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The Identity of Motherhood Transformed by
Social Media: A Phenomenological Study

Sosyal Medya ile Doniisen Annelik Kimligi: Fenomenolejik
Bir Calisma

ABSTRACT

Objective: This qualitative study was conducted to examine the effect of social media use on women's
mothering roler and childcare attitudes.

Methods: The study group for this research was determined using the criterion sampling method, which
is a purposeful sampling method. The sample consisted of 27 women who actively use social media and
have children between the ages of 0-6. Data were collected using an “Introductory Information Form”
and a “Semi-structured Interview Form”. Data analysis was conducted using Colaizzi's phenomenological
interpretation method.

Results: The mean age of the women who participated in the study was 32.03+4.89 years. It was
determined that 96.3% of the women used Instagram, 63% used Youtube, and 40.7% used Twitter, and
they spent an average of 1-3 hours daily on these sites. It was determined that the mothers who
participated in the study mostly sought help from their own mothers and close environment (70.4%),
web browsers (22.2%), social media (14.8%) and health personnel (7.4%), respectively, as a solution
approach when they encountered a situation or problem they did not know about child care. It was
determined that the working mothers (59.3%) who participated in the study had a sense of guilt and
inadequacy due to the perception of super motherhood created by the social media accounts they
followed, and therefore, they were more lenient, soft and ignored the error in the care approach of their
own children.

Conclusion: Guidance for parents on accessing reliable health information and proactive use of social
media by health care providers to promote healthy decisions is an important requirement of our age.
Keywords: Child care, mothering role, social media

(074

Amag: Nitel desendeki bu arastirma, sosyal medya kullaniminin kadinlarin ebeveynlik davranisi ve ¢ocuk
bakim tutumlarina etkisinin incelenmesi amaciyla ytritalmustar.

Yontemler: Arastirmanin calisma grubunun belirlemesinde, amagl ¢rnekleme yontemlerinden olgit
ornekleme yontemi kullaniimis olup bu baglamda 0-6 yas arasinda ¢ocuga sahip olan ve aktif sosyal
medya kullanan kadinlar bu arastirmanin érneklemini olusturmustur (n:27). Veriler, “Tanitici Bilgi Formu”
ve “Yar Yapilandiriimis Gorisme Formu” ile elde edilmistir. Veri analizi yapilirken Colaizzi’nin
fenomenolojik yorumlama yontemi kullanilmustir.

Bulgular: Calismaya katilan kadinlarin yas ortalamasi 32,03+4,89 olarak saptandi. Kadinlarin; %96,3’Unln
Instagram, %63’Unln Youtube ve %40,7’sinin Twitter kullandigi ve bu sitelerde glinlik ortalama 1-3 saat
vakit gecirdikleri belirlendi. Calismaya katilan annelerin, cocuk bakimi konusunda bilmedikleri bir durum
veya sorun ile karsilastiklarinda ¢6zim yaklasimi olarak ¢ogunlukla sirasiyla kendi anneleri-yakin g¢evre
(%70,4), web tarayicilari (%22,2), sosyal medya (%14,8) ve saglik personelinden yardim arayis! icerisinde
(%7,4) olduklari saptandi. Arastirmaya katilan ¢alisan annelerin (%59,3) takip ettikleri sosyal medya
hesaplarinin olusturdugu stiper annelik algisinin kendilerinde sucluluk ve yetersizlik duygusu olusturdugu
ve bu nedenle kendi cocuklarinin bakim yaklagiminda fazla misamaha gosterme, yumusak davranma ve
hatayl gormezden gelme yaklasimlarinda oldugu belirlendi.

Sonug: Ebeveynlere glvenilir saglik bilgilerine erisim konusunda rehberlik saglanmasi ve saglik hizmeti
saglayicilarinin saglikl kararlari tesvik etmek igin sosyal medyadan yararlanma konusunda proaktif
olmalari cagimizin 6nemli gerekliliklerinden biridir.

Anahtar Kelimeler: Annelik roll, cocuk bakimi, sosyal medya
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Introduction

Social media is a platform where traditional media has
evolved and in recent years many activities/events have
been carried out in the virtual environment. Unlike
traditional media, individuals have become users, publishers
and practitioners through social media. Therefore, thanks to
social media, the roles of individuals in technology and
communication have been updated and they have been
actively involved in the system (Taskin & Boran, 2023;
Tosyall & Sutcu, 2016). Especially mothers, who are the
primary caregivers of children, can be affected by mother
and child posts on social media. Mothers' use of social media
leads them to compare themselves with other mothers and
set high standards, and as a result of this situation, a
situation called “Super Mother Syndrome” emerges (Demir,
2018; Isozen & Ozkan, 2021). Super motherhood creates a
perception of perfectionism in women. This situation can
lead to a distortion of mothers' perception of reality and in
turn child abuse (Parsa & Akmese, 2019).

In a study conducted by Isozen and Ozkan on mothers, it was
determined that those who used these platforms to get
information about childcare felt more inadequate than
those who used them for entertainment purposes, and as
the time spent on these platforms increased, motherhood
perception scores decreased (Isozen & Ozkan, 2021). In a
study conducted by Ergul and Yildiz, it was found that
mothers try to create a perfect virtual identity through their
children, women who have recently given birth care about
the child-related posts of the phenomena and change their
motherhood roles with these posts (Ergul & Yildiz, 2021). In
a study conducted by Orton-Johnson, it was determined
that women were negatively affected by the perception of
the perfect mother shared on social media (Orton-Johnson,
2017).

As a result, the role of motherhood, which has been based
on cultural norms and traditional practices for centuries, has
been positively or negatively affected by social media in the
last 10 years and the motherhood role has been
reconstructed. Therefore, this study aims to examine the
effect of social media use on women's motherhood role and
childcare attitudes. The results obtained will constitute an
important source for the development of training
programmes to improve mothers' care behaviours and
digital literacy.

Methods

This study was conducted in a phenomenological design to
examine the effect of social media use on women's
motherhood role and childcare attitudes. The 32-item
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Consolidated Criteria for Reporting Qualitative research
(COREQ) checklist, which is a guide in qualitative research,
was used in structuring and reporting the research.

Population and Sample: The population of the study
consisted of mothers who applied to the robust child follow-
up outpatient clinic of a public institution in Istanbul.
Criterion sampling, one of the purposive sampling methods,
was used to identify the study group. Women who are open
to communication and cooperation, who are literate, who
use social media and who have children aged 0-6 years were
the inclusion criteria of the research. According to these
criteria, the participants' statements were used as a basis for
inclusion in the research. Mothers who volunteered to
participate in the study and met the sample selection
criteria constituted the sample of this study (n: 27).

Data Collection Tools: Before the data collection forms were
started to be applied, the "Informed Voluntary Consent
Form" was shared with the women participating in the study
and their approval was requested. ‘"Introductory
Information Form" and "Semi-structured Interview Form"
were used for data collection.

Introductory Information Form: This form, consisting of 23
questions prepared by the researchers based on the
literature (Egmose et al., 2022; Ergul & Yildiz, 2021), includes
questions such as age, employment status, number of
children, year of marriage, number of accounts on social
media, and time spent on social media.

Semi-structured Interview Questions: The semi-structured
interview form, which was prepared by the researchers
based on the literature review (Bernhardt & Fenter, 2004;
Moon et al., 2019) and expert opinion as a data collection
tool, includes questions about the information on social
media use, the nature of the accounts followed, and the
effect of social media on motherhood role. In the
preparation of open- ended questions, the opinions of 4
experts who have research and experience on the subject
were taken. Before starting the data collection process, pilot
interviews were conducted with 5 mothers to determine the
comprehensibility of the questions and the need for new
guestions. Mothers who were interviewed during the pilot
interview were included in the study.

Probing questions were asked during the interviews, such
as: "What do you mean?" and "Can you explain this a bit
more?" to deepen or clarify explanations or to draw
attention back to the topic.

Data Collection Process: After the mothers were informed
about the study and voluntary consent was obtained, the
data were collected between September and December
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2023 by face-to-face interview method. The researchers
conducting the interviews were midwives and the interviews
were conducted in the meeting room of the public hospital
where the research was conducted. During the interview,
participants were interviewed one by one. At least two
researchers took part in the interviews, one of them
conducted the interview while the other observed the
process, asked additional questions when necessary, took
notes and asked for opinions. Thus, it was aimed to prevent
possible data loss and to make the data suitable for the
research questions. Each interview lasted an average of 25-
30 minutes, the interview was terminated when the data
reached saturation, and the participants were told that a
recording device would be used in the interviews, but the
end of the interviews could be listened to by the participants
and the opinions in the recordings could be partially or
completely removed if necessary. Thus, it was aimed to
prevent the negative effect of the recording device on the
participants.

Data Evaluation: Content analysis method was used to
analyse the data. MAXQDA 2022 qualitative data analysis
programme was used in the content analysis of the
interview data. The interviews were recorded with a voice
recorder. After the interviews were completed, the raw data
were converted into written text by listening to the voice
recordings and transferred to the computer by the
researchers. Invalid and meaningless data that were not
relevant to the subject were eliminated. The documents
prepared to give the participants the opportunity to read
and correct their statements were presented to the
participants again and finalised. The data were analysed
using Colaizzi's (1978) seven-stage phenomenological
analysis method. The written text was read many times and
the data were coded within the framework of the purpose
of the research. Coding was done within the framework of
the research questions. In coding the data, the data set was
read several times and the resulting codes were worked on
repeatedly. The codes were grouped according to the
integrity of meaning and theme names were formed by
considering the codes with similar characteristics together.
The themes, subthemes and codes obtained were examined
by two academicians who are experts in their fields, in
addition to the researchers. All researchers took part in the
data analysis and coding process. The raw data of this study,
the codings made during the analysis phase and all other
materials are kept confidential for verifiability. The data
related to the descriptive characteristics of the participants
were evaluated with number, percentage, mean and
standard deviation.

Ethical Principles of Research: Ethics committee approval
was obtained from the Health Sciences University Hamidiye

Scientific Research Ethics Committee for the conduct of the
research (Meeting Number: 2023/16, Decision Number:
16/28, Date: 01.09.2023). After the women who
volunteered to participate in the study were informed about
the research, their permission was obtained. The "principle
of confidentiality" was observed at all stages of the research
and the rules in the Helsinki Declaration were followed.
While presenting the research findings, the names of the
individuals will not be used, and each interviewed individual
was numbered and coded (e.g. K1 for participant 1, K2 for
participant 2).

Results

When the data on the descriptive characteristics of the
participants were analysed, it was found that the mean age
of the participants was 32.03+4.89 years (range=23-43),
66.7% were undergraduate-graduate graduates (n=17),
59.3% were employed (n=16) and 37% were housewives
(n=10).

Onun Anneligi)

Table 1.
Accounts that Mothers Follow on Social Media
Doctor Sare Davutoglu Midwife/Nurse | Aysegul
Karabacak
Zahide Kucuk Habibe/Nurse
Rifat Can .
Batiirk Rabia Dogu
Osman Mahlyg Eb.e
Gonulal (Gebelige  Dair
Her Sey)
Elif Pinar
Bayindir Cakir Kadriye Unal
(Guncel Anne)
Eda Suinnetci Hawaebe
Bekir Tok Kadim Hemsire
. Sevda Topal
Salih Yilmaz (Balligebe)
Psychologist/ | Ozgur Bolat Digital Gida Dedektifi
Child Akademisyen Content Asli Kocaeli
Development | anne Creator (Annenin Ic Sesi)
Specialist Adem Gunes Parodi Anne
Elif Alinkaya Irlandal Anne
Dilek Asikoglu .
Aydemir El Ele Annelige
. Oyuncu Anne
Simge Soydan Merve
Hatice Kubra Zeynep  Aydin
Tongar Kocatiirk
Okuyan Anne Anne  Mektebi
Cocuk (Anne
Mektebi_Online)
Prema Sundari Okan Caglar
(Prema ve (Saghkh

Yasiyoruz.Com)
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It was determined that 51.9% of the study group had income
equal to expenses (n=14), and 77.8% had a nuclear family
structure (n=21). While it was determined that 70.4% (n=19)
of the participants were supported by their spouses in
childcare, 37% of them stated that their parents (n=10),
29.6% of them stated that their siblings (n=8) and 25.9% of
them stated that their friends (n=7) provided them with
social support in childcare.lt was determined that 96.3% of
the women used Instagram (n=26), 63% used Youtube
(n=17) and 40.7% used Twitter (n=11) and 77.8% (n=21)
spent 1-3 hours on average daily on these social networking
sites.

It was determined that the women who participated in the
study followed people with the identity of health personnel
such as pedagogues, doctors, nurses, midwives and child
development specialists to get information about childcare
and shaped their care behaviours in line with the
information they obtained. Table 1 shows the accounts
followed by the mothers on social media.

As a result of the findings obtained from the interviews, 4
themes and 10 sub-codes were formed (Table 2).

Table 2.
Themes and sub-codes
Themes Sub-codes
Mothers' Obtaining information/research
purposes of social | Spending time
media use Shopping
Childcare recommendations (gas
. pains, transition to
Topics where
mums  get help supp'lementary ' food, §I§ep
training, toilet training,

from social media breastfeeding)

Activity/Product Suggestion
Ease of access to information
Resource diversity
Continuous access

The effects of | Effects on Motherhood Roles
social media use
on mothers

Benefits of social
media

Effect on Mental Emotion/Mood

Theme |: Mothers' Purposes of Social Media Use

When the research data were analysed, the purposes of
social media use of mothers were determined as one of the
main themes and 3 sub-codes were determined as obtaining
information/research (n=23), spending time (n=12) and
shopping (n=9).

Sub-code 1: Obtaining information/research

P1: The most important benefit is that | can access a lot
Journal of Midwifery and Health Sciences

of content on a topic we are researching. For example, if | am
going to make clean food for children, | can benefit from
dozens of pages about it, this is important for me.

P5: | can learn the subjects that | do not know and that |
consider myself incomplete from social media influencers
and youtubers. When | apply some content, it can be efficient
and | save time.

P7: | follow the posts of health professionals for
preliminary information, especially on some health issues,
not on very serious issues.

Sub-code 2: Spending time
P1: 1 use it to utilise my free time and spend time.

P6: | can call it my breathing space. When my two
children sleep, I use it to see something a little bit different.

P19: | follow their pages with fun and funny experiences
about childcare. It reduces the stress on me.

Sub-code 3: Shopping

P1: It is really difficult to find products with clean
ingredients. | use it briefly for shopping to buy natural
products during my baby's transition to supplementary food.

P3: There are pages that | follow to obtain activity
products.

P8: It is my first choice for shopping because it saves time.
There is a lot of variety and | can spare the rest of my time
for my child.

Theme II: Topics that Mothers Get Help from Social Media

When the research data were analysed, the subjects that
mothers received help from social media were determined
as one of the main themes and 2 sub-codes were identified
as care/experience recommendations and activity/product
recommendations.

Among the care/experience recommendations received
by women; gas pains (n=12), sleep training (n=11), toilet
training (n=9), activity/product recommendation (n=8),
transition to supplementary food (n=7) and breastfeeding
(n=4)

Sub-code 1: Childcare recommendations (gas pains,
transition to supplementary food, sleep training, toilet
training, breastfeeding)

P2: There is a psychologist | follow. She helped me a lot,
especially with the pressures of motherhood. It was a period
when | questioned how | should behave towards my
husband, child and family and | felt very lonely. She was a
working mother like me. | never contacted her, but her posts
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were my biggest supporter in this process.

P9: | exchange ideas and share experiences mostly with
women who are mothers or expectant mothers. | cannot find
the answers | want in my social circle and | am not enough
for everything, but there are many people in the same
situation as me and we are often looking for solutions to
similar problems. For example, sleep training was one of the
issues | had a lot of difficulty with and there were many
suggestions on this subject.

P11: | received advice on breastfeeding. My baby was
rejecting my breast and | was constantly criticised about this
issue from my environment. | don't remember, but | talked to
a midwife or a nurse about this issue on Instagram. They had
a group with mums, they supported me a lot there.

Sub-code 2: Activity/Product Suggestion

P3: | find it difficult to find activities to reduce my child's
screen time. For this reason, | follow pages that share
activities and content. The suggestions including these
activities and especially the easy content among the
activities create ideas for me.

P6: | follow material and activity suggestions for my
children. Especially if someone | have been following for a
long time and someone | trust has shared it, | quickly obtain
it and start implementing it.

P10: There is a lot of content under the name of quality
time. | follow the activities that | can do with my child and
provide the relevant products and do them.

Theme IlI: Benefits of Social Media

When the research data were analysed, the benefits
provided by social media were determined as one of the
main themes and 3 sub-codes were determined as ease of
access to information (n=23), resource diversity (n=13) and
continuous access (n=9).

Theme IV: The Effects of Social Media Use on Mothers

When the research data were analysed, the effects of social
media on mothers were determined as one of the main
themes, and 2 sub-codes were identified as the effect on
motherhood roles (n=23) and the effect on mental
emotion/status (n=47).

It was determined that social media affected motherhood
roles as a change in behaviour (n=14) and care approach
(n=9); and caused inadequacy (n=16), comparison (n=13),
pressure/stress (n=10) and remorse (n=8) in mental states.

It was determined that the perception of super motherhood
created by the social media accounts followed by the
working mothers (n: 16) who participated in the study

created a sense of guilt and inadequacy in themselves, and
for this reason, they were more lenient, soft and ignoring
the mistake in the care approach of their own children.

Sub-code 1: Effects on motherhood roles

P11:1am especially impressed by the posts of these social
media phenomenon mothers. | see that they spend more
time with their children, but this is not always possible
because | work. This time | start to blame myself, | feel sad
that | am not enough, that | cannot spare enough time for
him/her. For this reason, | tolerate him/her in some matters
and thus | comfort myself...

P18: | can explain the effect on me through an example.
When | was having problems with sleep training in my child,
I was constantly following accounts on this subject. They all
had different suggestions, | was very confused. One of them
suggested leaving the child in the cradle and not picking him
up even if he cried, as a result, his child got used to it.
Although those around me told me not to continue by
looking at the reactions of my child, this situation was
stubborn for me because the mother | followed had done it
and I could do it. Despite my long insistence, my child did not
get used to it. Now, when | think about it in a healthy way, |
can realise the mistake | made. | am still very angry and
blame myself for being influenced by others at that time and
making my child cry.

Sub-code 2: Effect on Mental Emotion/Mood

P2: Sometimes the situation we are in becomes more
stressful when we look at the perfect lives that people show
on social media.

P5: It definitely puts pressure on me. The people | see on
social media who are constantly taking care of their children,
but despite this, their houses are tidy, always clean, their
food is cooked, they go on holiday/vacation, they are well-
groomed, they spend time with their spouses cause me to
compare myself with them and the result of this comparison
is often not positive for me...

P8: | look at some mothers on social media. They are
always spending quality time with their children, they are
always doing different activities. | do not always have the
power to do this, so sometimes | feel inadequate. Sometimes
this feeling even increases so much that | feel remorse even
when my child plays by himself/herself.

P15: When | have difficulties while caring for my child, |
block people who constantly make positive posts about this
issue because seeing them happy demoralises me more.

P25: When | was first trying to adapt to motherhood,
every mother | saw on social media was like a super mum.
They buy very good things for their children and devote all

Journal of Midwifery and Health Sciences
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their time to their development. This made me question
myself all the time, | wondered if my love was not enough or
if my child was growing up incompletely because | was
working. Now | realise that some of our obligations do not
make us bad mothers, but at that time | could not think
about it and | was very mentally constricted.

Discussion

Today, the traditional perception of motherhood is being
reconstructed by social media. The increasing use of social
networks is also increasing among mothers (Haslam et al,,
2017). In a cross-sectional study conducted by Olpin et al. on
parents in the United States in 2023, it was determined that
Facebook, YouTube, Instagram and Twitter were the most
frequently used social media applications among parents. In
the same study, it was found that mothers had at least one
social media account, 94% used social media primarily for
entertainment purposes, 79% used it to connect with
friends/family, and 63% used it to obtain information (Olpin
et al., 2023). Similarly, as a result of our study, it was
determined that 96.3% of the women used Instagram
(n=26), 63% used Youtube (n=17), 40.7% used Twitter
(n=11) and 77.8% (n=21) spent an average of 1-3 hours daily
on these sites. It was determined that the mothers used
social media for obtaining information/research (n=23),
spending time (n=12) and shopping (n=9).

As a result of the study conducted by Bozkur and Taylan in
2020, it was found that virtual supports helped women cope
with the difficulties they experienced during the transition
to motherhood and also increased the satisfaction levels of
individuals (Bozkur & Taylan, 2020). Especially for individuals
who experience this process for the first time, the need for
social support increases even more. As a result of the study
conducted by McDaniels and colleagues in 2018, it was
found that approximately 61% of first-time mothers created
their own blogs and shared their experiences (McDaniel et
al., 2012). In the study conducted by Bartholomew et al. on
Facebook use in the transition to new parenthood in
mothers (n: 154) and fathers (n: 150), it was found that
there was a significant increase in mothers' Facebook use in
the postpartum period (Bartholomew et al., 2012). In the
study conducted by Skelton et al. in 2018, it was determined
that social media use positively affected women's
knowledge, attitudes and  behaviours regarding
breastfeeding (Skelton et al., 2018). As a result of our study,
it was determined that mothers used social media to get
information about gas pains (n=12), sleep training (n=11),
toilet training (n=9), activity/product recommendation
(n=8), transition to supplementary food (n=7) and
breastfeeding (n=4). Social networks have become an

Journal of Midwifery and Health Sciences

attractive platform for women due to the ease of access to
information, diversity of resources, continuous access, and
the opportunity to ask anonymously about situations that
they are afraid to ask others (Moon et al., 2019).

While social media provides the opportunity to be a source
of inspiration or increase parenting awareness, it also causes
women to compare themselves with others (Egmose et al,,
2022). In a study conducted by Moujaes and Verrier in the
United Kingdom with mothers (n: 210) with children aged 0-
5 years, it was found that mothers who interacted with
InstaMums (celebrity mothers) through Instagram tended to
compare themselves with them and this was associated with
anxiety. As a result of the study, it was determined that
mothers with high comparison tendency had more anxiety
(Moujaes & Verrier, 2020). Many studies in the literature
have found that social media use causes vertical comparison
(focusing on individuals being better or worse than
themselves) in individuals and this is associated with
increased negative affect and decreased well-being (Dibb &
Foster, 2021; Hwnag, 2019). Similarly, as a result of the
gualitative study conducted by Lehto and Paasonen in 2021
on the social media experiences of six Finnish mothers, it
was determined that vertical comparison with close
environment and digital content sharers had a negative
effect on mothers. In the same study, horizontal comparison
(focusing on the behaviours of individuals in the same
situation) was found to be associated with positive
behavioural outcomes (Lehto & Paasonen, 2021). As a result
of the study conducted by Egmose and colleagues on the
Instagram experiences of mothers (n: 270) with children
aged 0-6 years, it was determined that the participants
tended to make vertical comparisons with individuals who
posted on social media, and as a result of the comparison,
the mothers' sense of parenting competence decreased and
they felt remorse for not being able to follow the care advice
shared by the individuals (Egmose et al.,, 2022). These
research results can be inferred that social media evolves
the motherhood process into the perception of "how to be
a better mother?" (Bozkur & Taylan, 2020). In the study
conducted by Hachisuka and Sugiyama, it was found that
women who actively use social media actually strive to be a
"good and great mother". The most important reason for
this situation is women's efforts to have a motherhood
identity imposed by social media. However, although the
efforts made satisfy the woman for the moment, both their
maternal identity development and mental health are
negatively affected as a result of the pressure on women
(Hachisuka & Suglyama, 2020). In addition, since the reality
on social media is filtered, it is important for followers to
critically evaluate these posts and protect their own reality.
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In the study conducted by Ersoy in 2018, it was found that
mothers who use social media have more dominant
perfectionist attitudes than non-using mothers and behave
logically rather than emotionally towards their children.
Therefore, it can be concluded that social media use has
effects on the role of motherhood and this situation also
affects the health of the child (Ersoy, 2018). Our study
results are similar to the literature. It was determined that
the perception of super motherhood created by the social
media accounts followed by the working mothers (n=16)
participating in the study created a sense of guilt and
inadequacy in them, and for this reason, it was determined
that they were more lenient, soft and ignoring the mistake
in the care approach of their own children.

Limitations of The Research: Our study population was
limited to mothers living in a single geographical region,
which constitutes the limitations of the study.

Conclusion and Recommendations

The Internet and social media have become important
sources of health information that mothers use when
making decisions about infant care. However, the mothers
who participated in the study stated that the idealised
perception of motherhood in social media put pressure on
them and that the perception of inadequacy negatively
affected them. In particular, some individuals characterise
electronic sources as more reliable than family members,
friends and health professionals. However, it is becoming
increasingly important to provide guidance to parents on
accessing reliable, evidence-based health information,
especially on important issues such as health approaches.
Accordingly, it is important for healthcare providers to be
proactive in using social media to promote healthy decisions
and to ensure that mothers have access to accurate and
reliable information during this period. The creation of
pages for safe content by official organizations can be
guiding for mothers.
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Hasta Onami: Arastirmaya katilmaya goéndlli olan kadinlara arastirma
hakkinda bilgi verildikten sonra kadinlarin izinleri alinmistir.
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Gikar Gatismasi: Yazarlar, gikar catismasi olmadigini beyan etmistir.
Yazarlar ile makalede belirtilen kisi veya hesaplar ile ¢ikar iliskisi
bulunmamaktadir.

Finansal Destek: Yazarlar, bu calisma icin finansal destek almadigini
beyan etmistir.
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Genisletilmis Ozet

Sosyal medya; geleneksel medyanin evrildigi ve son yillarda bircok faaliyetin/etkinligin sanal ortamda yurutilmesine neden
oldugu bir platformdur. Hem bireylerin hem de sirketlerin medya ve iletisim aliskanliklarinin degismesine sebep olan bir
olusumdur. Bireyler, sosyal medya araciligiyla geleneksel medyanin aksine sadece izleyici degil kullanici, yayinci ve uygulayici
konumuna gelmislerdir. Dolayisiyla sosyal medya sayesinde kisilerin teknoloji ve iletisim icerisindeki rolleri glincellenerek sistem
icerisinde aktif olarak yer almalari saglanmistir. Sosyal medyanin etkiledigi énemli unsurlardan biri ise ebeveynlik rolleridir.
Ozellikle cocuklarin primer bakim vericisi olan anneler, sosyal medyada yer alan anne ve cocuk icerikli paylasimlardan
etkilenebilmektedir. Annelerin sosyal medya kullanimi, kendilerini diger annelerle kiyaslamaya ve yiksek standartlar
belirlemelerine, bu durumun bir sonucu olarak da 'Stper Anne Sendromu' adi verilen durumun ortaya ¢cikmasina yol acmaktadir.
Muikemmeliyetcilik algisinin olusmasina sebep olan bu durum gergeklik algisinin bozulmasina veya ¢ocuk istismarina zemin
hazirlanmasina neden olabilmektedir. Dolayisiyla, bu ¢alismada, sosyal medya kullaniminin kadinlarin ebeveynlik davranisi ve
cocuk bakim tutumlarina etkisinin incelenmesi amaclanmistir. Elde edilen sonuclar, annelerin bakim davranislarinin ve dijital
okuryazarligin gelistirilmesine ydnelik egitim programlarinin gelistirilmesine énemli bir kaynak olusturacaktir.

Arastirmanin calisma grubunun belirlemesinde, amagh drnekleme ydntemlerinden dlgtt érnekleme yontemi kullaniimis olup
bu baglamda 0-6 yas arasinda cocuga sahip olan ve aktif sosyal medya kullanan kadinlar bu arastirmanin orneklemini
olusturmustur (n:27). Veriler, “Tanitici Bilgi Formu” ve “Yari Yapilandiriimis Gorlisme Formu” ile elde edilmistir. Veri analizi
yapilirken Colaizzi’nin fenomenolojik yorumlama yontemi kullanilmistir.

Katilimcilarin tanitici 6zelliklerine ait veriler incelendiginde; katihmcilarin yas ortalamasi 32,03+4,89 (range=23-43), %66,7’si
lisans-lisanststi mezunu (n=17), %59,3’Un0n calistigl (n=16) ve %37’sinin ev hanimi (n=10) oldugu saptandi. Calisma grubunun;
%51,9’unun gelirinin giderine esit (n=14), ve %77,8’inin ¢ekirdek aile yapisina sahip (n=21) belirlendi. Katilimcilarin %70,4’Un{
(n=19) ¢ocuk bakimi konusunda esinin destekledigi belirlenirken, destek sagladigi, %37’sinin ebeveynlerinin (n=10), %29,6’sInin
kardeslerinin (n=8) ve %25,9'u ise arkadaslarinin (n=7) kendilerine cocuk bakimi konusunda sosyal destek sagladigini
belirtmistir.

Kadinlarin; %55,6’sinin 4-7 yildir evli oldugu (n=15), %55,6’sinin tek cocuga sahip oldugu (n=15) belirlendi. Katilimcilarin cocuk
bakiminda kendilerini yeterli gorme durumlarina 1 ile 10 puan arasinda degerlendirdiklerinde verdikleri puan ortalamasi
7,44+1,15, es ile iliski durumlarina verdikleri puan ortalamasi ise 8,00+1,51 olarak saptandi. Katilimcilarin; %66,7’sinin
gocuklarinin resimlerini sosyal medya hesaplarinda paylastigi (n=18), %74,1’inin sosyal medyadaki bilgilerin dogruluguna kismen
inandigl (n=20) ve %37’sinin (n=10) sosyal medyadan edindigi bilgilerin dogrulugunu saglik personeline danismaya gerek
duymadigini ifade etti.

Kadinlarin; %96,3’Undn Instagram (n=26), %63’Unin Youtube (n=17) ve %40,7’sinin Twitter (n=11) isimli sosyal paylasim
sitelerini kullandigl ve %77,8’inin (n=21) bu sitelerde giinlik ortalama 1-3 saat vakit gegcirdikleri belirlendi. Calismaya katilan
kadinlarin, cocuk bakimi konusunda bilgi almak amaciyla pedagog, doktor, hemsire, ebe ve ¢ocuk gelisim uzmani gibi saglik
personeli kimligi olan kisileri takip ettikleri ve edindikleri bilgiler dogrultusunda bakim davranislarini sekillendirdikleri belirlendi.

CGalismaya katilan annelerin; ¢ocuk bakimi konusunda bilmedikleri bir durum veya sorun ile karsilastiklarinda ¢6zim yaklagimi
olarak cogunlukla sirasiyla kendi anneleri-yakin cevre (n:19), web tarayicilari (n:6), sosyal medya (n:4) ve saglik personelinden
yardim arayisi icerisinde (n:2) olduklari saptandi. Kadinlarin, %37’sinin annelige 6zgl sosyal paylasim sitelerine Uye oldugu
belirlenirken, blylk cogunlugunun (%63) ise bu siteleri Uye olmadan gizli bir bicimde takip ettikleri (stalk) belirlendi. Sosyal
medya da bilgi glivenligini saglamak icin kadinlar takipci sayisi (n:7), konum (n:3), kendi cocuguna ait icerik paylasma (n:5) ve
kurum etiketleme (n:3) kriterlerine dikkat ettikleri belirlendi.

internet ve sosyal medya, annelerin bebek bakimiyla ilgili kararlar alirken basvurdugu 6nemli saglik bilgisi kaynaklari haline
gelmistir. Ancak calismaya katilan anneler, sosyal medyadaki idealize edilmis annelik algisinin kendileri Gzerinde baski
olusturdugu ve olusan yetersizlik algisinin onlari olumsuz etkiledigini ifade etmistir. Ozellikle bazi bireyler elektronik kaynaklari,
aile Uyelerinden, arkadaslardan ve saglik profesyonellerinden daha givenilir olarak nitelendirmektedir. Ancak 6zellikle saglk
yaklasimlari gibi 6nemli konularda ebeveynlere givenilir, kanita dayali saglik bilgilerine erisim konusunda rehberlik saglanmasi
giderek daha 6nemli hale gelmektedir. Bu dogrultuda saglik hizmeti saglayicilarinin saglkl kararlari tesvik etmek igin sosyal
medyay! kullanma konusunda proaktif olmalari ve annelerin bu periyotta dogru ve glvenilir bilgiye ulasmalarini saglamak
oldukca 6nemlidir. Ayrica, sosyal medya platformlari, iceriklerin dogrulugunu degerlendirmek ve yaniltici bilgileri sinirlamak
adina algoritmalar ve icerik kontrol mekanizmalari ile cesitli onlemler alinmalidir. Bu sayede, sosyal medya Gzerinden saglkli ve
guvenilir bilgilere erisim mimkin olacaktir.
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