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Abstract

This research is based on 3 consecutive disaster (pandemic, earthquake and flood) in Turkey. During these
successive disasters, it has been observed that the traditional and social media handling of similar news has
changed. The political stance, in particular, affects the way the news is reflected, causing the elements of
disinformation to increase and the target audience to be affected by the views of the news encoder. Although
the political stance displayed by the traditional media tools is clear, the political views and goals are not
always clear because the news flow in the new media is carried out in the context of personal accounts.
Within the scope of the research, 3 examples were selected for each disaster shared by the Turkish people
on Twitter, one of the social media tools, during 3 disasters. Similar news in the traditional media was also
examined and a comparison was made between the two media channels. The semiotic method was used in
the study. The semiotic method was used in the study. One of the possible results of this study is the finding
that disinformation elements change according to the way the news is presented in social media and
traditional media. On the other hand, despite the fact that the news in social media is produced by people,
it has been noticed that sometimes these news are more accurate than traditional media and that the
disinformation desired to be created in the traditional media is tried to be prevented.
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1. INTRODUCTION

In disaster and crisis environments, the most basic need is to establish correct communication. In
addition to traditional mass media, the delivery of information to the masses is now widely carried
out through social media tools (Sahin and Bayrak, 2022: 169). The rapid transfer of data by social
media and the distribution of information by a large number of people at an uncontrollable level
led to questioning of its reliability. On the other hand, the fact that the reconstruction of the truth
has become easier with the diversification of technological possibilities makes the situation even
more important. The spread of fake news sharing on social media and the emergence of a
conscious disinformation environment deepens the reliability problem (Khan et al., 2020).

Social media users, who become more active users in times of crisis and disaster, exhibit a
voluntary and eager attitude to access and disseminate information through these platforms. In
some cases, it can be seen as an advantage to have such easy access to fast information. However,
it is still vital for statements made through official channels to find a response in society and for
information to be distributed consciously and through the right hands in times of crisis and
disaster. Because, especially in the social media environment, the sharing and spread of
deliberately distorted and false news can lead to anxiety, fear and misdirection in society.
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In addition to studies on social media and disinformation, there are also many studies in the
literature on news about combating disinformation on social networks. In this context, a study
conducted by Yegen (2018) examined the disinformation problem on social networks and
individuals' efforts to access real news within the scope of "Truth Share" and "Lie Var" platforms.
The findings of the study indicate that the most effective method in combating disinformation is
social and user awareness. According to another study, it is emphasized that verification platforms
such as Teyit.org should be expanded in the fight against disinformation (Erkan and Ayhan, 2018).
Another study conducted by Fallis (2015, p. 401) revealed that disinformation damages the
general understanding of trust in societies and that taking precautions in this regard is vital.
Another study suggested that failure to combat disinformation emerging through social media
tools is an obstacle that blocks effective communication in society. It was also added that correct
communication and sorting techniques can be successful in combating disinformation
(Lewandowsky, 2021: 1). Fetzer (2004: 231) states in his study that disinformation is designed to
deceive the masses and is an activity aimed at hiding true information, thus damaging trust and
belief in society. In this context, he adds that studies carried out to prevent disinformation will
rebuild trust in society.

The Covid-19 virus, which first appeared in Wuhan, China in December 2019, has become a global
problem for the whole world in a short time. Various measures have been taken in each country
to prevent the virus, which has become a pandemic. In Turkey, especially in order to prevent the
spread of the pandemic through contamination, the implementation of curfews and the
preference of working from home, hybrid and distance education methods have increased the use
of social media (we are Social, 2022). As of 2022, even if the pandemic has not ended all over the
world, the normalization process has been entered. Before the transition to the normalization
process could be fully realized, on February 6, 2023, two earthquakes with a magnitude of 7.8 and
7.6, which affected 11 provinces in Turkey, occurred in a row. In this event, which is also described
as the "disaster of the century” by WHO, too many people lost their lives and the desired success
could not be achieved in search and rescue efforts due to the lack of communication and the
intensity of disinformation (LeMonde, 2023). While the earthquake rescue efforts were not
completely finished, a flood disaster occurred in Sanlurfa near the earthquake zone (Kirby, 2023).
Traditional media tools aim to produce a public discourse with the messages they produce in
order to continue to hold the economic power within the scope of their political views (Wittel,
2012: 390-392). On the other hand, one of the main problems in new media is individual content
production (Altintop and Bak, 2022: 321). It is thought that the medium in which the message is
encoded has an effect on the structure of disinformation. This situation brings to mind Marshall
McLuhan's famous phrase "The medium is the message" (McLuhan, 1965: 7). At the same time,
most importantly, it draws attention that the tool itself can be an element of disinformation rather
than the message conveyed by the media.

1.1. Disinformation and Media

Traditional media refers to forms of communication that existed before the advent of digital
technologies, such as newspapers, radio, and television. These mediums have played a crucial role
in shaping public opinion and disseminating information. However, the rise of disinformation,
characterized by the deliberate spread of false or misleading information, has become a significant
concern in the digital age (Aldwairi and Alwahedi, 2018).

The concept of disinformation, which points to a deterioration and negativity in information,
means that a piece of information is deliberately or unintentionally misrepresented or deformed.
It is a fact that disinformation that is deliberately produced and shared with the aim of creating
public opinion, mobilizing the masses and creating chaos is much more dangerous than
unintentionally spreading misinformation (Wardle and Derakhshan 2017).
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The proliferation of disinformation in the digital age has raised concerns about its effects on the
credibility of traditional media sources. The rise of disinformation in traditional media has posed
significant challenges to the integrity and credibility of news reporting. Disinformation in
traditional media has become a pressing concern in today's information landscape (Colliander,
2019).

Several studies have examined the impact of disinformation on traditional media. Tandoc et al.
(2018) found that false information spreads faster and wider than accurate information on social
media platforms, potentially undermining the credibility of traditional media. Furthermore,
Vosoughi et al. (2018) demonstrated that false information can influence the public's beliefs,
leading to misperceptions and polarization. The dissemination of disinformation can erode public
trust in traditional media outlets, affecting their reputation and credibility. While traditional
media outlets strive to uphold journalistic standards, they have also faced challenges in combating
disinformation. The phenomenon of "fake news" gaining traction on traditional media platforms
has been observed (Wardle and Derakhshan, 2017). Journalistic norms, such as the need for
speed, limited resources, and editorial biases, can lead to the inadvertent amplification of false
information. Furthermore, disinformation campaigns may exploit traditional media's reliance on
sources and information that align with pre-existing narratives (Lewandowsky et al., 2020).

In addition to disinformation in traditional media, with the development of technology,
disinformation discussions have started to be made for social media. The proliferation of social
media platforms has revolutionized the way information is shared and consumed, providing
individuals with unprecedented access to a vast amount of content. Disinformation refers to
deliberately false or misleading information created and spread with the intention to deceive or
manipulate the public. The rapid rise of social media platforms has transformed the way
information is disseminated and consumed, leading to significant implications for the spread of
disinformation (Ireton and Posetti, 2022).

Disinformation exhibits several key characteristics that distinguish it from other forms of
misinformation. It is often intentionally created and disseminated by individuals or organized
groups with ulterior motives, such as political manipulation or financial gain. Disinformation
tends to exploit cognitive biases, playing on emotions and pre-existing beliefs to increase its
impact and likelihood of acceptance. Additionally, it often adopts a persuasive narrative and
employs various techniques to appear credible, making it challenging for users to discern fact
from fiction (Karsai et al., 2020).

The widespread adoption of social media platforms has provided fertile ground for the rapid
dissemination of disinformation. Social media platforms facilitate the rapid sharing of content
through networks of connected users, allowing misinformation to reach a wide audience within a
short period. Furthermore, algorithms employed by these platforms often prioritize engaging and
sensational content, amplifying the reach and impact of disinformation (Vosoughi et al., 2018).
Additionally, the anonymity and ease of creating and sharing content on social media platforms
make it difficult to track the origin of disinformation, further complicating efforts to mitigate its
spread (Pennycook and Rand, 2019).

The consumption of disinformation can have detrimental effects on individuals, leading to a
misinformed citizenry. Exposure to false information can distort perceptions, shape opinions, and
even alter behavior. Studies have shown that individuals exposed to disinformation are more
likely to develop false beliefs, which can perpetuate a cycle of misinformation (Pennycook, 2020).
Furthermore, disinformation can erode trust in traditional media sources and democratic
institutions, leading to a decline in civic engagement and participation (Allcott and Gentzkow,
2017).
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Atthe societal level, the impact of disinformation is far-reaching. It can exacerbate social divisions,
polarize communities, and undermine public discourse. Disinformation campaigns aimed at
sowing discord or manipulating public opinion have the potential to disrupt democratic processes
and threaten social cohesion. Moreover, the proliferation of disinformation during public health
crises, elections, and other critical events can have severe consequences, undermining public trust
and jeopardizing public health and safety (Lewandowsky et al., 2020).

Social media, which is defined as online platforms where users can easily and freely produce
content, share it quickly and reach large masses, has created great changes in our communication
styles. Thanks to the instantaneousness and interaction feature of social media, information is
shared by a large number of people, and people can exist in this environment with anonymous
accounts. The inherent lack of control of social media leads to disinformation. Intentionally
disseminated information that is false or inaccurate on social media, which allows the circulation
of many untrue and untrue information, initiates the disinformation process (Pennycook, 2020).

Efforts to combat disinformation face numerous challenges. The sheer volume and speed at which
information spreads on social media platforms make it difficult to detect and address
misinformation effectively. The decentralized nature of these platforms and the lack of regulatory
oversight further complicate mitigation efforts. Additionally, the line between disinformation and
free speech is often blurred, raising concerns about censorship and the potential for unintended
consequences when implementing countermeasures (Guess et al., 2020).

Addressing the issue of disinformation requires a multifaceted approach involving various
stakeholders. Media literacy programs can equip individuals with critical thinking skills to discern
reliable information from disinformation. Collaboration between technology companies,
policymakers, and civil society organizations can lead to the development of effective content
moderation and fact-checking mechanisms. Enhancing transparency in social media algorithms
can mitigate the amplification of disinformation. Furthermore, fostering a culture of media
responsibility and promoting ethical journalism can contribute to the reduction of
disinformation's influence (Pennycook and Rand, 2021).

The pervasive spread of disinformation through social media and traditional media platforms
presents significant challenges for individuals, societies, and democratic processes.
Understanding the characteristics and mechanisms of disinformation is crucial for developing
effective strategies to combat its spread. By addressing the challenges associated with
disinformation and promoting responsible media practices, stakeholders can work towards
fostering an informed and resilient society in the face of disinformation's threats (Ireton and
Posetti, 2022).

Processes such as witnessing, reaching certain information and confirming in news production
have evolved into a process where the user is at the center of social media. This situation has
allowed information that is not sure of its accuracy to enter the circulation. In particular, crisis
moments such as Covid-19 and earthquakes are the periods that pave the way for the increase of
disinformation (Aydin, 2023).

While the information age has led to a change in the journalism profession, it has brought
innovations in the news production process and journalism understanding. As a result of the
prevalence of digital technologies alongside traditional media, the news flow has evolved into a
different area. The centralized and institutionalized mass-produced structure of traditional media
is completely changing. And the media universe is being reshaped in a new ecosystem and with
new actors (Ireton and Posetti, 2022).

The most important factor that differentiates new media from traditional media (such as
newspapers, radio, television, cinema) is that it has an interactive structure. These tools allow the
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simultaneous transfer of large amounts of information and the user to give feedback. The concept
of citizen journalism in the literature gained popularity with social networks in this process.
Anyone who can connect to an internet network also has the power to fulfill the practice of
journalism. In this context, this study aims to examine the difference between traditional
journalism and citizen journalism in social media, which are fed from each other over time and
still diverge at some points. Marshall McLuhan's Medium is the message idea was taken as a basis
while discussing the disinformation in the way these two tools handle the news and in the content.

1.2. Marshall McLuhan - Medium is the Message

Marshall McLuhan, a renowned media theorist and cultural critic, coined the phrase "The medium
is the message" to emphasize the profound influence of media on human perception and social
change. Marshall McLuhan, an influential figure in media studies, introduced the concept of "The
medium is the message" in his groundbreaking book, "Understanding Media: The Extensions of
Man" (1964). This phrase encapsulates McLuhan's central thesis that the medium through which
information is transmitted has a greater impact on society and individuals than the actual content
conveyed.

To comprehend McLuhan's assertion that the medium itself shapes our perceptions and social
structures, it is essential to delve into the theoretical foundations he established. McLuhan
proposed that media act as extensions of human senses, altering the ways we perceive and
interact with the world. He argued that each medium possesses inherent qualities that influence
our understanding of the message it conveys. References such as "Understanding Media"
(McLuhan, 1964) and "The Gutenberg Galaxy: The Making of Typographic Man" (McLuhan, 1962)
provide insights into McLuhan's theoretical framework and his examination of various media
forms.

McLuhan's concept of "The medium is the message" has profound implications for the study of
communication. Traditional models of communication often prioritize the content of the message,
neglecting the significant role played by the medium itself. By emphasizing the transformative
power of media, McLuhan challenged the prevailing notion that content is separate from the
medium. References such as "Amusing Ourselves to Death: Public Discourse in the Age of Show
Business" (Postman, 1985) and "The Consequences of Information: Institutional Implications of
Technological Change" (Innis, 1951) highlight the lasting impact of McLuhan's ideas on
communication theory.

McLuhan's concept also aligns with the notion of technological determinism, which posits that
technology shapes society rather than the other way around. By asserting that the medium is a
significant factor in social change, McLuhan challenged traditional understandings of culture and
technology. References such as "Technopoly: The Surrender of Culture to Technology" (Postman,
1992) and "The Social Shaping of Technology" (Mackenzie and Wajcman, 1999) provide
additional insights into the interplay between technology, media, and cultural shifts in relation to
McLuhan's concept.

McLuhan's concept of "The medium is the message" continues to resonate in contemporary media
studies and cultural analysis. However, it has also faced criticism for its potential
oversimplification of complex communication dynamics. References such as "Understanding
Media: Extensions of Man: Critical Edition" (McLuhan and McLuhan, 2003) and "Media and
Cultural Studies: Keyworks" (During, 2001) explore both the enduring relevance and the
limitations of McLuhan's concept, allowing for a balanced assessment of its significance in the
present day.

With the expression "Medium is the message"”, Mc Luhan undoubtedly emphasizes that the
transmitted messages cannot be considered independently of the transmission systems. If it is the
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tool that shapes the content, then what we say has become less important than determining how
we communicate what we have to say. McLuhan's belief in technological determinism is best
described by the sentence "we shape our tools and in turn they shape us". According to McLuhan,
the impact of the tool is strong and intense. According to him, the tool influences people
uncontrollably and unconsciously.

McLuhan underlines that in his theory of “the medium is the message” he does not say that the
message is of no importance. However, he emphasizes how valuable it is to understand the tool in
order to be able to examine and make sense of the effects of technology on people. Therefore, it is
the tool itself rather than the message that prepares the ground for disinformation. Similarly, it is
the tool itself, rather than the message, that has an impact on the Society.

The features of vehicles allow people to do many things. Messages are coded according to the
characteristics of the vehicles. For example, thanks to social media, individuals can use various
technological features to encode messages and increase credibility. The tool can strengthen or
reduce the impact of the message. Marshall McLuhan's phrase "The medium is the message"
remains a landmark concept in media studies, offering a profound perspective on the
transformative power of media in shaping human perception and society. As new media forms
continue to emerge and shape our lives, McLuhan's ideas remain indispensable for understanding
the intricate relationship between media, communication, and culture.

2. METHOD

Within the scope of the research, 3 examples were selected randomly for each disaster shared by
the Turkish people on Twitter, one of the social media tools, during 3 disasters. News examples
were analyzed with Saussure's semiotics method. In this context, the relationship between the
signifier and the signified has been examined. In general, the same news selected randomly as the
subject in traditional and social media were compared.

Ferdinand de Saussure was a Swiss linguist and semiotician who made significant contributions
to the field of semiotics, the study of signs and symbols. His theories laid the foundation for
structuralism and have had a profound influence on various disciplines, including linguistics,
anthropology, literary theory, and philosophy. Saussure's semiotic method is best known for his
concept of the sign and his distinction between langue and parole.

The sign, according to Saussure, consists of two components: the signifier and the signified. The
signifier is the physical or perceptible form of the sign, such as a word or an image, while the
signified is the mental concept or meaning associated with the sign. The relationship between the
signifier and the signified is arbitrary and conventional, as there is no inherent connection
between the two (Saussure, 2016).

Saussure further developed the distinction between langue and parole. Langue refers to the
underlying structure of a language, including its grammar, syntax, and vocabulary. It is a system
of signs shared by a community and exists independently of individual usage (Culler, 1986).
Parole, on the other hand, refers to the actual use of language by individuals in speech or writing.
Saussure argued that the study of language should focus on langue, as it represents the collective
and systematic aspects of communication (Saussure, 2016).
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3. FINDINGS

Covid 19 1st Example
Similar news stories selected on Twitter, one of the social media tools, were compared with
traditional media.

In the first Twitter news, it was informed that vaccines have chips and are not safe. On the other
hand, support was received from the views of Bill Gates in order to refute the issue in the
newspaper article. Thus, the public is informed first-hand with reliable information (Picture 1).

\ Dr.Savan Giinay official &
& @SavanGunay

Asllarda cip var mi ben bilemem,

Coca Cola'nin sirn gibi sakliyorlar...

icinde ne oldugunu,

Lakin sunu iyi bilirim cok az bir sivi ile insanin her bélgesine cip takilabilir

&0 6:56 - 28 Eyl 2021
134 Retweet 2 Alintilar 817 Begeni 4 Yerigareti
© ! Q H &

Picture 1. Covid 19 1st Example on Twitter

Signifier: A tweet stating that there are chips in vaccines, the vaccine content was compared with
Coca Cola. It is stated that the formula of both is secret. Since the person who shared this is a
doctor, it has received more attention in the public. In the last sentence of the tweet, it is stated
that a person can easily be chipped with the vaccine (Picture 1).

Signified: It is thought that Covid 19 vaccines aim to harm individuals in the appearance of a
vaccine. It is desired to initiate many changes in the world with the vaccine. These expressions
were used as a disinformation tool. In particular, the use of these expressions by a doctor is
harmful to both medicine and people's belief. The spread of such views in the society has damaged
the process and caused information pollution (Picture 1)

Signifier: Bill Gates, who has important studies on vaccines and is one of the key names in the
world, made a statement about corona virus vaccines. This statement is related to the fact that the
chip claims in coronavirus vaccines do not reflect the truth (Picture 2).

Bill Gates Ten Corona Virlis Agilana Gip Koyduguna Dai lddislara fliskin Aqiiama.

Bill Gates’ten corona viriis
asilarina ¢ip koyduguna dair
iddialara iliskin agiklama

Microsoft'un kurucu ortadi ve diinyanin en zengin insanlarindan
Bill Gates, corona viriis agilarina gip yerlestirdigine dair iddialar ile
ilgili konustu. Gates, Covid-19 agilarina izleme mikrogipleri
koymasiyla ilgili bir komplo teorisinin insanlar agi yaptirmamaya
itmesinin ‘trajik' oldugunu sdyledi.

s @)

Picture 2. Covid 19 1st Example on Traditional Media
Signified: Having the views of a respected person like Bill Gates, who is an expert on vaccines, in

the media, has the meaning of enlightening and persuading the society. The aim here is not just
Bill Gates' explanation, but an opinion leader to share his expert opinion. This explanation may
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have made the decision of the undecided about the vaccine. It also answers the alleged chip claims

about vaccines in media such as social media where the opinions of individuals stand out (Picture
2).

Covid 19 2nd Example:
In the second Twitter news, it was shared that vaccines crippled and harmed people (Picture 3).

= Biilent Bulguroglu
@bulgurolu

Hocam Fahrettin Koca 65 yas Ustline covid yayllmasini 6nleyen ilag
verilecegini sdyledi. Burada asi karsitlan hakin bosuna asi oldunuz,asilar
insanlarn sakat birakti diye sdylemde bulunuyor. Saygilarimla

0S 11:39 - 3 $ub 2022

Q T Q [ &

Picture 3. Covid 19 2nd Example on Twitter

Signified: In this tweet, which claims that vaccines incapacitate people, Health Minister Fahrettin
Koca also includes the information that individuals over the age of 65 will be given drugs to
prevent the spread of the virus. This information is presented without any evidence (Picture 3).

Signifier: It is aimed to influence the opinions of the public by creating a disinformation
environment with this unfounded information. Such negative theories can even cause chaos in
society. People's minds are clouded and they are asked to act with fear. Randomly shared
information without providing any evidence only causes information pollution. At the same time,
considering that there will be people who believe in them, it is possible to say that it seriously
harms the society. On the other hand, in the newspaper article, it was emphasized that the virus
itself, not the vaccines, was the main cause of harm, and expert opinions were used (Picture 3).

Signified: In the news about the prevention of unfounded information and disinformation shared
on Twitter, one of the social media tools during the Covid-19 period, it was stated that especially
the accounts that share about vaccines will be permanently blocked (Picture 4).

Covid: Twitter, asilarla ilgili
yanlis bilgi yayan hesaplari
kalic1 olarak engelleyecek

Picture 4. Covid 19 2nd Example on Traditional Media

Signifier: This news, which is a precaution against individuals trying to create chaos and
information pollution in the society, is also an indicator of the government's seizure of social
media posts. As can be understood from this news, the shares on Twitter about vaccines affect the
society. Many people refused to be vaccinated because they believed this information. The media
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clearly highlights government policy here. Even if Twitter is a social media network, it has a
significant impact on people (Picture 4).

Covid 19 3rd Example
In the third Twitter news, it was humorously shared that a coronavirus hospital was built in China
within 48 hours (Picture 5).

6 Elif Sura Balcs

14 Retweet 104 Befie

Picture 5. Covid 19 3rd Example on Twitter

Signified: Information and evidence photos are presented together in the tweet. It has been
claimed that a coronavirus hospital was built in 48 hours after the state of emergency declared in
China on 2 photos. Then, it was humorously stated that the virus caught China unprepared and
that's why it had to build a hospital in such a short time. In the picture on the right, construction
equipment and a field are visible, while the picture on the left shows the finished state of the
hospital (Picture 5).

Signifier: Although it was not possible to build such a hospital in a time that is called impossible,
the sudden emergence of the virus and its spread at an unexpected speed caused people to believe
everything. Especially in any channel of the media, sharing with photos is much more convincing.
At the same time, since the virus came out of China, it may be related to people wanting to believe
that those who built the hospital in an impossible 48 hours will also end the virus. Since the
epidemic caught people at the most unexpected moment and many things called impossible
happened, people who see this post may say why not. However, this causes serious disinformation
in society and damages people's perceptions and beliefs. On the other hand, the same news was
given in a bold and serious way, even with its photographs in a newspaper. However, the fact of
the matter is that the hospital was builtin 10 days and another newspaper gave this news (Picture
5).

Signified: The news is about the hospital built in 10 days due to the coronavirus in China. Below
the spot text is the photograph of the hospital (Picture 6).

Signifier: The information that the hospital, which was claimed to have been built in 48 hours on
Twitter, was actually built in 10 days was confirmed by this news. Although 10 days is a short time
to build a hospital, 48 hours is a much more realistic time. In particular, specifying the time in the
news on this subject is related to the solution to the virus. It is desired to create the perception
that those who build hospitals in such a short time will find a solution for the virus in people's
minds. In fact, this news is also disinformation. Because specifying the time in the news and
showing a photograph as a proof is about making humanity believe that something that is difficult
in the minds is real (Picture 6).
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DONYA, KORONAVIRES.

Cin'in koronaviriis nedeniyle 10 giinde insa ettigi
acildi

Cin'in Vuhan kentinde yeni tip koronaviriis salgini nedeniyle 10 giinde insa edilen hastane
hizmete girdi.

Picture 6. Covid 19 3rd Example on Traditional Media

Signified: This newspaper article is the same as the Twitter article. Even the image used on twitter
was used in this news. The news contains comments. The news was presented as "superhuman
effort in China". In other news, it is stated that the hospital was built in Wuhan, while in this news
itis said that it was built in Huanggang. The same image was used as the news that is said to have
been built in Wuhan (Picture 7).

Signifier: This 3 news also contain disinformation in relation to each other. In this news, the image
on Twitter was used and the name of the place where the hospital was built is different. Therefore,
all news points out that the virus will end in the same way as this impossible construction was
done. The hospital corresponds to the cure to the virus. Just as humanity was in a difficult situation
with the virus from China, the remedy will come from China again. A few months later, it was
confirmed that all these statements were true with the discovery of the coronavirus vaccine by
China for the first time. All these cause serious confusion and disinformation in the society.
Increasing the credibility of the news, especially by using the opportunities provided by the tools,
increases the power of disinformation (Picture 7).

Cin'de insaniistii caba! Yapimina 48 -
saat once basglanan koronaviriis
hastanesi acildi

Cin'de olaganiistii durum ilan edilip yapimina baslanan
koronaviriis hastanesi, sadece 48 saatte tamamlandi.
Hastane oliimciil viriisiin merkezi oldugu diistiniilen
Vuhan'dan sonra viriisten en ¢ok etkilenen Huanggang
sehrinde insa edildi. iste hastaneden ilk kareler...

BU GALERIY] PAYLAS | o

Picture 7. Covid 19 3rd Example on Traditional Media
Earthquake 1st Example

While false news was published on Twitter and traditional media tools, many people realized
these and made news stating that they were lies to raise awareness of people (Picture 8).
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Signified: It is stated that in Hatay, one of the cities most affected by the earthquake, the wall of
the Yarseli Dam cracked and an emergency team should come to the region. It is also added that
it rains a lot in the region. Short and clear texts were not used in the tweet (Picture 8).

Signifier: This news is one of the numerous disinformation made at the time of the earthquake.
The tweet, in which very realistic and precise expressions were used, was denied after a short
time. People who make such news want to draw attention to themselves. They want it to be known
that they worked hard during the earthquake and mobilized the authorities. These people tend to
share all the news they hear without confirming it. This causes serious disinformation and chaos
in both the authorities and the society. In the first example, while the news that the dam collapsed
in the earthquake was reported in the Twitter news, it is stated that this news is a lie in the
newspaper (Picture 8).

w e ED

B0P0O BaBalLa TV

Hatay Antakya Yarseli Baraji duvar

catlamig. Allah agkina buraya ekip
yollansin
Cok yagmur yagiyor.

5018

2314

Picture 8. Earthquake 1st Example on Twitter

Signified: In the news, it was clearly stated that the news of the dam burst in Hatay, shared on
Twitter and many similar social networking sites, is false. In order to ensure the credibility of this
news, the opinions of the governor of Hatay are included (Picture 9).

Signifier: During the earthquake, traditional media served as a police officer, questioning the
authenticity of the news shared on social media. Here it aims to increase its own credibility. With
the emergence of social media, traditional media remained in the background. In important
moments such as earthquakes, individuals have come to prefer to receive news from social media
instead of getting news from traditional media. Twitter, which is a tool that allows individuals to
share first-hand, has become a real news outlet. Therefore, traditional media warns the society in
order to protect its own place and not to lose it to social media tools such as Twitter. With this
news, the reliability of Twitter was once again questioned by the public and eyes turned to
traditional media. However, this does not mean that traditional media does not disinformation.
On the contrary, since traditional media represents certain institutions, organizations and
governments, it causes disinformation in a more complex and difficult to understand way. Since it
is a difficult tool to control, it is not easy to detect disinformation news like Twitter (Picture 9).
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Deprem bdlgesinde 'baraj patladi' yalan::
Resmi makamlar agikladi
Cumbhuriyet yazan Murat Agirel, sosyal medyada dolasan, “Hatay'da barajin

patiadig” iddialanna iligkin bir video yayimladi. Agirel, “Zor ama sakin
kalmak gerekiyor" i ini kulland.

00660 0%

cumhuriyet.com.tr

Picture 9. Earthquake 1st Example on Traditional Media

Earthquake 2nd Example
In the second example, the Twitter news was similarly made in traditional media (Picture 10).

Signified: In the Twitter report, it was stated that those who died in Elbistan, which was affected
by the earthquake, were not buried and kept waiting. Under the sharing, a photograph was shared
as a proof, although it is not clear (Picture 10).

Signifier: Sharing news in social media with photos makes it more effective. In this post, it is
emphasized that the authorities and governments did not do their part during the earthquake
process. In general, in this earthquake, where there were too many deaths in the history of Turkey,
the delay of the authorities in search and rescue efforts and the fact that there were too many
deaths is a subject that has been criticized both in social media and in some traditional media
tools. So actually, a lot of Twitter has been shared to emphasize this fact and to mobilize people.
This news was subsequently denied by both the traditional media and the governorship of
Elbistan. Although the truth of the matter is not known for sure, it has been forgotten like other
news in the post-truth era. Therefore, the message that the tool gives us today is not content but
only sharing. It is not so important to reach the conclusion or the truth. This finding therefore
highlights the importance of two-way evaluation of tools (Picture 10).

@ Sultan Mahvettin

Gorintuler Elbistan’dan..1500 cenaze gomulmeyi bekliyor. Anladik ki

adamin yoksa cenazeni bile gdmemiyorsun bu Glkede,

Picture 10. Earthquake 2nd Example on Twitter
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Signified: The same Twitter news was shared in a newspaper article with exactly the same
expressions and a similar image. The number given in both news is 1500. The news is coded with
emotional expressions (Picture 11).

Signifier: Sharing the same Twitter news in a traditional media tool and using the same image
strengthens the opinion of the public regarding the accuracy of the news. On the other hand, given
that the newspaper is anti-government, some people doubt the accuracy of the news.
Disinformation has been emphasized in many places about this news. Failure to report again after
the district governor of Elbistan denied this news raises the possibility that the news may be false.
However, reality is just and illusion in the post-truth era (Picture 11).

Elbistan'da koridorlar sahipsiz cenaze dolu! 1500
sahlp5|z cenaze defnedllmeyl bekllyor

ci blyUk depremin me an'da bu x,&-m\(‘tjf‘.)-.n"y\.’:re"lr\—nym

e sahipsiz halde  koridorlara seriidi. Iste o yarek y akan gorontaler
00600 -

UurunwIsl g
vureklerl .
\ daglad)! e
! 1500 SahlllSIZ e
cenaze EERE e oo sover
fefnedilmevi

Picture 11. Earthquake 2nd Example on Traditional Media

Signified: This newspaper article, which states that the news shared both in some traditional
media and on Twitter is not true, included the views of the district governor of Elbistan in order
to strengthen the accuracy (Picture 12).

Signifier: Considering that the newspaper that published this news is close to the government,
this and similar newspapers stated that they fulfilled the duty of verifying their Twitter news in
an effort to prevent disinformation during the earthquake. Therefore, this news actually
emphasizes that the government in general did its part during the earthquake process. It is also
noteworthy that the other party did not make any new news after the news prepared on the basis
of the opinions of the government officials. There are two possibilities here. Either twitter and the
anti-government media are really disinformation. Or hang disinformation was made with this
news. Even the views of the government official were included in order to make it difficult to refute
the information. Today, the control and continuous increase of information leads to the fact that
the reality of many similar news is not known. In this case, both media channels accuse each other
of disinformation (Picture 12).

Elbistan Kaymakami Vural'dan hastanedeki
cenaze goriintilerine dair agiklama

I f v 0 F @ & @

Picture 12. Earthquake 2nd Example on Traditional Media
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Earthquake 3rd Example
In the third Twitter example, it was deciphered by the newspaper article that the images claimed
to be in Hatay were not from there (Picture 13).

@ Aykan @

Hatay'daki vatandaslar, deprem aninda ¢oken bir binanin altinda

kalmaktan son anda kurtuldu

4

Picture 13. Earthquake 3rd Example on Twitter

Signified: Citizens who survived at the last moment from being under a building that collapsed
during an earthquake in Hatay were mentioned in the Twitter post. The sharing was even
supported by a video (Picture 13).

Signifier: This news initially seems very likely during the earthquake period. However, various
media outlets later stated that the images shared were not from Hatay, but from Diyarbakir and
belonged to the past years. There was even an apology statement from this Twitter account. There
are many posts made just to get hits by using images from the past like this and this one. Some are
noticed, while others may not. Since social media is a sensation-loving environment, shares are
made for clicks and interaction. This has caused disinformation on Twitter to become
uncontrollable. In fact, since such fake news is shared many times by many people, even the first
person who shared the news cannot be found sometimes. Here, the traditional media fulfilled a
similar task and confirmed the twitter news (Picture 13).

Signified: In the news, it was stated that the images of the destroyed buildings shared on Twitter
were not from Hatay, but from Diyarbakir. It has even been stated that these images do not belong
to the 6 February earthquake, but are from previous years. The news directly emphasized social
media disinformation (Picture 14).

Signifier: It has been stated by this and a few other media organizations that the news shared by
so many people on Twitter is unfounded. Attention was drawn to disinformation in social media.
Citizens have been warned. With this news, it is aimed to emphasize that the only reliable news
channel is the traditional media. It can also be deduced from this news that it is not reliable to
receive news from social media. At the same time, even evidence images may not be real. This will
cause people to look at everything with suspicion. In time, desensitization will begin. Today, many
people remain unresponsive to events and stay away from even the news (Picture 14.).
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Kuyruklu ‘deprem’ dezenformasyonu! (
Diyarbakir'daki goriintiileri 'Hatay' diye
servis ettiler: Tek bir odaktan ayni

bashkla yayildi

Hatay'da meydana gelen 6,4 ve 5,8'lik depremler sonrasi sosyal
medya manipiilatorleri bir kez daha sahneye ¢ikti. "Hatay'da
vatandaslar, ¢coken bir binanin altinda kalmaktan son anda
kurtuldu” baghg: altinda bir video yayildi. Ancak gériintiilerin iddia
edildigi gibi Hatay'da degil 6 Subat'taki depremde Diyarbakir'da
kayitlara gectigi anlagildi. Takvim.com.tr, kuyruklu
dezenformasyona on ayak olan hesaplan tek tek desifre etti.
Paylagimlarin tek bir odaktan aym bashkla yayildig: gozlemlendi.
Ote yandan 6 Subat’taki depremde yapilan yardim ¢agnilanim
yeniymis gibi sosyal medyadan paylasan bir grup asilsiz ihbarlarda
bulundu.

takvim.com.tr  Ozel haber

Picture 14. Earthquake 3rd Example on Traditional Media

Flood 1stExample
Since disinformation news about floods are generally in this way, only 2 examples were chosen
instead of using similar examples (Picture 15).

@ ATAKIZ @
Televizyon kanallar bu gériintiileri gésteremiyor

Picture 15. Flood 1st Example on Twitter

Signified: The sharing started with the statement “the media does not show these images”. It was
stated that sewerage was mixed with the mains water in Sanhurfa, where the flood was
experienced. There is a photo below the post. In this image, the people waiting in the water queue
can be seen (Picture 15).

Signifier: Similar to other posts, it is noteworthy that the expressions are supported by a
photograph. The development of technology and the fact that tools allow for the addition of
evidence such as photos and videos are an indicator of the development of disinformation. Many
people create a reality in their minds without knowing whether the video and photo they see are
real. The aim here is some basic values that are wanted to be believed. For example; wrong
government policies, damage to the public, late and wrong response in disasters and crises. While
drawing attention to these issues, there are many posts that highlight disinformation, although
there are good intentions and posts aimed at raising public awareness. Here, it is the target
audience who will make the distinction and form their opinion (Picture 15).
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Signified: It was reported in the news that mains water supply to the city in Sanlurfa has started
again. In the news, supported by the views of the mayor of the city, a visual as proof was shared

(Picture 16).

Signifier: In the news, an important issue such as the mixing of sewage into the mains water
mentioned on Twitter was never mentioned. It is said that water was given back to the city in a
very positive way. The news was supported by the opinions of the mayor of the city. Highlighting
the desired parts of the topics and cutting certain parts in the news is also an example of
disinformation. Therefore, as in other news, it is not possible to talk about a clear situation here

(Picture 16).

Picture 16. Flood 1st Example on Traditional Media

Flood 2rd Example

Signified: In the post, it is stated with a visual that Balikligdl, a historical place in Sanlurfa, has

disappeared (Picture 17).

Signifier: According to this post, it is understood that Balikligél, which was affected by the flood,
has disappeared. The fact that Balikligél's photo is included in the post also supports the news

(Picture 17).

e/ Sanburtds Keote Yeaisen Sebeke Suyu Verimeye Bagland:

S$anhurfa'da kente yeniden
sebeke suyu verilmeye baslandi

Sel felaketinin yasandigi $anlurfa'da sebeke suyu verilmeye
baslandig agiklandi. Belediye Bagkan Zeynel Abidin Beyazgiil

Ote yandan sehre igme suyunu 2 giin iginde vermeyi
planladiklarini da belirtti.

9 Deryaca @

Binlerce yillik dogal akvaryum yok oldu. #

I

-

Bankiigsl /8 &

:

Picture 17. Flood 2nd Example on Twitter
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Signified: Despite the fact that Balikligél in Sanliurfa was affected by the flood, the safety of the
fish is shown with a photograph in this news. It was emphasized in the news that the reason why
the fish did not appear for a period was the stress after the flood (Picture 18).

Signifier: On the other hand, many people on Twitter have published fake news saying "the lake
with fish has disappeared". Balikligél that means lake with fish is very historical place. Maybe you
know that. Afterwards, this news was denied with images and videos in the traditional media.
However, some organizations of the traditional media also made fake news similar to the news on
Twitter. This situation is thought to be related to the political point of view (Picture 18).

Selden etkilenen Balikhgol'deki
baliklar "gtivenli bélgede"

Harran Universitesi'nden yapilan agiklamada, Balikligd!'deki
baliklarin sel sonrasi stresten dolayi gol icindeki cesitli
magaraciklara gegtikleri belirtildi.

16002020, 1741 Habeder - Anadlo Amnss Paylas @

Picture 18. Flood 2nd Example on Traditional Media

First of all, itis possible to say that there is a lot of disinformation news on social media, especially
during the pandemic process. I did 100 tweet reviews. I chose the ones that stand out from this
news and are talked about a lot.

In general, it is possible to say that traditional media tools serve to correct the disinformation on
Twitter during the pandemic process.

Within the scope of this study, corrections and warnings were made in the traditional media
regarding the 3 news items selected.

Dozens of fake accounts like @fahrettinkoca34 pretending to be the Minister of Health have been
opened. In addition to fake accounts, supplement products that are claimed to be effective against
coronavirus have been introduced to the market. Advertisements were made to famous names
and social media phenomena.

Later, it was revealed that these types of products were not approved by the ministry and were
unlicensed. An investigation was launched against the names who shared stories about the
product.

4. CONCLUSION and EVALUATION

In all three times of crisis, the posts on Twitter are shorter and in the form of propaganda. It is the
tool itself that provides this. Dozens of fake accounts like @fahrettinkoca34 pretending to be the
Minister of Health have been opened. In addition to fake accounts, supplement products that are
claimed to be effective against coronavirus have been introduced to the market. Advertisements
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were made to famous names and social media phenomena. Later, it was revealed that these types
of products were not approved by the ministry and were unlicensed. An investigation was
launched against the names who shared stories about the product. The tool gives individuals the
chance to express their views in the form of propaganda and slogans. This ensures that Twitter
shares are more memorable than the news shared in the traditional media.

Traditional media, by its nature, prefer to explain at length by providing evidence. However, this
evidence can sometimes itself be an element of disinformation. It is also expected to be more wary
of disinformation than Twitter, as traditional media represents an institution or sometimes
governments.

Both tools claim to be the most accurate one. On the other hand, what is right and wrong is not
easily understood by the public. This confusion causes the society to be apolitical and insensitive.
It is possible to say that the trust in traditional media as a tool is higher than social media.
According to McLuhan, it is possible to say that traditional media as a tool is an expression that
corrects and opposes disinformation. On the other hand, social media paints an image that is open
to more disinformation and untrusted.

Since social media is an environment where all users can do citizen journalism and there is no
control, it is more open to disinformation. However, social media also has the power to control
disinformation in traditional media. Clear and sufficient information should be provided and
media control should be made a more important phenomenon. Since the shares on Twitter are
made by individuals, they are coded in a humorous and sincere manner. Although it contains
disinformation, Twitter is not a news tool but a social networking medium. Therefore, the coding
of the tool evokes this idea in the mind.

Looking at the examples, it is seen that serious and fake news with many evidences are also shared
in traditional media tools. This is much more damaging than Twitter sharing. Because people use
the media as a means of getting news.

Since the news is coded in different ways and delivered to different target audiences by both tools,
it has been determined that the elements of disinformation have changed in terms of the coding
style.
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