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ABSTRACT

The main objective of this research is to measure the effect of a voluntary simple lifestyle on
mental well-being. The subsidiary objective of the research is determining the differences in the effect
of a voluntary simple lifestyle on mental well-being based on gender and educational status. The data
were acquired on a voluntary basis from 608 participants aged 18 and over by convenience sampling
method in the study. The confirmatory factor analysis and structural equation modeling were
implemented on the acquired data. Based on the research findings, individuals’ voluntary simple
lifestyles have a significant and positive effect on their mental well-being. Also, at the same time, it was
ascertained that there are differences in the effect of people’s voluntary simple lifestyle on mental well-

being, according to gender and educational status.
Keywords: Mental well-being, Simple life, Voluntary simplicity, Voluntary simple lifestyle
Jel Codes: M10, M19, M31

1. INTRODUCTION

Whereas the concept of mental well-being expresses the general state of an individual’s
emotional, psychological, and social health, it as well explains how individuals feel, how they think,
their ability to cope with life’s difficulties and to establish meaningful relationships with others. The
concept also encompasses factors that help individuals find meaning and purpose in their lives, realize
their potential, and contribute to the society (Keyes, Shmotkin and Ryff, 2002). Mental well-being is
significant for human life since it increases individuals’ satisfaction with life, contributes to their ability
to cope with daily difficulties, and makes individuals feel happy by assessing themselves positively.
Individuals having a high level of mental well-being contribute to society and their environment by
fulfilling their social duties (World Health Organization, 2022:1). In this research, it is targeted to

explain the concept of mental well-being, which is effective on the quality of life of individuals, and to
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reveal the effect of the voluntary simple lifestyle, which is the predecessor of this concept and realized

as a consequence of a conscious choice, on mental well-being.

The voluntarily simple lifestyle corresponds to a status that prioritizes what people care about and
opposes current materialism and excessive consumption. Voluntary simplicity, also referred to as
“simple living,” may be considered a philosophy or social movement which encourages individuals to
simplify their lifestyles, reduce their consumption, and prioritize the pursuit of meaning and satisfaction
over material wealth. The lifestyle in question requires getting rid of objects other than those that are
really needed and valued, avoiding excessive consumption and being in harmony with nature, protecting
nature, reducing environmental waste, and using energy efficiently. Moreover, in this lifestyle, it is
targeted to allocate time and energy to issues that will contribute to relationships, experiences, personal
development, and community welfare instead of material goods (Alexander, 2011). The objective of the
voluntary simple lifestyle is to reduce the complexity in the lives of individuals and increase their quality
of life, sense of freedom, and meaningfulness. Accordingly, it has the potential to develop a sense of
inner satisfaction. This lifestyle enables the individuals to focus on what they truly care about, resulting
in more satisfaction, less stress, and a better existence. Moreover, it is also known that the voluntary
simple lifestyle encourages people to carry out activities that produce introspection, joy, and meaning
(Johnston and Burton, 2003).

It is assumed that the sense of inner satisfaction and happiness generated by the voluntary simple
lifestyle will have a positive effect on the mental well-being of the individuals. The wish to get rid of
material objects as much as possible and to seek a more meaningful existence in life, support personal
development, and a sense of environmental sensitivity can enable individuals to take action as a
motivation tool. Accordingly, the voluntary simple lifestyle, which is a conscious choice, may also
positively affect the mental well-being of individuals. In this study, it is predominantly targeted to
analyze the effect of voluntary simple lifestyles on the mental well-being of individuals. Another target
of the study is to reveal whether the effect of voluntary simple lifestyles on their mental well-being
differs based on gender and educational status. Moreover, in this research, the answers are sought to the
research questions in order to analyze the differences based on the voluntary simple lifestyles and mental
well-being levels of the individuals, as well as their gender and educational status. As the international
literature is analyzed, it is observed that there are studies that explain the relationship or effect between
a voluntary simple lifestyle and mental well-being (Brown and Kasser, 2005; Chowdhury, 2018; Hook,
Hodge, Zhang, Van Tongeren and Davis, 2021; Kasser, 2017). Also, in the national literature, there are
separate studies regarding the voluntary simple lifestyle (Cengiz and Torlak, 2018; Cinar, 2021; Ozgiil,
2011; Saygili and Bil, 2017) and mental well-being (Duman, Gksu, Kéroglu and Talay, 2020; Ozgiines,
Bozok, Avcikurt and Giileg, 2019; Tatar, Kili¢ and Bekiroglu, 2022; Y1ldiz, Dumlu and ibrahimagaoglu,
2021; Zengin, 2022).
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The protection and development of mental well-being are significant for the general health of the
individual and society, as it has a wide range of effects, including not only the absence of mental health
problems but also positive mood and life satisfaction. Investigating the effect of voluntary simplicity,
which is a conscious lifestyle choice, on mental well-being, which is a concept with a wide range of
individual and social impact, constitutes the original value of the study. Moreover, investigating whether
this effect varies when demographic factors such as gender and education are taken into account,

contributes to its original value.
2. CONCEPTUAL FRAMEWORK AND HYPOTHESIS DEVELOPMENT

2.1. Voluntary Simple Lifestyle

The concept of voluntary simple lifestyle is utilized to describe a lifestyle that emphasizes living
with less and reduces the focus on material things and consumption. However, other terms such as
“deliberate slowdown” and “post-welfare society” are also utilized in the literature, which refers to a
voluntary simple lifestyle (Power and Mont, 2010). A voluntary simple lifestyle is a lifestyle movement
embraced as an alternative to consumer society and consumerism, where selfish individual preferences
and materialistic tendencies are the focus (Ors, 2016). Voluntary simplicity is a conscious choice from
materialistic and consumer-oriented lifestyles to focusing on personal satisfaction, sustainability, and
community well-being (Alexander, 2011). When we consider the environmental problems we
encounter, it emphasizes the significance of avoiding excessive and unrequired consumption by focusing
on individual awareness at the point of ensuring environmental sustainability of the voluntary simple
lifestyle (Koroglu, Asmadili, and Asmadili, 2022). Consequently, the concept basically involves
keeping material needs as simple as possible, providing them directly, minimizing expenditure on
consumer goods and services, and seeking generally non-material sources of satisfaction, meaning, and
spirituality (Elgin and Mitchell, 1977; Shama, 1985). Moreover, it channels the individuals to personal
development, meaningful experiences, close and friendly human relations, and efforts toward health

rather than focusing on material wealth (Johnston and Burton, 2003).

As the literature is analyzed, it is observed that there are studies that show that individuals’
voluntary simplicity preferences differ in terms of demographic characteristics. A study carried out in
Sweden set forth that gender, as a demographic factor, was a statistical determinant of a simple lifestyle
(Eimermann, Lindgren, and Lundmark, 2021). According to another study conducted on voluntary
simplicity, gender is one of the variables that define different orientations among consumers; Moreover,
it set forth that there is explanatory information about the relationships between age, education level,
and income level (Kury, 2000). In his study, Cinar (2021) ascertained that the factors of planned
shopping, simple life, longevity, self-sufficiency, and material wealth differed significantly according
to some demographic variables. In a study conducted by Cengiz and Torlak (2018), the demographic

and behavioral characteristics of consumers who adopt voluntary simplicity as a daily lifestyle in the
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USA and Turkey were compared. Individuals who choose a voluntarily simple lifestyle differ
statistically in terms of education, age, and working hours. Again in the same study, it was concluded
that those who prefer a simple lifestyle in Turkey and the USA do not vary statistically in terms of
demographic variables such as income, marital status, number of children, and gender. In a similar way,
Johnston and Burton (2003) and Kury (2000) designated that voluntary simplicity did not differ
statistically by gender, according to their study findings. Ozgiil (2011) designated in his study that the
people with the highest level of voluntary simple lifestyle are those with relatively lower education and
income levels, middle and older age, and married and female consumers. Albeit there are different
findings in the literature on whether the voluntary simple lifestyle differs in terms of demographic
characteristics, it can be stated that more research is needed to understand how socio-demographic
characteristics affect the adoption of the voluntary simple lifestyle. In line with this point of view, the

research question to be answered with this research is as follows;

Do individuals’ voluntary simple lifestyles differ according to gender and education status?

2.2. Mental Well-Being

According to the World Health Organization (2022:1) “mental health is a state of mental well-
being that enables people to cope with the stresses of life, realize their abilities, learn well and work
well, and contribute to their community. Mental health is crucial to personal, community and socio-
economic development”. The concept of “well-being” is deemed as two basic approaches: hedonic and
eudaimonic. The hedonic approach is basically explained by subjective well-being and is based on the
happiness of individuals (Ryan and Deci, 2001). Within the hedonic approach, it is considered that
maximizing the satisfaction one receives from one's life and always turning to things that give pleasure
is the best way to happiness (Huta and Ryan, 2010). The eudaimonic approach focuses on psychological
well-being and emphasizes well-being, in contrast to the pleasure and happiness emphasized by the
hedonic perspective (Ryff, 1989). The eudaimonic approach is concerned with the consequences of
human development, self-realization, individual goals, and the well-being of the individual (Ryan and
Deci, 2001). The concept of mental well-being inherits a structure that combines subjective and
psychological well-being (Keyes, 2002).

There are studies in the literature that reveal that socio-demographic characteristics affect the
well-being of individuals (Mékikangas, Kinnunen, Feldt and Schaufeli, 2016; Ryff, Boylan and Kirsch,
2021; Tatar et al., 2022). Based on the findings of the study conducted by Ozgiines et al. (2019), which
targets to ascertain the differences between the mental well-being of domestic tourists participating in
rural tourism activities according to their socio-demographic structures, no statistically significant
difference was designated in terms of gender, age, educational status and marital status of people. Within
the same study, the mental well-being of people differs according to different income groups. Based on

the study conducted by Duman et al. (2020) in which they analyzed the relationship between mental
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well-being and psychological resilience in university students, no significant difference was designated
between the mental well-being levels of university students and gender. Being different from these
findings, based on the results of the study in which Zengin (2022) analyzed the relationship between the
metaphorical perceptions of individuals regarding the concept of consumption and their mental well-
being levels, the mental well-being of individuals differs according to gender. In the aforementioned
study, the well-being level of men was designated to be higher than the level of well-being of women.
In a similar way, according to a study conducted by Yildiz et al. (2021), the psychological well-being
of employees differs according to gender. Based on this information, another research question is as
follows;

Do individuals’ mental well-being vary according to gender and education status?

2.3. The Relationship Between Voluntary Simple Lifestyle and Mental Well-Being

The voluntary simple life encompasses a series of features that change over time but can be
characterized as the minimum consumption of objects or materials in principle and is a lifestyle
associated with subjective well-being (Connelly, 2020; Elgin and Mitchell, 1977). People who have
voluntarily embraced a simple life tend to have a meaningful existence that provides real satisfaction by
moving away from the desire for material objects. Voluntary simplicity is not just about minimizing
physical assets and it is a conscious and deliberate orientation/consumption and mental posture. By
avoiding materialism and excessive consumption, individuals can achieve inner peace and calm, and
reduce stress and anxiety. The voluntarily simple lifestyle channels individuals to a slower rhythm of
life, offering the opportunity to savor the moment, gain awareness, and ultimately achieve mental and
emotional well-being. At the same time, voluntary simple living provides the opportunity to establish
deeper relationships and bonds with other people (Alexander, 2011). Another notable aspect of
voluntary simplicity is its potential to develop a sense of inner satisfaction. Reducing dependence on the
consumption of material objects implies that true happiness is based on close relationships and
individual bonds rather than consuming and accumulating. Adopting this lifestyle enables individuals
to focus on what they truly care about, resulting in greater satisfaction, less stress, and a better existence.
It is stated that the voluntary simple lifestyle encourages people to engage in activities that produce

introspection, joy, and meaning (Johnston and Burton, 2003).

Within the literature, there are studies that positively find the relationship between voluntary
simplicity and well-being (Brown and Kasser, 2005; Chowdhury, 2018). In line with the findings of a
systematic literature review carried out by Hook et al. (2021) on the concepts of minimalism, voluntary
simplicity, and well-being, there is a relationship between voluntary simplicity and well-being. In line
with studies carried out, a voluntary simple lifestyle that focuses on reducing consumption and excesses
enables individuals to prioritize their values and increases well-being (Hook et al., 2021). Kasser (2017)

argues that personal characteristics such as giving significance to internal values and having awareness
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and a simple lifestyle cause both pro-environmental behaviors and well-being. In line with this

information, the research hypotheses have been stipulated below;

Hypothesis 1: Individuals’ voluntary simple lifestyles have a positive effect on their mental well-

being.

Hypothesis 2: The effect of individuals’ voluntary simple lifestyles on their mental well-being
differs based on gender.

Hypothesis 3: The effect of individuals’ voluntary simple lifestyles on their mental well-being
varies based on their education status.

The research model generated in line with the research hypotheses is presented in Figure 1.

Figure 1. Research Model

Gender
Education Status
H2 H3
Voluntary Mental
Simple vy v R .
Lifestyle Well-being
H1

3. METHOD

3.1. Sampling and Procedure

With the purpose to test the effects of people’s voluntary simple lifestyle on their mental well-
being, the research sample consists of people over the age of 18 who volunteered to participate in the
research. The convenience sampling method, which is not based on probability, was embraced in
determining the sample. The convenience sampling method provides convenience to the researcher in
terms of time and cost in obtaining research data and enables the data to be collected quickly (Malhotra,
2004). The online survey method was utilized as a data collection tool. A pilot study was carried out on
20 people, the required changes and adjustments were made in the questionnaire, and the form was
finalized. In identifying the sample size, it was tried to reach the number of participants ten times the
scale expressions in the questionnaire (Hair, Black, Babin, and Anderson, 2010). The total number of
the scale expressions utilized in the research was 36, and 608 participants were reached as a result of the

online survey application.
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3.2. Scales

There were questions about the demographic characteristics of the participants and two different
scales were encompassed in the questionnaire form generated for the research. The Voluntary Simplicity
Lifestyle Scale (VSLS) developed by Iwata (1997) and comprising of 20 items was utilized to measure
the voluntary simple lifestyle of individuals. The degree of participation to the scale statements was
implemented with a 5-point Likert scale (1: I totally disagree... 5: I totally agree). With the purpose to
ascertain the mental well-being levels of the participants, “The Warwick-Edinburgh Mental Well-being
Scale (WEMWBS)” generated by Tennant et al. (2007) was utilized. The scale comprises of 14 items
and was measured using a 5-point Likert scale (1: strongly disagree... 5: strongly agree).

In this study, an ethical approval was obtained with the decision of Bandirma Onyedi Eyliil
University Social and Human Sciences Ethics Committee, dated 13.05.2022 and numbered 2022-5, prior

to proceeding to the data collection phase.

3.3. Data Analysis Process

SPSS 26 and AMOS 26 package programs were utilized to analyze the data. A two-stage method
process was followed in the analysis of the research data obtained from the participants (Anderson and
Gerbing, 1988). During the first stage, the convergent and discriminant validity of all the scales in the
measurement model were analyzed. Confirmatory factor analysis was also performed to ensure internal
consistency and reliability. After ensuring the validity and reliability of the measurement model, the

research hypotheses, which is the second stage, were tested with Structural Equation Modeling.
4. FINDINGS

4.1. Demographic Findings

When the demographic characteristics of the people participating in the research are analyzed, it
is observed that 53.8% of the 908 people are female and 46.2% are male. While the proportion of those
aged 31 to 40, who constitute the majority of the participants, was 34.4%, this was followed by those
aged between 18 and 23 with 22.7%. The participants with the lowest rate were those aged 51 and over
with 4.6%. When the educational status of the participants is analyzed, it is observed that the majority
of them are university graduates with 46.1%, followed by post-graduate students or graduates with
32.7%. 78.8% of the participants have at least undergraduate education and the level of education is
rather high (see Table 1).
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Table 1. Demographic Features

Gender f % Age f %
Female 327 53.8 18 to 23 years old 138 22.7
Male 281 46.2 24 to0 30 years old 134 22.0
Total 608 100 31 to 40 years old 209 34.4
Education Status f % 41 to 50 years old 99 16.3
Primary — High school graduate 35 5.8 51 years and older 28 4.6
University student 94 155 Total 608 100
University graduate 280 46.1

Postgraduate student/graduate 199 32.7

Total 608 100

Within the frame of the main findings of the research, the mean and standard deviations of the
voluntary simple lifestyle and mental well-being scales utilized in the research were given priority.
Moreover, the differences between the voluntary simple lifestyles and mental well-being levels of the

people who formed the research questions were tested based on gender and educational status.

Table 2. Mean and Standard Deviation of VVariables

Construct I\/Ef_;;ln Standard Deviation (8)
Voluntary Simple Lifestyle 3.628 0.808
Mental Well-being 3.820 0.690

In Table 2, the mean and standard deviations of the voluntary simple lifestyle and mental well-
being scales utilized in the study are presented. The mental well-being averages of the participants were
higher than the averages for a voluntary simple lifestyle.

Table 3. Voluntary Simple Lifestyle and Mental Well-Being Means and Standard Deviations by

Gender
Voluntary Simple Lifestyle Mental Well-being
Gender Mean Standard Mean Standard
(x) Deviation (8) (69) Deviation (8)
Female 3.578 0.840 3.738 0.679
Male 3.686 0.765 3.916 0.692

As it can be observed from Table 3, the voluntary simple lifestyle averages of individuals differ
according to gender and are higher for men than women. With the purpose to test whether this difference
is significant or not, the t-test was implemented to the data. Based on these results, the difference was
not significant since p=0.100 > 0.05.

As the mental well-being averages of individuals are analyzed, it is observed that men are at a
higher level than women. Since p=0.001<0.05 as a result of the t-test, it can be stated that this difference

is significant in the 99% confidence interval.
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Table 4. Voluntary Simple Lifestyle and Mental Well-Being Averages and Standard Deviations
by Educational Status

Voluntary Simple Lifestyle Mental Well-being

Education Status Mean Star?da}rd Mean Standard
- Deviation _ L
) ©) (X) Deviation (3)

Primary — High school graduate 3.971 0.821 4.050 0.697
University student 3.459 0.855 3.594 0.763
University graduate 3.591 0.820 3.783 0.663
Postgraduate student/graduate 3.699 0.742 3.938 0.658

In Table 4, the averages of voluntary simple lifestyle and mental well-being based on the
education level of the participants are shared. When the table is analyzed, it is observed that the average
of individuals’ voluntary simple lifestyle differs in line with their education level. High school-primary
school graduates had the highest level of voluntary simple lifestyle, followed by post-graduate students
or graduates. A one-way ANOVA test was implemented to the data with the purpose to test whether the
differences seen in the voluntary simple lifestyle in line with education level are significant. In line with
the findings, since p=0.005<0.05, there was a significant difference in the 99% confidence interval. This
difference is significant in these two groups, between high school-primary school graduates and post-
graduate students or graduates (p=0.016<0.05). The voluntary simple lifestyle levels of high school-
primary school graduates are higher than post-graduate students or graduates.

As the mental well-being averages of the individuals are analyzed, it is observed that the
participants differ according to their educational status. Based on Table 4, the group with the highest
level of mental well-being is high school-primary school graduates. This is followed by post-graduate
students or graduates. University students have the lowest level of mental well-being. Since
p=0.000<0.05 based on the one-way analysis of variance findings, it was ascertained that there was a
significant difference between the groups in the 99% confidence interval. There is a significant
difference between high school-primary school graduates and university students in terms of mental
well-being, and the mental well-being levels of high school-primary school graduates are higher
(p=0.010<0.05). Yet another significant difference is between university students and post-graduate
students or graduates (p=0.001<0.05). The mental well-being levels of university students are lower

than post-graduate students or graduates.

4.2. Measuring Model

The measurement model including all research scales was tested as the first step in testing the
research model. For the validity and reliability analyzes of the measurement model, confirmatory factor
analysis was implemented to the data, and factor loads, Cronbach alpha (CA), composite reliability
(CR), and average variance extracted (AVE) values were analyzed. To test the internal consistency
reliability, standardized regression coefficients (A), CR, and CA values of the expressions encompassed

in the variables; for convergent validity, standardized regression coefficients and AVE values were also
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analyzed. The discriminant validity of the measurement model was also tested with the Fornell-Larcker

criterion and HTMT (Heterotrait-Monotrait Ratio) values.

The standardized regression coefficients analyzed to ensure internal consistency reliability and
convergent validity are shared in Table 5. As a result of the confirmatory factor analysis implemented
in the measurement model, the expressions with low factor loading (VSL4: 0.400; VSL6: 0.100; VSLS:
0.198; VSL10: 0.162; VSL12: 0.237; VSL13: 0.204; VSL15: 0.289; VSL17: 0.002; VSL18: 0.286;
VSL19: 0.215) in the voluntary simple lifestyle scale and the expressions with high covariance value
(VSL11; VSL14; VSL16; VSL20) were removed from the analysis. The fit indices of the model were
analyzed and it was observed that a good fit developed (Schermelleh-Engel, Moosbrugger, and Miiller,
2003). Accordingly, the voluntary simple lifestyle variable was encompassed in the model with six
expressions and one dimension. When the confirmatory factor analysis findings of the statements in the
mental well-being scale were analyzed, the expressions with high covariance values with more than one
variable were excluded from the analysis (MWB1; MBW4; MBW10; MBW11; MBW13). The model
was well-fitted with nine statements and one dimension. The standardized regression coefficients of the
expressions of the variables are required to be above 0.50 (Hair et al., 2010). As a result of the
confirmatory factor analysis implemented in the measurement model, the standardized regression
coefficients of the expressions of the voluntary simple lifestyle variable were between 0.533 and 0.787;

The coefficients of the expressions in the mental well-being variable varied between 0.530 and 0.780.

When CA and CR values for the internal consistency reliability of the variables in the
measurement model were also analyzed, the CA values for the voluntary simple lifestyle and mental
well-being variables were designated to be 0.828 and 0.880, while the CR values were designated to be
0.831 and 0.880 (see Table 5). As for internal consistency reliability, CA and CR values are expected to
be above 0.70 (Hair et al., 2010). Since CA and CR values of the voluntary simple lifestyle and mental
well-being variables are over 0.80 and the factor loads of the variables are over 0.50, it can be stated

that the internal consistency reliability of the variables in the measurement model is ensured.

Table 5. Measuring Model Results

Std. Regression  Cronbach

Coefficient 0) Alpha(o) 1 AVE
Voluntary Simple Lifestyle 0.828 0.831 0.460
VSL 1. | try to live a simple life and not to buy articles 0.647
which are not necessary.
VSL 2. | do not do impulse buying. 0.707
VSL 3. When | shop, | decide to do so after serious
consideration of whether an article is necessary to me or 0.787
not.
VSL 5. Material affluence is very important to me. 0.717
VSL 7. Except for traveling, | enjoy my leisure time 0.620
without spending too much money. '
VSL 9. | prefer products with simple functions to those 0533

with complex functions.
Mental Well-being 0.880 0.880 0.460
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MWB 2. | have been feeling useful. 0.752
MWB 3. | have been feeling relaxed. 0.720
MWB 5. | have had energy to spare. 0.613
MWB 6. | have been dealing with problems well. 0.669
MWB 7. | have been thinking clearly. 0.530
MWB 8. | have been feeling good about myself. 0.721
MWB 9. | have been feeling close to other people. 0.615
MWB 12. | have been feeling loved. 0.618
MWB 14. | have been feeling cheerful. 0.780

12=360.311, df=172; ¥2/df =2.095; GFI=0.928; AGF1=0.899; CF1=0.947; TLI=0.935; RMSEA=0.043
Notes: CR: Composite Reliability = (Z1)2 /(Z1)2+ Xe; AVE: Average Variance Extracted = A2 / ¥A2+Xe and e=1- A2.
x2/df — Chi-Square Test Statistic /Degrees of Freedom; GFI — Goodness of Fit Index; AGFI — Adjusted Goodness of Fit Index;
TLI — Tucker and Lewis Index; CFI — Comparative Fit Index; RMSEA — Root Mean Square Error of Approximation.

Standardized regression coefficients and AVE values were also analyzed for the convergent
validity of the variables in the measurement model. Fornell and Larcker (1981) suggested that AVE
values above 0.50. In the event that this value cannot be achieved, values slightly below 0.50 can also
be accepted. When Table 5 is analyzed, it is observed that the AVE values for both variables are 0.46.
Hair et al. (2010), convergent validity can be accepted if the CR values are above 0.60 and the CR values
are greater than the AVE values. When these criteria are assessed, it is possible to talk about the

existence of convergent validity for the variables in the measurement model.

Table 6. Discriminant Validity Analysis Results based on Fornell-Larcker Criteria

. . Mental
Construct Voluntary Simple Lifestyle Well-being
Voluntary Simple Lifestyle 0.678 -
Mental Well-being 0.258™ 0.678

Notes: *** p < 0.001; The bold values represent the square root of AVE.

Discriminant validity was primarily analyzed based on the Fornell-Larcker Criterion (1981). In
line with this criterion, the discriminant validity is tested based on the square root of the AVE values of
the variables and the correlations between the variables. The square root values of the AVEs of the
variables should be greater than the correlation coefficients between the variables. When Table 6 is
analyzed, since the square root values of the AVEs are greater than the correlation between the two

variables, discriminant validity was provided based on the Fornell-Larcker Criterion.

Table 7. Discriminant Validity Analysis Results based on Heterotrait-Monotrait Value (HTMT)

Mental

Construct Voluntary Simple Lifestyle Well-being

Voluntary Simple Lifestyle -
Mental Well-being 0.256 -

Another criterion considered for discriminant validity is testing HTMT values. The HTMT value
determined by Henseler, Ringle, and Sarstedt (2015), is formed by dividing the average of the
correlations of the items belonging to each variable by the geometric mean of the correlations of the

items pertinent to each variable. In line with this criterion, the HTMT ratio should be below 0.90 to be
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able to talk about discriminant validity. As it can be observed from Table 7, it can be stated that

discriminant validity is provided since this value is 0.256.

4.3. Hypothesis Tests

As a result of the tests carried out for the measurement model, the internal consistency reliability
of the model and the convergence and discriminant validity were ensured. Thereafter, hypothesis tests
were commenced with structural equation modeling. When the fit values of the structural equation
model were analyzed, it was observed that a good fit developed. As a result of the structural model, it
was set forth that people’s voluntary simple lifestyles had a statistically significant and positive effect
on their mental well-being ($=0.258; p=0.00<0.05). As individuals’ voluntary simple lifestyles increase,
their mental well-being also increases, or as their voluntary simple lifestyles decrease, their mental well-

being also decreases. Based on this finding, hypothesis H1 is supported (see Table 8).

Table 8. Hypothesis Test Results

Std. B t
coefficient  value P value Result
Voluntary Simple Lifestyle = Mental Well-being 0.258 5.339 falalad H1 accepted

¥2=239.650, df=86; y2/df =2.787; GF1=0.950; AGF1=0.930; CF1=0.956; TLI=0.946; RMSEA=0.054
Female

Voluntary Simple Lifestyle = Mental Well-being 0.232 3.632 Fhx
Male H2 accepted
Voluntary Simple Lifestyle = Mental Well-being 0.276 3.705 falaled

¥2=360.311, df=172; y2/df =2.095; GF1=0.928; AGFI=0.899; CFI=0.947; TLI=0.935; RMSEA=0.043
Primary — High school graduate

Voluntary Simple Lifestyle = Mental Well-being 0.858 3.357 faleie

University student

Vol_unta_ry Simple Lifestyle = Mental Well-being -0.002 -0.013 0.990 H3 accepted
University graduate

Voluntary Simple Lifestyle = Mental Well-being 0.226 3.230 Fhx

Postgraduate student/graduate

Voluntary Simple Lifestyle = Mental Well-being 0.300 3.362 Fhx

$2=666.073, df=344; ¥2/df =1.936; GFI=0.878; AGFI=0.830; CF1=0.912; TLI=0.892; RMSEA=0.039
Notes: p value; ***p < 0.001

Whether the effect of people’s voluntary simple lifestyles on their mental well-being has a
significant effect in terms of gender and their degrees of impact were tested with the developed H2
hypothesis. It was observed that the research model, in which the moderator effect of gender was
analyzed, had good concordance values. The results showed that the voluntary simple lifestyles of men
and women had a positive and statistically significant effect on their mental well-being, hence
supporting the H2 hypothesis (p<0.001). Moreover, when the findings in Table 8 are assessed, it is
observed that the effect of voluntary simple lifestyles on their mental well-being differs based on gender.
The effect of voluntary simple lifestyles on the mental well-being of men (3=0.276) is slightly higher
than that of women ($=0.232).
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The effects and differences between the educational status of the individuals and their voluntary
simple lifestyles on their mental well-being were analyzed with the H3 hypothesis. It was observed that
the voluntary simple lifestyles of those who graduated from high school, primary school, and university,
and those who were post-graduate students or graduates had a positive and statistically significant effect
on their mental well-being, and H3 was partially accepted (p<0.001) in terms of education. Among
university students, no significant effect was designated on the mental well-being of voluntary simple
lifestyles (p=0.990).

It is observed that the degree of effect varies at the three education levels with a statistically
significant effect. Based on Table 8, the group with the highest relative explanatory power in the effect
of the simple voluntary lifestyle on their mental well-being was the high school-primary school
graduates (=0.858).

5. DISCUSSION AND CONCLUSION

Testing the effect of individuals’ voluntary simple lifestyles on their mental well-being was
ascertained as the primary purpose of this research. As an ancillary aim, the moderator role of gender
and educational status variables in the effect of individuals’ voluntary simple lifestyles on their mental
well-being was analyzed. Individuals’ voluntary simple lifestyles and mental well-being levels and
differences according to gender and educational status were also tried to be explained with research
questions in this study.

No significant difference was designated in the mean of voluntary simple lifestyle according to
gender when the findings related to the research questions were analyzed. This finding is in line with
the work of Johnston and Burton (2003) and Kury (2000). Based on the educational status; there was a
significant difference between the two categories. The voluntary simple lifestyle levels of high school-
primary school graduates (x=3.971) are higher than post-graduate students or graduates (x=3.699). This
result demonstrates parallelism with the findings of the study of Cengiz and Torlak (2018) and Ozgiil
(2011). Especially, like the findings of this study, Ozgiil (2011) also designated in her study that people
with the highest level of voluntarily simple lifestyle are consumers with relatively lower education

levels.

When the differences in the mental well-being levels of individuals are analyzed; significant
differences were designated according to gender. Based on the results, men’s mental well-being levels
(x=3.916) are higher than women’s (x=3.738). This finding is parallel to the findings by Zengin (2022)
and Yildiz et al. (2021), and does not support the findings of the study by Ozgiines et al. (2019) and
Duman et al. (2020). It is observed that the differences in mental well-being levels according to
education level are significant. It is observed that the differences in mental well-being levels according
to education level are significant. Accordingly, the mental well-being levels of primary - high school

graduates (x=4.050) and post-graduate students or graduates (x=3.938) are higher than university
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students (=3.594). This finding varies from the finding of Ozgiines et al. (2019). Moreover, when the
individuals’ voluntary simple lifestyle and mental well-being averages are analyzed; it was observed

that individuals have higher mental well-being levels.

As a consequence of the structural equation model, it was observed that people’s voluntary simple
lifestyles had a statistically significant and positive effect on their mental well-being (8=0.258). As the
individuals’ voluntary simple lifestyles increase, their mental well-being also increases, or as their
voluntary simple lifestyles decrease, their mental well-being levels decrease. This finding supports the
H1 hypothesis of our study. This result confirms the positive relationship between the voluntary simple
lifestyle, which is the general trend of international studies, and mental well-being (Brown and Kasser,
2005; Chowdhury, 2018; Hook et al., 2021).

The research was tested and supported by the H2 hypothesis, whether the effect of the voluntary
simple lifestyles of the participants on their mental well-being has a significant effect in terms of gender
and the degree of influence. Based on the findings, the effect of people’s voluntary simple lifestyles on
their mental well-being differs according to gender and it is slightly higher for men ($=0.276) than for
women ($=0.232).

The effects and differences of the participants’ voluntary simple lifestyles on their mental well-
being were analyzed according to their educational status with the H3 hypothesis. In terms of educational
status, it was observed that the voluntary simple lifestyles of primary school, high school, and university
graduates and post-graduate students or graduates have a positive and statistically significant effect on
their mental well-being. Among the university students, however, no significant effect was designated
on the mental well-being of voluntary simple lifestyles. Consequently, it can be stated that H3 is partially
accepted. The group having the highest relative explanatory power in the effect of the simple voluntary
lifestyle on their mental well-being was primary school-high school graduates. The effect of a voluntary
simple lifestyle on the mental well-being of people who are high school-primary school graduates
(B=0.858) is significantly higher than those who are university graduates (3=0.226) and post-graduate
students or graduates ($=0.300). No data on the causality of this result or any study with which we can
compare this result have been encountered. However, it is clear that this result is quite remarkable and
should be studied in more detail, considering that the voluntary simple lifestyle requires a certain

awareness, knowledge, and awareness of nature and society and is an intellectual choice.

Individuals who adopt a voluntary simple lifestyle attach importance to spiritual values rather
than material values and prefer simplicity. Businesses or brands with a target audience of simple
lifestyle adopters can focus on value-based marketing strategies. For example, developing campaigns
that focus on values such as sustainability, natural products, or connecting with the community, and
emphasizing functionality in product and service design may be more attractive to consumers. Based on

the research findings, the positive effect of a voluntary simple lifestyle on mental well-being can be used

Yonetim ve Ekonomi Arastirmalart Dergisi / Journal of Management and Economics Research 126



Yonetim ve Ekonomi Arastirmalari Dergisi / Journal of Management and Economics Research
Cilt/Volume: 21 Sayi/Issue: 3 Eyliil/September 2023 ss. /pp. 113-131
A. Kurnaz http://dx.doi.org/10.11611/yead.1313856

in advertising and communication strategies for marketing practitioners. The effects of education level
and gender on a voluntary simple lifestyle and mental well-being may help marketers to identify their
target audience more specifically. For example, given that primary - high school graduates are more
prone to simple lifestyles, marketing minimalist and sustainable products to this audience may be more
effective. Research findings suggest that demand for products and services that contribute to individuals’
mental well-being may increase. This result may be an opportunity for marketers to position their
products and services as “contributing to mental well-being”. This research is expected to contribute to
the national marketing literature by examining the relationship between voluntary simple lifestyles and
mental well-being. For marketing practitioners, this research may provide guidance on how to

communicate more effectively with consumers and offer them more appropriate products and services.

Considering the results of the research findings in the context of the basic hypotheses, the
relationship between voluntary simple lifestyle and mental well-being, and the variables of gender and
educational status, it should be noted that international and national empirical studies and data on the
causality and comparison of the findings are extremely limited. It should be stated that there is a need
for more comprehensive quantitative and especially qualitative research regarding the variables and
demographic characteristics of the variables analyzed in this study. Demographic factors (income status,
occupational group, number of children, etc.) that may affect the relationship between voluntary simple
lifestyle and mental well-being can be expanded and addressed in future studies. Again, when socio-
cultural, economic, or personal factors are included in the model of the effect of voluntary simple
lifestyle on mental well-being, the direction and severity of the effect can be examined. In particular,
examining the mediating effects of financial issues such as consumers’ price sensitivity and price-
performance perceptions between simple lifestyle and happiness is very important in terms of providing
more in-depth information on the research topic. Which advertising and promotion strategies for
consumers who adopt a voluntary simple lifestyle may be more effective on their mental well-being may
be another research topic. Examining the impact of mental well-being on consumer behaviors,
consumption habits, purchasing decisions, brand perceptions, preferences, and brand loyalty and
conducting more comprehensive studies on the two concepts examined in this research may contribute

to this gap in the marketing field.

REFERENCES

Alexander, S. (2011) “The Voluntary Simplicity Movement: Reimagining the Good Life Beyond
Consumer Culture”, SSRN, 1970056: 1-18.

Anderson, J. C. and Gerbing, D. W. (1988) “Structural Equation Modeling in Practice: A Review and
Recommended Two-Step Approach”, Psychological Bulletin, 103(3): 411-423.

Brown, K. W. and Kasser, T. (2005) “Are Psychological and Ecological Well-Being Compatible? The
Role of Values, Mindfulness, and Lifestyle”, Social Indicators Research, 74(2): 349-368.

Yonetim ve Ekonomi Arastirmalart Dergisi / Journal of Management and Economics Research 127




Yonetim ve Ekonomi Arastirmalari Dergisi / Journal of Management and Economics Research
Cilt/Volume: 21 Sayi/Issue: 3 Eyliil/September 2023 ss. /pp. 113-131
A. Kurnaz http://dx.doi.org/10.11611/yead.1313856

Cengiz, H. and Torlak, O. (2018) “Investigating the Demographics and Behavioural Characteristics
Associated with Voluntary Simplicity Lifestyles in a Developed and a Developing Country: A
Comparison between US and Turkish Simplifiers”, Global Business Review, 22: 119-131.

Chowdhury, R. M. M. L. (2018) “Religiosity and Voluntary Simplicity: The Mediating Role of Spiritual
Well-Being”, Journal of Business Ethics, 152(1): 149-174.

Connelly, J. (2020) “The experience of Voluntary Simplicity: A Consensual Qualitative Research Study,
Unpublished Doctoral Dissertation, Marquette University.

Cmar, D. (2021) “A Research on the Evaluation of Consumers’ Voluntary Simplicity Lifestyle
Tendency in the Covid-19 Period”, International Journal of Social Sciences and Education
Research, 7(1): 12-23.

Duman, N., Goksu, P., Koroglu, C. and Talay, A. (2020) “Mental Well-Being and Psychological
Resilience Relationship in University Students”, Life Skills Journal of Psychology, 4(7): 9-17.

Eimermann, M., Lindgren, U. and Lundmark, L. (2021) “Nuancing Holistic Simplicity in Sweden: A
Statistical Exploration of Consumption, Age and Gender”, Sustainability, 13(15), 8340: 1-16.

Elgin, D. and Mitchell, A. (1977) “Voluntary Simplicity”, The Co-Evolution Quarterly, Summer, 4-18.

Fornell, C. and Larcker D. (1981) “Evaluating Structural Equation Models with Unobservable Variables
and Measurement Error”, Journal of Marketing Research, 18(1): 39-50.

Hair, J. F., Black, W. C., Babin, B. J. and Anderson, R.E. (2010) “Multivariate Data Analysis a Global
Perspective”, Pearson, 7th Edition, Global Edition.

Henseler, J., Ringle, C.M. and Sarstedt, M. (2015) “A New Criterion for Assessing Discriminant
Validity in Variance-Based Structural Equation Modeling”, Journal of the Academy of Marketing
Science, 43 (1): 115-135.

Hook, J.N., Hodge, A.S., Zhang, H., Van Tongeren, D.R. and Davis, D.E. (2021) “Minimalism,
Voluntary Simplicity, and Well-Being: A Systematic Review of the Empirical Literature”, The
Journal of Positive Psychology, 18: 130-141.

Huta, V. and Ryan, R. M. (2010) “Pursuing Pleasure or Virtue: The Differential and Overlapping Well-
Being Benefits of Hedonic and Eudaimonic Motives”, Journal of Happiness Studies, 11: 735-762.

Iwata, O. (1997) “Attitudinal and Behavioral Correlates of Voluntary Simplicity Lifestyles”, Social
Behavior and Personality: An International Journal, 25(3): 233-240.

Johnston, T.C. and Burton, J.B. (2003) “Voluntary Simplicity: Definitions and Dimensions”, Academy
of Marketing Studies Journal, 7 (19): 19-36.

Yonetim ve Ekonomi Arastirmalart Dergisi / Journal of Management and Economics Research 128




Yonetim ve Ekonomi Arastirmalari Dergisi / Journal of Management and Economics Research
Cilt/Volume: 21 Sayi/Issue: 3 Eyliil/September 2023 ss. /pp. 113-131
A. Kurnaz http://dx.doi.org/10.11611/yead.1313856

Kasser, T. (2017) “Living Both Well and Sustainably: A Review of the Literature, with some Reflections

on Future Research, Interventions and Policy”, Philosophical Transactions of the Royal Society A:

Mathematical, Physical and Engineering Sciences, 375(2095), 20160369: 1-13.

Keyes, C. L. M. (2002) “The Mental Health Continuum: From Languishing to Flourishing in Life”,
Journal of Health and Social Behavior, 43(2): 207-222.

Keyes, C. L. M., Shmotkin, D. and Ryff, C. D. (2002) “Optimizing Well-Being: The Empirical
Encounter of two Traditions”, Journal of Personality and Social Psychology, 82(6): 1007-1022.

Kéroglu, A., Asmadili, V. U. and Asmadili, I. (2022) “Determining the Relationship between
Sustainable Tourism Perceptions and Voluntary Simple Lifestyle of Tourists Traveling for the
Purpose of Thermal: The Case of Pamukkale”, Pamukkale University Journal of Social Sciences
Institute, 53(2): 313-325.

Kury, K. W. (2000) “The Multivocal Consumer Culture of Voluntary Simplicity”, 1-8.

Maikikangas, A., Kinnunen, U., Feldt, T. and Schaufeli, W. (2016) “The Longitudinal Development of
Employee Well-Being: A Systematic Review”, Work and Stress, 30(1): 46-70.

Malhotra, N. K. (2004) “Marketing Research an Applied Orientation”, 4. Edition, Pearson Prentice Hall,

New Jersey.

Ors, H. (2016) “Early Practices of the Concept of Voluntary Simple Living in History: Voluntary Simple
Living through Akhism System in Seljukian-Ottoman Period”, Journal of Management Marketing
and Logistics, 3 (3): 271-283.

Ozgiil, E. (2011) “Evaluations of Consumers’ Socio-Demographic Characteristics in Terms of Hedonic

Consumption and Voluntary Simplicity Life Styles”, Ege Academic Review, 11(1): 25-38.

Ozgiines, R. E., Bozok, D., Avcikurt, C. and Giileg¢ E. (2019) “The Investigation of the Individuals’
Mental WellBeing Who Participated in Rural Tourism in Terms of Sociodemographic Data”,
Tourism Akademic Journal, 6 (1): 161-174.

Power, K. and Mont, O. (2010) “The Role of Formal and Informal Forces in Shaping Consumption and
Implications for Sustainable Society: Part II”, Sustainability, 2(8): 2573-2592.

Ryan, R.M. and Deci, E. L. (2001) “On Happiness and Human Potentials: A Review of Research on
Hedonic and Eudaimonic Well-Being”, Annual Review of Psychology, 52: 141-166.

Ryff, C.D. (1989) “Happiness is Everything, or is it? Explorations on the Meaning of Psychological
Well-Being”, Journal of Personality and Social Psychology, 57: 1069-1081.

Ryft, C. D., Boylan, J. M. and Kirsch, J. A. (2021) “Eudaimonic and Hedonic Well-Being”, Measuring
Well-Being, 92-135.

Yonetim ve Ekonomi Arastirmalart Dergisi / Journal of Management and Economics Research 129



Yonetim ve Ekonomi Arastirmalari Dergisi / Journal of Management and Economics Research
Cilt/Volume: 21 Sayi/Issue: 3 Eyliil/September 2023 ss. /pp. 113-131
A. Kurnaz http://dx.doi.org/10.11611/yead.1313856

Saygili, M. & Bil, E. (2017). “The Investigation of Voluntary Simplicity Lifestyle from the Point of
Personality Characteristics: A Research on Clothing (Garments and Shoes) Product Group”,

Journal of Life Economics, 4(4): 239-260.

Schermelleh-Engel K., Moosbrugger H. and Miiller H. (2003) “Evaluating the Fit of Structural Equation
Models: Tests of Significance and Descriptive Goodness-of-fit Measures”, Methods of
Psychological Research Online, 8(2): 23-74.

Shama, A. (1985) “The Voluntary Simplicity Consumer”, Journal of Consumer Marketing, 2 (4): 57-
63.

Tatar, A., Kilig, N. and Bekiroglu, B. (2022) “Personality and Socio-demographic Factor Differences as
Predictors of Subjective Well-Being at Service and Manufacturing Sector Employees”, Journal of
Behavior at Work, 7(2): 40-50.

Tennant, R., Hiller, L., Fishwick, R., Platt, S., Joseph, S., Weich, S., ... and Stewart-Brown, S. (2007)
“The Warwick-Edinburgh Mental Well-Being Scale (WEMWABS): Development and UK
Validation”, Health and Quality of life Outcomes, 5(1): 1-13.

World Health Organization (2022) “Mental Health: Strengthening our Response”,
https://www.who.int/news-room/fact-sheets/detail/mental-health-strengthening-our-response
(02.05.2023).

Yildiz, S., Dumlu, B. and Ibrahimagaoglu, 0. (2021) “The Differences in Emotional Labor and
Employee Well-Being Based on Demographic Characteristics”, IJEAS, (31): 173-192.

Zengin, H. (2022) “The Relationship between Metaphorical Perceptions of Consumption and Mental
Well Being in the Period of COVID-19”, Marketing and Management of Innovations, 1: 219-231.

Yonetim ve Ekonomi Arastirmalart Dergisi / Journal of Management and Economics Research 130


https://www.who.int/news-room/fact-sheets/detail/mental-health-strengthening-our-response
https://www.who.int/news-room/fact-sheets/detail/mental-health-strengthening-our-response
https://www.who.int/news-room/fact-sheets/detail/mental-health-strengthening-our-response

Yonetim ve Ekonomi Arastirmalari Dergisi / Journal of Management and Economics Research
Cilt/Volume: 21 Sayi/Issue: 3 Eyliil/September 2023 ss. /pp. 113-131
A. Kurnaz http://dx.doi.org/10.11611/yead.1313856

Hakem Degerlendirmesi: Dis bagimsiz.

Cikar Catismasi: Yazar ¢ikar catismasi bildirmemistir.

Finansal Destek: Yazar bu ¢calisma i¢in finansal destek almadigini beyan etmistir.
Tesekkiir: -

Peer-review: Externally peer-reviewed.
Conflict of Interest: The author has no conflict of interest to declare.
Grant Support: The author declared that this study has received no financial support.

Acknowledgement: -

Yonetim ve Ekonomi Arastirmalart Dergisi / Journal of Management and Economics Research 131




