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Abstract

This article examines the function of news media on Alevi television channels. The increased visibility of faith-based
identity movements in the public sphere during the 1990s led to the study of these communities in media research. This
study contributes to these discussions by focusing on news media, an area not yet extensively examined concerning faith
communities. The research is based on an 18-month field study involving participant observation and in-depth interviews,
focusing on the news production processes of Cem TV, Yol TV, and TV 10, during 2014 and 2015. The study argues that
news media serves a dual function for faith communities like the Alevis, enabling them to address both a general audience
and their own community simultaneously. Alevi broadcasters create news bulletins that appeal to a general audience
while also including news relevant to Alevis. They achieve this in two ways. The first is by utilizing television technology
to include an “Alevi news” segment at the beginning of the news, covering developments particularly relevant to Alevis.
The second way is by maintaining a more “neutral” language in the news bulletins while expressing opinions on
developments concerning Alevis in news and discussion programs.
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Alevi Televizyon Kanallarinda Haberin Islevi:
“Genel” ve Alevi Izleyiciye Hitap Bicimleri

0z

Bu makale, Alevi televizyon kanallarinda haber medyasinin ne gibi bir islevsellik kazandigini incelemektedir. 1990’larda
artan inang temelli kimlik hareketlerinin kamu alaninda gériinirliik kazanmasi, medya ¢alismalarinda bu topluluklarin
incelenmesine yol agmistir. Bu calisma, inang topluluklari agisindan hentiiz yeterince incelenmemis bir alan olan haber
medyasina odaklanarak bu tartismalara katkida bulunmaktadir. Arastirma, 2014-2015 yillari arasinda yayin yapan Cem TV,
Yol TV ve TV 10 kanallarinin haber (iretim siireclerine odaklanan, 18 ay siiren ve katilimci gézlem ile derinlemesine
miilakatlar iceren bir saha arastirmasina dayanmaktadir. Calisma, haber medyasinin Aleviler gibi inang topluluklarinin hem
genel izleyiciye hem de kendi kitlesine ayni anda hitap etmesini saglayan bir islevselligi oldugunu savunur. Alevi yayincilar
haber biiltenlerini hem Alevi olmayan genel bir kitleye hitap edecek hem de Alevileri icerecek bir haber diliyle
olusturmaktadir. Haberciler bunu, iki sekilde basarir. Televizyon teknolojisinin imkanlarini kullanarak haberin basina
Alevileri ézellikle ilgilendiren gelismeleri kapsayan bir “Alevi haberleri” segmenti yerlestirmek bu yollardan ilkidir. ikincisi

ise haber biilteninin dilini daha “tarafsiz”’ olacak sekilde olustururken, Alevileri ilgilendiren gelismelerle ilgili gériis belirten
yorumlart haber ve tartisma programlarinda dile getirmektir.
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The Role of News in Alevi Television Channels:
Approaches to Addressing Both General and Alevi Audiences

Introduction

Secularism, as one of the essential building blocks of the modern state, predicted that the
significance of religion in the public sphere would gradually diminish. However, the faith-based
identity movements that gained visibility in the 1990s proved this prediction wrong. This led to the
examination of the public visibility of faith communities from various perspectives in the fields of
social sciences and communication studies. In both Turkey and other Muslim-majority contexts,
scholars have explored how religious rituals, traditions, politics, and identities have been
reformulated in the context of post-1990 public visibility and revival trends (Deeb, 2006; Hirschkind,
2009; Mahmood, 2012; Oncii, 2006; White, 2005). Media has played a significant role in these
analyses, especially since it is one of the most fundamental tools of visibility today. Studies on
religious and Islamic media have demonstrated how religious communities skillfully use television
by examining TV series (Rajagopal, 2005), televangelist programs (Larkin, 2008) and faith-based
entertainment programs (Moll, 2010). These studies have shown how communities develop their
faith practices through media in a world where being openly religious is “particularly challenging.”
(Moll, 2010).

My study contributes to these discussions by focusing on news media, an area that has not
been sufficiently examined concerning faith communities. In addition to faith-based programs such
as TV series and televangelist shows, faith groups use news programs to bring the experiences of
their community members into the public eye. One of the most prominent examples of this is the
news bulletins and programs of Alevi television channels in Turkey. Since the early 2000s, Alevi
television channels in Turkey have managed to survive despite numerous economic challenges.
These channels, with limited resources and personnel, have paid special attention to news
production. In addition to broadcasting news bulletins three times a day, news and discussion
programs form a significant part of their programming. In this article, | will examine the function of
news media for faith communities by focusing on three Alevi television channels—Cem TV, Yol TV,
and TV 10— during 2014-2015.

Television, as a medium found in every home and often left on in the background even when
not actively watched, has the capability to reach large audiences. A television channel aimed at a
specific faith community, such as the Alevis, seeks to leverage this ability to reach a broad audience.
The managers of the three Alevi channels | studied emphasized this goal. In fact, Yol TV
collaborated with BirGlin newspaper to expand the impact of its news bulletins. In this respect,
news media provides communities like the Alevis with the opportunity to address both the general
audience—i.e., non-Alevis—and their own community simultaneously. The programming of these
channels, which includes shows like deyis (Alevi songs) programs, cem (Alevi ritual) ceremonies,
and conversations with dedes (religious leaders), targets Alevis specifically. This is balanced with
news and discussion programs that also appeal to non-Alevi audiences. However, while addressing
a general audience, it is equally important to maintain content that continues to target Alevis. News
bulletins and programs offer Alevi media producers the opportunity to address both non-Alevi
groups and Alevis simultaneously. In this article, | will examine how the Alevi reform package
proposed in 2014 was reported on Cem TV, Yol TV, and TV 10, providing a detailed analysis of how
the news addressed both Alevi and non-Alevi audiences. Based on 18 months of observations and
interviews, this article highlights the role of the “Alevi news” segment in achieving this aim.

The following section details the study’s methods and field site. Subsequently, the historical
processes leading to the emergence of Alevi television channels are discussed, along with general
information about these channels. Broadly, Alevi television channels are an extension of the private
television channels that emerged during Turkey’s neoliberalization. However, they distinguish
themselves from mainstream channels by representing a specific faith community. Following the
historical context, the findings from the field research are examined. This includes an analysis of
how each of the three television channels presents news relevant to Alevis, an explanation of the
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“Alevi news” segment in news bulletins, and a description of how the distinction between news
bulletins and news programs helps Alevi journalists manage the different audiences they address.

Field Site and Methods

During the research period from September 2014 to January 2016, participant observation,
semi-structured interviews, and daily media research were conducted. Semi-structured interviews
were carried out with journalists working for Alevi television networks. To contextualize the news
stories covered by these networks within the wider media landscape, coverage by mainstream
outlets on the same stories and overall political developments concerning Alevis was also
monitored. Four months were spent at the Istanbul news centers of each network, Cem TV, Yol TV,
and TV 10, observing and contributing to the news production processes as part of the participant
observation. This included closely following how reporters at each network covered Turkey’s
rapidly changing news agenda and observing these reporters during onsite filming. These outside
shootings facilitated the development of relationships with media producers through long
conversations during trips in Istanbul’s busy traffic and by assisting each other in carrying heavy
technological equipment—sometimes up four floors in buildings without elevators.

Despite occasional trips outside the network, most of the news production occurred inside
the newsroom due to limited resources, which restricted the networks’ outreach. Producers often
had to work with material from larger news agencies, especially when reporters and technical
equipment were unavailable. Participation in media production varied at each network, enhancing
the understanding of the news production process. At Cem TV, onsite reporting and daily media
searches about issues concerning Alevis were assisted, including reading major daily newspapers
to find relevant stories. At Yol TV and TV 10, work as an editor included dubbing news texts and
assisting with onsite coverage.

Following the observation period, in-depth interviews were conducted with news center
staff, addressing questions that arose during the observations. In total, 43 journalists were
interviewed. These interviews, lasting from one to three hours, began with collecting life history
narratives through questions about education, career track, family background, etc., and then
delved into the overall workings of the newsroom and specific news stories covered. These
interviews with Alevi reporters were crucial for elaborating on the significance of the “Alevi news”
category, which will be discussed in the following sections.

Daily media research involved reviewing ten to twelve print newspapers each day as part of
the contribution to news production. Additionally, a Google Alert for the word “Alevi” was set up,
and updates on news involving Alevis were primarily obtained from Twitter (now X) and the
websites of major newspapers and television networks. After identifying relevant incidents,
journalists who covered these stories were contacted for interviews. All names used in the article
are pseudonyms to protect the privacy of the participants.

Historical Context of Alevi Television and News Programs

Since the 1980s, mass media has become a crucial platform for Alevis to fulfill their
information needs as they increasingly detached from oral traditions and traditional ties (Sahin,
2005). The dissolution of the Soviet Union, the rise of a new educated Alevi intelligentsia, the
material mobilization of the first-generation Aleviimmigrants, and the targeted attacks on Alevis in
the 1990s have all contributed to the increased visibility of Alevis in the public sphere and
accelerated the development of Alevi media (Caha, 2004; Poyraz, 2005).

Like other faith communities worldwide, such visibility in the public sphere reached its peak
during the 1990s. In Turkey, this visibility was also result of economic and political changes linked
to neoliberal transformations. Beginning in the early 1990s, as a result of economic liberalization
and privatization policies endorsed by the International Monetary Fund (IMF), Turkey witnessed



The Role of News in Alevi Television Channels:
Approaches to Addressing Both General and Alevi Audiences

the end of the state’s monopoly over media production tools (Oncii, 2006). The deregulation
policies of the era enabled the establishment of private television channels broadcasting from
countries like Germany to Turkey, posing strong competition to state media. In the absence of laws
and official bodies to regulate the emerging private media sector, new opportunities arose for
various groups in the country to enter the commercial media market (Oncii, 2006). Within this
political context, different identity groups, including the Alevis—despite not yet having the
infrastructure to establish their own television channels—began to use privatized mass
communication tools more actively.

The Alevi Manifesto, published in the Cumhuriyet newspaper in May 1990, represents one of
the first organized efforts by Alevis to utilize news media effectively. Many Alevi and non-Alevi
intellectuals, journalists, and artists signed this manifesto, emphasizing the need for the state to be
more inclusive of Alevis and Alevis’ demands for recognition (Caha, 2004). The 1990s also witnessed
a significant surge in both popular and academic publications on Alevism-Bektashism (Yaman,
1998). Following the Alevi Manifesto, the 1990s brought the publication of Alevi magazines such as
Nefes, Cem, Ser¢esme, and Pir Sultan Abdal Culture and Art Magazine, as well as the emergence of
Alevi radio stations like Cem Radio, Radio Baris, and Mozaik Radio. As more Alevis began to utilize
expanding media technologies, books also took their place among radios and magazines as
mediums to revive, reshape, and reformulate both collective and personal Alevi identity. These
books created a unique wave of publications related to Alevism, enabling a reevaluation and
reinterpretation of a specific “history” and “tradition.” (Vorhoff, 1998).

Even before the advent of television, the representation of Alevis in visual culture was
evident in the realm of cinema. On screen representation of Alevism can be traced back to Yesilcam
cinema, although it was not explicitly named at the time (Koluacik, 2023). Especially since the 2000s,
movies such as “Baska Semtin Cocuklari (The Children of Another Neighborhhod)” turned cinema
into an additional medium for Alevis to express their identity more openly (Uyanik, 2014). In
addition to nationalism (Cokerdenoglu, 2022), significant elements of the Alevi belief system—such
as humanism, justice, enlightenment, social hierarchy, musahiplik (brotherhood), adherence to
tradition, ostracism, death, suicide, etiquette, and rituals—are symbolically represented
throughout these films (Cebi & Nacaroglu, 2015). From a critical standpoint, some of these movies
fail to address class and ethnicity differences, resulting in an “unrealistic’” depiction of the unifying
and tolerant process experienced by Alevis (Ulusoy, 2013).

Inthe early 2000s, the Alevi community, already active in various media realms such as books,
magazines, movies, and radio, established their first television channels. The establishment of
television channels such as Cem TV (2005), Su TV (2005), and Diizglin TV (2006) marked the initial
steps of the process (Massicard, 2007). In 2006, the Cem Foundation founded Cem TV in Istanbul.
Around the same time, another Alevi television channel, Su TV, was established in Cologne,
Germany. The founders of Su TV were immigrants who had left Turkey for political reasons. Unlike
Cem TV, which views Alevism as part of Islam in Turkey, Su TV adopted a broadcasting strategy that
highlighted the relationship between Alevis and leftist movements. Following internal political and
economic disagreements within Su TV, the split led to the emergence of two more Alevi television
channels continuing Su TV’s political agenda. In 2006, the Confederation of European Alevi Unions
(AABK) established Yol TV in Cologne. Some former members of Su TV founded Dem TV in Istanbul
in 2007. Su TV continued its broadcasts, eventually moving its headquarters to Turkey. Among
these channels, Yol TV stood out as a long-lasting Alevi television channel. It adopted a
broadcasting policy that emphasized the diversity of Alevis and avoided defining Alevism in a single
way. Dem TV, with its explicit agenda of publicizing the issues of Kurdish Alevis, continued to
expand the Alevi television audience. After Dem TV closed, TV 10, established in Istanbul in 2010,
continued this agenda. TV 10, particularly known for its Zazaki cem broadcasts, attracted a wide
viewership.
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In addition to Turkey, Alevis have also gained broadcasting experience abroad, notably in
Germany (Emre, 2023; Kosnick, 2007) and Australia (Hopkins, 2009). Kumru Berfin Emre’s recent
book on the transnational presence of TV 10 and Yol TV is an important study that complements my
research on the broadcasting practices of these networks in Turkey. Emre introduces the concept
of “transversal citizenship” to elucidate how Alevis in Europe utilize various spatial dimensions to
assert their rights, including the village, the national (which may pertain to Turkey, Germany, or the
UK), the regional, and the transnational relationship between Turkey and Europe. Understanding
how Alevis dynamically interact with these diverse spaces necessitates an examination of their
media production, as emphasized by Emre, as television serves as a platform for the convergence
of these spaces in efforts to enhance the status of Alevis. Emre’s book also explores the
repercussions of the 2016 emergency decree that revoked Yol TV and TV 10’s access to the TURKSAT
satellite. Aligning with the analysis in this article, Emre notes that following the satellite limitations
in Turkey, Yol TV transitioned from a community television channel to an alternative news outlet.
In a sense, Yol TV’s effort to strengthen its news production through collaboration with a
newspaper accelerated when the channel lost satellite access to its audience in Turkey.

There are also several other Alevi television channels that were not mentioned here, which
had short-lived broadcasts. Since television is an expensive media tool, some Alevi television
channels have had to cease operations. In my studyj, it is important to note that the three channels
| focused on due to their longevity have continued broadcasting despite significant economic
difficulties—until satellite limitations in 2016. These channels often struggled to pay their
employees’ monthly salaries on time. A lack of technical equipment could cause significant
disruptions. For instance, broadcasters could face difficulties in arranging cameras for outdoor
shooting because of the limited number of cameras available. With limited resources, a small
number of employees had to perform multiple jobs simultaneously. The financial resources of the
three continuing channels varied. The Cem Foundation helped finance some of Cem TV’s
expenditures. Cem TV members also generated revenue by collaborating with local businesses like
private hospitals and creating special programs. Most of Yol TV’s financing was provided through
membership donations from the Confederation of European Alevi Unions (AABK). One of the main
sources of income for TV 10 was the two outdoor broadcasting vehicles it owned. Throughout the
year, these vehicles traveled to Alevi villages and towns in Anatolia at different times, broadcasting
festivals, cem ceremonies, and the daily lives of residents, thereby generating revenue. Lastly, all
channels generated some income daily from music video clips of various folk and Alevi music artists
they broadcasted.

All three television channels had a wide range of programming. Both the viewers and the
Alevis working at these channels, however, emphasized news media as a significant medium of
expression for themselves, which is why this article prioritize news programs. In terms of program
lineup, Cem TV, Yol TV, and TV 10 were very similar to each other. Cem ceremonies, music programs
on Alevi deyis, and sohbet programs about the characteristics of the Alevi faith with Alevi dedes
formed the basic broadcast diversity of all three channels. However, in addition to these, each
channel also aired three news bulletins a day and several political discussion programs. Despite a
lack of resources and media personnel, each of these television stations had at least 5 or 7
employees in their news centers. In an environment where a single media worker is often
responsible for many different tasks beyond their area of expertise, allocating such a number of
staff to a single task underscores the importance of news production for these channels. As |
mentioned earlier, for example, Yol TV had collaborated with BirGlin newspaper to produce higher
quality news programs and to compete with other news outlets.

Bayram Caglar’s study on Yol TV, TV 10, and Cem TV also underscores the importance of news
media for Alevis by contrasting Yol TV’s news production with the mainstream network ATV’s news
production (Caglar, 2021). Caglar conducts a content analysis of Yol TV and mainstream media
outlet ATV’s prime-time news bulletins by examining the framing characteristics of the first seven
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news items in the main news bulletins of these television channels. Yol TV reshapes and reinterprets
news from mainstream news agencies according to its own ideology. The network potentially
subjects popular culture products, or news, representing the culture of the powerless and
oppressed, to a transformative process. Conversely, the journalistic approach of mainstream
television, which could be argued to represent the dominant culture, is described as selective and
prone to omit certain truths. Caglar’s study illustrates the disparity in the approach to news
production between mainstream media and Alevi television networks, emphasizing the need for
Alevis to engage with news media to represent their perspective accurately.

My brief interviews with Alevi viewers underscored their agreement regarding the necessity
of incorporating the Alevi perspective into news production, while also revealing the importance
of news media for Alevis. When | interviewed Alevis to find out whether they followed Alevi
television channels, in addition to immediately recognizable Alevi channels like Cem TV and Yol TV,
viewers also listed news channels such as Hayat TV and Halk TV as “Alevi television channels.” The
fact that Alevis identify these news channels as Alevi channels points to the increasing importance
of news media as a form of expression within the community. These viewers sometimes criticized
Alevi television channels for not dedicating enough time and effort to news and discussion
programs. As one viewer mentioned, they wanted to see “quality discussion programs similar to
those broadcast on CNN Tiirk” on Alevi television channels.

News Hours, “Alevi News,” News Programs

Alevi media producers aim to create a news language that addresses both the general public
and Alevi viewers. News reporters on Alevi television channels aimed to achieve this in two ways.
First, by utilizing the capacities of television technology to include an “Alevi news” segment at the
beginning of the news that covers developments specifically relevant to Alevi interests. Second,
while crafting the language of the news bulletin to be more “neutral,” they expressed opinions on
developments relevant to Alevi concerns in news and discussion programs. The coverage of the
Alevi reform program in 2014, which came to the agenda during Ahmet Davutoglu’s prime ministry,
is a good example of this. This reform package led to a certain expectations among Alevi reporters
on all three channels. However, instead of expressing these expectations in the news bulletin,
reporters preferred to address them in news programs, thus preserving the structure of the news
bulletin for both the general audience and Alevi viewers.

The “Alevi news” segment is an implicit way of addressing Alevi viewers within a news
bulletin aimed at the general audience. Marisol de la Cadena, in her study on indigenous political
activism in the Andes, argues that indigenous leaders make themselves politically understandable
by “speaking in modern terms, translating their practices into a politically acceptable language, and
leaving behind what is ‘unacceptable’” (De La Cadena, 2010). It can be said that Alevi media
producers follow a similar path for the news media. While their other programs are mostly related
to Alevi tradition, the main goal of news programs on all three channels is, as expressed by their
staff, to appeal to the “general” audience. In this regard, Cem TV, Yol TV, and TV 10 aim to address
both Sunni Muslim and Alevi audiences. Alevi broadcasters achieve this by transforming what de la
Cadena calls the “not entirely abandoned” into a broadcast language that will also appeal to non-
Alevis, using the possibilities of television technology. In this way, television provides Alevi
broadcasters with new tools to convey various ideas. The most important of these tools are news
sequencing and news segments.

Both Cem TV and TV 10 have a news segment called “Alevi news,” which includes different
developments every day. This segment is presented at the beginning of the bulletin to cover the
first three to four news items on both channels. In this section, broadcasters generally address
policies and initiatives concerning Alevi interests. These may include government reform efforts
regarding the status of cemevis or activities of Alevi associations. Both channels group these
developments under the title of “Alevi news,” fostering the expectation that any story within this




MEDIAD  somm

Journal of Media and Religion Studies

segment is related to Alevi interests. This is particularly emphasized in Cem TV broadcasts. When
the Cem TV news bulletin starts with a topic related to Alevi interests, the host would often
announce the news with the following words: “We are opening our news bulletin with a topic
directly relevant to all Alevi citizens in Turkey.” This statement serves as verbal confirmation of the
“Alevi news” segment on television.

However, in the majority of bulletins, there is no explicit verbal cue that clearly denotes Alevi
news. In times when such a statement is absent, both channels use visual separators, which the
broadcasters refer to as “ayra¢” (separator, or abbreviated as “sep” by reporters), to serve the
same purpose. After the Alevi news segment, a visual separator marks the end of the segment, and
the host usually transitions to other news items related to Turkey's general political agenda.

Figure 1. Cem TV Seperator

This indirect, implicit emphasis on the Alevi news section was a common strategy among
reporters to simultaneously appeal to both Alevi and general audiences. The message conveyed
through news prioritization and visual separators, though not explicitly stated, can only be
understood by regular viewers, mostly Alevi, who are familiar with it. Occasionally, for other
viewers tuning in to the channel, these news items could be coded as developments relevant to
everyone living in Turkey. Apart from the segments labeled as “Alevi news,” the rest of the bulletin
did not differ significantly from news bulletins broadcasted on other media channels. In this sense,
while indirectly incorporating news relevant to Alevi viewers, the bulletin also emphasizes the
importance of covering other agendas in the country, aiming to appeal to both Alevi and non-Alevi
audiences.

All developments regarding the government’s reform package targeting Alevis, which began
on October 21, 2014, were communicated to the audience through the “Alevi news” segment. At
that time, Prime Minister Ahmet Davutoglu, stated that he and his team were working on a new
reform process aimed at Alevi citizens and would soon announce the details. This initiative was a
step taken towards the general elections in June 2015. Davutoglu signaled the start of the new
reform process with a press conference announcing a new internal security package. This news
quickly reached the news center of Cem TV. Editors were hesitant about whether this reform
initiative, with its details still unclear, was a suitable headline for Alevi news. In the newsroom,
Meryem, the news director, turned to Riza, one of the editors:

Meryem: Riza, have you seen the news? For the first time, there is a state regulation
specifically addressing Alevis with the new security package.

Riza: Yes, but he [Davutoglu] isn’t talking about a clear regulation. How can | report on this?
Meryem: Yes, but Cumhuriyet wrote about it.

Riza: | saw it, but Cumhuriyet's version didn't convince me.

65
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Meryem: Maybe you're right. If it were something significant, all media outlets would be
talking about it by now.

Meryem, who holds a bachelor’s degree in radio and television, and Riza, who is also a
graduate in the same field, often consulted each other while editing news texts. Riza managed to
convince Meryem that Davutoglu's claims did not have news value.

Although the details were not yet clear, the statements about this reform package were
enough to create anticipation among Alevi news producers. In this regard, Meryem was not alone
in her excitement about the initiation of a possible legislative reform agenda. Since the shared
details did not allow for the inclusion of the reform package in the news bulletin, Alevi broadcasters
began expressing their expectations in news and discussion programs. For example, TV 10 had aired
several discussion programs examining what the expectations from the reform package should be.
Participants in the programs emphasized that for the reform package to succeed, it must
necessarily introduce a constitutional amendment. A main legal regulation was essential for a more
permanent step.

The editors at Alevi channels decided that Davutoglu’s statements had reached maturity to
be included in the news bulletin following the remarks made by Biilent Aring, who was the Deputy
Prime Minister at the time, on A Haber. Arin¢ emphasized that the Prime Minister had a special team
working on the Alevi reform package and that this package included some legal changes.
Immediately after this statement, all major news channels began broadcasting news about the new
Alevi reform package. Cem TV and TV 10 started airing these developments in the Alevi news
segment. During the period of my research, a similar segment did not exist in Yol TV’s news, which
was produced by BirGiin. However, the Yol TV news bulletin also regularly covered developments
related to the Alevi reform package, albeit not as a priority.

The government had promised that the reform package would pass before January 2015.
Until mid-December 2014, Aleviissues were constantly on the news agenda. Alongside news articles
discussing possible legal formulas, Davutoglu made many statements and visits to keep the Alevi
reform package on the agenda. For example, during the last week of November, coinciding with
the month of Muharram, Davutoglu visited the Haci Bektas Veli shrine in Nevsehir and made
statements regarding the reform package. Two days after the visit to Nevsehir, journalist Nagehan
Al¢i announced that Davutoglu would visit a cemevi in Dersim. AlgI wrote that Davutoglu said,
“Alevis need to say ‘this state is ours’ and he is ready to take steps towards that.” This news created
high expectations for Davutoglu’s visit to Dersim on all three television channels. One morning,
Riza, at the Cem TV news center, broke the silence by asking a question as everyone quietly focused
on the screen in front of them. After checking if the government had made a new statement
regarding the reform process, he turned to Ayca, one of the editors:

Riza: Ayca, | trust your opinion a lot, what do you think about this reform process?
Ayca: Well, | think the government is sincere this time.

Riza: Do you really think so?

Ayca: Yes, | believe Davutoglu will take concrete steps.

Ayca’s idea of concrete steps referred to, for example, the legal regulations needed for
granting official status to cemevis.

This atmosphere of expectation could not be discerned from the news bulletins. Since the
bulletins of all three channels presented the news of the Dersim visit in the same tone as other
news about the reform package, viewers could not grasp the anticipation that the visit would be a
significant turning point in the reform program. Due to the journalistic principle of neutrality, the
bulletins conveyed such developments to the audience in a language that did not reflect the
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expectations of the reporters. However, the trace of anticipation could be found not in the news
bulletins but rather in the live debate programs aired by all three channels on the day of the visit.

The special broadcasts by Yol TV and TV 10 that followed Davutoglu’s visit to Dersim is a
product of the expectations of Alevi media producers. The broadcast on Yol TV was hosted by Emek
Gunay. Glinay also prepared the front page of the BirGiin newspaper that day, detailing his
expectations regarding Davutoglu's visit. Dividing the front page into two columns, Giinay listed
Davutoglu’s expected reform package on one side and the demands of the Alevis on the other.
There was nothing new in the list of demands: equal citizenship rights, and equal status for cemevis.
However, the reform package put together by Gilinay just before Davutoglu’s official
announcement was surprisingly optimistic—even when trying to be pessimistic. The items were as
follows:

e Although the Cemevis won’t gain equal status, their electricity and water expenses will be
covered.

¢ There will be an elective course on Alevism in schools, and more details about Alevism will
be added to religious education textbooks.

* Alevi dedes will be sent to Mecca for Hajj and to Karbala for pilgrimage.

During her special broadcast on Yol TV, Giinay emphasized similar expectations. When
Davutoglu’s speech ended, it became clear that the reform package did not include any legal
changes. The package did not grant any official status to cemevis nor provide any budget allocation
for the community. Instead, Davutoglu opted for two changes: firstly, the name of Tunceli
University, located in a region with a dense Alevi population, was changed to Dersim University.
Additionally, entry to the Haci Bektas Veli shrine was made free. Despite his efforts to be cautious,
Giinay’s expectations from the reform package exceeded the changes it actually brought. While it
was impossible to discern these expectations from the news bulletins, the tone of the special
programs broadcasted for the visit reflected these expectations.

TV 10’s coverage of Davutoglu’s visit echoed Giinay’s expectations. The broadcast on TV 10
was conducted by the host Tuna Akdogan and participants Hiiseyin Cetin and Zeki Timur. When it
became clear that the reform package did not meet the expectations, which were carefully
reconsidered to be more realistic, the participants pointed out that these plans were only
postponed and would be reconsidered in the future. Similarly, while writing the news on Cem TV,
Meryem murmured to herself, “Okay, these changes will find their way eventually but not until the
election.” In this regard, Alevi news producers’ expectations have an independent and future-
oriented characteristic apart from the current agenda. While following the Alevi reform package,
Alevi news producers have directed their expectations towards special discussion and news
programs rather than news bulletins, aiming to maintain the ability of their channels to appeal to
the general audience while also seeking to establish a separate dialogue with their own audience.

Conclusion

This study has examined the function of news media for Alevi television channels. The data
obtained indicates that Alevi networks aim to address both their own communities and the general
audience through news programs. Despite the limited resources of Alevi media, the importance
they attach to the news production process and the effort they put in have allowed these channels
to develop a unique broadcasting policy. The coverage of the Alevi reform package in 2014, along
with the strategies employed to engage non-Alevi viewers, illustrates how Alevi producers navigate
the demands and expectations of both Alevi and general audiences. Alevi television channels serve
as both an intra-community communication tool and a platform for Alevi visibility, allowing Alevis
to express their identities and beliefs through the media. In this context, it is concluded that the
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news media plays a critical role for belief communities like Alevis and strengthens their presence in
the public sphere.

Alevi news producers closely follow topics such as the reform package in 2014 that concern
their communities with a certain expectation. Since these expectations are also the expectations
of the viewers, this strengthens the communication of the journalists with their own audience.
However, since news bulletins also serve as a gateway to the general audience for journalists, they
prefer not to address the expectations shared by Alevi viewers in the bulletins, instead opting to
convey this through news programs. On the other hand, the “Alevi news” segment allows
journalists to strike a balance, as they aim to address the expectations of both Alevi and non-Alevi
viewers without excluding either group. By using television technology tools such as separators,
editors aiming to speak to both Alevi and non-Alevi groups simultaneously have conveyed the steps
regarding the reform package to their viewers through this segment. The atmosphere of
expectation among the Alevi journalists in all three channels has been reflected in discussion
programs and special news programs broadcasted for Davutoglu’s visit to Dersim.

The examination of Alevi television channels and their coverage strategies reveals significant
insights into the nuanced media landscape in Turkey, especially in light of the current socio-political
environment. As Alevi media outlets strive to balance addressing their community’s specific needs
with appealing to a broader audience, they exemplify the ongoing struggle for visibility in Turkey.
This dynamic is particularly relevant today, as issues of religious and cultural diversity and
government reforms are constantly on the agenda. The Alevi networks’ approach to news
production, which includes the strategic use of “Alevi news” segments and special programs, not
only reflects their community’s aspirations but also highlights broader societal challenges. These
channels provide a platform for voices that usually go unheard, contributing to a more inclusive
media landscape much needed in Turkey.
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Alevi Televizyon Kanallarinda Haberin islevi:
“Genel” ve Alevi izleyiciye Hitap Bicimleri

Nazli OzZKAN"

Genisletilmis Tiirk¢e Ozet

Giris

Bu makale, Alevi televizyon kanallarinda haber medyasinin islevini incelemektedir. 1990’larda
artan inang temelli kimlik hareketlerinin kamusal alanda goériinirlik kazanmasi, medya
calismalarinda bu topluluklarin incelenmesine yol agmistir. Mislimanlarin ¢ogunlukta oldugu
tlkelerde yapilan ¢alismalar, dini ritlellerin, geleneklerin, politikanin ve kimligin, 1990 sonrasinda
nasil yeniden formiile edildigini irdelemistir (Deeb, 2006; Hirschkind, 2009; Mahmood, 2012; Onc,
2006; White, 2005). Bu makale inang topluluklari acisindan heniiz yeterince incelenmemis bir alan
olan haber medyasina odaklanarak bu tartismalara katkida bulunmaktadir. Arastirma, 2014-2015
yillari arasinda Cem TV, Yol TV ve TV 10 kanallarinin haber tiretim siireclerine odaklanan, 18 ay stiren
ve katihmar goézlem ile derinlemesine miilakatlar iceren bir saha arastirmasina dayanmaktadir.
Calisma, haber medyasinin Aleviler gibi inang topluluklarinin hem genel izleyiciye hem de kendi
kitlesine ayni anda hitap etmesini saglayan bir islevselligi oldugunu savunur. Alevi yayincilar haber
biltenlerini hem Alevi olmayan genel bir kitleye hitap edecek hem de Alevileri icerecek bir haber
diliyle olusturmaktadir. Haberciler bunu, iki sekilde basarir. Bu yollardan ilki, televizyon
teknolojisinin imkanlarini kullanarak haberin basina Alevileri &zellikle ilgilendiren gelismeleri
kapsayan bir “Alevi haberleri” segmenti yerlestirmektir. ikincisi ise haber biilteninin dilini daha
“tarafsiz” olacak sekilde olustururken, Alevileri ilgilendiren gelismelerle ilgili goris belirten
yorumlart haber ve tartisma programlarinda dile getirmektir.

Metod ve Saha

Arastirmanin temelini katilima gézlem (etnografi) ve derinlemesine miilakat yontemleri
olusturmaktadir. Veri toplama asamasinda Cem TV, Yol TV ve TV 10’un istanbul’daki haber
merkezleri dérder ay sureyle gdzlemlenmis ve katiimci gbzlemin geregi olarak bu stireglere katkida
bulunulmustur. Cem TV’de 6zel haber yapimi ve giinliik medya taramalarina destek verilmistir. Hem
Yol TV’de hem de TV 10’da arastirmaci editorlik ve seslendirme yapmistir. Daha sonra haber merkezi
calisanlariyla derinlemesine miilakatlar yapilarak, gézlem sirasinda ortaya ¢ikan cesitli sorular
sorulmustur. Toplamda 43 haberci ile derinlemesine gértismeler yapilmistir.

Alevi Televizyonlarinin ve Haber Programlarinin Tarihsel Baglami

Diinya genelindeki diger inang topluluklari gibi Aleviligin de kamusal alanda gortintrlik
kazanmasi 1990’liyillara rastlar. Tirkiye’deki bu goriinirliik hem ekonomik hem de siyasi alanlardaki
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neoliberal dénisimin bir sonucuydu. 1990'larin basindan itibaren, Uluslararasi Para Fonu'nun
(IMF) onayladigi ekonomik liberallesme ve &zellestirme politikalarinin bir sonucu olarak, Tirkiye
medya sahnesi, medya lretim araclar lzerindeki devlet tekelinin ortadan kalkmasina tanik oldu
(Oncii, 2006). Dénemin deregiilasyon politikalari, AlImanya gibi tilkelerden Tiirkiye’ye yayin yapan
6zel televizyon kanallarinin devlet medyasina giicli rakipler olarak kurulmasinin éniinii agti. Yeni
ortaya cikan 6zel medya sektdriinii diizenlemek i¢in yasalarin ve resmi kurumlarin yoklugunda,
tlkedeki cesitli gruplarin ticari medya pazarina girmesi icin yeni firsatlar olustu (Oncii, 2006). Bu
siyasi baglamda, Aleviler—heniz kendi televizyon kanallarini kuracak altyapi olmasa da—
Ozellestirilmis kitle iletisim araglarini daha aktif kullanmaya bagladi. Kitaplar, dergiler ve radyolar
yoluyla 1990’larda medya lretim siireclerine dahil olan Aleviler 2000’lerin basinda Alevi televizyon
kanallarini kurdu. Bu kanallardan en uzun émiirli olan Cem TV, Yol TV ve TV 10 kaynak ve medya
personeli eksikligine ragmen, haber medyasini yayin yelpazesinde ayri bir 5nem atfetti.

Haber Biilteni, “Alevi Haberleri,”” Haber Programlari

Alevi medya (reticilerini haber biltenlerini genel izleyici kitlesine hitap edecek sekilde
diizenlemekteydi. Deyis programlari, cem yaynlari gibi ana yayin akisini belirleyen ve &zellikle
Alevilere hitap eden programlarin icinde haber bdlteni bu kanallarin Alevi olmayan kitlelere agilan
kapisidir. Tirkiye’deki ana giindem maddelerinin herhangi bir haber biltenini aratmayacak 6zenle
verildigi biiltenlerde, Aleviyayincilarin amaci genel kitleye hitap ederken Alevileri de iceren bir haber
dili yakalamaktir. Alevi televizyon kanallarindaki haberciler bunu, iki sekilde basarmayi hedefler. Bu
yollardan ilki, televizyon teknolojisinin imkanlarini kullanarak haberin basina Alevileri 6zellikle
ilgilendiren gelismeleri kapsayan bir “Alevi haberleri” segmenti yerlestirmektir. ikincisi ise haber
bilteninin dilini daha “tarafsiz” olacak sekilde olustururken, Alevileri ilgilendiren gelismelerle ilgili
gorus belirten yorumlari haber ve tartisma programlarinda dile getirmektir. Saha arastirmam
sirasinda Ahmet Davutoglu’nun basbakanhgi déneminde giindeme gelen Alevi reform programinin
haberlestirilme sekli bunun iyi bir 6rnegidir. Bu reform paketi her (¢ kanalda da Alevi haberciler
arasinda belli bir beklenti olusmasina sebep olmustur. Ancak haberciler bu beklentilerini haber
bilteninden ziyade haber programlarinda dile getirmeyi tercih ederek haber biilteninin hem genel
izleyici kitlesine hem de Alevilere y6nelik yapisint korumuslardir.

“Alevi haberleri” segmenti genel izleyiciye hitap eden haber biilteninin icinde Alevilere 6zel
bir sekilde hitap etmenin 6rtiik bir yoludur. Hilkiimetin Alevilere yonelik reform paketi ile ilgili
gelismelerin hepsi “Alevi haberleri” segmentiyle izleyiciye iletilmistir. Bu segment ilk lic-dort haberi
kapsar ve biiltenin agilisinda verilir. Alevi haberleri bittikten sonra gérsel bir “ayra¢” segmentin
sonunu belirtir ve sunucu, genellikle Tirkiye’nin genel siyasi giindemiyle ilgili diger haber 6gelerine
gecer. Alevi haber béliimiine yapilan bu dolayl, agik olmayan vurgu, muhabirler arasinda Alevi ve
genel izleyici kitlesine ayni anda hitap etmek icin yaygin bir stratejidir. Haber siralamasi ve gérsel
ayraciyla ortik yollardan ifade edilen bu haberlerin Alevileri ilgilendiren haberler olmasiyla ilgili
verilen bu “mesaji” sadece diizenli olarak, ¢ogunlukla Alevi olan izleyicilerin anlamasi mimkinddr.
Ote yandan, reform paketinin Aleviler arasinda yarattigi beklentiler ise tartisma ve haber
programlarinda ele alinmistir. Bu beklentilerin genel izleyici kitlesinden ziyade Alevileri
ilgilendirdigini dlslinen haberciler, haber biilteni ve tartisma programlari arasindaki ayrimdan
faydalanarak hem genel izleyiciye hem de Alevilere hitap etmeyi hedeflemistir.

Sonug

Bu arastirma Alevi televizyon kanallarinin haber medyasini nasil islevsellestirdigini
incelemistir. Elde edilen veriler, Alevi kanallarinin haber programlan araciigiyla hem kendi
topluluklarina hem de genel izleyici kitlesine hitap etmeyi hedefledigini gostermektedir. Alevi
medyasinin sinirl kaynaklarina ragmen, haber lretim siirecine verdikleri 6nem ve gdsterdikleri
caba, bu kanallarin kendilerine 6zgl bir yayin politikasi gelistirmelerine olanak tanimistir. 2014
yilinda 6ne siriilen Alevi reform paketinin bu kanallardaki haberlestiriime sekli, Alevi olmayan
izleyicilere yonelik stratejilerle birlikte, Alevi topluluguna dair taleplerin ve beklentilerin nasil
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yansitildigini géstermektedir. Ayrica, katiimcr gézlem yoluyla elde edilen bulgular, haber tretim
sureclerinin ve haber iceriklerinin topluluklarin ihtiyaglarina nasil cevap verdigini de ortaya
koymustur. Alevi televizyon kanallari, topluluklarinin kimliklerini ve inanclarini medya araciligiyla
ifade edebilecekleri bir platform sunarak, hem topluluk ici bir iletisim aract hem de disa yonelik bir
gorinirlik mecrasi islevi gérmektedir. Bu baglamda, haber medyasinin Aleviler gibi inang
topluluklar acisindan kritik bir rol oynadigr ve bu topluluklarin kamusal alandaki varliklarini
gl¢lendirdigi sonucuna ulasiimistir.
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