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ABSTRACT

CSOs are critical actors in terms of economic, social, cultural and political activities. The externality they have created makes 
important contributions to the development and change of society in various aspects. From the industrial point of view, it 
is observed that the participation of entrepreneurs and professionals in the Associations of Industrialists and Businessmen 
(AIBs) is gradually increasing. However, as a CSO, it remains unclear to what extent AIBs are effective and to what rate they 
create social benefits. In this context, this study aims to analyse the social impacts of the AIBs located in Bursa. In this study, 
the effectiveness levels of the AIBs were analysed using qualitative research methods via the Facebook social media platform. 
For this purpose, the Facebook accounts of the 97 AIBs located in Bursa were reviewed, a total of 31,663 posts were analysed, 
and the posts were coded according to various categories. In addition, data on critical codes were also recorded and used as 
evidence in evaluations. The most remarkable finding of the study is that AIBs are far from trying to influence society strongly 
in the “economy” category, which can be expressed as the reason for their existence. On the other hand, the findings reveal that 
AIBs intend to influence society mainly through education, information, and stakeholder relations management.
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INTRODUCTION

The term civil society organization, or CSO, was first 
defined in 1945 by the United Nations Council as all 
international organizations that are not based on inter-
state agreements. The term was used synonymously 
with the term “non-governmental organization,” and 
many institutions ranging from orchestras, research 
institutes, religious structures, daycare centres, guidance 
institutions and hospitals were included in this definition 
(Mostashari, 2005). In terms of its historical development, 
there are many definitions that emphasize different 
aspects of the CSO phenomenon. According to Akçadağ 
(2011), CSOs include structures and activities such as 
associations, foundations, etc., which operate outside 
the areas dominated by the state and are formed by 
voluntary citizens coming together within the framework 
of their common wishes and desires. Yerasimos (2001) 
defines CSOs as horizontal organizations established by 
individuals with equal contributions and responsibilities 
and working towards a common goal, while Kongar 

(1991) defines CSOs as voluntary organizations 
developed with a sense of citizenship outside the formal 
organization of the state. In general, CSOs are non-profit 
organizations that work for the benefit of society and 
form public opinion in this direction, contribute to the 
solution of problems and develop a culture of pluralism 
and participation, have a democratic functioning, and 
consist of individuals who come together voluntarily 
(Aslan & Kaya, 2004). Another source (Teegen et al., 
2004) defines CSOs as private organizations that operate 
in social, political, economic fields such as education, 
health, environmental protection, human rights, and 
advocate for social interests in these fields. The common 
conclusion that emerges from the definitions is that CSOs 
are non-profit organizations and are entirely oriented 
toward social goals. CSOs, by their very nature, operate 
in many different social fields. For example, CSOs are 
important actors in many critical and diverse issues 
such as focusing on values such as justice, equality, 
human rights, solidarity (Hall & O’Dwyer), supporting 
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disadvantaged groups such as people with disabilities, 
socially excluded, minorities, the elderly (Anheier, 2000), 
democracy, good governance, poverty alleviation, 
women’s empowerment, infectious diseases (Aleakhue & 
Segiru, 2018).

CSOs are organizations that work to improve the 
general welfare of society and find solutions to social 
problems. Therefore, CSOs are organizations that are 
expected to create social impact. It is not possible to 
find a single agreed definition of social impact in the 
relevant literature. This is due to the fact that the concept 
of social impact is discussed from different perspectives 
in different disciplines. The phenomenon of social 
impact is defined in psychology literature as a change in 
individual feelings and thoughts (Latane, 1981; Nowak 
et al., 1990), while in sociology (Freudenburg, 1986), 
it focuses on the potential positive or negative effects 
of social activity. In the field of management (Maas & 
Liket, 2011; Grieco et al., 2015; Rawhouser et al., 2019; 
Siemieniako et al., 2021), it can be conceptualized as 
the outcome of an organization’s activities to create 
social value for society. An organization’s social 
impact can be defined as the possible consequences 
or outcomes of organizational activities on the 
development of individuals and society (Perrini & Vurro, 
2013; Rakhmatullayeva et al., 2020). Hadad and Gauca 
(2014) define social impact as positive, meaningful, and 
sustainable changes and actions that benefit society in 
general and disadvantaged groups in particular. Social 
impact measurement is the process of identifying the 
social outputs and potential impacts arising from the 
activities of organizations with a specific methodology 
(Burdge & Vanclay, 1996). Social impact measurement is 
important in terms of revealing the distance travelled by 
an organization, identifying areas for improvement, and 
determining the potential to use resources in a way that 
creates maximum impact. It is seen that organizations 
that can manage the social impact measurement 
process correctly can build their long-term impact 
strategies more effectively and create a transparent 
and reliable image toward all potential stakeholders 
(Mütügil Yalçın et al., 2016).

A review of the social impact measurement literature 
reveals that there are multiple classifications of social 
impact measurement. Maas and Liket (2011), Clark et 
al. (2004), Grieco et al. (2015), Rinaldo (2010), Arena et 
al. (2015), and Zippala and Lyons (2009) can be cited as 
examples.

Whether CSOs as institutions have the expected 
social impact remains a matter of curiosity.  The ability 

of civil society organizations (CSOs) operating in 
diverse fields to produce social outcomes is a critical 
issue that requires scrutiny. Social media platforms are 
undoubtedly one of the channels where CSOs can be 
seen to be active. This research seeks to identify the 
possible social impact of CSOs through the posts made 
on social media platforms.

As it is known, the use of social media platforms 
is gradually increasing (Bozkurt & Sadedil, 2021). It 
is clear that social media platforms have different 
characteristics from traditional media tools (TV, Radio, 
Newspapers, Magazines, etc.). It is observed that social 
media platforms are preferred over traditional media 
tools because they provide more social interaction 
opportunities (Bendaş, 2022). Participants often create, 
share, or evaluate the content on social media platforms. 
In this respect, social media platforms enable more 
accessible and faster sharing of different thoughts and 
perspectives among various segments of the society, 
and provide an opportunity for the content subject 
to sharing to reach wider audiences (Komito & Bates, 
2009). The bond established between organizations 
and target audiences through social media platforms 
significantly increases the effectiveness of corporate 
activities. On the other hand, digital platforms also 
create added value in disseminating the organization’s 
goals and mission to the target audience and mediate 
the free announcement of events and actions that 
mainstream media organizations ignore (Abdülmecid, 
2020).

Based on the idea that social media platforms are a 
tool to increase the social impact capacity of CSOs, 
this study aims to analyse the social impact capacity of 
Associations of Industrialists and Businessmen (AIBs) 
operating in a specific geographical area (Bursa) through 
their Facebook social media accounts. According to data 
from the Provincial Directorate of Civil Society Relations, 
there are 5300 CSOs in Bursa, but this research is limited 
to AIBs. Within this wide range of CSOs, it was decided 
to conduct the study on AIBs, considering that they 
function more actively than many other forms of civil 
organizations, that they are a critical component of the 
economic chain, that their relative intensity of activity is 
at an advanced level compared to many forms of CSOs, 
and that they contain a vital segment (entrepreneurs, 
professional managers, etc.) that will contribute to 
the research in terms of providing data and receiving 
opinions (Kalkavan, 2020; Danışman, 1997). 
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SOCIAL IMPACT AND SOCIAL IMPACT 
MEASUREMENT

It is assumed that CSOs are created to meet a specific 
need or problem. It is, therefore, necessary to verify 
whether such organizations achieve the expected results 
(social impact) and whether these results impact the social 
environment in which the organization operates (social 
impact measurement). As social impact is a multifaceted 
concept, it can mean different things in different contexts 
(Onyx, 2014). Santos (2012) defines social impact as 
“positive social change”. Gezon (2014), who explores the 
impacts associated with a tourist intensification program 
in specific regions of Madagascar, sees social impact 
as community development and improved quality of 
life. On the other hand, Vanclay (2003) defines social 
impact as all events that directly or indirectly affect 
people (lifestyles, culture, political systems, environment, 
health and well-being, personal and property rights, 
etc.) and all changes that occur in the context of these 
events. Klochikhin (2012) sees social impact as effects 
related to innovation and technological development, 
while Wichmann (2017) discusses social impact in the 
context of sporting events. Mushtaque et al. (2004), 
who investigate the impact of microfinance, consider 
social impact as a specific goal (e.g., poverty reduction) 
planned by organizations, while Gilligan and Golden 
(2009) link social impact to the concept of social profit 
in a more economic interpretation. Considering the field 
of business management and accounting, authors such 
as Nicolopoulou et al. (2017) and Sigala (2016) define 
social impact as the ability to create social value and 
meet social needs. Pawluczuk et al. (2019) examine the 
technological domain and conceptualize social impact 
as the development of digital skills. As can be seen from 
the basic definitions above, social impact is handled in 
different ways in different disciplines; therefore, it does 
not seem possible to make a single common definition.

Social impact measurement, another important 
concept in this study, refers how a CSO achieves a social 
goal, analyses a social change, and monitors the possible 
outcomes. Social impact measurement is an important 
tool used by CSOs to track social goals, analyse social 
change, and be results-oriented. In this context, social 
impact measurement and its results indicate which areas 
CSOs should focus more on and enable them to take a 
strategic position to provide better services to society 
(Hadad & Gauca, 2014). Since social impact measurement 
and the outputs achieved will determine which areas 
CSOs should focus on, it will allow all organizational 
resources to be used in the “intended” areas, ensuring 

the effective use of resources, and thus positively 
reflecting on the performance of the organization 
(Burdge & Vanclay, 1996). In other words, social impact 
measurement is a critical practice to increase the 
legitimacy of a CSO in the eyes of its stakeholders 
(Kocollari & Lugli, 2020). Social impact measurement can 
also help reduce information asymmetry between CSOs 
and their stakeholders (Haski-Leventhal & Mehra, 2016). 
According to Dunn and Mathews (2001), CSOs engage in 
social impact measurement in order to provide excellent 
services to their beneficiaries, to increase the motivation 
of their human resources by creating spaces for learning 
and development, to raise funds, and to increase their 
level of accountability and transparency in the eyes of 
society.

Despite its many added values, social impact 
measurement remains an area that CSOs need help 
implementing.  Carman (2007) notes that only some 
CSOs have systematically adopted and applied any social 
impact measurement tool. A study of 237 CSOs in Chicago 
(Thomson, 2010) provides evidence that the majority of 
CSOs do not make significant use of any social impact 
measurement tool. Mütügil Yalçın et al. (2016) state that 
CSOs in Turkey do not follow a systematic process for 
social impact measurement, and instead of social impact 
measurement, they try to manage their social impact 
processes through simple reports. Hoefer (2000) points 
out that social impact measurement and all related 
activities require a certain number of resources and 
emphasizes that CSOs do not have sufficient resources to 
conduct systematic social impact measurement.

SOCIAL MEDIA PLATFORMS IN THE CONTEXT 
OF SOCIAL IMPACT

Social media platforms (Facebook, Twitter, Instagram, 
LinkedIn, etc.) are one of the current technological tools 
used by CSOs to create social impact. Many studies on 
CSOs’ use of social media can be found in the relevant 
literature. In their study of 75 US-based international 
CSOs, Seo et al. (2009) argue that social media platforms 
serve two important functions; improving corporate 
image and generating financial resources. In their study, 
Lovejoy and Saxton (2012) examined the Twitter usage 
practices of the 100 largest CSOs in the US and found that 
CSOs use the Twitter platform effectively to make public 
announcements, establishing two-way interaction with 
the community, and sharing social responsibility projects 
with the community. Guo and Saxton (2013), in their 
study of 188 CSOs’ social media use practices, conclude 
that Twitter is a powerful communication tool and that 
tweets facilitate social action and support lobbying. In 
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another study, Ihm (2015) analysed the Twitter accounts 
of the 100 largest CSOs in the US and found that the use 
of social media strengthens two-way communication 
between CSOs and stakeholders. Brengarth and Mujkic 
(2016) underline that social media platforms are flexible 
information transfer interfaces that CSOs can use in times 
of crisis.

National research also reinforces that social media 
platforms are important tools for CSOs’ efforts to create social 
impact. For example, in Şardağı’s (2017) study on the use of 
Twitter by 178 foundations and associations in Turkey, it was 
found that they actively use Twitter and try to interact with 
their followers in this environment. In another study (Öztürk 
and Şardağı, 2018), it was concluded that CSOs within the 
scope of the research conducted their communication 
processes with the society mainly through the Facebook 
platform. In his study, Aydın (2019) states that social media 
platforms are an effective medium for CSOs’ activities 
based on volunteerism (for CSOs to receive the support of 
volunteers and use the power they obtain from them). Çiftçi 
(2020) examined the social media usage practices of CSOs 
founded predominantly by women in the Turkish Republic 
of Northern Cyprus and found that they mostly use Facebook 
social media platforms to spread awareness of gender 
equality. Bozkanat (2020) conducted a content analysis 
on the posts shared on the Facebook page of the Green 
Crescent, one of the oldest CSOs in Turkey, for one year and 
found that the Green Crescent uses the Facebook platform 
to participate in its activities, disseminate information and 
announce its activities to the target audience. Vona Kurt 
(2021) analyses the use of Twitter by health CSOs and finds 
that despite its potential to encourage interaction with 
stakeholders, it is not used effectively by CSOs. Silsüpür and 
Övüç (2022) state in their study that women founded CSOs 
use their corporate Instagram and Twitter accounts to raise 
awareness of violence against women and femicides.

Despite the many functions mentioned above and seen 
in the relevant literature, it should be addressed that social 
media platforms are not used as effectively as desired in 
terms of creating social impact.  For example, Bortree and 
Seltzer’s (2009) study of 50 environmental advocacy CSOs 
and Greenberg and MacAulay’s (2009) study of 43 Canadian 
environmental CSOs found that the opportunities offered by 
social media platforms such as Facebook, Twitter, and blogs 
were not fully utilized. Other studies (Waters et al., 2009; Aksu, 
2013; Kanter and Fine, 2010; Saatçioğlu, 2017; Abdülmecid, 
2020) have also found that CSOs are not effective in using 
social media platforms for social impact.

The explanations mentioned above and research results 
concerning the social impact literature are generally related 

to “CSO” organizations without specifying a specific field. 
On the other hand, research on the “social impact and 
measurement” of AIBs, a form of CSO “in private,” has not 
been found in the relevant literature. On a national scale, 
there are only two theses that project the AIBs. The first of 
these theses is on the identification of the management and 
organization problems of AIBs (Danışman, 1997). The second 
one is aimed at questioning the relationship between the 
core values and personality traits of the members of AIB 
(Kağızman, 1998). Therefore, there is no direct research on 
“AIB and Social Impact” either on a national scale or in an 
international context. In this framework, this study aims to 
fill this gap.

METHOD

The content analysis technique, one of the qualitative 
research methods, was used in the study. Content 
analysis is used to make reproducible and valid inferences 
from texts regarding their context of use (Krippendorff, 
1989). Content analysis is defined as the technique of 
systematically summarizing the text or discourse on a 
subject with words or groups of words that reflect its 
content, categorizing it into categories, and creating 
codes within the rules predetermined by the researchers. 
As it is known, in the content analysis process, qualitative 
data that are similar to each other are first organized 
under specific themes and categories, then examined and 
interpreted in the form of cause-and-effect relationships, 
and some conclusions are reached (Eroğlu & Bektaş, 
2016). In this context, the Bursa Provincial Directorate of 
Civil Society Relations was contacted, and the current list 
of AIBs (Associations of Industrialists and Businessmen) in 
Bursa as of 2022 was obtained. It was observed that there 
were 97 AIBs in total, and the entire list was included in 
the scope of the research. The general profile of 97 AIBs 
shows that their objectives, missions and fields of activity 
are homogeneous. Likewise, when the corporate websites 
of AIB organizations are examined in general terms, it will 
be seen that the published regulations are almost similar 
in terms of content. An analysis of the contents of the 
Regulations reveals that the organizational forms of the 
AIBs, their formal boards, and their stated objectives are 
largely similar and parallel across AIBs. Therefore, it seems 
possible to conclude that AIBs are symbiotic structures 
and should be perceived as a single CSO form. When the 
literature on AIBs is examined, it will be seen that AIBs 
are not subjected to any categorization, and in terms 
of public organization, they are not classified according 
to any criteria from the perspective of the Provincial 
Directorate of Civil Society Relations.
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In the next research stage, we focused on the posts 
made on Facebook. In this context, a total of 31,663 
posts published by 53 AIBs between 2006 and 2022 were 
included in the analysis. In the historical process, it is seen 
that the shares extend only until 2006. The data consists 
of posts between 2006 and 2022. The fact that no digital 
program was used during the data collection and analysis 
stages caused serious time losses in the subsequent 
stages. In addition, since the AIBs within the scope of the 
research frequently post on social media platforms, it was 
necessary to end the data collection process at a certain 
point. For this reason, the data collection activities of 

Since the research will be conducted through Facebook 
social media accounts, it was determined whether all the 
AIBs mentioned in the list have official Facebook social 
media accounts. The data shows that 54 (56%) AIBs 
have an official Facebook account, while 43 (44%) do 
not. Among those with official Facebook accounts, only 
1 AIB did not post anything and was excluded from the 
scope. Therefore, the research was conducted on a total 
of 53 AIBs that were found to have an official Facebook 
account and were found to be sharing posts. 

Table 1. Categories and Codes Created within the Scope of Content Analysis

Category Name Codes

Economy

Inflation, Employment and Women Employment, Growth, Energy and 

Costs, Covid 19, Incentives and Supports, Housing Loan, TOGG, Exports, 

Foreign Exchange and Currency, Value Added Tax Rate, Minimum Wage, 

Reform Packages, Interest Rate Cuts, Supporting Domestic Production, Cost 

Increases, Digitalization, Foreign Trade, Difficulty Accessing Finance, Current 

Account Deficit, Entrepreneurship, Lease Agreements.

Training and Informing

Announcements, Meetings, Training and Course Activities, Summits, 

Seminars, Panels, Workshops, Congress, Conferences, Symposiums, Forums, 

Webinars, Video Conferencing, Interviews, E-Journals, E-Newsletters, 

Magazines, Promotional Movie and Launches, Projects, Reports, 

Declarations, Books.

Ecology

Earthquake, Flood Disaster, Forest Fires, Avalanche, Landslide, Recycling, 

Bursa Ecological System, Environmental Pollution and Waste, Paper 

Consumption, Greenhouse Gas Emissions, Afforestation, Hunting.

Social Responsibility

Traditional Iftar, Ashura Distribution, Helping the Needy, Vaccination and 

Blood Donation Campaign, Aid to Disaster Victims, Helping Children, Aid to 

Educational Institutions, Sapling Donation, Equality between Women and 

Men, Helping People with Disabilities, Aid to Health Institutions, Helping 

Refugees, Support for Sports Activities, Sensitivity to Social Health Issues. 

Celebrations

Celebrations of Specific Days and Weeks, Celebrations Related to Religious 

and National Days, Motivational Posts (Good Luck, Get Well, Get Well Soon, 

Thank You, Congratulations, Good Day, etc.), Anniversaries of Death and 

Decease, Foundation Anniversary Messages, Opening Messages for the 

New Academic Year.

Stakeholder Relations

Member Relations, Visits, Hospitality, Relations with Public Institutions, 

Relations with Universities, Relations with Private Sector Organizations, 

Relations with Associations, Relations with Educational Institutions, 

Relations with Professional Chambers, Relations with Media Organizations, 

Social Activities to Improve Stakeholder Relations.

National and International Agenda

Martyrs, Terrorism, Accidents and Fires, War, Genocide, Attack, Explosion, 

International Conventions, Child Abuse and Child Murders, Violence Against 

Women and Femicide, Racism.
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the research were finalized as of December 2022, and 
the data processing process was completed in the first 6 
months of 2023. In early 2024, the general framework of 
the study was finalized.

It is clear that the manual process of data collection and 
analysis is laborious. Of course, collecting and analyzing 
data through a digital software program will allow for 
much faster results. However, in this study, the data 
collection and analysis process was carried out manually 
by the author. In this context, the official Facebook 
accounts of 53 AIBs within the scope of the research were 
scanned, all posts were transferred to a Word document 
by the author and an inductive method was followed. 
The posts were read one by one and coded thematically. 
In other words, following an inductive method, each post 
on the official Facebook accounts of the AIBs operating 
in Bursa was analyzed separately and codes were created 
according to the content of the post. In the next stage, 
the related codes were brought together and the 
categories (Economy, National and International Agenda, 
Training and Information, Ecology, Social Responsibility, 
Celebrations, Stakeholder Relations) were created within 
the framework of AIBs’ operational objectives. Three 
experts from the same organization agreed on the codes 
and categories created as a result of various interviews. 
In addition, frequency data for each code were also 
recorded. In this context, the categories and codes are 
given in Table 1.

VALIDITY AND RELIABILITY

Unlike quantitative research, concepts such as 
credibility, transferability, consistency, and confirmability 
are used to determine the validity and reliability of 
qualitative research. In addition, validity is an important 
factor in determining reliability in qualitative research. 
If the information collected in research is valid, there is 
a high probability of obtaining similar, if not identical, 
information in another research of the same type. For 
this reason, the issue of validity in qualitative research 
becomes more prioritized than the issue of reliability. 
(Başkale, 2016; Yıldırım & Şimşek, 2013). In this study, the 
“prolonged interaction” method was utilized to ensure 
internal validity in the context of credibility. Within the 
scope of this methodology, a working group consisting 
of AIB representatives was formed, and the activities of 
AIBs were discussed in intermittent meetings lasting six 
months. During the meetings, it was shared in detail 
how and in what ways AIBs affect society. Therefore, this 
sharing supported the content analysis’s coding process 
and increased the coding’s credibility.

In the context of the validity of the study, another measure 
that can be taken in terms of credibility is to ask people who 
have general knowledge about the research topic and who 
specialize in qualitative research methods to examine the 
research in various dimensions (Başkale, 2016; Arslan, 2022; 
Creswell, 2016). In this context, the methodology, coding 
and categorization process, findings, analysis and discussion 
sections of the study were submitted to the opinions 
of 2 expert academics conducting scientific activities 
in the departments of Business Administration, Public 
Administration and Political Science. In order to overcome 
the time problem, the key points of the study were shared 
with the experts via e-mail and the information of each 
expert was consulted. E-mail correspondence continued 
until the revision requests were exhausted, and the process 
was completed when the final consensus was reached.

Similarly, the method of “detailed presentation of 
research methods” was also included to ensure reliability 
(Başkale, 2016; Yıldırım & Şimşek, 2013). In this framework, 
the scope of the research, the data source, the way the 
data were obtained, the coding and categorization of 
the data, the analysis and interpretation process were 
defined in the study in all aspects. Therefore, the level 
of reliability was increased by providing a detailed 
introduction. In addition, to ensure reliability, validity 
was given importance in the study based on the idea that 
validity guarantees reliability to a great extent, and this 
importance is a measure taken to ensure reliability.

FINDINGS

Levels of AIBs’ Use of Social Media Tools

At this stage of the study, we aim to answer why only 
Facebook posts are taken into account in analysing the 
social impact of AIBs. For this purpose, all social media 
tools (Facebook, LinkedIn, Instagram, Twitter) used by 97 
AIBs based in Bursa were analysed for the period 2006-
2022. The total number of posts made by all AIBs on each 
social media tool was compared, and the social media 
tool with the highest number of posts was preferred. In 
this framework, the findings show that the AIBs within 
the scope of the research shared the highest number of 
posts on Facebook between 2006 and 2022. Therefore, 
this study was conducted only on Facebook social media 
platform posts. Other social media tools and related 
posts were excluded from the scope of the study due to 
the time cost and high effort required. The comparative 
status of the social media tools used by AIBs in terms of 
the number of shares is presented in Graph 1, and the 
number of shares of each social media tool between 
2006 and 2022 is presented in Table 2.
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2012. Looking at the field, it can be said that the Turkish 
mother tongue harmonization studies of these four 
social media tools are a variable that should be taken 
into consideration in terms of frequency of use. In other 
words, considering that Facebook was adapted to Turkish 

Table 2 shows that between 2006 and 2022, AIBs 
used the social media tool Facebook the most, with 
31,663 posts. This is followed by Instagram, Twitter and 
LinkedIn, respectively. Again, when Table 2 is evaluated, 
it is understood that most of the posts took place after 

Graph 1. Levels of Use of Social Media Tools by AIBS Based in Bursa between 2006-2022

Table 2. Number of Social Media Posts of AIBs Based in Bursa between 2006 and 2022

Years Facebook Instagram LinkedIn Twitter

2006 2 0 0 0

2007 6 0 0 0

2008 0 0 0 0

2009 6 0 0 0

2010 4 0 0 0

2011 23 0 0 0

2012 241 0 0 128

2013 460 0 0 329

2014 1.048 0 0 539

2015 1.888 128 0 286

2016 2.346 1.283 0 781

2017 4.664 3.567 0 1.192

2018 4.866 2.960 0 1.448

2019 5.091 3.646 7 1.994

2020 4.253 4.011 95 3.050

2021 4.058 3.818 385 7.270

2022 2.707 3.176 1.201 2.920

Total Number of Shares 31.663 22.589 1.688 19.937
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Table 3. Codes and Frequencies of Facebook Posts between 2006 and 2022 by Category

Category Codes Frequency

Economy

Employment and Women Employment 52

Inflation 40

Energy and Costs 24

Growth 17

Covid 19 16

Incentives and Supports 13

Housing Loan 11

TOGG 9

Exports 8

Foreign Exchange and Currency 8

Value Added Tax Rate 8

Minimum Wage 7

Reform Packages 6

Interest Rate Cuts 5

Supporting Domestic Production 4

Cost Increases 4

Digitalization 3

Foreign Trade 3

Difficulty Accessing Finance 3

Current Account Deficit 2

Entrepreneurship 1

Lease Agreements 1

Total Number of Shares 245

Training
and Informing

Announcements 3.803

Meetings 3.183

Summits, Seminars, Panels, Workshops, Congress, Conferences, Symposiums, Forums, 
Webinars, Video Conferencing, Interviews 831

Training and Course Activities 276

E-Journals, E-Newsletters, Magazines, Promotional Movie and Launches 155

Projects 27

Reports 15

Declarations 5

Books 2

Total Number of Shares 8.297

Ecology

Earthquake, Flood Disaster, Forest Fires, Avalanche, Landslide 144

Recycling 21

Bursa Ecological System 15

Environmental Pollution and Waste 11

Paper Consumption 2

Greenhouse Gas Emissions 2

Afforestation 1

Hunting 1

Total Number of Shares 197
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Social Responsibility

Support for Sports Activities 116

Sensitivity to Social Health Issues 98

Traditional Iftar, Ashura Distribution 54

Helping the Needy 24

Aid to Educational Institutions 24

Vaccination and Blood Donation Campaign 20

Aid to Disaster Victims 17

Helping Children 17

Sapling Donation 14

Aid to Health Institutions 9

Equality between Women and Men 6

Helping People with Disabilities 4

Helping Refugees 4

Total Number of Shares 407

Celebrations

Celebrations of Specific Days and Weeks, Celebrations Related to Religious and National 
Days 4.273

Motivational Posts (Good Luck, Get Well, Get Well Soon, Thank You, Congratulations, Good 
Day, etc.) 1.309

Anniversaries of Death and Decease 548

Foundation Anniversary Messages 122

Opening Messages for the New Academic Year 47

Total Number of Shares 6.299

Stakeholder Relations

Member Relations 4.284

Relations with Media Organizations 4.190

Visits (Various Stakeholders) 3.819

Social Activities to Improve Stakeholder Relations 2.754

Hospitality (Various Stakeholders) 309

Relations with Public Institutions 147

Relations with Universities 50

Relations with Private Sector Organizations 46

Relations with Associations 39

Relations with Other Educational Institutions 19

Relations with Professional Chambers              9

Total Number of Shares 15.666

National and International 
Agenda

Martyrs 296

Terrorism 77

Accidents and Fires 54

War 40

Genocide 27

Attack 20

Explosion 16

International Conventions 14

Child Abuse and Child Murders 3

Violence Against Women and Femicide 3

Racism 2

Total Number of Shares 552
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in 2008, Twitter and LinkedIn in 2011, and Instagram in 
2012, there is a significant difference between the global 
usage history and the usage history in Turkey. Therefore, 
on a national scale, AIBs started actively using social 
media tools in 2012.

Another noteworthy point in Table 2 is the deficient 
level of sharing on LinkedIn. Considering the direct 
relationship of AIBs with the business world and 
the mission they carry for the business world, it is a 
deficiency that sharing in the context of LinkedIn has 
not occurred at the desired intensity. In particular, the 
fact that LinkedIn is a direct platform for the business 
world increases the necessity for AIBs to come together 
with their stakeholders through LinkedIn. On the other 
hand, Facebook, Instagram, and Twitter posts are more 
dominant. This emphasizes the need for AIBs to use 
LinkedIn more.

Content Analysis of AIBs’ Posts on Facebook 
Platform

In this phase of the study, the codes and sharing 
frequencies of the Facebook posts of AIBs based in Bursa 
between 2006 and 2022 are presented. In this phase, 
the AIBs’ raison d’être and mission will be taken into 
account, and whether the sharing is in line with these 
objectives will be discussed. In other words, the extent 
to which AIBs serve the institutional purposes attributed 
to them within the framework of social impacts will be 
interpreted, and various inferences will be made. The 
codes and frequencies created based on categories are 
presented in Table 3.

First, the findings across all categories are presented. 
When the frequency data are analysed, it is seen that 
the most shared categories are stakeholder relations 
and training and informing. Subsequently, the AIBs were 
posted in categories such as celebrations, national and 
international events, social responsibility, economy, 
and ecology. From this point of view, considering the 
founding objectives of AIBs, it is understood that sharing 
in the categories of economy, social responsibility, and 
ecology is outside the desired priorities of a CSO. Given 
the cyclical economic downturn and negative global 
ecological impacts, AIBs are expected to increase their 
efforts to create social impact by sharing more in these 
areas.

Analysis of the Economy Category

When considered on a category basis, “economy-
based” posts, which can be interpreted as the raison 
d’être of AIBs, should be considered in the first place. 

From this perspective, it is seen that the primary agenda 
of AIBs based in Bursa is “employment and women’s 
employment” in terms of the economy. Similarly, it is 
understood that posts on “inflation,” which has negatively 
affected the national economic structure in recent years, 
have also come to the fore as it is a concept directly 
related to employment. On the other hand, it was found 
that the “growth” phenomenon related to inflation and 
employment problems was also evaluated within this 
framework, and these three related codes were used in 
the posts. In parallel to this, it is seen that the posts related 
to Covid 19 are also prominent, and it is interpreted 
that the Covid 19 pandemic process is associated 
with economic processes. Inflation and the resulting 
increase in input costs, and hence the rise in energy 
costs, constitute another of AIBs’ priority sharing issues. 
Within the economic category, another critical issue of 
value for AIB organizations is the area of “incentives and 
supports.” The fact that AIBs disseminate the content of 
public support and incentives provided to their members 
and enterprises in general, which constitute significant 
financial resources, is evidence that they constitute an 
important social impact context. This issue has been 
very much on the agenda of enterprises in recent years, 
making it essential to employ specialized project staff 
to benefit from incentives and support. Therefore, it is 
clear that any disclosure of incentives and support will 
impact enterprises’ competitive structure. In addition, 
a higher frequency of sharing is desirable. However, 
in the economy category, various codes that show low 
frequency but characterize current development areas 
are subject to very weak sharing. In this context, it is 
understood that the codes of digitalization, support for 
domestic production, exports, and entrepreneurship 
are shared at a shallow level and are far from creating 
social impact in this area. Similarly, it is observed that 
the TOGG organization, which aims to produce domestic 
automobiles, has not been examined in the desired 
manner and has not been shared with society at the 
desired level.

Analysis of the Training and Informing Category

Training and informing are one of the most critical 
areas of activity for AIBs in the context of social impact. 
Under this category, AIBs are expected to systematically 
inform various social segments within the framework 
of their activities and contribute to the development 
of stakeholders through their educational activities. 
Therefore, it is of particular importance that this category, 
which will enable the transformation of the institutional 
environment, is subjected to a detailed evaluation in 
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The code of training and course activities is also part 
of AIBs’ raison d’être. When we look at the details of the 
training and course activities organized, we see that they 
are organized on themes such as digital management, 
ecology, health, economy, personal development, 
entrepreneurship, occupational safety, gender equality, 
etc. However, it is observed that course activities have 
not been implemented at the same rate. Only two course 
activities were identified. In this respect, there is a need 
for more emphasis on course planning.

In the context of social impact, AIBs should regularly 
inform the public about their activities. It is significant 
that they simultaneously present their activities to 
the views and information of stakeholders through 
magazines, e-newsletter, etc. This will increase the level of 
stakeholders’ awareness of AIB activities and, at the same 
time, strengthen participation in AIB activities. Therefore, 
effective use of communication tools is essential. In this 
respect, it can be concluded that the AIBs within the 
scope of the research effectively inform the society.

Based on the number of social media posts, it is seen that 
AIBs within the scope of the study have been extremely 
weak in the codes of projects, reports, declarations, and 
books over a long period of time, such as 2006-2022. In 
the case of Bursa, it is clear that AIBs do not have the habit 
of periodic reporting, especially in technical and social 
work fields. In general terms, the reasoning based on 
individual experiences has yet to be transformed into the 
behaviour of collecting and analysing data from the field. 
Although there are occasional reporting initiatives by 
specific AIBs on various issues, it does not seem possible 
to talk about a generalized attitude and actual behaviour 
and a systematic effort to produce information. On the 
other hand, it is observed that the culture of project 
and related cooperation is in limited development 
among AIBs. Based on the shares, it is understood that 
the projects are social and cultural in nature and that 
the content of projects that support economic and 
technological development or entrepreneurship is quite 
limited. Similarly, it is observed that scientific studies 
such as declarations and books are almost non-existent. 
This situation can be explained by the distance of AIBs 
from academic institutions. AIBs’ distant approach to 
various knowledge-producing institutions, especially 
universities, hinders the emergence of scientific studies.

Analysis of the Ecology Category

When all categories are evaluated, it is observed that 
the lowest level of sharing is in the ecology category. 
Nevertheless, as CSOs, AIBs are expected to show 

terms of content. A closer look reveals that the AIBs 
within the scope of the research shared the most in 
the context of the announcement code. This situation 
should be considered quite natural. This is because, as 
civil society organizations, AIBs must regularly share 
with their stakeholders all the activities they plan 
within the framework of their objectives. Looking at 
the content of the announcements in general, it is seen 
that announcements regarding seminars, interviews, 
symposiums, webinars, etc., announcements regarding 
the activities of public institutions and organizations, 
announcements regarding the relevant AIB’s board 
of directors, ordinary general assembly or systematic 
meeting announcements, announcements regarding job 
vacancies, announcements regarding the AIB’s digital 
environments (website, social media accounts, cyber 
security, etc.), announcements regarding the activities of 
AIBs with a national organization and a branch in Bursa, 
and announcements regarding planned social activities 
stand out. On the other hand, it is revealed that there 
are intensive social media posts within the framework 
of the meeting code in this category. When the content 
related to the meeting code is evaluated, it is understood 
that the posts are generally made within the scope 
of the economy, employment, technology, education 
and professional qualifications, trade collaborations, 
international relations, acquaintances, and regular 
meetings of AIBs, etc.

Summits, panels, seminars, workshops, congresses, 
conferences, symposiums, forums, webinars, video 
conferences, and interviews are among the most 
essential areas of this category. Through these events, 
various segments of society can be informed or raise 
awareness in different areas of expertise. AIBs need to 
be particularly sensitive to this category. Between 2006-
2022, the number of activities planned and organized by 
AIBs directly based in Bursa is 831. Based on this data, the 
extent to which the number of activities is satisfactory is 
relative. However, it was observed that AIBs within the 
scope of the research are making a significant effort in 
the category of training and informing. Within the scope 
of this code, it is demanded and desired to achieve 
higher activity rates. A more detailed look reveals that 
the events are mainly focused on themes such as 
economy, technology management, employment, 
energy management, institutionalization, ecosystem 
and management, sectoral analysis, innovation, quality, 
philosophy and literature, international relations, 
investment, and grant incentives. In this respect, it is 
understood that AIBs act within the framework of their 
core missions.
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high sensitivity to environmental issues as they do in 
the economy. On critical ecological issues such as the 
protection of the ecological system, natural disasters, 
recycling, consumption of environmentally harmful 
products, hunting, etc., AIBs need to be more intensively 
involved, even if they are not a dominant environmental 
organization. From this point of view, the number of 
posts of AIBs in the study indicates that their ecological 
sensitivity is relatively low. It is seen that most of the posts 
in this category are about disasters such as earthquakes, 
floods, forest fires, avalanches, or landslides, to which 
society reacts highly. On the other hand, it is understood 
that issues such as recycling, waste management, 
paper consumption, greenhouse gas emissions, and 
afforestation are not emphasized enough in terms of 
being proactive or preventive. Greenhouse gas emissions 
due to air pollution caused by industry should be one of 
the main agenda items of AIBs.

Analysis of the Social Responsibility Category

It is observed that the overall social responsibility 
performance of the AIBs within the scope of the research 
is low. It is clear that, as CSOs, AIBs should attempt to 
influence society more regarding social responsibility 
regarding the number and quality of their activities. 
An analysis of the content of the existing posts reveals 
that they mostly try to make social contributions to 
sports and health. In the context of sporting activities, 
supporting local sports clubs, and sharing national team 
achievements with the community are more prominent. 
In the context of health awareness, it is seen that 
messages informing society and raising awareness were 
shared on COVID-19, SMA, and healthy living. Sharing 
support for vaccination and blood donation campaigns 
and donating devices, masks, protective visors, gowns, 
medical equipment, etc., to health institutions can be 
considered within this scope. However, they do not seem 
to be at a sufficient level. Distributing food and food aid 
to those in need, building libraries, donating computers 
and books to educational institutions, and renovating 
classrooms and school gardens constitute another social 
responsibility of the AIBs surveyed, albeit not at the 
desired level. Similarly, aid to disaster victims, children, 
people with disabilities, and refugees and sapling 
donation practices, albeit at a low level, point to existing 
efforts in the context of the social responsibility category.

Analysis of the Celebrations Category

Considering the number of posts, this category 
emphasizes that social sensitivities are considered. 
In other words, in the context of this category, it is 

understood that there is sensitivity to the religious and 
national values of the society in which the company 
operates and that there is a focus on critical issues 
expressed by specific days and weeks (such as the day 
of persons with disabilities, cancer week, world peace 
day, journalists’ day, children’s rights day, human rights 
day, etc.). This points to the “values” dimension of CSOs’ 
effectiveness and emphasizes that it is a critical stage 
in achieving effectiveness. In this category, it is also 
noteworthy that AIBs within the scope of the research 
make motivational posts for various stakeholders. It is 
believed that these posts aim to motivate the people or 
organizations with whom they interact and to support 
their work to a moral extent.

Analysis of the Stakeholder Relations Category

Within the scope of the research, it is seen that the 
most sharing is in the category of stakeholder relations. 
As a CSO, this category is where AIBs show the most 
sensitivity. In particular, the management of member 
relations interaction with the media, public institutions, 
universities, private sector organizations, professional 
associations, other associations, and educational 
institutions is essential for the sustainable effectiveness of 
AIBs. As an association, the fact that AIBs develop healthy 
and systematic relations with their environment can be 
interpreted as the most expected attitude in the social 
context. In terms of the number and diversity of posts, 
AIBs within the scope of the research have taken steps 
to establish strong relations with different segments 
of society. The first of these decisive steps is directly 
related to the structuring of member relations. In the 
context of this code, the public announcement of new 
members, providing a commercial advantage to member 
organizations by promoting different products produced 
by member organizations in the corporate sense or 
informing members on current issues and raising their 
awareness, can be shown as evidence. On the other hand, 
AIBs also try to maintain close media relations. They are in 
constant contact with local media organizations in Bursa 
through press conferences, launches, press releases, 
newspaper/magazine articles, and interviews. Similarly, 
based on the frequency of sharing, it can be concluded 
that AIBs try to keep stakeholder relations warm by 
directly visiting various individuals or organizations. 
Furthermore, based on the low sharing frequency, 
it would be possible to infer those relations with 
universities and other educational institutions, private 
sector organizations, other associations, professional 
chambers, and public institutions are not at the desired 
level. In particular, in line with the nature of the AIB, 
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not make satisfactory posts on these developments. 
This situation has created a perception that they have 
difficulty keeping up with current developments.

CONCLUSION

The first point that draws attention in the literature 
review is that academic studies on “associations of 
industrialists and businessmen” at the national level are 
extremely insufficient. Although scientific publications 
examine various dimensions of civil society organizations 
in general, almost no national studies address the 
concepts of “social impact and AIB” together. Only two 
postgraduate thesis studies (Danışman, 1997; Kağızman, 
1998) were found in this field. It is also observed that 
some publications are written specifically for various AIBs 
(TÜSİAD, MÜSİAD, etc.) and focus only on the relevant AIB. 
Therefore, it is understood that studies conducted on any 
AIB population are extremely limited. In this context, it is 
concluded that there is a need for postgraduate theses 
and publications that question AIBs.

Since the study was structured on a social media 
platform, the extent to which AIBs within the scope of the 
study use social media tools in general was also examined. 
The findings indicate that AIBs within the scope of the 
study use the Facebook social media platform the most. 
This was followed by Instagram, Twitter and LinkedIn, 
respectively. This table reveals the necessity of more 
intensive use of LinkedIn, which is based on posts directly 
related to business life. Considering the core activities 
of AIBs, it should not be overlooked that LinkedIn is 
a crucial sharing and data source platform for both 
sharing business-related activities and keeping track of 
environmental ones. Similarly, it is critical that Instagram, 
which is used more actively by the relatively young 
population, is also actively utilized. Within the young 
workforce and entrepreneurs’ framework, Instagram is 
a relevant sharing platform. It is recommended that AIB 
administrations within the scope of the research activate 
their official social media accounts in this regard.

On a categorical basis, it was observed that the 
highest level of sharing was on the management of 
stakeholder relations. This was followed by posts in the 
categories of training and informing, and celebrations. 
The category with the lowest level of sharing is ecology. 
Other categories with low levels of sharing are economy, 
social responsibility, national and international agenda. 
Looking at the overall weight of the posts, it is expected 
that the organizations within the scope of the research, 
in their capacity as an AIB, would post more on the 
economy, national and international agenda and ecology. 

initiatives to improve relations with the private sector 
were perceived to be relatively weak. Again, relations 
with universities and other educational institutions are 
below the expected level, and dialogue with other CSOs 
is less effective than desired. This situation creates the 
feeling that AIBs have difficulty getting close enough to 
critical stakeholders.

Although not at the desired level, detailed evidence 
suggests that relations with universities and other 
educational institutions are being pursued through 
joint cooperation protocols, educational seminars, 
conferences, webinars, internship programs, support 
for surveys, or scholarship opportunities. Although 
weak, in the context of relations with other associations 
and professional chambers, it is found that supporting 
campaigns, organizing joint training and awareness 
programs, or providing assistance to those in need 
come to the fore. Within the scope of relations with the 
public sector, support for aid campaigns organized by 
the public sector, contributions to public-based training 
programs, and cooperation protocols draw attention to 
social media posts.

When we look at the posts related to social events, it is 
seen that the posts are generally based on social activities 
(nature walks, dinner organizations, trips, etc.), important 
day receptions, competitions, festivals, birthdays, and 
opening day celebrations. This finding concludes that 
AIBs engage in frequent meetings and dialogues with 
various stakeholder segments. Although it may seem very 
simple at first glance, it would not be wrong to conclude 
that conducting various activities through social events 
paves the way for AIBs to establish a social network with 
their stakeholders and with the other AIBs.

Analysis of the National and International Agenda 
Category

This category includes AIBs’ posts on the national 
and international agenda. The posts reveal that AIBs 
within the scope of the research show more sensitivity 
to developments, especially on a national scale. It is 
observed that posts on events that closely concern 
national feelings on a national scale, such as terrorism, 
martyrs, war, attacks, explosions, major accidents, and 
fires, attract attention. In addition, although there 
are posts on child abuse and child murders, violence 
against women, and femicide, it is understood that AIBs 
are far from creating a social impact in the depth and 
quantity that would guide society. While many current 
developments could have been shared in this category, 
it was found that the AIBs in the research scope could 
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In particular, the economy category is expected to be the 
area with the highest number of posts. 

When the prominent category-based posts of AIBs 
within the scope of the research are evaluated, it is 
seen that employment, inflation, and energy costs in 
the economy category, announcements of meetings, 
seminars, conferences, etc., in the training and informing 
category, national crises such as earthquakes, floods and 
forest fires in the ecology category, sports, health and 
traditional days in the social responsibility category, and 
religious and national days and specific days and weeks 
in the celebrations category are predominant.

AIBs are expected to be positioned close to the areas 
that are currently discussed in business life and to set an 
agenda in line with local, national, and global trends. On 
the contrary, it is believed that social media posts are far 
from current and popular discussion topics. For example, 
in the economy category, it is seen that codes such as 
entrepreneurship, digitalization, foreign trade, exports, 
and localization in production need to be sufficiently 
processed and transformed into social messages. 
Similarly, it is understood that greenhouse gas emissions, 
environmental pollution, waste management, and 
recycling are not sufficiently emphasized in the ecology 
category. In the social responsibility category, it is revealed 
that discourses on codes such as refugee problem, 
equality between women and men, and solidarity are not 
strong enough. In the category of training and informing, 
academic studies such as declarations, books, project-
based activities, and primarily focused reporting are 
relatively not at the desired level of effectiveness. In the 
national and international agenda category, it is observed 
that there are no strong posts on sensitive issues such 
as racism, violence against women, femicide, and child 
abuse. In the areas mentioned above, AIBs have not made 
sufficient efforts to impact society. In this context, there 
is a need for richer content and more frequent posts on 
current and relatively sensitive issues. The fact that AIBs 
act with more dominant discourses in areas of direct 
concern to society and drive society towards positive 
change also characterizes a social expectation.

The social impact expected from AIBs can only 
be achieved through the logic of cooperation with 
stakeholder groups and the ability to collaborate. 
Therefore, it is essential for AIBs to come together with 
various social segments in addition to their institutional 
efforts. In particular, it is important that they act in 
partnership with academic institutions, private sector 
organizations, and public sector representatives. 
Collective consciousness will undoubtedly generate 

a wealth of new ideas and resources. However, while 
the findings emphasize relations with the media, 
they suggest that interaction with critical stakeholder 
groups is weak. While it is true that relations with the 
media will strengthen the social impact of the AIB, the 
stakeholders with whom the activities towards the 
main organizational goals will be carried out should be 
addressed. For example, cooperation with private sector 
representatives, academic-based studies with universities 
and other educational institutions, project-based studies 
with other associations and professional chambers, 
and activities that will provide joint action with public 
institutions do not occur at the desired intensity.

This research is important in that it projects AIBs, which 
have been the subject of very few studies in the Turkish 
literature and aims to fill the gap in the field. It is also 
believed that it will contribute to the domestic literature 
in terms of examining the social impact context of AIBs. It 
is clear that the findings of this study will provide input for 
scientific studies in the field. In particular, it is expected 
to help the current management of the AIBs within the 
scope of the research in planning their future activities 
and to provide guidance on which categories they 
should focus more on. For the public authorities, it also 
provides clues as to which areas should be scrutinized 
more in systematic audits of AIB activities.

FUTURE RESEARCH

This research is structured around the posts shared by 
the AIBs on the social media platform “Facebook”. In the 
study, other social media platforms are emphasized only 
in one place, and the relevant number of social media 
posts are shared as data. In other words, the content of 
posts made on LinkedIn, Instagram, and Twitter was not 
addressed. Therefore, in future research, compiling the 
non-Facebook social media posts of the AIB population 
in Bursa and making various inferences will create added 
value, and a comparative analysis with Facebook will be 
revealed.

On the other hand, it seems possible to enrich the 
study with the interview method. In this context, it 
would be beneficial to share the compiled shares by 
conducting face-to-face interviews with the relevant 
AIB representatives and especially to discuss the main 
conclusions of the study to be carried out. In this way, the 
accuracy of the findings could be ensured to a certain 
extent.



Social Impact Analysis: An Evaluation of AIBs Located in Bursa in the Context of Facebook Social Media Platform

495

REFERENCES

Abdülmecid, M. (2020). Sivil toplum örgütlerinin sosyal 
medya kullanımı: World Uyghur Congress Facebook 
sayfası örneği. Yüksek lisans tezi, İstanbul Ticaret 
Üniversitesi.

Akçadağ, E. (2011). Avrupa Birliği sürecinde kamu 
diplomasisi faaliyetlerinde sivil toplum kuruluşlarının 
rolü. Politika Dergisi, 1-15.

Aksu, O. (2013). Türkiye’de sivil toplum örgütlerinin sosyal 
medya kullanım analizi: Hiv/aids konusunda bir durum 
çalışması. Yüksek lisans tezi, Anadolu Üniversitesi.

Aleakhue, I., & Segiru, S. (2018). Global journal of human-
social science: H interdisciplinary type: Double blind 
peer reviewed. International Research Journal, 18(6), 
13-20.

Anheier, H. (2000). Managing non-profit organizations: 
Towards a new approach. LSE Research Online 
Documents on Economics, 1-21.

Arena, M., Azzone, G., & Bengo, I. (2015). Performance 
measurment for social enterprises. VOLUNTAS: 
International Journal of Voluntary and Nonprofit 
Organization, (26)2, 649-672. https://doi.org/10.1007/
s11266-013-9436-8

Arslan, E. (2022). Nitel araştırmalarda geçerlilik 
ve güvenilirlik. Pamukkale Üniversitesi Sosyal 
Bilimler Enstitüsü Dergisi, 51, 395-407. https://doi.
org/10.30794/pausbed.1116878

Aslan, M., & Kaya, G. (2004). 1980 sonrası Türkiye’de 
siyasal katılımda sivil toplum kuruluşları. Cumhuriyet 
Üniversitesi İktisadi ve İdari Bilimler Dergisi, 5(1), 213-
223.

Aydın, B. (2019). Sivil toplum kuruluşlarının sosyal 
medya içeriklerinde gönüllülük faaliyetlerinin 
değerlendirilmesi: Deniztemiz Derneği örneği.Yüksek 
lisans tezi, İstanbul Üniversitesi.

Başkale, H. (2016). Nitel araştırmalarda geçerlik, güvenirlik 
ve örneklem büyüklüğünün belirlenmesi. Dokuz Eylül 
Üniversitesi Hemşirelik Fakültesi Elektronik Dergisi, 9(1), 
23-28.

Bendaş, K. (2022). Dijitalleşen dünyada medyanın 
dönüşümü: Geleneksel medyadan yeni medyaya 
geçiş ve Türkiye’de internet haberciliği. Anasay. 6(22), 
373-396.

Bortree, D. S., & Seltzer, T. (2009). Dialogic strategies 
and outcomes: An analysis of environmental 
advocacy groups’ Facebook profiles. Public Relations 
Review, 35, 317–319. https://doi.org/10.1016/j.
pubrev.2009.05.002

Bozkanat, E. (2020). Sivil toplum kuruluşlarının sosyal 
medyada ilişki kurma ve iletişim stratejileri: Yeşilay 
Türkiye Facebook sayfası örneği. Erciyes İletişim 
Dergisi, 7(1), 149-168. https://doi.org/10.17680/
erciyesiletisim.595111

Bozkurt, C., & Sadedil, S. N. (2021). Medya ve 
toplumsal bellek: Toplumsal olayların hatırlanması 
çerçevesinde sosyal medya ve geleneksel medyanın 
karşılaştırılması. Yeni Yüzyıl’da İletişim Çalışmaları 
Dergisi, (2)2, 61-79.

Brengarth, L. B., & Mujkic, E. (2016). Web 2.0: How social 
media applications leverage nonprofit responses 
during a wildfire crisis. Computers in Human 
Behavior, 54, 589-596. https://doi.org/10.1016/j.
chb.2015.07.010

Burdge, R. J., & Vanclay, F. (1996). Social impact assessment: 
A contribution to the state of the art series. Impact 
Assessment, 14(1), 59–86. https://doi.org/10.1080/07
349165.1996.9725886

Carman, J. (2007). Evaluation practice among community-
based organisations: Research into the reality. 
American Journal of Evaluation, 28(1), 60-75. http://
dx.doi.org/10.1177/1098214006296245

Clark, C., Rosenweig, W., Long, D., & Olsen, S. (2004). 
Double bottom line project report: Assessing social 
impact in double bottom line ventures [Working 
paper].  The Rockefeller Foundation. https://
escholarship.org/content/qt80n4f1mf/qt80n4f1mf_
noSplash_d7b877830b866dbf76da4b51adc93cb0.
pdf?t=krnk3u.

Creswell, J. W. (2016). Nitel araştırma yöntemleri. (Çev. M. 
Bütün, S. B. Demir, M. Aydın, A. Budak, İ. Budak, G. 
Hacıömeroğlu, S. Ünal, T. Özsevgeç, A. Bacanak, A. 
Bakla, O. Birgin ve Y. Dede). Ankara: Siyasal Kitabevi.

Çiftçi, D. (2020). Sivil toplum örgütleri ve dijital dönüşümler: 
Kuzey Kıbrıs kadın sivil toplum kuruluşları üzerine 
bir inceleme. Erciyes İletişim Dergisi, 7(1), 451-472.   
http://doi.org/10.17680/erciyesiletisim.578496

https://doi.org/10.30794/pausbed.1116878
https://doi.org/10.30794/pausbed.1116878
https://doi.org/10.1016/j.pubrev.2009.05.002
https://doi.org/10.1016/j.pubrev.2009.05.002
https://doi.org/10.17680/erciyesiletisim.595111
https://doi.org/10.17680/erciyesiletisim.595111
https://doi.org/10.1016/j.chb.2015.07.010
https://doi.org/10.1016/j.chb.2015.07.010
https://doi.org/10.1080/07349165.1996.9725886
https://doi.org/10.1080/07349165.1996.9725886


Özge KİRİŞÇİ, Kurtuluş KAYMAZ

496

Danışman, A. (1997). Türkiye’deki sanayici ve iş adamları 
derneklerinin yönetim ve organizasyon sorunlarının 
tespit ve çözümüne ilişkin bir araştırma. Yüksek lisans 
tezi, Çukurova Üniversitesi.

Dunn, B., & Mathews, S. (2001). The pursuit of 
excellence is not optional in the voluntary sector, 
it is essential. International Journal of Health Care 
Quality Assurance, (14)3, 121-125. https://doi.
org/10.1108/09526860110391595

Eroğlu, S., & Bektaş, O. (2016). STEM eğitimi almış 
fen bilimleri öğretmenlerinin STEM temelli ders 
etkinlikleri hakkındaki görüşleri. Eğitimde Nitel 
Araştırmalar Dergisi, 4(3), 43-67. https://doi.
org/10.14689/issn.2148-2624.1.4c3s3m

Freudenburg, W. R. (1986). Social impact assessment. 
Annual Review of Sociology, 12, 451–478. https://doi.
org/10.1146/annurev.so.12.080186.002315

Gezon, L.L. (2014). Who wins and who loses? Unpacking 
the “local people” concept in ecotourism: a 
longitudinal study of community equity in Ankarana, 
Madagascar. Journal of Sustainable Tourism, 22(5), 
821-838. https://doi.org/10.1080/09669582.2013.84
7942 

Gilligan, C., & Golden, L. (2009). Re-branding social 
good: Social profit as a new conceptual framework. 
Academy of Marketing Studies Journal, 13(2), 97-117. 

Greenberg, J., & MacAulay, M. (2009). NPO 2.0? Exploring 
the web presence of environmental nonprofit 
organizations in Canada. Global Media Journal-
Canadian Edition, 2(1), 63-88.

Grieco, C., Michelini, L., & Iasevoli, G. (2015). Measuring 
value creation in social enterprises: A cluster analysis 
of social impact assessment models. Nonprofit and 
Voluntary Sector Quarterly, 44(6), 1173–1193. https://
doi.org/10.1177/0899764014555986

Guo, C., & Saxton, G. D. (2013). Tweeting social change: 
How social media are changing nonprofit advocacy. 
Nonprofit and Voluntary Sector Quarterly, XX(X), 1–23. 
https://doi.org/10.1177/0899764012471585

Hadad, S., & Gauca, O. D. (2014). Social impact 
measurement in social entrepreneurial organizations. 
Management and Marketing, 9(2), 117–134.

Hall, M., & O’Dwyer, B. (2017). Accounting, non-
governmental organizations and civil society: 
The importance of nonprofit organizations to 

understanding accounting, organizations and 
society. Accounting, Organizations and Society, 63, 
1-76. https://doi.org/10.1016/j.aos.2017.11.001

Haski-Leventhal, D., & Mehra, A. (2016). Impact 
measurement in social enterprises: Australia and 
India. Social Enterprise Journal, (12)1, 78-103. https://
doi.org/10.1108/SEJ-05-2015-0012

Hoefer, R. (2000). Accountability in action: Program 
evaluation in nonprofit human service agencies. 
Nonprofit Management & Leadership, 11(2), 167-
177.  https://doi.org/10.1002/nml.11203

Ihm, J. (2015). Network measures to evaluate stakeholder 
engagement with nonprofit organizations on social 
networking sites. Public Relations Review, 41(4), 1-3. 
https://doi.org/10.1016/j.pubrev.2015.06.018

Kağızman, T. (1998). Çukurova bölgesi sanayici ve 
iş adamları dernekleri (SİAD) üyelerinin temel 
değerleri ile kişisel ve kurumsal özellikleri arasındaki 
ilişki. Yüksek lisans tezi, Çukurova Üniversitesi.

Kalkavan, H. (2020). Sivil toplumun 10 yılı. İlke Yayınları

Kanter, B., & Fine, A. (2010). The networked nonprofit 
connecting with social media to drive change (1. 
Baskı). San Francisco:Jossey-Bass.

Klochikhin, E. A. (2012). Linking development and 
innovation: What does technological change bring 
to the society? European Journal of Development 
Research, 24(1), 41-55. https://doi.org/10.1057/
ejdr.2011.20

Kocollari, U., & Lugli, E. (2020). Social accounting at 
work: An analysis of social impact measurement 
models. Journal of Modern Accounting and Auditing, 
(16)1, 31-43. https://doi.org/10.17265/1548-
6583/2020.01.003

Komito, L., &  Bates, J. (2009). Virtually local: Social 
media and community among polish nationals in 
Dublin. Aslib Proceedings, 61(3), 232-244. https://
doi.org/10.1108/00012530910959790

Kongar, E. (1991). Sivil toplum ve kültür. (Ed.) Y. Fincancı, 
Sivil Toplum (ss. 109-114). İstanbul: TÜSEV Yayınları. 

Krippendorff, K. (1989). Content analysis. (Ed.) E. 
Barnouw, G. Gerbner, W. Schramm, T. L. Worth, L. 
Gross, International Encyclopedia of Communication 
(ss. 403-407). New York: Oxford University Press.

https://doi.org/10.1108/09526860110391595
https://doi.org/10.1108/09526860110391595
https://doi.org/10.1146/annurev.so.12.080186.002315
https://doi.org/10.1146/annurev.so.12.080186.002315
https://doi.org/10.1177/0899764014555986
https://doi.org/10.1177/0899764014555986
https://doi.org/10.1177/0899764012471585
https://5cef0b7b43e7a42fd019406d30fe2e79ab6b0d1f.vetisonline.com/journal/accounting-organizations-and-society
https://doi.org/10.1016/j.aos.2017.11.001
https://doi.org/10.1108/SEJ-05-2015-0012
https://doi.org/10.1108/SEJ-05-2015-0012
https://doi.org/10.1002/nml.11203
https://doi.org/10.1016/j.pubrev.2015.06.018
https://doi.org/10.1057/ejdr.2011.20
https://doi.org/10.1057/ejdr.2011.20
https://doi.org/10.17265/1548-6583/2020.01.003
https://doi.org/10.17265/1548-6583/2020.01.003
https://doi.org/10.1108/00012530910959790
https://doi.org/10.1108/00012530910959790


Social Impact Analysis: An Evaluation of AIBs Located in Bursa in the Context of Facebook Social Media Platform

497

Perrini, F., & Vurro, C. (2013). La valutazione degli impatti 
sociali: Approccie strumenti applicativi. Milan: Egea 
Spa.

Rakhmatullayeva, D., Khajiyeva, A., Kakizhanova, T., & 
Boluspayev, S. (2020). Study of the social impact of 
investment activities of foreign companies on the 
development of society: A review and analysis. The 1st 
International Conference on Business Technology 
for a Sustainable Environmental System, (1-10. ss.). 
Kazakhstan.

Rawhouser, H., Cummings, M., & Newbert, S. L. (2019). 
Social impact measurement: Current approaches 
and future directions for social entrepreneurship 
research. Entrepreneurship Theory and Practice, 43(1), 
82–115. https://doi.org/10.1177/1042258717727718

Rinaldo, H. (2010). Getting started in social impact 
measurement: A guide to choosing how to 
measure social impact. The Guild, Middlesex 
University, Southampton University. https://www.
oneeastmidlands.org.uk/sites/default/files/library/
Getting%20started%20in%20social%20impact%20
measurement.pdf.

Saatçioğlu, E. (2017). Sivil toplum örgütlerinin sosyal 
medya kullanımları: Greenpeace Türkiye Facebook 
sayfası örneği. Selçuk İletişim, 10(1), 158-187. https://
doi.org/10.18094/josc.330941

Santos, F. (2012). A positive theory of social 
entrepreneurship. Journal of Business Ethics, 1–17.

Seo, H., Kim, J. Y., & Yang, S. (2009). Global activism and 
new media: A study of transnational NGOs. Online 
Public Relations, Public Relations Review, 2(35), 123–
126.   https://doi.org/10.1016/j.pubrev.2009.02.002

Siemieniako, D., Kubacki, K., & Mitręga, M. (2021). Inter-
organisational relationships for social impact: A 
systematic literature review. Journal of Business 
Research, 132, 453–469. https://doi.org/10.1016/j.
jbusres.2021.04.026

Sigala, M. (2016). Learning with the market: A market 
approach and framework for developing social 
entrepreneurship in tourism and hospitality. 
International Journal of Contemporary Hospitality 
Management, 28(6), 1245-1286. https://doi.
org/10.1108/IJCHM-06-2014-0285

Silsüpür, Ö., & Övüç, M. (2022). Kadına yönelik şiddete 
karşı toplumsal farkındalık yaratma ve kamuoyu 
oluşturma aracı olarak sosyal medya: Kadın sivil 

Latane, B. (1981). The psychology of social impact. 
American Psychologist, 36(4), 343–356. https://doi.
org/10.1037/0003-066X.36.4.343

Lovejoy, K., & Saxton, G. D.  (2012). Information, 
community, and action: How nonprofit organizations 
use social media. Journal of Computer-Mediated 
Communication, 17, 337–353. https://doi.
org/10.1111/j.1083-6101.2012.01576.x

Maas, K., & Liket, K. (2011). Social impact measurement: 
Classification of methods. (Ed.) In R. Burritt, S. 
Schaltegger, M. Bennett, T. Pohjola, & M. Csutora, 
Environmental management accounting and 
supply chain management (ss. 71–202). Dordrecht, 
Netherlands: Springer.

Mostashari, A. (2005). An introduction to non-
governmental organizations (NGO) management. 
Iranian Studies Group, 1-18.

Mushtaque, A., Chowdhury, R., & Mosley, P. (2004). The 
social impact of microfinance. Journal of International 
Development, 16, 291-300. https://doi.org/10.1002/
jid.1087 

Mütügil Yalçın, A., Güner, D., & Kisbu Sakarya, Y. (2016). 
Türkiye’de sivil toplum kuruluşlarının sosyal etki 
ölçümleme algısı ve pratiği. Elektronik Sosyal Bilimler 
Dergisi, 15(58), 849-865.

Nicolopoulou, K., Karatas-Ozkan, M., Vas, C., & Nouman, 
M. (2017). An incubation perspective on social 
innovation: The London Hub – a social incubator. R 
and D Management, 47(3), 368-384. 

https://doi.org/10.1111/radm.12179

Nowak, A., Szamrej, J., & Latane, B. (1990). From private 
attitude to public opinion: A dynamic theory of social 
impact. Psychological Review, 97(3), 362–376. https://
doi.org/10.1037/0033-295X.97.3.362

Onyx, J. (2014). Social impact, a theoretical model. 
Cosmopolitan Civil Societies An Interdisciplinary 
Journal, 6(1), 1-18.

Öztürk, C., & Şardağı, E. (2018). Kurumsal kimlik aracı 
olarak Facebook: Türkiye’deki sivil toplum kuruluşları 
(STK) üzerine bir değerlendirme. İletişim, 28, 116-
141. https://doi.org/10.16878/gsuilet.436038

Pawluczuk, A., Webster, G., Smith, C., & Hall, H. (2019). 
The social impact of digital youth work: What are 
we looking for. Media and Communication, 7, 59-68. 
https://doi.org/ 10.17645/mac.v7i2.1907

https://doi.org/10.1177/1042258717727718
https://doi.org/10.18094/josc.330941
https://doi.org/10.18094/josc.330941
http://dx.doi.org/10.1016/j.pubrev.2009.02.002
https://doi.org/10.1016/j.jbusres.2021.04.026
https://doi.org/10.1016/j.jbusres.2021.04.026
https://psycnet.apa.org/doi/10.1037/0003-066X.36.4.343
https://psycnet.apa.org/doi/10.1037/0003-066X.36.4.343
https://psycnet.apa.org/doi/10.1037/0033-295X.97.3.362
https://psycnet.apa.org/doi/10.1037/0033-295X.97.3.362
https://doi.org/10.16878/gsuilet.436038


Özge KİRİŞÇİ, Kurtuluş KAYMAZ

498

toplum kuruluşları üzerine bir araştırma. Uluslararası 
Medya ve İletişim Araştırmaları Hakemli Dergisi, 5(1), 
1-25. https://doi.org/10.33464/mediaj.997282

Şardağı, E. (2017). Sosyal medyada kurumsal kimlik: 
Türkiye’deki vakıf ve derneklerin Twitter kullanımının 
değerlendirmesi. Uşak Üniversitesi Sosyal Bilimler 
Dergisi, 10(3), 338-362. https://doi.org/10.12780/
usaksosbil.348958

Teegen, H., Doh, J. P., & Vachani, S. (2004). The importance 
of nongovernmental organizations (NGOs) in global 
governance and value creation: An international 
business research agenda. Journal of International 
Business Studies, 35(6), 463-483. https://doi.
org/10.1057/palgrave.jibs.8400112

Thomson, D. (2010). Exploring the role of funders’ 
performance reporting mandates in nonprofit 
performance measurement. Nonprofit and Voluntary 
Sector Quarterly, 39(4), 611-629. http://dx.doi.
org/10.1177/0899764009360575

Vanclay, F. (2003). International principles for social 
impact assessment. Impact Assessment and 
Project Appraisal, 21(1), 5-12. https://doi.org/ 
0.3152/147154603781766491

Vona Kurt, E. (2021). Sağlık iletişimi ve sosyal medya: Sivil 
toplum kuruluşlarının Twitter kullanımı üzerine bir 
değerlendirme. Manisa Celal Bayar Üniversitesi Sosyal 
Bilimler Dergisi, 19, 89-109. https://doi.org/10.18026/
cbayarsos.649858

Yıldırım, A., & Şimşek, H. (2013). Sosyal bilimlerde nitel 
araştırma yöntemleri (9. Baskı). Ankara: Seçkin 
Yayıncılık.

Yerasimos, S. (2000). Sivil toplum, Avrupa ve Türkiye. (Ed.) 
S. Yerasimos ve diğerleri, Türkiye’de Sivil Toplum ve 
Milliyetçilik (ss. 13-23). İstanbul: İletişim Yayınları.

Zippala, G., & Lyons, M. (2009). Recent approaches 
to measuring social impact in the third sector: An 
overview [Working paper]. Centre for Social Impact. 
https://www.eval.ru/book_files/Zappala_Recent%20
approaches%20to%20measuring%20social%20
impact%20in%20the%20Third%20sector_135.pdf.

Waters, R. D., Burnett, E., Lamm, A., & Lucas, J. (2009). 
Engaging stakeholders through social networking: 
How nonprofit organizations are using Facebook. 
Public Relations Review, 35, 102-106. https://doi.
org/10.1016/j.pubrev.2009.01.006

Wichmann, A. (2017). Participating in the World 
Gymnaestrada: An expression and experience of 
community. Leisure Studies, 36(1), 21-38. https://doi.
org/10.1080/02614367.2015.1052836

https://doi.org/10.12780/usaksosbil.348958
https://doi.org/10.12780/usaksosbil.348958
https://doi.org/10.1057/palgrave.jibs.8400112
https://doi.org/10.1057/palgrave.jibs.8400112
https://doi.org/10.18026/cbayarsos.649858
https://doi.org/10.18026/cbayarsos.649858
https://doi.org/10.1016/j.pubrev.2009.01.006
https://doi.org/10.1016/j.pubrev.2009.01.006



