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Abstract: Social media is about people sharing their ideas, opinions or experiences in different ways. It is also
referred to as online platforms that individuals use to stay in touch. Social media refers to digital platforms that
allow users to create and share content. This study aims to examine the relationship between high school students'
social media use and academic achievement. The differentiation of high school students' social media use and
academic achievement according to various demographic variables was also examined. The study tried to
understand whether high school students' use of social media would affect their academic success. It will be tried
to understand the gender, grade level, grade point average, daily usage time, frequency of social media use and
purposes of social media use of high school students in terms of academic success. According to research,
individuals with high GPA use social media less. Thus, it was concluded that the low GPA of individuals using
social media often negatively affects their academic success.
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Sosyal Medya Kullaninumin Akademik Basari Uzerindeki Rolii, Lise Ogrencileri Uzerine
Bir Arastirma

Oz: Sosyal medya, insanlarin fikir, goriis ya da deneyimlerini farkli sekillerde paylasma durumunda s6z konusu
olmaktadir. Ayrica bireylerin iletisim halinde kalmasi amaciyla kullandiklart ¢evrimigi platformlar olarak da ifade
edilmektedir. Sosyal medya kullanicilarinin igerikler olusturmasimna ve bu igeriklerin paylasilmasina olanak
saglayan dijital platformlar1 ifade etmektedir. Bu arastirma, lise 6grencilerinin sosyal medya kullanimlar ile
akademik basarilar1 arasindaki iligkinin incelenmesini amaglamaktadir. Lise 6grencilerinin sosyal medya
kullanimlarinin ve akademik basarilarinin ¢esitli demografik degiskenlere gore farklilasma durumlari da
incelenmistir. Arastirmada lise 6grencilerinin sosyal medya kullanimlarinin akademik basarilarida roliiniin etkili
olup olamayacagianlasilmaya calisilmistir.  Sosyal medya kullaniminin akademik bagart agisindan lise
Ogrencilerinin cinsiyet, sinif diizeyi, not ortalamasi, giinliik kullanim siiresi, sosyal medya kullanim siklig1 ve
kullanim amaglar1 anlagilmaya ¢alisilacaktir. Arastirmaya gore not ortalamast yiiksek olan bireyler sosyal medyay1
daha az kullanmaktadir. Boylece sosyal medyayi sik kullanan bireylerin not ortalamalarinin diisiik olmasi sosyal
medya kullaniminin akademik basarty1 olumsuz etkiledigi sonucuna varilmistir.
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Introduction

As a result of rapid developments in technology, changing lifestyles and habits affect all social
life, especially the way of communication. It is seen that social media applications, which take more
place in our lives every day, transform all relationships. The prevalence of social media use has also
revealed some negative effects. Due to the intensity of social media use, some addiction problems have
also emerged. Social media applications have become an indispensable lifestyle of human life and have
become a control mechanism for users. These developments have necessitated changes in social life and
thus caused people to face some serious problems in academic life. Although the use of social media
causes some negative effects on people, it generally attracts the attention of young individuals and this
situation has caused the focus of these young individuals to be shaped around social media. This
situation has led to the formation of some negative relationships. It is important to examine the problems
that may arise from the widespread use of social media among high school age individuals. It is a
necessity to examine the role of social media use on academic procrastination behavior and thus on
academic achievement.

Today, the majority of young people actively use social media platforms, which may be directly
related to various psychosocial and cognitive variables such as time management, attention span and
academic motivation (Kirschner & Karpinski, 2010). The frequency of social media use by high school
age individuals may lead to an increase in digital screen time and consequently a decrease in study time
(Junco, 2012). In this framework, it is frequently found that social media use may have negative effects
on academic achievement. On the other hand, it cannot be said that social media has only negative effects
on academic achievement. Some studies also indicate that social media contribute to the formation of
information sharing, academic support groups and collaborative learning environments (Tess, 2013;
Greenhow & Lewin, 2016). This suggests that the purpose and manner of using social media is one of
the main factors determining its impact. In other words, if social media is used in a conscious and
academically oriented way, it can support students' learning processes. Within the scope of the research,
which social media platforms high school students use the most, their social media usage purposes and
whether social media usage plays a role in their academic achievement constitute the problem of the
research in detail. In addition, the relationship between social media use and academic achievement is
examined.

Social Media

The concept of social media, which entered our lives with Web 2.0 technologies, has significantly
affected the lives of individuals. The internet, which reached large masses during the transition from the
web 1.0 stage to the web 2.0 stage, led its users to move from a passive to an active position and enabled
the production and sharing of content (Mavnacioglu, 2015, p.9). With web 2.0 technologies that
prioritize social interaction, many different internet platforms have started to be used. Social networking
sites are considered to be one of the most popular sharing environments brought by web 2.0 technologies
(Karal & Kokog, 2010). “With the development of Web 2.0 technologies that prioritize social
interaction, collaboration and sharing, different internet environments have started to be used today.
Although it is possible to list these environments as blogs, microblogs, content sharing sites, social
networks, all these Web 2.0 components are generally defined as social media.” (Argin, 2013). Social
media plays an important role in people's lives, reshaping individuals' friendships and relationships.
These platforms, where users produce content and communication takes place rapidly, enable many
people from different cultures and geographies to come together (Alkan & Ocal, 2023).

Social media, which allows people to share their ideas, opinions or experiences in different ways,
is defined as communication platforms used to keep individuals in touch with each other (Eraslan, 2016,
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p-6). Social media are tools and websites that allow users to communicate using internet-based
communication tools over the internet network (Onat, 2010). Social media is defined as sites that enable
social interaction, the formation of society and cooperation (Hazar, 2011).

“Social media responds to needs such as communication, information, games, etc., as well as
emotional needs such as sadness and joy. Personal differences have enabled social media to be used for
different purposes” (Hazar, 2011). Social media is defined as digital platforms that allow users to create
content, share this content and interact with each other (Ozgiil, 2015, p.83). While social media users
learn about others' information, they also provide information about themselves to others (Erdogan,
2020). Social media are online tools that enable the flow of information between people, enabling the
transfer of information, interests, feelings and thoughts, and can do so quickly and effectively (Onat,
2010). Considered as a communication medium, the internet means that any individual can share
information with many people. One of the most characteristic features of social networking is that it
enables multiple sharing and interaction (Goker & Dogan, 2011).

“Social media, which is an indicator of being on the Internet, allows users to share where they are
at the moment, what they are doing, what they are doing, the thoughts they hide, the videos they shoot
on platforms such as Facebook, Youtube and Twitter, and allows them to share the content they create
themselves. One of the most important advantages of social media is that the content is unique to users
and can be customized.” (Biiyliksener, 2009).

Social media platforms, which have caused society to change over time, have led to the
redefinition of many concepts about people. Social media environments, which are focused on sharing,
enable people to reconstruct social interaction through the sharing of many content such as emotions,
thoughts, situations, images, sounds and music (Goker, Demir & Dogan, 2010).

Academic Success

Academic achievement is defined as the complex interaction of an individual's abilities, skills,
motivation and environmental factors (Woolfe & Dryden, 1996, p.22). Another definition is the annual
grade point average at the end of the year of the courses taken by a student throughout the year (Akhun,
1992). Achievement, on the other hand, is “the attainment of the desired result by making a planned
effort to reach the set goals” (Elmacioglu, 2012, pp.47-75). The student's progressive effort to achieve
the goals determined in accordance with the class, school and course is considered as being successful
(Sevik, 2014). Scores from standardized achievement tests and grade point averages of courses are used
as a measure of academic success (Woolfe & Dryden, 1996, p.22). The primary goal of educational
institutions is students' academic achievement and school performance. What students do in the lessons
is more important for schools than what educators do (McLoughlin & Lewis, 2002, p.33).

Trained manpower is among the most important value resources for countries. Educational
institutions are of great importance for countries in transforming this valuable resource into power. In
the information age, there is a need for creative and productive people with advanced problem solving
skills and thinking abilities.Therefore, it can be said that educational institutions should primarily
pioneer the cognitive, psychological and affective development of students. The concept of achievement
is used to measure the level of development of students. Therefore, students' achievements are
considered as the most basic output of schools (Sarier, 2016). Thus, academic achievement has become
one of the main objectives of education. Students' academic achievement is also one of the issues that
stakeholders in educational institutions attach importance to. Academic achievement is an indicator of
the level of students' achievement of the intended gains at school (isler, 2016).
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Aim

In this study titled “The Role of Social Media Use on Academic Achievement, A Research on
High School Students”, it is aimed to determine the most used social media platforms, the purposes of
social media use and the role of social media use in academic achievement of high school students.

The changing lifestyle with globalization has paved the way for the change of our habits with the
effect of technology and the internet. With the spreading internet technologies, social media platforms
have become a way of life used by people of all ages. Thus, many studies have been conducted on the
use of social media. In this study, the role of academic achievement of high school students who are
social media users will be examined. The importance of the research is that it contributes in terms of
providing suggestions and guidance for the research to be conducted.

The questions tried to be obtained in the research are as follows:
1. Which social media platforms are the most used by high school students?
2. What are the purposes of high school students' social media use?

3. What is the role of social media use in academic achievement?

Method

This research aims to determine the social media platforms that high school students who are
social media users use the most, the purposes of social media use and whether social media use plays a
role in their academic achievement. This research was conducted according to the survey model
(Biiytikoztiirk et al., 2015), which examines and tries to reveal the events without making any changes.

Participants

The participants of this study are high school students who actively use social media. Within the
scope of the research, the most frequently used social media platforms of high school students, the
purposes for which they use these platforms, and the possible effects of social media use on their
academic achievement were examined. Participants were recruited on a voluntary basis. All participants
declared that they regularly use social media platforms and completed the data collection tools applied
within the scope of the research. In this direction, it was aimed to reach comprehensive and
representative findings on the social media usage habits of high school students. The demographic
distribution of the participants in the field study is given in Table 1

Table 1. Distribution of Demographic Data

Demographic Categories N %
Characteristics
Woman 205 51,2
Gender Male 195 48,8
Total 400 100
9th grade 94 23,5
10th grade 92 23,0
Your Class 11th grade 105 26,3
12th grade 109 27,3

Total 400 100
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0-49 8 2,0
50 - 59 30 7,5

General Grade Point 60 - 69 100 25,0

Average (GPA) 70 - 79 161 40,3
80 - 89 86 21,5
90 - 100 15 3.8
Total 400 100

Among the demographic characteristics, gender, grade level and GPA ranges were evaluated.
While 51.2% (205) of the participants were female, 48.8% (195) were male. 23.5% of the participants
were 9th grade students, 23.0% were 10th grade students, 26.3% were 11th grade students and 27.3%
were 12th grade students. 40.3% of the participants were in the 70 - 79 grade range.

Population and Sample

The population of this study consists of high school students across Turkey who actively use
social media. The research aims to examine the frequency of social media use, purposes of use and the
impact of this use on academic achievement of high school students.

Quota sampling method, one of the quantitative research methods, was used in the study. The
quota sampling method aims to reach more balanced and meaningful results by allowing certain
subgroups within the population to be represented in the sample (Giirtan, 1982). Accordingly, the sample
of the study consisted of 400 high school students studying in Mus province. Participants were selected
on a voluntary basis and attention was paid to include students from different school types and grade
levels in the sample. In addition, the representativeness of the data obtained was strengthened by
considering the distribution of individuals from different socioeconomic backgrounds. In this way, it is
aimed to evaluate the findings of the research in a valid and reliable framework specific to Mus province.

Data Collection Tools

In this study, questionnaire technique was used as a data collection tool. In the preparation of the
questionnaire form, a literature review was conducted in the light of current and classical sources on the
subject and similar national and international studies on social media use and academic achievement
were utilized. In this context, the questionnaire items were structured based on studies such as Kaplan
and Haenlein (2009), Mangold and Faulds (2009), Zarella (2010), Safko (2010) and Bedir (2016). These
sources include important studies on the effects of social media on individuals' daily lives, usage patterns
of social media tools, user attitudes, and the relationship between social media and academic
achievement. In line with the findings obtained from these sources, original questionnaire items were
developed in accordance with the scope of the research. In addition, topics such as frequency of social
media use, purposes of use, preferred platforms and self-assessment of academic achievement constitute
the main components of the questionnaire.

The questionnaire form was designed to be applicable and analyzable. In order to ensure the
comprehensibility and validity of the measurement tool, a pre-test (pilot application) was conducted and
some statements were simplified and clarified in line with the feedback received. The questionnaire was
administered anonymously so as not to disclose students' identity information and was conducted on a
voluntary basis.

Research Process and Data Analysis



Alkan, F. / Anemon Mug Alparslan Universitesi Sosyal Bilimler Dergisi, 2025 13(2) 1110-1132 1115

The field application of the research was carried out between October-November 2023 with face-
to-face data collection method. At the beginning of the implementation process, a pre-test (pilot study)
was applied to a group of 60 students to test the validity and reliability of the questionnaire form. As a
result of the analysis of the data obtained from this pre-test application, the internal consistency
coefficient (Cronbach's Alpha) value of the scale was calculated as 0.760. This value shows that the
scale is a reliable measurement tool, and according to Akgiil and Cevik (2005), reliability coefficients
above 0.70 are considered “acceptable” and are considered sufficient in the field of social sciences.

In line with the findings obtained after the pilot application, necessary arrangements were made
in the questionnaire form and the actual application process was started. A total of 420 high school
students received the questionnaire to represent the sample of the study. However, among these forms,
20 questionnaires that were incomplete, incorrect or inconsistently completed were considered invalid
and excluded from the analysis, and the analyses were conducted on a total of 400 valid questionnaires.

As a result of the second Cronbach's Alpha analysis conducted to re-evaluate the reliability of the
data obtained after the main application, the internal consistency coefficient of the scale was calculated
as 0.802. This value shows that the research data are highly reliable within the framework of the criteria
stated by Akgiil and Cevik (2005). This analysis supported that the different dimensions of the scale
yielded consistent and stable results.

All data collected in the study were analyzed using IBM SPSS Statistics 22 package program. In
this context, descriptive statistics such as frequency and percentage distributions, statistical methods
such as independent samples t-test and one-way analysis of variance (ANOVA) were used to determine
differences between groups. In analyzing the data, p<0.05 was accepted as the statistical significance
level.

Findings

The distribution of social media platforms used in the field research is presented in Table 2, the
distribution of social media daily usage frequency data is presented in Table 3, the distribution of social
media daily usage time is presented in Table 4, the distribution of social media usage related to gender
(t test) analysis is presented in Table 5, the distribution of social media usage related to grade level
(ANOVA) analysis is presented in Table 6, and the distribution of social media usage related to grade
point average (ANOVA) analysis is presented in Table 7. Descriptive data, t-test and ANOVA analyses
were utilized in the study.

Table 2. Distribution of Social Media Platforms Used

Social Media Platforms N Total Percentage in 400
Percentage(%) People (%)

Youtube 224 17,2 56,0
Instagram 243 18,5 60,8
Whatsapp 323 24,6 80,8
Facebook 124 9,6 31,0
Twitter 41 3,2 10,3
Messenger 67 5,2 16,8
Pinterest 19 1,5 4.8

LinkedIn 2 0,2 0,5

Snapchat 112 8,6 28,0

Tiktok 156 11,9 39,0
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Total 1311 100

Participants were asked to indicate the social media platforms they use. Descriptive statistics are
given in Table 2. Thus, Youtube (224), Instagram (243), Whatsapp (323), Facebook (124), Twitter (41),
Messenger (67), Pinterest (19), LinkedIn (2), Snapchat (112) and Tiktok (156). The social media
platform that participants use the most is Whatsapp, followed by Instagram, Y outube, Tiktok, Facebook,
Snapchat, Messenger, Twitter, Pinterest and LinkedIn.

Table 3. Distribution of Frequency of Daily Use of Social Media

Categories N %
Very Often 69 17,3
Your daily frequency of Frequently 140 35,0
social media use. Sometimes 125 31,3
Little 43 10,8
Very Little 23 5,8
Total 400 100

Participants were asked to indicate the frequency of use of social media platforms. Descriptive
statistics are given in Table 3. Thus, “very often” is 17.3%, “frequently” 35.0%, “occasionally” 31.3%,
“rarely” 10.8% and “very rarely” 5.8%.

Table 4. Distribution of Daily Duration of Social Media Use

Categories N % Average

1 Hour 58 14,5

2 Hours 42 10,5

3 Hours 57 14,3

4 Hours 55 13,8

5 Hours 67 16,8
Your daily social 6 Hours 18 4,5 4 H 56
media usage time. 7 Hours 31 7.8 -

8 Hours 27 6.8 Minutes

9 Hours 6 1,5

10 Hours 36 9,0

11 Hours 1 0,3

12 Hours 1 0,3

13 Hours 1 0,3

Total 400 100

Participants were asked to indicate the duration of their daily use of social media platforms.
Descriptive statistics are given in Table 4. Thus, high school students spend an average of 4 hours and
56 minutes on social media daily. According to the WeAreSocial Turkey report, the average daily social
media usage time in Turkey is 2 hours and 44 minutes (Wearesocial: 2024).While the WeAreSocial
Turkey report covers all social media users, it is normal for the participants of our study to use social
media for 4 hours and 44 minutes due to the fact that they are high school students and use social media
intensively.

Table 5. (ttest) Analysis of Social Media Use Regarding Gender

Factors related to social media usage Gender N X (mean) SS t p

1. Purpose of Social Media Use Woman 205 3,52 1,37 .00
Male 195 3,76 096 3317

2. Time Spent on Social Media Woman 205 3,08 1,36 .00
Male 195 3,60 1,07 4206

3. The Role of Social Media Use in Academic Woman 205 3,20 1,25 .00

Achievement Male 195 3.40 1.02 -1,764
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The (#-test) analysis of social media use in relation to gender is given in Table 5. According to the
purpose of social media use (=-3,317; p<0.05), the answers given by male participants are significantly
higher than the answers given by female participants. Thus, it is seen that the purposes of social media
use of female and male participants differ. According to the time spent on social media (=-4,2006;
p<0.05), the responses given by male participants are significantly higher than the responses given by
female participants. Thus, it was concluded that male participants spent more time on social media than
female participants. According to the role of social media use in academic achievement (=-1,764;
p<0.05), the responses of male participants are significantly higher than the responses of female
participants. Thus, it is seen that male participants' social media use affects academic achievement
compared to female participants.

Table 6. (ANOVA) Analysis of Social Media Use by Grade Level

Factors related to social media usage Class N X (mean) SS F p
1. Purpose of Social Media Use 9th grade 94 3,55 1,08
10th grade 92 3,67 1,10 2167 .24 -

11th grade 105 3,67 1,05
12th grade 109 3,44 1,44
2. Time Spent on Social Media 9th grade 94 3,54 2,73
10th grade 92 3,56 120 L7522 -
11th grade 105 3,51 1,15
12th grade 109 3,24 1,38

3. The Role of Social Media Use 9th grade 94 3,27 2,23
in Academic Achievement 10th grade 92 3.46 1.13 1,579 .30 -

11th grade 105 3,38 1,01
12th grade 109 3,20 1,32

The (ANOVA) analysis of social media use according to grade levels is given in Table 6. No
significant relationship was found in the analysis of social media use according to grade levels.

Table 7. (ANOVA) Analysis of Social Media Use Related to Grade Point Average

Factors related to social media usage Grade Point N X (mean) SS F p
Average
1. Purpose of Social Media Use 1.0-49 8 3,46 1,27 1 -6 (p=0,02)
2.50-59 30 3,72 1,01 2,800 .03 2-5(p=0,02)
3.60-69 100 3,69 1,08 § - g gfg’gg
4.70-79 161 3,67 1,01 3.6 (p:O:OO)
5. 80-89 86 3,35 1,22 4 -5 (p=0,00)
6.90-100 15 3,00 1,51 4 - 6 (p=0,00)
5 -6 (p=0,00)

2. Time Spent on Social Media .0-49 8 3,24 1,52

.50-59 30 3,57 1,32 3,075 .03 2-5(p=0,01)
_60-69 100 355 1,16 o
.70-79 161 3,54 1,69 3-6 (p=0.00)
.80-89 86 2,98 1,37 4 -5 (p=0,00)

1
2
3
4
5
6.90-100 15 2,77 1,58 4- 6 (p=0,00)
1
2
3
4
5
6

3. The Role of Social Media Use in
Academic Achievement

.0-49 8 337 144
.50-59 30 338 1,09 2,667 .04 2-6(p=0,00)

- 3 -5 (p=0,02)
.60-69 100 349 1,04 3- 6 (p=0,00)

4 - 6 (p=0,00)

.70-79 161 3,33 1,05
. 80-89 86 3,12 1,28
.90-100 15 2,55 1,58
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The (ANOVA) analysis of social media use in relation to grade point average is given in Table 7.
According to the purpose of social media use (F=2,800; p<0.05), participants with a GPA of 79 and
below are significantly higher than participants with a GPA of 80 and above. Thus, it is seen that the
purpose of social media use of participants with a GPA of 80 and above is different from the purpose of
social media use of participants with a GPA of 79 and below. According to the time spent on social
media (F=3,075; p<0.05), the participants with a GPA of 79 and below are significantly higher than the
participants with a GPA of 80 and above. Thus, it was concluded that participants with a GPA of 79 and
below spent more time on social media than participants with a GPA of 80 and above. According to the
effect of social media use on academic achievement (F=2,667; p<0.05), participants with a GPA of 79
and below are significantly more than participants with a GPA of 80 and above. Thus, it is seen that
participants with a GPA of 80 and above are more likely to think that social media use affects academic
achievement than participants with a GPA of 79 and below. Considering these results, it is concluded
that social media use affects academic achievement.

Discussion

When the studies in the literature are examined, the findings of the studies conducted by Kalaman
(2016), Kiitiikoglu (2019), Alkan (2022) and Alkan (2023) were used. When the data on the purpose of
social media use are examined, it is seen that the participants mostly prefer to spend time on social media
and produce content. Vural and Bat (2010) stated that social media applications are generally used for
spending time and online chatting. In the studies conducted on the relationship between social media
and academic achievement, it is concluded that social media negatively affects academic achievement.
For example, in the studies conducted by Kahyaoglu and Celik (2011), Baytemir (2006), Kog¢ and
Karabatak (2011) and Junco (2012) ve Baird & Fisher (2017), it was stated that the academic
achievement of students who spend too much time on social media decreases. When the data on social
media and academic achievement are examined, it is seen that the participants mostly exhibit
procrastination behavior by spending more time on social media than they planned. Studies conducted
by Ergeng (2011), Kogak (2012), Argin (2013), Kuss ve Griffiths (2017) and Akdemir (2013) show that
as the average time spent on social media and the internet increases, procrastination behavior also
increases. In the study, when the purpose of social media use was examined according to gender, it was
determined that men spent more time on social media compared to women. Studies conducted by
Seferoglu and Yildiz (2013), Tanriverdi and Sagir (2014), Paul and Lee (2012) and Cetinkaya (2013)
also revealed similar results and it was determined that male students spent more time on social media.

Conclusion

Today, the rapidly expanding use of social media is causing radical changes in individuals' daily
life habits. With the developments in mobile technologies, social media has gone beyond being just a
means of entertainment or communication and has taken an active role in individuals' socialization,
identity creation and digital content production processes. Social media is becoming an important part
of individuals' daily lives and they meet their need for socialization in the digital environment. This
widespread use of social media also diversifies user profiles. Research shows that social media platforms
are used intensively not only by young individuals but also by older age groups. However, it is observed
that young individuals use social media more intensively and interactively. This situation makes it
necessary to investigate the impact of social media use on academic life. According to the research
findings, there are significant causal relationships between the frequency and purposes of social media
use and academic achievement levels of high school students. Analyses by gender reveal that male
students spend more time on social media and this has a negative impact on their academic achievement.
In other words, as the duration of social media use increases, academic performance decreases, which
means that social media use has a negative impact on academic achievement.There is no significant
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difference in the analysis according to class level. This finding suggests that social media usage habits
are more closely related to individual usage patterns rather than class level. In the evaluations made
according to grade point average, a significant causal relationship emerges. It is observed that students
with a GPA of 80 and above use social media in a more limited and conscious manner, whereas students
with a GPA of 79 and below spend more time on social media. This supports that increasing social
media usage time has a negative impact on academic achievement. In addition, students with higher
GPAs s think that social media use has an impact on academic achievement and are able to recognize this
relationship. Research findings reveal that social media use is not only limited to individual preferences,
but also an important factor that directly affects students' academic achievement. In particular,
uncontrolled and intensive social media use causes students to experience distraction, difficulty in time
management and loss of efficiency in learning processes. This leads to a decrease in achievement levels
and shows that social media use has a causal effect on academic achievement.

Recommendations

Considering the research results, the following recommendations can be taken into
consideration in terms of shedding light on future studies.

1. Smartphone usage levels during school hours can be investigated.

2. Social media usage and its effects on digital game addiction can be examined.

3. Studies can be conducted on the relationship between digital games and academic success.

The first part of the study included demographic information about the students. The survey
forms were applied face to face and the findings were analyzed using the SPSS program.

Disclosure Statements

1. Declaration of contribution rate of researchers: Declaration of contribution rate of
researchers, First author 100%.

2. Conflict of interest: There is no conflict of interest.

3. Ethics Report: Permissions for the research were obtained from the Scientific Research and
Publication Ethics Board of Mus Alparslan University with the ethical approval document dated
01.11.2023 and numbered 115351.

4. Research Model: Research Article



1120 Alkan, F. / Anemon Mug Alparslan Universitesi Sosyal Bilimler Dergisi, 2025 13(2) 1110-1132

TURKCE SURUM
Giris

Teknolojide yasanan hizli gelismeler sonucunda, degisen yasam sekli ve aligkanliklar, iletigim
bicimi basta olmak {izere biitiin sosyal hayati etkilemektedir. Her gecen giin hayatimizda daha fazla yer
edinen sosyal medya uygulamalarinin tiim iligkileri doniistiirdiigii goriilmektedir. Sosyal medya
kullanim yayginlig1 bazi olumsuz etkileri de ortaya ¢ikarmistir. Sosyal medya kullanim yogunlugundan
dolay1 baz1 bagimlilik problemlerini de ortaya ¢ikarmistir. Sosyal medya uygulamalari insan hayatinin
vazgecilmez yasam bigimine doniismiis ve kullanicilarda bir denetim mekanizmasi haline gelmistir.
Yasanan bu gelismeler toplumsal hayatta degisimleri zorunlu kilmis ve boylece insanlarin akademik
hayatta bazi ciddi sorunlarla karsilasmasma neden olmustur. Sosyal medya kullanimi insanlarda
olumsuz baz1 etkilere neden olmakla birlikte genellikle geng bireylerin ilgisini ¢ekmekte ve bu durum
ise bu geng bireylerin odak noktalarinin sosyal medya etrafinda sekillenmesine neden olmustur. Bu
durum ise bireylerin olumsuz bazi iligkilerin olugmasina neden olmustur. Sosyal medya kullaniminin
lise cagindaki bireyler arasinda yaygm olarak kullanilmasindan kaynakli olabilecek sorunlarm
incelenmesi 6nemlidir. Sosyal medya kullanimdan olusabilecek akademik erteleme davranisi ve
dolayisiyla akademik basari iizerindeki roliiniin incelenmesi gereklilik olarak ortaya ¢ikmaktadir.

Giliniimiizde genclerin biiyiik cogunlugu sosyal medya platformlarin aktif olarak kullanmakta;
bu durum, zaman yonetimi, dikkat siiresi ve akademik motivasyon gibi ¢esitli psikososyal ve biligsel
degiskenlerle dogrudan iligkili olabilmektedir (Kirschner & Karpinski, 2010). Lise ¢agindaki bireylerin
sosyal medya kullanim sikligi, dijital ekran siirelerinin artmasina ve bunun sonucunda ders ¢aligma
stirelerinde azalmaya neden olabilmektedir (Junco, 2012). Bu ¢ercevede, sosyal medya kullaniminin
akademik basar1 {izerinde olumsuz etkiler dogurabilecegi yoniinde bulgulara siklikla
rastlanmaktadir.Ote yandan, sosyal medyanin akademik basari iizerinde yalmzca olumsuz etkileri
oldugu sdylenemez. Bazi ¢alismalar, sosyal medyanin bilgi paylasimi, akademik destek gruplar ve is
birligine dayali 6grenme ortamlarinin olusumuna katki sagladigimi da belirtmektedir (Tess, 2013;
Greenhow & Lewin, 2016). Bu durum, sosyal medyanin kullanim amaci1 ve bi¢iminin, etkisini belirleyen
temel etmenlerden biri oldugunu gostermektedir. Yani, sosyal medya eger bilingli ve akademik odakl
bir sekilde kullanilirsa, 6grencilerin 6grenme siireclerine destek saglayabilir. Aragtirma kapsaminda lise
ogrencilerinin en fazla hangi sosyal medya platformlarini kullandiklari, sosyal medya kulanim amaglar
ve sosyal medya kullanimlarinin akademik basarilarida roliiniin olup olmadigmin ayrintili olarak
aragtirmanin problemini olugturmaktadir. Ayrica sosyal medya kullanim1 ve akademik basar iliskisi
arasindaki iligkinin incelenmesine yonelik eksikliklerin belirlenerek ¢6ziime kavusturulmasi noktasinda
katki saglayacag diistiniilmektedir.

Sosyal Medya

Web 2.0 teknolojileriyle hayatimiza girmis olan sosyal medya kavrami, bireylerin hayatlarini
onemli 6l¢iide etkilemistir. Web 1.0 asamasindan web 2.0 asamasina gegilirken genis kitlelere ulagan
internet, kullanicilarim pasif konumdan aktif konuma gegmesine onciiliik etmis ve igeriklerin tiretilerek
paylasilmasina olanak saglamistir (Mavnacioglu, 2015, s.9). Sosyal etkilesimi 6n planda tutan web 2.0
teknojileriyle birlikte pek ¢ok farkli internet platformu kullanilmaya baslanmistir. Sosyal ag siteleri web
2.0 teknolojilerinin kendisiyle birlikte getirmis oldugu en popiiler paylagim ortamlarindan biri olarak
kabul edilmektedir (Karal &Kokog, 2010).

“Sosyal etkilesimi, igbirligini ve paylasimi 6n planda tutan Web 2.0 teknolojilerinin gelisimiyle
birlikte gilinlimiizde daha farkli internet ortamlar1 kullanilmaya baglanmistir. Bu ortamlart bloglar,
microbloglar, igerik paylasim siteleri, sosyal aglar gibi ortamlar olarak siralamak miimkiin olsa da tim
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bu Web 2.0 bilesenleri genel adiyla sosyal medya olarak tanimlanmaktadir.” (Argin, 2013).Sosyal
medya, insanlarin hayatinda énemli bir yer tutarak, bireylerin arkadasliklarimi ve iligkilerini yeniden
sekillendiren bir rol iistlenmektedir. Kullanicilarin igerik iirettigi ve iletisimin hizla gergeklestigi bu
platformlar, farkl kiiltiir ve cografyalardan pek ¢ok insanin bir araya gelmesini saglamaktadir (Alkan
& Ocal, 2023).

Insanlarin fikir, goriis veya deneyimlerini farkli yéntemlerle paylasma olanagi sunan sosyal
medya, bireylerin birbirleriyle iletisim halinde kalmas1 amaciyla kullanilan iletigsim platformlar1 olarak
ifade edilmektedir (Eraslan, 2016, s.6). Sosyal medya, internet ag1 iizerinden internet tabanl iletisim
araglar1 kullamilarak kullanicilarin iletisim kurmalarina olanak saglayan arag ve web siteleridir (Onat,
2010). Sosyal medya, sosyal etkilesimi saglayan, toplumun olusmasi ve igbirliginin olugmasini saglayan
siteler seklinde tanimlanmaktadir (Hazar, 2011). “Sosyal medya iletisim, bilgi edinme, oyun vb.
ihtiyaglarin disinda duygusal olarak iiziilme, sevinme vb. ihtiyaglara da cevap vermektedir. Kisisel
farkliliklar sosyal medyanin farkli amaglarla kullanilmasini saglamistir” (Hazar, 2011). Sosyal medya,
kullanicilarin igerik olusturmasina, bu igerikleri paylasmasina ve insanlarin birbirleriyle etkilesimde
olmasina olanak taniyan dijital platformlar olarak ifade edilmektedir (Ozgiil, 2015, 5.83). Sosyal medya
kullanicilari, bagkalarmin bilgilerini 6grenirken ayn1 zamanda kendileriyle ilgili de baskalarma bilgi
sunmaktadir (Erdogan, 2020). Sosyal medya, insanlar arasinda bilgi akisinin saglanarak, bilgi, ilgi alani,
duygu ve diisiincelerin aktarilmasina imkén saglayan ve bunlar1 hizli ve etkili bir sekilde yapabilen
cevrimici araglardir (Onat, 2010). Bir iletisim mecrasi olarak diisiiniilen internet, herhangi bir bireyin
pek cok insanla bilgi paylasmasi anlamina gelmektedir. Sosyal paylagim aglarmin en 6zelliklerinden
biri de ¢coklu paylagim ve etkilesime olanak saglamasidir (Goker &Dogan, 2011).

“Internette var olmanin gostergesi olan sosyal medya, Facebook, Youtube, Twitter gibi
platformlarda kullanicilarina o an nerde olduklarmi, neler yaptiklarini, sakladiklar diisiincelerini,
cektikleri videolarini paylasabilmelerini saglamakta, iceriklerini kendilerinin olusturdugu paylasimlara
imkan verebilmektedir. Igeriklerin kullanicilara 6zgii olmasi dzellestirilebilmesi sosyal medyanin en
onemli avantajlarindan birisidir.” (Biiyiiksener, 2009).

Zaman igersinde toplumun degisime ugramasina neden olan sosyal medya platformlari, insanlara
dair pek ¢ok kavramin yeniden tanimlanmasina neden olmustur. Paylasima odakli olan sosyal medya
ortamlari, insanlarm duygu, diisince, durum, goriintii, ses, miizik gibi pek ¢ok igerigin paylasimiyla
olusan sosyal etkilesimi yeniden kurgulayarak saglamaktadir (Goker, Demir &Dogan, 2010).

Akademik Basan

Akademik basari, bir bireyin yetenekleri, becerileri, motivasyonu ve gevresel etmenlerinin bir
araya gelerek meydana gelen karmasik etkilesim seklinde tanimlanmaktadir (Woolfe &Dryden, 1996,
s.22). Bir baska tanimda ise bir 6grencinin y1l boyunca almis oldugu derslerin yilsonundaki yillik not
ortalamas seklindedir (Akhun, 1992). Basari ise “saptanan hedeflere ulagsmak amaciyla planl bir caba
harcanarak arzulanan sonucun elde edilmesi”dir (Elmacioglu, 2012, s.47-75). Ogrencinin smifi, okulu
ve derse uygun olarak belirlenmis amaglara ulagmak i¢in ortaya koydugu ilerleme ¢abasi basarili olma
durumu olarak degerlendirilmektedir (Sevik, 2014). Standart basari testlerinden alinan puanlar, derslerin
genel not ortalamalar1 akademik basarinin bir 6l¢iitii olarak kullanilmaktadir (Woolfe ve Dryden, 1996,
s.22). Egitim kurumlarin birincil amaci 6grencilerin akademik bagarilar1 ve okul performanslaridir.
Egitimcilerden ziyade 6grencilerin derslerde ne yaptig1 okullar i¢in 6nem tagimaktadir (McLoughlin
&Lewis, 2002, s.33).

Ulkeler agisindan yetismis insan giicii en onemli deger kaynaklar arasinda gelmektedir. Bu degerli
kaynagi giice doniistirme noktasinda egitim kurumlarinin {ilkeler i¢in 6nemi biiyiiktiir. Bilgi ¢aginda
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problem c¢o6ziim becerisi ve diislinme kabiliyeti gelismis, yaratict ve {iiretken insanlara ihtiyag
duyulmaktadir.Dolayistyla egitim kurumlar1 oncelikle 6grencilerin biligsel, psikolojik ve duyussal
bakimdan gelismesine Oncii olmasi gerektigi sOylenebilmektedir. Basar1 kavrami, O6grencilerin
gelismislik diizeylerini 6lgmek amaciyla kullanilmaktadir. Bu yiizden 6grencilerin basarilar1 okullarin
en temel ¢iktis1 olarak degerlendirilmektedir (Sarier, 2016). Boylece akademik basar1 egitimin temel
amaglarmdan bir tanesi olmustur. Ogrencilerin akademik basarilari, egitim kurumlarmdaki
paydaslarinin da 6nem verdikleri konulardan bir tanesidir. Akademik basari, 6grencilerin okulda
edinmesi amaclanan kazanimlar1 elde etme diizeyinin gostergesidir (Isler, 2016).

Amag

“Sosyal Medya Kullaniminin Akademik Basar1 Uzerindeki Rolii, Lise Ogrencileri Uzerine Bir
Arastirma” baglikli bu ¢aligmada, lise egitimine devam eden &grencilerin, en fazla kullandig1 sosyal
medya platformlari, sosyal medya kulanim amaglar ve sosyal medya kullanimlarimin akademik
basarilarindaki roliiniin olup olmadiginin belirlenmesi amaglanmustir.

Kiiresellesme ile birlikte degisen yasam bicimi, tiimiiyle teknolojinin ve internetin de etkisiyle
aligkanliklarimizin degismesine zemin hazirlamistir. Yayginlasan internet teknolojileriyle birlikte
sosyal medya platformlar1 her yastan insanlar tarafinda kullanmlan ve bir yasam bi¢imi haline
doniigmiistiir. Boylece sosyal medya kullanimina iliskin pek ¢ok ¢aligma yapilmaktadir. Bu arastirmada
sosyal medya kullanicist olan lise 6grencilerinin akademik basarilarinin rolii incelenecektir. Yapilacak
olan aragtirmalar i¢in Oneri ve yol gostermesi bakimindan katki saglamasi arastirmanim 6nemi ortaya
koymaktadir.

Arastirmada elde edilmeye ¢alisilan sorular su sekildedir:
1. Lise 6grencilerinin en fazla kullandig1 sosyal medya platformlar1 hangileridir?
2. Lise 0grencilerinin sosyal medya kullanim amaglar nelerdir?

3. Sosyal medya kullaniminin akademik basaridakirolii nasildir?

Yontem

Bu aragtirma sosyal medya kullanicisi olan lise 6grencilerinin, en fazla kullandig1 sosyal medya
platformlari, sosyal medya kulanim amaglar ve sosyal medya kullanimlarinin akademik basarilarinda
roliinlin olup olmadiginin belirlenmesini ama¢ edinmistir. Olaylar {izerinden herhangi bir degisiklik
yapilmadan incelemeyi gergeklestiren ve ortaya ¢ikarmaya calisan tarama modeline (Biiyiikoztiirk vd.,
2015) gore bu aragtirma gore yiiriitilmiistiir.

Katilimcilar

Bu aragtirmanin katilimcilari, lise 6grenimine devam eden ve aktif olarak sosyal medya kullanan
ogrenciler olusturmaktadir. Arastirma kapsaminda, lise 6grencilerinin en sik kullandiklar1 sosyal medya
platformlari, bu platformlar1 hangi amaglarla kullandiklar1 ve sosyal medya kullanimimin akademik
basarilar1 iizerindeki olast etkileri incelenmistir. Katilimcilar, goniilliiliik esasina goredgrencilere
ulagilmasma o6zen gosterilmistir. Tim katilimcilar, sosyal medya platformlari diizenli olarak
kullandiklarin1 beyan etmis ve arastirma kapsaminda uygulanan veri toplama araglarini eksiksiz sekilde
tamamlamigtir. Bu dogrultuda, lise 6grencilerinin sosyal medya kullanim aligkanliklarina iliskin
kapsamli ve temsili nitelikte bulgulara ulasilmasi amaglanmistir.Yiriitiilen alan arastirmasinda
katilimcilarin demografik dagilimlar tablo 1’de verilmistir.
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Tablo 1. Demografik Verilerin Dagilimi

Demografik Ozellikler Kategoriler N %
Kadin 205 51,2
Cinsiyet Erkek 195 48,8
Toplam 400 100
9. Smf 94 23,5
10. Simif 92 23,0
Sinif Diizeyiniz 11. Siif 105 26,3
12. Simif 109 27,3
Toplam 400 100
0 - 49 8 2,0
50-59 30 7,5
Genel Not Ortalamasi 60 - 69 100 25,0
70 -79 161 40,3
80 - 89 86 21,5
90 - 100 15 3.8
Toplam 400 100

Demografik ozelliklerden cinsiyet, smif diizeyi ve genel not ortalamas1 araliklar
degerlendirilmeye alinmistir. Katilimcilarin %51,2’si (205) kadin katilimcilar olustururken, %48,8’ini
(195) ise erkek katilimeilar olugturmaktadir. Katilimeilarin %23,5°1 9. Smif, %23,0°1 10. Sinif, %26,3’1
11. smif ve %27,3’1 ise 12. sinif 6grencilerinden olusmaktadir. katilimcilarin %40,3 oranla en fazla 70
— 79 not araliginda oldugu goriilmektedir.

Evren ve Orneklem

Bu aragtirmanin evrenini, Tiirkiye genelinde lise 6grenimine devam eden ve aktif olarak sosyal
medya kullanan 6grenciler olusturmaktadir. Arastirma, lise 6grencilerinin sosyal medya kullanim
sikligi, kullanim amaglar1 ve bu kullamimin akademik basar1 {izerindeki etkisini incelemeyi
amaglamaktadir.

Arastirmada, nicel arastirma yontemlerinden biri olan kotali 6rnekleme yontemi kullanilmigtir.
Kotali drnekleme yoOntemi, evren igerisindeki belirli alt gruplarin Orneklemde temsiline olanak
saglayarak, daha dengeli ve anlamli sonuglara ulasmay1 hedeflemektedir (Giirtan, 1982).Bu dogrultuda,
arastirmanin Orneklemini Mus ilinde 6grenim goren 400 lise 6grencisi olusturmaktadir. Katilimcilar,
goniilliiliik esasia gore secilmis olup, farkli okul tiirleri ve sinif diizeylerinden 6grencilerin 6rneklemde
yer almasina dikkat edilmistir. Ayrica, farkli sosyoekonomik arka planlara sahip bireylerin dagilimi da
gozetilerek, elde edilen verilerin temsiliyet diizeyi gii¢lendirilmistir. Bu sayede, aragtirma bulgularmin
Mus ili 6zelinde gecerli ve giivenilir bir ¢cergevede degerlendirilmesi amaglanmustir.

Veri Toplama Araclan

Bu arastirmada, veri toplama araci olarak anket teknigi kullanmilmistir. Anket formunun
hazirlanmasinda, konuyla ilgili giincel ve klasik kabul edilen kaynaklar 15181nda alan yazin taramasi
yapilmis; sosyal medya kullanimma ve akademik basariya iliskin ulusal ve uluslararas1 diizeyde
gergeklestirilen benzer c¢alismalardan yararlanilmistir. Bu baglamda, 6zellikle Kaplan ve Haenlein
(2009), Mangold ve Faulds (2009), Zarella (2010), Safko (2010) ve Bedir (2016) gibi arastirmalar temel
alinarak anket maddeleri yapilandirilmistir.S6z konusu kaynaklar, sosyal medyanin bireylerin giindelik
yasam iizerindeki etkileri, sosyal medya araglarinin kullanim bigimleri, kullanici tutumlar ve sosyal
medya ile akademik basari arasindaki iligkileri ortaya koyan onemli ¢aligmalari igermektedir. Bu
kaynaklardan elde edilen bulgular dogrultusunda, aragtirma kapsamina uygun olacak sekilde 6zgiin
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anket maddeleri gelistirilmistir. Ayrica, sosyal medya kullanim siklig1, kullanim amaglari, tercih edilen
platformlar ve akademik basariya yonelik 6z degerlendirme gibi bagliklar da anketin temel bilesenlerini
olusturmaktadir.

Anket formu, uygulanabilir ve analiz edilebilir bi¢imde diizenlenmistir. Olgme aracinin
anlagilabilirligini ve gegerliligini saglamak amaciyla 6n test (pilot uygulama) yapilmis; elde edilen geri
bildirimler dogrultusunda bazi ifadelerde sadelestirme ve netlestirme yapilmistir. Anket, 6grencilerin
kimlik bilgilerini ifsa etmeyecek bicimde anonim olarak uygulanmis ve goniilliiliik esasina dayali
sekilde yiiriitilmistiir.

Arastirma Siireci ve Veri Analizi

Aragtirmanin saha uygulamasi, Ekim-Kasim 2023 tarihleri arasinda yiiz ylize veri toplama
yontemi ile gergeklestirilmistir. Uygulama siirecinin basinda, anket formunun gegerlilik ve glivenilirlik
diizeyini test etmek amaciyla 60 kisilik bir 6grenci grubuna 6n test (pilot ¢caligma) uygulanmistir. Bu 6n
test uygulamasindan elde edilen veriler iizerinde yapilan analiz sonucunda, 6l¢egin ig¢ tutarlilik katsayisi
(Cronbach’s Alpha) degeri 0,760 olarak hesaplanmigtir. Bu deger, 6lgegin giivenilir bir 6lgme araci
oldugunu gostermekte olup, Akgiil ve Cevik’e (2005) gore 0,70’in iizerindeki giivenilirlik katsayilari
“kabul edilebilir diizeyde” olarak degerlendirilmekte ve sosyal bilimler alaninda yeterli goriilmektedir.

Pilot uygulama sonrasi elde edilen bulgular dogrultusunda, anket formunda gerekli diizenlemeler
yapilmis ve esas uygulama siirecine gecilmistir. Aragtirmanin érneklemini temsil edecek sekilde toplam
420 lise 6grencisine anket formu ulastirilmistir. Ancak, bu formlar arasinda eksik, hatali ya da tutarsiz
sekilde doldurulmus olan 20 anket gegersiz sayilarak analiz diginda birakilmis ve analizler toplam 400
gegerli anket tizerinden yiritiilmiistiir.

Ana uygulama sonrasi1 elde edilen verilerin giivenilirligini tekrar degerlendirmek amaciyla
yapilan ikinci Cronbach’s Alpha analizi sonucunda, 6lgegin i¢ tutarlilik katsayisi 0,802 olarak
hesaplanmigtir. Bu deger, Akgiil ve Cevik’in (2005) belirttigi dlciitler gercevesinde, arastirma verilerinin
yiiksek diizeyde giivenilir oldugunu gostermektedir. Olgegin farkli boyutlarinin da tutarli ve istikrarls
sonuclar verdigi bu analizle desteklenmistir.

Arastirmada toplanan tiim veriler, IBM SPSS Statistics 22 paket programi aracilifiyla analiz
edilmistir. Bu kapsamda, frekans ve yiizde dagilimlar1 gibi tamimlayici istatistikler,gruplar arasi
farkliliklar1 belirlemek iizere bagimsiz 6rneklemler t-testi ve tek yonlii varyans analizi (ANOVA) gibi
istatistiksel yontemler kullanilmigtir. Verilerin ¢éziimlenmesinde istatistiksel anlamlilik diizeyi olarak
p<0.05 kabul edilmistir.

Bulgular

Yiritiilen alan arastirmasinda kullanilan sosyal medya platformlarinin dagilimlar1 Tablo 2’de,
sosyal medya glinliik kullanimsiklig1 verileri Tablo 3°de, sosyal medya giinliik kullanim siiresinin
dagilimlar1 Tablo 4’de,sosyal medya kullaniminin cinsiyete iligkin (t testi) analizinin dagilimlar1 Tablo
5’de, sosyal medya kullaniminin sinif diizeyine iliskin (ANOVA) analizinin dagilimlar1 Tablo 6°da,
sosyal medya kullaniminin not ortalamasina iliskin (ANOVA) analizinin dagilimlar1 Tablo 7°de,
sunulmustur. Calismada betimsel verilerden, t testive ANOV A analizlerinden yararlanilmistir.

Tablo 2. Kullanilan Sosyal Medya Platformlarinin Dagilimlar
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Sosyal Medya

Platformlar N Toplam Yiizde (%) 400 Kiside Yiizde (%)
Youtube 224 17,2 56,0
Instagram 243 18,5 60,8
Whatsapp 323 24,6 80,8
Facebook 124 9,6 31,0
Twitter 41 3,2 10,3
Messenger 67 5,2 16,8
Pinterest 19 1,5 4.8
LinkedIn 2 0,2 0,5
Snapchat 112 8,6 28,0
Tiktok 156 11,9 39,0
Toplam 1311 100

Katilmcilardan, kullanmis olduklar1 sosyal medya platformlarini belirtmeleri istenmistir.
Betimsel istatistiklere Tablo 2°de yer verilmistir. Boylece Youtube (224), Instagram (243), Whatsapp
(323), Facebook (124), Twitter (41), Messenger (67), Pinterest (19), Linkedln (2), Snapchat (112) ve
Tiktok (156) seklindedir. Katilimcilarin en fazla kullandig1 sosyal medya platformu Whatsapp iken
strasiyla Instagram, Youtube, Tiktok, Facebook, Snapchat, Messenger, , Twitter, Pinterest ve LinkedIn
gelmektedir.

Tablo 3. Sosyal Medya Giinliik Kullanim Siklig1 Dagilimlar

Kategoriler N %
Cok Sik 69 17,3
Sosyal Medyay1 Giinliik Sik 140 35,0
Kullanim Sikhgimz. Ara Sira 125 31,3
Az 43 10,8
Cok Az 23 5,8
Toplam 400 100

Katilmcilardan, sosyal medya platformlarinin kullamim sikliklarini belirtmeleri istenmistir.
Betimsel istatistiklere Tablo 3°de yer verilmistir. Boylece “cok sik” %17,3, “sik” %35,0, “ara sira
%31,3, “az” %10,8 ve “cok az” %5,8 olarak ifade edilmistir.

Tablo 4. Sosyal Medya Giinliik Kullanim Siiresinin Dagilimlar1

Kategoriler N % Ortalama
1 Saat 58 14,5
2 Saat 42 10,5
3 Saat 57 14,3
4 Saat 55 13,8
Giinliik sosyal > Saat 67 16,8
medya  kullanim 6 Saat 18 4,5 4 Saat 56 Dakik
siireniz. 7 Saat 31 7,8 aa akika
8 Saat 27 6,8
9 Saat 6 1,5
10 Saat 36 9,0
11 Saat 1 0,3
12 Saat 1 0,3
13 Saat 1 0,3

Toplam 400 100




1126 Alkan, F. / Anemon Mug Alparslan Universitesi Sosyal Bilimler Dergisi, 2025 13(2) 1110-1132

Katilimcilardan, sosyal medya platformlarini giinlitk kullanim siirelerini belirtmeleri istenmistir.
Betimsel istatistiklere Tablo 4’de yer verilmistir. Boylece lise 6grencileri sosyal medyada giinliik
ortalama 4 saat 56 dakika zaman gecirmektedirler. WeAreSocial Tiirkiye raporuna gore Tiirkiye’de
giinliik sosyal medya kullanim siiresi ortalama 2 saat 44 dakikadir (Wearesocial: 2024).WeAreSocial
Tiirkiye raporu tiim sosyal medya kullanicilarini kapsarken, caligmamizin katilimcilarinin lise
ogrencilerinden olugsmasi ve sosyal medyay1 yogun olarak kullanmalarimdan kaynakli sosyal medya
kullanim siiresinin 4 saat 44 dakika olmasi olagandir.

Tablo 5. Sosyal Medya Kullaniminin Cinsiyete iliskin (t test) Analizi

Sosyal medya kullanimina iliskin faktérler Cinsiyet N X (mean) SS t p

1. Sosyal Medya Kullanim Amaci Kadin 205 3,52 1,37 .00
Erkek 195 3,76 096 3317

2. Sosyal Medyada Gegirilen Zaman Kadin 205 3,08 1,36 .00
Erkek 195 3,60 1,07 4206

3. Sosyal Medya Kullammmimmin Akademik Kadin 205 3,20 1,25 .00

BagardakiRolii Erkek 195 3,40 1,02 -1.764

Sosyal medya kullaniminin cinsiyete iliskin (# testi) analizi Tablo 5’de verilmistir. Sosyal medya
kullanim amacia (=-3,317; p<0.05), gore erkek katilimeilarin verdigi yamtlar kadin katilimcilarin
verdigi yanitlara gore anlamli diizeyde daha fazladir. Boylece kadin katilimcilar ile erkek katilimcilarin
sosyal medyay1 kullanim amagclarinin farklilastig1 goriilmektedir. Sosyal medyada gegirilen zamana (¢=-
4,206; p<0.05), gore erkek katilimcilarin verdigi yanitlar kadin katilimcilarin verdigi yanitlara goére
anlamli diizeyde daha fazladir. Boylece sosyal medyada erkek katilimcilari kadin katilimcilardan daha
fazla zaman gegirdigi sonucuna ulasilmistir. Sosyal medya kullaniminin akademik basarisindaki
roliine(z=-1,764; p<0.05), gore erkek katilimcilarin verdigi yanitlar kadin katilimcilarin verdigi yanitlara
gore anlamli diizeyde daha fazladir. Boylece erkek katilimcilarin kadin katilimeilara gore sosyal medya
kullanimlarinin akademik basariy1 etkiledigi goriilmektedir.

Tablo 6. Sosyal Medya Kullaniminin Sinif Diizeyine iliskin (ANOVA) Analizi

Sosyal medya kullammina iliskin Smif N X (mean) SS F p

faktorler

1. Sosyal Medya Kullanim Amac1 9. sinif 94 3,55 1,08
10. Simf 92 3,67 1,10 167 .24 -
11. Simif 105 3,67 1,05
12. Simif 109 3,44 1,44

2. Sosyal Medyada Gegirilen Zaman 9. sinif 94 3,54 2,73
10. Simf 92 356 120 1275 .22 -
11. Simf 105 3,51 1,15
12. Simif 109 3,24 1,38

3. Sosyal Medya Kullammimn 9. sinif 94 3,27 2,23

Akademik Bagaridaki Rolii 10. Sinif 92 3.46 113 L579 .30 -
11. Simf 105 3,38 1,01
12. Simif 109 3,20 1,32

Sosyal medya kullantminin smif diizeylerine iliskin  (ANOVA) analizi Tablo
6’daverilmistir.Sosyal medya kullanimmin sinif diizeylerine gore analizinde anlaml bir iligki tespit
edilmemistir.

Tablo 7. Sosyal Medya Kullanimimin Not Ortalamasina Iliskin (ANOVA) Analizi
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Sosyal medya kullammina iliskin Not N X (mean) SS F p

faktorler Ortalamasi

1. Sosyal Medya Kullamm Amaci 1.0-49 8 3,46 1,27 1 -6 (p=0,02)
2.50-59 30 3,72 1,01 2,800 .03 2-5(p=0,02)
3.60-69 100 369 108 Yoo
4.70-79 161 3,67 1,01 3.6 (p:OZOO)
5.80-80 86 335 1,22 23 (5=0.00)
6. 90-100 15 3,00 1,51 4 - 6 (p=0,00)

5 - 6 (p=0,00)

2. Sosyal Medyada Gegirilen Zaman 1.0-49 8 3,24 1,52
2.50-59 30 3,57 1,32 3,075 .03 2-5(p=0,01)
3.60-69 100 3,55 1,16 o
4.70-79 161 3,54 1,69 3.6 (p:O:OO)
5.80-89 86 298 137 45 (h=0,00)
6.90-100 15 277 1,58 4 - 6 (p=0,00)

3. Sosyal Medya Kullantmmmin 1. 0-49 8 3,37 1,44

Akademik Basaridaki Rolii 2.50-59 30 3,38 1,09 2,667 .04 2-06(p=0,00)
3.60-69 100 349 1,04 NP
4.70-79 161 333 1,05 46 0.00)
5. 80-89 86 3,12 1,28
6. 90-100 15 2,55 1,58

Sosyal medya kullaniminin not ortalamasina iligkin (ANOVA) analizi Tablo 7’de verilmistir.
Sosyal medya kullanim amacina (F=2,800; p<0.05), gore not ortalamas1 79 ve altinda olan katilimeilar,
not ortalamasi 80 ve iistii olan katilimcilara gore anlamli diizeyde daha fazladir. Boylece not ortalamasi
80 ve tstii olan katilimeilarin sosyal medyay1 kullamim amaci ile not ortalamasi 79 ve altinda olan
katilimcilarin sosyal medyay1 kullanim amacinin farkli oldugu goriilmektedir. Sosyal medyada gegirilen
zamana (F=3,075; p<0.05), gére not ortalamasi 79 ve altinda olan katilimcilar, not ortalamasi 80 ve iistii
olan katilimcilara gore anlamli diizeyde daha fazladir. Boylece not ortalamasi 79 ve alti olan
katilimcilarin, not ortalamas1 80 ve iistii olan katilimcilara gore sosyal medyada daha fazla gecirdigi
sonucuna ulagilmistir.Sosyal medya kullaniminin akademik basaridaki roliine (F=2,667; p<0.05), gore
not ortalamasi 79 ve altinda olan katilimcilar, not ortalamasi 80 ve iistii olan katilimcilara gore anlaml
diizeyde daha fazladir. Boylece not ortalamasi 80 ve iistii olan katilimcilarin not ortalamasi 79 ve alt1
olan katilmcilara gore sosyal medya kullaniminin akademik basariy: etkiledigi goriisiinde olduklari
goriilmektedir. Bu sonuclar géz Oniine alindiginda sosyal medya kullanimini akademik basariy1
etkiledigi sonucuna varilmigtir.

Tartisma

Alanyazindaki arastirmalar incelendiginde, Kalaman (2016), Kiitiikkoglu (2019), Alkan (2022) ve
Alkan (2023) tarafindan yapilan ¢alismalarin bulgularindan yararlanilmistir. Sosyal medya kullanim
amacina iligkin verilere bakildiginda, katilimcilarin gogunlukla sosyal medyada vakit gecirmeyi ve
icerik liretmeyi tercih ettikleri goriilmektedir. Vural ve Bat (2010) ise sosyal medya uygulamalarinin
genellikle zaman gegirmek ve ¢evrimici sohbet amaciyla kullanildigini belirtmislerdir. Sosyal medya ve
akademik bagar1 arasindaki iliskiye dair yapilan arastirmalarda, sosyal medyanin akademik basariy1
olumsuz etkiledigi sonucuna varilmaktadir. Ornegin, Kahyaoglu ve Celik (2011), Baytemir (2006),
Kirschner ve Karpinski'nin (2010)Ko¢ ve Karabatak (2011), Junco (2012) ve Baird & Fisher (2017),
tarafindan yapilan ¢aligsmalarda, sosyal medyada fazla vakit gegiren 6grencilerin akademik basarilarinin
diistiigt ifade edilmistir. Sosyal medya ve akademik basari ile ilgili verilere bakildiginda, katilimeilarin
cogunlukla sosyal medyada planladiklarindan daha fazla zaman harcayarak erteleme davranisi
sergiledikleri goriilmektedir. Ergeng (2011), Kogak (2012), Argin (2013), Kuss ve Griffiths (2017) ve
Akdemir (2013) tarafindan yapilan arastirmalar, sosyal medya ve internette gecirilen ortalama siirenin
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arttikca erteleme davraniginin da arttigini gostermektedir. Arastirmada, sosyal medya kullanim amacinin
cinsiyete gore incelenmesinde ise erkeklerin, kadinlara kiyasla sosyal medyada daha fazla zaman
gecirdigi belirlenmistir. Seferoglu ve Yildiz (2013), Tanriverdi ve Sagir (2014), Paul ve Lee (2012),
Kuss ve Griffiths (2017) ve Cetinkaya (2013) tarafindan yapilan ¢aligmalar da benzer sonuglar ortaya
koymus ve erkek dgrencilerin sosyal medyada daha fazla zaman gegirdikleri tespit edilmistir.

Sonug¢

Giliniimiizde hizla yayginlagan sosyal medya kullanimi, bireylerin giinlitk yagam aliskanliklarinda
koklii degisimlere neden olmaktadir. Mobil teknolojilerdeki gelismelerle birlikte sosyal medya, yalnizca
bir eglence veya iletisim araci olmanin 6tesine gecerek bireylerin sosyallesme, kimlik olusturma ve
dijital icerik lretme siireglerinde aktif bir rol iistlenmektedir. Sosyal medya, bireylerin giindelik
hayatinin 6nemli bir parcasi haline gelmekte ve sosyallesme ihtiyacin1 dijital ortamda
karsilamaktadir.Sosyal medya kullaniminin bu denli yayginlagsmasi, kullanici profillerini de
cesitlendirmektedir. Yapilan arastirmalar, sosyal medya platformlarinin yalmzca geng bireyler
tarafindan degil, ileri yas gruplan tarafindan da yogun bicimde kullanmilmakta oldugunu ortaya
koymaktadir. Ancak, geng¢ bireylerin sosyal medyay1 daha yogun ve daha etkilesimli bigimde
kullandiklar1 goriilmektedir. Bu durum, sosyal medya kullaniminin akademik yasanti iizerindeki
etkisinin arastirilmasini gerekli kilmaktadir.Arastirma bulgularina gore, lise O0grencilerinin sosyal
medya kullanim siklig1 ve kullanim amaglar ile akademik basar1 diizeyleri arasinda anlamli nedensel
iligkiler bulunmaktadir. Cinsiyete gore yapilan analizlerde, erkek 6grencilerin sosyal medyada daha
fazla zaman gegirdigi ve bu durumun akademik basarilarini olumsuz etkiledigi belirlenmektedir. Yani,
sosyal medya kullanim siiresi arttik¢a akademik performans diismekte, bu da sosyal medya kullaniminin
akademik bagar1 iizerinde olumsuz bir etki olusturmakta oldugunu gostermektedir.Sinif diizeyine gore
yapilan analizlerde ise anlamli bir farklilik bulunmamaktadir. Bu bulgu, sosyal medya kullanim
aligkanliklarinin sinif diizeyinden ziyade bireysel kullanim bi¢imleriyle daha yakindan iliskili oldugunu
gostermektedir.Not ortalamasina gore yapilan degerlendirmelerde ise belirgin bir nedensellik iliskisi
ortaya ¢ikmaktadir. Not ortalamasi 80 ve {izeri olan dgrencilerin sosyal medyay1 daha sinirli ve bilingli
kullandiklari; buna kargmn, not ortalamasi 79 ve altinda olan &grencilerin sosyal medyada daha fazla
vakit gecirdikleri goriilmektedir. Bu durum, sosyal medya kullamim siiresinin artmasinin akademik
basar1 iizerinde olumsuz bir etki yarattigini1 desteklemektedir. Ayrica, not ortalamasi yiiksek olan
ogrenciler, sosyal medya kullanimiin akademik basar iizerinde etkili oldugunu diisiinmekte ve bu
iligkiyi fark edebilmektedir. Arastirma bulgular sosyal medya kullaniminin yalnizca bireysel tercihlerle
siirlt kalmadigini, ayn1 zamanda 6grencilerin akademik bagarilarini dogrudan etkileyen 6nemli bir
faktor oldugunu ortaya koymaktadir. Ozellikle kontrolsiiz ve yogun sosyal medya kullanimu,
ogrencilerin dikkat daginiklig1 yasamasina, zaman ydnetiminde zorlanmasina ve dgrenme siireglerinde
verim kaybi1 yagamasina neden olmaktadir. Bu durum, basari diizeylerinde diisiise yol agmakta ve sosyal
medya kullaniminin akademik basar1 lizerinde nedensel bir etki olusturdugunu gostermektedir.

Oneriler

Arastirma sonuglart goz oniine alindiginda, sonraki ¢aligmalara 151k tutmasi bakiminda asagida
verilen Oneriler dikkate alinabilir.

1. Okul saatleri igerinde akilli telefon kullanim diizeyleri arastirilabilir.
2. Sosyal medya kullanim1 ve dijital oyun bagililig1 iizerindeki rolleri incelenebilir.
3. Dijital oyun ve akademik basari iligkisi yonelik ¢aligsmalar yapilabilir.
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Beyan ve Aciklamalar

1. Aragtirmacilarin katki orani beyani: Aragtirmacilarin katki orani beyani, Birinci yazar % 100.
2. Cikar catismasi: Herhangi bir ¢ikar ¢atismasi bulunmamaktadir.

3. Etik Raporu: Arastirmaya iliskin izinler Mus Alparslan Universitesi Bilimsel Arastirma ve Yaym
Etigi Kurulundan 01.11.2023 tarihli ve 115351 sayili etik onay belgesi alinmustir.

4. Arastirmanin Modeli: Arastirma Makalesi
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