Finans Politik & Ekonomik Yorumlar 2012 Cilt: 49 Sayi: 571 A. FIRAT - O. TUNCEL - I. ARIKAN SALTIK - K. Y. KUTUCUOGLU

Aytekin FIRAT'

Ozgiir TUNGEL?

Isil ARIKAN SALTIK?
Kemal Y. KUTUCUOGLU*

1 Yrd. Dog. Dr., Mugla Sitki
Kogman Univ. IiBF, isetme BlI.

2 Mugla Sitki Kogman Univ. Sos-
yal Bilimler Enst.

3 Mugla Sitki Kogman Univ. Sos-
yal Bilimler Enst.

4 Mugla Sitki Kogman Univ. Sos-

yal Bilimler Enst.

Toplumsal Paradigmadaki
Degisimler Baglaminda Tuketim
Diyalektigine Bakis

Ozet

Bu galismanin amaci, toplumsal paradigmalardaki degisimler isiginda tiiketim ol-
gusunu diyalektik bir mercek altinda incelemektir. Diyalektik ¢oziimlemeye olan
ihtiyag tliketim olgusunun ¢ok boyutlu ve karmasik yapisindan kaynaklanmakta-
dir. Tiketim olgusunun tarihsel gelisim stirecini; modern 6ncesi, modern ve post-
modern donemler olmak Uizere (g farkh boyutta incelemek miimkiindir. Diyalek-
tik, gercekligi ve onun gelismelerini incelemeye yarayan ve bu gelismeleri agsma-
y1 sagdlayan yollari aramayi 6ngdren akil yaritme yontemi olarak tanimlanmakta-
dir. Diyalektik olgusunun yasalarindan yola gikarak, tuketimde diyalektik olgusu;
materyal/sembolik, toplumsal/bireysel, arzu/tatmin, rasyonel/irrasyonel, yaratici-
lik/kisithlik, faydaci/hazci tiketim, kullanim degeri/degisim degeri, Gretim/tiketim
birlikteligi ve zithdi boyutlari ile agiklanabilir.
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A Dialectic View of Consumption in the Light of

Social Paradigm Shifts
Abstract

The purpose of this study is to analyze the concept of consumption with a dia-
lectic view in the light of social paradigm shifts. The need for a dialectic method
is due to the complex and multidimensional nature of consumption concept. The
historical evolution of the concept can be broken down into three distinctive pe-
riods, namely pre-modern, modern and postmodern. Dialectical is defined as a
method of reasoning that investigates reality and its contradictions also providing
solutions to beat these contradictions. Based on the laws of dialectic method,
such contradictions may present themselves as material/symbolic, social/indi-
vidual, desire/satisfaction, rational/irrational, creativeness/scantiness, utilitarian/
hedonic, utility value/trade value, and production/consumption.
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