ege University, with the students of various academic
programmes (associate, bachelor, master, PhD.). According to the results of our research, approximately 80% of the university students
didn’t have enough knowledge and awareness about slow fashion. Also, approximately half of them are not informed about
environmental sustainability. It was also obtained that, attended academic programme has an effect on the environmental awareness of
the university students.
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OZET

Son yillarda, gevresel siirdiiriilebilirlik, yasamin ve dogal kaynaklarin devam ettirilebilmesi agisindan olduk¢a onemli bir konu
haline gelmistir. Hizli modanin tam tersi olan yavas moda, tiilketimin yavaslatilmasini amaglayan bir siirdiiriilebilir moda hareketidir. Bu
kapsamda, egitim, siirdiiriilebilirligin basarilmasinda Snemli bir aragtir. Bu caligmada, iiniversite Ogrencilerinin giysilere dair
tutumlarmin ve bilgilerinin gevresel siirdiiriilebilirlik ve yavag moda agisindan degerlendirilmesi amaglanmistir. Bu amag dogrultusunda,
17 sorudan olusan bir anket formu hazirlannustir. Calisma Ege Universitesinde farkli akademik programlarda 6grenim géren égrenciler
ile gergeklestirilmistir. Arastirmamizin sonuglarina gore, tiniversite 6grencilerinin yaklasik %80’inin yavas moda hakkinda yeterli bilgi
ve farkindaliga sahip olmadig: belirlenmistir. Ayn1 zamanda, {iniversite grencilerinin yarisinin ¢evresel siirdiiriilebilirlik hakkinda hi¢
bir bilgisi yoktur. Caligmada ayrica, akademik programin iiniversite 6grencilerinin ¢evresel farkindaliklar1 iizerinde etkili oldugu

belirlenmistir.
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1. INTRODUCTION

Fashion, stated by Frisby and Simmel as a social form that
combines the attraction of differentiation and change, with
the similarity and harmony (1), has become the focus of
many individuals’ lives as clothes become easily accessible
and affordable due to fast fashion concept. Fast fashion is a
contemporary term used by fashion retailers to acknowledge
that designs move from catwalk to store in the fastest time

to capture current trends in the market. The apparel
products are designed and manufactured quickly and
cheaply to allow the mainstream consumer to take
advantage of current clothing styles at a lower price (2).
Within fast fashion concept, the products have limited time
in the market place from their introduction stage to decline
(3). With small batches and limited merchandise stock an
artificial scarcity, which provides creating brand loyalty,
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decreasing discount rates and accelerating inclination of
purchase, is established (1). The aspect of “here today,
gone tomorrow” encourages consumers to visit fast fashion
stores more frequently (4).

Fast fashion concept provides latest fashion products to the
market in affordable prices as soon as possible according to
changing fashion industry and customer demands (5); on
the other hand, it is blamed for being an unsustainable
track. There has been growing concern about the
environmental impacts of textiles. According to the
Environmental Impact of Products (EIPRO) study, clothing
alone is responsible for 2 to 10 % of the EU’s life-cycle
environmental impacts. These results in textiles coming
fourth in the ranking of product category which cause the
greatest environmental impact, just after food & drinks,
transport and housing (6). Short-term use, frequent clothing
replacement and increasing textilewaste cause an
environmental burden. Consumers possess increasing
amounts of short lifetime garments, which have been bought
without deep consideration and used only a few times
before being disposed of (7).

As clothes become cheaper due to fast fashion concept,
they are also consumed faster. When something new wears
out in such a short time, enviromental, social and
economical problems arise. In order to deal with these
problems effectively, fashion trends should slow down and
sustainability should be maintained in textile and fashion
industries (8). However, fast fashion and sustainability are
contradicting concepts. Therefore, a change is needed in
terms of consumption habits. Slow fashion movement has
arisen as an antithesis to fast fashion.

A slow design approach aims to prolong a product’s lifetime
and to deepen product satisfaction. Slow fashion is
designed to be used over a long time period, and it is made
with high quality and high ethical values; it is durable and
made of sustainable materials. The design lasts over time
as styles and colors are classical, and the materials age well
(7). ‘Slow’ is not only about the temporality of fashion, it also
embraces other important aspects (9). Slow fashion also
involves using recyclable materials, encouraging
sustainable agriculture and providing humane working
conditions for the labor force. Individuals may also
contribute to slow fashion by using clothes neatly, repairing
and re-adjusting them to body (8). In slow fashion concept,
clothes should be manufactured with local resources. This
movement aims to lead consumers to think about the origin
and material of their clothes (10).

Evidence shows that consumers, being at the end of the
marketing channel, have shown hesitation and resistance to
actually walk the talk for the sustainability movement (11). In
Europe, statistics show that even though 50% of European
consumers claim that they are willing to pay a higher price
for sustainable products, the final market share is less than
1% (11, 12). A study conducted by Crewe and Davenport
(1992) stated that young people of the population that
constitute Generation Y would prefer a higher number of
low-quality, cheap and fashionable clothes as compared to
baby boomers, who would prefer to purchase fewer number
of higher quality clothes (4). Joy et al. (2012) stated that, for

the young people at the age of between 20 and 25,
sustainable fashion is not a priority (13). However, Niinimaki
and Hassi (2011) showed that younger people are more
worried about the environmental and ethical aspects in
textiles and clothing. In addition, women worry about these
aspects more than men. In the light of mentioned
information, this study aims to investigate university
students’ (both male and female) knowledge and attitude
towards clothes in terms of environmental sustainability and
slow fashion.

2. MATERIALS AND METHOD

This research was conducted in Ege University, I1zmir with
the approval of Ege University Scientific Research and
Publication Ethics Comission (EGE-BAYEK.15-2015). 552
students of various academic programmes (associate,
bachelor, master, PhD.) were interviewed face to face on
university campus.

The survey used in the study consisted of 17 questions and
2 parts. First part included 8 questions of demographics and
the second part included 9 questions about students’
awareness about sustainability and their buying and using
behavior of clothing. The collected data were evaluated with
PASW Statistics 18 program.

3. GENERAL FINDINGS

When the demographic properties of the participants were
evaluated, it was obtained that, 66% of the participants were
women and the remaining 34% was men. Approximately
40% of the participants aged between 18-20, 40% was
between 21-23, 10% was between 24-26, 4% aged between
27-29 and 6% was 30 and over. Approximately 30% of the
participants attended associate degree and 58% attended
undergraduate programmes, whereas 4% were studying for
master and 8% were studying for doctorate degrees. 49% of
the participating university students were attending
programmes related to textile or fashion and 51% were
studying at other departments. 28% of participants were in
their fist year in higher education, 35% were in the second,
19% were in the third, 11% were in the fourth, 6% were in
the fifth and 1% were in the sixth and over years in higher
education.

51% of participants were living in metropolises before
university while 20% in cities, 25% in districts, 1% in towns,
2% in villages and less than 1% lived abroad. About 52% of
the participants indicated their monthly average clothing
expense were up to €30, 28% spent for clothing between
€31-60, 11% between €61-90, 6% between €91-120, 1%
between €121-150 and 2% spent for clothing 151€ and over
monthly. All the participants were university students and
most of them lived with family support and scholarships
during their educations. With regard to this, they had low
monthly average clothing expense.

The participants were asked to state if they have knowledge
about environmental sustainability. 16% of participants were
informed while 42% of participants did not have any
knowledge about environmental sustainability. 42% of
participants heard something about environmental
sustainability but they did not know in detail.
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The participants were also asked to state if they are familiar
with fast and slow fashion concepts. 33% had knowledge
about fast fashion while 24% had knowledge about slow
fashion. 31% of participants heard something about fast
fashion and %19 of participants heard about slow fashion
but they did not know in detail. For fast fashion 36% of
participants and for slow fashion 47% did not have any
information.

The survey contained 6 factors which were considered as
the influencing factors for long-term use of a textile/apparel
product. The participants were required to choose their first
3 significant factors. "1" represents "the most significant".
The findings were given in Table 1.

Table 1. Factors affecting the long-term use of a textile/apparel

product
Std.
N Mean Deviation

Style 308,00 1,84 0,88
Durability 338,00 1,88 0,76
The fabric properties 256,00 1,95 0,80
Comfort 380,00 2,00 0,81
The aqcessory/ priqt/ 68,00 2.41 070
embroidery properties
Color 153,00 2,45 0,67

Approximately 27% of participants considered the style of
the garment as the most significant factor which affects the
long-term use of a textile/apparel product (Mean=1,84).
Style was followed by durability (Mean=1,88), fabric
properties (Mean=1,95), comfort (Mean=2,00), accessory/
print/embroidery  properties (Mean=2,41) and color
(Mean=2,45) respectively.

The survey offered 7 statements about the factors which
affect the purchasing behaviours of participants. In quinary
likert scale, “I absolutely don’t agree” was coded as 1 and ‘I
absolutely agree” was coded as 5. The findings were given
in Table 2.

Approximately 80% of the participants accepted that if the
prices are the same, they would rather purchase
environment friendly clothes (Mean=4,01). About 48% of the
participants indicated that they accept paying more to
environment friendly clothes while 30% of the participants
had no idea about it (Mean=3,26). Although 42% of the
participants accepted that they are attentive to shop from
environmentally conscious brands, 36% of the participants
had no idea and 22% of the participants disagreed
(Mean=3,20). Nearly 75% of the participating students
agreed that they prefer to purchase long-term use clothes
instead of the clothes which become quickly unfashionable
(Mean=3,83). Approximately 55% of the participants
indicated that they don’t rent clothes for special days and
18% of the participants had no idea (Mean=2,55). 58% of
the participants accepted that they may reuse clothes after
reparation, while 15% had no idea and 27% of the
participants disagreed (Mean=3,34). About 70% of the
students indicated that they do not purchase second hand
clothes and 19% had no idea about this statement
(Mean=2,07).

In the survey, 5 different statements regarding environment
and fashion production were given to the participating
students and they were asked to mark the significance of
these statements (Table 3). In the five-point Likert scale,
"very important" was coded as 1 and "does not matter" was
coded as 5.

Table 2. Factors affecting the purchasing behaviours of participants

N Mean Std. Deviation
If the prices are the same, | would rather purchase environment friendly clothes 552 4,01 1,123
Lﬁ;:;irigzap;rechase long-term use clothes instead of clothes which become quickly 550 3,83 1130
I may reuse clothes after reparation 5562 3,34 1,186
| accept paying more to environment friendly clothes 552 3,26 1,024
| am attentive to shop from environmentally conscious brands 552 3,20 0,975
| may rent clothes for special occasions (evening dress, tuxedo, etc.) 552 2,55 1,232
| may purchase second hand clothes 552 2,07 1,068

Table 3. Statements about environment and fashion production

N Mean Std. Deviation
Textile/apparel products having environment friendly manufacturing prosesses 550 2,37 1,023
Recyclable fabric/product 548 2,48 1,067
Having fashionable clothes 547 2,49 1,171
Purchasing at least one fashionable garment every season 544 2,78 1,326
Place of origin of the textile/apparel products | buy 548 3,27 1,239
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Nearly 46% of the participating university students
considered the environment-friendly = manufacturing
processes of the textile or apparel product as important,
while 18% of the participants considered as very important,
23% of the participants considered as moderately important
and 5% of the participants considered as not important
(Mean=2,37). Approximately 40% of the participants
indicated that it is very important for them that the fabric or
the product is recyclable (Mean=2,48). For 21% of the
students, it was very important to wear fashionable clothes,
for 37% of the participants it was important, for 23%
moderately important, for %11 somewhat important and for
8% it didn't matter (Mean=2,49). About 19% of the
participants indicated that, it was very important to purchase
at least one fashionable garment every season, while 28%
indicated as important and 22% as moderately important
(Mean=2,78). Nearly 21% of the participants stated that, it
doesn’t matter where the textile or apparel products were
manufactured (Mean =3, 27).

The survey offered 10 different garments and the
participating were asked to mark the usage time of these
clothes. In the scale “1-2 seasons” was coded as 1, “1-2”
years as 2, “3-4” years as 3 and “5 years and over” was
coded as 4. The findings were given in Table 4.

Table 4. The usage time of various garments

Std.
N Mean Deviation
Underwear 542 1,42 0,655
T-Shirt 543 1,78 0,813
Swimsuit 498 1,84 0,899
Pullover/sweatshirt 545 2,13 0,816
Shirt 547 2,16 0,793
Skirt/dress 433 2,21 0,815
Sweatsuit 545 2,22 0,903
Trousers 533 2,22 0,928
Jean 546 2,26 0,845
Outerwear 546 2,71 0,871

When the usage time of garments were analyzed, it was
observed that approximately 60% of the students prefer to
use outerwear more than 3 years (Mean=2,71). 47% of the
participants prefer using jeans (Mean=2,26), trousers
(Mean=2,22) and sweatsuits (Mean=2,22) for 1-2 years.
66% of the participants indicated that the usage time of
underwear is only 1-2 seasons (Mean=1,42). Likewise, 83%

indicated that the usage time of t-shirts (Mean=1,78) and
80% indicated that the usage time of swimsuits (Mean=1,84)
are maximum 2 years.

The survey included 5 statements about when the
purchasing decision of a new garment is made. The
participants were required to choose their first 3 significant
factors. "1" represents "the most significant”. The findings
were given in Table 5.

Table 5. Statements about making decision to purchase a new

garment
Std.
N Mean Deviation

When my clothes wear out 376 1,61 0,785
When | encounter a piece | like 416 2,09 0,788
When | am bored with my 414 211 0,735
current clothes

When the new clothes are put 242 212 0,882
on the market

Others 21 2,67 0,577

The most significant factor which affects nearly 40% of
participating students to make decision to purchase a new
garment was “when my clothes wear out” (Mean=1,61).
Some of the participants indicated that, when they encounter
a piece they like, they decide to purchase (Mean=2,09).
Boredom of current clothes was also an important factor
(Mean=2,11). The participants also indicated that, they make
decision to purchase a new garment when they think their
current clothes are lacking, when their size has changed and
when there is seasonal discount.

The survey also contained 7 statements about how the
participants turn old clothes to good account. The
participants were required to choose their first 3 significant
factors. "1" represents "the most significant". The findings
were given in Table 6.

Approximately 32% of participants indicated that they
continue using their old clothes, which was the most
significant factor (Mean=1,61). The participating students
also considered giving their old clothes to someone they
know as the second significant factor (Mean=1,84). It was
also indicated that, they would turn their old clothes to good
account by using them during cleaning or turning them into
toys.

Table 6. Statements about how the participants turn old clothes to good account

Std.
N Mean Deviation

| continue wearing them 296 1,61 0,791
| give them to someone | know 428 1,84 0,769
| keep them in my wardrobe but don’t use 308 2,01 0,799
| donate them to aid agencies 184 2,21 0,719
Others 21 2,33 0,856
| can reuse them after renovation 145 2,41 0,723
| throw them away 85 2,65 0,667
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4. MULTIPLE COMPARISON TESTS

Test of normality was evaluated by Shapiro-Wilk and it was
shown that, the obtained data was non-parametric.
Afterwards, effects of gender and attended academic
programme on purchase behavior were analysed furtherly. It
was determined that, there was a statistically significant
difference between participating women and men with
respect to purchasing environment friendly clothes, if the
prices are the same with regular ones (Table 7). When
compared to men, women gave more importance to
purchase environment friendly clothes, if the prices are the
same.

A statistically significant difference was found between
women and men in terms of purchasing long-term use
clothes instead of the clothes which become quickly
unfashionable (p=0,007). When compared to men, women
preferred purchasing long-term use clothes instead of fast
fashion clothes. Similarly, a statistically significant difference
was observed based on gender about reusing clothes after
reparation (0,000). When compared to men, women would
reuse clothes after reparation. There was a statistically
significant difference depending on gender in aspect of
importance given to fabric/product’s recyclability (p=0,022).
When compared to women, men gave more importance to
the fabric/product’s recyclability.

A statistically significant difference was found between
women and men with respect to wearing fashionable clothes
(p=0,002). When compared to women, men gave more
importance to wear fashionable clothes. Likewise, a
statistically significant difference was observed between
women and men in aspect of importance given to
purchasing at least one fashionable garment every season
(p=0,003). When compared to women, men gave more

importance to purchase at least one fashionable dress every
season.

When participants’ academic majors were considered, a
statistically significant difference was found for purchasing
environment friendly clothes, if the prices were the same
with regular ones (Table 8). It was seen that students
majoring in areas not related to textile or fashion, gave more
importance to purchase environment friendly clothes, if the
prices were same.

Similarly, a statistically significant difference was found for
being attentive to shop from environmentally conscious
brands when students’ academic majors were considered
(p=0,019). It was observed that students majoring in areas
not related to textile or fashion were more attentive to shop
from environmentally conscious brands. However, a
statistically significant difference was observed between
participants’ academic majors in aspect of environment
friendly manufacturing processes of the textile or apparel
products they have bought (p=0,004). It was shown that
students majoring in textile or fashion gave more importance
to purchase garments which were manufactured environment
friendly.

There was a statistically significant difference between
participants’ majors in aspect of importance given to
fabric/product’s recyclability (Table 9). When compared to
other departments, students studying related to textile or
fashion gave more importance to fabric/product’s recyclability.

There was a statistically significant difference between
participants’ study departments with respect to wearing
fashionable clothes (Table 10). The participating university
students who were studying at departments which were
related to textile or fashion gave more importance to wear
fashionable clothes.

Table 7. Purchasing environment friendly clothes based on gender

N Mean Rank Sum. Of Ranks 4 MWU Sig. (2-tailed)
Women 363 286,08 103848,5 2330 300985 0,20
Men 187 254,95 47676,5
Table 8. Students’ majors in regard to purchasing environment friendly clothes
N Mean Rank Sum. Of Ranks V4 MWU Sig. (2-tailed)
Textile or Fashion 265 296,42 78551,00
Other -3,103 32484,0 0,002
286 257,08 73525,00
Departments
Table 9. Participants’ departments with regard to fabric/product’s recyclability
N Mean Rank Sum. Of Ranks 4 MWU Sig. (2-tailed)
Textile or Fashion 264 253,97 67047,0 2,998 32067.0 0,003
Other Departments 283 292,69 82831,0
Table 10. Participants’ study departments with respect to wearing fashionable clothes
N Mean Rank Sum. Of Ranks z MwU Sig. (2-tailed)
Textile or Fashion 263 257,71 67778,0 2343 330620 0,019
Other Departments 283 288,17 81553,0
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There was a statistically significant difference between
students’ academic majors regarding purchasing at least
one fashionable garment every season (p=0,001). When
compared to other departments, students who were
majoring in textile or fashion gave more importance to
purchase at least one fashionable garment every season.
Similarly, a statistically significant difference was found
between students’ majors regarding purchasing environment
friendly clothes, if the prices were same with regular clothes
(p=0,004). It was observed that master students gave more
importance to purchase environment friendly clothes, if the
prices are same. The opinions of the participants within
different education levels differed significantly in aspect of
paying more to environment friendly clothes (p=0,006).
Master students accepted paying more to environment
friendly clothes. Moreover, differences between the
participants’ monthly average clothing expense and the
factors which affect purchasing behaviors of participants
were evaluated. It was determined that, the opinions of the
participants within different monthly average clothing
expense differed significantly with respect to renting clothes
for special days (p=0,000). The participants which spent up
to 30€ in a month, indicated that, they can rent clothes for
special days. Likewise, a statistically significant difference
was found between participants’ monthly average clothing
expense with respect to reusing clothes after reparation
(p=0,013). The participants which spent up to 30€ in a
month, would reuse clothes after reparation.

5. RESULTS AND GENERAL EVALUATION

The results of our research indicated that, approximately half
of the students didn't have any knowledge about slow
fashion and environmental sustainability. In the light of this, it
is clearly understood that the university students don’t have
enough awareness about environmental sustainability. The
general run of university students also accepted that if the
prices are same, they would rather purchase environment
friendly clothes. They didn’t prefer to rent clothes for special
occasions and purchase second hand clothes. As might be
expected, most of university student used their underwear
only 1-2 seasons, their outerwear more than 3 years, their
jeans, trousers and sweatsuits 1-2 years.

Approximately half of the university students considered
purchasing a new garment when their current clothes
became unusable. At the same time, most of university
students preferred giving their old clothes to someone they
know instead of throwing them away. Nevertheless, male

university students gave more importance to wear
fashionable clothes and they purchase at least one
fashionable piece every season. Therefore, it can be

REFERENCES

concluded that, male university students are interested in
fast fashion products. When compared to men, women gave
more importance to purchase environment friendly clothes, if
the prices are same and they preferred purchasing long-term
use clothes instead of the clothes which become quickly
unfashionable. It was seen that shopping behaviors of
female university students fit in with their thoughts about
environmental sustainability. According to the results of our
research, it can be said that, female university students give
more importance to environmental sustainability.

In this research, it was also obtained that the attended
academic programme affects the environmental awareness
of the university students. Master students gave more
importance to purchase environment friendly clothes, if the
prices are the same and also accepted to pay more for these
garments. It could be argued that, when the educational
level rises, people become more conscious about
environment and environmental sustainability.

In the globalized world, sustainability becomes an important
factor in textile and apparel industry. When manufacturing
process of a textile product is analyzed, it is clearly seen that
there are various production steps from fiber to the garment.
The production volume in the world textile industry in 2014
rose by 3.4% to 96.0 million tones. This includes an increase
of 4.9% in the manmade fiber segments and 0.7% growth of
natural fibers (14). Additionally, it is widely known that more
than half of fiber demand is for synthetic fibers, in which the
manufacturing process is totally chemical. During
manufacturing process of fibers, yarns, fabrics and
garments, there are also some other factors, which are
related to sustainable manufacturing together with chemical
process, such as labor, energy, water and raw material
consumption, the fuel consumption during transportation etc.
In order to reduce these factors’ consumption, initially it is
necessary to decrease the demand or to encourage
manufacturers and consumers in using natural resources. At
this point, a term “slow fashion” comes up. In the conducted
research, we observed that, approximately 80% of the
university students didn't have enough knowledge and
awareness about slow fashion. Also, approximately half of
them didn't have any information about environmental
sustainability. In order to reduce the demand for fast fashion
products, it is necessary to increase the consciousness
about slow fashion and environmental sustainability. At this
stage, a compulsory lesson about environmental
sustainability should be in the curriculum academic
programmes regardless of students’ majors. Thus, they may
be encouraged to use their current clothes for a longer time
and the concept of slow fashion may become widespread.

1. Aksu, M., Pektas, G.0.E. and Karaboga, K., 2011, Concepts of fast fashion and artificial scarcity in marketing in the 21" century: Tchibo example, Journal

of Naval Science and Engineering, 7 (1): 48-70.

2. Zhenxiang, W. and Lijie, Z., 2011, Case study of online retailing fast fashion industry, International Journal of e-Education, e-Management and e-Learning,

1 (3): 195-200.

3.  Hansson, M., 2011, What Impact Has a Fast Fashion Strategy on Fashion Companies’ Supply Chain Management?, Master's Thesis, Halmstad

University, Sweden, 36s.

4. Bhardwaj, V. and Fairhurst, A., 2010, Fast fashion: Response to changes in the fashion industry, The International Review of Retail, Distribution and

Consumer Research, 20 (1): 165-173.

196

TEKSTIL ve KONFEKSIYON 27(2), 2017



Haciola, Y. and Atilgan, T., 2014, Research on fast fashion and fast fashion retailing in Turkish apparel sector, Tekstil ve Konfeksiyon, 24(2): 143-150.

European Commission, 2013, Sustainability of Textiles, Retail Forum for Sustainability, Issue Paper No. 11, http://ec.europa.eu/environment/industry/
retail/index_en.htm (Retrieved on: 18 February 2015).

7. Niinimaki, K. and Hassi, L., 2011, Emerging design strategies in sustainable production and consumption of textiles and clothing, Journal of Cleaner
Production, 19: 1876-1883.

8.  Girciim, B.H. ve Yiiksel, C., 2012, “Decelerating” approach in fashion industry: eco fashion and sustainability in fashion (In Turkish), Akdeniz Universitesi
Akdeniz Sanat Dergisi, http://edergi.akdeniz.edu.tr/index.php/akdenizsanat/article/view/501/413 (Retrieved on: 4 March 2015).

9.  Aakkol, M. and Koskennurmi-Sivonen, R., 2013, Designing sustainable fashion: possibilities and challenges, Research Journal of Textile and Apparel, 17
(1): 13-22.

10. Alpat, F.E., 2012, What is Slow Fashion? (In Turkish), Akdeniz Universitesi Akdeniz Sanat Dergisi, http://edergi.akdeniz.edu.tr/index.php/
akdenizsanat/article/viewFile/500/411 (Retrieved on: 20 February 2015).

11.  Shen, D., Richards, D. and Liu, F., 2013, Consumers’ awareness of sustainable fashion, Marketing Management Journal, 23 (2):134-147.

12. Pelsmacker, D., P., Janssens, W., Sterckx, E. and Mielants, C., 2005, Consumer preferences for the marketing of ethically labelled coffee, International
Marketing Review, 22(5): 512-530.

13. Joy, A, John, F., S, Alladi, V. and Chan, R., 2012, Fast fashion, sustainability, and the ethical appeal of luxury brands, Fashion Theory, 16(3): 273 — 296.
14. http://www.textilemedia.com/assets/Uploads/TFY15-sample-pages.pdf

TEKSTIL ve KONFEKSIYON 27(2), 2017 197




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


