Finans Politik & Ekonomik Yorumlar 2011 Cilt: 48 Sayi: 561 M. A. ONCU - M. MESCI - O. SAHIN

Mehmet Akif ONCU'
Muammer MESCH?
Oznur SAHIN?

" Yrd. Dog. Dr., Diizce Universitesi,
Isletme Fakiiltesi

2 Aras. Gér., Diizce Universitesi,
Akgakoca Turizm Igletmeciligi ve
Otelcilik Yiiksekokulu

3 Diizce Universitesi, Turizm ve Otel|

Isletmeciligi Anabilim Dali, Yiiksek

Lisans Ogrencisi

Franchising Isletmelerde
Performans Degerlendirme:
Istanbul’da Faaliyet Gosteren
Fast-Food Franchisee Isletmelers
Uzerine Bir Arastirma

Ozet

Bu arastirmanin amaci, hizmet sektoriinde yer alan fast-food franchisee igletme-
lerin performans degerlendirme slirecinde g6z 6niinde bulundurduklar faktorle-
ri belirlemektir. Bu kapsamda aragtirmada nitel arastirma yontemi kullaniimistir.
Arastirmanin evreni Istanbul’'da faaliyet gdsteren fast-food franchisee isletmeler-
dir. Bu arastirmada, istanbul’'da faaliyet gésteren alti fast-food franchisee analiz
birimi olarak belirlenmigtir. Verilerin elde edilmesi igin gériisme formu olusturul-
mustur. Elde edilen veriler icerik analizi teknidi ile analiz edilmigtir. Arastirmanin
verileri, analiz birimi olarak belirlenen isletmelerin Ust dizey ydneticileriyle yapi-
lan gérisme sonucunda elde edilmistir. Arastirmanin sonucunda, Ust dizey y6-
neticilerin performans degerlendirme boyutlarindan finansal, musteri, galisan ve
orgutsel boyutlari 6nemsedikleri ve kullandiklari belirlenmistir. Verilerin sadece
alti isletmeden elde edilmis olmasi ve arastirmanin tek bir ilde yapiimis olmasi
bu arastirmanin sinirlihdini olusturmaktadir.
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Performance Evaluation in Franchising
Enterprises: A Research on Fast-Food
Franchisee Enterprises Located in Istanbul

Abstract

The purpose of this research is to determine the factors that fast-food businesses
in service sector take into consideration in the process of performance evaluati-
on. In this context, qualitative research method has been used. The population
of the research is the fast-food franchisee enterprises which are operating their
activities in Istanbul. In this research, ten fast-food franchisee enterprises which
are operating their activities in Istanbul has been determined as the unit of analy-
sis. Interview form has been generated to obtain the data. The obtained data has
been analyzed by using content analyze. The research date has been obtained
from senior managers of the enterprises that are in the analyze unit of the rese-
arch by using the interviews. At the end of the research it is determined that se-
nior managers are heeding using the dimensions of financial, customer, emplo-
yee and learning in their performance evaluations. The research is only a limitati-
on that is conducting research only on six enterprises and in one city.
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