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ABSTRACT

Landscape reflects the relationship between people and place. It emerges from the interaction of natural, cultural,
perceptual and aesthetic components of our environment. The urban landscape, consisting of buildings and
surrounding open spaces, has a dynamic structure that is constantly changing and developing. It offers
individuals a perceptual experience about the city they live in, with its natural, cultural and historical landscape
values. Each city has its own natural, cultural and historical characteristics and is integrated with many meanings
such as the values, traditions and cultures of its inhabitants. This situation enables individuals to develop a sense
of place attachment over time and to feel like they belong to that city.Every piece of the city contains the city itself
and its memory. Urban spaces are therefore closely linked not only to urban memory but also to urban identity
and urban place attachment. However, over time, urban spaces change due to many problems such as physical
obsolescence, loss of function, and loss of economic value, and are redefined and planned through practices such
as urban renewal and urban transformation through local governments. While such interventions can negatively
affect the place attachment of individuals living in the city.With the research, the effect of urban renewal works
carried out in Tagbasi neighborhood, which has urban protected status in Altinordu District of Ordu Province, and
Fidangor Street, the most central street of the city, on the urban place attachment levels of residents was
measured by face-to-face survey method. The size of the research sample was determined as 300 people based
on the ratio of 1/1000 people. The individuals in the sample were randomly selected and the questionnaire was
applied face to face. The data were analyzed using non-parametric statistical methods in the SPSS program. As
a result of the research, 155 participants (51.5%) evaluated Tasbasl Neighborhood as highly influential in terms
of urban identity, while 159 participants (52.8%) considered Fidangor Street to be highly influential in the same
regard. The impact of urban renewal projects on urban identity and sense of belonging was evaluated positively
by the majority of the sample group. The study revealed that Ordu Province is perceived as a livable city, and the
majority of the residents feel a strong sense of belonging to Ordu.
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Kentsel yenileme siireglerinin kentsel aidiyete etkisi: Ordu ili Tagbasi
mahallesi ve Fidangor caddesi ornegi

OZET

Peyzaj, insan ve yer arasindaki iliskiyi yansitir. Cevremizin dogal, kiltirel, algisal ve estetik bilesenlerinin
etkilesiminin bir drinuddr. Yapisal ve onu gevreleyen acik alanlardan olusan kent peyzaji strekli degisim ve gelisim
halinde olan dinamik bir yapiya sahiptir. Dogal, kilttirel ve tarihi peyzaj degerleri ile bireylere yasadigi kent hakkinda
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algisal bir deneyim sunmaktadir. Her kent, kendine 6zgu dogal, kdlturel, tarihi 6zelliklere sahip olup yasayanlarin
degerleri, gelenekleri, kilturleri gibi pek ¢cok anlam ile bittnlesmektedir. Bu durum zaman igerisinde bireylerin
aidiyet duygusunun olusmasini ve o kente ait hissetmesini saglamaktadir. Kente dair her parga, kentin kendisini
ve bellegini barindirmaktadir. Kentsel mekanlarin her biri yalnizca kent bellegi ile degil ayni zamanda kentsel kimlik
ve kentsel aidiyet ile dogrudan iliskili mekanlardir. Ancak zaman igerisinde kentsel mekanlar fiziki olarak eskime,
islevini kaybetme, ekonomik olarak degerini yitirme gibi pek gok sorun dogrultusunda degisime ugramakta olup
yerel yonetimler araciligiyla kentsel yenileme, kentsel donisim gibi uygulamalarla yeniden tanimlanmakta ve
planlanmaktadir. Ancak bu uygulamalar kentte yasayan bireylerin aidiyet duygusunu olumsuz yonde
etkileyebilmektedir. Arastirma ile Ordu ili Altinordu ilgesi'nde yer alan kentsel sit koruma statistindeki Tasbasi
mahallesi ve kentin en merkezi caddesi olan Fidangor caddesinde gergeklestirilen kentsel yenileme galismalarinin
yerel halkin kentsel aidiyet dlizeylerine olan etkisi yiiz ytize anket yontemi ile olgulmustur. Arastirma ornekleminin
biyUkIigi 1/1000 kisi oranina dayanarak 300 kisi olarak belirlenmistir. Orneklemdeki bireyler rastgele segilmis ve
anket ylz yuze uygulanmistir. Arastirma sonuglarinin analizi ve yorumlanmasi SPSS programinda parametrik
olmayan istatiksel degerlendirme metotlari kullanilarak gerceklestirilmistir. Arastirma sonucunda Tasbasi
Mahallesini 155 kisi (%51,5) kentsel kimlik agisindan oldukga etkili olarak degerlendirirken, Fidangor caddesini ise
159 kisi (%52,8) kentsel kimlik agisindan oldukga etkili olarak degerlendirmistir. Kentsel yenileme galismalarinin
kent kimligine ve kentsel aidiyete olan etkisi ise orneklem grubunun cogunlugu tarafindan olumlu
degerlendirilmistir. Arastirmada Ordu ili yasanabilir bir kent olarak algilanmakta ve yerel halkin gogunlugunun
kendisini Ordu'ya ait olarak hissettigi saptanmistir.

ANAHTAR KELIMELER

Algl, mekansal aidiyet, Ordu-Fidangor caddesi, Ordu-TasbasI mahallesi, mahalle sakinleri.

Introduction

The concept of landscape was first defined approximately 200 years ago by the German
geographer Alexander von Humboldt (1769-1859) as “all the characteristics of a piece of land”
(Howard et al, 2013, p. 38). In simple terms, landscape reflects the relationship between
humans and space and is a product of the interaction among the natural, cultural, perceptual,
and aesthetic components of our environment (Image1) (Tudor, 2014, p. 6).
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Image 1 What is landscape? (Tudor, 2014, s 10).

The interaction between humans and space is commonly examined in three dimensions:
cognitive, behavioral, and emotional. In the cognitive dimension of space, individuals define the
characteristics of environmental elements such as landform, hydrology, weather and climate,
soil, and land cover/flora and fauna through aspects such as color, texture, and form. In the
behavioral dimension, the cultural and social aspects of landscape emerge, namely the
functional relationships and activities between humans and the environment. Emotional
interaction, beyond the appearance and identification of environmental elements, points to a
sense of place attachment/belonging through sound, smell, touch, feeling, preferences,
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cooperation, and memories (Low & Altman, 1992, p. 5; Tudor, 2014, p. 10).Within this context,
one of the most important concepts in the relationship between humans and space is “place
attachment/belonging.” Place attachment refers to “the emotional bond that people establish
with a particular environment or setting” and has been discussed over time within the framework
of various concepts such as topophilia (Tuan, 1974), place identity (Proshansky et al., 1983),
insidedness (Rowles, 1980), sense of place or rootedness (Chawla, 1992), environmental
embeddedness, and community sentiment and identity (Hummon, 1992) (Low & Altman, 1992,
p. 3).

The concept has been examined by many disciplines including Anthropology, Sociology,
Geography, Environmental Psychology, and Landscape Architecture. One of the pioneering
scholars in landscape architecture, John Brinckerhoff Jackson, stated in his book A Sense of
Place, a Sense of Time that “sense of place is something we ourselves create; it is the result of
habit or tradition.” In the field of environmental psychology, Fritz Steele defined sense of place
in his work The Sense of Place as “the particular experience a person has in a specific setting
(feeling stimulated, excited, joyful, expansive, etc.).

"Place attachment/belonging is expressed as the emotional bond established with places where
individuals feel comfortable, peaceful, and secure and tend to remain. It is a multidimensional
and complex phenomenon that encompasses the interaction of emotion, perception, and
behavior that individuals develop with their environment (Proshansky et al., 1983, p. 59; Low &
Altman, 1992, p. 253; Hidalgo & Hernandez, 2001, p. 274; Williams & Vaske, 2003, p. 838;
Herndndez et al.,, 2007, p. 310; Chow & Healey, 2008, p. 363; Lewicka, 2011, p. 209).

The places to which individuals become attached differ in terms of scale. People may develop
attachment to smaller-scale places such as rooms or apartments, as well as larger-scale places
such as cities or countries (Low & Altman, 1992, p. 5).The concept of place attachment is
identified with the concept of belonging through the relationship established with space. In the
literature, these concepts emerge within emotional and behavioral dimensions and become
identified with individuals at the human scale (Jorgensen & Stedman, 2001, p. 233; Sentlrk &
Gllersoy, 2019, p. 147).

Cities possess a dynamic structure consisting of built environments and surrounding open
spaces that are continuously changing and developing. Through their natural, cultural, and
historical landscape values, cities provide individuals with a perceptual experience of the place
in which they live. Each city has unique natural, cultural, and historical characteristics and
integrates with various meanings such as the values, traditions, and cultures of its inhabitants.
Over time, this situation contributes to the formation of individuals’ sense of belonging and their
feeling of attachment to that city. At the urban scale, attachment refers to individuals perceiving
themselves as part of the city, forming both functional and emotional bonds, and developing a
sense of responsibility toward it (Kyle et al., 2004, p. 216; Jorgensen & Stedman, 2001, p. 238;
Vorkinn & Riese, 2001, p. 249; Sancar & Severcan, 2010, p. 298; Ayazlar & Ayazlar, 2016, p. 1453;
Solak, 2017, p. 21).

Every component of a city contains the city itself and its memory. Urban spaces are closely
associated with memory, identity, and place attachment. However, over time, urban spaces
undergo transformation due to many problems such as physical deterioration, loss of function,
and economic depreciation. Through local governments, they are redefined and reorganized via
practices such as urban renewal, urban transformation, rehabilitation, gentrification, and
revitalization. Attachment to a place inherently includes feelings of protection and concern for
that place. Therefore, such practices may negatively affect the sense of attachment of
individuals living in the city, and people who are strongly attached to a place may develop
resistance toward its transformation (Vorkinn & Riese, 2001, p. 249; Manzo & Perkins, 2006, p.
336; Mihaylov & Perkins, 2014, p. 71).
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Neighborhoods and streets/avenues are urban scales where urban renewal practices are
frequently implemented. A neighborhood is an urban area characterized by high levels of social
interaction resulting from the social diversity and the identities of its residents. Similarly, streets
and avenues are spaces where people spend a significant part of their daily lives and possess
distinctive identities (Caki, 2017, p. 32).

Streets/avenues and neighborhoods are urban spaces of different scales where the relationship
between urban attachment and urban renewal practices can be observed through the
perceptions of residents. This study investigates the effects of urban renewal practices in
Tasbasi Neighborhood, a designated conservation area in Altinordu District of Ordu Province,
and on Fidangor Avenue, one of the city’s main arteries, using face-to-face survey methods.

In Tasbasl Neighborhood, the “Street and Pavement Renewal Project” was implemented
between 2021 and 2022, followed by the “Facade Rehabilitation and Restoration Project”
between 2022 and 2023. In Fidangor Avenue, the “Fidangor Avenue Renewal Project” was
carried out in 2023. Within the scope of these projects, numerous urban renewal practices were
implemented, including the restoration of historical facades, renovation of shop facades,
infrastructure and pavement works compatible with the historical texture, and the creation of
cultural route axes. All these practices have the potential to create significant effects on urban
identity and urban attachment. The study area was therefore selected in order to reveal how
urban renewal is perceived by residents and to emphasize the importance of this process in
planning practices.

Material

The main study area consists of Tasbasl Neighborhood and Fidangor Avenue in the Altinordu
district of Ordu Province. Tasbasl Neighborhood has an urban conservation status and covers
an area of 24.5 hectares. Fidangor Avenue, which is 968 meters long, is one of the oldest and
busiest avenues in the city (Image 2). In addition to spatial data, the study draws on data
collected through face-to-face surveys with residents of Altinordu.
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Image 2 Geographic location of research area and boundries

Method

This study employs a quantitative research design to examine the effects of renewal practices
in Tasbasi Neighborhood and Fidangor Avenue on residents’ sense of attachment. The sample
size of the study was determined according to the population of Diz Neighborhood, where
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Tasbasi Neighborhood and Fidangor Avenue are located. According to 2024 data, the population
of Tasbasi Neighborhood is 1,194, while the population of Diiz Neighborhood is 1,510 (TUIK,
2024). In calculating the ideal sample size representing the population, (Kline, 2015, p 16) stated
that sample size demonstrates sensitivity at ratios of 5:1 or 10:1. Accordingly, it was decided
that the ideal sample size for the sampling points based on neighborhood populations would be
300 participants.

Simple random sampling was used as the sampling technique. Individuals in the sample were
selected randomly, and the questionnaire was administered face-to-face. Since the
implementation process was not expected to have either a positive or negative effect on the
findings, no restrictions regarding day, time, or similar factors were imposed during the survey
process.

Within the scope of the study, data obtained from a 33- item questionnaireconducted with 300
randomly selected participants were analyzed using the SPSS software program. Based on the
findings, the awarenessof residents regarding the concept of urban attachment was measured,
and the effects of the renewal practices carried out within this context were determined.

This study was conducted with the approval of the Ordu University Social and Humanities
Research Ethics Committee (Decision No: 2022-207, Date: 27 October 2022).

Findings

According to the survey conducted within the scope of the study, 47.3% of the participants were
female and 52.7% were male. Five different age categories were established in the study. Of the
participants, 6% were between the ages of 0-18, 36.3% were between 19-30, 30% were
between 31-40, 23.7% were between 41-65, and 4% were over the age of 65. In general, the
distribution indicates that the majority of participants belonged to the younger age group.

Within the scope of the study, four different categories were determined for educational level.
Previous survey studies have shown that a higher level of education enables participants to
make more sensitive, careful, and dedicated choices. In this context, 23 participants had
primary/middle school education (7.6%), 85 had high school education (28.3%), 154 had
undergraduate degrees (51.4%), and 38 had postgraduate education (12.7%). Overall, the
sample has a relatively high level of education.

Occupational status was also analyzed. Five different occupational categories were identified.
Among the participants, 107 were employed in the public sector (35.7%), 18 were homemakers
(6%), 39 were retired (13%), 95 were students (31.7%), and 41 were unemployed (13.6%). In
general, the majority of the participants were employed in the public sector. The distribution of
the participants according to their demographic characteristics is presented in Table 1.

Table 1 Demographic characteristics of the participants

Demographic Characteristics N %
Gender

Female 142 47.3
Male 158 52.7
Age

0-18 18 6
19-30 109 36.3
31-40 90 30
41-65 71 237
>65 12 4

Educational Status
Primary—Middle School 23 7.6
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High School 85 28.3
Undergraduate 154 51.4
Postgraduate 38 12.7
Occupation

Public Sector 107 357
Homemaker 18 6
Retired 39 13
Student 95 31.7
Unemployed 41 13.6
Total 300 100

As mentioned in the literature review, the concept of urban attachment is directly related to the
length of residence in a city and the extent to which individuals feel they belong to that city. In
this context, participants were first asked whether they had knowledge about the concept of
urban identity. Subsequently, issues such as being a native of Ordu, length of residence in Ordu,
feeling attached to the Ordu Province, perceiving Ordu as a livable city, and knowledge of the
natural and cultural characteristics of Ordu were evaluated within the framework of urban
attachment.

Among the participants, 216 (71.4%) stated that they were knowledgeable about the concept of
urban identity, whereas 84 (28.6%) indicated that they had no knowledge of the concept. A total
of 228 participants (75.7%) were natives of Ordu, while 72 participants (24.3%) were not. Five
different categories were established regarding the duration of residence in Ordu. Accordingly,
43 participants had lived in Ordu for 1-5 years (14.4%), 44 for 6-15 years (14.6%), 96 for 16-30
years (31%), 94 for 31-50 years (31.4%), and 23 for 51-80 years (7.6%).

In terms of belonging, 231 participants (76.7%) stated that they felt attached to Ordu, while 69
(23.3%) did not. Similarly, 215 participants (71.4%) perceived Ordu as a livable city, whereas 85
(28.6%) did not. Regarding knowledge of the city’s characteristics, 205 participants (68.4%)
reported being informed about the natural and cultural characteristics of Ordu Province, while
95 participants (31.6%) indicated limited or no knowledge. This distribution is presented in Table
2.

Table 2 Participants’ level of knowledge about Ordu Province and duration of residence in Ordu

Variables N %
Are you a native of Ordu?

Yes 228 75.7
No 72 243
Duration of residence in Ordu

1-5years 43 144
6-15 years 44 146
16—-30 years 96 31
31-50 years 94 314
51-80 years 23 76
Knowledge of the concept of urban identity

Yes 216 71.4
No 84 286
Feeling of belonging to Ordu Province

Yes 231 76.7
No 69 233
Perception of Ordu as a livable city

Yes 215 71.4

No 85 28.6
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Variables N %
Relationship between the natural and cultural components of Ordu Province and urban identity

Yes 205 68.4
No 95 31.6

Among the natural environmental components reflecting the urban identity of Ordu, 147
participants identified Boztepe (48.8%), 50 identified hazelnut orchards (16.6%), 58 identified the
sea (19.3%), 9 identified the location itself (3%), 11 identified Cambasi Plateau (3.7%), 1
participant identified Ciseli Waterfall, Kipkaya Canyon, Yoroz Urban Forest, Gaga Lake, and
Asarkaya Urban Forest (1%), 8 identified Persembe Plateau (2.7%), and 4 identified Ulugol Nature
Park (1.3%) as natural environmental components (Image 3).

Among the built environment components, participants’ preferences are as follows: 56
participants identified Tasbasl Neighborhood (18.6%), 40 identified Tasbasi Cultural Center
(13.3%), 23 identified Osman Pasa Fountain (7.6%), 10 identified Yali Mosque (3.3%), 94
identified the cable car (31.4%), 13 identified the traditional serender structures (4.3%), 24
identified Sirnpasa Street (Fidangor) (8%), 19 identified Kurul Castle (6.3%), 14 identified
Bolaman Castle and Hazinedaroglu Mansion (4.7%), and 6 identified the Theater Building (2%)
as preferred built environment components. The visual representation of these findings is
presented in Image 4.

As the final evaluated component, participants’ perceptions of social environmental elements
are as follows: 94 identified rural life (31.2%), 59 identified fishing (19.6%), 43 identified the Black
Sea theatre tradition (12.6%), and 84 identified the May 7 Festival (27%) as key social
environment components (Image 5).

‘ NATURAL ENVIRONMENT COMPONENTS [

Natural Environment Components

m Boztepe m Hazelnut orchard

u Sea Location

m Cambasi Plateau u Ciseli Waterfall

m Kupkaya Canyon m Persembe Plateau

m Yoroz Urban Forest m Hoynat Island LRLEOCNATURE EZRIC
m Lake Gaga m Asarkaya Urban Forest

m Ulugol Nature Park

Image 3 Natural environment components of Ordu Province
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. . BUILT ENVIRONMENTAL COMPONENTS of ORDU PROVINCE
Built environmental components of

Ordu Province

m Tasbasi Neighborhood
m Tasbasi Cultural Center
m Osman Pasa Fountain
Yali Mosque
m Cable Car
m Serender (traditional structure)
m Fidangor Street
m Kurul Castle
m Bolaman Castle
m Theater Building

Image 4 Built environmental components of Ordu Province
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1 Black Sea Theatre May 7 Festival

Image 5 Social environment components of Ordu Province

When asked about the contribution of Tasbasi Neighborhood and Fidangor Street to identity
formation, 155 respondents (51.5%) considered Tagbasl Neighborhood to be highly influential
in terms of urban identity, while 159 respondents (52.8%) evaluated Fidangor Street as highly
influential in this regard. The formation of urban identity in both Tasbasi Neighborhood and
Fidangor Street is shaped by characteristic features such as historical fabric, built environment,
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cultural, social, architectural, and natural components. These characteristics were evaluated
separately in terms of their level of influence.

For Tasbasi Neighborhood, 169 participants (55.8%) identified historical fabric as the most
prominent characteristic, while 54 (17.9%) selected cultural structure, 36 (12%) built
environment, 24 (8%) architectural structure, and 17 (6.3%) natural structure. For Fidangor
Street, 102 participants (33.9%) identified the built environment, 81 (26.9%) social structure, 59
(19.6%) cultural structure, 36 (12%) historical fabric, 14 (4.7%) architectural structure, and 8
(2.9%) natural structure as the defining characteristics.

Participants also evaluated Tasbasi Neighborhood and Fidangor Street in terms of visit
frequency, accessibility,and modes of transportation. These findings are presented in Tables 3
and 4. Regarding Tasbas! Neighborhood, 179 participants (59.5%) reported visiting it whenever
possible, 194 (64.5%) stated that they did not experience difficulties in accessing the area, and
115 (38.2%) indicated that they accessed it by private vehicle.

For Fidangor Street, 95 participants (31.6%) reported visiting it very frequently, 232 (77.6%)
stated that they did not experience difficulties in access, and 125 (41.5%) indicated that they
accessed the street on foot.

Table 2 Participants’ frequency of visits to Tagbasl Neighborhood, transportation difficulty, and mode of
access

Frequency of visits N %
Whenever possible 179 59.5
Transportation difficulty

No 194 64.5

Mode of transportation

Private vehicle 115 38.2

Table 3 Participants’ frequency of visits to Fidangor Street, transportation difficulty, and mode of access

Frequency of visits N %
Very frequent 95 31.6
Transportation difficulty

No 232 77.6
Mode of transportation

On foot 125 41.5

From the participants’ perspective, perceptions regarding the former condition of Tasbasi
Neighborhood, the restoration/urban renewal interventions implemented in the area, and the
resulting changes in perceptions of the neighborhood were evaluated. While 154 participants
(51.2%) were not familiar with its previous condition, 146 (48.8%) reported prior knowledge.

Regarding the urban renewal interventions carried out in Tasbasi, participants expressed their
views as follows: 147 (48.8%) indicated a positive transformation, 125 (41.5%) reported a neutral
perception, and 28 (9.7%) stated that the area had undergone a negative transformation.

Following these assessments, participants’ perceptions of Tasbasl Neighborhood's identity
were evaluated. In this context, 118 participants (39.2%) stated that a new identity had emerged,
106 (35.2%) reported a neutral view, 35 (11.6%) believed that the neighborhood had lost its
identity, and 26 (8.6%) indicated that a weak identity had formed. These findings are presented
in Image 6.
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Urban Renewal Interventions Participants’ Perceptions Following the
Urban Renewal Works

m positive m Neutral u Negative mNew identity mNeutral

m Weak identity m Lost its identity

Image 6 Urban renewal interventions in tagbasi neighborhood and participants’ views on the outcomes

From the participants’ perspective, perceptions regarding the former condition of Fidangor
Street, the facade and ground improvement project implemented in the area, and the resulting
changes in perceptions of the street were evaluated. Accordingly, 224 participants (74.4%)
stated that they were familiar with the former condition of Fidangor Street, while 76 participants
(25.6%) reported that they did not know its previous condition.

Regarding the facade and ground improvement project implemented on Fidangor Street,
participants expressed their views as follows: 185 (61.5%) indicated a positive transformation,
93 (30.9%) reported a neutral perception, and 22 (7.6%) stated that the area had undergone a
negative transformation.

In terms of the resulting perceptions of Fidangor Street's identity, 167 participants reported the
emergence of a new identity, 70 (23.8%) expressed a neutral view, 30 (10%) stated that the street
had lost its identity, and 33 (9.7%) indicated that a weak identity had formed. These findings are
presented in Image7.

Participants’ Perceptions Following the

Urban Renewal Interventions Urban Renewal Works

m New identity ~ m Neutral

m Positive m Neutral u Negative
m Weak identity m Lost its identity

Image 7 Urban renewal works in fidangor street and participants’ perceptions of the outcomes
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Conclusions and recommendations

Urban belonging can be understood through social and cultural structure, historical fabric,
architectural characteristics, and the natural environment. In the Ordu Province, Tasbasi
Neighborhood and Fidangor Street—integrated within these characteristics—were evaluated
within a selected sample group to determine the extent to which urban belonging is effective.
Most participants reported being familiar with the concept of urban identity. The fact that most
of the sample group consists of residents of Ordu also contributes to the formation of a sense
of belonging to the city. In addition, participants’ feeling of attachment to Ordu and their
perception of the city as a livable place are influential in the development of urban belonging.

In this study, the relationship between participants’ gender, age, educational status, and sense
of belonging was analyzed using cross-table analysis. According to the results, a statistically
significant relationship was found between gender and sense of belonging (p = 0.02<0.05). The
importance of gender in concepts such as urban belonging and urban identity, and its
meaningful relationship, has also been supported by many researchers (Riger and Lavrakas,
1971; Taylor et al,, 1985; Sentlrk and Gilersoy, 2019). As a result, women’s sense of place
attachment was found to be higher than that of men. Furthermore, participants’ age (p = 0.01 <
0.05) and educational level (p = 0.00 < 0.05) were also found to influence their sense of place
attachment, indicating a statistically significant difference in relation to the concept of urban
belonging based on cross-table analysis results.

For Ordu, natural, built, and social environmental components were categorized into three main
groups and further detailed under their respective subheadings. As a result, Boztepe, the sea,
and hazelnut orchards were identified as prominent natural environmental components in
defining urban identity. Similarly, Tasbasi Neighborhood, Tagbasi Cultural Center, and the cable
car emerged as key elements of the built environment contributing to both urban identity and
urban belonging, supporting the research focus. In terms of social environmental components,
rural life, fishing, and May 7 (May 20) Festival are defining elements of the identity of Ordu. The
determining features of urban identity are presented in Image 8.

NATURAL, BUILT, AND SOCIAL ENVIRONMENTAL
COMPONENTS OF ORDU PROVINCE AND THEKEY
CHARACTERISTICS REFLECTING URBAN DENTITY

NATURAL COMPONENTS

SOCIAL COMPONENTS

Image 7 Determining characteristics of urban identity
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The location of Tasbasi Neighborhood within a designated urban conservation area supports,
according to the survey results, the prominence of the historical fabric characteristic in the
formation of urban identity. Similarly, the facade and ground improvement project implemented
on Fidangor Street reinforces the prominence of the built environment characteristic in terms of
urban identity. The findings suggest that the restoration works in Tasbasi Neighborhood and
the facade and ground improvement project on Fidangor Street led to a positive transformation
and the emergence of a new identity. At the same time, the selected areas have tourism
potential, which also positively influences their tourism attractiveness.

In the final section of the questionnaire, participants were asked whether Tagbasl Neighborhood
and Fidangor Street possess tourism potential and whether the implemented interventions
(facade and ground improvement, urban renewal) affect this potential. According to the
responses, 220 participants (73.4%) stated that both areas have tourism potential, while 80
(26.6%) stated that they do not. Furthermore, 192 participants (64.1%) indicated that these
changes positively affected tourism potential, whereas 108 (35.9%) stated a negative impact.

In the last part of the survey, participants were asked to express their opinions regarding the
emergence of a new identity for Tasbasi Neighborhood and Fidangor Street.

Participants who believed that a new identity had emerged for Tagbasi Neighborhood expressed
the following views:

e The area, which was previously quiet and isolated, has become safer.

e It has contributed to the historical and cultural fabric.

e It has positively influenced urban identity.

e It has evolved into a more preferable socio-cultural space.

e Itisnow a tourism appeal.

e It has gained a high level of visual impact.

o ltreflects a renewed version of the city while preserving its original character.

e It has gained momentum for cultural and artistic activities.

e It has acquired a more modern and vibrant appearance.
Participants who believed that a new identity had emerged for Fidangor Street expressed the
following views:

e A modern and communicative visual character has become prominent.

e Itis now more aesthetic, attractive, and positive.

e |t offers improved walkability and encourages longer use.

e Its social environment has developed further in line with contemporary needs.

e |t has gained vitality and become a more preferred street compared to the past.

e [t has gained tourism momentum.

e [trepresents the city as a bright, vibrant, visually prominent, and lively street.

e [thas added a new identity to the city.

e Changes in the built environment have contributed to improvements in architectural,

social, and economic aspects.
e [thas become a space where various social activities can be carried out together.

A sustainable sense of belonging in cities depends on factors such as trust, identity, and
continuity. When individuals feel attached to a place, they integrate with that environment and
develop a sense of belonging. In this context, the fact that the majority of participants reside in
the Ordu Province further strengthens their sense of belonging. Urban identity, which plays a
significant role in fostering belonging within the city, should be reshaped and transformed in
social, cultural, communal, and architectural terms. As a result, it should be maintained
sustainably.

Ordu is one of the most important living spaces in the Black Sea Region. It possesses significant
socio-cultural, historical, and architectural values. In such a transforming city, all features that
contribute to a sense of belonging should be preserved, functionally maintained, and aligned
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with its architectural and cultural fabric to ensure sustainability and provide added value for
future generations.
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TURKGE SURUM

Girig

Peyzaj kavrami ilk kez yaklasik 200 yil dnce Alman cografyaci Alexander von Humboldt (1769-
1859) tarafindan 'bir arazi pargasinin tim ozellikleri' olarak tanimlanmistir (Howard vd., 2013, s
38). Kisaca Peyzaj, insan ve mekan arasindaki iligkiyi yansitmakta olup gevremizin dogal,
kiltdrel, algisal ve estetik bilesenlerinin etkilesiminin bir Grintddr (Gorsel 1) (Tudor, 2014, s 6).



ODUSOBIAD 14

g
<
£
2
2

Gorsel 1 Peyzaj nedir? (Tudor, 2014, s 10).

Insan ve mekan arasindaki etkilesim genel olarak bilissel, davranissal ve duygusal olarak (¢
boyutta ele alinmaktadir. Mekanin bilissel boyutunda insan gevresel unsurlarin (arazi formuy,
hidroloji, hava&iklim, toprak, arazi ortist/flora&fauna) renk, doku, form gibi ozelliklerini
tanimlamakta olup davranigsal boyutta peyzajin kulttrel/sosyal boyutu yani insan ve cevre
arasindaki islevsel iliskiler, faaliyetler karsimiza c¢ikmaktadir. Duygusal etkilesim cevresel
unsurlarin gorinusu ve tanimlanmasinin 6tesinde ses, koku, dokunma ve hissetme ile tercihler,
is birlikleri, hatiralar yoluyla yere bagliliga/aidiyet duygusuna isaret etmektedir (Low and Altman,
1992, s. 5; Tudor, 2014, s. 10).

Bu kapsamda insan ve mekan iliskisindeki en onemli kavramlardan biri ‘yere baglilik/aidiyet’
kavramidir. Yer baglihgi, “insanlarin belirli bir cevre veya ortamla sahip oldugu duygusal bag!”
ifade etmekte olup topofili (topophlia) (Tuan, 1974), yer kimligi (place identity) (Proshansky
vd., 1983), icindelik (insidedness) (Rowles, 1980), yer duygusu ya da koklilik (sense of place or
rootedness) (Chawla, 1992), gevresel gomulmuslik (environmental embeddedness), toplum
duygusu ve kimligi (community sentiment and identity) (Hummon, 1992) gibi zaman igerisinde
pek gok kavram kapsaminda degerlendirilmistir (Low and Altman, 1992, s. 3).

Kavram, Antropoloji, Sosyoloji, Cografya, Cevre Psikolojisi ve Peyzaj Mimarligi gibi pek ¢ok
disiplin tarafindan ele alinmistir. Peyzaj mimarligi alaninda onclu calismalari olan John
Brinckerhoff Jackson ‘A Sense of Place, a Sense of Time” isimli kitabinda "Yer duygusu (Sense
of place) kendimizin yaratti§i bir seydir. Aliskanhigin veya gelenegin bir sonucudur. Cevre
psikolojisi alaninda ise Fritz Steele ‘The Sense of Place’ adli galismasinda Yer duygusunu (sense
of place) "Yer duygusu, bir kisinin belirli bir ortamda yasadii 6zel deneyimdir (uyariimis,
heyecanli, neseli, genis kapsamli vb. hissetmek)." olarak tanimlamistir.

Yer baglihgi/Aidiyet, bireylerin kendilerini rahat, huzurlu ve guvende hissettikleri ve kalma
egiliminde olduklar yerler ile kurulan duygusal bag olarak ifade edilmekte olup gevreleriyle
kurduklari duygu, algi ile davranis etkilesimini kapsayan ¢ok yonlu ve karmasik bir olgudur
(Prohansky vd, 1983, s. 59; Low and Altman, 1992, s. 253 ; Hidalgo & Hernandez, 2001, s. 274;
Williams and Vaske, 2003, s. 838; Hernandez vd., 2007, s. 310, Chow and Healey, 2008, s. 363;
Lewicka, 2011, s. 209). Bireylerin bagl oldugu mekanlar olgek (blytklik dizeyi) bakimindan
farkliliklar gostermektedir. Oda, apartman gibi daha klicgUk olgekte yerlere bagli olunabilecegi gibi
sehir, Ulke gibi daha blytk olgekte yerlere de bagl olunabilmektedir (Low and Altman, 1992, s.
5).

Yere baglilik kavrami aidiyet kavrami ile mekanla 6zdeslesmektedir. Literatirde de duygusal ve
davranigsal olarak karsimiza c¢ikmakta bu kavramlar cercevesinde insan dlgeginde


https://www.sciencedirect.com/science/article/pii/S0272494409001066#bib2
https://www.sciencedirect.com/science/article/pii/S0272494409001066#bib27
https://www.frontiersin.org/articles/10.3389/fpsyg.2023.1156207/full#ref91
https://www.sciencedirect.com/science/article/pii/S0264275117314257#bb0110
https://www.sciencedirect.com/science/article/pii/S0272494409001066#bib13
https://www.sciencedirect.com/science/article/pii/S0264275117314257#bb0160
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0zdeslesmektedir (Jorgensen and Stedman, 2001, s. 233; Sentlirk, A.& Gilersoy N.Z., 2019, s.
147).

Kentler, yapisal ve onu gevreleyen acik alanlardan olusan surekli degisim ve gelisim halinde olan
dinamik bir yapiya sahiptir. Dogal, kilttrel ve tarihi peyzaj degerleri ile bireylere yasadigi kent
hakkinda algisal bir deneyim sunmaktadir. Her kent, kendine 6zgu dogal, kulttrel, tarihi
Ozelliklere sahip olup yasayanlarin degerleri, gelenekleri, kdlturleri gibi pek cok anlam ile
butlinlesmektedir. Bu durum zaman icerisinde bireylerin aidiyet duygusunun olusmasini ve o
kente ait hissetmesini saglamaktadir.

Kentsel olgekte aidiyet kavrami degerlendirildiginde ‘kentsel aidiyet’ kisilerin kendilerini kentsel
mekanin pargasl olarak gormeleri, kente islevsel ve duygusal agidan baglanmalari ve dolayisiyla
kendilerini o mekan tzerinde hak ve sorumluluk sahibi hissetmeleri durumunu ifade etmektedir.
(Kyle vd., 2004, s. 216; Jorgensen and Stedman, 2001,s. 238; Vorkinn and Riese, 200, s. 249;
Sancar ve Severcan, 2010, s. 298; Ayazlar ve Ayazlar, 2016, s. 1453; Solak, 2017, s. 21).

Kente dair her parca, kentin kendisini ve bellegini barindirmaktadir. Kentsel mekanlarin her biri
yalnizca kent bellegi ile degil ayni zamanda kentsel kimlik ve kentsel aidiyet ile dogrudan iliskili
mekanlardir. Ancak zaman igerisinde kentsel mekanlar fiziki olarak eskime, islevini kaybetme,
ekonomik olarak degerini yitirme gibi pek ¢ok sorun dogrultusunda degisime ugramakta olup
yerel yonetimler araciligiyla kentsel yenileme, kentsel dontisim sagliklilastirma, soylulastirma,
yeniden canlandirma gibi uygulamalarla yeniden tanimlanmakta ve planlanmaktadir. Bir yere
baglanma; koruma ve orasi hakkinda kaygi duyma hislerini iginde barindirmaktadir. Dolayisiyla
bu uygulamalar kentte yasayan bireylerin aidiyet duygusunu olumsuz yonde etkileyebilmekte ve
yasadigl yere gucli bir bag ile bagl olanlar, o yerin degisimine karsl bir tutum
sergileyebilmektedir (Vorkinn and Riese, 2001, s. 249; Manzo and Perkins, 2006, s. 336; Mihaylov
and Perkins, 2014, s. 71).

Mahalle ve sokaklar/caddeler kentsel yenileme c¢alismalarinin siklikla uygulandigr kent
Olcekleridir. Mahalle igerdigi sosyal cesitlilik ve bu cesitliligi saglayan ikamet edenlerinin
kimliklerinin yansitmasl sonucunda komsuluk iliskilerinin ytksek oldugu kentsel bir alan olup
sokaklar ve caddeler de benzer sekilde insanlarin gundelik yasamlarinin dnemli bir kismini
gecirdikleri ve kendine 6zgu kimlikleri olan alanlardir (Caki, 2017, s. 32).

Sokaklar/caddeler ve mahalleler kentsel aidiyet ile kentsel yenileme calismalari arasindaki
iliskinin yerel halk tarafindan algilanisinin gozlemlenebildigi farkli dlgekte kentsel mekanlar olup
arastirma ile Ordu ili Altinordu ilgesi'nde yer alan kentsel sit koruma statistndeki Tasbasi
Mahallesi ve kentin en merkezi caddesi olan Fidangor caddesinde gerceklestirilen kentsel
yenileme c¢alismalarinin yerel halkin aidiyet duygusu Uzerine yaratacagl etki ylz ylze anket
yontemi ile dlgllerek ortaya konulmaya calisiimistir.

Tasbasi mahallesinde 2021-2022 yillar arasinda ‘Sokak ve Kaldirim Yenileme Projesi’ ile 2022-
2023 yillari arasinda ‘Cephe Sagliklastirma ve Restorasyon Projesi’ yuruttilmus olup Fidangor
caddesinde ise 2023 yilinda ‘Fidangor Caddesi Yenileme Projesi’ gergeklestirilmistir. Yrdtdlen
projeler kapsaminda tarihi cephelerin yenilenmesi, dikkan cephe yenileme, tarihi dokuya uygun
altyapr ve doseme calismalari, Kiltdrel rota akslarinin olusturulmasi vb. gibi pek ¢ok kentsel
yenileme uygulamasi yapilmistir. Tim bu uygulamalar kentsel kimlik ve aidiyet Gzerinde onemli
etkiler olusturabilecek potansiyele sahiptir. Kentsel yenilemenin vyerel halk tarafindan
algilanisinin ortaya konmasi ve bu sirecin planlama g¢alismalarindaki 6neminin vurgulanmasi
amaciyla arastirma alani olarak degerlendirilmistir.

Materyal

Arastirmanin ana materyali Ordu ili Altinordu ilcesinde yer alan Tasbasi Mahallesi ile Fidangor
Caddesi olusturmaktadir. Tasbasi mahallesi kentsel koruma statlsinde olup 24,5 ha
buyukligtndedir. 968 m uzunlugundaki Fidangor Caddesi ise kentin en eski ve islek caddesi
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konumundadir (Gorsel 2). Ordu ili Altinordu ilgesinde yasayan yerel halk ile gergeklestirilen yiiz
ylUze anket yonteminden elde edilen veriler arastirmanin diger materyalini olusturmaktadir.
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Gorsel 2 Arastirma alani konumu ve sinirlari

Yontem

Ordu ili Altinordu ilgesi yerel halkinin Tasbasi mahallesi ve Fidangor caddesinde gerceklestirilen
kentsel yenileme calismalarinin aidiyet duygusu Uzerine yarattigi etkinin olculmesi amaciyla
nicel yontem teknigi kullaniimistir. Arastirma ornekleminin buyudkligu Tasbasi Mahallesi ve
Fidangor caddesinin yer aldigi Diz Mahalle nufuslarina gore belirlenmistir. 2024 yili verilerine
gore Tasbasi Mahallesinin nifusu 1.194 kisi Diz mahalle nifusu 1.510 kisidir (TUIK, 2024).
Evreni temsil edecek ideal orneklem buyukIigu hesaplanirken orneklem buyuklGgundn 5:1 veya
10:1 oraninda duyarllik gosterdigi (Kline, 2015, s 16) tarafindan acgiklanmistir. Bu dogrultuda
mahalle nufuslar baz alinan orneklem noktalari igin ideal orneklem buyudkligunin 300 kisi
olacagina karar verilmistir. Ornekleme teknigi icin de basit rastgele ornekleme teknigi
kullaniimistir. Orneklemdeki bireyler rastgele secilmis ve anket ylz yize uygulanmistir.
Uygulama surecinin bulgulara olumlu ya da olumsuz bir etkisinin bulunmamasi nedeniyle anket
gerceklestiriimesi asamasinda gun, zaman vb. sinirlamalar koyulmamistir.

Arastirma kapsaminda rastgele secilen 300 kisiye 33 sorudan olusan anketten elde edilen veriler
SPSS programinda analiz edilmistir. Bulgulara dayanarak yerel halkin kentsel aidiyet kavramina
iliskin bilgi duzeyi olgilmus ve bu baglamda yapilan yenileme galismalarinin yarattigr etki
belirlenmeye calisiimistir.

Bu galisma, Ordu Universitesi Sosyal ve Beseri Bilimler Arastirmalar Etik Kurulu'nun onayi ile
gerceklestirilmistir (Karar No: 2022-207, Tarih: 27 Ekim 2022).

Bulgular

Calisma kapsaminda gerceklestirilen anket ¢alismasinda katiimcilarin %47,3 Kadin %52,7 si
erkek katilimcilardan olusmaktadir. Arastirma da bes farkli yas kategorisi olusturulmustur. Bu
kategorilerden 0-18 yas araliginda %6, 19-30 yas araliginda %36,3, 31-40 yas araliinda %30, 41-
65 yas aralijinda %23,7 ve 65 yas Uzerinde %4 katiimcilardan olusmaktadir. Genel olarak
katihmcilarin yas araligina bakildiginda geng yas grubunun fazla oldugu gorilmektedir.

Arastirma kapsaminda egitim seviyesi icin dort farkl kategori belirlenmistir. Gergeklestirilen
anket calismalarinda egitim seviyesinin yuksek olmasi katilimcilarin daha hassas, dikkatli ve
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Ozverili bir sekilde tercih yaptigini kanitlamistir. Bu baglamda ankete katilan katilimcilarin 23'G
ilkokul-ortaokul (%7,6), 85'i Lise (%28,3), 154'U Lisans (%51,4), 38'i Lisanststl (%12,7) egitim
seviyesine sahiptir. Genel olarak bakildiginda katilimcilarin egitim seviyesinin ylksek oldugu
gorulmektedir.

Katilimcilarin demografik 6zellikler kapsaminda meslek gruplarina bakilmistir. Meslek gruplari
icin bes farkli kategori belirlenmistir. Ankete katilanlarin 107'si Kamu sektord (%35,7), 18’ Ev
hanimi (%6), 39'u Emekli (%13), 95'i 6grenci (%31,7) ve 471'i galismiyor (%13,6) seklinde dagilim
gostermistir. Bu baglamda genel olarak katilimcilarin gogu kamu sektorinde hizmet
vermektedir. Arastirmaya katilan kisilerin demografik ozelliklerine gore dagilimi Tablo 1'de
sunulmaktadir.

Tablo 1 Katiimcilarin demografik ozellikleri

Cinsiyet N %
Kadin 142 47.3
Erkek 158 527
Yas

0-18 18 6
19-30 109 36.3
31-40 90 30
41-65 71 23.7
65> 12 4
Egitim Durumu

IIkokul-Ortaokul 23 7.6
Lise 85 28.3
Lisans 154 51.4
Lisansustu 38 12.7
Meslek

Kamu sektor( 107 35.7
Ev Hanimi 18 6
Emekli 39 13
Ogrenci 95 31.7
Calismiyor 41 13.6
Toplam 300 100

Literattr kisminda da bahsedildigi gibi kentsel aidiyet kavrami bir kentte yasam suresi ile o kente
ait hissetme ile dogrudan iligkilidir. Bu kapsamda katiimcilara oncelikli olarak kentsel kimlik
kavrami hakkinda bilgi sahip olup olmadiklari sorulmustur. Devaminda ise Ordulu olmasi,
Ordu'da gegcirdikleri yagsam suresi, Ordu kentine ait hissetmeleri, Ordu kentinin yasanabilir bir kent
olmasl ve Ordu'nun dogal kdlturel ozellikleri gibi sorular kentsel aidiyet kavrami ozelinde
degerlendirilmistir. Katiimeilarin 216's1 (%71,4) kentsel kimlik kavrami hakkinda bilgi sahibiyken,
84'U (%28,6) bu kavram hakkinda bilgi sahibi degildir.228'i Ordulu (%75,7), 72 ‘si ise Ordulu
degildir (%24,3). Ordu’da yasam suresi icin 5 farkli yil kategorisi belirlenmistir. Katilimcilarin 43
'U1-5(%14,4), 440 6-15 (%14,6), 96's1 16-30 (%31), 94'U 31-50 (%31,4) ve 23’4 51 -80 (%7,6) vl
araliginda Orduda yasamaktadir.

Ankete katilanlarin 231'i kendine Ordu iline ait (%76,7), 69'u ise (%23,3) Ordu kentine ait

hissetmemektedir.  Katilimcilarin = 2151 (%71,4) Orduyu yasanabilir bir kent olarak
degerlendirirken, 85'i (%28,6) yasanabilir bir kent olarak degderlendirmemektedir.

Katilimeilarin 205'i (%68,4) Ordu ilini dogal ve kltlrel 6zellikleri hakkinda bilgi sahibiyken, 95'i
(%31,6) kentin dogal ve kiltirel 6zellikleri hakkinda bilgi sahibi degildir. Bu dagilim Tablo 2'de
sunulmaktadir.

Tablo 2 Katiimcilarin Ordu ili hakkinda bilgi diizeyleri ve Ordu’da yagsam sireleri

Ordulu ‘musunuz? N %
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Evet 228 757
Hayir 72 24.3
Ordu’da yasam stresi

1-5 43 14.4
6-15 44 14.6
16-30 96 31
31-50 94 314
51-80 23 76

Kentsel kimlik kavrami

Evet 216 714
Hayir 84 28.6
Ordu lline ait hissetme durumu

Evet 231 76.7
Hayir 69 23.3
Ordu ilinin Yasanabilir kent algisi

Evet 215 714
Hayir 85 286

Ordu ili dogal ve kiiltirel bilesenleri ile kentsel kimlik iliskisi

Evet 205 684
Hayir 95 31.6

Ordu kent kimligini yansitan dogal gevre bilesenlerinde katilimcilarin 147 ‘si Boztepe (%48,8),
50'si Findik bahgesi (%16,6), 58i deniz (%19,3), 9u Lokasyon (%3), 11 ‘i CambasI Yaylasl
(%3,7),1'i Ciseli selalesi, Kiipkaya kanyonu, Yoroz kent ormani, Gaga goll ve Asarkaya kent
ormani (%1), 81 Persembe yaylasi (%2,7) ve 4l Ulugdl tabiat parkini (%1,3) dogal gevre bileseni
olarak tercih etmistir.

Dogal Gevre Bilegenleri ORDU ILININ DOBAL CEVRE BILESENLERE

BOZTEPE DENIZ

6A6A GOLU

m Boztepe m Findik bahgesi KUPKAYA KANYONU CAMBASI YAYLAST YOROZ KENT ORMANI
u Deniz Lokasyon i = P R

m Cambasl Yaylasl m Ciseli selalesi

m Kiipkaya kanyonu B Persembe yaylasi

m Yoroz kent ormani m Hoynat Adasi

m Gaga golu m Asarkaya kent ormani

m Ulugol tabiat parki

Gorsel 3 Ordu ilinin dogal gevre bilesenleri

Yapili cevre bilesenlerinde ise katiimcilarin tercihleri su sekildedir; 56 kisi Tasbasi Mahallesi
(%18,6), 40 kisi Tasbas! kulttr merkezi (%13,3), 23 kisi Osman Pasa sadirvani (%7,6), 10 ‘u Yall
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cami (%3,3) 94'U teleferik (%31,4), 13'U serender (%4,3), 24'U Sirripasa caddesi (Fidangor) (%8),
19'u Kurul kalesi (%6,3), 14’0 Bolaman Kalesi ve Hazinedaroglu Konagi (%4,7) ve 6'sI Tiyatro
binasini (%2) tercih etmistir. Bu ifadelerin sekilsel olarak gosterimi Gorsel 4'te ifade edilmistir.

ORDU ILININ YAPILI CEVRE BILESENLERL

BOLAMAN KALESI VE _ T z
HAZINEDAROGLU KONAGT SERENDER TASBASI KULTUR MERKEZL

Yapil Gevre Bilesenleri

TASBASI MAHALLEST

m Tagbasi Mahallesi m Tagbasi kiltdr merkezi

= Osman pasa sadirvani = Yali cami ALECARE = ubligcs i el B
m Teleferik m Serender

m Fidangor m Kurul kalesi

m Bolaman kalesi m Tiyatro binasi

Gorsel 4 Ordu ilinin yapil gevre bilesenleri

Son degerlendirilen bilesen olarak katilimcilarin sosyal ¢evre bilesenleri ise su sekildedir; 94U
Kirsal yasam (%31,2), 59'u balikgilik (%19,6), 43'li Karadeniz tiyatrosu (%12,6) ve 84'i Mayis 7'si
(%27) olarak degerlendirmistir (Gorsel 5).

- MAYIS 7'si

cowmO

Sosyal Gevre Bilesenleri

BALIKCILIK

m Kirsal Yasam m Balikgilik

m Karadeniz Tiyatrosu Mayis7'si

HOZMCZMMGMrHDE MM c2<00n ZHZHCH

Gorsel 5 Ordu ilinin sosyal gevre bilesenleri

Tagbasi ve Fidangor caddelerinin kentsel kimlik olusturmada ne duzeyde etkili oldugu sorusu
katiimcilar agisindan degerlendirildiginde Tasbasi Mahallesini 155 kisi (%51,5) kentsel kimlik
acisindan oldukga etkili olarak degerlendirirken, Fidangor caddesini ise 159 kisi (%52,8) kentsel
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kimlik acisindan oldukca etkili olarak degerlendirmistir. Tasbasi Mahallesi ve Fidangor
caddesinin kentsel kimlik olusturmasinda tarihi doku, yapili ¢evre, kulttrel, sosyal, mimari ve
dogal yapi gibi karakteristik ozellikler etkili olmaktadir. Bu ozelliklerin hangi dlzeyde etkili
olduklari katilimcilar agisindan ayri ayri degerlendirilmistir.

Tasbasl Mahallesi igin katiimcilarin 169'u (%55,8) tarihi doku karakteristik 6zelligini belirlerken,
54'U (%17,9) klttrel yap1,36's1 (%12) yapili gevre, 24°l (%8)mimari yapi ve 17'si (%6,3) dogal yapi
ozelligini tercih etmistir. Fidangor caddesi icin ise katilimeilarin 102'si (%33,9) yapil gevre, 81
(%26,9) sosyal yap1, 59'u(%19,6) kdiltirel yapl, 36'sI (%12) tarihi doku, 14U (%4,7) mimari yapi ve
8'i, (%2,9) dogal yapi ozelligini belirlemistir.

Tasbasi mahallesi ve Fidangor caddesini katiimcilar ziyaret sikligi, ulasim konusu ve ulasim
bicimleri acisindan degerlendirmislerdir. Bu degerlendirmeler Tablo 3 ve 4'te ifade edilmistir.
Tasbas! mahallesinin ziyaret sikliginda katilimcilarin 179'u (%59,5) firsat buldukga olarak tercih
ederken, bu mahalleye ulasim konusunda katilimcilarin 194'G (%64,5) giglik cekmedigini
belirtmis ve ulasim bicimi olarak 115'i (%38,2) kendi araclyla ulagim sagladigini belirtmistir.

Fidangor caddesinin ziyaret sikliginda katilimcilarin 95'i(%31,6) cok sik olarak tercih ederken, bu
caddeye ulasim konusunda katilimcilarin 232'si(%77,6) giglik cekmedigini belirtmis ve ulagim
bigimi olarak 125'i (%41,5) yaya olarak ulasim sagladigini ifade etmistir.

Tablo 3 Katilimcilarin Tagbasi mahallesine ziyaret siklidi, ulasim gucligu ve bigimi

Ziyaret sikhigl N %
Firsat buldukca 179 59.5
Ulasim guglugu

Hayir 194 64.5

Ulasim bigimi

Kendi aracim 115 38.2

Tablo 4 Katiimeilarin Fidangor caddesine ziyaret sikhidi, ulasim giigligu ve bigimi

Ziyaret sikhg! N %
Gok sik 95 31.6
Ulasim guglugu

Hayir 232 77.6

Ulasim bigimi

Yaya 125 41.5

Katilmcilar agisindan Tasbasli Mahallesinin  eski hali ve bu mahallede uygulanan
restorasyon/kentsel yenileme c¢alismalar ve bu c¢alismalar sonucunda bu mahalle hakkinda
olusan duslnceler degerlendirilmistir. Bunun neticesinde katilimcilarin 154G (%51,2) Tagbasi'nin
eski halini bilmediklerini, 146's1 (%48,8) bu mahallenin eski halini bildiklerini ifade etmistir.

Tasbasrnda gercgeklestirilen yenileme calismalarinda ise katilimcilar dustncelerini su sekilde
ifade etmigslerdir; 147'si(%48,8) pozitif degdisim, 1251 (%41,5) Notr ve 28 (%9,7) negatif bir
degisim gecirdigini belirtmistir. Bu dusuncelerin devaminda Tasbasi Mahallesi icin katilimcilarin
118'1 (%39,2) yeni bir kimlik olustugunu, 106's1 (%35,2) Notr, 35'i (%11,6) kimligini kaybettigini ve
26's1 (%8,6) zayif bir kimlik olustugunu ifade etmistir. Bu ifadeler Gorsel 6'da belirtilmistir.
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Yenileme Galismalari Yenileme Galigmasi Sonucunda
Katiimcilarin Digtnceleri

O O

m Yeni Bir kimlik ~ mNotr

m Pozitif de§isim m Notr  m Negatif degisim
m Zayif kimlik m Kimligini kaybetti

Gorsel 6 Tagsbasi Mahallesi yenileme galismalari ve ¢alisma sonucunda katilimeilarin distinceleri

Katilmcilar acisindan Fidangor caddesinin eski hali ve bu mahallede uygulanan cephe/zemin
iyilestirme projesinin yarattigi degisim ve bu degisim sonucunda Fidangor Caddesi hakkinda
olusan dusunceler katihmcilar acisindan degerlendirilmistir. Bu baglamda katilimcilarin 224G
(%74,4) Fidangor caddesinin eski halini bildiklerini, 76'si (%25,6) bu caddenin eski halini
bilmediklerini ifade etmistir.

Fidangor caddesinde gercgeklestirilen cephe ve zemin iyilestirme projesinde katilimcilar
dustncelerini su sekilde ifade etmislerdir; 185'i(%61,5) pozitif degisim, 93'U (%30,9) Notr ve 22'si
(%7,6) negatif bir degisim gegirdigini belirtmistir. Bu dislncelerin devaminda bu cadde igin
katilimcilarin 167'si (%156,5) yeni bir kimlik olustugunu, 70'i(%23,8) N&tr, 30'u (%10) kimligini
kaybettigini ve 33'U (%9,7) zayif bir kimlik olustugunu ifade etmistir. Bu ifadeler Gorsel 7'de
belirtiimistir.

Yenileme Caligmasi Sonucunda
Katiimcilarin Diglnceleri

O O

| Yeni Bir kimlik ~— mNotr

Yenileme Caligsmalari

m Pozitif dedisim m NGtr  m Negatif degisim
m Zayif kimlik m Kimligini kaybetti

Gorsel 7 Fidangor Caddesi yenileme calismalari ve yenileme sonucunda katilimcilarin diistinceleri
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Sonug ve oneriler

Kentsel aidiyet kavrami bir kentin sosyal ve kulttrel yapisi, tarihi dokusu, mimari yapisi ve dogal
yapisi gibi etmenler 6zelinde incelenebilmektedir. Ordu kenti iginde, bu ozellikler dahilinde
butlinlesen Tasbasi Mahallesi ve Fidangor Caddesi kentsel aidiyet kavraminin ne dizeyde etkili
oldugunu belirlemek amaciyla belirlenen orneklem grubunda degerlendirilmistir. Katiimcilarin
blyuk cogunlugu kentsel kimlik kavrami hakkinda bilgi sahibi olduklarini ifade etmislerdir.
Orneklem gurubun biyiik cogunlugunun Ordulu olmasi kente ait aidiyet kavraminin olusmasinda
etkilidir. Ayni zamanda katilimeilarin kendilerini Ordu iline ait hissetmeleri ve bu kenti yasanabilir
bir kent olarak degerlendirmeleri kentsel aidiyetin olusmasinda etkilidir.

Calismada, katiimcilarin cinsiyet, yas ve egitim durumlari ve aidiyet duygulari arasindaki iligki
Cross table analizi ile gergeklestirilmistir. Analiz sonuglarina gore cinsiyete gore anlamsal agidan
istatistiki olarak p:0.02<0.05 (p<0.05) bir iligski bulunmustur. Cinsiyetin kentsel aidiyet, kentsel
kimlik gibi kavramlarda onemini ve anlamsal agidan bir iliskisinin oldugu bir¢ok arastirmaci
tarafindan da desteklenmektedir (Riger and Lavrakas, 1971; Taylor et al., 1985; Sentlrk ve
Gilersoy, 2019) Sonug olarak, kadinlarin mekana aidiyet duygulari erkeklere gore daha yiiksek
olarak deg@erlendirilmistir. Ayrica, katilimcilarin yas p:0.01<0.05 (p<0.05) ve egitim durumlarinin
p:0.00<0.05 (p<0.05) mekana aidiyet duygularini etkiledigi ve kentsel aidiyet kavrami Uzerinde
anlamsal bir farkliligin oldugu Cross Table analiz sonuclarina gore degerlendirilmistir.

Ordu kenti icin dogal, yapili ve sosyal gevre bilesenlerinin U¢ kategoride degerlendirilip bu g
kategorinin kendi konu basligi altinda 6zele indirgenmesi sonucunda dogdal gevre bilesenlerinden
Boztepe, Deniz ve Findik bahgesinin kent kimligini belirlemede on plana ¢iktigi sonucuna
ulasiimistir. Ayni zamanda yapili gevre bilesenlerinden Tasbasl Mahallesinin, Tasbas! kdltur
merkezinin ve Teleferigin kentsel kimlik ve kentsel aidiyet kavramlarinda on plana ¢gikmis olmasi
arastirma konusunu da destekler niteliktedir. Sosyal ¢evre bilesenlerinde ise Kirsal yasam,
balikgilik ve Mayis 7'si (20 Mayis) Ordu Kenti'nin kimligini belirleyici niteliktedir. Kent kimliginin
belirleyici nitelikleri Gorsel 8'de ifade edilmistir

ORDU 1LININ DOBAL, YAPILI VE SOSYAL CEVRE
BILESENLERL KAPSAMINDA KENT KIMLIGINI
YANSITAN BELIRLEYICI NITELIKLERT

YAPILT BILESENLERE

SOSYAL BILESENLERE

Gorsel 8 Kent kimliginin belirleyici nitelikleri
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Tasbasi Mahallesinin kentsel sit alani icerisinde yer almasi kentsel kimligi olusturmada anket
sonuglarina gore tarihi doku karakteristiginin on plana ¢ikmasini destekler niteliktedir. Ayni
zamanda fidangor caddesinin de Cephe ve zemin iyilestirme projesi gergeklestikten sonra
kentsel kimlik agisindan yapili ¢evre karakteristiginin on plana ¢ikmasini desteklemektedir.
Tasbasi Mahallesinde gerceklestirilen restorasyon calismalari ve Fidangor caddesinde
gerceklestirilen cephe ve zemin iyilestirme projeleri pozitif bir degisime ve yeni bir kimlige sebep
oldu sonucuna ulasiimistir. Ayni zamanda belirlenen alanlar turizm potansiyeli barindirmaktadir
ve bu durum da turizm potansiyelini de olumlu yonde etkilemektedir.

Anketin son kisminda Tasbasi Mahallesi ve Fidangor Caddesinin turizm potansiyeli barindirma
durumu ve belirlenen iki alanda gergeklestiriimis olan galismalarin (Cephe ve zemin iyilestirme,
kentsel yenileme) turizm potansiyelini etkileyip etkilemedigi sorulari katilimcilar agisindan
degerlendirilmistir. Katilimcilarin 220'si (%73,4) iki alanin turizm potansiyeli barindirdigini 80'i
(%26,6) turizm potansiyeli barindirmadidini ifade etmistir.  192'si (%64,1) gergeklestirilen
galismalar sonucunda bu degisimlerin turizm potansiyelini olumlu yonde etkiledigini 108
(%35,9) olumsuz yonde etkiledigini belirtmistir.

Anketin en son bolumunde katiimcilara Tasbasi Mahallesi ve Fidangor Caddesi igin yeni bir
kimlik olustugunu dusUntyorsaniz dusunceleriniz nelerdir sorular sorulmustur. Bu baglamda
Tasbasi Mahallesi igin yeni bir kimlik olustugunu distnen katiimcilar disuncelerini su sekilde
ifade etmislerdir;

Restorasyon oncesi sakin ve issiz olan alan daha guvenli bir yer haline dondsmustur.
Tarihi doku kulturtne katki saglamistir.

Kent kimligini olumlu yonde etkilemistir.

Sosyo-kdlttrel agidan daha tercih edilebilir bir mekan haline gelmistir.

Turistik acidan cazibe merkezi konumuna gelmistir.

Etkileyiciligi yuksek bir hal almistir.

Kentin aslina uygun olarak yenilenen bir yuzu haline gelmistir.

KultUrel ve sanatsal etkinlikler i¢in ¢ok daha ideal bir ivme kazanmistir.

Daha modern ve canli bir goriinim kazanmistir.

Fidangor Caddesi igin yeni bir kimlik olustugunu dustnen katimcilar ise dtstincelerini su sekilde
ifade etmiglerdir;

e Modern iletisime acik bir gorsellik on plana ¢ikmistir.

e Daha estetik, ilgi gekici ve pozitif bir hal almistir.

e Yaya sirkilasyonu agisindan ulasilabilir ve daha fazla zaman gegirilebilir bir cadde
olmustur.

e (Cagdas yasamin gereksinimleri goz onune alinarak Fidangor caddesinde sosyal ortam
daha fazla gelismistir.

e Kente bir canlilik katmistir ve ayni zamanda eski zamana kiyasla daha ¢ok tercih edilen
bir cadde kimligi olusmustur.

e Turistik agidan bir ivme kazanmistir.

e Aydinlk, ic acici, canl, gorselligi on planda olan sehri en iyi temsil eden bir cadde
konumundadir

e Kente yeni bir kimlik katmistir.

e Yapili cevrenin degisimiyle mimari dokuda, sosyal cevrede ve ekonomik yonde ivme
kazanmistir.

e Bircok sosyal aktiviteyi birlikte yapabileceginiz bir alan olusmustur.

Kentlerde surdurulebilir bir aidiyet duygusu olusturmak igin given duyma, benlik gibi kavramlar
etkili olmaktadir. Kisi bir mekana ait hissettiginde o alanla butunlesir ve aidiyet duygusunu ortaya
clkarir. Bu kapsamda katilimcilarin ¢cogunlugunun Ordu kenti 6zelinde yagsam surmeleri aidiyet
duygusunu daha da canlandirmaktadir. Kent 6zelinde aidiyet duygusunu bandiran kent kimligi
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onemli derecede etkileyen alanlar sosyal, kilttrel, toplumsal ve mimari olarak degistirilmeli ve
donusturdlmelidir. Bunun sonucunda da surdurulebilirligi korunarak devam ettirilmelidir. Ordu ili
Karadeniz bolgesinin en onemli yasam alanlarindan birisidir. Hem sosyokadiltirel agidan hem de
tarih ve mimari acisindan onemli degerlere sahiptir. Boylesine degisen ve dontsen bir kentin
aidiyet duygusu barindan buttin o6zellikleri korunmali, islevlendirilmeli ve mimari dokusuna,
kdltirine vyakin olarak gelecek nesillere onemli artilar saglamasi igin sudrddrulebilirligi
saglanmalidir.

Cikar ¢catismasi beyani

Cikar ¢catigmasi

Yazarlar, bu ¢alismada sunulan arastirmayi etkileyebilecek herhangi bir bilinen finansal ¢ikar,
kurumsal baglanti ya da kisisel iliski bulunmadigini beyan eder.

Finansman
Bu arastirma icin dis finansman destegi alinmamistir.
Yazar katkilari (CRediT)

Yazar 1 ($eyma§ENGUR): Kavramsallastirma; Yontem; Arastirma/inceleme; Veri dizenleme;
Bigimsel analiz; Ozgun taslak yazimi; Yazim—gozden gecirme ve dizenleme; Gorsellestirme.

Yazar 2 (Aslihan ARGAN SAHIN): Kavramsallastirma; Yontem; Dogrulama; Denetim; Proje
yonetimi; Yazim—gozden gecgirme ve dlzenleme.

[Yazar 3 varsa (Baglan OZEL KARAAGAQ)] Arastirma/inceleme; Kaynaklar.
TUm yazarlar makalenin yayimlanan son halini okumus ve onaylamistir.
Veri erigilebilirligi

“Veriler, makul talep Gzerine sorumlu yazardan temin edilebilir.”

Etik kurul onayi ve katilimci onami

Ordu Universitesi Sosyal ve Beseri Bilimler Arastirmalari Etik Kurulu Onay/Karar Numarasi: 2022-
207 Tarih: 27/10/2022

Yapay zeka (YZ) araglarinin kullanimi

Yazarlar, bu makalenin hazirlanmasi surecinde yapay zeka destekli araclarin kullanimina iliskin
beyani asagdidaki sekilde sunar: [ingilizce dil diizenleme]. Yapay zekéa araglari, ampirik verilerin
uretilmesi/degistiriimesi, analiz sonuglarinin olusturulmasi veya ¢alismanin temel bulgularinin
ve sonuglarinin  sekillendirilmesi amaciyla kullaniimamistir. Yapay zeka ciktilari yazarlar
tarafindan kontrol edilmis ve dogrulanmistir; icerigin butinltgd, 6zgunligu ve dogruluguna
iliskin sorumluluk tamamen yazarlara aittir.
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