) &S
MANAS Sosyal Aragtirmalar Dergisi O 2026 Cilt: 15 Sayr: 2

MANAS Journal of Social Studies 2026 Volume: 15 No: 2
ISSN: 1694-7215

Research Paper / Aragtirma Makalesi

Comparing Emoji Usage Habits: A Study on University Students

Hasan CIFTCI' & Pelin YOLCU?

Abstract

Communication has been the most basic need of human beings since their existence. People have chosen different
ways to communicate and have developed their own communication methods. In history, people have communicated
by making indistinct sounds, making hand-arm gestures, and drawing pictures on cave walls. It is thought that the
pictures and figures drawn on cave walls in history are the ancestors of today's emoji use. The rapid development of
mass communication technologies has also allowed the emergence of virtual indicators called emoji. The main purpose
of this research is to examine the emoji usage habits of university students in terms of the students' socio-demographic
characteristics.study group consists of 405 university students. The data of the study were collected by face-to-face
survey method using the "Emoji Usage Habits" scale prepared by Bilge R. (2020). Statistical analyzes of the data were
made using the SPSS 26.0 program. The Kolmogorov-Smirnov test was applied to examine the normality distribution
of numerical variables and normal distribution was obtained. Parametric tests were used in the data set. Frequency,
percentage, arithmetic mean, standard deviation, minimum and maximum values were used in the analysis of
descriptive statistics. University students' emoji usage habits play a very effective role in communication. The use of
emojis is increasing among young people, middle-aged people and even elderly individuals. It is seen that emojis, which
are gradually replacing emotions and expressions, are on their way to becoming an effective communication tool in
the future.
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Emoji Kullanim Aliskanliklarinin Karsilagtirilmasi: Universite Ogrencileri Uzerinde Bir
Calisma

Abstract

Iletisim kurmak insanoglunun varolusundan bugiine en gerekli ihtiyag olarak 6n plana ¢tkmaktadir. Kisiler farkli yollarla
iletisim kurma yolu se¢mis ve kendilerince bir iletisim yontemi gelistirmistir. Tarihte insanlar belli belirsiz sesler
ctkararak, el kol hareketleri ile, magara duvarlarina resimler ¢izerek iletisim kurmuglardir. Tarihte magara duvarlarina
gizilen resim ve figiirlerin glinimuzde emoji kullaniminin atast oldugu distinilmektedir. Kitle iletisim teknolojilerinin
hizla gelismesi emoji ad1 verilen sanal géstergelerin de meydana ¢ikmasina olanak saglamustir. Bu aragtirmanin temel
amact, Universite égrencilerinde emoji kullanim aliskanliklarini 6grencilerin sosyo-demografik ézellikleri bakimindan
incelemektir. Arastirmanin calisma grubunu tniversite 6grencilerinden olmak tizere 405 6grenci olusturmaktadir.
Aragtirmanin verileri Bilge R. (2020) tarafindan hazirlanan “Emoji Kullanim Aligkanliklarr” 6lcegi kullanilarak yuz yiize
anket yontemiyle yapilmustir. Verilerin istatistiksel analizleri SPSS 26.0 programi kullanilarak yapilmistir. Sayisal
degiskenlerin normallik dagilimlarina bakmak igin Kolmogorov-Smirnov testi uygulanmis ve normal dagilim elde
edilmistir. Veri setinde parametrik testler kullanilmigtir. Tanumlayict istatistiklerin ¢6ziimlenmesinde de frekans, yiizde,
aritmetik ortalama, standart sapma, minimum ve maksimum degerlerden faydalamlmustir. Universite ogrencilerinin
emoji kullanim aliskanliklari iletisim kurmada ¢ok etkili bir rol stlenmektedir. Genglerde, orta yasta olan kisilerde hatta
yaslt bireylerde bile emoji kullanimi artis géstermektedir. Duygularin ve ifadelerin yerini giin gectikce alan emojiler
iletleyen zamanlarda etkin bir iletisim aract olabilme yolunda olarak gérilmektedir.
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Introduction

The development of digital communication technologies has radically transformed human behavior
and communication styles in many areas, from social relations to business life. Social media, in patticular,
has replaced physical contact in interpersonal interactions and has led to the emergence of new forms of
communication in virtual environments. This transformation has pushed people to express themselves
through texts on social media platforms, one of the fastest growing areas of the digital age. However, the
lack of elements such as facial expressions, body language and tone of voice in text-based communication
can leave the emotional meaning of messages incomplete. Emoijis, used to fill this gap, have become the
most common symbols of digital communication. Emojis add a new dimension to messages by allowing the
visual expression of emotions and thoughts in the digital environment. It makes it possible to create short
and effective language by reducing word usage. These visual expressions help individuals express their
emotional states and thoughts more quickly and clearly. For example, a simple heart emoji can express many
emotions, such as gratitude, love, or support. Therefore, emojis are seen as symbols that transcend the
limitations of written communication and enrich the transfer of meaning between people. As the popularity
of emojis and their use in digital communication increases, the role of these symbols on social media
interactions has become a remarkable research topic. Emojis strengthen interactions by setting the tone and
expanding the meaning of messages on platforms such as Twitter, Instagram and WhatsApp. Younger
generations, in particular, are moving away from written language by embracing the practicality offered by
emojis in communication and using these symbols as a powerful tool of emotional expression. In this
context, emojis are considered the universal language of the digital age and play an active role in shaping
communication. In this study, user perceptions regarding the use of emojis in social media and their effects
on emotional expression will be examined. The study will focus on the contributions of emoijis to digital
communication, their roles in the meaning-making process between users, and their functionality in social
media interactions. In this context, findings will be presented on how emojis express individuals' emotions,
enrich the meaning of messages, and what functions they undertake in communication established via social
media.

1. Evolution of Emojis

The origins of emojis date back to the late 1990s in Japan. The first emojis were designed by Shigetaka
Kurita for NTT DoCoMo in 1999. Kurita developed this set of 176 symbols so that users can convey their
emotional expressions more effectively through short messages (Kurita, 1999). The design of the first emojis
aimed to provide users with the opportunity to express their emotions with simple and understandable
symbols. This was part of an effort to overcome the limitations in communication at the time. The emoji
set developed by Kurita quickly gained popularity in Japan and inspired other digital platforms. In 2010, the
Unicode Consortium recognized emojis as an official character set. This has enabled emojis to become
widespread across the world and gain consistency across different platforms (Unicode Consortium, 2010).
This evolution of emojis has led to them becoming a global language of communication, not limited to
Japanese culture. This allowed emojis to be used consistently across platforms and devices, allowing them
to gain acceptance around the world. The proliferation of emojis on social media platforms is an important
part of this process. Platforms such as Facebook, Twitter, and Instagram, in particular, have supported
emoji integration, allowing users to express their emotions more effectively. Studies show that emojis
increase social media interactions and attract more attention to usets' posts (Kaye & Weller, 2017). The
visual nature of emojis makes users' messages more meaningful, adding emotional depth to text-based
communication. The visual nature of emojis plays a critical role in providing emotional depth and richness
of meaning in text-based communication. Research shows that emojis increase the emotional expression in
users' communications, contributing to messages becoming more effective and meaningful (Walther, 2011).
Emojis transcend the limitations of written language and significantly enhance the emotional tone of
messages. In text-based communication, expressing emotions can often be challenging, which is where
emoijis come into play. An emoiji in a message provides a visual representation of the emotional context that
words cannot convey, making it easier to create the desired reaction in the receiver (Derks, Fischer, &
Fischer, 2008). For example, a “smiley face” emoji can convey a feeling of joy or friendliness that cannot be
expressed in just one word. Such visual elements have a significant impact on the interpretation of messages,
as people tend to express their emotional states not only with words but also with visual symbols (Huang et
al.,, 2018).

In this context, the impact of emojis on text communication allows individuals to develop a clearer
and more understandable communication language in their social interactions. Emojis add layered meaning
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to messages, allowing recipients to better comprehend the message and thus strengthening the
communication process (Kaye & Weller, 2017). Thus, emojis go beyond being just a fun tool and become
an important element that deepens the emotional and social dimension of digital communication. Academic
studies on emojis address the place, functions and cultural impacts of these visual symbols in digital
communication within a broad framework. How emojis affect communication between individuals, their
role in emotional expression, their contribution to creating meaning on social media, and the way they are
perceived in a cultural context are the main topics frequently addressed in these studies.

1.1 The Role of Emojis in Emotional Expression in Digital Communication

In interpersonal communication in the digital environment, the emotional tone of written messages is
made evident through emojis. Derks, Bos, and von Grumbkow (2008) argue that emojis strengthen
emotional meaning in interpersonal communication and prevent misunderstandings. This research
emphasizes that emojis replace elements such as facial expressions and body language that are missing in
the digital environment and make the intonation in the text more understandable. For example, smile or
tear emojis set the tone of the message and provide clues to the other party on how the message should be
understood. In this way, emojis clarify the emotional content of the message, especially preventing
misunderstandings.

Another study by Pavalanathan and Eisenstein (2016) emphasizes the importance of emoijis in
emotional expression, stating that these symbols create an expansion of meaning in written messages. For
example, a smile or sad face emoji adds a different meaning to the sentence in which it is used and enriches
the emotional content of the text. Emojis allow individuals to not only express their emotional states but
also make themselves more understandable. These contributions of emojis in conveying emotions provide
closer and more effective communication on social media platforms.

1.2 Cultural and Social Meaning Differences of Emojis

The meaning of emojis may vary depending on individuals' cultural background, social context, and
individual experiences. Park, Baek, and Cha (2014) emphasize that cultural differences significantly affect
the perception of emojis and that these symbols are used in unique ways in different cultures, integrated
with local meanings. For example, while some emojis used in Japan reflect the social norms and emotional
expressions of Japanese culture, the same emojis can carry different meanings in Western cultures. This
indicates that emojis have become cultural symbols and complicate communication between people.
Additionally, Miller et al. (2016) touched upon the function of emojis in intercultural communication and
stated that emojis have the potential to create a universal language in the globalizing world. However, despite
this effort to create a universal language, the meanings of emojis vary across cultures, and the same emoji
can be perceived with different emotional tones in different cultural contexts. In this context, emojis also
function as a tool for identity construction and cultural expression through social media.

1.3 The Meaning Creation and Interaction Power of Emojis in Social Media

The role and interactive power of emoijis in the process of creating meaning on social media is an
important element in digital communication. Duerden et al. (2020) show that the use of emoji on social
media increases interaction rates and provides closer and more effective communication between users. For
example, it has been observed that emojis used in messages sent on platforms such as Instagram and Twitter
increase the number of likes and comments on the post. Emojis are seen as a tool that strengthens
interaction on social media platforms by expanding the meaning of short messages and attracting the readet's
attention. Emojis also allow social media users to share content that conforms to social norms in the process
of self-expression. Individuals can strengthen their emotional expressions and increase the sincerity of their
messages through emojis, enabling them to communicate more effectively in the social media environment.
It is stated in the literature that the use of emoji on social media platforms helps individuals express
themselves more clearly and effectively (Ge & Herring, 2018). In this context, emojis have become an
important tool in the process of constructing individuals' online identities.

Purpose of the Research

In the last few years, the development of communication technologies has increased the rate of smart
phone usage and the number of users, regardless of many demographic characteristics. Accordingly, smart
phones have begun to be used for many purposes in our daily lives. The first of these is communication.
The main purpose of this research is to comparatively examine emoji usage habits among university
students. In line with this main purpose, the following research questions were developed:
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Is there a significant difference in the emoji usage habits score of university students according to
the gender variable?

Is there a significant difference in the emoji usage habits scores of university students according to
their age groups?

Is there a significant difference in the emoji usage habits score of university students based on their
active use of social media platforms?

5. Is there a significant difference in the emoji usage habits scores of university students based on
their daily use of social media tools?

Is there a significant difference in the emoiji usage habits score of university students based on the
social media platforms where they use emojis extensively?

Universe and Sample of the Research

The research universe was determined as Dicle University undergraduate students and the sample of
the research consists of active undergraduate students at Dicle University in the 2024-2025 academic year.
The sample size was determined as 405 students with a 5% margin of error using the sample calculation
method with a known number of universes. Balc1 (2011) states that a sample size of 218 people would be
sufficient from a population of 500 universes with a 0.05 margin of error. (Balct, 2011:100).

Method of the Research

The research was conducted using the survey technique, one of the quantitative data collection
techniques. In order to measure the emoji usage habits of university students, a face-to-face survey was
conducted with 405 students using the "Emoji Usage Habits" scale prepared by Bilge R. (2020) as a data
collection tool.

Statistical analyses of the study were performed using the SPSS 26.0 program. Kolmogorov-Smirnov
test was applied to examine the normality distribution of numerical variables and normal distribution was
obtained. Parametric tests were used in the data set. Frequency, percentage, arithmetic mean, standard
deviation, minimum and maximum values were used in the analysis of descriptive statistics. Since the scales
were suitable for normal distribution, independent sample t-test was used to compatre the means of 2
independent groups, One-Way ANOVA (Analysis of Variance) test was used to compare more than 2
independent groups, and Tukey HSD multiple comparison test was used to compare the differences
between the groups. Cronbach's alpha coefficient was used to test the reliability of the scale. The results
were evaluated at a significance level of 0.05 with a confidence interval of 95%.

Working group of the research

The universe of the research consists of 405 university students, including Dicle University students
studying in the 2024-2025 academic year. In this context, when the gender ratio of the students in the
research sample is examined; 174 of the students participating in the survey are male and 231 are female.

Importance of Research

As communication technologies develop and offer new opportunities every day, emoji (icons) have
emerged as a new communication tool and culture, while written and verbal communication has begun to
decline. Emojis, which are frequently used in messaging and emotional expressions today, have become an
indispensable communication tool in this age we live in. Various sources have shown that young people
mostly communicate with each other using emoijis and that this audience is increasing day by day. Therefore,
it was aimed to evaluate the impact of emojis, which have become the communication channel of the age,
on students. In this study, “emoji usage habits” were evaluated on students.

Limitations of the Study

The limitations of this research are,

® The research universe is limited to Dicle University undergraduate students.
® The research is limited by the data collection tool.

® The research is limited to Dicle University 2024-2025 data.
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® Although the survey did not ask for student names or other personal information, students avoided
spending time on the survey.

Data collection

In the study, the Emoji Usage Habits scale was used to evaluate the emoji usage habits of university
students. The scale was prepared by Bilge R. (2020) to determine emoji usage habits. The scale consists of
a total of 30 items and a single dimension. Data were collected from university students via face-to-face
surveys. Quota sampling, one of the non-judgmental sampling methods, was applied. In the study, a survey
was applied to 405 students using a scale. The convenience sampling method was preferred in collecting
data within the scope of the study. The convenience sampling method is among the non-random sampling
methods. In this sampling method, a method is applied in which the sample selected from the main mass is
determined by the judgments of the researcher. In convenience sampling, data is collected from the main
mass in the easiest, fastest and most economical way. (Malhotra vd., 2008). The reason for applying the
survey to university students is that they use emojis more. When looking at the gender ratios; 231 of the
students participating in the survey were girls and 14 were boys. Since the research was applied to associate
degree students, it was observed that students in the 18-23 age group participated more. The basis of
participation was volunteering. Personal information was not requested from those who answered the
survey. The necessary ethics committee permissions were obtained with the decision of Dicle University
Social and Human Sciences Ethics Committee dated 03.08.2024 and numbered E-E-14679147-663.05-
424134.

Results

Table 1. Distribution of Socio-Demographic Characteristics

n %

Gender Girl 231 57,0

Male 174 43,0

Between 18-20 161 39,8

Age Between 21-23 163 40,2

Between 24-26 38 9,4

26 and above 43 10,6

. . . . Yes 323 79,8

Using social media platforms actively No 3 202

Never 27 6,7

Rarely 46 11,3

Frequency of emoiji usage Sometimes 110 27,2

Frequently 137 33,8

Always 85 21,0

1-2 hours 97 240

Average daily use of social media tools gig Egz;z 19319 gg:g

More than 7 houts 78 19,3

Yes 79 19,5

Facebook No 326 80,5

Instagram Yes 301 74,3

No 104 25,7

Twitter Yes 144 35,6

No 261 64,4

Yes 333 82,2

Whatsapp No 72 17,8

Yes 174 43,0

Youtube No 231 57.0

. Yes 96 23,7
Diger

No 309 76,3

The study shows that 57% of the students are female, 43% are male, and 80% are between the ages of
18-23. It is seen that 79.8% of them actively use social media platforms and 82% of them often use emojs.
It is seen that 24% of the students use social media tools for 1-2 hours a day, 34.3% for 3-4 hours, 22.5%
for 5-6 houts, and 21% for more than 7 hours.

When the social media platforms where students use emojis intensively/frequently ate evaluated, it is

seen that they are WhatsApp (82.2%), Instagram (74.3%), YouTube (43%) and Twitter (35.6%),
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respectively. Facebook (19.5%) and other platforms (23.7%) are seen as social media platforms where emojis
are used less frequently.

Table 2: Distribution of Thoughts on Emoji Usage Habits

N X SS  Minimum Maksimum
I use emojis in written communication in digital environments. 405 349 1,22 1 5
The use of emojis confounds my expectations. 405 3,54 1,14 1 5
Using emojis helps me communicate with people in a healthier way. 405 3,52 1,18 1 5
I think thgt using emoji al(-me is insufficient in the communication process I 405 335 118 1 5
carry out in the digital environment.
Using emojis has a positive effect on communicating with people. 405 3,56 1,12 1 5
Using emojis increases interaction. 405 3,56 1,14 1 5
I use emojis mostly with my close friends. 405 3,70 1,19 1 5
When communicating dlglfally, I have difficulty understanding a message 405 301 124 1 5
that comes only with emojis.
I need emojis when messaging someone digitally. 405 3,39 1,18 1 5
1 use emojis for entertainment purposes only. 405 3,15 1,23 1 5
It makes me happy when the person I'm messaging uses emojis. 405 3,12 1,29 1 5
Using emojis is not enough to convey the message I want to give. 405 3,04 1,20 1 5
ZZEZ.H the other person uses emojis, I get information about their emotional 405 363 111 1 5
Using emojis has become a necessity for me. 405 2,85 1,30 1 5
I believe that the emojis I use reflect my feelings. 405 348 1,17 1 5
I believe that the emojis I use reflect my thoughts. 405 3406 1,18 1 5
The emojis I use do not contain any meaning. 405 2,69 1,27 1 5
I choose the emojis I use consciously. 405 3,73 1,15 1 5
I carefully choose the emojis I use depending on the subject. 405 3,74 1,16 1 5
The emojis I use support my communication. 405 3,68 1,14 1 5
I choose emojis according to the environment I live in. 405 3,40 1,24 1 5
I do not prefer to use emojis on social media platforms. 405 2,75 1,30 1 5
The environment we live in has a significant impact on emoji preferences. 405 329 1,21 1 5
In daily life, T use emojis to make my communication with people easier. 405 342 1,18 1 5
Using emojis makes a positive contribution to solving my communication 405 340 115 1 5
problems.
It bQFhers me when the person I'm messaging replies to my message using 405 285 127 1 5
emoijis.
It is possible to communicate using only emojis. 405 281 1,31 1 5
I would understand even if my questions were answered with only emojis. 405 3,17 1,23 1 5
I only comment on posts shar.ed on :soclal rn‘ffdla platforms such as 405 271 124 1 5
Instagram, Facebook, and Twitter with emojis.
My followers on social media platforms only respond to my posts with 405 2.64 114 1 5

>

emojis.

When the students' opinions on the items regarding emoji usage habits were evaluated in the study,

Among the emoji usage habits items, the item with the highest average is “I choose the emojis I use
carefully depending on the subject” with 3.74; the item with the second highest average is “I choose the
emojis I use consciously” and the item with the third highest average is “I use emojis mostly with my close
friends.” As a result, students stated that they mostly use emojis when talking to their close friends and that
they choose the emojis they use both consciously and carefully according to the subject.

Table 3: Descriptive Statistics Results of Emoji Usage Habits Scale Score

N X SS Minimum Maksimum
Emoji Usage Habits 405 3,27 0,69 1,0 5,0

When the descriptive statistics of the students' emoji usage habits scale score were evaluated in the
study, the emoji average score was seen as 3.27.

Table 4: Normality Distribution Analysis of Emoji Usage Habits Scale Score

Kolmogorov Smirnov
Test statistics Sd P
Emoiji Usage Habits 0,102 405 0,000 -0,215 1,154

Skewness (Distortion) Kurtosis (Kurtosis)

In the study, when the normality distribution of the students' emoji usage habits scale score was
evaluated with the Kolmogorov Smirnov test, it did not show a normal distribution (p<0.05). However,
although the score did not show a normal distribution, since the kurtosis and skewness values, which are
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accepted as other assumptions of normal distribution, were between £2 and the sample size was n>30 and
above, it was accepted that the data belonging to the scale scores were normally distributed.

Table 5: Reliability Analysis of Emoji Habits Scale

Cronbach's alpha Number of items
Emoji Usage Habits 0,929 30

Cronbach's alpha coefficient of the emoji usage habits scale is 0.929. This generally applied scale
measured the phenomenon it was intended to measure very well and a reliable result was obtained.

Table 6: Comparison of Students' Emoji Usage Habits Scale Scores by Gender

Gender N X SS. t P
. . . Gitl 231 3,28 0,62
Emoji Usage Their habits Male 174 326 077 0,327 0,744

Independent sample t-test, ¥*p<0.05, **p<0.01, ***p<0.001

When the average score of the students' emoji usage habits was evaluated according to gender using
an independent sample t-test, no significant difference was observed (p>0.05).

Table 7: Comparison of Students’ Emoji Usage Habits Scale Scores by Age Groups

Age groups N X sS F p
18-20 161 315 o7
Emoji Usage 21-23 163 3,27 57 .
Their habits 24-26 38 3,45 89 5,277 0,001
26 and above 43 3,57 82

One-Way ANOVA test,p<0.05, #p<0.01, **p<0.001

In the study, when the students' emoji usage habits scale average score was evaluated according to age
groups with one-way analysis of variance test,

The average score of emoji usage habits differs significantly according to the age groups of the students
(p<0.05). Tukey HSD test was used to test the difference between groups. According to the results of this
test,

It is seen that the average score of emoji usage habits of university students aged 26 and over (X: 3.57,
SD: 0.82) is significantly lower than the average score of students aged 18-20 and 21-23.

Table 8: Comparison of Students’ Emaoji Usage Habits Scale Scores According to Their Active Social Media Usage

Status
Using social media N X SS. t p
. . Yes 323 3,26 0,65
Emoji Usage Habits No 32 332 0,81 -0,598 0,551

Independent sample t-test,*p<0.05, **p<0.01, ***p<0.001

In the study, when the average score of the students' emoji usage habits was evaluated according to
their active use of social media using an independent sample t-test,

The average score for emoji usage habits of students who actively use social media is X = 3.26, and the
average score of students who do not actively use social media is X = 3.32. The average score of emoji usage
habits does not show a significant difference between students' active use of social media (p>0.05).

Table 9: Comparison of Students’ Emoji Usage Habits Scale Scores According to Emoji Usage Frequency

Frequency of emoji usage N X SS F p
Never 27 2,47 0,95
Rarely 46 2,93 0,62

Emoji Usage Habits ~ Sometimes 110 3,12 0,59 34,905 <0,001"
Frequently 137 3,35 0,45
Always 85 3,79 0,65

One-Way ANOVA test,< *p<0.05, ¥**p<0.01, ***p<0.001

In the study, when the students' emoji usage habits scale average scote was evaluated according to their
emoiji usage frequency with one-way analysis of variance test,
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The average score of emoji usage habits shows a significant difference according to the students' emoji
usage frequency (p<0.05). Tukey HSD test was used to test the difference between groups. According to
the results of this test,

The mean score of emoji usage habits of university students who frequently use emoji (X : 3.35, SD:
0.45) and always use emoji (X : 3.79, SD: 0.65) is significantly higher than the mean score of students who

sometimes and rarely use emoji and never use emoij.

Table 10: Comparison of Students' Emoji Usage Habits Scale Scores According to Daily Media Usage Frequency

Daily social media usage time N X SS F p
1-2 hours 97 2,92 0,71
. . 3-4 hours 139 3,19 0,53 e
Emoiji Usage Habits 5.6 hours 01 342 0.66 22,358 <0,001

More than 7 hours 78 3,68 0,70
One-Way ANOVA test, *p<0.05, **p<0.01, ***p<0.001

In the study, when the students' emoji usage habits scale average score was evaluated according to the
daily social media usage time with one-way analysis of variance test,

The average scote of emoji usage habits differs significantly according to the students' daily social
media usage time (p<<0.05). Tukey HSD test was used to test the difference between groups. According to
the results of this test,

The average score of emoji usage habits of students who use social media for more than 7 hours per
day (X': 3.68, SD: 0.70) is significantly higher than the average score of students who use social media for
1-2 hours, 3-4 hours and 5-6 hours per day. The average score of emoiji usage habits of students who use
social media for 5-6 hours per day (X : 3.42, SD: 0.66) is significantly higher than the average score of
students who use social media for 1-2 hours and 3-4 hours per day. The average score of emoiji usage habits
of students who use social media for 3-4 hours per day (X : 3.19, SD: 0.53) is significantly higher than the
average score of students who use social media for 1-2 hours per day.

Table 11: Comparison of Students' Emoji Usage Habits Scale Scores According to the Media Platforms Where They Use

Emoji Intensively
Gender N X SS. t p
Facebook ;ZS ;;6 2:?5 8:2(9) 4,100 <0,001*
Instagram ;eos ?gi if)i 8:;; 4,390 <0,001**
Twitter ;ZS ;6“1‘ ;f ; gzg 5,855 <0,001°*
Whatsapp ;eos 3;3 2;‘; ggg 4133 <0,001"
Youtube Efos g? ;‘1‘? 822 5,770 <0,001
Other Efos 2(6)9 ig gzzg 7,016 <0,001

Independent sample t-test,*p<0.05, **p<0.01, ***p<0.001

In the study, when the average score of the students' emoji usage habits was evaluated with an
independent sample t-test according to the social media platforms where they use emojis intensively,

It is seen that the average score of emoji usage habits of students who use emojis more on Facebook
(X': 3.62, SD: 0.89), Instagram (X : 3.35, SD: 0.71), twitter (X : 3.55, SD: 0.75), WhatsApp (X : 3.34, SD:
0.65), YouTube (X : 3.49, SD: 0.69) and other (X : 3.73, SD: 0.78) platforms is significantly higher than the
average score of students who do not use emoijis heavily on these platforms (p<<0.05).

Conclusion and Discussion

This study aimed to examine emoji usage habits among university students. In this context, the
differences in scale scores were examined in terms of gender, age groups, active use of social media,
frequency of emoji use, daily use of social media tools, and social media platforms where emojis are used
intensively, respectively.
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Of the students participating in the study, 231 (57%) were female and 174 (43%) were male, and all of
the students were university students (Table 1).

The majority of university students are between the ages of 18-23 (80%). The majority of students
(79.8%) actively use social media. Students generally use emojis (82%). The average daily use of social media
is 3-4 hours. Students mostly use emojis on social platforms such as WhatsApp, Instagram, YouTube and
Twitter (Table 1).

In the study, it was observed that the students chose emojis consciously and carefully according to the
subject and used them mostly when communicating with their close friends (Table 2).

The findings regarding whether the university students participating in the study make a difference in
terms of gender, age groups, active use of social media, frequency of emoji use, daily use of social media
tools, and the social media platforms on which they use emoijis intensively are included.

When we examined whether the emoiji usage habits scores of the university students participating in
the study showed a significant difference in terms of gender, the average scores did not show a significant
difference in terms of gender (Table 06).

When it was evaluated whether there was a significant difference in emoji usage habits scores according
to age groups of university students participating in the study, the average score of emoji usage habits
showed a significant difference according to age groups, and the emoji usage habits of students aged 26 and
over were higher than the habit levels of students aged 18-20 and 21-23 (Table 7).

There is no significant difference in the emoji usage habits score of the university students participating
in the study according to their active use of social media (Table 8).

A significant difference was found in the social emoji habits score of the university students
participating in the study according to their emoji usage frequency. The level of emoji usage habits of
students who frequently and always use emojis was higher than the level of students who rarely, sometimes
and never use emojis on social media (Table 9).

A significant difference was found in the emoji usage habits score of the university students
participating in the study according to their daily social media usage time. The highest emoji usage habit was
seen in students who used social media for more than 7 hours per day (Table 10).

A significant difference was found in the emoji usage habits score of the university students
participating in the study according to the social media platforms where they use emojis extensively. Students
who use emojis on Facebook, Instagram, Twitter, Whatsapp, YouTube and other social platforms appear
to have higher levels of emoji usage habits than students who do not use emojis (Table 11).

As a result, university students' emoji usage habits scores differed among age groups, emoji usage
frequency, daily social media usage, and social media platforms where they use emojis intensively. However,
emoiji usage habits scores did not show significant differences in terms of gender and active social media
use. University students' emoji usage habits play a very effective role in communication. The use of emojis
is increasing among young people, middle-aged people, and even elderly individuals. Emojis, which are
gradually replacing emotions and expressions, are on their way to becoming an effective communication
tool in the future.
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GENIS OZET

Bu aragtirma, Gniversite 6grencilerinin emoji kullanim aligkanliklarini inceleyerek, bu aliskanliklarin cesitli
sosyo-demografik faktorlerle nasil iligkili oldugunu ortaya koymayt amaclamaktadir. Emojiler, dijital ¢agin
sembolik dili olarak kabul edilmekte ve giintimiiz iletisiminde giderek artan bir 6neme sahip olmaktadir. Yiiz
yuze iletisimde duygular mimiklerle, beden diliyle ve ses tonu ile aktarilirken; dijital iletisimde bu duygusal
aktarimi saglamak ¢ogu zaman zordur. Bu eksikligi gidermek icin emojiler oldukea islevsel bir rol
tistlenmektedir. Insanlar yazili mesajlarina duygusal ton katmak, ironi ya da mizah1 yansitmak ve karst tarafla
daha samimi bir bag kurmak amaciyla emojilerden faydalanmaktadir. Ozellikle gencler arasinda bu
sembollerin kullanimi biyiik 6lctide artmus ve dijital platformlarda iletisimin ayrilmaz bir parcast haline
gelmistir. Aragtirmanin 6rneklemi, 2024-2025 akademik yilinda Dicle Universitesi'nde egitim géren 405
tniversite 6grencisinden olusmaktadir. Katthmedarn  biyitk  ¢ogunlugu 18-23  yas  araligindadur.
Katiimecilardan 231’1 kadin, 174’4 erkektir. Cogu 6grenci sosyal medyayr aktif olarak kullanmakta ve ginlik
ortalama 3-4 saat bu platformlarda vakit gecirmektedir. En stk kullanilan sosyal medya platformlart arasinda
WhatsApp, Instagram, YouTube ve Twitter yer almaktadir. Emojiler, bu mecralarda duygu aktarimu, tepkileri
ifade etme ve mesajlara anlam katma amaciyla stk¢a kullanilmaktadir. Arastirma kapsaminda toplanan veriler,
Bilge R. tarafindan gelistirilen "Emoji Kullanim Aligkanliklan" élcegi araciligiyla toplanmus ve SPSS 26.0
programi ile analiz edilmistir. Veriler, 6grencilerin emoji kullanimi konusunda bilingli tercihler yaptiklarin,
Ozellikle konusma konusuna goére emoji secimine dikkat ettiklerini ve cogunlukla emojileri yakin
arkadaglariyla iletisimlerinde kullandiklarini géstermektedir. Katthmeilarin ¢ogu, emojilerin dijital ortamda
iletisimi kolaylastirdigint ve kisilerarast etkilesimi giiclendirdigini diisiinmektedir. Emojilerin mesajlari daha
sicak hale getirdigi, duygularin daha net ifade edilmesini sagladigt ve karsi tarafin duygusal durumuna dair
ipuclart verdigi ifade edilmistir. Bununla birlikte, yalnizca emojilerle yapilan iletisimin ¢ogu zaman yetersiz
oldugu ve yanlis anlamalara yol agabilecegi gorisit de dile getirilmistir. Arastirma sonuclarina gére, emoiji
kullanim aliskanliklarinda bazi demografik degiskenler anlamli farkliliklar ortaya koymustur. Cinsiyete gore
yapilan degerlendirmede, kadin ve erkek 6grenciler arasinda anlamli bir fark gérillmemistir. Bu durum, emoiji
kullantiminin cinsiyete baglt olarak degismedigini géstermektedir. Yas gruplari agisindan degerlendirildiginde
ise 26 yas ve uzeri 6grencilerin emoji kullanim aligkanliklari, daha gen¢ 6grencilere kiyasla daha yiiksek
ctkmustir. Bu bulgu, yas ilerledikce dijital araglarla duygularini ifade etmede daha fazla emoji kullaniminin
tercih edildigini g6stermektedir. Sosyal medyayr aktif kullanma durumuna gére 6grencilerin emoiji kullanim
aliskanliklarinda belirgin bir fark gériilmemistir. Yani sosyal medyada aktif olup olmamak, emoji kullanim
diizeyini tek bagina etkilememektedir. Ancak emoijileri ne siklikla kullandiklart 6nemli bir farklilik yaratmustir.
Emojileri "her zaman" ya da "siklikla" kullanan 6grenciler, "nadiren" veya "hi¢" kullanmayanlara gére cok
daha yitksek puanlar almustir. Bu bulgu, emojilerin ginlik dijital iletisim rutininde ne kadar yer ettigini ortaya
koymaktadir. Aynt sekilde, glinlik sosyal medya kullanim siiresi ile emoji kullanimi arasinda da anlaml bir
iliski bulunmustur. Giinde yedi saatten fazla sosyal medya kullanan 6grenciler, emoji kullaniminda en yiiksek
dizeye sahip olmuglardir. Bu, sosyal medya kullanim siiresi uzadik¢a emojilere olan egilimin de arttigint
gostermektedir. Emojilerin hangi platformlarda kullaniddigr da kullanim aliskanliklarini etkileyen bir diger
faktordiir. Ogrencilerin WhatsApp, Instagram, Twitter, YouTube gibi platformlarda daha yogun emoji
kullandiklar1 ve bu platformlarda emoji kullanim aliskanliklarinin anlamli bicimde daha yiksek oldugu
gorilmistiir. Bu platformlarin etkilesime agik yapist ve mesajlasma 6zellikleri, emojilerin kullanimini tesvik
etmektedir. Ozellikle anlik mesajlasma uygulamalarinda emoji kullanimi, duygularin hizla ifade edilmesini ve
karsilikli anlayist kolaylastirmaktadir. Ote yandan, Facebook ve diger sosyal medya mecralarinda emoji
kullanim1 gorece daha diisiiktiir. Ogrencilerin ifadelerine gore, emoiiler yalnizca eglence amaciyla degil, aynt
zamanda diisiince ve duygularini daha acik sekilde ifade etmek icin de kullanilmaktadir. Baz1 katithimciar
emojilerin kendilerini ifade ederken yeterli olmadigini distinse de biytik bir cogunluk, emojilerin iletisimde
destekleyici ve anlam zenginlestirici bir rol oynadigini belirtmistir. Bu durum, emojilerin sadece basit
gorseller degil, ayn1 zamanda iletisimin derinligini ve anlamini artiran giiclii araglar oldugunu géstermektedir.
Bu cercevede emojilerin sadece bireysel ifade bicimi olarak degil, aynt zamanda kiiltiirel bir sembol haline
geldigi soylenebilir. Farkli toplumlar, benzer emoijileri farkli anlamlarla yorumlayabilir. Bu durum, emojilerin
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iletisimdeki roliinii hem evrensellestirirken hem de kiiltiirel baglamlara gére cesitlendirir. Ogrenciler arasinda
da emojilerin hangi baglamda, kiminle ve hangi platformda kullanilacagina dair bilingli tercihler séz
konusudur. Katilimeilarin biyiik cogunlugu, mesajin icerigine ve iletisimde bulunduklari kisiye gére emoji
secimi yaptiklarint belirtmistir. Bu da emoijilerin gelisigiizel degil, distiniilerek kullanildigini gdstermektedir.
Aytica, emojilerin dijital kimlik ingasinda da énemli bir rolii vardir. Ogrenciler, sosyal medyada kendilerini
ifade ederken duygusal kimliklerini, ddstincelerini ya da mizah anlayislarini emojiler araciligiyla disa
vurabilmektedir. Bu yoniiyle emojiler, bireyin dijital benliginin bir parcast héline gelmistir. Sonug olarak, bu
calisma emojilerin sadece iletisimi kolaylagtiran araglar degil, aynt zamanda sosyal baglamda anlam yaratan,
etkilesim kurmay: giiclendiren ve bireylerin dijital kimliklerini sekillendiren kilttirel géstergeler oldugunu
ortaya koymaktadir. Genel olarak bu arastirma, Universite 6grencileri arasinda emoji kullaniminin oldukca
yaygin ve sistematik oldugunu ortaya koymustur. Emojiler, 6grencilerin dijital iletisiminde vazgegilmez bir
unsur haline gelmistir. Kullanim aligkanliklar yas, kullanim sikligi, sosyal medya kullanim siiresi ve tercih
edilen platformlara gore anlamh degisiklikler gésterse de cinsiyet ve sosyal medyada aktif olma durumu gibi
faktorlerin etkisi sinirlt kalmaktadir. Dijital ¢cagin bu yeni sembolik dili, bireylerin duygusal ifade ihtiyacina
cevap vermekte ve sosyal iliskilerin strdiirilmesinde islevsel bir rol oynamaktadir.
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