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ABSTRACT

This study aimed to assess the psychometric properties of the Turkish adaptation of the Entrepreneurial Social Identity Scale.
The factor structure (confirmatory factor analysis), construct validity (convergent and discriminant validity), and reliability
(internal consistency) of the Turkish version were analyzed. Convergent validity was examined in relation to entrepreneurial
self-efficacy and entrepreneurial career motivations. Discriminant validity was tested by examining its relationship with
locus of control, subjective norm, risk perception, and uncertainty avoidance. A total of 216 startup founders in technoparks
participated. Findings indicated acceptable goodness-of-fit indices for the scale’s factor structure, supporting its three-factor
structure. Confirmatory factor analysis results were as follows: x2=254, p < 0.01, x2/df=2.92, TLI= 0.91, CFl = 0.92, RMSEA= 0.09.
Internal consistency within the three-factor structure (.75, .93, .89) was acceptable. In conclusion, there is substantial evidence
supporting the psychometric properties of the Entrepreneurial Social Identity Scale.
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INTRODUCTION

Identity theory is a concept that includes theories that
try to explain individuals’ identities and behaviors in
terms of the identities of societies. The theory assumes
that people have internalized meanings tied to each
of their identities and that they behave to ensure
that others view them in a way consistent with these
meanings (Burke & Stets, 2009). Social Identity theory
was put forward by Tajfel & Turner (1979) to explain the
cognitive processes of individuals and the relationships
of individuals between groups. The social psychology
theory attempts to explain individuals’ behavior toward
group relations by referring to themselves. It is a theory
that deals with individuals’ perception of themselves as
group members, their membership in a group, and the
relationships regarding the group formation process.
Identities contain a cognitive answer to a person’s ‘who
am I question about themselves. They also include the
characteristics, preferences, behaviors, and goals that
the individual associates with themselves (Howard,
2000: 369). Here, the answer given by individuals to
define themselves to the question ‘Who am 1?7’ reflects
their identities, while the answer given as ‘we and others’

(group membership) by defining themselves through
classification reflects their social identities (Leaper, 2011).

Identity provides individuals a foundation for
interpreting their social situation and behaviors (Sieger
et al.,, 2016). In this sense, it is essential to use social
identity to understand and explain entrepreneurial
behavior. In recent years, social identity has been used in
entrepreneurship research and has developed a growing
literature (Franke et al., 2006; Fauchart & Gruber, 2011;
Powell & Baker, 2014). In line with this, in the research
conducted by Fauchart & Gruber (2011) to understand
entrepreneurs’attitudes and behaviors, it wasemphasized
that entrepreneurial types differentiate based on
entrepreneurs’ perceptions and attitudes. Sieger et al.
(2016) emphasized that starting or creating an enterprise
is a social activity; therefore, the entrepreneurial self’s
social aspects are essential. Leitch & Harrison (2016)
also state that entrepreneurs attribute meaning to their
behaviors with their perceived identity. Thus, identity is a
powerful element guiding entrepreneurial actions since
enterprises are social structures established with social
aspects aimed at the individual self (Fauchart & Gruber,
2011). Studies in the field of entrepreneurship have

' Kyrgyz-Turkish Manas University, Bishkek, Kyrgyzstan, murat.avci@manas.edu.kg

2 Kyrgyz-Turkish Manas University, Bishkek, Kyrgyzstan, kadirardich@manas.edu.kg
This study was produced from the first author’s PhD thesis, which was supervised by the second author.


https://orcid.org/0000-0001-7851-9564
https://orcid.org/0000-0002-2355-1396

Murat AVCI - Kadir ARDIC

also found that there is a strong relationship between
entrepreneurial identity and behavior (Alsos et al., 2016;
Cardon et al., 2009; Estrada-Cruz et al., 2020; Fauchart &
Gruber, 2011; Gruber & Mac Millan, 2017; Powell & Baker,
2014). The reason why so much emphasis is placed on
identity and group processes is the view that ‘one way
to understand people is to understand identity’ (Jenkins,
2008: 20).

Introducing social identity theory in entrepreneurship
research provides a better understanding of the
entrepreneur and the entrepreneurship process, as
entrepreneurs’ social identity perceptions affect their
goals, motivation, and attitudes. Therefore, Sieger et al.
(2016) developed the Entrepreneurial Social Identity
Scale. The researchers conducted a comprehensive
study with 9,341 participants from 16 countries (Estonia,
Brazil, Hungary, Germany, Italy, Mexico, Malaysia, Poland,
Netherlands, Singapore, Russia, Australia, Spain, Canada,
the United Kingdom, and the United States) engaged
in new firm creation activities. In the first stage, nine
structures were created for the three constituent social
identity types, and two items were added for each
structure. Thus, a pool of 18 items was created. As a result
of the scale development study, the 15-item 3-factor
identity type was confirmed in line with the relevant
analyses. It was revealed that the fit values of the three-
dimensional scale were at an acceptable level (Factor
Loading = 0.507; NFI = 0.936, CFl = 0.965, IFl = 0.967, TLI
= 0.927, SRMR = 0.044, RMSEA = 0.06, AVE = between
0.57 and 0.73). The convergent validity of the scale was
analyzed with the career motivations and entrepreneurial
self-efficacy scales, and findings supporting the validity
of the scale were obtained. Discriminant validity was
supported by examining relationships with variables such
as Locus of Control, Subjective Norm, Risk Perception,
and Uncertainty Avoidance. Internal consistency values
were found to be 0.78 for the Darwinian dimension,
0.82 for the Communitarian dimension, and 0.84 for the
Missionary dimension. During the research process, it was
observed that the scale was adapted into 16 languages
(English, French, Estonian, Danish, German, Dutch, Italian,
Spanish, Hebrew, Japanese, Polish, Hungarian, Russian,
Portuguese, Slovenian, and Romanian) by Sieger et al.
In this sense, it can be said that the scale has achieved
comprehensive validity.

The scale has quantitatively demonstrated that it
can be divided into three dimensions: Darwinian,
Communitarian, and Missionary, and included those
who were not included in these groups in the hybrid
entrepreneur group. It has explained that entrepreneurs

are separated according to their cognitive aspectsin these
three dimensions and are grouped into three groups.
The characteristics of the three dimensions separated
according to entrepreneurs’ identity perception are
explained below.

Darwinian identity: Entrepreneurs with a Darwinian
identity perception consider their interests when
establishing a company (Sieger et al., 2016: 546). It refers
to entrepreneurs who manage profit-oriented enterprise
processes within the framework of competitive conditions
in the sector in which they operate. Entrepreneurs with
this identity perception are motivated by their economic
interests, see their competitors asaframe of reference,and
evaluate themselves according to their professionalism
(Fauchart & Gruber, 2011). Like classic entrepreneurs,
these entrepreneurs focus mainly on establishing strong
and profitable companies for economic benefit. An
example of this type of entrepreneurship from Tirkiye is
‘Getir’ (www.getir.com).

Communitarian identity: Entrepreneurs with a social
identity perception care for the people around them
when establishing a company. Such entrepreneurs want
to support the social community they feel they belong
to. They see society as the primary social reference when
establishing companies to provide products and services
that communities (groups) need (Sieger et al., 2016).
The social benefit comes first, while material processes
remain in the background. It continues its activities
to benefit society in the social entrepreneurship type.
The ‘icimizdeki Hazine’
(Otsimo) startup can be an example of this type of
entrepreneurship. It is a platform designed for children
with autism, Down Syndrome, and special education
needs. It offers educational games free of charge to
children with autism and Down Syndrome.

(www.icimdekihazine.com)

Missionary identity: Entrepreneurs with a Missionary
identity perception start enterprise for a better and more
prosperous world. They want to increase the welfare of
societies and support them by solving their problems.
They see society as the primary reference in the social
field (Sieger et al., 2016). They act responsibly to maintain
their political vision and desire to build a better world
(Fauchart & Gruber, 2011). The ’/htiyag Haritasi’ startup
can exemplify entrepreneurship with this sense of
identity (www.ihtiyacharitasi.org). ihtiyaclar Haritasi was
supported by the United Nations Development Program
(UNDP). The mentioned startup aims to unite individuals
who want to support needy people or animals on a
common platform.The needs and supports of many cities
are shown on a map. In this way, supporters can quickly

624


http://www.getir.com
http://www.icimdekihazine.com
http://www.ihtiyacharitasi.org

Psychometric Properties of the Turkish Version of the Entrepreneurs’ Social Identity Scale

help many people in need. Additionally, thanks to this
platform, companies, non-governmental organizations,
and volunteers can meet.

Considering the global popularity of the scale and
its potential use in Turkey, it has yet to be adapted to
Turkish. In 2023, 3.784 million entrepreneurial activities
were recorded in the industrial and service sectors in
Turkey (Turkish Statistical Institute, data.tuik.gov.tr), with
technology startups receiving $1.74 billionin investments
in 2022 and $901 million in 2023 (StartupCentrum.com).
Additionally, according to the Global Startup Ecosystem
Index 2024 (www.startupblink.com), Turkey ranks 40th. In
this context, it is important to elucidate the social identity
perceptions and cognitive processes of entrepreneurs in
Turkey, which has significant potential.

Despite the Entrepreneurs’ Social Identity Scale being
internationally validated and widely used in various
cultural contexts, there is a notable gap in its application
within Turkey. Existing studies on entrepreneurship
in Turkey generally focus on economic, institutional,
and individual factors (Akarsu & Doven, 2022), but
there is limited research examining the social identity
of entrepreneurs. This gap hinders a comprehensive
understanding of the entrepreneurial landscape in
Turkey, as social identity can significantly influence
entrepreneurial motivations, behaviors, and success. By
adapting and validating this scale for the Turkish context,
this study aims to fill this gap and contribute to a more
holistic understanding of Turkish entrepreneurship.

In other words, the purpose of this study is to adapt
the Entrepreneurs’ Social Identity Scale, developed
by Sieger, Gruber, Fauchart, and Zellweger (2016), to
the Turkish context. This adaptation aims to provide a
reliable and valid tool for measuring the social identity of
entrepreneurs within Turkey and to offer deeper insights
into how social identity influences entrepreneurial
behaviors and outcomes in the Turkish entrepreneurial
ecosystem.

In order to test the validity and reliability of the
Entrepreneurs’ Social Identity Scale Turkish form, it must
meet certain expectations.The variablesand expectations
used by Sieger et al. (2016) in developing the scale
should be met similarly in the Turkish adaptation study.
As the first method to test the scale’s validity, the factor
structure is expected to be three-dimensional, similar
to the original scale, and the fit indices in Confirmatory
Factor Analysis (CFA) will be acceptable. The second
method is to analyze convergent validity for construct
validity. Therefore, a significant relationship is expected

between our identity types, career motivations, and
entrepreneurial self-efficacy scale. In other words, career
choice reasons will differ among identity types because
career motivations reveal what motivates individuals
to become entrepreneurs. For example, among career
motivations, the desire to gain power and money is
higher concerning Darwinian among entrepreneurs’
social identity types. Entrepreneurs with a Darwinian
social identity focus on gaining competitive advantage
and dominating the industry. Communitarian and
Missionary social identities, on the other hand, tend to
be much less concerned about power because they
want to support society or help make the world a better
place. Their general feature is that they create enterprises
that are beneficial to a social group (Communitarian) or
society in general (Missionary) (Fauchart & Gruber, 2011).

On the other hand, a higher level of relationship
between creativity motivation and missionary identity is
expected. Missionaries aspire to engage in organizational
innovation processes and enhance them; thus, their
motivation to become entrepreneurs is rooted in their
desire to apply their creativity (Sieger et al., 2016). The
motivation to benefit society and relativesisalso expected
to be related to the Missionary and Communitarian
identity types, as they have their own characteristics.
The Entrepreneurial Self-Efficacy scale was also used
for convergent validity. A significant relationship with
the scale is expected since entrepreneurial self-efficacy
expressesindividuals'perceptions of their entrepreneurial
skills and abilities (McGee et al., 2009; Zhao et al., 2005).

For discriminant validity, Sieger et al. (2016) also found
either non-significant or significantly low relationships
between the scale and the variables they used for
discriminant validity, such as Levenson Locus of Control
(Levenson, 1973), subjective norm (Lindn & Chen,
2009), risk perception (Pennings & Wansink, 2004), and
avoidance of uncertainty (Hofstede, 2001). Likewise,
the Turkish adaptation study expects no relationship
with these variables. Thus, the fact that expected similar
conditions are met mainly with the developed scale
indicates that the scale’s psychometric properties are
satisfactory.

To adapt the entrepreneur’s social identity scale to
Turkish, reliability analysis (Cronbach’s alphas), factor
validity (CFAs), and construct validity (convergent
and discriminant validity) were tested. In order to
test the convergent and discriminant validity of the
entrepreneurs’social identity scale, the Levenson control
scale (Levenson, 1973), subjective norm (LiAdn & Chen,
2009), risk perception (Pennings & Wansink, 2004),
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uncertainty avoidance (Hofstede, 2001), entrepreneurial
self-efficacy (De Noble et al., 1999) and entrepreneurial
career intentions (Sezer, 2013) scales were used.

Sieger et al. (2016), who developed the scale, employed
the variables used for convergent and discriminant
validity to test the adapted scale’s validity. In this context,
a positive relationship was expected with the social
identities of entrepreneurs scale usingTurkish adaptations
of the scales for convergent validity. To test convergent
validity, relationships between entrepreneurial career
intentions dimensions and entrepreneurial social
identities (according to the three identity types) were
expected. For example, entrepreneurs with a Darwinian
identity perception engage in entrepreneurship to
make money and gain status. On the other hand, an
entrepreneur with a missionary identity perception has
become an entrepreneur with the career intention of
benefiting society. However, the entrepreneurial self-
efficacy and social identity scales are expected to be
related because they contain success goal beliefs (Sieger
et al., 2016).

For discriminant validity, low correlation is expected
with the locus of control, subjective norm,
perception, uncertainty avoidance, and social identities
of entrepreneurs. Previous studies have revealed that

risk

locus of control based on others and chance and other
subjective norms, risk perception, and uncertainty
avoidance have a low or no relationship between
entrepreneurs (Sieger et al., 2016).

Finally, the fit index between the factor structures of
the adapted entrepreneurial social identity scale and the
factor structures of the original scale was expected to be
at an acceptable level. Thus, the developed scale meets
the expected conditions to a large extent, and the scale’s
psychometric properties are satisfactory.

INSTRUMENTS

Entrepreneurs’ Social Identity Scale developed by Sieger
etal. (2016) consists of three dimensions: Darwinian (‘“e.g.,
I will create my firm in order... to advance my career in the
business world”), Communitarian (“e.g., | will create my firm
in order...to solve a specific problem for a group of people
that | strongly identify with (e.g., friends, colleagues, club,
community)”), and Missionary (‘e.g., As a firm founder, it
will be very important to me...to be a highly responsible
citizen of our world”), and 5 items in each dimension. The
scale is a 7-point Likert type ranging from 1 = ‘Strongly
Disagree’ to 7 = ‘Strongly Agree; and participants were
asked to indicate the extent to which they agreed with

the items. The translation process of the scale into Turkish
was planned from this study.

During the scale adaptation process, initial contact
was made with the researchers who developed the
Entrepreneurs’ Social Identity Scale via email to request
the necessary permissions for adapting the scale. Upon
receiving the required permissions, the scale text was
independently translated into Turkish by a translator,
two university English instructors, and a professor. These
four separate Turkish translations were then evaluated
by a group of academics and consolidated into a single
format.

The consolidated format was presented to 30
different individuals to assess its cultural and linguistic
compatibility with Turkish. Participants were asked to
review the phrases and provide feedback, rather than
to respond to the scale itself. Based on the feedback
received, any unclear words and sentence structures
were revised. The revised scale was then presented to a
different group of individuals, and after incorporating
the necessary revisions, the final Turkish version was
established. With the elimination of any ambiguities, the
back-translation phase commenced.

For the back-translation process, the final Turkish
version wasindependently translated backinto English by
an English instructor and an academic. After completing
the English translation, approval for the English version
of the scale was sought from the original developers via
email.

The Turkish version (Kiral, 2012) of the 24-item The
Locus of Control Scale was used to evaluate the locus of
control of entrepreneurs (Levenson, 1973). The scale
encompasses three types of locus of control: internal
locus of control (“e.g., Whether or not | get to be a leader
depends mostly on my ability”), control by powerful others
(“e.g., My life is chiefly controlled by powerful others”), and
control by chance forces (“e.g., When | get what | want, it’s
usually because I'm lucky”). The scale is a 7-point Likert
type ranging from 1 ='Strongly Disagree’to 7 ='Strongly
Agree’. Participants were instructed to respond to each
item based on how well they described themselves. Score
averages were taken according to focus types, and high
scores represent focus type. Cronbach’s a of the three
dimensions in this scale are .75, .93, and .89, respectively.

The Turkish version (Oren & Bickes, 2011) of the 5-item
Risk Perception Scale (Hisrich & Peters, 2002) was used to
measure the risk perception of entrepreneurs. The scale
was used as a one-dimensional (e.g., when | am afraid, |
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deal with the fear.) and uses a 7-point Likert type format,
ranging from 1 = ‘Strongly Disagree’ to 7 = ‘Strongly
Agree’ The average of the items in the scale shows the
risk perceptions of entrepreneurs. Cronbach’s a value is
.66.

The Uncertainty Avoidance Dimension is one of the
cultural dimensions developed by Hofstede (2001). The
dimension that reflects the cultural values of societies
and allows evaluation has been widely used in the field of
entrepreneurship (Mueller, 2004; Swierczek & Ha, 2003).
The Turkish version (Saylik, 2019) was used to measure
the uncertainty avoidance of entrepreneurs with a single
dimension consisting of 5 items (e.g. It is important to
follow the instructions and procedures strictly). The
scale was used on a 7-point Likert scale ranging from 1
='Strongly Disagree’to 7 ='Strongly Agree’ Cronbach’s a
value is .90.

Lindn & Chen (2009) developed a four-dimensional
scale (personal attitude, subjective norm, perceived
behavioral control, and entrepreneurial intention) to
measure entrepreneurial intention, drawing upon the
theory of planned behavior. Subjective norm dimension
was used for discriminant validity in our research.
The Turkish version (Kalkan, 2011) of the three-item
subjective norm dimension (e.g., My circle of friends
approves of my decision to start a new job) was used. The
scale was used on a 7-point Likert scale ranging from 1
= 'Strongly Disagree’ to 7 =‘Strongly Agree’ Participants
were instructed to respond to each item based on how
well they described themselves. Score averages were
taken based on the answers given, and high scores
represent the subjective norm. In the study, Cronbach’s a
value was determined as .81.

The Turkish version (Naktiyok et al., 2010) of the 35-item
Entrepreneurial Self-efficacy Scale (De Noble et al., 1999)
was used to evaluate the self-efficacy of entrepreneurs.
The scale consists of six dimensions, including developing
new product and market opportunities (“e.g., | can discover
new ways to improve existing products”), coping with
unexpected challenges (‘e.g., | can tolerate unexpected
changes in business conditions”), developing critical human
resources (‘e.g., | can identify and build management
teams”), defining core purpose (“e.g., | can convince other to
join with me in pursuit of my vision”), building an innovative
environment (“e.g., | can create a working environment that
encourages people to try out something new”), and initiating
investor relationships (“e.g., | can identify potential sources
of funding for investment”). The scale is a 7-point Likert type
ranging from 1 ='Strongly Disagree’to 7 ='Strongly Agree’
Participants were instructed to respond to each item based

on how well they described themselves. Score averages
of the entrepreneurial self-efficacy scale were taken and
high scores represent high entrepreneurial self-efficacy.
Cronbach’s a value of the scale was calculated as .95.

The Turkish version of the 44-item Entrepreneurship
Career Intention Scale (Sezer, 2013) was used to evaluate
the reasons why entrepreneurs chose their careers. The
scale consists of 12 dimensions, namely, desire for status,
desire for independence, desire for earnings, desire to
own one’s own business, desire to succeed, obligation,
being useful to relatives and society, personal history,
continuous learning, development and innovation,
desire for power, self-confidence and risk appetite,
active business life and close relationships. In the study,
the dimensions of desire for status, desire for earnings,
and being useful to relatives and society were used for
convergent validity. The scale is a 7-point Likert type
ranging from 1 = ‘Strongly Disagree’ to 7 = ‘Strongly
Agree’ The average scores for each dimension were
calculated, and high scores represent the reasons why
they chose an entrepreneurial career. Cronbach’s a value
of the dimensions was calculated as desire for status .95,
desire for earnings .78, and being useful to relatives and
society .75.

Materials and methods
Participants and Procedures
Pilot Study

For the pilot study, the population consists of
undergraduate students enrolled in entrepreneurship
courses at the Faculties of Economics and Administrative
Sciences and the Business Faculties of Sakarya University,
Aydin Adnan Menderes University, and Sileyman
Demirel University in Turkey. These universities were
chosen due to the higher number of students taking
entrepreneurship courses in these faculties and time
and cost constraints. Participants were selected using
convenience and purposive sampling methods, focusing
on students taking entrepreneurship courses who have
indicated a positive response to entrepreneurial plans.

The rationale for selecting students enrolled in
entrepreneurship courses is to ensure the pilot study
sample closely represents the broader population
of potential entrepreneurs. By focusing on students
who are engaged in entrepreneurship education and
have entrepreneurial aspirations post-graduation, we
aim to gather data from individuals whose goals and
motivations closely mirror those of actual entrepreneurs.
This approach is intended to maximize the relevance and
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applicability of the adaptation analysis before collecting
data from the broader population of established
entrepreneurs.

The survey form containing the scales was sent to the
undergraduate students online. It was emphasized that
participationinthe surveywasvoluntary. Aftercompleting
the survey, the surveys that took an entrepreneurship
course, answered yes to the entrepreneurship plan,
and were thought to be completed properly were
taken into consideration. As a result, data was collected
from 200 participants who took an entrepreneurship
course, 68 participants who did not have any plans for
entrepreneurship in the future were excluded. Ultimately,
132 surveys were used in the relevant analysis. The data
collected within the scope of the pilot study was analyzed
for reliability for internal consistency and factor analysis
for validity. As a result of the analyses, after evaluating
the psychometric properties, it was observed that the
data were appropriate and it was decided to collect data
in the final version of the scale in the population of the
research.

Participants: 57% of the undergraduate students were
male, while 43% were female. In terms of class standing,
83% were in their final year (fourth year), with the
remaining 17% being in the third year. The average age
was 65% in the 24-27 age range, and 35% in the 20-23
age range.

STUDY

For the adaptation analyses of the scale, a survey was
prepared that included the pre-translated scales, the

scale to be adapted, and an informed consent form for
voluntary participation provided to the participants. The
study population consists of startup founders operating
in the technoparks of Izmir Dokuz Eylul University and
Istanbul Yildiz Technical University in Turkey. These
technoparks were chosen because they are among the
largest in Turkey in terms of the number of startups,
providing easier access to the startup founders.

Participants for the study were determined using
snowball and convenience sampling methods, as time
and cost constraints play a significant role in reaching
technological entrepreneurs. The surveys were collected
both face-to-face and online from startups operating in
the technoparks between March and May 2022. A total
of 238 surveys were completed, with incomplete and
careless responses removed, resulting in 216 surveys
being subjected to the relevant analysis.

Participants: Among the startup founders, 84% (181)
were male, and the average age was 36. In terms of
education levels, 0.5% (1 founder) had completed
primary school, 2.3% (5 founders) had completed high
school, 48.6% (105 founders) had a bachelor’s degree,
31.9% (69 founders) had a master’s degree, and 16.7% (36
founders) had a doctoral degree.

Figure 1 illustrates the overall process of the adaptation
study. Initially, after obtaining permission for the scale to
be adapted, it was translated by four different translators.
Thetranslated formats were then evaluated to consolidate
them into a single format. This consolidated format was
subsequently presented to 30 different individuals to
assessits cultural and linguistic compatibility with Turkish.
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Table 1: EFA item loadings with three dominants

Pilot Study

Item DAR coM MIS

Study

DAR coMm MIS

DAR1
DAR2
DAR3
DAR4
DAR5
COM1
com2
comM3
COM4
COM5
MIS1
MIS2
MIS3
MIS4
MIS5

0.325
0.841
0.720
0.916
0.920
0.774
0.865
0.673
0.848
0.750
0.650
0.715
0.671
0.603
0.776

0.600
0.757
0.824
0.805
0.659
0.943
0.945
0.899
0.883
0.775
0.811
0.886
0.942
0.734
0.771

Total Variance Explained: % 64.65

Total Variance Explained: % 69.93

DAR: Darwinian; COM: Communitarian; MIS: Missionary

Based on the feedback received ambiguous words and
sentence structures were revised. The revised scale was
then presented to a different group of individuals, and
after incorporating the necessary revisions, the final
Turkish version was established. In the next phase, the
scale was back-translated into English using the back-
translation technique and sent to the original author for
approval. Upon receiving approval, the scale’s structure
was examined through a pilot study. Following the
confirmation of the scale’s validity and reliability in the
pilot study, data were collected from startup founders
operating in technoparks. The findings from the collected
and analyzed data are presented in the following section.

FINDINGS

For pilot study and study, the exploratory factor
analysis (EFA) of the Entrepreneurial Social Identity Scale
is presented in the table. According to EFA results of pilot
study, determined that the scale has three dimensions,
similar to the original. Cronbach’s a value of the scale
was calculated as Darwinian .88, Communitarian .87,
Missionary .83. Analyzes for pilot study show that the
scale is reliable. According to the results, it was decided
to collect data from startup founders operating in
Technoparks (Study). In the following process, the internal
consistency, convergent, and discriminant validity of the
scale were tested with the data taken from the sample.

Exploratory factor analysis was conducted on study
to retest the construct validity of the scale. The analysis
results confirmed the three-dimensional structure of
the social identity scale and the explained variance
value was determined as 69.93% (Table 1). According
to the results of the analysis of the responses received
from the participants (study), the internal consistency
values of the scales (max 0.93 - min 0.66) are shown in
parentheses in Table 2. Confirmatory factor analysis was
applied to test the factor structure of the entrepreneurs’
social identity scale. The analysis results indicate that in
the scale consisting of three dimensions, the goodness-
of-fit statistics are as follows: x2=254, p < 0.001, x2/
df=2.92, TLI (Tucker-Lewis index) =.91, CFl (Comparative
Fit Index) = .92, RMSEA (Root Mean Square Error of
Approximation) = .09, which demonstrates good model
fit. Factor loadings (in terms of standardized regression
weights) vary between .35 and .92 (The 1st item of the
Darwinian dimension, “I will establish my own company
to improve my career in the business world,” has a value
of .35, and other factor loadings are between .64 and
.92). Descriptive statistics and internal consistency values
of the variables in the study were calculated (Table 2).
The correlation analysis for convergent and discriminant
validity is also presented in Table 2.
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In Table 2, the convergent validity (the extent to which
the scale is related to other measurements designed to
assess similar constructs) and discriminant validity (the
extent to which the scale does not correlate significantly
with different measurements) were examined to assess
the construct validity (Hinkin, 2005, 1995). Therefore,
the study investigated whether the dimensions of the
social identity scale (Darwinian, Communitarian, and
Missionary, each consisting of 5 items) were related
to the existing scales as specified. Table 2 shows that
in line with the original scale, profit motive showed a
non-significant but positive relationship (p>0.05, .12)
with profit-focused Darwinian identity. In contrast, a
negative relationship was observed with Missionary (p
<0.01, -.19) and Communitarian (p>0.05, -.01) identities.
Status desire was found to have a low relationship with
Darwinian (p< 0.05, .13) and Missionary (.17%) identities.
The dimension of continuous learning and innovation
showed a positive relationship with Missionary (p <0.01,
.27) and Communitarian (p< 0.05, .16) identities, except
for Darwinian. In the dimension of benefiting their
families and society, Communitarian (p <0.01, .20) and
Missionary (p <0.01, .33) identities were found to have
a positive and significant relationship in line with their
definitions. Although correlation values below 0.3 are
small, they are sufficient to ensure convergent validity
(Tang et al., 2012). Additionally, the entrepreneurial self-
efficacy scale was found to have a higher relationship (p
<0.01, .38) with the social identities of entrepreneurs. The
relationship between the Entrepreneurial Social Identity
Scale and entrepreneurial self-efficacy indicates a higher
level of convergent validity.

The correlation between the locus of control variable
and the entrepreneurs’social identity scale was examined
to evaluate the discriminant validity of the scale. While the
relationship of internal locus of control with Darwinian
(p <0.01, .23) and Missionary (p <0.01, .22) identity types
was observed, its relationship with the Communitarian
identity type was not determined. In control by powerful
others variable, while there was no relationship between
the Darwinian and Missionary identity types, a significant
relationship was found with the Communitarian (p
<0.01, .18) identity type. Due to the characteristic of
the Communitarian identity type, there is a relationship
that creates initiative towards the people around it.
In the control by-chance forces, relationships are at a
negative level. A low relationship was found between
the uncertainty avoidance dimension and three identity
types. At the same time, the risk perception variable had
no relationship with the Darwinian and Communitarian
identity types; a positive relationship was found with the

Missionary identity type (p<0.01, .26). The dimension of
subjective norm shows a positive and low relationship
with the Darwinian identity type (p < 0.05, .15), while
no relationship is found with the Communitarian and
Missionary identity types. Sieger and colleagues (2016)
have stated that the low level of relationship is acceptable
for discriminant validity.

DISCUSSION AND CONCLUSION

Supporting findings obtained that the
entrepreneurs’ social identity scale is reliable and valid.
The internal consistencies of the scales used in the study
are satisfactory and reasonable (with the lowest a value
among variables being .66). It was observed that the
CFA fit values and factor loadings of the Social Identity
Scale adapted to Turkish were at reasonable levels. The
relationship between the scales used according to the
characteristics of the entrepreneurs’ identity types was
expected to have convergent validity. For example, while
a positive relationship exists between the Darwinian
identity, which creates an enterprise to make money,
and the desire for profit, a negative and meaningless
relationship is found with the Communitarian identity,
which starts an enterprise to benefit the environment.
On the other hand, a negative relationship (p<0.01, -.19)
was detected between the Missionary identity, which
initiates enterprises to make the world a better place,
and the desire for profit. Again, while there was no
relationship with Darwinian identity in the dimension
of being helpful to relatives and society, a positive
and significant relationship was found in line with the
definitions of Communitarian and Missionary identities.

were

In summary, different levels of relationships were found
between entrepreneurial career intentions according
to the identity types of entrepreneurs. This situation
provides convergent validity consistent with the study
conducted by Sieger et al. (2016) on developing the
entrepreneurs’social identity scale. Another variable used
for convergent validity, the entrepreneurial self-efficacy
scale, was found to have a strong relationship with the
social identities of entrepreneurs. Since self-efficacy for
entrepreneurs refers to perceptions of their abilities, it
was expected to show a consistent correlation with the
scale. As a result, the values revealed in the convergent
validity correlation analysis were similar to previous
studies’ findings (Bréndle et al., 2018; Sieger et al.,, 2016)
and supported convergent validity.

According to the correlation analysis
discriminant validity was supported. It was used to
evaluate whether the locus of control is empirically

findings,
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different and whether it varies with identity types. No
relationship was expected between the Social Identity
scale of entrepreneurs and their locus of control
dimensions, control by powerful others, and control by
chance forces. As a result of the analysis, there was a
relationship with the internal locus of control, which is
characteristic of entrepreneurs, in three dimensions. In
contrast, there was a negative or insignificant relationship
between the dimensions of control by powerful others
and control by chance forces in Darwinian and Missionary
entrepreneurs. In contrast, a significantly positive but low
relationship was found with the Communitarian identity.
This is because Communitarian entrepreneurs carry out
entrepreneurial activities by taking the people or groups
of people around them as a reference, and a relationship
is likely to arise.

The other variable, refers to
the individual's perceptions of the pressures in his
environment to exhibit or not to exhibit a behavior.
In this context, correlation was expected to be low in
the structure of identity types, as in the original scale.
According to the results, similar to the findings of the
original scale, while Subjective norm was not significantly
related to Communitarian and Missionary identities,
a significant and positive relationship was found with
Darwinian identity. Because Sieger et al. (2016) stated,
they have internalized what it means to be the founder
of a business.

subjective norm,

Although the risk perception variable is related to
entrepreneurship, it has been stated that there is no
relationship with identity evaluations (Sieger et al., 2016).
According to the findings of the correlation analysis, a
positive significant relationship was found in Missionary
identity, unlike the results of the original scale. The
level of this relationship is below 0.3 (values below 0.3
are considered low relationships), so it is considered
acceptable for discriminant validity (Ratner, 2009).

Finally, the uncertainty avoidance variable was used
to support discriminant validity. According to the
correlation results of the original scale, a significant
and positive but low relationship was found between
uncertainty avoidance and entrepreneurs’ social identity
types with Darwinian, Communitarian, and Missionary
identity types. The reason why there is a relationship is
due to the cultural structure of the society. According
to Hofstede’s cultural analysis, Tirkiye has the highest
uncertainty avoidance dimension (Insights, 2020).
Since this relationship value is low, it can be considered
sufficient to support discriminant validity.

This adaptation study, which has acceptable levels
of validity and reliability, will make several important
contributions to the field of entrepreneurship research in
Turkey:

By providing a culturally adapted and validated
Entrepreneurs’ Social Identity Scale, this study offers a
robust tool for researchers to accurately measure the
social identity of Turkish entrepreneurs. This will enable
more precise and relevant data collection and analysis in
future studies.

The adapted scale will help uncover the social
identity perceptions and cognitive processes of Turkish
entrepreneurs, which are crucial for understanding
their motivations, behaviors, and success. This, in turn,
will contribute to a more holistic understanding of the
Turkish entrepreneurial ecosystem.

Insights gained from this study inform
policymakers and support organizations in designing
targeted interventions and support programs that align
with the social identities and needs of entrepreneurs.
This can enhance the effectiveness of initiatives aimed at

fostering entrepreneurship in Turkey.

can

Additionally, the successful adaptation of the scale
will contribute to the broader literature on cross-cultural
validation of psychological and behavioral scales. It will
demonstrate the applicability of the Entrepreneurs’Social
Identity Scale in a non-Western context, supporting its
use in diverse cultural settings.

By addressing these aspects, the adaptation study
will significantly enrich the academic and practical
understanding of entrepreneurship in Turkey, providing
valuable insights for researchers, practitioners, and
policymakers.

Limitations and Future Research

The number of samples in the study constitutes
the limitation of the research. The sample size can be
increased more comprehensively in future studies.
Additionally, using the scale in future research will
strengthen its validity in Turkiye. In the study, data was
collected from the founders of startups operating in
technoparks. Within the scope of the research, data can
be collected from different types of entrepreneurs (e.g.,
classical entrepreneurs, social entrepreneurship, start-
ups, scale-ups, etc.).

Additionally, examining the financial situations of
entrepreneurs according to their identity types will
contribute to understanding entrepreneurs. In addition,
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entrepreneurs’ identity types and cognitive processes
can be examined. For example, the well-being levels of
identity types can be investigated.

Furthermore, the data collected using the adapted scale
can be used for comparative studies between Turkish
entrepreneurs and those from other cultural contexts.
This will enrich the global discourse on entrepreneurial
identity and behavior by providing empirical evidence
from Turkey.

As a result, the social identity scale, adapted to 16
languages, has been adapted to Turkish for the first
time in this study and brought to the literature. Thus,
it is expected to contribute to studies in the field of
entrepreneurship in Tlrkiye and increase the number of
entrepreneurship research. It is expected to contribute
to understanding entrepreneurs in Turkiye, which has a
developing economy of 80 million. The Turkish adaptation
study obtained broadly similar results to the original
scale. Therefore, their convergent and discriminant
validity and factor structures are highly satisfactory. For
this reason, the psychometric properties of the study are
at a level that can be applied to the Turkish sample.

633



Murat AVCI - Kadir ARDIC

REFERENCES

Akarsu, O, & Doven, M. S. (2022). Girisimcilik yonelimini
etkileyen faktorler: Teknoparklarda bir arastirma. Eskisehir
Osmangazi Universitesi Sosyal Bilimler Dergisi, 23(1), 143-
164.

Alsos, G. A, Clausen, T. H., Hytti, U, & Solvoll, S. (2016).
Entrepreneurs’ social identity and the preference of
causal and effectual behaviours in start-up processes.
Entrepreneurship & Regional Development, 28(3-4), 234-258.
https://doi.org/10.1080/08985626.2016.1155742

Brandle, L., Berger, E.S., Golla, S., & Kuckertz, A. (2018). | am what
I am-How nascent entrepreneurs’ social identity affects
their entrepreneurial self-efficacy. Journal of Business
Venturing Insights, 9, 17-23. https://doi.org/10.1016/j.

jbvi.2017.12.001

Burke, P. J, & Stets, J. E. (2009). Identity theory. Oxford
University https://doi.org/10.1093/
acprof:0s0/9780195388275.001.0001

Press.

Cardon, M. S, Wincent, J.,, Singh, J., & Drnovsek, M. (2009).
The nature and experience of entrepreneurial passion.
Academy of Management Review, 34(3), 511-532. https://
doi.org/10.5465/amr.2009.40633190

De Noble, A. F,, Jung, D., & Ehrlich, S. B. (1999). Entrepreneurial
self-efficacy: The development of a measure and its
Frontiers of

relationship to entrepreneurial action.

Entrepreneurship Research, 1999(1), 73-87.

Estrada-Cruz, M., Verdu-Jover, A.J., Gdmez-Gras, JM., & Guaita
Martinez, J.M. (2020). Entrepreneurial social identity and
stakeholders: the socio-economic implications. Journal of
Enterprising Communities: People and Places in the Global
Economy, 14(1), 128-144. https://doi.org/10.1108/JEC-10-
2019-0103

Fauchart, E., & Gruber, M. (2011). Darwinians, communitarians,
The
entrepreneurship. Academy of Management Journal, 54(5),
935-957. https://doi.org/10.5465/am;j.2009.0211

and missionaries: role of founder identity in

Franke, N., Gruber, M., Harhoff, D., & Henkel, J. (2006). What you
are is what you like - similarity biases in venture capitalists’

evaluations of start-up teams. Journal of Business
Venturing. 21(6), 802-826. https://doi.org/10.1016/j.
jbusvent.2005.07.001

Gruber, M., & MacMillan, 1. C. (2017). Entrepreneurial behavior:
A reconceptualization and extension based on identity
theory. Strategic Entrepreneurship Journal, 11(3), 271-286.
https://doi.org/10.1002/sej.1262

Hinkin, T.R.(1995). A review of scale development practicesin
the study of organizations. Journal of Management, 21(5),
967-988. https://doi.org/10.1177/014920639502100509

Hinkin, T.R. (2005). Scale development principles and
practices. In: Swanson, R.A., Holton, E.F. (Eds.), Research
in Organizations: Foundations and Methods of Inquiry.
Berrett-Koehler Publishers, San Francisco, CA, pp. 161-179.

Hisrich, R.D., & Peters, M.P, (2002).
McGraw-Hill Higher Education.

Entrepreneurship,

Hofstede, G. (2001). Culture’s Consequences: Comparing
Values, Behaviors, Institutions and Organizations Across
Nations. SAGE, Thousand Oaks, CA.

Howard, J. A. (2000). Social psychology of identities.
Annual Review of Sociology, 26(1), 367-393. https://doi.
org/10.1146/annurev.s0c.26.1.367

Insights H. (2020) Compare countries. Available at: https://
www.hofstede-insights.com/product/compare-
countries/, 07.03.2023

Jenkins, R. (2008). Social identity. (3rd edition). Routledge,
USA

Kalkan, A. (2011). Kisisel tutum, 6znel norm ve algilanan
davranis kontroliiniin girisimcilik niyeti tzerindeki etkisi:
Universite égrencileri tizerine bir uygulama. Sileyman
Demirel Universitesi Sosyal Bilimler Enstitiisii Dergisi, (14),
189-206.

Kiral, E. (2012). okulu

muikemmeliyetcilik algisi ve kontrol odadi ile iliskisi.

ilkégretim yoneticilerinin
Yayinlanmis Doktora Tezi, Ankara Universitesi Egitim
Bilimleri Enstitlsl, Ankara.

Leaper, C. (2011). More Similarities than Differences in
contemporary Theories of social development? Advances
in Child Development and Behavior, 337-378. https://doi.

org/10.1016/b978-0-12-386491-8.00009-8

Leitch, C. M., & Harrison, R. T. (2016). Identity, identity

formation and identity work in entrepreneurship:
conceptual developments and empirical applications.
Entrepreneurship & Regional Development, 28(3-4), 177-

190. https://doi.org/10.1080/08985626.2016.1155740

Levenson, H. (1973). Multidimensional locus of control
in psychiatric patients. Journal of Consulting and
Clinical Psychology, 41(3), 397. https://doi.org/10.1037/
h0035357

634


https://doi.org/10.1080/08985626.2016.1155742
https://doi.org/10.1016/j.jbvi.2017.12.001
https://doi.org/10.1016/j.jbvi.2017.12.001
https://doi.org/10.1093/acprof:oso/9780195388275.001.0001
https://doi.org/10.1093/acprof:oso/9780195388275.001.0001
https://doi.org/10.5465/amr.2009.40633190
https://doi.org/10.5465/amr.2009.40633190
https://doi.org/10.1108/JEC-10-2019-0103
https://doi.org/10.1108/JEC-10-2019-0103
https://doi.org/10.5465/amj.2009.0211
https://doi.org/10.1016/j.jbusvent.2005.07.001
https://doi.org/10.1016/j.jbusvent.2005.07.001
https://doi.org/10.1002/sej.1262
https://doi.org/10.1177/014920639502100509
https://doi.org/10.1146/annurev.soc.26.1.367
https://doi.org/10.1146/annurev.soc.26.1.367
https://www.hofstede-insights.com/product/compare-countries/
https://www.hofstede-insights.com/product/compare-countries/
https://www.hofstede-insights.com/product/compare-countries/
https://doi.org/10.1016/b978-0-12-386491-8.00009-8
https://doi.org/10.1016/b978-0-12-386491-8.00009-8
https://doi.org/10.1080/08985626.2016.1155740
https://doi.org/10.1037/h0035357
https://doi.org/10.1037/h0035357

Psychometric Properties of the Turkish Version of the Entrepreneurs’ Social Identity Scale

Lindn, F, & Chen, Y. W. (2009). Development and cross—
cultural application of a specific instrument to measure

intentions.

593-617.

entrepreneurial
and Practice, 33(3),
/j.1540-6520.2009.0031

Entrepreneurship  Theory
https://doi.org/10.1111

McGee, J. E,, Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009).
Entrepreneurial self-efficacy: Refining the measure.
Entrepreneurship theory and Practice, 33(4), 965-988. https://
doi.org/10.1111/j.1540-6520.2009.00304.x

Mueller, S. L. (2004). Gender gaps

entrepreneurship across countries and cultures. Journal of

in potential for

Developmental Entrepreneurship, 9(3), 199-220.

Naktiyok, A. Nur Karabey, C., & Caglar Gulluce, A. (2010).

Entrepreneurial  selfefficacy and  entrepreneurial
intention: the Turkish case. International Entrepreneurship
and Management Journal, 6(4), 419-435. https://doi.

org/10.1007/s11365-009-0123-6

Oren, K., & Bickes, D. M. (2011). Kisilik 6zelliklerinin girisimcilik
(Nevsehir'deki
lizerinde yapilan bir arastirma).

potansiyeli lizerindeki etkileri yliksek
o6grenim 6grencileri
Siileyman Demirel Universitesi Iktisadi ve idari Bilimler

Fakiiltesi Dergisi 16(3), 67-86.

Pennings, J. M., & Wansink, B. (2004). Channel contract behavior:
The role of risk attitudes, risk perceptions, and channel
members’ market structures. The Journal of Business, 77(4),
697-724. https://doi.org/10.1086/422633

Powell, E.E., & Baker, T. (2014). It's what you make of it: founder
identity and enacting strategic responses to adversity.
Academy of Management Journal, 57(5), 1406-1433. https://
doi.org/10.5465/amj.2012.0454

Ratner, B. (2009). The correlation coefficient: Its values
range between+ 1/— 1, or do they? Journal of Targeting,
Measurement and Analysis for Marketing, 17(2), 139-142.

https://doi.org/10.1057/jt.2009.5

Saylik, A.(2019). Hofstede'nin kiiltlr boyutlar dlceginin tiirkceye
uyarlanmasi; gecerlik ve gulvenirlik ¢alismasi. Uluslararasi
Tiirkge Edebiyat Kiiltiir Egitim (TEKE) Dergisi, 8(3), 1860-1881.

Sezer, C. (2013). Kariyer olarak girisimcilik ve girisimcilik niyetini
etkileyen faktorlerin icerik analizi ile belirlenmesi. Manas
Sosyal Arastirmalar Dergisi, 2(2), 49-60.

Sieger, P, Gruber, M., Fauchart, E, & Zellweger, T. (2016).
Measuring the social identity of entrepreneurs: Scale
validation. Journal

542-572. https://doi.

international
Venturing, 31(5),
org/10.1016/j.jbusvent.2016.07.001

development and

of Business

Startup,
10.01.2023

www.hofstede-insights.com/country/turkey/,

Startup, www.getir.com, 10.01.2023
Startup, www.icimdekihazine.com/tr/, 10.01.2023
Startup, www.ihtiyacharitasi.org, 10.01.2023

Startupblink, Global Startup Ecosystem Index 2023 https://
www.startupblink.com/startupecosystemreport,
15.09.2023

StartupCentrum, 2022 Turkish Startup Ecosystem Investment
Report. https://startupcentrum.com/report/2022-turkish-
startup-ecosystem-investment-report,15.09.2023

Swierczek, F. W., & Ha, T. T. (2003). Entrepreneurial orientation,
uncertainty avoidance and firm performance: an analysis
of Thai and Vietnamese SMEs. The International Journal of
Entrepreneurship and Innovation, 4(1), 46-58. https://doi.
0rg/10.5367/000000003101299393

Tajfel, H., & Turner, J. C. (1979). An integrative theory of
intergroup conflict. In J. A. Williams & S. Worchel (Eds.).
The social psychology of intergroup relations (pp. 33-47).
Belmont, CA: Wadsworth.

Tang, J., Kacmar, K. M. M., & Busenitz, L. (2012). Entrepreneurial
alertness in the pursuit of new opportunities. Journal of
Business Venturing, 27(1), 77-94. https://doi.org/10.1016/j.
jbusvent.2010.07.001

Turkish Statistical https://data.tuik.gov.tr/Bulten/
Index?p=Kucuk-ve-Orta-Buyuklukteki-Girisim-
Istatistikleri-2021-45685, 15.09.2023

Institute,

Van Someren, M., Barnard, Y. F,, & Sandberg, J. (1994). The think
aloud method: a practical approach to modelling cognitive.
London: AcademicPress, 11, 29-41.

Zhao, H., Hills, G.E., Seibert, S.E. (2005). The mediating role
of self-efficacy in the development of entrepreneurial
intentions. Journal of Applied Psychology, 90(6), 1265-1272.
https://doi.org/10.1037/0021-9010.90.6.1265

635


https://doi.org/10.1111/j.1540-6520.2009.0031
https://doi.org/10.1111/j.1540-6520.2009.0031
https://doi.org/10.1111/j.1540-6520.2009.00304.x
https://doi.org/10.1111/j.1540-6520.2009.00304.x
https://doi.org/10.1007/s11365-009-0123-6
https://doi.org/10.1007/s11365-009-0123-6
https://doi.org/10.1086/422633
https://doi.org/10.5465/amj.2012.0454
https://doi.org/10.5465/amj.2012.0454
https://doi.org/10.1057/jt.2009.5
https://doi.org/10.1016/j.jbusvent.2016.07.001
https://doi.org/10.1016/j.jbusvent.2016.07.001
http://www.hofstede-insights.com/country/turkey/
http://www.getir.com
http://www.icimdekihazine.com/tr/
http://www.ihtiyacharitasi.org
https://www.startupblink.com/startupecosystemreport
https://www.startupblink.com/startupecosystemreport
https://startupcentrum.com/report/2022-turkish-startup-ecosystem-investment-report
https://startupcentrum.com/report/2022-turkish-startup-ecosystem-investment-report
https://doi.org/10.5367/000000003101299393
https://doi.org/10.5367/000000003101299393
https://doi.org/10.1016/j.jbusvent.2010.07.001
https://doi.org/10.1016/j.jbusvent.2010.07.001
https://data.tuik.gov.tr/Bulten/Index?p=Kucuk-ve-Orta-Buyuklukteki-Girisim-Istatistikleri-2021-45685
https://data.tuik.gov.tr/Bulten/Index?p=Kucuk-ve-Orta-Buyuklukteki-Girisim-Istatistikleri-2021-45685
https://data.tuik.gov.tr/Bulten/Index?p=Kucuk-ve-Orta-Buyuklukteki-Girisim-Istatistikleri-2021-45685
https://doi.org/10.1037/0021-9010.90.6.1265

Murat AVCI - Kadir ARDIC

APPENDIX
Girigimcilerin Sosyal Kimlik Olcegi

DAR1 | Isdiinyasinda kariyerimi gelistirmek icin kendi firmami kurdum/kuracagim.

DAR2 Bir firma kurucusu olarak, firmami dogru yoénetim uygulamalari temelinde yénetmek benim
icin cok 6nemlidir.

DAR3 Bir firma kurucusu olarak, isimin finansal beklentilerini derinlemesine analiz etmek benim
icin cok 6nemlidir.

DAR4 Firmami yonetirken, firmamin rekabet ortaminda basarabilecegi hususlara yakindan
odaklanmak benim icin cok dnemlidir.

DARS Firmami yonetirken, giiclii bir rekabet avantaji olusturmak ve rakiplerime gére daha ytiksek
performans sergilemek benim icin ok 6nemlidir.
Firmami, glicli bir sekilde 6zdeslestigim bir grup insanin (6rnegin arkadaglarim,

COM1 | meslektaslarim, tiye oldugum kultpler/dernekler/topluluklar) belirli bir sorununu ¢6zmek
lzere kuracagim.

CoM2 Firmami, gliclu bir sekilde 6zdeslestigim bir grup insanin faaliyetlerini sekillendirmede
proaktif bir rol oynamak icin kuracagim.
Bir firma kurucusu olarak, guiclii bir sekilde 6zdeslestigim bir grup insana (6rnegdin

COM3 | arkadaslarim, meslektaslarim, Giye oldugum kultipler/dernekler/topluluklar) faydal olacak
bir Grlin/hizmet sunmak benim icin ¢cok dnemlidir.
Firmami yonetirken, glicli bir sekilde 6zdeslestigim bir grup insana (6rnegin arkadaslarim,

COM4 | meslektaslarim, tiye oldugum kulipler/dernekler/topluluklar) yakindan odaklanmak benim
icin cok 6nemlidir.
Firmami yonetirken, giiclii bir sekilde 6zdeslestigim bir grup insani (6rnegin arkadaslarim,

COMS5 | meslektaslarim, tiye oldugum kullipler/dernekler/topluluklar) desteklemek ve gelistirmek
benim icin cok Gnemlidir.

MIS1 Dinyanin isleyisini degistirmede proaktif bir rol oynamak icin kendi firmami kuracagim.

MIS2 Bir firma kurucusu olarak, son derece sorumlu bir diinya vatandasi olmak benim igin cok
onemlidir.

MIS3 Bir firma kurucusu olarak, dlinyanin daha iyi bir yer haline gelmesine katki saglamak benim
icin cok onemlidir.

MiS4 Firmami yonetirken, firmamin toplumun geneli icin neler basarabilecegine yakindan
odaklanmak benim icin cok dnemlidir.
Firmami yonetirken, 5nemsedigimiz toplumsal sorunlari (sosyal adalet, cevresel koruma

MIS5 gibi) diger firmalarin da 5nemsemesi gerektigi konusunda onlari ikna etmek benim icin
onemlidir.

7'li Likert, 1: Kesinlikle Katilmiyorum- 7: Kesinlikle Katiliyorum
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