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Abstract

Having positive effects in terms of organisational results makes the concept of corporate social
responsibility important. For this reason, it is important to determine the universal validity of the
results of the studies on the subject. Accordingly, the study is based on the empirical data and meta-
analysis of the outcome variables related to corporate social responsibility (CSR) of national or
international publications selected from Turkey through the JAMOVI programme. Thus, it is aimed
to reveal the results of corporate social responsibility in detail. In this context, the analysis was carried
out with 57 studies, 65 single data and 15,487 samples, which were found suitable for meta-analysis
and included in the research. In the research, there are 6 concepts deemed appropriate for meta-
analysis. Accordingly, it was determined that there is a positive relationship between organisational
commitment, which is the most frequently associated concept with corporate social responsibility,
and corporate social responsibility. At the same time, a positive and high relationship was found
between corporate social responsibility and corporate image, job satisfaction, organisational
citizenship, corporate reputation and organisational identification. It is thought that this study will
contribute to the field in terms of providing a comprehensive and up-to-date version of corporate
social responsibility through empirical studies in the national literature.

Keywords: Corporate Social Responsibility, Meta-analysis, Results of Corporate Social
Responsibility, Corporate Social Responsibility in National Literatiire.

Ulusal Yayinda Orgiitsel Davrams Diizleminde Kurumsal Sosyal Sorumlulugun
Sonuclar1 (Bir Meta Analiz Calismasi)
Oz
Orgiitsel sonuglar agisindan olumlu etkilerinin bulunmasi kurumsal sosyal sorumluluk kavramini
onemli kilmaktadir. Bu sebeple konu hakkinda yapilan c¢aligmalarin sonuglarinin evrensel
gecerliliginin tespit edilmesi onem arz etmektedir. Bu dogrultuda ¢alisma, JAMOVI programi
araciligiyla Tiirkiye'den secilen ulusal veya uluslararasi yaymlarin kurumsal sosyal sorumluluk
(KSS) ile ilgili sonu¢ degiskenlerinin deneysel verilerine ve meta-analizine dayanmaktadir.
Boylelikle kurumsal sosyal sorumlulugun sonuglarini detayli bir sekilde ortaya koymak
amaglanmaktadir. Bu kapsamda meta analize uygun bulunan ve aragtirmaya dahil edilen 57 ¢aligsma,
65 tekil veri ve 15.487 orneklem ile analiz gergeklestirilmistir. Arastirmada meta-analiz i¢in uygun
goriilen 6 kavram bulunmaktadir. Buna gore kurumsal sosyal sorumluluk ile en sik iligskilendirilen
kavram olan orgiitsel baglilik ile kurumsal sosyal sorumluluk arasinda pozitif yonlii bir iliski oldugu
tespit edilmistir. Ayn1 zamanda kurumsal sosyal sorumluluk ile kurumsal imaj, is tatmini, orgiitsel
vatandaslik, kurumsal itibar ve orgiitsel 6zdeslesme arasinda pozitif ve yiiksek bir iliski bulunmustur.
Bu ¢aligmanin, ulusal literatiirdeki deneysel ¢alismalar araciligiyla kurumsal sosyal sorumlulugun
kapsamli ve giincel bir versiyonunu sunmasi agisindan alana katki saglayacag diistiniilmektedir..

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Meta-Analiz, Kurumsal Sosyal Sorumlulugun
Sonugclari, Ulusal Yazinda Kurumsal Sosyal Sorumluluk.
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Consequences of Corporate Social Responsibility on Organisational Behaviour in National Publication
(A Meta Analysis Study)

Ulusal Yayinda Orgiitsel Davranis Diizleminde Kurumsal Sosyal Sorumlulugun Sonuglar (Bir Meta Analiz Calismast)
Introduction

In addition to the phenomenon of globalisation after the industrial revolution, developments
in communication, information and transportation technologies have accelerated the technical and
economic development of organisations. Although these developments have been evaluated as a
positive impression for organisations, in the long run, the fact that organisations ignore the protection
of social and environmental structure has led to the emergence of important problems. The negative
impact on the quality of life over time has changed the views and perspectives of stakeholders towards
the organisation and organisational activities. In today’s complex and multi-actor environment, it is
crucial for organisations to be aware of their responsibilities. This awareness enables them to foster
positive perceptions among internal and external stakeholders and to meet stakeholder expectations
in alignment with organisational sustainability. Thus, organisations' determination of corporate social
responsibility policies and their dissemination in organisational processes contribute to organisational
development as well as satisfying stakeholders (Seyitogullar1 & Bilen, 2020).

Corporate social responsibility (CSR) is increasingly recognized as a key factor influencing various
organizational outcomes, including job satisfaction, commitment, citizenship behavior, and corporate
image. Although the global literature on CSR is rich, empirical findings in the Turkish context remain
fragmented and sometimes inconsistent. This study aims to systematically examine the relationship
between CSR and organizational behavior outcomes in Tiirkiye through a meta-analysis of national

publications. Specifically, it addresses the following questions:

1. How strongly is CSR associated with organizational outcomes in national studies?
2. Which outcomes show stronger or weaker effect sizes?
3. How consistent are the findings across studies?

The research is guided by Stakeholder Theory, Resource-Based View, and Institutional
Theory, which help explain how CSR influences employee attitudes and organizational performance.
By synthesizing national evidence, the study contributes to both theory and practice and offers a
clearer understanding of CSR's impact in the Turkish organizational context. Social responsibility
activities are a mission that should be undertaken not by public institutions or commercial
organisations under the control of governments, but by all stakeholders who affect the social
environment with their decisions and practices. These responsibilities can be in the form of passive
prevention of potential hazards or active actions towards social and environmental goals (Invernizzi,
Locatelli, & Brookes, 2017). These actions that organisations should undertake regulate the relations
between the organisation and society. In fact, the relationship between the organisation and the society

in which the organisation exists is a subject that has been discussed for a long time. In this context,
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researchers have been developing terms and theories about the responsibilities of the organisation
towards the society since the 1950s. In this respect, corporate social responsibility was only defined
in the 1960s as the organisation's taking decisions and actions beyond its own needs (Davis, 1960).
Recently, corporate social responsibility has become an important concept in terms of corporate value
(Kerr, Johnston & Beatson, 2008).

Today, many organisations attach importance to corporate social responsibility activities (Atesoglu &
Tirker, 2010). Organisations that effectively fulfil the requirements of corporate social
responsibility—namely by addressing their financial, legal, ethical, and voluntary obligations towards
various stakeholders (such as shareholders, employees, customers, suppliers, government, and
society)—can gain numerous strategic advantages. These include enhanced corporate image,
increased competitive advantage, strengthened social identity, access to new markets, customer
acquisition, preference by qualified employees, increased sales, and improved customer loyalty
(Ersoz, 2007). Corporate social responsibility activities also shape the attitudes and opinions of
employees towards the organisation (Demir & Tiirkmen, 2014). Increasing employees® feelings of
commitment to the organisation contributes positively to the employees’ working in harmony and
cooperation and to the increase in organisational productivity and performance. In addition, it is
effective in reducing negative results in terms of organisational results such as organisational
disloyalty, desire to quit, absenteeism, tardiness and stress (Bayram, 2005).

Having positive effects in terms of organisational results makes the concept of corporate social
responsibility important. Therefore, the concept of corporate social responsibility is a variable that
should be examined on the basis of organisational outcomes. Studies focusing on the concept of
corporate social responsibility reveal evidence on the organisational outcomes of this concept in
different contexts and times. When the studies conducted by researchers from different disciplines in
the field of corporate social responsibility in our country are examined, it is seen that they have the
quality and quantity to reveal a comprehensive model of the results of corporate social responsibility.
In this context, this study aims to conduct a systematic review of empirical studies on corporate social
responsibility in the field of organisational behaviour. At the same time, this study aims to examine
the results related to corporate social responsibility with meta-analytical method and to reveal a
detailed model of the results of corporate social responsibility through empirical data-based studies

published in national/international refereed journals and sampled from Turkey.
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1. Conceptual Literature

Responsibility is defined as an individual's undertaking or taking responsibility for the
consequences of any event or behaviour that falls within his/her duty and authority (Turkish Language
Association, 2024). Social responsibility is defined as an organisation's use of its resources in a way
that is beneficial to the society in which it operates (Stahl & Grigsby, 1997). However, there is no
generally accepted definition of corporate social responsibility (CSR). The lack of a general and
standard definition of CSR stems from the fact that society's values, priorities, rules, cultural
differences and the priorities of organisations' activities vary. Thus, many CSR definitions have been
made in line with the expectations and differences of societies (Dahlsrud, 2008). CSR is a process-
based approach that starts with responsibility, continues with social responsibility and finally reaches
the highest level with corporate social responsibility. The first definition of CSR was made by
economist Bowen (1953) in 1953. In his book ‘Social Responsibilities of the Businessman’, Bowen
states that organisations should adopt policies that are compatible with the expectations and values of
the society in which they live. Following Bowen's book and views on social responsibility, CSR
attracted the attention of organisations and increased its popularity (Halici, 2001).

CSR involves organisations assuming responsibilities that arise as a result of their impact on
customers, employees, shareholders, society and the environment (Tripathy & Rath, 2011). In this
respect, CSR is seen as a voluntary organic bond between organisations and society apart from legal
obligations (McWilliams & Siegel, 2001). CSR is explained as the behaviour of organisations in
accordance with the expectations of stakeholders in social, ethical, economic and environmental areas
and managing these terms (Yamak, 2009). It is seen that different definitions and explanations are
made for the term CSR. This situation stems from the fact that definitions are made according to the
priorities, needs and expectations of different stakeholders, as well as the diversity in national,
cultural, social structures and responsibilities (Midttun, 2007). CSR is considered in four dimensions:
economic, legal, voluntary and ethical responsibilities (Carroll, 1991). Economic responsibilities are
expressed as the ability of organisations to make a profit as a result of their activities and to sustain
their existence. Legal responsibilities include compliance with the legal rules of the nation in which
the organisation is located. Ethical responsibilities are a responsibility that includes compliance with
social rules although there is no legal obligation. Voluntary responsibility is defined as the efforts of
organisations to improve their quality of life by contributing to internal and external stakeholders
(Carroll, 1991).

The CSR dimensions analysed in the CSR model are ranked according to priorities. The order of these

dimensions according to their priorities is shown in Figure 1. In this context, the most important duty
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and responsibility of organisations is to make profit by producing goods and services effectively and
efficiently. It can be said that the first condition for the sustainability of organisations is to make
profit. The first responsibility that CSR imposes on organisations is to make profit in this sense.
Because organisations that cannot make profit and carry out their organisational activities cannot
fulfil other responsibilities. In this direction, businesses should first fulfil their economic
responsibilities (Bayraktaroglu, Yilmaz & Can, 2014). Organisations that fulfil their economic
responsibilities should then fulfil the legal and legal requirements of the environment in which they
operate. Legal responsibilities refer to the responsibilities of organisations that are determined by the
country or local governments and must be complied with (Bay, 2006). Ethical responsibilities of
organisations are attitudes and behaviours that are not included in the written legal rules but are
expected by the society from organisations. It refers to the ethical responsibilities of organisations
towards customers, employees and shareholders. Voluntary organisational activities are expressed as
voluntary responsibilities in order for organisations to gain reputation in the eyes of society and to be
qualified as a good corporate citizen. These activities are explained as increasing the welfare of the
society or voluntary participation of employees and managers in various activities (Ozaslan, 2006).
To enhance the theoretical robustness of corporate social responsibility (CSR) research, it is essential
to frame CSR within established organisational theories. Among these, Stakeholder Theory (Freeman,
1984) offers a foundational lens, asserting that organisations must address the expectations of all
stakeholders—not solely shareholders—to achieve legitimacy and long-term performance. From this
perspective, CSR practices reflect an organisation’s responsiveness to both internal (e.g., employees,
managers) and external (e.g., customers, communities, regulatory bodies) stakeholder groups.
Accordingly, positive employee-related outcomes such as job satisfaction, organisational
commitment, and organisational identification—identified in the current meta-analysis—can be
interpreted as the result of organisations meeting the normative and relational needs of internal
stakeholders (Donaldson & Preston, 1995).

Complementarily, the Resource-Based View (RBV) (Barney, 1991) conceptualises CSR as a valuable
intangible asset that can contribute to sustainable competitive advantage. Organisational attributes
like corporate image, reputation, and trust—frequently linked with CSR—align with the criteria of
being valuable, rare, inimitable, and non-substitutable (VRIN). These CSR-related intangible
resources enhance organisational effectiveness by fostering employee motivation, loyalty, and
engagement, as evidenced in the findings of this study. Hence, CSR is not only a moral or ethical

imperative but also a strategic resource in the RBV framework (Branco & Rodrigues, 2006).
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Additionally, Institutional Theory (DiMaggio & Powell, 1983) explains the widespread adoption of

CSR practices as responses to coercive, normative, and mimetic pressures within organisational
fields. In the national context, firms may adopt CSR to align with societal expectations, regulatory
requirements, or to imitate the practices of leading institutions. These institutional dynamics lead to
the diffusion of CSR norms, thereby explaining the relative consistency of CSR outcomes across
multiple empirical studies (Campbell, 2007). Incorporating these theoretical perspectives contributes
to a more comprehensive understanding of CSR’s role in shaping organisational behaviour and
provides a framework for interpreting the meta-analytic findings within both national and

international contexts.

VOLUNTEER
RESPONSIBILITIES

ETHICAL RESPONSIBILITIES

LEGAL RESPONSIBILITIES

ECONOMIC RESPONSIBILITIES

Figure 1. CSR Pyramid
(Carroll, 1991: 42)

It is emphasised that employees are directly and most affected by the activities carried out by
organisations (Kazanci, 2007). In terms of employees, the responsibility of organisations is expressed
as ensuring job security, applying the merit system in a fair and honest manner, respecting private life
and taking necessary measures to satisfy employees in their work life. In addition, the responsibilities
of organisations towards employees include keeping the expectations of employees from
organisations up to date by following the developments in the field of work and safety, and creating
working conditions that can meet the expectations and needs of employees (Akgemci, Celik &
Ozgener, 2001). In organisations that implement CSR policies correctly, job satisfaction,
organisational commitment and identification of employees increase (Ozdemir H., 2007). Thus,
employees' motivation, intention to stay at work (Chen, 2001) and productivity increase (Cho,

Johanson, & Guchait, 2009). When the national literature is examined, it is seen that CSR has a direct
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effect on organisational behaviour. Ozdemir H. (2007) found that CSR has a direct effect on
organisational identification, commitment and job satisfaction. Kaplan (2018) revealed in his study
that CSR policies are effective in increasing corporate reputation perceptions. Battal and Karabey
(2020) stated that CSR is a predictor of professional ethical standards and organisational citizenship.
In another study, it was revealed that CSR increases the intention to stay at work (Caliskan & Uniisan,
2011). In addition, it was determined in the study conducted by Yildirim et al. (2021) that there is a
relationship between CSR and organisational justice.
The purpose of this study is to systematically examine and evaluate the outcomes of CSR in the
context of empirical research using samples in Turkey. When CSR, which has an important effect on
the occurrence of positive organisational results, is examined in the context of national literature a)
b) determining the results of CSR, b) determining the strength and direction of the relationship
between CSR and different concepts, ¢) determining the similarities or differences between the
variables associated with CSR in the national literature and the international literature d) Creating a
model for the national context on the results of CSR, e) It will be possible to determine the
measurement tools used in studies on CSR, f) provide a road map for researchers who will conduct
studies on CSR in the future.
2. Method

In line with the purpose and model of the research, the following questions are sought to be
answered.
1) With which outcome variables is corporate social responsibility associated?
2) What is the strength and direction of the relationship between corporate social responsibility and
these variables?
3) What is the set of person/organisation level variables affected by corporate social responsibility in
the national literature in the context of organisational behaviour and what are their practical
judgements?

2.1. Inclusion and Exclusion Criteria

In order to ensure methodological rigour and consistency, a set of inclusion and exclusion
criteria was applied during the sample selection process. The following criteria were used to
determine which studies among the initial pool of 534 were eligible for meta-analysis:

Inclusion Criteria:
e The study must report empirical data (quantitative research with numerical findings).
e It must analyse the relationship between corporate social responsibility (CSR) and at

least one outcome variable.
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e The direction and strength of the CSR-outcome relationship must be clearly stated
(e.g., correlation coefficient).
e The study must report sufficient statistical information for meta-analysis (e.g., sample
size and Pearson's r).
e The sample must be drawn from Tiirkiye.
e The study must be published in a peer-reviewed journal or national thesis database.
e (SR must be measured as a general construct or at least reported in a way that allows
for generalisation across dimensions.
e (SR must be studied within the context of organisational behaviour.
Exclusion Criteria:
e Studies lacking empirical data (e.g., theoretical papers, reviews).
e Studies that analysed only specific dimensions of CSR (e.g., only ethical or
environmental dimension) without a generalised CSR score.
e Studies where the sample was international or outside Tiirkiye.
e Studies that did not address CSR within an organisational behaviour framework.
e Studies that did not report correlation coefficients or sample sizes.
e Studies that duplicated data (e.g., same sample reported in multiple publications)—
only one version was retained.
After applying these criteria, 78 studies remained. During coding, some were further excluded due to
insufficient empirical data or duplicate sampling. As a result, 57 studies with a total of 65 individual
effect sizes (k = 65) and a cumulative sample size of 15,487 were included in the meta-analysis.
In the studies in national publications, CSR has been found to affect job satisfaction (Erbir, 2022),
organisational commitment (Karadirek, 2023), turnover intention (Sanr1 & Kamanli, 2020; Akar;
2024), organisational citizenship (Kerse & Seckin, 2017), organisational trust (Kalender, 2024; Bezci,
2021), innovative work behaviour (Isiagik, 2019), organisational identification (Sanduk, 2015),
cyberloafing behaviour (Ozkaya & Tayfun, 2023), corporate image (Bala & Utlu, 2020), job
dedication (Kart & Pelit, 2023; Oksiiz, 2022; Ya, 2019), corporate reputation (Bogan, 2020),
employee satisfaction (Ozbek, 2019; Bekiroglu, 2016), intention to stay (Mungan, 2019; Ugurlu,
Kafa, & Pajo, 2021), employee motivation (Sonmez, 2017; Charyyev & Karabey, 2022),
organisational justice (Y1ildirim et al., 2021), job stress (Ozkan & Uziim, 2021) and ethics (Giiven,
2016). However, not all of the studies conducted with these variables contain data above the threshold
value of 5. For this reason, the concepts below the threshold value of 5 were not included in the

analysis, and meta-analysis was carried out with the concepts above the threshold value of 5. Because
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in order for a variable to be included in the meta-analysis, there should be 5 studies on the same
subject and 1000 observations (Atinc et al., 2010). As a result, 57 studies and k=65 individual data
(n=15,487) extracted from these studies were deemed suitable for meta-analysis. The process flow

diagram for obtaining and classifying the data is given in Figure 2.
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2. Separation

1,2,34,4,5,5,6,7,8 534 studies
that do not meet the
conditions
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276 studies due to insufficient
empirical findings and lack of
same data in more than one
94 more studies were found to
not fulfil the criteria and were
eliminated

172 studies with the use of the

The initial search resulted in a
total of 9050 studies

Figure 2. Process diagram
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Five different meta-analysis studies were conducted on the correlations identified from single studies:

job  satisfaction-CSS, organisational commitment-CSS, organisational citizenship-CSS,
organisational identification-CSS, corporate image-CSS, corporate reputation-CSS. In psychometric
meta-analysis method, the relationships between variables are based on correlation values. Therefore,
the problem of implicit causality arises. While eliminating this problem and deciding on the statistical
significance of the relationship between variables, the lower and upper limits expressing the
confidence intervals for the effect size were considered. Cohen (1992) classification was taken as a
basis for the evaluation of the effect size between variables. According to Cohen (1992) classification,
relationships of 0.50 and above indicate a high effect, relationships of 0.30 indicate a medium effect,
and relationships of 0.10 indicate a weak effect (Cohen, Manion & Morrison, 2007).
The analyses could also have been presented by showing funnel graphs; however, this study examines
the results of CSR as can be understood from its content. As such, Begg and Mazumdar's index value
is given in this study. In the analyses made through the relationship values between the variables and
sample sizes, the total number of studies (k), total sample size (N), Fisher's Z value, lower and upper
bound values in 99% confidence interval, Q value for heterogeneity test, degrees of freedom and p
values were considered.
3. Findings

Table 1 shows the tags of the studies that met the standards specified in the method section and
were included in the meta-analysis. The studies were published between 2006 and 2024. It is seen
that the number of authors of the studies is at most 4 and at least 1. The sample size in the studies
included in the meta-analysis consisted of a maximum of 650 and a minimum of 54 people. Job
satisfaction 8 data, organisational commitment 21 data, corporate reputation 17 data, organisational
citizenship 7 data, corporate image 7 data, organisational identification 7 data were included in the
meta-analysis as the results of CSR. In the national literature, the variable most associated with the
outcomes of CSR is organisational commitment. It is seen that there is a consensus in the studies that
CSR has a positive relationship with organisational commitment. However, there are differences in
the strength of the relationship. As it is understood from Table 2, as a result of the meta-analysis
conducted with 21 studies and 4505 sample units, it was determined that there is a high level and

positive relationship between CSR and organisational commitment (EB=0,729, p<0,00).
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Table 1: Studies Included in The Analysis

Variables Author and Year n Variables Author and Year n
Akar, 2024 200 Akar, 2024 200
Avsar, 2020 265 Kaya, 2022 309
Geng, 2019 160 Coskun, 2007 198
Bakan, Dogan, Kogdemir & 230 Tiirker, 2006 269
Job Satisfaction Oguz, 2018
®) Celik & Baran, 2017 104 Ayan, 2024 430
Cekmecelioglu & Dingel, 2014 273 Geng, 2019 160
Sanr1 & Kamanli, 2020 101 Kagi, 2019 107
Erbir, 2022 304 Ozbek, 2019 101
Tekin, 2019 160 Atsan, 2017 435
Bilgetekin, 2019 250 Erden, 2011 193
Gileryiiz, 2019 380 Cekmecelioglu & 273
Dingel, 2014
Giindogdu & Sesen, 2022 162 | Organisational
Giiler, 2019 400 | Commitment o .. & Tiirkmen, 241
(1)
2014
Kaplan, 2018 268 Serinikli, 2017 102
Atesoglu, 2018 430 Bayraktaroglu, Yilmaz 155
& Can, 2014
Bogan, 2020 280 Giindogdu & Sesen, 162
Corporate 2022
Reputation (17)  Ciftgioglu & Gk, 2018 167 Sag, 2009 180
Keskin, 2020 105 Kalfaoglu, iraz & 224
Kurnaz, 2018
Karayel & Yalman, 2016 54 Karanfil & Demirelli, 143
2024
Demir, 2021 650 Erkman & Sahinoglu, 95
2012
Kiling, 2018 100 Karadirek, 2023 408
Kiz1l & Naktiyok, 2019 517 Karabekiroglu, 2016 120
Yalman & Conkar, 2020) 586 Aydemir Sahin, 2023 237
Yalman, 2021 58 Acikgoz, 2022 222
Kiillik, 2021 285 Keskin, 2020 105
Bezci, 2021 140 Tekin, 2019 160
Corporate
Selek, 2019 155 Image (7) Caligir, 2019 230
Kalender, 2024 491 Bakan, Dogan, 230
Kog¢demir & Oguz,
Organisational 2018
Citizenship (7)  Uzunkaya, 2024 182 Bala & Utlu, 2020 341
Sénmez, 2017 392 Coskun, 2007 198
Iman Cam, 2010 161 Organisational Ozkaya, 2023 564
Kerse, & Seckin, 2017 137 Identification  gaplan 2018 268
) Sanduk, 2015 153
Ozdemir, 2007 127
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A meta-analysis was conducted on the relationship between CSR and job satisfaction with 8 studies

and a sample size of 1637. As a result, it was determined that there was a high level relationship
between CSR and job satisfaction (EB=0.592, p<0.00). CSR and organisational citizenship were also
positively and highly associated (EB=0.523), p<0.000). There is a high positive relationship between
CSR and organisational identification (EB=0.859, p<0.000). There is a high and positive relationship
between CSR and organisational image (EB=0.729, p<0.000) and a high and positive relationship
between CSR and organisational reputation (EB=0.741, p<0.000). In order to address the issue of
potential latent causality in the examined relationships, the lower and upper bounds are presented in
Table 2. The fact that these confidence intervals do not include zero indicates the absence of a
causality problem at the organisational level. Moreover, these bounds reflect the minimum and
maximum values the relationships may assume when the sample size is either increased or decreased.
Table 2: Meta-Analysis of CSR Outcomes and Effect Sizes

99% confidence interval of ES  Heterogeneity test

Q
Dependent variables k N ES* Lower-Upper Value sd p
Limit
Job satisfaction 8 1637 0.592 (0.416)-(0.768) 110.677 7 0.000
Organisational 21 4505 0.729 (0.610)-(0.847)  286.860 20 0.000
Commitment

Organisational Citizenship 7 1658  0.523  (0.297)-(0.749)  142.451 6 0.000

Organisational 51310 0.859  (0.664)-(1.054)  34.129 4 0.000
Identification

Corporate Image 71525 0729 (0.419)-(1.038) 229.716 6 0.000
Corporate Reputation 174852 0.741  (0.570)-(0.913)  286.860 20 0.000

k=total number of studies included in the analysis, N=total number of samples in the studies included
in the analysis, ES=effect size, sd=degree of freedom, p=significance level, *all effect sizes are
significant at 99% confidence interval.

Table 2 presents the meta-analytic findings regarding the relationship between corporate social
responsibility (CSR) and various organisational outcomes. The analysis includes six dependent
variables that met the threshold criteria (k > 5 studies and total N > 1000) for meta-analytical
inclusion. Across all variables, the random-effects model was used to account for variance among
studies due to differences in context, measurement tools, and sample characteristics.

The effect size (ES) for CSR and organisational identification was the highest among all outcomes
(ES = 0.859, CI [0.664, 1.054]), indicating a very strong positive association. This suggests that
employees’ perceptions of CSR are strongly related to how they see themselves in relation to the
organisation’s values, mission, and identity. Similarly, organisational commitment (ES = 0.729, CI
[0.610, 0.847]) and corporate reputation (ES =0.741, C1[0.570, 0.913]) showed strong and consistent

effect sizes, reinforcing the argument that CSR significantly contributes to positive employee
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attachment and external stakeholder perceptions.The relationship between CSR and corporate image
(ES = 0.729, CI [0.419, 1.038]) also emerged as strong, although the wider confidence interval
suggests a higher variability among the included studies. This may reflect sectoral or methodological
differences in how corporate image is operationalised. The associations with job satisfaction (ES =
0.592, CI [0.416, 0.768]) and organisational citizenship behaviour (ES = 0.523, CI [0.297, 0.749])
were moderately strong, indicating that CSR influences employees' affective states and discretionary
behaviours that contribute to organisational functioning. In terms of heterogeneity, the Q values
across all variables were statistically significant (p <.001), implying that the true effect sizes are not
homogeneous across studies. Although I statistics were not reported in the original table, the high Q
values indicate substantial heterogeneity. This justifies the use of a random-effects model, as it
assumes that the included studies estimate different underlying effect sizes rather than a common
effect size. Taken together, these findings underscore the robust and positive relationship between
CSR and a range of organisational outcomes, particularly those related to employee attitudes,
identification, and perceptions. The consistently high effect sizes across constructs affirm the strategic
relevance of CSR in enhancing internal organisational dynamics and external stakeholder evaluations.

Table 3: Rank Correlation Test Results

Rank correlation test findings

Variables N Kendall's Tau p

Job satisfaction and CSR 8 0.034 0.720
Organizational commitment and CSR 21 0.024 0.242
Organizational citizenship and CSR 7 0.053 0.773
Organizational identification and CSR 5 0.035 1.000
Corporate image and CSR 7 0.100 0.065
Corporate reputation and CSR 17 0.024 0.242

As shown in Table 3, the Begg and Mazumdar (1994) rank correlation value was examined in the
evaluation and control of bias. The statistical significance of the Kendall’s Tau value is considered
as a sign of publication bias (Field and Gillett, 2010). As a result of the analysis conducted on all
variables, it was seen that the p value of the Tau coefficient was within the 99% confidence interval
and above the 0.01 significance level. Thus, it can be stated that the publication bias problem was
controlled in the meta-analyses in this study.
4. Discussion and Conclusion

According to the European Commission, CSR, which is defined as the voluntary consideration
of environmental and social issues in the interactions of organizations with their internal and external
stakeholders, has recently become a topic that researchers and practitioners have been paying
attention to (Giirsoy et al., 2019). CSR activities were initially associated with the economic

performance of organizations. Studies have shown that organizations taking responsibility for social
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and environmental issues positively affect economic performance (Lee & Heo, 2009). In addition to

economic performance, it has been determined that customers, who are one of the stakeholders of
organizations, are also positively affected by CSR activities and this is positively reflected in their
attitudes and behaviors towards the organization (Huang & Cheng, 2016). However, investigating
how employees, who are the most important resource and stakeholders of organizations, perceive
CSR activities and how these perceptions affect employees' attitudes and behaviors is important in
terms of organizational results (Serra-Cantallops et al., 2018). In this regard, the effects and results
of CSR on employees have been investigated in national and international studies and various results
and findings have been shared with the academic and business world.

In this study, studies investigating the results or effects of CSR in the context of organizational
behavior in national publications were examined using the meta-analysis method. The literature
review revealed that corporate social responsibility (CSR) is positively associated with various
organisational outcomes, including job satisfaction, organisational commitment, organisational
citizenship behaviour, organisational identification, organisational justice, trust, work engagement,
corporate image, corporate reputation, employee satisfaction, intention to remain, and motivation.
Conversely, CSR is negatively associated with counterproductive work behaviour, stress,
cyberloafing, and turnover intention. However, when the five threshold values in the meta-analysis
studies are taken into consideration, only the concepts of job satisfaction, commitment, organizational
citizenship, organizational identification, corporate reputation and corporate image were included in
the analysis and examined. In the studies selected from Turkey as the research sample, CSR was
mostly associated with organizational commitment in the context of organizational behavior. In this
respect, it was determined that there was a high relationship between CSR and organizational
commitment. The results of this study are in line with the international literature, which consistently
shows that CSR is positively associated with various organizational outcomes. For example, the
strong relationship found between CSR and organizational identification is supported by studies such
as Farooq et al. (2017), which highlight how CSR fosters a sense of belonging and pride among
employees. Similarly, the observed positive effects of CSR on organizational commitment and job
satisfaction resonate with prior meta-analyses (e.g., Valentine & Fleischman, 2008; Glavas & Piderit,
2009), indicating that socially responsible practices strengthen internal motivation and reduce
turnover intentions.

This study contributes to the national literature by providing a cumulative overview of CSR's impact
in the Turkish context. While many individual studies have examined CSR-related outcomes, this

research systematically integrates them and provides effect sizes that help generalize the findings. By
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doing so, it offers clearer insights for practitioners and scholars seeking to understand the
organizational value of CSR within a national scope. From a theoretical perspective, the findings
support the core arguments of Stakeholder Theory, Resource-Based View, and Institutional Theory.
CSR is not only a moral responsibility but also a strategic and legitimizing tool that shapes internal
organizational behavior and external perception. For future research, several suggestions can be
made. First, the moderating effects of sector, organizational size, or leadership style should be
examined in more detail to better understand the contextual factors affecting the CSR—outcome
relationship. Second, more longitudinal studies are needed to assess the long-term impact of CSR
initiatives. Finally, comparing findings from Tiirkiye with other countries through cross-cultural

meta-analyses would enhance global understanding of CSR effectiveness.
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Genisletilmis Ozet

Sanayi devrimi sonrasinda kiiresellesme olgusuna ek olarak iletisim, bilgi ve ulagim
teknolojilerinde yasanan gelismeler oOrgiitlerin teknik ve ekonomik olarak gelismelerine ivme
kazandirmistir. Yasanan bu gelismeler orgiitler agindan olumlu bir izlenimmis gibi degerlendirilse de
uzun vadede Orgiitlerin sosyal ve ¢evresel yapinin korunmasini g6z ardi etmeleri 6nemli problemlerin
meydana gelmesine neden olmustur. Zaman igerisinde yasam kalitesinin olumsuz etkilenmesi
paydaslarin orglite ve oOrgiitsel faaliyetlere karsi goriislerini ve bakis agilarim1 degistirmistir. Bu
nedenle ¢ok sayida aktoriin oldugu bir ¢evrede i¢ ve dis paydaslarin orgiite karsi olumlu tavir
sergilemeleri ve oOrglitten beklentilerinin karsilanmasi i¢in Orgiitlerin sorumluluklarinin bilincinde
olmast Orgiitsel siirdiirtilebilirlik dogrultusunda mevcut konjonktiirde Onem arz etmektedir.
Boylelikle orgiitlerin kurumsal sosyal sorumluluk politikalarin1 belirleyerek orgiitsel siireclerde
yayginlastirmasi paydaslarin tatmin edilmesinin yaninda orgiitsel gelismeye de katki saglamaktadir
(Seyitogullar1 ve Bilen, 2020).
Sosyal sorumluluk faaliyetleri hiikiimetlerin kontrulii altindaki kamu kurumlarinin veya ticari
kuruluglarin degil, almis oldugu kararlar ve uygulamalar ile toplumsal cevreyi etkileyen tiim
paydaslarin {istlenmesi gereken bir misyondur. S6z konusu bu sorumluluklar pasif kalarak olas1 bir
tehlikelerin 6nlenmesi seklinde olabildigi gibi, aktif bigcimde sosyal ve c¢evresel hedeflere yonelik
hareketler seklinde de olabilmektedir (Invernizzi, Locatelli ve Brookes, 2017). Orgiitlerin iistlenmesi
gereken bu eylemler orgiit ile toplum arasindaki iliskileri diizenlemektedir. Oyleki orgiit ile drgiitiin
icerisinde var oldugu toplum arasindaki iligkiler uzun stireler tartisilagelen bir konudur. Bu baglamda
1950°1i yillardan beri aragtirmacilar orgiitiin topluma karsi sorumluluklari ile ilgili terim ve teoriler
gelistirmektedir. Bu bakimdan kurumsal sosyal sorumluluk ancak 1960’11 yillarda orgiitiin kendi
ihtiyaclarinin 6tesinde karar ve eylemler almasi olarak tanimlanmistir (Davis, 1960). Son zamanlarda
ise kurumsal sosyal sorumluluk kurumsal deger agisindan 6nem arz eden bir kavram olarak goze
carpmaktadir (Kerr, Johnston ve Beatson, 2008).
Giinlimiizde bir¢ok orgiit kurumsal sosyal sorumluluk faaliyetlerine 6nem vermektedir (Atesoglu ve
Tiirker, 2010). Kurumsal sosyal sorumlulugun gerekliliklerini yerine getiren Orgiitler bagka bir
ifadeyle finansal, hukuki, goniillii ve ahlaki sorumluluklarini uygulayan ve paydaslarina (hissedarlar,
calisanlar, miisteriler, tedarik¢iler, devlet, toplum vb.) olan sorumluluklarina uygun davranan orgiitler
kurumsal imaj, rekabet listlinliigii, sosyal kimlik, yeni pazarlara girme, miisteri kazanma, nitelikli
calisanlarca tercih edilme, satig artislar1 ve miisteri sadakati gibi bir¢ok avantaja sahip olmaktadir
(Ersoz, 2007). Kurumsal sosyal sorumluluk faaliyetleri ayn1 zamanda 6rgiit calisanlarinin da orgiite

kars1 tutum ve goriislerini sekillendirmektedir (Demir ve Tiirkmen, 2014). Calisanlarin 6rgiite karst
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baglilik duygularinin artirilmasi ¢alisanlarin uyum ve isbilirligi igerisinde ¢aligmasina ve Orgiitsel

verimlilik ve performansin artmasina pozitif katki sunmaktadir. Ayrica orgiitsel sadakatsizlik, isten
ayrilma istegi, devamsizlik, ise gec gelme ve stres gibi orgiitsel sonuglar bakimindan olumsuz
sonuclarinda azaltilmasinda etkili olmaktadir (Bayram, 2005).

Bireyin kendi gorev ve yetki alanina giren herhangi bir olayin veya davranigin sonuglarini iistlenmesi
veya mesuliyet almasit sorumluluk olarak tanimlanmaktadir (Tiirk Dil Kurumu, 2024). Sosyal
sorumluluk ise orgiitiin kaynaklarin1 i¢cinde bulundugu topluma faydali olacak sekilde kullanmasi
olarak ifade edilmektedir (Stahl ve Grigsby, 1997). Ancak genel kabul gormiis bir kurumsal sosyal
sorumluluk (KSS) tanimi bulunmamaktadir. KSS hakkinda genel ve standart bir tanim yapilamayisi
toplumun deger yargilarinin, dnceliklerinin, kurallarinin, kiilttirel farkliliklarin ve orgiitlerin faaliyet
onceliklerinin degisiklik gdstermesinden kaynaklanmaktadir. Oyleki toplumlarm beklentileri ve
farkililar1 dogrultusunda bir ¢ok KSS tanimi yapilmistir (Dahlsrud, 2008). KSS sorumluluk ile
baslayip sosyal sorunluluk ile devam eden ve nihayetinde kurumsal sosyal sorumluluk ile en iist
seviyeye yiikselen siire¢ temelli bir yaklasimdir. KSS’nin ilk tanim1 1953 yilinda ekonomist Bowen
(1953) tarafindan yapilmustir. “Is Adaminin Sosyal Sorumluklar1” adli kitabinda Bowen &rgiitlerin
icinde yasadiklar1 toplumun beklentileri ve degerleriyle uyumlu politikalar1 benimsemeleri
gerektigini ifade etmektedir. Bowen’in sosyal sorumlukla ilgili kitab1 ve goriisleri sonrasinda KSS
orgiitlerin dikkatini ¢cekerek popiilaritesini artirmigtir (Halic1, 2001).

Orgiitsel sonuglar agisindan olumlu etkilerde bulunmasi kurumsal sosyal sorumluluk kavramini
onemli kilmaktadir. Bu nedenle kurumsal sosyal sorumluluk kavrami orgiitsel sonuglar bazinda
incelenmesi gereken bir degiskendir. Kurumsal sosyal sorumluluk kavramina odaklanan ¢aligsmalar
bu kavramin Orgiitsel sonuglar1 lizerine yonelik farkli baglamlarda ve zamanlarda kanitlar ortaya
koymaktadir. Ulkemizde kurumsal sosyal sorumluluk alaninda farkli disiplinden arastirmacilar
tarafindan ortaya konulan c¢aligsmalar incelendiginde kurumsal sosyal sorumlulugun sonuglarinin
etraflica bir modelini ortaya koyacak nitelik ve nicelige sahip oldugu goriilmektedir. Bu baglamda bu
caligma orgiitsel davranis diizleminde kurumsal sosyal sorumluluk konusunda gerceklestirilmis olan
ampirik ¢aligmalar lizerinden sistematik bir inceleme yapilmas1 amaciyla gergeklestirilmektedir. Aynm
zamanda bu c¢alisma ulusal/uluslararas1 hakemli dergilerde yayimlanan ve 6rneklemi Tiirkiye’den
se¢ilen ampirik veriye dayali arastirmalar {izerinden kurumsal sosyal sorumlulugun iliskili oldugu
sonuglar1 meta-analitik yontemle incelemeyi ve kurumsal sosyal sorumlulugun sonuglarinin detayl
bir modelini ortaya koymay1 amaglamaktadir.

KSS ile is tatmini arasindaki iliskiye yonelik olarak 8 calisma ve 1637 6rneklem biiyiikliigii ile meta-

analiz yapilmistir. Sonug olarak ise KSS ile is tatmini arasinda yiiksek diizeyde bir iligkinin oldugu
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belirlenmistir (EB=0,592, p<0,00). KSS ile orgiitsel vatandaslik yine pozitif ve yiiksek diizeyde
iliskilendirilmistir (EB=0,523), p<0,000). KSS ile orgiitsel 6zdeslesme arasinda yiliksek diizeyde
pozitif bir iligki bulunmaktadir (EB=0,859, p<0,000). KSS ile kurumsal imaj arasinda yiiksek ve
pozitf (EB=0,729, p<0,000) ve kurumsal itibar arasinda yiiksek ve pozitif bir iligki (EB=0,741,
p<0,000) belirlenmistir. iliskilerdeki drtiik nedensellik sorunsalinin ortadan kaldirilmast igin alt ve
ist degerler sunulmustur. Alt ve iist degerlerin sifir1 icermemesi orgiit nedensellik probleminin
olmadigin1 gostermekle birlikte 6rneklem biiyiikliigliniin artirllmas1 ve azaltilmasi sonucunda
iligkilerin en az ve en ¢ok hangi degerleri alabilecegini gostermektedir.

Meta-analiz ¢alismalarinin en biiyiik handikapini olusturan ve yayindaki tiim ¢aligmalara ulagilmama
riskinin gdstergesi olan yayin tarafligir probleminin ortadan kaldirilmasi amaciyla Tau katsayisinin
anlamliligima bakilmistir. Ciinkii ifade edilen bu durum meta-analiz caligmalarinda tarafliliga
sebebiyet vermektedir. Begg ve Mazumdar (1994) sira korelasyon degerine bakilmistir. Kendall’s
Tau degerinin istatistiksel olarak anlamli olmasi yaym yanliligi yapildiginin bir isareti olarak
degerlendirilmektedir (Field ve Gillett, 2010). Biitiin degiskenlere iliskin yapilan analiz sonucunda
Tau katsayisinin p degeri %99 giiven araliginda ve 0,01 6nem seviyesinin lizerinde oldugu
goriilmistiir. Boylelikle bu ¢aligmadaki meta-analizlerde yayin tarafligi sorunsalinin kontrol altina
alindig1 ifade edilebilir.

Avrupa komisyonuna gore goniilliiliik esasina bagli olarak orgiitlerin i¢ ve dis paydaslar ile
etkilesimlerinde ¢evresel ve sosyal sorunlarin gozetilmesi olarak ifade edilen KSS arastirmacilarin ve
uygulamacalarin son zamanlarda 6nem verdigi bir konu haline gelmistir (Gursoy, vd., 2019). KSS
faaliyetleri ilk baslarda orgiitlerin ekonomik performasnlari ile bagdastirilmistir. Yapilan
aragtirmalarda Orgiitlerin sosyal ve ¢evresel konularda sorumluluk almalar1 ekonomik performasi
olumlu yonde etkiledigini ortaya koymaktadir (Lee ve Heo, 2009). Ekonomik performansin yaninda
orgiitlerin paydaslarindan birini olusturan miisterilerinde KSS faaliyetlerinden olumlu etkilendigi ve
bunun Orgiite yonelik tutum ve davranislarina pozitif bir sekilde yansidigi belirlenmistir (Huang ve
Cheng, 2016). Ancak orgiitlerin en 6nemli kaynagi ve paydast olan ¢alisanlarin KSS faaliyetlerini
nasil algiladiklar1 ve bu algilamalarin ¢alisanlarin tutum ve davraniglart nasil etkilediginin
arastirilmasi orgiitsel sonuclar bakimindan 6nem arz etmektedir (Serra-Cantallops, vd., 2018). Bu
bakimdan ulusal ve uluslarasi ¢alismalarda KSS’nin c¢alisanlara yonelik etkileri ve sonuglari
arastirilmis ¢esitli sonuclar ve bulgular akademik ve is diinyasi ile paylasilmistir.

Bu ¢aligmada ulusal yayimlarda KSS’nin orgiitsel davranis baglaminda sonuglarinin veya etkilerinin
arastirildig1 calismalara yonelik meta-analiz yontemiyle incelenmistir. KSS’nin is tatmini, baglilik,

orglitsel vatandaslik, orgiitsel 6zdeslesme, Orgiitsel adalet, giiven, ise adanmishik, kurumsa imaj,
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kurumsal itibar, ¢alisan memnuniyeti, iste kalma niyeti ve motivasyon ile pozitif; iiretim karsit1 is

davranisi, stres, sanal kaytarma davranisi ve isten ayrilma niyeti ile de negatif iligkisinin oldugu
literatiir incelenmesinde belirlenmistir. Ancak meta-analiz ¢alismalarindaki bes esik degeri dikkate
alindiginda bu kavramlardan sadece is tatmini, baglilik, orgiitsel vatandaslik, orgiitsel 6zdeslesme,
kurumsal itibar ve kurumsal imaj kavramlar1 analize dahil edilerek incelenmistir. Arastirma
ornekleminin Tiirkiye’den segilen ¢alismalarda KSS orgiitsel davranis baglaminda en ¢ok orgiitsel
baglilik ile iliskilendirilmistir. Bu bakimdan KSS ile orgiitsel baglilik arasinda yiiksek bir iligskinin
oldugu belirlenmistir. Ayn1 sekilde KSS’nin is tatmini, Orgiitsel vatandaslik, kurumsal itibar,
kurumsal imaj ve orgiitsel 6zdeslesme ile arasinda yiiksek bir iligkinin oldugu ortaya konulmustur.
Buna gore Tiirkiye ornekleminden segilen c¢alisanlarin KSS faaliyetlerine 6nem verdigi, KSS
faaliyetlerinin bu alt1 kavram 6zelinde ¢alisanlarin tutum ve davraniglarini pozitif yonde etkiledigi ve
pozitif orgiitsel sonuclar bakimindan 6nemli oldugu ifade edilebilir. Calisanlarin 6rgiite kars1 bakis
acilarini ve orgiitsel sonuglart olumlu yonde etkiledigi igin orgiit liderlerinin KSS faaliyetlerine 6nem
vermeleri tavsiye edilmektedir.

KSS’nin dogrudan etkilemedigi orgiitsel sonuglar ile ilgili ¢alismalar, meta-analiz i¢in gerekli
degerlerin raporlamadig1 arastirmalarin analize dahil edilmemesi ve 6rneklemin Tiirkiye ile sinirh
tutulmasi bu arastirmanmin sinirliligmi  olusturmaktadir. Ayrica meta-analize dahil edilen
arastirmalarin hepsi ayn1 6l¢iim aracini ve 6rnekleme yontemini kullanmamistir. Bu durum hem bir
avantaj hem de bir simirlilik olusturmaktadir. Obiir yandan verilen toplandig1 dénemdeki ekonomik,
toplumsal, sosyal ve kiiltiirel farkliliklarda genel bir ¢ikarimda bulunmayi zorlastirmaktadir. Ancak
tliim bunlara karsin KSS sonuglar1 ve ekileri baglaminda mevcut ulusal yaymin durumunu genel

olarak 6zetlemesi bakiminda bu ¢aligmanin alan katki saglayacagi hedeflenmektedir.
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