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ABSTRACT

The purpose of this study is to examine the relatip between type A personality structure and
entrepreneurship characteristics. For that purpoaeresearch was conducted on students who are
being educated in a public university in Turkey a@hd will to succeed, determination, practical
intelligence, innovation, independence and selffidence, which make up the entrepreneurship
characteristics, and type A personality charactiesis studied. In the literature screening corntedc

in relation to the research subject, no sufficianmber of studies were encountered which dealt with
type A personality structure and entrepreneurshigracteristics. In this regard, it is considerduit

the research will have a great contribution for bhahe academicians and implementers who are
working in the field, as well as for the literature

Quantitative research method was adopted and uzetthé research. Face to face survey technique is
used in this research for data collection. In tlesearch, “Entrepreneurship Characteristics” scale
was used based on the study carried out by Soliraz @014) in order to measure entrepreneurship
characteristics. In order to determine type A pa@ity characteristics, 8 rated Likert type scaled
7-article short form included in the studies cortdalcby Akta (2001), Erdgan and Zengin (2012)
and Yildiz and Ozsoy (2013) and developed by Bo(l$66) were used. The universe of the study
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comprises the students of management faculty whaobamng educated in 2016 — 2017 academic
calendar of a public university. For collecting Hata related to the research, easy sampling method
on 247 students was adopted, face to face surveyapalied and 14 of the surveys were not included
in the data set since these were not completdddfibut. Data obtained from 233 participants was
analyzed in SPSS 21.0 statistical analysis packaffvare. In the research, definitive statisticgave
used in order to demonstrate the general charasties of the samplesorrelationanalysis was used

in order to examine the relationship between tallsucceed, determination, practical intelligence,
innovation, independence and self-confidence, wtictstitute the characteristics of entrepreneurship
and type A personality, and reliability analysissaanducted towards scales used in the research.

Results of the correlation analysis carried out destrate that there is a r =0,647, p=0,001 level

statistically significant, positive direction andedium level relationship between type A personality
structure and entrepreneurship characteristics. iBes, the dimensions of practical intelligence

(r=0,517; p=0,000), will to succeed (r =0,547; p£MO0) and independence (r=0,508; p=0,000)

which constitute entrepreneurship characteristicaye a statistically significant, medium level and
positive relationship with type A personality sture. The relationship between innovation (r=0,398
p=0,000) determination (r =0,497; p=0,000) and setinfidence (r =0,501; p=0,002) dimensions and

type A personality structure was found to be diatfly significant, positive direction and medium

level.

Keywords Type A Personality, Personality Characteristics,trEpreneurship, Entrepreneurship
Characteristics
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1. INTRODUCTION

The concept of entrepreneurship has started to cumthe agenda particularly
following the industrial revolution and as the teotogical advancement got further pace, the
importance of entrepreneurship started to boostbEmtrepreneurs who succeed create new
jobs and create new employment opportunities and thave a great contribution in the
economy. Entrepreneurship, which today startedtoecto the agenda as essential economic
revenue sources of the countries, is started talmht as courses in the schools and as part of
training in various organizations and the spirieatrepreneurship is tried to be awakened in
the individuals.

As a result of researches conducted in relation etdrepreneurship, typical
characteristics of individuals having entreprenzharacteristics were determined with certain
frameworks and the characteristics pertinent toethteepreneur person were roughly drawn.
The concepts of entrepreneur and entrepreneurstie used to have the same meaning due
to habitual use and similarity of both words, hoesm\as a result of the studies conducted, it
was demonstrated that these two are different gaac€o put it roughly, an entrepreneur is a
person who sees the opportunities and acts acgbydientrepreneurship is the general name
given to the advance that is taken. When we ewvaleatrepreneurship as a process and the
entrepreneur as the owner of such process, diffekeimitions are made in the literature in
order to reveal different perspectives in relatitun the concepts of entrepreneur and
entrepreneurship (Arikan, 2004:46). In other worddyepreneurs undertake important roles
in the pace of societies towards modernity and thet only have a contribution in the
economic life, but also they contribute in imprayinthe quality of social life.
Entrepreneurship, which appears before us as teegs in which the entrepreneurs put these
roles into life, covers the action of producing deaand services by bringing together the
production factors such as labour, technology,tabpnd natural resources.
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When the existing studies in the literature aren@rad, the characteristics of
entrepreneur persons were identified and the diefind were made within this framework.
When we look at the basics of different personathracteristics, personality is defined as
the characteristics that are unique to a personitansdstated that every person has a unique
characteristic. In a definition made by Tutar (20 J®rsonality is created by such elements as
mood, character and capabilities, and that it cdaddspoken of personalities equal to the
number of human beings. Moving on this notion, iill wot be accurate to put
entrepreneurship into definitive patterns. Howevaursuant to scientific studies, certain
characteristics are defined to pertain to cert@opte within certain framework and persons
who bear all or part of these characteristics wexeressed to be individuals having
entrepreneur character.

2. CONCEPTUAL FRAMEWORK
2.1. Entrepreneurship

Numerous studies have been conducted on the comtephtrepreneurship and
different definitions were given by different resgeers by emphasizing the different
characteristics of entrepreneurship. Since entnsumship is a multi-faceted concept, the
researchers tended to make definitions towardsvtirés they have been conducting. When
the definitions in the existing literature are exaal, it could be seen that there are certain
common aspects in different definitions towardgepreneurship. Orienting towards what is
new and different and carrying out studies towands field as well as using the opportunities
are considered as the fundamental characteridtestepreneurship.

The concept of entrepreneurship has derived framatbrd “entrepreneurship” which
in French means fulfilling the needs and desiresldynching a business and through
innovation, and it was started to be used in diffierareas and in different meanings (Binks
and Vale,1990:119;ref.Aks0z et al.,2012). Entrepues have a significant function for the
development and progress of a country. Regardlesghether the efforts of entrepreneurs
succeed or not, they have contributions in the ttgteconomy and are important for the sake
of progress of a country. Since the concept ofegmémeurship is in direct relation with the
concepts of economy and technology, the importaheatrepreneurship for the progress and
development of a country is undeniable. Accordioghe definition made by Yilmaz and
Sunbdl (2009) “Entrepreneurs are the persons whientgke the motor function of the
progress and development power of a country”. Agaduld be understood from this
definition, the entrepreneur persons have an uaéimportance.

There are ongoing discussions on whether the paiisoatructures of the individuals,
or social environment or the trainings receivedeiation to entrepreneurship has more effect
compared to other on the appearance of entrepr&mpuAt this dimension of the subject, to
speak briefly on the opinions of researchers whphemsized personality as required by the
general framework of our study, researchers whohasipe the importance of personality
suggest that entrepreneurship has more risk takiegd to succeed and determination
characteristics.

Some definitions made in relation to entreprendgprsthich are included in the
literature could be mentioned as follows (Oren Bigkes,2011:71; Yildirim et al.,2011:193;
Yilmaz and Sinbil.,2009:21; Ozdemir et al.,2016;1Bkrnstein, 2011;ref.Kilic et
al.,2012:425).
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Tablel. Definitions of Entrepreneur ship

Author Definition

Ronstadt (1984) Entrepreneurship is the dynar_nic process of a r&hne
established which continuously increases

Stevenson, Roberts and Entrepreneurship is the orientation of individuedwards

Gousbeck other alternative opportunities other than the ueses that

(1985) it has.

Entrepreneurship is the process of a valuable rdifiee
created over time and efforts; it is the estimatioin
accompanying financial, psychological and sociaksi
and receiving monetary gift and personal satiséacti

Hisrich and Peters (1989)

Entrepreneurship is defined as the relationshivéen the
Shane and Venkataraman (200@xistence of profitable opportunities and the exise of
entrepreneur individuals.

It is the common name for the behavioral and iatéllal
actions demonstrated by the entrepreneur, for the
organization he/she created and the outputs asudt i

all these.

Top (2006)

Entrepreneurship is creativity, innovation, chaseiter
opportunities and taking risk, in addition to “cemting
the intellectual labor of human beings into ecormmi
value”.

Yalcintsg (2007)

Entrepreneurship covers the act of creating goaus a
services by bringing together the production factehich
are counted as labor, technology, capital and aktur
resources.

Yilmaz and Sunbul (2009)

It is process of continuously creating new market
opportunities for products and services, creating
Noruzi et al. (2010) innovations which could respond the needs of theida
products and services, and sharing these innowatath

the customers.

Entrepreneurship is to protect innovation in praduend
processes within the framework of social benefd, t
undertake risk, to develop up to date strategidspaficies
in accordance with environmental conditions.

Lee and Hsieh (2010)

Entrepreneurship is a person who recognizes the gap
Karahan and Ulusoy (2010) opportunities that occur in economy and in the mgrk
converts these into business idea and establishes a
commercial enterprise.

Entrepreneurship is the person who plans the waitk av
capability to make assumptions about the resources,
Ceylan (2012) coordinates human resources and ensures procesking
inputs and presents the output obtained to theurness

SO as to earn profits.

Source: Oren and Bickes,2011:71; Yildinm et al.,2011:198maz and Sunbiil,2009:21; Ozdemir et al.
2016:124; Bernstein,2011;ref Kili¢ et al.,2012:425
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When we look at the definitions made in relationetdrepreneurship, generally an
entrepreneur is a person who could take risk, bstcayce resources together, has a different
view point and sees what could not be seen hyita. of no doubt that every entrepreneur
wants to reach success towards the work for whedbhe is an entrepreneur and engages in
the work by taking risk, with the idea of becomisgccessful. Entrepreneurs do not easily
give up against failure and continue to work withl fefforts. In the researches that are
conducted in relation to the issue, it was fountitbat the entrepreneurs could make plans
towards future, have a leadership personality, hedeveloped analysis capability, could
make decisions rapidly, strong against stress,viaitine and creative (Bozkurt et al.,2012;
Balabanand Ozdemir,2008; Seydinbekuli et al.,2015:44).

2.2. Entrepreneur

Despite the fact that there are numerous reseassiteexplanations on the concepts
of entrepreneur and entrepreneurship, it is nosiptesto speak about a common definitions
on which there is an agreement (Koh,1996:13). @rehBickes state that the reason for this
disagreement is that both of the concepts havei-diotensional characteristics and they are
included within a broad framework (Oren and BigR64,1:70). The concept of entrepreneur
traces back to old times as regards its roots taisdai multidimensional concept. The concept
of entrepreneurship is handled by many disciplisash as management, foreign trade,
economics, business administration and psychology.

As we have seen above (Table 1) in the definittbas are made in relation to the concept of
“entrepreneur” in addition to the definitions oftespreneurship, we can have a detailed
information in relation to these two concepts if mve a holistic approach. Some definitions
made in relation to the concept of “entrepreneue’as follows:

Table 2. Definitions of Entrepreneur

Author Description

Binks and Vale (1990) It is defined as the persdmvihas become expert in taking
healthy and prudent decisions in relation to cafabon of
scarce resources

Titiz (1999) He is the person who use his capabdftproductivity in order to
reach beyond the situation which continuously exist
Emsen (2001) It is defined as the person who coesbwarious production

factors, undertakes risk, establishes his/ her bwsiness and
takes part in the production process and eventualtys at
earning profit.

Ireland, Hitt and Sirmon | He/ she is the person who identifies and uses pp®rtunities
(2003) which have not previously been recognized by angise

Agca andYOruk (2006) | An entrepreneur is the person who follows the oppities and
undertakes any type of risk for reaching his/herppse when
he/she takes such opportunities.

Top (2006) It is a concept which takes the indialdas basis and emphasizes
the special capabilities, skills and mental capexitof the
individual, and it is the work of acting in orden tonstruct
resources and capacities which could shape theefutuerms of
strategic competition and creating value with thHdsgand
actions.

Yalcinta (2007) He/she is the person who takes risk byiobafter opportunities,
innovations and creativity in order to reach therexnic value.
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Karahan and Ulusoy He/she is the person who determines a need, coiteitgo

(2010) business idea and opportunity, undertakes the tis&s could
arise and establishes a commercial enterprise.
Bozkurt (2011) An entrepreneur is the person who brings the prooludactors

(labor, raw material, other assets) together byatorg bigger
opportunities.

Hattab (2014) An entrepreneur is the person who sees and evallagness
opportunities, brings together required resourced acquires
benefits from these and launches the suitable radto being
successful.

Source; Karasakal et al., 2013:137; Yildirnm et al.,2012193; Oren and Bickes, 2011:71; Ekici,2016.

An entrepreneur could briefly be defined as thespemwho establishes an enterprise
and who carries out the activities of this entesgriln the researches conducted on
entrepreneur persons, it was determined that twere many factors which come from birth
and which orients them towards becoming entrepremethe process of formation of their
personalities, as well as many external factorsciwiwere effective in the formation of
entrepreneur spirit such as training and envirortmen

Today an entrepreneur is accepted as the persoremdeges in economic activities
and who could create social benefit from thesevdiets. An entrepreneur could be defined as
the person who brings together the production gietsy is responsible for finding market area
for production and who has the ability to find tlequired financial resource.

It is another issue which is frequently emphasizedelation to the entrepreneur that the
entrepreneur person has certain characteristiasoRa characteristics of an entrepreneur
could be counted as risk taking, need for suc@stshaving entrepreneur potential. .

2.3. Entrepreneurship Characteristics

Entrepreneurs act taking into account the possibilhat they could fail before
engaging in an entrepreneurship and the expectaftonsuccess also affects such
characteristics as the financial power, ambitiovgrgy, experience and will to succeed. These
characteristics which significantly affect the epireneurship potential rely on the personal
characteristics of the entrepreneur (Alpkan et26l02).

While the entrepreneur catches the opportunitiesclwheveal the potential and
evaluates these opportunities and demonstratesligcthe work which he/she wants to
realize with the feeling of success, he/she is edspiired to take into account his/her social
environment and organize it (Oren and Bickes,204)1:The fact that the problems solving
abilities of individuals who have entrepreneurspgiential is high and they also have high
level of effective hum interaction and convincingake it easy for the entrepreneurs to
organize their environments.

While the entrepreneurship potential could ariseaasesult of trainings that are
received in relation to entrepreneurship, it magoabrise in individuals who have the
entrepreneur personality. Studies carried out detnate that the entrepreneurship potential
increases in individuals who receive entrepreneprshining.

Hisrich and Peters (1992) defined the personal adbaristics of a successful
entrepreneur as follows: High level of desire fasrky creative thinking, braveness, passion
and determination, imagining power, being open atidkntive to change, having the
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capability of making someone believe and convinciogpability of expressing oneself
verbally and in writing, passion and excitementéonplete a work, having managerial and
leadership capacity. In addition to these charsties, it is also expressed that
entrepreneurship is also affected by the concdptmer control focus, enduring uncertainty,
risk taking, self-confidence and innovation (Byggaand Minniti,2000).

Taking into account other definitions in the liter@ and explanations made in
relation to the characteristics of entrepreneusqeality, various different concepts arise.
Since it is not possible to explain all of thesaaapts in relation to the issue, emphasis will
be on will to succeed, determination, practicaklilgence, innovation, independence and
self-confidence, which are considered to be closelgted to personality structures and this
study.

* Will to succeed

Will to succeed could be expressed as one of ttispensable characteristics for an
entrepreneur. Will to succeed could be defined amoéivating power which triggers the
entrepreneur and gives him/ her the passion to vawiards his/her purpose. Will to succeed
is one of the fundamental determinants for conlbgdany works in a successful manner
(Hansemark,2000:634).

Will to succeed, which significantly affects entrepeur behaviors and which has a
very important role to play in accomplishing thérepreneur, provides the motivation which
the entrepreneurs need for becoming successfulhesmds the reason for the high potential of
entrepreneurs to demonstrate behaviors towardsepeatreurship compared to other
individuals who do not have entrepreneur spiritlfki®96:14; Oren and Bickes,2011:73).

Individuals with high will to succeed focus more @meir targets in order to be
successful, calculate the risks and tend to haketaking tendency, and interpret the events
according to the change potential. (Champoux, 1I888ref. Ceylan and Demircan,2002:4).

* Determination

One of the leading characteristics of an entreprengerson is that he/she is
determined.Since the entrepreneurs make investments towaedsrtknown, to create a new
sector or to launch into a new sector, it is hightportant that they are determined in the way
they entered in order to succeed. Being determamednot being in hesitation in investments
to be made, is highly important for reaching theyets. If the entrepreneur tends to orient
towards other works and things rather than focusimdnis/her own business, his/her efforts
will give no results and its attempts will end apfailure.

e Practical intelligence

An entrepreneur person should have a practicalliggace. How the entrepreneur
person benefits from the events, how he/she coasltlte events and what sort of a lesson he/
she derives out of the events that occur, are gontant factor for the entrepreneurship to
reach success. No doubt that there is relatiorisiyween seeing the opportunities which no
one could see and having a practical intelligemdg@ch is always mentioned in relation to
entrepreneurship. An entrepreneur person enters ant economic activity when he/she
engages in an entrepreneur activity and it couldsdud that the risk exists always in the
economic activities. Investing in an unknown subgaca market is always defined as highly
risky. Brindley (2005) and Bozkurt and Erdurur (3DXefine risk in economic life as the
possibility of facing loss in decisions on whiclpatential benefit earning is based, due to the
high uncertainty that exists in connection with #teucture of the environment (Brindley,
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2005: 145;Bozkurt and Erdurur,2013:60). In thigarel, the entrepreneur works for
calculating and tolerating the risks with his/heagtical intelligence and earn profit. The
entrepreneur having a practical intelligence is ongnt for the entrepreneurship to reach
success.

e |nnovation

Entrepreneur is a person who presents innovatioms taes to reach success by
putting innovation to the field. The term innovatis defined in general as developing a new
product, entering into a new market, creating a séwcture and engaging towards a new
trend. An entrepreneur person should not be clas@gnhovation, be open to new things and
closely follow new developments. As a matter ot f&at entrepreneur exists with innovations,
and the entrepreneurship occurs as a result ofvaviesv, a new method, a new organization
etc. It is not possible to engage in a new initaby repeating the old and remaining closed
to innovations. For that reason, entrepreneursidhmipersons who are open to innovations
and who chase after new things.

* Independence

It could be seen that individuals who have entmegue characteristics do not work
under the order of others, have high emotions tdkwadependently and act with the notion
of having their own businesses. Individuals whoehan entrepreneur spirit do not become
happy by working in fixed and monotonous works #émely tend to demonstrate something
with their own efforts. Will for independence, whits an important factor for the enterprise
to succeed, continuously triggers the individualowtinas an entrepreneur spirit and they
demonstrate different things, engaging in initiesito become boss of their own businesses.

« Sdf-confidence

The entrepreneur should first of all trust in hitfidgerself and believe that he/she will
end up with success. It is important for one whwly starts a business and who carries out
he work to be determinant so as to reach to suc&sse the entrepreneurs invest in the
unknown, they need to be prepared against the gmabthey encounter or could encounter
and should have belief that they could overcomeptimdlem in question. An entrepreneur
should believe that he/she could fulfil the reqguiests of the work when he/she starts the
work, and continue his/her actions by making otbeople around him/her believe he will
succeed. Since starting a new business also braggsher the risk of failure, many people
tell to the entrepreneur that his/her initiativellWwail and he/she will lose time, so the
entrepreneur should have full self- confidence rideo to avoid such negative rhetoric and
fulfill the initiative that he believes.

2.4. Personality Structure

Personality is the whole of characteristics unitputhe individual which separate him/
her from others. Personality is evaluated as a evhadl physical, mental and spiritual
characteristics. When we speak about personaligyumderstand all of the characteristics of
an individual such as emotions, thoughts and behsawhich make him/ her different from
other people in addition to his/her objective amtbjsctive aspects which are unique to
him/her. In other words, personality could alsodxpressed as the sum of characteristics
which make an individual himself/herself (Tutar,2D1There are many roles played by
different factors ranging from genetic factors tocial environment in the shaping of
personality. Even the books read, films and TV paogs watched by the person etc. are
effective on the formation of personality.
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The personality of an individual affects his/ helole life and habits. Persons are
defined with personality characteristics while aughg their lives. Although personality
characteristics are expressed as qualities thatragele to individuals, it is possible to define
personality characteristics within the framework oértain patterns, as it has been
demonstrated by various researchers. For exantpie,not possible to make a definition
indicating the characteristics that an entreprengenson should bear while stating the
characteristics of an individual who has an en@epur character. These qualities expressed
are defined in certain frameworks to categorizemth&uch as personality characteristics.
When we look at the studies conducted in relatmithe issue, it is possible to define the
personality type as a system which ensures undelistg what the individuals do for which
reason, as well as understanding the natural tereerof individuals in their unique
preferences (Balkis,2003).

For researches that are conducted in relation tsopality, different scales and
different indicators are used and in such diffenesgs scientific validity and reliability have
been ensured. This situation arises from the faadt personality states for characteristics that
are unique to people, which means that there #iereht characteristics equal to the number
of people. In order to carry out scientific studies relation to the subject, different
researchers made different groupings and trieduiotipe personality characteristics into
certain patterns. Since this study will focus mare the relationship between type A
personality and entrepreneurship, the type A angkBonality characteristics suggested by
Meyer Friedman, who is a cardiologist, and Rosenmaglation to personality types will be
emphasized.

Individuals demonstrating type A personality chégdstics are sensitive against time
and they have a hasty characteristic. They lovapatition, like working and they devote
themselves to their works. Individuals who haveetyp personality generally walk fast, talk
fast, and try to make several works at a time. dhesr®f such character could fall into stress
very quickly and they could be stressful even undermal conditions (Lelord and
Andre,1996) Individuals with type A personality cheteristics are continuously in a rush and
they always tend to do something. These kind opleegenerally fail in time management
(Aytag,2002).

Individuals demonstrating type B personality cheeastics are not that much
competitive and as opposed to individuals demotstyaype A personality characteristics,
they are the ones who devote themselves less itowbek and they are not in a rush with
time. Individuals demonstrating type B persoatitaracteristics have a more balanced and
relax approach towards their work and social livieslividuals with type B personality
characteristic feel themselves safer. They are paotectionists, they are not excessively
ambitious, as opposed to those who demonstrate Aypersonality, they have a rather
malleable and hard to get angry type of characteurr(a,2005). Besides, people
demonstrating this type of personality have a éegsting character and they do not engage in
haste, are calm, not in rush, and use time a monefartable way (Yurtsever,2009:65).
Individuals demonstrating type B characteristic wnieow to enjoy the work they do, they
work regularly and calmly (Gliney,2000:446)

2.5. Literature Scanning Towards Personality Structure and Entrepreneurship
Characteristics

When the literature on entrepreneurship is studieguld be seen that the subject of
personality has been the issue of many studies frash up to now from the point of view of
the management science and entrepreneurship. \Whaemresd in this regard, it could be seen
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that there are researches in the literature whiathysherelationship between personality and

personality characteristics and entrepreneurshipeiWconsidered from this aspect, it is

possible to make derivations in relation to busnesd working areas by establishing

relationship between personal characteristics ofsqres and their desire to become

entrepreneurs, which should be done by academiglam are dealing with the science of

management, as well as implementers in the areahendntrepreneur persons themselves.
Meanwhile these derivations make it possible t@meine the characteristics of entrepreneur
persons through personal characteristics and derating their entrepreneur capabilities.

Based on this notion, the following part generalaluates the studies related to personality
and entrepreneurship.

There are numerous studies which asserts thatpeatreurship is a form of activity
which arises with the combination of various pesdity characteristics. Together with this, it
could be understood that many researches which iegaentrepreneurship up to day
contained certain common concepts in their entreaneship characteristics. It is possible to
list the characteristics commonly expressed in litexature in relation to entrepreneur
personalities:

University students who are enrolled in higher edion are considered as potential
entrepreneurs. In the relevant literature, it @tvto note that there are numerous researches
towards determining the entrepreneur personaligrastteristics and entrepreneurship trends
of university students. It is noteworthy that tlisue has become an intense focal point from
the aspect of academicians. However, when the esudionducted in relation to
entrepreneurship are examined, it could be seentliearesearchers approach to the issue
from different aspects.

In a high majority of studies conducted, the emtapurship trends of university
students have been tried to be determined (BalabanOzdemir,2008; Awar,2007; Fidan
and Sunbul,2009; B@ner and Altunglu,2010; Bozkurt,2006; Akyiz et al.,2006; Fidan and
and Ciftci, 2010jrmis and Barutcu,2012; Kejeet al.,2012; Bilge and Bal,2012). In addition
to these studies, there are some others which datil the relationship between
entrepreneurship and individual and cultural chargstics (Carik¢t and Koyuncu,2010).
Also the literature related to factors that affemttrepreneurship trends (Oriicii,2007;
Orman,2009) is also among the issues of research.

When the literature is researched, there couldeles sesearches which are directed
towards determining the entrepreneurship charatiesi of students who are in higher
education in different countries (Koh,1996; Wangd &ong,2004; Franco et al.,2010; Linan
et al.,2010). In a study conducted on 54 MBA stisiém Hong Kong, it was determined that
the trend towards entrepreneurship was highly tieé with the need to succeed, need for
independence, tolerance against uncertainty, agkng trend, self- confidence and being
innovation (Koh,1996).

There are researches towards determining the eeteyw characteristics and
entrepreneurship trends of students who are inenighucation in Turkey. When the results
of these researches are examined in general, ld @@udemonstrated that a high majority of
students who are receiving higher education in éytkave a desire to do their own business
in the future. Results of the study conducted bylsiot (2006) among undergraduate students
who are enrolled in economics and administrativéermes in Sakarya University,
demonstrated that the students want to do their lmwginesses in the future. Studiesiiis
and Barutcu (2012) also highlight the same resulis.the study in question, the rate of
students who want to establish their own businesses determined as 76.7%. In another
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research conducted in this ardéamis (2003) demonstrated that, in his study conducted o
entrepreneurship trends in university students ishiBk, a high majority of students of
44.8% intended to establish their own businességiiAet al. (2006) demonstrated in the
study they conducted in Rize among 363 high schadl university students that 33.3 % of
the students aimed at becoming a high level manageicompany after graduating from the
school, and 66.7 % indicated that they wanted tabéish their own businesses.

[scan and Kaygin (2011) also determined in their ystumbnducted among
undergraduate students being educated in Kirik&ate Kars that the rate of students who
indicated their possibility to establish own busseafter graduating the school to be 50 %
was 28.8 %. In many researches conducted, it dmilghderstood that the university students
have a significant desire to establish their owsimess. However, in some of researches
conducted on university students, it could be shanresults are obtained which are contrary
to the findings above. In a research conductedBajaban and Ozdemir (2008) on
Management Department students of Sakarya Uniyersivas determined that only 21.4 %
of the students wanted to perform their own busiegsn the future. Together with this, it
was determined that a high portion of the studpl@aned to worked in the private sector in
the future (% 52). On the other hand, in the stoflyiscan and Kaygin (2011), it is
demonstrated that, despite the high rate of stsdeho want to have a business idea and who
intend to establish their own businesses, the resgsothey gave to the question of the sector
which they intend to work show that they do not tvemengage in any entrepreneurship
activity. As a consequence, almost all of the stiglé% 91) want to work in a career position
in public sector.

In numerous works that were conducted towards uoheténg the entrepreneurship
trends of university students, it was demonstrdated the trend for entrepreneurship was
related to demographic factors such as genderaadesducation. When the studies carried
out are examined, it could be seen that theresigraficant relationship in particular between
gender and entrepreneurship. In this regard, iossible to say that the boy students have
more entrepreneurship characteristic compared tosgidents (Ayar,2007; Cansiz,2007;
Orman,2009; Yilmaz and Sinbul,2009; gaoer and Altungiu,2010; Bilge and Bal,2012)
Another demographic element which affects entregueship is the age group (Orman,2009).
Bozkurt (2007) indicates that there is a tight tieleship between age and entrepreneurship.
Sinha’s (1996) research supports this result.

A research was conducted Iblyicioglu et al. (2009) on students of Mehmet Akif Ersoy
University Zeliha Tolunay Applied Technology and hd@ement School, Veterinary and

Training Faculty. 241 students attended this mebewhich was carried out in 2009. The
research studies whether the family factor has iamact on the formation of students’

entrepreneurship type preferences and on the eatreygr characteristics they have. It was
determined that the demographic characteristicanéqts and their living standards have an
effect on the children having entrepreneur chareties and on the entrepreneur type
preferences. Besides, it could be said that stsdevtiose parents had a successful
entrepreneurship process are more effective comperethose whose families have no
relationship with entrepreneurship in relation tisK taking” and “effective use of resources”

characteristics.

In the research conducted bipcioglu and Taer (2009) on the students in
Management Department of Bilecik University and Dwpmar University, a scale was
applied on students which comprised such expressagnneed to succeed, internal control,
tendency to take risk, being innovative, self-asteand showing tolerance against
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uncertainties, which are the sub-dimensions ofepnémeurship. They obtained significant
differences at sub-dimensions “tendencies to tél€ fbeing tolerant against uncertainty”
and “self-esteem” of entrepreneurship.

A survey was applied by Bozkurt (2006) as parthed study titled “Importance of
Personality Characteristics in Entrepreneurshipd€any” in order to measure what type of
impact the personality characteristics and demdugcapcharacteristics have on the
entrepreneurship tendencies of students in Ecorsoamd Administrative Sciences Faculty of
Sakarya University, As a result of the study, desphe fact that the mass feels a need for
success, they are uncertain in relation to riskntgkolerance against uncertainty, innovation,
self-esteem and control center. Besides, when é@xamined if there is any difference in
relation to gender, no significant difference wasrfd in terms of risk taking and uncertainty
tolerance among men and women. In addition to thespite the fact that they have a low
level in terms of bearing the characteristics dfepreneurship personality, they are found to
be in tendency to establish their own businesséseiriuture and they consider to realize this
with their personal savings. Besides, they ten@ddk in a prestigious work in private sector
if they fail to establish their own businesses.

In their studies conducted on the students of BalrkUniversity Bandirma Faculty of
Economics and Administrative Sciences ManagememaBment, Kili¢, Keklik and Cali
(2012) tried to determine the entrepreneurship attaristics of university students.
According to the findings they obtained, it was daded that boys were more innovative
compared to girls.

In his study, D@an (2013) aimed at determining the factors whicliecaf
entrepreneurship trends of senior students in #waltfy of economics/ economics and
administrative sciences of some universities asdarching the impact of main demographic
characteristics on these factors. As a result atissical analysis of the data obtained, the
factors of being reliable and undertaking respahsiprisk taking, being outwards, being
open to criticism, being conservative and in harydreing emotional and imaginary, being
tense and having the ability to forecast had araghpn the entrepreneurship tendencies; and
the factors of being ambitious and competitiveficlifty to establish new business, avoiding
risk, establishing and operating own risk, familypgort and humanism factors had impacts
on the statements related to entrepreneurship.trend

A survey was applied by Ozdemir et al. (2016) ia titcupational school of a public
university in order to study the impact of riskitaktendency and need to success, which are
among the personality characteristics of studemtshe entrepreneurship potential, and it was
concluded in the research conducted that the needidcess and risk taking behavior had
positive impact on the entrepreneurship potential.

When the literature scanning done in relation ® rasearch subject is examined, it
could be seen that there were studies covering émérepreneurship tendency,
entrepreneurship potential and demographical ctemmatics. However, the fact that there
were no sufficient number of studies which studileed entrepreneurship characteristics of
Type A personality structure, points out that tl@search will have a significant contribution
on the academicians and implementers who workigfigsld as well as to the literature.

3.METHOD
3.1. Objective and Importance of the Resear ch

The purpose of this study is to examine the ratatiiqp between type A personality
structure and entrepreneurship characteristics. fdsearch is important in terms of
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demonstrating the relationship between the entrepne aspects and characteristics of
students who are potential entrepreneur candidaftefsiture and the type A personality
structure, and designing a model towards the impdcpersonality characteristics on
entrepreneur activities.

3.2. Sample and Data Collection

The sample of the research comprises students whloima education in the
management faculty of a public university. Theadat the research was obtained through
easy sampling method and face to face surveys 288 students were determined on the
basis of volunteerism. 247 of the questionnaines$ were handled to the students to be filled
out by them were returned, and 14 of these weré¢ &efside assessment due to various
shortcomings. A total of 233 questionnaires wakem into evaluation.

3.3. Research Mode

The following model was developed in lien with tbbjective and assumptions to
determine the relationship between “Type A perdpnakructure” and “entrepreneurship”,
the dimensions and the aspect of the relationshifhe model, the relationship between type
A personality and entrepreneurship was demonstrdtee basic assumption of relationship
model between type A personality structure and epnéneurship was that there is a
statistically significant relationship between typepersonality and entrepreneurship which
comprises such sub-dimensions as will to succeetermination, practical intelligence,
innovation, independence and self- confidence, lwh&mphasized the entrepreneur
characteristics of people. For that purpose,; dypothesis was established, which read as
“there is a statistically significant relationshigtween type A personality structure and
entrepreneurship characteristics”.

ENTREPRENEURSHIP
CHARACTERISTICS

* Will to Success
TYPE A » Determination
PERSONALITY < * Practical
STRUCTURE * Intelligence
* [Innovation

* Independence
* Self-Confidence

Figure 1. Research Model

3.4. Scales Used in the Research

In this research, in order to determine the engnegurship characteristics of participants, the
studies ofSummer (1998) and Brice (2002) were taken as bBssides, the scale which was
adapted into Turkish taking into account the studhych was carried out by Awar (2007),
was used benefiting from the study of Solmaz €2@14). In this regard, the scale in question
comprises the dimensions of will to succeed, detation, practical intelligence, innovation,
independence and self-confidence. The entreprshigucharacteristics scale was used in the
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research after being adjusted according to the rLikgpe scale of 5 (1. Strongly
disagree...........5: Strongly agree) comprising 22 stet#s.

In this study, in order to determine the charasti&s of type A personality structures
of participants, Short Form of Bortner Rating St§®&FBRS) was used, which was also used
previously by Akta (200), Erdgan and Zengin (2012) and Yildiz and Ozsoy (2018 T
short form of the scale in question is a scale amimy 7 statements of Likert type (8
degrees) and the median of the scale is 4.50.

4. DATA ANALYSISAND FINDINGS
4.1. General Characteristics of the Participants.

% 53,2 of participants are women and % 90,1 ard Agewveen 17-22. %54,5 of ages
of participants is between 20-22 interval. When ti@nthly incomes of the participants are
taken into account, more than half of the partictpehave an income of 1000 TL and less
(%52,4).

4.2. Will to Orient Towards Entrepreneur ship

Findings related to definitive statistics obtainadelation to wills of participants to
orient towards entrepreneurship are as follows.

Table 3. Will to Orient Towards Entrepreneur ship

Which isthe sector you want to work in following your graduation? f %
Public Sector 44 | 18,9
Private Sector 128| 54,9
Family Business 10 4,3
Own Enterprise 51| 21,9
Has any of your family member s established and managed his/ her f %
business?

Yes 130| 55,8
No 103| 44,2
Do you plan to establish your businessin the future? f %
Yes 161| 69,1
No 72 | 30,9

Findings in Table 3 demonstrate that around 55%@fparticipants intend to work in
private sector after graduating from the managerfentity and that they indicated to have
one family member who established and managecdarisbusiness. Rate of participants who
are candidate entrepreneurs who want to estabfishn@anage their own business in the
future is 69,1%.

4.3. Definitive Statisticsand I nternal Consistency Analysis

The statements in “Entrepreneurship Characteristissed in the study were arranged
according to Likert type scale of 5 and among therage values obtained as a result of
analysis of dimensions included in the scales,ghsbkich are under 3 stated for negative
judgment and those above 3 stated for positivemedy (1:Strongly Disagree ..... 5:Strongly
Agree) The statements in “Type A Personality Strtgt scale were arranged according to
Likert type scale of 8 and among the average vabi#ained as a result of analysis of
dimensions included in the scales, those whicluader 4.5 stated for negative judgment and
those above 4.5 stated for positive judgment. Dsien averages demonstrate average,
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arithmetic value in relation to a factor; and s&addeviations indicate the status of closeness
of responses of individuals to one another. Thadstad deviation being small indicates that
the tendencies among individuals in terms of factse close (homogenous), and the standard
deviation being big indicates that tendencies antesgonders move away from one another
(heterogenous) (Gurbuz, 2006). In short, the faat the standard deviation is small indicates
that deviation from the average is low, and th& ftigh indicates that deviation from average
is high.

Table 4. Definitive Statistics and Findings of Internal Consistency

: : Standard SlElreere Cronbach

Dimensions Average o Error of

Deviation Alpha

Average

ENTREPRENEURSHIP
(GENERAL) 4,07 0,03 0,48 0,767
Will to succeed 3,87 0,05 0,68 0,774
Determination 4,22 0,04 0,63 0,742
Practical intelligence 4,07 0,04 0,61 0,711
Innovation 4,42 0,04 0,65 0,828
Independence 4,08 0,05 0,74 0,651
Self-confidence 3,53 0,06 0,94 0,635
TYPE A PERSONALITY
STRUCTURE (GENERAL) R Gitle UiRE Gl

When we look at Table 5, we see that the averagmwépreneur aspects was 4,06;
and the averages pertinent to characteristicsecklat type A personality structures was &,1.
could be seen that the innovation (4,42) and determination (4,21) dimensions among the
dimensions pertinent to entrepreneurship were to be highlighted from the point of view
of averages.

In this study which was conducted on examining ithl@tionship between type A
personality structure and entrepreneurship chaistits, the statements of “Entrepreneurship
Characteristics” which comprises 22 statements \pegpared in the form of Likert scale of
5, and statements related to “Type A Personalityctire” comprising 7 statements were
prepared and directed to the participants on Likedle of 8 degreesStatements in the
scales in question were subjected to reliability analysis and analysis results related to the
internal consistency of the scales were shown in Table 5. The reliability findings of the
scales were calculated with reliable values Cronbach Alpha coefficient method for articles
which comprises 7-statement scale of type A Personality Structure and articles for each
dimension that constitutes entrepreneur characteristics for articles comprises 22-
statement scale for entrepreneurship characteristics. The fact that the alpha values are
between 0,60-0,80 points out that the scale is highly reliable (Ozdamar,1999:522).

4.4. Correlation Analysis

The basic objective of the research is to test ndrethere is a relationship between
type A personality structure and entrepreneurstipracteristics. For that purpose a H
hypothesis was established which was read as “tisera relationship between type A
personality structures of people and entrepren@itsdnd a correlation analysis was made in
order to determine this relationship and its aspect
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Table6. Correlation Analysis Table

SUliS) ) Will to Practical Self-
Dimensions| Charact. Determinatior!. . Innovationjindependenc .
(General) succeed intelligence confidence
TypeA
Personality | .65*** H5*rx H0*** H2%rx AQ*** oY Rl 50***
Structure

***Significant at p<0.001 level.

According to the results of correlation analysigegi in Table 6, there is a significant,
positive direction and medium level relationship rat=0.65, p=0,001 between type A
personality structures of persons and entreprehgur§hese values demonstrate that the H1
hypothesis of our research, which was “There isgaificant relationship between type A
personality structures of people and their entregueship characteristics”, was accepted. On
the other hand, it was concluded that there wasitestscally significant, medium level and
positive relationship between “practical intelligef “will to succeed” and “independence”
dimensions, which constitute the entrepreneursimgl, type A personality, and there was a
statistically significant, positive direction andetium level close relationship between
“Innovation”, “Determination” and “Self Confidencelimensions and type A personality.

5. DISCUSSION AND CONCLUSION

The facts that around 55% of the participants imgid that they intend to work in the
private sector after graduation and therefore ghslmore of half of the students want to
establish and manage their works, are importatitiagslemonstrate that the sample indicates
that they have social entrepreneurship capabilitreparticular, it is an important issue that
the students emphasized their social entreprenpucsipabilities during their educational
lives. When we evaluate the averages of respogbesn to statements related to
entrepreneurship in the sample, it could be seanhdbmpetition with others reflected their
styles, that they did not accept someone to pldiyeztive/ leading role in their lives and they
were hesitant to listen to the words of those wélb them that they were chasing after
nothing. These values are important as these ddratmsthat the entrepreneurship
capabilities of students are not developed at anjziag level. It should be indicated that it is
an essential point to emphasize the entreprengucstpabilities of young people especially
during their university education period and toelep these capacities.

When we evaluate the results of the research fitoempbint of type A personality
structure, which is another variable of the samible,examination of the responses given by
the students lead to the fact that statements thlerthe statement “I act carefully as regard
my appointments (clothing, timing etc.)” were gealgr quite close to median and the
statements got average values of 4 to 5 or aroudcking the average values in question
into account and with a general assessment, ibssiple say students to participate in the
research bear type A personality characteristichemVwe evaluate the entrepreneurship
aspects of the participants, it was concluded tihatentrepreneurship general average was
4,06, and the innovation (4,42) and determinatd21) dimension among the dimensions
pertinent to entrepreneurship was highlighted latien to averages.

The basic objective of the research is to test ndrethere is a relationship between
type A personality structure and entrepreneurstigracteristics. For that reason the H
hypothesis which reads “there is a relationshipvben type A personality structures of
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participants and entrepreneurship” was tested. IRestithe correlation analysis carried out
demonstrate that there is a r =0,647, p=0,001 Istadistically significant, positive direction
and medium level relationship between type A peabtnstructure and entrepreneurship.
Values obtained as a result of correlation analgtse demonstrate that the Hypothesis of
the research is accepted. On the other handjriendions of practical intelligence (r=0,517;
p=0,000), will to succeed (r =0,547; p=0,000) andependence (r=0,508; p=0,000) which
constitute entrepreneurship, have a statisticalgnificant, medium level and positive
relationship with type A personality structure. Tiedationship between innovation (r=0,398
p=0,000) determination (r =0,497; p=0,000) andresieem (r =0,501; p=0,002) dimensions
and type A personality structure was found to ladistcally significant, positive direction
and medium level, which is important as it demaiss that the model is correctly
established in relation to the research results.

In the literature scanning performed in relationthe research subject, since there
were no sufficient number of students which handlexlissue of personality characteristics
and life satisfaction, it is thought that the resbawill have a significant contribution for both
the academicians and implementers working in filelsl as well as for the literature and thus
it is of importance. For that reason, it is congdethat it will be beneficial to emphasize the
following issues in the studies to be conductethenfuture.

Since the research was conducted on the studemsumdigement faculty of a public
university, the scope of the study comprises theng@l entrepreneur candidates who are
being educated in the faculty in question. Thesfdlcat the sample of the research comprises
the students and easy sampling method was adoptdteasample selection method in the
research appear before us as restrictions for giregtion of the results. It was assumed that
the expressions in the scales were correctly utmtsand the participants in the research
responded in a true manner and that the sampleeatsearch was large enough for statistical
analysis on qualitative terms. The findings of tkeearch are confined to the sample and
expressions in the questionnaire, and any comnesdrigd in the research is limited to the
participants of the research, the data collecti@ams and those who could be reached among
students who are being educated in the univensituestion.

When the findings of the research are evaluategneral, it could be said that studies
taking an account on the entrepreneurship charstitsrand personality structures of people
should be analyzed in a deeper manner in the fstuies and performing researches which
includes such socio-economic variables as gendegme status and educational status,
which could affect both personality structure amdrepreneurship characteristics, will be
beneficial for future.

Dimensioning the characteristics of individuals ingvtype A personality and making
measurements with statements that measure eacmsione could make the results to be
obtained in the future studies different. Togethéh this, since individuals who demonstrate
type A personality are those who are ego-centnigatient, competitive, work-oriented, fast
and aggressive individuals, further studies cowdt igiportant contributions from separate
consideration of the dimensions in question frormeggmeneur characteristics.
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