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This research aims to examine the social media addiction and digital footprint awareness levels of
secondary school students, and the relationship between these two variables. The study consisted
of 1095 participants studying in secondary schools. Correlational survey model was used. The
Personal Information Form, Social Media Addiction Scale for Adolescents, and Digital Footprint
Awareness Scale were administered to the participants. In addition to descriptive statistics,
independent samples t-test, ANOVA, and correlation analyses were conducted. The mean score for
the students' social media addiction level was found to be X=2.08. While social media addiction
levels do not differ significantly according to gender or the type of device they use most often when
using social media, they do show significant differences according to internet access, grade level,
and average daily social media usage time. The students' mean digital footprint awareness score
was calculated as X=3.55. While digital footprint awareness did not differ significantly by gender,
grade level, or average daily social media usage time. It did differ significantly by internet access
and the type of device they use most often when using social media. Correlation results revealed a
negative, weak, and significant relationship between social media addiction and digital footprint
awareness.
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Ortaokul Ogrencilerinin Sosyal Medya Bagimlihgi ve
Dijital Ayak Izi Farkindaliklar1 Arasindaki Iliski”

Makale Tiirii Basvuru Tarihi Kabul Tarihi
Aragtirma 12.11.2025 16.08.2026
Deniz Kurtbeli™ Giil Oziidogru™*

Oz

Bu aragtirmanin amaci, ortaokul &grencilerinin sosyal medya bagimliligi ve dijital ayak izi
farkindalik diizeylerini ve bu iki degisken arasindaki iliskiyi incelemektir. Arastirma ortaokullarda
6grenim goren 1095 katilimcidan olusmaktadir. Tliskisel tarama modeli kullanilmustir. Katilimeilara
Kisisel Bilgi Formu, Ergenler i¢in Sosyal Medya Bagimlilig1 Olgegi ve Dijital Ayak izi Farkindalik
Olgegi uygulanmstir. Betimsel istatistiklerin yan1 sira bagimsiz 6rneklemler t-testi, ANOVA ve
korelasyon analizleri yapilmstir. Ogrencilerin sosyal medya bagimlilik diizeyi puan ortalamasi
X=2,08"dir. Sosyal medya bagimlilik diizeyleri cinsiyete veya sosyal medyay1 en sik kullandiklart
cihaza gore anlamli bir sekilde farklilagmazken, internet erigimine, simif diizeyine ve giinliik
ortalama sosyal medya kullanim siiresine gore anlaml bir sekilde farklilasmaktadir. Ogrencilerin
dijital ayak izi farkindalik puan ortalamas1 X=3,55’tir. Dijital ayak izi farkindalig1 cinsiyete, sinif
diizeyine ve giinliikk ortalama sosyal medya kullanim siiresine gore anlamli bir sekilde
farklilagmazken, internet erisimine ve sosyal medyayi en sik kullandiklar1 cihaza gore anlamli bir
sekilde farklilagmaktadir. Korelasyon sonuglari sosyal medya bagimlilig1 ile dijital ayak izi
farkindalig1 arasinda negatif, zayif ve anlamli bir iliski oldugunu ortaya koymustur.

Anahtar Sozciikler: Dijital ayak izi farkindaligi, sosyal medya bagimliligi, ortaokul dgrencileri,
teknoloji kullanimi.
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Introduction

With the proliferation of mobile technologies in the digital world, the time individuals spend on
online platforms is increasing. Social media platforms have become quite popular due to the features
they offer. While this offers many advantages, such as information sharing and self-expression, it can
also pose security, privacy, and health risks. Social media platforms are virtual communities where users
can create individual profiles, interact with real-life friends, and meet others with shared interests (Kuss
& Griffiths, 2011). Wook et al. (2019) explained social media as a digital communication environment
in which individuals produce, share, and interact with data and ideas through virtual communities and
networks. Content unconsciously exposed to on social media platforms affects individuals, and
excessive use of these environments brings threats such as social media addiction (Deniz & Giiriilti,
2018). Feeling the need to be online in these environments can lead to compulsive use of social
networks, which, when overdone, can produce symptoms and consequences similar to substance
addiction (Kuss & Griffiths, 2017). The intense excitement and interest that individuals constantly show
towards certain objects, substances, and behaviors throughout their lives take the individual captive and
lead to attachment (Ayhan & Kdselioren, 2019).

Some research has been conducted on the effects of social media addiction on individuals' lives.
Acar (2024) concluded that social media addiction, like proactive substance and behavioral addictions,
affects the brain and causes psychological and physical problems. Kuss and Griffiths (2011) stated that
decreased participation in real-life social communities, decreased academic success, and problems in
relationships are indicators of social media addiction. Furthermore, social media addiction can lead to
interpersonal conflicts, sleep disturbances, psychosomatic symptoms, decreased self-esteem, decreased
life satisfaction, and impaired work performance (Andreassen, 2015). Excessive use of social media can
lead to some negative situations such as the formation of harmful emotional relationships, the onset of
health problems, the emergence of asocial tendencies, the limitation of face-to-face communication, the
decrease in academic success, cyber bullying and cyber victimization (Acar, 2024). Some studies have
found a significant and negative relationship between students' social media addiction level and their
academic success (Goksu & Giiltekin, 2023; Ozdemir, 2024; Sarkar, 2023).

The uncontrolled increase in social media use can have significant consequences for individuals
not only psychologically but also in terms of the digital traces they leave in online environments. The
traces left as a result of actions performed online or offline through digital tools and devices can be
defined as digital footprints. (Kogyigit & Ozkul, 2023). A digital footprint refers to the data and
information people create when they are online, either through passive recording or purposeful action
(Alay & Deveciyan, 2023). There are generally two types of footprints: active footprints occur when
users directly share location information through photos, messages, or sensor data, while passive
footprints occur unknowingly because of interaction with infrastructures such as the mobile phone
network (Girardin et al., 2008).

Digital footprint awareness is crucial for individuals' sensitivity to the risks and consequences of
activities in virtual environments (Y1lmaz Soylu et al., 2021). Digital footprints, which contain personal
information about users, can lead to situations where they can be used against individuals (Karal &
Kagmaz, 2023). The effective and correct use of digital footprints, which can pose reputational and
security risks, is a requirement of digital citizenship (Alay & Deveciyan, 2023). Because individuals
cannot be completely prevented from leaving a mark in digital environments, awareness of leaving
positive marks must be increased (Kogyigit & Ozkul, 2023).

Elgigek (2025) found that secondary school students' digital footprint awareness levels were low.
Karal and Kagmaz (2023) found that high school students' digital footprint awareness levels were
moderate. Siirmelioglu and Seferoglu (2019) found that university students' digital footprint awareness
levels were high. Kogyigit and Ozkul (2023) found adults' digital footprint awareness to be high in their
research. Tag and Biilbiil (2021) found social media users' digital footprint awareness levels to be high.

Social media usage is increasing all over the world as well as in our country. According to the
Digital 2024: Global Overview Report, published in collaboration with We Are Social and Meltwater,
there were over 5 billion active social media users by the beginning of 2024. The report also highlighted
that GWI's latest research revealed that a "typical" social media user worldwide spends 2 hours and 23
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minutes a day on social media (We Are Social & Meltwater, 2024). According to the results of the
Turkish Statistical Institute’s (TurkStat) 2024 "Children's Information Technology Usage Survey," the
internet usage rate among children aged 6-15 is 91.3%. The rate of children using social media is 66.1%.
This rate is 53.5% in the 6-10 age group and 79.0% in the 11-15 age group. The most preferred platform
is YouTube at 96.3%, followed by Instagram (41.5%) and TikTok (26.2%) (TurkStat, 2024). TurkStat's
(2025) "Household Information Technologies Usage Survey" report states that the proportion of
individuals using the internet is 90.9%, and the most frequently used social media and messaging
applications are WhatsApp at 88.6%, YouTube at 72.9%, and Instagram at 68.1%

Secondary school students are one of the most prevalent users of social media platforms, whose
use is increasing daily. Secondary school students' social media addiction is a multifaceted phenomenon
shaped not only by individual factors but also by family and environmental factors. In today's world
where digital technologies have penetrated every aspect of life, considering social media addiction and
digital footprint awareness together is of great importance in understanding how students' behavior in
the digital environment is shaped and in developing awareness studies for these processes. Digital
footprints left by social media use can affect students' future careers or job opportunities (Wook et al.,
2019). This research aims to reveal the status of secondary school students' social media addiction levels
and digital footprint awareness; to analyze the relationship between them and to determine whether this
relationship differs according to some variables. The problem of this research is: "What is the level of
social media addiction and digital footprint awareness among secondary school students?" The sub-
problems of the research are as follows:

1) Social media addiction of secondary school students:

a. What is the level?

b. Does it differ significantly according to gender, grade level, internet access status, average
daily social media usage time, and the type of device they use most often when using social
media?

2) Digital footprint awareness of secondary school students:

a. What is the level?
b. Does it differ significantly according to gender, grade level, internet access status, average
daily social media usage time, and type of device they use most often when using social media?

3) Is there a significant relationship between social media addiction and digital footprint
awareness of secondary school students?

Method
Research Design

This research was conducted using the relational survey model, a general survey method among
quantitative research approaches. A general survey method involves conducting screening arrangements
on the entire universe or a group, sample, or sampling taken from it to reach a general conclusion about
the universe within a large number of elements (Karasar, 2009). A correlational survey model is research
in which the relationship between two or more variables is examined without intervening in these
variables in any way (Biiyiikoztiirk et al., 2013). The study investigated participants' levels of social
media addiction and digital footprint awareness, and whether they differed based on various variables.
It also examined whether there was a relationship between digital footprint awareness and social media
addiction.

Participants

The participants consist of 1095 secondary school students studying in Sth, 6th, 7th, and 8th grades
in secondary schools in the 2024-2025 academic year. The students were selected using a convenience
sampling method. Students who indicated they did not use any social media platforms were excluded
from the study. A convenience sampling method avoids wasting time, money, and labor by utilizing the
most accessible participants until a sufficiently large group is reached (Biiyiikoztiirk et al., 2013).
Demographic information of the study participants is provided in Table 1.
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Table 1. Demographic information of the participants

Gender N %
Female 558 51
Male 537 49
Total 1095 100
Grade Level N %

5 242 22.1
6 273 24.9
7 219 20

8 361 33
Total 1095 100
Internet Access Status N %
Yes 1062 97
No 33 3
Total 1095 100
Average Daily Social Media Usage Time N %
Less than 1 hour 402 36.7
1-3 hours 460 42
More than 3 hours 233 21.3
Total 1095 100
Type of Device They Use Most often When N %
Using Social Media

Computer 127 11.6
Smartphone 725 66.2
Tablet 243 22.2
Total 1095 100

When Table 1 is examined, it is seen that a total of 1095 secondary school students participated in
the research. By gender, 51% were female, and 49% were male. While grades were generally similar,
the highest participation rate was among 8th grade students (33%). It was determined that 97% of
students had access to the internet. The average daily social media usage time was 1-3 hours (42%), O-
1 hour (36.7%), and more than 3 hours (21.3%). The type of device they use most often when using
social media was smartphones (66.2%), tablets (22.2%), and computers (11.6%).

Research Instruments and Procedures

The Personal Information Form, the Social Media Addiction Scale, and the Digital Footprint
Awareness Scale were used in the research.

Personal Information Form

This form includes demographic information about the participating students: gender, grade,
internet access, daily social media usage time, and the type of device they use most often when using
social media.

Social Media Addiction Scale for Adolescents

It is a Likert-type scale developed and validated by Ozgenel et al. (2019) to determine students'
social media addiction levels. As a result of factor analysis, it has a 9-item, single-factor structure. There
are no reverse-biased items on the scale. Exploratory factor analysis was applied during the scale
development process, and the 27 items in the first draft were evaluated in line with expert opinions and
reduced to 9 items. The model's fit indices showed that the single-factor structure of the scale provided
a good level of fitness with the data. The reliability of the scale was assessed with the Cronbach's Alpha
internal consistency coefficient, which was calculated as o = .904. Permission to use the scale was
obtained from the researchers. The Cronbach's alpha of the scale is .825 in this study.

The Digital Footprint Awareness Scale

The Digital Footprint Awareness Scale developed by Sanin (2022) was used to determine the
digital footprint awareness levels of the students. The scale, which consists of four sections, namely
“Personal Data Sharing Awareness”, “Personal Data Sharing Application”, “Social Media Awareness”,
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and “Social Media Application,” and a total of 32 items, has a Cronbach's alpha internal consistency
coefficient of .828 and a Standardized Cronbach Alpha internal consistency coefficient of .827. The
McDonald’s Omega (®) coefficient for the entire scale is .832. The scale contains 5 reverse-biased
items. Exploratory factor analysis was applied to evaluate the construct validity of the scale, and a four-
factor structure was obtained. Confirmatory factor analysis was conducted, and the fit indices obtained
as a result of the analysis showed that the four-factor structure of the scale fit the data well and its
construct validity was supported. Permission to use the scale was obtained from the researchers. The
Cronbach's alpha value of the scale is .876 in this research.

Institutional and ethics committee permissions were obtained. The scales were administered by
distributing printed papers on a voluntary basis in secondary schools affiliated with the Ministry of
National Education during the 2024-2025 academic year.

Data Analysis

SPSS 23 package program was used. Descriptive statistics, independent samples t-test, ANOVA,
and correlation analysis were conducted. The kurtosis values of the research data ranged from -.417 to
.919. Since these values ranged from +1 to -1, they were determined to exhibit a normal distribution
(Biiyiikoztiirk, 2010).

Ethical Procedures

Institutional permission and ethical permissions were obtained for the research. Ethics committee
approval was received for this research from Kirsehir Ahi Evran University Social and Human Sciences
Scientific Research and Publication Ethics Committee with the decision dated 10.07.2024 and
numbered 2024/07/05.

Results
Social Media Addiction Levels of Secondary School Students

Descriptive statistical analyses were conducted to determine the social media addiction levels of
students. The analysis results are shown in Table 2.

Table 2. Findings regarding social media addiction

Scale N X Sd
Social Media Addiction 1095 2.08 .79

The average score for students' social media addiction levels is X=2.08. This can be interpreted as
addiction levels being below average on a S5-point Likert-type scale. An independent samples t-test was
conducted to examine whether students' social media addiction levels differed by gender and internet
access status. The analysis results are shown in Table 3.

Table 3. T-test results of social media addiction according to gender and internet access status

Gender N X sd df t p
Female 558 2.07 0.80 1093 -415 .678
Male 537 2.09 0.77
Internet Access Status N X sd df t P
Yes 1062 2.09 0.79 1093 1.999 .046
No 33 1.81 0.77

*p<.05

As seen in Table 3, there is no significant difference in students' social media addiction by gender
(p>.05). Regarding internet access, those without internet access had significantly lower social media
addiction levels than those with internet access (p<.05). One-Way ANOVA was used to examine
whether students' social media addiction levels varied by grade level, average daily social media usage
time, and type of device they use most often when using social media. The analysis results are shown
in Table 4.
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Table 4. ANOVA results of social media addiction according to grade level, average daily social
media usage duration, and type of device they use most often when using social media

Grade level N X sd df F p Significant Difference
5 242 1.90 0.75 1094  9.745 .000
6 273 2.01 0.67 5-7,5-8, 6-8
7 219 2.11 0.79
8 361 2.23 0.86
Average daily N X sd df F p Significant Difference
social media
usage time
Less than 1 hour 402 1.70 0.58 1094  182.920 .000  Less than 1 hour-1-3 hours
1-3 hours 460 2.07 0.68 Less than 1 hour - More than
More than 3 233 2.77 0.82 3 hours
hours 1-3 hours - More than 3 hours
Type of device N X sd df F p Significant Difference
they use most
often when
using social
media
Computer 127 2.04 0.65 1094  1.063 346 -
Smartphone 725 2.11 0.81
Tablet 243 2.03 0.78
*p<.05

As seen in Table 4, there is a significant difference in students' social media addiction according
to grade level and average daily social media usage time (p<.05). The groups showing significant
differences were examined with LSD post hoc tests. 5th graders had significantly lower social media
addiction than 7th and 8th graders, and 6th and 8th graders had significantly lower social media
addiction than 8th graders. It is observed that as the grade level increases, the level of social media
addiction increases. Considering the average daily social media usage time, those who use less than 1
hour had significantly lower social media addiction levels than those who use 1-3 hours and more than
3 hours, and those who use 1-3 hours were significantly lower than those who use more than 3 hours. It
is observed that as students' average daily social media usage time increases, their social media addiction
level also increases. It is observed that there is no significant difference in students' social media
addiction according to the type of device they use most on social media (p>.05).

Digital Footprint Awareness Level of Secondary School Students

Descriptive statistical analyses were conducted to determine the digital footprint awareness levels
of students. The analysis results are shown in Table 5.

Table 5. Findings regarding digital footprint awareness

Scale Sub-Dimensions N X Sd
Personal Data Sharing Awareness 1095 3.62 .94
Personal Data Sharing Practice 1095 3.48 .68
Social Media Awareness 1095 3.71 97
Social Media Practice 1095 3.35 .75
Overall Scale 1095 3.55 .67

When Table 5 is examined, the mean score for students' digital footprint awareness levels is
X=3.55. The personal data sharing awareness dimension is X=3.62, the personal data sharing
application dimension is X=3.48, the social media awareness dimension is X=3.71, and the social media
application dimension is X=3.35. It is noteworthy that the highest mean is in the social media awareness
dimension. This can be interpreted as being above average on a 5-point Likert-type scale. Independent
samples t-test was conducted to examine whether students' digital footprint awareness differed by
gender and internet access status. The analysis results are shown in Table 6.
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Tablo 6. T-test results of digital footprint awareness according to gender and internet access status

Gender N X sd dfr t p
Female 558 3.58 0.65 1093 1.656 .098
Male 537 3.52 0.70
Internet Access Status N X sd df t p
Yes 1062 3.56 0.66 1093 2.132 <.001
No 33 3.31 0.96

*p<,05

As seen in Table 6, there is no significant difference in students' digital footprint awareness by
gender (p>.05). Regarding internet access, those with internet access had significantly higher digital
footprint awareness levels than those without (p<.05). One-Way ANOV A was used to examine whether
students' digital footprint awareness varied by grade level, average daily social media usage time, and
the type of device they use most frequently for social media. The analysis results are shown in Table 7.

Tablo 7. ANOVA results of digital footprint awareness according to grade level, average daily social
media usage duration, and type of device they use most often when using social media

X

Grade level N sd df F p Significant Difference
5 242 3.60 0.71 1094  1.445 228
6 273 3.51 0.67 -
7 219 3.60 0.66
8 361 3.52 0.66
Average daily social N X sd df F p Significant Difference
media usage time
Less than 1 hour 402 3.57 0.75 1094 236 .790 -
1-3 hours 460 3.55 0.62
More than 3 hours 233 3.53 0.63
Type of device they N X sd df F p Significant Difference
use most often when
using social media
Computer 127 3.66 0.65 1094 4314 .014 Smartphone-Computer
Smartphone 725 3.51 0.68 Smartphone-Tablet
Tablet 243 3.62 0.65

*p<.05

As seen in Table 7, there was no significant difference in students' digital footprint awareness
based on grade level and average daily social media usage time (p>.05). There was a significant
difference in students' digital footprint awareness based on type of device they use most often when
using social media (p<.05). Post Hoc tests were performed using LSD to examine the groups showing
significant differences. Students who used social media mostly on smartphones had significantly lower
digital footprint awareness levels than those who used social media mostly on tablets and computers.

The Relationship between Social Media Addiction and Digital Footprint Awareness

A Pearson correlation analysis was conducted to examine the relationship between social media
addiction levels and digital footprint awareness. The results are shown in Table 8.

Table 8. Relationship between social media addiction and digital footprint awareness

Variables 1 2 3 4 5 6
1. Social Media Addiction 1

2. Personal Data  Sharing

Awareness -077* 1

3. Personal Data  Sharing

Implementation -043 S48+* 1

4. Social Media Awareness -.108** .646%* 559%* 1

5. Social Media Implementation -.032 363 % 490 A14%% 1

6. Digital Footprint Awareness _083%** 868 37 L8224 595%* 1

#p<0.05, **p<0.01
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When Table 8 is examined, a negative, low-significant relationship was found between social
media addiction and digital footprint awareness (r=-.083, p<.001). This result can be interpreted as
students' digital footprint awareness increases, their social media addiction will decrease. The
relationships between the sub-dimensions of digital footprint awareness and social media addiction were
also revealed. Social media addiction had a negative, low-significant relationship (r=-.108, p<.001) with
the awareness of personal data sharing sub-dimension (r=-.077, p<.05) and the social media awareness
sub-dimension, but no significant relationship was found with the social media application sub-
dimension (r=-.032, p<.05) and the application of personal data sharing sub-dimension (r=-.043, p>.05).
A correlation coefficient between 0.70 and 1.00 is interpreted as a high relationship, a correlation
between 0.70 and 0.30 is interpreted as a medium relationship, and a correlation between 0.30 and 0.00
is interpreted as a low relationship (Biiyilikdztiik, 2010).

Discussion, Conclusion and Recommendations

This study examined middle school students' social media addiction levels, digital footprint
awareness levels, and the relationship between these two variables. Findings from descriptive and
correlational analyses revealed that students' social media addiction levels were below average, while
their digital footprint awareness levels were above average. Furthermore, a negative and low-level
significant correlation was found between digital footprint awareness and social media addiction. It can
be argued that as students' digital footprint awareness increases, their social media addiction will
decrease.

The findings obtained within the scope of the first sub-problem of the study indicate that students'
social media addiction levels are generally below average. This finding is consistent with some recent
studies measuring social media addiction levels. Deniz and Giiriiltii (2018) found that social media
addiction levels were moderate in a study conducted with high school students. Sarkar (2023) found
that 53.4% of males had no social media addiction, 36.8% had a potential addiction, and 9.8% had a
serious addiction. Among females, 50.4% had no social media addiction, 41.6% had a potential
addiction, and 8% had a serious addiction.

The study found no significant difference in students' addiction levels based on gender. Students
without internet access had significantly lower addiction levels than those with access. It was observed
that addiction levels increased as grade levels increased. As students' daily social media usage duration
increased, so did their addiction levels. This suggests that social media use increases the risk of addiction
depending on the duration. Finally, no significant difference was found in students' addiction levels
based on the type of device they most frequently use for social media. In studies with similar results,
Ayas and Horzum (2013) found that internet addiction increased significantly as grade levels increased
in secondary schools. However, Deniz and Giiriiltii (2018) found that social media addiction in high
school students did not differ by grade level. Cam and Isbulan (2012) similarly found that seniors had
significantly higher Facebook addiction than others, but they also found that boys had significantly
higher Facebook addiction than girls. Sarkar (2023) also found that boys had significantly higher social
media addiction than girls in his study.

The findings obtained within the scope of the second sub-problem of the research indicate that
students' digital footprint awareness levels are generally above average. It was found that the awareness
level was particularly high in the social media dimension and lowest in the application dimension. This
can be interpreted as students' awareness of leaving a trace in the digital environment is higher than that
of turning it into behavior. The results obtained are consistent with some studies in the literature on
digital footprint awareness. For example, Stirmelioglu and Seferoglu (2019) reported high digital
footprint awareness levels in university students, Tas and Biilbiil (2021) in social media users, and
Kogyigit and Ozkul (2023) in adults. Karal and Kagmaz (2023) found the digital footprint awareness
levels of high school students to be moderate. However, the study by Elgicek (2025) found the digital
footprint awareness levels of secondary school students to be low.

It has been revealed that students' digital footprint awareness levels differ significantly according
to some demographic and digital variables. Students' digital footprint awareness levels do not differ
significantly according to gender, grade level, or daily social media use duration. However, the
awareness levels of students with internet access are higher than those without access. This shows that
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access to digital environments plays a determining role in digital awareness. The awareness levels of
students using smartphones are significantly lower than those using computers and tablets. Similarly,
Stirmelioglu and Seferoglu (2019) found no difference in digital footprint awareness according to
gender or time spent on digital media, but they found that awareness increases with increasing education
level. As different results in the literature, there are studies finding that women's digital footprint
awareness is higher than men (Elgicek, 2025; Kocyigit & Ozkul, 2023; Uslu, 2021; Yilmaz Soylu et al.,
2021). Elgicek (2025) found that 8th-grade students had higher levels of digital footprint awareness than
Sth-grade students, while Soylu et al. (2021) found that 5th-grade students had higher levels of digital
footprint awareness in some dimensions than 6th- and 7th-grade students. A study by Subasi et al. (2023)
found that students with less daily internet use had higher digital footprint awareness. These different
results may be due to factors such as the characteristics of the sample group and digital education
practices.

The results obtained within the scope of the third sub-problem of the study revealed a negative,
weak, and significant relationship between social media addiction and digital footprint awareness. This
finding suggests that as students' digital awareness increases, their tendency toward addiction to social
media platforms decreases. At the sub-dimension level, the "Personal Data Sharing Awareness" and
"Social Media Awareness" scales also showed a significant and negative correlation with social media
addiction levels, while the application-focused sub-dimensions did not show a significant relationship.
This suggests that digital awareness acquired at the cognitive level plays a role in reducing addiction
levels. Research findings indicate that individuals with high awareness levels have lower addiction
tendencies. Muhammad et al. (2024) found that individuals' levels of privacy and security concerns
influence how they interact with social media and the risks of leaving a digital footprint. They found
that cautious users are suspiciously cautious about sharing their digital footprints on social media
platforms and are not inclined to exploit social media but instead avoid using it. This situation can be
interpreted as digital footprint awareness can be a factor in preventing social media addiction.

This study can raise public awareness about internet and social media use. Ensuring students use
social media healthily and are aware of the traces they leave behind in the digital environment is crucial
for their personal development and digital citizenship. The findings can guide educators, parents, and
policymakers in developing preventative and educational strategies to address students' digital behavior.
They can also contribute to raising students' awareness of digital security, privacy, personal data
protection, and social media use.

Based on the findings of this study, several recommendations can be offered for future research
and practice. Using qualitative research methods to gain a more in-depth understanding of students'
digital behavior will increase the scope and depth of the data obtained. Furthermore, studies focusing
on the process by which digital footprint awareness translates into behavior can be expanded to include
mediating variables such as digital ethics, online privacy perception, and digital self-efficacy.
Longitudinal studies can be conducted to examine the long-term effects of digital awareness levels.
Academics working in the fields of Educational Technologies and Psychological Counseling and
Guidance can collaborate with teachers to organize practical seminars on digital awareness and social
media addiction for students. Media literacy courses in middle schools can be restructured and enriched
with themes of digital ethics, online privacy, and digital footprint awareness. Guidance documents can
be prepared for teachers and used effectively in classroom activities on digital awareness and social
media.
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