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Izmir Akdeniz Akademisi'nin daha yogun
ve uzun soluklu calismalar gerceklestir-
mesi gerektigini sdylemeliyiz.

Tarih seminerlerin belirtilmesi gere-
ken 6nemli sonuglarindan biri de tarihgi-
lerle ilgilidir. Her ne kadar seminerlerin
asil amaci amator tarihgilerin, insanlarin,
mekanlarin, sehirlerin, sokaklarin hikaye-
lerini Izmir’i, kent bilinci ve kentlilik gibi
kavramlar1 Akdeniz perspektifiyle tarih
disiplini icinde diisiinmelerini saglamaya
calismak olsa da bu seminerler meslekten
tarihgilerin de tarihgilik tizerine yeniden
diistinmelerine vesile olabilecek bir arag
haline gelmistir.

Son yillarda tarihe artan ilgi cerceve-
sinde tarih disiplini disindan gelenlerle
iletisim yollar1 ¢ogu zaman tikali oldugu
icin “Tarih Aragtirma Seminerleri” kargi-
likli olarak yaratilacak ortak ve yeni bir dil
arayisinin ilk adimi olarak diistintilebilir.
Bu nedenle izmir Akdeniz Akademisi'nin
bu ¢abaya 6nayak olmasi 6zgtin bir 6rnek
olarak 6nem tagimaktadir. Ancak bu yeni
dil arayiginin uzun soluklu bir maraton ol-
dugunu ve akademik camiadan daha ge-
nis bir katilim ile kosulmas: gerektigini
unutmamak gerekir.
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Some countries have begun introducing
the power of design as a governmental
strategy. It is well known that Korea stated
design as one of its governmental policies
and attracted attention from other coun-
tries. China also focused on the industry
of culture and design, and supported the
renovation of historical areas and the de-

velopment of cultural capital.! It is try-
ing to raise its position in the internation-
al market by introducing design. Taiwan
was designated as a World Design Capi-
tal (WDC) in 2016, and it is also raising its
presence in Asia rapidly.

I have instructed students and con-
ducted research at Izmir University of Eco-
nomics (IUE) on a Staff Exchange Program
between Shizuoka University of Art and
Culture in Japan and IUE from Septem-
ber 2016 to March 2017. Fortunately, I had
the opportunity to join Design Turkey 2016
as a jury member, and the first Good De-
sign Izmir? that was organized by the Iz-
mir Mediterranean Academy as one of the
organizers of the BUS workshop during
my stay. I felt an energetic momentum of
design in Turkey through these activities.
While I was exchanging opinions with de-
signers, who came from all over the world,
I felt certain that if Turkey uses design
power efficiently, it could improve quickly
and show its presence to the world in the
near future.

During these activities, I heard that
people who are involved in design indus-
try are interested in applying for WDC.
Everybody would expect Istanbul can be
improved by using design, because it has
the attractiveness of a cultural world her-
itage and functions for business. Howev-
er, while joining design activities in both
cities, I realized that Izmir also has the po-
tential to be a design city. Compared to Is-
tanbul, the scale and population, and busi-
ness of Izmir is smaller. On the other hand,
it has more momentum. If Izmir works on
the city development employing design
power seriously, it can change drastically
in a short period of time.

I will try to explore the high potential
of Izmir to enhance its attractiveness from
a design aspect and the benefits that WDC
would provide to the city.

1 Komei Suzui, Textbook for the Intellectual Property to Propel Global Businesses (Tokyo: Syuwa

Syatem 2013), 255 (Japanese).

2 Izmir Akdeniz Akademisi onciiliigiinde 17-19 Kasim 2016 tarihleri arasinda “Sen De Cik
Gel” sloganiyla ve “Cikt1/Output” temasiyla diizenlenen lyi Tasarim Izmir / Good Design
Izmir etkinligi, Tiirkiye'deki genel tasarim sdyleminin gitasini yiikseltmeyi amaghyordu.
Farkli tasarim alanlarinda elde ettigi iiriinleri Izmirlilerle paylasan etkinlik, Izmir’i Akde-
niz Bolgesi'nde tasarim yoluyla konumlandirma hedefine bir adim daha yaklagtirds.
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There are five main reasons that I
think Izmir can enhance itself through the
power of design. These are the unique his-
torical and cultural background of the city;
the rich resources for tourism; universities
that can organize promotion, research and
development of design; global and local
companies that could benefit from design
and support citizens and the government
economically; and the great hospitality of
Izmir citizens which is the best of all.

The unique historical and cultural back-
ground of Izmir: There are many old Greek
stone houses near Asansor that were built
over a 100 years ago. They were renovat-
ed by contemporary designers, and turned
into attractive, sophisticated houses that
have maintained their original characters.
Walls of bricks and stone, structural mate-
rials of wood and terra-cotta water pipes
give residents an ancient historic atmos-
phere. In the morning, the gentle sunshine
comes from the Izmir blue sky into the
calm garden that is positioned on the base-
ment. Residents must love to have break-
fast in the garden while listening to the
seagulls. I feel that these houses symbol-
ize the attractiveness of Izmir’s near his-
tory. Turkish culture is well known as one
of the unique cultures because it is located
at a crossing point between Asia and Eu-
rope. In addition, Izmir has flourished as
a port-city and citizens always have been
interested in the outside world and have
the flexibility to accept new things into
their culture. Most foreigners say that they
feel very comfortable living in Izmir even
though they are outsiders. The historical
culture that has incorporated Roman, Ot-
toman and Greek influences is very attrac-
tive to visitors, and that has unlimited po-
tential.

Rich resources for tourism: Although Iz-
mir has attractive resources for tourism,
it is not well known in the world. For ex-
ample, the mosques in Istanbul and Cap-
padocia are well known by Japanese tour-
ists. Unfortunately, few of them know the
name of the city Izmir. In fact, I was one of
them. However, there are many captivat-
ing places in the city. To name a few, Kem-
eralt1 is very different from Istanbul ba-
zaars and very attractive as a lively place

for citizens. Balgova has hot springs that
many Japanese love and also has a lively
shopping street. The great Efes is a world
heritage site. Sirince has beautiful craft
shops on narrow streets in the moun-
tain. Selcuk has a beautiful and fun Sun-
day market on the narrow street between
white walls... Every town has a different
fascination. Access is convenient from the
sea and air route. Izmir can be expected to
invite visitors.

Presence of design oriented universities:
It is design that can play a role to enhance
and promote the city’s attractiveness. The
cities I mentioned at the start have focused
on using design power effectively, attempt-
ed to solve problems in the society, en-
hanced their culture and promoted them.
Design power raised their global profile.
To carry out these activities, organizations
that are capable of managing them are es-
sential. Fortunately, there are several uni-
versities such as IUE, Dokuz Eyliil Univer-
sity, Ege University, Yasar University and
Izmir Technology University that engaged
in research and education in design in Iz-
mir. Design Turkey 2016 was a success. The
first Good Design Izmir was held around
the same time. It showed their organiza-
tional capacity. Young students, research-
ers, professional designers, and people
from industries around Izmir got together
and talked about possibilities, and the im-
portance of design for Izmir at the venue.
The action attracted the government, too.
It must be the big first-step for the history
of design in Izmir.

Local companies with a promising fu-
ture: There are many global and local com-
panies that have high potential in and
around Izmir. They are the parties that can
benefit directly by using design power on
their products and services. However, dur-
ing the Design Turkey 2016 Award event,
I felt that despite having a high stand-
ard of ability for production and develop-
ment, it is difficult to say that those compa-
nies have used design power as much as
they could have. Well-designed products
will be chosen by people for these prod-
ucts will make their life rich and comfort-
able. They activate companies and indus-
tries. This will eventually lead to economic
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growth in Izmir. In addition, if companies
that export their products introduced de-
sign power to their products and services,
they would promote Izmir outside. Expe-
riences through products could lead cus-
tomers to Izmir someday.

Hospitality: The organizer of WDC
states that one of things that can be expect-
ed through WDC is tourism. When peo-
ple visit Izmir, they will be impressed by
the hospitality of Izmir’s citizens in addi-
tion to good scenery and food. Japan will
be the venue for the 2020 Olympics. They
expressed their hospitality using the word
“Omotenashi”. Based on my impression
during my stay in Izmir, the hospitali-
ty of Turkish people is as good as or bet-
ter than Japanese people. Especially, the
character of Izmir citizens, which is tol-
erant and open minded would attract vis-
itors. I feel that they are very charming
when I see that they always give a seat for
elderly people on a bus, treat stray cats and
dogs gently on the street, and wink with
smile. Sometimes people take design as
superficial decoration, but design is more
than that. It is important to know how de-
sign makes people feel by experiencing the
products, services, and the system. Izmir
will benefit by using design power.

WDC can be one of the opportuni-
ties. The program promotes and encour-
ages the use of design to further the eco-
nomic, social, cultural, and environmental
development of the world’s cities. The des-
ignated city holds the year-long city pro-
motion program to showcase the accom-
plishments of the city that are effectively
leveraging design to improve the lives of
their citizens. The first three WDC cities
before 2014, namely Torino (Italy), Seoul
(Korea), and Helsinki (Finland), were in
developed countries. Nevertheless, cities
that have the possibility to solve problems
in the society by using design were chosen
as of Cape Town in 2014.

A theme is set on the WDC program
for every city. To decide on the themes,
the city has to first recognize its problems
and strengths, and have the common con-
sciousness among citizens to solve the
problems and develop the strengths. In the
case of Izmir, citizens also should consid-
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er what are not changeable in the city, what
they want to maintain. It is essential to de-
sign the identity of the future Izmir. The
authentic experience can then be shared
with visitors.

If the goal of design is properly estab-
lished and spread among the communi-
ty, it will have an influence on the areas
of city planning, architecture, production,
and services. The town can become a more
beautiful, comfortable and enjoyable place
to live. Culture and lives of citizens can be
richer. The number of visitors can increase.
Design can enrich the town and increase
new residents. It can revitalize Izmir as a
more attractive town. I hope that design
can be the power that leads Izmir to be-
come a vital city.

Yasuko Takayama, Shizuoka University of Art
and Culture





