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Ozet

Bu ¢alismada, uluslararasi dizeyde birgok
galismaya konu olan, ancak kavramsal agidan
Tirkge literatirde ele alinmayan segim seti
teorisi degerlendiriimeye galisiimaktadir.
1960’lardan bu yana arastirmacilar tarafindan
ele alinan ve gelistirilen segim seti teorisi, tiketi-
cilerin satin alma karar sirecinin anlasiimasi ve
isletmelerin  glinimiz rekabet kosullarinda
varliklarini stirdiirebilmeleri igin stratejik 6Gneme
sahiptir. Se¢im seti teorisi ve iligkili olan kavram-
lar, tuketici yargilarinda ve segimlerinde etkilidir.
Genel anlamda segim seti teorisi hafizaya dayal
degerlendirmelere dayanarak, disiinme setinin
olusumuna  odaklanmaktadir. Bu  ¢alisma
kapsaminda dustinme setinin olusumuna y&nelik
degerlendirmeler, disiinme setinin olusumuna
etki eden karar kurallari kapsaminda disiinme
setinin hacmi ve niteligi agisindan incelenmekte-
dir.

Anahtar Kelimeler: Segim seti teorisi, disinme
seti, cagrili set, satin alma karar sireci, tuketici
davranisi.

Consumer Purchase Decision Process within the
Framework of Choice Set Theory

Abstract

In this study, choice set theory which was issued
in several international studies, however, has not
been addressed in Turkish literature conceptual-
ly, is tried to be evaluated. Choice set theory,
which have been evaluated and developed since
1960s, has a strategic importance for under-
standing the consumers’ purchase decision
process and survival of businesses in today’s
competitive conditions. Choice set theory and
related concepts have influence on judgments
and choices of consumers. In general terms,
choice set theory focuses on consideration set
formation and based on memory-based situa-
tions. This study investigates the evolution of
consideration set formation in the current litera-
ture within the context of decision rules, in terms
of consideration set size and content.
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