MEDIAD

Medya ve Din Arastirmalari Dergisi | Journal of Media and Religion Studies

KiTAP DEGERLENDIRMESi
Haziran 2024, 7(1), 155-162
Gelis: 20.03.2024 | Kabul: 22.04.2024 | Yayin: 27.06.2024
DOI: 10.47951/mediad.1455096

Medyatiklesme ve Din: Kavram-Teori-Tartigma

Hasan SARI”

Kitabin Kiinyesi: Haberli, M. (2023). Medyatiklesme ve Din: Kavram-Teori-Tartisma, istanbul: Kitabi Yaynlar, 160 sayfa.

21. ylzyilin bilim diinyasinda “medya calismalan”, dijitallesme ve ag tabanh teknolojilerin
gunlik hayattaki etkinligi sebebiyle toplum ve kiiltirle ilgilenenler icin yadsinamayacak bir hal
almistir. Bu alandaki sosyal ¢alismalarin ve arastirmacilarin sayisi da giin gectikce artmaktadir. iste
tanitimini yapacagimiz Mehmet Haberli’nin Medyatiklesme ve Din adli kitabi (2023) da bu kritik
konuyu ele almakta, yasanan degisimleri medyatiklesme baglaminda meta-analiz yontemi ile
agimlamaktadir. Dog. Dr. Haberli, gelisen medya kiiltiirii konusunda sosyolojik ve iletisimsel
tahayyiile sahip ve Tirk akademisinde medyanin din baglaminda incelenmesine 6nciilik etmis bir
arastirmacidir. Ozellikle Sanal Din isimli kitap calismasi (2014), medyanin din sosyolojisi literatiiriinde
yeni bir kulvar actigr yillarda 6zgiin bir ¢alisma niteligindedir. Yazarin ayrica sanal cemaatler, dijital
¢agda dindarligin déniisimi ve dijital din arastirmalar konularindaki calismalari dikkat cekmektedir.
Bu calismalari ile “teorik anlamda” yeni medyanin dinle iliskisine Tirkiye’de ilk deginen sosyolog
oldugu séylenebilir. inceleyecegimiz kitabr da yazarin bugiine kadarki bilgi birikiminin bir hiilasas
olarak degerlendirmek yerinde olacaktir.

Kitap calismasi, medyanin toplumsal diizeyde etkilerini anlamayi kolaylastiracak ve yeni bir
sosyolojik bakis agisi kazandiracak “medyatiklesme” kavrami (lizerine temellendirilmistir.
Medyatiklesme teorisi cercevesinde medya, din ve toplum U¢genindeki doniisiimleri incelemeyi
hedefleyen s6z konusu calisma, spesifik olarak “dinin medyatiklesmesi”’ni ele almaktadir (s. 7).
Dijital ¢ag olarak adlandirabilecegimiz dénemde medyanin artan énemi ¢alismanin da 6nemini
ortaya koymaktadir. Kitap; giris, sonug ve kaynak¢a da dahil olmak tizere iki béliim, 160 sahifeden
miitesekkildir. ik bélimde medyatiklesme teorisinin genel anlamda ¢ercevesi ¢izilmis, ikinci bélim
ise dinin medyatiklesmesine hasredilmistir. Ayrica kitabin sonunda teoriye yonelik elestiriler de
dikkate alinarak birtakim degerlendirmeler yapilmistir.

Yazar, cercevesini ¢izdigi alanin “iletisim, medya, dijital medya, medya mantigi, dolayimlama,
medyatiklesme, din” olarak siralanabilecek temel kavramlarini yetkin isimler {izerinden
tanimlayarak kitabin teori kismina girmeden okuyucunun zihnini hazir hale getirmistir. GiinlGk dilde
popiilerlesmeye yakin manada kullanilan “medyatiklesme”ye genisce yer ayrilmis, kafa karisiklig
giderilmek istenmistir. Buna goére kavram, “medyanin toplum, kiiltiir ve toplumsal yapilari nasil
etkiledigi ile ve bunlarin medya mantigina bagimli hale geldigi donisiimsel siire¢” seklinde tarif
edilmektedir (ss. 27-27). Kitabin ilk bélimiinde, ingilizce orijinalindeki fonetik benzerlik de dikkat
ceken, dolayimlama-medyatiklesme (mediation-mediatization) Uzerinde &zellikle durularak
aralarindaki farklar maddeler halinde belirtilmistir. Altheide ve Snow’un “medya mantig1” seklinde
kavramlastirdigi zihinsel durum teorinin dnemli sac ayaklarindandir ve kitle iletisim araclarinin
kendilerine has bir mantikla isledigi ileri siriimustir (s. 53). Bitincil bir yaklasimla distintilecek
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olunursa medyatiklesmenin iletisimi astig, iletisimi genislettigi s6ylenebilir. Ayrica kurumlar yeniden
yapilanmakta, bazi medya disi faaliyetler medya ile birlesmekte, kullanicilar ise git gide medya
mantigina maruz kalmaktadir. Bu toplum sathinda kognitif bir degisim meydana getirir.
Gutenberg’den itibaren Thompson’in tabiri ile bir “medya kiiltiiri” olusmaktadir (s. 44). Ustelik
gunimizde kiresel kapitalizmin etkisiyle baskin kiiltiir haline geldigi de séylenebilir. Van Dijk de “ag
ekosistemleri”’ne dikkat ¢ekmis, iletisim aglarinin gelismesiyle dinyanin ¢evrim ici olunabilen
herhangi bir yerinden sosyal ortama baglanabilmenin mimkin oldugunu ifade etmistir (s. 61). Bu
erisim kolayligr medyatiklesmenin de hizini ve etkisini artirmaktadir.

Gelisen teknolojinin son halkasi “sosyal medyaya ¢alismada genisce deginilmistir. Onun bazi
6zellikleri, sosyal kurumlar karsisinda medyanin baskin figlr hale gelmesini anlasilabilir kilar. Buna
gore sosyal medya programlanabilirlik, popilarite, baglanabilirlik ve verilestirme imkanlarina
sahiptir ve boylelikle kendine has mantigini genisletebilmektedir (ss. 56-64). Sosyal medyanin
sadece teknolojiye iliskin programlanabilirlik 6zelligi Gzerinde durulacak olsa dahi ne denli bir
donisimle karsi karsiya oldugumuz anlasilabilir. Ara yizler, algoritmalar, icerik akisinda belirli
ogelerin secimi, bazi 6gelerin yan yana yerlestirilmesi, bazilarinin 6ne ¢ikarilmasi, verinin kolayca
depolanmasi ve ona hizla ulasilmasi gibi programlama iglemlerinin insanlarin diisinme bicimine
derin etkisi olmustur. Dijital alanda gerceklesen bu editoryal islemler; glinimiizde bina, bahge, sehir
estetigi gibi fiziki mekanlarin tasarimini dahi etkilemeye baslamistir.

Kitapta medyatiklesme teorisinin toplumda meydana gelen mikro, mezo ve makro degisim
dalgalarini medya baglaminda kavradigi belirtilmistir. Medya teorileri ile sosyal teorilerin bir
sentezini olusturdugundan Haberli, onu hibrit teori olarak adlandirmistir (s. 16). Buna gore
medyatiklesme, semsiye bir kavram olarak dikkate alinmali ve kullanilmalidir. Dogrudan iletisim
sureglerine génderme yapmayip toplumsal iletisim sonunda ulasilan ¢iktilara yénelik egilim
gosterdiginden teorinin bitiincillik arz ettigi de iddia edilmistir (s. 46). Sosyal bilimciler
medyatiklesmeyi -kullanilan medya tekniklerinden anlasilabilecegi Gizere- uzun soluklu, ardisik ve
kimilatif bir “meta siire¢” olarak gérme egilimindedir. Medyatiklesme her ne kadar dijital
teknolojilerle ivme kazanmis olsa da “homo sapiens”in ilk semiosis (sembollerden anlam lretme)
davraniglarina kadar geriye gétiiriilebilir. Bu yéniyle birikimli bir devinim yasandigi gériilar. Oyle ki
stirecin tipografik, basili, gorsel-isitsel ve dijital medyatiklesme seklinde birtakim asamalardan
gectigi ifade edilmistir (ss. 71-73). Kavram modernite ile bagdastirildiktan sonra denilebilir ki
kiresellesme, bireysellesme ve ticarilesme siireclerinin ardindan gelen dérdiincii meta-siireg
medyatiklesmedir. Haberli de medyatiklesmeyi bu siireclerle ayni seviyede kademeli bir dénisim
stireci olarak nitelemektedir (ss. 75-77).

Medyatiklesme teorisinde iki tirli yaklasim bulunmaktadir. Hjarvard’in temsil ettigi
“kurumsalci yaklagim”da medya dinamiklerinin sosyal kurumlari kendi mantigina uymaya zorladigi
ileri stirtilmistir. Coluldry ve Hepp’in gelistiricisi olduklari “sosyal insaci yaklasim”da ise medyanin
merkez yer edindigi toplumlarda sosyal gercekligin dolayimliinsasinin yasandigi sdylenmektedir (ss.
65-69). Medyatiklesme tarih boyu Meyrowitz’in kavrami ile bir “medya matris”i Gretmistir. Kitapta
bu matris “mekanizasyon, elektrifikasyon, dijitallesme ve derin medyatiklesme” olarak tasvir ve
tasnif edilmistir (ss. 78-86).

Degisen diinya diizleminde dinin yapilanmasini da anlasilir kilacak “dinin medyatiklesmesi”’
kitapta Ozel olarak yer almistir. Kutsalin tecriibesinin aktarimi sadece dolayimlama ile mimkin
oldugundan din ile medya iligkisinin ge¢misini oldukga geriye gotiirmek mimkiin gériinmektedir.
Bu sebeple medyatiklesme teorisi “iletisim bicimi olarak din” fikri tzerine odaklanir (s. 89).
GlUnumizde hayatta kalmak isteyen dini dusiince, kurum veya gelenegin medyayla uyum
gelistirmek mecburiyetinde kaldigi belirtilmistir. Bu da bir nevi teorinin gerekcesini olusturur. Aile,
okul, kilise ve benzerleri dini diisiincenin tasiyicisi durumunda iken bugiin medyatiklesme ile bu
kurumlar islevlerini devretmek kertesine gelmislerdir (s. 96).
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Hepp, Martino ve Hjarvard teoride alt yapiyr kuran sosyal bilimcilerdir (s. 92). Ozellikle
Hjarvard’in “Dinin Medyatiklesmesi” adli eseri (2008) ve ardillari, medya ve din arastirmalarinda
temel referans alinmaktadir. Bu ¢alismada da Hjarvard’in agirlig hissedilmekte, onun ¢ok sayida
kavram ve gorusinin irdelendigi géze ¢arpmaktadir. Ona goére dinin medyatiklesmesi toplumsal
hayatta li¢ sekilde tezahiir etmektedir. Medya kuruluslarina ve uygulamalarina sahip olan dint
cevrelerce kullanilan “dint medya” bunlardan biridir. Televangelizm ise bunun en tipik 6rnegidir.
ikinci tezahir bicimi “dinf konular (izerine yapilan gazetecilik”tir. Din, her daim dikkat ¢eken bir
fenomen oldugundan gazetecilikte de siklikla kullanilmak istenen bir enstriimandir. Dinin
medyatiklesmesi son olarak segicilikten, orijinallikten ve otantiklikten uzak, popiiler bir durum arz
edecek olmasiyla tasvir edilir. Hjarvard, bu durum icin “banal din” tabirini kullanmaktadir. Arslan’in
calismalarinda yer alan (2008, s. 12), halk dini ile iliskilendirilmis “popdler din” de ayni tezahir
bicimini imlemektedir. Postmodern dénemde etkisi gittikce artan dinin kurumsal kimliginin
kaybolarak 6zellesmesi de ayni olgu ile alakalidir ve dini bir nevi gériinmez kilabilmektedir (ss. 97-
110).

Teorinin sekdilerlesme teorisi ile baglantisina 6zel bir baslk acan Haberli, dini otoritede
yasanan irtifa kaybina degindikten sonra medyanin diger kurumlardan farklilasip dinin bazi
islevlerini kontroli altina almasi ile bu durumun agiklanabilir oldugunu belirtmistir. Klasik
sekiilerlesme tezinde iddia edilen “kaybolma” yerine dinin fonksiyonlarinda déniisiim yasanmasinin
medyatiklesme teorisine alan agtigini da vurgulamistir. Nitekim giinimiizde dinin kamusal temsilleri
medya araciligr ile kolaylikla dretilip dolasima sokulabilmektedir. Bu durum dinin toplumsal
varliginin bir anlamda artacagi anlamina da gelebilecektir. Haberli, bu iki teorinin dogrusal olmayan
bir diizlemde (helezonik) gerceklesen uzun siirecli akislar oldugundan, yer ve zaman itibariyle ayni
sekil ve diizeyde gerceklesmediginin altini gizer (2023, s. 119). Burada yazarin lzerinde durdugu
diger bir husus, dinin medyada goriinirligl tzerinedir. Gortinlrligin artmasinin kamusal alanda
olumlu tasvir ve/veya dini otoritenin artmasi anlamina gelmeyecegi 6zellikle vurgulanmistir.

Kitabin tartisma béliimiinde yeni sayilabilecek bir teori olarak dinin medyatiklesmesine gelen
birtakim elestiriler yer almistir. Oncelikle dinle iligkili diger bircok sosyal teoride de rastlanan bir
tartisma durumu s6z konusudur. Bu, din taniminin gesitlili§inden ve kesin olmayisindan kaynaklanan
bir problematiktir. Lévheim’in iddiasina goére medyatiklesme, dini biylk o&l¢liide zihinsel bir
fenomene indirgeyerek dar bir cerceveye sokmustur (s. 121). Kitap yazarinin bu konudaki yorumu
ise Berger’e atifla “tanimin dogru ya da yanlishgindan ziyade yararliligi (izerinde durmak gerektigi”
seklindedir. ikinci elestiri dijitallige iliskindir. Bir tezahiir bicimi olarak dinf medya ile dijital medyanin
ayni sey olmadigl, dijital medyanin da dinin tezahir(i olarak ayrica ele alinmasi gerektigi belirtilmistir.
Ciddi sayilabilecek diger bir iddia ise teorinin ancak Bati, 6zellikle Kuzey-Bati Avrupa llkelerinin
sosyo-kiltirel gercekligine uygun olabilecegi, diinyanin geri kalaninda gecerli olmayacagi
yoniindedir (ss. 122-124). Yazar tim bu elestiri, tartisma ve karsilastirmalarin teoriye katki
saglayacagi iddiasindadir.

“Medyatiklesme ve Din” kitap calismasinin teorik cerceveye dayali genis bir kapsami
bulunmakta ve spesifik bir amaca yaslanmaktadir. Yazar, kitabin 6nséziinde belirttigi
“medyatiklesme cercevesinde medya, din, toplum li¢geninde dénisimleri inceleme” hedefine
ulagmis gériinmektedir. Bu ugurda basta ingilizce literatiir olmak iizere detayl bir tarama yapildigi
anlasiimaktadir. Bu calismayla "medya ve din calismalari”’nda edindigi rolii pekistiren Haberli’nin
alandaki bir ihtiyacr karsilayarak yeni arastirmacilara rehber niteliginde bir eser biraktigi sdylenebilir.
Diger yandan kitabin zihni yormasi muhtemel soyut kavramlara vukufiyet icin entelektiiel manada
bir hazir bulunusluluk gerektirdigi de belirtiimelidir.

Yazar akademik Gislubu koruma konusunda oldukca titiz davranmis; yogun ve 6zli bir anlatimi
benimsemistir. Okuyucunun muhayyilesine hitap edecek drnekler de siralanmistir. Kullanilan belli
bash terimleri tanimlamaya da hatiri sayilir bir yer ayirmistir. Dikkat ¢eken diger bir husus 6znel
degerlendirmelerin az sayida olugudur. Adeta yazar metnin bir¢ok yerinde teorik aciklamalarin
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ardina gizlenmis gibidir. Konunun belli bash unsurlarinin medya alaninda taninmis isimlere
referansla anlatilmasi tercih edilmistir. Diger yandan kanaatimizce eserde dijital teknolojilerin din
Uzerindeki etkisine daha fazla yer ayrilabilirdi. Medyatiklesmenin bir alt unsuru sayilabilecek “dijital
din” bahsinin ise kisa tutuldugu goérilmektedir. Ayrica llkemizde yeni filizlenmis medya ve din
calismalarina yazar isimleriyle deginilse de bu calismalarin iceriklerine daha fazla yer verilebilirdi.
Ancak bu husus, konuyu medyatiklesme baglamindan uzaklastirma riski barindirdigindan bu tutumu
bilingli bir tercih saymak da miimkdiinddr. Yine de kitap iceriginin sosyal bilimlerin fayda prensibine
dayal “aydinlatma” islevini yerine getirdigine kaniiyiz.

Dinin medyatiklesmesi, maneviyat ve eglencenin sinirlarinin bulaniklasmasi anlamina da
gelebileceginden teorinin hep sorgulanan bir durum arz edecegi de 6ngérilmelidir. Teorinin
gelecegi hususunda yazar, kitabin sonunda dikkat cekici bir degerlendirmede bulunur. Ona gére
“yapay zeka, metaverse, transhuman’ benzeri teknolojik gelismelerin teori (izerinde belirleyiciligi
bulunmaktadir. Diger bir deyisle medyatiklesme bahsinin yakin gelecekte yeni gelismelere ve
tartismalara sahne olacagi kuvvetle muhtemeldir.
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In the academic world of the 21st century, the impact of digitisation and networked
technologies on everyday life has made ‘media studies’ an indispensable part of the social and
cultural landscape. The number of social studies and researchers in this field is growing by the day.
Mehmet Haberli’s book Mediatization and Religion (2023), which we will present, deals with this
critical issue and explains the changes that have taken place in the context of mediatization using
the method of meta-analysis. Dr. Haberli is a researcher who has a sociological and communicative
imagination about the developing media culture and has pioneered the study of media in the
context of religion in Turkish academy. In particular, his book Cyber-Religion (2014) is a original work
in the years when the media opened a new track in the sociology of religion literature. The author’s
studies on virtual communities, the transformation of religiosity in the digital age and digital
religion research are also noteworthy. With these studies, it can be said that he is the first
sociologist in Turkey to address the relationship between new media and religion in a “theoretical
sense”. It would be appropriate to consider the book under review as a summary of the author’s
knowledge to date.

The book study is based on the concept of “mediatization”, which facilitates the
understanding of the effects of the media at the social level and offers a new sociological
perspective. This study, which aims to examine the transformations in the triangle of media,
religion and society within the framework of mediatization theory, deals specifically with the
“mediatization of religion” (p. 7). The increasing importance of the media in what we can call the
digital age demonstrates the significance of this study. The book consists of two chapters and 160
pages, including an introduction, conclusion and bibliography. The first part outlines the theory of
mediatization in general, while the second part is devoted to the mediatization of religion. In
addition, at the end of the book, some evaluations are made, taking into account the criticisms of
the theory.

The author has prepared the reader’s mind before entering the theoretical part of the book
by defining the basic concepts of the field, which can be listed by competent names as
“communication, media, digital media, media logic, mediatization, mediatization, religion”.
"Mediatization", which is used in everyday life in a sense close to popularization, is given a wide
space in order to eliminate confusion. Accordingly, the concept is defined as "the transformational
process of how media influence society, culture and social structures and how they become
dependent on media logic” (pp. 27-27. In the first part of the book, the differences between the
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concepts of mediation and mediatization are explained in bullet points, which also draws attention
to the phonetic similarity in the English original.

The mental state conceptualised by Altheide and Snow as ‘media logic’ is an important pillar
of the theory, which argues that mass media operate with a logic of their own (p. 53). In a holistic
approach, it can be said that mediatization transcends and extends communication. Moreover, In
addition, organisations are being restructured, some non-media activities are merging with media,
and media users are increasingly exposed to media logic. This leads to a cognitive change
throughout society. Since Gutenberg, a “media culture” has emerged, as Thompson calls it (p. 44).
Moreover, it can be said that it has become the dominant culture today under the influence of
global capitalism. Van Dijk also drew attention to “network ecosystems”, noting that with the
development of communication networks, it is possible to connect to the social environment from
anywhere in the world that is online (p. 61). This ease of access increases the speed and impact of
mediatization.

“Social media”, the last link of the evolving technology, is discussed extensively in this study.
Some of its characteristics make it understandable that the media have become the dominant
figure in the face of social institutions. Accordingly, social media has the possibilities of
programmability, popularity, connectivity and verification, and thus can extend its own logic (pp.
56-64). Even if we focus only on the technological programmability of social media, we can
understand the extent of the transformation we are facing. Programming processes such as
interfaces, algorithms, selection of certain elements in the flow of content, juxtaposition of some
elements, highlighting of others, easy storage of data and quick access to it have had a profound
impact on the way people think. These digital editorial processes have even begun to influence the
design of physical spaces such as buildings, gardens and urban aesthetics.

The book states that mediatization theory encompasses the micro, meso and macro waves
of change in society in the context of the media. Because it is a synthesis of media and social
theories, Haberli calls it a hybrid theory (p. 16). Accordingly, mediatization should be seen and used
as an umbrella concept. It has also been argued that the theory is holistic because it does not refer
directly to communication processes, but rather focuses on the outcomes of social communication
(p. 46). Social scientists tend to see mediatization as a long-term, sequential and cumulative ‘meta-
process’, as evidenced by the media techniques used. Although mediatization has gained
momentum with digital technologies, it can be traced back to the first semiosis (producing meaning
from symbols) behaviours of “homo sapiens”. In this respect, we can see that there is a cumulative
movement. Indeed, it has been noted that the process has passed through a number of stages in
the form of typographic, print, audiovisual and digital mediatization (pp. 71-73). In relation to
modernity, mediatization is the fourth meta-process that comes after globalisation,
individualisation and commercialisation. Haberli also describes mediatization as a gradual process
of transformation at the same level as these processes (pp. 75-77)

There are two approaches to the theory of mediatization. The ‘institutionalist approach’,
represented by Hjarvard, argues that media dynamics force social institutions to conform to their
logic. The ‘social constructionist approach’ developed by Coluldry and Hepp, on the other hand,
argues that the mediated construction of social reality takes place in societies in which the media
play a central role (pp. 65-69). Mediatization has historically produced what Meyrowitz calls a
“media matrix”. The book describes and classifies this matrix as “mechanisation, electrification,
digitalisation and deep mediatization” (pp. 78-86).

A special place in the book is given to the “mediatization of religion”, which makes it possible
to understand the structuring of religion in the changing world. Since the transmission of the
experience of the sacred is only possible through mediation, it seems possible to trace the history
of the relationship between religion and the media back quite far. For this reason, the theory of
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mediatization focuses on the idea of “religion as a form of communication” (p. 89). It argues that
any religious thought, institution or tradition that wants to survive today has to develop harmony
with the media. This is, in a sense, the theory’s justification. While the family, school, church and
the like were the carriers of religious thought, today, with mediatization, these institutions have
come to the point of handing over their functions (p. 96).

Hepp, Martino and Hjarvard are the social scientists who built the infrastructure of the theory
(p. 92). In particular, Hjarvard’s “The Mediatization of Religion” (2008) and its successors are taken
as the main reference in media and religion studies. Hjarvard's importance is also felt in this study,
and it is noticeable that many of his concepts and views are examined. According to him, the
mediatization of religion manifests itself in social life in three ways. “Religious media”, used by
religious circles with their own media organisations and practices, is one of them. Televangelism is
the most typical example. The second manifestation is “journalism on religious issues”. Since
religion is a phenomenon that always attracts attention, it is a tool that is often used in journalism.
Finally, the mediatization of religion is presented as a popular phenomenon that is far from being
selective, authentic and truthful. Hjarvard uses the term “banal religion” to describe this situation.
The “popular religion” associated with folk religion in Arslan’s work (2008, p. 12) can also be
associated with the same form of manifestation. The loss and privatisation of the institutional
identity of religion, which has become increasingly influential in the postmodern period, is also
related to the same phenomenon and can render religion somewhat invisible (pp. 97-110).

Opening a special chapter on the link with the secularisation theory, Haberli, after mentioning
the loss of altitude of religious authority, stated that this situation can be explained by the fact that
the media have differentiated themselves from other institutions and have taken over some of the
functions of religion. He also emphasised that the transformation of religion’s functions, rather
than its “disappearance” as claimed in the classical secularisation thesis, opens up space for the
theory of mediatization. Indeed, public representations of religion can now be easily produced and
disseminated through the media. This situation may also mean that the social presence of religion
is, in a sense, increasing. Haberli emphasises that these two theories are long-term flows that take
place on a non-linear plane (spiral), so they do not take place in the same way and at the same level
in time and place (p. 119). Another issue that the author emphasises here is the visibility of religion
in the media. It is emphasised that increased visibility does not necessarily mean positive portrayal
and/or increased religious authority in the public sphere.

The discussion section of the book presents some criticisms of the mediatization of religion
as a relatively new theory. First, there is a controversy that can be found in many other social
theories of religion. This is a problem that arises from the diversity and imprecision of the definition
of religion. Lévheim argues that mediatization has largely reduced religion to a mental
phenomenon and placed it within a narrow framework (p. 121). The author’s comment on this is
that, quoting Berger, “the usefulness of the definition should be emphasised rather than its
accuracy or inaccuracy”. The second criticism relates to digitality. It is claimed that religious media
as a form of manifestation is not the same as digital media, and that digital media as a manifestation
of religion should be considered separately. Another serious claim is that the theory can only be
appropriate to the socio-cultural reality of the West, especially North-West Europe, and not to the
rest of the world (pp. 122-124). The author believes that all these criticisms, discussions and
comparisons will contribute to the theory.

The book "Mediatization and Religion" has a broad scope based on the theoretical
framework and relies on a specific purpose. The author seems to have achieved the goal of
"examining the transformations in the triangle of media, religion and society within the framework
of mediatization" stated in the preface of the book. To this end, it is understood that a detailed
review has been conducted, especially in the English literature. It can be said that Haberli, who has
reinforced his role in "media and religion studies" with this work, has fulfilled a need in the field and
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produced a work as a guide for new researchers. On the other hand, it should be noted that the
book requires an intellectual readiness to grasp abstract concepts that are likely to tire the mind.

The author has been very meticulous in preserving the academic style and has adopted a
dense and concise narrative. Examples are also listed to appeal to the reader's imagination. He also
devotes considerable space to defining the main terms used. Another noteworthy point is the low
number of subjective evaluations. It is preferred to explain the main elements of the subject with
references to well-known names in the media field. On the other hand, in our opinion, the book
could have devoted more space to the impact of digital technologies on religion. It is seen that the
mention of "digital religion", which can be considered a sub-element of mediatization, is kept short.
In addition, even though the authors' names are mentioned in the new media and religion studies
that have recently sprouted in Tiirkiye, the contents of these studies could have been given more
space. However, since this issue carries the risk of distancing the subject from the context of
mediatization, it is also possible to consider this attitude as a conscious choice. Nevertheless, we
believe that the content of the book fulfills the "enlightening" function of social sciences based on
the principle of utility.

Since the mediatization of religion can also mean the blurring of the boundaries between
spirituality and entertainment, the theory is bound to be challenged again and again. As for the
future of the theory, the author makes a remarkable assessment at the end of the book. According
to him, technological developments such as “artificial intelligence, metaverse, transhumanism’” will
have a decisive impact on the theory. In other words, it is highly likely that the issue of mediatization
will see new developments and debates in the near future.
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