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One Cikanlar

e Ebeveynler orta diizeyde paylasan ebeveynlik diizeyine sahiptir.
e Ebeveynler paylasan ebeveynlik davranisiyla en ¢ok bilissel
ihtiyaclarini gidermeyi amaglamaktadir.
e Ebeveynlerin paylasan ebeveynlik duzeyleri genellikle bireysel
demografik 6zelliklerine anlamh farklilik gostermektedir.
e Cocuklar ebeveynlerinin kendi onaylari olmadan onlarla ilgili igerik
paylasmalarindan hosnut olmamaktadir.
0z
Bu ¢alismada, ebeveynlerin sosyal medya platformlarinda ¢ocuklarinin
6zel bilgilerini ve fotograflarini paylasma davranisi olan paylasan
ebeveynlik egilimleri incelenmistir. Calisma ¢oklu yéntemli bir ¢alisma
olarak yapilandirilmistir. Nicel boyutu tarama desenine dayali olarak
yiriitiilen ¢alismanin nicel verileri, 334 ebeveyne uygulanan Sharenting
Olcegi aracihigiyla toplanmistir. Calismanin fenomenoloji ile desenlenen
nitel boyutunun verileri ise 15 ebeveyn ve ¢ocuklariyla gergeklestirilen
yari yapilandiriimis gériismeler araciligiyla elde edilmistir. Calismada
elde edilen nicel veriler, SPSS 18 istatistik paket programi araciligiyla
analiz edilmistir. Nitel verilerin analizi ise icerik analizi ve betimsel analiz
yéntemlerinin birlikte kullanilmasiyla gerceklestirilmistir. Nicel verilerin
analizi sonucunda, ebeveynlerin orta diizeyde paylasan ebeveynlik
davranisinda bulunduklari sonucuna varilmistir. Ayrica ebeveynlerin bu
edilimlerinin altinda en ¢ok bilissel ihtiyaglarini karsilama isteginin
yattigi tespit edilmistir. Paylasan ebeveynlik puanlarinda ebeveynlik
rolii ve egitim seviyesi acisindan anlamli bir farkhhik bulunmazken;
cocuk sayisi ve sosyal aglarda gegirilen siireye bagh olarak anlamli
farkhliklar oldugu saptanmustir. Nitel veri analizi sonucu ulasilan
bulgular ise ebeveynlerin 6nemli bir béliimiiniin sosyal medyada siklikla
paylasim yaptiklari, paylasimlarin 6zellikle 6zel giinler, aile etkinlikleri,
cocuklarin basarilari ve tatil anilari etrafinda yogunlastigi belirlenmistir.
Ebeveynlerin bu paylasimlar sirasinda ¢ogunlukla mutluluk ve gurur
hissettikleri, ani biriktirme ve arsivleme, sosyal onay elde etme gibi
gesitli  motivasyonlarla paylasimda bulunduklari  gérilmiistiir.
Ebeveynlerin énemli bir kisminin temel mahremiyet énlemleri aldigi
tespit edilmistir. Cocuklarin gériisleri ise izin alinmadan yapilan
paylasimlarin siklikla utang, rahatsizlik ve ézerklik ihlali duygularina yol
actigini ortaya koymustur. Calisma sonucunda elde edilen bulgular
isiginda ebeveynlerin paylasan ebeveynlik ile ilgili bilgilendirilmesi
basta olmak (izere ¢esitli 6neriler getirilmistir.

Anahtar Kelimeler: Dijital mahremiyet, Ebeveyn, Sharenting,
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1. Girig

Teknolojinin  hizh  gelisimi, insanlarin sosyallesme pratiklerini ¢esitlendirmis ve
geleneksel yiiz ylize etkilesim bigcimlerinin yani sira dijital aglar araciligiyla yeni iletisim olanaklari
dogurmustur (Terkan, 2014). Bireyler hem kendi yasamlarina hem de c¢ocuklarinin yasamlarina
dair bilgileri ve gorselleri sosyal medya araciligiyla paylasmaya baslamislardir (Brosch, 2018).
Ebeveyn paylasimlari ¢cocugun kendi onayl olmadan sosyal medyada yer almasina ve dijital
kimliginin sekillenmesine yol agmaktadir. Paylasilan igeriklerin niteligine, bicimine ve hedef
kitlesine iliskin kararlar ise tamamen ebeveynlerin tercihleri dogrultusunda belirlenmektedir
(Ammari ve dig., 2015). Bu durum, “Share” (paylasim) ve “parenting” (ebeveyn) kavramlarinin
birlesiminden olusan sharenting teriminin dogmasina neden olmustur (Cimke ve dig., 2018;
Urban Dictionary, 2021). Tanim olarak sharenting/paylasan ebeveynlik, ebeveynlerin
cocuklarina ait gorselleri ve bilgileri sosyal medya platformlarinda kamuya acik sekilde paylasma
eylemi olarak ifade edilmektedir (Akpinar ve dig., 2020; Bessant, 2018; Latipah ve dig., 2020;
Sarkadi ve dig., 2020).

Paylasan ebeveynlik davranisi genellikle “Kullanimlar ve Doyumlar Kurami” (Katz,
Blumler ve Gurevitch, 1974) cercevesinde aciklanmaktadir. Kullanimlar ve Doyumlar Kurami,
bireylerin psikolojik durumlarinin ve icinde bulunduklari sosyal kosullarin medya tercihleri
Uzerinde belirleyici oldugunu savunur. Bu vyaklasima gore kisiler, gindelik yasamda
karsilayamadiklariiletisim gereksinimlerini kitle iletisim araglari araciligiyla gidermeye yonelirler.
Dolayisiyla paylasan ebeveynlik, bir aliskanliktan 6te ebeveynlerin sosyal, psikolojik ve kiltirel
doyum arayislarinin bir yansimasi olarak gorilmektedir. Ebeveynler bu paylasimlar araciligiyla
toplumsal onay gorme, aidiyet gelistirme, deneyimlerini paylasma ya da destek bulma gibi
beklentilerini karsilamaktadirlar. Kullanimlar ve Doyumlar Kurami, bireylerin medya kullanimina
yonelme nedenlerini bes temel boyutta aciklamaktadir: Bilissel (bilgi edinme ve ebeveynlik
becerilerini gelistirme), duyussal (mutluluk ve gurur yasama), bilissel-duygusal (cevreden gliven
ve onay alma), bitlnlestirici (aile ve toplumla bagi gliclendirme) ve kagis (glnlik stresten
uzaklasma ve rahatlama firsati) ihtiyaclari (Ruggiero, 2000). Bu ihtiyaclar, paylasan ebeveynlik
motivasyonlarini anlamak icin islevsel bir cerceve sunmaktadir. Ebeveynler sosyal medya
paylasimlariyla “iyi ebeveynlik” anlatisini  kurmakta, akran topluluklariyla baglarini
giclendirmekte, sosyal destek gérmekte ve dijital bir arsiv olusturmaktadir (Blum-Ross ve
Livingstone, 2017). Tirkiye’de 4-6 yas araliginda c¢ocugu olan 401 anneyle yapilan bir
arastirmada da annelerin ¢evrim ici paylasim motivasyonlari; akran annelerle sosyal uyum
saglama, paylasimlarin aldigi begenilerden tatmin duyma, ilgili ve 6zenli ebeveynlik imajini
yansitma, cocuklarin okul basarilarini paylasmaktan haz alma ve dijital bir arsiv olusturma egilimi
seklinde belirlenmistir (Aslan ve Durmus, 2020).

Paylasan ebeveynligin kdkeninin, ebeveynlerin blog yazarligi araciligiyla kendilerini ifade
etmeye baslamasina dayandigl distintlmektedir. Bloglar, ebeveynlerin kisisel deneyimlerini
ifade etmelerine ve paylasmalarina imkan vermistir. Ebeveyn bloglarinin motivasyonlari yaratici
ifade, hatira birakma, topluluk kurma ve finansal kazang gibi unsurlardir (Whitehead, 2015). Bu
siire¢ ayni zamanda 0Ozel ile kamusal alan arasindaki net sinirlari ortadan kaldirmaya baslamistir.
Zamanla bu pratikler dijital cagda sosyal medya lizerinden daha ag temelli bir paylasima yani
paylasan ebeveynlige donlsmistir (Blum-Ross ve Livingstone, 2017). Dijital teknolojilerin
gelismesiyle birlikte de paylasan ebeveynlik giderek artis géstermistir. COVID-19 déneminde
cevrim ici iletisim ihtiyacinin yogunlasmasi ise bu egilimi daha da hizlandirarak aile dinamiklerine
yeni bir boyut kazandirmistir (Tosuntas ve Griffiths, 2024). Son yillarda yapilan arastirmalar,
paylasan ebeveynlik davranisinin hem uluslararasi Olcekte hem de Tirkiye’de giderek
yayginlastigini gostermektedir. 1000 ebeveyn ve cocuk ile Amerika Birlesik Devletleri’'nde
gerceklestirilen bir anket arastirmasinda, ebeveynlerin yaklasik %75’inin ¢ocuklarinin fotograf
veya videolarini sosyal medyada paylastigl tespit edilmistir. Ayrica ebeveynlerin yalnizca
%25’inden azi sosyal medyada paylasim yapmadan 6nce ¢ocuklarindan izin almaktadir (URL-1).
Pew Research Grubu’nun 2020 yilinda yUriittigl arastirmada, ebeveynlerin %82 gibi biyik
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¢ogunlugunun cocuklarina ait fotograf ve bilgileri sosyal medya hesaplarinda paylastigi
gorilmulstir (Omuralieva, Giines Peschke ve Peschke, 2024). Tirkiye’de gerceklestirilen
arastirmalarda da paylasan ebeveynlik davranisinin oldukca yaygin oldugu ortaya cikarilmistir
(Aslan ve Durmus, 2020; Kalaman, 2025).

Arastirmalar, ebeveynlerin sosyal medya paylasimlarinin kendi dijital 6z-temsillerini
glclendirmenin yani sira cocuklarin dijital kimliklerinin ebeveynler tarafindan sekillendiriimesine
de zemin hazirladigini gostermektedir. Ancak bu durum cocuklarin mahremiyeti, kisisel
verilerinin korunmasi ve uzun doénemli verilesme sirecleri acgisindan ciddi tartismalar
dogurmaktadir (Blum-Ross ve Livingstone, 2017; Kumar ve Schoenebeck, 2015). Birlesmis
Milletler Cocuk Haklari Komitesinin 25 No’lu Genel Yorumu (2021), dijital ortamda mahremiyet,
korunma, katihm ve gelisim gibi tiim cocuk haklarinin gézetilmesi gerektigini ve bu baglamda
devletler ile dijital platformlarin, cocugun yiksek yarari ilkesine dayali yikimlaltkler Gstlenmesi
gerektigini vurgulamaktadir. Bu cercevede ebeveyn paylasimlarinin, ¢ocugun ozerkligi ve
gelecekteki kimlik hakki ile dengelenmesi gerekmektedir (CRC, 2021). Bu tartismalar 1siginda,
alan yazindaki arastirmalar paylasan ebeveynligi iki eksende ele almaktadir. ilk eksen,
ebeveynlerin dijital kimlik insasi ve bunun g¢ocuklarin kimlik algisina etkisidir. Bu baglamda
paylasan ebeveynligin, ebeveynlerin kendi kimlik performanslarini sekillendirdigi ve aile igi
dinamiklere etki ettigi ayni zamanda cocuklarin dijital kimlik algilarini dogrudan belirledigi
gorilmektedir (Blum-Ross ve Livingstone, 2017). Sosyal faktorlerin ebeveynlerin paylasim
davranislarini yonlendirdigi ve bu davranisin ebeveynler arasinda destek aglari olusturdugu da
belirtilmektedir (Ranzini ve dig., 2020; Tartari ve dig., 2023). Ozellikle babalarin roliine odaklanan
yeni arastirmalar, bu konuda daha fazla galismaya ihtiyag¢ oldugunu vurgulamaktadir (Citil Akyol
ve Sumbas, 2023; Gatto, 2024). ikinci eksen ise cocuk haklari ve mahremiyet boyutudur.
Calismalar, sosyal medya paylasimlarinin ¢ocuklarin mahremiyetini ihlal edebildigini, uzun
vadede cocuk haklari Gizerinde olumsuz etkiler yaratabilecegini ve ebeveynlerin bu sorumlulugu
daha fazla gozetmeleri gerektigini ortaya koymaktadir (Cimke ve dig., 2018; Dogan-Keskin ve
dig., 2023). Ayrica bazi arastirmalar, ebeveynlerin cocuklari adina hesap acarak onlari ticari bir
“meta”ya donistilrebildigini (Baloglu, 2023) ve bunun mahremiyetin yani sira etik sorunlar da
dogurdugunu gostermektedir. Bu nedenle alan yazinda yasa uygun bilgilendirilmis riza, gereklilik
ve orantililik ilkesi, anonimlestirme ve gizlilik ayarlarinin etkin kullanimi gibi etik 6neriler 6ne
¢ikmaktadir. Son dénem calismalar, farkindahkli paylasim (mindful sharenting) stratejilerinin
ebeveynlerin paylasim ile koruma arasinda denge kurmasina yardimci olabilecegini ancak bu
dengenin heniiz tam anlamiyla saglanamadigini ortaya koymaktadir (Lupton ve Williamson,
2017; Walrave ve dig., 2023). Bu noktada paylasan ebeveynlik davranisinin ¢ocuklara
verebilecegi olasi zararlari 6nlemenin kesin yolu, ¢ocuklara ait gorsel ve bilgilerin sosyal
medyada hicbir sekilde paylasilmamasidir. Paylasim yapmayi siurdiiren ebeveynlerin ise
cocuklarin mahremiyetini ve glivenligini korumaya yonelik dikkatli bir yaklasim benimsemeleri
biyik 6nem tasimaktadir. Ozellikle banyo, tuvalet, hasta ya da savunmasiz anlara ait
goruntilerin paylasilmamasi; isim, konum gibi 6zel bilgilerin ifsa edilmemesi; cocuklar kiiglik
diistricd, incitici veya olumsuz etki yaratabilecek iceriklerden kaginilmasi gerekmektedir. Bu
siregte ebeveynlerin, ¢ocugun Ustiin yararini gézetmeleri esastir (Omuralieva ve dig., 2024).
Ayrica cocuklarin yasina uygun bicimde bilgilendirilmis rizalarinin alinmasi, riza olmadigi
durumda paylasim yapilmamasi 6nemlidir. Kanada 6rneginde oldugu gibi ebeveynlere ve
cocuklara sosyal medya okuryazarligi egitimlerinin verilmesi, cevrim i¢ci mahremiyetin
korunmasina katki saglayabilir. Cocuklarin dijital ortamda korunmasi ebeveynlerin, devletin ve
toplumun ortak sorumlulugudur. Ozellikle ebeveynlerin farkindalik diizeylerinin artirilmasi,
cocuklarin cevrim ici glvenligi agisindan temel oncelik olarak gorilmektedir. Bu baglamda
ebeveynlerin paylasim pratiklerinin incelenmesi, bu davranislarin altinda yatan motivasyonlarin
belirlenmesi ve ¢ocuklarin bu paylasimlara iliskin duygu ve dislincelerinin ortaya konulmasi
onem arz etmektedir. Bu sekilde yapilacak bilinglendirme c¢alismalari icin saglam bir altyapi
olusturularak ve egitim programlari bu dogrultuda gelistirilebilir. Dolayisiyla mevcut ¢alismanin
bulgulari, hem ebeveynlerin farkindalik diizeyinin artiriilmasina hem de cocuklarin dijital
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haklarinin korunmasina yonelik politika ve egitim programlarinin gelistiriimesine katki
saglayabilir. Ayrica sosyal medya okuryazarligi kapsaminda ailelere yonelik yapilacak
bilinglendirme ¢alismalarina bilimsel bir temel sunarak ¢ocuklarin dijital ortamda glivenliginin
saglanmasina yonelik stratejilere 1sik tutacaktir. Bu ¢ercevede alan yazinda paylasan ebeveynlik
davranislarini sergileyen ebeveynler ve bu davranisa maruz kalan ¢ocuklar baglaminda bitincl
bicimde ele alinan galismalarin sinirli oldugu goriilmektedir. Ozellikle ebeveynlerin paylasan
ebeveynlik sergilemekteki motivasyonlarini ve ¢ocuklarin bu durumu nasil algiladiklarini hem
nitel hem de nicel verilerle degerlendiren kapsamli arastirmalara ihtiya¢ duyulmaktadir (Omur
ve Uyar, 2022; Ulum, 2021). Bu baglamda mevcut calisma alan yazindaki 6nemli bir boslugu
doldurmayi amaglayan oncil bir arastirma olarak degerlendirilebilir. Her gecen glin paylasan
ebeveynlik davranisinin yayginlastigl dikkate alindiginda, ¢alismanin giincel bir deger tasidigi da
ifade edilebilir. Bu calismanin temel sorusu, “Ebeveynlerin paylasan ebeveynlik davranislari ne
diizeydedir?” seklinde belirlenmistir. Ayrica bu diizeyin ebeveyn rolii, yas, egitim durumu,
meslek grubu, ¢ocuk sayisi ve sosyal medya kullanim sikligi degiskenleri agisindan farkhlasip
farklilasmadigi incelenmistir. Bunun yaninda ebeveynlerin paylasan ebeveynlik hakkindaki
gorusleri ve bu davranisa maruz kalan cocuklarin deneyimleri de arastirmanin odak noktalari
arasindadir. Calisma kapsaminda su alt problemlere cevap aranmistir:

1. Ebeveynlerin paylasan ebeveynlik egilimleri ne diizeydedir?

2. Ebeveynlerin paylasan ebeveynlik egilimleri;

» ebeveyn roliine gore anlamli fark gostermekte midir?

ebeveynin yasina gore anlamli fark géstermekte midir?
ebeveynin egitim durumuna gore anlamli fark gostermekte midir?
ebeveynin meslek grubuna gére anlaml fark géstermekte midir?
ebeveynin sahip oldugu cocuk sayisina gére anlamli fark gostermekte midir?
ebeveynin sosyal medya kullanim sikligina gére anlamli fark gostermekte midir?

YVVVVY

3. Ebeveynlerin paylasan ebeveynlik hakkindaki gorisleri nelerdir?
4. Paylasan ebeveynlik davranisina maruz kalan gocuklarin gorisleri nelerdir?
2. Yontem
2.1. Arastirma Tasarimi

Bu ¢alisma, nicel ve nitel yontemlerin ayni arastirma sorusunu agiklamak {izere
bitunlestirilmedigi ancak farkli boyutlari incelemek amaciyla birlikte kullanildigi icin ¢oklu
yontemli (multi-method) bir ¢alisma olarak yapilandiriimistir (Creswell ve Plano Clark, 2018).
Calismanin birinci asamasi tarama desenine dayali olarak yiratilmustir. Ebeveynlerin paylasan
ebeveynlik durumunu mevcut haliyle betimlemek ve gesitli demografik degiskenler agisindan
farkhihk gosterip gostermedigini incelemek amaciyla tarama deseni tercih edilmistir. Tarama
deseni, belirli bir evrenden segilen 6rneklem araciligiyla bireylerin gorislerini, tutumlarini,
davraniglarini veya egilimlerini betimlemeyi ve elde edilen sonuglardan genellemeler yapmayi
amaglayan bir yaklagimdir (Creswell, 2014). Calismanin ikinci agamasi ise nitel arastirma yontemi
fenomenoloji deseni ile yapilandiriimistir. Fenomenoloji, belirli bir olguya iliskin katilimcilarin
yasantilarindan yola ¢ikarak bu yasantilarin ortak anlamini ve 6zini ortaya ¢ikarmayi hedefleyen
bir desendir (Creswell, 2013). Bu dogrultuda, ebeveynlerin paylasan ebeveynlik konusundaki
goruslerini ayrintili bicimde incelemek ve ayni zamanda ¢ocuklarin bakis acilarini derinlemesine
anlamak amaciyla fenomenoloji deseni tercih edilmistir. Boylece nicel ve nitel boyutlar, ayni
arastirma sorusunu bitlinlestirmek yerine farkli yonleri ele alarak ¢calismanin kapsamli bir bakis
acisi sunmasini saglamistir. Bu sayede arastirma konusu hem genis 6lcekte betimlenmis hem de
katilimcilarin 6znel deneyimlerine derinlemesine ulasma olanagl bulunmustur. Sekil 1'de
arastirma tasarimi gosterilmistir:
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Arastirma

Nicel Yontem Nitel Yontem
Tasarimi

Tarama Deseni Fenomenoloji Coklu Yéntemli

Sekil 1. Arastirma Tasarimi
2.2. Calisma Grubu

Mevcut calisma Tirkiye’de ic Anadolu Bélgesi'nde yer alan bir biyiksehirde
gerceklestirilmistir. Calisma grubunu evrenden uygun érnekleme teknigi kullanilarak ¢alismaya
dahil edilen sosyal medya kullanan, en az bir cocugu bulunan ve ¢ocuguna dair sosyal medyada
kamuya agik bir sekilde paylasimda bulunan 334 ebeveyn olusturmaktadir. Bu 6rnekleme teknigi
ile calismaya hiz ve zaman kazandirilarak verimlilik artirilmistir. Ancak uygun 6rnekleme teknigi
evreni tam temsil etme konusunda sinirlilk gosterebilmektedir (Fraenkel ve dig., 2012).
Orneklem biiyiikligi belirlenirken, dlgekte yer alan madde sayisinin bes kati kadar biyiikliikte
bir 6rneklem ile calisiimasi dnerilmektedir (Bryman ve Crame, 2001). Bu dogrultuda 31 maddelik
bir 6lcegin kullanildig bu calismada 334 ebeveyn ile calisiimasi yeterli olarak nitelendirilebilir.
Galismanin nicel boyutuna katilan ¢alisma grubunun demografik 6zellikleri ayrintili sekilde Tablo
1’de sunulmustur:

Tablo 1.

Calisma Grubuna Ait Demografik Bilgiler

Degiskenler Grup N (%)
Ebeveyn Roli Anne 259 (77.5)
Baba 75 (22.5)
Yas 20-29 44 (13.2)
30-39 174 (52.1)
40-49 95 (28.4)
50 ve Uzeri 21 (5.7)
Egitim Durumu Egitim yok 2 (0.6)
ilkokul 4(1.2)
Ortaokul 2 (0.6)
Lise 33(9.9)
On Lisans 29 (8.7)
Lisans 193 (57.8)
Yiiksek Lisans 57 (17.1)
Doktora ve lzeri 14 (4.2)
Meslek Egitim 161
Saglik 25
Muhendislik ve Teknoloji 26
Kamu Hizmet ve Yonetim 21
Finans ve Bankacilik 13
iletisim ve Pazarlama 7
Sanat ve Tasarim 10
Ticaret ve Satis 16
Ev Hanimi ve Emekliler 37
Diger 18
Cocuk Sayisi 1 ¢cocuk 152
2 cocuk 145
3 ¢ocuk 33
3 Gzeri ¢ocuk 4
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Sosyal Medya Kullanim Sikhgi Cok sik (Glinde 8 saatten fazla) 13 (3.9)
Sik (Glunde 6-8 saat arasi) 39 (11.7)
Bazen (Gunde 4-6 saat arasi) 86 (25.7)
Az (Glinde 2-4 saat arasl) 124 (37.1)
Nadiren (GlUnde 2 saatten az) 72 (21.6)

Tablo 1 incelendiginde, katihmcilarin biyik cogunlugunu annelerin olusturdugu (N=259)
babalarin daha duslik sayida yer aldigi gérilmektedir (N=75). Yas dagiliminda en yogun grubun
30-39 yas arahig (N=174) oldugu ve bunu 40-49 yas grubunun (N=95) izledigi anlasilmaktadir.
Egitim dlzeyi agisindan katilimcilarin ¢ogu lisans (N=193) mezunlarindan olusmaktadir. Sosyal
medya kullanim sikhgi incelendiginde ise katilimcilarin ¢ogunlugunun “giinde 2-4 saat”
diizeyinde (N=124) sosyal medyada vakit gecirdigi bunu “glinde 4-6 saat” (N=86) kullanimin
izledigi gorilmektedir.

Calismanin nitel boyutunun calisma grubu, calismanin nicel boyutunda paylasan
ebeveynlik 6lcek puani en yiiksek 15 ebeveyn ve bu ebeveynlerin birer cocugu olmak lizere 15
cocuktan olusmaktadir. Dolayisiyla calismanin nitel boyutunun calisma grubu belirlenirken nitel
arastirmalarda kullanimi oOnerilen amacgh 06rnekleme tekniklerinden o&lclit 6rnekleme
kullanilmistir. Calismada belirlenen olgltler; i) ebeveynlerden en az birinin sosyal medya
araglarinin birinde ¢ocugunun fotografini paylasmasi ve ii) nicel boyutta uygulanan paylasan
ebeveynlik 6lcek puani en yiiksek ilk 15 ebeveyn ve cocugunun secilmesi seklinde belirlenmistir.
Calismanin nitel boyutuna katilan ebeveynlere iliskin demografik 6zellikler Tablo 2’de; ¢ocuklara
iliskin 6zellikler de Tablo 3’te sunulmustur:

Tablo 2.

Ebeveynlere ait Demografik Bilgiler

Ebeveyn Ebeveyn Rolii Meslek Yas Cocuk Sayisi
El Anne Ogretmen 39 1
E2 Baba Ogretmen 42 1
E3 Anne Ogretmen 40 2
E4 Anne Ogretmen 35 1
E5 Anne Ogretmen 34 2
E6 Anne Ogretmen 30 1
E7 Baba Ogretmen 42 1
E8 Anne Egitim Kogu 33 2
E9 Anne Ogretmen 40 1
E10 Anne Ev Hanimi 38 3
E11 Anne Ogretmen 44 1
E12 Anne Pazarlamaci 39 1
E13 Anne Grafiker 34 1
E14 Baba Kimyager 32 1
E15 Anne Hemsire 25 1

Tablo 2 incelendiginde, katilimci ebeveynlerin ¢ogunlugunu annelerin olusturdugu
gorulmektedir (N=12). Meslek dagiliminda en yaygin meslegin 6gretmenlik oldugu bunun yani
sira hemsire, grafiker, pazarlamaci, kimyager gibi farkli meslek gruplarindan da katilim saglandigi
anlasiimaktadir. Katiimcilarin yaslari 25 ile 44 arasinda degismekte olup en sik karsilasilan yas
grubunun 30’lu yaslar oldugu dikkat ¢cekmektedir. Cocuk sayisina gére dagilim incelendiginde,
¢ogu ebeveynin tek ¢ocuk sahibi oldugu belirlenmistir. Son olarak tiim katilimcilarin gocuklari ile
ilgili paylasimda en ¢ok bulunduklari sosyal medya platformu Instagram’dir.
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Tablo 3.

Ogrencilere ait Demografik Bilgiler

Ogrenciler Cinsiyet Sinif Yas
01 E 3 9
02 E 2 8
03 E 6 11
04 E 6 12
05 E 5 10
06 E 5 10
07 E 5 10
08 K 5 10
09 K 7 12
010 K 6 12
011 K 6 12
012 K 3 9
013 K 3 9
014 K 2 8
015 K 4 10

Tablo 3 incelendiginde, 6grencilerin cinsiyet dagiliminda kadin (N=8) ve erkek (N=7)
ogrencilerin cinsiyet acisindan dengeli bicimde temsil edildigi gorilmektedir. Sinif dizeyleri ikinci
siniftan yedinci sinifa kadar cesitlilik gostermekte olup en yogun olarak besinci sinif 6grencileri
(N=4) arastirmaya katilmistir. Ogrencilerin yaslar 8 ile 12 arasinda degismekte ve en sik
rastlanan yas grubunun 10 yas (N=5) oldugu dikkat cekmektedir.

2.2. Veri Toplama Araglari ve Verilerin Toplanmasi

Arastirmanin nicel boyutuna iliskin veriler, Kopuz (2021) tarafindan gelistirilen
“Sharenting Olgegi” araciligiyla toplanmistir. Besli Likert tipi seklinde yapilandirilan 6lgek; bilissel,
duyussal, bilissel-duygusal, buttinlestirici ve kacis ihtiyaci olarak isimlendirilen bes alt faktérden
olusmaktadir. Olgekte toplam 31 madde yer almaktadir. Olgek gelistirilirken Kopuz (2021)
tarafindan Cronbach Alpha Katsayilari her bir faktor icin ,90 lzerinde hesaplanmis ve 6lcegin
geneli igcinde Alpha ,97 olarak tespit edilmistir. Mevcut ¢alismada ise Cronbach Alpha Katsayisi
,96 olarak hesaplanmistir. Bu degerlere gore o6lgegin yiksek dizeyde glvenilir oldugu ifade
edilebilir (Field, 2009). Olcekten elde edilebilecek en diisiik puan 31; en yiiksek puan ise 155'tir.
Buna gore en diisik puandan baslayarak 6l¢egin aritmetik ortalamasinin bir standart sapma
altina kadar olan degerler (31-73 puan) diisiik diizey olarak kabul edilmistir. Dlslk dizeyin st
sinirindan itibaren aritmetik ortalamanin bir standart sapma Gzerine kadar olan puanlar (74-129
puan) orta dizeyi temsil etmektedir. Orta diizeyin lst sinirindan baslayarak Olcekten elde
edilebilecek en yiiksek puana kadar olan degerler (130-155 puan) ise yiksek diizey olarak
tanimlanmistir. Mevcut ¢alisma kapsaminda olgek, Google Form araciligiyla ¢alisma grubuna
uygulanmis ve veriler toplanmustir.

Calismanin nitel boyutunailiskin veriler, katimcilarla gergeklestirilen yari yapilandirilmis
gorasmeler araciligiyla toplanmistir. Goérismelerden 6nce arastirmacilar tarafindan bir yari
yapilandiriimis gériisme formu hazirlanmistir. Formun gelistirilme slrecinde 6ncelikle calisma
amaci dogrultusunda kapsamli bir alan yazin taramasi yapilmis ve elde edilen bilgiler 1siginda
gorisme maddeleri tasarlanmistir. Ebeveynlere paylasan ebeveynlik aliskanliklari, paylasim
yapmaktaki motivasyonlari ve takip¢i geri bildirimleri gibi sorular sorulmustur. Paylasan
ebeveynlige maruz kalan c¢ocuklara ise ebeveynlerinin paylasimlari, bu silirecte kendilerine
danisilip danisiimadigi ve neler hissettiklerine dair goriisleri sorulmustur. Hazirlanan taslak form,
nitel arastirma deneyimine sahip ti¢ alan uzmaninin (ikisi Bilgisayar ve Ogretim Teknolojileri, biri
Psikoloji alaninda doktora derecesine sahip) gorlsiine sunulmustur. Alan uzmanlarinin 6neri ve
onaylari dogrultusunda gerekli diizenlemeler yapildiktan sonra formun anlasilabilirligini test
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etmek ve goriisme siiresini belirlemek gibi amaclarla iki ebeveyn ve iki cocuk ile 6n gorismeler
gerceklestirilmistir. On goriismelerde herhangi bir sorun ya da aksaklik tespit edilmediginden
ana gorusmelere (esas uygulama) gecilmistir. Ana gorlismeler, arastirmacilardan biri tarafindan
calisma grubunda yer alan her bir katilimcinin uygun oldugu giin ve saatler dikkate alinarak
olusturulan takvime gore vydratilmustir. Gorasmeler, katihmcilarin  kendilerini rahat
hissedebilecekleri ve (glnci kisilerin miidahalesinden uzak ortamlarda gerceklestirilmistir.
Katilimcilarin onayi alinarak ses kayitlari alinmis her bir gériisme ortalama 20 dakika sirmustar.

2.2. Verilerin Analizi
Nicel Verilerin Analizi

Nicel verilerin analizi SPSS 18 programi kullanilarak gergeklestirilmistir. Verilerin normal
dagihma uygunlugunu degerlendirmek amaciyla carpiklik (Skewness) ve basiklik (Kurtosis)
katsayilari incelenmistir. Bulgularin normallik testi sonuglari Tablo 4'te sunulmustur:

Tablo 4.
Olgege Ait Normallik Testi Sonuglar

Veri Toplama

Araci Alt Boyutlar Normallik Sonuglari
istatistik N p Skewness Kurtosis
Biligsel .05 334 .00 -.08 -.58
Duyussal .06 334 .00 .08 -.84
Sharenting Bilissel-Duyussal .06 334 .00 .15 -.79
Olgegi Bitiinlestici .09 334 .00 27 -.85
Kagis ihtiyac .16 334 .00 .94 .07
Olgegin Geneli .04 334 .20 .32 -31

Tablo 4 incelendiginde, carpiklik ve basiklik katsayilarinin -1 ile +1 araliginda oldugu
dolayisiyla verilerin normal dagilim gosterdigi gorilmektedir (George ve Mallery, 2010). Ayrica
Levene testi varyanslarin homojen oldugunu ortaya koymustur. Bu bulgular, parametrik testlerin
uygulanabilirligini desteklemektedir.

Nitel Verilerin Analizi

Veri analizine baslamadan 6nce her bir ses kaydi harfiyen ¢6ziimlenerek Microsoft Word
formatinda yazili dokiimanlara donustiridlmustlr. Bu slregte katilmcilarin ifadeleri, anlam
bitunligl bozulmadan ve herhangi bir yorum eklenmeden aynen yaziya aktariimistir.
Cozimlemelerin dogrulugu, arastirmacilar tarafindan tekrar dinleme yontemiyle kontrol
edilerek saglanmistir. Bu sekilde veriler MS Word dokiimani haline getirilmistir. Ardindan her bir
dokiimana kodlar verilmistir. Kodlama siirecinde ebeveynler E1’den E15’e; 6grenciler ise O1’den
015’e kadar numaralandirilarak kodlanmistir. Verilerin analizi Creswell’in (2013) icerik analizi
yaklasimi temel alinarak gergeklestirilmistir. Kodlama islemleri iki bagimsiz arastirmaci
tarafindan yapilmis, daha sonra kodlamalar Gizerinde gorus birligi saglanana kadar tartisiimistir.
Veri analizi stireci Sekil 2’de gosterilmistir:

- - W), O

Verilerin Verilerin Ayrintili Kodlama gzillt‘etgl?rr;\;e Tema

Hazirlanmasi Okunmasi Acik kodlama $

Goriisme kayitlari Veriler bittncl iki aragtirmaci Ber?z.(ler k?(dliar bir araya
dziimlenir. olarak tekrar tarafindan ayri ayri getirilerek kategori

¢ tekrar okunur. olusturulur.

gergeklestirilmistir.
Kategoriler daha st
diizeyde birlegtirilerek
tema olusturulur.

Sekil 2. Creswell’in (2013) icerik Analizi Siireci
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Gegerlik ve Giivenirlik

Calismanin nitel boyutunda ise gecerlik ve glivenirligi saglamak amaciyla Creswell’in
(2013) 6nerdigi cesitli dnlemler alinmistir. i¢ gecerlik kapsaminda éncelikle gériisme formu (¢
alan uzmaninin gérisiine sunulmus ve kapsam ile ifade netligi acisindan gerekli diizenlemeler
yapilmistir. Verilerin analizi siirecinde elde edilen temalar, katilimcilarin dogrudan alintilariyla
desteklenmis ve analiz sonuglarinin dogrulugu katihmci dogrulamasi (member check) yontemiyle
test edilmistir. Ayrica Giggenleme (triangulation) yaklasimi benimsenmistir. Veri analizine birden
fazla arastirmaci dahil edilerek bulgular tzerinde goris birligi saglanmistir. Kodlama sirecinde
ortaya citkan anlam farkliliklari birlikte tartisilarak uzlasma saglanmistir. Dis gecerlik agisindan,
arastirma sireci ayrintili sekilde tanimlanmistir. Katilimcilara etik ilkeler dogrultusunda kodlar
verilmis ve gizlilik korunmustur. Arastirma ortami, katihmci 6zellikleri ve veri toplama siireci
ayrintil bicimde betimlenmistir. i¢ giivenirlik kapsaminda, arastirmanin amaci ve elde edilen
sonuglar dogrudan ve tutarh bicimde ifade edilmistir. Bulgular, yorum katilmadan katilimci
ifadelerine dayali olarak raporlanmistir. Dis glivenirlik iginse arastirmanin bulgu, sonug ve
tartisma boéllimleri agik, sistematik ve anlasilir bir bigimde yapilandiriimistir. Ayrica arastirma
sirecinin her asamasi kayit altina alinarak denetlenebilirlik (audit trail) saglanmistir. Genel olarak
arastirma sireci Sekil 3’te gosterilmistir:

Arastirma Tasarimi
L Coklu Yontem J
Nicel Boyut 1( Nitel Boyut
Tarama Deseni ] Fenomenoloji J
( Y4 Y4 N ( Y4 Y4 2
Veri Verilerin Veri
" Toplama Analizi erl
Orneklem Verilerin
Araci SPSS 18.0 Katihmcilar Toplama Analizi
334 Ebeveyn . Araci nalizi
Sharenting Normallik 15 Ebeveyn ve )
Uygunluk Olgegi ] 15 Cocuk Yari Creswell'in
Orneklemesi Betimsel ve yapilandirilmis Igerik Analizi
31 Madde Fark e
. Goérugme
5 Boyut Istatistikleri
- AN VAN J AN A\ J

Sekil 3. Coklu Yonteme Dayal Arastirma Siireci
3. Bulgular
3.1. Ebeveynlerin Paylasan Ebeveynlik Egilimleri ile ilgili Bulgular

ilk olarak ebeveynlerin paylasan ebeveynlik diizeylerini belirlemek icin veriler betimsel
analizler ile ¢6ziimlenmistir. Olcegin geneline iliskin betimsel analiz sonucu ulagilan bulgular
Tablo 5’te sunulmustur:

Tablo 5.
Olgege lliskin Betimsel Istatistik Dederleri

Olgek X Mod Medyan Varyans Standart Sapma

Sharenting Olgegi g5 14 100 83,00 743,80 27,27

Tablo 5 incelendiginde, calismaya katilan 334 ebeveynin Sharenting Olcegi’'nden elde
edilen ortalama puanin X=85,14 oldugu gorulmektedir. Bu sonug, katilimcilarin paylasan
ebeveynlik davranislarinin genel olarak orta diizeyde oldugunu géstermektedir (orta diizey 74—
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129 puan araligi). Olgegin mod degeri (100), katilimcilar arasinda en sik tekrarlanan puanin da
orta dlizeye karsilik geldigini ortaya koymaktadir. Medyan degerinin (83,00) ortalamaya yakin
olmasi, puanlarin dengeli bir dagihm sergiledigini desteklemektedir. Buna ek olarak varyans
(743,80) ve standart sapma (27,27) degerleri katihmcilarin puanlarinda ortalama etrafinda
belirgin farklilklar oldugunu isaret etmektedir. Bu farklilasma bazi katiimcilarin paylasan
ebeveynlik egilimlerinin disik diizeye (31-73 puan) bazilarinin ise yliksek diizeye (130-155
puan) ulastigini ancak ¢ogunlugun orta diizey araliginda (74-129 puan) yogunlastigini ortaya
koymaktadir.

Ebeveynlerin paylasan ebeveynlik davranisina iliskin ortalama puanlar alt faktérler
bazinda incelenmistir. Bir baska deyisle ebeveynlerin paylasan ebeveynlik davranisiyla
karsiladiklari gereksinimlere ait bulgular Tablo 6’da sunulmustur:

Tablo 6.

Ebeveynlerin paylasan ebeveynlik ile karsiladiklari gereksinimler

Alt Boyutlar X
Bilissel 27,72
Duyussal 25,47
Bilissel-Duygusal 14,05
Butinlestirici 10,27
Kacis 10,61

Tablo 6 incelendiginde, boyutlarin aritmetik ortalamalara gore sirasiyla bilissel ihtiyaclar,
duyussal ihtiyaclar, bilissel-duygusal ihtiyaclar, kagis ihtiyaglari ve bltlnlestirici ihtiyaclar olarak
siralandigi gorilmistir. Ozellikle bilgiyi gliclendirme, 6grenme ve bilgi paylasimi gibi bilissel
ihtiyaclarin paylasan ebeveynlik davranislari icin 6nemli bir motivasyon kaynagi oldugu dikkat
cekmektedir.

Ardindan ebeveynlerin paylasan ebeveynlik diizeylerine gore ebeveynlerin giderdikleri
ihtiyaclarin incelenmesi icin ANOVA testi uygulanmistir. Sonuglar Tablo 7’de sunulmustur:

Tablo 7.

Paylasan ebeveynlik diizeyine gére ebeveynlerin giderdikleri ihtiyaglara iliskin ANOVA testi
sonuglari

Degisken Varyar:sm Karelerin sd  Karelerin ortalamasi  f p

Kaynagi Toplami

Gruplar arasi 9015,518 2 4507,759 115,78 ,00
Bilissel Gruplar igi 12886,688 331 38,933

Toplam 21902,207 333

Gruplar arasi 19190,193 2 9595,097 272,079 ,00
Duyussal Gruplar ici 11673,007 331 35,266

Toplam 30863,201 333
Bilissel- Gruplar z.;1r.aS| 5826,800 2 2913,400 222,847 ,00
Duygusal Gruplar igi 4327,335 331 13,074

Toplam 10154,135 333

Gruplar arasi 3199,595 2 1599,797 126,516 ,00
Butlinlestirici Gruplar igi 4185,510 331 12,645

Toplam 7385,105 333

Gruplar arasl 4628,8905 2 2314,445 145,962 ,00
Kagis Gruplar ici 5248,511 331 15,857

Toplam 9877,401 333
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Tablo 7 incelendiginde, ebeveynlerin paylasan ebeveynlik alt boyutlarina gére anlaml
fark oldugu gortlmektedir (p <,05). ANOVA testi sonuglari, paylasan ebeveynlik diizeyinin bilissel,
duyussal, bilissel-duygusal, bitinlestirici ve kacis ihtiyaclari tGizerinde istatistiksel olarak anlamli
etkiler yarattigini géstermektedir. Farkhiligin hangi diizeyler arasinda oldugunu anlamak igin
karsilastirma testleri yapilmis ve sonuclari Tablo 8’de sunulmustur:

Tablo 8.

Ebeveynlerin paylasan ebeveynlik diizeylerine gére karsilastirmali ihtiyaglari sonuglar

Diizey P

Diguk- Orta ,000
Orta-Yiksek ,000
Dusuk-Yuksek ,000

Tablo 8 incelendiginde, tim paylasan ebeveynlik dizeyleri arasinda ebeveynlerin
giderdikleri ihtiyaglar agisindan anlaml farkliliklar oldugu gézlemlenmistir (p<.05). Bu bulgu,
Tablo 9’da yer alan sonuglarla desteklenmektedir.

Tablo 9.

Paylasan ebeveynlik diizeylerine gére karsilanan ihtiyaglar

Sira Ortalamasi

Duzey - - S

n Bilissel Duyussal Bilissel-Duygusal ~ Buttnlestirici  Kagis
Dusuk 61 15,86 12,98 7,18 5,70 5,83
Orta 222 25,07 25,73 14,19 10,12 10,10
Yiksek 51 33,80 39,23 21,67 16,41 18,50

Tablo 9 incelendiginde, dislik paylasan ebeveynlik puanina sahip ebeveynlerin bilissel
ihtiyaclara, orta ve yiiksek puana sahip ebeveynlerin ise duyussal ihtiyaclara daha fazla yoneldigi
gorilmektedir.

3.2. Calisma alt problemlerine gére paylasan ebeveynlik puanlarinin incelenmesi

Calismanin bu bolimiinde, ebeveynlerin paylasan ebeveynlik puanlari ebeveyn rold,
yasl, egitim durumu ve ebeveynin sahip oldugu cocuk sayisi degiskenleri agisindan incelenmistir.
Bu analizlerde normallik ve varyanslarin homojenligi varsayimlari saglandigi icin parametrik
testler kullaniimistir.

3.2.1. Ebeveyn Roliine gére Paylasan Ebeveynlik Diizeyinin incelenmesi

Calisma kapsaminda “Ebeveynlerin paylasan ebeveynlik diizeyleri ebeveyn roliine gére
anlamli fark géstermekte midir?” sorusuna cevap aranmistir. Bu dogrultuda katilimcilarin élgek
puanlarinin ebeveyn roli degiskenine gore farkhlik gosterip gdstermedigini incelemek igin
bagimsiz gruplar icin t-Testi gerceklestirilmistir. Analiz sonuglari Tablo 10’da gosterilmistir:

Tablo 10.

Ebeveyn Roliine Gére Bagimsiz Gruplar T-testi Sonucu

Ebeveyn Rolii n Ort. t sd p
Anne 259 85,49
Baba 75 83.99 ,392 101,59 ,696

Tablo 10 incelendiginde, paylasan ebeveynlik davranisi lzerinde ebeveyn rolliniin
anlamli farklilik olusturmadigi gérilmektedir (t(01)=,392; p>,05).
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3.2.2.Ebeveyn Yasina gére Paylasan Ebeveynlik Diizeyinin incelenmesi

Calisma kapsaminda, “Ebeveynlerin paylasan ebeveynlik diizeyleri ebeveyn yasina gére
anlamli fark géstermekte midir?” sorusuna cevap aranmistir. Bu dogrultuda katilimcilarin élgek
puanlarinin ebeveyn yasi degiskenine gore farklilik gésterip gostermedigini incelemek igin tek
yonli ANOVA testi gerceklestirilmistir. Analiz sonuglari Tablo 11’de gosterilmistir:

Tablo 11.
Ebeveyn Yasina Gére ANOVA sonuglari

_ Levene Anova
Yas N X Ss
Levene p F p

20-29 44 92,15 27,40

30-39 174 86,83 25,93

40-49 95 79,86 27,53 1,114 ,343 2,651 ,050
+50 21 80,19 33,13

Toplam 334 85,13 27,27

Tablo 11 incelendiginde, ebeveynlerin paylasan ebeveynlik diizeylerinin yas degiskenine
gore anlaml bir farkliik géstermedigi belirlenmistir (F = 2,651, p > ,05).

3.2.3. Ebeveyn Egitim Durumuna gére Paylasan Ebeveynlik Diizeyinin incelenmesi

Calisma kapsaminda “Ebeveynlerin paylasan ebeveynlik diizeyleri ebeveyn egitim
durumuna gére anlamli fark géstermekte midir?” sorusuna cevap aranmistir. Ebeveyn egitim
durumunun paylasan ebeveynlik diizeyleri lizerindeki etkisini incelemek icin tek yonli ANOVA
testi uygulanmistir. Levene testi, gruplarin homojen oldugunu géstermistir. Sonuclar Tablo 12’de
sunulmustur:

Tablo 12.

Ebeveyn Egitim Seviyesine gére ANOVA sonuglari

sitim Sevivesi N - Levene Anova

Egitim Seviyesi X ss Levene o E o
Egitim Yok 2 99,50 19,09

ilkokul 4 98,75 24,45

Ortaokul 2 66,50 33,23

Lise 33 88,45 30,51

On Lisans 29 82,06 30,67 ,832 ,562 ,567 ,782
Lisans 193 84,41 27,38

Yiksek Lisans 57 88,14 24,13

Doktora ve Uzeri 14 79,85 25,79

Toplam 334 85,13 27,27

Tablo 12 incelendiginde, paylasan ebeveynlik davranisi lzerinde ebeveyn egitim
seviyesine gore anlamli farklihk olmadig gériilmektedir (p>,05).

3.2.4.Ebeveyn Meslek Grubuna gore Paylasan Ebeveynlik Diizeyinin incelenmesi

Calisma kapsaminda “Ebeveynlerin paylasan ebeveynlik diizeyleri ebeveyn meslek
grubuna gére anlamli fark géstermekte midir?” sorusuna cevap aranmistir. Ebeveyn meslek
grubunun paylasan ebeveynlik dlizeyleri Gzerindeki etkisini incelemek icin tek yonli ANOVA testi
uygulanmistir. Levene testi, meslek gruplarinin homojen oldugunu ancak kisi sayilarinin farkli
dagildigini géstermistir. Bu nedenle Gabriel testi ile analize devam edilmistir. Sonuglar Tablo
13’te sunulmustur:
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Tablo 13.
Meslek Gruplarina Gére ANOVA Testi Sonuglari

Meslek N % s Levene Anova Anlaml
Levene p F p Fark

Egitim (a) 161 84,56 24,40

Saglik (b) 25 83,56 27,98

Muhendislikve ¢ 75,65 24,35

Teknoloji (c)

Kamu Hizmet ve

Yonetim (d) 21 74,33 28,91

Finans ve

Bankacilik (e) 13 112,69 29,26 .

lletisim ve 7 91,43 14,94 1537 1134 2,815 ,003 ce

Pazarlama (f) d-e

sanatve 10 78,2 23,87

Tasarim (g)

Ticaret ve Satis 16 80,87 3139

(h)

Ev Hanimi ve

Emekiler (i) 37 90,95 31,92

Diger(k) 18 92,17 30,56

Toplam 334 85,13 27,27

Tablo 13 incelendiginde, paylasan ebeveynlik diizeylerinin ebeveynlerin meslek grubuna
gore anlaml fark gosterdigi gorilmektedir (F= 2,815, p<,05). Yapilan Gabriel testine gére Finans
ve Bankacilik sektoriinde galisan ebeveynlerin paylasan ebeveynlik diizeyleri egitim sektord,
muhendislik ve teknoloji sektorii ve kamu hizmet ve yonetim sektoriinde calisan ebeveynlere
gore anlamh farkhhk géstermektedir. Bu fark Finans ve Bankacilik sektoriinde galisan ebeveynler
lehinedir.

3.2.5. Sahip olunan Cocuk Sayisina gére Paylasan Ebeveynlik Diizeyinin incelenmesi

Calisma kapsaminda “Ebeveynlerin paylasan ebeveynlik diizeyleri ebeveynlerin sahip
oldugu c¢ocuk sayisina gére anlamli fark gdstermekte midir?” sorusuna cevap aranmistir.
Ebeveynlerin sahip oldugu cocuk sayisinin paylasan ebeveynlik diizeyleri Uzerindeki etkisini
incelemek i¢in tek yonli ANOVA testi uygulanmistir. Levene testi, gruplarin homojen oldugunu
ancak kisi sayilarinin farkh dagildigini gostermistir. Bu nedenle Gabriel testi kullaniimistir.
Sonuglar Tablo 14’te sunulmustur:

Tablo 14.
Sahip Olunan Cocuk Sayisina Gére ANOVA Testi Sonuclari

Cocuk Sayisi N % s Levene Anova Anlamli
v Levene p F p Fark

1 ¢ocuk (a) 152 89,99 28,44

2 cocuk (b) 145 80,79 25,68

3 <.;.ocu.k (c) 33 82,66 25,20 1,012 3,38 3058 028 a-b

3 {izeri cocuk (d) 4 78,50 33,99 b-a

Toplam 34 85,13 27,27

Tablo 14 incelendiginde, paylasan ebeveynlik diizeyleri ebeveynlerin sahip oldugu cocuk
sayisina gore anlamli farklihk géstermektedir (F=3,058, p<,05). Gabriel testi sonuglarina gére bir
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cocuk sahibi ebeveynler ile iki cocuk sahibi ebeveynler arasinda anlamli bir fark bulunmustur. Bu
fark bir cocuk sahibi ebeveynler lehinedir.

3.2.6. Sosyal Medya Kullanim Sikhigina Gére Paylasan Ebeveynlik Davranisinin incelenmesi

Calisma kapsaminda son olarak “Ebeveynlerin paylasan ebeveynlik diizeyleri
ebeveynlerin sosyal medya kullanim sikhidina gére anlamli fark géstermekte midir?” sorusuna
cevap aranmistir. Ebeveynlerin sosyal medya kullanim sikliklarinin paylasan ebeveynlik dizeyleri
Gzerindeki etkisini incelemek icin tek yonli ANOVA testi uygulanmistir. Levene testi, gruplarin
homojen oldugunu ancak kisi sayilarinin farkh dagildigini géstermistir. Bu nedenle Gabriel testi
kullanilmistir. Sonuglar Tablo 15’te sunulmustur:

Tablo 15.
Sosyal medya kullanim siklik ANOVA Testi Sonuglari

Levene Anova Anlamii
Sikhik Duzeyi N X ss - Fark
Levene p F p
Cok sik (Glinde 8 13 10515 3156
saatten fazla) (a)
Sik (Glnde 6 - 8 saat
aras) (b) 39 104,46 24,11 a/d-e
U - b/c-d-e
Bazf" (G“)"(d)e“ ® 8 8856 26,85 C//C_e
Zaa(;ra;' ZC 4 cont ,723 ,577 12,02 000
z (Gunde 2 - 4 saa -
arasi) (d) 124 80,92 24,88 o/a-b-c

Nadiren (Giunde 2
saatten az) (e)

Toplam 334 85,13 27,27

72 74,20 25,06

Tablo 15 incelendiginde, paylasan ebeveynlik diizeylerinin ebeveynlerin sosyal medya
kullanim sikhgina goére anlamli sekilde farklilastigi goérilmektedir (F= 12,02, p< ,05). Yapilan
Gabriel testine gore sosyal medya kullanim sikligina gore biitliin gruplar arasinda paylasan
ebeveynlik diizeyi anlamli fark géstermektedir. Beklendigi gibi en yiksek ortalama puan glinde
sekiz saatten fazla sosyal medya kullanan gruba aittir.

3.3. Nitel Verilerin Analizi ile Elde Edilen Sonuglar
3.3.1. Paylasan Ebeveynlik Davranisinda Bulunan Ebeveynlerin Goriigleri

Calismada ilk olarak, ¢alismaya katilan ebeveynlerin sosyal medya paylasim sikliklari
incelenmistir. Paylasan ebeveynlik davranisi sergileyen bu katilimcilarin 6nemli bir gogunlugu
glnlik ya da haftalik en azindan bir génderi paylasmaktadir. Sonuglar Tablo 16’da sunulmustur:

Tablo 16.
Sosyal medya paylasim sikhgi

Tema Kod Katilimcilar f
Haftalik Paylasim E1, E3,E7, E10,E11, E12,E13 7
Gonderim Siklig Gunlik Paylasim E4, E5, E8, E9, E14, E15 6
Ayda Bir Gonderi E2, E6 2

Tablo 16 incelendiginde, ebeveynlerin sosyal medya hesaplarinda en yaygin paylasim
sikhginin haftada en az bir gonderi (f=7) oldugu bunu glinde en az bir génderi (f=6) paylasiminin
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takip ettigi ve en dislk sikhgin ise ayda bir gonderi (f=2) oldugu gérilmektedir. Bazi ebeveynlerin
gonderi paylasim sikligina dair gorusleri asagida verilmistir.

E3 (Anne, Ogretmen, 40 Yas, iki Cocuk): “Haftada iki ya da ii¢ paylasim yaparim genellikle.”

E8 (Anne, Egitim Kogu, 33 Yas, iki Cocuk): “Her giin hikdye paylasiyorum. iki-ii¢ artik ne kadar
denk gelirse.”

Ebeveynlerle yapilan gorismelerde, paylasan ebeveynlik davranisinin en ¢ok ozel
ginlerde gerceklestigi belirlenmistir. Bunu sirasiyla aileyle vakit gecirirken, c¢ocuklarin
basarilarini paylasma ve tatil donemlerinde paylasim yapma takip etmektedir. Sonuclar Tablo
17’da sunulmustur:

Tablo 17.

Ebeveynlerin sosyal medyada ¢ocuklarini paylasma sebepleri

Tema Kod Katilimcilar f
Ozel Giinler E4, E6, E10, E11, E12, E13, E14, E15 8
Paylasim Durumlari Aile ile Vakit Gegirme E2, E5, E8, E9, E11 5
Basari E1, E7, ES, E10, 4
Tatil E3, E7, E12 3

Tablo 17 incelendiginde, katilimcilarin paylasan ebeveynlik davranisini en ¢ok Ozel
ginlerde gergeklestirdikleri anlasiimaktadir (f=8). Bunu sirasiyla aileyle vakit gecirme, ¢ocuklarin
basarilarini ve tatil anlarini paylasma takip etmektedir. Ebeveynlerin konu ile ilgili gérislerini en
iyi yansitan alintilar asagida sunulmustur:

E9 (Anne, Ogretmen, 40 Yas, Bir Cocuk): “Bunlar seyle ilgili iste giizel bir ailecek bahgeye
gittigimizde bahgede kosusmalari olur basarilari olur. Onlari paylasiyorum ama ¢ocugun
yliziini olabildigince géstermemeye calisiyoruz éyle.”

E10 (Anne, Ev Hanimi, 38 Yas, 3 Cocuk): “Hangi durumlarda belki mesela okul basarilari ondan
sonra ne bileyim giizel bir etkinlik érnegin okul etkinligi o tarz seylerde.”

Katihmcilarin  paylasan ebeveynlik davranislarini gerceklestirirken yogun olarak
hissettikleri duygular mutluluk ve gurur olarak tespit edilmistir. Ancak katilimcilarin neredeyse
tamami mutluluk eksenli cevap vermislerdir (f=12). iki katilimci ise cocuklari ile ilgili paylasimlara
bir anlam yuklemediklerini yani hicbir sey hissetmediklerini belirtmislerdir (E6, E11). Bu bilgiler
Tablo 18de sunulmustur:

Tablo 18.

Paylasan ebeveynlik davranisi gésterirken hissedilen duygular

Tema Kod Katihmcilar f
Mutluluk E1,E2,E3,E4,E5,E7,E8,E9, E10,E13,E14, 12
Hissedilen Duygular E15
Gurur E1, E12 2

Tablo 18 incelendiginde, ebeveynlerin  paylasan  ebeveynlik  davranisi
gerceklestirdiklerinde daha ¢ok mutluluk duygusunun hakim oldugu anlasiimaktadir.
Ebeveynlerin konu ile ilgili gorislerini en iyi yansitan alintilar asagida sunulmustur:

E1 (Anne, Ogretmen, 39 Yas, Bir Cocuk): “Gurur duyuyorum, mutlu oluyorum ve mutlulugumu
paylasma ihtiyaci duyuyorum.”
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E4 (Anne, Ogretmen, 35 Yas, Bir Cocuk): “Daha duygusal diisiinceler, mutluluk gibi daha ¢cok
yani hani ¢ocugumun biyiidiigiini arkadaslarimin gérmesi bir de uzak mesafedeki
yasayan kisilerle iletisim ag¢isindan bir iletisim araci olarak daha ¢ok.”

Katilmcilarin paylasan ebeveynlik davranisini gésterme motivasyonlari hakkindaki
gorisleri alinmistir. Bir baska deyisle ebeveynlerin neden cocuklari ile ilgili paylasim yapmayi
tercih ettikleri incelenmistir. Katiimcilarin gorusleri Tablo 19‘da verilmistir:

Tablo 19.

Ebeveynlerin Cocuklari ile ilgili icerik Paylasma Motivasyonlari

Tema Kod Katihmailar f
Ani Kalmas! Ei,5E4, E5, E6, E7, E8, E10, E12, E13, E14, 11

:\;irtl:; :jyclaﬁ?r? Akrabalarla iletisim E1, E2, E4, E9 4

¥ Baska Paylasimlari Gorme  E1, E15 2

Mutluluk E11,E13 2

Tablo 19 incelendiginde, ebeveynlerin gocuklariyla ilgili paylasimlar yapma nedeni
oncelikle ani biriktirmek (f=11) ikinci olarak ise uzaktaki akrabalarla iletisim olarak tespit
edilmistir (f=3). Ebeveynlerin konu ile ilgili gorlslerini en iyi yansitan alintilar asagida
sunulmustur:

E4 (Anne, Ogretmen, 35 Yas, Bir Cocuk): “Instagrami bir albiim olarak gériiyorum dijital
diinyada. Ciinkii biliyorsunuz basili albiim artik kalmadi. Kizima dair bir arsiv olarak
gordiigiim icin paylasiyorum. Asil amacim o yani bir arsiv, ani olarak kalmasi. Daha 6nce
soyledigim gibi uzaktakilerle iletisim de var tabi.”

E8 (Anne, Egitim Kocu, 33 Yas, iki Cocuk): “Ani olarak kalmasini istiyorum. Hani o tarzda bir
durumlardan dolayi yoksa béyle her anlarini paylasimci biri degilim.”

Son olarak, ebeveynlerin cocuklarinin dijital mahremiyeti konusundaki endiseleri ve
aldiklari 6nlemler incelenmistir. Katihmcilarin gorisleri ¢ocugunun yilizini gostermeme,
mahrem bolgelerini paylasmama ve bu konuda 6nlem almayi gerekli gérmeyenler olarak (g
gruba ayrilmistir. Sonuglar Tablo 20’de sunulmustur:

Tablo 20.

Cocugun Dijital Mahremiyetiyle llgili Duyulan Endiseye Yénelik Alinan Onlemler

Tema Kod Katiimcilar f
Yiazlinl Gostermeme E1, E2 E3, ES8, E9, E10, E13, E14, E15 9
Alinan Onlemler Ozel Bolgelerini E4, ES, E6, E7 4
Paylasmama
Duglinmedim E11, E12 2

Tablo 20 incelendiginde, ebeveynlerin ¢ocuklarinin dijital mahremiyetini saglamaya
yonelik aldiklari en yaygin 6nlem c¢ocuklarin yizlerini gostermemek (f=9) seklindedir. Siklikla
alinan ikinci 6nlem ise cocuklarin 6zel bolgelerini paylasmamak olarak belirtilmistir (f=4).
Ebeveynlerin konu ile ilgili gorislerini en iyi yansitan alintilar asagida sunulmustur:

E13 (Anne, Grafiker, 34 Yas, Bir Cocuk): “Biliyorsunuz ki ¢ocuklar iizerinden yapilan ¢ok fazla
kétii seyler var. Bu yiizden de ¢cocugumun c¢ok fazla yiiziinii paylasmam nadir paylasirim.”

E15 (Anne, Hemsire, 25 Yas, Bir Cocuk): “Yiiziinii paylasmayi azalttim. Ciinkii korkuyorum yani
endise duyuyorum.”
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3.4. Paylasan Ebeveynlik Davranisina Maruz Kalan Ogrencilerin Gériisleri

Paylasan ebeveynlik davranisina maruz kalan 6grencilere ilk olarak ebeveynlerinin sosyal
medyada gecirdikleri zaman sorulmustur. Cocuklara gére ebeveynleri sosyal medyada oldukca
fazla zaman gegirmektedirler. Bu duruma iliskin 6grenci gérusleri asagida sunulmustur:

03 (Erkek, 6. Sinif, 11 Yas) : “10 bin takipgili bir hesaplari var bu yiizden ¢ok zaman geciriyorlar,
annem asadgi yukari bes saat gegiriyordur. Babam sekiz saat falan geciriyordur.”

06 (Erkek, 5. Sinif, 10 Yas): “Sosyal medyayi evde cok kullaniyor. Bazen tuvalette kullaniyor,
sesler geliyor asagi yukari yedi saat gegiriyordur.”

Ardindan c¢ocuklara, ebeveynlerinin sosyal medyada fotograflarini paylasmalarina
yonelik duygulari sorulmustur. Cocuklarin 6nemli bir cogunlugu olumsuz hissettiklerini
belirtmislerdir. Bu olumsuz duygular arasinda 6zellikle utan¢ 6ne c¢ikmaktadir. Cocuklarin
gorislerini en iyi yansitan alintilar asagida sunulmustur:

07 (Erkek, 5. Sinif, 10 Yas): “Utaniyorum biraz sosyal medyada gériinmekten. Bunu da anneme
s6ylemiyorum ama bunu da utandigim igin séyleyemiyorum. Onlar anilarimizi paylasiyor.
Ama gériilmesini istemiyorum.”

011 (Kadin, 6. Sinif, 12 Yas): “Benden izin almadan paylasmalarin bence normal degil. Ben
istedigim seyleri paylasabilseler daha iyi olabilirdi benim igin. Onun igin pek memnun
degilim bu durumdan. Beni kullanarak reklam yapmak yerine daha ¢ok kendilerini
kullanarak reklam yapmalari daha iyi olabilirdi. “

Ebeveynlerin cocuklarina iliskin paylasim yapmadan once izin almalarinin gocuklari
mutlu ettigi ve daha glivende hissettirdigi tespit edilmistir. Ancak ¢ocuklarin izni alinmadan
yapilan paylasimlarin ¢ocuklari rahatsiz ettigi, utandirdigi ve Gzdiugla gorilmustir. Cocuklarin
konu ile ilgili gbruglerini en iyi yansitan bazi alintilar su sekildedir:

02 (Erkek, 2. Sinif, 8 Yas): “Ben genellikle istediklerinde evet diyorum ve sey zaten bana
soruyorlar. Sorunca da seviniyorum iste.”

09 (Kadin, 7. Sinif, 12 Yas): “izin almiyorlar, ben hikdyelerinde gériiyorum. Genel olarak
annemle babamla ¢ok takipgisi oldugu icin tanimadigim insanlarin benim hallerimi
g6rmesini, yeni fotograflarimi gérmesinden rahatsiz oluyorum tabi. Ben kendi hesabina
bile cok 6yle fotografimi paylasmazken ¢ok tanimadigim insanlarin fotografimi gérmesi
rahatsiz edici en azindan izin alsalar bedenmedigim hikdyeleri atmalarini
engelleyebilirim.”

4. Tartisma, Sonug ve Oneriler

Bu galismada ¢alisma grubunun paylasan ebeveynlik durumlari ¢oklu yontem yaklasimi
ile incelenmistir. Calisma kapsaminda ulasilan en temel sonug, ¢alismaya katilan 334 ebeveynin
orta dizeyde paylasan ebeveynlik davranisi sergiledigini gostermektedir. Benzer sekilde
Tlrkiye’de yapilan bazi arastirmalarda da ebeveynlerin paylasan ebeveynlik egilimleri orta diizey
olarak belirlenmistir (Kopuz, 2021; Turgut ve dig., 2021). Genel olarak mevcut alan yazindaki
arastirmalar incelendiginde hem Tirkiye’de hem de yurt disinda paylasan ebeveynlik
davranisinin yaygin oldugu gorilmektedir (Aslan ve Durmus, 2020; Kopecky ve dig., 2020).
Paylasan ebeveynlik davranisinin hem (ilkemizde hem de farkh Glkelerde benzer sekilde yaygin
olmasinin muhtemel sebebi bu davranisin bireysel veya kiiltiirel tercihlerden ¢ok teknolojik
dinamikler tarafindan sekilleniyor olmasidir. Sosyal medya platformlarinin isleyisi (6rnegin
algoritmalarin begeni ve yorumlari 6ne cikarmasi, paylasimlari goértntr kilmasi), ebeveynleri
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stirekli icerik Gretmeye ve paylasim yapmaya tesvik etmektedir. Bu durum takdir edilme, sosyal
onay alma, dijital kimlik insa etme ve aidiyet hissetme gibi psikososyal ihtiyaclarla birlestiginde,
farkl toplumlarda anneler ve babalar izerinde benzer etkiler ortaya ¢ikmaktadir.

Mevcut calismada, ebeveynlerin paylasan ebeveynlik davranislariyla gidermeye
cahstiklari ihtiyaglarin 6ncelik sirasi belirlenmistir. Bulgular, bilissel ihtiyaglar kategorisinde yer
alan bilme ve 6grenme gereksiniminin ilk sirada oldugunu ortaya koymaktadir. Bu sonug,
ebeveynlerin sosyal medya paylasimlarini dncelikle bilissel ihtiyaclarini karsilama amaciyla
gerceklestirdiklerini gostermekte ve alan yazinla paralellik arz etmektedir (Kopuz, 2021; Latipah
ve dig., 2020). Bu durumun muhtemel nedeni, ebeveynlerin dijital ortami glincel bilgileri
edinmenin yani sira cocuk bakimi, egitim ve gelisim siireclerine iliskin deneyimlerini paylasarak
bilgi alisverisinde bulunabilecekleri bir arag olarak gormeleridir. Nitekim daha 6nce vurgulandigi
gibi Kullanimlar ve Doyumlar Kurami, bireylerin sosyal medyay! yalnizca eglence amaciyla
kullanmadigini belirtmektedir. Bireyler bilgi edinme, 6grenme ve kendini gelistirme gibi bilissel
doyum saglayici motivasyonlarla da sosyal medya kullanimini tercih etmektedir (Ruggiero,
2000). Ayrica nitel veriler, ebeveynlerin 6zellikle 6zel glinlerde ¢ocuklariyla ilgili paylasim yapma
oranlarinin ylksek oldugunu ortaya koymustur. Bu bulgu, paylasan ebeveynlik davranislarinin
yalnizca bilissel degil ayni zamanda duygusal ihtiyaglar ve sosyal bag kurma motivasyonlariyla da
iliskili oldugunu gostermektedir. Cevrim ici ortamlar araciligiyla deneyimlerini paylasan
ebeveynler, diger ebeveynlerin rollerinde daha emin ve donanimh hissetmelerine katki
saglamaktadir (Celik, 2019; Fox ve Hoy, 2019; Kopecky ve dig., 2020).

Mevcut calismanin bir diger bulgusu, ebeveynlerin sosyal medyada cocuklarina iliskin
paylasim yapma diizeyine bagh olarak gidermeye c¢alistiklari ihtiyaglarin 6ncelik sirasinin
farklhlastigini gbstermektedir. Duslk dizeyde paylasim yapan ebeveynlerde bilissel ihtiyaclar 6n
plana gikarken orta ve yliksek diizeyde paylasim yapanlarda duyussal ihtiyaclarin daha belirleyici
oldugu goriilmektedir. Bu bulgu paylasim sikhgi arttikca ebeveynlerin ihtiya¢ yonelimlerinde
bilissel doyumdan duygusal tatmine dogru bir kayma yasandigini ortaya koymaktadir. Bu sonug,
alan yazindaki 6nceki arastirmalarla 6rtismektedir (Motevalli ve dig., 2025). Buna karsin
ozellikle farkindalikh paylasim yaklasimini benimseyen ebeveynlerin, sosyal onay veya duygusal
motivasyonlari glicli olsa da mahremiyet risklerini gbzeterek paylasim diizeyini bilingli bicimde
sinirladiklari belirtiimektedir (Walrave ve dig., 2023).

Bu calismada, paylasan ebeveynlik puanlarinin ebeveyn roliine gére anlamli bir farklilik
gostermedigi belirlenmistir. Yani hem annelerin hem de babalarin ebeveynlik rollerinden
bagimsiz olarak, ¢ocuklariyla ilgili igerikleri paylasmaya meyilli olduklari sonucuna ulasiimistir. Bu
sonu¢ Kopuz'un (2021) arastirmasi ile uyumludur. Ancak bazi ¢alismalar annelerin babalardan
daha ¢ok ¢ocuklariyla ilgili icerik paylasma egiliminde olduklarini ortaya koymustur (Akpinar ve
dig., 2020; Aslan ve Durmus, 2020; Bastemur ve dig., 2021). Bu sonug paylasan ebeveynlik
durumunun ebeveynlerin dijital medya kullanim alskanhklarina ve dijital okuryazarlik
diizeylerine gore farkhlik gosterebilecegini dislindlirmektedir. Mevcut c¢alismaya gore
ebeveynlerin paylasan ebeveynlik diizeyleri ebeveyn yasi ve egitim durumu degiskenlerine gére
anlaml fark gostermemektedir. Bu sonug, paylasan ebeveynligin bireysel demografik
degiskenlerden daha c¢ok sosyal medya kullanim aliskanhg ve dijital okuryazarlik gibi
dinamiklerle iliskili oldugunu vurgulayan énceki ¢calismalarla uyumludur (Aslan ve Durmus, 2020;
Barnes ve Potter, 2020; Blum-Ross ve Livingstone, 2017; Kili¢ ve dig., 2023).

Calismada dikkat cekici bir bulgu olarak, paylasan ebeveynlik diizeylerinin ebeveynlerin
meslek gruplarina gére anlaml bicimde farklilastigi gériilmustiir. Ozellikle Finans ve Bankacilik
sektoriinde calisan ebeveynlerin paylasan ebeveynlik diizeyleri, egitim, mihendislik-teknoloji ve
kamu hizmet-yonetim sektérlerinde ¢alisan ebeveynlere kiyasla daha yliksek bulunmustur. Bu
sonug finans ve bankacilik sektoriinde calisan bireylerin yogun dijitallesme, teknolojiye uyum ve
ylksek sosyal medya kullanim oranlariyla iliskilendirilebilir. Ayrica finans sektoriiniin rekabetgi
dogasi, bireyleri dijital mecralarda benlik sunumu ve basari gosterimi konusunda daha aktif
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kiliyor olabilir. Alan yazinda meslek gruplari 6zelinde paylasan ebeveynlik dizeylerine iliskin
yapilmis dogrudan bir arastirmaya rastlanmamis olmasi bu sonucu tartisma noktasinda bir sinir
yaratmaktadir.

Calismada bir ¢ocuk sahibi olan ebeveynlerin iki cocuk sahibi olan ebeveynlere kiyasla
daha ¢ok paylasan ebeveynlik davranisi sergiledikleri sonucuna varilmistir. Bu durum ¢ocuk sayisi
arttikca anne babalarin mesguliyetlerinin artmasi sonucu sosyal medyaya ayirdiklari zamanin
azalmasindan kaynaklaniyor olabilir. Bu sonucun bir diger sebebi de ilk kez ebeveyn olmanin
beraberinde getirdigi ylksek heyecan, cocugun gelisim silirecini belgeleme istegi ve sosyal
cevreden onay alma motivasyonunun paylasan ebeveynlik davranisini artirabilecegini
diisindirmektedir. Alan yazinda da benzer sonuglara ulasan arastirmalar mevcuttur (Aslan ve
Durmus, 2020; Bartholomew ve dig., 2012; Kopuz, 2021).

Katilimcilarin sosyal medya kullanim sikliklarina gére paylasan ebeveynlik davranislarina
bakildiginda anlamli farkhlik oldugu gortlmistir. Bu bulgular, sosyal medya kullanan
ebeveynlerin cocuklariyla ilgili icerikleri paylasma egilimleri tizerinde 6nemli bir etki yarattigini
ortaya koymaktadir. Daha fazla sosyal medya kullanan ebeveynler, daha fazla baglantida kalma
ve sosyal aglarini genisletme ihtiyaci duyabilirler. Bu durum, ¢ocuklariyla ilgili igerikleri paylasma
egilimlerini de artirabilir. Daha az sosyal medya kullanan ebeveynler ise dijital diinyada daha az
aktif olabilirler ve cocuklariyla ilgili mahremiyet endiseleri duyabilirler. Bu durum, paylasan
ebeveynlik davranislarini sinirlayabilir.

Calismada gilinde sekiz saatten fazla sosyal medya kullanan ebeveynlerin paylasan
ebeveynlik dizeylerinin anlamli sekilde arttigi ortaya cikarilmistir. Alan yazindaki 6nceki
arastirmalarda da beklenildigi gibi sosyal medya kullanim siiresi ile paylasim sikhgl arasinda
pozitif bir iliski raporlanmaktadir (Olpin ve dig., 2023; Ouvrein ve Verswijvel, 2019).

Calismanin nitel boyutunda yine carpici sonuglara ulasiimistir. Katilimcilarin buyik bir
cogunlugu giindelik ya da haftalik en az bir gonderi paylasmaktadir. Bu paylasimlar 6zellikle aile
icin 6zel glinlerde yogunlasmaktadir. Bununla birlikte aileyle gecirilen anlar, ¢cocuklarin basarilar
ve tatillere ait icerikler de siklikla paylasiimaktadir. Bu sonug ebeveynlerin paylasan ebeveynlik
davranislarinin ¢ocugun gelisim sirecini arsivlemek, mutluluklarini paylasmak ve sosyal
cevreden onay almak amaciyla gergeklestirdiklerini gdstermektedir. Paylasimlari sonucu
ebeveynlerin mutluluk ve gurur hissettikleri sonucuna varilmistir. Tim bu sonuglar ebeveynlerin
cogunlukla pozitif duygulari pekistirmek ve ebeveyn kimligini sergilemek icin paylasan
ebeveynlik sergiledikleri yontindeki alan yazin ile paralellik gostermektedir (Motevalli ve dig.,
2025). Bir diger onemli sonug, ebeveynlerin paylasan ebeveynlik davranislarini motive eden
temel unsurun ani biriktirme ve dijital bir arsiv olusturma istegi oldugunu goéstermektedir. Sosyal
medyanin bir dijital albim olarak gorllmesi alan yazinda siklikla vurgulanmaktadir (Kumar ve
Schoenebeck, 2015). Ayrica uzaktaki akrabalarla iletisim kurma motivasyonu da siklikla dile
getirilmistir. Buna gore paylasan ebeveynligin aile ici sosyal baglari stirdlirme islevi tasidigi ifade
edilebilir (Ouvrein & Verswijvel, 2019). Nitekim yapilan arastirmalar Instagram’in sinirli da olsa
bir arsivleme olanagi sundugunu ve ebeveynlerin bu platformu ¢ocuklarinin gelisim streglerini
yakinlariyla paylasmak igin tercih ettigini gostermektedir (Esfandiari ve Yao, 2022; Siibak ve
Traks, 2019). Calismaya katilan ebeveynlerin blyik boliminin c¢ocuklarinin yizlerini
gostermemeye veya 0zel bolgelerini paylasmamaya yonelik dnlemler aldiklari da dikkat ¢ekici bir
sonuctur. Bu durum, ebeveynlerin dijital ortamlarin risklerinin farkinda olduklarini ve en azindan
temel dlizeyde mahremiyet stratejileri gelistirdiklerini gostermektedir (Walrave ve dig., 2023).
Ancak iki katihmcinin bu konuda herhangi bir 6nlem almadigini belirtmesi, farkindaligin her
ebeveynde esit diizeyde olmadigini ve dijital risklerin tim ebeveynlerce ayni hassasiyetle
degerlendirilmedigini ortaya koymaktadir. Bunu destekler sekilde Ivaki¢ ve Mandari¢ Vukusic¢
(2023) tarafindan yiritllen calismada, Instagram platformundaki paylasimlar incelenmis ve
ebeveynlerin, cocuklarinin mahremiyet haklarina yeterince 6zen goéstermedikleri sonucuna
ulasilmistir.
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Paylasan ebeveynlik davranisina maruz kalan 6grencilerin gorisleri, ebeveynlerin sosyal
medyada gecirdikleri slrenin fazla olduguna ve bunun cocuklar tarafindan dikkatle
gozlemlendigine isaret etmektedir. Ozellikle giinliik yasamda ebeveynlerin uzun saatler boyunca
sosyal medya kullanmasi, cocuklarin ebeveynlerini asiri sosyal medya kullanicilari olarak
algilamalarina neden olmaktadir. Bu algi, ebeveyn-cocuk iliskilerinde dijital zaman yonetimi ve
rol model olma baglaminda 6nemli bir tartisma alani agmaktadir (Hiniker ve dig., 2016).
Cocuklarin ifadelerinde 6ne ¢ikan bir diger sonug, ebeveynlerin ¢ocuklarina ait gorselleri
paylasmalari sirasinda genellikle izin almadiklari ve bu paylasimlarinin ¢ocuklarda genellikle
olumsuz duygular uyandirmasidir. Bu duygular arasinda en belirgin olani utanctir. Cocuklarin
sosyal medyada gorinir olmaktan rahatsizlik duymalari paylasan ebeveynligin cocuklarin 6znel
deneyiminde her zaman olumlu karsilanmadigini gostermektedir. Nitekim Ouvrein ve Verswijvel
(2019) de benzer sekilde, ergenlerin ebeveynlerinin paylasimlarindan siklikla utang duyduklarini
ve bunun akran iliskilerini olumsuz etkileyebildigini rapor etmistir. Dijital ortamda ¢ocuklarin
ozerklik ve mahremiyet haklarina deger verilmesi gerekmektedir. Alan yazinda da benzer
bulgular yer almaktadir. Verswijvel ve digerleri (2019) cocuklarin, ebeveynleri tarafindan sosyal
medyada paylasilan icerikler {izerinde s6z hakkina sahip olmayi istediklerini ve izin
mekanizmasinin ¢ocuklarin dijital refahini destekledigini belirtmektedir. Bu baglamda mevcut
calisma, paylasan ebeveynligin yalnizca ebeveynlerin motivasyonlarina gore sekillenmemesi
gerektigini ayni zamanda cocuklarin duygusal deneyimleri ve hak talepleriyle birlikte ele alinmasi
gerektigini gdstermektedir. Ozellikle cocuklarin rizasi ve katilim hakki gdzetilmediginde, paylasan
ebeveynligin cocuklarin dijital kimlik algisi ve psikososyal gelisimleri (izerinde olumsuz etkiler
yaratabilecegi soylenebilir. Sonuclar 1siginda su dnerilerde bulunulabilir:

» Calismada ebeveynlerin orta diizeyde paylasan ebeveynlik sergiledikleri tespit edilmistir.
Bu kapsamda ebeveynlere yonelik dijital okuryazarlk, cocuklarin dijital mahremiyeti ve
sorumlu paylasim konularinda seminer, atolye ve rehberlik programlari diizenlenebilir.
Boylece ebeveynlerin farkindaliklari artarak ¢ocuklarinin haklarini gézeten daha bilingli
paylasimlar yapmalari saglanabilir. Paylasan ebeveynligin ¢ocuklar izerindeki etkilerine
iliskin toplumsal farkindaligi artirmak amaciyla kamu spotlari, medya icerikleri ve sosyal
sorumluluk projeleri hayata gecirilebilir. Bu sayede ebeveynlerin, paylasimlarinin
cocuklarin psikososyal gelisimine olasi etkilerini daha iyi kavramalari saglanabilir.

» Calismada, ebeveynlerin paylasan ebeveynlik duzeylerinin demografik degiskenlerden
daha cok sosyal medya kullanim aliskanliklari ve dijital okuryazarhk diizeyleriyle iliskili
olabilecegi gorilmistir. Bu nedenle, ebeveynlerin dijital okuryazarlk becerilerini
gelistirmeye ve bilingli sosyal medya kullanimini tesvik etmeye odaklanan egitimler
verilebilir.

» Calismada ebeveynlerin paylasimlar oOncesinde genellikle ¢ocuklarinin rizasini
almadiklari ancak c¢ocuklarin bunu bekledikleri sonucuna varilmistir. Bu nedenle
gocuklarin rizasinin alinmasi gerektigi ebeveynlere aktarilmali ve bu konuda farkindalik
calismalari yapilmahdir. Cocuklarin dijital kimliklerinin insasinda s6z sahibi olmalari
gerektigi aciklanmalidir.

» Cocuklarin ebeveynlerinin sosyal medyada ¢ok zaman harcadiklarinin farkinda olduklari
tespit edilmistir. Bu nedenle ebeveynlere c¢ocuklara rol model olmalari gerektigi
actklanmalidir.

Sinirhliklar

Bu calismada elde edilen verilerin yorumlanmasinda bazi sinirhliklari dikkate almak
gerekir. Oncelikle calisma yalnizca i¢ Anadolu Bolgesi’ndeki biiyiik bir sehirde yiritilmis ve
farkli  cografi bolgelerden ebeveynleri kapsamamaktadir. Bu durum, bulgularin
genellenebilirligini azaltmakta ve elde edilen sonuclarin yalnizca benzer sosyo-kiiltiirel
baglamlara aktarilabilmesini miimkiin kilmaktadir. ileride yapilacak arastirmalar, farkl cografi
bolgelerden ve sosyo-ekonomik diizeylerden katilimcilari kapsayacak sekilde diizenlenebilir ve
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bu sayede sonuglarin genellenebilirligi artirabilir. Ayrica kullanilan 6lcek 6z-bildirim temellidir.
Katilimcilarin yanitlari sosyal begenirlik yanhligi veya kisisel 6nyargilardan etkilenmis olabilir. Bu
da elde edilen bulgularin nesnelligini sinirlayan bir unsur olarak degerlendirilebilir. Gelecek
arastirmalarda 6z-bildirime ek olarak gozlem, dijital iz siirme veya karma yontemlerle gelistirilen
araglarin kullanilmasi elde edilen bulgularin giivenirligini ve derinligini artiracaktir.

Nitel boyut agisindan, ¢alisma grubunun paylasan ebeveynlik dlcek puani en yiksek 15
ebeveyn ve onlarin ¢ocuklari ile sinirh olmasi, bulgularin sadece belirlenen 6lciitlere sahip
bireylerin deneyimlerini yansitmasina neden olmustur. Ayrica 6grencilerin yas gruplari 8 ile 12
arasinda genis bir aralik gostermektedir. Bu da ¢cocuklarin gelisimsel diizeylerindeki farkhliklarin,
paylasan ebeveynlik konusundaki algl ve yorumlarina yansimasina neden olabilir. Dolayisiyla
elde edilen bulgular, yasa bagl gelisimsel farkliliklardan etkilenmis olabilir. Gelecek arastirmalar
daha homojen yas gruplariyla calisarak gelisimsel farkliliklarin bulgular Gzerindeki etkisini
azaltabilir. Benzer sekilde nitel calisma grubunda anne ve baba sayisi esit degildir. Anneler
cogunlugu olusturmaktadir. Bu durum, paylasan ebeveynlik davranislarinin daha ¢ok annelerin
bakis agisindan yansitilmasina ve babalarin deneyimlerinin sinirli kalmasina yol agmistir. Bu
nedenle ilerleyen calismalarda ebeveyn cinsiyet dagiliminin dengeli tutulmasi, paylasan
ebeveynlik davranislarinin farkh cinsiyet rolleri baglaminda daha kapsamli incelenmesine katki
saglayacaktir. Calisma verilerinin belirli bir zaman diliminde toplanmis olmasi da bu ¢alismanin
ebeveyn ve cocuklarin deneyimlerini yalnizca kesitsel bir bakis acisiyla ele almaktadir. Gelecek
¢alismalarda boylamsal arastirma desenlerinin kullanilmasi, ebeveyn ve ¢ocuklarin sosyal medya
kullanim pratiklerinin nasil degistigini gostermede daha derinlemesine bir bakis acisi sunabilir.

Etik Komite Onayi: Bu arastirma igin Nigde Omer Halisdemir Universitesi Rektorliigiinden
(29.03.2024 tarih ve 22504254-050.04 dosya numarasi) etik izin alinmistir.

Hakem Degerlendirmesi: Dis bagimsiz.

Yazar Katkilari: Yazarlar; bu makalenin arastiriimasi, yazarligi ve yayimlanmasi igin 1. Yazar %40,
2. %30 ve 3. Yazar %30 oraninda katki saglamislardir.

Cikar Catismasi: Yazar(lar); bu makalenin arastirilmasi, yazarligi ve yayimlanmasina iliskin
herhangi bir potansiyel ¢ikar catismasi beyan etmemistir.

Finansal Destek: Yazar(lar); bu makalenin arastirilmasi, yazarhgi ve yayimlanmasi icin herhangi
bir finansal destek almamistir.

Yapay Zeka Kullanimi Bildirimi: Yazar (lar); bu makalenin arastirilmasi, yazarhgi ve yayimlanmasi
icin herhangi bir yapay zeka aracindan faydalanmamaistir.
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EK-1: Yari Yapilandiriimis Gorlisme Sorulari

Ebeveynlere Yéneltilen Sorular
» Sosyal medyada gonderi paylasma sikliginiz nedir?
» Cocuklarinizla ilgili icerikleri paylasmayi daha ¢ok hangi durumlarda tercih ediyorsunuz?
Neden?
» Cocuklarinizla ilgili paylasim yaptiginizda neler hissediyorsunuz? Agiklar misiniz?
» Neden cocuklarinizla ilgili paylasim yapma ihtiyaci duyuyorsunuz? Agiklar misiniz?
- Motivasyonunuz nedir?
» Cocugunuzun dijital mahremiyetini korumak icin ne gibi 6nlemler aliyorsunuz?

Cocuklara Yéneltilen Sorular
» Sizce anne-babaniz sosyal medyada ne kadar zaman gegiriyor?
» Ebeveynlerinizin sosyal medyada sizinle ilgili icerikler paylasmasi size ne hissettirir
aciklayimiz?
» Ebeveynlerinizin sizinle ilgili icerik paylasmadan 6nce size haber verir mi? Sizden izin alir
mi? Agiklayiniz?
- Sizden izin alinmasini ister misiniz? Bunu dnemser misiniz?
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Highlights

. Parents exhibit a moderate level of sharenting behavior.

e  Through sharenting, parents primarily aim to fulfill their cognitive
needs.

e  Thelevel of sharenting among parents generally shows significant
differences based on individual demographic characteristics.

e  Children are displeased when their parents share content about
them without their consent.

Abstract

This study examined parents’ sharenting practices, referring to
the act of sharing their children’s personal information and
photographs on social media platforms. The research adopted a
mixed-methods design. Quantitative data were collected
through the administration of the Sharenting Scale to 334
parents within the framework of a survey design. The qualitative
dimension, structured according to a phenomenological
approach, utilized data gathered from semi-structured
interviews conducted with 15 parents and their children.
Quantitative analyses were performed using IBM SPSS Statistics
(Version 18), while qualitative data were analyzed through a
combination of content and descriptive analysis techniques. The
quantitative findings indicated that parents displayed a
moderate level of sharenting behavior. Moreover, the primary
underlying motivation behind these practices was found to be the
desire to fulfill their cognitive needs. No significant differences
were observed in sharenting scores by parental role or
educational level; however, significant differences emerged
concerning the number of children and time spent on social
media. The qualitative results revealed that many parents
frequently shared content online, primarily focusing on special
occasions, family activities, children’s achievements, and holiday
memories. These posts were often associated with feelings of
happiness and pride, and motivated by factors such as memory
keeping, archiving, and the desire for social approval.
Additionally, it was observed that a considerable number of
parents took limited privacy precautions.
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parenthood, Social media, Family, Child
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1. Introduction

The rapid development of technology has diversified the ways people socialize, giving
rise to new forms of communication through digital networks alongside traditional face-to-face
interactions (Terkan, 2014). Individuals increasingly share information and images related to
both their own lives and those of their children on social media platforms (Brosch, 2018). Such
parental sharing results in a child’s presence on social media and the construction of their digital
identity without their consent. Decisions regarding the type, format, and intended audience of
the shared content are determined solely by parents’ preferences (Ammari et al., 2015). This
situation has led to the emergence of the term “sharenting,” a portmanteau of the words
“share” and “parenting” (Cimke et al., 2018; Urban Dictionary, 2021). By definition, sharenting
refers to the act of parents publicly sharing their children’s images and information on social
media platforms (Akpinar et al., 2020; Bessant, 2018; Latipah et al., 2020; Sarkadi et al., 2020).

The phenomenon of sharenting is often explained within the framework of the Uses and
Gratifications Theory (Katz et al., 1974). This theory posits that individuals’ psychological states
and prevailing social conditions play a decisive role in shaping their media preferences.
According to this perspective, people tend to fulfill communication needs that they cannot
satisfy in their daily lives through mass media. Consequently, sharenting is regarded not merely
as a behavioral habit but as a manifestation of parents’ pursuit of social, psychological, and
cultural gratifications. Through such sharing, parents aim to meet expectations such as seeking
social approval, developing a sense of belonging, sharing experiences, and obtaining emotional
support. The Uses and Gratifications Theory explains the motivations behind media use across
five fundamental dimensions: cognitive (acquiring information and enhancing parenting skills),
affective (experiencing happiness and pride), cognitive—affective (gaining confidence and
approval from others), integrative (strengthening bonds with family and society), and escape
(relieving daily stress and achieving relaxation) needs (Ruggiero, 2000). These dimensions
provide a functional framework for understanding the motivations underlying sharenting
practices. Through social media use, parents construct the narrative of “good parenting,”
strengthen connections with peer communities, receive social validation, and create digital
archives (Blum-Ross & Livingstone, 2017). A study conducted in Turkey with 401 mothers of
children aged 4-6 similarly found that mothers’ online sharing motivations included seeking
social conformity with peer mothers, deriving satisfaction from received likes, projecting an
image of being involved and caring, sharing children’s school achievements, and creating digital
archives (Aslan & Durmus, 2020). The origins of sharenting are thought to lie in parents’ initial
efforts to express themselves through blogging. Blogs provided parents with a platform to
articulate and share their personal experiences. The motivations behind parenting blogs include
creative expression, preserving memories, community building, and financial gain (Whitehead,
2015). This process also began to blur the clear boundaries between the private and public
spheres. Over time, these practices evolved into more network-based sharing through social
media in the digital age—what is now referred to as sharenting (Blum-Ross & Livingstone, 2017).
With the advancement of digital technologies, sharenting has become increasingly prevalent.
During the COVID-19 period, the growing need for online communication further accelerated
this trend, adding a new dimension to family dynamics (Tosuntas & Griffiths, 2024). Recent
studies indicate that sharenting behaviors have become increasingly widespread both
internationally and in Turkey. A survey conducted by Security.org (2021) with 1,000 parents and
children in the United States found that approximately 75% of parents share photos or videos
of their children on social media. Moreover, fewer than 25% of these parents seek their
children’s consent before posting such content. Similarly, the Pew Research Group’s 2020 study
revealed that as many as 82% of parents share photos and information about their children on
social media accounts (Omuralie et al., 2024). Research conducted in Turkey has also
demonstrated that sharenting behaviors are highly prevalent among parents (Aslan & Durmus,
2020; Kalaman, 2025).
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Research indicates that parents’ social media sharing not only reinforces their own
digital self-representations but also provides the foundation for shaping their children’s digital
identities. However, this phenomenon has generated serious debates surrounding children’s
privacy, personal data protection, and the long-term implications of datafication (Blum-Ross &
Livingstone, 2017; Kumar & Schoenebeck, 2015). The United Nations Committee on the Rights
of the Child’s General Comment No. 25 (2021) emphasizes that all children’s rights—including
privacy, protection, participation, and development—must be safeguarded in digital
environments. In this regard, both governments and digital platforms are obliged to act in
accordance with the principle of the best interests of the child. Accordingly, parental sharing
must be balanced with children’s autonomy and their future right to identity (CRC, 2021). In light
of these discussions, the literature tends to address sharenting along two main axes. The first
concerns parents’ digital identity construction and its influence on children’s emerging sense of
identity. Within this context, sharenting is conceptualized as a process through which parents
shape their own identity performances and family narratives, while simultaneously influencing
their children’s perceptions of digital identity (Blum-Ross & Livingstone, 2017). Social factors are
also found to guide parental sharing behaviors, contributing to the formation of parental
support networks (Ranzini et al., 2020; Tartari et al., 2023). Recent research focusing on the role
of fathers has underscored the need for further investigation in this area (Citil Akyol & Sumbas,
2023; Gatto, 2024). The second axis pertains to children’s rights and privacy. Studies
demonstrate that social media sharing may infringe upon children’s privacy and lead to long-
term adverse effects on their rights, highlighting the need for parents to act with greater
awareness of these responsibilities (Cimke et al., 2018; Dogan-Keskin et al., 2023). Moreover,
some parents reportedly create social media accounts on behalf of their children, effectively
turning them into a form of commercial commodity (Baloglu, 2023). This not only raises privacy
concerns but also gives rise to complex ethical dilemmas. Consequently, ethical principles such
as age-appropriate informed consent, necessity and proportionality, anonymization, and the
responsible use of privacy settings have gained increasing attention in the literature. Recent
studies further suggest that mindful sharenting strategies may help parents find a balance
between sharing and protecting their children online; however, achieving this balance remains
an ongoing challenge (Lupton & Williamson, 2017; Walrave et al., 2023). In this context, the
most effective way to prevent the potential harms of sharenting to children is to completely
refrain from posting their images or personal information on social media. For parents who
continue to share content online, it is essential to adopt a cautious and ethically informed
approach that prioritizes children’s privacy and safety. Specifically, posting images of children in
vulnerable circumstances—such as during bathing, illness, or distress—should be strictly
avoided; personal details such as names or locations should never be disclosed; and any content
that could humiliate, harm, or negatively affect children must be excluded. Throughout this
process, parents should act in accordance with the principle of the best interests of the child
(Omuralieva et al., 2024). It is also vital that parents obtain children’s informed consent in an
age-appropriate manner and refrain from posting when such consent is not granted.
Implementing social media literacy programs for both parents and children—such as those
developed in Canada—can help strengthen online privacy protection. Safeguarding children in
digital environments is a shared societal responsibility involving parents, the state, and the
broader community. Enhancing parental awareness is therefore a fundamental priority for
ensuring children’s online safety. Accordingly, examining parents’ sharing practices, identifying
the motivations underlying these behaviors, and exploring children’s emotions and perspectives
toward such posts are of critical importance. Insights derived from such research can inform the
development of evidence-based educational programs and awareness-raising initiatives
grounded in a robust empirical foundation. In line with this, the findings of the present study are
expected to contribute to enhancing parental awareness and to the formulation of policies and
educational interventions aimed at protecting children’s digital rights. Furthermore, the study
provides a scientific basis for awareness-raising efforts on family social media literacy and can
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inform strategies designed to ensure children’s online safety. Within this framework, the
literature reveals a scarcity of studies that holistically address sharenting from both the
perspectives of parents who engage in such practices and the children who are affected by them.
There is a clear need for comprehensive research that integrates qualitative and quantitative
approaches to examine parents’ motivations for sharenting and children’s perceptions of this
behavior (Omur & Uyar, 2022; Ulum, 2021). In this regard, the current study can be considered
a pioneering effort to fill a significant gap in the literature. Given the increasing prevalence of
sharenting behaviors, the study also holds substantial contemporary relevance. The main
research question guiding this study was: “To what extent do parents engage in sharenting
behaviors?” Additionally, the study investigated whether the level of sharenting behavior differs
according to variables such as parental role, age, educational background, occupation, number
of children, and frequency of social media use. Furthermore, it examined parents’ views on
sharenting and the experiences of children who are exposed to this behavior. The study,
therefore, addressed the following sub-questions:

1. What is the level of parents’ tendency toward sharenting behavior?

2. Do parents’ tendencies toward sharenting behavior differ significantly according to:
Parental role?
Age?
Educational background?
Occupational group?
Number of children?
Frequency of social media use?
3. What are parents’ views on sharenting?
4. What are the views of children who are exposed to sharenting behavior?

VVYVYVVYY

2. Method
2.1. Research Design

This study was structured as a multi-method design, as quantitative and qualitative
methods were not integrated to address the same research question but were instead employed
concurrently to examine different dimensions of the phenomenon (Creswell & Plano Clark,
2018). The first phase of the study was conducted using a survey design, which was selected to
describe the current state of parents’ sharenting behaviors and to examine whether these
behaviors differ across various demographic variables. A survey design aims to describe
individuals’ opinions, attitudes, behaviors, or tendencies within a defined population through a
selected sample and to generalize findings based on the obtained data (Creswell, 2014). The
second phase adopted a qualitative research approach grounded in a phenomenological design.
Phenomenology seeks to reveal the shared meaning and essence of participants’ lived
experiences concerning a particular phenomenon (Creswell, 2013). In this context, the
phenomenological design was chosen to explore parents’ views on sharenting in depth and to
gain a deeper understanding of children’s perspectives on the same issue. Thus, the quantitative
and qualitative components did not aim to integrate a single research question but rather to
address different aspects of the phenomenon, allowing the study to provide a more
comprehensive understanding. In this way, the research topic was both broadly described and
examined in depth through participants’ subjective experiences. The overall structure of the
study, along with the sequential yet complementary relationship between the quantitative and
qualitative phases, is illustrated in Figure 1.



1489

Qualitative
Dimension

Quantitative Research Design
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(Survey Design)

Multi-Method
Approach

(Phenomenological
Design)

Sekil 1. Research Design
2.2. Study Group

The present study was conducted in a metropolitan city in the Central Anatolia Region
of Turkey. The study group consisted of 334 parents selected from the target population through
a convenience sampling method. Participants were required to meet the following criteria: (a)
being active social media users, (b) having at least one child, and (c) sharing publicly accessible
content about their children on social media platforms. This sampling method was chosen for
its practicality and efficiency in terms of time and accessibility; however, it also presents
limitations regarding the representativeness of the broader population (Fraenkel et al., 2012).
When determining the sample size, it is generally recommended that the number of participants
be at least five times the number of items in the measurement instrument (Bryman & Cramer,
2001). Accordingly, since the present study employed a scale consisting of 31 items, the inclusion
of 334 parents was considered adequate. The demographic characteristics of the participants in
the quantitative phase of the study are presented in Table 1.

Table 1.

Demographic Information of the Study Group

Variables Group N (%)
Parental Role Mother 259 (77.5)
Father 75 (22.5)
Age 20-29 44 (13.2)
30-39 174 (52.1)
40-49 95 (28.4)
Aged 50 and over 21 (5.7)
Educational Level No Education 2 (0.6)
Primary School 4(1.2)
Secondary School 2 (0.6)
High School 33(9.9)
Associate Degree 29 (8.7)
Bachelor’s Degree 193 (57.8)
Master’s Degree 57 (17.1)
Doctorate 14 (4.2)
Occupation Education (a) 161
Health (b) 25
Engineering & Technology (c) 26
Public Service & Administration (d) 21
Finance & Banking (e) 13
Communication & Marketing (f) 7
Arts & Design (g) 10
Trade & Sales (h) 16
Homemakers & Retirees (j) 37
Other (k) 18
Number of Children 1 child 152
2 children 145

3 children 33
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More than three children 4
Frequency Level Very Frequent — More than 8 hours 13 (3.9)

per day (a)

Frequent — Between 6 and 8 hours 39 (11.7)

per day (b)

Sometimes — Between 4 and 6 hours 86 (25.7)

per day (c)

Rare — Between 2 and 4 hours per 124 (37.1)

day (d)

Very Rare — Less than 2 hours per 72 (21.6)

day (e)

As shown in Table 1, the majority of participants were mothers (N = 259), while fathers
(N = 75) constituted a smaller portion of the sample. In terms of age distribution, the largest
group fell within the 30—39 age range (N = 174), followed by participants aged 40-49 (N = 95).
Regarding educational background, most participants held a bachelor’s degree (N = 193). When
examining the frequency of social media use, it was found that the majority of participants spent
2-4 hours per day on social media (N = 124), followed by those who used it for 4—6 hours per
day (N = 86).

The qualitative phase of the study included 15 parents who obtained the highest
sharenting scores in the quantitative phase, as well as their 15 children, resulting in a total of 30
participants. To determine the qualitative study group, the criterion sampling method, one of
the purposeful sampling techniques commonly used in qualitative research, was employed. The
selection criteria were as follows:

(i) At least one of the parents must have shared a photo of their child on any social media
platform.

(ii) The parent must be among the top 15 participants with the highest sharenting scores
obtained from the quantitative phase.

The demographic characteristics of the parents who participated in the qualitative phase
are presented in Table 2, and the demographic characteristics of their children are shown in
Table 3.

Table 2.

Demographic Information of Parents

Occupational Number of
Parents Parental Role Groups Age Children
E1l Mother Teacher 39 1
E2 Father Teacher 42 1
E3 Mother Teacher 40 2
E4 Mother Teacher 35 1
E5 Mother Teacher 34 2
E6 Mother Teacher 30 1
E7 Father Teacher 42 1
E8 Mother Education Coach 33 2
E9 Mother Teacher 40 1
E10 Mother Housewife 38 3
E11 Mother Teacher 44 1
E12 Mother Marketer 39 1
E13 Mother Graphic Designer 34 1
E14 Father Chemist 32 1
E15 Mother Nurse 25 1
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As shown in Table 2, the majority of the participating parents were mothers (N =12). In
terms of occupation, teaching was the most common profession; however, participants also
included individuals from diverse fields such as nursing, graphic design, marketing, and
chemistry, indicating a heterogeneous professional background among the parents.
Participants’ ages ranged from 25 to 44 years, with those in their 30s being the most frequently
represented group. When examined by the number of children, most parents reported having
only one child. Finally, regarding social media use, Instagram emerged as the most frequently
used platform for sharing content about their children. This finding suggests that Instagram
serves as the primary medium for sharenting behaviors, consistent with global trends in parental
social media engagement.

Table 3.

Demographic Information of Children

Children Gender Grade Age
01 M 3 9
02 M 2 8
03 M 6 11
04 M 6 12
05 M 5 10
06 M 5 10
07 M 5 10
08 F 5 10
09 F 7 12
010 F 6 12
011 F 6 12
012 F 3 9
013 F 3 9
014 F 2 8
015 F 4 10

As shown in Table 3, the gender distribution among the participating students was
relatively balanced, with eight girls and seven boys. The students’ grade levels ranged from 2nd
to 7th grade, with 5th-grade students (N = 4) forming the largest group. The participants’ ages
varied between 8 and 12 years, and the most frequently represented age was 10 years (N = 5).

2.2. Data Collection Tools and Data Collection Process

The quantitative data of the study were collected using the Sharenting Scale developed
by Kopuz (2021). The scale, structured on a five-point Likert format, comprises five subfactors:
cognitive, affective, cognitive—affective, integrative, and escapist needs. It includes a total of 31
items. During scale development, Kopuz (2021) reported Cronbach’s alpha coefficients above
.90 for each subfactor and .97 for the overall scale. In the present study, the Cronbach’s alpha
coefficient was calculated as .96, indicating a high level of internal consistency (Field, 2009). The
minimum possible score obtainable from the scale is 31, while the maximum is 155. Scores from
the lowest value up to one standard deviation below the arithmetic mean (31-73 points) were
classified as low level; scores from the upper limit of the low range up to one standard deviation
above the mean (74-129 points) were classified as moderate level; and scores from the upper
limit of the moderate range to the maximum score (130—155 points) were classified as high level.
Within the scope of this study, the scale was administered to participants via Google Forms, and
the data were collected accordingly.

The qualitative data were collected through semi-structured interviews conducted with
the participants. Prior to the interviews, the researchers developed a semi-structured interview
form. During the development process, an extensive literature review was carried out in line
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with the study’s aim, and interview items were designed based on the information obtained.
Parents were asked questions related to their sharenting habits, motivations for sharing, and
follower feedback, whereas children exposed to sharenting were asked about their parents’
sharing practices, whether they were consulted before such posts, and how they felt about these
experiences. The draft interview form was reviewed by three experts experienced in qualitative
research—two with doctoral degrees in Computer and Instructional Technologies and one with
a doctorate in Psychology. Based on their feedback and approval, necessary revisions were
made. To test the clarity of the questions and estimate interview duration, pilot interviews were
conducted with two parents and two children. Since no issues or inconsistencies were identified
during these preliminary interviews, the main interviews were subsequently conducted. The
main interviews were carried out by one of the researchers according to a schedule arranged in
line with participants’ availability. All interviews were held in environments where participants
felt comfortable and free from external distractions. With participants’ consent, audio
recordings were taken, and each interview lasted approximately 20 minutes.

2.2. Data Analysis
Quantitative Data Analysis

The quantitative data were analyzed using IBM SPSS Statistics (Version 18). To assess
whether the data conformed to a normal distribution, skewness and kurtosis coefficients were
examined. The results of the normality analysis are presented in Table 4.

Table 4.
Results of the Normality Test for the Scale

Data Collection

Sub-Factors Normality Results
Tool
Statistics N p Skewness Kurtosis
Cognitive .05 334 .00 -.08 -.58
Affective .06 334 .00 .08 -.84
Sharenting Cognitive-Affective .06 334 .00 .15 -79
Scale Integrative .09 334 .00 .27 -.85
Escapist Needs .16 334 .00 .94 .07
Totally .04 334 .20 .32 -31

As shown in Table 4, the skewness and kurtosis coefficients were within the acceptable
range of —1 to +1, indicating that the data were normally distributed (George & Mallery, 2010).
In addition, the results of Levene’s test showed that the variances were homogeneous. These
findings confirm the suitability of parametric tests for the subsequent analyses.

Qualitative Data Analysis

Before beginning the data analysis, each audio recording was transcribed verbatim into
written documents in Microsoft Word format. During this process, participants’ statements
were transcribed exactly as expressed, without any interpretation or alteration of meaning. The
accuracy of the transcriptions was verified by the researcher through repeated listening.
Consequently, the verbal data were converted into a complete set of Word documents, which
were then systematically coded. To ensure anonymity and facilitate data organization, parents
were coded as E1-E15, and children were coded as 01-015. The data were analyzed according
to Creswell’s (2013) content analysis approach. The coding process was conducted by two
independent researchers, and any discrepancies between their codes were resolved through
discussion until consensus was achieved. The stages of the data analysis process are illustrated
in Figure 2.
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Figure 2. Creswell’s (2013) Content Analysis Process

Validity and Reliability

In the qualitative phase of the study, several measures recommended by Creswell (2013)
were implemented to ensure validity and reliability. For internal validity, the interview form was
first reviewed by three field experts, and necessary revisions were made to improve its scope
and clarity of expression. During data analysis, the themes derived were supported by direct
quotations from participants, and the accuracy of the findings was verified through member
checking. In addition, a triangulation approach was adopted: more than one researcher
participated in the analysis process, and differing interpretations were discussed until consensus
was reached during coding. Regarding external validity, the research process was described in
detail. Participants were assigned codes in accordance with ethical principles, and confidentiality
was strictly maintained. The research environment, participant characteristics, and data
collection procedures were documented comprehensively to ensure transparency. For internal
reliability, the study’s purpose and findings were presented directly and consistently, and the
results were reported solely based on participants’ statements, without additional
interpretation. In terms of external reliability, the findings, results, and discussion sections were
structured in a clear, systematic, and comprehensible manner. Furthermore, all stages of the
research process were recorded and documented, ensuring an audit trail for confirmability. The
overall research process is illustrated in Figure 3.

Research Design
Multi-Method Approach

'e \ Y

Quantitative Phase Qualitative Phase
L Survey Design J L Phenomenology J
( Y4 Y4 N Y4 Y4 )
Sample Data Data
The study Collection Analysis Data- Data
sample Tool . Collection .
consisted of SPSS 18.0 Participants Tool Analysis
334 parents The Sharenting Normality 15 Parents and , Creswell’s
selected Scale . 15 Children Semi- Content
Descriptive Structured .
through 31 ltems . ; Analysis
- and Inferential Interviews
convenience 5 Factor Statistics
sampling.
. AN VAN AN VAN AN J

Figure 3. Research Process Based on the Multi-Method Design



1494

3. Result
3.1. Findings on Parents’ Sharenting Tendencies

First, to determine the level of parents’ sharenting tendencies, the data were analyzed
using descriptive statistics. The findings obtained from the descriptive analysis of the overall
scale are presented in Table 5.

Table 5.

Descriptive Statistics Values for the Sharenting Scale

Scale )E(/Iean Mode Median Variance Standart Deviation
Sharenting Scale 85.14 100 83.00 743.80 27.27

As shown in Table 5, the mean score obtained from the Sharenting Scale by the 334
participating parents was X = 85.14. This result indicates that the participants’ sharenting
behaviors were generally at a moderate level (corresponding to the range of 74-129 points).
The mode value (100) shows that the most frequently observed score among participants also
falls within the moderate range. The median value (83.00) being close to the mean supports the
interpretation that the scores were symmetrically and evenly distributed. In addition, the
variance (743.80) and standard deviation (27.27) values indicate noticeable variability around
the mean, suggesting that while some participants exhibited low-level sharenting tendencies
(31-73 points) and others reached high-level tendencies (130—-155 points), the majority were
concentrated within the moderate range (74—129 points).

The mean scores for parents’ sharenting behaviors were also examined based on the
subfactors of the scale. The findings related to the needs fulfilled by parents through sharenting
behaviors are presented in Table 6.

Table 6.

Mean Scores of Parents’ Sharenting Behaviors by Sub-Factors

Sub-Factors X
Cognitive 27.72
Affective 25.47
Cognitive-Affective 14.05
Integrative 10.27
Escapist 10.61

As shown in Table 6, the subdimensions were ranked according to their arithmetic
means as follows: cognitive needs, affective needs, cognitive—affective needs, escapist needs,
and integrative needs. It is noteworthy that cognitive needs—such as reinforcing knowledge,
learning, and sharing information—serve as a significant source of motivation for parents’
sharenting behaviors. Subsequently, to examine whether the needs fulfilled through sharenting
behaviors differed according to parents’ overall sharenting levels, an ANOVA test was
conducted. The results are presented in Table 7.

Table 7.

ANOVA Test Results on Parents’ Needs Fulfilled through Sharenting According to Sharenting
Levels

Sub-Factors Sou.rce of Sum of sd Mean Square f o]
Variance Squares
Cognitive Between 9015.518 2 4507.759 115.78 .00

Groups
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Within 12886.688 331 38.933
Groups
Total 21902.207 333
Between 19190.193 2 9595.097 272.079 .00
Groups
Affective Within 11673.007 331 35.266
Groups
Total 30863.201 333
Between 5826.800 2 2913.400 222.847 .00
" Groups
Cognitive- Within
Affective 4327.335 331 13.074
Groups
Total 10154.135 333
Between 3199.595 2 1599.797 126,516 .00
Groups
Integrative Within 4185.510 331  12.645
Groups
Total 7385.105 333
Between 4628.8905 2 2314.445 145.962 .00
Groups
Escapist Within 5248.511 331 15.857
Groups
Total 9877.401 333

As shown in Table 7, there were significant differences among parents in terms of the
subdimensions of sharenting (p < .05). The results of the ANOVA test indicated that parents’
overall sharenting levels had statistically significant effects on all five subdimensions: cognitive,
affective, cognitive—affective, integrative, and escapist needs. To determine between which
levels these differences occurred, post hoc comparison tests were conducted. The results of
these analyses are presented in Table 8.

Table 8.

Comparison of Parents’ Needs Fulfilled through Sharenting According to Sharenting Levels

Comparison Level p

Low-Moderate .000
Moderate-High .000
Low-High .000

As shown in Table 8, significant differences were observed among all sharenting levels
in terms of the needs fulfilled by parents (p < .05). This finding indicates that parents’
motivations and needs—such as cognitive, affective, integrative, and escapist—vary significantly
depending on their level of engagement in sharenting. These results are further supported by
the findings presented in Table 9, which provide a more detailed breakdown of the specific
differences between the levels.

Table 9.
Needs Fulfilled According to Sharenting Levels

. Mean Ranks
Comparison —
. . Cognitive- . .
Level n Cognitive Affective . Integrative Escapist
Affective
Low 61 15,86 12,98 7,18 5,70 5,83
Moderate 222 25,07 25,73 14,19 10,12 10,10

High 51 33,80 39,23 21,67 16,41 18,50
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As shown in Table 9, parents with low sharenting scores tended to focus more on
cognitive needs, whereas parents with moderate and high sharenting scores were more
oriented toward affective needs.

3.2. Examination of Sharenting Scores According to the Sub-Problems of the Study

In this section, parents’ sharenting scores were examined in relation to the variables of
parental role, age, educational background, and number of children. Since the assumptions of
normality and homogeneity of variances were met, parametric tests were applied in the
analyses.

3.2.1. Examination of Sharenting Levels According to Parental Role

Within the scope of the study, the research question “Do parents’ sharenting levels
differ significantly according to parental role?” was investigated. Accordingly, an independent-
samples t-test was conducted to examine whether participants’ scale scores differed based on
the parental-role variable. The analysis results are presented in Table 10.

Table 10.

Independent Samples t-Test Results According to Parental Role

Parental Role n Mean t sd p
Mother 259 85.49
Father 75 83.99 392 101.59 .696

As shown in Table 10, the parental role did not create a significant difference in
sharenting behavior (t(101)=.392; p > .05).

3.2.2. Examination of Sharenting Levels According to Parental Age

Within the scope of the study, the question “Do parents’ sharenting levels differ
significantly according to parental age?” was examined. Accordingly, a one-way ANOVA test was
conducted to determine whether participants’ scale scores differed based on the parental age
variable. The results of the analysis are presented in Table 11 below.

Table 11.
ANOVA Results According to Parental Age

_ Levene Anova
Age N X 5 Levene p F p
20-29 44 92.15 27.40
30-39 174 86.83 25.93
40-49 95 79.86 27.53 1.114 .343 2.651 .050
+50 21 80.19 33.13
Total 334 85.13 27.27

As shown in Table 11, parents’ sharenting levels did not differ significantly according to
age (F=2.651, p >.05).

3.2.3. Examination of Sharenting Levels According to Parental Educational Level

Within the scope of the study, the question “Do parents’ sharenting levels differ
significantly according to their educational level?” was investigated. To examine the effect of
parents’ educational level on their sharenting levels, a one-way ANOVA test was conducted. The
Levene test indicated that the groups were homogeneous. The results are presented in Table 12
below.



1497

Table 12.
ANOVA Results According to Parental Educational Level

Educational Level N X ss Levene Anova
Levene p F p

No Education 2 99.50 19.09

Primary School 4 98.75 24.45

Secondary School 2 66.50 33.23

High School 33 88.45 30.51

Associate Degree 29 82.06 30.67 .832 .562 .567 .782
Bachelor’s Degree 193 84.41 27.38

Master’s Degree 57 88.14 24.13

Doctorate 14 79.85 25.79

Total 334 85.13 27.27

As shown in Table 12, there was no significant difference in sharenting behavior based
on parents’ educational level (p > .05).

3.2.4. Examination of Sharenting Levels According to Parents’ Occupational Groups

Within the scope of the study, the research question “Do parents’ sharenting levels
differ significantly according to their occupational groups?” was examined. To analyze the effect
of occupational group on parents’ sharenting levels, a one-way ANOVA was conducted. The
Levene test indicated that the group variances were homogeneous, although the number of
participants in each group varied. Therefore, the Gabriel post hoc test was used for further
analysis. The results are presented in Table 13.

Table 13.
ANOVA Test Results According to Occupational Groups

Occupation N % s Levene Anova Significant
P Levene p F p Differences

Education (a) 161 84.56 24.40

Health (b) 25 83.56 27.98

Engineering & 75.65  24.35

Technology (c)

Public Service &

Administration 21 74.33 28.91

(d)

Finance & 13 112.69 29.26

Banking (e) a-e

Communication 1.537 134 2.815 .003 c-e
. 7 91.43 14.94

& Marketing (f) d-e

Arts & Design 78.2 23.87

(g)

Trade & Sales o 80.87  31.39

(h)

Homemakers & . 90.95  31.92

Retirees (j)

Other (k) 18 92.17  30.56

Total 334 85.13 27.27

As shown in Table 13, there was a significant difference in sharenting levels according
to parents’ occupational groups (F = 2.815, p < .05). According to the Gabriel post hoc test,
parents working in the Finance and Banking sector had significantly higher sharenting levels than
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those working in the Education, Engineering and Technology, and Public Service and
Administration sectors. This difference was in favor of parents in the Finance and Banking sector.

3.2.5. Examination of Sharenting Levels According to Number of Children

Within the scope of the study, the research question “Do parents’ sharenting levels
differ significantly according to the number of children they have?” was examined. To analyze
the effect of the number of children on parents’ sharenting levels, a one-way ANOVA was
conducted. The Levene test indicated that the group variances were homogeneous, although
the number of participants varied across groups. Therefore, the Gabriel post hoc test was
employed. The results are presented in Table 14.

Table 14.
ANOVA Test Results According to the Number of Children

Number of N % s Levene Anova Significant
Children Levene p F p Differences
1 child (a) 152 89.99 28.44

2 children (b) 145 80.79 25.68

3 children (c) 33 82.66 25.20 ab

More than 1.012 3.88 3.058 .028 boa

three children 4 78.50 33.99

(d)

Total 34 85.13 27.27

As shown in Table 14, sharenting levels differed significantly according to the number of
children parents had (F = 3.058, p < .05). According to the Gabriel post hoc test results, there
was a significant difference between parents with one child and parents with two children, with
the difference being in favor of parents with one child.

3.2.6. Examination of Sharenting Behavior According to Social Media Usage Frequency

Finally, within the scope of the study, the research question “Do parents’ sharenting
levels differ significantly according to their frequency of social media use?” was examined. To
analyze the effect of social media usage frequency on parents’ sharenting levels, a one-way
ANOVA was conducted. The Levene test indicated that the group variances were homogeneous,
although the number of participants varied across groups. Therefore, the Gabriel post hoc test
was employed. The results are presented in Table 15.

Table 15.
ANOVA Test Results According to Social Media Usage Frequency

Levene Anova Significant
Frequency Level N X ss - Differences
Levene p F p
Very Frequent —
More than 8 hours 13 105.15 31.56
per day (a)
Frequent — a/d-e
Between 6 and 8 39 104.46 24.11 b/c-d-e
hours per day (b) 723 577 1202 o000 /€
Sometimes — d/a-b
Between 4 and 6 86 88.56 26.85 e/a-b-c

hours per day (c)

Rare — Between 2

and 4 hours per 124 80.92 24.88
day (d)
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Very Rare — Less

than 2 hours per 72 74.20 25.06
day (e)

Total 334 85.13 27.27

As shown in Table 15, sharenting levels differed significantly according to parents’ social
media usage frequency (F = 12.02, p < .05). According to the Gabriel post hoc test, there were
significant differences in sharenting levels among all usage frequency groups. As expected, the
highest mean score belonged to the group that used social media for more than eight hours per
day.

3.3. Findings Obtained from the Analysis of Qualitative Data
3.3.1. Views of Parents Exhibiting Sharenting Behavior

In the first stage of the study, the frequency of social media sharing among participating
parents was examined. A significant majority of parents who exhibited sharenting behavior
reported sharing at least one post daily or weekly. The results are presented in Table 16 below.

Table 16.
Frequency of Social Media Sharing

Theme Code Participants f
Weekly Sharing E1, E3,E7, E10,E11,E12, E13 7
Posting Frequency Daily Sharing E4, E5, E8, E9, E14, E15 6
Monthly Posting E2, E6 2

As shown in Table 16, the most common sharing frequency among parents on social
media is at least one post per week (f = 7), followed by at least one post per day (f = 6), while
the lowest frequency is one post per month (f = 2). Some parents’ statements regarding their
posting frequency are presented below:

E3 (Mother, Teacher, 40 years old, Two Children): “/ usually share two or three posts a week.”

E8 (Mother, Educational Coach, 33 years old, Two Children): “I post stories every day two or
three, depending on how it goes.”

Interviews with parents revealed that sharenting behaviors most frequently occur on
special occasions, followed by sharing moments spent with family, children’s achievements, and
holiday experiences. The results are presented in Table 17 below.

Table 17.

Parents’ Reasons for Sharing Their Children on Social Media

Theme Code Participants f

Special Occasions E4, E6, E10, E11, E12, E13, E14, E15 8

e SpendingTime with o) ¢c ¢g £g £11 5
Sharing Situations Family

Achievement E1, E7, E9, E10, 4

Vacation E3,E7, E12 3

As shown in Table 17, participants reported that they engaged in sharenting behaviors
mostly on special occasions (f = 8). This was followed by posts about spending time with family,
children’s achievements, and vacation moments. The following excerpts best illustrate parents’
views on this topic:
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E9 (Mother, Teacher, 40 years old, One Child): “It’s about nice moments, like when we go to the
garden as a family, running around, celebrating achievements. | share those, but | try not to show
my child’s face too much.”

E10 (Mother, Homemaker, 38 years old, Three Children): “In situations like school achievements
or, let’s say, a nice activity—for example, a school event, those kinds of things.”

It was found that the dominant emotions parents experienced while engaging in
sharenting were happiness and pride. However, almost all participants expressed happiness-
based responses (f = 12). Two participants stated that they did not attribute any particular
meaning to their posts about their children, explaining that they felt “nothing” during such
sharing (E6, E11). These findings are presented in Table 18.

Table 18.

Emotions Experienced While Exhibiting Sharenting Behavior

Theme Code Participants f
Happiness E1,E2,E3,E4,E5,E7, E8, E9, E10, E13,E14, 12
Emotions E15
Pride E1, E12 2

As shown in Table 18, the predominant emotion parents experienced when engaging in
sharenting behaviors was happiness. The following excerpts best illustrate parents’ views on this
topic:

E1 (Mother, Teacher, 39 years old, One Child): “/ feel proud, | feel happy, and | feel the need to
share my happiness.”

E4 (Mother, Teacher, 35 years old, One Child): “It’s mostly emotional thoughts—like happiness.
I want my friends to see how my child is growing, and it’s also a way to communicate with people
who live far away.”

Participants were also asked about their motivations for engaging in sharenting behaviors—in
other words, why they choose to share content about their children. The participants’ views on
this topic are presented in Table 19.

Table 19.

Parents’ Motivations for Sharing Content About Their Children

Theme Code Participants f
Creating Memories E3, E4, E5, E6, E7, E8, E10, E12, E13, E14, 1
E15
Parents. motivations Communlcatlon with E1, E2, E4, E9 4
for sharing Relatives
Viewing Others’ Posts E1, E15 2
Happiness E11, E13 2

As shown in Table 19, the primary reason parents shared content about their children
was to preserve memories (f = 11), followed by communication with distant relatives (f = 3). The
following excerpts best illustrate parents’ views on this topic:

E4 (Mother, Teacher, 35 years old, One Child): “I see Instagram as a photo album in the digital
world. Because, you know, printed albums no longer exist. | share because | see it as an archive
of my daughter. That’s my main purpose—to keep it as a memory. As | said before, it’s also about
communicating with those who live far away.”

E8 (Mother, Educational Coach, 33 years old, Two Children): “/ want it to remain as a memory. |
mean, that’s the reason—it’s not like | share every single moment.”
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Finally, parents’ concerns about their children’s digital privacy and the precautions they
take were examined. Participants’ responses were grouped into three categories: not showing
the child’s face, not sharing private body parts, and not considering it necessary to take
precautions. The results are presented in Table 20.

Table 20.

Precautions Taken Regarding Concerns About the Child’s Digital Privacy

Theme Code Participants f
E:Ct:how'"g the Child’s E1, E2 E3, E8, E9, E10, E13, E14, E15 9
Precautions Taken Not Sharing Private Body E4, ES, E6, E7 4
Parts
Did Not Consider E11, E12 2

As shown in Table 20, the most common precaution parents take to protect their
children’s digital privacy is not showing their children’s faces (f = 9). The second most frequent
precaution reported is avoiding the sharing of their children’s private body parts (f = 4). The
following excerpts best illustrate parents’ views on this issue:

E13 (Mother, Graphic Designer, 34 years old, One Child): “You know, there are a lot of bad things
done through children online. That’s why I rarely share my child’s face.”

E15 (Mother, Nurse, 25 years old, One Child): “I’ve reduced showing her face because I’'m scared-
| feel anxious about it.”

3.4. Views of Students Exposed to Sharenting Behavior

Students exposed to sharenting were first asked about the amount of time their parents
spend on social media. According to the children, their parents spent a considerable amount of
time online. Their views on this issue are presented below:

03 (Male, 6th Grade, 11 years old): “They have an account with ten thousand followers, so they
spend a lot of time on it. My mom spends about five hours, and my dad around eight hours.”

06 (Male, 5th Grade, 10 years old): “They use social media a lot at home. Sometimes they even
use it in the bathroom; | can hear the sounds. They spend about seven hours a day.”

Next, the children were asked how they felt about their parents sharing their photos on
social media. The majority reported negative emotions, most commonly embarrassment. The
following excerpts best illustrate the children’s opinions:

07 (Male, 5th Grade, 10 years old): “I feel a bit embarrassed about being seen on social media.
I don’t tell my mom about it, but | can’t say it because I’'m embarrassed. They share our
memories, but | don’t want them to be seen.”

011 (Female, 6th Grade, 12 years old): “I don’t think it’s normal for them to share without asking
me. It would be better if they shared things | approved of. I’'m not really happy about it. Instead
of using me to promote something, it would be better if they promoted themselves.”

It was found that children felt happier and safer when parents asked for their permission
before posting about them. However, posts shared without consent made children feel
uncomfortable, embarrassed, and upset. The following quotations best illustrate these views:

02 (Male, 2nd Grade, 8 years old): “/ usually say yes when they ask, and they do ask me. When
they ask, | feel happy.”

09 (Female, 7th Grade, 12 years old): “They don’t ask; | just see it on their stories. Since my mom
and dad have a lot of followers, | feel uncomfortable that strangers can see me and my new
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photos. | don’t even share many photos of myself on my own account, so having people | don’t
know see them is disturbing. At least if they asked, | could tell them not to post the stories | don’t
like.”

4. Discussion, Conclusion, and Recommendations

In this study, participants’ sharenting behaviors were examined using a multi-method
research design. The findings revealed that the 334 participating parents demonstrated a
moderate level of sharenting behavior. Consistent with this result, several studies conducted in
Turkey have also reported parents’ sharenting tendencies to be moderate (Kopuz, 2021; Turgut
et al., 2021). In general, a review of the existing literature indicates that sharenting behavior is
prevalent both in Turkey and internationally (Aslan & Durmus, 2020; Kopecky et al., 2020). The
widespread nature of sharenting across countries appears to be driven more by technological
dynamics than by individual or cultural factors. The structure of social media platforms—
through algorithms that emphasize likes, comments, and post visibility—encourages parents to
continually create and share content. When these technological affordances intersect with
psychosocial needs such as the desire for recognition, social approval, digital self-expression,
and belonging, similar behavioral patterns emerge among mothers and fathers across diverse
societies.

In the present study, the hierarchy of needs that parents sought to satisfy through
sharenting behaviors was identified. The findings revealed that the need to know and learn,
categorized as a cognitive need, ranked highest. This result suggests that parents engage in
social media sharing primarily to fulfill their cognitive gratifications, a finding consistent with
prior research (Kopuz, 2021; Latipah et al., 2020). One possible explanation is that parents
perceive digital environments not merely as tools for accessing up-to-date information but also
as interactive platforms for exchanging experiences related to child care, education, and
developmental processes. In line with this, the Uses and Gratifications Theory posits that
individuals use social media not solely for entertainment but also to obtain cognitive
gratifications such as knowledge acquisition, learning, and self-development (Ruggiero, 2000).
Moreover, the qualitative findings revealed that parents tended to share content about their
children more frequently on special occasions. This result implies that sharenting behaviors are
driven not only by cognitive needs but also by affective motivations and the desire for social
connectedness. Through sharing their experiences online, parents may also contribute to a
sense of collective efficacy among other parents, helping them feel more confident and
competent in their parental roles (Celik, 2019; Fox & Hoy, 2019; Kopecky et al., 2020).

Another finding of the present study indicates that the hierarchy of needs parents seek
to fulfill through sharenting varies depending on their level of engagement in social media
sharing. Among parents who share at low levels, cognitive needs emerge as the primary
motivation, whereas among those who share at moderate and high levels, affective needs
become more prominent. This finding suggests that as the frequency of sharing increases,
parents’ motivational orientation shifts from cognitive gratification toward emotional
fulfillment. This result aligns with previous research reporting a similar trend (Motevalli et al.,
2025). Nevertheless, it is also noteworthy that parents who adopt a mindful sharenting
approach tend to consciously limit the extent of their sharing, despite strong motivations for
social approval or emotional expression. These parents remain aware of potential privacy risks
associated with posting content about their children and therefore seek a balance between
emotional connectedness and digital responsibility (Walrave et al., 2023).

In this study, it was found that parents’ sharenting scores did not differ significantly by
parental role. In other words, both mothers and fathers were inclined to share content about
their children, regardless of their caregiving roles. This result is consistent with the findings of
Kopuz (2021). However, several studies have reported that mothers tend to engage in
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sharenting more frequently than fathers (Akpinar et al., 2020; Aslan & Durmus, 2020; Bastemur
et al., 2021). This discrepancy suggests that sharenting behaviors may vary according to parents’
digital media use patterns and their levels of digital literacy. Furthermore, the present study
revealed that parents’ sharenting levels did not significantly differ by age or educational
background. This finding corroborates previous research emphasizing that sharenting is more
strongly associated with social media use habits and digital literacy than with individual
demographic characteristics (Aslan & Durmus, 2020; Barnes & Potter, 2020; Blum-Ross &
Livingstone, 2017; Kilig et al., 2023).

A noteworthy finding of the study was that sharenting levels differed significantly
according to parents’ occupational groups. Specifically, parents employed in the finance and
banking sector exhibited higher levels of sharenting compared with those working in the
education, engineering—technology, and public service—administration sectors. This difference
may be attributed to the high degree of digitalization, technological adaptation, and intensive
social media engagement that characterize individuals in finance and banking professions.
Moreover, the competitive and performance-oriented nature of the financial sector may
encourage greater engagement in digital self-presentation and the online display of success.
However, it is important to note that no direct studies in the existing literature have examined
sharenting levels across occupational groups. This absence of comparative research limits the
extent to which this finding can be contextualized or generalized. Accordingly, future studies
could explore occupational culture, digital literacy, and work-related social media norms as
potential mediators influencing sharenting behaviors.

The study found that parents with one child exhibited higher levels of sharenting
behavior compared with those who had two children. This result may be explained by the fact
that, as the number of children increases, parents become more occupied with caregiving
responsibilities and consequently spend less time on social media. Another possible explanation
is that first-time parenthood often brings heightened excitement, a stronger desire to document
a child’s developmental milestones, and a greater motivation to seek social approval—all of
which may contribute to more frequent sharenting behavior. Similar findings have also been
reported in previous studies (Aslan & Durmus, 2020; Bartholomew et al., 2012; Kopuz, 2021).

When sharenting behavior was examined in relation to parents’ frequency of social
media use, a significant difference was observed. These findings suggest that social media
engagement plays a crucial role in shaping parents’ tendencies to share content about their
children. Parents who use social media more intensively may experience a stronger need for
social connectedness and for expanding their online networks, which, in turn, increases their
inclination to post about their children. Conversely, parents who use social media less frequently
are generally less active in digital environments and may hold stronger privacy concerns, thereby
limiting their sharenting behaviors.

Furthermore, the study revealed that parents who spent more than eight hours per day
on social media demonstrated significantly higher levels of sharenting. Consistent with
expectations, prior research has also identified a positive correlation between the duration of
social media use and the frequency of posting about children (Olpin et al., 2023; Ouvrein &
Verswijvel, 2019). This pattern reinforces the argument that time spent online not only increases
exposure to digital sharing norms but also normalizes sharenting as a routine social practice.

In the qualitative phase of the study, several noteworthy findings were obtained. The
majority of participants reported sharing at least one post daily or weekly, with these posts
predominantly centered on special family occasions. In addition, moments spent with family,
children’s achievements, and vacation experiences were among the most frequently shared
types of content. These results suggest that parents engage in sharenting primarily to document
their children’s developmental milestones, share positive emotions, and seek social validation.
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It was also found that parents commonly experience feelings of happiness and pride as
outcomes of their sharing behavior. These findings are consistent with previous research
emphasizing that parents engage in sharenting mainly to reinforce positive affect and express
their parental identity (Motevalli et al., 2025). Another important finding of the study is that the
primary motivation underlying parents’ sharenting behaviors is the desire to preserve memories
and create a digital archive. The conceptualization of social media as a “digital photo album” has
been widely discussed in the literature (Kumar & Schoenebeck, 2015). Furthermore, parents
frequently mentioned the motivation to communicate with distant relatives, suggesting that
sharenting serves an additional relational function by maintaining familial social bonds (Ouvrein
& Verswijvel, 2019). Indeed, previous studies have shown that platforms such as Instagram—
although limited in archival capacity—offer opportunities for digital documentation, which
parents use to share their children’s developmental progress with relatives and close networks
(Esfandiari & Yao, 2022; Siibak & Traks, 2019).

Another noteworthy finding is that most participating parents reported taking
precautions not to show their children’s faces or share sensitive images. This indicates that
parents are at least partially aware of the risks associated with digital environments and have
developed basic privacy protection strategies (Walrave et al., 2023). However, a small number
of participants stated that they did not adopt any such measures, suggesting that awareness
levels vary among parents and that digital risks are not equally recognized or prioritized by all.
Supporting this, Ivaki¢ and Mandari¢ Vukusi¢ (2023) found in their analysis of Instagram posts
that many parents fail to give sufficient consideration to their children’s privacy rights. The views
of children exposed to sharenting further illuminate this issue. Children reported that their
parents spend a significant amount of time on social media, and this high level of online
engagement is clearly noticed and evaluated by the children themselves. Parents’ extended daily
use of social media often leads children to perceive them as heavy social media users, raising
important discussions regarding digital time management and parental role modeling (Hiniker
et al., 2016).

Another key finding derived from the children’s statements is that parents frequently
share their children’s images without seeking prior permission, and such posts often evoke
negative emotional responses, most notably embarrassment. Children’s discomfort with being
visible online suggests that sharenting is not always experienced positively from the child’s
perspective. Consistent with this, Ouvrein and Verswijvel (2019) reported that adolescents often
feel embarrassed by their parents’ posts, which may negatively affect peer relationships and
self-perception. Respecting children’s autonomy and privacy rights in digital contexts is
therefore essential. Supporting this, Verswijvel et al. (2019) found that children wish to have a
say in the content shared about them by their parents and that obtaining children’s consent
contributes positively to their digital well-being. In this regard, the present study demonstrates
that sharenting should not be shaped solely by parents’ motivations, but should also take into
account children’s emotional experiences and rights. When children’s consent and participation
rights are disregarded, sharenting may negatively influence their digital identity formation and
psychosocial development. Based on these results, the following recommendations can be
made:

» Promoting digital literacy and responsible sharing: The study found that parents
exhibited a moderate level of sharenting. In this context, seminars, workshops, and
guidance programs can be organized to inform parents about digital literacy, children’s
digital privacy, and responsible sharing practices. Such initiatives may help increase
parents’ awareness and encourage child-rights-oriented and ethically conscious social
media use. Additionally, public service announcements, educational media content, and
social responsibility campaigns could be implemented to raise broader social awareness
of the potential effects of sharenting on children’s development. These efforts would
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help parents better understand the psychosocial impacts of their online sharing
behaviors.

» Enhancing mindful social media use: The study revealed that parents’ sharenting levels
are more closely related to social media use habits and digital literacy skills than to
demographic variables. Therefore, training programs aimed at improving parents’
digital literacy and promoting mindful, responsible, and balanced social media
engagement could be highly beneficial.

» Emphasizing children’s consent and participation rights: The study concluded that most
parents do not obtain their children’s consent before posting, even though children
expect to be asked. Hence, awareness-raising initiatives should highlight the importance
of obtaining children’s informed consent, respecting their participation rights, and
allowing them to have an active role in the construction of their digital identities.

> Encouraging positive digital role modeling: It was also found that children are aware of
the amount of time their parents spend on social media. Therefore, parents should be
reminded of the importance of modeling healthy digital habits, including balanced
screen time, privacy-conscious behavior, and respectful online communication, in order
to foster responsible digital citizenship in their children.

Limitations

Several limitations should be taken into account when interpreting the findings of this
study. First, the research was conducted exclusively in a major city located in the Central
Anatolia Region of Turkey and did not include parents from other geographical areas. This
limitation reduces the generalizability of the findings and restricts their transferability to similar
socio-cultural contexts. Future studies could include participants from diverse geographical
regions and socioeconomic backgrounds to enhance the representativeness and external
validity of the results. Second, the scale employed in this study was self-report-based, which
may have introduced social desirability bias or subjective interpretation on the part of
participants. These factors may have influenced the accuracy and objectivity of the data. To
address this limitation, future research could incorporate multiple data sources—such as direct
observation, digital trace analysis, or mixed-method instruments—to increase the reliability,
validity, and depth of findings.

Regarding the qualitative dimension, the study group was limited to 15 parents with the
highest sharenting scores and their children. Consequently, the findings reflect the experiences
only of individuals who met these specific criteria, which may restrict the diversity of
perspectives represented. Furthermore, the children’s ages ranged between 8 and 12 years, and
this broad age span may have led to developmental differences influencing children’s
perceptions and interpretations of sharenting. Future research could employ more
homogeneous age groups to minimize the potential impact of developmental variability on the
results. In addition, the gender distribution within the qualitative sample was unequal, with
mothers constituting the majority of participants. As a result, the findings primarily reflect
maternal perspectives, offering limited insight into fathers’ experiences. Ensuring a balanced
parental gender distribution in future studies would allow for a more comprehensive
understanding of sharenting behaviors in relation to gender roles and parental identity
construction. Finally, the data were collected within a specific time frame, meaning that the
study provides a cross-sectional perspective on parents’ and children’s experiences. The use of
longitudinal research designs in future studies could offer deeper insights into how social media
use patterns and attitudes toward sharenting evolve over time.
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Appendix 1: Semi-Structured Interview Questions

Questions Directed to Parent Participants

>
>

>

>

>

How frequently do you share posts on social media?

In what situations do you prefer to share content related to your child/children? Please

explain your reasons.

How do you feel when you share content about your child/children on social media?

Please elaborate.

What makes you feel the need to share posts about your child/children? Please explain.
o What motivates you to share such content?

What measures do you take to protect your child’s digital privacy?

Questions Directed to Child Participants

>
>

>

In your opinion, how much time do your parents spend on social media?
How do you feel when your parents share content about you on social media? Please
elaborate.
Do your parents inform you or seek your consent before sharing content about you
online? Please explain.
o Would you like your parents to ask for your consent before sharing such
content? Do you consider this important?



