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ABSTRACT

The studies carried out to research the effects of mass communication on societies provide a basis
for communication activities. Those activities generally draw the attention as the activities related to
the need of sovereigns for leading the society. The sovereigns who desire to maintain the new deve-
lopments occurring in technology under their own domination fields use mass communication more
effectively as a directing tool.

Especially, social media is commonly used as one of the most important mass communication tools of
our age. It is a reality that social media plays an important role in determining the social agenda. It is
possible to see the use of internet on every field from forming a society to political marketing.

Social networking sites, especially, Facebook and Twitter appear to be the most active sites of current
new media. The agenda setting approach developed by McCombs and Shaw is an approach which
reveals that the media is extremely successful in determining what people will think about.

In this study which has been carried out, it was aimed to reveal that the Agenda Setting Approach
which still maintains its importance today and forms the theoretical infrastructure of various studies
is rather effective on setting agenda through Social Media. Literature review method was used in the
study and the studies in the literature which were executed in the field related to the determination of
agenda by social media were employed.
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SOSYAL MEDYANIN GUNDEM BELIRLEME YAKLASIMINA KATKISI

OZET

Kitle iletigim araglarinin toplumlar {izerindeki etkilerini aragtirmak i¢in yapilan ¢aligmalar ayni zaman-
da iletisim ¢aligmalarinin da temelini olusturmaktadir. Bu ¢aligmalar genellikle egemen giiclin halki
yonlendirebilmesi ihtiyaci {izerine yapilan ¢alismalar olarak géze ¢arpmaktadir. Teknolojide meydana
gelen yeni gelismeleri kendi hegemonya alanlarinda siirdiirmek isteyen egemen gii¢ler yonlendirme
arac1 olarak kitle iletisim araglarini giiniimiizde daha etkili olarak kullanmaktadirlar.

Ozellikle sosyal medya cagimzin en 6nemli kitle iletisim araclarindan biri olarak yaygin bir sekilde
kullanilmaktadir. Sosyal medyanin toplumsal giindemi belirlemede dnemli roller iistlendigi bir ger-
cektir. Topluluk olusturmadan siyasal pazarlamaya her alanda internetin kullanimini gérmek miimkiin
olmaktadir.

Ozellikle Facebook, Twitter gibi sosyal paylagim siteleri mevcut yeni medyanin en ¢ok islem gdren
siteleri olarak karsimiza ¢ikmaktadir. McCombs ve Shaw tarafindan gelistirilen giindem belirleme
yaklasimi, medyanin insanlarin ne hakkinda diisiineceklerini belirlemede son derece basarili oldugunu
ortaya koyan bir yaklagimdir.
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Yapilan bu ¢aligma gliniimiizde hala 6nemini koruyan ve ¢esitli ¢caligmalarin kuramsal altyapisini olus-
turan Giindem Belirleme Yaklagimi’nin Sosyal Medya aracilig1 ile giindemi belirlemede ne kadar etkili
oldugunu ortaya koymay1 amaglamaktadir. Caligmada literatiir tarama yontemi kullanilmis olup, sos-
yal medyanin giindemi belirlemeye yonelik alanda yapilmis literatiirdeki ¢alismalara yer verilmistir.

Anahtar Kelimeler: internet, Sosyal Medya, Giindem Belirleme
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1.Introduction

Media is the one of the most used vehicles used by people in order to reach informa-
tion. News, information and content presented by media form highly agenda of so-
ciety. Also presentation and selection types of televisions and newspapers include so
many moot points. In this context, media determines which news will be in agenda
and how many minutes will be separated for the news. By doing this, media decides
what society will think and for what society feel sympathy or antipathy.

The most important think is that how media will set agenda of society. The first
studies about agenda setting roles of media were conducted by Shaw and McCombs
in 1970s. According to agenda setting approach, people learn about what they think
and speak a daily events from media and this resulted in social agendas. Consequ-
ently, agendas set by media affect social agenda with one way or another way.

Developments in new communication technologies and fast spread of internet in
person’s daily life caused the birth of social media as an innovation. This situation
has increased interests of people to media. Rapid distribution of news by social
media and its operation as an agenda setter have resulted in some changes about
perception of media.

Transformation in mass communication vehicles and especially social media’s be-
coming as news and knowledge source caused some alterations in the dimensions
of agenda setting approach. Contrary to one-dimensional form of traditional media;
social media’s two-dimensional form and distribution speed for news and knowled-
ge have become so effective in setting social agenda.

Once upon a time some the events were not taken in hand by media, but today same
events are taken in hand as news by social media. Beside this, events cared about
society are turned into news and especially instantaneity of news triggered traditi-
onal media and because of this social media has become an important information
source.

In this context, this study aims to show the roles of social media to influence agen-
das of society. In the content of this study, it was founded that social media plays an
important role for the formation of general and special agenda of society.

2. Concept Of Social Media

Social media has started to develop after entrance of internet in daily life. At first
this process started as only e-mail but later virtual environments like Facebook,
Twitter, Gtalk, Myspace located in our daily life. On the one hand, a new communi-
cation form has developed in these new virtual environments; on the other hand new
social fields have formed although they are virtual (Giingdr, 2011: 312).

Data-based internet implementations defined as social media supplies more interac-
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tions to users and because of this borders of communication have started to enlarge
in virtual environments. That is; social media is a communication form in which
there is no limitation like border or time (Vural & Bat, 2010: 3351). Social media is
defined by highlighting its social dimension and usage (Akar, 2010: 17).

As term, social media represents whole vehicles, services and implementations whi-
ch provide interaction by using users’ network technology.

Social media also can be defined as a process including every kind of idea, point of
view and approach; unprejudiced because of independency from interest groups; at
the same time interactive and sharing because of its specific vehicles and methods
(Kahraman, 2010: 14).

As online, social media covers social networks, blogs, forums, micro blogs, chat
rooms, web pages, discussion forums, e-mails, dictionaries (Mangold & Faulds,
2009: 358). Because of implementations and web pages providing people to share
information and content each other; internet users snap at a chance to get advantages
of content and information about their interests. Social media environments, which
are seen as daily dialogues between persons or groups even in small groups, have
realized a rapid diffusion with shared content, information and its increasing mem-
bership numbers.

3.Components Of Social Media

The most used components of social media are blogs, wikis and social networks.

3.1.Blogs

Conceptually, blog is defined as “web diaries”. It was started by a group of computer
programmers who broadcasted some internet pages with little notes on their own
internet pages in 1997. The most similar form of blogs like today came into picture
in 1999. Today it has turned into an industry. Blog as a word was produced from
the word of “weblog” and they have become most used vehicles of social media in
which everybody can explain his or her ideas and create some content according to
their expertness for their followers (Yurttas, 2011: 18).

3.2.Wiki

Wiki is the software designed by GNU that it allows users to create new pages,
connect these pages each other and arrange these pages functionally. Actually this
software was designed as suitable with a license which create course materials like
books or other sources. For example, Wikipedia is the well-known wiki pages on
internet (http://tr.wikipedia.org/wiki/Viki).
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3.3.Social Networks

Although there are so many social networking sites, today the most used of them
are Facebook, Twitter, Linkedin, Google Plus (Giindiiz & Pembecioglu, 2013: 318).

There is a general definition of social networking sites. According to this definition;
social networking sites are web data-based services and they provide their members
to create a profile, to list others’ profiles in their profile, to look others’ connection
lists in system and to fallow other members on internet (http://jcmc.indiana.edu/
vol13/issuel/boyd.ellison.html).

At the same time social networking site means that it is people who are connected
each other with more than one social relation and that is why they are connected
each other with socially. As for the lists of these relations, they are friendship, kins-
hip, communication and power. In fact, social networking sites create virtual groups
to act together in terms of sharing ideas, finding solutions and similar activities.

Online environment, in which mutual people come together for sharing their ideas,
feelings, comments, is named as social network or social networking sites (Sayimer,
2008: 123). People can form social groups and share every kind of written and vi-
sual materials on these social networks and all implementations on these sites are
free of charge.

3.3.1.Facebook

Facebook which provides people to communicate with others and share information
each other is a social networking site. Beside this, it supplies introducing themselves
on a single page to its users and it also provides personal information about its users
(Walther vd., 2010: 230).

Contrary to web sites which provides their users to chat and send messages; Face-
book and Twiter function as an online social platform which provide members to
organize social activity, to share ideas, to form groups according to faiths and reli-
gions. Rising of social networking sites have turned organizations into online social
groups (Boyd & Ellison, 2010: 212).

Active Facebook user number in Turkey from June 2013 to December 2013 has
increased from 33 millions people to 34 millions people and at the same time daily
active user number has increased from 20 millions people to 21 millions people.
This is an approximate increase as % 5.

At the same period, active Facebook user number on smart phones has increased
from 21 millions to 23 millions and daily Facebook usage on smart phone has also
increased from 9.5 millions to 12 millions.

% 94 of total internet user in Turkey use Facebook and as for daily rates, % 58 of
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total internet user in Turkey use Facebook everyday (http://www.campaigntr.com).

3.3.2. Twitter

Twitter is an online social networking and micro-blogging service that enables users
to send and read short 140-character text messages, called “tweets”. Registered
users can read and post tweets, but unregistered users can only read them. Users
access Twitter through the website interface, SMS, or mobile device applications.

Twitter supplies a basic following mechanism to internet which has been turning
into turmoil and members can follow subjects according to their domains and last
discussions.

Twitter has become one of the most popular and fast social networking sites; it has
realized an impulsive power role in social media so far. Twitter transfers the events
realized in daily life into virtual environments. By doing this, Twitter carries real
agendas of societies into social media.

Twitter can be used as Turkish after 25 April 2011 and this situation has sharply
increased its member numbers in Turkey. Last year, Monitera which observes and
evaluates social media in Turkey explained some numbers in an academic conferen-
ce. According to this numbers, there are approximately 9.6 millions active Twitter
users in Turkey. Prominently, % 53 of these users is women and %47 is man. There
were % 33 increases on the user number of Twitter in Turkey among the years of
2012-2013 and it means about more than one million new Twitter users (http://
www.usasabah.com/Guncel/2014/04/15/turkiyede-twitter-ve-rakamlar).

4. Agenda Setting Theory

The first systematic study about Agenda Setting Theory was conducted by Mc-
Combs and Shaw in 1972 and this theory describes the power of the news media to
influence the salience of topics on the public agenda. According to Gokge (1993:
113); agenda setting theory is based on an approach that by using their presentation
techniques mass communication vehicles highlight some topics as more important
than others and whereby they can determine of shape agenda of public opinion.

Mass communication vehicles care about so many events realized in society, some
social problems and subjects. These subjects and events are highlighted and separa-
ted more place by mass communication vehicles. It can be stated that there is clearly
a compatibility among the subjects cared about by mass communication vehicles
and the subjects taken in hand by politicians in political agenda (McQuail, 1994:
294).

The subjects which are cared about more by mass communication vehicles will be
known so much by people living in same society and the subjects which are not

142

Contribution of Social Media to Agenda Setting Approach / Adem DEMIRSOY / Enderhan KARAKOG

cared about by mass communication vehicles will be forgotten by people in a short
time (McQuail & Windahl, 1993: 92). In another words, the subjects taken in hand
by media as important will be taken in hand by society also as more important than
other subjects.

The most important subjects of media cover the first pages, titles, comments, dis-
cussions and reportages. Subjects are arranged according to their importance level.
They can take place in media by starting from first page to last page, from big title to
small one, from giving more places to small one. It is also repeated or not repeated
according to importance of the subjects (Erdogan & Alemdar, 1990: 147). Accor-
ding to the studies conducted about agenda setting theory; television, newspaper
and internet are frequently used by people as information sources.

To sum up; agenda setting theory states the function of mass communication ve-
hicles for reflecting the problems of society or it states discussions of society about
these problems and it activates society to solve these problems by setting agenda
(Tokgoz, 1978: 89). Instead of what it should think, media inculcates what it should
think about into society. Masses have a tendency about reliability and importance
of the subjects highlighted by media. These subjects are repeated frequently in the
content of different media organizations and by doing this these subjects are rein-
forced as real agenda of people.

5.The Relation Of Social Media And Agenda

Social media has gained a big popularity against traditional media in the last years
and it can determine to its own agenda and form the agenda of other social groups
by providing personal areas to its members. An event or idea can be turned into
an important subject of social agenda by rapid distribution of social media. When
information or knowledge is shared on Facebook; a tweet can be liked quickly, it is
retweeted or it is added to favorites and all of these implementations can be distri-
buted in a short time among the users.

Especially social media tools such as Facebook, Twitter etc. has started to take an
important place in daily life of people anymore. After the rapid spread of smart
phones in people’s daily life Twitter can form it original agenda with its “top trend
lists” because Twitter has a rapid message distribution among its members. Users
can speak or comment about a top trend subject with following it. If this subject is
very attractive, it can be distributed quickly although it has not news value. If this
subject has news value, people can read this subject in national press or even in
international media. Contrary to this, news published by national press can be distri-
buted in Twitter and this subject can form or set daily agenda of virtual environment.
Sometimes news published by national press had already been talked and discussed
in social media and that is why it could be dated for readers.
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The most important element which makes social media an indispensable part of our
people’s daily life is that social networking sites are mobile networks. Whereby,
users can consume the contents shared in social media also they can produce content
and share in these social networking sites. So that not only implementations about
entertainment but also implementations used for producing and sharing news can
be used in these virtual environments. Consequently, users of social media make
important contributions to news production processes.

When an event is realized, it is turned into breaking news and distributed on televi-
sion, internet and radio at the same time. However, this news is reflected by written
press only one day later. At this point, the attractive side of process is that whether
written press explains social media in its news structure as news source or not. Alt-
hough social media has a big problem about reliability of information distributed by
social media, Facebook and Twitter have generally real users and that is why, relia-
bility level of information distributed by them can be accepted as reliable. However,
it should not be forgotten that fake counts are the general problem of these two main
powers of social media.

Production, store and large distribution of information shared on social media are
so cheap and easy; that is why, this information can not be erased quickly. Con-
sequently, agenda set by social media can reach every part of the world easily and
so many people can also make extra contributions to strengthen and legitimize this
virtual agenda.

Social media can obtain simultaneous feedbacks from its users and this makes it
useful in the eyes of its users. Beside this, social media implementations are open
to its users and users make additional contributions to these implementations. De-
velopments in communication technologies especially in social media implementa-
tions have turned people consuming traditional media products into content produ-
cers for social agenda in the last decade.

People using social media implementations effectively can be social media repor-
ters by transferring not only news about their personal life but also news about
social life and public opinion into social media platforms.

The subjects ignored by traditional media are reflected by social media users with
using mobile devices or smart phones and this has created an alternative media on
virtual environment compared with traditional media and its devices.

Rapid coordination possibility provided by social media tools and virtual organiza-
tions are suddenly seen in real life and it can be turned into demonstrations, social
movements and protests. All of these social movements have resulted in important
outcomes. For example, initially traditional media was silent for Gezi Events in
Turkey. On the other hand, social media followed the Gezi Events from beginning
to end carefully and this situation has set political and social agenda of Turkey.
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Protests, demonstrations, meetings, turmoil named Arab Spring have become the
most important subjects of world media because of taking place in social media.
Also these events have been organized in some other countries of the world like Tu-
nisia, Egypt, Libya, Syria, Bahrain, Algeria, Jordan, Yemen and these organizations
were suppressed by army forces. To sum up, power of social media on agenda of
societies have been understood very well after these social movements.

6. Conclusion

When appearing dates of internet and social media in people’s life and their deve-
lopments are taken in hand, it is seen that their user numbers have been increasing
regularly in a short time. This rapid increase in user numbers proves the power of
these concepts for affecting society and shaping agenda of societies. Beside this, pe-
ople can contact with every body in every place by using internet and social media
and this situation has increased effectiveness of social media on setting the agenda
of societies.

To sum up, social media is the most effective communication vehicle that provides
people to share their ideas, knowledge and thoughts. It also strengthens social or-
ganizations; forms public opinions; meets needs of people such as understanding,
explaining and education. Social media also changes human relations and teaches
people new kinds of behaviors and attitudes.




Atatiirk lletisim Dergisi Say1 10/ Ocak 2016

References
AKAR, E.(2010). Sosyal Medya Pazarlamasi, Ankara: Efil Yaynevi.

BOYD, D. M. & ELLISON, B. Nicole (2007). “Social Network Sites: Definiti-
on, History, and Scholarship.” Journal of Computer Mediated Communication. pp.
210-230.

ERDOGAN, I. & ALEMDAR, K. (1990). iletisim ve Toplum, Ankara: Bilgi Ya-
yInevi.

GOKCE, 0. (1993). iletisim Bilimine Giris, Ankara: Turhan Kitabevi.

GUNDUZ, U.& PEMBECIOGLU, N. (2013) “Bilgi Kaynag1 Olarak Sosyal Aglar
ve Sosyal Medya, Ed:Miige Demir, Yeni Medya Uzerine, Istanbul: Literatiirk Ya-
yinlari.

GUNGOR, N. (2011). iletisim Kuramlar ve Yalasimlar, Ankara: Siyasal Kitapevi.
KAHRAMAN, M. (2010). Sosyal Medya 101, Istanbul: Mediacat Yaynlari.

MANGOLD,W. G. & FAULDS, J. D. (2009). Social Media: The New Hybrid
Element Of the Promotion Mix, Business Horizons, pp. 357-365.

MCQUAIL, D. & WINDAHL S. (1993). Iletisim Modelleri, Cev. Mehmet Kiiciik-
kurt, Ankara: imaj Yaynlari.

MCQUAIL, D. (1994). Kitle Iletisim Kurami, Translated: A. Haluk Yiiksel, Eski-
sehir: A.U. Kibele Sanat Merkezi Yayinlar1.

SAYIMER, I. (2008). Sanal Ortamda Halkla liskiler, Istanbul: Beta Yaynlar:.

TOKGOZ, O. (1978). “Siyasal Toplumsallasmada Kitle Haberlesme Araglarmin
Rolii ve Onemi”, A.U.S.B.F. Dergisi, Cilt: 33, No: 3-4. pp.79-92.

VURAL Z. B. A. & BAT M. (2010). “Yeni Bir Iletisim Ortami Olarak Sosyal
Medya: Ege Universitesi letisim Fakiiltesi’ne Y&nelik Bir Arastirma”, Journal Of
Yasar University, Izmir.

WALTHER, J. B., BRANDON, V. D. H., LAUREN M. H. & SHULMAN, C.
H. (2009). “Self-Generated Versus Other-Generated Statements and Impressions in
Computer-Mediated Communication: A Test of Warranting Theory Using Facebo-
ok” Communication Research, Sage pub, pp. 229-253.

YURTTAS, O. U. (2011). Sosyal Medya Ortami1 Olarak Second Life Reklamlari-
nin Marka Bilinirligindeki Rolii, Yaymlanmamis Doktora Tezi, istanbul: Marmara
Universitesi.

YUKSEL, E. (2001). Medyanin Giindem Belirleme Giicii, Konya: Cizgi Kitapevi.
http://tr.wikipedia.org/wiki/Viki) Accessed: 16.4.2014.

Contribution of Social Media to Agenda Setting Approach / Adem DEMIRSOY / Enderhan KARAKOG

http://www.usasabah.com/Guncel/2014/04/15/turkiyede-twitter-ve-rakamlar.  Ac-
cessed: 16.04.2014.

http://www.campaigntr.com/2014/02/20/68209/facebook-turkiye-rakamlarini-acik-
ladi/ Accessed: 16.04.2014.



http://www.sciencedirect.com/science/article/pii/S0007681309000329
http://tr.wikipedia.org/wiki/Viki) 
http://www.usasabah.com/Guncel/2014/04/15/turkiyede-twitter-ve-rakamlar
http://www.campaigntr.com/2014/02/20/68209/facebook-turkiye-rakamlarini-acikladi/
http://www.campaigntr.com/2014/02/20/68209/facebook-turkiye-rakamlarini-acikladi/

