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Çalışma, Türkiye’de sosyal medya kullanımının beden işlevselliği ve estetik algısı düzeyleri 
arasındaki ilişkiyi incelemektedir. Bireylerde sosyal medya kullanım süresine bağlı estetik algıyı 
değiştirme ihtiyacı, tanıtma, erişilebilirlik ve görünürlük alt boyutları ile vücut fonksiyonları algısı 
arasındaki ilişkiyi ölçmek hedeflenmiştir. Araştırmaya 18-59 yaş aralığındaki 122’si kadın 76’sı 
erkek toplam 198 kişi katılmıştır. Araştırmada ilişkisel tarama modeli, veri toplama aracı olarak; 
“Demografik Bilgi Formu”, “Beden İşlevselliğini Takdir Ölçeği (BİTÖ)” ve “Sosyal Medyada 
Estetik İşlem Yaptırma Algısı Ölçeği (SMEİYAÖ)” kullanılmıştır. Edinilen bulgulara göre; 
katılımcılar sosyal medya platformlarından en çok Instagram (%73,7) kullanmaktadır. 
Katılımcıların beden işlevselliği takdiri yüksek düzeydedir (28.78±5.21). Sosyal medyada estetik 
işlem yaptırma ihtiyacı yüksek düzeydedir (18,77±7,06). Karşılaştırma analizlerinde; sosyal 
medyada estetik işlem yaptırma algısının kadınlarda anlamlı düzeyde daha yüksektir. Sosyal 
medyayı 3-6 saat arası kullananların, 0-3 saat arası kullananlara göre SMEİYAÖ “değişim 
ihtiyacı” alt boyutunda anlamlı düzeyde daha yüksektir. SMEİYAÖ değişim ihtiyacı ve 
görünürlük alt boyutları ile beden işlevselliği takdiri arasında anlamlı düzeyde, negatif yönlü ve 
zayıf şiddette korelasyonel ilişki mevcuttur. BİTÖ ve SMEİYAÖ puanları yaş gruplarına göre 
anlamlı farklılaşma göstermemiştir. Çalışma beden işlevselliği takdirinin sosyal medya ve estetik 
algısı ile ilişkilendirilmesi, sosyal medya kullanım süreleri ile estetik algısı arasındaki bağlantıyı 
vurgulaması açısından literatüre katkı sağlamaktadır. 
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This study examines the relationship between social media use and levels of body functionality 
and aesthetic perception in Turkey. This study aimed to measure the relationship between the need 
to alter aesthetic perception based on social media usage time, and the sub-dimensions of 
promotion, accessibility, and visibility, as well as the perception of body functions. The study 
included 198 participants aged 18-59, 122 of whom were women and 76 men. In this study, a 
relational survey model was used, and the following instruments were used for data collection: 
“Demographic Information Form”, “Body Functionality Appreciation Scale (BFP)”, and “Social 
Media Perception of Undergoing Aesthetic Procedures Scale (SMEAPS)”. According to the 
findings; According to the findings, participants most frequently used Instagram (73.7%). 
Participants had a high level of body functionality appreciation (28.78±5.21). The need for 
aesthetic procedures was also high (18.77±7.06) as perceived through social media. Comparative 
analyses showed that the perception of undergoing aesthetic procedures through social media was 
significantly higher among women. Those who use social media for 3-6 hours have significantly 
higher scores on the "need for change" sub-dimension of the Body Function Appreciation Scale 
(BFPS) compared to those who use it for 0-3 hours. A significant, negative, and weak correlation 
exists between the "need for change" and "visibility" sub-dimensions of BFPS and body 
functionality appreciation. BITQ and BFPS scores did not show significant differences according 
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to age groups. This study contributes to the literature by highlighting the relationship between 
body functionality appreciation, social media use, and aesthetic perception, and the connection 
between social media usage time and aesthetic perception. 

DOI: 10.59940/jismar.1682535 

1. INTRODUCTION (GİRİŞ)

"Aisthanomai" is an ancient Greek word
meaning "to perceive," and it forms the root of the 
word aesthetics. Perception is a mental process 
that produces results by processing information 
gathered from an individual's five senses through 
logical processes. Therefore, aesthetics is 
considered the science of the senses [35]. Aesthetic 
perception is also present in what we call body 
perception. Self-esteem is influenced by body 
perception, which includes a person's physical and 
social view of their own body, their feelings about 
their body, and their attitude toward it. Body 
perception is also largely influenced by the 
perception of how the body works. 

Body function is a conception of the body that 
describes many of its functions. Physical abilities [2], 
health and internal processes [9], as well as sensory 
body functions, creative endeavors, personal 
care, and communication with others [7]. Body 
functionality can also be seen as a body process or 
what my body can do. It is part of body image and 
depicts the body as an object or how a person looks, 
as opposed to physical appearance. When 
conceptualizing body functionality, it is important 
to keep in mind that this is not limited to physical 
capacities, but rather positions body function as a 
limited construct for non-disabled individuals [34]. 

In the digital age we live in, the widespread use 
of social media is a well-known fact. Today, spending 
time on the internet, social media, and social sharing 
has become a significant part of many people's lives 
[26]. In fact, sharing personal information on social 
media profiles has become a form of communication 
[23]. Social media can have harmful effects on 
people in various ways and also promotes a 
consumer culture. Impairment in physical 
function and aesthetic perception are two of these 
effects. 

Today, as the gap between the virtual and 
physical worlds widens, communication methods are 
also evolving. Artificial intelligence and virtual 
reality products simplify communication processes, 
and as a result, tools for altering one's desired body 
type are becoming increasingly professional. 
Aesthetic perception in social media tools is also 
beginning to deteriorate due 

to the synchronization of the perception of beauty 
with a capitalist fashion view. Early exposure to 
media causes problems in children that affect 
them throughout their lives, from early 
adolescence to late maturity. The prolongation of 
adolescence not only increases the likelihood of 
people following popular culture, but also 
distorts how people perceive beauty and the body 
from a commercial perspective. Some studies 
have also found that media and social media use 
increases physical dissatisfaction among college 
students and adolescents [13], [11], [33], [10]. 

Evaluating what constitutes beauty and how the 
body functions is a complex process affected by 
social media in the digital age. The distortion of 
aesthetics and body perception by social media can 
be explained by social comparison theory and 
objectification theory. Individuals feel 
compelled to evaluate themselves. When they 
cannot find objective data when evaluating 
themselves, they look to other people in society. 
Researchers call this social comparison. There are 
two methods of social comparison. When people 
compare themselves to others, they find 
shortcomings either in themselves or in others 
[31]. A solid foundation for social comparison is 
provided by the diversity of social media users. 
This comparison causes a person to feel inferior to 
others, negatively impacts how they perceive their 
physical appearance, and shapes their aesthetic 
perception within this framework. In 
objectification theory, it is stated that women 
adopt the perspective of another observer 
regarding their physical perception of their own 
bodies, internalize their evaluation, and thus 
culturally conform [15]. It is suggested that there are 
three components of objectified body 
consciousness [22]. These are body surveillance, 
body shame, and appearance control beliefs [20]. The 
evaluations, likes, and comments 
encountered on social media also create a fertile 
ground for self-objectification. The distorted 
body consciousness and habitual body 
surveillance of women due to social media can lead 
to shame and anxiety [20]. 

If distorted body perceptions are repaired and a 
positive body image is adopted, individuals can 
appreciate and respect their bodies [29]. 
Therefore, this study is important because it 
reveals that individuals' need for social media 
increases along with a lack of appreciation for 
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bodily functions, and it raises social awareness 
about the possibility of individuals developing 
feelings of inadequacy, dissatisfaction with their 
bodies, and consequently depression or anxiety 
depending on the amount of time they spend 
using social media. 

2. AIM OF THE STUDY (ARAŞTIRMANIN AMACI)

The study examined whether social media use had 
different functions on body functionality and aesthetic 
perception. The study aims to measure the relationship 
between the need for changing aesthetic perception, 
publicity, accessibility and visibility sub-dimensions, 
and perception of body functionality, depending on 
the duration of social media use in individuals aged 18 
to 60 years or older. To this end, the following 
questions were asked: 

1) What is the level of body functionality
appreciation in participants? [19]

2) What is the level of aesthetic procedure
perception on social media in participants?

3) Is there a significant differentiation between
body function and the perception of
performing aesthetic procedures?

4) Does the physical functionality and aesthetic
perception of individuals differ significantly
from the duration of social media use?

5) Does the physical functionality and aesthetic
perception of individuals differ significantly
from the age?

6) Is there a significant difference between
social media use and aesthetic behavior?

In light of these questions, two hypotheses are put 
forward:  
H0: There is no significant relationship between 
aesthetic perception and body functionality levels of 
social media use. 
H1: There is a significant relationship between 
aesthetic perception and body functionality levels of 
social media use. 

3. SIGNIFICANCE OF THE STUDY
(ARAŞTIRMANIN ÖNEMİ)

A review of various databases (Scopus, 
EbscoHost, Ulakbim) and studies reveals insufficient 
research on the link between social media use and 
enjoyment of bodily functions, appreciation of bodily 
functions, and aesthetic perception. Concepts such as 
healthy living, beauty, aesthetics, and fitness can be 
easily conveyed to individuals through social media 
and can direct individuals to aesthetic procedures 
[24]. Participants who are dissatisfied with their 
appearance have higher levels of social appearance 
anxiety, social media addiction, and aesthetic 
behavior perception on social media compared to 
participants who are 

• Need: Refers to the perception of undergoing
aesthetic procedures as a necessity
influenced by social media.

satisfied with their appearance [24]. In this context, 
social media use can reduce the perception of body 
functions in the target audience and awaken aesthetic 
desires in individuals. In other words, social media use 
may lead to an increase in aesthetic behaviors. These 
phenomena particularly support objectification theory. 
The findings of the study will provide practical 
benefits for individuals who objectify themselves. 
Therefore, this research is important for social media 
users to appreciate their body functions, gain positive 
body image awareness, and acquire a new perspective 
on the perception of aesthetic treatment.
4. METHODS (YÖNTEM)

4.1. Model of the research (Araştırmanın yöntemi)
This study was conducted using the relational survey 
model, one of the survey research designs that aim to 
describe an existing situation as it is or as it existed in 
the past. The “relational scanning model” seeks to 
examine the presence and degree of relationships 
between two or more variables.
Within this framework, the variables of “body 
functionality” and “aesthetic perception” were 
examined in the context of social media, and the 
relationship between these variables was investigated.

4.2. Data collection tools (Veri toplama araçları)
In this study, data were collected using the 
Demographic Information Form, the Aesthetic 
Procedure Perception Scale on Social Media, and the 
Body Functionality Appreciation Scale in order to 
evaluate the effects of participants’ social media use 
on aesthetic perception and body functionality.
Demographic Information Form, was developed by 
the researchers and consists of closed-ended questions 
regarding participants’ gender, age, most frequently 
used social media platform, and daily social media 
usage duration.
Aesthetic Procedure Perception Scale on Social Media 
(APPSSM), was developed to measure individuals’ 
perceptions of aesthetic procedures on social media. 
The scale consists of 18 items and four subdimensions 
and is rated on a 5-point Likert scale. Total scores 
range from 18 to 90, and there are no reverse-coded 
items. In the present study, the Cronbach’s alpha 
coefficient was calculated as .902 for the Aesthetic 
Procedure Perception Scale on Social Media and .88 
for the Body Functionality Appreciation Scale. As 
Cronbach’s alpha values approach 1, the internal 
consistency of the scale is considered to be higher 
[32]. The subdimensions of the scale are as follows:
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• Publicity: Refers to perceptions regarding
sharing and making aesthetic procedures
visible on social media.

• Accessibility: Refers to the ease of accessing
aesthetic procedures through social media
and exchanging information with others.

• Visibility: Refers to the perceived need to
undergo aesthetic procedures in order to
appear attractive and appealing.

However, for sub-dimensions in which 
the normality assumption was violated or where 
subgroup sample sizes were smaller than 15, 
non-parametric tests were preferred. In this 
context, the Kruskal–Wallis H test was 
conducted for age-based comparisons.
The significance level was set at p < .05 and p < .001.

4.5. Procedure (Prosedür)
Data collection was carried out 
online. Participants completed the scales via a 
questionnaire prepared using Google Forms. To 
ensure data reliability, a control question was 
included in the survey. The data of 11 participants who 
answered the control question incorrectly and 
were identified as having learning difficulties 
were excluded from the analysis. The study 
was completed with 198 participants.

4.6. Sampling (Örneklem)
The study was conducted during the spring semester 
of the 2023–2024 academic year. 
Convenience sampling was employed in 
determining the sample. For populations of 
unknown size, the minimum required sample 
size was calculated using the appropriate 
formula. Based on a 90% confidence level and a 6% 
margin of error, the minimum sample size was 
determined to be 198 participants.
The final sample consisted of 198 individuals, 
including 76 males and 122 females. 
Participants were categorized into three age groups: 
young adults (18–25 years), adults (26–44 years), 
and middle-aged adults (45–59 years).

5. RESULTS (SONUÇLAR)
This section includes frequency analysis,
multiple choice frequency analysis, descriptive
analysis, comparative analysis, and correlation
analysis. Results will be presented, respectively.
Frequency analysis
The frequency analysis results showing
the demographic information of the participants 
are presented in Table 1. 

Body Functionality Appreciation Scale (BFAS), was 
developed to assess individuals’ appreciation of body 
functionality. The scale consists of 7 items and is rated 
on a 5-point Likert scale. Total scores range from 7 to 
35, with higher scores indicating a higher level of 
appreciation toward body functionality and lower 
scores indicating a lower level of appreciation. 

4.3. Ethics of the study (Araştırmanın etiği) 
The study was initiated after obtaining ethical 
approval from the Istanbul 29 Mayıs University Non-
Interventional Clinical Research Ethics Committee on 
01.04.2024 (Reference No: 2024/04-19). Participation 
in the study was based on voluntary consent. All 
participants were informed about the study, and 
informed consent was obtained electronically. 

4.4. Analysis (Analiz) 
The data collected through the forms and scales were 
analyzed using SPSS 22.0 for Windows. Prior to the 
main analyses, normality assumptions were examined 
using skewness and kurtosis coefficients. According 
to Tabachnick and Fidell (2013), values between 
±1.50 indicate normal distribution, while George and 
Mallery (2010) suggest that values within ±2.00 are 
acceptable. The Social Media Aesthetic Perception 
Scale sub-dimensions (need, publicity, visibility, 
accessibility) fell within these acceptable ranges, 
indicating normal distribution. 
Therefore, parametric tests were employed for 
variables meeting normality assumptions. 
Independent samples t-tests and one-way ANOVA 
were conducted for group comparisons, and Pearson 
correlation analysis was used to examine relationships 
between continuous variables. 

Variables n % 
Age 18-25 119 60.1 

26-44 68 34,3 

45-59 11 5,6 

Sex Female 122 61,6 
Male 76 38,4 

Daily social media usage time 0-3 hour 93 47,0 

3-6 hour 88 44,4 

Table 1. Frequency Analysis Results
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6 hour+ 17 8,6 

Most frequently used social media platform Facebook 1 ,5 

Instagram 146 73,7 

X 34 17,2 

Tiktok 5 2,5 

Other 12 6,1 

Total 198 100 

Table 2. Multiple-choice analysis (MCQs) 

Consequently, 198 individuals were included in each 
of the scales. 198 individuals scored 28.78±5.21 on 
the “BFAS” scale. This result shows that 
the participants had a high appreciation of 
body functionality. The scale's points range from 7 to 
35 [1]. 

Participants on the "APPSSM" may get a total score 
ranging from 18 to 90 [30]. As a result, it 
was discovered that the need sub-dimension (18.77
±7.06) was at a high level. It was discovered that the 
publicity sub-dimension was at a low level (5.63
±3.07). It was discovered that the accessibility 
sub-dimension (6.64±2.58) was at a low level. It was 
discovered that the visibility sub-dimension was low 
(6.52±3.62). 

Analysis of Multiple Choice Questions  
A total of 198 participants, 122 of whom were female 
and 76 of whom were male, participated in the 
research. Participants were questioned regarding the 
social media sites they use the most and how much 
time they spend on it each day. Among the social 
media platforms, the participants use Instagram 
(73.7%) the most. It was observed that the 
participants' daily social media usage time was mostly 
0-3 hours (47%). The results of multiple analysis 
responses are shown in Table 2.

Descriptive analysis 
Descriptive statistics for the “BFAS” and “APPSSM” 
and their subscales are presented in Table 3.   

Variables n % 

Daily social media usage time 
0-3 hours 93 47,0 

3-6 hours 88 44,4 

6 hours+ 17 8,6 

Most frequently used social media platform 

Facebook 1 ,5 

Instagram 146 73,7 

X 34 17,2 

Tiktok 5 2,5 

Other 12 6,1 

Total 198 100 

Scales&Subscales N Min Max X̄ Sd Skewness Kurtosis 
BFAS BFAS Total 198 7,00 35,00 28,78 5,21 -1,201 2,203 

APPSSM 

APPSSM Need 198 8,00 37,00 18,77 7,06 ,420 -,618 

APPSSM Publicity 198 3,00 15,00 5,63 3,07 1,156 ,638 

APPSSM Accessibility 198 2,00 10,00 6,64 2,58 -,430 -,902 

APPSSM Visibility 198 3,00 15,00 6,52 3,62 ,788 -,525 

APPSSM Total 198 16,00 73,00 37,57 13,63 ,487 -,377 

N 198 

Table 3. Descriptive Analysis 
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Comparative Analysis 

Independent Sample t-Test Analysis 
Table 4 displays the findings of an independent 
sample T-test conducted on both scales, which looked 
at social media use in relation to sex. 
The T-test analysis results show that there is a 
significant differentiation in body functionality by sex 
(t(196) = -2,53 p<.05). Perception of need for 
aesthetic procedures on social media according to sex, 
(t(196) = 4.44, p<.001); the accessibility sub –
dimension, (t(196) = 4.10, p<.001); and the visibility 
sub-dimension shows a statistically significant 
difference, t(196)= 3.20, p<.001. 

One-way Anova Analysis 
To determine if there were any differences between 
the individuals' amounts of time spent on social 
media, an analysis of the one-way ANOVA test was 
performed; the findings are displayed in Table 5. 

A one-way analysis of variance (ANOVA) was 
conducted to examine whether BFAS and APPSSM 
scores differed as a function of daily social media 
usage time. The analysis revealed a statistically 
significant difference only in the Need sub-dimension 
of APPSSM, F(2,195)=3.292, p=.039. 
Post-hoc comparisons indicated that the significant 
difference was observed between participants who 
reported using social media for 3–6 hours per day and 
those who reported 0–3 hours of daily use (p<.05). No 
statistically significant differences were identified 
among the remaining group comparisons (p>.05). 
Furthermore, no statistically significant differences 
were found in BFAS total scores, the Publicity, 
Accessibility, and Visibility sub-dimensions, or the 
total APPSSM score across daily social media usage 
groups (all p values > .05). 

Table 4. t-Test analysis according to sex 

Scales&Subscales 
Female Male 

t(196) p 
n x̄ Sd n x̄ Sd 

BFAS BFAS Total 122 28,05 5,43 76 29,96 4,63 -2,531 ,012* 

APPSSM 

   APPSSM Need 122 20,45 7,07 76 16,07 6,18 4,442 ,000** 

   APPSSM Publicity 122 5,95 3,17 76 5,11 2,84 1,866 ,063 
   APPSSM Accessibility 122 7,21 2,37 76 5,72 2,64 4,106 ,000** 

   APPSSM Visibility 122 7,15 3,80 76 5,50 3,06 3,200 ,001* 
APPSSM Total 122 40,77 13,66 76 32,42 11,96 1,386 ,089 

*p<.05  **p < .001

Table 5. Anova analysis according to daily social media usage time 

0-3 hours 3-6 hours 6+ hours F (2,195) p 
x̄ Sd x̄ Sd x̄ Sd 

  

BFAS Total 28,67 5,71 29,15 4,51 27,47 5,81 ,784 ,458 
  APPSSM Need 17,48 6,83 20,14 7,11 18,76 7,09 3,292 ,039* 
  APPSSM Publicity 5,55 3,24 5,68 2,77 5,76 3,70 ,053 ,948 
  APPSSM Accessibility 6,24 2,65 6,97 2,42 7,05 2,79 2,075 ,128 
  APPSSM Visibility 6,07 3,53 6,85 3,51 7,23 4,52 1,408 ,247 
APPSSM Total 35,36 13,82 39,65 13,04 38,82 14,45 2,354 ,098 

*p<.05

Kruskal Wallis H Analysis 
Kruskal Wallis H analysis was conducted to 
determine whether the appreciation of body 
functionality and aesthetic perception of social 
media use in the digital era differs according to age. 
The results of the Kruskal–Wallis H test indicated 
that body functionality appreciation and aesthetic 
procedure perception did not differ significantly 
across age groups H(2) = 1.289, p > .05, 

Correlation Analysis 
A correlation analysis was conducted to investigate 
whether there is a relationship between the use of 
APPSSM and BFAS. The Pearson Correlation 
Analysis was conducted to examine the relationships 
between the study variables. The results are presented 
in table 6. 
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Accordingly, a significantly negative correlation with 
a weak correlation has been identified between the 
need sub-dimension of APPSSM and body 
functionality appreciation, r(196)= -,226, p<0.01. A 
significant negative correlation with a weak 
correlation has been detected between the visibility 
sub-dimension of APPSSM and the appreciation of 
body function, r(196)=-,250, p<0.01. A significant 
negative correlation with a weak correlation has been 
detected between body functionality appreciation and 
aesthetic procedure perception on social media, 
r(196)=-,222, p<0.01. There is no significant 
correlation between body functionality perception and 
other sub-dimensions of aesthetic procedure 
perception on social media. 

Research has demonstrated that exercise motivated by 
appearance reasons rather than health or enjoyment is 
associated with negative body image [27]. 
The literature indicates that individuals undergoing 
aesthetic surgical procedures rely more extensively on 
mass media sources—such as the internet, print 
media, and television—for information acquisition 
compared to individuals undergoing reconstructive 
surgeries, which are primarily performed to restore 
impaired or lost function [3]. 

Table 6. Correlational Analysis between BFAS and APPSSM 
1 2 3 4 5 6 

1BFAS Total - 

2 APPSSM Need -,226** - 
3 APPSSM Publicity -,124 ,589** - 
4 APPSSM Accessibility -,056 ,546** ,392** - 
5 APPSSM Visibility -,250** ,702** ,449** ,489** - 
6 APPSSM Total -,222** ,941** ,724** ,691** ,823** - 

Na = 198. Nb= 198. 
**p<.001. 

6. DISCUSSION AND CONCLUSION
(TARTIŞMA VE SONUÇ)

The present study aimed to examine the 
relationship between aesthetic perception, publicity, 
accessibility, and visibility sub-dimensions, and 
perception of body functionality according to social 
media usage duration among individuals aged 
18 to 60 years and older. According to the 
findings, 47% of the participants reported daily 
social media use between 0 and 3 hours, and 60.1% were 
between the ages of 18 and 25. These results indicate 
that the sample primarily consisted of young adults 
with relatively moderate levels of social media 
engagement. 
Social media platforms 
have substantially transformed modes 
of self-expression and interpersonal 
communication. Lower reported social media usage 
may be associated with individuals’ self-presentation 
tendencies. Reporting lower levels of use than actual 
may reflect impression management 
strategies and concerns about social evaluation. 
Such tendencies may indicate differences in 
online self-presentation patterns depending on 
perceived social expectations. Individuals 
reporting infrequent use may perceive 
limited online presence as a way to 
reduce exposure to social judgment and 
negative evaluation. 

Studies indicate that the usage of mass media and 
social media contributes to physical dissatisfaction 
[23], [12], and the findings of the present study appear 
to be consistent with this perspective. The “visibility” 
sub-dimension scores of women were noticeably 
higher than those of men. Social appearance anxiety 
refers to the concern that one’s appearance may lead 
to social rejection or undervaluation [18]. Exposure to 
idealized body representations may increase 
appearance-related comparison processes and 
sensitivity to negative evaluation. These processes 
may contribute to dissatisfaction with one’s body and 
heightened concern about public appearance. 
The perception of aesthetic treatment appears to have 
increased alongside developments in adolescence-
related identity processes and the fashion industry. 
This pattern may be interpreted within the context of 
contemporary appearance norms that impose greater 
visibility-related pressures on women. As described 
by Foucault’s concept of biopolitics (2003:31), 
consumption-oriented culture promotes standardized 
body ideals by presenting uniqueness as attainable 
through conformity to dominant appearance norms 
[30]. The widespread accessibility of social media 
platforms facilitates exposure to these norms across 
different age groups, thereby contributing to the 
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normalization of consumption-oriented aesthetic 
practices. 
Longer social media usage duration may be associated 
with increased attention to feedback received on 
shared content. Unfavorable feedback may contribute 
to greater body dissatisfaction and negative self-
evaluation among frequent users. Physical 
dissatisfaction and social appearance concerns have 
been linked to depression, anxiety, and mental 
disorders [3]. Positive body perception is associated 
with high self-esteem, whereas negative body 
perception is associated with lower self-respect [16]. 
Lower body satisfaction and self-esteem may increase 
vulnerability to psychological distress among frequent 
social media users. 
From a theoretical perspective, contemporary 
consumption practices operate on both the biological 
body and the socially constructed “social body.” In 
digital environments, social media platforms function 
as spaces in which appearance-related norms are 
reproduced and reinforced. Within this framework, 
the statistically significant difference observed in the 
“need” sub-dimension of the APPSSM according to 
social media usage duration may reflect greater 
internalization of appearance-related expectations 
among more frequent users. The widespread use of 
filters and editing tools contributes to the circulation 
of highly curated images, which may facilitate the 
internalization of socially constructed beauty 
standards. In line with this perspective, the present 
findings indicate that aesthetic perception scores 
increase with greater social media use. Individuals 
who spend more time on social media may therefore 
be more likely to perceive aesthetic treatment as 
necessary. Moreover, the visibility of aesthetic 
procedures among both ordinary users and public 
figures may contribute to the normalization of such 
practices. 
Finally, a negative association was found between 
appreciation of bodily functionality and the need 
dimension related to social media use. Within 
contemporary consumption culture, Lasch (1991) 
described this orientation as a “culture of narcissism,” 
characterized by hedonistic and materialistic 
tendencies [25]. In digital environments, visibility and 
recognition have become central components of self-
construction [40]. In this context, the use of beauty 
filters may be interpreted as part of a broader 
appearance-management process. Increased emphasis 
on attractiveness in online spaces may be associated 
with heightened narcissistic tendencies and reduced 
focus on bodily functionality.  
These findings may be useful for mental health 
professionals, educators, and social media users in 
developing awareness programs aimed at promoting 
positive body functionality and reducing appearance-
based pressures. 

7. SUGGESTIONS (ÖNERİLER)

1. Equalizing the number of women and men
participating

2. Repeating the study, considering the socio-
economic level of the study,

3. Assessing the most frequently used social media
tool,

4. Repeating the study with more participants,
5. Replicating the research, taking into

consideration the level of education.

8. LIMITATIONS  (SINIRLILIKLAR)

This study has several limitations that should be
considered when interpreting the findings. First, the 
sample size was relatively limited and consisted of 
198 participants, which may restrict the 
generalizability of the results. In addition, the unequal 
distribution of female and male participants may have 
influenced the findings related to gender differences. 

Second, data were collected through an online self-
report survey, which may be subject to response bias 
and social desirability bias. Participants may have 
underreported or overreported their social media 
usage and aesthetic perceptions in order to present 
themselves more favorably. 

Third, the study relied on self-reported measures, 
which may be influenced by participants’ subjective 
perceptions and recall errors. Moreover, the age 
distribution of the sample was not balanced, with a 
large proportion of participants belonging to the 18–
25 age group, which may limit the representativeness 
of older age groups. 

Fourth, the findings should be interpreted within 
the cultural context of Turkey and may not be directly 
generalizable to other societies with different social 
and cultural norms regarding body image 
and aesthetics. 

Finally, due to the correlational design of the 
study, causal relationships between social media use, 
body functionality appreciation, and aesthetic 
perception cannot be established. Future studies may 
benefit from longitudinal or experimental designs to 
examine causal mechanisms more clearly. 
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