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ABSTRACT

Narcissism is a personality trait characterised by excessive self-admiration, a sense of superiority, and a desire for
attention. Digital narcissism, on the other hand, is conceptualised as the manifestation of narcissistic tendencies
through individuals' self-presentation, visibility and the pursuit of online validation in digital environments. Academic
interest in the concept of narcissism within the context of digital environments has increased significantly in recent
years. This study aims to examine the structure, development, and research trends of the scientific literature on
narcissism in a digital context through bibliometric analysis. Accordingly, studies falling within the intersection of the
keywords "digital" and "narcissism" were included in the analysis. As part of the research, a search was conducted on
April17 2025, in the Web of Science (WoS) database using the keywords "digital" and "narcissism" with the AND operator,
yielding 166 articles for analysis. The data obtained were analysed using the R Studio Bibliometrix (v4.4.2) package
and evaluated in terms of scientific output, citation structure, countries, journals and keyword networks. The findings
indicate that studies on digital narcissism have increased significantly, particularly in recent years; that these studies
are predominantly concentrated in the field of psychology; and that themes such as social media, self-presentation and
online identity are prominent. Furthermore, the literature is concentrated in certain countries, and interdisciplinary
studies are limited. Consequently, this study highlights current trends in research on narcissism in a digital context and

identifies potential research gaps in the field.

Keywords: Digitalisation, Social Media, Omnipticon, Narcissism, Bibliometric Analysis.

6z

Narsisizm, bireyin kendisine yonelik asiri hayranlik, UstunlUk algisi ve dikkat ¢cekme arzusu gibi 6zelliklerle iliskilendirilen
bir kisilik 6zelligidir. Dijital narsisizm ise bireylerin dijital ortamlarda benlik sunumu, gérinurlik ve gevrimici onay arayisl
Uzerinden narsistik egilimlerini sergilemeleri olarak kavramsallastirilmaktadir. Dijital ortamlar baglaminda narsisizm
kavramina yodnelik akademik ilginin son yillarda belirgin bicimde arttigi gérilmektedir. Bu ¢alisma, dijital baglamda
narsisizm olgusunu ele alan bilimsel literatUrun yapisini, gelisimini ve arastirma egilimlerini bibliyometrik analiz yoluyla
incelemeyi amaglamaktadir. Bu dogrultuda, “digital” ve “narcissism” anahtar kelimelerinin kesisiminde yer alan ¢alismalar
analiz kapsamina alinmistir. Arastirma kapsaminda 17 Nisan 2025 tarihinde Web of Science (WoS) veri tabaninda “digital”
ve “narcissism” anahtar kelimeleri AND operatért kullanilarak taranmis ve toplam 166 makale analiz edilmistir. Elde
edilen veriler R Studio Bibliometrix (v4.4.2) paketi kullanilarak analiz edilmis; bilimsel Uretim, atif yapisi, Ulkeler, dergiler
ve anahtar kelime aglari agisindan degerlendirilmistir. Bulgular, dijital narsisizm temali ¢calismalarin 6zellikle son yillarda
belirgin bicimde arttigini, calismalarin agirlikli olarak psikoloji alaninda yogunlastigini ve sosyal medya, benlik sunumu ve
cevrimigci kimlik temalarinin 6ne ¢iktigini gdstermektedir. Ayrica literatlUrdn belirli Ulkelerde yogunlastigi ve disiplinlerarasi
calismalarin sinirl oldugu gértlmustur. Sonug olarak bu ¢alisma, dijital baglamda narsisizm arastirmalarinin mevcut

egilimlerini ortaya koymakta ve alandaki potansiyel arastirma bosluklarina isaret etmektedir.

Anahtar Kelimeler: Dijitallesme, Sosyal Medya, Omniptikon, Narsisizm, Bibliyometrik Analiz.
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Introduction
Today,newcommunicationtechnologiesandsocial
media platforms affect every aspect of human life.
With the development of digital technologies, the
Panopticon has changed, and individuals are now
monitored without any pressure or coercion. In this
context, the panoptic surveillance mechanism has
first been replaced by the synopticon and then by
the omniopticon. Unlike the other two surveillance
mechanisms, omnioptic surveillance is based on
the individual's consent. Thanks to social media
platforms, surveillance has become easier, and
a consent-based model has emerged, without
the walls and bricks of the Panopticon. Although
omnioptic surveillance is based on individual
consent, it implies exceeding the boundaries of
personal privacy. Han (2024: 44) explains Today's
surveillance society with the statement: "We have
freed ourselves from the industrial-age machines
that enslaved and exploited us, but digital
devices are creating a new form of slavery." In
this context, while digitalisation offers individuals
the opportunity to be observed and monitored
anytime, anywhere, it restricts the freedom of
those who feel compelled to remain constantly
active and facilitates control. Therefore, omnioptic
surveillance directs individuals toward impulsive
behaviour through the pleasure of surveillance
and contributes to personality disorders.

According to Niedzviecki (2019), while we observe
others through new communication tools,
others also observe us. Today, especially on social
media platforms such as Instagram, Facebook,
TikTok, and YouTube, individuals' desire for large
numbers of followers and likes is important
for understanding the relationship between
surveillance and narcissism. Han (2024) defines
social media platforms as the narcissistic ego
machines of our time. Omnioptic surveillance
increases individuals' scopophilic impulses—that
is, their curiosity to observe the lives of others—
and strengthens narcissistic tendencies.

Narcissism was defined as a psychological

condition by Havelock Ellis in 1898 and includes
individuals' self-admiration, desire for recognition,
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and exhibitionistic behaviours (Millon et al., 2023,
p. 441). Narcissistic individuals see themselves as
superior to others and display themselves without
hesitation for power, beauty, admiration, and
desire. There are common points between the
omniopticon and narcissism: individuals fantasise
about unlimited success, power, beauty, or perfect
love; they want to be loved and recognised,;
and they enjoy being observed. For this reason,
the intensity of narcississm may increase under
omnioptic surveillance. Today, individuals strive
more to observe and be observed on social media
platforms, whether the space is private or public.

In recent years, there has been a significant
increase in studies focusing on the relationship
between digital environments, the culture of
surveillance and narcissism. However, the overall
structure, thematic orientations and research
trends of studies on narcissism in the digital
context have not been systematically identified
using bibliometric methods. This study aims
to examine the development of the literature
addressing the phenomenon of narcissism in the
digital context and its research trends through
bibliometric analysis. To this end, studies covering
the period 2003-2025 were screened in the Web
of Science (WoS) database on 17 April 2025 using
the keywords “digital” and “narcissism”, and a total
of 166 articles matching the title, abstract and
keywords were included in the analysis. The data
obtained were evaluated using the Bibliometrix R
Vv4.4.2 package; trends in scientific output, citation
patterns, countries, journals and keyword themes

were analysed via network maps.

From Panopticon to Omnipticon: The
Transformation of Surveillance Society

In the 18th century, authorities sought new
mechanisms to govern and supervise the masses.
In 1785, the structure designed by the Bentham
brothers and called 'Panopticon' inspired the
authorities' search for a control system. The term
'Panopticon' is derived from the combination of
the words 'pan', meaning 'whole', and 'opticon',
meaning 'surveillance. In this context, the

structure was named the Panopticon, meaning
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'Surveillance of the Whole', due to its mission
(Ozdel, 2021: 23). Therefore, the Panopticon has a
significant place in understanding the historical
development of surveillance mechanisms.

Brothers Jeremy Bentham and Samuel Bentham
designed the Panopticon to keep criminals under
control in line with the principle of 'surveillance
without being seen'. The Panopticon is adaptable
to all institutions and aims to keep a large number
of people under surveillance and control. In
other words, the Panopticon is 'a new design of
a building principle that can be adapted to all
kinds of institutions and characteristics where
there are all kinds of people to be kept under
surveillance’ (Bentham, 2016, pp. 9-12). In this
context, buildings designed in the form of a
panopticon can be used as detention centres,
prisons, reformatories, workhouses, factories,
mental hospitals, hospitals, or schools. According
to Foucault, surveillance is everywhere, and
individuals are constantly controlled under
surveillance. In this context, Foucault states that,
thanks to surveillance mechanisms, individuals
have no place to escape, and that the Panopticon
is a kind of 'power laboratory of modern society".
Moreover, in his work 'The Birth of the Prison,
Foucault states that the Panopticon should not
be understood as an imaginary structure. The
Panopticon is a diagram of an ideally designed
mechanism of power' (Foucault, 2015, pp. 301-302;
Balci & Kocaman, 2022: 40). Known in the 18th
century as an architectural design, the Panopticon
Today functions as a political and social structure.
To put it briefly, the Panopticon is a mechanism
for controlling power relations in the daily lives
of ordinary people (Ozarslan, 2016, p. 139). Power,
whose eyes are everywhere, makes individuals
feel that the control is in someone else's hands
by leaving no private space. In other words, the
individual who accepts that they are always being
watched by power and that the control lies with
someone else establishes self-censorship and self-

control over their thoughts.

It is seen that the Panopticon has been
reproduced with technological developments
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and the introduction of the internet into our
lives. The concept of 'Superpanopticon', first
used by Mark Poster and developed by David
Lyon, is expressed as a new surveillance model.
In the superpanopticon, the circular design and
watchtower of the Panopticon are replaced by
modern surveillance devices such as telephones,
computers, the internet, Mobile Electronic
(MOBESE), the Global

Positioning System (GPS), and other computer-

System Integration
and network-based technologies that Ileave
a digital footprint. According to Poster (1996:
184), the superpanopticon, which we encounter
by reproducing the Panopticon and moving it
into cyberspace, transforms our actions into a
comprehensive surveillance discourse, our private
behaviours into public announcements, and our
individual actions into collective language, using

telephone cables and electrical circuits.

In the 2Ist century, we encounter a new
surveillance mechanism compared to others.
With the synopticon concept developed by
Thomas Mathiesen, the unilateral surveillance
understanding of the Panopticon has been
replaced by the bidirectional, ie, mutual
surveillance understanding (Mathiesen, 2010). In
other words, with the synopticon, the surveillance
mechanism is bidirectional. According to
Bauman, the synopticon is a kind of do-it-yourself
Panopticon that lures the majority to admire the
minority rather than hiring a minority to spy on
the majority, which is a much more effective and
economic means of control (Bauman, 2000, p. 133).
Communication technologies and tools constitute
the basis of the synopticon. The masses follow
the minority through tools of the culture industry,
such as television, radio, and cinema. Especially TV
series, films, entertainment programmes, cooking
programmes, contest programmes, and marriage
programmes are among the important examples
of synopticon.

Today, social media platforms, which have entered
our lives through new media technologies, have
brought a different dimension to surveillance.

In surveillance on social media, a situation has
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emerged in which individuals voluntarily share
parts of their lives, mutually follow each other, or
it is unclear who is spying on whom. At this point,
the concept of 'omnipticon’, first used by Jeffrey
Rosen in his 2004 book 'The Naked Crowd', comes
into play to explain the new situation. According to
Pimenta (2010: 272), the omniscient is understood
as a concept that encompasses both Panopticon
and synopticon effects, as well as the control of

everyone by everyone.

The omniscient is a mechanism in which all
users in the network can spy on each other in
surveillance over the social network. Moreover,
social networking sites monitor all users who are
members. According to Han, the digital control
society experiences freedom intensely. According
to him, the inhabitants of the digital Panopticon
are not prisoners, but they live in the illusion of
freedom, and in the digital environment, everyone
spies on each other and is spied on by everyone
(Han, 2020: 12; Han, 2024: 84). In Omniptikon, the
basis of surveillance practices that have changed
with the development of digital communication
technologies is 'voluntary surveillance' in which
everyone who is desirable and pleasurable
watches / peeps / peeping at everyone else. In the
social media environment, the more followers, the
better. In other words, surveillance in the digital

environment is the act of being followed.

Omnipticon enables surveillance at any time and
place, without time or space restrictions. With
the development of digital Communication and
social media, individuals can easily access photos,
information, and comments about the people
they are curious about at any time and place.
In this way, the happiness individuals achieve
through surveillance is not hindered by any
obstacles. In this context, American film producer
and publisher Andy Warhol's quote, 'everyone will
be famous for 15 minutes one day,' brings to mind
that the digital surveillance society is superficial
and devoid of depth with the introduction of
digital Communication and social media into
our lives (Bitirim Okmeydan, 2017, p. 64). Today,
individuals can become famous for a short
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time by producing entertaining and engaging
content for their followers through the accounts
they open in their fields of interest, especially on
social media platforms such as Instagram, TikTok,
and YouTube. In this context, digitalisation offers
individuals the opportunity to become famous
quickly, but only for a short time, without requiring
any training or long-term effort. Moreover, social
media networks provide individuals with the
opportunity to be visible worldwide and to build
an imaginary world in virtual environments, away
from reality, emotions, and individual identities. In
other words, social media platforms, which have
influenced everyone through digitalisation, offer
users the opportunity to build their own imagined
identities and entertainment worlds. Han calls the
new crowd formed with the digital revolution the
'digital herd'. However, Han does not define the
digital herd as a classical mass. The digital herd,
which has no soul and essence, that is, no unifying
and integrating elements, consists of isolated
individuals (Han, 2024, p. 20). Individuals who have
become lonely in the digital herd have become
desirous of spying on others and being spied on
by others in networks to be happy and satisfy
themselves within the Panopticon of the digital

surveillance society.

Digitalisation

The internet, whose place and importance in
our lives increase day by day, has developed
through many stages to date. Especially with the
widespread adoption of Web 2.0 technology in the
2000s and 2010s, users moved from a passive to an
active position (Kapan & Uncel, 2020, p. 277). Unlike
Web 1.0 technology, Web 2.0 has transformed
users from content consumers to content
producers. Web 2.0 is defined as "a philosophy
of maximising collective intelligence and added
value for each participant through the dynamic
creation, sharing, and shaping of information"
(Hoegg et al, 2006, p. 13). In this context, Web
2.0 technology enables users, through platforms
such as Facebook, YouTube, Twitter and Google, to
communicate with other individuals, share photos
and texts, produce content, and interact with the
content of other users. Social media platforms
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have largely eliminated geographical boundaries,
facilitated different

societies, and increased global interaction.

Communication across

The online forums and social network structures
of Web 2.0 differ significantly from traditional
media forms; unlike broadcasting, which is based
on a one-way communication model, social
media networks offer a multi-directional, multi-
participant communication environment. The
rapid adoption of global distribution platforms
has reduced the costs of content production and
sharing; through mechanisms such as retweets,
reposts and user interaction, it has become
possible for content to gain visibility on an
international scale (Flew & losifidis, 2020:15). These
features show that digitalisation has transformed

media and communication dynamics.

With the social networks that entered our lives
through digitalisation, the influence of media on
individuals has increased. According to Han, the
digital communication community has further
eroded the "we." This situation harms collective
consciousness and the public sphere. Han also
argues that digital technology is a narcissistic
ego machine in which everyone can monitor
everyone else (Han, 2024, p. 58). The prominence
of measurable indicators such as likes, number
of followers and engagement on social media
platforms causes individuals to attach more

importance to their online identity presentations.

According to Christopher Lasch (2021: 46), the
media increases the desire for visibility and
recognition by encouraging ordinary individuals
to identify with public figures. Social media
environments have made this visibility search
technically more accessible. Some studies in
the literature suggest that self-presentations
displayed in digital environments may be related
to narcissistic tendencies (Alanka & Cezik, 2016, p.
550). In this context, it can be said that narcissistic
tendencies have become more visible and
widely discussed through digital environments.
However, there is no complete consensus in the
literature regarding the nature of the relationship
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between digitalisation and narcissism. While
some studies argue that digital platforms reinforce
narcissistic tendencies, others suggest that these
environments make individuals' existing self-
orientations more visible. This situation shows that
discussions on digital narcissism lack a unified
theoretical framework and that the concept is
approached with distinct layers of meaning across
disciplines.

The Concept of Narcissism

The personality construct "narcissism", as it is
commonly known Today, comes from the myth
of Narcissus in Ancient Greek mythology. The son
of the river god Kephissos and the nymph Liriope,
Narcissus was a young man of incomparable
beauty. An oracle told Narcissus' mother that he
would live as long as he did not see his face. Not
responding to those who fall in love with him,
Narcissus cruelly rejects the nymph Echo. In the
face of this situation, Ekho, devastated by shame
and grief, falls into infatuation and melts with the
pain of her love within days, and only the echo of
her voice remains. Angered by this situation, the
nymphs and the gods living on Mount Olympus
seek to avenge Ekho and decide to punish
Narkisos with unrequited love. Later on, Narcissus
accidentally sees his reflection in a clear puddle
of water, approaches it to drink, and falls in love
with himself, thinking he has met a wonderful
spirit living in the water. Unable to leave his place,
Narcissus loved his own image as much as he
loved no one. Narcissus, who looks at himself in
the water but receives no response, starts to melt
day by day and consumes his life by watching
himself in the water. The end of the myth varies.
According to some accounts, Narcissus dies by
falling into the water, while others say that after his
death, He takes root where he falls and turns into
a daffodil (Gegtan, 1997, pp. 268-269; Arslanturk,
2020:176-177).

Although narcissistic personality has been seen
all over the world throughout history, it was only
towardstheend ofthe20th centurythat narcissistic
personality gained fame. Before psychoanalytic
theorists studied the concept of narcissism, it
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was studied by the British psychologist Havelock
Ellis in 1898 and associated with the myth of
Narcissus. Ellis used the term " narcissistic " to
explain narcissism, becoming the sexual object of
oneself and sexual perversion (Millon et al.,, 2023,
p. 441). Sigmund Freud expresses narcissism as
a libidinal investment in the self and states that
it is a condition that can be attributed to every
living being to some extent. He also thinks that
mature relationships can be established as long
as they are healthy and reasonable (Freud, 2012:
23; Millon et al,, 2023: 441). Heinz Kohut states that
narcissistic disorder is caused by a fundamental
defect in the structure of the self, rather than
being defined by grandiosity and exhibitionism.
Kohut moves the self to the centre of development
and makes it the essence of being human. Kohut
defined defects in the structure of the self as
low self-esteem, depression, deep feelings of
worthlessness, a sense of rejection, and a hunger
for trust (Masterson, 1981, pp. 16-17; Millon et al.,
2023: 448). To put it briefly, Heinz Kohut attributes
the origin of narcissistic disorder to defects in the
structure of the self, namely, low self-esteem and
trust hunger.

Looking from the past to the present, it is
thought that the discovery of the 'I' began
with the Renaissance. During the Renaissance,
portraits featuring models from everyday life
emphasised individuality, laying the foundations
for modernism. The depiction of the individual
in portraits with objects such as mirrors or
water reflecting themselves not only marks the
discovery of the subject. It can also be considered
as an indicator of the individual putting himself
at the centre of the world (Alanka & Cezik, 2016,
pp. 557-558). The replacement of the social by the
individual, especially competitive individualism,
has helped narcissism gain momentum. The new
cultural environment that glorifies the concept
of self is called "narcissism culture". Today, it is
quite difficult to summarise the psychoanalytic
literature on narcissism due to its volume. This is
because the concept still has many meanings, and
it is not easy to provide an inclusive explanation in
a single formulation.
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Narcissistic Personality Disorder

Narcissism was included in the DSM-III diagnostic
manual prepared by the American Psychiatric
Association (APA) in 1980 and was accepted
as a psychiatric disorder in the category of
personality disorders. Otto Kernberg, in his work
titled "Borderline Conditions and Pathological
Narcissism", published in 1975, explains the basic
characteristics of narcissistic personality as follows:
grandiosity, extreme egocentrism. Although they
are very eager to receive admiration and approval
from others, they lack interest in and empathy
for others. In addition to their lack of empathy,
narcissistic individuals are also unformed in their
own emotions, and their feelings flare up and
dissipate suddenly. They especially lack feelings
of sadness, grief and longing. When they are
abandoned or disappointed, they feel vengeful
anger and resentment rather than genuine
sadness. They also feel intense jealousy towards
people who have things they do not. In this
context, narcissism is not a symbol of self-love,
but of alienation from oneself (Gegtan, 1997, p. 270;
Kernberg, 2023: 214; Hirigoyen, 2021: 154-155).

Jean M. Twenge and W. Keith Campbell, in their
book "The Narcissism Epidemic", state that there
are differences between narcissistic personality
traits and narcissistic personality disorder.
According to Twenge and Campbell, individuals
being narcissistic or narcissistic is not the same
as having a diagnosed psychiatric disorder or
narcissism reaching pathological levels (Twenge &
Campbell,2023,p.49).Ingeneral,thecharacteristics
of narcissistic personality disorder can be listed as
follows, with the data obtained from the literature
examined:vanity, pretentiousness, lack of empathy,
need for appreciation, depression, failure in
business life, problematic close relationships, self-
centeredness and immature self. These individuals
believe they are essential and indispensable. They
are uniquely intelligent, special and superior to
the mortals they have to live with on the planet.
They constantly talk about themselves and their
achievements, trying to establish superiority over
others. Therefore, they are unable to empathise,
see themselves as superior, valuable and special
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than other individuals, think of their own benefit,
do not hesitate to use people for their own
interests, are jealous, dream of unlimited success,
power, beauty, ideal love and exhibit everything
to be liked (Gecgtan, 1997, p. 271; Demirbas, 2019:
233; Millon et al., 2023: 475). In addition, narcissistic
individuals focus on their image in order to create
a flawless external appearance and, in this way,
try to compensate for the deficiencies of their
emotionally chaotic inner world. It reveals that
individuals with narcissistic personality disorder
perceive themselves as exceptional and privileged
and therefore expect special treatment. They also
tend to prioritise their own needs while rejecting
others' rules and criticism.

Research Methodology

Bibliometric analysis is a quantitative method used
by researchers to conduct systematic studies by
enabling them to analyse and evaluate articles on
the subjects of their research in terms of numerical
data (Gan & Wang, 2014; Zupi¢ & Cater, 2014).
Moreover, thanks to the bibliometric method,
which helps identify trends and relationships in
the field of study, researchers can evaluate these
trends (Ramos-Rodriguez & Ruiz-Navarro, 2004;
Liu, 2023). Extensive databases such as Scopus
and Web of Science have made it easier to obtain
bibliometric data. In addition, bibliometric analysis
has become more useful with the advancement of
technology, and software such as the Bibliometrix
package in RStudio, Gephi, Leximancer, and
VOSviewer has made it more practical by helping
analyse and visualise data (Donthu et al.,, 2021, p.
285).

By scaling the data at the micro (institute) and
macro (world) levels, bibliometric analysis enables
analyses such as determining which years saw the
least or most research on the specified subject. In
these countries, research is concentrated, and the
most influential authors in the field under study
are identified. In this way, it provides researchers
with the opportunity to identify the gaps in the
field and direct their studies.

In bibliometric studies, it is crucial to create a
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comprehensive dataset. Since the concept of
“digital narcissism” can be expressed in the
literature with different terms (social media
narcissism and online narcissism, etc.), limiting the
search process to only the term "digital narcissism"
may lead to data loss. Therefore, within the scope of
this study, the keywords "digital" and "narcissism"
were combined to create a more comprehensive
literature set.

In this study, published studies on "digital" and
"narcissism" were analysed. Within the scope of
the study, studies on the subject were examined
by searching the Web of Science (WoS) database
on April 17, 2025, with the keywords "digital" and
"narcissism". In this context, a search for the
keywords "digital" and "narcissism" in the Web
of Science database yielded 199 studies with
matching titles, abstracts, and keywords. However,
filtering was applied in order to reach the sources
directly containing the keywords "digital" and
"narcissism". After filtering by selecting "article"
as the document type, 166 studies were retrieved.
The 166 articles were analysed, and network maps
were prepared using the Web of Science database
and the Bibliometrix R v4.4.2 package.

This study aims to conduct a bibliometric analysis
of the studies containing the keywords "digital"
and "narcissism" in the Web of Science database.
In line with this purpose, the questions sought to

be answered in the study are as follows:

RQl: What is the distribution of “digital” and
“narcissism” themed studies indexed in the Web
of Science database according to years, countries
and fields?

RQ2: Which are the most influential journals in the
literature on “digital” and “narcissism” indexed in
the Web of Science database?

RQ3: What is the conceptual structure of the

studies on “digital” and “narcissism” indexed in the
Web of Science database?
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Figure 1

Profile of Data (R Bibliometrix)

Figure 2

Annual Scientific Production (R Bibliometrix)

Results

Within the scope of this research, studies related
to the keywords ‘digital' and 'narcissism' in the
journals scanned in the Web of Science database
were scanned from the earliest date. As a result of
this search, 166 publications were included in the
study. The 166 research articles were quantitatively
analysed in terms of publication years, keywords,
authors, average annual citation counts, most
productive authors, and authors' countries.

The 166 articles published by 129 publishers whose
data profile we analysed were published between
2003 and April 17, 2025. Of these articles, 44
were single-authored, with an average of about
five authors per article. The average age of the
articles is four years, indicating that the literature

Yeni Medya
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is maturing but may still contain up-to-date

information (Figure 1).

Looking at the publication years of articles on
digital narcissism, it is evident that this thematic
focusinthe academic literature dates back to 2003.
Since 2011, there has been a significant increase.
The data show that 4 articles were published from
2003 to 2013, and 162 from 2013 to April 17, 2025.
Most articles were published in 2022 (n=21) (Figure
2).

Figure 3 displays the distribution of studies
on digital narcissism according to their fields.
Among the 34 fields in which publications were
made on this subject, there are 25 fields with the
highest number of publications. In this context,
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Figure 3
Distribution of the Articles by Field (Web of Science, 2025)

most publications on digital and narcissism were
made in the field of Psychology (n=51). Psychology
(n=28),
Communication (n=27), Science, Technology, and

is followed by Business Economics
Other Subjects (n=11), and Sociology (n=10). Similar
but fewer studies were published in the fields
of humanities, other subjects, social sciences,
educational research, public environment and
occupational health, criminology and penology,
environmental sciences, ecology, information
sciences, library science, literature, psychiatry,
art, and computer science. In this context,
digital narcissism is an interdisciplinary issue
that spans fields such as psychology, business,

Communication, and sociology (Figure 3).

Figure 4 and Table 1 display the geographical
distribution of academic studies on digital
narcissism. In Figure 4 and Table 1, which present
the 15 countries with the highest number of
publications among 68 countries publishing on
digital narcissism, the USA ranks first with 43
publications. China, England, Germany, and Spain
follow it. India, New Zealand, and Poland are the
countries with the fewest publications among the
top 15 countries. It is also seen that Turkey is not
among the top 15 countries with publications on
digital narcissism in Web of Science. As of April
17, 2025, Turkey has three publications in this
database.

According to Table 1, when the number and

Figure 4
Distribution of the Articles by Country (Web of Science, 2025)
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Distribution and Percentages of the Articles by Country (Web of Science, 2025)

Country Number of Publications Percentage
USA 43 2590
CHINA 18 10.84
ENGLAND 17 10.24
GERMANY 17 10.24
SPAIN 14 8.43
NETHERLANDS 8 4.81
SWEDEN 7 4.21
TAIWAN 7 4.21
AUSTRALIA 6 3.61
CANADA 6 3.61
FINLAND 6 3.61
ITALY 6 3.61
INDIA 5 3.0
NEW ZEALAND 5 3.01
POLAND 5 3.01

percentage distributions of academic studies
on digital narcissism are examined, 43 studies,
constituting 25.90% of the total publications, were
conducted in the USA. China follows this at 10.84%,
England and Germany at 10.24%, and Spain at
8.43%. These first five countries account for 65.65%
of all publications. In addition, countries such
as the Netherlands, Sweden, Taiwan, Australia,
Canada, Finland, ltaly, India, New Zealand, and
Poland, which have between 8 and 5 publications,
account for 36.7% of the total. On the other hand,
Turkey has a 1.80% share in the distribution, with
three publications.

The Country Collaboration Map in Figure 5
visualises the collaboration networks between
countries within the framework of academic
publications on digital narcissism. The countries
shown in dark blue on the map stand out for
publication productivity in this field. It is evident
that the United States of America (n=43), which
maintains extensive cooperation with various
countries, makes a significant contribution to

digital narcissism research. In addition, countries

such as China (n=18), the UK (n=17), and Germany
(n=17) stand out for research outputs and the
breadth of international collaborations. Figure 5
also shows that research on digital narcissism is

concentrated mainly in these countries.

The connecting lines on the map represent
international It
is noteworthy that the USA, which has the

co-authorship  relationships.
highest productivity, has an intense academic
collaboration with Germany, the UK, and Canada.
Onthe other hand, the number of publicationsand
international collaborations in the field of digital
narcissism is relatively low in Africa and some
Central Asian countries. These findings reveal that
the subject of digital narcissism is predominantly
Western-centred, and international collaborations

are shaped within this framework.

The articles included in the bibliometric analysis
based on Web of Science data were analysed by
author and publication count. Figure 6 displays the
five most prolific authors who have contributed

the most to the digital narcissism literature. These

Figure 5

World Collaboration Map (R Bibliometrix-Blue, Productive Countries)
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Figure 6

Most Relevant Authors (R Bibliometrix)

authors are Suzanne Fraser, S. Venus Jin, Eva
Lermer, Ryu Ehri, and Shuya Yang.

In Table 2, among the studies in the digital and
narcissism literature, the articles with the highest
impact, measured by the number ofglobal citations
from 2003 to April 17, 2025, when our research was

conducted. When the table is examined, it is seen

that the study titled 'CEO Narcissism, Audience
Engagement, and Organisational Adoption of
published by
Wolf-Christian Gerstner et al. in 2013 reveals

Technological Discontinuities'
that narcissistic CEOs approach technological
discontinuities more aggressively. This tendency
strengthens as audience engagement increases.

The study's findings reveal that, in radical change

Table 2
Top 10 Most Globally Cited Articles (R Bibliometrix)

Articles

Local Citation

Global Citation

Gerstner, W.C. et al. (2013). CEO Narcissism, Audience
Engagement, and Organisational Adoption of Technological
Discontinuities. Administrative Science Quarterly, 58(2), 257-291.

280

Van Bavel, J.J. et al. (2022). National identity predicts public
health support during a global pandemic. Nat Commun 13, 517

199

Qiu, L. et al. (2015). What does your selfie say about you?.
Computers in Human Behaviour, 52, 443-449,

140

Bleidorn, W., & Hopwood, C. J. (2018). Using Machine Learning to
Advance Personality Assessment and Theory. Personality and
Social Psychology Review, 23(2), 190-203.

136

Boyd, R. L., & Pennebaker, J. W. (2017). Language-based
personality: A new approach to personality in a digital world.
Current Opinion in Behavioural Sciences, 18, 63-68.

127

Michikyan, M. et al. (2014). Can you tell who | am? Neuroticism,
extraversion, and online self-presentation among young adults.
Computers in Human Behaviour, 33,179-183.

m

Hess, A. (2015). Selfies| the selfie assemblage. International
Journal of Communication, 9, 18.

96

Settanni, M., & Marengo, D. (2015). Sharing feelings online:
studying emotional well-being via automated text analysis of
Facebook posts. Frontiers in Psychology, 6, 1045.

90

Baek, T. H. et al. (2018). Augment yourself through a virtual
mirror: the impact of self-viewing and narcissism on consumer
responses. International Journal of Advertising, 37(3), 421-439.

80

Mantymaki, M., & Islam, A. N. (2016). The Janus face of Facebook:
Positive and negative sides of social networking site use.
Computers in Human Behaviour, 61, 14-26.

70
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Figure 7

The Local Impact of Sources by Total Citation (R Bibliometrix)

processes such as digital transformation, the
narcissistic characteristics of executives play a
critical role in shaping organisational responses.
In this context, Gerstner et al's study is among
the most influential and important studies in the
literatureontherelationship betweendigitalisation

and narcissism.

Figure 7 shows the 10 most-cited journals in the
local dataset, based on total citations received
across 129 journals in which 166 studies on digital
narcissism were published. It is seen that there is
diversity in the journals where the articles were
published.

Table 3 ranks the most productive journals by
H-index. When the dataset is analysed, it is
found that the top 10 most productive journals
are concentrated in the fields of psychology,
new media, and Communication. On the other

hand, there are overlaps between Table 3 and the

articles are published. In this context, Computers
in Human Behaviour, Administrative Science
Quarterly, and Frontiers in Psychology stand out in
both tables for their high productivity and impact.

In academic articles on digital narcissism, the
most frequently used keywords by the authors are
‘narcissism’ (f=37), ‘social media’ (f=32), ‘personality’
(f=13), 'selfie' (f=12), ‘dark triad’ (f=11), ‘Instagram’
(f=9), ‘self-presentation’ (f=8), ‘social networks’
(f=8), ‘Machiavellianism’ (f=7) and ‘psychopathy’
(f=7). In this context, the word cloud in Figure 8
provides a visual summary of the authors' keyword
usage frequencies. The fact that the most striking
concepts in the visual are ‘narcissism’ and ‘social
media’ shows that the phenomenon of narcissism
is intensively addressed in the academic literature
in the context of social media. In addition, the
frequent use of concepts such as 'personality',
'dark triad!, ‘'selfie!, 'Instagram' ‘'psychopathy/
'Facebook!,

'Machiavellianism, 'identity' and

journals in Table 2, where the most globally cited 'self-presentation' reveals that individuals'
Table 3
Most Productive Journals
Source H Index G Index TC* NP**
Computers in Human Behaviour 8 9 481 9
Frontiers in Psychology 4 5 152 5
New Media & Society 4 4 33 4
Personality and Individual Differences 4 6 76 6
Plos One 4 4 57 4
Information Communication & Society 2 2 37 2
Journal of Business Research 2 2 48 2
Psychology & Marketing 2 2 7 3
Administrative Science Quarterly 1 1 280 1
Anthropological Quarterly 1 1 2 1
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Figure 8
Word Cloud of Author Keywords (R Bibliometrix)

self-presentations in the digital environment,
personality traits and their relationships with
dark personality structures have an important
place in research. In particular, the impact of
social media platforms on narcissistic tendencies,
self-perception, and the construction of digital
identity has become a central topic of discussion
in the academic literature. In this respect, the word
cloud is an important tool that visually expresses
the prominent concepts in the analysis of the
psychological dimensions of digitalisation.

Figure 9 shows the prominent terms in academic
studies from 2014 to 2024. Accordingly, the most
frequently studied topics are 'communication' and
'Facebook', and these terms were most intensively
studied in 2020. When evaluated annually, it is
noteworthy that the terms 'Facebook' in 2020
and 'narcissism' in 2021 were the most intensively
studied. The increasing use of concepts such
as 'narcissism', 'social media', and 'personality"
in recent years demonstrates that academic
interest in the relationship between individual
characteristics and social media in the digital age

has increased. Psychological and methodological
terms such as 'psychopathy’, 'big 5' and 'meta-
analysis' are also prominent in 2023-2024. Overall,
the graph reveals that the impact of digitalisation
on psychology literature hasincreased significantly
over the years.

As stated by Donthu et al. (2021), the basic
assumption of co-citation analysis is that co-cited
publications are thematically similar. This type
of analysis reveals the relationship between
two studies when they appear together in
the bibliography of another publication. One
important advantage of co-citation analysis is that
it allows the identification of the most influential
publications in the relevant field. The thematic
clusters obtained classify the scientific production
addressing the relationship between digitalisation
and narcissism in a multidimensional way and
shed light on the structural trends in the literature.
Based on the co-citation analysis presented in
Figure 10, seven thematic clusters of frequently
co-cited studies were identified. The thematic

clustersthat emerged from the co-citation analysis

Figure 9

Featured Topics in Keywords by Year (R Bibliometrix)
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Figure 10

Co-citation Networks (R Bibliometrix)

classify the studies that address the relationship
between digitalisation and narcissism in the
literature in a multidimensional way. According to
the thematic clusters revealed in the co-citation
analysis, the authors are grouped as follows:
Buffardi, L. E. (2008) and Mehdizadeh, S. (2010) in
the blue cluster. The red cluster includes Sheldon,
P. (2016), Dumas, T. M. (2017) and McCain, J. L. (2018).
In the brown cluster, Belk (2013) and Sorokowski
(2015) stand out. The green cluster includes Morf,
C. C. (2001) and Emmons, R. A. (1987); the purple
cluster includes Paulhus, D. L. (2002) and Buckels,
E. E. (2014). The orange cluster includes Chatterjee,
A. (2007) and Campbell, W. K. (2004). In the pink

cluster, Suler (2004 is located as a single node.

Discussion and Conclusion

The historical development process of the
surveillance society includes the stages of the
Panopticon, synopticon, and omniopticon.
When this process is evaluated in terms of social
functionality, it becomes clear that social media
platformsavailable to individuals play an important
role in the socialisation of surveillance. Especially
with the widespread use of Web 2.0 technologies,
the surveillance mechanism has been reproduced,
temporal and spatial limitations have disappeared,
and surveillance has become functional "anytime
and anywhere." In this context, social media
platforms provide digital environments in which
individuals can express themselves and make their

narcissistic traits visible. Today, individuals’' desires

Yeni Medya = Hakemli, ulusiararasi, e-Dergi

to be liked, appreciated, and visible are reproduced
within the omnioptic structure of surveillance.
Through beauty filters and similar digital tools,
individuals’ ability to display their ideal selves
in online environments indicates a reciprocal
interaction between omnioptic surveillance and
narcissism. On these platforms, where metrics
such as likes, follower counts, and visibility gain
importance, narcissistic tendencies may be
strengthened. In this respect, the omniopticon
prepares the ground for the faster global spread of
narcissism by positioning individuals voluntarily as
both observers and the observed.

The bibliometric analysis conducted within
the scope of this study has revealed the
developmental trends of the digital narcissism
literature. The findings show that research on
digital narcissism has increased significantly,
especially after 2011, and that the year with the
highest number of publications was 2022. This
situation indicates that academic interest has
increased alongside the widespread use of
social media. When the distribution of research
fields is examined, it is found that the studies
were most intensively conducted in psychology.
Psychology is followed by business economics,
Communication, and sociology. This distribution
shows that digital narcissism has become an
interdisciplinary research field. However, the
evident prominence of psychology suggests that
theissue isaddressed chiefly within the framework

Sayl 20, Bahar (2026)



A Bibliometric Study on Digital Narcissism in the Age of Omnipticon

of individual and psychological variables in the
literature. Keyword analyses also support this
tendency. The prominence of concepts such as
"narcissism," "social media," "personality," "selfie,"
"dark triad," ‘"Instagram," ‘'self-presentation,"
"Machiavellianism," and "psychopathy" indicates
that research primarily focuses on the relationship
between social media use and personality traits.
When trends over the years are examined, the
concentration of the concepts "Facebook" and
"communication", especially in 2020, indicates
that social media platforms were at the centre
of academic discussions. In recent years, the

prominence of concepts such as "big five," "'meta-
analysis," and "psychopathy" indicates that studies
have moved toward a more systematic approach to
psychometric measurements and methodological

analyses.

When the dominance of psychology and the
concentration of keywords are evaluated together,
it is seen that the conceptual framework of the
digital narcissism literature has primarily been
shaped along an individual-centred axis. In
contrast, the limited number of studies in areas
such as media studies, digital culture, critical
theory, and platform economy suggests that the
structural, economic, and algorithmic dimensions
of digital narcissism have been relatively less
examined. Therefore, future research that
develops more holistic approaches that address
both individual psychological processes and
the structural dynamics of digital platforms will

deepen the theoretical depth of the literature.

When the distribution by country is examined, the
highest number of publications was produced in
the USA, China, England, and Germany. The fact
that these countries account for more than half of
total publications indicates that research on digital
narcissism is concentrated mainly in developed
countries. The fact that Turkey's share in the Web
of Science database remains at 1.80% indicates
that more studies on this topic are needed in
international indexes. Given the prevalence of
digitalisation and social media use in Turkey, this
situation highlights an important research gap.

Yeni Medya = Hakemli, ulusiararasi, e-Dergi
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This study systematically examined the structure,
development, and research trends of the scientific
literature on narcissism in a digital context using
bibliometric analysis. By analysing studies situated
at the intersection of the keywords "digital" and
"narcissism," the trajectory of scientific production
in the field, its thematic orientations, and research
trends have been made visible. In this regard, the
study provides an analytical framework for the
current structure of digital narcissism research and
identifies conceptual focal points and potential
research gapsin the literature. However, the results
indicate that an individual-centred, psychology-
focused framework primarily shapes the literature,
while structural, cultural, and platform-based
dimensions remain relatively underdeveloped.
The study's limitation to a single database and
specific keyword combinations suggests that not
all dimensions of the literature may have been
covered. Therefore, it is recommended that future
research include additional databases, such as
Scopus, and utilise broader keyword sets that
also encompass related concepts, such as "online
narcissism" and "social media narcissism".
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Genisletilmis Ozet

Gozetim toplumunun tarihsel ve toplumsal gelisim
sUreci panoptikon, sinoptikon ve omniptikon
olarak adlandirilan asamalari icermektedir. Bu
sure¢ sosyal islevsellik agisindan ele alindiginda,
bireylere sunulan sosyal medya platformlarinin
gbzetimin toplumsallasmasinda 6nemli bir role
sahip oldugu goérulmektedir. Ozellikle Web 2.0'In
hayatimiza girmesi ve gozetim mekanizmasinin
yeniden Uretilmesiyle birlikte zaman ve mekan
sinirlamalari ortadan kalkmis, gézetim “her zaman
ve her yerde” islevsel hale gelmistir. Bu baglamda
sosyal medya platformlari, kullanicilarin kendilerini
ifade edebilecekleri ve narsistik karakterlerini
diger kullanicilara kolaylikla yansitabilecekleri
dijital bir ortam sunmaktadir. Bu calismanin
amacl, Web of Science veri tabaninda “digital” ve
“narcissism” anahtar kelimelerinin kesisiminde
yer alan analizini

calismalarin  bibliyometrik

yaparak literaturun gelisim edgilimlerini, tematik
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yoénelimlerini ve potansiyel arastirma bosluklarini
ortaya koymaktir.

GUnumuzde yaygin olarak gézlemlenen, bireylerin
baskalari tarafindan begenilme ve hayranlik
duyulma istegi gibi narsistik 6zellikler omniptik
gozetimde de kendini gostermektedir. Sosyal
medya platformlari ve guzellik filtreleri gibi
teknolojiler sayesinde bireyler dijital ortamlarda
hayallerindeki ozelliklere sahip olma imkani
bulmaktadir., Bu durum omniptik godzetim
ile narsisizsn arasinda karsilikli  bir etkilesim
oldugunu gdstermektedir. Populerlik, begeni
ve takipgi sayisi gibi olcutlerin 6nem kazandigi
sosyal medya ortamlarinda narsistik egilimler
gucglenebilmektedir. Panoptikon ve sinoptikonda
otoriteler kendi sinirlari icinde bireyler ve toplum
Uzerinde etkili olurken, omniptikon bireyleri ve
toplumlari kuresel O&lgekte etkilemektedir. Bu
nedenle dijital narsisizm Uzerine yayimlanan
calismalarin  bibliyometrik olarak incelenmesi
ve alandaki bosluklarin  belirlenmesi 6nem
tasimaktadir.

Arastirmanin  yontemi bibliyometrik analizdir.
17 Nisan 2025 tarihinde Web of Science (WoS)
veritabaninda “digital” ve “narcissism” anahtar
kelimeleri AND operatoru ile birlikte kullanilarak
tarama yapilmis ve toplam 166 makale analiz
kapsamina alinmistir. Elde edilen bibliyometrik
veriler RStudio Bibliometrix (v4.4.2) paketi
kullanilarak analiz edilmis; yil, tlke, dergi, arastirma
alani, anahtar kelime ve ortak atif aglari acisindan

degerlendirilmistir.

Bulgular,dijitalnarsisizmalanindakiyayinlarin belirli
alan ve Ulkelerde yogunlastigini gdstermektedir.
Arastirmalarin buyuk c¢ogunlugunun psikoloji
alaninda yayimlandigi, bu alani sirasiyla isletme-
ekonomi, iletisim, bilim, teknoloji ve diger alanlarin
takip ettigi belirlenmistir. Ulkeler acisindan
bakildiginda en fazla yayinin ABD (n=43), Cin
(n=18), ingiltere (n=17) ve Almanya'da (n=17)
yapildigr gérulmustdr. Bu doért Ulkenin toplam
arastirmalar icindeki pay! %57,22'dir. Turkiye adresli
yayinlarin toplam payinin %1,80 olmasi, bu alanda
uluslararasi indekslerde daha fazla arastirma
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yapilmasi gerektigini gostermektedir.

Web of Science veritabaninda dijital narsisizm
Uzerine yayimlanan ilk calismanin 2003 yilinda
yapildigl, 2011 yilindan itibaren yayin sayisinda
belirgin bir artis yasandigi ve en fazla yayinin 2022
yilinda (n=21) gergeklestirildigi tespit edilmistir.
Arastirma kapsaminda toplam 129 akademik dergi
belirlenmis olup, “Computers in Human Behavior”
dergisi 9 yayin ile ilk sirada yer almistir. Yazarlar
tarafindan en sik kullanilan anahtar kelimelerin
narsisizm, sosyal medya, Kisilik, selfie, karanlik
Ugly, Instagram, benlik sunumu, sosyal aglar,
Makyavelizm ve psikopati oldugu goérdlmauastur.
Yillara goére egilim gdsteren anahtar kelimeler
2003-2025

“iletisim” ve “Facebook” kavramlarinin uzun sureli

incelendiginde ise déneminde
olarak 6ne ¢iktigi ve en yogun calisildigi yilhin 2020
oldugu belirlenmistir.

Bu calismada dijital narsisizm literatdrt bdtdncul
ve kapsamli bir perspektiften incelenmis; en
Uretken dergiler, yazarlar, etkili makaleler, ulkeler,
yillar, alanlar ve anahtar kelimelere iliskin veriler
bibliyometrik yontemle analiz edilmistir. Dijital
narsisizn c¢alismalarinin halen gelismekte olan
disiplinlerarasi yapisi dikkate alindiginda, bu
arastirmanin mevcut literatlre genel bir cerceve
sundugu ve gelecekte yapilacak arastirmalar icin
yol gdsterici oldugu dusunulmektedir. Bu yonuyle
calisma, dijital narsisizm literaturinud butuncul
bicimde haritalandiran sinirlisayidaki bibliyometrik
arastirmalardan biri olmasi bakimindan 6zgun bir
katkl sunmaktadir.
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