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ABSTRACT

This study aimed to develop a reliable and valid measurement instrument that elucidate the motivations
underlying the slacktivist behaviors exhibited by active athletes with minimal effort and exertion. Qualitative
procedures involved the scale development process included focus group interviews, composition writing
exercises, and the Lawshe Technique for content validity assessment, while quantitative steps comprised
assumption analyses, factor analyses (EFA/CFA), convergent and discriminant validity assessments, and
composite reliability calculations. This study involved two distinct participant groups; exploratory factor analysis
(EFA) utilized a dataset of 546 observations, whereas confirmatory factor analysis (CFA) was conducted on a
dataset of 511 observations. Following factor analyses, the construct validity of the final 24-item instrument was
established, featuring a three-factor structure—namely Social Change (Cronbach’s a = .92, n=13), Interaction and
Motivation (Cronbach'’s a = .84, n=6), and Digital Activism Participation (Cronbach’s a = .72, n=5)—and employing
a 5-point Likert-type response format (5=Strongly agree to 1=Strongly disagree). The total variance explained by
the model was 57.76%. The key goodness-of-fit indices were indicated satisfactory model fit: x2/df = 4.37, RMSEA
=.076, SRMR = .072, NFI = .91, and CFl = .86. Athletes' perceptions regarding visibility and efficacy concerning
teams or individuals with whom they share emotional bonds, coupled with their desire to achieve substantial
benefits at low personal risk and a sense of fostering community ties, may collectively mediate their engagement
in digital forms of action by cultivating a shared collective identity. Although slacktivism is explored across diverse
academic disciplines, its recognition as an underexplored research domain within sports sciences underscores
the significance of the present study. Premised on the notion that while social media is acknowledged as a potent
tool for activism, its application and theoretical understanding within sports sciences have remained relatively
superficial, the 'Slacktivism as a Form of Action in Sports' (SFAS) scale was systematically developed.
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Introduction

The internet and emerging communication technologies represent pivotal elements in the
contemporary world's transformation. As an effective catalyst for social change, the internet is
fundamentally reshaping work processes and methodologies (Girel & Nazl, 2019). In our
current technological landscape, where geographical constraints have been effectively
eliminated, internet-based access can influence large populations with unprecedented ease.
Contemporary media technologies provide convenient channels through which individuals can
fulfill aspirations related to recognition and self-actualization. Individuals can effectively
disseminate their perspectives to extensive audiences through platforms, such as Facebook,
YouTube, Instagram, and Twitter, or content distribution mechanisms like email and podcasts,.
Social media is a facilitating mechanism that enables individuals to establish broader spheres
of influence with greater rapidity and diminished effort (Yigit & Karayilan, 2023). Consequently,
social media platforms, including Facebook, Twitter, and YouTube, have emerged as practical
instruments for perception formation and management, particularly within communication
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contexts. The multidimensional nature of social media engagement, combined with such
platforms' capacity for extensive reach and rapid information transmission, positions social
media tools as central agents in contemporary communication processes (Sak, 2014).

Driven by a desire for recognition, and potentially shaped by a sense of anonymity or constraints
of time and resources, individuals may not always wish to participate in actions that express
their advocated views physically. Instead, supporting online keyboard activities, perceived as
having lower risk and cost and less strenuous, might appear more appealing. The act of
expressing opinions online, regardless of distance, or liking links serving a specific purpose, is
described as an exercise that contributes to an individual's sense of well-being (Hindman, 2009;
Shulman, 2004). By providing this social network support online via keyboard input rather than
through physical presence, the individual effectively assumes the role of a digital activist. This
is because such participation allows individuals to achieve maximum reach towards their goals
with minimal effort (Marichal, 2013). Digital activism, used to describe this efficiency, serves
purposes, such as conscious actions utilizing digital networks generally (Ricketts, 2012) and
creating awareness through network connections to foster social movements (Karatzogianni,
2015). As individuals perform their actions using the keyboard, this phenomenon can also be
termed keyboard activism. Keyboard activism, as a form of activism, can be defined as activities
individuals undertake via the internet and social media to draw attention to their ideas on social,
political, or sporting issues and to create public awareness.

Individuals may seek to make their influence felt on current issues by using hashtags, videos,
photos, or graphics, through online signature campaigns, podcasts, SMS messages, or various
other forms of online interaction. Individuals engaging in such interactions from behind their
screens using keyboards are termed "slacktivists" (Beykoz, 2024). While such online activities
might push individuals towards laziness and potentially harm their quality of life, they can also
be considered economical due to the ability to achieve significant outcomes with a single click
(Bag, 2020). The term "slacktivism," coined at a music festival in 1995 by Dwight Ozard and Fred
Clark, is a portmanteau of "slacker" (lazy) and "activist" (Skoric, 2012). Contemporary definitions
characterize slacktivism as likes and shares made by "lazy activists" for self-gratification
(Morozov, 2011), as well as the satisfaction derived by activists from serving their cause through
these messages (Fatkin & Lansdown, 2015).

The concept of slacktivism refers to individuals who do not physically participate in actions and
protests but provide support or opposition—mostly via social sharing channels—by
commenting, writing, liking, or retweeting from their current position (Tarhan, 2013). Broadly
defined, slacktivism can be described as a type of online participation, preferred predominantly
by young people seeking the feeling of having done something good, encompassing a range of
topics from politics and sports to all other societal concerns, and conducted without resorting
to civil disobedience (Neumayer & ScholRbock, 2011). Individuals often prefer "lazy activism"
over physical participation in protest, celebration, or critical events. Indeed, such passive actions
favored by digital activists are safer in terms of personal risk, thereby reducing their
responsibility to challenge established norms and practices (Gladwell, 2010).

Besides being referred to as indolent or passive activists, slacktivists may also be called slogan
activists, keyboard activists, or cyber activists. Such actions are sometimes defined as armchair
activism (Gladwell, 2010) or hashtag activism (Augenbraun, 2011). Slacktivism, which involves
using social media accounts to create awareness among the masses and convey individuals'
demands for change, aims for a significant and lasting impact. However, digital activism faces
certain criticisms. Chief among these are the arguments that media cannot be sufficiently
effective without face-to-face participation (Olorunnisola & Martin, 2013) and that those
engaged in online activities often fail to undertake other necessary actions required to effect
change (Haciyakupoglu & Zhang, 2015). Nevertheless, it is generally accepted that slacktivism
represents a set of actions that can be utilized as a digital weapon, and that the aim of digital
activists is to make their voices heard for a more just and inclusive society with reduced effort.



2099 ODUSOBIAD

Slacktivists generally participate in various signature campaigns and groups; they
communicate, attempt to disseminate ideas, offer support, and share content from behind their
keyboards and screens, aligning with the causes advocated by their peers. They copy, paste,
and propagate news, articles, rumors, photos, and videos related to events on social media.
They engage via digital channels with the ideas and causes they believe in and endorse (Tarhan,
2013). Indeed, it is possible to characterize slacktivists not merely as individuals who share
content, but as passive activists who make supportive gestures, offer backing through likes and
comments, or articulate criticisms. This is because the motivation behind slacktivist thought is
the individual's desire to feel good (Morozov, 2011). Individuals can derive happiness not only
from sharing but also from supporting similar content. Sport can be considered one of the
primary and most impactful domains where this phenomenon is observed. Particularly in
Turkey, where football is highly popular, and indeed worldwide, slacktivists are seen expressing
their emotions, thoughts, and criticisms in writing before or after competitions. Examples of
such low-risk actions include changing a profile picture to one wearing a supported team's
jersey, sharing a photograph taken in front of a favorite team's stadium, or criticizing a rival
team's emblem, stadium, or players. This situation can exert both positive and negative
influences on athletes, and sometimes even negative consequences for head coaches and
coaches. For instance, slacktivists criticizing on social media that a match was lost because the
coach failed to field a desired player can create pressure on the head coach. Indeed, an individual
attending or watching a sports organization cannot be expected to hold positive views about
every participating athlete, head coach, or coach. Sharing these thoughts on social media
platforms can negatively impact athletes. On the positive side, positive posts and opinions
shared following success in a match or competition can enhance an individual's achievement
motivation and foster many other positive emotions.

Reflecting on the impact of slacktivism, an athlete participating in the 2023 European Volleyball
Championship stated, “I didn't use my social media accounts during the championship because
what's written inevitably affects me.” In 2010, during the World Basketball Championship held
in Istanbul, a US player shared a negative comment about the Turkish people via Twitter,
prompting significant backlash. Following the reactions, the player was compelled to delete the
message, but the post had already been seen worldwide. Besiktas, one of Turkey's most
prominent clubs, produced a promotional film inviting everyone to Besiktas regardless of
religion, language, or race, and shared it on social media. Through the communication campaign
implemented with the slogan "Come to Besiktas," the club reached 1.2 billion people,
transcending Turkey's borders and becoming one of the most talked-about sports clubs
globally.

Thanks to social media, fan and public interactions have become measurable alongside club
follower and subscriber counts, and videos shared on social media platforms have begun to
achieve record viewership. While Galatasaray Sports Club has 11.4 million followers on
Instagram, 12 million on Facebook, and 11.5 million on Twitter, Fenerbahge Sports Club
possesses 8 million on Instagram, 8.6 million on Facebook, and 9.4 million on Twitter. Besiktas
Sports Club has 4.9 million on Instagram, 5.5 million on Facebook, and 5 million on Twitter, and
Trabzonspor Sports Club has 1.4 million on Instagram, 997 thousand on Facebook, and 1.9
million on Twitter. "Deportes & Finanzas," known for its social media research, reported on
Twitter that the official Fenerbahge Twitter account set a world record for sports teams in
January 2021 by receiving 25.3 million interactions. The video post announcing the transfer of
the player Mesut Ozil on January 24, 2021, received over 295,000 likes and over 95,000 retweets
at the time, while being quoted by more than 11,000 users. Similarly, the video announcing irfan
Can Kahveci's transfer garnered over 225,000 likes, more than 43,000 retweets, and was quoted
nearly 8,000 times. A championship celebration video, initially shared by the Anadolu Agency
and subsequently quoted by the Trabzon Metropolitan Municipality, went viral on digital
platforms after being quoted by FIFA. The video, shared by the official FIFA account on May 2,
2022, with the note "When you win your first title in 38 years" and the hashtag
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"#MondayMotivation," has thus far reached 12.2 million views worldwide (Kaya, 2022). In this
context, the concept of slacktivism is considered to hold a highly significant place within the
sports environment. A review of the accessible relevant literature indicated the absence of any
instrument capable of measuring slacktivism behaviors specifically within the sports context.
This indicates a clear need for a scientific instrument to quantitatively measure such behaviors.
Therefore, this study aims to develop a valid and reliable measurement tool for assessing
slacktivist behaviors in the field of sports. The absence of a scale that systematically evaluates
the superficial digital actions of athletes on social media represents a significant gap in the
literature. The instrument developed in this context is intended to be both a psychometric tool
for scientific research and an assessment instrument with application potential in fields, such
as sport psychology, digital media analysis, and sport management.

Accordingly, the primary objective of this research is to develop a measurement tool with sound
psychometric properties to assess the slacktivist behaviors exhibited by individuals active in
sports within digital environments. In line with this objective, behavioral indicators based on
theoretical foundations were identified, content validity was assessed through expert opinion,
and construct validity was examined through exploratory and confirmatory factor analyses. The
scale's reliability was tested by calculating Cronbach’'s alpha and composite reliability
coefficients.

Method

Research design and ethical approval

This study was conducted in accordance with the Declaration of Helsinki and received ethical
approval from the Mersin University Sport Sciences Ethics Committee (Decision No:
18/12/2023-069). This research aimed to develop a valid and reliable instrument to measure
slacktivism among active athletes. A primary objective is to identify factors that predict
superficial or low-effort activist behaviors on social media and digital platforms. This is
particularly relevant as athletes are often seen as role models and are expected to show
sensitivity to social issues. It is anticipated that this instrument will help in understanding how
athletes engage with social causes, examining the relationship between digital activism and
real-world action, and providing a robust tool for future research. We employed a respondent-
centered scaling approach based on sequential summated ratings, which allows for inferences
to be drawn from individual responses and is well-suited for analyzing subjective data by
assessing the relationships between responses within an ordered framework (Crocker, 2012;
Turgut & Baykul, 2010). The technique operates by grading a participant's level of a specific trait
according to their responses, directly informing the scale's development through this ordered
ranking (Stevens, 2017).

Study group

This research involved two distinct study groups. The first group, used for the Exploratory Factor
Analysis (EFA), was recruited in May and June 2024 and initially consisted of 617 active athletes.
After conducting preliminary assumption analyses and removing outliers, the EFA was
performed on a final sample of 546 participants. The demographic profile of the EFA sample
(N=546) was as follows: 35.2% (n=192) were aged 18 or younger, 53.5% (n=292) were between
19 and 25, and 11.4% (n=62) were 26 or older. The sample included 55.9% (n=305) women and
44.1% (n=2417) men. A near-even split was observed between individual athletes (52.4%, n=286)
and team-sport athletes (47.6%, n=260). Regarding athletic experience, 41.6% (n=227) had 1-3
years, 21.2% (n=116) had 4-6 years, 18.3% (n=100) had 7-9 years, and 18.9% (n=103) had 10 or
more years of experience. To establish the scale's final form, a second study group was
recruited for Confirmatory Factor Analysis (CFA) and to assess convergent and divergent
validity. This second phase of data collection occurred in August and September 2025. The
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development of the final measurement instrument proceeded through several subsequent
procedural steps.

Scale development process

The stages undertaken for the scale were reported in detail, incorporating feedback obtained
from experts and athletes. Input from academics specialized in the field and scale development,
as well as opinions from the target audience, guided the process.

Focus group interviews: The present study employed convenience sampling, a qualitative
research methodology. As defined by Bulyukoztlrk et al. (2015), convenience sampling
represents a non-probability technique wherein researchers select participants based on
accessibility, willingness to participate, or alignment with predetermined criteria. Within this
methodological framework, focus group interviews were organized to inform scale
development. These structured discussions were conducted between December 15, 2023, and
January 15, 2024, at mutually convenient times with a purposefully selected panel comprising
three academics with expertise in psychometric scale development and ten individuals
identified as active social media users. The primary objectives of these consultative sessions
centered on two critical aspects of the instrument development process: generating a
comprehensive item pool and determining the optimal rating scale structure for the proposed
measure.

Obtaining input from athletes active on social media: Active athletes, whose input was deemed
necessary for generating the item pool, were asked for their opinions on the topic and requested
to write potential items that could contribute to the pool. Emphasis was placed on
understanding which communication tools they used on social media and the criteria that
motivated their sharing behaviors. These written submissions were subsequently collected and
utilized for the item pool. After reviewing these submissions for language and clarity, a draft
form was prepared for expert review.

Literature review: To ensure the item pool possessed a more robust conceptual framework, a
literature review was conducted, examining relevant studies. The fact that no existing scale was
identified during this review underscores the importance of the current study. However, works
unrelated to scale development, such as Eken and Gezmen's (2020) piece titled 'The Impact of
the Digital World and Technological Developments on Social Sciences," and similar publications,
contributed to the study. The scope of the research was established by reviewing both national
and international literature.

Determination of content validity ratio (CVR): Based on these developments, a candidate form
of the scale was created. Feedback was obtained from 5 socially active athletes regarding the
clarity of the items and the refinement of criteria related to supporting their teams or athletes.
A 20-item trial form was prepared for submission to expert evaluation. This trial form was sent
to 6 academics specialized in the field and 3 athletes (totaling 9 experts), who were asked to
provide feedback based on 'Representativeness' and 'Clarity' criteria using a scale (3: Good, 2:
Needs Improvement, 1: Poor). The form prepared in the Lawshe Technique is expected to
produce CVR values ranging from -1 (absolute rejection) to +1 (absolute acceptance). The
equation for the analysis based on the content validity ratio is given in Equation 1.

CVR=Nu/(N/2) — 1 (Equation 1)

In this context, Nu represents the number of experts who rated the item as 'Good," while N
indicates the total number of experts providing feedback on the item. If all experts rate the item
as 'Good, the CVR equals 1, whereas if only half of the experts rate it as 'Good," the CVR is
calculated as 0. If all experts indicate the item is 'Poor,' the CVR value becomes -1. As a result
of the analysis, if an item yields a CVR of 0 or a negative value, it indicates a lack of content
validity, and the item must be definitively removed from the scale (Ayre & Scally, 2014; Lawshe,
1975; Wilson et al,, 2012). In this study, the critical CVR value for 9 experts at an a = .05
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significance level was determined to be .577 (Lawshe, 1975). Therefore, it was concluded that
4 items should be removed from the form as they failed to meet this content validity criterion,
while 14 items were deemed appropriate for addition to the trial form based on expert
recommendations. Following the expert evaluation and CVR analysis, a total of 4 items were
removed from the initial 20-item form presented to experts, and 14 items were added, resulting
in a 30-item trial form. Besides, feedback was sought from experts regarding the appropriate
rating scale type and labels, leading to a consensus that a 5-point Likert structure (5: Strongly
Agree, 4: Agree, 3: Neither Agree nor Disagree, 2: Disagree, 1: Strongly Disagree) would be the
most suitable.

Administration of the trial scale form: Following the completion of expert reviews and CVR
calculations in March 2024, the 30-item, 5-point Likert-type trial form was finalized. Observations
were obtained by administering this trial form to 617 active athletes who voluntarily participated
in the research.

Application of factor analyses (EFA-CFA): Before conducting factor analyses (EFA and CFA), the
obtained observations were subjected to separate assumption tests, including analyses for
missing data, sample adequacy, outliers, multicollinearity detection, factorability of the
correlation matrix (R), normality, and linearity. The data analysis techniques employed during
these preliminary analyses have been reported in detail.

Data analysis techniques

In this research, which was conducted to identify the social media strategies athletes employ to
raise awareness for the teams or individuals they support, factor analyses utilized as the primary
quantitative procedure. Assumption testing was conducted separately for both the Exploratory
(EFA) and Confirmatory Factor Analyses (CFA). Instrument reliability was assessed by
calculating Cronbach’s alpha coefficients and Composite Reliability (CR) values. Additionally,
McDonald's Omega (w) was computed to provide a more sensitive assessment of intra-factor
reliability (Dunn et al., 2014; Hayes & Coutts, 2020). Factor loadings and the number of factors
were also examined.

EFA aims to uncover latent structures underlying observed data patterns by analyzing
correlations or covariances among variables, grouping them into fewer underlying factors
(Hayton et al,, 2004; Watkins, 2018). Although various guidelines exist for EFA sample size, some
suggest the participant number should be at least five times the number of items (Cheong et al.,
2017), whereas others note that a sample larger than 500 is sufficient for scale validation
(Echeverri et al., 2019). Accordingly, the 546 observations used in the EFA were considered an
adequate sample size. The analyses proceeded under the assumption of a normal distribution,
as the central tendency measures for the scale items—the arithmetic mean, mode, and median—
produced proximate values.

To identify extreme values within the observation set, outlier analysis was conducted by
examining Mahalanobis distances and Z-scores. Based on the initial outlier analysis, 11
observations were removed. Additionally, 6 observations with Z-scores exceeding +3 were
excluded from the analysis. All remaining Z-scores ranged between 2.99 and -2.58, indicating
that no univariate outliers were present in the observation set when evaluated against the
Tabachnick and Fidell (2015) criteria (+4). Indeed, the Z-score range used to identify patterns or
factors explaining variance when evaluating scale items can be extended to +4 (Vannatta, 2005).
For the detection of multivariate outliers, Mahalanobis distances were analyzed via the Chi-
square table criterion (x2 30; .001=59.703). Consequently, 54 observations yielding values
greater than 59.703 were excluded from the analysis. The final Mahalanobis distances ranged
from 59.104 to 1.27. From the initially obtained 617 observations, a total of 71 observations
were removed, and the EFA proceeded with the remaining 546 observations.
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Acknowledging that achieving perfect linearity between two variables is nearly impossible (Field,
2024), the assumption analyses proceeded with normality testing. Accordingly, for the 30 items
included in the measurement instrument, skewness coefficients ranged from .6071 to -.482, and
kurtosis coefficients ranged from .338 to -.973. Based on these results, it was concluded that
the values fell within acceptable ranges for normality requirements, specifically between -3.3
and +3.3 for skewness and between -7 and +7 for kurtosis (Bernstein, 2000).

Before the exploratory factor analysis, the assumption of multivariate normality was evaluated.
The data set for the items included in this analysis was examined via Mardia’s test using Jamovi
software (Version 2.4.8). The results indicated that the data set exhibited a multivariate normal
distribution, as the values for skewness and kurtosis were not statistically significant (Fabrigar
et al, 1999). The calculated values were Mardia’s skewness (z = 1.82, p = .071) and Mardia’s
kurtosis (z=2.14, p = .054).

Similarly, the assumption of multivariate normality was assessed before proceeding with the
confirmatory factor analysis (CFA). For this, the data set was examined with Mardia’s (1970)
test. The results were Mardia's skewness (z = 1.94, p = .062) and Mardia’s kurtosis (z = 2.21, p
=.053). As both significance levels were above .05, these findings demonstrate that the data set
met the assumption of multivariate normality. This confirms that the distributional structure
was appropriate for the Maximum Likelihood (ML) estimation method used in the CFA (Mardia,
1970).

Tolerance and Variance Inflation Factor (VIF) values were examined to detect potential
multicollinearity issues. It was determined that the Tolerance values for the 30 items in the
instrument ranged from .686 to .325, and the VIF values ranged from 3.030 to 1.457. As all
Tolerance values were > 20 and all VIF values were < 5, it was determined that no
multicollinearity problems existed among the items in the observation set (Koo et al., 2012;
Singh et al., 2023; Miles, 2005). Likewise, the Durbin-Watson (D-W) value calculated across all
items was 1.99. This value provides evidence for the independence of errors (Kalayci, 2010).

In the analysis conducted to determine the factorability of the correlation matrix (R), another
assumption for EFA, the Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy value was
960, indicating an excellent level of factorability. Also, Bartlett's Test of Sphericity results
suggested that the inter-item correlations were significantly different from zero. Sofroniou and
Hutcheson (1999) classify KMO values of .9 and above as 'marvelous' or 'excellent’. Based on
these grounds, the significant result (p < .05) indicates that the matrix formed for the variables
is meaningful and that the structure is suitable for factor analysis (Gurbiiz & Sahin, 2014). Given
the results of Bartlett's Test of Sphericity, which tests whether the inter-item correlations in the
matrix differ significantly from zero, the null hypothesis was rejected (x2 = 9770; .694, p < .05).
Descriptive statistics pertaining to the active athletes participating in the initial phase of the
research are presented in Table 1.

Table 1 Information on age, gender, sport category and duration of sport experience parameters of
active athletes included in EFA

N %
18 and under 192 35.2
Age 19-25 292 53.4
26 and over 62 114
Gender Female 305 55.9
Male 241 441
Individual 286 52.4
Sport Category Team 260 47.6
1-3 Years 227 41.6
Length of Sport Experience 4-6 Years 116 21.2
7-9 Years 100 18.3
10 ormoreyears 103 18.9

Total 546 100.0
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To determine the construct validity of the Slacktivism as a Form of Action in Sport (SFAS) scale,
new data were collected, resulting in 547 observations. Before conducting the CFA—which
aimed to obtain error variances, standardized factor loadings, and goodness-of-fit indices for
the factors that emerged from the EFA—assumption testing was performed on this new dataset.
For the measurement instrument, which was reduced from 30 to 24 items following the EFA,
assumptions regarding linearity, normality, sample size, and potential multicollinearity issues
were examined. The proximity of the mode, median, and arithmetic mean values relative to each
other was again interpreted as indicative of normality. Skewness values, although generally
negative, ranged from -.400 to .553, while kurtosis values, also generally negative, ranged from
-.895 to .254. According to the univariate normality assumption cited, values falling entirely
within the +1 range meet the normality requirement (Bernstein, 2000; Goldag, 2019). Within the
scope of the outlier analysis, five observations were initially excluded from the analysis.
Subsequently, Mahalanobis distances were examined for multivariate outliers, and Z-scores
were reviewed for univariate outliers. Thirty observations identified as producing Mahalanobis
distance values exceeding the critical table value of 51.179 (x?(24) at p < .007) and an
observation with a Z-score exceeding +3 (-3.048) were excluded from the analysis. Following
these exclusions, all remaining Mahalanobis distance values ranged from 50.830 to 1.366, and
all remaining Z-scores ranged from 2.002 to -2.039.

In an attempt to ensure the model would not have difficulty producing reliable estimates when
applied to new data, VIF and Tolerance values were analyzed to detect multicollinearity. The
inter-item VIF values ranged from 2.999 to 1.332, while Tolerance values ranged from .751 to
.333. As all Tolerance values were >.20 and all VIF values were <5, it can be stated that there
was no multicollinearity problem (Luo, Zhang, Huang, & Chen, 2019; Oh, 2023). From the 547
observations obtained, 36 were removed, and the CFA was conducted with 24 items and 511
observations. Following these assumption analyses, the sample of 511 observations was
concluded to be suitable for CFA, considering the criteria of Tabachnick and Fidell (2015). The
CFA was performed using the Maximum Likelihood (ML) estimation method, which is
appropriate for the sample size and data structure. This method produces consistent and
efficient results when the observed variables are multivariately normally distributed (Kline, 2014,
Lomax, 2004). Within the scope of multivariate outlier analysis, Mahalanobis distances and Z-
scores were examined; after removing outlier observations that exceeded the critical value, the
normality of the data set was considered achieved (Byrne, 2013).

Results

Validity findings
EFA results

In the research conducted to identify the potential social media efforts directed by active
athletes towards the teams or individual athletes they support, 617 observations were initially
obtained for the EFA study group; however, following assumption testing, 71 observations were
excluded, and the EFA was performed on the remaining 546 observations. In scaling studies,
itemn communalities—statistical measures indicating the extent to which each item'’s variance is
accounted for by the factors—were calculated (Hair et al,, 2019). In the current research, these
communality values ranged from .345 to .697. Considering that gaining further information
about the relationship between the items in the measurement instrument and the factors would
benefit the study, several methods were employed to provide additional evidence for the factor
structure: the Scree plot, Proportion of Variance Explained, the Kaiser Method, and the Variance
Explained Criteria (Cokluk et al., 2012). In this study, the Maximum Likelihood (ML) extraction
method was chosen for the factor analysis, as it is based on common variance and aims to
reveal the latent structures within the scale more accurately.
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According to the scree plot obtained following the analysis and presented in Figure 1, the
presence of a plateau is observed after the 4th point. Considering that the scale exhibited a 3-
factor structure and that, according to the Kaiser Method, an eigenvalue greater than 1 justifies
the existence of a factor, it was observed that 3 factors had eigenvalues exceeding 1. The
analysis yielded a three-factor structure with eigenvalues greater than 1. The inter-factor
correlation levels were examined to improve the interpretability of the factors. As low
correlations were observed, the factors were assumed to be independent. Therefore, Varimakx,
an orthogonal rotation method, was selected to strengthen the interpretability of the factor
structure. The Varimax method is recommended, particularly when significant correlations
between factors are absent and the objective is to increase the interpretability of each factor
individually (Field, 2024). Following these supplementary evidence procedures, interpretation is
required regarding the acceptance point for the eigenvalues, which show a decreasing slope
from the beginning. Accordingly, the table detailing the variance explained by the factors is also
presented to identify the main breakpoints more objectively.

Scree Plot
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Figure 1 Scree plot

The proportion of variance explained method can be described as a statistical criterion used in
various fields to reveal the contribution of different factors to the variations in the observation
set (Field, 2024). Contributing to the determination of the main factors, this technique reveals
that the maximum number of factors to be obtained is reached when the additional contribution
has a value less than 5% (Kalayci, 2010). Accordingly, analyses showed the existence of a three-
factor structure.

As noted by Tabachnick and Fidell (2019), a total variance explained percentage below 30% can
be acceptable. However, considering the general view in the social sciences that a range
between 40% and 60% is the desired criterion (Gokluk et al,, 2012), the 51.953% variance
explained in the current research can be considered a reasonable level. Taken together, all
indicators point to the presence of a three-factor structure. Horn's (1965) parallel analysis
provided additional evidence, which compared the study's eigenvalues with those from
randomly distributed data. The results supported a three-factor structure with eigenvalues
greater than 1, explaining approximately 52% of the total variance. The first factor explained
26.432% of the total variance, the second factor explained14.690%, and the third factor
explained 10.832%. The six items that were excluded during the EFA, along with the justifications
for their removal, are provided in Table 2.

Table 2 Exploratory factor analysis item inferences and rationales

Cross-loading Items Rational Reasons
Communalities <0.30 Items with Factor Items with less than 0.10 (Factor Naming,
(Items) Loadings Less than 0.45 difference between their Language and

factor loading Expression)

24 20 3-13-19 14
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Following the exploratory factor analysis, item 14 was excluded because it did not establish a
meaningful conceptual relationship with its assigned factor. Item 24 was removed because its
common variance (communality) was below 0.30, and the removal of item 20 was deemed
appropriate as its factor loading was below 0.40. Items 3, 13, and 19 were also excluded due to
cross-loading, as the difference between their loadings on separate factors was less than 0.10.
A factor loading cutoff value of .40 was utilized, as this threshold is considered sufficient to
reflect a significant relationship between the items and the factor (Hair et al., 2019). Accordingly,
the pre-EFA 30-item form was reduced to a 24-item, three-factor structure that explains 52% of
the variance. The communality values for the final structure of the measurement instrument are
provided in Table 3.

Table 3 Common variances, factor loadings of items and respective factors

Factor Factor

ltem Item Content 1 5 Factor 3 Communality (h?)

M1 | think sharing on social media is effective. 774 194 104 .647

M2 | believe @gnal platforms present challenges as well as 785 197 137 670
opportunities.

M3 When'a crisis oceurs in sports, | support posts aimed at 789 085 056 633
resolving it.

Md | believe posts on Instagram accounts increase fan 777 187 090 646
engagement.

M5 Supportmg a sports campaign on social media is as 760 158 129 662
important as participating in person.

M6 Online posts are an effective way to draw attention to 648 150 122 458

problems in sports.
M7 Social media support contributes to change in sports. 609 241 157 512
Problems in sports are communicated to large audiences

M8 ) . .589 173 205 418
through social media posts.

MO Sharing about sports on social media contributes to social 583 266 280 488
change.

M10 Social media is an effective tool for spreading the values | 558 214 2671 479
support.

M1 Sharing on social media is as important as supporting in the 532 271 319 593
stands.

M12 | believe | contribute to my team when | post on social media. 525 237 263 458

M13  Social media posts are effective for energizing other fans. .504 233 270 501

M14 | support hashtags that reflect my opinions. 230 738 153 620

M15 | feqture my supported team's nicknames or symbols on my 266 204 999 619
social media.

M16 | share my positive opinions during a game, match, or 959 695 286 632
competition I am following.

M17 | retweet sports commentary that | like. 147 .607 188 426

M18  linclude my sports-related thoughts in my status updates. 314 516 303 .529

M19 | share social media posts that | agree with. 209 426 223 .381

M20 | participate in protests planned online. -.008 072 735 545

M21 I want the socgal media posts | believe in to be shared by 298 246 617 493
people in my circle.

M22 | share my negative opinions during a game, match, or 230 285 555 449
competition | am following.

M23 | quld create an account on a social media platform to 366 196 490 462
criticize or show support.

M24 | support posts demandmg the resignation of a manager, 088 256 402 293
coach, or other sports figure.
% of Variance Explained 26.432  14.690 10.832 51.953
McDonald's Omega (w) 91 83 75
Cronbach's Alpha 92 84 72

Note. Items are sorted by primary factor loading. Primary loadings for each item are in bold. The total variance explained is 51.95%.
Extraction method: Maximum Likelihood. Rotation method: Varimax. The overall Cronbach's Alpha for the scale is .92.
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The items of the measurement instrument and their corresponding variance values are
presented in Table 3. The total explained variance is approximately 52%, and the Cronbach’s
alpha internal consistency coefficients are .92 for the first factor, .84 for the second factor, and
.72 for the third factor, with an overall alpha of .92 for the entire scale. The factors were named
by considering the content and phrasing of the clustered items, supported by a review of the
relevant literature. Based on this process, the final factor names, the number of items per factor,
and their reliability values are presented in Table 4.

Table 4 Factor names and reliability coefficients

Factor No. Factor Name Number of ltems Cronbach'’s alpha
Factor 1 Social Change 13 92
Factor 2 Interaction and Motivation 6 .84
Factor 3 Digital Activism Participation 5 72
Entire Scale 24 .92

Following a review of the literature, it was deemed appropriate to name Factor 1 "Social Change,"
Factor 2 "Interaction and Motivation," and Factor 3 "Digital Activism Participation.” It can be
stated that all factors exceeded the critical value for reliability coefficients (>.60), as cited by Hair
et al,, (2019) and that the measurement instrument produces reliable measurements.

CFA results

According to the Confirmatory Factor Analysis (CFA) results, the standardized loading values
for the "Social Change" factor ranged from .67 to .82, with item 10 being the strongest indicator.
For the "Interaction and Motivation" factor, standardized loadings ranged from .56 to .78, and
item 18 was the item that best explained this factor. The standardized loadings for the "Digital
Activism Participation” factor ranged from .39 to .68, with item 22 as its strongest indicator. T-
values were calculated to assess the items' ability to discriminate between respondents with
high and low scores,. It is established that for an item to have adequate discriminative power,
its t-value should fall outside the -1.96 to +1.96 range (Brown, 2015; Byrne, 2013). The values
obtained in the current study were within this critical range. In this context, the standardized
values are presented in Table 5, and the t-values are presented in Table 6.

Table 5 Standardized values of the model tested ~ Table 6 Significance levels for t valuess(p<=.05)

(p<=.05)
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Table 6 documents the t-values associated with each item, confirming that all factor loadings
are statistically significant. When considering the broader model goodness-of-fit criteria, which
furnish supplementary evidence beyond these individual indicators, a definitive conclusion was
reached: the model demonstrates a precise and robust fit with the empirical observations from
the study sample (Cokluk et al., 2012). The established threshold criteria utilized for evaluating
these model fit indices are presented in Table 7.

Table 7 Goodness of fit measures and values

Measures of goodness of fit Perfect Fit Good or Acceptable Fit Value Achieved
x2/df <2 <5 4.37

RMSEA 0<RMSEA< .05 .05 RMSEA< .08 .076

SRMR 0<SRMR < .05 .05 SRMR < .10 .073

NFI 95 <NFI<1.00 90 <NFl<.95 91

CFI 90<CFI<1.00 85<CFI<.90 .86

Sources: (Munro, 2005; Schreiber et al,, 2006, Simsek, 2020; Hooper et al., 2008).

For the assessment of model fit, the calculated chi-square to degrees of freedom ratio (x2/df)
yielded a value of 4.37 (x? = 1090, df = 249). Considering established guidelines where lower
¥?/df ratios indicate superior model fit (Kline, 2014; SUmer, 2000), the resultant value of 4.37 is
deemed to fall within the acceptable critical threshold for model adequacy. Additional key fit
indices were computed as follows: RMSEA = .076, SRMR = .073, NFI = .91, and CFI = .86 [90%
Cl: 0.068-0.084]. The convergence of these indices within generally accepted boundary ranges
substantiates the model's appropriateness and utility for the intended measurement purpose
(Joreskog & Sorbom, 1993). The structural model fit for the developed 24-item, 3-factor
‘Slacktivism as a Form of Action in Sports’ (SFAS) scale was thus validated. Within the
framework of evaluating the scale's construct validity, key indices reflecting factor
characteristics—namely, Maximum Squared Variance (MSV), Average Variance Extracted (AVE),
Average Shared Squared Variance (ASV), and Composite Reliability (CR)—have been computed
and are systematically presented in Table 8 To furnish evidence for convergent and
discriminant validity pertaining to the internal structure of the factors within the measurement
instrument, the targeted benchmarks stipulate that Average Variance Extracted (AVE) values
should exceed 0.5 (AVE > 0.5), and then all Composite Reliability (CR) figures must be greater
than their respective AVE values (Yaslioglu, 2017). The findings in Table 8 substantiate the
measurement model's construct validity through multiple psychometric indicators.

Table 8 Convergent and divergent validity of the instrument - composite reliability

Factors AVE MSV ASV CR Omega (W)
Social Change 71 49 32 92 91
Interaction and Motivation .53 28 20 .84 .83
Digital Activism 61 4 27 72 75
Participation

o AVE>.50
Criteria CR>AVE MSV<AVE ASV<MSV CR>.70

Cronbach's alpha for the entire scale: .92

The CR values exceed the AVE values across all factors, satisfying a fundamental criterion for
convergent validity (CR>AVE). This indicates that the items within each factor demonstrate
sufficient internal consistency and shared variance. Conceptually, in multi-factorial
measurement models, discriminant (or divergent) validity implies that the items associated with
a specific factor exhibit stronger relationships amongst themselves than with items measuring
different factors, thereby confirming the distinctiveness of the latent constructs. Examination of
the results also reveals that the MSV values are indeed greater than the ASV values for all
factors. The assessment also confirms that the AVE values surpass the MSV values, satisfying
another key condition for discriminant validity. These results collectively confirm that the three
factors in the instrument represent conceptually and statistically distinct constructs. An analysis
of the CR values, which furnish supplementary evidence regarding the internal consistency of
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the scale's factors, affirms that all calculated CR figures meet or exceed the conventional .70
threshold, thus supporting the overall structural integrity of the measurement model. In addition
to the composite reliability coefficients presented in Table 8, McDonald’'s Omega (w) values
were calculated as a more advanced measure of the factors' internal consistency. This
coefficient yields more sensitive results compared to Cronbach's alpha, particularly in cases
where there are variations among factor loadings (Dunn, Baguley & Brunsden, 2014; Hayes &
Coutts, 2020). The resulting omega coefficients were w = 0.91 for the "Social Change" factor, w
= 0.83 for the 'Interaction and Motivation" factor, and w = 0.75 for the "Digital Activism
Participation” factor. These values indicate that all three sub-dimensions possess a high level of
internal consistency.

Conclusion

Individuals often engage in slacktivism through minimal-effort activities, primarily influenced by
psychological and social dynamics. This phenomenon is intrinsically connected to the nature of
social media platforms, which facilitate rapid and effortless participation in societal issues,
allowing individuals to feel they have contributed without requiring deeper involvement or
substantive action (Tonkin et al., 2018). This mediated sense of contribution, combined with the
online expression of opinions, can generate feelings of satisfaction, reinforced by positive self-
perception effects (Andrade, 2023). When an individual's social network engages in similar
activities, it can create a reinforcing feedback mechanism that sustains these behavioral
patterns (Tonkin et al, 2018). Therefore, examining the depth and breadth of individuals'
engagement in slacktivist behaviors appears to represent an important research frontier,
warranting further studies. Athletes, as influential societal figures, may similarly participate in
slacktivist activities, potentially motivated by distinct factors particularly resonant with their
position and identity. Their participation patterns may be shaped by their perceived necessity
for social transformation, their sources of interaction and motivation, and their level of
engagement with digital activism. The SFAS scale was developed to identify and measure this
specific constellation of factors among the athletic population.

This study, designed to investigate the extent to which active athletes utilize social media
interactions—either to critique or draw attention by fostering awareness regarding teams or
individual athletes with whom they share an emotional connection—was conducted through
expert consultation and quantitative procedures, as well as exploratory and confirmatory factor
analyses. After these factor analytic procedures, the construct validity of the final 24-item
instrument, featuring a 3-factor structure and employing a 5-point rating scale, was established.
Drawing upon a thorough literature review, the identified factors were designated as: Social
Change, Interaction and Motivation, and Digital Activism Participation. The "Social Change"
factor, as the sub-dimension with the highest explained variance, emerges as the strongest
predictor of athletes' slacktivist behaviors in digital environments. This suggests that slacktivist
actions are directly related to social awareness and the motivation for collective change.

Social change: This factor aggregates items related to athletes' endeavors to effect change via
social media, highlighting a discernible trust among athletes in the efficacy of their online posts.
It encompasses characteristics, such as issuing challenges to various competitors, a firm belief
in the potency of support during crises, the conviction that such online support is as significant
as physical participation, a belief in contributing tangibly to change, and the perception that
social media offers opportunities to mobilize large audiences.

Interaction and motivation: Concentrating items that emphasize the relational network among
supporters concerning the athlete(s) they endorse, this factor reflects athletes placing
considerable importance on associated nicknames or symbols. Key features clustered within
this dimension include the propensity to disseminate liked comments, diligently follow status
updates, and exhibit strong adherence to like-minded viewpoints.
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Digital activism participation: Characterized by athletes perceiving online activities as more
impactful than physical participation, this factor prominently features the desire for athletes'
posts to be widely shared by others. It also captures the expression of negative sentiments
related to the individuals or entities they support and feel an emotional connection towards, and
encompasses athletes who utilize social media primarily for the act of sharing itself.

Beyond these articulated qualitative dimensions, the quantitative properties of the
measurement instrument, particularly the evidence substantiating its validity and reliability, were
also compelling. The Social Change subscale consists of 13 items, yielding a Cronbach's alpha
internal consistency coefficient of .92. The Interaction and Motivation subscale comprises 6
items, with a Cronbach's alpha of .84. The third factor, designated as Digital Activism
Participation, includes 5 items and demonstrates a Cronbach's alpha of .72. For the entire scale,
the overall Cronbach's alpha coefficient was calculated at .92. The total variance explained was
approximately 52% [Cl: 54.38%—61.14%)]. The goodness-of-fit indices were as follows: x2/df =
4.37, RMSEA = .076 [90% Cl: 0.068-0.084], SRMR = .072, NFI = .91, and CFIl = .86. Furthermore,
all Average Variance Extracted (AVE) values were greater than .50 and greater than the
Maximum Shared Variance (MSV) values. All MSV values were also greater than the Average
Shared Variance (ASV) values.

Athletes' propensity for slacktivism largely derives from the perceived effectiveness of social
media as an activism platform. Through these digital channels, athletes can reach expansive
audiences, thereby reinforcing their personal identities, enhancing fan engagement, and
directing attention toward significant social issues. However, it is important to acknowledge that
such forms of activism may occasionally manifest as superficial engagement with limited
capacity to catalyze meaningful societal transformation. We also acknowledge that the study
has certain limitations. While Cronbach's alpha and composite reliability coefficients were
employed to establish reliability and validity, supplementary criteria, such as establishing
concurrent validity against similar established scales, could have strengthened the
psychometric foundation. This option was precluded, however, by the absence of existing valid
and reliable instruments within the literature designed to measure the level of slacktivism in the
domain of sports. In addition, the application of the test-retest technique could have been
implemented to ascertain the scale's temporal stability. However, the inherent variability within
the target population, compounded by the dynamic environmental conditions, ultimately led to
the decision not to utilize this particular methodological approach.

Recommendations

This scale development study seems to provide valuable insights into coaches, sports
scientists, and sports organizations regarding digital activism engagement and support
mobilization—the new information about athletes' participation in digital activism can be
practically applied in various contexts. With this newly designed instrument, researchers can
conduct comparative analyses of digital activism patterns across different sports disciplines
and between genders. Investigations can be extended to diverse cultural and geographical
settings, with cross-cultural adaptations to establish validity across several sociocultural
contexts. The potential relationship between slacktivism in sport and tangible field activism
represents another promising avenue for research. Researchers could also examine how
athletes' digital activism influences sponsorship relationships, media perceptions, and social
interactions among stakeholders. Sports administrators, clubs, and governing bodies can utilize
this scale to analyze athletes' engagement with digital activism initiatives. The instrument could
be administered to diverse athletic populations—, including Olympic competitors, collegiate
athletes, and youth participants—, to compare their levels of political, ethical, and social
consciousness levels. Regarding the refinement of the scale structure itself, the current
psychometric findings could be augmented through supplementary qualitative approaches,
such as in-depth interviews and focus group discussions. Longitudinal investigations examining
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the evolution of slacktivism tendencies among athletes over time would enrich and contribute
to the existing literature with novel perspectives on this emerging phenomenon within sports
contexts.

Author contribution rates

1st Author: Contributed 100% to this study.

Conflict of interest declaration

My article, “Development and Validation of the SFAS Scale: A Measure of Slacktivism as a Form
of Action in Sport” has no financial conflict of interest with any institution, organization or
individual.

References

Andrade, C. (2023). Real world studies: what they are and what they are not. Indian Journal of
Psychological Medicine, 45(5), 537-538. https://doi.org/10.1177/02537176231188563

Augenbraun, E. (2011). Occupy Wall Street and the limits of spontaneous street protest. The Guardian, 29.

Ayre, C., & Scally, A. J. (2014). Critical values for Lawshe’s content validity ratio: revisiting the original
methods of calculation. Measurement and evaluation in counseling and development, 47(1), 79-86.
https://doi.org/10.1177/07481756135138

Bag, S. (2020). Slaktivizm: Yeni Medya ve Siyasal Eylemin Dontsumd. Hulr H. Yasin C. (Eds.), Yeni Medya,
Toplum ve Siyasal lletisim, 350-368.
https://dergipark.org.tr/tr/pub/yenimedya/issue/58796/840065

Bernstein, I. (2000, April). Some consequences of violating SEM’s assumptions. In annual meeting of
Southwestern Psychological Association, Dallas, TX.

Beykoz, D. (2024). Sosyal Medya Kullanicilarinin Kliktivizm Davranislarinin Analizi: BAIBU Ogrencileri
Uzerine  Bir  Inceleme.  Simetrik  lletisim  Arastirmalari  Dergisi,  3(4),  159-173.
https://dergipark.org.tr/en/pub/siad/issue/86281/1487239

Brown, T. A. (2015). Confirmatory factor analysis for applied research. Guilford publications.

Blyukoztirk, S., Akgin, O. E., Demirel, F., Karadeniz, S, & Gakmak, E. K. (2015). Bilimsel arastirma
yontemleri. Pegem Akademi.

Byrne, B. M. (2013). Structural equation modeling with Mplus: Basic concepts, applications, and
programming. Routledge.

Cheong, A. T., Chinna, K., Khoo, E. M., & Liew, S. M. (2017). Determinants for cardiovascular disease health
check  questionnaire: A validation  study.  Plos  one, 12(11),  e0188259.
https://doi.org/10.1371/journal.pone.0188259

Crocker, L. (2012). Introduction to measurement theory. In Handbook of complementary methods in
education research Routledge.

Cokluk, O., Sekercioglu, G., & Blyukoztirk, S. (2012). Sosyal bilimler igin ¢ok degiskenli istatistik: SPSS ve
LISREL uygulamalari (Vol. 2). Pegem akademi.

Dunn, T. J., Baguley, T., & Brunsden, V. (2014). From alpha to omega: A practical solution to the pervasive
problem of internal consistency estimation. British journal of psychology, 105(3), 399-412.
https://doi.org/10.1111/bjop.12046

Echeverri, M., Unni, E., Harpe, S. E., Kavookjian, J., Alkhateeb, F., Ekong, G., & Law, A. (2019). A multi-school
validation of a revised scale for assessing cultural competence in pharmacy students. American
Journal of Pharmaceutical Education, 83(3), 6602. https://doi.org/10.5688/ajpe6602

Eken, I, & Gezmen, B. (2020). Dijjital Dinya ve Teknolojik Gelismelerin Sosyal Bilimlere Etkisi. Nobel
Akademik Yayincilik.

Fatkin, J. M., & Lansdown, T. C. (2015). Prosocial media in action. Computers in Human Behavior, 48, 581-
586. https://doi.org/10.1016/j.chb.2015.01.060



ODUSOBIAD 2112

Field, A. (2024). Discovering statistics using IBM SPSS statistics. Sage publications limited.
Gladwell, M. (2010). Why the revolution will not be tweeted. The New Yorker, 4, 42-49.
https://www.newyorker.com/magazine/2010/10/04/small-change-malcolm-gladwell

Goldag, B. (2019). Lise 6grencilerinin okul kiltlrd algilar ve okula yabancilagmalari arasindaki iligkinin

incelenmesi. Inénd Universitesi Egitim Fakdiltesi Dergisi, 20(3), 813-830.
https://doi.org/10.17679/inuefd.511330

Glrbiz, S., & Sahin, F. (2014). Sosyal bilimlerde arastirma yontemleri. Seckin Yayincilik

Grel, E, & Nazl, A. (2019). Dijital aktivizmm: Change.org kampanyalari Uzerine bir analiz. Anadolu
Universitesi Sosyal Bilimler Dergisi, 19(4), 187-206. https://doi.org/10.18037/ausbd.668642

Haclyakupoglu, G. ve Zhang, W. (2015). Turkiye'deki Gezi protestolari sirasinda sosyal medya ve giiven.
Bilgisayar aracili iletisim dergisi, 20 (4), 450-466.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data analysis (8th ed.). Cengage

Learning.
Hayes, A. F., & Coutts, J. J. (2020). Use omega rather than Cronbach’s alpha for estimating reliability.
But.... Communication Methods and Measures, 14(71), 1-24.

https://doi.org/10.1080/19312458.2020.1718629

Hayton, J. C., Allen, D. G., & Scarpello, V. (2004). Factor retention decisions in exploratory factor analysis:
A tutorial on parallel analysis. Organizational research methods, 7(2), 191-205.
https://doi.org/10.1177/1094428104263675

Hindman, M. (2009). The myth of digital democracy. Princeton University Press.

Hooper, D., Coughlan, J., & Mullen, M. (2008, September). Evaluating model fit: a synthesis of the structural
equation modelling literature. In 7th European Conference on research methodology for business
and management studies (Vol. 2008,).

Joreskog, K. G., & Sorbom, D. (1993). LISREL 8: Structural equation modeling with the SIMPLIS command
language. Scientific software international.

Kalaycl, S. (2010). SPSS uygulamali cok degdiskenli istatistik teknikleri (Vol. 5). Asil Yayin Dagitim.

Karatzogianni, A. (2015). Firebrand waves of digital activism 1994-2014.: The rise and spread of hacktivism
and cyberconflict. Palgrave Macmillan. https://doi.org/10.1057/9781137317933

Kaya, M. (2022). Dért blylkler sosyal medyada yarisiyor. Erisim tarihi: 28.10.2023. Erisim adresi:
https://www.aa.com.tr/tr/bilim-teknoloji/dort-buyukler-sosyal-medyada-da-yarisiyor/26430694#

Kline, P. (2014). An easy guide to factor analysis. Routledge.

Koo, K. H., Stephens, K. A, Lindgren, K. P, & George, W. H. (2012). Misogyny, acculturation, and ethnic

identity: Relation to rape-supportive attitudes in Asian American college men. Archives of sexual
behavior, 41, 1005-1014. https://doi.org/10.1007/s10508-011-9729-1

Lawshe, C. H. (1975). A quantitative approach to content validity. Personnel psychology, 28(4).
https://doi.org/10.1111/j.1744-6570.1975.tb01393.x

Lomax, R. G. (2004). A beginner's guide to structural equation modeling. Psychology Press.

Luo, X, Lin, F,, Zhu, S, Yu, M,, Zhang, Z.,, Meng, L., & Peng, J. (2019). Mine landslide susceptibility
assessment using IVM, ANN and SVM models considering the contribution of affecting factors.
PloS one, 14(4), e0215134. https://doi.org/10.1371/journal.pone.0215134

Mardia, K. V. (1970). Measures of multivariate skewness and kurtosis with applications. Biometrika, 57(3),
519-530. https://doi.org/10.1093/biomet/57.3.519

Marichal, J. (2013). Political Facebook groups: Micro-activism and the digital front stage. First Monday,
18(12). https://doi.org/10.5210/fm.v18i12.4653

Miles, J. (2005). Tolerance and variance inflation factor. In B. S. Everitt & D. C. Howell (Eds.), Encyclopedia
of statistics in behavioral science (Vol. 4, pp. 2055-2056). Wiley.
https://doi.org/10.1002/0470013192.bsa667

Morozov, E. (2011). The net delusion: How not to liberate the world. Penguin.
Munro, B. H. (2005). Statistical methods for health care research (Vol. 1). lippincott williams & wilkins.

Neumayer, C., & SchoRbock, J. (2011, May). Lurkers in politics? [Conference presentation]. Conference on
E-Democracy and Open Government, p. 131, Vienna, Austria.



https://doi.org/10.5210/fm.v18i12.4653

2113 ODUSOBIAD

Oh, V. Y. (2023). Direct versus indirect measures of mixed emotions in predictive models: a comparison
of predictive validity, multicollinearity, and the influence of confounding variables. Frontiers in
Psychology, 14, 1231845. https://doi.org/10.3389/fpsyg.2023.1231845

Olorunnisola, A. A, & Martin, B. L. (2013). Influences of media on social movements: Problematizing
hyperbolic inferences about impacts. Telematics and informatics, 30(3), 275-288.
https://doi.org/10.1016/j.tele.2012.02.005

Ricketts, A. (2012). The activists" handbook: a step-by-step guide to participatory democracy. Bloomsbury
Publishing.

Sak, E. (2014). Kamu diplomasisi ve Cin. Baris Arastirmalari ve Catisma Cozimleri Dergisi, 2(1),9-25.
https://doi.org/10.16954/bacad.36243

Schreiber, J. B., Nora, A, Stage, F. K, Barlow, E. A, & King, J. (2006). Reporting structural equation
modeling and confirmatory factor analysis results: A review. The Journal of educational research,
99(6), 323-338. https://doi.org/10.3200/JOER.99.6.323-338

Shulman, S. W. (2004). The internet still might (but probably won't) change everything. ISJLP, 1(1), 111-
145.
https://agoraparl.org/sites/default/files/agoradocuments/The%20Internet%20Still%20Might%20
%28but%20Probably%20Won%E2%80%99t%29%20Change%20Everything_0.pdf

Singh, A., Kumar, V., Singh, H., Chowdhury, S, & Sharma, S. (2023). Assessing the coverage of full
antenatal care among adolescent mothers from scheduled tribe and scheduled caste communities
in India. BMC Public Health, 23(1), 798. https://doi.org/10.1186/s12889-023-15656-1

Skoric, M. M. (2012). What is slack about slacktivism. Methodological and conceptual issues in cyber
activism research, 77(7), 7-92.

Sofroniou, N., & Hutcheson, G. (1999). The multivariate social scientist: Introductory statistics using
generalized linear models. Sage Publications.

Stevens, S. S. (2017). Psychophysics: Introduction to its perceptual, neural and social prospects. Routledge.
Sumer, N. (2000). Yapisal Esitlik Modelleri: Temel Kavramlar ve Ornek Uygulamalar. Tirk Psikoloji Yazilari.
Simsek, O. F. (2020). Yapisal esitlik modellemesine giris: Temel ilkeler ve LISREL uygulamalari. EKin Yayinevi
Tabachnick, B. G, & Fidell, L. S. (2015). Cok dediskenli istatistiklerin kullanimi. Nobel yayinevi

Tarhan, U. (2013). Slactivizm-Slaktivizm & Clicktivism -Kliktivizm. Erisim tarihi: 27.10.2023. Erisim adresi:
https://www.ufuktarhan.com/makale/slactivizm-slaktivizm-clicktivism-kliktivizm-nedir?

Tonkin, E. L., Burrows, A., Woznowski, P. R., Laskowski, P., Yordanova, K. Y., Twomey, N., & Craddock, I. J.
(2018). Talk, text, tag? Understanding self-annotation of smart home data from a user's
perspective. Sensors, 18(7), 2365. https://doi.org/10.3390/s18072365.

Turgut, M. F., & Baykul, Y. (2010). Egitimde 6lgme ve degerlendirme (Vol. 2). Pegem Akademi.

VanNatta, M. (2005). Constructing the battered woman. Feminist Studies, 37(2), 416-443.
https://www. jstor.org/stable/20459035

Watkins, M. W. (2018). Exploratory factor analysis: A guide to best practice. Journal of black psychology,
44(3), 219-246. https://doi.org/10.1177/0095798418771807

Wilson, F. R, Pan, W., & Schumsky, D. A. (2012). Recalculation of the critical values for Lawshe’s content
validity ratio. Measurement and evaluation in counseling and development, 45(3), 197-210.
https://doi.org/10.1177/0748175612440286

Yasloglu, M. M. (2017). Sosyal bilimlerde faktor analizi ve gegerlilik: Kesfedici ve dogrulayici faktor
analizlerinin  kullanilmasi.  Istanbul ~ Universitesi Isletme  Fakiiltesi  Dergisi, 46, 74-85.
https://dergipark.org.tr/tr/download/article-file/369427

Yigit, ., & Karayilan, G. (2023). Planlanmis davranis teorisinin slaktivizme etkisi: Twitter kullanicilar Gzerine
bir arastirma. Turkiye Sosyal Arastirmalar Dergisi, 27(2), 297-318.
https://dergipark.org.tr/tr/download/article-file/218597



https://doi.org/10.3390/s18072365
https://dergipark.org.tr/tr/download/article-file/218597

ODUSOBIAD 2114

2025, CILT 15, SAYI 4, 2097-2131

W | OROU UNIVERSITESI !

o D b sosvaL BiiLen DOI: 10.48146/0dusobiad. 1723751

- Gelis Tarihi: 20.06.2025

S 0 B ] A D Kabul Tarihi: 13.08.2025

Arastirma Makalesi Acik Erisim

Sporda bir eylem bigimi olarak Slactivizm Olgegi “SO": Bir 6lgek
gelistirme ¢alismasi

Mehmet Kara'®
1 Mersin Universitesi, Spor Bilimleri Fakiiltesi, Mersin, Tiirkiye.

OZET

Bu arastirmanin amaci, aktif sporcularin minimum ¢aba ve emekle sergiledikleri slaktivist davraniglari hangi
motivasyonla gerceklestirdiklerini ortaya koyan giivenilir ve gegerli bir dlcme araci gelistirmektedir. Olgek
gelistirme slrecinde basvurulan niteliksel islemler: odak grup gortismeleri, komposizyon yazimi ve Lawshe
Teknigi'den olusurken, niceliksel adimlar: sayilti analizleri, faktor analizleri, yakinsak-iraksak gegerlikler ve bilesik
glvenirlikten olusmaktadir. iki galisma grubundan olusan 6lgekleme galismasinda Agimlayici Faktor Analizi 546,
Dogrulayici Faktor Analizi ise 511 gozlem setinden olusmaktadir. Faktor analizleri sonrasi, Sosyal Degisim
(cronbach a=0,92, n=13), Etkilesim ve Motivasyon (cronbach a=0,84, n=6) ile Dijital Aktivizm Katilimi (cronbach
a=0,72, n=5) olmak Uzere 3 faktorll, 5'i likert yapida toplamda 24 maddelik nihai formun yapi gegerligi
saglanmistir. Agiklanan varyans orani %51,953, gliven araligi [GA: %54,38-%61,14] olarak belirlenmis ve uyum
iyiligi kriterleri: x2/sd=4,37, RMSEA=0,076 [90% GA: 0,068-0,084], SRMR=0,072, NFI=0,91 ve CFI=0,86'dIr.
Sporcularin duygusal bag kurduklari takimlar ya da bireysel sporcular hakkindaki gortnurlik ve etkili olma
duslnceleri, disuk risk ile yiksek fayda elde etme arzulari onlarin dijital eylemlere katiimalarina aracilik edebilir.
Slaktivizmin gesitli disiplerde arastirilmasina ragmen spor bilimleri alaninda inceleme alani olarak eksik gortilmesi,
galismanin 6nemini ortaya koymaktadir. Sosyal medyanin etkili bir aktivizm araci olarak gortilmesine ragmen spor
bilimlerini alaninda yiizeysel kaldigi distincesiyle “Sporda Bir Eylem Bigimi Olarak Slactivizm Olgegi”
gelistirilmistir.

ANAHTAR KELIMELER

Slaktivizm, aktif sporcular, gegerlik, glvenirlik.
Giris

internet ve yeni iletisim teknolojileri, modern dinyanin énemli giindem maddelerinden biridir.
Toplumsal degisime yonelik etkili bir katalizor olarak kabul edilen internet, isi ve isin yapiima
seklini degistirerek yeni bir dizenin kurulmasini saglamaktadir (Gurel ve Nazli, 2019). Diinyada
teknoloji sayesinde cografi sinirlarin ortadan kalktigr glinimuzde, internet tabanli erisim, kitleleri
kolaylikla etkileyebilmektedir. Yeni medya teknolojilerinin, bireylerin takdir gorme ve kendini
gerceklestirme gibi isteklerini giderme yolunda kolayliklar sundugu dustnulmektedir. Bireyler
Facebook, YouTube, Instagram ve Twitter gibi sosyal medya araclari ya da yine internet tabanli
e-posta ve podcast gibi icerik Ureten kanallar vasitasiyla savunduklari dtstncelerini genis
kitlelere aktarabilmektedirler. Sosyal medya, bireylerin fikirlerini genis kitlelere ulastirmada
kolaylastiric bir ara¢ olarak daha hizli ve daha az gaba ile genis bir etki alani olusturmaktadir
(Yigit ve Karayilan, 2023). Bu etki alani sayesinde sosyal medya araglarinin (facebook, twitter,
youtube vs.) 6zellikle iletisim alaninda algi olusturma ve yonetmede 6nemli araclar haline geldigi
gorulmektedir. Dolayislyla sosyal medya faaliyetlerinin igsel digsal boyutunun var olmasi, genis
bir kitleye hitap etme olanagina sahip olmasi ve bilginin hizli bir sekilde aktarimini
gerceklestirmesi, sosyal medya araclarinin bu suregte en onemli aktorlerden biri olarak
konumlanmasini saglamaktadir (Sak, 2014).
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Bireyler takdir gorme istegiyle, gerek gizli kalma hissiyati gerekse zaman ve maddi kosullar
sebebiyle savunduklar distnceleri ortaya koyan eylemlere her zaman fiziki katilim saglamak
istemeyebilirler. Bunun yerine risk orani ve maliyeti daha az olarak gorulen ve daha az yorucu
oldugu dusundlen cevrimici klavye etkinliklerine destek vermek, bireylere daha cazip gelebilir.
Bireylerin fikirlerini mesafe gozetmeksizin, ¢cevrimici olarak dile getirme yoluyla yorumlamada
bulunmasi ya da belirli bir amaca hizmet eden baglantilarin begenilmesi kisinin kendisini iyi
hissetmesine aracilik eden bir egzersiz olarak ifade edilmektedir (Hindman, 2009; Shulman,
2004). Birey bu sosyal ag destedini bizzat fiziksel katilim yoluyla degil de gevrimici olarak klavye
desteqi ile yaptigl icin bir nevi dijital eylemci konumuna gegmis olur. CUnku kisi bu tur katilimla
minimum gaba ile hedeflere maksimum bir ulasim saglayabilirler (Marichal, 2013). Bu verimliligi
tanimlamada kullanilan dijital aktivizm, dijital aglardan genel anlamda faydalanarak yapilan
bilingli eylemler (Ricketts, 2012), toplumsal bir hareket olusturmak amaciyla ag baglantilar ile
farkindalik yaratmak (Karatzogianni, 2015) gibi amaglara hizmet eder. Bireyler eylemlerini klavye
ile yaptiklarr igin bu durumu klavye aktivizmi olarak adlandirmak da mumkuindur. Bir aktivizm
turd olan klavye aktivizmi sosyal, politik ya da sportif konularda, bireylerin fikirlerine dikkat ¢ekip
toplum nezdinde bir farkindalk olusturmak adina internet ve sosyal medya araciligi ile
gerceklestirdikleri faaliyetler olarak ifade edilebilir.

Bireyler guncel konulara dair etkilerini hashtag, video-fotograf ya da grafikler kullanarak,
gevrimigi imza kampanyalari araciligiyla, podcastlerle, SMS yoluyla ya da ¢esitli gevrimigi
etkilesim yollariyla hissettirmek isteyebilirler. Ekran basinda klayvelerini kullanarak bu sekilde
etkilesim yapan bireyler ise “Slactivist” olarak isimlendirirler (Beykoz, 2024). Bu tur gevrimigi
faaliyetler bireyleri tembellige ittigi icin kisinin yasam kalitesine zarar verebilir ancak tek tusla
birgok kazanim sagdlamasi nedeniyle de ekonomik oldugu sdylenebilir (Bag, 2020). Slaktivizm
kavrami ilk kez 1995 yilinda, Dwight Ozard ve Fred Clark tarafindan organize edilen bir muzik
festivalinde; genclerin sosyal adalet konularina ilgisini artirmak amaciyla olusturulan farkindalik
kampanyalarinda kullanilmistir. Bu kavram, ‘slacker’ (tembel) ve ‘activist’ (eylemci) kelimelerinin
birlesiminden olusur ve sembolik olarak minimum g¢aba ile maksimum destek saglamayi temsil
eder (Skoric, 2012). Gincel tanim olarak ise Slactivizm, tembel eylemcilerin kendilerini
rahatlatmak adina yaptiklari bedeni ve paylasimlar olarak ifade edilmenin yani sira (Morozov,
2017), aktivistler tarafindan verilen bu mesajlar ile amaclarina hizmet etmenin verdigi mutluluk
olarak ifade edilmektedir (Fatkin ve Lansdown, 2015).

Slaktivizm kavrami, eylem ve protestolara fiziksel olarak katilmayan, ancak durdugu yerden
yorum yaparak, yazarak, like ederek, RTleyerek (retweetlemek, kendi hesabindan dogrudan
paylasim yapmak) gogunlukla sosyal paylasim kanallarindan destek veya kostek olanlara verilen
isimdir (Tarhan, 2013). Genis tanimiile "Slactivizm”, siyaset, spor ya da toplumuilgilendiren diger
tum konulara kadar uzanan bir gergevede daha ¢ok genclerin iyi bir sey yapmis olmak hissiyati
amaclyla tercih ettikleri ve sivil olarak itaatsizlige basvurmadan gercgeklestirdikleri gevrimigi
katilim trl olarak ifade edilebilir (Neumayer ve ScholR3bock, 2011). Bireyler protesto, kutlama ya
da elestiri etkinliklerine fiziksel olarak katiimaktansa tembel aktivistligi daha fazla tercih ederler.
Nitekim dijital eylemcilerin tercih ettigi bu tur pasif eylemler, kisisel riskler agisindan daha guvenli
oldugundan, yerlesik norm ve uygulamalarla ylzlesme sorumluluklari azalmis olur (Gladwell,

2010).

Slacktivistler, miskin ya da pasif eylemciler olarak anilmanin yani sira sloganik aktivist, klavye
aktivisti ya da siber aktivist olarak isimlendirilebilirler ve bu tur eylemler ise koltuk aktivizmi
(Gladwell, 2010) ya da hashtag aktivizmi (Augenbraun, 2011) olarak tanimlanmaktadir.
Kitlelerde farkindalik olusturmak ve bireylerin degisim taleplerini iletmek amaciyla, sosyal medya
hesaplarini kullanmak olan slactivizm, ciddi bir kalici etkiyi hedeflemektedir. Ancak dijital
aktivizmin elestirildigi bazi noktalar mevcuttur. Yuzyudze katilim saglanmadan medyanin
yeterince etkili olamayacadl (Olorunnisola ve Martin, 2013) ya da cevrimici faaliyetleri
ydritenlerin etki etmek icin gerekli diger faaliyetlerde bulunmadigi (Haclyakupodlu ve Zhang,
2015) bu elestirilerin basini gekmektedir. Ancak toplumda yerlesmis olan genel kabuliin,
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slactivizmin bir dijital silah olarak kullanilabilen eylemler buttint oldugu ve dijital aktivistlerin
amacinin daha adil ve daha kapsayici bir toplum igin daha az emek ile seslerini duyurmak oldugu
ifade edilebilir.

Slaktivistler genel olarak bir takim imza kampanyalarina, gruplara katilir ve klavye, ekran basinda
yandaslarinin  savunduklari seyler dogrultusunda iletisim kurar, fikirleri yaymaya calisir,
destekler, paylasirlar. Olaylara iliskin haberleri, yazilari, duyumlari, fotograflari, videolari kopyalar,
yapistinir, sosyal medyada yayarlar. inandiklari, katildiklari fikre, davaya dijital kanallardan
katilirlar (Tarhan, 2013). Ayrica slactivistlerin yalnizca paylagim yapan kimseler degil,
destekleyici jestler yapan, bedeni ve yorumlari ile destek veren ya da elestirilerini dile getiren pasif
eylemciler oldugunu sodylemek mumkundudr. Cunkl slacktivist dustncenin motivasyonunu
kisinin kendisini iyi hissetmesi olusturmaktadir (Morozov, 2011). Kisiler sadece paylasim
yaparak degil, benzer paylasimlara destek vererek de mutlu olabilirler. Bu durumun en cok
hissedildigi ve en etkili oldugu alanlarin basinda sporun oldugu soylenebilir. Ozellikle futbol
bransinin populer oldugu Turkiye d6zelinde ve tum dunyada, bir misabaka oncesi ya da sonrasi
slaktivistlerin paylasim yaparak duygu, dusunce ve elestirilerini yaziya dokttkleri gortlmektedir.
Destekledigi takimin formasini giyerek profil fotografi yapmak, sevdigi takimin stadinin 6ntinde
fotograf paylasmak ya da rakip takimin armasini, stadini, oyuncusunu elestirmek daha az risk
tasidigi icin bu tur eylemlere ornek olarak gosterilebilir. Bu durum sporcular acisindan hem
olumlu hem de olumsuz yonde etkiye sahip olabilir. Hatta bazen teknik direktor ve antrenor
acisindan bile olumsuz yonleri olabilir. Ornegin misabakada istenilen futbolcuyu sahaya
clkarmamasi sebebiyle macin kaybedildigi yontnde sosyal medya mecralarinda elestiriler yapan
slaktvistler, teknik direktor Uzerinde baski olusturabilirler. Nitekim bir spor organizasyonuna
katilan ya da izleyen kisinin, sportif eyleme katilan her sporcu igin ya da teknik direktor ve
antrenor igin olumlu goruslere sahip olmasi beklenemez. Dolayisiyla bu dustncelerin sosyal
medya mecralarinda paylasiimasi, sporcular agisindan olumsuz etki olusturabilir. Olumlu
yonlerine bakildiginda, bir mag ya da musabaka sonrasi elde edilen basariyla ilgili yapilan olumlu
paylasim ve gorusler kisinin basari motivasyonunun ve daha bircok olumlu duygusunun
artmasina sebep olabilir.

Slactivizm etkisine goz atilacak olursa, 2023 Avrupa voleybol sampiyonasina katilan bir sporcu
“sampiyona suresince sosyal medya hesaplarini kullanmadim ¢unku yazilanlar ister istemez
beni etkiliyor” seklinde bir ifadesi vardir. 2010 yilinda istanbul'da diizenlenen diinya basketbol
sampiyonasinda ABD'li bir oyuncu Turk Halki hakkinda olumsuz bir yorumu twitter araciligiyla
paylasinca asiri tepki toplamis, tepkiler sonrasinda oyuncu mesaji silmek zorunda kalmis; ancak
tum dunya bu paylasimi gormustdr. Tarkiye'nin en onemli kullplerinden biri olan Besiktas; din,
dil, irk gozetmeden herkesi Besiktas'a ¢agiran bir reklam filmi hazirlamis ve bunu sosyal
medyada paylasmistir. “Come to Besiktas” sloganiyla gergeklestirilen iletisim kampanyasi
sayesinde 1.2 milyar kisiye ulasilarak Turkiye'nin sinirlarn asiimis ve Besiktas Spor Kulubu
dinyada adindan en ¢ok soz ettiren kulUplerden biri olmustur.

Ote yandan sosyal medya sayesinde, kulliplerin takipgi sayisi ve abone sayilari kadar, taraftar ile
kamuoyu etkilesimleri de ol¢ulebilir hale gelmis, sosyal medya platformlarindan paylasilan
videolar izlenme rekorlari elde etmeye baslamislardir. Galatasaray Spor Kullbu Instagram’'da
11.4 milyon takipgi, Facebook'ta 12 milyon, Twitterda 11.5 milyon takipgiye sahipken,
Fenerbahge spor kullibu Instagram’da 8 milyon, Facebook'ta 8.6 milyon, Twitter'da 9.4 milyon,
Besiktas spor kulubu Instagram’da 4.9 milyon, Facebook'ta 5.5 milyon, Twitter'da 5 milyon ve
Trabzonspor spor kulibu Instagram’da 1.4 milyon, Facebook'ta 997 bin, Twitter'da 1.9 milyon
takip¢i sayisina sahiptirler. Sosyal medya arastirmalariyla bilinen "Deportes ve Finanzas'in
Twitter hesabindan yapilan agiklamada, Fenerbahge resmi Twitter hesabinin Ocak 2021'de 25.3
milyon etkilesim alarak spor takimlari bazinda bir diinya rekoru kirdigi agiklanmistir. Mesut Ozil
isimli sporcunun transferinin duyuruldugu 24 Ocak 2021 tarihli videolu paylasimi, 0 donem 295
binden fazla bedeni, 95 binden fazla retweet alirken, 11 binden fazla kisi tarafindan alintilanirken,
Irfan Can Kahveci'nin transferinin duyuruldugu video ise 225 binden fazla bedeni, 43 binden fazla
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retweet almis ve yaklasik 8 bin kere alintilanmustir. ilk olarak Anadolu Ajansinin paylastigi ve
Trabzon Buyuksehir Belediye Baskanligi'nin da alintiladi§i sampiyonluk kutlamasi videosu, FIFA
(Uluslararasi Futbol Federasyonlart Birligi) tarafindan alintilanmasinin  ardindan dijital
platformda viral olmustur. FIFA resmi hesabinin 2 Mayis 2022" de "When you win your first title
in 38 years (38 yil sonra ilk sampiyonlugunuzu kazandidinizda)" notu ve "Monday Motivation"
etiketiyle paylastigi video, su ana kadar dunya ¢apinda 12.2 milyon izlenme sayisina erismistir
(Kaya, 2022). Bu baglamda spor ortaminda slactivizm kavraminin oldukga énemli bir yere sahip
oldugu dusunulmektedir. Ulasilabilen ilgili yazinda spor ortaminda slactivizmn davranislarini
Olgebilen herhangi bir ara¢ bulunmadigi anlasiimistir. Slaktivizm davraniglarinin nicel olarak
Olculebilmesi igin bilimsel bir araca ihtiya¢ duyuldugu gorulmektedir. Bu kapsamda calisma,
spor alaninda slaktivizm davraniglarini olgmeye yonelik gegerli ve guvenilir bir dlgme araci
gelistirmeyi hedeflemektedir. Literatirde, sporcularin sosyal medyadaki ylzeysel dijital
eylemlerini sistematik olarak degerlendiren bir olgim aracinin bulunmamasi énemli bir bosluk
olarak gorulmektedir. Bu kapsamda gelistirilen olgcme araci, hem bilimsel arastirmalarda
kullanilabilecek psikometrik bir arag hem de spor psikolojisi, dijital medya analizi ve spor
yoneticiligi gibi alanlarda uygulama potansiyeli tasiyan bir degerlendirme araci niteligindedir.

Bu bilgi ve gerekcelerle arastirmanin temel amaci, spor alaninda aktif olarak yer alan bireylerin
dijital ortamlarda sergiledikleri slaktivist davranislari dlgcmeye yonelik psikometrik ozellikleri
gecerli ve guvenilir bir olgme araci gelistirmektir. Bu amaca bagl olarak kuramsal temellere
dayali davranis gostergeleri tanimlanmig, kapsam gecerligi uzman gorusleriyle degerlendirilmis,
yap! gegerligi agimlayici ve dogrulayici faktor analizleriyle sinanmis, dlgedin guvenirligi ise
Cronbach’s alfa ve bilesik guvenirlik katsayilariyla test edilmistir.

Yontem

Arastirma tiirii ve etik onay

Bu galisma, Helsinki Bildirgesine uygun olarak yuritilmis ve Mersin Universitesi Spor Bilimleri
Etik Kurulu'ndan etik onay alinmistir (Karar No: 18/12/2023-069). Mevcut galismada aktif
sporcularin, slacktivism (tembel aktivizm) dizeylerini dlgmeye yonelik gegerli ve glvenilir bir
olgme aracinin gelistiriimesi amaclanmistir. Sporcularin sosyal medya ve dijital platformlar
vasitaslyla yuzeysel ya da daha dusUk ¢aba gerektiren aktivist davranislar sergilemelerinin hangi
faktorlerler ile gerceklestirleceginin tahmini temel hedeftir. Clinkl sporcularin, toplumda rol
model olarak gorulmeleri nedeniyle sosyal konulara duyarlilik gostermeleri beklenmektedir. Bu
Olgme aracinin, sporcularin sosyal meselelere katilim bigimlerini anlamaya, dijital aktivizm ile
gercek dunya eylemleri arasindaki iliskiyi incelemeye ve gelecekteki arastirmalara saglam bir
olcim araci sunacagi dusunulmektedir. Arastirma kapsaminda denek yanitlarina dayall sirall
toplamlar yoluyla olgekleme yaklagimi kullaniimistir. Denek tiplerinin yanitlarina dayali olarak
dereceli toplamlara dayali yanitlayici merkezli ol¢cekleme yaklasimi, bireylerin tepkilerinden
clkarim elde edilmesini saglar (Crocker, 2012). Ayrica sirali toplamlar yoluyla Glgekleme
yaklasimi, bireylerin yanitlarina dayali olarak arastirmada yer alan degiskenlerin sirali bir bigimde
degerlendiriimesini saglayan bir yontem olarak ifade edilebilir. Bu yaklasim, ozellikle ulasilan
Oznel verilerin analiz edilmesinde tercih edilip, bireylerin yanitlari arasindaki iliskileri belirli bir
siralama igerisinde degerlendirerek olcim yapmaya imkan tanir (Turgut ve Baykul, 2070). Bu
yontem katilimeilarin belirli bir 6zellige sahip olma duzeylerini, verdikleri yanitlara bagli olarak bir
siralama icinde derecelendirir ve bu siralamaya dayanarak dlgcek gelistirme surecine katkida
bulunur (Stevens, 2017).

Calisma grubu

Arastirmada iki farkli calisma grubu yer almaktadir. Olgme modelinin kesfi igin gdzlemler, Mayis
ve Haziran 2024 tarihlerinde 617 aktif sporcudan elde edilmistir. Ulasilan 617 gozlem ile
Acgimlayici Faktor Analizi (AFA) gergeklestiriimeden 6nce sayilti analizleri uygulanmis ug degerler
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analiz disl tutulmus ve AFA, 546 gozlem ile gergeklestiriimistir. AFA katilimci sporcularin; %
35.2'si (n=192)18 yas ve altl, % 53.5'1 (n=292)19-25 yas aras|, % 11.4'U (n=62) 26 yas ve Uzeri; %
55.9'u (n=305) kadin, % 44.71'i (n=241) erkek; % 52.4'li (n=286) bireysel sporcu, % 47.6'sI (n=260)
takim sporcusu; % 41.6's1 (n=227) 1-3 yil arasi spor deneyimine sahip, % 21.2'si (n=116) 4-6 yIl
arasl spor deneyimine sahip, % 18.3'U (n=100) 7-9 yil arasi spor deneyimine sahip, % 18.9'u
(n=103) 10 yil ve Uzeri spor deneyimine sahiptir. Olgegdin nihai formunu olusturma amaciyla
yakinsak ve iraksak gegerlik ile Dogrulayici Faktor Analizi (DFA) gerceklestirilmistir. DFA igin
tekrar veri toplama yoluna gidilerek, gozlemler Agustos ve Eyltl 2025 tarihinde elde edilmistir.
Olgme aracina ait nihai formun gelistiriime streci, gesitli islem basamaklari ile saglanmistir.

Olgek formunun gelisim siireci

Olgege iliskin gerceklestirilen asamalar, uzman ve sporcu gorlsleri alinarak detaylica
raporlanmistir. Alanda uzman ve olgek gelistirme ¢alismalar bulunan bilim insanlari ve hedef
kitle gorusleri srece yon vermistir.

Odak grup gorusmesi: Bu olgekleme calismasinda nitel arastirma teknikleri igerisinde yer alan
elverigli ornekleme yontemi tercih edilmistir. Elverisli ornekleme, arastirmacinin ulasilabilir ve
gonullu  bireyleri belirli dlgltlere gore sectigi olasilikli olmayan bir ornekleme tdrudur
(BUyukozturk vd., 2015). Bu cergevede oOlgek icin faydall oldugu distntlen odak grup
gorusmeleri duzenlenmistir. Belirlenen ortak ve uygun zamanlarda olcek gelistirme alaninda
uzman olan 3 akademisyen ve sosyal medyayi aktif kullandigi belirlenen 10 birey ile gortstlerek
surec¢ konusunda gorusleri alinmistir. Bu gorusmeler 15 Aralik 2023 ile 15 Ocak 2024 tarihleri
arasinda gergeklestirilmistir. Gorismelerin ana gundem maddeleri ise madde havuzu
olusturmak ve derelendirme yapisinin nasil olmasi gerektigidir.

Sosyal medyada aktif sporculardan gorus alinmasi: Madde havuzu olusturulurken gorislerine
ihtiya¢ duyulan aktif sporcularin konu hakkindaki gorusleri ile madde havuzuna katki sunacak
turden maddeler yazmalari talep edilmistir. Sosyal medyada hangi iletisim araglarinin kullanildigi
ya da paylasim yaparken hangi kriterlerin onlar motive ettigi Uzerinde durulmustur. Daha sonra
bu yazili metinler toplanarak madde havuzu igin kullanilmistir. Dil ve anlatim ozellikleri ydontinden
incelenerek uzman formu olusturulmustur.

Literatur incelemesi: Madde havuzunun daha nitelikli bir gerceveye sahip olmasi adina alanyazin
incelemesi gerceklestirilmis olup ilgili ¢alismalar incelenmistir. Bu kapsamda bir olgege
rastlanilmamis olmasi ¢alismanin onemini ortaya koymaktadir. Ancak olgekleme galismalari
disinda Eken & Gezmen (2020)'nin: “Dijital Dlnya ve Teknolojik Gelismelerin Sosyal Bilimlere
Etkisi” adli eseri ve bu turden eserler calismaya katki sunmuslardir. Hem ulusal hem de
uluslarararasi eserler incelenerek arastirmanin kapsami olusturulmustur.

Kapsam gegerlik oraninin (KGO) tespiti: Bu gelismelere bagli olarak oOlgedin aday formu
olusturulmus ve sosyal medyada aktif olan 5 sporcuya, destekledikleri takimlar ya da sporcular
hakkinda detekleme kriterlerinin netlestiriimesi, maddelerin anlasilir olma duzeyleri hakkindaki
gorusleri alinmistir. Uzman degerlendirmesine sunulmak Uzere 20 maddelik deneme formu
olusturulmustur. Denemelik form, alanda uzman 6 akademisyene ve 3 sporcuya gonderilerek:
"Temsil Glcl" ve "Anlasilirlik” dlgitlerine gore (3: lyi, 2: Gelistiriimeli, 1: Kotl) geri bildirimde
bulunmalari istenmistir. Uzman degerlendirme sonucunda 4 madde ¢ikarildi. Kapsam gecerlik
oranina gore gergeklestirilen analizin denklemi Esitlik 1'de verilmistir. Bu kapsamda;

KGO=Nu/(N/2) - 1(Esitlik.1)

Nu: Maddeye iyi yanitini isaretleyen uzman sayisini gosterirken, N: Maddeye dondt veren toplam
uzman sayisini belirtmektedir. Butun uzmanlarin 0 maddeye iyi yanitini vermesi KGO=T1
yaparken, uzmanlarinin sadece yarisinin maddeye iyi yanitini vermesi, KGO=0 olarak hesaplatir.
Butun uzmanlarin o maddeyi kotu olarak belirtmesi sonucunda ise, KGO=-1 dederine sahip olur.
Analiz neticesinde KGO=0 veya negatif bir deger Uretiyorsa o maddenin KGO yoktur ve olgekten
kesinlikle atilmasi gerekir (Ayre ve Scally 2014; Lawshe, 1975; Wilson vd., 2012). Bu arastirmada
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ise a=0,05 anlamlilik dlizeyinde 9 uzman igin KGO=CVR kritik degerinin 0,577 oldugu (Lawshe,
1975), bu nedenle 4 maddenin kapsam gecerlilik dlcitiine ulasamadigi gerekgesiyle formdan
clkartilmanin uygun olacagi, 14 maddenin de uzmanlarin tavsiyesi Uzerine denemelik forma
eklenmesinin uygun olacagi sonucuna variimistir. Uzman degerlendirme ve KGO galismasi
sonrasinda ilk olarak uzmanlara sunulan 20 maddelik formdan toplamda 4 madde c¢ikarilarak
14 madde eklenmis ve 30 maddelik deneme formu olusturulmustur. Ek olarak uzmanlardan
uygun derecelendirme turu ve isimleri hakkinda donit istenmis ve 5'li likert yapisinin (5:
Kesinlikle Katiliyorum, 4: Katiliyorum, 3: Ne Katiliyorum Ne Katilmiyorum, 2: Katilmiyorum, 1:
Kesinlikle Katilmiyorum) en uygun tir olacagr konusunda fikir birligi saglanmustir.

Olcek deneme formunun uygulanmasr: Mart 2024 tarihinde tamamlanan uzman gorusleri
sonucunda KGO hesaplanarak 30 madde ve 5'li Likert tipi deneme formu olusturulmustur.
Deneme formu ile arastrmaya gondullu katilim saglayan 617 aktif sporcudan gozlemler elde
edilmistir.

Faktor analizlerinin uygulanmasi (AFA-DFA): Ulasilan gozlemlere, faktor analizleri oncesiayri ayri
olmak uzere; kayip veri, gozlem setinin yeterliligi, u¢ deger analizi, goklu baglanti durumunun
tespiti, R'nin faktorlenebilirlik derecesi, normallik ve dogrusallik gibi sayilti analizleri
uygulanmigtir. Bu analizler esnasinda gergeklestirilen veri ¢ozUmleme teknikleri detaylica
raporlanmistir.

Veri ¢oziimleme teknikleri

Aktif sporcularin, destekledikleri takimlara ya da bireysel sporculara iliskin farkindalik olusturarak
dikkat cekmek amaciyla sosyal medya c¢abalarinin neler olabilecedini saptamak Uzere
gerceklestirilen arastirmada, niceliksel islem basamaklari olarak faktor —analizleri
gergeklestirilmistir. AFA ve DFA igin sayilti analizleri ayri ayri uygulanmistir. Olgme aracina ait
guvenirligin tespiti igin ise cronbach alfa i¢ tutarlik katsayilari ve Bilesik Glvenirlik (CR) degerleri
hesaplanmistir. Ayrica McDonald's Omega (w) katsayisi da hesaplanarak faktor igi glivenirlige
iliskin daha duyarl bir degerlendirme saglanmistir (Hayes ve Coutts, 2020; Dunn vd., 2014).
Faktor yuk degerleri ve faktor sayisi da incelenmistir.

Gozlemlenen veri modellerini agiklayabilecek gizil yapilarn ortaya ¢ikarmayl amaclayan AFA
(Hayton ve ark., 2004), bir dizi gozlenen degisken arasindaki korelasyonlari veya kovaryanslari
analiz ederek bunlari daha az sayida temel faktorde gruplandirir ve basitlestirmelerini saglar
(Watkins, 2018). Literatlrde AFA igin calisma grubu blytkligl konusunda cesitli gorisler yer
almaktadir. Cheong ve arkadaslari (2017) AFA i¢in 6lgme aracindaki madde sayisinin en az bes
kati kadar katilimci olmasi gerektigini vurgularken Echeverrivd., (2019) ise bir 6lgedi dogrularken
500'den buyuk bir orneklem bayukluguntn AFA yapmak igin yeterli olduguna dikket cekmektedir.
Buna gore mevcut arastirmada AFA'ya dahil edilen 546 gozlem, yeterli orneklem bayuklugune
sahiptir. Olgek maddelerinin merkezi egilim ve dagiim parametlerini ortaya koyan aritmetik
ortalama, mod ve medyan degerlerinin yakin degerler dretmesi sebebiyle dagilimin normallik
varsayimi ile analizlere devam edilmistir.

Gozlem setine ait uc degerleri saptamak amaciyla ug deger analizi, Mahalanobis uzakliklari ve Z
degerleri analiz edilmigstir. Ug de@er analizinde 11 gozlem gikariimistir. Ayrica analizde +3 degeri
uzerindeki 6 gozlem de analiz digi birakilmistir. TUm Z degerlerinin 2.99 ile -2.58 araliginda
oldugu ve Tabachnick olgutleri (-4,+4) olglt alindiinda (Tabachnick ve Fidell, 2015) gozlem
setinde herhangi bir tekli aykiri deger yer almadigi gordlmektedir. Nitekim olcek maddelerini
degerlendirmek adina varyansi agiklayan kaliplar veya faktorleri belirlemek igin kullanilan Z puan
araligl -4 ile +4 degerlerine kadar genisletilebilir (Vannatta, 2005). Coklu aykiri deger tespiti igin
Mahalanobis uzakliklari analiz edilmis olup Ki kare tablosu kriter alinmis (X2 30,0001=59,703) ve
59,703'Un Uzerinde deger Uuretene 54 gozlem analiz disi birakilmistir. Bu dogrultuda, ¢ok
degiskenli u¢ deger analizi icin Mahalanobis uzakliklar ve Z puanlari ile degerlendirilmis; kritik
degeri asan aykiri gozlemler incelenerek gozlem setinden cikarlmistir. Gozlem setine ait
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Mahalanobis uzakliklar: 59,104 ile 1,27 araligindadir. Ulasilan 617 gozlemden 71 gozlem
cikarilarak AFA 546 gozlem ile surdurdlmustdr.

iki degiskene ait dogrulliga ulasmanin neredeyse imkénsiz oldugu dusunildiginde (Field,
2024), sayilti analizlerine normallik sinamasi ile devam edilmistir. Buna gore 6lgme aracinda yer
alan 30 maddeye iliskin garpiklik katsayilari: ,601 ile-,482 araliginda, basiklik katsayilari: ,338 ile -
973 araligindadir. Ulasilan sonuglarina gore, carpiklik katsayisinin -3,3 ile +3,3 ve basiklik
katsayisinin -7 ile +7 arasindaki degerlerinin tek degiskenli normallik sartlari i¢in yeterli oldugu
(Bernstein, 2000) sonucuna ulagiimistir.

Acimlayici faktor analizini oncesi, gok degiskenli normallik varsayimi deg@erlendirilmistir. Bu
dogrultuda, analizde yer alan maddelere ait veri seti Jamovi (Versiyon 2.4.8) yazilimi kullanilarak
Mardia testiile incelenmistir. Test sonucunda garpiklik ve basiklik degerlerinin istatistiksel olarak
anlamli gikmamasi, veri setinin ¢ok degiskenli normal dagihm gosterdigini ortaya koymustur
(Fabrigar et al.,, 1999). Mardia garpiklik degeri (z = 1,82, p = ,071) ve Mardia basiklik degeri (z =
2,14, p = ,054) olarak hesaplanmistir.

Benzer sekilde, dogrulayici faktor analizine (DFA) gegilmeden 6nce gok degiskenli normallik
varsayimi deg@erlendirilmistir. Bu kapsamda, analizde kullanilan maddelere iligkin veri seti Mardia
(1970) testi ile incelenmistir. Uygulanan test sonucunda, Mardia garpiklik degeri (z = 1,94, p =
,062) ve Mardia basiklik degeri (z = 2,21, p =,053) olarak hesaplanmistir. Bu bulgular, anlamlilik
duzeyinin ,05'in Uzerinde olmasi nedeniyle veri setinin ¢ok degiskenli normal dagilim varsayimini
karsiladigini gostermektedir. Dolayisiyla, dogrulayici faktor analizinde kullanilan Maximum
Likelihood (ML) yonteminin varsayimlarina uygun bir dagilim yapisinin oldugu soylenebilir
(Mardia, 1970).

Coklu baglanti problem durumunun tespiti icin Tolerans ve VIF deg@erlerine incelenmistir. Olgme
aracindaki 30 maddeye ait Tolerans degerlerinin 0.686 ile 0.325 araliginda degerler Urettigi ve
VIF degerlerinin ise 3.030 ile 1.457 araliinda degerler Urettigi tespit edilmistir. Tim maddelere
ait Tolerans degerlerinin >0.20 ve tum VIF degerlerinin <5 olmasi sebebiyle gozlem setinde yer
alan maddelerin higbirinde ¢oklu bagdlanti problemi olmadi§i belirlenmistir (Koo vd., 2012;, Singh
vd., 2023; Miles, 2005). Ayrica tim maddeler icin saglanan Durbin-Watson (D-W) degeri 1.99
olarak hesaplanmistir. Bu deder hatalarin birbirinden bagimsiz oldugu kanitlamaktadir (Kalaycl,
2010).

AFA icin diger sayilti olan R'nin faktorlenebilirliginin tespiti amaciyla gerceklestirilen analizde
“Ornekleme Yeterliliginin Olgimu Testi” ve Bartlett'in (Bartlett's Test of Sphericity) “Kiresellik
Testi” agisindan KMO (Kaiser-Meyer-Olkin) degeri KMO=.960 olmasi nedeniyle mikemmel bir
bicimde faktorlenebilir seviyede ve maddeler arasi iliskilerin anlamhliginin 0'dan farkl oldugu
sonucuna ulasiimistir. Sofroniou ve Hutcheson (1999) KMO dederlerine ait sonuglarin, 0.9 ve
Uzerininde olmasini mukemmel olarak belirtmektedir. Bu gerekceler ile sonuclarin anlamli
olmasl (p<0.05), degiskenler igin olusturulan matrisin anlamli oldugunu ve faktor analizi igin
yapinin uygun oldugunu gostermektedir (Glrblz ve Sahin, 2014). Dolayisiyla matriste yer alan
maddeler arasi iliskilerin 0'dan farkli olup olmadigini test eden Bartlettin Kiresellik Testi
sonuglarina gore yokluk hipotezi reddedilmistir (x2 = 9770,694, p< 0,05).

Tablo 1 AFA’ya katilan aktif sporcularin; yas, cinsiyet, spor kategorisi ve spor deneyim stiresi
parametrelerine iliskin bilgiler

N %

18 yas ve alti 192 352

Yas 19-25 yas arasi 292 534
26 yas ve uzeri 62 11,4

Cinsiyet Kadin 305 559
Erkek 241 44,1

. Bireysel 286 52,4

Spor Kategorisi Takim 260 476

Spor Deneyim Suresi 1-3 Vil 227 41,6
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4-6 Y 116 21,2

7-9Yis 100 18,3

10 Yil ve Uzeri 103 18,9
Toplam 546 100,0

Arastirmaya katilan aktif sporculara ait betimsel istatistikler Tablo 1'de sunulmustur. “Sporda
Bir Eylem Bigimi Olarak Slaktivizm Olgegi” yapi gegerliginin tespiti amaciyla tekrar veri toplanarak
547 gozleme ulasiimistir. AFA sonrasi ortaya ¢ikan faktorlere iliskin hata varyanslari, standardize
edilmis yuk degerleri ve uyum iyiligi kriterleri elde edilmek Uzere gergeklestirilecek DFA oncesi
sayilti analizleri yapilmistir. AFA sonrasi 30 maddeden 24 maddeye indirgenen olgme aracinin:
dogrusallik, normallik, drneklem buyuklugu ve ¢oklu baglanti problem durumu incelenmigtir.
Mod, medyan ve aritmetik ortalama degerlerinin birbirlerine gore konumlari gozetildiginde yakin
degerler Uretmis olmasi normallik durumu ile iligkilendirilmistir. Carpiklik degerleri genelde
negatif olmakla birlikte: -0.400 ile 0.553 araliginda, basiklik degerleri de yine genelde negatif
degerler Uretmis olup: -0.895 ile 0.254 araligindadir. Tek degiskenli normallik varsayimi geregi
degerlerin timinln +1 araliginda olmasi normallik sayiltisini karsilamaktadir (Bernstein, 2000
Goldag, 2019). Uc deger analizi kapsaminda 5 gozlem analiz disi birakilmistir. Yine goklu aykiri
degerler icin Mahalanobis uzakliklari, tekli aykiri degerler igin ise Z puan skorlari incelenmistir.
Maddelere ait Mahalanobis degerlerinde (X2 240001=51,179) tablo dederi olan 51,179 Uzerinde
deger Urettigi saptanan 30 gozlem ile Z skorlariicin +3 degeri Gzerindeki 1 gozlem (-3,048) analiz
disi birakilmistir. Tum Mahalanobis degerleri: 50,830 ile 1,366 aralijinda ve tum Z degerleri:
2,002 ile -2,039 araligindadir.

Modelin yeni verilere uygulandiginda guvenilir tahminler Gretmekte zorlanmamasi adina, goklu
baglanti probleminin tespitiicin VIF ve Tolerans degerleri de analiz edilmistir. Maddeler arasi VIF
degerlerinin: 2,999 ile 1,332 araliginda ve Tolerans degerlerinin ise 0,751 ile 0,333 arasinda
degerler Urettigi saptanmistir. Butin Tolerans degerlerinin >0,20 ve tum VIF degerlerinin <5
olmasl sebebiyle ¢oklu baglanti problemi olmadi§i ifade edilmelidir (Luo vd.,2019; Oh, 2023).
Ulasilan 547 gozlemden 36 gozlem cikarilarak DFA, 24 madde ve 511 gozlem ile
gerceklestiriimistir. Gergeklestirilen bu sayilti analizleri neticesinde 511 gozlemin, Tabachnick
Olgutleri goz onunde bulunduruldugunda DFA analizleri i¢in uygun oldugu sonucuna varilimistir
(Tabachnick ve Fidell, 2015). DFA, orneklem blyUkIliga ve veri yapisina uygun olarak Maximum
Likelihood (ML) tahmin yontemi kullanilarak gergeklestiriimistir. Bu yontem, gozlenen
degiskenler cok degiskenli normal dagildiginda tutarli ve verimli sonuglar tretmektedir (Kline,
2014; Lomax, 2004). Cok degiskenli uc deger analizi kapsaminda, Mahalanobis uzakliklari ve Z
degerleri incelenerek degerlendirilmis; kritik degeri asan aykiri gozlemler ¢ikarildiktan sonra, veri
setinin normalligi saglandidi kabul edilmistir (Byrne, 2013).

Bulgular

Gegerlik bulgulan
AFA bulgular

Aktif sporcularin, destek verdikleri takimlara ya da bireysel sporculara yonelik sosyal medya
gabalarinin neler olabilecegdini tespit etmek amaciyla gergeklestirilen arastirmada, AFA galisma
grubu igin 617 gozlem elde edilmis ancak sayilti analizleri sonrasi 71 gozlem analiz disi
birakilarak 546 gozlem ile gergeklestiriimistir. Olgekleme galismalarinda, maddelerin her birinin
olgegin genel faktor yapisina ne kadar katkida bulundugunu gosteren ve istatistiksel bir olgut
olan maddelerin aciklanan varyans degerleri hesaplanmistir (Hair vd., 2019). Mevcut
arastirmada bu degerlerin 0.345 ile 0.697 araliginda oldugu saptanmistir. Olgme aracinda yer
alan maddelerin faktorlerle iliskisi konusunda daha fazla bilgi edinmenin c¢alismaya katki
sunacagl goz onune alindiginda faktor yapilarina ek kanit sunmak amaciyla “Yamag-Egim
Grafigi’, “Toplam Varyansin Yuzdesi Metodu®, “Kaiser Metodu” ve “Agiklanan Varyans Kriteri”
yontemleri uygulanmistir (Cokluk, Sekercioglu & Buyikoztirk, 2012). Bu ¢alismada, faktor
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analizinde kullanilan ortak varyansi esas alan ve olgekteki gizil yapilari daha dogru bigimde
ortaya koyma amaci taglyan Maximum Likelihood (ML) yontemi tercih edilmistir.

Uygulanama sonrasi ulasilan ve sekil 1'de sunulan yamag egim grafigine gore 4. noktadan sonra
bir platonun varligi gorilmektedir. Olcegin 3 faktorli bir yapisinin oldugu ve Kaiser Metodu'na
gore 6zdederin 1'den buyuk degere sahip olmasi yeni bir faktorin varligini kanitladigi goz onune
alindiginda 6zdegeri 1in Uzerinde 3 faktorin oldugu gortlmektedir. Yapilan analiz sonucunda,
0zdegeri 1'in Uzerinde olan 3 faktorlu bir yapi elde edilmistir. Faktorlerin yorumlanabilirligini
artirmak amaclyla, faktorler arasi iliski dizeyleri incelenmis ve dlsUk diuzeyde korelasyonlar
gozlendiginden, faktorlerin birbirinden bagimsiz oldugu varsayilmistir. Bu nedenle, faktor
yapisinin yorumlanabilirligini gu¢lendirmek amaciyla dik dondidrme yontemi olan Varimax tercih
edilmistir. Varimax yontemi, ozellikle faktorler arasinda anlamli korelasyon bulunmadiginda ve
her bir faktorin kendi iginde yorumlanabilirliginin artinlmasi hedeflendiginde onerilmektedir
(Field, 2024). Gergeklestirilen ek kanitlar sonrasi baslangictan itibaren azalan bir ivme gosteren
Ozdegerin kabull noktasinda bir yoruma ihtiyac duyulmaktadir. Buna gore ana kirilma noktalarini
daha objektif bir bicimde ortaya koymak icin acgiklanan varyans tablosu da sunulmustur.

Scree Plot

12

10

Eigenvalue
@

17 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24

Component Number
Gorsel 1 Yamag egim grafigi

Aciklanan Toplam Varyans Yuzdesi methodu, gozlem setindeki degisikliklere farkli faktorlerin
katkisini ortaya koymak uzere cesitli alanlarda kullanilan istatistiksel bir olgut olarak ifade
edilebilir (Field, 2024). Ana faktorlerin saptanmasina yardimci olan bu teknik, ilave katkinin
%5'den daha az de@ere sahip olmasi sonucunda elde edilecek maksimum faktor sayisina
ulasildigi ortaya koyar (Kalayci, 2010). Buna gore tablo 2'de Ug faktorld bir yapimnin varlidi
gorulmektedir.

Tabachnick ve Fidell (2019), agiklanan varyans vylzdesinin %30'un altinda da kabul
gorebilecegini belirtmistir. Sosyal bilgilerdeki genel gorisun %40 ile %60 arasindaki degerlerin
istenilen olgut oldugu goz onine alindiginda (Cokluk vd., 2012), mevcut arastirmada ulasilan
%51,953'Un iyi seviyede oldugu ifade edilebilir. TUm gostergeler ele alindiginda 3 faktorld bir
yapinin varhigi gortlmektedir. Ek olarak Horn (1965)'un paralel analizi ile rassal dagilan deneysel
gostergeler, ozdegerler ile karsilastirilmis olup, aciklanan toplam varyans tablosuna gore
degerlendirilme sonucu, 6zdegeri 1'den buyuk olan ve toplam yapinin yaklasik %52'sini agiklayan
3 faktorlu bir yapiya ek kanitlar saglanmistir. 1. Faktor toplam varyansin %26,432'sini, 2. faktor
toplam varyansin %14,690'nini ve 3.faktor %10,832'sini agiklamaktadir. AFA sirasinda analiz digi
birakilan 6 madde ve gerekgeleri tablo 2'de verilmistir.

Tablo 2 A¢imlayici faktor analizi madde ¢ikarimlari ve gerekgeleri

- R . Binisik Maddeler Rasyonel Nedenler
Communalities<0.30 Fakior Yuku 0.401n Aralarinda 0.10'dan daha az (Faktor isimlendirmesi, Dil
(Maddeler) Altinda Olan Maddeler

fark bulunan Maddeler ve Anlatim)

24 20 3-13-19 14
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Acimlayici faktor analizi sonrasinda ilgili maddenin ait oldugu faktorle anlam iliskisi
sa@layamadigi gerekgesi ile madde 14 analiz disi birakilmistir. Ortak varyans (communalities)
degerinin 0.30'dan kuguk olmasi sebebiyle madde 24 ve faktor yuk degerinin 0.40'in altinda
olmasl gerekgesi ile madde 20'nin ¢ikariimasi uygun gorulmustdr. Aralarinda 0.10'dan daha
dusuk miktarda fark bulunmasi sebebiyle binisik olarak ifade edilebilen 3-13-19 numarali
maddeler de analiz digi birakilmistir. Ayrica, faktor yukd sinir de@eri olarak .40 temel alinmistir
cUnkl bu esik, maddelerin faktorle olan iligkisini anlaml dizeyde yansitmak igin yeterli
gordlmektedir (Hair vd., 2019). Buna gore AFA oncesi 30 maddelik form, 24 maddeye
indirgenirken, varyansin %52'sini agiklayan, 24 madde ve 3 faktorli bir yapi seklini almistir. Olgme
aracinin nihai yapisinin ortak varyans degerleri ise tablo 4'te verilmistir.

Tablo 3 Maddelerin ortak varyanslari, faktor ytkleri ve ait olduklari faktorler

No Madde Faktor Faktor Faktor Ortak Faktor
1 2 3 Varyansi (h2)

M1 S_(_szalnm_edya paylasimi yapmanin etkili oldugunu 525 237 263 458
distnurim.

M2 Dijital platformlarin, f|rsatlar|n_ya[1! s|rq_m¢ydqn 589 173 205 18
okumalari da beraberinde getirdigini distntrim.

M3 Spo_mf manada bir kriz ¢iktiginda, bu krizin gozimu igin 504 233 270 501
Uretilen paylasimlara destek olurum.

Ma Instagram hesap!annda yapmis oldugu paylasimlarin 609 241 157 512
taraftar etkilesimini arttirdigina inanirim.

M5 Spsyal medyadan spor kampanya3|na destek vermek, 532 271 319 523
bizzat katilmak kadar énemlidir.

M6 Qeynmq paylasimlar, sporda sorunlara dikkat gekmenin 774 104 104 647
etkili bir yoludur.

M7 Sosyal medya destekleri, sporda degisime katkida 785 191 131 670
bulunur.

M8 Spo‘rda‘yer alan sorunlar, sosyal medya paylagimlari ile 789 085 056 633
genis kitlelere duyurulur.

MO Sporda sosyal medya paylasimi, toplumsal degisime 777 187 090 646
katki sunar.

M10 Savundugum degerleri yaymak igin sosyal medya etkili 760 158 129 662
bir aractir.

M11 Sosyal__medya .paylaslml yapmak triblinde desteklemek 583 266 280 488
kadar 6nemlidir.

M12 So§yal [nedya paylasimi yaptigimda, takimima katki 558 214 261 479
sagladigima inanirim.

M13 Sosyal medya paylagimlari, diger taraftarlari ateslemek/ 648 152 122 458

harekete gegirmek igin etkilidir.

M14 Dustincelerimi yansitan hashtaglere destek veririm. ,209 426 ,223 ,381

Destekledigim takimin lakap/sembollerine sosyal

M15 - 147 ,607 ,188 426
medyamda yer veririm.

M16 Ta_k|p ettigim oyun-musabaka-yarisma sirasinda olumlu 230 738 153 620
fikirlerimi paylagim yaparim.

M17 Bedendigim sportif yorumu retweetlerim. ,266 ,704 ,229 ,619

M18 Sgr?rritrg duslincelerime, durum giincellemelerimde yer 259 695 286 632

M19 Ayni distincede oldugum sosyal medya paylasimlarini 314 516 303 529
ben de paylasirm.

M20 Cevrimigi planlanan protestolara katilirim. ,088 ,256 402 223

M2 Inandigim sosyal medya payla§|mlar|n|n cevrem 366 196 490 462
tarafindan paylasiimasini isterim.

M22 Takip ettigim oyun—musabaka—yansma sirasinda 228 246 617 493
olumsuz fikirleri paylagim yaparim.

M23 Herhangi bir sosyal medya platformu tzerinden elestiri -008 072 735 545
ya da destek amaciyla hesap agarim.

M24 Yonetici, antrendr vb spor insanin istifasini istendigi 230 285 555 442
paylasimlara destek olurum.
Aciklanan Varyans Degerleri %26,432 %1469  %10.832 %51,953
Omega (w) 91 ,83 .75
Cronbach Alfa Degerleri ,92 84 72 ,92

Olcme aracinda yer alan maddelere ait toplam varyans degerleri ve maddelerin neler oldugu
tablo 3'te verilmistir. Agiklanan toplam varyans yaklasik %52 ve maddelere ait cronbach alfa i¢
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tutarhlik guvenirlik kat sayilari: 1.Faktor igin ,92, 2. Faktor igin ,84, 3.Faktor icin ,72 ve olgedin
tamami igin ise ,92'dir. Maddelerin kimelendigi faktore iliskin durumlar ve dil ve anlatim
ozellikleri goz onune alinarak ve literatlr incelemesi gergeklestiriimistir. Buna gore faktor
isimlendirmeleri, madde sayilari ve guvenirlik degerleri Tablo 4'de sunulmustur.

Tablo 4 Faktor adlari ve glvenirlik katsayilari

Faktor Sayisi Faktor Isimleri Madde Sayisi Cronbach Alfa
Faktor Sosyal Degisim 13 92
Faktor Etkilesim ve Motivasyon 6 84
Faktor Dijital Aktivizm Katilimi 5 72
Olgegin Tumii/Toplam 24 92

)0

Literatlr incelemesi sonucu; 1. faktor'e “Sosyal Degisim”, 2. faktore ” Etkilesim ve Motivasyon”
ve 3. faktore “Dijital Aktivizm Katilimi” isimlerinin verilmesi uygun gorulmustur. Tum faktorlerin,
guvenirlik katsay! igin kabul kritik noktasi olarak ifade edilen (>0.60) degerinin (Hair vd., 2019)
Uzerinde oldugu ve 6lgcme aracinin guvenilir olgcimler Urettigi ifade edilebilir.

DFA bulgulari

Gerceklestirilen DFA sonuglarina gore: “Sosyal Degisim” faktorine ait standardize yuk degerleri
.82 ile .67 araliginda olup 10. madde faktord en iyi agiklayan maddedir. “Etkilesim ve Motivasyon”
faktorine ait standardize yuk degerleri .78 ile .56 araliginda olup ilgili faktort en iyi acgiklayan
madde 18'dir. "Dijital Aktivizm Katilimi” faktortine ait standardize ytk degerleri ,68 ile ,39
araliginda ve 22. madde ilgili faktoru en iyi agiklayan maddedir. Analize dahil edilen maddelere,
olumlu veya olumsuz cevap verme konusunda uglarda yer alan ¢alisma grubunun madde ayirt
edicilik seviyelerini tespit etmek amaciyla Uretilen T degerlerinin -1.96 ile +1.96 disinda yer
almasinin dlgek igin uygun oldugu bilinmektedir (Byrne, 2013; Brown, 2015). Mevcut galismada
da ulasilan degerlerin kritik aralikta oldugu sonucuna ulasiimistir. Bu kapsamda Tablo 5'da
standardize degerler ve Tablo 6'de t degerleri verilmistir.

Tablo 5. Test edilen modelin standartlastiriimis degerleri  Tablo 6. t degerlerine iliskin anlamlilik
diizeyleri (p<=.05)

- -

o
R

ididBB0RE

ﬂ

IR

t

C1-R-T-)

il

!

tE 2 8 280 9 %98 &

-
-
[-X-]

-3

(=) L= o (=) o L= L=] (=) o [ o O L=l L= (= O L= (=) o O (=) o




2125 ODUSOBIAD

Standardize edilmis iliski katsayilari Tablo 6'de verilmistir. Maddelere iliskin t degerlerinin
verildigi Tablo 7'de ise, tum degerlerin anlamli oldugu gorulmektedir. Bu gostergelere ek kanit
niteligi tastyan model iyiligi kriterleri dustnuldtigunde galisma grubunda yer alan gozlemlerle
model uyumunun net bir sekilde saglandigini sonucuna ulasiimistir (Cokluk vd., 2012). Uretilen
degerlere iliskin kritik olgUtler Tablo 7'de verilmistir.

Tablo 7 Uyum iyiligi kriterleri ve ulasilan degderler

Uyum Olciimi Muikemmel Uyum lyi-Kabul Edilebilir Uyum Elde Edilen Deger
x2/sd <2 <5 4,37

RMSEA 0<RMSEA< .05 .05 RMSEA< .08 076

SRMR 0<SRMR < .05 .05 SRMR < .10 ,073

NFI 95 <NFI<1.00 90 <NFl<.95 91

CFl 90<CFI<1.00 85<CFI<.90 ,86

Kaynaklar: (Munro, 2005; Schreiber ve ark., 2006; Simsek, 2020; Hooper ve ark., 2008).

Model uyumunun incelenmesi amaciyla elde edilen (x2/sd) gostergesi (x2:1090 ve sd:249) 4.37
olarak hesaplanmistir. Elde edilen Ki kare degerinin dusuk olmasinin iyi bir model uyumunun
gostergesi oldugu (Kline, 2014; Simer, 2000) goz onine alindiginda ulasilan degerlerin kabul
edilebilir kritik deger araliginda oldugu ifade edilebilir. Elde edilen diger dederler: RMSEA=.076,
SRMR=.073, NFI=.97 ve CFI=.86'dir [90% GA: 0.068-0.084]. Degerlerin kabul edilebilir sinirlar
araliginda olmasi amaca hizmet ettigini ortaya koymaktaadir (Joreskog ve Sorbom, 1993). Bu
cercevede gelistirilen sporda bir eylem bicimi olarak slactivizm olgeginin 3 faktorlt 24 maddeden
olusan yapisinin model uyumu dogrulanmistir. Olgege ait psikolojik yapi gegerligi gergevesinde
faktor degerlerini ortaya koyan; maksimum paylasilan varyansin karesi (MSV), ortalama
aglklanan varyans (AVE), maksimum paylasilan varyansin karesinin ortalamasi (ASV) ile
birlestirici glivenirlik degerleri (CR) hesaplanarak Tablo 8'da verilmistir. Olgme aracinda yer alan
faktorlere ait faktor ici yapilarin yakinsak ve iraksak gecerlik kanitlar kapsaminda analiz edilen
AVE degerlerinin 0.5'ten blylk olmasi (AVE>0.5) ve tim CR degerlerinin de AVE degerlerinin
Uzerinde olmalar amaglanmaktadir (Yashoglu, 2017).

Tablo 8 Olgme aracina ait yakinsak ve iraksak gegerlikler- birlestirici glivenirlik

Faktorler AVE MSV ASV CR Omega (W)
Sosyal Degisim 0,71 0,49 0,32 ,92 91
Etkilesim ve Motivasyon 0,53 0,28 0,20 84 ,83
Dijital Aktivizm Katilimi 0,61 0,42 0,27 72 75
Olciitler AVE>,50 MSV<AVE ASV<MSV CR>,70

CR>AVE '

Olgegin tamarmi icin cronbach alfa: .92

Tablo 8'de verilen CR degerleri AVE degerlerinin Gzerindedir. Buna gore; yakinsak gecerlik icin
temel olgut kabul edilen CR degerlerinin, agiklanan varyansin ortalamasi olan AVE degerlerinden
blytk olmasl kosulu saglanmistir (CR>AVE). Birden fazla faktore sahip Olgekleme
calismalarinda, faktor ici iligkilerin faktorler arasi iliskilerden daha yiksek olmasi anlamina gelen
iraksak gegerlik kavrami, ayri faktorlerin birbirini iraksamasidir. Calismaya ait MSV degerlerinin,
ASV degerlerinin Uzerinde oldugu gorulmektedir. Iraksak gegerlik kosuluna kapsaminda AVE
degerlerinin MSV degerlerinden buyuk olmasi hedefi de saglanmistir. Sonuglara gore iraksak
gecerlik dlcitlerinin de saglandigi goriilimektedir. Olgekleme calismasina ek kanitlar sunan
birlestirici glvenirlik degerleri (CR) analiz edildiginde ise bitiin degerlerin .70 sartinin sagladig
ifade edilebilir. Tablo 8'de yer alan bilesik glvenirlik (CR) katsayilarina ek olarak, faktorlerin ig
tutarliigina iliskin daha gelismis bir glvenirlik olgltd olan McDonald’s Omega (w) degerleri de
hesaplanmistir. Bu katsayi, 0zellikle faktor ytkleri arasinda farkliliklarin bulundugu durumlarda
Cronbach alfa'ya kiyasla daha duyarli sonuglar vermektedir (Hayes & Coutts, 2020; Dunn,
Baguley ve Brunsden, 2014). Elde edilen omega katsayilari; Sosyal Degisim faktord icin w = 0.91,
Etkilesim ve Motivasyon faktoru icin w = 0.83 ve Dijital Aktivizm Katilimi faktoru igin w = 0.75
olarak bulunmustur. Bu degerler, her U¢ alt boyutun da yuksek duizeyde i¢ tutarliiga sahip
oldugunu gostermektedir.
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Sonug

Bireylerin genellikle psikolojik ve sosyal faktorler nedeniyle minimum caba veya katiimla
slaktivizmne basvururduklar gorudlmektedir. Slaktivizmin temel psikolojik nedenlerinden biri
sosyal medya katiliminin dogasiyla iliskilendirilebilir. Sosyal medya platformlari, toplumsal
meselelere hizli ve kolay bir sekilde katilimi mumkun kilmakta, bu da bireylerin daha derin bir
katilim veya eylem gerektirmeden katkida bulunduklarini hissetmelerine aracilik etmektedir
(Tonkin vd., 2018). Bu aracilik hissi ve gorislerin gevrimici olarak ifade edilmesi bireylerin iyi
hissettirme etkisiyle birleserek bir tatmin duygusu yaratabilir (Andrade, 2023). Kisilerin sosyal
cevresi de bu eylemlere aktif olarak katildiginda bu durum davranisi pekistiren bir geri bildirim
donglsU yaratmaktadir (Tonkin vd., 2018). Buna gore bireylerin slaktivist eylemlere katilim
duzeyi arastirilmasi gereken bir alan olarak gortlmektedir. Toplumun onemli bir kismini temsil
eden sporcular da kendilerince bazi cazip nedenlerle bu eylemlere katiim gosterebilirler.
Sporcularin sosyal degisim ihtiyaci, etkilesim ve motivasyon guduleri ile dijital aktivizm katilimlari
sekillenebilir. Bu kiimelenmenin tespiti amaciyla “Sporda Bir Eylem Bigimi Olarak Slactivizm
Olgegi” gelistiriimistir.

Aktif sporcularin, duygusal bir bag olusturdugu takimlara ya da bireysel sporculara farkindalik
olusturarak elestirmek ya da dikkat gekmek amaciyla sosyal medya etkilesimlerinin hangi
duzeyde oldugunu arastirmak Uzere tasarlanan calisma: uzman goruslerine basvurarak ve
Acimlayici Faktor Analizi (AFA) ile Dogrulayici Faktor Analizi (DFA) gibi niceliksel islemlerler
yoluyla gerceklestiriimistir. Faktor analizleri sonrasi 3 faktorlu, 5'li derecelendirmeden olusan, 24
maddelik nihai formun yapi gecerligi saglanmistir. Literatir incelemesi sonucunda faktorlere:
“Sosyal Degisim-Etkilesim ve Motivasyon-Dijital Aktivizm Katilimi” isimleri verilmistir. Olgegin en
yUksek aclklanan varyansa sahip alt boyutu olan Sosyal Degisim faktort, sporcularin dijital
ortamlardaki slaktivist davranislarini en gtclt sekilde yordayan boyut olarak one ¢ikmaktadir. Bu
durum, slaktivist eylemlerin sosyal farkindalik ve kolektif degisim motivasyonuyla dogrudan
iliskili oldugunu gostermektedir.

Sosyal degisim: Sporcularin sosyal medya uUzerinden degisim meydana getirme ¢abasina ait
maddelerin  kimelendigi bu faktorde, sporcularin  paylasimlarinin  etkisine guvendigi
gorulmektedir. Cesitli tdrden rakiplere meydan okumalar, kriz durumlarinda destegin gucune
olan inang, bu tur desteklerin fiziksel katiim kadar onem tasidigi distncesi, degisime katkida
bulunma inanci, genis kitleleri harekete gecgirmek icin firsatlar tasidigi gibi ozellikleri
barindirmaktadir.

Etkilesim ve motivasyon: Destekledikleri sporcu ya da sporcular hakkinda destek sunanlar
arasindaki iliski agina dikkat gceken maddelerin yogunlastigi gorilen bu faktorde sporcularin
lakap ya da sembollere onem verildigi gortlmektedir. Begenilen yorumlari yayma, durum
guncellemelerini takip etme ve benzer disincelere asirt bagllk gibi ozellikler bu faktorde
kdmulenmistir.

Dijital aktivizm katilimi: Sporcularin gevrimici aktiviteleri fiziksel katiimdan daha etkili buldugu
bu faktorde sporcularin, gergeklestirdigi paylasimlarinin digerleri tarafindan da paylasiimasi
isteginin on plana ¢iktigi gordlmektedir. Destekledikleri ve duygusal bag olusturduklari ile ilgili
negatif dlstncelerin yer aldigi gortlen faktor ayrica sirf paylasim igin sosyal medya kullanan
sporculari kapsaminda dahil etmektedir.

ifade edilen niteliksel Gzelliklerin yaninda 6lgme aracinin gegerlik ve guvenirlik kanitlar gibi
niceliksel ozellikleri de ilgi gekici olmustur. Sosyal Degisim alt boyutu 13 maddeden olusmakta
olup Cronbach alfa i¢ tutarlik katsayisi .92'dir. Etkilesim ve Motivasyon alt boyutu 6 maddeden
olusmakta olup Cronbach alfa i¢ tutarlik katsayisi .84'tur. Dijital Aktivizm Katilimi olarak
isimlendirilen 3. Faktortin Cronbach alfa i¢ tutarlik katsayisi,72'dir ve 5 maddeden olugmaktadir.
Olgegin tamami icin bu katsayi .92 olarak hesaplanmistir. Aciklanan toplam varyans yaklasik
%52'dir [GA: %54.38=%61.14). Uyum iyiligi kriterleri incelendiginde x2/sd=4,37, RMSEA=,076,
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SRMR=,072, NFI=,91, CFl=86'dir [90% GA: 0,068-0,084]. Ayrica tim AVE degerleri ,50'den ve
MSV'den buyuk, tum MSV degerleri de ASV degerlerinden buyuktdr.

Sporcularin slacktivizm egilimi, sosyal medyanin etkili bir aktivizm araci olarak gorilmesinden
kaynaklanir. Sporcular bu platformlar araciligiyla genis kitlelere ulasarak, kimliklerini
guclendirebilir, taraftar destegini artirabilir ve toplumsal konulara dikkat ¢ekebilirler. Ancak, bu
tdr aktivizmin bazen yuzeysel kalabilecedi ve gergek deg@isim yaratma konusunda sinirli
olabilecegi de unutulmamalidir. Bu arastirmanin bazi sinirliliklari da bulunmaktadir. Glvenirlik ve
gecerlik kanitlarr icin Cronbach alfa ve bilesik gtvenirlik katsayilari kullaniimis olsa da, benzer
Olgek gecerliligi gibi ek olcutler de degerlendirilebilirdi. Ancak, sporda slaktivizm duzeyini
olgmeye yonelik gecerli ve guvenilir bir ol¢egin literatirde bulunmamasi, bu segenegin
diglanmasina neden olmustur. Bunun yani sira, ol¢egin zamana kargi tutarliligini belirlemek
amaclyla test-tekrar test teknigi uygulanabilirdi. Ancak, hedef kitlenin degisken yapisi ve dinamik
kosullar, bu yontemin tercih edilmemesine yol agmistir.

Oneriler

Bu Olcekleme calismasi, antrendrler ve spor bilimciler ile spor kulUplerine, destek alma
anlaminda onemli bilgiler sunmaktadir. Cinku arastirma bulgular dijital eylemcilik konusunda
onemli bilgilere sahiptir. Arastirmacilar, bu olgek ile farkli spor branslarinda ve cinsiyetler
arasinda gozlem aligkanliklarini karsilastirabilirler. Ayrica farkl kdlttrel ve cografi bolgelerde
incelemeler gergeklestirilebilir. Farkl kalttrel baglamlarda gecerli olup olmadigini test etmek icin
capraz kilturel uyarlamalar yapilabilir. Ote yandan sporda slaktivizmin, gercek saha aktivizmine
donudsme potansiyeli de arastirilabilir. Sporcularin dijital aktivizminin sponsorluklar, medya algisi
ve toplumsal etkilesim Uzerindeki etkileri incelenebilir. Spor yoneticileri, kullpler ve
federasyonlar, sporcularin dijital aktivizme katilimini analiz etmek icin bu olgegi kullanabilirler.
Olimpik sporcular, Universite sporculari ve genc sporcular gibi farkli gruplara uygulanarak politik,
etik ve sosyal farkindalik dizeyleri karsilastinlabilir. Olcek yapisi konusunda ise dlcegin mevcut
sonuglari, derinlemesine mulakatlar ve odak grup galismalar ile desteklenerek daha kapsamli
hale getirilebilir. Uzun vadeli boylamsal ¢alismalarla, sporculardaki slaktivizm egilimlerinin
zaman icinde nasil degistigini incelemekte kuskusuz literature yeni bir soluk getirecektir.

Yazar katki oranlari

Calismaya 1. Yazar: %100 oraninda katki saglamistir.

Cikar catismasi beyani

“Sporda Bir Eylem Bigimi Olarak Slactivizm Olgegi “SO": Bir Olgek Gelistirme Calismasi” baslikli
makalemin herhangi bir kurum, kurulus, kisi ile mali gikar gatismasi yoktur.
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S
Sayin Katilimer; Asagida size, dijital eylemcilik konusundaki davranislarinizi % g
oleme amaciyla birtakim sorular yoneltilmistir. Size sunulan maddelerin § 2 g
dogrulugu ya da yanlighgr yoktur. Size uygunlugu vardir. Lutfen, dlgekte yeralan | = = =
maddeleri, size uygun sekilde ve igtenlikle doldurunuz. NY = g % % NY
<) 35| > 5 5 0]
o . - ~| 5 3 2| x
Destekledigim takim ya da sporcu hakkinda, ben bir taraftar gozlyle; I E g E| =
| Bl o@ B 8
M| M| Z 2| ¥
1 | Sosyal medya paylasimi yapmanin etkili oldugunu disintrim. 514 3 2 11
Dijital platformlarin, firsatlarin yani sira meydan okumalari da
2 ) e T 5141 3 21
beraberinde getirdigini dlistnurim.
Sportif manada bir kriz ¢iktiginda, bu krizin ¢ozUmu icin Uretilen
3 5141 3 2 |1
paylasimlara destek olurum.
Instagram hesaplarinda yapmis oldugu paylasimlarin taraftar
4 e L 514 3 2|1
etkilesimini arttirdigina inanirim.
Sosyal medyadan spor kampanyasina destek vermek, bizzat
5 - L 514 3 2|1
1= katilmak kadar onemlidir.
2 6 Cevrimgi paylasimlar, sporda sorunlara dikkat gekmenin etkili bir 514l 3 o | 1
2 yoludur.
= 7 | Sosyal medya destekleri, sporda deg@isime katkida bulunur. 514] 3 2 11
> N N
@ 3 S'porda yer alan sorunlar, sosyal medya paylasimlari ile genis 514l 3 o |1
n kitlelere duyurulur.
9 | Sporda sosyal medya paylasimi, toplumsal degisime katki sunar.
10 | Savundugum degerleri yaymak igin sosyal medya etkili bir aragtir. 514 3 2 11
Sosyal medya paylasimi yapmak triblinde desteklemek kadar
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§ 16 Takip ettigim oyun-misabaka-yarisma sirasinda olumlu fikirlerimi 514l 3 o | 1
P paylasim yaparim.
E 17 | Begendigim sportif yorumu retweetlerim. 514 3 2 11
@ 18 | Sportif distincelerime, durum glincellemelerimde yer veririm. 514] 3 2 11
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