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ABSTRACT

Immigrant entrepreneurship is particularly important for tourism destinations that create innovative, ethnic and new-to-the-
market tourism products and offerings since the international immigrant entrepreneurs’ culture, values, and traditions are
novel to the country they operate in. Hence, the purpose of this study is to systematically examine the current literature on
tourism immigrant entrepreneurship and present related study areas. The findings of the study revealed that there are only 102
articles in the literature related to immigrant entrepreneurship in the tourism industry, which highlights a gap in the literature.
Most of the studies are concentrated in the general tourism field rather than specific sectors of the industry like travel or F&B.
Methodologies of the articles show that most of the studies utilize qualitative research techniques, mainly comparative case
studies and in-depth interviews. Number of quantitative studies is quite low and most of them are empirical. From a managerial
point of view, the lack of studies in these areas is proof that there is a niche market for immigrant entrepreneurship in tourism
sector, which can easily be filled by practitioners. Especially in countries such as Turkey, Italy and Greece, practitioners will

significantly benefit from the findings of this study.

Keywords: Bibliometric Analysis, Immigrant Entrepreneurship, Immigrant Entrepreneurs in Hospitality, Tourism Industry,
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INTRODUCTION

Throughout  history, international immigration
has been experienced all over the world, usually as a
movement from less developed to more developed
regions and countries (Waldinger, 1989; Indarti et al,,
2020). The 2010’s saw the surge of immigration towards
popular destinations such as Europe and the United
States. Some countries encouraged this movement
of immigration, such as Canada and Australia (Aliaga-
Isla & Rialp, 2013). Parallel to the immigration surge,
international immigrant entrepreneurship studies

pioneered in these destinations (Dabic et al., 2020).

An immigrant is defined as a person who moves from
one country to another with the intention of taking up
residence there for a relevant period where the reason
for movement may be escaping from political instability
or economic problems that the person is experiencing in
his or her own country (Aliaga-Isla and Rialp, 2013; Dabic
et al,, 2020; Mattsson and Cassel, 2020). The motivation
of an international immigrant from a socio-economical

perspective is usually achieving a better and higher
quality of life standard in the new country, especially
in the tourism industry they are lifestyle entrepreneurs
rather than profit-oriented ones (lversen and Jacobsen,
2016; Su and Chen, 2017).

Immigrant entrepreneurshipis a novel research agenda
that has been growing in recent years. Valdez (2008)
defines immigrant entrepreneurship as the ownership
of businesses by immigrants or ethnic group members.
In other definition, immigrant entrepreneurs are defined
as business owners born in a foreign country to foreign
parents, who are involved in economic innovation by
starting up a new profit-making business (Afewerki, 2015;
Dabi¢ et al., 2020). The term immigrant entrepreneurship
is often co-mingled with similar terms such as migrant,
refugee and ethnic entrepreneurship (Indarti et al., 2020).
Various parts of immigrant entrepreneurship such as its
role definition, conceptualization, contemporary trends
have been scrutinized and examined by previous studies
(Assudani, 2009; Szkudlarek & Wu, 2018; Valdez, 2008;
Capo & Kelemen, 2018).
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Immigrant entrepreneurs, though rare in numbers,
usually positively impact to employment levels and
bring ethnic innovation to the societies they move
into (Johnson et al., 2007; Indarti et al., 2020). Within
this context, numerous advantages of international
immigrants to societies can be listed. First and foremost is
the self-employment of the immigrants, which increases
the income and the quality of life standard of immigrants,
having an overall positive impact on economic condition
(Johnson et al., 2007; Pirnar, 2015). In addition, immigrant
entrepreneurs create employment opportunities for
other immigrants, ethnic minority groups including
women and the elderly and even sometimes, for locals
and natives (Afewerki, 2015). At the company level,
it has been observed that immigrant entrepreneurs
are more creative and innovative. Immigrant start-
ups are often more innovative and growth-oriented
than local entrepreneurs (Baumgartner et al, 2013).
Additionally, Bosworth & Farrell (2011) remarks that
immigrant entrepreneurs generally have wider social
networks compared to their local counterparts. Lastly, as
stated by Altin et al., (2021), immigrant enterprises add
cultural richness to local economies and impact cultural
diversification positively.

As stated previously, immigrant entrepreneurship
is associated with the self-employment efforts of
immigrants who move from one country to another and
start a business in the latter destination (Calero-Lemes
& Garcia-Almedia, 2021). Immigrants possess various
types of knowledge from numerous different sources
and they are more likely to start a new entrepreneurial
business than their native counterparts (Sternberg, von
Bloh & Brixy, 2015) Many researches are conducted in the
field of immigrants and entrepreneurship, underlying the
increasing importance of immigrant entrepreneurship
(Chrysostome & Lin, 2010; Vaaler, 2011). Literature
remarks that immigrant entrepreneurs bring new ways
of doing business to society because of the unique
social and economic capital they possess due to their
indigenous population (Cruz et al., 2018). The importance
of immigration and the entrepreneurship focus of the
immigrants is highlighted by a growing body of literature
that emphasizes the entrepreneurial knowledge of
immigrants (West & Noel, 2009) and various resources
that are possessed by the immigrants (Altinay & Altinay,
2006).

Entrepreneurship is a broad research area with
numerous academic studies, yet “the entrepreneurial
activities of migrants do not seem to be prominent
within ‘mainstream’ entrepreneurship research” (Ram

et al, 2017: 4). Within the context of tourism, studies
are even more scarce. Immigrants can offer ethnic and
cultural products that are new to the society and usually
start small-scale businesses, which makes them quite
suitable for SME startups in tourism industry. However,
thereis an apparent lack of literature based on immigrant
entrepreneurship within the context of tourism industry.
Even though bibliometric studies and systematic
literature reviews that focus on immigrants are quite
prevalent in the literature (Indarti et al., 2020; Picanco
Cruz & Queiroz Falcao; 2016; Heilbrunn & lannone; 2020),
to our knowledge there have been virtually no studies
that examine the immigrant entrepreneurship from the
viewpoint of tourism industry.

Altogether, overall aim of this research paper is
to review and examine the academic literature on
immigrant entrepreneurship within the context of the
tourism industry by analyzing the trends in academic
papers and by scrutinizing the extent of research. In
doing so, authors aim to highlight contemporary trends,
major themes, current theories, research forms and
utilized methodologies. This study maps out the entire
field by highlighting academic articles, book chapters
and dissertations which helps researchers, academics
and practitioners identify current trends and understand
differences across studies on various criteria. Moreover,
potential future avenues concerning the intersection
of immigrant entrepreneurship and tourism can be
identified, which will be immensely useful in the years to
come.

METHODOLOGY

Bibliometric analysis is utilized in this paper to generate
a comprehensive summary of all the available academic
studies in the field of immigrant entrepreneurship
and tourism. Justification of conducting bibliometric
analysis is outlined by Aliaga-Isla & Rialp (2013, p. 820)
by mentioning that the “bibliometric analysis can
significantly limit bias with the overall aim of producing
a scientific summary of the evidence in a specific area
of knowledge”. This paper is theoretical in essence. The
main objective of this study is to seek knowledge and
information from other studies, which makes this paper
exploratory and descriptive.

Throughout the research process, a modified version
of the search protocol generated by Fahimnia et al.
(2015) is followed. Overall, bibliometric research has
been conducted through a 7-step process, as shown In
Figure 1.
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Beginning
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Figure 1: Logical Flowchart of the Bibliometric Analysis
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Table 1. Search Keywords

Immigrant Entrepreneur / Entrepreneurship

Refugee Entrepreneur / Entrepreneurship

Migrant Entrepreneur / Entrepreneurship

Ethnic Entrepreneur / Entrepreneurship

Tourism

Hospitality

Tour Operator

Restaurant

AND
Airlines

Rent-a-car

Travel Agency

Recreation

Article Selection Criteria

In addition, 4 different criteria were incorporated into
the study to increase its reliability, validity and rigidity.
These are the combined and adapted versions of the
criteria set by Indarti et al. (2020) and Cruz & Falcao (2016).

The first criterion that is taken into consideration is
the keywords that are used to identify relevant studies.
Research is conducted by searching two groups of
keywords as can be seen in Table 1. The focal variables of
this study are“immigrant entrepreneurship”and“tourism”.
However, additional keywords (e.g., refugee entrepreneur,
ethnic entrepreneur, hospitality, restaurants, etc.) were
also incorporated into the search process so that all the
related studies whose scope and theme are relevant to
our keyword criteria can be included. These keywords
were generated based on the initiative of the authors and
through a detailed examination of the studies. Overall, 64
different keyword combinations were utilized during the
search process.

The second criterion that is considered throughout
the search process is the type of studies. Only the journal
articles, dissertations and conference proceedings
are taken into consideration since those studies often

represent the latest and most advanced breakthroughs

Table 2. Criteria for Bibliometric Analysis

and include the field’s latest themes, grounded theories,
contemporary research avenues and trends (Mustak
et al, 2013; Indarti et al, 2020). All other publishings
are excluded from the bibliometric analysis. Within the
context of academic articles, only peer-reviewed journal
articles were taken into consideration and included in the
bibliometric analysis to increase the rigor of the study.

The third criterion is the multidisciplinarity of the
studies included in the bibliometric analysis. Immigrant
entrepreneurship and tourism are two fields that attract
researchers not only from business and entrepreneurship
but also from urban studies, psychology and sociology
(Cruz & Falcao, 2016). As a result of that, this bibliometric
analysis included academic studies from different
disciplines to incorporate various perspectives.

Fourth and the last criterion is the language of the
studies. Only the academic studies that are published in
English have been included in our study. This criterion can
be justified by the fact that English is the main language
of most academic databases (Cruz & Falcao, 2016).
Additionally, most of the reputable academic journals
publish in English, which further justifies the criteria.

Table 2, which is adapted from Block, Fisch & Rehan
(2020), provides a comprehensive list of all the criteria

Inclusion Criteria

Studies that are conducted in English
Both theoretical and empirical studies

Journal Articles, Dissertations, Book Chapters, Proceedings

Studies that include aforementioned keywords in their title, keywords or abstract

Exclusion Criteria

Studies in non-academic sources

Duplicates studies are removed

Studies that are conducted in any other language
Studies that are not associated with immigrant entrepreneurship and tourism

450



International Immigrant Entrepreneurship in Tourism Industry: A Comprehensive Literature Review

Table 3: Number of articles during the search process

Initial Search 320
Non-English Publication Language 13
Lack of keyword(s) in title, abstract and keywords 34
Duplications 126
Studies that fulfill all criteria | 147
Unrelated topic / Irrelevant research focus 45
The final number of eligible studies | 102

that are considered during the data collection and
retrieval process.

Inclusion criteria are kept quite liberal and exclusion
criteria are kept at a minimum level to increase the
inclusiveness of bibliometric analysis so that no academic
study with significant contributions to the literature has
been left out. Unrelated, irrelevant studies that are not
associated with immigrant entrepreneurship and tourism
are screened and dropped out in oncoming stages.

Article Retrieval and Screening

After the criteria for inclusion in the bibliometric
analysis were determined, articles were selected and
retrieved from the databases through the use of Boolean
operators. AND, OR, NOT operators were utilized
liberally with associated keywords (e.g. “immigrant
entrepreneurship” AND “recreation”). Overall, 64 different
combinations of keywords were searched in 3 databases:
Web of Science, SCOPUS, and EBSCO.

As the result of the search process spanning 3
databases, 320 studies have been identified. Through a
careful and detailed evaluation of retrieved studies, it has
been revealed that some studies do not fit the criteria,
thus excluded from the list in the screening stage.
Naturally, many of the studies are present in more than
one database. Articles that are present in more than one
database are recorded only once; which means their
duplicates are removed. Additionally, publications in
any other language than English are also excluded from
the list. 13 articles are removed since their publication
language is not English. Lastly, studies that do notinclude
any of the keywords in their title, abstract, or keywords
were also removed. In the end, the number of studies
that fulfilled all the criteria was reduced to 147.

After the identification and retrieval process, abstracts
of every study have been examined to understand if they
are eligible to be included in the list or not. All 147 articles
are carefully analyzed to understand whether or not their

main focus lies in the relationship between immigrant
entrepreneurship and tourism. This revision and re-
scrutiny step are conducted by two different authors
independently to increase reliability and validity (Altin et
al., 2021). As a result, 102 studies were found eligible to
be included in the list.

Data Extraction and Analysis

To highlight the contemporary trends, historical
patterns, and major theories in the literature, various
information is extracted from eligible studies. After
identifying 102 studies that are found eligible to be
included in the bibliometric analysis, an Excel workbook
is created to record and dissect data about the studies
such as their title, authors, publication location, year,
methodology, no. of citations, and journal name. Findings
reveal numerous points of interest, which are examined
in the next section.

To increase the reliability and validity of the result, an
iterative process is employed. The process of analyzing,
recording and interpreting the data is iterated by 2
authors to achieve objectivity and to capture better
understandings. As suggested by Miles & Huberman
(1994) as a part of the interpretative data processes,
authors repeatedly discussed the findings and checked
the results to identify each theme, context, definitions,
contemporary theories, etc.

DELINEATION OF THE IMMIGRANT
ENTREPRENEURSHIP AND TOURISM FIELD

Analyzing the keywords points out interesting
aspects of the field. As observed in Table 1, 64 different
combinations of keywords were searched on databases
to identify all the articles in relevant fields.

Even though the initial search yielded 320 studies,
virtually none of them are associated with “travel agency,
tour operator, rent-a-car” keywords. “Recreation” and
“airlines” keywords on the other hand yielded only 1
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study for each of them. The lack of studies involving these
aforementioned keywords presents a huge literature
gap, which may provide interesting research avenues for
future researchers.

Immigrant entrepreneurship within the context of
tourism is a relatively new field when compared to
other aspects of immigrant entrepreneurship. Naturally,
sociological, anthropological, and demographic aspects
of the migration are given priority by the researchers
in the dawn of the mass migration of 2010’s. This
phenomenon may be the primary cause of the lack
of studies in aforementioned subfields. In the future,
research avenues will expand into various strands and
explore different standpoints as the most fundamental
subfields (such as anthropology, sociology) start to
saturate.

Publication Years

First order of business for examining and delineating
the field of immigrant entrepreneurship and tourismis to
analyze the publication years of all the studies included
in the bibliometric analysis. Immigrant entrepreneurship
is a relatively new topic in the literature. Immigrant
entrepreneurship within the context of tourism is even
rarer. Yet, number of studies per year reveals that in
recent years field has been growing exponentially. Figure
2 shows the expansion and progression of the immigrant
entrepreneurship and tourism field based on the number
of published studies per year.

As highlighted in Figure 2, there were virtually no
studies conducted on immigrant entrepreneurship and
tourism field before the dawn of the 21+

Figure 3 shows that with 6 publications, Journal of
Enterprising Communities: People and Places in Global
Economy has the highest number of studies on immigrant
entrepreneurship and tourism topic along with Journal
of Migration Studies. These two journals are followed
by Annals of Tourism Research with 5 publications.
Journal of Intercultural Studies, Scandinavian Journal of
Hospitality and Tourism and Journal of Chinese Overseas
on the other hand include 4 publications each.

58 different journals were recorded as a result of the
bibliometric research. Except for 12, all remaining 90
articles are published in top-tier journals, which means
that they are ranked either Q1, Q2, Q3 or Q4 in SCImago
Journal Rank.

This phenomenon also presents itself in Figure X
below. All of the journals with the highest number of
publications are ranked very highly in the SCimago
Journal Rank. Except for Journal of Chinese Overseas, all
remaining articles are in Q1. Therefore, it is safe to remark
that they are some of the most prestigious journals in the
academic league.

Figure 4 below shows the number of journals in each
quartile index.

Overall, analysis revealed that more than 55% of the
journals in our bibliometric list are in Q1 with 57 studies.
11.76% of the studies, which comprised of 12 articles
are in the Q2, followed by 13 studies in Q3 and 3 studies
in Q4. Lastly, 17 of the studies (16.6%) are not ranked in
SCImago Journal Rank.

# of studies per year
14
12
g 10
o]
3
&Hh 8
—
[e]
3 6
0
£
> 4
2
0
PSP PITFIPFLPIIRI IR D NP DD D
DA AT AT AT AT AT AR AT A DT ARTADTADT DA ART AR AR DT AT AR AP
Years

Figure 2: Number of publications throughout the years
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Journals with Highest Number of Studies

Tourism Review (Q1)

Environment and Planning A: Economy and
Space (Q1)
International Journal of Tourism Research

(QI)
Tourism Management (Q1)

Journal of Intercultural Studies (Q1)

Scandinavian Journal of Hospitality and
Tourism (Q1)

Journal of Chinese Overseas (Q2)
Annals of Tourism Research (Q1)

Migration Studies (Q1)

Journal of Enterprising Communities: People
and Places in the Global Economy (Q1)

Number of Studies

Figure 3: Journals with the Highest Number of Studies

oaQl

Q2 mQ3

Percentage of Journal Quartiles

mQ4 mNonranked

Figure 4: Percentage of Journal Quartiles

As a result of the number of studies in immigration
entrepreneurship and tourism field being relatively low,
one can assume that the field is in its infancy stage,
littered with superficial and low-quality research. Yet,
the quality and the quartile of the journals in which the
studies have been published tell us a completely different
story. Even though the quantity of the studies is low,
the quality of the research that is made on immigrant
entrepreneurship and tourism field is of the top level,
hence the 55,80% of journals being in the Q1. Therefore,

it can be remarked that the immigrant entrepreneurship
field is comprised of very high-quality publications,
notwithstanding the fact that the overall quantity of
articles in the academic literature is still low. Therefore,
an inference can be made from the fact that the field
is barely explored and unsaturated, leaving virtually
endless research opportunities for future researchers.
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Noteworthy Studies

Although the field of immigrant entrepreneurship
and tourism can still be considered to be in its infancy
stage, the visibility and prevalence of the field are
expanding day by day. Thus, newcomer researchers
are often greeted by the publications with the highest
number of citations. Understanding and examining

Table 4: Studies with 10 highest number of citations

these studies may provide new perceptions and research
avenues to newcomer academics and practitioners alike.
Table 4 below shows the 10 highest-cited studies in the
immigrant entrepreneurship and tourism field. Even
though the table provides concentrated information on
10 studies, only 3 of the highest cited studies are analyzed

for convenience, which can be found below.

Year | Title Authors Journal Methodology Research Focus Citations
Tourism Entrenre- Impact of migrant tourism
) P Gary Bosworth, Annals of Tourism | Survey & Semi-struc- entrepreneurs on developing
2011 | neursin Northum- g - . o : 194
berland Helen Farrell Research tured in-depth interview | competition and promotion
entrepreneurship.
The role of (trans-
national) social
capital in the start- International L
- ; . Examining the role of
up processes of im- | .. Small Business In-depth Interview w/ o § ) .
. - Osten Wahlbeck, B immigrant’s social capital on
2012 | migrant businesses: - . Journal: Research- | 39 Immigrant Entrepre- A o 154
- Saija Katila . establishing and maintaining
The case of Chinese ing Entrepreneur- | neurs
) - restaurants.
and Turkish restau- ship
rant businesses in
Finland
Retailing in a multi- - .
cultural world: The Journal of Retail- Participant Obseryatlon Relationship between immi-
) . - & In-depth Interviews
2003 | interplay of retail- Ahmad Jamal ing and Consumer . grant restaurant entrepre- 115
. L . ) w/ 41 Immigrant Entre-
ing, ethnic identity Services neurs and culture transfer
A preneurs
and consumption
Work in the kebab
2????::3,1;12 sty semi-structured In- Employee welfare in immi-
2007 . Osten Wahlbeck | Ethnicities Depth Interviews w/ 38 poy 106
economy of Turkish - grant-owned restaurants
X R . Immigrants
immigrants in
Finland
Ethnic Tourism {and . An Internatlone';\l Observation & In-depth | Marketing of the ethnic cul-
Entrepreneurship: LiYang, Geoffrey | Journal of Tourism . .
2008 - Interviews w/ 25 Tour- ture on Chinese market and 98
Xishuangbanna, Wall Space, Place and .
. ) ism Entrepreneurs the role of entrepreneurs
Yunnan, China Environment
Understanding
the challenges of Zaid Alrawaideh, . . Semi-structured In- Challenges faced by refugee
. Service Industries - . .
2018 | refugee entrepre- Eyiip Karayilan, Journal depth Interviews w/ 25 | tourism entrepreneurs in 92
neurship in tourism | Glrel Cetin Refugee Entrepreneurs | Turkey
and hospitality
Social capital 'and Semi-structured In- L .
entrepreneurial . Association between migrant
. . depth Interview w/ B o
mobility in ear- Lingxu Zhou, Tourism Manage- | 20 Entrepreneurs & entrepreneurs’ organizational
2017 | ly-stage tourism Eric S.W. Chan, 9 pre mobility with institutional 87
. ment Non-participant Ob- -
development: A Haiyan Song ) support and community
servation & Secondary
case from rural acceptance.
. Document
China
2001 . L Alison Morrison . g Biographical Analysis individuals when entering 83
A biographical Decision . .
- into entrepreneurship
analysis
The making of a In-depth Interviews w/ | Relationship between gentri-
2009 tourism-gentrified | Ronnie Donald- Geography 10 Immigrant Entre- fication, tounsm devglopment 75
town: Greyton, son preneurs & Document and small-scale immigrant
South Africa Review entrepreneurs.
Ethnic entrepre-
neurship in Greece: | Gabriella Sociological Re- Biographical Interview Informal and formal activities
2003 | A mosaic of infor- Lazaridis, Maria gca w/ 20 Ethnic Entrepre- that makes up the entirety of | 74
. search Online < .
mal and formal Koumandraki neurs ethnic businesses.
business activities
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As shown in Table 4, among the immigrant
entrepreneurship and tourism-related studies, the
highest number of citations is achieved by Bosworth
& Farrell (2011) with 194 citations. In their study, the
authors focused on the migrant entrepreneur’s effect on
promoting overall entrepreneurship within the context of
Northumberland, a northern region of England. Results
of their study revealed that the in-migrant entrepreneurs
in Northumberland are both succeeding themselves and
helping other businesses by stimulating their activities
via heightened competition in the local marketplace. As
for the methodology, authors preferred semi-structured
in-depth interviews because of the flexibility they
provided. Accommodation-related enterprise owners are
chosen as the sample. The second highest cited study
in the field was conducted by Wahlbeck & Katila (2012),
which mainly focused on immigrant-owned restaurant
start-ups in Finland. Findings of the study showed that
these Turkish and Chinese immigrants go through quite
different legal and social processes when entering
into the Finnish economy. Additionally, authors found
out that the Turkish and Chinese immigrants’ reasons
and justification for entering into the Finland differ
significantly as well. This ever-present difference between
two groups is mainly related to the different levels of
social capital that are available to both ethnicities in
Finland. Third highest cited study in the list is conducted
on retail stores by Jamal (2003). Being one of the first
researches conducted on the topic, the study mainly
focuses on the ability of immigrant retail store owners to
engage in culture swapping. Results of the study remark
that retail store owners can regularly engage in culture
swaps and act as a culture intermediary.

Prominent Methodologies

Our bibliometric research conducted on the topic
of immigrant entrepreneurship and tourism reveals
substantial information about the omnipresent
methodologies that are employed in studies. Analyzing
the employed methodologies may provide new
viewpoints about the literature and help new researchers
understand the fullness and saturation of the field.
Design and the characteristics of the articles within draw
out a comprehensive picture of the field itself. Results of
our analysis revealed that 62 (66%) of the studies have
employed qualitative research techniques whereas
24 (25.5%) of the studies have utilized quantitative
techniques. Only 8 of the studies (8.5%) have used
mixed methods in their methodology. The popularity
and the predominance of qualitative studies in the field
of immigrant entrepreneurship and tourism can be
attributed to the infancy of the field and the nascent
nature of the topic. The nascent nature of the area
compels the researchers to conduct inductive studies.
The main reason for many researchers to employ the
inductive approach in their studies is that the inductive
approach analyses qualitative data in a systematical
manner by moving from specific findings to general
results (Thomas, 2006). Figure 5 below shows the
breakdown of the methodologies used in the articles
that are included in this research.

Majority of the studies (52,9%) included in this research
in-depth interviews. This popularity
of the in-depth interview method can be explained
by the prominence of qualitative research methods

have utilized

in the field which can be attributed to the nascent
nature of immigrant entrepreneurship and tourism

Frequency of Employed Methods

Document Review; 10

T In-Depth Interview @ Observation D Survey [ Document Review W Systematic Literature Review

Systematic Literature
Review; 3

In-Depth
Interview; 54

Figure 5: Prominent Research Methodologies
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Table 5: Prominent Research Clusters & Subtopics

Research Cluster Subtopics # of studies
Cultural Interaction 4
) Social Interaction 5
Cu'ﬁifﬂi‘l;;c'al Culture Transfer 2
Use of Social Capital 7
Use of Social Networks 6
Economic Contributions 11
Economic Develop-  Social Contributions 7
ment & Integration  Economic Integration 3
Social Integration 10
Entrepreneur Characteristics 10
Individual Dimen- Entrepreneurial Motivation 13
sions Entrepreneurial Experiences 6
Entry Process of Entrepreneurs 7
' Drivers of Immigrant Entrepreneurship 4
Comme;zlrz;l Ecosys- Barriers to Immigrant Entrepreneurship 9
Resilience of Immigrant Entrepreneurs 3

literature. In their study, for instance, Bosworth & Farrell
(2011) employed semi-structured in-depth interviews
to analyze the tourism-based business owners in
Northumberland. Their study involves both the migrant
entrepreneurs and indigenous entrepreneurs. Overall,
9 in-depth interviews were conducted in their study. In
another example, Pechlaner, Dal Bo & Volgger (2012)
have conducted 5 semi-structured in-depth interviews
with SME-owning migrant entrepreneurs in the regions
of Tyrol and Trentino to understand the process of social
and commercial integration of the migrant tourism
entrepreneurs into society.

Observation is the second most common research
technique within the field. As a technique mostly utilized
in qualitative research, observation provides a robust
method of analyzing people in their habitat. Yang &
Wall (2008) have employed on-site observation in the
research to examine the behaviors of ethnic tourism
business owners and tourists. Interaction between
ethnic entrepreneurs and their customers was also
observed. Matarrita & Suess (2020) on the other utilized
participant observation in three different timespans
(June 2015, January 2016 and May 2018) in their research
to understand the social dynamics between migrant
entrepreneurs and examine overall community issues.

Document review and surveys are the third and fourth
most common research techniques within the immigrant
entrepreneurship and tourism field. Zhou, Chan & Song

(2017) have utilized secondary data to understand the
entrepreneurial immigrant’s experiences in development
of tourism in rural areas of China. Tourism master plans,
government reports on local tourism strategy and the
plans for tourism-related major projects were utilized by
the authors.

Prominent Research Subtopics

Even though it's considered as an
coming research field, existing studies in immigrant
entrepreneurship and tourism contain numerous different

research themes.These research themes involve significant

up-and-

amounts of subtopics that examine the field from different
standpoints. This multi-perspective nature of the field is
also present in our bibliometric research. After an elaborate
and thorough examination of the full texts of all the
studies included in our bibliometric research, we identified
4 main research clusters. These clusters are cultural &
social interplays, economic development & integration,
commercial ecosystem and individual dimensions.

Table 5 below shows the main research clusters and the
subtopics within each cluster.

The elaborate examination of each article within this
bibliometric list has revealed 4 major research clusters.
Each research cluster consists of different subtopics.
Overall, 16 different subtopics have been revealed, which
necessitates a thorough examination of each cluster and
their respective subtopics.
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Culture & Social Interplays

One of the common research themes that we have
seen among the studies we have examined is the cultural
and social interplays between immigrant entrepreneurs
and the society that receives them. Oftentimes, there
are significant differences between immigrants’ country
of origin (COO) and the country of destination (COD).
These dissimilarities can present themselves in the
form of social differences and cultural differences. Yet,
even though the existence of dissimilarities may sound
as a disadvantageous circumstance for immigrant
entrepreneurs, it is not always the case. Through clever
use of social networks, day-to-day social or cultural
interactions, immigrant entrepreneurs can claim success
in their COD.

Social and cultural interaction are two subtopics
that is observed to have an important role for
immigrant entrepreneurs. According to Hackett (2014),
entrepreneurship is not only the deliberately chosen
employment path for immigrants in Newcastle but also
a unifying factor for native residents and immigrants
by promoting social and cultural interaction between
indigenous population and immigrants. In another study,
Capo & Kelemen (2018) remarks that the immigrant
entrepreneurs in Zagreb pushed towards utilizing their
culture in the ventures due to the local demand for
diversity. Cultural interaction between indigenous people
and immigrants acts as a catalyst for aforementioned
local demand.

The use of social networks is another subtopic that is
commonly researched in studies. Having a social network
is noted as a supporting factor for many immigrant
entrepreneurs. Lilius & Hewidy (2021) mention that
by activating their extensive social network, ethnic
restaurant entrepreneurs can entice mainstream
customers. Zolin et al. (2015) on the other hand, divide
the social network of immigrant entrepreneurs into two
groups: coethnic networks and non-coethnic networks.
Their findings reveal that coethnic networks of immigrant
entrepreneurs are particularly helpful for growing
entrepreneurs’ businesses especially in the early years.

Social capital is another subtopic of interest. For
many immigrant entrepreneurs, social capital acts
as an accelerator to enter into host country market.
From a societal perspective, social capital is of utmost
importance for the success ofimmigrant entrepreneurs. A
study by Katila & Wahlbeck (2012) on Turkish and Chinese
entrepreneurs in Finland remarks that in the early stages
of entrepreneurial activities, immigrant entrepreneurs

often utilize more experienced immigrant entrepreneurs’
skills and resources. Additionally, authors mention that
the social capital possessed by immigrant entrepreneurs
may differ based on migration patterns. In another study,
Zolin et al. (2015) remark that non-coethnic social capital
possessed by immigrant entrepreneurs is quite useful for
growing their ventures outside of their enclave.

Economic Development & Integration

Another important research cluster that can be found
among the studies in our bibliometric list is the economic
development that are fostered by the entrepreneurial
activities undertaken by immigrants and their integration
into the host countries’ society and economy. Economic
development caused by the immigrant in the host
country’s nation is the result of heightened competition
(Bosworth & Farrell, 2011), which supports economic
well-being (Alrawadieh et al., 2018).

Social and economic
entrepreneurs society
is commonly examined by the researchers in our
bibliometric analysis (Smart, 2003; Garrido & Olmos,
2008; Rooij & Margaryan, 2020; Idris, 2015).

integration of immigrant

into and commercial life

A study conducted by Smart (2003) on the social
integration of Chinese entrepreneurs into Canada
revealed that contemporary Chinese immigrants
depend less on the ethnic network and resources in their
endeavor to integrate into Canadian market. Additionally,
the authors mention that Chinese immigrants in Canada
come from diverse backgrounds, which supports and
fosters their social integration into society. The definition
of integration is also important within this context.
According to Rooij and Margaryan (2020), integration
of immigrants into the economy is complete when said
immigrant is employed. Their research revealed that
for campground-owning Dutch immigrants in Sweden,
numerous challenges are present which reduces their
integration into the Swedish economy. These challenges,
such as weak ties with local authorities, lack of social
network, disconnection of immigrants from society
etc. hinder the integration process into the Swedish
marketplace.

Within the economic development research cluster,
subtopics of economic and social contributions of
immigrants are frequently researched. Especially the
economic contributions provided by the immigrant
entrepreneurs’ business ventures are examined quite
frequently (Wahlbeck, 2007; Carson & Carson, 2018;
Guest, 2011; Lundmark et al., 2014). Of particular research
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interest is focused on the employment opportunities
provided by immigrants. Research by Wahlbeck
(2007) remarks that the ethnic Turkish immigrants
and their business ventures located in Finland provide
employment opportunities immigrants
located in Finland. Authors also mention that for Turkish
immigrants, restaurant sector is often the only option for
employment.

for other

Commercial Ecosystem

Experiences of immigrant entrepreneurs within the
commercial ecosystem is another important research
cluster that includes numerous studies around the
subtopics of drivers & barriers faced by immigrant
entrepreneurs and their resilience in their business
ventures. Especially the barriers and challenges faced by
immigrant entrepreneurs are very popular among the
studies in our bibliometric list. A study by Alrawadieh et
al. (2018) on the major challenges faced by immigrant
entrepreneurs located in Turkey reveals that there
are four vital challenges that hinder the activities of
immigrants. These barriers are market-related, social
and cultural, administration-related and lastly financial.
Tillberg et al. (2019) on the other hand mention that
for immigrant tourism entrepreneurs in Sweden, lack of
professionalization, lack of entrepreneurship promotion
and project-based funding provided to entrepreneurs
are some of the primary barriers. Drivers of tourism-
based immigrant entrepreneurship are researched by
some authors in our bibliometric list. A study by Haghighi
& Lynch (2012) points out that the feeling of foreignness
the population
drives the immigrant individuals towards hospitality
entrepreneurship. In another study, Paerregaard (2018)
reveals that Peruvian entrepreneurs lack the social and
cultural capital to establish their ventures, which hinders
their ability to attract customers who are outside of
their ethnic enclave. Resilience is another subtopic
that is researched within the context of immigrant
entrepreneurship and restaurants. Most research in
this field often focuses on COVID-19's impact on the

and difference from indigenous

restaurant sector.
Individual Dimensions

Last research cluster in our bibliometric analysis is
the individual dimensions, which are associated with
any individual aspect surrounding the entrepreneur
himself/herself. Characteristics of said individuals, any
motivational factors, their experiences and entry process
of immigrant entrepreneurs are included in this cluster.

The motivational factor of entrepreneurs is the most
popular subtopic among others. One of the earliest
studies on immigrant entrepreneurship and tourism
is conducted by Morrison (2001). Result of his research
reveals that numerous factors drive an individual to be an
entrepreneur such as cultural conditioning, being aware
of contemporary trends and behaviors, wanting to be
free from social norms and lastly being receptive. Carson
(2018) on the other hand lists main motivational factors
to become an entrepreneur as reducing the overall
workload, converting lifestyle into serious business and
the survival. Characteristics of entrepreneurs is another
important research subtopic. A study by Webster
& Haandrikman (2017) points out that Thai female
entrepreneurs are quite creative, adaptable and risk-
takers.

CONCLUSION

The extent of the academic knowledge on the topic
of immigrant entrepreneurship within the context of
the tourism industry is quite limited with remarkable
shortfalls in various aspects. Lack of knowledge on the
nature and the essence of entrepreneurial activities of
immigrantsin the tourism sector calls foracomprehensive
search throughout academic databases. In light of
this realization, the main aim of this paper is to review
and examine the academic literature on immigrant
entrepreneurship within the context of tourism by
examining and highlighting the trends in academic
studies and by scrutinizing the extent of research.
Overall, 102 studies were examined by analyzing their
methodologies, publication years, research settings,
published journals as well as the research perspectives,
prominent theories and underlying research topics.
Moreover, current trends in the field, contemporary
standpoints and relevant academic perspectives were
highlighted.

During this examination process, a holistic point-of-
view is employed to avoid missing important research
aspects in the literature. After a rigorous search process
involving four different academic databases, all 102
studies were scrutinized. Close examination of studies
within our bibliometric list yielded 4 main conclusions on
immigrant entrepreneurship in tourism field.

Firstly, a detailed examination of publication years
on all the studies in our bibliometric list has revealed
that the field is still in its infancy stages. Having only
102 studies on the entire field signals the existence of
big research gaps as well. Immigrant entrepreneurs in
tourism field have attracted researchers especially after
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2000’s, which can be further justified by the evidence
that the first study on the topic was conducted in 2001.
Thus, the nascent nature of the field calls for additional,
more concrete studies in the future to establish itself as a
developed, strong field. Additionally, results revealed that
the literature on immigrant entrepreneurship boomed
after 2010’s, which can be attributed to the Syrian Civil
War and the mass movement of people migrating from
Middle East to other regions.

Secondly, methodologies employed in the studies
in our bibliometric list show that qualitative research
methods are quite prevalent. More than half of the
studies utilize qualitative research techniques such as
in-depth interviews or focus group studies; which can
be considered as evidence that the field of immigrant
entrepreneurship in tourism is still in its infancy stages.
Justification of this statement can be further supported
by the fact that inductive research with qualitative
research techniques are often employed to build up
theories rather than test them (Corbin & Strauss, 2014).
In-depth interviews, observation and document review
techniques were found to be the three most popular
research techniques in our bibliometric list.

Thirdly, as a result of the detailed examination of each
and every study in our bibliometric research, 4 different
research clusters and 16 different subtopics were
identified within the field of immigrant entrepreneurship
and tourism. These research clusters can be listed as
culture & social interplays, economic development &
integration, individual dimensions and commercial
ecosystems. Culture and social interplays, which include
the interactions between the indigenous population and
immigrants such as culture transfer, use of social capital
and social networks is found to be the main focus point
of 24 studies. Economic development and integration
on the other hand, which include economic and social
contributions & integration of immigrants are found to
be the focus point of 31 studies. Individual dimensions
such as entrepreneurial characteristics, motivation and
commercial ecosystem such as drivers and barriers that
impact the immigrant ventures are found to be the focus
points of 36 and 16 studies respectively. Aforementioned
numbers highlight that the research cluster of individual
dimensions is the most popular with 36 studies whereas
commercial ecosystem is the least popular cluster with
only 16 studies; which highlights a remarkable research
gap in the field.

Numerous limitations exist within this research. First
limitation is the limited number of databases scrutinized.
Only 3 databases, the studies located in Web of Science,

EBSCO and Scopus databases were examined and
retrieved for this research. Any other study on immigrant
entrepreneurship in tourism that is located in other
databases might not be included. Additionally, the
apparent lack of theses involved in this research signals
thatour bibliometric research may not possess up-to-date
information on the field since the theses often constitute
for the latest research. Thirdly, only a limited number of
analyses can be conducted on the studies included in
our bibliometric list. Additional analysis techniques may
yield different insights. Future studies should incorporate
additional research techniques and utilize additional
databases to review an even bigger chunk of the
academic literature. Within this context, Table 5 above
may prove useful as a guide for future studies. Economic
integration of the immigrant entrepreneurs to the host
economy, their resilience and social interactions are
some of the sub-topics that are still extremely nascent,
which may be a good starting point for future studies.
Immigrant entrepreneurs’ social and cultural interplays,
such as cultural transfer and cultural interaction may
prove to be useful for future research as well. Moreover,
numerous research questions can be recommended
for future studies such as “What are the main drivers &
barriers faced by immigrant entrepreneurs in tourism
industry” or“How do the characteristics and motivational
factors surrounding the immigrant entrepreneur impact
the business venture?”.
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