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ABSTRACT 

This article examines how three prominent European far-right parties, Alternative für Deutschland (AfD), Rassemblement 

National (RN), and Forum voor Democratie (FvD), use TikTok as a vehicle for ideological production and affective 

mobilization. With Populist Radical Right framework and media‐effects theories of framing and agenda setting, it 

conducts a comparative discourse and thematic content analysis of videos posted by official or verifiably affiliated 

accounts, all produced and circulated between 2024 and 2025. A deductive codebook (nativism, authoritarianism, 

populism) is combined with inductive coding of platform-specific aesthetics (music, editing pace, typographic 

emphases, humor/irony). The article also track engagement signals, views, likes, shares, comments, and normalize 

where possible to contextualize diffusion. Findings reveal shared use of crisis, cultural-threat, anti-elite, and identity 

frames, but with distinct styles: AfD dramatizes decline with irony, RN mixes leader intimacy and immigration referenda 

with hope, and FvD pairs EU-skepticism with conspiratorial crisis framing. Across cases, TikTok’s affordances, short-

form, audiovisual intensity, algorithmic distribution, facilitate the aestheticization of politics, the cultivation of affective 

publics, and the normalization of proposals that weaken intermediary institutions. The study links PRR research and 

platform studies, showing TikTok amplifies far-right messages among youth, and calls for stronger media literacy and 

transparent algorithms to curb polarization.
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ÖZ

Bu makale, önemli üç Avrupa aşırı sağ partisi olan Alternative für Deutschland (AfD), Rassemblement National (RN) ve 

Forum voor Democratie’nin (FvD) TikTok’u ideolojik üretim ve duygusal seferberlik için nasıl kullandığını incelemektedir. 

Popülist Radikal Sağ bakış açısı ile çerçeveleme ve gündem belirleme gibi medya etkileri teorilerinden yararlanarak, 2024–

2025 yılları arasında resmi veya doğrulanabilir şekilde bağlantılı hesaplar tarafından üretilen videoların karşılaştırmalı söylem 

ve tematik içerik analizini gerçekleştirmektedir. Çalışmada çıkarımsal bir kodlama kitabı (yerlicilik, otoriterlik, popülizm) 

platforma özgü estetik unsurların (müzik, kurgu temposu, tipografik vurgular, mizah/ironi) tümevarımsal kodlamasıyla 

birleştirilmiştir. Makale ayrıca etkileşim göstergelerini, izlenme, beğeni, paylaşım, yorum, takip etmekte ve mümkün 

olduğunda yayılma bağlamını anlamak için normalleştirmektedir. Bulgular, kriz, kültürel tehdit, elit karşıtlığı ve kimlik 

çerçevelerinin üç partide de ortak biçimde kullanıldığını, ancak tarzların ayrıştığını göstermektedir: AfD, çöküş anlatılarını 

ironiyle dramatize ederken; RN lider yakınlığı, umut ve göç referandumlarını harmanlamakta; FvD ise AB şüpheciliğini 

komplo temelli kriz söylemleriyle birleştirmektedir. Tüm vakalarda TikTok’un kısa biçimli yapısı, yoğun görsel-işitsel dili ve 

algoritmik dağıtım mantığı siyasetin estetikleşmesini, duygusal kamuların yaratılmasını ve aracı kurumları zayıflatan politik 

önerilerin normalleşmesini kolaylaştırmaktadır. Çalışma, Popülist Radikal Sağ literatürü ile platform çalışmaları arasında 

bir köprü kurarak TikTok’un gençler arasında aşırı sağ mesajları güçlendirdiğini göstermektedir. Makale, kutuplaşmayı 

azaltmak için daha güçlü medya okuryazarlığı ve şeffaf algoritmalar çağrısında bulunmaktadır.

Anahtar Kelimeler: TikTok, Aşırı Sağ, Popülist Radikal Sağ, Medyalaşma, Siyasi Partiler.
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Introduction
The second quarter of the twenty-first century 

has been marked by a profound reconfiguration 

of European politics. Global migration flows, 

widening economic inequalities, cultural 

polarization, and mounting security concerns 

have not only transformed the social fabric 

but have also reshaped the very mechanisms 

of political representation. These structural 

dynamics have fueled the ascent of far-right 

ideologies, empowering populist, nationalist, and 

authoritarian-leaning parties to become central 

actors in shaping public discourse. In this context, 

Alternative für Deutschland (AfD) in Germany, 

Rassemblement National (RN) in France, and 

Forum voor Democratie (FvD) in the Netherlands 

exemplify the consolidation of a populist radical 

right that has achieved not only electoral relevance 

but also agenda-setting power within the public 

sphere. This transformation is closely tied to 

the mediatization and digitalization of politics. 

Scholars of populism and political communication 

have shown that the radical right thrives in hybrid 

media systems where emotional appeals, crisis 

narratives, and anti-elite rhetoric resonate strongly 

with audiences (Mudde, 2019b). Social media 

platforms, particularly those optimized for short-

form, visually oriented content, provide fertile 

ground for such narratives. TikTok has emerged 

as a paradigmatic case of what some have 

termed “platform populism”, in which algorithmic 

curation and entertainment-driven aesthetics 

amplify emotionally charged, polarizing content 

(Gerbaudo, 2018). Through this mechanism, far-

right actors may not only increase the visibility of 

their messages but also create conditions that are 

conducive to affective mobilization and identity-

based polarization among younger cohorts of 

voters, though the actual effect on audiences 

depends on a range of contextual and individual-

level factors. Analyzing far-right propaganda 

on TikTok is thus essential for understanding 

the interplay between digital media logics and 

contemporary political radicalization. This article 

contributes to this growing field by conducting 

a comparative discourse and thematic content 

analysis of TikTok videos produced by AfD, RN, 

and FvD. The article code for frames, metaphors, 

and rhetorical devices, and link these findings to 

engagement metrics, views, likes, shares, and 

comments, to assess how far-right narratives 

circulate and gain traction in algorithmically 

mediated environments. In so doing, the article 

respond to recent calls in international political 

communication scholarship to bridge qualitative 

discourse analysis with platform studies and 

to interrogate how platform affordances and 

algorithmic amplification shape the visibility, 

style, and emotional resonance of far-right 

propaganda (Tufekci, 2018). These developments 

are testing not only the rise of the far-right but 

also the resilience of democratic institutions in 

Europe. Accordingly, the article treat far-right 

TikTok discourse as an intervening mechanism 

between socio-economic shocks and institutional 

outcomes, specifying the conditions under which 

affect-laden messaging can travel into support 

for constraints-on-constraints i.e., the weakening 

of checks, oversight, and media pluralism. The 

democratization literature emphasizes that 

populist and authoritarian tendencies strengthen 

during periods of crisis, increasing the risk of 

democratic backsliding (Levitsky & Way, 2010). In 

this context, the far-right's discourse on platforms 

like TikTok is becoming a test not only of cultural 

polarization but also of the institutional capacity 

of liberal democracy. The study thus aims to shed 

light on the evolving relationship between digital 

media, populist radical right mobilization, and the 

reconfiguration of democratic discourse in Europe.

The Populist Radical Right in Europe
Far-right politics in Europe has undergone a 

process of mainstreaming over the past two 

decades, transforming from marginal extremist 

movements into influential political actors within 

democratic regimes. Cas Mudde (2007) famously 

conceptualizes this phenomenon as the Populist 

Radical Right (PRR), defining it through three 

core ideological pillars: nativism, authoritarianism, 

and populism. Nativism frames the nation as an 

ethnically homogeneous community threatened 

by outsiders, authoritarianism emphasizes law, 

order, and traditional morality, and populism posits 
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a binary opposition between the virtuous “people” 

and a corrupt “elite” (Mudde & Kaltwasser, 2017). 

Mudde further argues that the normalization of the 

populist radical right constitutes a “fourth wave” 

of far-right politics in Europe, where these actors 

no longer merely challenge liberal democracy but 

also act as agenda setters within it (Mudde, 2019a). 

Their success is linked to larger socio-cultural 

transformations, including globalization backlash, 

migration anxieties, and perceived threats to 

national sovereignty. Brubaker points out that far-

right rhetoric has shifted from purely nationalist 

to “civilizational,” framing Europe as a cultural 

bloc under siege, which intensifies perceptions of 

existential threat (Brubaker, 2017). Norris add that 

this development can be seen as part of a broader 

cultural backlash against cosmopolitan and post-

materialist values, fueling demands for a return to 

traditional hierarchies and national primacy (Norris 

& Inglehart, 2019).

These ideological pillars manifest discursively 

through a persistent “us vs. them” dichotomy. 

The construction of the Other typically targets 

immigrants, global elites, the European Union 

bureaucracy, or domestic political opponents. As 

Edward Said’s work on Orientalism suggests, such 

processes of othering operate as mechanisms 

of cultural exclusion, reproducing hierarchies 

between an authentic national community and 

external threats (Said, 1978). Teun van Dijk further 

shows that these discursive distinctions are not 

incidental but operate as structural strategies that 

normalize racism and exclusion in media narratives 

(van Dijk, 1993). Far-right actors often situate their 

discourse in a permanent state of crisis. Ruth 

Wodak (2015) calls this the “politics of fear”, in 

which crisis functions as a discursive device that 

justifies radical solutions and mobilizes emotions 

such as anger, nostalgia, and resentment. As 

Betz (1994) notes, such crisis narratives are often 

anchored in topics with high emotional resonance, 

immigration waves, terrorism, moral decay, or 

family decline, which create a sense of urgency. On 

short-form platforms like TikTok, these messages 

are distilled into brief, visually striking formats that 

intensify their emotional impact and accelerate 

virality. From a mediatization perspective, 

these developments can be understood as part 

of a broader structural transformation in the 

relationship between media and politics. Mazzoleni 

& Schulz (1999) conceptualize mediatization as the 

process by which political actors adapt their logic 

to the demands of mass media, often prioritizing 

visibility and spectacle over deliberation. 

Strömbäck (2008) deepens this framework 

by identifying four phases of mediatization, 

culminating in a stage where media logic 

becomes fully internalized by political institutions. 

Kriesi et al. (2008) argue that globalization and 

European integration have further intensified this 

process, as parties must increasingly compete for 

attention in a transnational media environment. 

Reinemann et al. (2019) demonstrate that populist 

parties are particularly adept at leveraging this 

media environment, exploiting news values 

such as conflict and personalization to secure 

disproportionate coverage. Waisbord adds that the 

rise of digital populism has brought new challenges, 

including mob censorship and coordinated 

online harassment, which can distort democratic 

debate and silence critical voices (2024). From a 

democratization perspective, the routinization 

of ‘us vs. them’ binaries thus functions as a soft 

pathway to competitive authoritarian tendencies 

by stigmatizing opposition and delegitimizing 

intermediary institutions. This discursive work 

matters precisely because it precedes, and often 

normalizes, later institutional changes.

Digital Propaganda and Platform Logics
The mediatization of politics has transformed 

propaganda strategies. Scholars have argued that 

the digital environment allows far-right actors to 

bypass traditional gatekeepers, personalize their 

messages, and directly engage with audiences 

(Engesser et al., 2017). TikTok represents a 

distinctive case: unlike Twitter or Facebook, its 

algorithmic content distribution is not primarily 

based on explicit follower networks but on 

behavioral data, allowing political content to reach 

politically disengaged users. Julia Ebner (2023) 

describes this as “politainment”, where ideology 

is blended with humor, music, and pop culture 
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references, lowering cognitive resistance and 

normalizing extremist frames. Empirical studies 

suggest that far-right TikTok content frequently 

relies on youth slang, memes, and pop-cultural 

cues, producing what “aestheticized extremism”. 

This packaging creates a sense of playfulness, 

masking the radical nature of the message 

while fostering online community-building. 

Klein and Muis (2019) identify three strategic 

pillars of far-right digital communication: (1) the 

reproduction of anti-establishment narratives, (2) 

the personalization and heroization of leaders, and 

(3) the construction of emotionally potent visual 

narratives with viral potential. These strategies 

align with TikTok’s affordances, short, looping 

videos optimized for repetition and engagement. 

Gatekeeping bypass is not normatively neutral: 

where intermediary institutions are framed as 

‘corrupt elites,’ direct-to-audience pipelines can 

recalibrate accountability, shifting trust away 

from formal checks toward personalized leaders, 

a pattern associated with democratic erosion. 

Gerbaudo (2018) conceptualizes this phenomenon 

as an “elective affinity” between populism 

and social media platforms, arguing that their 

affordances, direct communication, emotionality, 

and virality, are especially well-suited to populist 

logics. Engesser et al. (2017) empirically show that 

populist politicians use digital media not just for 

outreach but to fragment and reframe ideological 

narratives, selectively amplifying those that fit their 

populist agenda. Krämer (2017) further explores 

how right-wing populists employ online spaces 

to construct alternative information ecosystems, 

turning the internet into a tool for mobilization 

rather than deliberation. Maly (2019) highlights 

the rise of “algorithmic activism,” where far-right 

groups deliberately produce content optimized for 

platform algorithms, ensuring higher reach and 

visibility without relying on mainstream media 

coverage. This integrated analysis reveals that 

platforms like TikTok are not merely technical 

conduits for content delivery; their algorithmic 

architectures, content incentive structures, and 

affordance sets actively shape what kinds of 

political messaging are produced, amplified, and 

encountered, making them constituent actors in 

the communication ecosystem through which 

PRR parties build their public presence and 

normalize their discourse.

Algorithmic Radicalization and Echo 
Chambers
The success of far-right actors on TikTok cannot 

be understood without considering the platform’s 

algorithmic infrastructure. Research on algorithmic 

radicalization shows that recommendation 

systems can progressively expose users to more 

extreme content (Rauchfleisch & Kaiser, 2021). Eli 

Pariser’s (2011) seminal concept of the filter bubble 

explains how personalization technologies curate 

content that confirms users’ prior beliefs, reducing 

exposure to diverse viewpoints and reinforcing 

pre-existing cognitive biases. This narrowing of 

informational diversity contributes to the creation 

of self-reinforcing ideological enclaves. Cass 

Sunstein (2017) further develops this argument by 

warning that digitally mediated “echo chambers” 

and “information cocoons” fragment the public 

sphere and intensify polarization, as like-minded 

users selectively amplify each other’s views. 

Empirical research supports these theoretical 

claims: Ribeiro et al. (2020) demonstrate how 

algorithmic recommendation pathways on 

YouTube can lead users from mainstream content 

toward increasingly radical material, mapping a 

progression often referred to as the “rabbit hole” 

effect. Kaiser & Rauchfleisch (2021) complement 

these findings by examining the effects of 

deplatforming far-right content creators, showing 

that while removal from mainstream platforms 

reduces reach, alternative ecosystems can sustain 

extremist communities.

Importantly, TikTok’s For You Page (FYP) can expose 

even non-political users to far-right content, a 

dynamic that differentiates it from follower-based 

networks. This makes TikTok a site not only of 

confirmation bias but of incidental radicalization, 

where users may encounter extremist narratives as 

entertainment. Such personalization can reweight 

the public sphere toward affective homophily, 

where algorithmic affinity sorts of users by shared 

emotions and grievances rather than deliberative 
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interests. Over time, this process lowers the social 

costs of endorsing illiberal preferences and softens 

resistance to democratic guardrails, normalizing 

rhetoric that would otherwise remain at the 

margins.

Framing, Agenda-Setting, and the 
Aestheticized Mobilization of Politics
The rhetorical success of far-right digital 

propaganda is deeply tied to framing processes 

and agenda-setting dynamics. Entman (1993) 

argues that media do not simply report events but 

select, emphasize, and organize them in ways that 

guide audience interpretation. On TikTok, far-right 

actors frequently construct frames juxtaposing 

“the pure people” against “corrupt elites,” evoking 

narratives of cultural loss and portraying the nation 

as facing imminent crisis and decline. These frames 

culminate in a redemptive promise, suggesting 

that the movement offers the solution to restore 

order. Papacharissi’s (2015) notion of affective 

publics adds that digital platforms transform 

emotions like anger, fear, pride into organizing 

principles of political discourse. On TikTok, this 

affective dimension is amplified by the audiovisual 

aesthetics of short-form videos, where music, 

rapid editing, and direct address create immersive 

experiences that foster identification and 

emotional contagion. Miller-Idriss (2022) notes that 

such symbolic strategies normalize extremist ideas 

in everyday contexts, while Klein and Muis (2019) 

show that online far-right groups actively cultivate 

discontent through repetitive and emotionally 

charged narratives. Agenda-setting theory 

complements this perspective by explaining how 

the salience and repetition of issues elevate them 

in public consciousness, shaping what audiences 

perceive as urgent (McCombs & Shaw, 1993). On 

participatory platforms, this process becomes 

more interactive: stitches, duets, and comment 

threads enable users to co-produce meaning, 

reinforce in-group identity, and amplify calls to 

action. At scale, these recurring frames do not 

merely shape salience but also redefine legitimate 

solutions, often normalizing proposals that weaken 

democratic checks and balances. This process 

is further intensified by the aestheticization and 

gamification of politics. Highfield and Theocharis & 

van Deth (2018) highlight how digital participation 

becomes a form of play, rewarding users with 

social recognition and belonging. Campaigns 

such as those of FvD use campus references, 

upbeat music, and playful tone to invite followers 

into a “community of resistance.” This aesthetic 

laundering transforms norm-violating content into 

shareable play, blurring the line between satire 

and sanction, and lowering audiences’ sensitivity 

to illiberal proposals.

Theoretical Framework
This study is grounded in three complementary 

theoretical lenses: the Populist Radical Right (PRR) 

paradigm, media effects theories (framing and 

agenda-setting), and the mediatization framework. 

Rather than deploying these frameworks in 

parallel as independent descriptive tools, the 

study treats them as analytically nested: the PRR 

paradigm identifies what is communicated (the 

ideological content), framing and agenda-setting 

theory explain how that content is structured and 

prioritized (the rhetorical-cognitive dimension), 

and mediatization theory contextualizes why 

digital platform logics reinforce and amplify 

those communicative strategies (the structural-

institutional dimension). This nested architecture 

allows for a coherent analytical movement from 

ideology to rhetoric to platform affordances, 

rather than treating each framework as a separate 

analytical layer. The PRR framework provides a 

conceptual basis for identifying the ideological 

core of the discourse under analysis, nativism, 

authoritarianism, and populism (Mudde, 2007). 

These dimensions inform the coding of TikTok 

content, guiding the identification of crisis frames, 

scapegoating rhetoric, and anti-elite cues. Framing 

theory is applied to analyze how far-right actors 

select and emphasize certain problem definitions, 

causal interpretations, and moral evaluations in 

their videos (Entman, 1993): it thus operationalizes 

the PRR ideological dimensions at the level of 

communicative practice. Agenda-setting theory 

complements this approach by elucidating how 

repetition and prominence of specific issues on 

TikTok may shape public priorities and perceptions, 
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adding a salience-based dimension to the framing 

analysis. The mediatization framework then 

connects both to the platform context, explaining 

how TikTok’s affordances and algorithmic 

logic do not merely transmit PRR messages 

but actively reconfigure their form, reach, and 

emotional charge. Together, these frameworks 

allow us to examine not only what messages are 

communicated but also how platform dynamics 

may amplify their salience and emotional impact. 

By integrating these perspectives, the study 

situates TikTok propaganda as both a reflection of 

broader political transformations and as an active 

force in shaping democratic discourse, mobilizing 

publics, and potentially accelerating processes of 

polarization and radicalization across Europe. The 

study also draws on the democratization literature. 

Acemoglu and Robinson's (2006) distinction 

between "inclusive and extractive institutions" is 

useful for analyzing the potential erosive effects of 

far-right discourse on democratic institutions. The 

ways populist discourse undermines institutional 

stability is considered alongside Levitsky and Way's 

(2010) concept of "competitive authoritarianism," 

and how messages spread on TikTok challenge 

the normative boundaries of liberal democracy. 

Concretely, the article operationalize these links 

by coding not only frames, but also institution-

targeting cues (courts, public broadcasters, 

oversight bodies) and executive-empowerment 

cues (states of exception, emergency talk), treating 

them as discursive correlates of backsliding risk.

Methodology
This study adopts a qualitative and comparative 

research design to examine how far-right parties 

in Europe construct and disseminate propaganda 

through TikTok. The empirical focus is on three 

emblematic cases: Alternative für Deutschland 

(AfD) in Germany, Rassemblement National (RN) 

in France, and Forum voor Democratie (FvD) in the 

Netherlands. These parties were chosen because 

of their electoral relevance, their consistent use of 

TikTok as a communication tool, and their capacity 

to represent diverse rhetorical and aesthetic 

strategies within the broader populist radical right 

family.

To strengthen the comparative dimension, the 

study employs a Most Similar Systems Design 

(MSSD) as its primary framework. Within this 

design, the dependent variable is the discursive 

strategy adopted on TikTok by each party, 

operationalized through the specific combination 

of ideological frames, rhetorical devices, aesthetic 

choices, and emotional registers observed in 

the sampled videos. The independent variable, 

which is held roughly constant across cases, is 

the structural context shared by all three parties: 

operating within established European liberal 

democracies, belonging to the PRR party family, 

and deploying TikTok as a major communication 

channel targeting youth audiences. The analytical 

objective is therefore to identify and explain variance 

in TikTok communication strategies across parties 

that operate in structurally similar conditions. The 

explanatory factors examined to account for this 

variance include national political culture (e.g., 

the specific shape of nativist discourse in each 

country), party organizational characteristics 

(e.g., leader-centrism vs. collective identity), 

and rhetorical tradition (e.g., conspiratorial vs. 

plebiscitary vs. ironic framing). The three selected 

cases share a range of structural similarities: they 

are all populist radical right parties operating 

within established European democracies, 

making use of TikTok as a major campaign and 

propaganda channel, and targeting similar issue 

areas such as immigration, sovereignty, and 

cultural identity. These shared systemic features 

create a controlled comparative environment that 

allows for the isolation of these explanatory factors. 

MSSD is particularly appropriate here because it 

minimizes background noise by holding constant 

factors such as regime type, platform affordances, 

and the ideological family of the parties, thereby 

enabling a more precise analysis of how national 

political cultures and party-specific strategies 

shape TikTok communication.

The analysis is based on a corpus of thirty 

TikTok videos retrieved from official or verifiably 

affiliated party accounts between 2024 and 2025. 

Video selection followed a set of explicit criteria 

designed to ensure both thematic breadth and 
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analytic comparability. First, only videos posted 

by official or verifiably affiliated accounts were 

included, to maintain source consistency across 

cases. Second, sampling aimed to capture 

thematic variation across the core issue domains 

identified in the PRR literature: immigration 

and border policy, European integration and 

sovereignty, national identity and cultural threat, 

and anti-elite critique. Third, format diversity was 

deliberately sought, encompassing talking-head 

addresses, meme-based productions, edited 

montages, and leader-centered vignettes, to 

ensure that aesthetic and rhetorical strategies 

could be examined across different content types. 

Fourth, videos were selected to represent different 

temporal moments within the 2024–2025 period, 

avoiding clustering around single events. Fifth, 

only videos for which full engagement metrics 

were publicly accessible at the time of retrieval 

were retained, to enable consistent cross-case 

comparison of diffusion. The resulting corpus of 

videos (ten from AfD, five from RN, and four from 

FvD, reflecting differences in account activity 

levels and data accessibility) was designed to 

allow close, qualitative examination while still 

permitting meaningful cross-case comparison. 

It should be acknowledged that this selection 

cannot claim statistical representativeness; 

rather, it constitutes a purposive sample oriented 

toward theoretical saturation within each case. 

All videos were archived with URL, date, duration, 

and engagement metrics (views, likes, shares, and 

comments) to provide a record of their diffusion at 

the time of analysis.

The study employs a combination of discourse 

analysis and thematic content analysis, integrating 

a deductive codebook derived from the literature 

on the populist radical right with inductive open 

coding to capture emergent, platform-specific 

patterns. The codebook was structured around 

the three core ideological dimensions identified 

by Mudde, nativism, authoritarianism, and 

populism and operationalized through a set of 

thematic frames commonly used in research 

on media effects and political communication, 

including crisis narratives, cultural threat 

constructions, and the dichotomy of “people 

versus elite” (Mudde, 2007). Building on framing 

theory and agenda-setting theory, the analysis 

examines how the videos define problems, 

attribute blame, and propose solutions, while also 

assessing how repetition and salience contribute 

to the prioritization of issues in the digital sphere 

(Entman, 1993). Particular attention is paid to 

audiovisual aesthetics such as editing pace, 

music, typography, and use of humor or irony 

given TikTok’s emphasis on visual and affective 

engagement. To address the inherent limitations 

of MSSD, such as its inability to fully capture intra-

country heterogeneity or the evolving dynamics 

of platform algorithms, the study integrates 

qualitative case-specific data, including leader-

centered messaging, party manifestos, and 

relevant national policy debates. This multi-

layered approach ensures a more comprehensive 

interpretation of observed differences. Future 

research could expand this design by incorporating 

longitudinal content analysis or audience 

reception studies to strengthen causal inference 

and explore the downstream political effects of 

TikTok propaganda (Landman, 2008). Coding 

was conducted in a qualitative data analysis 

environment that enabled hierarchical code 

structures and systematic memo writing. Two 

trained coders with proficiency in German, French, 

and Dutch coded all videos independently after a 

calibration phase designed to refine operational 

definitions and ensure interpretive consistency. 

Discrepancies were discussed and resolved by 

consensus, and intercoder reliability was calculated 

using Krippendorff’s (2004) alpha for key 

categories such as frames, ideological pillars, and 

rhetorical devices. Where reliability thresholds fell 

below acceptable levels, categories were clarified 

and recoded until satisfactory agreement was 

reached. The engagement data were normalized 

where possible using per-follower rates and time-

adjusted metrics to facilitate cautious comparison 

across parties and national contexts. Although 

the analysis does not attempt causal inference 

regarding algorithmic amplification, the inclusion 

of engagement metrics offers insight into the 

relative diffusion and resonance of the different 
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message types.

Ethical considerations were central to the 

research design. The analysis draws exclusively on 

content that is publicly accessible and produced 

by political parties or public figures, thus not 

involving private individuals as research subjects. 

The study adheres to platform terms of service and 

does not employ invasive data collection methods. 

A replication package containing the codebook, 

coding instructions, and the list of analyzed video 

URLs is prepared to ensure transparency and 

reproducibility, allowing other scholars to audit 

or build upon the findings. While the qualitative 

and platform-specific nature of the data limits the 

generalizability of the results, the methodological 

approach, anchored in MSSD offers a rigorous and 

transparent framework for understanding the 

interplay between digital media logics and the 

discursive strategies of the populist radical right.

Findings and Discussion

AfD’s TikTok Discourse: A Discourse-Analytic 

Interpretation

The TikTok activity*1of Alternative für Deutschland 

(AfD) offers a revealing case of how contemporary 

digital populism is articulated through audiovisual 

media. The Brandenburg regional chapter in 

particular has developed a content strategy that 

speaks directly to younger cohorts by reanimating 

the canonical themes of far-right discourse, 

othering, crisis narration, anti-elitism, and national 

identity defense, within the idiom of short-form, 

aesthetically polished video. Filters, dramatic 

music, performative staging, and rapid montage 

techniques convert political messaging into an 

affective experience, allowing viewers not only 

to process arguments but also to feel them. The 

algorithmic architecture of TikTok facilitates the 

viral spread of such emotionally charged material, 

extending AfD’s reach beyond its existing base 

and embedding its rhetoric within the broader 

attention economy of youth culture.

1 Details of the coding framework used in the video analysis can be found in the appendices. 

Close analysis of ten representative clips, using 

the deductive-inductive codebook described 

in the methodology, reveals three interlocking 

layers of meaning-making. The analysis proceeds 

by identifying, for each video, the dominant 

ideological frame (nativism, authoritarianism, or 

populism), the specific rhetorical device employed 

(metaphor, irony, direct address, visual symbolism), 

the affective register activated (fear, anger, pride, 

humor), and the platform-specific aesthetic 

strategies (editing pace, music, typography) 

through which these are realized. At the first layer, 

crisis construction occupies center stage. Videos 

present the German polity as being in systemic 

decline, its citizens abandoned by a detached 

elite, and its core values under threat. Aesthetic 

cues reinforce this mood: monochrome filters, 

degraded archival footage, and ironic theatrical 

scenes transform abstract structural critique into 

concrete, personalized spectacle. In one widely 

circulated clip, Health Minister Karl Lauterbach is 

shown in mock handcuffs, while another depicts 

Green Party co-leader Robert Habeck being 

figuratively “discarded” into a trash bin. Such 

scenes do more than satirize; they ritualize public 

anger, offering what might be termed a mediated 

catharsis. By converting outrage into humor, these 

videos authorize hostile emotions as legitimate 

and even entertaining, thereby enhancing the 

social acceptability of transgressive critique.

A second layer centers on othering. AfD advances 

not only explicit anti-immigrant messages but 

also frames that position migrants as drains on the 

welfare system and as undeserving beneficiaries 

of taxpayers’ labor. Some clips simulate man-

on-the-street interviews, in which captions and 

dramatic cutscenes underscore the claim that 

“foreigners are consuming the wealth of hard-

working Germans.” In line with Teun van Dijk’s 

theorization of the “us versus them” schema, these 

portrayals construct an affectively loaded binary in 

which indignation and resentment are cultivated 

alongside information. The persuasive force lies 

as much in the affective charge anger, frustration, 
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righteous indignation as in the propositional 

content. In this way, AfD’s videos function as 

affective propaganda, producing not only political 

ideas but political feelings calibrated to mobilize 

viewers.

The third layer of the discourse revolves around 

anti-elitism and sovereignty reclamation. National 

broadcasters, EU institutions, and progressive 

parties such as the Greens are framed as 

embodiments of an oppressive establishment, 

enabling AfD to present itself as the authentic 

tribune of the people. Recurrent calls for the 

abolition of compulsory broadcasting fees 

combine economic populism with ideological 

defiance, while EU-focused clips narrate Brussels 

as a “global tutelage” imposed upon the German 

nation. The visual rhetoric of these pieces slow-

motion imagery, solemn narration, heroic framing 

of party leaders evokes the mood of liberation 

struggles and repositions AfD as the vanguard 

of a digitally mediated fight for national self-

determination.

Although the full coding table is presented in 

the supplementary dataset, several illustrative 

examples highlight the range of discursive 

strategies employed. These include crisis-

construction videos depicting politicians such as 

Lauterbach in handcuffs and Habeck in trash bins, 

faux interview segments alleging that “foreigners 

take German money,” satirical attacks targeting 

the Green Party, and calls for the abolition of public 

broadcasting fees. The corpus further contains 

clips emphasizing strict border control, protection 

of the economic interests of the middle class, 

endorsements of local candidates, and direct 

appeals for political mobilization. Collectively, 

these examples reveal a consistent aesthetic that 

fuses irony, urgency, and theatricality to heighten 

emotional resonance and facilitate audience 

engagement.

Importantly, this analysis does not stop at the 

textual and visual levels but also incorporates 

interactional dynamics. Engagement metrics likes, 

shares, comment volumes indicate that AfD’s clips 

operate as two-way circuits of meaning rather 

than one-way broadcasts. Comment sections 

under “Mittelschicht” and local-endorsement 

clips feature high densities of affirmative remarks 

and slogan repetition, suggesting that audiences 

are not merely consuming but co-constructing 

the message, transforming TikTok into a site of 

micro-community formation and ideological 

reinforcement. In this sense, the platform 

serves not just as a distribution channel but as 

a space of belonging, producing a digital echo 

chamber in which grievance is normalized and 

collectivized. These findings align with discussions 

of institutional decline in the democratization 

literature. Crisis and anti-elite discourses can 

normalize the institutional erosion practices 

observed in competitive authoritarian regimes 

(Mounk, 2018). The AfD and RN discourses create 

a political climate that mobilizes public opinion 

in favor of the executive branch, creating a 

"permanent state of crisis" that can undermine 

democratic oversight mechanisms.

Taken together, these findings suggest that AfD 

uses TikTok to aestheticize radical messages, 

rendering them more palatable, shareable, 

and socially legitimate. The combination of 

visual spectacle, ironic humor, and emotional 

provocation allows the party to perform a subtle 

radicalization function shifting the bounds of 

acceptable discourse without appearing overtly 

extremist. This strategy illustrates the capacity 

of short-form, algorithmically amplified media 

to transform far-right communication into an 

ambient, affective presence in the daily media diet 

of younger Germans.

The New Language of Digital Nationalism 

in France: An Analysis of Rassemblement 

National’s TikTok Discourse

Rassemblement National (RN) rearticulates the 

lexicon of classic right-wing populism for youth-

dense audiences by leveraging TikTok’s short-

form, affect-forward affordances. Central to this 

strategy is the calibrated mediation of leadership. 

Jordan Bardella’s omnipresence in the corpus 

captured in quotidian vignettes such as eating 
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sweets, gaming, or addressing viewers in casual 

attire produces a carefully managed vernacular 

intimacy that legitimizes political messaging not 

through distant charisma but through proximity 

and familiarity. In this register, leader cult is 

constructed less via assertions of exceptional 

superiority than through a choreography of 

approachable normalcy; authority is naturalized 

as everydayness. Consequently, RN’s canonical 

talking points circulate not as directives from 

an exalted figure but as invitations to shared 

sentiment, thereby translating ideological content 

into the grammars of belonging and affective 

identification.

Beyond individualized leadership promotion, 

RN’s discourse assembles national-scale crisis 

narratives that reposition the party as a truth-

telling counterpublic. Recurrent formulations, 

e.g., “Emmanuel Macron joue régulièrement sur 

les peurs” ("Emmanuel Macron regularly plays on 

fears.") cast the presidency and government as 

entrepreneurs of anxiety who manipulate risk and 

insecurity for partisan advantage. This rendering of 

incumbency as fear-mongering is interwoven with 

RN’s self-presentation as guardian of “the people,” 

a dyadic schema that anchors a familiar populist 

binary (“us”/“them”) within TikTok’s accelerated 

aesthetic economy. Music selection, color grading, 

and rhythmic transitions do not merely carry 

propositional content; they stage and stabilize 

particular affective states, aligning cognitive 

uptake with mood induction so that attitude 

formation and emotional experience co-occur 

in the span of a few seconds. In this sense, RN’s 

agenda setting is both issue-centric and mood-

centric: crisis is framed, but it is also felt, and the 

platform’s algorithm rewards precisely such high-

retention, affect-laden formats.

Anti-immigration rhetoric remains a principal 

spine of the repertoire and is increasingly 

packaged in a plebiscitary idiom. Videos centered 

on “Organisons le référendum sur l’immigration!” 

("Let's hold a referendum on immigration!") 

recode exclusionary propositions as participatory 

empowerment, shifting the locus of agency from 

representative institutions to “the people” directly. 

This move does more than soften the edge of 

nativism; it reanimates a longstanding populist 

ideal of direct democracy while transforming 

policy restriction into a test of collective 

sovereignty. Slogans such as “les Français d’abord” 

("The French first") consolidate distributive claims 

around national identity, implying that social 

rights and protections are the rightful property of 

the native in-group. The net effect is a rhetorically 

sanitized nationalism assertive but deniable that 

travels efficiently in an environment optimized for 

conviviality and quick recognition.

A second, complementary strand centers on hope 

and emotional repair. Clips addressed “à ceux qui 

désespèrent…” (“to those who despair…”) (employ 

low-key soundscapes, direct-to-camera address, 

and austere visual fields to position the party as 

a psychosocial resource as much as a political 

alternative. Here RN functions as a container for 

diffuse precarity: the promise is not only policy relief 

but also affective steadiness. For younger cohorts, 

often targeted by TikTok’s discovery mechanisms, 

this dual offering is powerful anger is named and 

validated, yet it is simultaneously bracketed by 

reassurance and communal invitation. Insofar as 

the platform’s recommendation system tends 

to surface content that sustains attention and 

completion, such emotionally adhesive clips are 

well placed to circulate beyond committed publics, 

acquiring reach precisely by merging grievance 

with solace.

The empirical corpus underpinning this analysis 

consists of ten clips posted by Rassemblement 

National’s official TikTok account, each 

representing a distinct convergence of thematic 

focus, rhetorical style, and aesthetic cue. These 

include leader-centered vignettes that blend 

visual humor with intimacy, referendum-framed 

anti-immigration appeals depicting migration as a 

societal threat, critiques of government accused of 

manipulating public fear, crisis narratives framing 

France as a “nation in crisis,” mobilizational calls 

urging supporters to join the movement, welfare-

justice claims prioritizing native citizens, identity-
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building pieces employing family imagery as 

a metaphor for the nation, event-promotion 

reels that pair spectacle with political activation, 

segments of political humor that co-stage irony 

and leader charisma, and hope-infused addresses 

that recast despair as collective resilience. Rather 

than focusing on individual links, the analysis 

foregrounds the narrative functions of these clips 

to demonstrate how RN strategically alternates 

between tones of indignation, reassurance, 

invitation, and pride, thereby maintaining a 

coherent and recognizable visual-rhetorical style.

Taken together, these materials indicate that 

RN’s TikTok strategy hinges on three mutually 

reinforcing operations. First, leadership is 

domesticated through scenes of ordinary life, 

converting distance into trust without forfeiting 

authority. Second, exclusion is laundered through 

plebiscitary frames and distributive nationalism, 

allowing hardline positions to appear as extensions 

of democratic agency and fairness. Third, 

emotional mobilization is stabilized by an explicit 

discourse of hope, which binds audiences not only 

to a program but to a mood and a community. 

Under conditions of algorithmic distribution, this 

triad maximizes discoverability and retention while 

minimizing friction: assertive messages are carried 

on aesthetically pleasing, emotionally legible 

surfaces that invite endorsement rather than 

dispute. In effect, TikTok becomes simultaneously 

an ideological vector and an affective commons 

through which RN re-makes far-right politics 

legible and palatable to younger publics.

Digital Conspiracism and the Construction 

of National Identity in the Netherlands: A 

Structural Analysis of FvD’s TikTok Discourse

Forum voor Democratie (FvD) exemplifies a digitally 

native variant of right-wing populism in which 

conspiratorial narration, cultural-decline rhetoric, 

and anti-elite framing converge to produce a highly 

affective and polarizing discourse. TikTok is not a 

peripheral tool but a central arena in this strategy: 

the party systematically deploys short, visually and 

sonically intense clips designed to resonate with 

younger audiences, embedding its ideological 

claims within a matrix of cultural symbols and 

emotional cues. Close reading of ten coded videos, 

applying the same deductive-inductive framework 

used in the AfD and RN analyses, reveals that FvD’s 

messaging is consistently structured around a 

sharp “us versus them” dichotomy. The analysis 

focuses particularly on how conspiratorial framing 

intersects with populist and nativist dimensions, 

and how these are realized through specific 

rhetorical devices and aesthetic choices. The 

“us” is cast as ordinary Dutch citizens seeking to 

protect their country, culture, and traditions, while 

the “them” includes immigrants, EU bureaucrats, 

mainstream media, and deceitful elites. Clips 

beginning with declaratives such as “de elite 

liegt” (“the elite lies”) feed the perception that 

government and media collude to conceal the 

truth, constructing a hermeneutics of suspicion. 

The choice of ominous electronic music and 

full-screen typographic interventions heightens 

urgency and fear, activating viewers not only 

cognitively but somatically.

Anti-immigration rhetoric is positioned not merely 

as policy critique but as an existential imperative 

for the preservation of Dutchness. Repeated 

invocations of “massa-immigratie” ("mass 

immigration") are visually paired with images 

of crowded streets, foreign-language signage, 

and scenes suggesting disorder or violence, 

transforming migration into an invasion metaphor. 

The refrain “Nederland moet Nederland blijven” 

(“the Netherlands must remain the Netherlands”) 

frames national identity as an essence under 

siege, echoing Benedict Anderson’s (2006) 

insight that nations are “imagined communities” 

requiring continual reproduction. FvD’s use of 

domestic imagery, homes, families, pastoral 

scenes constructs an imagined cultural wholeness 

threatened by demographic change, thereby 

narrating identity as crisis. The implicit resolution 

offered is radical closure: only border fortification 

and political rupture can restore the endangered 

community.

The thematic range of the sampled clips extends 

well beyond immigration. EU-skeptical messages, 
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punctuated by slogans such as “weg met de 

EU” (“away with the EU”), portray Brussels as a 

supranational yoke that erodes sovereignty and 

silences the popular will. Media-focused clips 

mobilize the term “nepnieuws” (“fake news”) to 

stage a “crisis of truth” in which legacy journalism is 

complicit in deceiving the public. In this landscape 

of orchestrated deceit, FvD casts itself as the sole 

truth-teller capable of breaking the information 

monopoly. The leader figure, Thierry Baudet, is a 

crucial node in this discursive architecture: debate 

clips labeled “Thierry in debat” showcase him 

not only as an intellectual but as a courageous 

dissident standing against the system. In doing 

so, the party fuses charismatic authority with anti-

elitism, reinforcing the image of Baudet as both 

guide and insurgent.

A notable dimension of FvD’s TikTok practice is 

its cultivation of intimacy and communitarian 

belonging. Clips featuring messages such as 

“samen voor Nederland” (“together for the 

Netherlands”) invite viewers into a collective, 

offering relief from the alienation implied by 

the party’s diagnosis of systemic failure. This 

“aesthetics of intimacy” tempers the harshness 

of crisis rhetoric and facilitates recruitment into 

a shared identity project. At the same time, the 

conspiratorial strand remains salient: videos 

framed around “alles is gepland” (“everything is 

planned”) suggest that pandemics, migration 

flows, and energy crises are orchestrated by 

hidden actors, thus rendering FvD’s political 

program not optional but necessary for survival. 

These narratives resonate strongly with digitally 

literate youth who are already skeptical of official 

narratives, and the highly visual, fast-paced format 

of TikTok strengthens their persuasive force by 

converting argument into spectacle.

Taken together, FvD’s TikTok discourse operates as 

both an explanatory apparatus and a mobilizing 

script. It explains the world through a framework 

of betrayal and decline, identifies culpable elites, 

and provides emotionally satisfying solutions 

that range from national reassertion to collective 

solidarity. Aesthetic features, dark color grading, 

staccato editing, urgent soundtracks, serve not 

merely decorative functions but act as affective 

triggers that keep audiences engaged and prime 

them for algorithmic amplification. The result is 

a hybrid propaganda form in which information, 

emotion, and entertainment are fused, allowing 

FvD to transform TikTok from a leisure platform 

into a digital site of ideological instruction and 

community-building.

Conclusion, Limitations, and Policy 
Implications
This study has examined how three prominent 

European far-right parties, AfD in Germany, RN in 

France, and FvD in the Netherlands, deploy TikTok 

as a site of ideological production, emotional 

mobilization, and identity formation. Through 

discourse analysis and thematic coding of their 

TikTok output, the research demonstrates that 

while the three parties share a common reliance 

on core populist radical right tropes crisis 

construction, cultural threat narratives, anti-elitism, 

and appeals to national identity, their strategies 

diverge significantly in tone, emotional register, 

and aesthetic execution. These divergences reflect 

not only distinct national political contexts but 

also different rhetorical choices regarding humor, 

leader presentation, and the balance between 

antagonism and reassurance. Across all three cases, 

a striking point of convergence is the adaptation of 

far-right rhetoric to the aesthetic and algorithmic 

logic of TikTok: short, visually striking, emotionally 

saturated clips optimized for virality. AfD’s content 

is characterized by a dramatic portrayal of state 

collapse, aggressive elite-blaming, and ironic 

visual provocation, frequently using ridicule and 

theatricality to legitimize hostility as entertainment. 

RN employs a more refined affective strategy, 

combining leader-centered intimacy, hope 

discourse, and empathetic appeals to construct 

the party as a symbolic refuge for anxious youth. 

FvD blends both approaches, fusing direct crisis 

and conspiracy rhetoric with emotionally resonant 

invocations of national identity, family values, 

and traditionalism, thereby producing a hybrid 

style that is both combative and community-

building. The analysis further highlights that FvD’s 
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discourse is uniquely saturated with conspiratorial 

themes that convert structural uncertainty into a 

battle over truth itself. Repeated slogans such as 

“alles is gepland” (“everything is planned”) frame 

social crises, pandemics, migration flows, energy 

disruptions, not as accidents but as deliberate 

manipulations, encouraging a worldview of 

systemic betrayal. Media criticism, framed through 

accusations of “nepnieuws,” (fake news) reinforces 

this epistemic stance and invites audiences to 

seek alternative information ecosystems. AfD 

engages in similar media-bashing but leans more 

heavily on humor and visual shock effects, while 

RN uses more implicit critique, framing its leader 

as a silenced truth-teller rather than mounting 

direct attacks. These differences underscore 

the degree to which each party’s propaganda 

strategy mirrors its relationship to mainstream 

institutions: oppositional and disruptive in the 

German case, plebiscitary and emotive in the 

French, and epistemically insurgent in the Dutch. 

The platform’s algorithmic architecture and 

predominantly young user base have encouraged 

all three parties to simplify and emotionalize 

their messaging. AfD’s rhetoric is comparatively 

sharper and more confrontational, while RN and 

FvD employ a softer, more symbolically layered 

approach that renders politics approachable and 

even playful. Leadership presentation is central to 

this dynamic: AfD’s clips often target bureaucrats 

or migrants, RN uses Bardella to personify trust and 

hope, and FvD foregrounds Baudet’s intellectual 

authority and rhetorical prowess to project a figure 

who is simultaneously charismatic and cerebral. 

Leadership thus becomes not just a messenger 

but an organizing principle of the parties’ TikTok 

communication strategies.

Another important finding is the relationship 

between thematic diversity and rhetorical intensity. 

AfD’s messages are narrower but more radical 

in tone, offering clear-cut diagnoses and calls for 

action. RN’s content is more thematically diverse, 

integrating immigration, leadership, economy, 

family, and youth issues in ways that are often 

humorous or emotionally warm. FvD presents a 

discursive collage that links multiple issue areas, 

media, migration, EU, values, conspiracies, into 

a coherent worldview of systemic crisis, thereby 

creating a comprehensive interpretive framework 

for followers. In all three cases, TikTok content 

appears to function not merely as campaign 

material but as a potential mechanism of identity 

construction and reinforcement; this interpretive 

claim, however, is based on the communicative 

intent and rhetorical design of the content itself, 

and would require audience-side evidence, such 

as ethnographic or survey-based studies, to be 

confirmed at the reception level. From a broader 

perspective, these findings answer the central 

research question of how far-right discourse 

engages young citizens on digital platforms: 

TikTok content does not simply transmit messages 

but actively codes new pathways for politicization, 

combining cognitive framing with emotional 

priming. AfD’s dramatized opposition encourages 

“righteous anger,” RN’s hopeful storytelling fosters 

affective loyalty, and FvD’s conspiratorial frame 

cultivates skepticism toward official narratives 

while offering a sense of collective awakening. 

TikTok thus appears to function as more than a 

channel of message dissemination: the analyzed 

content suggests the platform is designed 

and used as a site where political identity 

construction is attempted, emotional bonds are 

cultivated, and ideological commitments are 

invited to solidify. Whether these communicative 

intentions are realized among actual audiences 

remains a question for future reception-oriented 

research. Despite its contributions, this study has 

limitations that should temper the interpretation 

of its findings. Most importantly, the analysis 

is limited to the production side of political 

communication: it examines the rhetorical design 

and ideological content of TikTok videos, but does 

not include audience reception data. Claims about 

identity construction, affective mobilization, or 

the normalization of far-right discourse must 

therefore be understood as inferences about 

the communicative potential and intended 

effects of the content, not as established effects. 

Without ethnographic observation, survey data, or 

experimental designs, causal inference regarding 

the impact of these videos on viewers is not 
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warranted. The sample of videos, though selected 

according to explicit criteria, cannot capture the 

full variability of each party’s TikTok output over 

time. Engagement metrics provide descriptive 

insight into diffusion patterns but cannot establish 

causal links between exposure and attitudinal 

change. Moreover, translation from German, 

French, and Dutch into English may attenuate 

rhetorical nuance, even though steps were 

taken to preserve semantic and affective fidelity. 

Finally, the opacity of TikTok’s recommendation 

algorithm constrains our ability to observe how 

content is distributed across networks and to what 

extent it reaches non-aligned users. The findings 

hold several implications for policymakers, civil 

society actors, and researchers. They underscore 

the need for media literacy initiatives that equip 

younger audiences to critically engage with 

short-form, emotionally charged political content. 

Regulators and platform designers should 

consider transparency measures for algorithmic 

recommendation systems, given their amplifying 

effect on polarizing content. Democratic parties 

and institutions must recognize that platforms 

like TikTok are not merely entertainment spaces 

but battlegrounds for identity formation and 

ideological persuasion; strategic, evidence-

based counter-narratives could help prevent 

the monopolization of youth attention by 

extremist voices. Future research should expand 

the dataset longitudinally, integrate network 

analysis to map diffusion patterns, and explore 

audience reception ethnographically to better 

understand how these messages are internalized 

and potentially translated into political behavior. 

Taken together, the results suggest that far-

right parties are deploying TikTok not simply 

as a campaign tool but as an ideological and 

affective mobilization platform, weaving together 

crisis narratives, identity politics, and emotional 

resonance with the apparent aim of shaping the 

political imagination of younger generations. 

The extent to which this shaping is achieved in 

practice cannot be established without audience-

level data. This transformation points to a new 

phase in the mediatization of politics in which 

the boundaries between entertainment, activism, 

and propaganda are increasingly blurred and 

in which the struggle for democratic resilience 

must now include the algorithmic public sphere. 

In short, platform logics and far-right discourse 

can interact to produce democratic externalities; 

guarding against them requires strengthening 

both algorithmic transparency and citizens’ 

institutional literacy.
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Table 1 
Codebook for AfD

AfD Video No Thematic Category Discourse Type Key Phrases / Imagery

1 Crisis & State Collapse Visual crisis construction, 
irony Lauterbach in handcuffs; Habeck in the trash

2 Anti-Immigration Othering, victimhood 
narrative “Foreigners are taking German taxpayers’ money”

3 Green Party & Elite 
Critique Systemic criticism, humor “Das Zusammen der Grünen” satire

4 Border Control Informational, accusatory “Wer hat die Grenzen aufgemacht?” (“Who opened the 
borders?”)

5 Middle Class & 
Economy Social justice framing “Wir stärken die Mittelschicht” (“We strengthen the 

middle class”)

6 Anti-Media Rhetoric Populist attack on public 
broadcasting

“Rundfunkzwangsgebühren abschaffen” (“Abolish 
compulsory broadcasting fees”)

7 Strength & Growth 
Message Victory rhetoric, unity “gewachsene Stärke” (“grown strength”)

8 Anti-EU Elitism Institutional critique “EU-Establishment … Spiegel vorhalten” (“Hold a mirror 
up to the EU establishment”)

9 Local Belonging & 
Mobilization Identity-building “Rainer Galla unterstützt…” (Local endorsement)

10 Social Call to Action Direct mobilization Explicit call for participation

Table 2 
Codebook for RN

RN Video No Thematic Category Discourse Type Key Phrases / Imagery

1 Leader Glorification Visual humor, intimacy Bardella eating candy, playing PS4

2 Anti-Immigration Referendum call “Immigration = menace”

3 Government Critique Targeting and blaming “Macron joue sur les peurs” (“Macron plays on 
fears”)

4 Crisis Narrative Critical analysis, polarization “pays en crise” (“country in crisis”)

5 Political Call Call for participation “Rejoignez-nous” (“Join us”)

6 Welfare & Social Justice Priority framing “les Français d'abord” (“French people first”)

7 National Identity Unity message “photo de famille” (“family photo”)

8 Event Promotion Mobilization “Place Vauban” (event announcement)

9 Political Humor Irony and leader charisma “ring politique”

10 Message of Hope Empathic and reassuring tone “à ceux qui désespèrent” (“to those who despair”)

Appendixes

Far-Right Propaganda on TikTok:  A Comparative Analysis of AfD, RN, and FvD ■  Fatmanur PARLAK  • Alperen AKTAŞ   

https://www.nytimes.com/2018/03/10/opinion/sunday/youtube-politics-radical.html
https://www.nytimes.com/2018/03/10/opinion/sunday/youtube-politics-radical.html
https://www.nytimes.com/2018/03/10/opinion/sunday/youtube-politics-radical.html


17

Yeni Medya ■ Hakemli ,  ulus lararas ı ,  e -D ergi

New Media ■ Pe er rev iewe d, international ,  e -Journal
Sayı ■ Vol .  20 ,  Bahar ■ Spring (2026)

TikTok’ta Aşırı Sağ Propaganda: AfD, RN ve 
FvD Üzerine Karşılaştırmalı Bir Analiz

Genişletilmiş Özet  
Bu makale, Avrupa’da yükselişini sürdüren 

Popülist Radikal Sağ (PRS) partilerin, genç 

seçmenlere ulaşmak amacıyla TikTok’u nasıl 

stratejik ve sistematik bir siyasal iletişim alanına 

dönüştürdüğünü derinlemesine incelemektedir. 

Günümüzde sosyal medya, siyasal aktörlerin 

seçmenlerle doğrudan etkileşim kurduğu birincil 

mecra haline gelmiştir. Özellikle 2020’li yılların 

başından itibaren TikTok, kısa video formatı ve 

algoritmik yapısıyla genç kuşakların bilgi tüketim 

alışkanlıklarını kökten değiştirmiştir. Almanya’da 

Alternative für Deutschland (AfD), Fransa’da 

Rassemblement National (RN) ve Hollanda’da 

Forum voor Democratie (FvD) gibi partiler, 

bu teknolojik dönüşümü ideolojik anlatılarını 

yaygınlaştırmak için bir fırsat olarak görmüşlerdir. 

Çalışma, bu partilerin kısa video formatlarını kriz, 

kültürel tehdit, elit karşıtlığı ve ulusal kimlik gibi 

temel söylemsel çerçevelerin yeniden üretiminde 

nasıl kullandığını analiz etmektedir. Bu bağlamda 

TikTok, yalnızca eğlence odaklı bir sosyal medya 

platformu olarak değil; ideolojik anlatıların 

dolaşıma sokulduğu, duygusal seferberliğin 

örgütlendiği ve demokratik kurumlara 

yönelik güvensizliğin derinleştirildiği özgül bir 

dijital kamusal alan olarak ele alınmaktadır. 

Çalışmanın temel amacı, PRS partilerinin TikTok 

üzerinden geliştirdiği propaganda pratiklerini 

karşılaştırmalı biçimde çözümleyerek, platformun 

genç seçmenlerin siyasal algıları üzerindeki 

dönüştürücü etkisini görünür kılmaktır.

Çalışmanın kuramsal çerçevesi, Cas Mudde’nin 

Popülist Radikal Sağ yaklaşımında tanımladığı 

yerlicilik (nativism), otoriterlik ve popülizm 

eksenlerini temel almaktadır. Bu üçlü yapı, 

PRS partilerinin siyasal kimliğini oluşturan ana 

omurgadır. Yerlicilik, ulus-devletin homojen bir 

yapıya sahip olması gerektiğini savunurken, 

"biz" ve "onlar" karşıtlığı üzerinden göçmenleri, 

azınlıkları ve ulus-ötesi kurumları (örneğin Avrupa 

Birliği) varoluşsal birer tehdit olarak konumlandırır. 

Otoriterlik boyutu ise toplumun katı bir hiyerarşi 

ve düzen içerisinde yönetilmesi gerektiğini 

vurgulayarak, güvenlik ve cezalandırma odaklı 

politikaları meşrulaştırır. Popülizm ise "saf 

halk" ile "yozlaşmış elitler" arasındaki ahlaki bir 

çatışma üzerine kuruludur. Bu ideolojik sütunlar, 

dijitalleşme ve medyalaşma literatürüyle 

birleştirildiğinde, TikTok’un neden bu partiler için 

ideal bir mecra olduğu daha net anlaşılmaktadır. 

TikTok’un kısa, ritmik, yüksek duygulanımlı ve 

algoritma güdümlü yapısı, karmaşık siyasal 

meselelerin basitleştirilmesine ve duygusal 

bir tepki uyandıracak şekilde paketlenmesine 

olanak tanır. Geleneksel medyanın denetim 

mekanizmalarından uzak olan bu platform, 

partilerin kendi gündemlerini belirlemelerine ve 

Table 3

Codebook for FvD

Fvd Video No Thematic Category Discourse Type Key Phrases / Imagery

1 Elite and Government 
Critique

Conspiratorial framing, anti-system 
rhetoric “de elite liegt” (“the elite lies”)

2 Anti-Immigration Advocacy for border control “massa-immigratie” (“mass immigration”)

3 Dutch Identity National belonging “Nederland moet Nederland blijven” (“the 
Netherlands must remain the Netherlands”)

4 Social Values Family and tradition theme “traditionele waarden” (“traditional values”)

5 Anti-EU Rhetoric Sovereignty framing “weg met de EU” (“away with the EU”)

6 Cultural Decline 
Narrative Alarmist tone “het gaat mis” (“everything is going wrong”)

7 Media Critique “Fake news” accusation “nepnieuws”

8 Leader Image Charisma and rhetorical skill “Thierry in debat”

9 Public Intimacy Everyday life depiction “samen voor Nederland” (“together for the 
Netherlands”)

10 Conspiracy and 
Manipulation Claim of orchestrated crises “alles is gepland” (“everything is planned”)
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seçmenlerle "aracısız" bir bağ kurmalarına imkan 

sağlar. Bu bağlamda, PRS partilerinin TikTok 

stratejileri, ideolojik boyutlarına göre aşağıdaki 

gibi özetlenebilir: Yerlicilik, görsel karşıtlıklar ve 

semboller aracılığıyla "ulusal kimlik tehdit altında" 

söylemini işlerken; Otoriterlik, güçlü lider imajı 

ve düzen vurgusuyla "güvenlik ve disiplin şart" 

mesajını verir. Popülizm ise elitleri hicveden mizah 

ve ironi kullanarak "halkın sesi, elitlerin korkusu" 

temasını inşa eder.

Yöntemsel olarak çalışma, benzer demokratik 

bağlamlarda faaliyet gösteren PRS partilerinin 

dijital stratejilerini karşılaştırmak amacıyla "En 

Benzer Sistemler Tasarımı" (Most Similar Systems 

Design) çerçevesinde kurgulanmıştır. Bu yöntem, 

benzer sosyo-ekonomik yapılara sahip ülkelerdeki 

farklılıkları veya benzerlikleri ortaya koymak 

için oldukça etkilidir. 2024–2025 yılları arasında 

partilerin resmi ya da doğrulanabilir biçimde 

bağlantılı TikTok hesaplarından paylaşılan videolar, 

nitel söylem analizi ve tematik içerik analizi 

yöntemleriyle incelenmiştir. Kodlama şeması 

oluşturulurken, hem kuramsal literatürden gelen 

tümdengelimsel kategoriler hem de platformun 

estetik özelliklerinden türetilen tümevarımsal 

kategoriler kullanılmıştır. Videoların müzik seçimi, 

kurgu temposu, tipografi kullanımı, mizah ve 

ironi unsurları titizlikle analiz edilmiştir. Almanca, 

Fransızca ve Hollandaca özgün içerikler iki 

araştırmacı tarafından bağımsız olarak kodlanmış; 

kodlayıcılar arası uyum Krippendorff alfa katsayısı 

ile test edilerek bilimsel geçerlilik sağlanmıştır. 

Görüntüleme, beğeni ve paylaşım verileri, bu 

içeriklerin dijital ekosistemdeki yayılım gücünü 

anlamak adına nicel bir destek sunmuştur.

Bulgular, üç partinin de kriz ve kimlik temelli 

söylemleri ortak bir çerçeve olarak kullandığını; 

ancak bu çerçevenin her partide farklı estetik 

ve duygulanımsal stratejilerle somutlaştığını 

göstermektedir. AfD örneğinde, özellikle 

Brandenburg bölge hesabı gibi yerel odaklı 

mecralarda, devletin çöktüğü ve sistemin 

yozlaştığı anlatıları ön plandadır. AfD, TikTok’un 

sunduğu görsel imkanları kullanarak "teatral" bir 

kriz estetiği yaratmaktadır. Videolarda kullanılan 

karanlık filtreler, gerilim dolu müzikler ve hızlı 

kurgu, seçmende bir aciliyet ve korku hissi 

uyandırmayı amaçlar. Ancak bu korku, ironik 

mizahla harmanlanarak "eğlenceli" bir siyasal 

duyguya dönüştürülür. Böylece radikal söylemler, 

genç kullanıcılar için daha kabul edilebilir ve 

paylaşılabilir hale gelir. RN’nin TikTok stratejisi, 

daha çok "normalleşme" ve "yakınlık" üzerine 

kuruludur. Jordan Bardella gibi genç ve karizmatik 

liderlerin gündelik hayat sahneleri, mutfak 

sohbetleri veya miting arkası görüntüleri, lider 

ile seçmen arasındaki mesafeyi eritir. RN, göç 

ve ulusal egemenlik gibi sert konuları, "adalet" 

ve "katılımcılık" diliyle çerçeveleyerek sunar. Bu 

strateji, partinin radikal geçmişini gölgeleyerek 

onu ana akım bir seçenek olarak konumlandırmayı 

hedefler. FvD ise diğer iki partiden farklı olarak 

daha yoğun bir "komplo anlatısı" ve "epistemik 

isyan" tonu benimsemektedir. Thierry Baudet 

liderliğindeki parti, göç, pandemi kısıtlamaları 

ve Avrupa entegrasyonunu "kasıtlı krizler" olarak 

nitelendirir. TikTok videolarında sıkça kullanılan 

"gerçekleri biz biliyoruz" teması, genç seçmenleri 

birer "aydınlanmış azınlık" olarak hissettirerek 

aidiyet duygusunu güçlendirir.

Sonuç olarak çalışma, TikTok’un PRS partileri için 

yalnızca bir mesaj iletme aracı değil; duygusal 

kamular inşa eden, aracı demokratik kurumları 

itibarsızlaştıran ve otoriter eğilimleri normalleştiren 

bir siyasal iletişim mekânı işlevi gördüğünü 

ortaya koymaktadır. Platformun algoritmik yapısı, 

kullanıcıların ilgi alanlarına göre içerik sunarak 

"yankı odaları" oluşturmakta ve radikal söylemlerin 

ana akımlaşmasına zemin hazırlamaktadır. Kısa 

ve yoğun içerik formatı, derinlemesine tartışma 

imkanını ortadan kaldırarak siyaseti bir "gösteri" 

haline getirmektedir. "TikTok, popülist radikal 

sağın ideolojik anlatılarını estetik bir ambalajla 

sunarak, genç seçmenlerin siyasal hayal gücünü 

yeniden şekillendiren dijital bir laboratuvar işlevi 

görmektedir." Sınırlı örneklem ve algoritmik 

şeffaflık eksikliği bu çalışmanın temel sınırlılıklarını 

oluşturmakla birlikte, elde edilen bulgular dijital 

medya okuryazarlığı ve demokratik dayanıklılık 

tartışmalarına önemli katkılar sunmaktadır. 

Gelecek çalışmaların, bu söylemlerin uzun vadeli 

Far-Right Propaganda on TikTok:  A Comparative Analysis of AfD, RN, and FvD ■  Fatmanur PARLAK  • Alperen AKTAŞ   



19

Yeni Medya ■ Hakemli ,  ulus lararas ı ,  e -D ergi

New Media ■ Pe er rev iewe d, international ,  e -Journal
Sayı ■ Vol .  20 ,  Bahar ■ Spring (2026)

oy verme davranışı ve demokratik normlara bağlılık 

üzerindeki etkilerini boylamsal verilerle incelemesi, 

dijital siyasal iletişimin toplumsal sonuçlarını 

daha kapsamlı biçimde değerlendirmeye 

olanak sağlayacaktır. Demokratik kurumların 

bu dijital meydan okumaya karşı nasıl bir strateji 

geliştireceği, Avrupa siyasetinin geleceği açısından 

belirleyici olacaktır.
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