
Özet: Bireyin belirli bir bilgi ahlaki değer inanç gibi bazı yetenekleri edinmesine yardımcı olan kültür, toplumlar
arasında farklılaşma göstermektedir. Belli semboller aracılığıyla nesilden nesile iletilen kültür bu sayede paylaşılmaktadır.
Kültürün bireye bazı olguları algılama, bunları bir başka olaylar ve olgular ile ilişkilendirme ve sonucunda da
yorumlama sürecinde yardımcı olmak gibi bir özelliği olduğu için öğrenilebilir olduğunu söylemek mümkündür.Kültür
bir ulusun veya bir toplumun kendine has karakteristik özelliklerini tanımlamakta ve bunları şekillendirmektedir. Bu
sayede de bireylerin davranışlarını tahmin edebilir ve belirli oranlarda yönlendirebiliriz. Toplumun büyük bir bölümü
tarafından kabul edilen kültür toplumların devamlılığını sağlamaktadır. 

Bu çalışmada, farklı kültürlere yönelik reklam çalışmaları yapan firmaların dayandıkları temel noktalar
açıklanmıştır. Coca-Cola’nın küresel kültür üzerine yapmış olduğu reklamların çözümlemeleri yapılmıştır.
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Global Brands -Global Culture: Coca-Cola Case

Abstract: Theculturethathelpstheindividualtoacquirecertainabilitiessuch as belief in a particularknowledge moral
valueshowsdifferentiationbetweensocieties. Inthisway, theculturetransmittedfromgenerationtogenerationthroughcer-
tainsymbols is shared. It is possibleto say thatculture can be learnedbecause it has a featuresuch as assistingtheindividual
in theprocess of perceivingcertainphenomena, andassociatingthemwithothereventsandphenomenaandinterpretingthem
as a result.Culturedefinesandshapesthecharacteristicfeatures of a nationor a society. Inthisway, we can predictindividuals'
behaviorandguidethemto a certainextent. Thecultureacceptedbythemajority of thesocietyensuresthecontinuity of the-
societies.

Inthisstudy, the main points on whichthecompaniesdoingadvertisingworksfordifferentculturesareexplained. Coca-
Cola'sadvertising on global culture has beenanalyzed.
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I" 789/:78(/J3/)*5;*E(&�+2%2*-&.(/0!*
J0>&2J0"&()-%(/><&'/,/'(4!3$!�!(60">#"#�#'#'(/'()&�!',&'(=*'*+*</(3&,&%(

=/"/'(1*%/4$/(*%*'"/%-'-'(,&:&(@&<"&(3-$"/6/(#"&�&)-"+/1-(-4-'(=/"-�$-%,-�-(1$%&$/A-2
"/%,/( ./( %/3"&+( 3&+9&'6&"&%!',&( :/,/@( 3-$"/6/( :/9( >&<-9( =/"/'5( #"&�!"&)-"-%5(
"/<</$"-5()-<,/'()-%-(:-11-(#6&',!%&'($/+&"&%&(,/�-'+-�$-%7(N'>&3(:/%(�/6()#(3&2
,&%(=*</"3/'5(1/3$;%*'()-%('#+&%&1!( -3/'('/,/'()#($&%<()-%(%/3"&+(6&9+&(-:$-2
6&>!(,#6,#�#(&3!""&%,&(10%#(-�&%/$-()!%&3+&3$&,!%7(

8-%(J0>&2J0"&(%/3"&+!()-4-+-',/(:&<!%"&'&'(.-,/0,&(�#'"&%(-@&,/(/,-"+-�$-%g(

QS^(6!",!%( -'1&'"&%!()#"#�$#%#60%#<7(8#=*'(:/9-+-<-( -"=-"/',-%/'()-%(+/1/"/(
-4-'()-%(&%&6&(=/"+/3(-1$-60%#<g(!)/<"-37((

N-"/"/%-+-<-'(./(*"3/+-<-'(1&�"!�!($/:"-3/,/(./(*"3/'-'(;',/(=/"/'(+/�%#)&$(
�-%3/$-(0"&%&3()#',&()-<-+(,/(;'/+"-()-%(%0"*+*<(.&%h(

e&3"&�!3( i^]( *%*'*+*<( &%&1!',&( Qj]G-( 6&( 3&"0%-1-<( 6&( ,&( ,*�*3( 3&"0%-"-7(
N+&()#(,-6/$(-4/>/3"/%(,/(1&�"!�!($/:,-$(/,-60%7(

B&"0%-( 0%&'"&%!'!( ,*�*%1/3( )-"/( )#( +/�%#)&$"&%( :&"&( );)%/3( :&1$&"!3"&%!'&5(
0)/<"-�/5(+/$&)0"-<+&(%&:&$1!<"!3"&%!'&5(:*>%/(6!9%&'+&"&%!'&(./(,-�(4*%*+/"/2
%-'/(60"(&4&)-"-60%7(

I/%-6/(3&"&'(6&3"&�!3(\Y](+/�%#)&$!+!<(-1/(&�!%!(./(1&�"!�&(<&%&%"!(+-3$&%,&(
3&"0%-(-4/%+/3$/7(

B!1&( 1*%/,/( )0"( +-3$&%,&( 6*31/3( 0%&',&( @%#3$0<( $*3/$-+-( 3&'( �/3/%-'-( ./(
-'1*"-'-(<!9"&$&%&3(-"$-:&)&(./(-'1*"-'(,-%/'>-'/(60"(&4&%7(8#(-3-1-(,/(3&"9(3%-<-5(
3&"9(:&1$&"!�!5(,-6&)/$5(0)/<-$/(./(3&'1/%(%-13-'-(&%$!%&)-"-%7(

J0"&G'!'(6&�"&'+&6!(:!<"&',!%!>!(./(30"/1$/%0"(6&9!>!(/$3-1-(,/()-"-'+/3$/7(

N+/%-3&'(B&"9( R&�"!�!(_/%'/�-5( $&$"&',!%!"+!�(+/�%#)&$"&%,&'( :&@$&,&( \^](
3&"0%-,/'(@&<"&(&"!'+&+&1!'!(;'/%-60%(3-()#(,&(V(3#$#(+/�%#)&$(,/+/37(

R-=&%&(�-%3/$"/%-'-'(1-<-(30%#+&3(-4-'(10%#+"#"#3()-"-'>-(-"/(:&%/3/$(/$$-3"/%-2
'-(1;6"/,-3"/%-'-(,*�*'*'7(L/(,/%,-'-<k(

!)/<"-�-( 6/'+/3( -4-'( :/9-+-<-'( )&1-$( )-%( =/%4/3$/'( :&%/3/$"/( $&�!'( &"$!'&(
/"-+-<-(306+&+!<(=/%/3-60%7(8*$*'(3&"0%-"/%(&6'!(,/�-",-%(./(J0>&2J0"&(*%*'"/2
%-',/3-(3&"0%-"/%-'(:-4)-%-'-'()/1"/6->-(,/�/%-(603$#%7((

P�/%( $/%>-:-'-<( 1&�"!3"!( )-%( :&6&$( $&%<!',&'(6&'&61&(0(:&",/(*%*'"/%-+-<,/'(
:-4)-%-'-($*3/$+/6-'7(

J0"&(-4/%1/'-<(:/%(=/4/'(=*'(�-�+&'"&6&>&31!'!<7(

?;<*+()&1-$(./(=;<*'*<*'(;'*',/(,#%#60%g(J0"&(-4+/6-'7(?*'3*(1-<-(./(&-2
"/'-<-(;",*%*60%7(
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J0>&2J0"&777(N+/%-3&c'!'(0)/<"-3(+/1/"/1-',/'(3!1+/'()-<(10%#+"#6#<7(

K" L8)>M(/%*
QXj]c"-(6!""&%,&'(10'%&(,-"-+-<,/(60�#'(0"&%&3(3#""&'!"+&6&()&	"&'!"&'(3*%/2

1/""/	+/( 3&.%&+!'!'( "-$/%&$*%( $&%&+&1!( 6&9!",!�!',&( )-%403( &'"&+!'!'( 0",#�#(
=;%*"+*	$*%7( B*%/1/"( 3;3*',/'( =/"/'( 3*%/1/""/	+/( 3/"-+/1-( )#=*'( -$-)&%-6"/(
)*$*'(,*'6&6!(3&91&6&'(&'"&+!'!($&	!+&3$&,!%7(8&	3&()-%($&'!+!(-1/($->&%-(/'=/"2
"/%-'(=-,/%/3(&<&"+&1!5(=;4"/%-'(;'*',/3-(/'=/""/%-'(3&",!%!"+&1!5(1/%+&6/(&3!2
	!'!'( :!<"&',!%!"+&1!,!%7(B*%/1/""/	+/(*%*'"/%-'5( ,*	*'>/"/%-'5( )-"=-'-'5( $/3'02
"0A-'-'5(3*"$*%*'(./()-%/6-'(1*%/3"-(./(:!<"!()-%(	/3-",/(1!'!%(;$/1-'/(4!3+&1!,!%7((

[/3'0"0A-'-'(=/"-	+/1-(-"/()-%"-3$/(,*'6&(,*</'-',/3-(,/�-	-+(./(=/"-	+/"/%(
-"/( )-%"-3$/( )-%403( 6/'-"-3"/%( +/6,&'&( =/"+-	$-%7( �'1&'"&%!'( /30'0+-35( 1-6&1-(
-"/$-	-+(./(1016&"(&4!,&'()-%)-%"/%-'/(6&3!'"&	+&1!(./()-%()*$*'(:&"-'/(=/"+/1-(
)#( ,/�-	-+( ./( =/"-	+/"/%-( 10'#>#',&( 0"+#	$#%7(l</""-3"/( SQ( 6*<6!"!'( -'$/%'/$(
4&�!(0"+&1!',&'(,0"&6!(,*'6&'!'(&%$!3(3*%/1/"()-%(3;6(:&"-'/(=/",-�-'-(1;6"/+/3(
+*+3*',*%7(B*%/1/""/	+/(-"/()-%"-3$/(D#"#1E(3&.%&+!(&'"&+!'!(./(;'/+-'-(6-2
$-%+-	(&%$!3(1!'!%"&%(0%$&,&'(3&"3+!	(./(6*<"/%>/(3-"0+/$%/(;$/,/3-(@&%3"!(3*"$*%2
"/%"/(30"&6(-"/$-	-+/(=/4-"-%7(N%$!3(@&%3"!(>0�%&@6&"&%!($&'!+&(-+3O'!(,0�+#	$#%7(

B*%/1/""/	+/'-'( /$3-"/%-',/'( )-%-1-( ,/( $*3/$-+-'( :!<( 3&<&'+&1!( 0"+#	$#%7(
B*%/1/""/	+/'-'(,#%,#3(6/%/(:-4)-%( 1/)/9(0"+&31!<!'(0%$&6&(4!3&'()-%(3&.%&+(
0",#�#'#( 1;6"/6/+/6-<7( ( _*'6&+!<!( +-""/$"/%-'( 3/',-( 1!'!%"&%!( -4/%-1-',/( 3&"2
+&6!9( ,!	&%!( &4!"+&1!'!( 1&�"&6&'( 3*%/1/""/	+/6/( :&<!%"&6&'( )&<!( 1/)/9"/%( 0"2
+#	$#%7( 8#'"&%,&'( -"3-( ,*'6&( :*3*+/$"/%-( 6&9$!3"&%!( -:%&>&$( ./( -$:&"&$"&%!',&(
=*+%*3( $&%-@/"/%-'-( 3&",!%&%&3( 1/%)/1$( $->&%/$( #6=#"&+&1!'&(=/4+-	"/%,-%7(_&:&(
10'%&( 	-%3/$"/%( ,!	( 3&6'&3"&%!( 3#""&'&%&3( +&"( ./( :-<+/$( *%/$-+-'-( ,/'-<( &	!%!(
#>#<(0"&'(*"3/"/%/($&	!6&%&3($&1&%%#@(/$+/6/()&	"&+!	"&%,!%7(J0>&2J0"&5(*"3/"/%/(
;<=*( %/3"&+( 1$%&$/A-"/%-( =/"-	$-%/%/3( *%*'"/%-'-( ,&:&( >&<-)/"-( :&"/( =/$-%+-	$-%7(
e/%/"(3*"$*%"/%-(%/3"&+"&%!',&()0">&(-	"/+-	$-%7((

#/N)/.(/%*
_;%$60"5(�7([7(TS]Q\U7(C"#1&"(B*"$*%(M/%19/3$-@-',/'(F-<+/$(B&"-$/1-(./(H*	$/%-(
_/�/%-5(8/$&(e&6!'"&%!5(�1$&')#"7(

_/+-%>-5(B7(TS]QYU7(d/3"&+(_&6&$!%7(d/3"&+!'([&%-:1/"(./(�,/0"0A-3(l</""-3"/2
%-'/(8-%(8&3!	5(W$096&(e&6!'/.-5(N'3&%&7(

F*%/"5( m7( TS]]jU7(e&%&$!>!(d/3"&+>!"!3(P13-(B;6/(e/'-(N,/$5( R&6(e&6!'>!"!35(
�1$&')#"7(

_-%1/:&'( [75( J0>&( J0"&G'!'(C"#1"&%&%&1!( M&<&%"&+&( R$%&$/A-"/%-'/( e;'/"-3( 8-%(
e&<!'( [&%&+&1!5( �1$&')#"( `0#%'&"( !@( R0>-&"R>-/'>/15( �1$&')#"5( S]Q^5(
:$$9gnn,/%=-9&%37=0.7$%n,0a'"0&,n&%$->"/2@-"/nQiQX\^7(

R-"-(N75(B*%/1/""/	+/nI"0)&""/	+/(./(B*6/%/""/	+/nI"03&""/	+/(R*%/4"/%-',/(
8-%(I;1$/%=/(8-"-+(?&"!	+&1!5(fZ(C"#1&"(R0160"0A-(B0'=%/1-5(P3-+(S]]X7(
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F/=&%$65(`75(d/3"&+g(o/3&6!(R-:%/(_;'*�$*%+/35(H/,-&J&$5(S]Qi7(
B0>&)&�5( m75( /",/'5( H75( d/3"&+>!"!3( B&.%&+"&%5( B&%&%"&%5( B#%&+"&%5( �"/$-�-+(
e&6!'"&%!5(S]QQ7(

:$$9gnn$:/%->:=/$%->:/%S\Y7)"0=190$7>0+nS]QYn]Xn>0>&2>0"&2302./%1#129/91->02
9/92$0$&"7:$+"5(TP%-�-+([&%-:-g(Qj7QS7S]QjU7(

:$$91gnn9%/<-7>0+n3Y+6]66A"3p@n=01$/%=/)-"-+1/"2&>-,&'2>0>&2>0"&2%/3"&+-'-'2
>0<#+"/+/1-n5(TP%-�-+([&%-:-g(Q\7QS7S]QjU7(

:$$91gnn9&<&%"&+&160'7>0+n10<"#3n=#/%%-""&2+&%3/$-'=2=/%-""&29&<&%"&+&2'/,-%n5(
TP%-�-+([&%-:-g(Q\7QS7S]QjU7(

:$$91gnn9&<&%"&+&160'7>0+n%/3"&+n3#%/1/"2+&%3&"&%2$#%3"/%/20<=#2,/=/%"/%-2
%/3"&+"&%-',&2'&1-"23#""&'-60%n5(TP%-�-+([&%-:-g(Q]7QS7S]QjU7(

:$$9gnnaaa7,-3/'7>0+7$%n>0>&2>0"&2>0>&2>0"&20"&"-2)06"/2%/3"&+2=0%+/,-n5(
TP%-�-+([&%-:-g(Q\7QS7S]QjU7(

:$$9gnnaaa7>/+,#%&'7>0+nS]QQn]^n>0"&'-'230+&',02:&%/3&$-n5( TP%-�-+( [&%-:-g(
QS7QS7S]QjU7(

:$$91gnn,#'6&"-"&%70%=n>0>&2>0"&29/91-,/'2'/,/'2'/@%/$2/,/%7:$+"n5( TP%-�-+([&%-2
:-g(Q]7QS7S]QjU7(

:$$91gnnaaa760#$#)/7>0+na&$>:k.q$1r\.!C_Z+P5(TP%-�-+([&%-:-g(Q]7]Q7S]QXU(
:$$91gnnaaa7'/0",#7>0+n3#%/1/""/1+/2'/,-%23#%/1/""/1+/'-'2/$3-"/%-2'/"/%,-%2
iV]]:7:$+5(TP%-�-+([&%-:-g(Q]7]Q7S]QXU7(

:$$9gnnaaa7)-"=/1&+70%=n-'>/"/nj]n29&3-1$&'2:-',-1$&'2-"-13-"/%-2./23/1+-%2
+/1/"/1-ns7t_2P\fa<&C35(TP%-�-+([&%-:-g(Q]7]Q7S]QXU7(

:$$91gnn9&<&%"&+&$#%3-6/7>0+n%/3"&+n)#2%/3"&+"&%2>032$&'-,-32>0>&2>0"&n5( TP%-2
�-+([&%-:-g(QV7]Q7S]QXU7(

(




