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WRITING AND PUBLISHING POLICIES

Journal of Life Economics is an international refereed journal which started to be
published in 2014 (E-ISSN:2148-4139). It aims to create a forum on economic bases of
life. In this perspective, high quality articles are going to be published. Opinions and
studies of the academicians and researchers, especially about economics will be
published. The articles in the journal will be published 4 times a year; WINTER
(January), SPRING (April), Summer (July), AUTUMN (October). The DOI number is
assigned to all the articles published in the journal.

Journal of Life Economics is a broadcasting - electronic and open access journal. The
journal's articles have "free availability on the public internet,permitting any users to
read, download, copy, distribute, print,search, or link to the full texts of these articles,
crawl them for indexing, pass them as data to software, or use them for any other lawful
purpose, without financial, legal, or technical barriers other than those inseparable from
gaining access to the internet itself." Manuscripts submitted to Journal of Life
Economics should be in line with the following editorial principles and author
guidelines.

PUBLICATION POLICIES

1. All manuscripts proposed to the Journal Life Economics should not be previously
published or submitted for publication elsewhere. The studies or their
summaries which were presented in a conference or published can be accepted
if it is stated in the manuscript before. Besides that if the study is supported by
an institution or produced from a thesis, this must be footnoted on the title. If the
studies were wanted to be revoked by any reason, it is needed to apply to the
admin with a letter. Publication committee considers that the authors will keep
the rules as editorial principles and author guidelines.

2. The manuscripts sent to Journal of Life Economics are controled with “iThenticate”
screening program in terms of having plagiarism. If there is no plagiarism, they
are sent to refrees. But if there is a plagiarism, these manuscripts are sent back to
writers without sending refree.

3. Publication Committee entitled to reject the manuscripts if not conformable with
the conditions concerning the ortography and grammar or return back to the
authors for correction or reform them. All manuscripts submitted to Journal of
Life Economics are sent to at least two referees after the initial review of the
editorial board with respect to formatting and content. After having positive
feedbacks from both of the referees, the manuscripts are published. In case of
having one positive and one negative feedback from the different referees, the
manuscript is sent to a third referee. The reviewers are not apprised of the
authors’ names or institutions in the submitted manuscript; and authors are not
told the identity of the referees.

4. Manuscripts are sent to online Manuscript Submission System and Information
about the referee process for your manuscripts is given through Online
Manuscript Submission System. Reviews can also be seen through this system
from the following link "http://www.jlecon.com/mts.aspx"

5. Manuscripts are wellcomed both in Turkish and English. Turkish manuscripts
are required English title and abstract.
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6. The author’s name, surname, title, instution, phone number and e-mail adress
must be added.
7. Copyright (printed or electronic) of the manuscripts are belong to Journal of Life

Econumics.

8. No copyright payment.

9. The responsibility of the idea exists in the published articles belongs to the
authors

STYLE REQUIRMENTS

1. The text must be written single spaced by using standard Microsoft Office Word
format. Margins should be 2,5 cm for all sides of the page. The total length of any
manuscript submitted must not exceed 25 pages (A4).

2. The manuscript, which does not show the names of the authors, must include the

followings: Title, Abstract, Keywords under the abstract, JEL (Journal of

Economics Literature) codes, introduction, main text, conclusion, references

and appendix.

No footer, header or page numbers required.

Each manuscript must include abstract, no more than 150 words.

At most 5 key words must be written below the abstract.

Abstract, key words and JEL codes must be written in Times New Roman 11

font size and single spaced. It also should be in italic letters.

7. The main text should be written in Times New Roman 12 font size and single
spaced . The first line of the paragraph should be shifted by 1,25 cm from the left Xiii
margin. Paragraph spacing after a single paragraph (6 nk) should be given.

8. All the headlines, set in the midst, should be written in bold, in Times New
Roman 12 font size and 1,5 spaced.

9. Headings and subheadings must be numbered 2., 2.1, 2.1.1. as etc decimally
with bold letters. All headings should be written in bold but only the first letters
of the subtitles should be capital. Spacing before and after a heading (6 nk)
should be given.

10.All the tables, figures and graphs must beheadlined and sequentially
numbered. The titles of the tables and figures should be placed above the table or
figures, and references belonging to table or figure should be under them. The
headline must be written in Times New Roman 12 font and with bond letters.
References for the tables (figure of graph) must be below the table (figure or
graph) with a font size of 11 font.

11. Equations should be numbered consecutively and equation numbers should
appear in parentheses at the right margin.

12. Citations in text must be done according to the HARWARD REFERANCE
TECHNIQUE. In text citations, the author’s last name and the year of publication
(and page number of the publication if necessary) for the source must appear in
the text

oW

i. Ifthe last name of the author is used, the publication date should be written
in parenthesis.

Gilirkaynak (2002) agree that chemical solutions ...



ii. If the last name of the author is not used, the last name of the author, the
publication year and page number of the publication must appear.

The last studies (Pinar 2003: 12)...

iii. If there are two authors, last names of both of the authors should be
written.

Cinicioglu and Kelesoglu (1993) mention about the soft paddings...

iv. If there are more than two authors, cite only the surname of the first
author followed by “et al.”

...asserted by Oztoprak et al.. (1999)

v. If an author has more than one publishment in the same year, different
symbols (i.e. a,b,c..) must be used with the years.

...result of the studies made by Bozbey et al (2003a)
vi. Ifthe resource is anonymous the word “anon” must be used.
...the realities spoken in recent times (Anon 1998: 53) ...

vii. if a newspaper article with an unknown writer is used, name of the
newspaper, date of publication, page number should be written.

The floods occured in the region effect the structural features (Atlas, 1998:
6)

viii. The studies made use of thesis, alphabetically ordered according to the
surnames of the writers. The name of the magazine, book or booklet, etc. should
be in italic and bold letters.

ix. For Internet resources, the name of the writer should be shown as
mentioned before. If no writers name, the name of the resources and the date
must be given

Some knowledge takes place about the bazaar (IMKB, 23.06.2003)

x. For the internet resources with unknown writers URL-sequence number
and year should be written as follow:

(URL-1, 2003), (URL-1 and URL-2, 2003), According to URL-1 (2003)
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YAYIN iLKELERI VE YAZIM KURALLARI

Journal of Life Economics, 2014’de yayin hayatina baslayan (E-ISSN:2148-
4139) uluslararasi hakemli ve siireli bir dergidir. Dergi, yasamin ekonomik
temellerinin tartisildigl bir forum olusturmay1 amaglamaktadir. Bu ¢ercevede, yliksek
kalitede teorik ve uygulamali makalelere yer verilecektir. Basta ekonomi olmak iizere
tlim sosyal bilim alanlarinda ¢alisan akademisyenler, arastirmacilar ve profesyonellerin
goriis ve calismalarini bir araya getirecektir. Dergideki makaleler; KIS (Ocak), BAHAR
(Nisan), YAZ (Temmuz)ve GUZ (Ekim)dénemleri olmak iizere yilda dort kez
yayimlanacaktir. Journal of Life Economics,licretsiz-acik erisimli elektronik bir
dergidir. Dergide yayinlanan makaleler internet araciligiyla; finansal, yasal ve teknik
engeller olmaksizin, serbestge erisilebilir, okunabilir, indirilebilir, kopyalanabilir,
dagitilabilir, basilabilir, taranabilir, tam metinlere baglanti verilebilir, dizinlenebilir,
yazilima veri olarak aktarilabilir ve her tiirlii yasal amag i¢in kullanilabilir. Dergide
yayimlanan tim makalelere DOI numarasi atanmaktadir.

Degiye gonderilecek yazilarda yazarlarin yayin ilkeleri ve yazim kurallarina uymasi
gerekmektedir. Yayin ilkeleri ve yazim kurallarina uygun olarak hazirlanmayan yazilar
icin degerlendirme stireci baslatilmaz.

YAYIN iLKELERI

1. Dergide yayinlanmak iizere gonderilen yazilarin daha 6nce bagka bir yerde
yaymlanmamis olmas1 veya yaymnlanmak iizere goénderilmemis
olmasi gerekir. Daha Once konferanslarda sunulmus ve 6zeti yayinlanmis
calismalar, bu durum belirtilmek ilizere kabul edilebilir. Ayrica, ¢alisma bir
kurum tarafindan destek gormiisse veya tezden iiretilmisse calismanin
bashigina verilecek dipnotla bu durumun belirtilmesi gerekir. Yayin icin
gonderilmis ¢alismalarini herhangi bir nedenle dergiden ¢cekmek isteyenlerin bir
yaz1 ile dergi yonetimine basvurmalar1 gerekir. Yayin kurulu, gonderilmis
yazilarda makale sahiplerinin bu kosullara uymay1 kabul ettiklerini varsayar.

2. Journal of Life Economics’e sunulan makaleler, baska bir calismadan kismen
ya da tamamen kopyalanmamis (plagiarizm) olup olmadiklar1 “iThenticate”
tarama programi ile kontrol edildikten sonra hakemlere yollanir. Plagiarizm
tespit edilen makaleler hakeme yollanmadan yazara iade edilir.

3. Yayin kuruly, yayin kosullarina uymayan yazilari yayinlamamak, diizeltmek
lizere yazarina geri vermek, bicimce diizenlemek yetkisine sahiptir. Yayinlanmak
lizere gonderilen yazilar, yaymn kurulunun uygun gordigi en aziki
hakem tarafindan degerlendirildikten sonra yayinlanmasi uygun goriiliirse
dergide basilir. Bir hakemin olumlu diger hakemin olumsuz goris verdigi
makaleler tigiincii bir hakeme gonderilir. Hakemlere gonderilecek yazilarda
yazarin kimligi sakli tutulur.
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4., Yazilar, Makale Takip Sistemi tlizerinden elektronik ortamda
gonderilmektedir. Bu sisteme Anasayfada yer alan "Makale
Gonder/Takip" linkinden ulasilabilir. S6zkonusu sisteme kayit yapilip makale
gonderildikten sonra hakem sitireciyle ilgili gelismeler ve hakem degerlendirme
raporlari yazarlar tarafindan kolaylikla takip edilebilir.

5. Derginin yayin dili Tiirk¢e ve Ingilizce’dir. Tiirkce makalelerin ingilizce
bashigl ve 6zeti bulunmaldir. Tiirkce makalelerin Tiirk Dil Kurumu’'nun Tiirkce
Sozligii'ne ve Yeni Yazim Kilavuzu’'na uygun olmasi gerekir.

6. Makale gonderen yazar; ad ve soyadini, akademik tinvanini, ¢alistigi kurumu,
telefon numarasini, elektronik posta adresini, varsa calismasini destekleyen
kurumu belirtmelidir.

7. Yayinlanan her tiirlii calismanin yayin hakki dergiye aittir.

8. Dergiye gonderilen yazilara telif hakki 6denmez. Yayinlanan makalelerin
telif hakki Dergiye aittir.

9. Dergide yayinlanan yazilarda ileri siiriilen gorusler yazarlarini baglar.
Yazilarin biitiin hukuki sorumlulugu yazarlarina aittir.

YAZIM KURALLARI

1. Makalelerin, A4 kagit boyutunda ve standart Word formatinda, kenar
bosluklary; iist:2,5 alt: 2,5 sol: 2,5 ve alt: 2,5 cm tek satir aralikh ve iki yana
yash seklinde yazilmasi gerekir.

2. Makalelerde sayfa sinirlamasi olmamakla birlikte, Ust limit olarak 25
sayfanin asilmamasi beklenmektedir.

3. Yazar bilgilerinin yer almadig1 makale dosyasi; Tiirkce baslik, Tiirkce 6zet,
ingilizce bashk, ingilizce 0zet, Ozetlerin altinda anahtar kelimeler, JEL kodlar1 ve
devaminda giris, ana metin, sonug, kaynakca ve eklerden olusmalidir.

4. Ustbilgi, altbilgi ya da sayfa numarasi eklenmemelidir.

5. Makaleler, Tiirkge ya da Ingilizce olarak hazirlanabilir.

6. Yazinin basina 150 sozciigii gecmeyen 0Ozet (abstract) eklenmelidir. Yazi
dili Tiirkge ise, mutlaka Ingilizce 6zet ve Ingilizce Bashk eklenmelidir.

7. Ozetten sonra makalenin icerigini belirtenen fazla 5 anahtar
kelime (Tiirkce ve Ingilizce) ve 3'ii gecmeyecek sekilde
belirtilmelidir.

8.  Ozetler, anahtar kelimeler ve JEL Kodlar1 Times New Roman 11 Punto, italik,
tek satir araliginda ve iki yana yash sekilde hazirlanmalidir.
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9. Ana Metin, Times New Roman, 12 Punto, tek satir araliginda, iki yana
yasli sekilde hazirlanmalidir. Her bir paragraf araligt (sonra 6 nk) bosluk
birakilmalidir. Paragraflarin ilk satirlar1 1,25 cm iceriden baslamalidir.

10. Tiirkge ve Ingilizce basliklar, Tiirkce ve Ingilizce 6zet boliimlerinin iizerine
biiylik harfle, ortalanarak, 1,5 satir aralikli, Times New Roman, 12 punto ve kalin
(bold) olarak yazilmalidir. Makalenin ana baslik ve alt bashiklar ise 2., 2.1., 2.1.1.
gibi ondalikhi sekilde, giris bashgindan baslayarak (Kaynak¢a haric)
numaralandirilmali ve kalin (bold) yazilmalidir. Ana bashklar biiylik harfle
yazilmal, alt bashklarin ise yalnizca ilk harfi biliylik olmalidir. Basliklardan 6nce
ve sonra 6 nk bosluk birakilmahdir.

11. Tium sekil, tablo ve grafiklere bir bashk verilmeli ve bashklar ardisik
olarak numaralandirilmalidir. Bashk tablo, sekil veya grafigin listlinde sayfaya
ortal1 Times New Roman, 12 punto, kalin (bold) olarak yer almalidir. Tablo, sekil
veya grafik yazisi no’su ile birlikte verildikten sonra tek nokta konularak tablo,
sekil veya grafik ismi yazilmalidir. Kaynak bildirimleri tablo, sekil veya grafiklerin
altinda 11 punto olarak verilmelidir.

12. Dipnotlar (aciklama igeren) metin icinde numaralanmali, ayr1 bir sayfada
numara sirasina gore "Notlar" bashgi altinda Times New Roman 11 punto ile
yazilmali ve metnin arkasina konmalidir.

13. Makalede matematiksel denklem ve formiller numara verilerek
siralanmalidir. Numaralandirma satirin en saginda parantez i¢cinde yapilmalhdir.

14. Metin icinde atiflan belirtmek icin Harvard referans
teknigi kullanilmalidir. Bu teknige goére metin icinde gecen atiflar, yazar soyadi
ve parantez icinde yer alan yayin yili ile belirtilir. Konuyla ilgili 6rnekler asagida
sirasiyla verilmistir.

i.  Yazar adi ciimlenin dogal bir parcasi olarak kullanilmissa yayin yih
parantez icinde;

Gilirkaynak (2002) kimyasal ¢ozeltiler izerinde yapmis oldugu ...

ii. Yazar adi ciimlenin dogal bir parcasi olarak kullanilmamissa yazar adj,
basim yil1 ve sayfa sayisi seklinde olmahdir;

En son calismalar (Pinar, 2003: 12) uygulamanin ...

iii. Iki yazarin bulunmasi durumunda, her iki yazarin soyadi da kullanilir.

Cinicioglu ve Kelesoglu (1993) yumusak dolgular tizerinde ...

iv. Ikiden fazla yazar olmasi durumunda ilk yazarin soyadim “ve dig.” ifadesi
takip eder.
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Oztoprak ve dig. (1999) tarafindan éne siiriilen ...

v. Eger ayni yazarin ayni yilda basilmis birden fazla yayinmi kullanilmissa
basim yillarinin sonuna alfabetik bir karakter ilave edilir.

Bozbey ve dig. (2003a) tarafindan yapilan ¢alismalar bu sonucu ...
vi. Eger anonim bir kaynak kullanilmigsa “anon” ifadesi kullanilir.
Son zamanlarda konusulan gergekler (Anon 1998: 53) ...

vii. Eger yazar belirsiz bir gazete yazisi kullanilacaksa gazete adi, basim yili
ve sayfa no;

Bolgede goriilen sel baskinlar1 yapisal ozellikleri etkilemektedir (Atlas,
1998: 6)

viii. Tez ¢alismasinda faydalanilan yayinlar yazar soyadlarina gore alfabetik
sirayla siralanir. Yayinin basildig1 derginin, kongre kitap¢iginin, kitabin vb.
adi egik (italik) olarak gosterilir

ix. Internetten alinan kaynaklara atif yapilirken, yazar adi varsa daha once
belirtildigi sekilde gosterilir. Yazar ad1 yoksa kaynagi sunan kurumun adi
ve tarih kullanimi asagidaki sekilde gosterilir.
XiX
Pazar hakkinda bilgiler yer almaktadir (IMKB, 23.06.2003) veya

Yazar belli olmayan internet kaynaklarina atif yapilirken, biiytik harflerle
URL-sira numarasi, yil seklinde yazilmahdir. Ornegin:

(URL-1, 2003), (URL-1 ve URL-2, 2003
URL-1’e (2003) gore ...

15. Kaynakc¢a Times New Roman, 12 punto seklinde yazarlarin soyadlar1 goz
ontline alinarak alfabetik sirayla ve asili bicimde ¢alismanin sonunda bulunmalidir.
Her kaynak arasindaki paragraf aralig1 (sonra 6 nk) olmalidir. Eger yazarin/larin
ayni y1l igerisinde birden fazla ¢alismasina atif yapilmigssa ise bu ¢alismalarin yayin
yili sonuna (a,b,c,..) gibi semboller verilerek siralanmalidir. Makale ve bildirilerde
dergi ve sempozyum/Kongre adj, kitap ve tezlerde ise kitap ve tez adi italik olarak
yazilmalhdir. Kaynak¢a asagida gosterildigi sekilde diizenlenmelidir.

Kitap referansi i¢cin gosterim
Yazarin SOYADI, ADI,, Yayin yili, Kitap adi, Yayinevi, Basim Yeri, ISBN.
MERCER, P.A. and SMITH, G., 1993, Private Viewdata in the UK, 2

Dergilerdeki makaleler icin gosterim



Yazarin SOYADI, ADI, Yayin yili, Makalenin adi, Derginin Adi, Cilt no ve
(bolim)

EVANS, W.A, 1994, Approaches to Intelligent Information
Retrieval, Information Processing and Management, 7 (2), 147-168.

Konferans bildirileri icin géosterim

Yazarin SOYADI, ADIL, Yayin yili, Bildiri Ady, Konferans Kitap¢iginin Adi,
Tarih ve Kongre Yeri, Basim Yeri: Yayinevi, sayfa numaralari

SILVER, K., 1991, Electronic Mail: The New Way to Communicate, 9th
International Online Information Meeting, 3-5 December 1990 London,
Oxford: Learned Information, 323-330.

Tezler icin géosterim

Yazarin SOYADI, ADI, Yayin yili, Tezin Adi, Yiksek Lisans/Doktora,
Enstiti Ada

AGUTTER, AlJ., 1995, The Linguistic Significance of Current British Slang,
Thesis (PhD), Edinburgh University.

Haritalar icin gosterim
SOYADI, ADI,, Yayin Yil, Baslik, Olgek, Basim Yeri:Yayinevi.

MASON, James, 1832, Map of The Countries Lying Between Spain and
India, 1:8.000.000, London: Ordnance Survey.

Web sayfalari icin gésterim

Yazarin SOYADI, ADI, Yil, Baslik [online], (Edition), Yayin Yeri, Web
adresi:URL

HOLLAND, M. 2002, Guide to Citing Internet Sources [online], Poole,
Bournemouth

University,http: //www.bournemouth.ac.uk/library/using/guide to citin
g internet sourc.html [Erisim Tarihi: 4 Kasim 2002].
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CIRCUMSTANCESON HIGHER, LOWER, AND NON DIVIDEND
PAYMENTS
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Manado 95115Sulawesi Utara — Indonesia, Emaaiiston pontoh@yahoo.com

ABSTRACT

Dividend policy is still a controversy in corporate finance area, since public firms are distributing the
earnings differently. By conducting multinomial logistic regression analysis with 241 firms as samples
which is listed in Indonesia Sock Exchange for period of 2010 to 2015, this study is testing the firm
behavior to pay dividends under catering theory, free cash flow theory, and life cycle theory. This
study reports, the firm behavior to pay dividends in general are depend on size and age with some
fundamental factors, such as debts, current net profit, and retained earnings. The market reactions are
significant and directly affecting the firm behaviors for distributing their dividends in relationship
with firm characteristics and considering the performance of fundamental factors. Moreover, the
maturity level and tendency of internal conflict are randomly spread into larger and older firms,
larger and younger firms, smaller and older firms, and smaller and younger firms.

Keywords: firm behaviors, dividends, free cash flow, firmlife cycle, catering

JEL classification : G11, G14, G19, G32, G35

1 INTRODUCTION

Dividend puzzle by Black (1996) is still a contensy in corporate finance area along
with its advanced models in term to provides somdemces about how the firms determine
and decide their dividend policy. Black (1996) mees that, interest between shareholders
and managers is the essence for dividend policychwimakes managers have difficulties to
determine the earnings distributable since theynatevery clear whether the investors are
demanding dividends or not. Baker and Wurgler (20@bnfirm that, dividend policy is not
about decision to determine the amount of cashddihds but more emphasize on decision to
pay or not to pay dividends.

Budiarso and Pontoh (2016) and Saerang and Pdgatitt) prove that, dividend
policy in Indonesia have own complexity since paldirms are distributing their earnings
differently as these firms have their own charasties. Pontoh (2016) confirms that,
dividend policy in Indonesia has been affected dayes conditions under cash flow theory as
proposed by Jensen (1988), and Kuan, Li, and LQ1Z2, life cycle theory as proposed by
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Grullon, Michaely, and Swaminathan (2002), DeAng&&Angelo, and Stulz (2006), and
catering theory as proposed by Baker and Wurglg®4a, 2004b).

The objective for this study is to develop the eloidr dividend policy under cash
flow theory, life cycle theory, and catering thedrgised on capital market in Indonesia by
distinguishing some firm characteristics in termréveal the firm behaviors in distributing
their dividends since they have been paid theiiddinds in higher, lower, and non dividend
payments. The proceeds for this study is desigfolésns, section 2 reviews the relevant
literatures and develops the hypothesis, sectierpbains the method for this study includes
detail of sample and variable definitions, sectrdiscuss the findings, and section 5
concludes the findings.

2. LITERATURESREVIEW AND HYPOTHESISDEVELOPMENT
2.1. Catering theory

Baker and Wurgler (2004a, 2004b) propose the iogt¢heory in term to explain the
issue about dividend policy in relationship witre thrm behaviors to pay dividends. Baker
and Wurgler (2004a) confirm that catering effectll wexist under assumptions of
psychological or institutional reasons, uninformiedestor, and rational distribution of
dividends by firms. Baker and Wurgler (2004a, 200dimphasize that firms shall pay their
dividends in condition while the investors or slmmieer by their own compliance put firm
shares on higher prices in capital market.

Baker and Wurgler (2004a, 2004b), Dreman and uR000), Li and Zhao (2008),
Pontoh (2015), and Budiarso and Pontoh (2016) wouonthat, the catering theory will
effective when dividend in successful conveys théormation and affecting investor’'s
psychological or sentiment over asymmetry inforamvatiwhich gives impact for increasing
share prices. Reversely, Li and Lie (2006) confinat, the firm share prices in capital market
shall decrease when firms are not cater the shiaeisoor investors with dividends. Under
catering theory, this study suspects that if theestors or shareholders are overvaluing the
firm shares on higher prices then the firms shiglridbute their earnings in form of dividends
which giving the share prices have positive andiBgant effect on dividend payments, as
hypothesized as follow :

Ha; : Share price has positive significant effect on dividend payments.

2.2.  Freecashflow theory

Free cash flow theory or sometimes refers to agémeory is the other theory which
can explain the firm behavior in distributing digitds under circumstances of internal
conflict between managers with shareholders and walsen the firms are at mature level
(Jensen, 1986; Jensen, 1988; Myers, 2001; Kuarard, Liu, 2012). The conflict between
managers and shareholders begin while firms hawaandant of free cash and managers are
tend to spend it on unprofitable investments wtbemefit on them while shareholders are
tend to spend the free cash for dividends (Jen$888; Aivazian, Ge, and Qiu, 2005;
Fairchild, Guney, and Thanatawee, 2014; Easterhrb@®4; Jensen, 1986).

Jensen (1986) and Myers (2001) suggest that, istezxce of internal conflict then
shareholders should obtain and use debts in obgeti control the spending behaviors by
managers as confirmed by Thakor and Wilson (1988gle, Milsom, Hills, and Sharples
(1998), Aivazian, Ge, and Qiu (2005), Brav, Grahddgrvey, and Michaely (2005),
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Fairchild, Guney, and Thanatawee (2014), and Sgeesrd Pontoh (2016). In addition,
Fairchild, Guney, and Thanatawee (2014) also pm®phat, the consequence of higher debt
generally decreasing the dividend payments. Unéer ¢dash flow theory, this study suspects,
if shareholders are increasing the debts as a talontrol the spending behaviors by
managers and simultaneously demand for dividenels tiebts have positive and significant
effect on dividend payments, as hypothesized dm@wal

Ha, : Long term debt to total assets ratio has positive significant effect on dividend payments.

2.3. Lifecycletheory

Garengo, Nudurupati, and Bititci (2007) describatt firms at mature level are
generally have good governance and good perform&rodon, Michaely, and Swaminathan
(2002), and DeAngelo, DeAngelo, and Stulz (200@wskhat, mature firms normally have a
tendency to distribute their earnings in forms iwfdends for shareholders because they have
large of free cash and less investments. DeAn@séngelo, and Stulz (2006) prove that, the
portion of retained earnings for mature firms doaradant which make them have an ability
to increase their dividend payments to shareholders

Grullon, Michaely, and Swaminathan (2002), DeAng&eAngelo, and Stulz (2006),
Fairchild, Guney, and Thanatawee (2014), Jordam, and Wu (2014), Budiarso and Pontoh
(2016), Saerang and Pontoh (2016) confirm thatddind payments for mature firms are tend
to increase since they are much larger, more pitwéf have higher cash flows and have
higher retained earnings ratios. Under life cytieoty, this study suspects, if mature firms
are more profitable, large free cash and largenetieearnings ratios then these firms are tend
to increase their dividend payments which givingireed earnings ratio and return on assets
ratio have positive and significant effect on desd payments, as hypothesized as follow :

Haz : Retained earningsto total assets ratio has positive significant effect to dividend policy.
Ha, : Return on assets has positive significant effect to dividend policy.

3. RESEARCH METHOD
3.1. Sanmple

This study takes 241 firms which are listed in dndsia Stock Exchange
(www.idx.co.id) for period of 2010 to 2015 whichviig total 1.446 of observed data. This
study also excluding finance sector and the prgpeeal estate, and building construction
sector because of different financial report strcet

3.2.  Variabledefinitions

Dependent variable for this study is firm behasior distributing dividends which
represents as dividend payments and measured byngwand categorized as follow : (1)
higher dividend payments; (2) lower dividend payise(8) non or zero dividend payments.
This study determines categories for higher andetgpayments by cut off the median value
of the average dividend payments. The median Valuaverage dividend payments is 4.67.

The independent variables for this study are spaoces (symbolized by Price) which
measured by closing price at the end of year afigoorate action, debt ratio (symbolized by
LTDAR) which measured by ratio of total long termbiis over total assets, retained earnings
ratio (symbolized by RETA) which measured by raifaretained earnings over total assets,
profitability (symbolized by ROA) which measured katio of net profit for current period
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over total assets. In term to run the analysishigwothesis testing, this study normalizes
dependent variable and independent variables \aitiral logarithm.

3.3. Regression model

This study conducts multinomial logistic regress@nalysis for hypotheses testing
and uses chi square value to determine whethendael is fit or not fit. Significant rate for
multinomial logistic regression analysis are 0.0fl #.10, while chi square value at 0.05.
Moreover, in term to distinguish the results thiea $tudy controls firm size and firm age of
the sample to get larger and smaller firms and alder and younger firms. Firm size is
measured by average natural logarithm of totaltassed cut off by median value to get
larger firms and smaller firms, whereas firm agediference between current year of
observation (year of 2015) with established yearawh firm and also cut off by median value
which giving older firms and younger firms. On ced#ation, median value for firm size is
14.38 and firm age is 33 years. The regression hiodthis study noted as follows :

DBuun = a + piPrice+ oL TDAR + fsRETA + f4,ROA + ¢

4. RESULTSAND DISCUSSION

The study provides the results of multinomial &igi regression analysis in Table 1
and discuss the results in perspectives of cat¢hiegry, free cash flow theory, and life cycle
theory for larger and older firms, larger and yoemg@irms, smaller and older firms, and
smaller and younger firms, while Table 2 presemesstummary for implication theories based
on results and discussions.

Table 1. Multinomial logistic regression of firm behaviorsin distributing dividends

Firm characteristics

Dividend payments

1) 2 (©) (4)

Higher relative non dividends

Intercept -3.684 -6.498 -4.637 1.958
Price 0.880* 1.044* 0.980* 0.113
LTDAR -0.154 -0.643* -0.556* 0.210**
RETA 0.123 -0.228 0.442* 0.801*
ROA 0.237 0.467* 0.664* 0.554*
Lower relative non dividends

Intercept -1.491 -1.243 -1.339 0.699
Price -0.017 -0.337* -0.331** -0.191
LTDAR -0.433** -0.514* -0.545* -0.026
RETA -0.209 -0.672* -0.495* -0.079
ROA 0.051 -0.102 0.099 0.228*
Lower relative higher dividends

Intercept 2.193 5.255 3.299 -1.259
Price -0.896* -1.380* -1.311* -0.304**
LTDAR -0.279 0.129 0.011 -0.236**
RETA -0.332** -0.444* -0.936* -0.879*
ROA -0.185 -0.569* -0.564* -0.326**
R-square for models 0.315 0.524 0.574 0.195

(*) significant at 0.05, (**) significant at 0.1&irm characteristics are : (1) larger and oldemér (2)
larger and younger firms, (3) smaller and oldem§ir and (4) smaller and younger firms. Dependent
variable is dummy of firm behaviors in distributingvidends (DR,.), where : (1) higher dividend
payments, (2) lower dividend payments, and (3) dmdend payments. Independent variables are
closing price at the end of year after corporateoac(Price), long term debt to total asset ratio
(LTDAR), retained earnings ratio (RETA), and retwn assets (ROA). The chi-square values on
model fitting information and goodness of fit shaliregression models are fit.
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4.1. Larger and older firms

Table 1 shows that share prices have positive sgdificant effect to dividend
payments, which means hypothesis, iaaccepted in supporting the findings of Baked an
Waurgler (2004a, 2004b), Dreman and Lufkin (2000)ahd Zhao (2008), Pontoh (2015), and
Budiarso and Pontoh (2016). Under catering thettwy,result confirms that larger and older
firms are tend to pay higher dividend while thersharices are overvalue rather than to pay
lower dividends or not paying dividends for thdiaseholders.

Furthermore, Table 1 shows that long term delibtal assets ratio has negative and
significant effect to dividend payments, which meanypothesis Hais rejected and
inconsistent with the findings of Thakor and Wils¢995), Neale, Milsom, Hills, and
Sharples (1998), Aivazian, Ge, and Qiu (2005), Baraham, Harvey, and Michaely (2005),
Fairchild, Guney, and Thanatawee (2014), and Sgeaan Pontoh (2016). But, the result
also shows that there is a tendency for internaflicd while these firms are paying lower
dividends which makes the hypothesis; Ha accepted and consistent with free cash flow
theory. Consistent with Fairchild, Guney, and Thanae (2014), the result confirms that
firms are tend not paying their dividends whileithaebts are increasing which means the
larger and older firms are tend not under intecaaflict in context of free cash flow theory.

The result of analysis shows that, retained egmio total assets ratio has negative
and significant effect to dividend payments whiceams hypothesis Has rejected on lower
dividends but it is accepted on higher dividendse Tesult confirms that larger and older
firms are at mature level and tend to pay highelddnds rather than lower dividends, which
is consistent with Grullon, Michaely, and Swamiraath2002), DeAngelo, DeAngelo, and
Stulz (2006), Fairchild, Guney, and Thanatawee 4201ordan, Liu, and Wu (2014),
Budiarso and Pontoh (2016), Saerang and Pontol6)20Ttontext of life cycle theory.

4.2.  Larger and younger firms

Table 1 shows that larger and younger firms ane te pay higher dividends rather
than lower or non dividend payments, which meare higpothesis Hais accepted and
supporting the catering theory as confirmed by Balel Wurgler (2004a, 2004b), Dreman
and Lufkin (2000), Li and Zhao (2008), Pontoh (201&nd Budiarso and Pontoh (2016).
Reversely, these firms are tend to behave for aging dividends rather than paying lower
dividends while their share prices are overvalue.

Similar with larger and older firms, the long tedabt to total assets ratio for both of
higher and lower dividends relative to non dividggayments show negative and significant
effect to dividend payments, which means the hygmithHa is rejected because these firms
are tend not paying dividends while their debinisréase. But, the results also show there is
small possibilities for these firms whether to gagher or lower dividends which makes
hypothesis Hais accepted under free cash flow theory and ctamgisnvith Thakor and
Wilson (1995), Neale, Milsom, Hills, and Sharpld948), Aivazian, Ge, and Qiu (2005),
Brav, Graham, Harvey, and Michaely (2005), Faihibuney, and Thanatawee (2014), and
Saerang and Pontoh (2016).

The results of analysis for larger and youngengirare complex because hypothesis
Hag and hypothesis Hacan be accepted under certain conditions to supberfindings by
Grullon, Michaely, and Swaminathan (2002), DeAngeleAngelo, and Stulz (2006),
Fairchild, Guney, and Thanatawee (2014), Jordam, and Wu (2014), Budiarso and Pontoh
(2016), Saerang and Pontoh (2016) in context efdifcle theory. At a condition when the
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current net profit as reflected in return on asegetsgher, larger and younger firms are tend to
distribute higher dividend payments rather than dimmdend payments. The other condition,
larger and younger firms are tend to defer dividerather than paying lower dividends to
their shareholders when they have more retainedreg. But, in condition when these firms
higher current net profit and higher retained eagsj then they are tend to pay higher
dividends rather lower dividends. Notice the wofkGoullon, Michaely, and Swaminathan
(2002), it seems some of these firms are closeatiine level or growth level.

4.3. Smaller and older firms

Similar with larger and younger firms, Table 1 wisa¢hat smaller and older firms are
tend to pay higher dividends rather than lower @n dividend payments, which means the
hypothesis Hais accepted under catering theory and consistétht Baker and Wurgler
(20044, 2004b), Dreman and Lufkin (2000), Li an@&lt2008), Pontoh (2015), and Budiarso
and Pontoh (2016). These firms are also tend taveefor not paying dividends rather than
paying lower dividends while their share prices@rervalue.

Consistent with Fairchild, Guney, and Thanatav&f44) and rejected the hypothesis
Ha, the long term debt to total assets ratio for kafthigher and lower dividends relative to
non dividend payments show negative and signifiedfeact to dividend payments, which
means these firms are tend not paying dividendséewheir debt is increase. Under free cash
flow theory, smaller and older firms still have shaossibilities to pay higher or lower
dividends while debts are increase. On these sgsilie hypothesis Has accepted and
consistent with Thakor and Wilson (1995), Nealelshin, Hills, and Sharples (1998),
Aivazian, Ge, and Qiu (2005), Brav, Graham, Harvagd Michaely (2005), Fairchild,
Guney, and Thanatawee (2014), and Saerang andrP@@b6).

Table 1 shows that smaller and older firms areunsatirms which makes hypothesis
Haz and hypothesis Haare accepted under life cycle theory and condisiattn Grullon,
Michaely, and Swaminathan (2002), DeAngelo, DeAogelnd Stulz (2006), Fairchild,
Guney, and Thanatawee (2014), Jordan, Liu, and 20a4), Budiarso and Pontoh (2016),
Saerang and Pontoh (2016). The results show thess &re tend to pay higher dividends
rather than lower dividend payments or non dividpagments. Contrary, these firms are tend
prefer for not paying dividends rather than payiloger dividends while increasing in
retained earnings ratio.

4.4.  Smaller and younger firms

Table 1 shows that smaller and younger firms ané to pay higher dividends rather
than lower dividend payments, which means the thg®i$ Ha is accepted under catering
theory and consistent with Baker and Wurgler (20@984b), Dreman and Lufkin (2000), Li
and Zhao (2008), Pontoh (2015), and Budiarso andoRa(2016). In addition, although has
insignificant effect but the positive sign also fion these firms are tend to pay higher
dividends rather than non dividend payments winiteégasing in share prices.

Under free cash flow theory, the hypothesis, kaaccepted and consistent with
Thakor and Wilson (1995), Neale, Milsom, Hills, a8darples (1998), Aivazian, Ge, and Qiu
(2005), Brav, Graham, Harvey, and Michaely (200=gjrchild, Guney, and Thanatawee
(2014), and Saerang and Pontoh (2016). On resuitaller and younger firms seems have
tendencies under internal conflict between managélstheir shareholders since they prefer
to pay higher dividends rather than lower or nond#éinds while increasing in debts.

6



/)
\/ Journal of Life
Economics
The results for smaller and younger firms showdtlgpsis Haand hypothesis Hare

accepted which means these firms are at maturédsveroposed by Grullon, Michaely, and
Swaminathan (2002), DeAngelo, DeAngelo, and Sti#906), Fairchild, Guney, and
Thanatawee (2014), Jordan, Liu, and Wu (2014), &sdi and Pontoh (2016), Saerang and
Pontoh (2016). The results show these firms ard tenpay higher dividends rather than
lower or non dividend payments while their retaim@ainings ratio and return on assets ratio
are increase simultaneously. But in assumptiones$ Iretained earnings, then these firms
shall prefer to pay lower dividends rather than miwvidend payments if the current net
profits are available.

Table2. Summary of implication theories on firm behaviorsin distributing dividends

Dividend payments Theories
by each characteristics Catering Freecashflow Lifecycle
Larger and older firms
Higher dividends relative non dividends \ - -
Non dividends relative higher dividends - - -
Lower dividends relative non dividends - \ -

Non dividends relative lower dividends - - -
Lower dividends relative higher dividends - - -

Higher dividends relative lower dividends \ : V
Larger and younger firms

Higher dividends relative non dividends \ \ -
Non dividends relative higher dividends - - -
Lower dividends relative non dividends - \ -

Non dividends relative lower dividends - - -
Lower dividends relative higher dividends - - -

Higher dividends relative lower dividends \ : V
Smaller and older firms

Higher dividends relative non dividends \ \ \
Non dividends relative higher dividends - - -
Lower dividends relative non dividends - \ -

Non dividends relative lower dividends - - -
Lower dividends relative higher dividends - - -
Higher dividends relative lower dividends \ : V

Smaller and younger firms

Higher dividends relative non dividends - \ \
Non dividends relative higher dividends - - -
Lower dividends relative non dividends - - -
Non dividends relative lower dividends - - -
Lower dividends relative higher dividends - - -
Higher dividends relative lower dividends \ \ \
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S. CONCLUSIONSAND LIMITATIONS

Catering theory, free cash flow and life cycledtyeare interconnected theories to
explain the firm behaviors in dividend policy unaertain circumstances. However, the firm
behaviors to distribute their earnings in form demds are depend on market, fundamental
factors, and firm characteristics, such as sizélsages in relationship with these theories. In
objective to develop the model for dividend polityis study extents the firm characteristics
in testing these theories to reveal the tendermiidgm behaviors in dividend payments by
conducting multinomial logistic regression analyfs 241 firms which listed in Indonesia
Stock Exchange for period of 2010 to 2015.

This study reports, the firm behavior to pay dénds in general are depend on their
sizes and ages with some fundamental factors, asicdebts, current net profit, and retained
earnings. The market reactions are significant dinectly affecting the firm behaviors for
distributing their dividends in relationship withrnh characteristics and considering the
performance of fundamental factors. Moreover, thaumity level and tendency of internal
conflict are randomly spread into larger and oldens, larger and younger firms, smaller and
older firms, and smaller and younger firms.

Since the findings are limited to the samples @mtain periods, then this study
suggests for the next studies to extent the fundeaheariables, firm characteristics, and also
for tools for analysis to distinguish the model &vidend policy under catering theory, free
cash flow and life cycle theory. Although the fings are not absolute but hope it can be
reference for the next studies in the same area.
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ABSTRACT

A tourism sector that has high competitiveness can draw a great number of tourists that can
result in well-improved regional economy growth, increasing rate of society’s income, and bigger
opportunity into the work field. The growth rate of tourist visits in Ternate City from 2011-2015 is
increasing, yet its growth percentage is changeable and tends to decrease. This research aimed at: 1)
analyzing the competitiveness position of tourism sector of Ternate City against other regions in North
Maluku Province; 2) formulating the strategy to increase tourism sector of Ternate City. The data
were collected through documentation and interview. The data were obtained from Government
Tourism Office, Central Bureau of Statistics, Regional Revenue and Asset Management Office,
Development Planning Agency at Regional Level, Environmental Agency and Ministry of Finance of
the Republic of Indonesia. The data obtained were analyzed using mix-methods consisting of shift
share analysis, indexation, and SWOT.

The result of this research showed that the performance of tourism sector in Ternate City from
2011-2015 had positive growth better than that from North Maluku Province. This contributed to
better society’s economy and employment absorption in Ternate City. The use of Diamond Porter
model helped explain that tourism competitiveness in Ternate City is in the top position surpassing the
other regencies/ cities in North Maluku Province. The main factor of its competitiveness is the
existence of supporting and related industrial activities such as hotel, inn, man power, restaurant and
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cafe as well as the number of tourist visits. Meanwhile, the less competitive indicators are the number
of tourist spots and the regional strategy. Moreover, the government’s role was still considered lower
than those from North Halmahera, Morotai, West Halmahera, Tidore, and Central Halmahera. Based
on SWOT analysis, the strategies that can maintain and increase the tourism competitiveness in
Ternate City are: 1) utulization of Information technology to attract domestic and foreign tourists; 2)
building up the cooperation system with the surrounding regions in managing the integrated tourism
sector, 3) cooperating with the local and central government in developing the tourism sector,
4)empowering tour operators in attracting the tourists, 5) improving the quality and the quantity of
scientific and cultural tourism; 6) facilitating the tourists to enter the tourist destination area.

Key word: Competitive Advantage, Diamond Theory, Tourism Sector Index, Strategy, Ternate
JEL Codes: J20, J21, Ol1, R11, Z30

1. INTRODUCTION

Tourism sector affects nation’s development. In economy aspect, tourism is seen as a
rapidly growing industry which even becomes the top driver of economy growth and arouses
multiplier effect to the other sectors (WTO, 2002; Othman dan Mohd, 2011; Kovaci¢, et al
2011; Guzman, et al 2011; Karini, 2011; Wu dan Chang, 2013; Aryunda, 2011). It also
decreases poverty and regional disparity in the developing countries (Chin, 2011). From
socioclutural aspect, tourism becomes social solidarity trigger and improves fellowship
among nations (Hamarneh, 2013), culture preservation and historical value appreciation
(Suardana, 2011). From environmental aspect, tourism encourages conservation movement
and love act to protect the environment (Prayogi, 2011).

At the global level, tourism accounts for 5% (USD 1.4 trillion) of global exports and
9.5% of the world's total GDP. While nationally, the strategic role of tourism is reflected on
the solid contribution given to the national economy even when the performance slowdown
occurs in almost all sectors (Bank Indonesia, 2015: 82). The largest economy impact of the
tourism sector occurs on employment of 9.00% of national employment in 2014 or about
10.32 million people residing in tourism-related sectors (Kemenpar, 2014: 32).

In Indonesia, the national tourism performance shows a fairly good development,
especially in the last five years, both related to the visits of foreign tourists (wisman) and
domestic tourists (wisnus). The number of foreign tourists increased continuously throughout
2009-2014 with an average increase about 7.2% per year, higher than the world average of
only 4.7%. The rising number of foreign tourist visits is accompanied by an increase in
foreign exchange earnings of an average 12.23% per year. In 2014 the number of foreign
tourists was 9.44 million or grew 5.66% and generated foreign exchange of US § 11.01
billion, an increase of 9.47% compared to 2013. This rise positioned tourism as the country's
largest foreign exchange earner, in the fourth rank after oil & gas, coal, and palm oil
(Kemenpar, 2014: 52).

The publication of the Word Ecomic Forum (WEF) in 2011, 2013 and 2015 on The
Travel & Tourism Competitiveness Index Report showed an increase in the competitiveness
of national tourism, in which in 2011 Indonesia was ranked 74 out of 140 countries, ranked 70
in 2013 and ranked 50 in 2015. Although Indonesia's tourism competitiveness rating has
improved compared to the previous year's position, it has not made Indonesia change to a
better position relatively to Singapore, China, Malaysia, and Thailand. Based on World Travel
and Tourism Council (WTTC) Report in 2008 and WEF in 2015 on Tourism & Travel
Competitiveness Index (TTCI) it was found that from a number of competitiveness
parameters used, only price parameters are the main factors of competitiveness in Indonesia.
Crotti and Tiffany (2015: 17) WEF institute analysts point out that Indonesia's
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competitiveness weaknesses include: (i) infrastructure; (ii) environmental sustainability
protection; (iii) Deforestation; (iv) Hygiene; (v) safety and security.

The tourism development becomes very important in order to increase the national
income as well as the regional income in improving people’s welfare and prosperity, to
expand employment and to encourage regional development. This causes many regions
competing one another to introduce their tourism potential in order to attract tourist visits as
much as possible. Blanked and Chiesa (2008: 19) revealed that there was a positive
correlation between the competitiveness of destination countries with the number of foreign
tourists who visited the country or region. In this case, tourism that has the competitiveness
can attract tourists to visit the area (Gracan, et al, 2008; Stipanovic, et al, 2008; Jovicic and
Vanja, 2008; Meyer, 2012; Wu and Chang, 2013). The competitiveness of a tourism will
provide satisfaction for the tourists which in turn form the behavioral loyalty, i.e. visiting a
toursit object repeatedly and even inviting others to visit the tourist destination (Valle et al.,
2006; Gracan, et al, 2008; Stipanovic, et al, 2008; Jovicic and Vanja, 2008; and Meyer, 2012).
However, it cannot be denied that the competitiveness of an industry including the tourism
sector is not always durable because it is influenced by internal and external factors or the
pressure from competitors (David and David (2015: 43). In fact, tourism activities run in open
spaces, while tourist decisions are independent and can change anytime towards the tourist
object (Tathagati and Indscript, 2015: 3-4). Balan, et al., (2009) revealed the fact that in 1950
there were 15 top destinations that attracted 98% or almost all tourists to these destinations,
but 60 years later it remained 57%. Croatia's failure in modern tourism competition in the
global market of the 21st century is caused by the less adaptive of its tourism development to
the current development and its low innovative effort as well as its tendency to the old
paradigm (Stipanovic, et al, 2008). In this case, competitiveness is not only determined by the
natural resources or the existing input factors, but the other contributing factors are also
influential such as the role of innovation and technological development, the political
condition and the consistency of government policies in the regions or countries of tourist
destinations (Damanik 2013: 50; Wu and Chang 2013; Othman and Rosli 2011; Chang and
Hsia, 2013). The above description was in line with the tourism condition in Ternate, in which
in 2012 Ternate City accounted for 83% of tourism market in North Maluku Province. Two
years later, in 2014, the tourism market decreased by 16% resulted in 67%. The Growth of
tourist arrivals deriving from both foreign and domestic tourists in Ternate city fluctuated and
tended to decline. Overall, the tourist growth from 2011 to 2015 tended to deteriorate. This
indicated the occurrence of some problems especially those regarding to the competitiveness
and the competitive strategy which, in turn, made it strongly important to be examined. The
movement of tourism competitiveness performance (2011-2015) was analyzed using shift
share analysis. The position of tourism competitiveness in 2015 was analyzed using the Index
of Diamond Theory variables, and then SWOT analysis was used to formulate strategies to
increase the competitiveness of the tourism sector in Ternate City.

The purposes of this Research

This study aims to: 1) Analyze the position of tourism competitiveness of Ternate City
to other regions in North Maluku Province; 2) Formulate strategies to improve the
competitiveness of the tourism sector in Ternate City.
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2. LITERATURE REVIEW

Definition of competitiveness

In various literature the use of competitiveness concept is found in many perspectives
(Saptana, 2010: Balkyte & Manuela, 2010). Competitiveness can be interpreted from the
perspective of economic, political and business strategy of the company or industry. For the
company, competitiveness is the ability to produce the right goods and services with the right
quality, at the right price, and at the right time. This means meeting customer’s needs is more
efficiently and more effectively than others do (Edmonds, 2000: 20). This is in line with the
opinion of Black et al. (2009) that competitiveness is a competitive ability of goods or
services in the market based on the combination of price and quality with the same quality
and established reputation (Snieska and Bruneckiene, 2009). The Organization for Economic
Co-operation and Development (OECD) argues that competitiveness is understood as: "The
ability of firms, industries, regions, countries or regions to produce relatively high factors and
sustainable levels of work" (Hatzichronoglou 1996: 20). From these definitions, generally,
competitiveness can be interpreted as the condition of an organization to compete with other
organizations as its rival (Law, 2009).

Competitiveness theory

In various literatures, it is explained that competitiveness theory evolved from trade
theory, derived from Adam Smith's absolute advantage theory (1776). However, before the
rise of the absolute advantage theory, the world view was much influenced by the doctrine of
mercantilism. One of the great figures born in mercantilism era was Thomas Mun. In his
book, England's Treasure by Foreign Trade, he succeeded in contributing to the theory of
international trade (Askinatin, et al., 2003: 20). Mercantilism viewed that the welfare of a
country was only determined by the amount of assets or capital held by the concerned country
such as the hoarding of money, precious metals / gold or silver (Schumacher 2012: 13 and
Langdana and Murphy, 2014: 7-8). Therefore, global trade is very important for mercantilism.
The way to get profit from free trade is to increase exports and suppress imports and the state
policies should protect this (Askinatin, et al, 2003: 20 and Langdana and Murphy, 2014).

The mercantilism economic system began to disappear at the end of the eighteenth
century, along with the emergence of a new economic theory proposed by Adam Smith in his
book An Inquiry into the Nature and Causes of the Wealth of Nations (WN), published in
1776. In this book, Smith strikes the mercantilist who applies a zero sum game i.e. a country’s
advantage means loss to another country (Schumacher 2012: 13 and Langdana and Murphy,
2014: 8). Smith proposed a theory known as the "absolute advantage" that focused on the
Labor of Value which meant that the more the number of labors used, the higher the value of
the goods (Labor Theory of value). This theory emphasizes that the efficiency in the use of
inputs, such as labor in the production process greatly determines the level of
competitiveness. The advantage of the absolute-advantage theory is the occurrence of
international trade between two countries if each country has a distinct absolute advantage
between the two commodities. These differences result in mutually beneficial export and
import interactions between the two countries. On the other hand, the weak point of this
theory is that if there is only one country that has an absolute advantage (between two types of
goods), then international trade will not occur because it is not mutually beneficial.

David Ricardo viewed the phenomenon of world trade was no longer in line with
absolute advantage theory, which then he modified it by bringing up a theory of
competitiveness called comparative advantage. His book, Principles of Political Economy and
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Taxation (1817), described that the cost comparative advantage or a state obtained a
comparative advantage if it was more efficient in producing one good than that of other
countries (Helpman 2014; Langdana and Murphy 2014: 11-14). The definition of excellence
was in the form of comparison, not in the form of real added value (Tarigan (2005:79).
Therefore, international trade will benefit a country if it makes product specialization, exports
the goods in which if the country produces it thmeselves, it will relatively more efficient as
well as imports goods in which if a country produces them, it will be less efficient (Faccarello
2015 and Schumacher, 2012: 25). This theory suggests that the main trigger of international
trade is not an absolute advantage or absolute weakness, but a comparative advantage. The
weakness of this comparative advantage theory is that it only explains the difference in the
superiority among countries and its implications in international trade and division of labor,
but it does not explain why there are differences in the superiority among these countries.
Michael E. Porter is a professor and strategy management expert. He tries to assess
competitiveness from a micro (company) perspective to a macro (nation) perspective. His
book entitled "The Competitiveness Advantage of Nation" published in 1990, describes the
theory of competitive advantage with four major factors determining competitiveness (Porter,
1990: 71-129), i.e. factor conditions, demand conditions, related and supporting industries,
firm strategy, structure and rivalry. In addition to these four factors, there are two factors that
influence the interaction among the four factors, namely the role of government and the role
of opportunity. Taken together, these factors form a system in enhancing the superiority of
competitiveness called the diamond model, as shown in the following figure 1.

FIGURE 1. PORTER’S DIAMOND FRAMEWORK

Firm strategy,
structure and
rivalry

Factor Demand

conditions F Y T 'L conditions

\‘g ~I~
Related and
supporting
industries

Source: Porter 1990:127

Factor conditions are variables that already exist and are owned by an industry. Porter
divides this factor into two conditions, namely basic and advanced factors. The basic factors,
such as natural resources, climate, location, unskilled and moderate labor, etc., are essentially
inherited or created through simple and unsophisticated investments. Advanced factors, such
as digital data of infrastructure communications, university research institutes, etc., are much
more difficult to create, demanding large and continuous investments and often present the
right institutional structures. Porter (1990: 74) asserted that the availability of factor
conditions and the rate of its increase also contributed to the quality and competitiveness of an
industry.
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Demand conditions is related to sophisticated and demanding local customers.
Demand conditions are the nature of origin for goods and services. The more advanced the
society and the more demanding the customers in the country, the more the industry strives to
improve the product quality or innovates to meet the needs of local customers. As with the
globalization , the demand condition is not only coming from local but also from abroad

Related and Supporting Industries which have excellent competitiveness will provide
potential advantages for industries in a region. This is due to the fact that the supplier industry
produces widely used inputs which is important for innovation and internationalization.
Synergy and efficiency can be created such as transaction cost, sharing technology, certain
information or expertise that can be utilized by industry or other company. Another benefit of
related and suppporting industries is the creation of well-improved competitiveness and
productivity.

Firm Strategy, Structure and Rivalry including management practices, modes of
organization, willingness to compete globally, company goals, etc., should be appropriate for
an industry where the industry competes. The way to organize and manage a company is
strongly influenced by the national conditions, such as the education system and historical
development. This condition will motivate the company or industry to improve the quality of
the products and to always look for new innovations. In this case, Porter (1990: 109) suggests
looking at this determinant from the perspective of how companies are established and
managed, and what is the nature of domestic competition because different countries have
different cultures.

The Role of Government is a factor that does not directly affect the improvement of
the competitiveness, but it affects the four determinants of competitiveness. Government role
can occur through government policies such as regulation, education, tax and monetary
policy. In addition, the government plays a role in facilitating the access to bureaucracy as
well as improving the quality of infrastructure. The role of this government could be a
position in favor of four condition factors in the diamond model frame, but also can have a
negative effect.

The Role of opportunity is beyond the control of a company or government that will
create a competitive environment and affect the level of competitiveness, such as new
discoveries, basic technological breakthrough, external political development, and major
changes in foreign market demand. The role of this opportunity will create or add additional
wealth.

Competition Strategies

Porter (1998: 3) defines strategy as the creation of a unique and valuable position,
involving a different set of activities. Meanwhile, Heizer and Barry (2006: 32) mention
strategy as an organizational action plan to achieve the mission. Each functional area has a
strategy to achieve its mission and to help the organization achieve its overall mission.
Although the emphasis of these two definitions differs, where Porter emphasizes unique and
valuable positions, and Haizer and Barry emphasize the mission's accomplishment plan, but
both illustrate that strategy is the creation of favorable positions in order to achieve certain
goals. It is commonly found that the strategy is the creation of the right position to excel in
competition (Porter 1998: 3, Heizer and Barry, 2006: 32; David and David, 2015: 43;
Sedermayanti, 2015: 2). Thus, competition strategy is defined as position creation through
internal and external analysis that enables the industry or company to excel in competition.
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Tourism

Tourism is a temporary travelling, from one place to another place with the intention
not to do business or to make a living in the visited place but merely to enjoy the journey,
sightseeing, recreation or fulfilling various desires (Yoeti , 1996: 109), and can be done
repeatedly (Muljadi and Warman, 2016: 8; Suryadana and Octavia, 2015: 30). From the
definition, tourism refers to four basic things, namely travelling, from one place to another
place, a relatively short time and recreational purposes. In line with this, Word Tourism
Organization (2012) defines tourism as follows: The activities of persons traveling to and
staying in places outside their usual environment for not more than one consecutive year for
leisure, business and other.

Based on its types, Tourism can be divided into two categories (Suryadana and
Octavia, 2015: 32), namely: 1) Natural Tourism which consists of: Coastal tourism (marine
tourism), Ethnic tourism; ecotourism; Buru Tour, Agro Tour, 2) Socio-Cultural Tourism,
which consists of: Historical heritage; Museums and other cultural facilities. The basic
components of tourism that interact with one another (Inskeep, 1991: 38; Zaei and Zaei, 2013:
14) are: a) Attractions and tourist activities. The concerned tourism activities include all
matters related to the natural environment, culture, the uniqueness of an area that attract
tourists to visit a tourist object, such as: Theme Parks, Natural Areas, Cultural, Educational,
Events (all types), Indigenous; b) Accommodation is a variety of hotels and various other
facilities related to services for tourists, such as: Motels, Serviced Apartments, Camping
Grounds, Farm Stays, Guest Houses, Bed & Breakfast, Backpackers, Caravan Parks, Cabins,
Houseboats, Resorts; c¢) Tourist facilities and services are all facilities needed in planning
tourist areas, including tour and travel operations (also called welcoming services). The
intended facilities are restaurants and various other places to eat, shops to sell handicrafts,
souvenirs, specialty shops, grocery stores, banks, money changers and other financial service
facilities, tourist information offices, beauty salon, health care facilities, public security
facilities (including police office and fire stations), and travel facilities for in and out (such as
immigration and customs offices); d) Transportation facilities and services; e) Other
infrastructure, such as the provision of clean water, electricity, drainage, sewerage,
telecommunications (such as telephone, telegram, telex, facsimile, and radio); f) Institutional
elements are the institutions needed to build and manage tourism activities.

The Measurement of Tourism Competitiveness

The measurement of tourism competitiveness is fairly interesting because it is a
crucial factor for the success of the tourism industry (Mihalic, 2000; Crouch and Richie,
1994, 1995, 1999; Dwyer et al, 2000). According to Berdo (2016) there is no universal model
to provide an appropriate evaluation / measurement towards the tourism competitiveness, but
the use of models and techniques depends on the researcher's ability and the availability of the
data. The analysis of tourism competitiveness in this study used Diamond Theory (Porter,
1990: 71-129), which consists of four main variables. Chin, at al (2015) mentioned that four
variables from the Porter’s model were proved successfully and promoted the competitiveness
in Bali tourism. There are some researchers who use the Porter diamond frame, including
Huttasin, at al (2015) in which his research entitled “Towards Tourism Development Of The
Isan Region, Northeastern Thailand”, revealed that the low competitiveness of tourism sector
in Ubon Ratchathani was due to cultural constraints, the lower quality of factor conditions
especially the lack of skilled tourism workers, less coordination in the chain of tourism value,
less cooperation between the public and private sectors and sophistication of demand
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conditions. Croitoru’s research (2011) on "Tourism Competitiveness Index-An Empirical
Analysis Romania vs. Bulgaria ", showed the competitiveness index of Romania is lower than
that of Bulgaria. Of the 3 main variables, Bulgaria outperforms Romania. Meanwhile, from 14
indicators (derived from primary variables), Bulgaria outperformed 12 indicators, while
Romania only excelled in 2 indicators of environmental sustainability, in the form of
protection of rare species and environmental protection. The most favorable thing of the
Bulgarian competitiveness index is the political, administrative and legal system that provide
a level of security for tourists, investors and business actors. This research has similarities
with previous studies, such as the use of diamond theory and its analytical methods, but the
difference lies in the use of SWOT analysis that is integrated in formulating strategies to
improve the competitiveness of the tourism sector of Ternate City.

3. RESEARCH METHOD
Research approach

This research included qualitative design, which aims to find out the meaning of
natural events (Emzir 2011: 15, Mukhtar 2013: 10, and Sugiyono (2016: 8), about the position
of tourism sector competitiveness and the determinants of competitiveness with the intention
of, it can be formulated an improvement strategy of tourism sector competitiveness inTernate
City.

Location and Time of Research

The research was carried out in Ternate tourism sector, but its analysis included other
areas in North Maluku Province for its comparison including West Halmahera, Central
Halmahera, Sula Islands, North Halmahera, South Halmahera, East Halmahera, Morotai and
Tidore Islands. This research was started from March to August 2017.

Method of Collecting Data

The data were collected through documentation technique, i.e. collecting secondary
data as main data such as PDRB, APBD, infrastructure condition, tourism object, workforce,
accommodation provider industry, and number of tourist visit. These data were obtained from
the Tourism Office, the Central Bureau of Statistics, the Regional Revenue and Asset
Management Department, the Regional Development Planning Board, and the Finance
Ministry of the Republic of Indonesia. Interview techniques were also conducted to obtain
information supporting the secondary data. the informants involved were a number of leader
elements of the of government agencies in Ternate City, including the Office of Manpower,
Tourism Office, Regional Income and Asset Management Department, Environmental
Agency, Regional Development Planning Agency.

Data Aanalysis

The Data were analyzed using mixed methods (Kiessling and Harve, 2005: 22;
Swanson and Holton 2005 in Sugiarto, et al, 2015: 46). The analysis used shift share analysis
through time series data PDRB 2011-2015, while indexation technique used data in 2015 and
SWOT used the data from shift share and indexation result. Shift share technique aims to
determine the tourism performance and benefits of the last five years. Indexation technique
aims to determine the competitiveness index of tourism sector. Then the result of shift share
analysis and indexation becomes part of SWOT analysis input to formulate strategy to
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increase the competitiveness of tourism sector. The Shift Share analysis used follows the
Pratiwi at al (2016) model, where the regional Growth Component consists of three variables
decomposition become component of deviation AYi, is regional growth component (RG),
proportional or industrial mix growth component (PG), and regional share growth component
(RSG). The equation becomes:

AYi = PRij+PPij+PPWijj

or detail can be declared

AYi =Y'ij-Yj

PRij = (Ra)Yij

PPI_] = (RI - Ra)Yij

PPWij = (I‘l - Ri)Yij

Where:
AYi = changes in income subsector-i in region — j.
Yij = GDRP subsector -i in district/city in basis year analysis.
Y'ij) = GDRP subsector-i in district/city in end year analysis
Yi = GDRP subsector-i in all region research at basis year analysis.
Yl = GDRP subsector-i in all region research at end year analysis.
Y = GDRP all subsector-i at basis year analysis.
Y’ = GDRP all subsector -i at end year analysis.
Riz Yi f‘:’i : Ra= Y- : ri _ Y TY'Lj
i T Tij

Regional Growth (RG) which has positive value means that the region is growing faster than
the average growth province. Meanwhile, the negative sign gives an indication that a regional
growth is slower than the average province growth. Proportional Growth (PG) which has
positive value gives an indication that sector-i (regional) is rapid sector, the sector is growing
faster than the economy growth in totality and negative values indicate that the sector is slow.
Regional share growth (RSG) indicates competitiveness which has a sector-i in a region
compared to the same sector in the region of comparison (the region one or two level above,
or used a national scope).

Indexation Analysis

This analysis is used to determine the level of competitiveness between one region to
other regions in one province. This study will compare the competitiveness of Ternate tourism
city to the other Nine Regencies / Cities in North Maluku Province. Calculates the tourism
index of the constituent indicators (variables) in Diamond Model framework, which consists
of four main factors, namely: 1) factor condition consisting of the number of tourist objects
and the workers; 2) demand conditions consisting of the number of domestic and foreign
tourists; 3) regional strategy consisting of good road conditions and government budgets for
tourism; and 4) supporting and related industries comprising of hotels, inns, restaurants, and
cafes. Calculating the index required standardization of data on each indicator. The
standardized data in this study adapted the formulation used by Fernando (2014), with a slight
adjustment of the symbols in the above shift share, as follows.
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Where:

X’ij = The standardized i-th district value for the j-th variable;
Xij = the data value of i-th regency/city j-th variable ;

Min; = minimum value of j-th variabel ;

Max; = maksimun value of j-th variabel.

SWOT Analysis

The SWOT analysis is used as a continuation of the previous analysis, where the
results of shift share and indexation become the input for performing the SWOT analysis. The
stages in performing the SWOT analysis adopted several explanations from the experts such
as David and David (2015), Sedermayanti (2014), Yoeti (1996), Rangkuti (2014) and
Muhammad (2008 and 2013). SWOT analysis is mapped into two parts, namely Internal
Factor Analisys (IFA) which consists of elements of strength and weakness and External
Factor Analisys (EFA) which consists of elements of opportunity and challenge. Each
element consists of strategic factors for measuring, rating and scoring professionally to weigh
the condition of each element. The IFA and EFA results are mapped using four main
quadrants. Furthermore, to determine the strategic position of the tourism sector, this research
used 8 quadrants developed by the Management Board of Economics Faculty from the
University of Indonesia (Muhammad, 2008: 65 and 2013: 176). Finally, the formulation of
strategy refers to IFA and EFA strategy positions consisting of four alternative strategies,
namely: SO Strategy: utilizing all power to seize the maximum possible opportunity; ST
Strategy: use force to overcome threats; WO strategy: minimize the weaknesses to capture
opportunities; and, WT Strategy: minimize the weakness and avoid threats.

4. RESULTS AND DISCUSSIONS
Research result
Object of research

Ternate City is an archipelago consisting of eight islands, five of which are inhabited
islands (Ternate, Hiri, Moti, Mayau, Tifure) while the other 3 uninhabited small islands are
Maka, Mano and Gurida. Ternate City consists of seven sub-districts and seventy seven
villages, in which 56 villages (72,73%) are located in coastal areas and the other 21 urban
villages (27,27%) are not coastal areas (BPS Ternate, 2016). Ternate City is the main gate of
North Maluku province entrance because it has sea port and airport. Up to now, Ternate still
keeps historical and cultural stories that become evidence of its glory in the past. These glory
evidence from the past is now becoming a historical and cultural attractions arousing
amazement reactions, such as Kedaton Sultan Ternate in which it keeps objects of high
historical value and Sultan Ternate Mosque using a combination of ancient Chinese and
Javanese architecture, Tolukko Fortress, Kastela Fortress, Kalamata Fortress, Oranje Fort,
Traditional Ceremony of Kololi Kie and Legu Gam Festival (people’s party). Besides keeping
historical and cultural treasures, Ternate City also has natural potential and interesting
geological phenomenon such as Tolire Lake, Gamalama Mountain, Sulamadaha Beach,
Bobane ici Beach, Angus Rock, and Nukila Park (Ternate City Tourism Office 2016).

Competitiveness of Ternate tourism sector

Ternate tourism sector contributes to the regional economy income. This can be seen
from the Regional Growth/PR of the tourism sector in the period of 2011-2015 whose value is
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positive with an average growth of 6%. The positive value of PR means the growth of tourism
sector in Ternate City is greater than the growth of North Maluku Province. The highest
growth occurred in 2011-2012 reaching up to Rp. 4,631,5325 million (7%).

TABLE 1. SHIFT SHARE ANALISYS TOURISM SECTOR IN TERNATE

7 Journal of Life

Economics

Component (Million) GROWTH YEARS PERIOD
2011-2012 | 2012-2013 | 2013-2014 | 2014-2015
Regional Growth/PR 4631.5325 | 4178.184 | 3681.6425 4777.6578
PR % 7 6 5 6
Propositional Growth/PP -1323.295 -696.364 2945.314 -796.2763
PP % -2 -1 4 -1
Regional Share Growth/PPW 0 696.364 -736.3285 0
PPW % 0 1 -1 0

Source: Author 2017

Proportional growth of tourism sector in the period of 2011-2012 reached the value of
Rp. -1,323,295 million (-2%). The value of PP <0 indicates that the tourism performance is
experiencing slow growth. Furthermore, in 2012-2013 the growth is still slow with a value of
Rp. -696,364 million (-1%). Positive growth occured in 2013-2014 reached up to 2.945.314
million (4%), but in 2014-2015 the slow growth happened again with a value of Rp. -
796.2763 million (-1%). Regional Share Growth in 2011-2012 shows that the tourism sector
is relatively powerless (PPW value = Rp.0), but in 2012-2013 the tourism sector is able to
compete better than other regions in North Maluku province as it receives a positive value of
Rp. 696,364 million (1%). Meanwhile, in 2013-2014 PPW tourism sector deteriorated again
with the value of Rp. -736.3285 million (-1%) and in 2014-2015 it could improve again,
although its position is relatively not competitive.

The occurrence of fluctuations in the performance of the tourism sector is strongly
influenced by the competitiveness condition of the tourism sector itself and its determinant
factors. Competitiveness Position of tourism sector of Ternate City in 2015 and its
determinant factors are explained through the Diamond Model framework, which consists of
four main factors, namely: 1) factor condition consisting of the number of tourist objects and
the workers; 2) demand conditions consisting of the number of domestic and foreign tourists;
3) regional strategy consisting of good road conditions and government budgets for tourism;
and 4) supporting and related industries comprising of hotels, inns, restaurants, and cafes. Of
the four competitiveness factors, the tourism competitiveness of Ternate City is at the top
position among the eight regencies / cities in the province of North Maluku, as shown in the
following figure.
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FIGURE 2. TOURISM COMPETITIVENESS INDEX
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Source: Author 2017

The competitiveness of Ternate tourism sector is strengthened by the supporting and
related industries (hotels, lodges, restaurants and cafes), the number of manpower and tourist
visits. The number of hotels and inns in Ternate City from 2011 is 666 units, then it reached
up to 685 units by 2015. The number of restaurants and cafes in 2011 is 52 units, then
becoming 90 units in 2015. From these 5 years span, supporting and related industries have
increased very well. The increase has an impact on the absorption of labor, where in 2015 the
labors absorbed in the tourism sector are 791 people. External factor that supports the
competitiveness of Ternate tourism sector is a strategic geographical location, i.e. as a center
of transportation and trade routes in North Maluku Province (BPS, 2016). This is in line with
Porter's (1990: 72) opinion that location is the basis of the factor conditions. Strategic location
i1s part of static excellence (Saptana, 2010). Thus, this strategic location is beneficial to
Ternate tourism because it affects the cost of travel. Tourists from outside North Maluku
Province will spend relatively smaller travel costs if they travel in Ternate City, rather than
traveling in other areas. Utami and Hartono (2016) view that the value of price elasticity
affects the demand of tourists. The demand from tourists to certain destination will decrease
when there is an increase in the destination cost in which the percentage decrease in demand
is higher than the percentage increase in prices. Another factor that supports the
competitiveness of Ternate tourism is the development of information and communication
technology that facilitates the sharing of information and openness to the outside world, thus
providing greater opportunities for the development of the tourism sector. This is in line with
Andriotis’ (2004) research towards the traveling and tourism industry in Yunai showing that
technology is very influential in supporting the competitiveness.

Beside highlighting factors that have high competitiveness index, this study also looks
at low-index factors that affect tourism competitiveness. The government role in developing
tourism object and determining budget allocation policy is still considered low so that the role
of Ternate government is under North Halmahera. The allocation of tourism budget in 2011 is
only 0.37% or Rp. 1,972,000,000 of the total budget in Ternate City as many as Rp.
532.219.000.000, -. Then the budget allocation in 2012 increases up to 0.50%. In 2013 there
is no budget allocation for tourism. Then in 2014 the allocation is given as many as 0.40%
and 0.17% in 2015. The low role of the concerned government can also be seen in the
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documents of the Medium Term Development Plan (RPJMD) of Ternate City during 2011-
2015, in which of 11 prioritized programs, there is no tourism priority.

The government role in developing the tourism sector affects the quality and the
quantity of tourism sector in Ternate City. The Research of Wu and Chang (2013), Othman
and Rosli (2011), Wu, et al (2013) and Damanik (2013: 50) found a similar fact, where
political will and the consistency of government policies affect tourism competitiveness.
Government is required to develop physical infrastructure, public facilities and infrastructure
that play an important role in productivity, although there still remains a debate concerning
the size of its influence (Calderon and Serven, 2004; Garcia-Mila et al., 1996; Gramlich,
1994; Aschauer, 1989). The role of the government can also provide efficient access to capital
which is important for the companies to make the long-term investments necessary to raise
the level of productivity (Ang, 2008; Aghion et al. 2007; Levine, 2005; King and Levine,
1993; Rajan and Zingales, 1998).

Strategy for Increasing the Competitiveness of Tourism Sector in Ternate City

The competitiveness indexation of the tourism sector shows some weaknesses
possessed by the tourism sector of Ternate City such as the role of the government, the
tourism object and the budget policy. This weakness causes the percentage of tourism growth
in Ternate City tends to decrease. This fact gives a negative signal that the position of tourism
competitiveness in Ternate City could deteriorate due to internal weakness, competitive
pressure and social situation change (David and David (2015: 43). Based on SWOT analysis,
the internal condition (strength and weakness) owned and external situation (opportunities and
challenges) faced by Ternate tourism sector are revealed.

The internal condition that becomes the strength and is owned by Ternate tourism
consists of the following strategic factors: the availability of relatively affordable tourism
object; the sufficient availability of tourism labor; adequate accommodation for hotels and
inns; adequate restaurants and cafe; the good security level of travel; the availablity of
adequate infrastructure of information and communication technology; the existence of
historical and cultural wealth that is well known and reputable in Indonesia as well as in the
World. Meanwhile the weaknesses are: The role of government is low; The absence of
specific institution for tourist management; The database and tourist information center are
not available; The lack of common perceptions among the government, entrepreneurs and
society concerning tourism management; the development of tourist object is static and less
innovative; Low environmental protection especially the abrasion in coastal tourist areas; The
low number of tourist objects and attractions.

The external situation that becomes profitable opportunity for Ternate tourism consists
of the following strategic factors: Ternate City is a center of trade and education; Ternate has
both air and sea transportation; it has increasingly improved people's economic level that can
encourage tourist motivation; The ability of people to access information is increasing;
National development policy, the acceleration of transportation infrastructure and the
connectivity of information and communication technology network (ICT) (RPJMN 2015-
2019) are well-improved; The interest of domestic tourists is quite high; The interest of
foreign tourists is quite high. Meanwhile the things that become the threat and potentially
disadvantageous are: Gamalama mountain eruptions are frequent and can reduce the
motivation of tourists; National and regional security conditions; The demand of sustainable
tourism paradigm affects tourist behavior, especially foreign tourists; Demands for the
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diversity of destinations. Furthermore, S-W score tabulation was performed to obtain IFA
values, while the EFA score was obtained from the O-T score tabulation.

TABLE 2. SWOT MATRIX

STRENGTH (S) Weight | Rating | Score
1. Availability of affordable tourism object. 0,2 4 0,8
2. The adequate numbers of tourism workforce. 0,1 4 0,4
3. hotel and inn accommodation 0,2 4 0,8
4. the availability of adequate restaurant and cafe 0,1 4 0,4
5. the satisfying security of tour 0,1 4 0,4
6. the availability of adequate infrastructure of information 0,1 4 0,4
and coomunication technology
< | 7. the existence of well-known historical and cultural wealth 0,2 4 0,8
é in Indonesia
vr | Total sum 1,0 4,0
% WEAKNESS (W) Weight | Rating | Score
= [I. Government role is low 0,2 1 0,2
<ZC 2. There is no specific institution for managing the tourism 0,2 2 0,4
<C B. There is no database and information center for tourism 0,1 2 0,2
g 4. There is no common perception among government, 0,1 2 0,2
5 enterpreneur and society concerning tourism management
< 5. Tourism object development is static and less innovative 0,2 2 0,4
2 6. There is a lack of environmental protection especially the 0,1 2 0,2
< abration in the coastal areas of tourism.
E 7. Poor numbers of tourism object and attraction 0,1 2 0,2
E Total sum 1,0 1,8
2 IFA score : S-W =4,0-1,8 =2,2
OPPORTUNITY (O) Weight | Rating | Score
1. Ternate City is the center of trade and education 0,2 4 0,8
2. It has both air and sea transportation 0,2 4 0,8
3.1t has increasingly. impro.ved. people's economic level that 0.1 3 0.3
can encourage tourist motivation ’ ’
4. The ability of people to access information is increasing 0,1 3 0,3
< |5.National development policy, the acceleration of
A transportation infrastructure and the connectivity of 0.1 4 0.4
; information and communication technology network (ICT) ’ ’
% (RPJMN 2015-2017)
= [ 6. The interest of domestic tourists is quite high 0,1 2 0,2
<ZC 7. The interest of foreign tourists is quite high 0,2 4 0,8
< | Total sum 1,0 3,6
o | THREAT (T) Weight | Rating | Scor
8 1. Gamalama mountain eruptions are frequent and can reduce 0.2 1 0.2
Et) the motivation of tourists ’ ’
k| 2. National and regional security conditions 0,3 1 0,3
j 3. The demand of sustainable tourism paradigm affects tourist
) . . . 0,3 2 0,6
E behavior, especially foreign tourists
m |4. Demands for the diversity of destinations 0,2 2 0,4
>H< Total sum 1,0 1,5
M EFA Score : O-T =3,6-1,5=2,1

Source: Author 2017
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To find out the quadrant location of the priority strategy for increasing the

competitiveness of the tourism sector in Ternate City, the formulation of OT line as EFA with
value 2.1 and SW line as IFA with value 2.2 is used as shown in the following figure.

FIGURE 3. QUADRANT OF TOURISM SECTOR POSITION
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Source: Author 2017 (LM-FEUI Model, in Muhammad 2008:65)

The strategy that must be implemented to improve the competitiveness of Ternate
tourism sector lies in the LA quadrant, which is between internal strength (strength) and
external opportunities (opportunity), where strength is weighted bigger than opportunity so
that the alternative strategy is in the "Rapid growth strategy". This strategy is done to increase
the growth rate of tourist visits more quickly and to increase businessman income through the
increasing quality of strength factor to maximize the utilization of opportunity. Thus, the
strategy used is the S-O (Strength-Opportunity) Strategy, i.e. a strategy that uses the strength
to capture the opportunities, which are as follows:

1) Utilization of information and communication technology (ICT) to attract foreign and
domestic tourists. This strategy consists of two categories; First, the utilization of ICT for
tourism management such as the manufacture of digital-based data base and geographic
information systems (GIS). The use of GIS application for tourism planning can provide
strategic opportunities and increase tourism competitiveness (Jovanovi¢ and Angelina,
2008 and Marzuki et al 2011). Second, the ICT is used as a campaign media such as the
creation of tourism websites and ICT-based applications to produce effective promotion
activities and tourism marketing (Prasetya, 2011 and Soteriades, et al, 2004). ICT also
facilitates individuals to access the information of tourism product from anywhere at any
time. Tourism companies can reach the targeted customers around the world (Bethapudi,
2013), thus ensuring the sustainability of tourism (Wdber, 2003).
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Establish cooperative system with the surrounding area in an integrated tourism
management. This strategy emphasizes two things. The first is tourism promotion
cooperation and the second is sales tour package cooperation. These two forms of
cooperation promote participation and mutual relationships (Kadi, et all, 2015). This
strategy is proved to be implemented successfully in many regions, although it used
different terms. Jolliffe and Tom (2004) see the term partnership as a tourism approach in
the Scottish highlands with three components of building partnerships, namely local and
regional tourism, economic development agencies and art instititution. This approach
gives benefits such as: 1) establishing relationships among various institutions and
organizations; 2) strengthening the culture and supporting the art accessibility; 3) adding
the main product and enhancing the attraction of the tourist destination; 4) creating
economic impact. Meanwhile Saftic, et al (2011) see the term as a stakeholder approach
i.e. a management approach that increases tourism visitors and supports the development
of sustainable tourism.

Establishing cooperation between local government and central government in
developing the tourism sector. The Cooperation with the central government can help
overcome obstacles such as technological infrastructure development, transport channel
and tourism promotion. This cooperation can provide benefits for the region as well as for
the country such as the increasing number of tourist visits and the improvement of
regional and national tourism performance. Government can activate the crucial factors
of tourism competitiveness, such as development policies, political consistency
(Damanik, 2013: 50), national security, regulation that can protect the environment,
social and culture and (Xin and Jennifer, 2014) long-term investment.

Empowering tour operators in attracting tourists. This strategy is carried out to increase
their capacity to understand the regional tourism sector and international market
conditions. Tour Operator is a party that operates a trip to a certain region or operates a
series of tourist activities. Tour operators have communication network with various
travel agencies, so they have an important role in promoting regional tourism to tourists
(Tathagati and Indscript, 2015: 9). Tour operators become one element that play an
important part in the tourism competition (Andriotis, 2004; Okech, 2004).

Developing the quality and the quantity of scientific and cultural tourism. These
strategies further highlight Ternate as a sultanate and educational city, which has a
scientific, artistic and cultural nuance.

Facilitating the tourists’ entrance to the tourist area.

This strategy is related to the customer service that prioritizes the satisfaction of the
tourists, because it can establish loyalty behavioral (loyalty), i.e a repeated visit and
inviting others to visit a tourist destination (Valle, et al, 2006). This can support the
sustainability aspect of a tourism (Gracan, et al, 2008); (Stipanovic, et al, 2008); (Jovicic
and Vanja, 2008); (Meyer, 2012); and (Wu and Chang, 2013).

CONCLUSIONS AND LIMITATIONS
Ternate tourism sector contributes to the improvement of local economy and

employment. Based on the analysis of shift share, it is known that the tourism sector in the
period of 2011-2015 has a Regional Growth that is bigger than the Province growth, but the
growth is fluctuative and tends to decrease. The period of 2012-2013 is the point where
Ternate Tourism sector has competitiveness and specialization. This is due to the increasing
development of tourism industry and the increasing number of tourist visits. Through Porter
diamond framework, it is known that the total competitiveness of tourism sector in Ternate
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City in 2015 is in the top position of 9 regencies / cities. The main factor determining the
competitiveness of tourism is supporting and related industry activities, such as hotels,
lodging, restaurants, and cafes. In addition, the absorption of labor and the number of
domestic and foreign tourists also increase the competitiveness of the tourism sector in
Ternate City. Supportive external conditions are geographical location, in which Ternate City
is well-known as transportation route and main gate of North Maluku Province and it has
good development of information and communication technology infrastructure. However,
there are some low index indicators such as tourism object which is still under North
Halmahera, and the tourism budget allocation policy which is still under North Halmahera,
Morotai Island, West Halmahera, Tidore Island and Central Halmahera. This shows that the
government role in Ternate City in terms of tourism sector development is still poor and this
can influence the competitiveness of its tourism. Basically, Ternate City can improve the
competitiveness of its tourism sector in a sustainable manner through the following strategies:
1) The use of information and communication technology to attract foreign and domestic
tourists; 2) Establishing cooperation system with the surrounding area in an integrated tourism
management; 3) Establishing cooperation between the local government and the central
government in developing tourism sector; 4) Empowering tour operators in attracting tourists;
5) Developing the quality and the quantity of scientific and cultural tourism; 6) Facilitating
the tourists’ entrance to the the tourist destination area.

There are some limitations in this study, including: Limitations of data, so that there
are some indicators that are not included as input analysis. Another limitation lies in the
Diamond Model framework, where the analysis is only performed towards the existing
variables without analyzing the actors being responsible for causing these variables. As a
recommendation for further research, it is better to analyze the competitiveness of tourism
using the Dong Sung Cho (1998) model. Beside the competitiveness of tourism, research on
factors that influence the behavior of tourists is also very important including research on the
role of tour operators in tourism competition.

6. CONTRIBUTIONS

The competitiveness of the tourism sector can increase the number of visits, encourage
the regional economic growth and expand the employment for the community. Therefore, it is
necessary to integrate all components of society to unite the perception in developing the
tourism sector of Ternate City. Thus, it is recommended to do the following things: 1)
Establishing a tourism institution so that the tourism sector can be managed competitively; 2)
Providing the data base for research and tourism development; 3) Designing a management
model that applies sustainable tourism principles; 4) Increasing the competitiveness of the
tourism through the improvement of the the quantity and the quality of tourist attractions,
regulations and budget policies, establishing cooperation both at regional and at national
levels; 5) Creating innovations that can attract tourists; 6) Establishing hospitality to the
tourist visitors and actively participate in the tourism development.
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ABSTRACT

Tax amnesties are applied by many countries orrdift grounds throughout the world.
Governments want to realize social, political, emmic, etc. purposes through tax amnesties. It is
important that some matters should be clarifiechimithe scope of being realized of these purposes.
One of these matters is related to attitudes of amxmesty non-beneficiaries and tax amnesty
beneficiaries. Within this framework, this reseaaiims to reveal attitudinal tendencies of tax anyes
non-beneficiaries and tax amnesty beneficiariesthia context, this study was conducted for 609
businesses located in Istanbul by using a facedte-Eurvey method. The data obtained for this study
were analyzed with the help of frequency and faatmlysis. The result of research indicates that
both tax amnesty non-beneficiaries and tax amniesheficiaries give similar reactions regarding
attitude statements about tax amnesties. But, iaxesty non-beneficiaries support attitude statement
about tax amnesties more than tax amnesty bendédisia

Key Words: Attitude, Tax Amnesty, Factor Analysis, Turkey
JEL Codes: H32, H29
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1. INTRODUCTION

Tax amnesty is applied to collect previously urectid taxes and to register
unregistered taxpayers (Kargi, 2011: 112). Theeenzainy reasons for the implementation of
tax amnesties. These can be ranked in the formobfigal, economic, financial, social,
administrative, technical and psychological reagdie&in et al., 2013: 7). In addition to these
reasons, tax amnesties may also be applied fopuhmose of increasing tax revenues in the
short term (Alm, 1998). At the same time, tax anieescan be implemented with the aim of
registering previously unreported offshore accowartd thereby increasing investment and
growth (Baer and Borgne, 2008: 66).

Tax amnesty has many positive effects including gkpansion of the tax base, the
reduction the collection costs, the increase in ¢ampliance, etc. (Kargi, 2011: 112).
Further, a tax amnesty can also be consideredpast af policies regarding tax compliance
(Andreoni, 1991: 158) The success of a tax amnestyary depending on its effects on tax
compliance in the short and long term (Torgler, 2@B8). Further, when it is considered that
the main provider of tax compliance is tax justiBenk et al., 2012: 117), the success of the
tax affair can be related to the provision of tastice. On the other hand, if tax amnesties
become permanent, the tax payment consciousness@asg to exist, the deterrence of the
penalties may disappear and the tax morals mayiokete (Edizdgan and Gumgj 2013:
115-116). In addition to these, it is alleged tinast on the government may be reduced due to
frequent repetition of tax amnesty (Demir et al1@: 284).

If tax amnesties are repeated frequently in a ggutite taxpayers may not want to
carry out their tax responsibilities (Sargftoet al., 2011: 103). In addition to all of thegas
necessary to improve the deficiencies of the tatesy before talking about or implementing
tax amnesties (Sayan, 2006: 61). At the same time, giving up on plumient and interest
through tax amnesty can also mean loss of tax tev@dchitelle, 1989: 53). Applying the tax
amnesty alone may not be enough. Furthermore, necessary to educate taxpayers about
their responsibilities, to take measures in ordeintprove the tax system and to implement
severe penalties for tax evasion (Tuay and Guva0@g/: 140). On the other hand, it should
not be forgotten that a number of government benafie undermining justified reasons for
tax evasion (McGee et al., 2016: 5).

Tax amnesty can be applied in both developed awdlai@ng countries (Kargi, 2011:
112). Tax amnesties have been enforced in courdtiesver the world such as Argentina,
Colombia, India, Malaysia, Pakistan, France, Betygiltaly, Switzerland, Ireland, Australia,
New Zealand, Mexico, Chile (AIm, 1998). Tax amnesthave also been implemented in
Turkey in recent years. Tax amnesties continuertwain on the agenda in Turkey even today.

2. EXPLANATION OF PREVIOUS STUDIES CONDUCTED REGARDING
TAX AMNESTY

Alm and Beck (1993) studies the long run impacthe&f tax amnesties in the United
States. The results of this study show that taresties will not have a significant impact in
terms of new revenue generation capacity. The tre$@a study conducted by Christian et al.
(2002) regarding income tax amnesty shows congigtevith the conclusion of research
conducted by Alm and Beck (1993). On the other h#mel result of a research conducted in
Spain by Laborda and Rodrigo (2003) with the aimeskealing the relationship between tax
amnesty and tax compliance shows that tax amnektie®t have an effect on tax collection.
Torgler et al. (2003) have done an empirical stodyhow tax amnesties would have an
impact on Costa Rica and Switzerland, which ha¥fergint cultures. According to the result
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of this empirical research, if people were givea dpportunity to vote for tax amnesty, this
would contribute to the tax compliance process.

According to a survey conducted by Tuay and Guvy20a07) on Turkey, 73.8% of the
respondents think that tax amnesties are benefiax evaders. Same research results show
that 68.5% of the participants think that if a tayer learns that tax amnesty will have effect
in the near future, he or she may be able to asoitie tax liability. Additionally, these
research results reveal that 73.7% of the parttgatated that taxpayers who pay taxes
regularly may face injustice when tax amnesty igliad, except for crisis periods. Celikkaya
and Gurbliz (2008) conducted a survey regardingctsffef taxation on the attitudes of
taxpayers in Turkey. The results of this resealatwsthat supportive attitudes towards tax
amnesty may increase as the level of educatioreasess. According to the same research
results, those who participated in the survey thim&t continuous amnesties can have a
negative impact on income distributidpek and Kaynar (2012) conducted a study in Turkey
on how tax amnesties affect the psychology of &xpayers. The result of this research show
that tax amnesties can lead to repetition of téenakes. Furthermore, the results of this
research show that tax amnesties can lead to @siav negatively, affect tax justice and
punish honest taxpayers. Demir et al. (2016) cotedlua survey on how tax authorities assess
tax amnesties in TurkeyThe results of this research reveal that the ecan@amd social
objectives that are thought to be reached by taxeaty cannot be fully attained.

3. GENERAL ASPECTS OF THE RESEARCH METHOD

Under this heading, firstly, general informatiorgisen about the methodology of the
research. Afterwards, the data regarding the fogsliof the research is revealed. All
information and data for research are based oerestlatistics or official sources.

3.1. The Aim of the Research

This research aims to analyze the attitudes reggutdix amnesties of business owners
and business shareholders who have businessesmbué The results of this research were
assessed by benefitting from frequency and faabatyaes. Factor analysis was preferred
because it was used in a small number of fieldissuth Turkey. Therefore, instead of non-
parametric tests, factor analysis was used. Noanrpetric tests constitute the subject of
another study.

3.2. Research Methodology

This study was conducted in the first quarter ofl20n both large and small
businesses in Istanbul, Turkey. The reason for diiéérentiating between big and small
businesses is that there is no official data alsize¢ categories of businesses located in
Istanbul. This arises from the inability to go 1bthe provinces due to insufficient resources.
The face-to-face survey method was adopted when rdbsearch was conducted. In this
context, the statistical population of this fieldngey is 279.662 businesses (total of 12
districts). Istanbul Chamber of Commerce data, dld@nuary 18, 2017, was taken as the
basis when this figure was determined. 609 samplere randomly selected from this
statistical population. Male and female businesse® or partners were interviewed in this
study. The data obtained during this study by meainthe survey was analyzed by the
Package for Social Science (SPSS), version 19.0Mmdows. 28 attitude statements, 7
demographic questions and 4 other questions weeetdd to business owners or partners
participating in this research. The confidence rirdak for this study was defined as 95%
(0.95). The sampling error margin related to theweywas determined as 4%.
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3.3. Research Findings

First of all, information regarding sample quota géeven here. Subsequently,
demographic and other data obtained in the stuedypablished. Finally, result of reliability
test for the obtained data is mentioned.

3.3.1.Determining of Sample Quota regarding Stratified Random Sampling Vpe

Stratified random sampling is a sample identifa@atmethod which is used for the
purpose of reducing errors in sampling. In this hodt units in relation to statistical
population are divided into strata, and thereaftersample is determined according to these
strata (Black, 2010: 221). The aim of this methedoi increase the representation power of
sampling. Stratification is usually used for denagdric characteristics such as age, income
level, and gender (Polit and Back, 2004: 297). Sinatification for this study was done on the
basis of sex and district. Data for men and wontethe business owner or partner level for
year 2015 are provided on the official website lté Republic of Turkey Social Security
Institution. According to the official figures irD25, the number of women business owner or
partner working in Istanbul is 127.197. Accordimgthe same resource, the number of men
business owner or partner working in Istanbul i8.380. In the context of this data, stratified
random sampling-based sex quota was defined asndiés and 450 females. These figures
for men and women were made by taking into accthensex ratio within the total statistical
population. In addition, the quota was determingdaling into account the proportion of the
districts in the total statistical population, hettime when the data related to the 12 districts
was compiled (Table 1).

Table 1. Sample Quota regarding Stratified Random &mpling Type

Number Number.of Businesses in Quota Determined Mqle Female
District Name of the District /.Total .| according to Sampling (Business|  (Business TOTAL

Businesses Number of Buglnesses in Error Margin Owner or Owner or

12 Districts Partner) Partner)
Atasehir 21.701 7,8% 47 35 12 47
Bagclilar 19.929 7,1% 43 32 11 43
Bahcelievler 18.282 6,5% 39 29 10 39
Besiktas 17.838 6,4% 38 29 10 38
Beyagglu 19.988 7,1% 43 32 11 43
Esenyurt 19.565 7,0% 42 31 10 42
Fatih 36.791 13,2% 79 59 20 79
Kadikoy 33.192 11,9% 71 53 18 71
Kigiikcekmece| 16.119 5,8% 35 26 9 35
Sisli 34.747 12,4% 75 56 19 75
Umraniye 25.338 9,1% 54 41 14 54
Uskiidar 16.172 5,8% 35 26 9 35

TOTAL 279.662 100,0% 600 450 150 60(

3.3.2. General Evaluation of Information on Demogrphic Data

449 men and 160 women were interviewed for thiglystdhis data demonstrates
compatibility with the gender quota determined tbe study. 462 of the interviewed
individuals are married and 147 are single. 138viddals who participated in the survey are
university graduates. The income level of the pgudéints in the survey is mostly between
1000TL-5000TL (Turkish Lira). While 253 individuafgarticipating in the survey benefited
from tax amnesty, 356 did not benefit from it. WWhththe scope of this research, with 48
people in Ataehir, with 43 people in Bgilar, with 39 people in Bahgelievler, with 39 p&op
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in Besiktas, with 43 people in Beygu, with 42 people in Esenyurt, with 81 people ik,
with 71 people in Kadikdy, with 35 people in Kicékmece, with 76 people Bisli, with 55
people in Umraniye and with 37 people in Uskiidarenaterviewed. The number of people
interviewed for each district is in accordance with previously determined district quotas.

3.3.3. Result of the Reliability Analysis Regardinghe Research

Many statistical methods are used to test whettestale is reliableéOne of the most
common methods is the Cronbach Alpha Coefficientthost This method provides
information about the internal consistency of thels {slama@lu and Alniagik, 2014: 283).
The Cronbach's Alpha Coefficient that is smallemti®,5 is unacceptable; between 0.5 (equal
to 5) and 0,6 is bad; between 0,6 (equal to 6)@mds suspicious; between 0.7 (equal to 7)
and 0.8 is acceptable; between 0,8 (equal to 8)0a®ds good (Westland, 2015: 92). The
Cronbach's Alpha Coefficient for this study is @80T able 2). It is possible to say that this
result is good within the scope of the statistitatature.

Table 2. Cronbach's Alpha Value regarding the Reseh

Cronbach's Alpha Cronbach's Alpha Based on Standardized lten N of ltems

,808 ,824 28

4. ANALYSIS OF DATA REGARDING THE RESEARCH

Firstly, the results of frequency analysis are used under this heading. Afterwards,
the results of the factor analysis are mentiondt fiesults of these analyses are explained
through the tables.

4.1. Evaluation of the Results of Frequency Analysirelated to this Research

First of all, the opinions on attitude statementshe tax amnesty beneficiaries are
evaluated here. After that, the views regardingattiéude statements of the tax amnesty non-
beneficiaries are discussed. Finally, the resuitthe frequency analysis regarding attitude
statements between the participants who have arelri@ benefited from tax amnesty before
are compared under this heading. When these eimisavvere made, the percentage of 'l
agree' regarding the attitude statements of thgatgets participating in the survey were taken
into account.

4.1.1. Interpretation of Opinions on Attitude Statenents Tax Amnesty
Beneficiaries

Table 3 shows the analysis of the frequency reggrdititude statements of the tax
amnesty beneficiaries. This table reveals thantiraber 1 attitude statement (79.4%) was the
most favored by those who participated in the survihis result regarding the attitude
statement no. 1 exhibits that the tax amnesty Imagés take more account of the
macroeconomic frame of the country in assessingtakeamnesty. Additionally, Table 3
indicates most of participants (76.7%) who haveefieed from the tax amnesty before
support tax amnesties for small (micro) businesdédsen the attitude statements 3 and 4 are
looked at, most of the participants (75.5%) whoehbenefited from the tax amnesty before
think that tax amnesties will be beneficial to e the economic situation in their country.
Other salient results related to this table calisbed as follows;
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-Most of the participants in this research thinlkempium amnesties have a higher
priority than tax amnesties. This result is seethefrequency rates of attitude statements 10
(70%) and 11 (69.6%) in Table 3.

-Only 32.8% of respondents support the applicabibt@ax amnesties only once. At the
same time, 24.1% of the respondents support thieare of tax penalties after the application
of tax amnesty.

When supportive views of these two attitudes asduated together it can be seen that
the taxpayers are under the influence of tax anesest

-The rate of respondents who see tax amnestiefa@rspaiactice is 55.7%
-38.7% of the respondents think that tax amnestikk$éead to an unfair competition.

When these results are viewed together, the taxestyrbeneficiaries generally
support tax amnesties. These results show thaaihamnesty beneficiaries will evaluate tax
amnesties optimistically even if the majority ofetlparticipants do not consider the tax
amnesty fair.

Table 3. Analysis of Attitude Statement FrequencyfolTax Amnesty Beneficiaries

NO ATTITUDE STATEMENTS | AGREE

1 When it comes to a serious economic downturmy support the tax amnesty 79,4

2 A tax amnesty that will come into effect for smhllsinesses (micro business) in the future will make 76.7
me happy '

3 | care about reviving in the economy becausé®tax amnesty 75,5

4 | believe that tax amnesties must come into féoceectors that are struggling 75,5

5 Tax ar_‘nne_sties can mgke the business life of taxpay#o get down due to not fulfilling their 731
tax obligations more efficient '

6 The_ _fact that tax amnesties come into effect atuleggintervals can affect my economic decisipns 727
positively '

7 I think that the revenues from tax amnesties pvitivide an important contribution to the statastey 72,3

8 I think that tax amnesties are an important veagoncord with the state 715

9 I think that tax amnesties will boom the economy 71,5

10 | think that tax amnesties are important agregs® make peace with the state. 70,0

11 | care more about the enactment of premium anewe#ian the enactment of tax amnesties 69,4

12 Tax amnesties can facilitate the transitioragpaiyers from informal to formal economy 68,4

13 The fact that tax amnesties come into effecesgin periods can affect my mood positively 67,6

14 The fact that tax amnesties could come intoefatcany time gives me confidence 66,4

15 | believe that tax amnesties should come irfeceht regular intervals 66,4

16 | think that if taxpayers benefit from tax amiyeshat they should be audited more strictly 63,2

17 | believe that instead of tax amnesties, taitastiould be done more frequently 59,7

18 Tax amnesty can strengthen the cooperation batite taxpayer and the tax administration 59,7

19 | believe tax amnesty is a fair practice 55,7

20 | think that if taxpayers benefit from tax amiyeshey will be more conscious of tax responsiigii 55,3

21 | believe that if taxpayers benefit from tax asiy, they may pay the taxes more diligently infthare 54,9

22 Tax amnesties implemented at certain timeseaah fo pay less tax 447

23 I think that tax amnesties appear like rewardsrgto dishonest taxpayers 39,9

24 Tax amnesties can encourage taxpayers to pay taxes 39,5

25 | believe that tax amnesties will lead to areimfompetition in the economy 38,7

26 I think that tax amnesties weaken the authofitgx auditing 34,0

27 | believe that taxpayers should benefit fromamnesties only once 32,8

28 | believe that tax penalties should be aggravimenediately after the tax amnesty has come ifiexe 241
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4.1.2. Interpretation of the Views regarding Attitude Statements of the Tax
Amnesty Non-Beneficiaries

Table 4 reveals that analysis of the frequencyelation to attitude statements of the
respondents who have not benefited from the taxeatgrbefore. This table shows that the
number 1 attitude statement (84.3%) was most apprdy those who participated in this
research. This conclusion of attitude statementbmimi demonstrates that the respondents
who have not benefited from the tax amnesty befake more into consideration the general
economic conditions of the country when they ast®samnesties. On the other part, Table 4
shows that most of respondents (77.8%) who havefibeth from the tax amnesty before
advocate tax amnesties towards small (micro) basese The attitude statements 2 and 4
indicate that many of the respondents (82.9%, 7y 8%® have not benefited from the tax
amnesty before believe that tax amnesties will bexcelpful in terms of economic
development in their country. Other outstandingctasions in relation to this table may be
ranked as follows;

-Many of the respondents who have not benefiteoh fiike tax amnesty before expect
that premium amnesties will give better results comparison to tax amnesties. This
conclusion is understood from the frequency rafeattitude statements 8 (74.4%) and 14
(70.2%) in table 4.

-31.2% of respondents who have not benefited frloentix amnesty before express
that if tax amnesty is implemented only once, tvdlysupport it.

-18.3% of them state that if tax penalties increafser the application of tax amnesty
they will advocate it as well. Supportive opinion these two attitude statements show that
the taxpayers will be impressed by implementategarding tax amnesties.

-60.4% of respondents who have not benefited froentaix amnesty before express
that tax amnesties are a fair practice. Opinionarols “tax amnesties will lead to an unfair
competition” attitude statement is supported by834 of respondents who have not benefited
from the tax amnesty before.

-All these results indicate that the respondents Wwave not benefited from the tax
amnesty before advocate tax amnesties typicallyhédsame time, these results show that the
tax amnesty non-beneficiaries will assess tax atyregrmatively even though the majority
of the respondents have not benefited from theataresty before did not see practice it as
fair.
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Table 4. Analysis of the Frequency in relation to &itude Statements of the Tax
Amnesty Non-Beneficiaries

|
NO ATTITUDE STATEMENTS AGREE
1 | When it comes to a serious economic downturn, | sugport the tax amnesty 84,3
2 | I believe that the tax amnesties must come intoeféor sectors that are struggling 82,4
3 | | care about reviving in the economy because ofdR@mnesty 77,8
4 ﬁtax amnesty that will come into effect for smhilsinesses (micro business) in the future will mades 77.8
appy
5 Tax amngsties can njqke the business life of taxpayého get down due to not fulfilling their 76.7
tax obligations more efficient '
6 || think that the revenues from tax amnesties witvide an important contribution to the state toegs 76,1
7 | | think that tax amnesties will boom the economy 75,8
8 || care more about the enactment of premium amrsettén the enactment of tax amnesties 74{4
9 | The fact that tax amnesties come into effect atleggntervals can affect my economic decisionsitpely 73,9
10 | | think that tax amnesties are important agreementsake peace with the state. 72,2
11 | Tax amnesty can strengthen the cooperation betthectaxpayer and the tax administration 72,2
12 | The fact that tax amnesties could come into fot@ng time gives me confidence 71,3
13 | | believe that tax amnesties should come into efiecegular intervals 70,8
14 | | believe that the premium amnesty is more accépthlan tax amnesty 70,2
15 | The fact that tax amnesties come into effect @ateperiods can affect my mood positively 68,3
16 | Tax amnesties can facilitate the transition of &égqus from informal to formal economy 66,6
17 | | think that if taxpayers benefit from tax amneshat they should be audited more strictly 64,8
18 | | believe tax amnesty is a fair practice 60,4
19 | I believe that instead of tax amnesties, tax aigfitaild be done more frequently 58,1
20 ; tt)elieve that if the taxpayers benefit from thg gannesty, they may pay the taxes more diligemtlyhie 56.7
uture '
21 | I think that if taxpayers benefit from tax amneshey will be more conscious of tax responsibiitie 55,1
22 | Tax amnesties implemented at certain times cantiepdy less tax 41,0
23 | I think that tax amnesties appear like rewardsmigedishonest taxpayer 35,4
24 | | believe that tax amnesties will lead to an unéaimpetition in the economy 34,3
25 | Tax amnesties can encourage taxpayers to pay aes t 34,0
26 | | believe that taxpayers should benefit from taxasties only once 31,2
27 | I think that tax amnesties weaken the authoritiagfauditing 28,4
28 | | believe that tax penalties should be aggravatedediately after the tax amnesty has come intaceffe 18,3

4.1.3. Comparison of the Views regarding Attitude ttements of the Tax
Amnesty Beneficiaries and Tax Amnesty Non-Beneficies

Table 5 compares result of frequency analysis deggrattitude statements of the
participants who have not benefited and have biegkefrom the tax amnesty before. When
Table 3 and Table 4 results are evaluated togeihés,seen that both tax amnesty non-
beneficiaries and tax amnesty beneficiaries givailar responses regarding attitude
statements towards tax amnesties. However, itdenstood from tables that the tax amnesty
non-beneficiaries support the first four attitudetesments towards tax amnesty more than the
tax amnesty beneficiaries. Similarly, it is seeonir tables that the tax amnesty non-
beneficiaries advocate “I believe that the premiamnesty is more acceptable than tax
amnesty” and “I care more about the enactment eihprm amnesties than the enactment of
tax amnesties” attitude statements more than thartanesty beneficiaries. On the other hand,
results of two different tables show that the taxnasty non-beneficiaries give support “I
believe that taxpayers should benefit from tax ahes only once”, “I believe that tax
amnesties will lead to an unfair competition in gs®nomy”, and “I believe that tax penalties
should be aggravated immediately after the tax atgnbas come into effect” attitude
statements less than the tax amnesty beneficidieslly, conclusions of two different tables
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indicate that the tax amnesty non-beneficiarieess$ax amnesties more fair in comparison
to the tax amnesty beneficiaries. All these conchs regarding the comparison of the
attitude statements reveal that the tax amnestybeoeficiaries support tax amnesties more
than the tax amnesty beneficiaries.

Table 5. Analysis of the Frequency Regarding Comp#&on of the Attitude Statements of
the Tax Amnesty Beneficiaries and Tax Amnesty Non-&heficiaries

Tax Tax Amnesty
Amnesty non-
No ATTITUDE STATEMENTS Beneficiaries| Beneficiaries
| AGREE | AGREE

1 | When it comes to a serious economic downturn, | may support the tax amnesty 79,4 84,3
A tax amnesty that will come into effect for small businesses (micro business) in the

2 . 76,7 77,8
future will make me happy

3 | I care about reviving in the economy because of the tax amnesty 75,5 77,8

4 | | believe that the tax amnesties must come into force for sectors that are struggling 75,5 82,9
Tax amnesties can make the business life of taxpayéo get down due to npt

5 L . L . 73,1 76,7
fulfilling their tax obligations more efficient

6 The fact that tax amnesties come into effect at regular intervals can affect my 727 739
economic decisions positively ! !

7 I think that the revenues from tax amnesties will provide an important contribution to 723 761
the state treasury ! !

8 | I think that tax amnesties are important agreements to make peace with the state 71,5 72,2

9 | I think that tax amnesties will boom the economy 71,5 75,8

10 | I believe that the premium amnesty is more acceptable than tax amnesty 70,0 70,2

1 | care more about the enactment of premium amesestian the enactment of tax 69.6 744
amnesties ! !

12 Tax amnesties can facilitate the transition of taxpayers from informal to formal 684 66,6
economy

13 The. fact that tax amnesties come into effect at certain periods can affect my mood 676 68,3
positively

14 | The fact that tax amnesties could come into force at any time gives me confidence 66,4 71,3

15 | I believe that tax amnesties should come into effect at regular intervals 66,4 70,8

16 | tflunk that if taxpayers benefit from tax amnesty, that they should be audited more 632 64,3
strictly

17 | I believe that instead of tax amnesties, tax audits should be done more frequently 59,7 58,1

18 Tax _ar_nnes'Fy can strengthen the cooperation between the taxpayer and the tax 59.7 722
administration

19 | | believe tax amnesty is a fair practice 55,7 60,4
| think that if taxpayers benefit from tax amnesty, they will be more conscious of tax

20 . 55,3 55,1
responsibilities
| believe that if the taxpayers benefit from the tax amnesty, they may pay the taxes

21 . . 54,9 56,7
more diligently in the future

22 | Tax amnesties implemented at certain times can lead to pay less tax 44,7 41,0

23 | | think that tax amnesties appear like rewards given to dishonest taxpayer 39,9 35,4

24 | Tax amnesties can encourage taxpayers to pay more taxes 39,5 34,0

25 | | believe that tax amnesties will lead to an unfair competition in the economy 38,7 34,3

26 | | think that tax amnesties weaken the authority of tax auditing 34,0 28,4

27 | | believe that taxpayers should benefit from tax amnesties only once 32,8 31,2
| believe that tax penalties should be aggravated immediately after the tax amnesty

28 . 24,1 18,3
has come into effect

4.2. Evaluation of the Results of Factor Analysisalated to this Research

Under this heading, first of all, the concept oftéa analysis is briefly mentioned.
Then, the Kaiser-Meyer-Olkin (KMO) test, which ixluded in the scope of factor analysis,
is explained and the results related to relevasitwéth the scope of this study are discussed.
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After that, concept of "Total Variance Explainedgarding factor analysis is explained and a
table related to this within the context of thisearch is interpreted. Thereafter, the concepts
of factor analysis such as factor loadings, rotatod factor data and pattern matrix are
expressed and the results which reveal in thisareberelation to this are presented.

4.2.1. Concept of Factor Analysis

Factor analysis is used to reduce data in statiiterature. Through this analysis it is
possible to decrease data complexity (NargundKd72312). In other words, factor analysis
helps to explain a wider range of variables witkvde variables (Diamantopoulos and
Schlegelmilch, 2000: 216). Factor analysis assuthes there is a relationship between
variables and builds that assumption on this bdsis analysis is conceptually divided into
two. One is exploratory factor analysis and theeptis confirmatory factor analysis
(islam@lu and Alniagik, 2014: 396). Exploratory factor bs&s helps summarize the data.
These data consist of interrelated variables. Atslime time, these data have an appropriate
appearance to be grouped together. Confirmatotgrfanalysis is based on the constructs of
variables. With this analysis, hypotheses aboutsthécture of variables are tested (Munro,
2005: 324). In this study, explanatory factor aseys used.

4.2.2. Concept of Kaiser-Meyer-Olkin (KMO) and Interpretation of Relevant
Concept in This Research Framework

Kaiser-Meyer-Olkin (KMO) shows the dimension of tleerrelation between the
variables (Hinton et al., 2004: 349). It analysdsethier factor analysis can be performed on
existing data (Verma, 2016: 341). In order to iptet the Kaiser-Meyer-Olkin (KMO) value,
KMO measure of sampling adequacy value should adidlow 0.50. It is desirable that this
value is greater than 0.70 (Leech et al., 2005: B4his value is above 0.90, it is marvelous
(CGAP, 2003: 139). KMO measure of sampling adequaadye for this research is 0.95.
According to statistics literature, the foundedueakowards this fieldwork is magnificent
(Table 6). The "Bartlett's Test of Sphericity" pm®s information on the adequacy of the
correlation matrix. In other words The "Bartleffsest of Sphericity" analyzes whether the
correlation between variables is sufficient (Hop@0218). If the significance value for the
"Bartlett's Test of Sphericity" is less than 0.@&is result indicates that the study data are
suitable for factor analysis (George and Maller@Ql@ 264). The significance value for
"Bartlett's Test of Sphericity" towards this resdais 0,000. Therefore, the study data for this
fieldwork is proper in order to factor analysis (l&6).

Table 6. KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,950
Bartlett's Test of Sphericity Approx. Chi-Square 8098,409
Df 378
Sig. ,000

4.2.3. Explanation of the Concept of "Total Variane Explained" and
Interpretation of This Concept within the scope ofThe Research

In order to express “Total Variance Explained”, ezigalue has a decisive feature
(Foster, 2001: 234). In the description of “Totariance Explained”, eigenvalues greater
than 1 should be considered. There is a factoreump to eigenvalue which is greater than
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1 (Acton et al., 2009: 248). Factor concept is a&lspressed as a component at the same time
in statistics literature (Brace, 2016: 338). Thatdl variance explained" table also shows the
total variance value for each component (factohe Tactor or components whose eigenvalue
is greater than 1 meet a certain percentage dbthkvariation (Kaur, 2015: 69). In the light

of this data, “Total Variance Explained" within teeope of the factor analysis regarding this
study reveals five different components or factoime than one eigenvalue value (Table 7).
On the other hand, it is suggested that the cumalatalue of "total variance Explained"
should be between 50% and 90% (Dawson, 2017: 4@)e cumulative value of "total
variance explained" for this study was determined58, 266%. Therefore, this figure is
compatible with the literature.

Table 7. Total Variance Explained within the scop®f Factor Analysis

Component Initial Eigenvalues Extraction Sums of Squared Loathgs g(ﬂgtr'gg I_Souan;isngfs
Total % of Variance Cumulative % Total % of Variance | Cumulative % Total
1 10,462 37,366 37,366 10,462 37,366 37,366 9,704
2 2,524 9,014 46,380 2,524 9,014 46,380 5,541
3 1,205 4,303 50,683 1,205 4,303 50,683 2,242
4 1,097 3,918 54,601 1,097 3,918 54,601 3,293
5 1,026 3,664 58,266 1,026 3,664 58,266 1,810
6 971 3,467 61,733
7 ,813 2,904 64,637
8 , 782 2,791 67,428
9 , 735 2,624 70,051
10 711 2,540 72,592
11 ,642 2,291 74,883
12 ,605 2,161 77,044
13 ,555 1,982 79,025
14 ,552 1,970 80,995
15 ,513 1,833 82,828
16 ,466 1,665 84,493
17 ,463 1,652 86,145
18 442 1,577 87,723
19 412 1,473 89,195
20 ,404 1,443 90,639
21 ,388 1,386 92,024
22 376 1,344 93,369
23 ,361 1,291 94,660
24 ,353 1,260 95,920
25 ,337 1,204 97,124,
26 312 1,114 98,238
27 ,279 ,996 99,234
28 214 , 766 100,000

4.2.4. Explanation of Other Basic Concepts relatetb Factor Analysis

Under this heading two main concepts of factor ysiglare mentioned. One of these
concepts is factor loadings and the other is faaitation. In this context, firstly the concept
of factor loadings related to factor analysis iplaied. Then, factor rotation is mentioned.

4.2.4.1. Explanation of Factor Load Concept withirthe Scope of Factor Analysis

Factor loadings of variables have a decisive featufactor analysis. It is not possible
to comment on the correlation between the variabiesthe factors or components without
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factor loads (Burns and Burns, 2008: 446). In ppie; factor loads are expected to be not
lower than 0.30. On the other hand, if the facbadl is greater than 0.40 and 0.40, this level is
considered as high (Leech et al., 2005: 95). énfélator analysis conducted for this study, the
factor loadings were determined to be greater D&0. Therefore, the factor loads put
forward in this study seem to be suitable for statal interpretation (Table 8). At this point,
to talk about the concept of rotation for factoalgsis will be complementary.

4.2.4.2. Explanation of Factor Rotation Concept Regding Factor Analysis

Theoretically, the concept of factor rotation ix@ncept that helps to produce the
results more interpretable in terms of statisti€alctor rotation helps to change factor loads
that establish a mutual relation between varialled components (Swanson and Holton,
2005: 192). Factor rotation has two basic formse Of them is oblique rotation and the other
is orthogonal rotation (Brown, 2015: 27). Orthogonatation is a type of rotation that
neglects the relationship of two or more factorseawh other. There are three different
orthogonal rotation types in theory. The first am@arimax rotation, the second is quartimax
rotation, and the third is equimax rotation (Meyeds 2006: 499-500).

If factors are rotated by means of factor analgsid relevant factors between these
factors are taken into account, in this case, passible to mention from oblique rotation
(Asthana and Bhushan, 2016: 206). At the same tohbkque rotation is a type of rotation
that reveals the relationship between variablesfacibrs (Lee and Ashton, 2007: 434). The
factor matrix is divided into two by the obliquetation. One of the matrixes resulting from
the division of this factor matrix is the pattermtnix. This matrix is a simple-looking matrix
type used by most researchers (Field, 2000: 48%. plattern matrix takes into account the
correlational relationship between variables anthponents (Bryman and Cramer, 2001:
270). In the light of this information, in this essch, obligue method is adopted and pattern
matrix results are taken into consideration.
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Table 8. The Scoring of Factor Loads about AttitudeStatements Regarding Tax
Amnesty (Table regarding Replacement of Factor Loasl by Pattern Matrix)

More

Negative | Supportive Awmgﬁ s
Attitudes or Attitudes in | Optimistic Subnort
towards | Cautious| relationto | Attitudes 'IP;)X
No Attitude Statements Tax Attitudes | Premium Towards o
Auditing
Amnesty | Towards | Amnesty Tax
: compared
Expectation Tax compared | Amnesty to Tax
Amnesty to Tax
Amnesty Amnesty
| think that tax amnesties are important agreementaake peacg
1 . ,880
with the state
2 | care about reviving in the economy because oftéxe 854
amnesty '
3 Tax amnesty can strengthen the cooperation betweszn 821
taxpayer and the tax administration '
Tax amnesties can make the business life of taxpayko
4 | get down due to not fulfilling their tax obligatisrmore ,798
efficient
5 The fact that tax amnesties could come into fot@ng time gives 778
me confidence '
6 When it comes to a serious economic downturn, | support the 730
tax amnesty '
| believe that the tax amnesties must come intoefdor sectors
7 . , 715
that are struggling
8 | think that the revenues from tax amnesties witiyide an 603
important contribution to the state treasury '
9 | believe that tax amnesties should come into eftag 600
regular intervals '
10 | | think that tax amnesties will boom the economy ,595
A tax amnesty that will come into effect for small
11 | businesses (micro business) in the future will make ,551
happy
The fact that tax amnesties come into effect ataoer
12 . o ,548
periods can affect my mood positively
13 | | believe tax amnesty is a fair practice ,511
The fact that tax amnesties come into effect aulegg
14 . . . . ,505
intervals can affect my economic decisions posigiv
15 Tax amnesties can facilitate the transition of saqus from 496
informal to formal economy '
16 Tax amnesties implemented at certain times cantteady| 735
less tax '
17 | think that tax amnesties appear like rewards rmyite 688
dishonest taxpayer '
18 | believe that taxpayers should benefit from taxhasties 664
only once '
19 | believe that tax amnesties will lead to an uné@mpetition in the 610
economy '
| think that tax amnesties weaken the authoritytaf
20 . ,584
auditing
| believe that tax penalties should be aggravatedediately afte
21 . 473
the tax amnesty has come into effect
22 | believe that the premium amnesty is more accéptiian - 788
tax amnesty '
| care more about the enactment of premium amrsettan
23 . -,687
the enactment of tax amnesties
24 | Tax amnesties can encourage taxpayers to pay a®@s t -, 760
| think that if taxpayers benefit from tax amnestyey will be
25 ) m -,482
more conscious of tax responsibilities
26 | believe that if the taxpayers benefit from th& tannesty, they 404
may pay the taxes more diligently in the future '
| believe that instead of tax amnesties, tax aushitsuld be done
27 ,783
more frequently
28 , 748

| think that if taxpayers benefit from tax amneghat they shoulT

be audited more strictly
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4.2.5. Assessing of Table regarding Replacement &factor Loads by Pattern
Matrix

Table 8 shows that all attitude statements aredddviinto 5 different groups. This
grouping is determined according to the resultgactor analysis. According to Table 8,
factor scores for attitude statements show sigaificesults in terms of statistical. This table
shows that the attitude statements between 1 andrdcollected in headingAttitudes
towards Tax Amnesty Expectatipthe attitude statements between 16 and 21 diected in
heading Negative or Cautious Attitudes towards Tax Amriedtye attitude statements
between 22 and 23 are collected in headiMpre Supportive Attitudes in relation to
Premium Amnesty compared to Tax Amriestye attitude statements between 24 and 26 are
collected in headingOptimistic Attitudes towards Tax Amnésfythe attitude statements
between 27 and 28 are collected in headigitudes which Support Tax Auditing compared
to Tax Amnesty When attitude statements grouped by factor amslgre handled one by
one, the following can be said,;

-All of attitude statements are collected in hegdiAttitudes towards Tax Amnesty
Expectatiofi express that the respondents who support theégedat statements may enter
into the expectation of tax amnesty.

-All of attitude statements are collected in hegdiNegative or Cautious Attitudes
towards Tax Amnestyoint out that the respondents who advocate tladt#eide statements
may not want to be applied to tax amnesties.

-All of attitude statements are collected in hegdfiviore Supportive Attitudes in
relation to Premium Amnesty compared to Tax Amhestgte that the respondents who
encourage these attitude statements may prefeytoheir premium amnesties instead of tax
amnesties.

-All of attitude statements are collected in hegdi®ptimistic Attitudes towards Tax
Amnesty’reveal thathe respondents who promote these attitude statsmeay resort to tax
amnesties.

-All of attitude statements are collected in hegdiittitudes which Support Tax
Auditing compared to Tax Amnestyidicate thatthe respondents who corroborate these
attitude statements may prefer to implement taxtisgdnstead of applying tax amnesty.

6. CONCLUSION

According to the results of this research, mostagfamnesty beneficiaries and non-
beneficiaries grantl“think that the revenues from tax amnesties witivwe an important
contribution to the state treasurattitude statement at almost 70% level on averddnps
result is not supported with the literature studgde by Uchitelle (1989) and the result of
research conducted by Laborda and Rodrigo (2008}h&more, while this result supports
the literature view Alm (1998) that tax amnesty camtribute to the treasury in the short
term, it doesn’t support the results of belongionghe research Alm and Beck (1993) and
Christian et al. (2002) that tax amnesty can cbuatd to the treasury in the long term.

These results show that most of the tax amnestgfiogaries (68.4%) and the non-
beneficiaries (66.6%) grantax amnesties can facilitate the transition of taygrs from
informal to formal economiattitude statement. Additionally, these resuftdicate that most
of tax amnesty beneficiaries (71.5%) and non-bersfes (72.2%) grantl“think that tax
amnesties are important agreements to make pedbethd staté attitude statement. These
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results are advocated by the literature study nigdandreoni, (1991) and Kargi (2011). In
addition, this study points out that less than 58Rtax amnesty beneficiaries (39.9%) and
non-beneficiaries (35.4%) advocdtethink that tax amnesties appear like rewardsen to
dishonest taxpayeriattitude statement. This conclusion does not shompatibility with
result of the research by conducted Tuay and Guy20@7). Moreover, result of this study
demonstrates that most of tax amnesty beneficidri2s7%) and non-beneficiaries (73.9%)
support The fact that tax amnesties come into effect aulaggintervals can affect my
economic decisions positivehattitude statement. The result of research cotedldy
Celikkaya and Gurblz (2008) is incompatible witks tbonclusion. It is possible to make a
few suggestions within the scope of these restltis.short and long term contribution of tax
amnesties to state treasury can be improved byidemgy the supportive attitudes regarding
this research. In the context of these researalitseshe relationship between tax compliance
and tax amnesty can be strengthened by takingdotsideration the supportive attitudes
towards this study.
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SOSYAL MEDYA VE VATANDA S ODAKLI KAMU H IZMET i
YAKLA SIMI

Ozge UYSALSAHIN

Dog.Dr., Canakkale Onsekiz Mart Universitesi, Cédadd Uygulamali Bilimler
Yilksek Okulu / TURKYE, E-mail:uysal83@gmail.com

OZET

Web 2.0 teknolojileriyle beraber ggiin gosteren sosyal medya uygulamalari hayatin Hanial
etkilemeye bdamitir. Bloglar, YouTube, Facebook, Twitter ve Linkeglini uygulamalarin kullanici
saylsi artarken bunlari sadecesiler degil 6zel ve kamu kurum ve kurglariyla STK'lar da
yasayan kamu sektdriinde sosyal medyanin dnemi artohaktéKY cercevesinde vatandadakl
kamu hizmeti anlayini hayata gecirmeye cahn devletler icin teknolojik ilerlemelerin gz arda
edilmesi mumkin goérinmemektedir. Byglamda, sosyal medya uygulamalarin vatanaalakl
hizmet anlayi icin ne gibi bir etki yarataca, arti ve eksi taraflari ile bu uygulamalarin skanusu
hizmet anlayl cercevesinde nasil kullanilabilegesorularina cevap bulmak gerekmektedir. Bu
calismada da, bu sorular cevaplandiriilmaya gaarak bir deserlendirme yapilacak ve oOnerilerde
bulunulacaktir.

Anahtar So6zciiklerWeb 2.0, Sosyal Medya, Vatapdadakli Kamu Hizmeti, E-Devlet
JEL Kodu: H40, 033, 038
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SOCIAL MEDIA AND CITIZEN CENTERED PUBLIC SERVICE
APPROACH

ABSTRACT

Social media applications that have developed alitg Web 2.0 technologies have begun to affect
every aspect of life. As the number of users oficgipns such as Blogs, YouTube, Facebook, Twitter
and Linkedn increased, Not only individualsbut gisivate and public institutions and organizations
with NGOs started to use them. Especially in thélipusector, which is transformed with the
approach of New Public Management (NPM), the imgoosé of social media is increasing. It seems
unlikely that technological advancements will besidered for governments that are trying to pass
the citizen-centered public service perception iwitthe framework of NPM. In this context, it is
necessary to answer the questions of how socialanagplications will have an impact on citizen-
centered service perception, plus and minus sidesh@w these applications can be used within the
context of that service concept. In this studygaaluation and suggestions will be made by trymg t
answer these questions.

Key Words Web 2.0, Social Media, Citizen-Centered Public/i8e, e-Government
JEL Codes:H40, 033, 038

1. GIiRis

Sosyal medya, gunimuizde giderek daha cok insafin@daa kullanilan en 6nemli
iletisim araclarindan biri haline gelgtir. Artan caitlili gi ile sosyal medya, zaman ve mekan
sinirlamasi olmaksizin, paylen, tartsma ve fikir algverisinin yapildgl, yani etkilgeme
imkan veren bir ortam sunmaktadikinci nesil internet hizmetlerini, yani toplumsétisim
siteleri, vikiler gibi internet kullanicilarinin @aklasa ve paylgarak yaratl sistemi ifade
eden Web 2.0 teknolojisinin gslini, ikinci medya c¢dl olarak adlandirilan sosyal medyanin
dogusunda temel etken olmgtur.

Son yillarda, sosyal medyanin dinyada yaygamkk ygun bir sekilde kullaniimaya
baslamasi, kgilere ve kurumlara ile§im, tanitim, hizmet sunumu gibi birgcok konuda 6neml
firsatlar sglamaktadir. Yalnizca gunlik hayatta wediinyasinda dgl, ayni zamanda kamu
sektori ve siyasal hayatta da giderek tercih edideniletisim araci haline gelmektedir.
Merkezi ve yerel yonetimler icin artik sosyal medylenazsa olmaz bir ara¢ olma yolunda
ilerlemektedir. Hatta siyasiler ve yoneticiler dar&r alma ve ikna etme slreclerinde sosyal
medya araclarini kullanmayag@mislardir. Bu bglamda, kamu kurumlarinda sosyal medya
kullanimina ilgkin yol haritalar hazirlanmakta, sosyal medya iimekurumsal ve kisel
stratejiler gektiriimektedir.Kamu kurumlari, gerceldiérdikleri hizmetler konusunda
vatandalara bilgi verip onlarla bu konuda fikir aliverisi yapmak, uygulamalarda ya da
alacaklari kararlarda halkin katihmini giamak icin sosyal medyayi kullanmaktadirlar.
Ozellikle devlet §lemlerini internet tizerinden kolayca yapiimasinanak sglayan e-devlet
uygulamalariyla sosyal medya araclari entegre dpetielmeye cakilmaktadir.

Sosyal medyanin kamu sektdriinde giderek daha c¢t&nku hale gelmesi, sosyal
medyanin, YKY yaklami ile 6ne cikan vatangdadakli kamu hizmeti anlagina hizmet edip
etmeyecgi, edecekse nasil edggene gibi artilar sunup hangi riskleristdigi gibi bir takim
sorulari beraberinde getirmektedir. Vatanddakli kamu hizmeti anlaygiyla, seffaflik, hesap
verebilirlik, demokrasi, katihmcilik, embilirlik ve verimlilik gibi birgok kavram kamu
yonetiminde 6ne cikarken, sosyal medyaninsgeinin bu siureci destekleyip guclendirgce
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disunulmektedir. Bununla beraber, bazilarina gore aosyedya bu anlayn desteklemekten
Ote donigtirmektedir. Vatandaodakli hizmet anlayinda vatanddar daha ¢ok, hizmetlerin
“alicis1” iken, sosyal medyanin kamu sektérinde inetkolmasiyla hizmetlerin
“Ureticisi/lyapicisI” haline gelmeye flamilardir. Bu b&lamda, cakmada da bir yandan
yukaridaki sorulara yanit aranirken, bir yandansdayal medyanin vatandadakli kamu

hizmeti anlawl icin bir firsat mi yoksa bir tehdit mi olgu anlgiimaya calgilacaktir. Sosyal
medya- vatandaodakli kamu hizmeti entegrasyonunun nasglassbilecg konusunda

cssitli Onerilerde bulunup deerlendirme yapilarak ¢ama sonlandirilacaktir.

2. SOSYAL MEDYA KAVRAMI

Tim O'Reilly tarafindan 2004'te kullaniimayastzayan Web 2.0, ikinci nesil internet
hizmetlerini - toplumsal ile§im sitelerini, vikileri, iletsim araclarini, yani internet
kullanicilarinin ortaklga ve paylgarak yaratitl sistemi ifade etmektedir. Web 2.6birli gini,
yaraticllgl ve balantiy1 tevik eden yeni nesil siteleri icerir. Web 2.0,sitke siteleri ve
hizmetleri ile kullanici tarafindan dretilen igéin yani sira daha dinamik ve etkileli web
sitelerini buyuk Olcekte bir araya getiren bir pdandur (O’Reilly, 2005).Web 2.0, belirli bir
teknolojinin parcasi d@l, insanlarin herhangi bir zamanda birbirleringlaamasina ve ortak
calismasina olanak taniyan bir grup gevrimici §eti platformudur interaktiflige ve iletsime
dayali Web 2.0 teknolojileri icinde genel olarakcbk farkli uygulama mevcuttur. Kullanilan
en populer uygulamalar arasinda, viki’ler Twitteeya mikro bloglama), RSS 6zet gllri ve
LinkedIn, Facebook gibi sosyalglar, Youtube, Google uygulamalari ve blog sayfalari
bulunmaktadir (Reicharhardt, 2010).

Web 2.0 ile birlikte ortaya cikan sosyal medya ikallanici tarafindan icetin
olusturulmasina ve dgstiriimesine imkan taniyan bir dizi internet tabaolgulamay: ifade
etmektedir (Kaplan and Haenlein 2010). Sosyal mwdyaygulamalari aracgiyla
kullanicilar c¢aitli konular, Grinler veya hizmetler hakkina ggdiini, deneyimlerini
paylaip, diger kullanicilardan fikir alabilir, ggtli tartismalarin icine girebilir ve hatta bazi
hizmetler sunup bunlarin reklamini yapabilirler.nK¢2010) ise, sosyal medyay! "iki yonlu
etkilesime ve geri bildirime izin veren etkienli bir iletisim kanal" olarak tanimlargtir.
Safko (2009)'ya gore de sosyal medya, cevrimigiakair araya gelen, bilgi ve fikirlerini bu
yolla paylgan insan topluluklari ve bunlarin faaliyetleri davranglarini ifade etmektedir

Tdm bu tanimlamalardan hareketle, Khan (2015)'adef ettgi gibi sosyal medya,
kullanicilara bilgi, fikir ve ¢ikar paykna firsatlari sunarak etkgienleri kolaylsstiran web
siteleri ve cevrimici araclar olarak 6zetleneb8wsyal medya yalnizca bir Bilin teknolojisi
uygulamasi d&ldir, ayni zamanda bireylerin birbirleriyle etksien, iletisim ve ba&lant
kurma bicimlerini etkileyen 6nemli bir ilgim aracidir. Sosyal medya metin, ses, video,
resim paylamina olanak gdamakta, bu 6zelfii ile de bireylerin ihtiya¢ duyduklari bilgilere
erisimini kolaylastirmakta, kullanicilara gegibir kullanim imkani sunarak buyuk bir insan
ag| vasitasiyla istedikleri gkiyi kurma firsati vermektedir. Artik bireyler sazeizleyici veya
okuyucu dgil, dogrudan bilgi yayan aktorler haline gelmektedirleos$al medya araclarini
kullanarak insanlar, dtincelerini, fikirlerini, deneyimlerini kiiresel capipaylama imkani
bulmaktadirlar (Solis and Breakenridge, 2009; Laedgen, 2010).B&ca sosyal medya
araclar iseoyledir (Tac1, 2010):

* Bloglar (Web gunlukleri ): Blogger, Wordpress vb

* Mikrobloglar: Twitter, vb.

* Sosyal glar: Facebook, Cyworld, Bebo, Hi5, LinkedIn, vb

» Acik kaynak ansiklopediler: Wikipedia, Wikispacasirkcebilgi, vb
» Sosyal bookmarking (imleme ): Delicious, Fousqudre
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* Sosyal haber imleme: Digg, Reddit, Mixx, vb.

* Anlik mesajlama uygulamalari: Skype, Whatsapp, vb.

* Resim, ses ve video paylmi: Flickr, Istagram, Last.fm, YouTube, Vine, vb.
* Forumlar: frmtr.com, vb.

« Sanal oyunlar: Secondlife.com, vb.

« Sanal topluluklar: Yahoo! Groups, vb

Icerigi kullanicilar tarafindan okurulmus internet tabanli uygulamalari kapsayan
sosyal medyanin siniflandiriimasina yonelik fadyrimlar bulunsa da en cok gvarulan
siniflandirma, sosyal medyayi ana amaclaririg lsdarak ikiyi ayiran siniflandirma taraddr.
Bu bglamda, sosyal medya iki gankategoride gruplandirlabilir: a) Kullanicilarinetm,
video, resim, muzik payjaiklari anlatimli/dsga vurumsal sosyal medya (expressive social
media) ve b) Kullanicilarin bilgi ve ice&fi genel olarak payktugl ve ortak bir amag igin
birlikte calstigl katilimci sosyal medyadir (collabarative sociadma) (Kotler, Kartajaya and
Setiawan, 2010). Fakat kimi zaman her iki amacrlkbe gerceklatirilebildigi sosyal medya
uygulamalarina da rastlanmaktadir. Ozellikle satogluluklar bu duruma 6rnek olarak
gOsterilebilir.

Sosyal medyada, ilgtm ve ibirlikleri geleneksel iletim araclari Uzerinden
kurularak gehtirilmistir. Geleneksel ileim araclar, yliz ylze g&gineler, telefon
gortsmeleri, ka&it postalar, fakslari vb. icermektedir. Bilgi veetisim teknolojilerinin 6n
plana cikart@il yeni nesil iletsim aragclari ise; elektronik posta, aninda mesagéa sanal
paylaim, ve web konferans gibi uygulamalari icerir. Sdspedyasemsiye bir terimdir. En
basit sekliyle, deser yaratmak icin teknolojinin etkgen sgilayarak sosyal entegrasyon
yaratmasini ifade etmektedir (Serrat, 2010).

Sosyal medya, geleneksel medyaya bazi kisimlaribdezerken bircok yonuyle
ayrilmaktadir. Sosyal medyanin geleneksel medyéaidtar sdyle ifade edilebilir (Klieber,
2009):

* Erisim:Hem geleneksel medya hem de sosyal medya tekmwidjierkesin genel bir
kitleye ersebilmesine olanak tanimaktadir. Ama sosyal medyaubdaha da
kolaylastirmistir

» Erisilebilirlik: Geleneksel medyada faaliyette bulunmak genelliklel girketlerin ve
hikumetlerin sahipgindedir; sosyal medya araclari genel olarak het&effindan az
maliyetle veya maliyetsiz kullanilabilmektedir.

» Kullanilirhk:Geleneksel medya Uretimi @anlukla uzmanlgma ve @itim
gerektirmektedir. Sosyal medya icin ggmlukla bu gecerli dgldir, yani herkes
uretimde bulunabilmektedir.

* YenilikGeleneksel medya ilgtmlerinde gorilen zaman kaybi (gunler, haftalatieha
aylar) aninda etki ve tepki gictne sahip sosyal yaeite kiyaslandiinda uzun
olabilmektedir (Tepkilerin zaman argina kullanicilar karar verir). Geleneksel medya
da sosyal medya araclarina adapte olmaktadir, doyéey yakin zamanda bu farklilik
ortadan kalkacaktir.

« Kalicilik: Geleneksel medya yaratildiktan sonrgigtéilemez (bir dergi makalesi
basildiktan ve datildiktan sonra ayni makale Gzerindegdiklik yapilamaz), oysa
sosyal medya yorumlar veya yeniden dizenlemeyledaralgistirilebilir.

Sosyal medya, surekli guncellenebilmesi, coklu &ulna acik olmasi, sanal
paylaima olanak tanimasi gibi giderek kullanim alaniabubir ara¢ haline gelstir. Sosyal
medya uygulamalarinda i¢cgritamamen bireyler belirler ve bireyler birbirlele sturekli bu
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uygulamalar Gzerinden etkgien halindedirler.  Dger bir ifadeyle, zaman ve mekan
sinirlamasi olmaksizin payglanin, etkilgimin ve tartgmanin gercekigigi bir iletisim
seklidir. Bir uygulamanin yada web sitesinin bu taaiuygun olmasi icigu 6zelliklere sahip
olmasi gerekir (Erkul, 2009): a)Yayincidarngbasiz kullanicilar olmasi, b)kullanici kaynakl
icerik olmasi, c)kullanicilar arasinda etkila olmasi ve d)zaman ve mekan sinirlamasi
olmamasidir.

Mayfield (2008), sosyal medyayi en iyi agila sekilde; “bes farkll karakterisgin
tumine ya da guna sahip, bir tir yeni ¢cevrimici medya grubu” alatanimlarken, bu ke
farkl karakteristgi; katilim, aciklik, diyalog, topluluk ve birbirinkeaglilik olarak belirtmitir.
Lerman (2007)'a gore ise sosyal medya sitelerinimt artak Ozellgi vardir. Ik olarak,
kullanicilar ¢aitli medya turlerinde icerik okturabilir veya iceriklere katkida bulunabilirler.
Ikincisi, kullanicilar igerikleri etiketleyebilirletUguincus, kullanicilar iceii ya aktif oylama
ya da pasif kullanimla gerlendirebilirler. Son olarak, kullanicilargdir kullanicilar ile ortak
ilgi alanlari tanimlayarak sosyal medy&aai olusturabilirler.

Sosyal medya innovasyon anlaminda iki temel rolaips@a. Bu roller; “ortak
Uretim/yapim (co-creation)” ve “ilaiim agI (network)”dir. Sosyal medya ortak Uretim/yapim
konusunda bir arena olarak gorulebilir. Cunku kultslar birlikte icerge katki verip
olusturarak ortak bir Gretim meydana getirirler. Wikili@ bu konuda temel bir 6rnektir
(Kaplan ve Haenlein 2010). Sosyal medya ayni zamagdup Uyeleri ve kaynak didierle
paylaimda bulunma, diyalog kurma ve ilgthe gecme konusunda ilgtn aglari sunan bir
arena olarak da hizmet vermektedir (Kietzmann et28l1). Bununla birlikte, literatiirde
sosyal medyanin ortak Uretim/yapim arenasi oktexiiile iletisim agi islevi konusunda net
bir ayrim bulunmamaktadir. Sosyal medya uygulamatande bu iki slevi birlikte yerine
getirenler bulunmaktadir..

Bertot, Jaeger ve Grimes (2010)’e gore; sosyal @meaydort buyik potansiyel glicu
vardir: kbirligi, katihm, yetkilendirme ve zaman. Sosyal medyaplumsal etkilgim
cercevesinde dmsi gergi isbirligi ve katihm sglar. Kullanicilara bir dier kisiyle iletisim
kurma, sosyallgmeyi s&lamak icin topluluklar olgturma, bilgi paylama ve béylece ortak
amacg ve cikarlari gercekteebilmeyi amaclarlar. Sosyal medya, kullanicharikongma
platformu sgladigi icin giderek guclenmektediinternete egimi olan herkesin ucuz bir
sekilde bilgi yayimlama veya yayin yapma imkaninhigalmasi yoninde firsat sunan sosyal
medya, medyay! etkin ve demokratik bir yapiya sol&osyal medya teknolojileri, zaman
acisindan ise, kullanicilarin gergcek zamanl (asymdbrak bilgileri yayinlamasina izin verir.

Insanlarin bilgi paykabilecekleri ve sinirlandiriimibir cercevede der balanti ve
profillerdeki icerik ve bilgileri goruntileyebilekgeri yeni bir iletsim bigcimi sunan sosyal
medyaya daha ¢ok baurarak, hikimet aciklilgeffaflik, vatanda katilimi, politika etkililigi,
yonetim verimliligi, maliyet tasarrufu, iyi yoneiim, kamu ¢akani ve vatandamemnuniyeti
gibi kategoriler de dahil olmak Uzere bircok konutiEleme kaydetmeyi ummamaktadir.
Ozelikle son dénemde ajwrulan politik stratejiler ve kullanici kilavuziagsosyal medyayla
bu hedeflere ukamak icin yapiimaktadir (Criado, Sandoval-Almazanl &il-Garcia 2013).
Ozellikle eriim, paylgim ve yayma gibi imkanlar sosyal medyay! bglamda giderek 6ne
ctkarmakta ve hikumetlerin paurdugu birer arag haline getirmektedir.

Sosyal medya, hiukimet ve vataglda arasindaki ikkiyi, tek veya cift yonlu bilgi
desisiminden coklu ilegim sirecine dorgitirmek icin benzersiz bir firsat sunmaktadir
(Agostino, 2013). Devlet kurumlari vatagdadakli olmaya, halkin hizmetlere gmini,
demokratik katilimi, etkililik seffaflik ve hesap verebilirlik gibi unsurlari det/dnetiminde
Oone cikarmaya camaktadirlar. Bu bglamda, sosyal medyayl daha fazla ve etkin olarak
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kullanmak zorundadirlar. Vatandarin buyidk cgunlugu sosyal medya kullanmakta ve
hikumetler onlarla kQ@ganti kurmak ve s6z konusu hizmet anjayin gereklerini yerine
getirmek istiyorlarsa kendileri de bu uygulamaldr@gvurmalari gerekmektedir. Kamusal
hizmetlerin daha etkin, etkili ve hizli gercefldlmesinde sosyal medya vazgecilmez bir arag
haline gelmektedir. Bu nedenle, devlet kurumlarsdsyal medyay! tam olarak kullanabilmek
icin web tabanli uygulamalarini ve altyapilariniittiebir standartta geftirmelidir.

Bahsedilen faydalarinagmen, sosyal medya bir¢ok riske de sahiptir. Satdgllerin
olusturulmasi, kgisel bilgilere izinsiz egim ve paylaim ihtimali, dolandiricilik, hakarete
maruz kalma, siber suclar ve dezenformasyon buerisk bginda gelmektedir. Sosyal
medyada bu risklerin en azindan minimize edilmesn igerekli 6nlemlerin alinmasi ve
guvenlik konusunda iyilgiriimeye gidilmesi gerekmektedir. Vatandaodakli hizmet
anlaysini tam anlamiyla hayata gecirmeye gah hiukimetler icin bu konu 6nem arz
etmektedir. Bu bglamda mevcut getiriler ve riskler géz onine alikaspsyal medya
uygulamalarinin vatandadakli hizmet anlayi icin neyi ifade etgii iyi degerlendirilmelidir.
Bu uygulamalarin kamusal hizmetlerde vatgnddakli bir yaklaimi salamada ne kadar
kullanilabilecgi ve gelstirmek icin neler yapilabileg irdelenmelidir. Yoksa, vatanga
odakl hizmet anlay! icin firsattan 6te bir tehdit mi ol@u sorusuna yanit bulunmalidir.

3. VATANDA S ODAKLI KAMU H iZMET I YAKLA SIMI

Kiresellgme, bilgi ve iletsim teknolojilerindeki hizli dgisim, vatandalarin deisen
istek ve beklentileri gibi birgcok gsline YKY yaklgiminin bir yansimasi olan vatagdadakl
kamu hizmeti anlayginin ortaya c¢ikmasinda belirleyici olgtur. YKY yaklasimi piyasa
odakl unsurlarin (toplam kalite yonetimi, etkinhkb.) kamu yonetimi ve kamu hizmetleri
icerisine yedirilmesi yanlisi olmasinin yanindatavag! da migteri olarak goren bir yapiya
sahiptir. Vatanda odakli anlay da bu yapinin Ustline oturgmwe kamu hizmetleri icin
onemli bir dongimii balatmistir. Ozellikle, bilgi ve iletyim teknolojilerinin vatandgar
arasindaki etkilgmi arttirmasi, onlarin istek ve beklentilerindetiaryasanmasina neden
olmustur. Bu durum devletler Uzerinde bir baski sphasina ve bir dgsim hareketinin
baslamasina yol acngiir.

Tim bu gekmelerin giIginda, vatanda odakl kamu hizmeti anlayn isletme
yonetiminde uygulanan ngieri odakli yonetim anlayinin bazi teknik ve ilkelerinden
yararlanarak, onlari kamu yonetimi kalibi icerigneriten, kar d&l kamu hizmeti merkezli,
misteri desil vatandal esas alan; ancak, kamu yarari ve hakkaniyet éllici@ b&l kalarak,
kamu hizmetini etkin-verimli-ekonomik ve kalitelilawak sunmaya c¢caln bir nitelik arz
etmektedir. Bunun yaninda, vatagdadakli hizmet anlayi, kamuda hesap verme
mekanizmalarinin gugclendirilmesi, kamusal hizmeatlsunumunda saydamlik, @anmasi,
isyerlerini ve sivil toplum 6rgutlerini de icerecekicinde vatandgn hem politika
olusturmada, hem de uygulamadagdodan d@ruya devreye alinmasi, yani yorsetiin one
cikarilmasi, devlete duyulan givenin ve idarenitygsaiginin gelstiriimesi, hizmetin
kalitesinin iyilestirilmesi gibi konulari da icermektedir (Kargfa2007).Kisaca, vatangla
odakli kamu hizmeti, kamusal hizmetlerin tasarimmwn ve denetiminin hersamasinda
vatanda istek, beklenti ve kaygilarini dikkate alan, bézel sektor araclariyla bu sirecleri
daha seffaf, kolay ergilebilir ve kaliteli hale getirip vatandtari sireclere dahil eden,
vatanda memnuniyetini esas alan ve kamu yararini gozetrdeyam eden hizmet anlayi
ifade etmektedir (Uysdahin, 2014).

Vatanda odakli kamu hizmeti yakiaminda vatandg hizmet oncelikli hale getirmek,
hizmet sunumuna vatandalahil etmek, yiksek kalitede ve hizli hizmet saknie kaynak
tahsisinde bu dgultuda etkinlgi sgzglamak temel amag olngtur. Bu yaklgim, merkeziyetci
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yapidan daha desantralize yapiya, hantal ve hitkrhiirokratik yonetimden etkitgmli ve
islevsel yonetime, vatangiadisarida birakan karar alma sirecinden katilimci wymalari
benimseyen yapilara dnem vermektedir (UySahin, 2014). Vatangaodakli yaklaimda
kalite, secme, katilimci denetim mekanizmalari i@anlete egebilirlik gibi etkilesimli bir
vatanda-devlet iliskisi esastir (Baker, 1995). Bu glamda, vatandaodakli kamu hizmeti
yaklasimi bata ABD, Kanada vengiltere gibi ge§mis tlkeler olmak (izere birgok ulkede
giderek kabul gormeye klamistir. Her ne kadar kimi zaman ntéri odaklh yaklaimla
esdeger olarak kullanilsa da vatanglanisteri olarak gérmenin sakincasi, adaleitlie ve
kamu yarari gibi noktalarda birbirinden ayriimaktadCinki devlet, 6zel sektdriin aksine,
kamu yarari amacini gézetmeli, kamusal hizmetlesimulmasinda herkesesite haklar
sunarak adil davranmali ve ekonomik ve sosyal &lam@ksun olanlarn koruyarak gerekli
yasam kaullarini sglamalidir.

Kamusal hizmetlerin dostiirilmesi amaciyla galirilen Guney Afrika'nin Batho
Peleilkeleri vatandg odakli hizmet sunumu icin kusursuz bir politik gare ve uygulama
yontemi olgturmaktadir. Bu ilkeler sirasiykgyle ifade edilebilir (South Africa Department
of Public Service and Administration, 2003):

 Dangma Vatandalardan, aldiklari hizmetlerin diizeyi ve kalitesikkenda bilgi
alinmali, ihtiyaclari g6z ondnde tutulmali, hizmstandartlari koyarak mevcut
hizmetler yeniden dizenlenmeli ve gerekirse yenimgtler sunulmalidir.

* Hizmet Standartlari:Vatandalara, alacaklari hizmetlerin diizeyi ve kalitesime
olaca hakkinda bilgi verilmeli ve vatangarin en yiksek standartta hizmet
aldiklarindan emin olunmalidir.

* Erisim: Tum vatandglarin, 6zellikle dezavantajli olanlarin, hizmetlexgt sekilde ve
kolayca erimi sgglanmalidir.

* NezaketVatandalara nazikge ve ehemmiyetle yaklanalidir.

* Bilgi: Vatandaglara, almay! hak ettikleri hizmetler hakkinda tara dgru bilgi
verilmelidir.

* Acikhk veSeffaflik Vatandalara ulusal ve yerel kamu kurglarinin nasil castigl,
maliyetleri ve kimlerin gbasinda old@gu hakkinda bilgi verilmelidir.

» Telafi: Eger taahhit edilen standartta hizmet sunulmadiyss#andatan Ozur
dilenmeli, durum ayrintilariyla aciklanmali, hizite etkin bir sekilde sorun
cbzimlenmelidir. Ayrica, vatangla sikayeti kagisinda, sempatik ve pozitif bir
tutumla yaklaillmalidir.

e Paranin Kagihgl: Kamusal hizmetler vatanglarin parasinin karigini tam
anlamiyla verecekekilde etkin ve tutumlu bir bicimde sunulmalhdir.

Bu konuda cadmalar yapan Saygilglu ve Arn da kamu hizmetlerinde vatagdadakli
yaklasimin olwturulmasinda kullanilabilecek temel gostergelegbyle siralamytir
(Saygiliglu ve Ari, 2003):

e Belli bir hizmet alabilmek icin @lmasi gerekli idari birim sayisi ya da kamu
kurumlarina kolay egebilme dlzeyi,

» Talep edilen belli bir kamusal hizmet icin geceklbme siresi,

« Kamusal hizmetlerin ve birimlerin ikame esngklibir bagka ifadeyle, diizeyinden ya
da ergme nitelginden memnun olmayan vatantain ya da § cevrelerinin, bir
hizmeti belli bir kamu kurumundan almak yerinegk#a bir kamu kurumuna gitme
olanginin derecesi; ya da bir hizmeti (tek birim yerirggEisik yerlerden alabilme
hakkinin taninma derecesi,
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e Bir hizmetin tasarimindan sunumuna kadar gec¢enclgide, vatandgarin kamu
kurumlarina gitmeden, elektronik olarak seme ve glemlerini bilisim teknolojileri
aracllglyla gérme derecesi.

Vatanda odakli bu yeni anlayla, devletin yonetim kalitesinin arttirlmasi, hpsa
verme mekanizmalarinin guglendiriimesi, kamusal maierin  sunumunda saydamlik
sgilanmasi, 6zel sektori ve sivil toplum kurglarini da icerecek bicimde vatagda hem
politika olusturmada, hem de uygulamada katiliminin artiriim@esvlete duyulan givenin ve
idarenin sayginginin gelstirilmesi, hizmetin kalitesinin iyilgtiriimesi gibi konular éncelikli
hale gelmgtir. Bu bglamda, vatanda odakl kamu hizmeti anlayi etkin bir devletin
tesisinde bir zorunluluk olarak goérilmeye slaanistir (Saygih@lu ve Ar, 2003). Bu
baglamda, vatandaodakli kamu hizmeti anlayiyla hizmetlerin “yank kapi yok” anlaywiyla
mekéndan, kurumdan ve programdargibesiz olarak sunulmasi, “herkese tek tip” anjayi
terk edilerek vatandan oOncelikleri, farkhliklar ve sikintilarinin gé2nine alinmasi,
kaynaklarin bu yonde tahsis edip etkimi sgzslanmasi ile hizmet sunumundsbirli ginin
(kamu, 6zel sektor, STK ve vatagllalusturulmasi esas hale geltir (Duggan, 2010).

Sonu¢ olarak, dgsen dunyada kamu hizmeti ve kamu yonetimi de artik
desismektedir. Hem geymis hem de gejmekte olan Ulkelerde kabul gérmeyeslagan
vatanda odakli yaklaimin bundan béyle kamu yonetimlerini hizmetin sunmchan
denetimine kadar hesamada etkili olaga anlaiimaktadir. Bu bglamda, vatandaodakl
anlaysla kamu yonetimlerinin ve kamu hizmetlerinin al@duklsekil degismektedirilk olarak,
yeni hizmet anlagiyla beraber vatand@rin memnuniyet dizeyleri olcilmekte, talepleri
ogrenilmekte ve oncelikli gordukleri alanlar tespdilerek hizmetlerin iyilgtiriimesinde g6z
onune alinmaktadir. Bu plamda, vatanddara anketler uygulanmakta, mulakatlar yapilarak
birebir iletisim sglanmakta, e-mail adresleri, lcretsiz telefonlafeldi tavsiye vesikayet
kutulari olgturularak (Osborne ve Gaebler, 1992), vataladm sikayet ve taleplerini
iletmesi s@lanmakta ve byikayet ve talepler diizenli olarak gexlendirilip gerekli dnlemler
alinmaya calilmaktadir. Ayrica, yerel yonetimler vatagtiaa hizmet garantisi gkyan,
onlarin gundelik problemlerini takip eden ve bu lpemlere ¢6zim Uretmeye gan
vatanda birolari ve sikdyet hatlari kurmaktadir (Cukurcayir, 2009)inci olarak,
vatandalarin ihtiyaglarini kapilamak igin tim kurumlarin sbirligi icinde calsmasina
baslanmstir. Kurumlar hem birbirinden hem de gergktde 6zel sektor kurullarindan iyi
uygulamalarn 6rnek almaktadir. Bugbamda, kurumlar, vatangdarin, 6zel sektériin ve sivil
toplum 6rgatlerinin de katihmini §kayarak, kamu yararini géz ardi etmeden, vataondakli
yaklasimin unsurlari ¢ercevesinde, kamusal hizmetlermortlineli, daha etkili ve kaliteli
olarak sunma gayreti icerisine giglardir (UysalSahin, 2014). Uglincii olarak, hizmetlerin
vatanda odakli yonde iyilgtiriimesi icin kamu gorevlileri bu yondeg#ilmekte, gerekli
imkan ve techizat gganmaktadiriyi bir yonetim icin, iyi yetmis ve gerekli donanima sahip
memurlar, kurumlar arasi iyi ilgtm ve yeniliklere acik olma yamsal 6neme sahiptir. Aksi
takdirde vatandgarin bekledgi, kapsayici ve kaliteli kamusal hizmetten bahsétmé&mkin
degildir (World-Class Public Services: Engaging Cinseand Staff, 2017).

Bilgi ve iletisim teknolojileri, hizmetlerin planlanmasindan demete kadar her
asamada kullaniimaktadir. Ber bir ifadeyle, internet ya da @a merkezleri gibi teknoloji
avantajlarindan yararlanilarak, hizmetler iylelmektedir. Artik bircok hizmet internet
Uzerinden de verilebilmekte ve kamusal hizmetleotayca egilebilmektedir. Busekilde
birokratik prosedirler azaltilmaktadir (Uys8hhin, 2014).Bircok hizmet alaninda tek
pencereden/tek duraktan gm giderek daha c¢ok gercektgilmeye baglamistir.
Vatandalarin, ihtiya¢c duyduklari hizmetleri hangi kurumsgnnd@gunu @&renmesine gerek
kalmadan ve istegi kanaldan kolayca ujabilmesi icin cakmalar yapilmaktadir. Tum
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hizmet kanallari birlikte cajacaksekilde entegre edilmektedir. Vatagtain evden, sten,
internet ya da telefon ara@iyla islerini halledebilmeleri amaclanmaktadir (Uysgahin,
2014). Vatanda odakli butceler, vatangastzlgmeleri, yonetim ve ombudsmanlik gibi
kurumlar hayata gecirilmektedir. Cinkd bunlar vatgnodakliligi mimkian kilan araclardir
(Uysal Sahin, 2014). Son olarak, surekli bir iylae ve modernizasyon icin kurumlarin
performans oOlcimleri yapilarak raporlanmakta ve apeserebilirlik olgturulmaktadir
(Canadian Centre for Management Development, 1988).balamda, kamu kurum ve
kuruluslari, sunulan hizmetlere yonelik hizmet standartlaelirlemekte, cgtli 6lcim
yontemleri aracifilyla da vatandgar icin onemli noktalar, vatanglarin hizmetlerden
memnuniyeti ve hizmetler konusundagkayetleri @Grenilmeye cakilmaktadir. Béylelikle
hizmeti baarisiz kilan tim olasi sebepler hakkinda bilgi siablunmaktadir. Bu dgrultuda
gerekirse, farkli gruplara farkl tip hizmet sunlacairimler icin hizmet standartlar
belirlenmektedir (Karata 2007). Bu sekilde kamu hizmetlerinin yeniden tasarimina,
sureclerin standart hale gelmesine, hizmetlerin timiandglara ayni kalite ve sirede
sunulmasina imkan gkanmaktadir. Talep edilen hizmetin hangsamada oldgu
izlenebilmekte ve gerelinde vatandgar bilgilendirilerek hizmet sunumundgeffaflik
sglanmaktadir (DPT, 2006).

S6z konusu diuzenlemeler 6nemli galeler olsa da tam anlamiyla yeterligdéir.
Daha atimasi gereken c¢ok sayida adim vardir. gwnehizmetler konusundaki
rahatsizliklarin bildirilip yeniden dizayn edilmesisglamak icin vatanddarin yer aldgl
konseyler kurulmalidir. Ayrica, vatandadaklh hizmet sunma anlgyna sahip kamu kurum
ve kurulglari, kamu hizmetlerinin sirekli geimini sgslamak icin sistematik olarak kamu
hizmetlerini iyilestirmeye ve bunlarin kalitesini, verimiini ve etkililigini artirmaya yonelik
calismalar yapmali, hizmetler tzerinde surekli geti tesvik edecek yontem ve sireclerin
gerceklatiriimesini salamahdir (Karatg, 2007). Bu kapsamda yapilanlar sadece kamu
hizmetinin sunumuyla sinirlandiriimamali, sunulaanietlerin denetimi de yine vatanda
odakl bir perspektifle gercekirilmelidir. Boyle bir denetim kamu hizmetlerinine kadar
vatanda odakli oldgunu sorgularken bunu da vatasdsiirece dahil ederek ve gériialep
ve beklentilerini dikkate alarak gercegtiemelidir.

4. VATANDA'S ODAKLI H iZMET i YAKLA SIMINDA SOSYAL MEDYANIN
ROLU

Geleneksel birokrasiye yonelik gielerin ve 6zel sektér yonetim modellerine olan
artan ilginin dne cikary YKY yaklasimi, kamu sektdriinde tam bir d@ini balatirken,
bu dongim de vatanda, daha cok merkeze alan bir ankayberaberinde getirrgtir.
Vatandalarin istek, beklenti ve ihtiyaclarin daha hizltkie bir sekilde kagilandgi; daha
seffaf, hesap verebilir ve katilimci yapi Uzerinerlkan vatand@ odakli kamu hizmeti
yaklasimi hayata geciriimeye calimaktadir. Bu bglamda, hizmet stratejilerinin de,
vatandalarin taleplerini en iyisekilde kagilayacak modern, yaratici ve innovatif olmasina
dikkat ediimeye bganmstir. iste bu noktada, web tabanli yeni medya teknolojibérifirsat
yaratmstir. Web 2.0 teknolojileri ve bu teknolojileriniragisimasi olan sosyal medya araclari,
vatanda odakli hizmet anlayinin hayata geciriimesinde hukimetlerin dnemli {oci
araclarindan biri olmgiardir.

Kamu sektorinde sosyal medya araclarinin kullamicukca yeni sayilir. Daha ¢ok
Bati Ulkeleri bir politik strateji olgturarak bu araclari etkin bgekilde deerlendirmektedir.
Ama, son yillarda, ger Ulkelerin de giderek bu araclaragbardusu gorilmektediSu bir
gercektir ki, sosyal medya araclarinin kamu sekideligiderek daha ¢ok yer bulmasi, kamu
hizmetlerinin sunumu ve yonetiminde Onemli bir ghgaa dgisikli gine yol a¢gmaktadir.
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Kamu kurumlari interneti 6nceleri sadece bir duywaya bir bilten olarak kullanirken;
suanda Web 2.0 ve beraberinde gelen sosyal medydaardikimetlerin yonetim tarzi,
vatandala iletisim kurma bicimi ve taleplere yanit verebilme olaaaini oldukca
degistirmektedir. Hatta bu dgsim devletin de, “Devlet 2.0” olarak aniimasina ggimaktadir
(Ressler, 2009).

Sosyal medya devletler tarafindan biri dizi amag kullanilabilmektedir. Temelde
dort nedenden o6turu devletin sosyal medyay! kdtag iddia edilmektedir. Bu nedenler
sOyle siralanir (Stem and Ibarra, 2011):

* Finansal zorluklarin, kurulari maliyetleri azaltmaya, hizmet sunum verimlgikni
gelistirmeye ve mevcut kaynaklari optimize etmeye zodam

» Birden fazla egim kanaliyla, vatanddarin kamu sektoriyle etkgam kurma yoninde
daha fazla se¢im yapmalaringkanasi

» Seffafligl, hesap verebilirii ve uyumu geltirici yonde, vatandgdara olanaklar
sglanabilmesi

« Olculebilir sonuglara elde etmede yeni teknoloijildsircok avantaj sunmasidir.

Yukarida sayillan yaninda, bilginin yayilmasi, fardleviet organlari arasinda bilgi
paylaimi ve ke alimlar sirasinda vatarnydave dger kullanicilara ulgma da devleti sosyal
medya kullanimina iten nedenleringbrada gelmektedir (Chun et al., 2010). Ama belkiede
Onemlisi vatandgarin politika yapma ve karar verme sireclerine adajok katilimini
s&lama, yani katilimcifii arttirmadir. Ayrica, kamu sektori, yeni programia hizmetler
gelistirmek, reklam kampanyalarini yaymak, faaliyetlerijenksletmek ve vatandsarin
gunlik sorunlarini ¢dzmede onlarla etkiteli diyaloglar kurarak vatangkari devlete daha
erisilebilir kilmak icin sosyal medyayi kullanmayastemistir (Falco, 2011).

Sosyal medya, devletin vatagtiala birlikte calsmasina, yani kadikli etkilesimde
bulunmasina olanak vererek hizmetlerin kalitegirametlere egimi ve verimliligi arttirmada
onemli bir rol oynamaktadir. Bu Ppkemda, vatandgarin da kamu hizmetlerinin
gerceklgtiriimesindeki rolleri dgisime urams, “ortak dretim/yapim (co-production)”
anlaysinin egemen olmaya damasiyla vatandéar kamu hizmetlerinin  okumundaki
aktorlerden biri olmglardir. Vatandan roliinde sosyal medyayla birlikte meydana gelen b
degisim YKY’nin vatandaa Ozel sektordeki myteri mantgiyla yaklgimina ters dger hale
gelmektedir. Cunkl YKY’de vatanglar kamu hizmetlerinin Gretiminde “ortak” olmaktan
cok “misteri” konumunda iken; bilgi ve ileim teknolojilerinde gelinen son nokta ve
Ozellikle sosyal medyanin sunduklariyla vatagalan “aktif katihmi” o6ne c¢ikmaya
baslamistir. Web 2.0 ve sosyal medyanin gihi, geleneksel vatandalevlet iliskilerine
bagli olarak ortaya cikan dizenlemeleri gdgirmis, vatandain devletle birlikte ortak
uretimini destekleyen ve ggiiren bir ortam sglamigtir.

Linders (2012), sosyal medyaggada, vatandda hiukimet arasindaki etksiene ve
vatandalarin kamu hizmetlerin ortak Uretiminde aldiklaoler ba&li olarak 3 tip ortak
uretim/yapimdan bahsetstir. Bunlar: Vatanda Kaynakl (Citizen Sourcing), Platform olarak
Hukimet (Government as a Platform) ve Kendin Dewdi Yap (Do it Yourself
Government). Bunlarin yaninda bir dordinct olarak Blirokratik Model (Bureaucratic
Model) eklenmektedir. Bu model kamu kurumlar amdaki etkilgimi kolaylastiran ve Web
2.0 teknolojileri cercevesinde kamu hizmetlerinimgsmunda yerel yonetimlere belirleyici rol
veren bir yapi sunmaktadir:
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Vatanda Kaynakl (Citizen Sourcing (G2CJarak adlandirilan modelde vatagida
devletle olan ikkilerini gliclendirecek ve iki taraf arasindaki kamgsiyonel gergingi
giderebilecek katihmci bir cercevede kamu sekt8tinumunu gercekjgrmede
hikimete yardimci olurlar. Vatanglr hiktmetle fikirlerini paylgirlar. Bunu da
genellikle sosyal medya kanallari argggla geri bildirim sg&layarak politik
kararlarin hazirlanip alinmasina midahil olge&linde yaparlar. Devlet de onlara bu
firsati sglar. Bu nedenle, vatangl&kaynakh yaklaim, sivil ggrenmeye elveslidir ve
devletin baky acisini, vatand&rin hikimet programlarinin ve hizmetlerinin
"kullanicilari  ve segicileri* olmaktan politika vekararlarin “Ureticilerine ve
sekillendiricileri” olmalari yoninde dgstirir.

Platform olarak Hukumetcercevesinde, devlet vatagtiai, kamu hizmetlerini
kendileri gelgtirmeye tgvik etmek icin bilgi dgitimi ve kiyaslama analizlerinin
kullaniimasi yoluyla kamu hizmetlerinin tasarimi yaratilmasi konusunda aktif bir
sekilde &birligi yapmaya cgirmaktadir. Bu nedenle, devlet misyonunu vyerine
getirmek icin sosyal medya kanallarl vatagidda etkilesimi artirmak veya yenilikci
fikirler Gzerine hukimet paydtri ile isbirligi icinde calsmak icin kullanilabilir Bu
senaryoya gore, hiukimet sonucta ortaya cikan &tanl sorumlu dgildir, ancak
platformunu ve niifuz alanini kamusagde daha fazla arttirici yonde ggirebilir.

Son olarakkendin Devlet Gibi Yapnodelinde, vatangtar hikimetten ¢cok az veya
hi¢ etkilenmeden kendilerini yonetirler. Budiamda, cevrimici mgteri geribildirim
mekanizmalari, yukaridargag yonetim tarzi, merkezi denetimler gibi uygulamala
yerini almaya bglarken, vatanddar sosyal medya uygulamalari arggyla
birbirleriyle bagslanti icine girmektedirler. Bu ¢ercevede, toplumikhem deneyim ve
bilgi alisverisi hem de dier paylaim mekanizmalari aracg@iiyla hiukimet odakl
kamu hizmeti sunumuna ©Onemli bir katki sunarlar.zritlerin tasarimi ve
gerceklgtiriimesinde belirleyici olurlar.

Linders tarafindan tanimlanan kategorilere ek @&laBlrokratik model(G2G) de
dikkate alinmalidir. Buarokratik yonetim modeli uyara, genellikle Web 2.0
teknolojilerinin kullanimini denetlemek icin bir zénleyici cerceve oklurulur ve
yerel yonetimler, kamu hizmetleri sunmak icin WehO 2teknolojilerinin
uygulanmasinda ve yonetiminde ©Onciu rol oynamaktaéhiikimet, Web 2.0
teknolojilerinin kullanimi igin strateji tasarlareviletisim agini dgzrudan yonetir.
Vatandalarin 6zel istek ve 6zelliklerinin daha az dikkatendigi bu model hiukimet
denetimine dayanir ve bu nedenle vatglaakamu hizmetleri Gzerinde daha az
kontrole sahiptir. Kamu hizmetlerini Birokratik Melé gore yoneten hikumetler,
Web 2.0 teknolojilerini ancakeffafligi arttirmak amaciyla kullanmaktadirlar; bu
seffaflik, sosyal medya siteleri yoluyla hikimet gminin iletimi olarak
yorumlanmalidir. Ozetle, Web 2.0gada, kamu idarelerinin tek bir yongth modeli
mevcut dgildir ve kamu idaresine "en uygun" model yoktur.rkgodelin uygunlgu,
hikumetlerin Web 2.0 teknolojilerinin uygulanmasandynayacaklarina inandiklari
role bali olacaktir.

Richards (2010) ise teknoloji ve sosyal medya eitein kullaniminin gefimesine

bagli olarak yeni bir vatandak tiri meydana geldinden bahsetngiir. Teknolojinin bu
sekilde kullaniimasiyla "dijital vatandbk" olarak adlandirilan vatanglek anlaysi gelismeye
baslamistir. Bu vatandglik da kendi icinde 3'e ayrilmaktadiilk tir dijital vatandalik,
iletisim kurmak ve gercek zamanl bilgiye gmiek icin ka&it postalar yerine elektronik posta
kullanan ve devletin sosyal medya sitelerindeki Ugdiminden faydalanan sigel
sorumluliga dayanan bir sayisal vataglletir. Ikinci tiir, cevrimici targma forumlarindan
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sosyal medya siteleri arag@lyla faydalanan, geri bildirim, yasalara itaat viged birgok
etkinligi organize eden katilimci bir sayisal vataghdéir. Uglincli tir vatandéik ise, sosyal
medya siteleri aracgiyla kamuoyunun sorunlarin kogwldugu cevrimici tartgmalara
katilmay! tercih eden adalet odakl sayisal biamdgliktir.

Tim bu vatandduk tartismalari gostermgtir ki, artik vatandgar, teknolojik
ilerlemeler ve sosyal medya araclarinin etkisiyski egeleneksel anlagta hareket etmesi
mumkun dgildir. Daha aktif, katilimci, sorgulayan ve belyén bir rol oynamaktadirlar.
Onlardaki bu dgisim ise devletin rolinde de ggimi mecbur kilmaktadir. Gittikce
dijitallesen devlet yapisiyla beraber t¢ unsur 6ne ¢cikmaglarbgtir. Bunlar: e-yonegim, e-
demokrasi ve e-devlettir. Vatandadakli kamu hizmeti anlayi icin 6énem taiyan bu
unsurlardan e-yongtmle, yeni bilgi ve iletsim teknolojilerinin hikimetin yonetim ve
organizasyon vyapilarina entegre edilerek verimli dnamiklere sahip olungw
gorulmektedir. E-demokrasi, katilimci demokrasiagigini gelstirirken e-oylama ve e-
katihimi kavramlari da dijitallenenin sgladigl olanaklarla 6ne ¢cikmaya flar. E-devlet, ise
hikimetlerin ve vatandkrin icergi ortak Uretebilmelerini mimkin kilan, bdylece kamu
politikalarinin olgturulmasi ve uygulanmasi konusunda gergbkligine olanak taniyan ¢ok
kanalli bir hizmet mimarisi okturur (Deschamps, McNutt and Zhu, 2012). Butin bu
gelismelerin yaninda, 6zellikle yeni sosyal medya aracie birlikte dijital yonetsime
gecilmesi yeni bir devlet yonetim anlayiin olwturulmasinda o©nemli bir sama
olmustur.Geleneksel yonetim anlay ikinci nesil web teknolojilerinin gealimiyle birlikte
giderek ortadan kalmaktadir. Bu ylzden, devlet aandalarin kamu hizmetlerini @
Uzerinden ortak Uretimine odaklaniimaktadir (Meij2011).Hizmet planlamasi ve yonetimi
konularindaki geleneksel kavramlar artik gungedli yitirmis durumdadir. HUkumetler,

anlaysini yerlestirmek igin sosyal medyaya daha colslamaktadir.

Literatiide, kamu sektoriinde sosyal medya kullaninifijde etmek icin farkh
kavramlardan yararlaniimaktadir. Bunlardan bazilBevlet 2.0 (Government 2.0), Devlet
gibi Kendin Yap (Do-it-yourself Government)sbirlikgi Yonetim (Collaborative
Government), Acik Devlet (Open Government), Biz-BéevWe-Government)'tir (Khan,
Swar and Lee, 2014). Kamu hizmetlerini vatamalayaina getiren sosyal medya, sugdu
etkilesimli iletisim ortamlari ve aninda tepkiyi iletebilmesiyle vadagin aktif katilimini
artirmakta, bu sayede kamu idarelerini de daha #eatik ve yonegim ilkeleri isiginda
hizmet sunan bir yapiya sokmaktadir. Sosyal meawgglaxri hizli, kolay ve masrafsiz bir
iletisim yontemi olma 6zelfi ile kamu kurum ve kuruklar tarafindan halka bilgi ve hizmet
sunumunda giderek tercih edilmeyeslbanistir. Sosyal medya araglarini kullanarak katilim,
seffaflk ve hesap verebiligi guclendirmeyi hedefleyen merkezi ve vyerel yodnetim
kuruluslarinin bu araclardan verimli olarak yararlanmalae ancak dgru bir sosyal medya
yonetimi ile sglanabilir (Erkek, 2016).

Her diizey kamu kurumunda web sitelerine artik, Back, Twitter veya YouTube
digmeleri eklenmektedir. Bununla beraber, sosyal megilykamu sektoriinde ne kadar
basarili ve yararli oldgu; kurumlarin kendi sosyal medya stratejilerini ihéessarlayabilecé
gibi konular tam manasiyla netieis degildir. Kamu kurumlarina ait web sayfalarinin
interaktif ve kolay kullanilmasi, hizli ve seri bgekilde sosyal medya uygulamalarina
ulasiimasi gerekmektedir. Hizmetler hakkinda gereklgit@ndirmeyi ve egimi saglamak
icin bu oldukga onemlidir. Aksi halde kamu kurumlégin sosyal medya bir kilfet haline
gelebilir. O yuzden mevcut yapinin arti ve eksileikkate alinarak bir yol haritasi
ctkartiimalidir.
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4.1. Vatandg Odakli Kamu Hizmeti Yaklasimi Ac¢isindan Sosyal Medyanin
Avantajlari ve Dezavantajlari

Devletler, hizmetleri iyilgtirme, vatandglarla olan iletsim ve etkilgime yardimci
olma, vatandan katilimini arttirma, bilgi averisini kolaylastirma ve yonetim dizeyini
gelistirme gibi ¢aitli avantajlardan dolay! sosyal medyayi giderekKdaumaya bgamislardir
(Al-Badi, 2014).Sosyal medya, devlet-vatapdhskilerini yeniden sekillendirirken; kamu
kurumlar arasindaki en iyi uygulamalarin transferyardimci olabilecek guglu bir ara¢ olma
yolunda ilerlemektedir. Bertot vd (2010b), sosyatdyanin kamu kurumlari icin 3 temel
yarar sunagandan bahsetngiir. ilk olarak,demokratik katilimi arttirmgotansiyeldir. Halki
yonetim sdreclerine katmak icin sosyal medya tedjiietini kullanma, katilimci
diyalogu/yapiyr guclendirirken; politika gglirme ve uygulama tagmalarinda vatanda
konusabileceggi ve fikirlerini ifade edebilecg bir alan sunmaktadirikinci olarak, ortak
dretim/yapimi mamkun kilmasidir.  Hizmet kalitesini, sunumunu yanit verebilirlgi
iyilestirmek icin sosyal medya, vatarygia ve devletin kamu hizmetlerini birlikte ggirme,
tasarlama ve sunma imkanigkanaktadir. Son olarakprtak ¢6zumler ve innovasyon
sgglamasidir: Buyuk 6lcekli sosyal sorunlara yonelik inati¥ cozUmler gelitirmek igin
kamusal bilgi ve tecribeye dayali yenilik agayda ¢coziumler ve yenilikler sunar. Kitlesel
kaynak sglamayi kolaylatirmak icin devlet, verileri ve der girdileri sosyal medya
aracilgiyla paylgilarak halkin yenilik yapmasi icin bir temel eturulmaktadir.

Vatandalarin, hikimetlerin sosyal medyay! benimsemesirsdglayaca| faydalarin
basinda: sosyal medya vasitasiyla, pasif rollerinakuyp hiukimetle etkikeme girebilecek
hele gelerek aktif bir role kaymalari gelir. Web 2.0 araclarini kullanarak vatagtata
siyasetcilere ukabilir ve internet Uzerinden gdférini cok daha rahat bir bigcimde
paylaabilirler. Politika tasarimi ve uygulamasindannhét sunumuna kadar her alanda
belirleyici bir role sahip olurlar. Bu d@oultuda sosyal medyanin genel olaralkgladigi
faydalarsoyle ifade edilebilir (COI, 2011):

* Devlet iletsiminde iyilesme s@layarak vatandgdarin devlet egiminde arts,

* Minimum maliyetle daha gegkitlelere (vatandgdar ve ikamet) hizmet etme olagha

* Hukumetlerin, vatandgar, ortaklar ve paydgarla olan ilgkilerinde daha verimli ve
uretken olabilmesi.

» Gerektginde haberlgmeleri hizla ayarlamak veya glgtirmek icin daha fazla bir alan
sunmasi.

« Iletisimin uzun vadeli maliyet etkiliinde bir iyilesme.

« Kamusal geri bildirim ve girdi hizinda bir atti

» Belli konularda belirli kitlere ulgma yetengine sahip olma.

* Geleneksel medya kanallarina hukiumegituliginin azaltilmasi ve yaslimedya
bilgilendirmesine kan micadele.

Tdm bunlardan aniddigl lzere devletin sosyal medya kullaniminingladg
faydalar arasinda etkinlik, kullanici kolgyl seffaflik, hesap verebilirlik, vatangdrin
katthmini  arttirma, gejmis guven ve demokrasi bulunmaktadir. Sosyal medya
uygulamalarini kullanarak, hikimetler geleneksetisim yontemlerini kullandiinda veya
kendi sosyal sitelerini gelirdigindekine gore daha fazkgekilde insanlarla verimli ilegim
kurabilir ve paradan ve kaynaklardan tasarruf dateliullanici kolayligl, sosyal medyanin
bir parcasidir c¢unkut kullanicilar, devlet tarafindaglanan bilgileri almak isteyebilir.
Vatandalara hikumetlerin yaptiklarini bildirmelgeffafligi ve hesap verebiligh tesvik
edebilir. Sosyal medya, vatagd&atilimini, orngin hizmetler ve icerikleri hakkindaki
geribildirim acisindan katihm vesbirligi yapma firsatlarini arttirarak ggirmektedir.
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Vatandalarin bu sireclere dahil olmasi, demokratikieyi ve vatandgarin hikiimete olan
glveni artirabilir (Picazo-Vela et al, 2012). Butbn faydalar ise vatanglaodakll kamu
hizmeti anlayina ulgilmasina katki verir. Cunkgeffaflik ve hesap verebilirlikten tutun da
erisim ve katilimda sglanan arty ve iyilesmeler s6z konusu anlgg hizmet etmekte ve hatta
bu anlaygl donigtirmektedir. Ozellikle sosyal medyayla birlikte imat tasarimi ve
sunumunda vatangla ortak dUretimin/yapimin olanakl hale gelmesiavaitg odakl hizmet
anlaysinda vatandga atfedilen hizmetlerin alicisi olma roliinin hizleeh Ureticisi/yapicisi
olma yonunde dastirmektedir.

Sosyal medyanin kamu sektérinde birgok faydasi simaargmen, bazi risklere de
sahiptir. Orngin, sosyal medya etkigan, gizlilik, giivenlik, veri yonetimi, esilebilirlik,
toplumsal kapsayicilik ve yongtn konularinda bir takim sikintilar yaratmaktadge(tot,
Jaeger and Hansen, 2012). Bazi bilim adamlari,asongdya araclarinin etkisiz olgluna,
vatandalari siyasi targmalara dahil etme konusunda c¢oksay s&ladiklarina (Baumgartner
and Morris, 2010), demokratiklmeye cok zarar vergine inanmaktadirlar (Shirky, 2011).
Baska akademisyenler ise, sosyal medyayi sinirsibdge olarak gérmekte ve hukimetlerin
sosyal medyay! uygulama konusundaki deneyim ve biltgikliklerine karet etmektedirler
(Lee and Kwak, 2012)Seffafligin &irn olmasi nedeniyle kontrol kaybinin sgmmasi,
kullanicilar tarafindan diik dizeyde katilim veya zarar verici tutumlar, vata merkezli
kaltar eksikligi ve iletisim tarzlariyla ilgili riskler de sosyal medyaninwig tarafindan
kullaniminda kaglasilabilecek sikintilardir.

Sosyal medya uygulamasinda, hikumetlerin iki segeradir: platform gektirmek
veya Facebook veya Twitter gibi birgayici kullanmak. Hukimetler platform ggirirse,
toplanan ve depolanan bilgileri kontrol etmekle usoludurlar. Bununla birlikte, @r bir
dcuncu taraf gdayici kullanirsa, bilgilerin sahibi net gi&dir ve hidkimetin bu bilgiler
tzerinde sinirli kontroll olabilir (Bryer and Zataab, 2011). Bununla beraber, sosyal medya
uygulamalarinda ortaya cikabilecek en blyuk ridknda guvenlikle ilgilidir. Sosyal medya
iki yonla iletisim igerdigine sahip oldgundan kamu kurumlarinin web sitelerine kot amacl
yazilim sizma riski mevcuttur (Bertot, Jaeger arahsen, 2012). Bu nedenle BT uzmanlari
hikumetin bilgi teknolojisi altyapisini korumayazivaolmalidirlar. Son olarak, yonetime 6zel
kosullar, diger risk turlerine neden olabilir. Sosyal medyaygulamak isteyen hikumetler,
medyay! guncellemede sorumlu olanlarin yeni gieti kanalini gincelleme yetegieve
zamaninin olup olmayageni kontrol edip ona gore gerekli dnlemleri almalat (Picazo-
Vela et al, 2012).

Tdm bunlarin yaninda, nifusun dijital okuryazartibizeyi ve derecesinin yetersiz
olmasi, bilgi yonetimi ve siber guved iliskin riskler, yeterli mali kaynak, insan kayhave
lojistik kaynain olmamasi, sosyal medyanin roli ve dnemingkiili 6zellikle yonetim
dizeyinde yeterli farkindgin olusmamasi, belirli bir politika veya yol haritasinitmamasi,
vatandalardan negatif geri bildirimler alma korkusu giliskler de sosyal medyanin kamu
sektoriince adaptasyonundaskiagilabilecek risklerdir.

4.2. Vatandg Odakll Kamu Hizmeti Yaklasimi icin Sosyal Medya Stratejisi

Devletler, sosyal medya sitelerini nasil yonetefglderi ve bu kanalin etkin bir
sekilde nasil kullanilabileg@ konusunda dikkatle danmelidirler. Sosyal medya sitelerini
yonetme, farkli yaklamlar kullanarak yapilabilir; sletmeler tarafindan sosyal medyayi
yonetmede kullanilan yakian bu konuda iyi bir érnektir. "Dért R" yakjami olarak ifade
edilen bu yaklgm dort ana eylemi temel alir: ilki “G6zden GecirnfReview)” dir.
Insanlarin cevrimici olarak soylediklerini bilme veleme (zerine odaklanilarak gdzden
gecirilmelidir. ikincisi, “Cevap Verme (Respond)” dir. S6z konussysd medya kanalinin
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aktif bir iletisim kanali oldgundan emin olmak icin cevap verme boyutu test ealithr.
Uclinciisi “kaydetme (Record)” dir.  Zengin ve vyikskdliteli icerigi kaydetmek
gerekmektedir. Sonuncusu ise “Yeniden YonlendirnRedjrect)'dir. insanlari, benzer
sorunlari ygayan bakalarina yonlendirerek ayni durumda olanlarin fégaliaasi
saglanabilir. Dolayisiyla hukimetler sosyal medya Isit@den olabildéince fazla fayda
sgilamak icin bu tir yakkamlardan etkili ve kolay birkekilde nasil yararlanabilecekleri
Uzerine dgunmelidirler (Sandsmark, 2011). Ozellikle hiikiiragtlyalnizca dinlemek ya da
izlemekle kalmayip ayni zamanda vataghalaa aktif kanal sglamak icin sosyal medya
kuIIanlyorIarsa onlar i(;in sosyal medya sitelea'zge(;ilmez bir unsur haline gelmektedir. O

devlet anlaywi ¢cercevesinde bir gerekliliktir.

Vatanda odakli kamu hizmeti anlaynin kilit unsurlari olanseffaflik, katihm ve
isbirligini tesvik etmede belirleyici olan U¢ farkli sosyal medyaillanim stratejisi
bulunmaktadir. Birinci strateji “itme (push)” stegisidir. Sosyal medya uygulamalari, var
olan (genellikle statik olan) internet vainin bir uzantisi olarak kullanilir ve "mesaj alraay
yarayan ek bir ilesim kanal" olarak hizmet eder. Bu durum, denetleyene Twitter
guncellemeleri, herkese acik yorumlari engellenerbu yizden tercih edilmez hale gelen
Facebook paytamlari ve az takip edilen YouTube kanallarina ygharm ikinci strateji,
“cekme (pull)” stratejisi olarak adlandinlir. S@dynedya uygulamalari, takipcileri, haberlerin
toplu bulundgu kurumun web sitesine yonlendirmek icin kullaniltekme stratejileri, bir
miktar etkilgim sglayarak kitlelerin aktif olmasina imkan verir ve hia Facebook
sayfalarindaki birkac yorum, birkac¢ retweet gi Twitter kullanicilarinin mesajlarinin
yeniden kullanimi) ya da Twitter takipcilerindenlege yanitlara verilen cevaplari kapsar.
Ornekler, hiikkimetin salmonella salgini veya H1Nip gkampanyasi hakkinda halki
bilgilendirmek icin sosyal medya araclarini kullaasmi icermektedir. Uguincl stratejig‘a
olusturma (networking)” stratejisidir. Sosyal medya @aanin kullanimi, kurumlar ve
vatandalar arasinda ileri ve geri etkilien seklindedir. Sosyal medya yoneticileri genelde
onlart kimin takip etgini ve kimlerin ulgmak istediklerini bilir. Facebook, Twitter vb.
araclarn yalnizca mesajlari kontrol etmek ve yodienek icin deil ayni zamanda,
kurumlarinin misyonuyla alakali olabilecek konuldakip etmek ve bazisleri yerine
getirmek icin de kullanilir. Ayrica, farkh iceri&lanlarindaki sosyal medya araclar stratejik
bilgi paylasimi ve bilgi olyturma araci olarak da gorilmektedinsanlarla etkilgim icine
girilerek yorumlara yanit verme, bazi konulari i@ntaya agma ve online diyaloglar kurma
mimkun hale gelir (Mergel, 2010).

Giderek uclncu tur stratejinin kamu sektorinde ¢ikégl disunuldigiinde politika
ve uygulamalarin bu yolda dd&rieye balamasi beklenmektedir. Tabi, bu dgdin
yasanirken belirli konulara dikkat edilmesi gerekmelte Devlet hizmetlerinin sosyal
medyanin kullanimi yoluyla désinesinde bgariya ulamanin anahtarlari, vatandar ve
ilgili gruplar1 tanima (demografik, sosyag alusturma ve gbirligi bicimleri), strekli olarak
vatanda memnuniyetini dlgme, yeni teknolojikgdimleri anlama, hiukimet genelinde en iyi
uygulamalar paykama ve stratejik bir plandir. Stratejik planin getilmesinde dikkate
alinmasi gereken unsurlardan bazilar ise, kamundtiz beklentileri (sonuclar, adalet,
seffaflik), sosyal medyanin stratejik ggda mevcut BT yeteneklerinin ve ortaya cikan
teknolojilerin envanteri, sosyal medya yoOwiati (haklar, sorumluluklar ve kurallar), kilit
performans gostergeleri (6lcimler), sosyal medygulama portfoyil, proje siralamasi ve
uygulama takvimidir (Dadashzadeh, 2010).

Kamu sektériinde sosyal medya tabanh bir dédmiyaanirken bunun her dizeyde,
yani hem merkezi hem yerel yonetim dizeyinde gdestkimesi, bu bg&lamda bir politika
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ve bir yol haritasinin okturulmasi gereklidir. Ayrica kamu idarelerinin bteteri aktif olarak
kullanarak vatandan desisen istek ve ihtiyaclarina yanit veren icerikler tivesi, onlarin
erisimine surekli agcik olmasi gerekmektedir. Sosyal yaelkh dgru bir sekilde yer almak
belirli bir uzmanlgl gerektirmekte, bu konuda kamu kurumlarinin bikira hazirliklar
yapmasini zorunlu kilmaktadir. Kamu kurumlarinin kmnuda dikkat etmesi gereken bazi
hususlar gagidaki gibi siralanabilir (Erkek, 2016):

e Her kamu kurumunun etkili bir sosyal medya rehheristratejisi bulunmahdir. Bu
strateji uzman bir ekip tarafindan glurulmali, hem gorsel anlamda hem de icerik
olusturma konusunda tum sire¢ uzman ekipler tarafiydaetiimelidir.

« Kamu calganlari kurumun sosyal medyadaki vgmi kabul etmeli, bu konuda
personele gerekliggimler verilmelidir.

* Kurum personeli sosyal medya ortamlarinda kullalagldil ve paylatiklari verilere
O0zen gOstermeli, gorevlerinin gerektigdi ciddiyet ve dizeyi soOylem ve
paylaimlarinda 6zenle korumalidir.

« Etkili bir sosyal paylam ancak kagnlikl iletisimde edinilen geri doniimler ile
sglanacg&indan geri bildirim sisteminin gou sekilde yonetilmesi esastir. Halkin
yaptgl yorumlarin raporlanmasi, ilgili yoneticilere dindie olarak iletilmesi,
analizlerinin yapiimasi gerekmektedir.

» Sosyal medya araclari, sadege anda mevcut hizmetlere yonelik bir geribildirim
kanali olarak kalmamali, farkli kamusal bilgi veztmetlerin yenilik¢i yontem ve
teknolojilerle sunumuna imkan@ayacak bir arag olarak kullanilabilmelidir.

» Guvenlik 6nlemleri en yiksek seviyede tutulmalieltikle takipcilerin ve cakanlarin
veri guvenlgi saglanmali, takipgilerin de glveni kazanilmalidir. $als medya
ortamlarinda kurumsal ve gksel verilerin gizlilik ve guvenli ile ilgili kurallara
mutlaka riayet edilmelidir.

Sosyal medya kanallari kamu kurumlarina pek cokaimksglamaktadir. Orngin,
kamu kurumlari haftallk yada aylik basin bilgilemdglerini bu kanallar Gzerinden
yapabilirler. Mevzuat dasiklikleri, yeni uygulamalar, etkinlikler ve projalehakkinda
vatandalara bilgi verebilir. Vatandgardan bu konularla ilgili geri bildirimlerde
bulunmalarini isteyebilirler. Sec¢im kampanyalariypdnetirken siyasiler sosyal medya
araclarini  kullanabilmektedirler. Belirli konulardanket uygulamalarinti bu kanallar
aracilgiyla gerceklstirebilir veya reklam amacli kullanabilirler. Bunyaninda, daha ileri bir
noktada yerel yonetimler meclis toplantilarini Batfermlar tGzerinden yayinlayabilir ve bu
yayinlar icin vatandan gorilerini iletmesini s@layacak blog kanallari ofturabilirler.
Boylece vatandgar siureclere dahil olmgansina sahip olur ve e- katilimcilik guclendirirk
devlette daha fazlgeffaflik ve daha demokratik bir yonetim bicimigganabilir.

Kamu kurumlarinda sosyal medyanin etkin olarak &wulbg orneklere
rastlaniimaktadir. Ozellikle sosyal medya uygulamain dgdugu yer olan Amerika
Birlesik Devletleri (ABD)'nde kamu kurum ve kurujlarn sosyal medyayi oldukca aktif
sekilde kullanmaktadirlar. B&an Obama doneminde Beyaz Saray'in 2009 yilinda
yayinladgl “Beyaz Saray Acik Hukumet Direktifi” aracth ile daha “hesap verebilir” bir
devlet icin tum devlet kurumlarinin internet Uzeen (online) platformlarla halka bilgi
aktariminda bulunmasi gerektibelirtilmistir. 2011 yilinda ise ABD’de Devlet Hesap
verebilirlik Ofisi tarafindan devlet organlarinapsyal medya Uzerindeki gonderilerini
yonetmek ve korumak adina politikalar ve bu pdditdcin uygulanmasi icin prosedurler
hazirlamalari konusunda direktifte bulunuktur (Mergel, 2012).
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ABD’de bircok kamu kurumu YouTube uzerine kurumtarve verdikleri hizmetleri
tanitici videolar koyarak kendi YouTube kanallaryapmslardir. Sosyal medya araclari
yoluyla kamu kurumlari kendilerinden bilgi ve hiztnalan vatanda kitleleri arasinda
vatandatan vatandga (Citizen2Citizen) etkilgm kanallari kurmaktadirlar. Orgs ABD'de
Savag Gazileri Kurumu (Veterans Administration), gazitersanal ortamda bir araya
gelebilmes icin Facebook, YouTube, Flickr ve Twitteerinde glar kurmutur. ABD’de
kamu kurumlar vatangkari bilgilendirmek, onlarin goklve sikayetlerini almak Uzere
Internet gunlikleri (blglar) yayimlamaktadirlar (Bertot et al., 2010a).

Kanada’' da 2008 yilinda, kamu gorevlilerinin Wikajie benzeri bir uygulama, bloglar
ve sosyal glar da dahil olmak tzere sosyal medyay! nasil kaflalari gerekgii konusunda
yonergeler hazirlanmtir. (Government of Canada, 2011). Glney Afrika Umikti de, kamu
kurumlarinin sosyal medyanin faydalari ve riskleéakkinda bilgi sahibi olmasi icin
yonergeler hazirlamgtir. Bu yonergeler, hukimet sureclerigeffafligini, halkin katilimini ve
vatandalarla etkileimi artirmak icin gektirilmi stir (South Africa Government, 2011).

Devlet kurumlari igin sosyal medyanin faydasi, Qustend felaketleri ve Haiti
depremleri gibi cgtli vakalarla acik¢ca gorilmgir. Vatanda ile hizli ve verimli birsekilde
irtibata gecilmesi gereken kolluk kuvvetleri, sdsyaedyayi, bir alanda veya kampuste
gerceklgen bir su¢ durumunda bilgiyi yaymak icin, bir yamgieya d@al hallerde tahliye
talimatlari igin, belirli uyarilarda bulunmak veldii vermek icin kullanmaktadir. Organ, 23
Agustos 2011'de Virginia'da meydana gelen ama ABD’neredeyse tim ¢a sahilini
etkileyen, 5.8 buyukigiinde bir deprem meydana gejtni Depremden sadece dakikalar
sonra, polis ve acil yardim personeli, Twitter iizéen halka, nerelerde hasar, yangin ve bina
inceleme ve tahliye faaliyeti olg@u gibi konularda bilgi vermglerdir (Williams and Pittman,
2011).

Tdm bu cabalara ganen dinyada hala bircok devlet, sosyal medya uygpiirini
tam olarak benimseyemegnwe sistemlerine entegre edemgimi Kamu sektérinde sosyal
medya araclarinin uygulanmasina yonelik engelldsweygulamalarin tadigi riskler bunda
belirleyici olmutur. Eger bu riskler bertaraf edilebilir veya en azindamimum seviyeye
indirilebilirse, daha ¢ok devlet, sosyal medya neetkiletisim yoluyla vatandg.odakli kamu
hizmeti uygulamalarini etkin bicimde yerine getileb Cunku iletisim teknolojilerindeki
ilerlemeleri ve o©zellikle de sosyal medyadaki gekleri dikkate almadan uygulanan
politikalarin baarili olmasansi giderek azalmaktadir.

4.3. Sosyal Medya ve e-Devlet

Sosyal medyanin vatandara sundgu etkilsim ve ortak hareket ederek icerik
yaratma olanaklari, vatandarin e-devlet uygulamalarinda da benzer 6zellildeaimasina ve
bunlar talep etmesine yol agsr (Zappen, Harrison and Watson, 2008). Bgléada, e-
devlet uygulamalarinda dégiim yganms, e-Devlet 2.0 olarak nitelendirilen ve Ust versiyo
olarak ifade edilebilecek yeni bir e-devlet uygusmnhayata gecmeyedamistir.

Devlet kurumlarinca sosyal medya uygulamalariniitekdmasi, kamusal hizmetlerin
sayisallatirma cabalarinin uzantisi okglu séylenebilir (Bretschneider and Mergel, 2010).
Sosyal medya uygulamalari, hikimetlerce papdgla (6zel sektdr, STK, vatandar)
etkilesime ilave kanal olgturmak icin kullaniimaktadir. Devlet kurumlari haikilgisini
cekmek veya paydhlarla iliski kurmak icin sosyal medya kanallarinaswarmaktadir
(Mergel, 2013).

E-devlet 2.0, geleneksel endustriyel modelin yaasinolan kamu hizmetlerinin statik
ve kati yapisini, bilgi devrimi modeliyle, yenilikgeknolojilerin etkin kullanimi sayesinde
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daha dinamik ve etkifgmli hale getirmeye odaklanan yeni bir kavram vaiyearadigmayi
ifade etmektedir. Bu I@amda, sglanan hizmetlerin kalitesini artiracak ve hikiumddiha
aclik veseffaf hale getirecektir (Khasawneh and Abu-Shagah3).

E-devlet 2.0, insanlarin nasilggalgini, nasil etkileim kurdusunu, nasil ileim igine
girdigini ve calgsmalarini nasil gercekjerdigini sekillendiren web 2.0 teknolojilerinin kiiglik
cocuyzu gibi gorulmektedir. E-devlet 2.0, yongtn, katilimcilik ve istihbarat elde etmede sivil
platform olarak kullanilan, bu BEamda kamu sektorinin 6zel sektér ve vatglada,
herhangi bir araciya gerek duymaksizin, birliktésgaasina olanak veren bir uygulamadir
(Mohamed et al., 2011). Boylece, kamu sektorinimlegini artirmasi, dahaeffaf ve acik
hale getirmesi beklenmektedir.

Sosyal medya, ¢ok kisa bir siirede e-devletin tésinedileseni haline gelmtir. ikinci
nesil web hizmetlerinin (Web 2.0) bir yansimasinad@syal medya araclari, birinci nesil web
tabanh kaynaklardan (Web 1.0) en az ¢ 6nemli abktayrilir: katilimcidir, yaygindir ve
entegre olma gucleri yiuksektir. E-devlet uygulamadgderek Web 2.0 teknolojisi ve sosyal
medya araclaryla entegre hale gelmektedir. Abbdalka Khalil (2009), e-devlet'in web 2.0
hizmetlerinden yararlanabilegiednemli alanlarin bir listesini sunrgiwr. Asagida her alanin
kisa bir agiklamasi verilrgtir:

e Sadece devletin kamusal hizmetleri dizenleme vdréoetme rolini d&l ayni
zamanda, vatandarin devletten gerekli dizenlemeleri talep etmecimii de
etkileyen bu uygulamalar, boylece vatagldan kamusal hizmetlere gaudan ve agik
erisim olan&l vermektedir. Yeni Zelanda polis skélatinin, vatandglarin yeni
uygulamalara yonelik gosglerini ve Onerilerini sunmalarini gkayan bir wiki
uygulamasi olgturmasi bu tir deneyime bir drnektir.

« Kamu idarelerine web 2.0 hizmetlerini kullanaraknéle ic ve ds etkilesimini
artiracaklari bir imkan sunar

 Kamu idarelerinin sosyal paylan sitelerine katilmasinin arkasindaki temel amag,
halk katithmini arttirmaktir. Bu kilit amaca da ikdlt amacin gercekjmesiyle
ulasilabilir: siyasi katihmi arttirma ve hizmet sununaudahil etme. Siyasi katilim,
bloglar ve YouTube gibi birkagc web 2.0 hizmeti lanlllarak geltirilebilir. Ornegin,
Barak Obama'nin 2008'deki Amerikan skanlik secimlerindeki kampanyasinda
sosyal glar kullanimi geng se¢cmenlere gid@asini sglamistir. Hizmet sunumunda ise,
wikiler, bloglar ve mash-up haritalari gibi web Zhizmetleri kullanilarak kamusal
hizmetlerinin sunumunu ve Kkalitesini izlemede vd@m roli guclendiriimeye
calisilir. Boylece, demokratik katihm, denetimeffafllk ve hesap verebiligin
artinlmasi sglanabilir. Her iki durumda da e-devlet uygulamaida sosyal medya
araclarindan vyararlanilmasi, e-devletin gerek jdayerekse siyasi boyutunda
vatandalarin pasif katiimdan aktif katilima, hatta yomed katiimdan yonetim ile
isbirligi dizeyine gecmesinin yolunu acar (Erkul, 2009).

Son aratirmalar sosyal medyanin yonetim sdreclerinigeffafligini  ve
demokratiklemesini kolaylatirabildigini gostermgtir. Payda ve vatandglarin katihmi, e-
devletin baarili bir sekilde uygulanmasi icin en 6nemli s«dlardan biridir. E-devlet
uygulamalarinin bgri sansini arttirmada sosyal medya araclarinin devieti@tandalarini
ve paydalarini cesaretlendiren ve guclendiren bir tavigdemesinde yardimci olabilir. E-
devlet uygulamalari icindeki sosyal medya aragtamu hizmetlerinin tasarimi, sunumu ve
lyilestiriimesinde etkili birsekilde kullanilabilir.
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5. SONUC VE ONERILER

Sosyal medya, devlet kurumlarinin kendi arasingaled kurumlari ve vatandiar ile
devlet kurumlari vesietmeler arasindaki etkigen icin 6nemli bir araci haline gelmektedir.
Bu durum sosyal medyanin aciklik, sem, katilm, etkilgim ve paylaim sa&lama gibi
Ozelliklerinden kaynaklanmaktadir. Kamu sektériisdeyal medya kullaniminin, teknolojik
innovasyon ve doéniim sglayarak yeni olanaklar gorrdugu disintlmektedir. Sosyal
medyanin kamusal hizmetleri ggletme, sivil katilimi arttirma, kitlelerden yeni@kfikirler
alma, karar alma ve problem c¢ctzmeyi glgine potansiyeli vardir (Khan, Swar and Lee,
2014). Ayrica, dahgeffaf ve daha demokratik, bir yonetim ankayda beraberinde gelecektir.
Tam bu yonleriyle de aslinda YKY akiminin yansimakan vatandgaodakli kamu hizmeti
anlaysina hizmet etmektedir. O yilizden sosyal medyaniandg® odakli kamu hizmeti
anlaysinin gerceklgtiriimesinde belirleyici bir rolu vardir. Hatta sgd medya bu hizmet
anlaysinda vatandga bicilen rolti de giderek dogiiirmektedir. Vatandan roli hizmetlerin
alicisi olmaktan cikarak kamu hizmetlerinin ortaketitisi (co-producer) olmaya @
gitmektedir.

E-devletten we-devlete (biz-devlete)gdo bir gecs yasanirken toplumun devlete daha
fazla guven duydiu "yeni bir sosyal stzfene turl" ortaya ¢ikmaktadir diyebiliriz. Cunku
vatandalar devletin §leyisinde ¢ok daha aktif bir rol oynamayastzanaktadirlar. Bu yeni
duzenlemeyle de vatandar ve toplumlar daha fazla s6z sahibi olmaskannda daha fazla
sorumluluk Ustlenirken, kamu idareleri kurallaragibrmlar ve egim imkanlari sunmaya
devam edecektir (Linders, 2012).

Sosyal medya, devletlerin kamusal hizmetlgekillendirme ve yerine getirmede
onemli bir etkiye sahiptir. O ylzden, sosyal medgashosru bir stratejiyle yonetilerek kamu
kurumlan tarafindan kullaniimasi gerekmektedirhBacik bir ifadeyle, bir kamu kurumu
sosyal medyayi etkin olarak kullanacaksa, sadecelfémk veya Twitter hesabi actim bitti
dememeli. Bu konuyu bir devlet politikasina dgttiierek, belirlenen stratejilesiginda ve
gerekli altyapiy! olgturarak sosyal medyayi her yonuyle ve gerekli Handa aktif olarak
kullanmalidir. Atari, Stewart-Weeks ve McCalla (20hin da ifade etfii gibi devletlerin
dogru olusturdusu sosyal medya politikasi vatagtiaa daha iyi hizmet ve bilgi @rmi
sgilama, onlarla aktif bir ileim kanall agma ve sonunda vatagida guclendirerek onlari
daha fazla politika yapimina dahil etmek suretiglikimetlerin dahgeffaf hale gelmesini
sgilar. Ayrica, hukimetler bu tir siteleri etkin veriveli bir sekilde kullanirsa, vatangiara
yasadiklari dinyada daha etkili ve aktif bir katilinaima yolunda kapi acacaktir. E-katilim
yoluyla, sosyal medya hukumetlere herhangi bir mesga haberi daha etkili ve hizl bir
sekilde iletebilecekleri ilegim kanallari sgplamaktadir. Vatandgar, yerel ve ulusal yonetim
mekanizmalariyla kamusal sorunlar konusunda onliiigr alisverisinde bulunma,
distncelerini dile getirme, sirecleri etkileygekillendirme ve hatta denetleme imkanina
kavusmaktadirlar. Ozellikle sosyakkar, halkin gercek ihtiyaclariniggenmek ve politika ile
projeler hakkindaki tavrini gérmede idarecilere rihiéir firsat da sunmaktadithtiyaclarin
dogru tespiti kit kaynaklarin daha verimli kullaniimas s&lamakta, kirtasiyecigin
azaltiimasi ve ihtiyaclarin zamaninda gideriimésihirlikte hizmet kalitesinin arttirlmasina
da yardim etmektedir (Yuksel, 2005).

Kamu sektorl icin sosyal medya vatagldda etkilsime girmenin yeni bir yontemi
haline gelirken; kamu idareleri sosyal medyaninaglarini en st duzeye cikarmak icin
sosyal medya c¢aimalarinin, araclarinin ve analizleringdr vatandgodakli girsimlerle nasil
entegre edeceklerini diinmeye bglamslardir. Bu bglamda, kamu sektéri sosyal medyayla
iliskili riskleri azaltma, sosyal medyayl anlamli biicimde kullanabilme ve vatangla
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etkilesimde bulunabilme icin 6ncelikle, uzun vadeli birasgji gelitiriimeli ve vatandglara
en iyi sekilde ulgmak icin hangi sosyal medya araclarinin kullangaca karar verilmelidir.
Bu bglamda yapilmasi gerekenlerinsbhada, altyapi eksiklerinin giderilmesi, uzmagntas
ve yetenekli elemanlarin istihdamininglsammasi ve mevcut personele sosyal medya
uygulamalar konusund&ig@m verilmesi gelmektedir. Yetersizlik ve aksaklkn sik yapilan
kontrol ve gincellemelerle giderilmesi, getielerin surekli takip edilmesi gerekmektedir.
Sosyal medya giimlerini optimize etmek ve faaliyet alanina yonetikstek sglamak icin
analiz ve raporlama araclari kullaniimalidir. Sigéwenligi, olumsuz tanitim ve der baka
riskleri yonetmek icin bir 6nlem plani ggiriimelidir. Sosyal medya stratejisini ve
olusturulan teknolojiyi test etmek, iyigeirme icin bir pilot uygulama yapmak cikarilan ders
Isiginda gerekli iyilgtirmeleri yapmak gerekmektedir. Ama en 6nemlisitanda istek ve
beklentilerinin  her zaman dikkate alinarak dizememn bunlarin  giginda
gerceklgtiriimesidir. Devlet, sosyal medya araclarini otdikraan bunyesine katmamalidir.
Bunun yerine, hangi sosyal medya araclarinin hanefliklerini ne 6lgctide e-devlet sistemi ile
butlnletirecezini vatandalara sormalidir. C¥er bir deisle, arz odakh dgl, talep odakli
davranmalidir.

Bunlarin yanindan, sosyal medyanin kamu sektoriéndegrasyonu konusundaska
hususlarin da goz oninde tutulmasi gerekmektedircelikle, sosyal medyayr kamu
sektoriinin genel ilaiim stratejisinin temel bir unsuru olarak taniyarglgipolitik taahhit ve
liderlik olusturulmahdir. Bilgi yonetimi, gizlilik politikasi @ siber guvenlik ile ilgili riskleri
yonetmek icin yasal bir cerceve glurmak gerekmektedir. Sosyal medya araglarinda
sergilenen kiisel verilerin mahremiyeti ve kurumsal verilerirzlijik ve guvenlgi ile ilgili
kurallar gelgtirilerek bunlara vatang&arin uymasi sganmalidir. Sosyal medya yoluyla
vatandalardan gorg ve geribildirim almak kolaydirisin zor tarafi, alinan bu dogléri
yasalar ve uygulamalarin igine yedirmek kismidiyriga, belirli intiyacglari ve beklentileri
karsilamak icin belirli amaclara yonelik ve sektorebgal medya politikalari belirlenmelidir.
Herhangi bir sosyal medya politikasl ise mevcutukurpolitikalarina ve genel ilgtm
stratejisine gore duzenlenmedir.

Teknolojiye ersimi olmayan ve teknolojiyi katma dger elde edeceksekilde
kullanamayan kitlelerin sorununu ifade eden ‘§mhi ucurumu” kavrami, sosyal medya icin
de gecerlidir. Kamusal bilgi ve hizmetler sosyaldye yoluyla sunulursa, sosyal medyaya
erisemeyenlerin veya sosyal medya araclarini kullannmesgih etmeyenlerin durumu ne
olacaktir? Oncelikle bu soruya yanit bulunmasi,yabsnedya uygulamalarinin herkes
tarafindan kullanilir hale getiriimesi gerekmektediyrica, sosyal medya araclari, sadgge
anda mevcut hizmetlere yonelik bir geribildirim kdénolarak kalmamali, B&a ne gibi
kamusal bilgi ve hizmetlerin hangi yenilikgi yontene teknolojilerle verilebileggani
sorgulayan bir yapiya kayonalidir (Bertot et al., 2010a).

Sosyal medya uygulamalari, bloglara yorum yiklelpedj mesaj birakabilme, devlete
ait Facebook fan sayfalarinda icerik gluabilme, bir kurum tarafindan tweetlenen igeri
yeniden kullanabilme veya icgritakipcilerine iletebilme gibi kullanicilara ¢olagida imkan
sglar. Hem vikiler 6rnginde old@gu gibi kamu kurumlan arasinda bilgi payla
mekanizmalariyla hem de vatagkdala yeni tir etkilgim bicimlerine imkan veren kurumgl
bilgi paylssim araclariyla iki yonlu etkilgmi olanakl kilar. Sosyal medya uygulamalarinin
benimsenmesi, piyasa merkezli ve vatgnddakli e-devlet uygulamalarini ggirmekte;
ancak yenilikcilik derecesi ve ne kadar benimsginliyik dlciide dgsmektedir. Tabku bir
gercektir ki sosyal medya uygulamalari, piyasatvddgodakl iletsimi gelistirmede yeni bir
firsat sunmaktadir (Mergel, 2013).
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Sosyal medyanin kamu idarelerinin ve bireylerirbioieriyle nasil iletsim kurduklar
konusunda 6nemli bir gesim yarattgl aciktir. Bu dgisim kamu sektor icin hem firsatlar
hem de tehditler yaratmaya devam edecektir. Demtganlari bu gerge paralel olarak,
kendilerine sosyal medya politikalari glurmaktadir. Turkiye’de bu durumun énemi tam
manasiyla ankalamamstir, ama sosyal medyanin gin gectikce yaygarakullanimi
sonucunda, bu tir politikalara daha ¢ok yonlepedéstntulmektedir. Dizgun bir planlama
ve etkili bir koordinasyon ile 6ncelikle bakanlkety sayfalarindan bkayarak Ulke geneline
bu platformlar yayginkirilmaya balamistir.

Bazi devlet kurumlarinin yagt yanlglik ise sosyal medyaylr maalesef bilglem
,sorumlularina eline birakmasidir. Bu yapilabileeekbuyik yangliktir. Sosyal medya ayri
bir mercidir, ya bu konuda damanlik alinmali ya da sadece bungtimini almis kisiler bu
departmana verilmelidir. Gorev bu konudgtien almis kisilere ya da gitim yoksa itim
almasi sglanmalidir. Kurumlar bunlar da yapmiyorsasatidan danmanhk almalidir.
Bundan dolayidir ki ggu kamu kurumu sosyal medyayi kullanmiyorlar bilSMED, 2017).

Kamu sektoriinde sosyal medyayi kullanimi her komw, vatandgave devlet icin
standart kurallari olmayan bulanik ve 6znel biusolur. Bazilari, sosyal medyadaséanin,
dinya capindaki hikimetlerin mevcut yapisinda sutdtheyecgini dustinmektedir.
Devlete ilskin hukuki didzenlemelerin, teknolojik altyapinimsan kaynaklarinin ve en
onemlisi devlet kalturinun dosiiirilmesi gerekmektedir. Vatandadakli hizmet anlay!
cercevesinde kamusal hizmetlegekillendiriimeye cakildigl bir ddonemde devlet yapisinin
sosyal medya uygulamalarina gée&illendirmek zorunluluk haline gelwstir.

Vatanda odakli kamu hizmeti anlaygnin kolay erim, seffaflik, hesap verebilirlik,
kalite, etkililik gibi bircok unsurunun gerceklkebilmesinde sosyal medya giderek kilit bir rol
oynamakta, hatta vatandadakl hizmet anlayi icinde vatandga atfedilen “miteri” kimli gi
yerine “ortak dUretici” kimlgi getirmektedir. Dger bir ifadeyle, sosyal medya gada
vatandalar artik kamu hizmetlerinin tasarlanmasi ve gelesgikiimesinde devletin bir orga
haline gelmektedir. Sosyal medya uygulamalari lindan vatandaodakli kamu hizmeti
anlaysina hizmet ederken, bir yandan da onu dgtirinektedir. Amasu aciktir ki, s6z
konusu hizmet anlayn icin sosyal medya vazgecilmez olma yolunda iled&tedir. Son
donemde bircok Ulkede kamu idarelerin web siteleiirceledigimizde muhakkak bu
uygulamalara yer verild@i gorulurken; e-devlet hizmetleriyle de sosyal meedygulamalari
arasinda bir entegrasyongtmmaya cakilmaktadir. Siyasilerin de bu uygulamalara sikca
basvurmaya bglamasi bir tesaduf gédir.

Tdm bunlarin giginda kamu sektériinde sosyal medya uygulamalariatanda
odakli kamu hizmeti anlayna hizmet edebilmesi igin 0Oncelikle kamu kuruntiam
kullandigl sosyal medya araclarinin kolay slabilir olmasi gerekmektedir O yiizden aracg
cssitli gi, bunlara kurumlarin kendi web sitelerinde nasgr yerildigi ve ne kadar aktif
yonetilip guincellendii gibi konular 6nem arz etmektedir. Bunun yaningayinlanan
iceriklerin kaliteli, basit ve anidabilir olmasi gerekmektedir. Sosyal medya aragila
ulasiimak istenen kitle ile arada empati yapilmali, sik etkilseme gecilip (yorumlara yanit
verme, online mesagma yontemlerini kullanma gibi) kitlenin istek ve Wbentileri
maksimum dizeyde kalanmaya cakilmalidir. S6z konusu araclarla kamu idarelerinin
sund@gu hizmetler, yapg kampanyalar ve vergii reklamlar inandirici olmalidir. Ama en
onemlisi kamu idarecileri sosyal medya araclargenekliligini kabul etmeli ve bu yéndeki
politikalari desteklemelidir..
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OZET

Bolgesel Kalkinma Ajanslari, bdlgesel politikalgelistirerek, bdlgelerin kalkinmasini, geri
kalmi bolgelerin iyilgtirilmesini ve dolayisiyla birbirleriyle rekabet edilir hale gelmelerine yardim
etmeyi amaclayan kurulardir. Avrupa Birligi de bdlgesel politikalara énem vermekte ve yeni
katilan dlkelerin de bolgesel yapilanmalarini uyagirmalari gerektéi distincesini savunmaktadir.
Bdlgesel Kalkinma Ajanslari, Maastricht Anthaasi ile olyturulan Bolgeler Komitesi ¢cercevesinde
isleyislerini strdurmektedir. Ancak, Avrupa Biglinin tye Ulkelerde uyumlu ve ortak bir bolgesel
politikaya gegi asamasinda ne kadar barili oldugu tartisma konusu olmaktadir. Bu caha
cercevesinde, Bigie Uye olan Ulkelerin ortak bir boélgesaitee sireci ygayip yaamadiklar
tartisilacaktir. Bunun icin éncelikle bdlge ve bdlgesgtie konulari ele alinacak ve bolgesel kalkinma
ajanslari dgerlendirilecektir. Daha sonra Fransalngiltere, Polonya ve Cek Cumbhuriyeti'ndeki
bélgesellgme hareketleriningsleyisi incelenecektir. Boylece, adi gecen ulkelerin bé kalkinma
ajanslarina gegi strecleri kagilastiriimaya calgilacaktir.
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JEL Kod: P25, R1, N44

TRANSITION PROCESS IN REGIONAL DEVELOPMENT AGENCIES
IN THE EUROPEAN UNION AND COUNTRY APPLICATIONS

ABSTRACT

Regional Development Agencies are organizationghwvhre aiming to help the development of the
regions, the improvement of the underdevelopednsgiand thus to be able to compete with each
other, via developing regional policies. The Eurap&Jnion gives importance to regional politics and
advocates that the new participating countries s#thdwarmonize their regional structures. Regional
Development Agencies continue to operate withinfridwumework of the European Committee of the
Regions that established by the Maastricht Tredtywever, there is a debate about how successful
the European Union is in the transition to a coh@rand common regional policy in the member
countries. Within the framework of this study, itl Wwe discussed whether the countries that are
members of the Union have lived in a common redjzation process. First of all, region and
regionalization issues will be determined, and oegil development agencies will be evaluated. Then,
the functioning of the regionalization movement§iiance, United Kingdom, Poland and the Czech
Republic will be examined. Thus, the transitiongaegsses of the mentioned countries to regional
development agencies will be tried to be compared.

Key Words: Regional Development Agencies, RegionalizationnégaThe United Kingdom, Poland,
the Czech Republic.

JEL Codes:P25, R1, N44

1.GIRIS

Klresellgme ile birlikte, rekabet kallarinin degismesi, ekonomi politikalarinin
yenilenmesi s6z konusu olmive merkeziyetci politikalar yerini yeni politikata birakmaya
baslamistir. Yerellik, yerindenlik ve boélge kavramlarinim ¢plana c¢ikmasi ve bélgelerin
kalkindiriimasina yonelik politikalarin uygulanmayaslamasi da bu sirecte sgamstir.
Merkeziyetcilik kavramindan uzakldarak, tlkelerden ziyade ulkeleri gturan bdlgelerin
ekonomik nitelikleri dgerlendiriimeye alinngi ve geri kalmy bolgelerin kalkinmasi adina
yapilan cakmalar devreye girngiir. Avrupa Birligi de bdlgelerin kalkinmasina yonelik bir
calisma sureci igerisinde yer algtwr. Bunlardan en o6nemlisi ise bdlgesel kalkinma
ajanslaridir.

Bdlgesel kalkinma ajanslarinin kendilerine has ulsiga programlari bulunmakla
birlikte, genel olarak ortak bir bolgesel kalkinnyapisindan da s6z etmek mudmkin
olmaktadir. Bu ¢ajma kapsaminda planlanan, bolgesel kalkinma ajanalgeg surecinde
Ulkelerine bolgesellgne gamalarinda benzer durumlarsgsip ygaamadgini argtirmaktir.
Bu balamda, Avrupa Birlgi'nde bolgesel olarak kaitastirilacak 4 ulke secilngtir.
Bunlardan ilki olan Fransa, Bigin kurucu Uyelerinden olmasi ve Avrupa’da ilk kuml
bblgesel kalkinma ajansina ev sal@plyapmasindan dolayisiyla 6nengkié etmektedir.
Ikinci olarakingiltere’nin bélgesellgne sireci aggirmaya tabi tutulmgtur. Polonya ve Cek
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Cumbhuriyeti ise hem konum olarak Ro Avrupa’da bulunmalari, hem de 2004 yilinda
Birli ge dahil olan Ulkeler arasinda olmalari sebebiydgt@maya dahil edilmstir.

2. BOLGESEL KALKINMA iLE iLGILi KAVRAMLAR

Bolgesel kalkinma kavrami incelenmeden 6nce, békddlgesellgne kavramlari
hakkinda kisaca bilgi verilmesi yerinde olacaktiluslararasi hukuk @Eaminda bolge; ortak
cikarlari bulunan, ggrafi, siyasal ve ekonomik gkiler agina dahil olan tlkelerin okurdugu
bblgesel orgutlenmelegeklinde tanimlanmaktadir (Mengi, 1998: 43). Bolgaviami sik
kullaniimakla birlikte sahip oldiu sinirlar bglaminda farklilik gostermekte ve ayrica farkl
anlamlar iceren, ¢ok yonli bir tanim olarak dagetéendirilebilmektedir. Genel olarak
bakildginda bdlge kavraminin, homojen olma nggekapsaminda ele alinarak tanimighdi
gorulmektedir. BoOylece, kendi igerisinde benzerelikteri olan ve dger bolgelerden
farklilasan alanlar bulunup analiz edilerek bdlge ayrimindildigi soylenebilmektedir
(Elmas, 2001: 23). Ayrim yapilirken ga@fi, kulturel, tarinsel, ntfus yunluklu alanlar gibi
Olcutler temelinde hareket edilebilmektedir. Bungami sira, boélgeyi ekonomik 6zellikleri
kapsaminda ele alarak, ekonomik yapilanmalar, Ibedektorlerin 6n planda bulungu
alanlar ya da aktif olarak ekonomik faaliyette ullan alanlar gibi 6zelliklerine bakarak
tanimlamak da mamkidndir (Brasche, 2001: 13). Bélgwme kavrami ise bdlgeye gore
daha yonetsel bir anlam icermekte; yerel ve yohdisanlerin merkezi otorite karsinda
daha gugcli bir konumda bulunmasi olarak ifade bditeektedir (Mengi, 1998: 45). Yerellik
ilkesi (subsidiarity) ise, hizmetlerin vatargtiga yakin birimler tarafindan yuratilmesine
yonelik bir kavram olarak keamiza ¢ikmaktadir. Avrupa’da yerellik ilkesinin tefnAvrupa
Komar ve Celik Toplulgu’'nu kuran Antlamaya dayanmakta ancak, 1992 tarihli Maastricht
Antlasmasi ile 6zellikle vurgulanmaktadir. Avrupa Biiliyerellik ilkesiyle, Birlik ve Uye
Ulkeler arasinda gorev ve yetki paytainin yapiimasi sirasinda vatagidea yakin karar
alinmasini sglamaya ¢cakmayi hedeflemiir (Mengi, 1998: 27).

Bdlgesel kalkinma, belli sosyo-ekonomik kriterk@psaminda ortak 6zelliklere sahip
olan ve oOncelikle Ulke ortalamasinin altinda kaddanlarin sorunlarina ¢6zim getirmeye
calisan ve bu alanlarin 6zelliklerini Ulke ortalamasiyizgkseltmeyi amaclayan politikalar
cercevesindgekillenmektedir. Belirlenen hedeflere ggdilmek adina bdlgenin sahip ofglu
kaynaklarin belirlenmesi, kapasitelerinin analizlredsi ve bdlgeye yonelik uygulanacak
kisa, orta ve uzun vadeli politikalarin duzenlenipgulamaya gecirilmesi gerekmektedir
(Akbulut ve Goki, 2017: 81)

3. AVRUPA'DA BOLGESELLE SME VE BOLGESEL KALKINMA
AJANSLARI

Avrupa Birligi, Birlik icerisinde sosyal ve ekonomik uyungtamanin olgturulmasi,
Ulkeler arasinda var olan farkliliklarin giderilme® Uye Ulkelerdeki boélgesel farkhliklarin
azaltilmasi adina ortak bir bolgesel politika gelnistir. Bu politikanin uygulamasi da
bolgesel kalkinma ajanslari ile hayata geciriimékte Bolgesel kalkinma ajanslari
1950’lerden itibaren bati Avrupa ulkelerinde faatiy balamistir. 1980 ve 1990’ yillarda ise
Orta ve D@u Avrupa ulkelerinde yer alan bolgelerin ekonométigmleri ve kalkinmalarini
salamak icin uygulamaya gecirilgtir (Kayasu ve Ygar, 2002: 72). Bolgesel kalkinma
ajanslari, bolgesel stratejileri gerceitienek, yerel ve bolgesel ggimciligi desteklemek, alt
yapi hizmetlerini desteklemek, 0zel sektorin giesi adina yerel-bolgesel ¢coziumler ve
bdlgedeki talepleri karlayabilmek icin finansal ¢cdzimler aramakklinde siralanabilecek
varlik nedenlerine sahiptir. Bu gaultuda, ‘merkezi iktidardan gamsiz idari bir konumda,
sinirlart belli bir bélgenin sosyo-ekonomik yapisiiyilestirme amaciyla olgturulmus
ajanslar’seklinde tanimlanabilmektedir (Berber ve Celepci020146).
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Bdlgesel planlamalarin tarihsel olarak 1l. Dinyav&I’'ndan sonra yganan
gelismelerle paralellik gostergii anlsgiimaktadir. Ancak, bélgesel kalkinmanin ilk 6gne
1933 yilinda ABD’deki Tennessee Vadisinde kurulanhavza temelli bir bélge planlamasi
seklinde faaliyet gosteren “Tennessee Valley Autlydr{Tennessee Vadisidaresi) olarak
karsimiza cikmaktadir. Benzer bir 6rnek olarak Guniglya'da 1954 yilinda Giuney
Kalkinma Yonetimi adi altinda ortaya cikgiar (Avaner, 2005: 244).

18. yuzyildan sonra sanayi devriminin etkisiyleibdkeler hizh bir buyime sirecine
girmistir. Bu durum, tim dinyada bolgeler arasindasgedilik diizeylerinin farklilgmasina
sebep olmgtur. Buna benzer bir durum, 1929 ekonomik buhra@meminde de yanmstir.
Ikinci Dunya Savg’ndan sonra saga etkileri ve teknolojide y@nan gekimle birlikte Bat
ulkelerinde bdlgesel farkliliklar daha da artgostermgtir. Ornesin, Fransa'da Paris
bolgesinin gekiminin yiksek seviyede olmadtalya’da kuzey ve guney bolgeleri arasindaki
farkliliklarinin  keskinlemesi, ingiltere, iskogya ve Gallerde var olan eski sanayilerin
islevselligini kaybetmesiyle birlikte, bu bolgelerde yenideapyanma sorunu ojmustur. Bu
durum bolgesel kalkinma ganmasina yonelik yeni politikalarin glurulmasina yol
acmstir. Birlesik Krallik gibi bazi Glkelerde yoneim anlaysi dogrultusunda bir yapilanma
sureci izlenmy, dolayisiyla yart 06zerk ve 6zel sektorle birlikteurulduklarr da
gozlemlenmgtir (Hasanglu ve Aliyev, 2007: 88). Bu farkliliklari azaltmakdina Bolgesel
Kalkinma Ajanslari, boélgesel gginenin ve kalkinmanin énemli bir araci olarak énnpla
citkmaya bglamistir.

1950'li yillarda Kuzey Amerika (lkelerinde, Avrupa ise Avusturya, Franséjanda
ve Belcika'da kurulmaya Bkayan bolgesel kalkinma ajanslari, 1960l ve 187A0llarda ise
Almanya, Ingiltere, italya ve Hollanda’da faaliyet gostermeyeslaaistir. 1980'li yillarda
Yunanistanjspanya, Danimarka ve Finlandiya’'da, 1990’ yiliaide Bulgaristan, Slovakya,
Cek Cumbhuriyeti, Estonya, Macaristan, Litvanya,dmsa, Polonya ve Portekiz'de bolgesel
kalkinma ajanslari kurulmgtur (Canga, 2010). Bolgesel kalkinma ajanslarimagissnda
yasanan bu ar§j aralarindasi birliginin gelistirilmesi, yeni olgturulan ajanslara mali ve
teknik destek verilmesi, faaliyetler konusunda ibglgdirme yapilmasi, dagmanlik hizmeti
verilmesi ve bolgeler arasindaki dengesizliklelamak icin yapilan planlarin diizenlenmesi
adina 1991 yilinda Briksel'de, “Avrupa Kalkinma Agéari Birligi” (EURADA) kurulmustur
(Tamer, 2008: 73).

Kiresellgme sireci ile birlikte ulusal kalkinma yerini 1980da bélgesel kalkinma
anlaysina birakmgtir. Ayrica, ‘yonetim’ kavrami yerine ‘yongtm’ kavrami kullaniimaya
baslanmstir. Kiresellsme sureci, bdlgesel kalkinma politikalarinin dagigimesine yol
acmstir. 1960'h ve 1970’li yillarda ‘merkezikgne’ adi altinda yukaridansagiya dgru
uygulanan bélgesel politikalar; 1970’lerden itibarédcsel kalkinma’, 1980’li yillardan
itibaren ise, bolgeseljeme yaklgaimi cercevesindesagidan yukariya dgru sekillenmistir.
Bolgesel politikalarda, merkezi ve yerel aktorlesisandaki ile§imi ve is birligini saglayacak
bir kurumsal yapinin vagli gerekmektedir. Bolgesel diizeyde soiuulan bu kurumsal yapi
ise bdlgesel kalkinma ajanslar olarakskamnza ¢ikmaktadir (Celik, 2017: 58).

Bdlgesel kalkinma ajanslarn tlkeden Ulkeye fanielikler gosterebilmektedir. Ancak
temelde ayni ortak hedeflere sahiptirler. Bolgésdkinma ajanslarinin bazi ortak 6zellikleri
arasinda; kurumsal kinge sahip olmalari, siyasi otoriteye kiarbzerk veya yari-Ozerk
sekillerde orgutlenebilmeleri, yerel ve bdlgeseliyatlari kagilayabilecek faaliyetlerde
bulunmalari ve désime acik olmalari sayilabilmektedir (Akbulut ve G§k2017: 82).

Avrupa’da bolgesel kalkinma ajanslari, yerel végbéel gelmilik diizeyi sorunlarini
cozebilmek adina i¢c dinamikleri harekete gecirehilbolgede ekonomik kalkinma igin
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girisimcileri destekleyen ve ulke capinda kalkinmanimcegklestiriimesi amacini tgyan
kuruluslar olarak nitelendirilmilerdir (Tahtaliglu ve Ozgiir, 2016: 163). Avrupa Boélgesel
Kalkinma Ajanslar Birlgi'ne (EURADA) lye olan yaklgk 150 bolgesel kalkinma ajansi
bulunmaktadir. Ancak bu bigin tyeleri arasinda bile standart bir model s6zusondgildir.

Bu farkliliklarin kasilastirilmasi adina, Avrupa Bigi Uyeleri arasindan secilen ulkeler
baglaminda bir kagilastirma yapilmasi planlanmaktadir. Bunun icin dndeliRirligin kurucu
dyelerinden Fransa’'nin bolgesel yapisi ve bolges&nma ajanslari incelenecektir.

4. FRANSA'DA BOLGESELLE SME HAREKETLER i VE BOLGESEL
KALKINMA AJANSLARI

Fransa’da bolgeselime hareketlerinin 200 yildan daha fazla geensahip oldgu
soylenebilmektedir. Fransa 1789 Fransiz Devrimkadar imparatorigun en gucli ve iyi
organize olmg bolgesi olarak gorilmgir. 987'de kral secilen Hugues Capet zamaninda
kurumsallama sireci gergekten gamis ve bu donemde lle-de-France pregiskransa’nin
en gucli boélgesi haline gelgtir. 8 ylzyll boyunca bu prenglh glicini devam ettirmesinin
ardindan 1789 Fransiz Devrimi ile bir anayasastalwlmus ve yeni bir reform streci
baslatiimistir. Onceki yonetimseklinin tizerine yeni kurumlar eklenmesingmeen bolgeler,
hala ayricalikli sec¢kinler tarafindan temsil ediktee kiicik bdlgelerin her birinin bir lgeenti
bulunmakta, buyudklikleri ve yedien yerleri ise atla ne kadar siredesuigina bakilarak
Olgulmekteydi (Okgu ve gi 2009: 41).

20. yluzyllda Fransa’da bdlgessliee adina yapilan faaliyetler incelegidide ilk
olarak, Charles De Gaulle’'un 1944'te cikardbir yonetmelikle glvenlik konularinda 6zel
bdlgesel temsilcilikler ve bélgesel komiserlikldugiurdusu gérilmektedir. 1944-1963 vyillar
arasinda ekonomik gemede bdlgelerin dnemli olgu diunidlmeye bglanmstir. Ayrica,
Ikinci Dinya Sav@’'ndan sonra Fransa'nin, Marshall yardimlarindanraganmasi
dolayisiyla, bu fonlarin yonetilmesi veitedagitiimasi amaciyla boélgesel politikalarin 6n
plana cikmaya B#adigl gorulmektedir (Azam-Pradeilles, 2008) 1l. Dinyav&I'ndan sonra
1950 yilinda, Fransa Alsace Bolgesi Kalkinma Ajafmi boélgenin ekonomisini yeniden
canlandirmak hedefiyle kurulrgiwr, ayrica hem Fransa’nin hem de Avrupa’nin kurull
kalkinma ajansi olmgur (Apah ve dg., 2014: 79).

1954 yilinda 6zel sektor temelli olarak gilwrulan “Bélgesel Kalkinma Komiteleri” 30
Haziran 1955 tarihinde bir kararname ile resmiyezdamgtir. Buna gore Fransa, 21
ekonomik bolgeye ayrilngtir. Ancak bu bdélgeler icerisinde Paris bdlgesimiok fazla
gelistigi ve diger bolgelere @tsiz dailim oldugu dislincesi targmalara yol agcmaya
baslamistir. Fransa’da bu donemde endustriygdetmelerin 6zellikle komdir yataklarinin
bulundigu alanlarda yani Fransa’nin kuzey bdlgelerinde knaya balanmasi s6z konusu
olmustur. Maden kaynaklari ve toprafartlari acgisindan elvefi konumda bulunan kuzey
Fransa, guney Fransa'ya gore cok daha hizli birsigelsergilemgtir. Bu durum da,
Fransa’nin bolgeler arasindakisitsiz dagilima sebep olan etmenlerden biriniskié
etmektedir. 1963 yilinda Fransa'da, ‘Ulke DiizenleweeBolgesel Aksiyon Delegasyonu’
(Delegation Al'amenagementdu Territoire et Al'actidRegionane-DATAR) kurulmgur.
DATAR, Fransa'daki bolgesel kalkinma yapilanmalarirkurumsal alt yapisini dil
etmektedir. Kurumun kuruldw ilk yildaki hedefi ve goérevi ise Paris bolges Fransa’nin
diger bolgeleri arasinda dengenirglsmmasieklinde belirlenmitir (Apali ve dg., 2014: 79).

Secilmi bir hikumet ile idari bolgeler ofturmak isteyen De Gaulle, 1969'daki
referandumda onay almayi ga@amamytir. Fransizlarin hayir oyu bolgeler sistemindek ¢o
De Gaulle’un kendisine olmasinagraen bu durum Fransa’da bolgesgie hareketlerinin
yavaglamasina yol acngir. 1972’de yayinlanan bir yasa ile bolgesgtie sirecinde yeni bir
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donem bglamistir. Bolgelerin, “Bolgeler Konseyi” adi verilen bkurum ile érgutlenmesine
karar verilmg boylece bolgeler yasal bir varlik haline gelerk&ndilerine ait bir butceleri
olmustur. Ancak hala tyeleri demokratik olarak secilmé&tadir ve 6zerk bir yapiya sahip
degildir. 1982-1983'de olsturulan yasalarla ilk adem-i merkeziyetci yapilatengorilmeye
baslanmstir. Bolgeler, yasal ve 6zerk topraklar haline geglnvergileri artirma ve kendi
bitcelerini yonetme gucleri almustur (Okcu ve di, 2009: 43). Bdylece adem-i
merkeziyetci, Uniter bir devlet olan Fransa’da 196linda, bolgesel faaliyetlerin dizgun
yuratilebilmesi adina idari bir bolinme sgadgl, daha sonra 1972’de devlet tarafindan
olusturulan kamu kurulgu niteligindeki bolgelerin ortaya ¢ilkgi ve 1982 yilinda ise adem-i
merkeziyet hakkindaki kanunlar vasitasiyla segilboii meclis tarafindan yuratulen yerel bir
topluluk olan bdlgelerin kendine 6zgl yetkilere ipabldugu gortlmektedir. Fransa’'da 2 ya
da 8 vilayetin/ilin bir araya gelmesi sonucundasatutoprak butinigeklinde ifade edilen
bdlgelerin balica yetkilerini: “Binalar, liselerin iyigleyisi, tasimacilik ve boélge c¢ikarlari igin
baglantilar, saha islahi, ekonomik geatie, devletle gorime ve devlet-bdlge planinin
yururlige konmasi ve meslekg#im” seklinde siralamak mumkin olmaktadir. Sonug olarak,
ekonomik gekme ve ulke topraklarinin islahi gibi faaliyetlerimolgeler dizeyinde
yuratuldigt anlgilmaktadir (Fransa AB Bakagl, 2017).

Fransa’da 4 tanesi denizia iller olmak tzere, toplam 100 il bulunmaktadfransa
yerel idaresinin yapilanmalarindan bir tanesi obgilgenin, 16 Mart 1986 tarihinde ulke
topragl kolektivitesi olarak dgerlendirildigi gortlmektedir. Bu durum, 28 Mart 2003
tarihinde yapilan anayasal dizenlemeyle yasallizakmstir. Bu dénemden itibaren
Fransa'da 4’0 denizsal iller olmak tzere 26 adet bolge bulugdubilinmektedir (Okcu ve
dig, 2009: 45).

2003 yilinda Fransiz anayasasinda Fransa'nin adeerkezi idari bir yapiya sahip
oldugu ifade edilmektedir. Anayasanin 74. maddesi yews bolgesel Ozerkdi
glclendirmekte ve daha fazla mali gucleri @dou gostermektedir Anayasanin 72. maddesi
ile Fransa’'nin bolgeleri hakkinda genel bir bilggrmektedir. 3. paragrafta secikmiyeleri
bulunan konseye ve karar alma mekanizmasina s#dipbdlgelerin kendi kendilerini idare
edebilecekleri soylenmtir. 5. paragrafta hicbir yerel bigin digeri Gizerinde gici olmagi,
fakat ortak bir projede gderlerinin de onayi ile bir takim liderinin belirlebileceine
deginilmistir Fransa’'nin 5. Cumhuriyet Anayasasi olarak @alef edilen bu dizenlemeyle,
Fransa’da bulunan 26 bdlgenin her birinin yonetimitir vali tarafindan yurataldiu
gorulmektedir (Apan, 2004: 4).

5. INGILTERE'DE BOLGESELLE SME HAREKETLER I VE BOLGESEL
KALKINMA AJANSLARI

Ingiltere’de bolgesel kalkinma ajanslari, 1998 warcikarilan “Bolgesel Kalkinma
Ajanslari Kanunu’na dayanarak elurulmuwstur. 1999 yilinda sekiz, 2000 yilinda ise
Londra’da Londra Kalkinma Ajansi (London Developié&gency-LDA)' nin kurulmasi ile
birlikte Ingiltere’de toplamda dokuz bdlgesel kalkinma ajaksrulmus ve faaliyet
gostermeye bdamistir (Demirel, 2014: 88).Ingiltere’deki faaliyet gosteren bolgesel
kalkinma ajanslari, bakanhk stikamu kurulgu ve 0Ozerk 6rgut yapisina sahiptirler. Bu
ajanslarin finans kaynaklari, merkezi yonetimlerdenbakanliklardan aktarilan paylardan
olusan kamu gelirleri ve Avrupa Bigli yapisal fonlarindan olunaktadir (Kése ve Konur,
2011: 103).

BKA'larin kurulus amaci,is¢i Partisi’'nin hiikiimeti doneminde ggliilen ekonomik
kalkinma politikalarina daha st seviyede bir bé&eslevin dahil edilmesiseklinde
belirlenmitir. Ingiltere’de bolgesel kalkinma ajanslari, 2001’e dadCevre, Ulam ve
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Bolgeler Bakanii'na baliyken, bu yildan sonra sorumluluklar Ticaret ve n&a
Bakanlgi'na birakilmstir. Londra Kalkinma Ajansi giindaki dger ajanslar ise yari-kamu
kurumu statiistiinde afturulmustur (Demirglu ve Demir@lu, 2014: 188)

Isci Partisi yonetiminde, yerinden yonetim uygulamialdesteklenmsi ve politik
hedeflere sahip olan bolgesegtiee dizenlemeleri ofturulmustur. Ayrica isgi Partisi
ekonomik amacli bolgesefimeyi desteklemektedir. Bu amacla da, ekonomiksgeglik ve
kalkinma duzeylerini yukseltme, bolgeler arasinda elan gitsizlikleri en az indirgeme ve
surddrdlebilir kalkinma gibi hedefler belirlenynve bu hedefleri iceren Boélge Kalkinma
Ajanslari Yasasi’'ni ¢ikartrstir. Bu yasa ile kurulan Bolge Kalkinma Ajansi say8 olmakla
birlikte, bu bolgelerin hepsinde ayri Bolge Kuruil&uruldysu da gorialmektedir. Bolge
kurullari, Ulkedeki bolgelerin ekonomik stratejilen hazirlanmasi surecinde kalkinma
ajanslarina dagmanlik yapmaktadir. Bu kurullarin tye sayisi, btdge fiziki ve politik
yapilarina gore farkl belirlenstir (Demiroglu ve Demirglu, 2014: 188). Temmuz 2000°'de
ise Ingiltere'de daha 6nce kurulghalan 8 bolgesel kalkinma ajansina dokuzuncusungikife
ve Londra Kalkinma Ajansi kurulngtur. Sonug olarak, tum bolge kalkinma ajanslarinin
sinirlart ¢cgunlukla bolge idareleri ile benzer olacgdkilde ele alinnytir (Demirel, 2014: 88)

2012 yilinda ingiltere’deki bolgelerde ekonomik kalkinmaninglsammasi, yerel
ortaklarin kurdgu is birliklerinin arttirlimasi ve bdlgesel kalkinma gelisim dizeylerindeki
farkhliklarin en aza indirgenmesi amaclarini diuzdpir sekilde yerine getiremeyen kalkinma
ajanslarinin kapatil@ goérilmektedir. Yari kamusal nitelik sigan ve butcesinin @unun
devlet tarafindan kalandg ingiltere’deki bu eski vesievsiz kalkinma ajanslarinin yerine,
yerel ekonomiyi kalkindirmak ve ggiirmek amacl Yerel Gigim Ortakliklari kurulmgtur
(Tahtaliglu ve Ozgiir, 2016: 164).

6. POLONYA'DA BOLGESELLE SME HAREKETLER I VE BOLGESEL
KALKINMA AJANSLARI

Polonya’'nin 1990l yillardan beri uygulagl istikrarli ekonomik liberalizasyon
politikalari sonucunda, gegiekonomileri bglaminda dgerlendirildiginde baarli bir
ekonomik yapiya sahip olgu sdylenebilmektedir. Polonya, 2004 yilinda AB lyamakla
birlikte, aslinda 1990’ yillar boyunca buyiuk b@egisim ve dongim ygamstir. Bu
donisim sdrecinde, bu dénemde kurulan bdélgesel kalkiajaslarinin rolt buyudktir (Kése
ve Konur, 2011: 120).

Orta ve D@u Avrupa Ulkelerinin baytk bir kisminda bdélgeselktama ajansinin
tanimi ve icegii Avrupa’dan transfer edilngiir. Bu Ulkelerin AB Uyesi olmasiyla ilk
kalkinma ajanslar kurulmywe AB tarafindan da desteklerytivi. 1990’1 yillarla AB Uyelgi
gindeme gelen Orta ve Bw Avrupa Ulkeleri kendi kurumsal yapilanmalar isgrde yer
almayan yeni yapilanmalarla tamslardir. Bu Ulkelerde 6zelieirmenin ve 6zel sektérin
ulastigl asama ve merkezi devletin kiuculmeye gitmesi, kalkirajanslarini etkileyerek daha
islevsel hale getirngtir (Ozen, 2005: 7).slevsellikten yararlanan ulkelerden biri olan
Polonya'yl dger Avrupa ulkelerinden ayiran en temel oOzellik, AB' PHARE programi
kapsaminda Orta ve [@o Avrupa ulkelerine yonelik bdlgesel yapilar kapsasaki ilk
calismayi baglatmasidir. Dger Avrupa ulkelerinden farkli olarak, bolgesel yapn ekonomik
boyutu dginda idari boyut da kazangnolmasi ve ayrica idari reformlar acisindan énau bi
ulke olmasi da oOnem deal etmektedir (Tuncer, 2012: 68). 1998 vyilinda d¢tola
Parlamentosu, kamu yonetimi ve kamu yonetimi finagsindan daha da merkezi olmayan
bir dizi kanun yurarlge koymutur (Kilianski, 2011: 10). Yine 1998'de Polonya'nkB’ye
yakin bir politika izlemesi, merkezi delatin bélgesel dizeyde yeni bir 6rgutlenme
olusturmasini gerektirngtir. Bu acidan 49 il birlgiriimis ve bolgesel diizeyde temel alinan
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16 yeni il olyturulmustur. Boylelikle Polonya 16 boélgeden eur hale gelmgtir. Ayrica, AB
seviyesinde etkin veri toplanmasi hedefiyle NUTSrfiénclature of Territorial Units For
Statisticsistatistiki Bolge Birimi Siniflandirma Sistemi) sishi kabul edilmi ve bdylece
Polonya 5 NUTS birimine béltnmgtiir (Ozen, 2005: 8).

Polonya’'daki BKA'larin yapilarina bakilginda calma alanlarn ve o6zelliklerinin
bdlgelere gore farkliliklar gostegdianlasiimaktadir. Bu farkhliklarin nedenlerini, bolgeier
mevcut 6zellikleri, sermaye sahiplerinin isteklea finansal kaynaklarin farklg seklinde
siralamak mumkin olmaktadir (Kése ve Konur, 20121)1 Bununla birlikte Polonya’da,
Polonya Bdlgesel Kalkinma Ajansi (PARD), Bolgesalikdnma Ajanslari Ulusal Birdi
(NARDA) ve Sanayi Kalkinma Ajansr’nin (IDA) merkelzilkiimet diizeyinde orgutlergive
BKA'larin islevlerinden sorumlu oldiu anlgiimaktadir. PARD, AB fonlarinin kalkinma
ajanslar arasinda gd@umini denetleyen ve koordinasyonuglsgan kamu otoritesi olarak
faaliyet gosterirken; IDA yerel dizeyde galn bircok ajansin sermaye gitaolarak
nitelendiriimektedir. NARDA ise kalkinma ajanslagin egitim, ag olusturma, bilgi dgisimi
gibi calsmalari yiriten bir sivil toplum kurugu olarak kendisini gostermektedir (Ozen,
2005: 10).

Polonya’da merkezi yonetim kalkinma ajanslarinamtkoliinii kendisi yapmaktadir.
Ancak bunu BKA'lara kamu kurumu Kkingi vermeden, dgsik kurumlar vasitasiyla
gosterme yolunu secgtir. Boylece Polonya’da kalkinma ajanslari, idaapylanmalar icinde
kendine diizgln bir yer glamakta bgarili olamamgtir. BKA'larin idari yapilanmalar igcinde
uyumlu faaliyet gosterebilmesi igin langicta ajanslarin kamu kurumu olarakstluulmasi
onem tekil etmektedir. Ancak bu durumda, resmi statulébariyle daha etkin bir faaliyet
bdlgesine kavgabilmektedirler. Ancak Polonya’da merkezi yonetie dzel sektér arasinda
aracilik yapmasi ves ibirligini sazslamasi umut edilen BKA’lar, Avrupa’daki benzerleden
farkllasarak kar amaci gudeirket statistinde gierlendirilmektedir (Tuncer, 2012: 69).

Polonya’da BKA'lar bélgelerin sosyal ve ekonomiknidsimine ve kalkinmasina
onemli katkilar yapmaktadir. Devletci yatirim pibdgtlarinin uygulandy Polonya’da bdélgesel
kalkinma ajanslari, kamu ve 6zel sektori bir aggtiren caymalarda bulunmuve baarili
adimlar atmglardir. Ozellikle Polonya’da bolgesel ggtiislik farklarinin varlgi nedeniyle
gelismis ve az gelimis bolgelerde uygulanan politikalar arasinda farkliat bulunmaktadir.
Sanayi bdlgelerinde kurulmikalkinma ajanslarinin, insani sermaye ya da maynkklara
daha kolay ulgabilmesi, gercekktirebildigi proje sayisinin fazla gozikmesine sebep
olmaktadir. Boélgenin ihtiyaclarnyla Bdasmayan, merkezi kurumlar tarafindan hedeflenen
politikalar, Polonya’daki kalkinma ajanslari iciir lengel tgkil etmektedir. Polonya’nin AB
fonlarindan buytk oranda faydalanmasingnran, mali yetersiz§in halen énemli bir sorun
olmasi ise dier bir engel olarak kammiza cikmaktadir (Kose ve Konur, 2011: 132).

Sonug olarak, Polonya’da bolgesel kalkinma ajamsla gelserek yerel ve bdlgesel
ekonomilerin dongiiminde cok 6nemli olduklari gérilmektedir. Bu aqid@olonya’daki
bblgesel kalkinma ajanslarinin getgidiyeniliklerden en onemlisi, 6zel sektor ile kamu
sektorll arasinda sert bir ayirimin bulugdibu tlkede, kamu sermayesi ile 6zel sermayeyi bir
araya getirebilen yeni bir yapinin v@h sdrdirebilme barisi seklinde ifade
edilebilmektedir. Kagilastiklari tim hukuksal, kurumsal ve ekonomik glcliigleggmen
bélgesel kalkinma ajanslari bu yeni yapiyi kabtitraeyi baarmstir (Ozen, 2015: 17).
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7. CEK CUMHURIYETI'NDE BOLGESELLE SME HAREKETLER 1 VE BOLGESEL
KALKINMA AJANSLARI

Avrupa Komisyonu siyasi bir bolgesalleeden yana gibi gdztukmesinegmaen,
Ozellikle yapisal fonlarin yaratilmesi glaminda, Dgu ve Orta Avrupa Ulkelerinin Avrupa
Birli gi'ne adayliklar siresince merkezifeeyi tesvik ettigi gorilmektedir. Bunun sebebi ise,
bu Ulkelerin kurumsal kapasitelerinde bir eksikiiknasiseklinde dgerlendirilebilmektedir
(Ertugal, 2007: 230). Sosyalist bir gelgresahip olan Cek Cumhuriyeti'nde, bolgesgtie
politikalari 1990l yillarla beraber giindemeitamistir. Bu politikalar devletin serbest piyasa
ekonomisi acisindan etkinlik araci olarakgeldendirilmis ve bu kapsamda 1996 yilinda
kurulan “Bolgesel Kalkinma Bakagii' tlkede uygulamaya yonelik en énemli adimlardan
birini olusturmwtur. Bu bakanlik bolgeler arasisitsizliklere ¢6zim bulmak ve AB
fonlarindan yiksek dizeyde istifade edebilmek ansadizmet etmektedir (Yilmaz ve
Dogan, 2013: 22).

Bununla birlikte tGlkede, piyasa ekonomisinin etk verimli birsekilde ilerlemesini
sgglamak icin “Bolgeseliktisadi Politikanin Ilkeleri” yasasi kabul edilrgiir. Bolgesel
kalkinmanin sglanmasi icin bu konuyla ilgili 6zel bir bakanlkusturulmasi yaklgmi
sadece Orta ve o Avrupa Ulkelerinde dgl Bati Avrupa’da da pek benzeri olmayan bir
durum olarak katmiza cikmaktadir. Giu Ulkede bolgesel politikanin gerekleri faaliyette
olan herhangi bir bakan icerisinde olsturulan yeni bir birime verilnstir. Ayrica Bolgesel
politikanin gelsiminde Cek Cumhuriyeti'nde gorilen en dnemli ol&gek Cumbhuriyeti’nin
Avrupa Birligi'ne Uyelik Basvurusu Hakkinda Avrupa Komisyonu’nun Ggiili belgesinin
1997 yilinda yayimlanmasi olgtur. Komisyon bu belgede “Cek Cumhuriyeti'nde b&igle
bir politika bulunmamaktadir” gosuani sunmg ve bu elgtiriler durumu buyuk olcide
etkilemistir. Boylece Aralik 1997°de secilmive 6zerk 14 bolgesel idari birimin kurulmasina
imkan veren yeni bir yasa kabul ediktm (Hasar, 2007: 5).

Sonu¢ olarak ifade etmek gerekirse, Cek Cumhuimygkt Bolgesel Kalkinma
Ajanslari devletten Bamsiz hareket etmektedir ve ilk kurulan OstravaMest ajanslari
disinda hicbiri devlet tarafindan kurulmagnr (Hasar, 2007: 18).

8. SONUC VE DEGERLENDIRME

Bdlgesellame hareketleri ve bdlgesel yonetim modelleri hekede farklilik
gostermekte, hatta ayni Uulke icerisinde farkli btdgde bile dgisik sekillerde
uygulanabilmektediringiltere ve Fransa Avrupa Bigliicerisinde, kendi llkelerinde bélgesel
esitsizligin ve dengesizgiin en cok goérundgill ulkeler arasinda yer almaktadirlbngiltere’de
bolgesel gtsizlikler, Fransa’da oldgu gibi ¢cok daha eskilere dayanmaktadir. Ancak
Fransa’da bolgesel politikalarin somut uygulamaldli Dinya Sav@’'ndan sonra
baslamisken, Ingiltere’de ilk bolgesel politikalar 1960'l yilldan itibaren uygulamaya
gecirilmistir. Polonya ve Cek Cumbhuriyeti ise bolgesgie hareketlerini 1990’lardan sonra
somutlgtirabilmistir.

Gunumiuzde Avrupa Bii Uye Ulkelerindeki bolgelerin ekonomik gghie adi altinda
gittikce Ozerklemesi ve yabanci yatirimcilarin cekilmesi adina katka yargi icerisine
girmesi, bdlgeleri bdlgesel kalkinma ajanslari stlumaya tevik etmektedir. Fransa'da
kurulan ilk bolgesel kalkinma ajanslarindan olasaske Bolgesel Kalkinma Ajansi irgiliz
Bolge Kalkinma Ajansi da bu gailtuda faaliyete bgayan ajanslar arasindadir.

Fransa’da tium bolgesel ajanslarin glbabulundygu DATAR gibi bir kurum
bulunmaktadir. Polonya'da ise Bdlgesel Kalkinmamslari Ulusal Birgi olan NARDA bu

85



<)
J Journal of Life

Economics

gorevi ustlenmektedir. Ancalgiltere’de ve Cek Cumhuriyetinde DATAR ve NARDADbg
ajanslar ve bakanliklar arasinda arabuluculuk ydyaiist yapr mevcut ggdir.

Ingiltere ve Fransa’da faaliyet gosteren kamu kgtuhiteligindeki bolgesel kalkinma
ajanslari, 1990’larda merkezi devletin kamu kayaskla desteklenmeye {famis, AB
Yapisal Fonlarinin bdlgede verimgekilde kullaniimasini ggamakla goéreviendirilngtir.
Ingiltere’nin 9 kalkinma ajansindan 8'i bakanliksidolusturulan kamu kurumu olma
niteligine sahipken, Londra Kalkinma Ajansi belediyelerafimdan kurulan bir kalkinma
ajans olma 6zelli tasimaktadir. Fransa’'da faaliyet gosteren ajanskubilediyeler ve 6zel
sektor tarafindan ofturulan kalkinma ajanslarseklinde faaliyet gostermektedir. Cek
Cumbhuriyeti’'ndeki kalkinma ajanslarindan 2’sgiddaki kalkinma ajanslari devlet tarafindan
olusturulmamsg ve ba&imsiz nitelik taimaktadir. Polonya’da ise fdangigta kamu kurumu
olarak kurulan kalkinma ajanslari genelde merkeizkiimet diizeyinde bir 6rgutlenme
sergilemektedir.

Goruldigu Uzere bolgesel kalkinma ajanslarinin bazilaanga’'da oldgu gibi yasal
diizenlemeler ve kanunlarla sturulmusken, ingiltere’de Bakanlik g1 kamu kurumu yani
Ozerk orgutseklinde orgutlenmekte, Polonya ve Cek Cumhuriyd&'nse kamu-6zel sektor
sirketleri seklinde faaliyet gdstermektedir. Ayrica bdlgesellkkeama ajanslarinin yasal
statiileri son zamanlarda merkezden daha 6zerk atnadina daha otonom hale getirgrga
da ozellstirilmi stir. Kurulus sekilleri ve kleyisleri Glkeden tlkeye ve hatta bélgeden bdlgeye
farkhilik gosterse de, bolgesealiae surecinde farkli politikalar izlense de, bélgdsakinma
ajanslarinin en 6nemli amaci olan, Ulkenin ekonokakkinmasina katki gamak, tim
bdlgesel kalkinma ajanslarini ortak paydada gtulan 6énemli bir etken olarak kamiza
ctkmaktadir.
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OZET

Yerlgik halk tarafindan ekosisteme zarar vermeden yapdaleneksel tarim faaliyetlerine turistlerin
katihmi ile gerceklgirilen agroturizm kapsaminda ortaya cikan yemjiliemlerden birisi zeytinya
turizmidir.  Zeytincilikle ilgili faaliyetlere dayla olarak ortaya cikan zeytinya turizmi kapsaminda,
yalnizca gastronomi @#l ayni zamanda dga ve kiltlrel unsurlar da yer almaktadir. Dlnyadgytin ve
zeytinygl Uretimi siralamasinda 6n siralarda bulunan Tulekiysahip oldgu cqrafi ve kilturel
cekiciliklerle zeytini butlnkirebilecek, boylelikle zeytinga turizmi konusunda 6ne ¢ikabilecek Ulkeler
arasinda yer almaktadir. Bu caina ile Ulkemizde gercekt&ilen zeytincilik faaliyetlerinin agroturizm
kapsaminda d&rlendiriime potansiyeline yonelik bir inceleme yamasi amaclanmtir. Zeytinya
turizmi konusunda 6nci olarak nitelendirilebilecelan Ulkelerin faaliyetleri g6z oniinde tutularak,
Ulkemizin zeytiny& turizmi potansiyeli ortaya konmaya galmistir. Calisma, agroturizm faaliyetleri
gelistirme gayesinde olan ve bunlarin gerceklgilmesi icin jbirli gi sergilemeleri beklenen bdlgesel ve
ulusal yonetim 6rgitlerine yol gdsterici bilgileursmasi agisindan énemgstanaktadir. Bunun yani sira,
Ulkemizdeki zeytin Ureticilerinin yeni bir pazararggek ekonomik kazanim gamalarina destek
olabilecektir. Aratirmanin, zeytiny& turizmi konusunda literatiirdeki bogun kapatiimasina katki
sgglamasi da 6ngorilmektedir.

Anahtar Kelimeler Agroturizm, Kirsal Turizm, ZeytingaTurizmi.
JEL Kodlari; L83, 013, 7232

! Bu calsma, 4-6 Mayis 2017 tarihlerinde Bursa’dgamanl olarak gercelden, ' International Rural Tourism
and Development Congress ve 6.Kirsal Turizm Korigrés sunulan ve 6zet olarak bildiri kitaggnda basilan
calisma gelitirilerek hazirlanmytir.
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NEW TRENDS IN AGROTOURISM: OLIVE OIL TOURISM

ABSTRACT

Oleo tourism is one of the new trends in agritowrighich is actualized through tourist participatiomo
traditional agricultural activities carried out bipcal people, without harming the ecosystem. Withen
scope of oleo tourism which is based on activitedated to olive production, not only gastronomyt bu
also nature and cultural elements are included.Keyr which is at the forefront of olive productiarthe
world, has high potential to integrate its geogragath and cultural attractions with olive and thuarc
stand out in oleo tourism. The purpose of this aede is to examine the potential of enabling cutren
olive production facilities in the country withihe scope of agritourism, considering the activitbgéshe
countries that can be described as the pioneerdén tourism. This study has importance for pravidi
leading knowledge to regional and national orgatimas which are expected to work in cooperation to
develop agritourism activities. It is also suppogedbe supportive for olive producers to enter awn
market segment and to obtain financial gain. Inidadd to that, it is anticipated that the researalill
contribute to closing the gap in the literatureatdd to olive oil tourism.

Keywords Agritourism, Oleo Tourism, Olive Oil Tourism, RliTourism.
JEL Codes L83, 013, 732

1. GIRIS

Gunumuzde hizlanan endustgitee, tarim teknolojilerindeki gelineler, geleneksel kirsal
sektorlerden edinilen gelirdeki gig gibi nedenler yizinden, kirsal alanlarda ekonomik
¢ssitlendirme ve alternatif gelir kay@a araysi ihtiyaci d@gmustur (Andereck ve Vogt, 2000).
Benzer birsekilde, bireylerin tiketim ajkanliklarindaki dgisimler, turizm sektérini de yeni
arayslar icine sokmstur. Desisen talebi kagilamak igin turizm sektorinde farkh 0Ordn
¢ssitlendirilmesine gidilmekte ve hizmet farkl bicierde turistlere sunulmaya galmaktadir.
Kirsal turizm faaliyetleri arayindaki turistlerin taleplerini kadama eliminde olan turizm
isletmelerinin sunduklari turistik Griin ve hizmetlginde gida bilgeninin éneminin giderek
arttigi gortlmektedir (Sharpley ve Sharpley, 1997; Hadl dig., 2003). Agroturizmin alt
kapsaminda gercekkrilen zeytinya turizmi; zeytiny& fabrikalar ve muize ziyaretleri,
zeytinygl tadimi, zeytin Urdnleri alverisi, turistlerin dinlenebilecg, calisabilecei ve
konaklayabilecg ciftlik hizmetleri, 6zel zeytin Urlinleri sunansteranlarda yemek yeme, fuar ve
festivallere katilmi icermektedir (Murgado vegdj 2011). Turkiye, zeytin ystiricili ginin
turizm ve Turk misafirpervegiiyle birlesmesi sonucunda, Ureticilere Urlnlerini sergileme,
ziyaretcilere (turistler) zeytin tadimini deneyimke, yoresel lezzetleri ve yemek kilttrina
kesfetme ve kirsal bir etkini 6grenme firsatt sganmasina yonelik zeytinga turizmi
gerceklgtirme potansiyeline sahip llkeler arasinda yer &tagr.

Son yillarda gastronomi w@&rap turizminin populerlik kazanmasi ve bu alardaydpilan
akademik cahmalarin da argl gostermesine paralel olarak bu saranalarin giginda benzer
alanlardaki camalara yonelinmektedir (Alonso ve Nortcothe, 20H)) ¢algma ile tUlkemizde
gerceklatirilen zeytin ve zeytinya Uretimi faaliyetlerinin  agroturizm kapsaminda
deserlendiriime potansiyeline yodnelik bir inceleme wamsi amaclanmgtir. Arastirmada
oncelikle diinyada ve Turkiye'de zeytin ve zeytigiyaretimi konusunda alan yazin taranarak
ikincil verilere ulgiimigtir.  Ardindan  zeytiny&  turizmi  konusunda  6ncl  olarak
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nitelendirilebilecek olan Ulkelerin faaliyetlerigalenmgtir. Son olarak tlkemizde faaliyetleri bu
kapsamda deerlendirilebilecek olansletmelere de dgnilerek, Turkiye'nin zeytinyd turizmi
potansiyeli ortaya konmaya calmistir. Calsma, zeytiny@l turizminin tlkemizde gedimine
katki sglamak amaciyla paydkra yapilan dnerilerin sunulmasiyla tamamlanmakt&zhlsma,
surddralebilir turizm faaliyetleri ve surdurilebilestinasyon yonetimi getirme gayesinde olan
ve bunlarin gercekyebilmesi icin gbirligi sergilemeleri beklenen bélgesel ve ulusal yonetim
orgutlerine yol gosterici bilgiler sunmasi acisindénem taimaktadir. Bunun yani sira,
ulkemizdeki zeytin Ureticilerinin yeni bir pazaraegek ekonomik kazanim gamalarina destek
olabilecektir. Aratirmanin, zeytiny@ turizmi konusunda alan yazindakishgun kapatilmasina
katki sglamasi da 6ngorilmektedir.

2. KAVRSAMSAL CERCEVE
2.1. Agroturizm

Agroturizm, bir yandan c¢iftlik ortaminda ¢gihken ayni zamanda ticari bir turizm trdnu
olusturan kirsal gletmelerin faaliyetlerinin sonucunda ortaya c¢iknaakt (Weaver ve Fennell,
1997). Bir baka tanima gore agroturizm, tarimsal alanlara, lanlatda uretilen drtnlere ve
tarim alanlarinda gercekl&ilen konaklama ve @rlama hizmetlerine dayali bir turizekli
olarak belirtiimektedir (Sharpley ve Sharpley, 199j. Literatlr incelenginde, ¢cok sayida
agroturizm tanimi ile karasiimaktadir. Bu tanimlarin G¢ temel konu ileskilendiriimek
suretiyle olgturuldusu gorulmektedir. (1) Agroturizm faaliyetlerinin geklsstirildi gi yerin
¢esidi, (2) tarimsal tesisin veya sunulan deneyimigidisu, ve (3) turistlerin katilabilege
aktivite caitleri olarak siralanan bu konulara doérdinci olasgkoturizmin gercekigirilmesi
icin ihtiya¢ duyulan seyahat aktivitelerini eklemekimktndur (Arroyo ve di, 2013). Civelek
ve dig. (2015) agroturizm faaliyetlerini kapsamli bgekilde inceledikleri caymalarinda
agroturizm faaliyetlerini gagidaki gibi siniflandirmglardir.

Sekil 1. Agroturizm Faaliyetleri

— Ozel Faaliyetler ve Festivaller

* Muzik Festivalleri, Tarim Festivalleri, Tatil Kutlamalari, Mevsimsel
Faaliyetler, Genglik Kamplari, Hasat Festivalleri, Duglnler

—1 Rekreasyonel Faaliyetler

e Kampgilik, Kus Gozlemciligi, At Biniciligi, Hayvan Besleme, Vahsi
Yasam Fotografciligi / Gozlemciligi, Sarap Yapimi, Antik Koy Gezileri

— Ciftlik Faaliyetleri

e Ciftlik Ziyaretleri, Tarim Uriinleri Satisi, Tarimsal Sergiler, Ciftliklerde
Konaklama, Kendin Topla Faaliyetleri, Agac¢ Kiralama

1 Egitimler

e Organik Uriin Yetistirme, Ciftlik Okullarn, Okul Turlar, Tarimsal Egitim
Programi, Egitsel Faaliyetler

Kaynak: Civelek ve @. (2015: 41) tarafindan derlenerek golirulan tabloya dayanarak yazarlar
tarafindan olgturulmustur.
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Kizos ve losifides (2007) agroturizmin, kirsal dimda tarim sektérinde ¢gdn Kiiler
tarafindan geftirilen ve esasen kicuk olgekli, aile veya koopéragletmeleri tarafindan
gerceklatirilen turizm aktivitelerini kapsadini ifade etmektedir. Philip ve gi (2010: 756)
tiplojik agroturizm tanimini olgturmaya yonelik yaptiklari ¢gimalarinda, 1) Gecnte ciftlik
olan yerlerde gercelgerilenler (Eski bir ciftlik evinde konaklama), Z)iftlik faaliyeti sturdiren
yerlerde pasif temasla gercejtiglenler (Ciftlik evinde konaklama vb.), 3) Ciikl faaliyeti
surdiren vyerlerde dolayli temasla gercgtiddenler (ciftlik drtnlerinin  yiyecek olarak
tuketiimesi vb.), 4) Ciftlik faaliyeti sdrduren yerde dg@rudan temasla, gosterimle
gerceklatirilenler (ciftlik aktivitelerinin gosterimi vb.ve 5) Ciftlik faaliyeti sirdtren yerlerde
dogrudan temasla, 6zgun hbiekilde gercekligtirilenler (ciftlik aktivitelerine katihm vb.) aohak
Uzere be farkli sekilde agroturizm faaliyetlerinin gercekibileceggini belirtmektedir.

2.2. Zeytinyaggl Turizmi

Zeytincilikle ilgili faaliyetlere dayali olarak caya cikan zeytinya turizmi, yalnizca
gastronomi dgil ayni zamanda dia ve kuiltirel unsurlar da binyesinde bulunduran bi
agroturizm ceidini ifade eden bir kavramdiZeytinyasl basta Akdeniz, Avrupa, Orta Ofu ve
Kuzey Afrika olmak tzere belli bir @pafi bélgenin kiltir ve mirasini temsil eden terbelgida
urinudar. Unesco tarafindan 2010 yilind&nganlgin Somut Olmayan Mirasi” olarak ilan
edilmistir. Ayrica, gastronomi ile turizm agisindan oneem&nan bir kiltirel biken olarak,
etnik gruplari ve uluslari ayiran bir gida miragarak biytk dnem tamaktadir (Henderson,
2009). Bu nedenle, zeytin ve zeytigyasadece bir gida trlind gk toplumun kaltdr, sglhk,
ekoloji, ekonomi ve turizm gibi ger alanlarinada etki eden ¢ok yonlu 6zelliklereisaaozal bir
miras olarak nitelendirilmektedir (Ruiz Guerra, D1

Zeytinyasl turizmi, zeytin yetiricili ginin ziyaretgilere acik bigekilde gerceklgtiriimesi
veya zeytin ve zeytinga ile ilgili yiyecekleri satma, yerinde ziyaret hieti sunma ve
konaklama imkani ggama gibi turizm hizmetleri ile birlgirilerek c¢sitli aktivitelerin yapilmasi
suretiyle gerceklgiriimektedir (Alonso ve Northcote, 2010). Zeytirgyaurizmi kapsaminda bir
yandan huzurlu bir ortamda kultirel mirasin payta salanirken, ayni zamanda zeytin ve
zeytinya isletmeleri ziyaretleri, zeytinya tadimi, zeytinygl satin alma, zeytinga 6zel trin
magazalarindan averis yapma, gastronomi faaliyetleri, zeytirgyanizelerini ziyaret, ilgili fuar
ve festivallere katilim, zeytinyga ciftliklerinde konaklama gibi ggtli hizmetler sunulmaktadir
(Murgado ve di., 2011). Bu aciklamalar gaultusunda, zeytinya turizmi kapsaminda sunulan
hizmetleri ve gercekigirilen faaliyetleri zeytinygl turizmi bilesenleri olarak adlandirmak
mumkindir. Buna gore zeytingiaturizmi arzini olgturan unsurlar olarak bdarkli ana bglik
altinda yapilan siniflandirnfgekil 2’de goérsel olarak sunulmaktadir.
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Sekil 2. Zeytinyagl Turizmi Arzini Olu sturan Unsurlar

Zeytinyagi
Muazeleri

Zeytinyag ||

isletmeleri . Turizm
& Satis Isletmeleri
Magazalan — Zeytinyagi b
Turizmi
Arzi
et b
Egitimler Festivaller
21 2]
Cahistaylar Etkinlikler

Kaynak: Yazarlar tarafindan ghurrulmustur.

Zeytinyasl turizmi, yeni gelen bir agroturizm faaliyeti olarak kamiza c¢ikmaktadir.
Modern bir pazarlama valétmecilik anlaysindan bahsetmek s6z konusigitiir. Tabii olarak
baslamis veya gelenekseflin 6n planda oldgu aile sletmeciligi uygulamalari yaygin olarak
gorilmektedir. Bu gletmelerin gekimine ivme kazandiran ve kazandiracak olan isezmnuri
sektori kapsaminda gercegtlglen faaliyetlerdir. Bu faaliyetlerin etkin veevimli bir sekilde
gerceklgebilmesi ve zeytinya turizminin surekli geliminin sglanabilmesi icin ilgili
paydalarin isbirligi icinde calsmasi buyik 6nem gamaktadir. Zeytinyg turizminin gelgimine
katki sglayacak paydgdar sadece turiznmglietmecileri ile zeytin ve zeytinga Ureticileri olarak
distiiniimemelidir. Bunlarin yani sira bakanliklardanledeyeliklere kadar, genel ve yerel
dizeyde yonetimlerin vegagim kurumlarinin siurece etkin bigekilde dahil olmalari gerekli
altyapi ve ustyapinin gmnmasi acisindan onemlidir. Ayrica zeytigygurizminin gelsiminden
dogrudan ve dolayh olarak en ¢ok etkilenecek olarelybalkin siireci anlamasi, sahiplenmesi ve
bu siurece aktif bigekilde dahil olmasi ariya ersimde dnemli bir unsur olacaktir.sAgida
Sekil 3'te zeytiny& turizminin gelsimine katki sg@layacak payddar goérsel olarak
sunulmaktadir.
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Sekil 3. Zeytinyagl Turizminin Geli simine Katki Saglayacak Paydalar

Zeytin Egitim
Ureticileri Kurumlari
j TUHZ’T] i Yerel Halk
Isletmecileri
Zeytinyag) ‘ Yerel
Bakanliklar )4 _ Y _g y _Yer
' */ Turizmi ________ Yonetimler

Kaynak: Yazarlar tarafindan ghurrulmustur.

Zeytinyasl turizmi mikro ve makro dizeyde ekonomiyegdadan ve dolayl katkilar
sgilamaktadir. Manisa ve gli (2013: 13) zeytin ve zeytingaturizminin ekonomiye katkilarini;
“zeytin tarimindan elde edilen zeytin, zeytigyasabun vb. Urdnlerin tanitilmasi, bu drtnlerin
uretim sureclerinin @tim seklinde gosterilmesi ve turistlere pazarlanmasyaratcilere kir
manzarasi rotalariyla zeytigaci ve zeytinyg elde edilmesi kiltirintn tanitiimasi ve Akdeniz
tarzi beslenme iginde tiketimi fazla olan zeytgypan tadimi yapilarak gastronomi turizminin
yayginlamasinin sglanmasi” olarak ifade etmektedir. Bu katkilar; dedel veya yerel
markalgmanin sglanmasi, zeytinya tuketiminin sadece uretilgi yerlerde gercekigmedisi
daha yaygin bir alici kitlesinin alturulmasi, zeytinya tiketim algkanliklarinin gejtirilmesi,
zeytinyap ile ilgili Uretimin gelitirilerek ¢aitlenen Urlinlerin pazarlanmasi, sadece gida urinu
desil yani sira hediyelik gya kapsaminda satyla gelir artsinin s&lanmasi olarak ggaltmak
mumkundur.

Dunyanin kdlttrel bir unsuru olan zeytin ile turiznbitenlgmesi Alonso ve Northcote
(2010) tarafindan dgl bir stre¢ olarak nitelendiriimektedir. Buna gargdrece yeni bir turizm
faaliyeti olan zeytinyg turizminin yapilandirilmasinin 6ntnde st sorunlar engeller
yaratmaktadir. Zeytinya turizminin yapilandiriilmasinda kalasilan temel sorunlar sagidaki
gibi siralamaktadir (Murgado, 2013):

« Turizm Urund tedarikgisi olarak strece dahil olalesindakisbirli gi eksikligi,

» Zeytinyasl turizmi sektorinde hizmet sunan personelgiti|m ve deneyiminde
noksanlik,

+ Isletmelerin altyapilarinin zayif olmasi,

» Zeytinyasl turizmine yonelik talebi artirmayi glayacak cekici turistik Granlerin
pazarda olmamasi

+ Interaktif pazarlamanin yetersiili

Literattre bakildiinda zeytiny& turizmi ile ilgili calismalarin oldukga yeni yapilmaya
baslandg gorilmektedir. Konuyla ilgili ¢cagmalar argtirma konusu olan Ulkeler agisindan
siniflandirildginda ;Ispanya (Ruiz Guerra, 2010; Lopez-Guzman e, @016; Murgado 2013;

94



AN
J 7.]0urnal of Life

Economics

Millan Vazquez de la Torre ve @i 2014; Alonso, 2015)italya (De Salvo ve di, 2013),
Avustralya (Alonso ve Northcote, 2010), Hirvatisi@uzi¢, 2014) gibi zeytinya turizminin
ivmelendgi Ulkelerin 6n planda oldiu gorilmektedir. Ulusal yazina bakgthda ise, zeytinya
turizmi konusunun kisitli bir inceleme alanina gabldusu gorilmektedir. Zeytinya turizmi
konusunda Manisa ve i (2013) tarafindan gercekt&ilen ve Ayvacik 6rngi Uzerinden
zeytincilik faaliyetlerinin alternatif turizm tlrte kapsaminda dgrlendirildigi arastirma projesi
dikkat cekmektedir. Gulhan (2016) tarafindan gelegtikilen bir diger calsmada ise Birgi 6rng
Uzerinde zeytiny@ turizminin potansiyeli dgerlendiriimektedir.

2.3. DUnyada Zeytinya Turizmi

Cok eski yillardan beri gercekl&ilen zeytincilik faaliyetlerinin genel olarak bitiketim,
mikro duzeyde ise agroturizme dhaolarak gercekligiriimeye baglanmasi zeytinya turizmi
kavramini ortaya cikargtir. Esas aktoriin zeytin ve zeytirgyaoldugu bu turizm etkinkinin
dinya genelindeki uygulamalarini incelemeden o6ndeya zeytinygl dretiminden kisaca
bahsetmek yerinde olacaktir. Uluslararasi Zeytimdayi (UZK), 2016 verilerine gore, yaklk
3,2 milyon ton olarak hesaplanan Dinya zeytiyéretiminin % 75,4’'0 Avrupa Birfi
ulkelerinde, % 5,9'u Tunus'ta, % 4,8'i Suriye’de ¥ 4,1'i Turkiye'de gerceklgmektedir.
Avrupa Birligi tlkeleri icinde siralamaya bakifginda ise ilk sirada % 52,4 ilspanya’nin yer
aldigl, ardindan sirasiylaitalya (% 27,7), Portekiz (% 21) ve Yunanistan'in {%,3) geldgi
gorulmektedir.

Zeytinyasl, diinyanin ana zeytin Ureticisi Ulke ollpanya’nin tarim sektori icin stratejik
bir konumda yer almaktadir. Bunun yaninda ekonoweikiltiirel agidarispanyol toplumu icin
onemli bir sembol nitefindedir. Ozellikle Endiiliis bolgesispanya’nin zeytinya Gretiminin
%72,40'In1 gercekigirmesi nedeniyle 6n plana ¢ikmaktadir (Gutiergsteedo ve @i, 2016).
Ulke genelinde zeytincilik, 308 milyon adete yakamytin @&acinin bulundpu yaklgik 2,5
milyon hektarlik bir alani kaplamaktadir (Millan dig., 2011). ispanya’nin, Diinya zeytin
uretiminin yaklgik yarisini tek bgna gercgeklgtiriyor olmasi, zeytinygn turizmi kapsaminda
onemli bir arz merkezi nitelinde old@gunu da gostermektedir (UZK, 2016). Ayni zamanda
UNWTO (2016) verilerine goréspanya 2015 yilinda yakl& olarak 1.401.600 turist cekerek
dinya genelinde en ¢ok turist ceken tclncu Ulkeugiim. Tablo 1'de Dlinya genelinde en ¢ok
turist ¢ceken ilk on Ulkenin son U¢ yila ait ziyagiesayilari ve bu Ulkelerin zeytinga Uretim
miktarlari sunulmaktadir.
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Tablo 1. Diinya Genelinde En ¢ok Turist Cekerilk On Ulke ve Zeytinyagi Uretimleri

Yillar 2013 2014 2015
Ulkeler Ziyaretci | Zeytin Ziyaretci | Zeytin Ziyaretci | Zeytin
Sayist Uretimi= | Sayist Uretimi= | Sayist Uretimi«

1 Fransa 83,6 4.8 83,7 1,7 84,5 5

2 ABD 70,0 12,0 75,0 5 77,5 5

3 Ispanya 60,7 1.781,5 64,9 842,2 68,2 1.401,6

4 Cin 55,7 - 55,6 2,5 56,9 5

5 |lItalya 47,7 463,7 48,6 222 50,7 474,6

6 Turkiye 37,8 135 39,8 160 39,5 143

7 Almanya 31,5 - 33,0 - 35,0 -

8 Birlesik Krallik 31,1 - 32,6 - 34,4 -

9 Meksika 24,2 - 29,3 - 32,1 -

10 | Rusya 28,4 - 29,8 - 31,3 -
Federasyonu

Kaynak: Diinya Turizm Orguti (UNWTO) ve Uluslararageytin  Konseyi verilerinden
yararlanilarak yazarlar tarafindan glirulmustur. [* Milyon kisi, ** 1.000 ton]

Tablo 1'de goruldgu tzere, genel olarak zeytiryaturizmi potansiyeline sahip olan
ulkeleri ayni zamanda turizm arzi ile turizm talebikesgtigi destinasyonlar olarak kamiza
ctkmaktadir. Dolayisiyla buradaki Uretimin genekelyinin artmasi, tiketime dayali olan turizm
sektoérine de dayanmaktadir.

Zeytinyazinin yluzyillardan beri siuregelen geleneksel Uretimig6sterimi, tematik
muzelerde sergilenmesi, zeytincilik ile ilgili getdestirilen fuar ve festivallerde tanitimi, zeytin
uretiminin gercgeklgtigi alanlara seyahat ve ziyaret gibi pek c¢ok etkinkapsayan zeytin-
zeytinygsl turizmi Ispanya’nin yani sira Akdeniz’e kiyisi oldtalya, Yunanistan, Portekiz,
Fransa, Fas ve Tunus'ta da gittikgce yaygmiaktadir (Murgado, 2013: 100-103). Zeytigya
turizminin gelsimine dayaliolarak, ceitli rotalar cizilmistir. Bu rotalar icindeki en 6nemli
rotalardan birisi, 2005 yilinda Yunanistan’da gpluwulan Zeytin Aaci Rotalari (The Routes of
the Olive Tree)'dir. Bu rotalar, zeytingaclarinin, edebiyatta ve hatta efsanelerde en ¢ok
bahsedilen bitkilerden biri olmasi ve Barisemboli olarak go6steriimesi Uzerine
dayandiriimaktadir. Zeytin bahcelerinin peyzajigeilistirildi gi ve Avrupa Konseyi tarafindan
kalturel bir rota olarak onaylangibu rota ceitli Akdeniz Ulkelerinin birlikte yer aldil bir
glizergaha sahiptir (www.olivetreeroute.gr). Bu lat@& yani sira zeyting@a turizminin
gelismiyle birlikte zeytin muzeleri de faaliyet gosteryeebaglamistir. UZK verilerine gore be
tanesi Fransa’'da, (i¢ tanesi Yunanistan'da, aleddtalya’da, on dokuz tanesspanya’da ve iki
tanesi Turkiye'de olmak Uzere 35 zeytin muzesi, tingggl turizmi kapsaminda hizmet
sunmaktadir (UZK, 2017).

2.4. Turkiye'de Zeytinyagl Turizmi

Ulkemizde zeytin ve zeytinga Uretimine bakildiinda, sirasiyla Ege, Marmara, Akdeniz,
Guneydg@u Anadolu ve Karadeniz Bélgeleri’'nin zeytin Uretimde 6nde gelen bdlgeler oklu
gorulmektedir. Ulkemizde zeytincilikleguasan yaklaik 320 bin aile §letmesi bulunmaktadir.
Bu isletmelerin % 14’G Tasi Zeytin ve Zeytinygl Birligi ve Marmarabirlik ortaklarindan
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olusmaktadir. Ulke genelindeki rakamlar incelgkidde, Tary Zeytin ve Zeytinygl Birligi
binyesinde yakkak olarak 23 bin ortan yer aldgi, yani sira Marmarabirlik’in ise yalde 31
bin ortggza sahip oldgu goérilmektedir. Zeytinya isleme tesislerinin il bazinda g&mina
yonelik bir inceleme yapilginda ise Balikesir (460)izmir (262), Aydin (72), Manisa (53),
Canakkale (37) illerinde Uretim izinli zeytinglaisleme tesislerinin ygunlastigi anlgilmaktadir.
Sofralik zeytin gleme tesisleri siralamasi incelegidde ise Gida, Tarim ve Hayvancilik
Bakanlgl verilerine gore Uretim iznine sahip sofralik Zeyisleme tesisi en fazla Manisa'da
(779) bulunmaktadir. Bu ili sirasiyla Balikesir 8Aydin (160),izmir (88), Bursa (81) takip
etmektedir (GUmrik ve Ticaret Bakah|l 2015). Zeytin ve zeytinga Uretimi konusunda
kapasitesi bu denli yiksek olan Turkiye, kiltirel dgzal guzellikleri ile bunu harmanlayarak
zeytinyal turizmi arzinda dnemli bir yer edinebilme potyedine sahiptir. Aagida Sekil 4'te
Turkiye'de zeytin Uretiminin bolgelere goregliami harita tzerinde gosterilmektedir.

Sekil 4. Turkiye’de Zeytin Uretiminin Bolgelere gore Dagilimi

1.Ege, 2. Marmara, 3. Akdeniz, 4. Gundeguld\nadolu, 5. Karadeniz Bdlgesi (Numaralandirma,
bdlgelerin gac sayisina ve Uretim miktarina gore azalan syagdmstir).

Kaynak: Gumrik ve Ticaret Bakagl) Kooperatifcilik Genel Muadurlgl, 2015 Yili Zeytin ve
Zeytinyasl Raporu

Yukaridaki sekil incelendginde Ulkemizde zeytinga Uretimi ile turizm sektérinin
gelismesi arasinda @ou yonla bir iliskinin s6z konusu oldtu gortulmektedir. ClUnkl zeytin
dretiminin gercekligtigi bolgeler ayni zamanda turizme ghaolarak turizm gletmelerinin ve
yatirnmlarinin da genel dizeyinin de yuksek @dugorilmektedir. Burada zeytincilik ayni
zamanda bir turizm arzi olarak da «amza ¢ikmaktadir. Bu arza olan talebin artmastudiame
baglidir. Turist bir tlketici ve turizm de bir tlketimolayl oldiguna gore bu bdlgelerde ve
yorelerde turizmin gejmesi ayni zamanda zeytin ve drunlerinesktalebin de artmasi demektir.
Bu artan talebin sonucunda uriin gercegedimi bulmy olur. Bu da Griindn fiyatinin yikselmesi
ve ciftcilerin toplam hasilatinin artmasi demel@daylelikle ciftcilerin hem refah dizeyi hem de
hayat standartlari yikselgnolacaktir. Dolayisiyla agroturizme geaolarak zeytincilge verilecek
Onem artacaktir. Bu da, tarimdagel sektorlere olan gécl onlegyralacaktir.
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3. SONUC VE ONERILER

Agroturizm kapsaminda, esasen tuketime dayalidailiylet olarak gercelkden zeytinygi
turizmi, tarim ve turizmin geitigi bolgelerde oldgu Uzere turizme I olarak ek bir talep
yaratma Ozelfiine sahiptir. Y6rede tum tarimsal trtunlereskalan bu talep agti, ayni zamanda
zeytincilik sektorind de olumlu yonde etkilemektediurizme bgl olarak olgan bu ek talep,
ariiniin hem fiyatini yikseltmekte hem de Grinineedggerini ortaya koymaktadir. Boylelikle
bir yandan zeytincilikle grasan ciftcilerin refah dizeyi, der yandan zeytincige verilen 6nem
artmaktadir. Zeytiny& turizminin etkin bir sekilde gerceklgtiriimesi i¢in turizm ve tarim
sektorlerinin  kagilikli  etkilesimleri gozetilerek, uygulamalarinin planlanmasi kiyénem
tasimaktadir.

Zeytinyasl turizminin Ulkemizde gefimine katki sglamak icin tim paydgarin birlikte
ve koordine olarak hareket etmesi gerekmektedirkdasamda, Bakanliklar diizeyinde Kiilttr ve
Turizm Bakanlgl ile Gida, Tarim ve Hayvancilik Bakaginin konuyla ilgili calsmalara
onderlik etmeleri, heniz klangic gamasinda olan uygulamalarin merkezi Bekilde
planlanmasini, desteklenmesini ve boylelikle glinin daha sglikli olmasini sglayacaktir.
Yerel yonetimler, yerel halk ve sivil toplum orgétl de alinan kararlar goaultusunda kendi
yerelliklerinde baarili uygulamalarin ve surdrdlebilir turizmin géanabilmesi icin sirece
mudahil olmahdirlar. Aynisekilde bata turizm fakilteleri ve ziraat fakilteleri olmakzére
yuksek@retim kurumlari da paydgtar icindeki yerlerini almali ve zeytinga turizminin
gelistiriimesi konusunda akademikgiém, proje ortaklgl ve dangmanlik hizmetleri ile destek
sgslamalidirlar.  Zeytinygl turizminin uygulayicilari olacak turizmsletmeleri ve zeytin
ureticileri de, benzersiz deneyimlersgamaya dayali bu turizm hizmetinin asli aktorlelarak
bilgi ve deneyimlerini paykmali ve sektorel dayagma icinde olmalidirlar.

Bu bglamda zeytinyg turizminin gelgtiriimesine yodnelik 6nerilerimiz  g@agida
siralanmaktadir.

+ Ulkesel ve bolgesel olarak zeytiyaturizm potansiyelinibelirlemek lizere envanter
olusturulmalidir.

» Basta Ege Bdlgesi olmak lizere Akdeniz ve Marmara Béljade turizm ile tarim
bltlinlemesini  s@layacak Ustyap! olusturulmali, yerel ydnetim Orgutleri agiyla
etkinlsstirilmeli, sivil toplum kurulyglar aracilgiyla desteklenmelidir.

»  Zeytinygl turizmine uygun yorelerdestrdirilebilir turizmanlaysl dogrultusunda,
turizm faaliyetlerin kalitesini etkileyecekaltyap! hizmetlerinin nitelgi ve niceligi
arttiriimahdir.

* Uluslararasi dizeyde zeytingia turizmi konusundabasarili uygulamalar ile
karsilastirma (benchmarking) yapilara&nitim ve pazarlamtaaliyetleri yapilmalidir.

* Basta kucuk/butik otel dletmecileri olmak Uzere faaliyette bulunan konakdam
isletmecileri, zeytiny@ turizmine entegre olabilirlikleri Gzerinden gkrlendiriimeli ve uygun
nitelikte olanlar bu dgrultuda yonlendirilmelidir.

+ Ozellikle yerel lezzetler hazirlanan lokanta ve toemnlar, yoresel zeytin &
zeytinyginin kullaniminin ve sunumunun arttirgdiyeni menuler olgturarak, zeytinyg
turizmine entegre olmalari §anmalidir.
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» Zeytincilik faaliyetlerinin ygun oldysu bu bdlgelere tur diizenleyen tur operatorleri
ve seyahat acentalari zeytigyaturizmine yonelik tur programlari ve zeytin rcal
hazirlamalari amaciyla bilgilendirilmeli ve destkielidir.

» Dogrudan zeytine yonelik festivallerin yani sirageti yoresel festivaller kapsaminda
zeytin ve zeytinyginin vurgulandil etkinlikler de gercekkgirilmelidir.

 Bu bdlgelerde yeni yapgenaya izin verilmemeli, dgal dokunun bozulmasini
Onleyecek imar yasasi ¢ikariimahdir.

* Bu bdlgelerdeki turizm faaliyetlerine gla olarak bdlgelerdeki yapiana ile zeytin
alanlari arasinda koruma kullanma dengegliasenalidir.

» Devlet tarafindan da zeytingapiyasasi ve fiyatlarin genel dizeyi dizenlennielid
Burada amag uruinun gercekgdende satiimasini g@amak olmalidir.

» Belirlenen bolgelerde zeytincilik ileguasan ciftciler ve zeytin ve zeytinga isleme
tesisleri sahipleri, turizm faaliyetlerinde bulunara icin s&lanacak kredi imkanlari, ulusal
velya uluslararasi proje ortakliklar vb. ileus edilmelidir.

*  Zeytinyagsl turizmi uygulayicilari, zeytinya turizmi kapsaminda ofturulacak yeni
is alanlarinda bgia ev hanimlari olmak Uzere yerel halkin istihdadiineesine oncelik
vermeleri konusunda bilinglendirilmelidir.

e Zeytinyagsl turizmi uygulayicilari, yerel destinasyon yonetingutleri aracigiyla
koordine edilmelidir.

* Bu isletmeler ve yerel halk, strdurdlebilir turizm biinin olusturulmasi ve turizm
hizmetlerinde kalitenin $danmasina yonelik@timlerle desteklenmelidir.
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ABSTRACT

The purpose of this study is to examine the relatip between type A personality structure and
entrepreneurship characteristics. For that purpoaeresearch was conducted on students who are
being educated in a public university in Turkey a@hd will to succeed, determination, practical
intelligence, innovation, independence and selffidence, which make up the entrepreneurship
characteristics, and type A personality charactiesis studied. In the literature screening corntedc

in relation to the research subject, no sufficianmber of studies were encountered which dealt with
type A personality structure and entrepreneurshigracteristics. In this regard, it is considerduit

the research will have a great contribution for bhahe academicians and implementers who are
working in the field, as well as for the literature

Quantitative research method was adopted and uzetthé research. Face to face survey technique is
used in this research for data collection. In tlesearch, “Entrepreneurship Characteristics” scale
was used based on the study carried out by Soliraz @014) in order to measure entrepreneurship
characteristics. In order to determine type A pa@ity characteristics, 8 rated Likert type scaled
7-article short form included in the studies cortdalcby Akta (2001), Erdgan and Zengin (2012)
and Yildiz and Ozsoy (2013) and developed by Bo(l$66) were used. The universe of the study
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comprises the students of management faculty whaobamng educated in 2016 — 2017 academic
calendar of a public university. For collecting Hata related to the research, easy sampling method
on 247 students was adopted, face to face surveyapalied and 14 of the surveys were not included
in the data set since these were not completdddfibut. Data obtained from 233 participants was
analyzed in SPSS 21.0 statistical analysis packaffvare. In the research, definitive statisticgave
used in order to demonstrate the general charasties of the samplesorrelationanalysis was used

in order to examine the relationship between tallsucceed, determination, practical intelligence,
innovation, independence and self-confidence, wtictstitute the characteristics of entrepreneurship
and type A personality, and reliability analysissaanducted towards scales used in the research.

Results of the correlation analysis carried out destrate that there is a r =0,647, p=0,001 level

statistically significant, positive direction andedium level relationship between type A personality
structure and entrepreneurship characteristics. iBes, the dimensions of practical intelligence

(r=0,517; p=0,000), will to succeed (r =0,547; p£MO0) and independence (r=0,508; p=0,000)

which constitute entrepreneurship characteristicaye a statistically significant, medium level and
positive relationship with type A personality sture. The relationship between innovation (r=0,398
p=0,000) determination (r =0,497; p=0,000) and setinfidence (r =0,501; p=0,002) dimensions and

type A personality structure was found to be diatfly significant, positive direction and medium

level.

Keywords Type A Personality, Personality Characteristics,trEpreneurship, Entrepreneurship
Characteristics

JEL Codes: L26, M10

1. INTRODUCTION

The concept of entrepreneurship has started to cumthe agenda particularly
following the industrial revolution and as the teotogical advancement got further pace, the
importance of entrepreneurship started to boostbEmtrepreneurs who succeed create new
jobs and create new employment opportunities and thave a great contribution in the
economy. Entrepreneurship, which today startedtoecto the agenda as essential economic
revenue sources of the countries, is started talmht as courses in the schools and as part of
training in various organizations and the spirieatrepreneurship is tried to be awakened in
the individuals.

As a result of researches conducted in relation etdrepreneurship, typical
characteristics of individuals having entreprenzharacteristics were determined with certain
frameworks and the characteristics pertinent toethteepreneur person were roughly drawn.
The concepts of entrepreneur and entrepreneurstie used to have the same meaning due
to habitual use and similarity of both words, hoesm\as a result of the studies conducted, it
was demonstrated that these two are different gaac€o put it roughly, an entrepreneur is a
person who sees the opportunities and acts acgbydientrepreneurship is the general name
given to the advance that is taken. When we ewvaleatrepreneurship as a process and the
entrepreneur as the owner of such process, diffekeimitions are made in the literature in
order to reveal different perspectives in relatitun the concepts of entrepreneur and
entrepreneurship (Arikan, 2004:46). In other worddyepreneurs undertake important roles
in the pace of societies towards modernity and thet only have a contribution in the
economic life, but also they contribute in imprayinthe quality of social life.
Entrepreneurship, which appears before us as teegs in which the entrepreneurs put these
roles into life, covers the action of producing deaand services by bringing together the
production factors such as labour, technology,tabpnd natural resources.
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When the existing studies in the literature aren@rad, the characteristics of
entrepreneur persons were identified and the diefind were made within this framework.
When we look at the basics of different personathracteristics, personality is defined as
the characteristics that are unique to a personitansdstated that every person has a unique
characteristic. In a definition made by Tutar (20 J®rsonality is created by such elements as
mood, character and capabilities, and that it cdaddspoken of personalities equal to the
number of human beings. Moving on this notion, iill wot be accurate to put
entrepreneurship into definitive patterns. Howevaursuant to scientific studies, certain
characteristics are defined to pertain to cert@opte within certain framework and persons
who bear all or part of these characteristics wexeressed to be individuals having
entrepreneur character.

2. CONCEPTUAL FRAMEWORK
2.1. Entrepreneurship

Numerous studies have been conducted on the comtephtrepreneurship and
different definitions were given by different resgeers by emphasizing the different
characteristics of entrepreneurship. Since entnsumship is a multi-faceted concept, the
researchers tended to make definitions towardsvtirés they have been conducting. When
the definitions in the existing literature are exaal, it could be seen that there are certain
common aspects in different definitions towardgepreneurship. Orienting towards what is
new and different and carrying out studies towands field as well as using the opportunities
are considered as the fundamental characteridtestepreneurship.

The concept of entrepreneurship has derived framatbrd “entrepreneurship” which
in French means fulfilling the needs and desiresldynching a business and through
innovation, and it was started to be used in diffierareas and in different meanings (Binks
and Vale,1990:119;ref.Aks0z et al.,2012). Entrepues have a significant function for the
development and progress of a country. Regardlesghether the efforts of entrepreneurs
succeed or not, they have contributions in the ttgteconomy and are important for the sake
of progress of a country. Since the concept ofegmémeurship is in direct relation with the
concepts of economy and technology, the importaheatrepreneurship for the progress and
development of a country is undeniable. Accordioghe definition made by Yilmaz and
Sunbdl (2009) “Entrepreneurs are the persons whientgke the motor function of the
progress and development power of a country”. Agaduld be understood from this
definition, the entrepreneur persons have an uaéimportance.

There are ongoing discussions on whether the paiisoatructures of the individuals,
or social environment or the trainings receivedeiation to entrepreneurship has more effect
compared to other on the appearance of entrepr&mpuAt this dimension of the subject, to
speak briefly on the opinions of researchers whphemsized personality as required by the
general framework of our study, researchers whohasipe the importance of personality
suggest that entrepreneurship has more risk takiegd to succeed and determination
characteristics.

Some definitions made in relation to entreprendgprsthich are included in the
literature could be mentioned as follows (Oren Bigkes,2011:71; Yildirim et al.,2011:193;
Yilmaz and Sinbil.,2009:21; Ozdemir et al.,2016;1Bkrnstein, 2011;ref.Kilic et
al.,2012:425).
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Tablel. Definitions of Entrepreneur ship

Author Definition

Ronstadt (1984) Entrepreneurship is the dynar_nic process of a r&hne
established which continuously increases

Stevenson, Roberts and Entrepreneurship is the orientation of individuedwards

Gousbeck other alternative opportunities other than the ueses that

(1985) it has.

Entrepreneurship is the process of a valuable rdifiee
created over time and efforts; it is the estimatioin
accompanying financial, psychological and sociaksi
and receiving monetary gift and personal satiséacti

Hisrich and Peters (1989)

Entrepreneurship is defined as the relationshivéen the
Shane and Venkataraman (200@xistence of profitable opportunities and the exise of
entrepreneur individuals.

It is the common name for the behavioral and iatéllal
actions demonstrated by the entrepreneur, for the
organization he/she created and the outputs asudt i

all these.

Top (2006)

Entrepreneurship is creativity, innovation, chaseiter
opportunities and taking risk, in addition to “cemting
the intellectual labor of human beings into ecormmi
value”.

Yalcintsg (2007)

Entrepreneurship covers the act of creating goaus a
services by bringing together the production factehich
are counted as labor, technology, capital and aktur
resources.

Yilmaz and Sunbul (2009)

It is process of continuously creating new market
opportunities for products and services, creating
Noruzi et al. (2010) innovations which could respond the needs of theida
products and services, and sharing these innowatath

the customers.

Entrepreneurship is to protect innovation in praduend
processes within the framework of social benefd, t
undertake risk, to develop up to date strategidspaficies
in accordance with environmental conditions.

Lee and Hsieh (2010)

Entrepreneurship is a person who recognizes the gap
Karahan and Ulusoy (2010) opportunities that occur in economy and in the mgrk
converts these into business idea and establishes a
commercial enterprise.

Entrepreneurship is the person who plans the waitk av
capability to make assumptions about the resources,
Ceylan (2012) coordinates human resources and ensures procesking
inputs and presents the output obtained to theurness

SO as to earn profits.

Source: Oren and Bickes,2011:71; Yildinm et al.,2011:198maz and Sunbiil,2009:21; Ozdemir et al.
2016:124; Bernstein,2011;ref Kili¢ et al.,2012:425
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When we look at the definitions made in relationetdrepreneurship, generally an
entrepreneur is a person who could take risk, bstcayce resources together, has a different
view point and sees what could not be seen hyita. of no doubt that every entrepreneur
wants to reach success towards the work for whedbhe is an entrepreneur and engages in
the work by taking risk, with the idea of becomisgccessful. Entrepreneurs do not easily
give up against failure and continue to work withl fefforts. In the researches that are
conducted in relation to the issue, it was fountitbat the entrepreneurs could make plans
towards future, have a leadership personality, hedeveloped analysis capability, could
make decisions rapidly, strong against stress,viaitine and creative (Bozkurt et al.,2012;
Balabanand Ozdemir,2008; Seydinbekuli et al.,2015:44).

2.2. Entrepreneur

Despite the fact that there are numerous reseassiteexplanations on the concepts
of entrepreneur and entrepreneurship, it is nosiptesto speak about a common definitions
on which there is an agreement (Koh,1996:13). @rehBickes state that the reason for this
disagreement is that both of the concepts havei-diotensional characteristics and they are
included within a broad framework (Oren and BigR64,1:70). The concept of entrepreneur
traces back to old times as regards its roots taisdai multidimensional concept. The concept
of entrepreneurship is handled by many disciplisash as management, foreign trade,
economics, business administration and psychology.

As we have seen above (Table 1) in the definittbas are made in relation to the concept of
“entrepreneur” in addition to the definitions oftespreneurship, we can have a detailed
information in relation to these two concepts if mve a holistic approach. Some definitions
made in relation to the concept of “entrepreneue’as follows:

Table 2. Definitions of Entrepreneur

Author Description

Binks and Vale (1990) It is defined as the persdmvihas become expert in taking
healthy and prudent decisions in relation to cafabon of
scarce resources

Titiz (1999) He is the person who use his capabdftproductivity in order to
reach beyond the situation which continuously exist
Emsen (2001) It is defined as the person who coesbwarious production

factors, undertakes risk, establishes his/ her bwsiness and
takes part in the production process and eventualtys at
earning profit.

Ireland, Hitt and Sirmon | He/ she is the person who identifies and uses pp®rtunities
(2003) which have not previously been recognized by angise

Agca andYOruk (2006) | An entrepreneur is the person who follows the oppities and
undertakes any type of risk for reaching his/herppse when
he/she takes such opportunities.

Top (2006) It is a concept which takes the indialdas basis and emphasizes
the special capabilities, skills and mental capexitof the
individual, and it is the work of acting in orden tonstruct
resources and capacities which could shape theefutuerms of
strategic competition and creating value with thHdsgand
actions.

Yalcinta (2007) He/she is the person who takes risk byiobafter opportunities,
innovations and creativity in order to reach therexnic value.
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Karahan and Ulusoy He/she is the person who determines a need, coiteitgo

(2010) business idea and opportunity, undertakes the tis&s could
arise and establishes a commercial enterprise.
Bozkurt (2011) An entrepreneur is the person who brings the prooludactors

(labor, raw material, other assets) together byatorg bigger
opportunities.

Hattab (2014) An entrepreneur is the person who sees and evallagness
opportunities, brings together required resourced acquires
benefits from these and launches the suitable radto being
successful.

Source; Karasakal et al., 2013:137; Yildirnm et al.,2012193; Oren and Bickes, 2011:71; Ekici,2016.

An entrepreneur could briefly be defined as thespemwho establishes an enterprise
and who carries out the activities of this entesgriln the researches conducted on
entrepreneur persons, it was determined that twere many factors which come from birth
and which orients them towards becoming entrepremethe process of formation of their
personalities, as well as many external factorsciwiwere effective in the formation of
entrepreneur spirit such as training and envirortmen

Today an entrepreneur is accepted as the persoremdeges in economic activities
and who could create social benefit from thesevdiets. An entrepreneur could be defined as
the person who brings together the production gietsy is responsible for finding market area
for production and who has the ability to find tlequired financial resource.

It is another issue which is frequently emphasizedelation to the entrepreneur that the
entrepreneur person has certain characteristiasoRa characteristics of an entrepreneur
could be counted as risk taking, need for suc@stshaving entrepreneur potential. .

2.3. Entrepreneurship Characteristics

Entrepreneurs act taking into account the possibilhat they could fail before
engaging in an entrepreneurship and the expectaftonsuccess also affects such
characteristics as the financial power, ambitiovgrgy, experience and will to succeed. These
characteristics which significantly affect the epireneurship potential rely on the personal
characteristics of the entrepreneur (Alpkan et26l02).

While the entrepreneur catches the opportunitiesclwheveal the potential and
evaluates these opportunities and demonstratesligcthe work which he/she wants to
realize with the feeling of success, he/she is edspiired to take into account his/her social
environment and organize it (Oren and Bickes,204)1:The fact that the problems solving
abilities of individuals who have entrepreneurspgiential is high and they also have high
level of effective hum interaction and convincingake it easy for the entrepreneurs to
organize their environments.

While the entrepreneurship potential could ariseaasesult of trainings that are
received in relation to entrepreneurship, it magoabrise in individuals who have the
entrepreneur personality. Studies carried out detnate that the entrepreneurship potential
increases in individuals who receive entrepreneprshining.

Hisrich and Peters (1992) defined the personal adbaristics of a successful
entrepreneur as follows: High level of desire fasrky creative thinking, braveness, passion
and determination, imagining power, being open atidkntive to change, having the
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capability of making someone believe and convinciogpability of expressing oneself
verbally and in writing, passion and excitementéonplete a work, having managerial and
leadership capacity. In addition to these charsties, it is also expressed that
entrepreneurship is also affected by the concdptmer control focus, enduring uncertainty,
risk taking, self-confidence and innovation (Byggaand Minniti,2000).

Taking into account other definitions in the liter@ and explanations made in
relation to the characteristics of entrepreneusqeality, various different concepts arise.
Since it is not possible to explain all of thesaaapts in relation to the issue, emphasis will
be on will to succeed, determination, practicaklilgence, innovation, independence and
self-confidence, which are considered to be closelgted to personality structures and this
study.

* Will to succeed

Will to succeed could be expressed as one of ttispensable characteristics for an
entrepreneur. Will to succeed could be defined amoéivating power which triggers the
entrepreneur and gives him/ her the passion to vawiards his/her purpose. Will to succeed
is one of the fundamental determinants for conlbgdany works in a successful manner
(Hansemark,2000:634).

Will to succeed, which significantly affects entrepeur behaviors and which has a
very important role to play in accomplishing thérepreneur, provides the motivation which
the entrepreneurs need for becoming successfulhesmds the reason for the high potential of
entrepreneurs to demonstrate behaviors towardsepeatreurship compared to other
individuals who do not have entrepreneur spiritlfki®96:14; Oren and Bickes,2011:73).

Individuals with high will to succeed focus more @meir targets in order to be
successful, calculate the risks and tend to haketaking tendency, and interpret the events
according to the change potential. (Champoux, 1I888ref. Ceylan and Demircan,2002:4).

* Determination

One of the leading characteristics of an entreprengerson is that he/she is
determined.Since the entrepreneurs make investments towaedsrtknown, to create a new
sector or to launch into a new sector, it is hightportant that they are determined in the way
they entered in order to succeed. Being determamednot being in hesitation in investments
to be made, is highly important for reaching theyets. If the entrepreneur tends to orient
towards other works and things rather than focusimdnis/her own business, his/her efforts
will give no results and its attempts will end apfailure.

e Practical intelligence

An entrepreneur person should have a practicalliggace. How the entrepreneur
person benefits from the events, how he/she coasltlte events and what sort of a lesson he/
she derives out of the events that occur, are gontant factor for the entrepreneurship to
reach success. No doubt that there is relatiorisiyween seeing the opportunities which no
one could see and having a practical intelligemdg@ch is always mentioned in relation to
entrepreneurship. An entrepreneur person enters ant economic activity when he/she
engages in an entrepreneur activity and it couldsdud that the risk exists always in the
economic activities. Investing in an unknown subgaca market is always defined as highly
risky. Brindley (2005) and Bozkurt and Erdurur (3DXefine risk in economic life as the
possibility of facing loss in decisions on whiclpatential benefit earning is based, due to the
high uncertainty that exists in connection with #teucture of the environment (Brindley,
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2005: 145;Bozkurt and Erdurur,2013:60). In thigarel, the entrepreneur works for
calculating and tolerating the risks with his/heagtical intelligence and earn profit. The
entrepreneur having a practical intelligence is ongnt for the entrepreneurship to reach
success.

e |nnovation

Entrepreneur is a person who presents innovatioms taes to reach success by
putting innovation to the field. The term innovatis defined in general as developing a new
product, entering into a new market, creating a séwcture and engaging towards a new
trend. An entrepreneur person should not be clas@gnhovation, be open to new things and
closely follow new developments. As a matter ot f&at entrepreneur exists with innovations,
and the entrepreneurship occurs as a result ofvaviesv, a new method, a new organization
etc. It is not possible to engage in a new initaby repeating the old and remaining closed
to innovations. For that reason, entrepreneursidhmipersons who are open to innovations
and who chase after new things.

* Independence

It could be seen that individuals who have entmegue characteristics do not work
under the order of others, have high emotions tdkwadependently and act with the notion
of having their own businesses. Individuals whoehan entrepreneur spirit do not become
happy by working in fixed and monotonous works #émely tend to demonstrate something
with their own efforts. Will for independence, whits an important factor for the enterprise
to succeed, continuously triggers the individualowtinas an entrepreneur spirit and they
demonstrate different things, engaging in initiesito become boss of their own businesses.

« Sdf-confidence

The entrepreneur should first of all trust in hitfidgerself and believe that he/she will
end up with success. It is important for one whwly starts a business and who carries out
he work to be determinant so as to reach to suc&sse the entrepreneurs invest in the
unknown, they need to be prepared against the gmabthey encounter or could encounter
and should have belief that they could overcomeptimdlem in question. An entrepreneur
should believe that he/she could fulfil the reqguiests of the work when he/she starts the
work, and continue his/her actions by making otbeople around him/her believe he will
succeed. Since starting a new business also braggsher the risk of failure, many people
tell to the entrepreneur that his/her initiativellWwail and he/she will lose time, so the
entrepreneur should have full self- confidence rideo to avoid such negative rhetoric and
fulfill the initiative that he believes.

2.4. Personality Structure

Personality is the whole of characteristics unitputhe individual which separate him/
her from others. Personality is evaluated as a evhadl physical, mental and spiritual
characteristics. When we speak about personaligyumderstand all of the characteristics of
an individual such as emotions, thoughts and behsawhich make him/ her different from
other people in addition to his/her objective amtbjsctive aspects which are unique to
him/her. In other words, personality could alsodxpressed as the sum of characteristics
which make an individual himself/herself (Tutar,2D1There are many roles played by
different factors ranging from genetic factors tocial environment in the shaping of
personality. Even the books read, films and TV paogs watched by the person etc. are
effective on the formation of personality.
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The personality of an individual affects his/ helole life and habits. Persons are
defined with personality characteristics while aughg their lives. Although personality
characteristics are expressed as qualities thatragele to individuals, it is possible to define
personality characteristics within the framework oértain patterns, as it has been
demonstrated by various researchers. For exantpie,not possible to make a definition
indicating the characteristics that an entreprengenson should bear while stating the
characteristics of an individual who has an en@epur character. These qualities expressed
are defined in certain frameworks to categorizemth&uch as personality characteristics.
When we look at the studies conducted in relatmithe issue, it is possible to define the
personality type as a system which ensures undelistg what the individuals do for which
reason, as well as understanding the natural tereerof individuals in their unique
preferences (Balkis,2003).

For researches that are conducted in relation tsopality, different scales and
different indicators are used and in such diffenesgs scientific validity and reliability have
been ensured. This situation arises from the faadt personality states for characteristics that
are unique to people, which means that there #iereht characteristics equal to the number
of people. In order to carry out scientific studies relation to the subject, different
researchers made different groupings and trieduiotipe personality characteristics into
certain patterns. Since this study will focus mare the relationship between type A
personality and entrepreneurship, the type A angkBonality characteristics suggested by
Meyer Friedman, who is a cardiologist, and Rosenmaglation to personality types will be
emphasized.

Individuals demonstrating type A personality chégdstics are sensitive against time
and they have a hasty characteristic. They lovapatition, like working and they devote
themselves to their works. Individuals who haveetyp personality generally walk fast, talk
fast, and try to make several works at a time. dhesr®f such character could fall into stress
very quickly and they could be stressful even undermal conditions (Lelord and
Andre,1996) Individuals with type A personality cheteristics are continuously in a rush and
they always tend to do something. These kind opleegenerally fail in time management
(Aytag,2002).

Individuals demonstrating type B personality cheeastics are not that much
competitive and as opposed to individuals demotstyaype A personality characteristics,
they are the ones who devote themselves less itowbek and they are not in a rush with
time. Individuals demonstrating type B persoatitaracteristics have a more balanced and
relax approach towards their work and social livieslividuals with type B personality
characteristic feel themselves safer. They are paotectionists, they are not excessively
ambitious, as opposed to those who demonstrate Aypersonality, they have a rather
malleable and hard to get angry type of characteurr(a,2005). Besides, people
demonstrating this type of personality have a éegsting character and they do not engage in
haste, are calm, not in rush, and use time a monefartable way (Yurtsever,2009:65).
Individuals demonstrating type B characteristic wnieow to enjoy the work they do, they
work regularly and calmly (Gliney,2000:446)

2.5. Literature Scanning Towards Personality Structure and Entrepreneurship
Characteristics

When the literature on entrepreneurship is studieguld be seen that the subject of
personality has been the issue of many studies frash up to now from the point of view of
the management science and entrepreneurship. \Whaemresd in this regard, it could be seen
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that there are researches in the literature whiathysherelationship between personality and

personality characteristics and entrepreneurshipeiWconsidered from this aspect, it is

possible to make derivations in relation to busnesd working areas by establishing

relationship between personal characteristics ofsqres and their desire to become

entrepreneurs, which should be done by academiglam are dealing with the science of

management, as well as implementers in the areahendntrepreneur persons themselves.
Meanwhile these derivations make it possible t@meine the characteristics of entrepreneur
persons through personal characteristics and derating their entrepreneur capabilities.

Based on this notion, the following part generalaluates the studies related to personality
and entrepreneurship.

There are numerous studies which asserts thatpeatreurship is a form of activity
which arises with the combination of various pesdity characteristics. Together with this, it
could be understood that many researches which iegaentrepreneurship up to day
contained certain common concepts in their entreaneship characteristics. It is possible to
list the characteristics commonly expressed in litexature in relation to entrepreneur
personalities:

University students who are enrolled in higher edion are considered as potential
entrepreneurs. In the relevant literature, it @tvto note that there are numerous researches
towards determining the entrepreneur personaligrastteristics and entrepreneurship trends
of university students. It is noteworthy that tlisue has become an intense focal point from
the aspect of academicians. However, when the esudionducted in relation to
entrepreneurship are examined, it could be seentliearesearchers approach to the issue
from different aspects.

In a high majority of studies conducted, the emtapurship trends of university
students have been tried to be determined (BalabanOzdemir,2008; Awar,2007; Fidan
and Sunbul,2009; B@ner and Altunglu,2010; Bozkurt,2006; Akyiz et al.,2006; Fidan and
and Ciftci, 2010jrmis and Barutcu,2012; Kejeet al.,2012; Bilge and Bal,2012). In addition
to these studies, there are some others which datil the relationship between
entrepreneurship and individual and cultural chargstics (Carik¢t and Koyuncu,2010).
Also the literature related to factors that affemttrepreneurship trends (Oriicii,2007;
Orman,2009) is also among the issues of research.

When the literature is researched, there couldeles sesearches which are directed
towards determining the entrepreneurship charatiesi of students who are in higher
education in different countries (Koh,1996; Wangd &ong,2004; Franco et al.,2010; Linan
et al.,2010). In a study conducted on 54 MBA stisiém Hong Kong, it was determined that
the trend towards entrepreneurship was highly tieé with the need to succeed, need for
independence, tolerance against uncertainty, agkng trend, self- confidence and being
innovation (Koh,1996).

There are researches towards determining the eeteyw characteristics and
entrepreneurship trends of students who are inenighucation in Turkey. When the results
of these researches are examined in general, ld @@udemonstrated that a high majority of
students who are receiving higher education in éytkave a desire to do their own business
in the future. Results of the study conducted bylsiot (2006) among undergraduate students
who are enrolled in economics and administrativéermes in Sakarya University,
demonstrated that the students want to do their lmwginesses in the future. Studiesiiis
and Barutcu (2012) also highlight the same resulis.the study in question, the rate of
students who want to establish their own businesses determined as 76.7%. In another
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research conducted in this ardéamis (2003) demonstrated that, in his study conducted o
entrepreneurship trends in university students ishiBk, a high majority of students of
44.8% intended to establish their own businességiiAet al. (2006) demonstrated in the
study they conducted in Rize among 363 high schadl university students that 33.3 % of
the students aimed at becoming a high level manageicompany after graduating from the
school, and 66.7 % indicated that they wanted tabéish their own businesses.

[scan and Kaygin (2011) also determined in their ystumbnducted among
undergraduate students being educated in Kirik&ate Kars that the rate of students who
indicated their possibility to establish own busseafter graduating the school to be 50 %
was 28.8 %. In many researches conducted, it dmilghderstood that the university students
have a significant desire to establish their owsimess. However, in some of researches
conducted on university students, it could be shanresults are obtained which are contrary
to the findings above. In a research conductedBajaban and Ozdemir (2008) on
Management Department students of Sakarya Uniyersivas determined that only 21.4 %
of the students wanted to perform their own busiegsn the future. Together with this, it
was determined that a high portion of the studpl@aned to worked in the private sector in
the future (% 52). On the other hand, in the stoflyiscan and Kaygin (2011), it is
demonstrated that, despite the high rate of stsdeho want to have a business idea and who
intend to establish their own businesses, the resgsothey gave to the question of the sector
which they intend to work show that they do not tvemengage in any entrepreneurship
activity. As a consequence, almost all of the stiglé% 91) want to work in a career position
in public sector.

In numerous works that were conducted towards uoheténg the entrepreneurship
trends of university students, it was demonstrdated the trend for entrepreneurship was
related to demographic factors such as genderaadesducation. When the studies carried
out are examined, it could be seen that theresigraficant relationship in particular between
gender and entrepreneurship. In this regard, iossible to say that the boy students have
more entrepreneurship characteristic compared tosgidents (Ayar,2007; Cansiz,2007;
Orman,2009; Yilmaz and Sinbul,2009; gaoer and Altungiu,2010; Bilge and Bal,2012)
Another demographic element which affects entregueship is the age group (Orman,2009).
Bozkurt (2007) indicates that there is a tight tieleship between age and entrepreneurship.
Sinha’s (1996) research supports this result.

A research was conducted Iblyicioglu et al. (2009) on students of Mehmet Akif Ersoy
University Zeliha Tolunay Applied Technology and hd@ement School, Veterinary and

Training Faculty. 241 students attended this mebewhich was carried out in 2009. The
research studies whether the family factor has iamact on the formation of students’

entrepreneurship type preferences and on the eatreygr characteristics they have. It was
determined that the demographic characteristicanéqts and their living standards have an
effect on the children having entrepreneur chareties and on the entrepreneur type
preferences. Besides, it could be said that stsdevtiose parents had a successful
entrepreneurship process are more effective comperethose whose families have no
relationship with entrepreneurship in relation tisK taking” and “effective use of resources”

characteristics.

In the research conducted bipcioglu and Taer (2009) on the students in
Management Department of Bilecik University and Dwpmar University, a scale was
applied on students which comprised such expressagnneed to succeed, internal control,
tendency to take risk, being innovative, self-asteand showing tolerance against
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uncertainties, which are the sub-dimensions ofepnémeurship. They obtained significant
differences at sub-dimensions “tendencies to tél€ fbeing tolerant against uncertainty”
and “self-esteem” of entrepreneurship.

A survey was applied by Bozkurt (2006) as parthed study titled “Importance of
Personality Characteristics in Entrepreneurshipd€any” in order to measure what type of
impact the personality characteristics and demdugcapcharacteristics have on the
entrepreneurship tendencies of students in Ecorsoamd Administrative Sciences Faculty of
Sakarya University, As a result of the study, desphe fact that the mass feels a need for
success, they are uncertain in relation to riskntgkolerance against uncertainty, innovation,
self-esteem and control center. Besides, when é@xamined if there is any difference in
relation to gender, no significant difference wasrfd in terms of risk taking and uncertainty
tolerance among men and women. In addition to thespite the fact that they have a low
level in terms of bearing the characteristics dfepreneurship personality, they are found to
be in tendency to establish their own businesséseiriuture and they consider to realize this
with their personal savings. Besides, they ten@ddk in a prestigious work in private sector
if they fail to establish their own businesses.

In their studies conducted on the students of BalrkUniversity Bandirma Faculty of
Economics and Administrative Sciences ManagememaBment, Kili¢, Keklik and Cali
(2012) tried to determine the entrepreneurship attaristics of university students.
According to the findings they obtained, it was daded that boys were more innovative
compared to girls.

In his study, D@an (2013) aimed at determining the factors whicliecaf
entrepreneurship trends of senior students in #waltfy of economics/ economics and
administrative sciences of some universities asdarching the impact of main demographic
characteristics on these factors. As a result atissical analysis of the data obtained, the
factors of being reliable and undertaking respahsiprisk taking, being outwards, being
open to criticism, being conservative and in harydreing emotional and imaginary, being
tense and having the ability to forecast had araghpn the entrepreneurship tendencies; and
the factors of being ambitious and competitiveficlifty to establish new business, avoiding
risk, establishing and operating own risk, familypgort and humanism factors had impacts
on the statements related to entrepreneurship.trend

A survey was applied by Ozdemir et al. (2016) ia titcupational school of a public
university in order to study the impact of riskitaktendency and need to success, which are
among the personality characteristics of studemtshe entrepreneurship potential, and it was
concluded in the research conducted that the needidcess and risk taking behavior had
positive impact on the entrepreneurship potential.

When the literature scanning done in relation ® rasearch subject is examined, it
could be seen that there were studies covering émérepreneurship tendency,
entrepreneurship potential and demographical ctemmatics. However, the fact that there
were no sufficient number of studies which studileed entrepreneurship characteristics of
Type A personality structure, points out that tl@search will have a significant contribution
on the academicians and implementers who workigfigsld as well as to the literature.

3.METHOD
3.1. Objective and Importance of the Resear ch

The purpose of this study is to examine the ratatiiqp between type A personality
structure and entrepreneurship characteristics. fdsearch is important in terms of
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demonstrating the relationship between the entrepne aspects and characteristics of
students who are potential entrepreneur candidaftefsiture and the type A personality
structure, and designing a model towards the impdcpersonality characteristics on
entrepreneur activities.

3.2. Sample and Data Collection

The sample of the research comprises students whloima education in the
management faculty of a public university. Theadat the research was obtained through
easy sampling method and face to face surveys 288 students were determined on the
basis of volunteerism. 247 of the questionnaines$ were handled to the students to be filled
out by them were returned, and 14 of these weré¢ &efside assessment due to various
shortcomings. A total of 233 questionnaires wakem into evaluation.

3.3. Research Mode

The following model was developed in lien with tbbjective and assumptions to
determine the relationship between “Type A perdpnakructure” and “entrepreneurship”,
the dimensions and the aspect of the relationshifhe model, the relationship between type
A personality and entrepreneurship was demonstrdtee basic assumption of relationship
model between type A personality structure and epnéneurship was that there is a
statistically significant relationship between typepersonality and entrepreneurship which
comprises such sub-dimensions as will to succeetermination, practical intelligence,
innovation, independence and self- confidence, lwh&mphasized the entrepreneur
characteristics of people. For that purpose,; dypothesis was established, which read as
“there is a statistically significant relationshigtween type A personality structure and
entrepreneurship characteristics”.

ENTREPRENEURSHIP
CHARACTERISTICS

* Will to Success
TYPE A » Determination
PERSONALITY < * Practical
STRUCTURE * Intelligence
* [Innovation

* Independence
* Self-Confidence

Figure 1. Research Model

3.4. Scales Used in the Research

In this research, in order to determine the engnegurship characteristics of participants, the
studies ofSummer (1998) and Brice (2002) were taken as bBssides, the scale which was
adapted into Turkish taking into account the studhych was carried out by Awar (2007),
was used benefiting from the study of Solmaz €2@14). In this regard, the scale in question
comprises the dimensions of will to succeed, detation, practical intelligence, innovation,
independence and self-confidence. The entreprshigucharacteristics scale was used in the
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research after being adjusted according to the rLikgpe scale of 5 (1. Strongly
disagree...........5: Strongly agree) comprising 22 stet#s.

In this study, in order to determine the charasti&s of type A personality structures
of participants, Short Form of Bortner Rating St§®&FBRS) was used, which was also used
previously by Akta (200), Erdgan and Zengin (2012) and Yildiz and Ozsoy (2018 T
short form of the scale in question is a scale amimy 7 statements of Likert type (8
degrees) and the median of the scale is 4.50.

4. DATA ANALYSISAND FINDINGS
4.1. General Characteristics of the Participants.

% 53,2 of participants are women and % 90,1 ard Agewveen 17-22. %54,5 of ages
of participants is between 20-22 interval. When ti@nthly incomes of the participants are
taken into account, more than half of the partictpehave an income of 1000 TL and less
(%52,4).

4.2. Will to Orient Towards Entrepreneur ship

Findings related to definitive statistics obtainadelation to wills of participants to
orient towards entrepreneurship are as follows.

Table 3. Will to Orient Towards Entrepreneur ship

Which isthe sector you want to work in following your graduation? f %
Public Sector 44 | 18,9
Private Sector 128| 54,9
Family Business 10 4,3
Own Enterprise 51| 21,9
Has any of your family member s established and managed his/ her f %
business?

Yes 130| 55,8
No 103| 44,2
Do you plan to establish your businessin the future? f %
Yes 161| 69,1
No 72 | 30,9

Findings in Table 3 demonstrate that around 55%@fparticipants intend to work in
private sector after graduating from the managerfentity and that they indicated to have
one family member who established and managecdarisbusiness. Rate of participants who
are candidate entrepreneurs who want to estabfishn@anage their own business in the
future is 69,1%.

4.3. Definitive Statisticsand I nternal Consistency Analysis

The statements in “Entrepreneurship Characteristissed in the study were arranged
according to Likert type scale of 5 and among therage values obtained as a result of
analysis of dimensions included in the scales,ghsbkich are under 3 stated for negative
judgment and those above 3 stated for positivemedy (1:Strongly Disagree ..... 5:Strongly
Agree) The statements in “Type A Personality Strtgt scale were arranged according to
Likert type scale of 8 and among the average vabi#ained as a result of analysis of
dimensions included in the scales, those whicluader 4.5 stated for negative judgment and
those above 4.5 stated for positive judgment. Dsien averages demonstrate average,
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arithmetic value in relation to a factor; and s&addeviations indicate the status of closeness
of responses of individuals to one another. Thadstad deviation being small indicates that
the tendencies among individuals in terms of factse close (homogenous), and the standard
deviation being big indicates that tendencies antesgonders move away from one another
(heterogenous) (Gurbuz, 2006). In short, the faat the standard deviation is small indicates
that deviation from the average is low, and th& ftigh indicates that deviation from average
is high.

Table 4. Definitive Statistics and Findings of Internal Consistency

: : Standard SlElreere Cronbach

Dimensions Average o Error of

Deviation Alpha

Average

ENTREPRENEURSHIP
(GENERAL) 4,07 0,03 0,48 0,767
Will to succeed 3,87 0,05 0,68 0,774
Determination 4,22 0,04 0,63 0,742
Practical intelligence 4,07 0,04 0,61 0,711
Innovation 4,42 0,04 0,65 0,828
Independence 4,08 0,05 0,74 0,651
Self-confidence 3,53 0,06 0,94 0,635
TYPE A PERSONALITY
STRUCTURE (GENERAL) R Gitle UiRE Gl

When we look at Table 5, we see that the averagmwépreneur aspects was 4,06;
and the averages pertinent to characteristicsecklat type A personality structures was &,1.
could be seen that the innovation (4,42) and determination (4,21) dimensions among the
dimensions pertinent to entrepreneurship were to be highlighted from the point of view
of averages.

In this study which was conducted on examining ithl@tionship between type A
personality structure and entrepreneurship chaistits, the statements of “Entrepreneurship
Characteristics” which comprises 22 statements \pegpared in the form of Likert scale of
5, and statements related to “Type A Personalityctire” comprising 7 statements were
prepared and directed to the participants on Likedle of 8 degreesStatements in the
scales in question were subjected to reliability analysis and analysis results related to the
internal consistency of the scales were shown in Table 5. The reliability findings of the
scales were calculated with reliable values Cronbach Alpha coefficient method for articles
which comprises 7-statement scale of type A Personality Structure and articles for each
dimension that constitutes entrepreneur characteristics for articles comprises 22-
statement scale for entrepreneurship characteristics. The fact that the alpha values are
between 0,60-0,80 points out that the scale is highly reliable (Ozdamar,1999:522).

4.4. Correlation Analysis

The basic objective of the research is to test ndrethere is a relationship between
type A personality structure and entrepreneurstipracteristics. For that purpose a H
hypothesis was established which was read as “tisera relationship between type A
personality structures of people and entrepren@itsdnd a correlation analysis was made in
order to determine this relationship and its aspect
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Table6. Correlation Analysis Table

SUliS) ) Will to Practical Self-
Dimensions| Charact. Determinatior!. . Innovationjindependenc .
(General) succeed intelligence confidence
TypeA
Personality | .65*** H5*rx H0*** H2%rx AQ*** oY Rl 50***
Structure

***Significant at p<0.001 level.

According to the results of correlation analysigegi in Table 6, there is a significant,
positive direction and medium level relationship rat=0.65, p=0,001 between type A
personality structures of persons and entreprehgur§hese values demonstrate that the H1
hypothesis of our research, which was “There isgaificant relationship between type A
personality structures of people and their entregueship characteristics”, was accepted. On
the other hand, it was concluded that there wasitestscally significant, medium level and
positive relationship between “practical intelligef “will to succeed” and “independence”
dimensions, which constitute the entrepreneursimgl, type A personality, and there was a
statistically significant, positive direction andetium level close relationship between
“Innovation”, “Determination” and “Self Confidencelimensions and type A personality.

5. DISCUSSION AND CONCLUSION

The facts that around 55% of the participants imgid that they intend to work in the
private sector after graduation and therefore ghslmore of half of the students want to
establish and manage their works, are importatitiagslemonstrate that the sample indicates
that they have social entrepreneurship capabilitreparticular, it is an important issue that
the students emphasized their social entreprenpucsipabilities during their educational
lives. When we evaluate the averages of respogbesn to statements related to
entrepreneurship in the sample, it could be seanhdbmpetition with others reflected their
styles, that they did not accept someone to pldiyeztive/ leading role in their lives and they
were hesitant to listen to the words of those wélb them that they were chasing after
nothing. These values are important as these ddratmsthat the entrepreneurship
capabilities of students are not developed at anjziag level. It should be indicated that it is
an essential point to emphasize the entreprengucstpabilities of young people especially
during their university education period and toelep these capacities.

When we evaluate the results of the research fitoempbint of type A personality
structure, which is another variable of the samible,examination of the responses given by
the students lead to the fact that statements thlerthe statement “I act carefully as regard
my appointments (clothing, timing etc.)” were gealgr quite close to median and the
statements got average values of 4 to 5 or aroudcking the average values in question
into account and with a general assessment, ibssiple say students to participate in the
research bear type A personality characteristichemVwe evaluate the entrepreneurship
aspects of the participants, it was concluded tihatentrepreneurship general average was
4,06, and the innovation (4,42) and determinatd21) dimension among the dimensions
pertinent to entrepreneurship was highlighted latien to averages.

The basic objective of the research is to test ndrethere is a relationship between
type A personality structure and entrepreneurstigracteristics. For that reason the H
hypothesis which reads “there is a relationshipvben type A personality structures of
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participants and entrepreneurship” was tested. IRestithe correlation analysis carried out
demonstrate that there is a r =0,647, p=0,001 Istadistically significant, positive direction
and medium level relationship between type A peabtnstructure and entrepreneurship.
Values obtained as a result of correlation analgtse demonstrate that the Hypothesis of
the research is accepted. On the other handjriendions of practical intelligence (r=0,517;
p=0,000), will to succeed (r =0,547; p=0,000) andependence (r=0,508; p=0,000) which
constitute entrepreneurship, have a statisticalgnificant, medium level and positive
relationship with type A personality structure. Tiedationship between innovation (r=0,398
p=0,000) determination (r =0,497; p=0,000) andresieem (r =0,501; p=0,002) dimensions
and type A personality structure was found to ladistcally significant, positive direction
and medium level, which is important as it demaiss that the model is correctly
established in relation to the research results.

In the literature scanning performed in relationthe research subject, since there
were no sufficient number of students which handlexlissue of personality characteristics
and life satisfaction, it is thought that the resbawill have a significant contribution for both
the academicians and implementers working in filelsl as well as for the literature and thus
it is of importance. For that reason, it is congdethat it will be beneficial to emphasize the
following issues in the studies to be conductethenfuture.

Since the research was conducted on the studemsumdigement faculty of a public
university, the scope of the study comprises theng@l entrepreneur candidates who are
being educated in the faculty in question. Thesfdlcat the sample of the research comprises
the students and easy sampling method was adoptdteasample selection method in the
research appear before us as restrictions for giregtion of the results. It was assumed that
the expressions in the scales were correctly utmtsand the participants in the research
responded in a true manner and that the sampleeatsearch was large enough for statistical
analysis on qualitative terms. The findings of tkeearch are confined to the sample and
expressions in the questionnaire, and any comnesdrigd in the research is limited to the
participants of the research, the data collecti@ams and those who could be reached among
students who are being educated in the univensituestion.

When the findings of the research are evaluategneral, it could be said that studies
taking an account on the entrepreneurship charstitsrand personality structures of people
should be analyzed in a deeper manner in the fstuies and performing researches which
includes such socio-economic variables as gendegme status and educational status,
which could affect both personality structure amdrepreneurship characteristics, will be
beneficial for future.

Dimensioning the characteristics of individuals ingvtype A personality and making
measurements with statements that measure eacmsione could make the results to be
obtained in the future studies different. Togethéh this, since individuals who demonstrate
type A personality are those who are ego-centnigatient, competitive, work-oriented, fast
and aggressive individuals, further studies cowdt igiportant contributions from separate
consideration of the dimensions in question frormeggmeneur characteristics.
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OZET

Kadin calyanlar istihdamin énemli parcalariditls diinyasi, sosyal hayat ve teknolojiksiganler
kadin galsanlarin sayisini arttirngtir. Kadin calsanlar calyma ygamalarinda bir¢gok sorunla kar
karsiyadir. Bunlardan en énemlisi ise olumsuz tutumiarapilan aratirmalar géstermektedir ki,
kadin calganlara yonelik olumsuz tutumlarin temel nedenlegimdirisi cinsiyetciliktir. Cinsiyetci
davranslarin temelinde toplumsal cinsiyetsiwsizliginin ve 6zel bir tiri olan c¢eik duygulu
davranslarin bulundigu aragtirmalar sonucunda elde gir bir bilgidir. Bu ¢alsmanin amaci kadina
karsi olumsuz tutumlar ile c¢elk duygulu cinsiyetcilik ikkisinin arastiriimasidir. Calypma
kapsaminda/stanbul Beyglu- Taksim bolgesindeki 4 ve 5 yildizh otgleimelerinin mutfak
departmanlarinda 117 ¢caln Uzerinde argirma yapilmgtir. Arastirma sonuclarina gére personelin
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kadin calsanlara kagi olumsuz tutumlari ile ¢eik duygulu cinsiyetcilikleri arasinda pozitif ki
tespit edilmgtir. Ayrica calsanlara karl olumsuz tutum ile ¢elk duygulu cinsiyetcilik dizeylerinin
demografik faktorlere gore geiklik gosterdgi elde edilen bir dier sonuctur.

Anahtar Kelimeler:Kadin Calsanlar, Tutum, Cefik Duygulu Cinsiyetcilik, Mutfak Personeli
JEL Kodlar: 732, 231, M54

EVALUATION OF THE RELATIONSHIP BETWEEN AMBIVALENT
SEXISM LEVELS AND ATTITUDES TOWARD WOMEN
EMPLOYEES OF KITCHEN STAFF OF THE 4-5 STARS HOTELS IN
ISTANBUL/BEYO GLU-TAKSI REGION

ABSTRACT

Women constitute an essential part of employeeprismimportant part of men power resources.
The number of women in the labor force has beereasing with effect of improvements and changes
on work life conditions, social life and technolodyere are several issues and problems that women
face at work place. Negative attitudes toward womrrenone those problems. According to researches
results gender inequality and gender based behatiatr are main reasons of negative attitudes. In
addition according to results, gender based behawaoe caused by ambivalent sexism as custom type
of gender discrimination in the community. Thereat study examines relationship between negative
attitudes toward women and ambivalent sexism. Testepnnaire was applied to 117 kitchen staff,
working in four and five star hotels in Bg§w-Taksim region in Istanbul. According to results
significant positive correlation between negatititades toward women and ambivalent sexism were
determined. In addition negative attitudes towardmen and levels of ambivalent sexism have a
significant difference according to demographic r&dtderistics of participants.

Key Words:Women Employee, Attitudes, Ambivalent SexismeitStaff
Jel CodesZ32, Z31, M54

1. GIRIS

Sanayi devrimini takip eden sire zarfindagaé ygamindaki teknolojik gegjmeler ile
is gucl profili oldukca d@smistir. Erkek egemensiyasaminda, sosyal ve ekonomik cevrede
yasanan dgisimlerin ardindan kadin c¢ahnlar da istihdamin 6nemli bir pargasi haline
getirmistir. 1950'li yillarda ABD, Almanya, Avustralya, Fransingiltere,isvec ve Rusya gibi
buyuk ekonomiye sahip Ulkelerde istihdamin yakla%37’sini, 1970’lerde %41'ini ve
1980’lerde %42’'sini kadin ¢ahnlar olgturmustur (Greenstein, 1990: 658). gair yandan bu
donemde batili Ulkelerde, erkek gimcilere kiyasla kadin ggimcilerin oraninin hizla
yukseldgi gozlemlenmgtir (Soysal, 2010: 89). 1990 ve 2000’li yillarda kiadin § gtcindn
dunya istihdamindaki payi artarken 2016 yilinargkfiinde ise Avrupa Birli verilerine gore
Birli ge Gye 30 ulkedeki toplam ygkin kadin nifusunun %65,5’i cair hale gelmgtir (EU,
2017:9).

Kadin calsanlarin § hayatina gigini ve ivmesini hizlandiran ekonomik §adlarda,
teknolojide ve sosyal talep tzerinde bircolgiden meydana gelmgtir. Bunlarin balicalari;
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(1) Dunya genelinde, kadinlaris ihayatlarinda koruyucu ve destekleyici yasa ve
uygulamalarin meydana gelmesi, (2) demografik d&en(3) calsma bicimlerindeki
standartlarin dina cikilmasi, (4) ekonomik sikintilar ve gecimlagu, (5) ¢cocuk bakimi ve
dolayli hizmetlerindeki iyilgmeler seklinde siralanabilir (Kocacik ve Gokkaya, 20059119
Istihdamin bu yonlu dgsimi, kadin calganlarin sosyal y@amda kendine cizilen rol ile §isel
yasamlarinin yuokamluliklerini yerine getirirken tip&rkekler gibi kariyerlerini gegtirmeleri
yoniinde baskiyi iceren bir senaryonun cizilmesieden olmgtur (Delina ve Raya, 2013:
274). Calgma hayatinda aktif rol alan kadin bircok sorun askp ile yluzlemek zorunda
kalmstir. Kadinlarin cama ygaminda kaglastiklari sorunlar; aile baskisi, toplum baskisi,
on yargl, olumsuz bakseklinde toplumsal sorunlar (Hedges ve Barnett, 19j%e & aile
catsmasil, § baskisi, ygun calsma saatleriseklinde orgutsel sorunlar (Russell vd., 2009: 74)
olarak iki grupta toplanmaktadir.

Orgiitsel sorunlardan sosyal hayatarta sinirli iken, her biri sosyal sistem olan 6refitl
ve Orgutsel faaliyetlere sosyal hayattaki sorunlaemasi daha fazla olmaktadir. Sosyal
sorunlarin en banda ise catan kadina ya da kadin gahasina kan olan olumsuz ya da
kismi olumlu tutumlar gelmektedir (Morash vd., 200Bowler ve Arai, 2006; Haar ve
Morash, 1999). Literaturdeki genelikm ise s6z konusu tutum ile davralarin kadin- erkek
cinsiyet farklilgl ve bu farklilga yonelik toplumsal algilardan kaynaklagidyonindedir. Bu
baglamda s6z konusu cana kadin istihdaminin olgu turizm kletimlerinde mutfak
calsanlarinin  kadin calmasina kan tutumlarin argtirimasi ve bun tutumlarda
cinsiyetgiligin etkisinin aratirlmasini amaclamaktadir.

2. KAVRAMSAL CERCEVE

Tutum bir nesne ile ilgili goreli olarak devamliruygudur. Bu nesne soyut biey
olabilecgi gibi cogu zaman da bir insan ya da grup olaraksikarza ¢cikmaktadir. Tutumlar
s6z konusu duygunun etkisiyle ilgili yone kamlgi, davrary ve baks acisini dgrudan
belirleyen temel etkendir (Clifford, 2015:337). Uatlar, bireyin icinde bulundiu sosyal
ortamin bireye verdi bilgiler neticesindesekillenmektedir (Ozkalp ve Kirel, 2010: 108).
Baska bir ifadeyle toplumsalgdimler tutumlar Gzerindeki en etkili unsurdur (Salck ve
Pfeffer, 1978: 23). Kadin camasi ve kadin ¢alanlara kag1 takinilan tutumlar da s6z konusu
duruma 6rnek olarak gosterilmektedir. Kadin gahsi ve cafan kadina kar takinilan
tutumlar genellikle korumaci ya daghianca davraslar icermektedir (Hart, vd. 2013; Bass,
vd. 1971). Bu durum ise @oudan cinsiyetcilik ile aciklanmaktadir. Cinsiydicikavrami,
cinsiyete yonelik her tir ayrimcilik icerensdiice ve davraglari icine almakta ve genelde
kadinlara yonelik olumsuz tutumlar ifade etmeknickullaniimaktadir (Okutan ve
BlyuUksahin-Sunal, 2011: 70). Cinsiyetcilik kavrami biydtoolarak cinsiyet farkhliklar ve
bu farkhliklarin toplumsal rollere yiklegii anlamlari iceren toplumsal cinsiyet kavramlari
etrafinda sekillenmektedir. Cayma ygaminda cinsiyet temelli tutumlarin arkasinda ise
toplumsal cinsiyet algisi yatmaktadir.

Sosyologlar tarafindan cinsiyet terimi genellikledenin erkek ya da gi olarak
tanimlanmasina neden olan anatomik ve fizyolojikkifaklari dile getirmek icin
kullaniimaktadir. Toplumsal cinsiyet terimi ise ekler ve dgiler arasindaki toplumsal ve
kaltarel farklihklar ile ilgilidir (Giddens, 2008:504). Toplumsal cinsiyet olgusunun
ayrimcilik boyutunda ele alinmasi ise “toplumsalsgretciligi” ortaya ¢ikarmgtir. Toplumsal
cinsiyetcilik, erkek egemen toplumda kadin cingiyetliskin olumsuz tutumlarin vagi ve

bu tutumlarin, davraglarla hayata ayrimcilik olarak yansimasi ile kadisosyal, kultirel,
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politik ve ekonomik alanlarda erge gore diik konumlarda tutulmasini goran bir
kavramdir (Sakalli-@urlu, 2002: 48). Bu durum ise gaudan kadina kar tutumu
etkilemektedir. S6z konusu toplumsal cinsiyetcalgisi, cagma ygamindaki kadin vaghna
ve calgan kadina yonelik en buylk sorunlardan ve baslalatdrisi haline gelnstir.

Istanbul, Ankara,izmir ve Adana’da ygyan 1125 kadinla yapilan bir gahanin
sonuclarina goére, agarmaya katilan kadinlarin %95’i  kadinlarign hayatina katilmasinin
gerekliligine inanmakta fakat orneklemin %74’'0 koca ya da abainin kendilerinin
calismasini korumaci yakjamlarla uygun gormegini belirtmislerdir (Kuzgun ve Sevim,
2004: 18). Turkiye ornekleminde yapilanska bir argtirmada, sanayi ve hizmet alt
sektorlerine ayrintili bir bakie, kadinlarin en az istihdam edgdimadencilikten en ¢ok
istihdam edildikleri toplum hizmetlerine kadargigk derecelerde toplumsal cinsiyet temelli
ayrismanin oldgu sonucuna uklmistir (TUsiad, 2008: 118). Aycan (2004) tutum ve
davrang acilarindan yonetici pozisyonunda kadin galsina yonelik agiirmasinda yonetici
kadinlara kapn tutumlarin genel olarak olumsuz oflinu belirtmgtir. Cinsiyet temelli
dismanca davraslarin is ortamlarindaki sikfiini, sebep ve sonuclarini smaldigl bir
calismada ise Turkiye'de ortalama hersb@din caandan birining yerinde cinsiyet temelli
dismanca davraglara, her ¢ kadindan birinin cinsel nitelikli olgzan digmanca
davranglara maruz kalgn sonucuna ukalmistir. Bu durum gunimuizde halen kadinin
geleneksel rolleriyle 6zdkestirildi gini gbstermesi agisindan 6nemlidir (Bebglkiove Wasti,
2002: 22). Goruldgl Uzere cagma hayatinda kadina kartutum dgrudan toplumsal
cinsiyetcilik davran etkisinde gelimektedir.

Toplumsal pratik ve biyolojik farkhliklar arasindgiicli bir bg oldugu yadsinamaz.
Biyolojik farklilasma, cinsiyet gruplarina yonelik kualtirel ilkelertizginlgmektedir. Bu
yuzden toplumsal cinsiyetgiiin aslinda toplumun gerlerinin uzantisi oldgu, dolayisiyla
her toplumun kurumsal yapisinca da onaylgmdikabul etmek gerekir (Ayan, 2014: 148).
Glick ve Fisk’e (1996) gore, toplumsal cinsiyetcjlikadina kay olusan bir 6n yargidir ve
dismanca cinsiyetcilik [fostile sexismye korumaci cinsiyetciliklienevolent sexisnolarak
iki kategoriye ayirmaktadir. Korumaci cinsiyetcjlikoplumsal cinsiyetin kismen olumlu
paternalistik dinamikleri ile alakalidir ve temdh@ak kadinin cinsiyet 6zellikleri nedeniyle
korunmasi, gotzetilmesi ve onemsenmesi geiekikrine dayanmaktadir. @er yandan
negatif duygulanim ve tutumlari icerensdianca cinsiyetcilik ise kadini erkek kontroliine
muhtac, zayif olarak géren fikre dayahldir (Cikard,, 2010; Glick ve Fiske, 2001; Glick ve
Fiske, 1999).

Dusmanca ve korumaci cinsiyetcilik farkli tip ve tirde deisik ortamlarda var olsa da
genellikle; (a) erkgin kadinlardan daha fazla statii ve gtice sahipgoida yonelik inargin
oldugu, (b) erkgin ve kadinin keskin hatlarla birbirinden ayrgdsosyal rollere sahip ol@u
ve (c) erkek ile kadin gkilerinin cinsel boyutta @rlik kazandgi, biyolojik farkliliklarin
cinsiyetler arasinda Banhliklar dogurdusuna yonelik bakl acisinin hakim oldgu
kiltarlerde kendini gostermektedir (Glick ve FisRQ01: 111). Dgmanca ve korumaci
cinsiyetciligi olusumuna neden olan bu Gc¢ farkh kultirel Bakeisi G¢ farkli cinsiyetcilik
davrangini icermektedir. Bunlar; (a) ataerkillik, (b) cipetler arasi farklilgma ve (c)
heteroseksuel yakinlk olarak kamiza cikmaktadir. Bunlar ise literatlirde gié&liduygulu
cinsiyetcilik kurami ile aciklanmaktadir (Glick ¥sk, 1999: 521). Kuramin temel varsayimi
erkezin yapisal (politik, yasal, ekonomik ve dini kurwanlizerindeki kontroli ve) guci ile
kadinin (kgiler arasi romantik cinsel gkilerde erkgi kadina bgml kilan ve onu erkek
karsisinda guclendiren) dyadic glcunin bir arada buasimn, démanca ve korumaci
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cinsiyetcilikten olgan celgik duygulu cinsiyetcilik ideolojisini yaratagadir (Ayan, 2014:
149). Kuram celiik duygulu cinsiyetcilgin, toplumsal cinsiyetcilikte oldiu gibi korumaci ve
dismanca cinsiyetcilik boyutlarinda glugunu savunmaktadir.

Korumaci cinsiyetcilikte; kadini zayif ve gicsizamlk kabul eden ve bu nedenle
kendisinden guclu olan erkek tarafindan korunmgamgdim edilmesi gereldi ile ekonomik
acidan desteklenmesini savunan ataerkil bir aplagkimdir. Ataerkillik, toplumda erkgn
kadina kag1 olan siyasi, hukuki ve ekonomik tstupiiianlamina gelir (Alptekin, 2014: 205).
Diger yandan korumaci cinsiyetcilik; cinsiyetler aremmamlayici farklilgtirma (kadin ve
erkekler arasindaki farklilar belirtip, abartmakna bunu kadinlara bir iyilik yaparsgibi
sunmak) ve heteroseksuiel yakgnl(kadina cinsel yénden ihtiya¢c duyma, duygusallek
kadina sevgi) icermektedir (Sakallgurlu, 2002: 49). Dgmanca cinsiyetcilik, kadini
yonetme istgi ve erkein sahip oldgu gtice olan muhtachk gibi baskici ataerkillik, ekkve
kadin arasinda statt, sosyal rollerin belirgingjibi cinsiyetler arasi yagmaci farklilgma ile
kadin ve erkek arasindakisHilerin cinsellik boyutundan hareketle yuriglij kadinin cinsel
cekiciligini bir silah olarak goren heteroseksuglicermektedir (Glick ve Fisk, 1996: 492).

Stedham ve Wieland (2017), cinsiyetgih kuoltdr ile dgrudan ilgkisi Gzerinde
durmulardir. Toplumsal cinsiyetcigin bir tirt olan c¢elik duygulu cinsiyetcilgin de farkli
kultarel 6zelliklerde farklisekillerde ortaya cik@ ve algilandgl gortlmektedir. Sénmez ve
Adiller (2015) kadin cajmasina yonelik Turkiye ve Makedonya Orneklemlererirze
yaptiklari argtirma sonuclarinda Turkiye ornekleminde kadinlagadismalarina yonelik
tutumlarinin Makedonya 6rnekleminden daha olumtugh ve bireycilik diizeylerinin daha
yuksek oldgu, Makedonya ornekleminin ise cinsiyete dayall esigt merulastirma,
dismanca cinsiyetcilik ve korumaci cinsiyetcilik dufynin Turkiye ornekleminden daha
yuksek oldgu sonucuna ukaniglardir. Glick ve Fiske (2001) 19 llkeden farkli éklemler
Uzerinde yaptiklari agarmalarda nispeten ataerkflin hakim oldgu kultirlerde (Turkiye,
Cin, Nijerya vb. ) korumaci cinsiyetgiin kadinlar tarafindan kabul edilebilir gorufgliifakat
sikca rastladiklarini belirttikleri dinanca cinsiyetcifiin kabul edilemez gérdukleri sonucuna
ulasmislandir. Kinias ve Kim (2011) Cin ve Avrupali katann cinsiyetcilik algilarini
karsilastirmall olarak inceledikleri calmada, Cinli kadinlarin Avrupali hemcinslerine narar
cinsiyetci yaklaimlar ile cinsiyet gitsizligini daha az adaletsizlik vesiesizlik olarak
gormektedirler. Cinsiyetcigin yalnizca farkl kiltarlerde gg ayni zamanda farkli drgutsel
ortamlarda da farkli algilanagiave ortaya cikaga bir gercektir. Bu bglamda, konu ile ilgili
farkl sektor ve kilttre sahip dlder Uzerine argtirma yapilmasi konuya farkli bakacilari
kazandiracaktir.

3. YONTEM VE BULGULAR

Calismanin bu kisiminda sirasiyla stremanin amaci ve hipotezleri, evren ve érneklemi,
veri toplama araglari, verilerin toplanmasinda nele yol, verilerin analizinde kullanilan
teknikler ile analiz sonuclari aciklargtr.

3.1. Arastirmanin Amaci ve Hipotezleri

Emek y@un bir sektér olan turizm sektdri kadin istihdandnynden de zengindir.
Turizm igletmelerinin bircok kademelerinde kadin gahlar bulunmaktadir. Turizmde
faaliyet ygunlugunun nispeten fazla olgu konaklama sletmeleri ise sektordeki kadin
istihdaminin 6nemli bir kismini kapsamaktadir. Yapiisin niteligi, calisma kaullari,
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calisma sureleri gibi bircok unsur konaklamgetmelerinde kadin ¢alnlara kagi farkl

tutumlarin olgmasina neden olmaktadir. Bu glemda s6z konusu catna konaklama
isletmelerindeki kadin calanlara ve kadin ¢gmasina yonelik tutumlar ile ¢gik duygulu

cinsiyetciligin ili skisinin argtiriimasi tzerine kurgulanstir.

Bircok bolimde bircok farkli hizmetin sunulgiu konaklama sletmelerinde mutfak
personeli icerisinde kadin ggdnlarin sayisi azimsanmayacak Olclidedir. Onceldriizca
erkek egemen bir departman olan mutfakta, gunumiéadinlarin yemek hazirlama olayina
yonelik dgal yeteneklerini profesyonel hayata aktarmalarikdalinsef, sef yardimcisi, kisim
amirlerinin sayisi artgtir. Konaklama gletmelerinde mutfak departmanlarinda yapilgin i
yogunlugundan 6tirt kadin ¢catmasina olumsuz bakilmasi, bununla birlikte kadegpilan
iste korumaya yonelik davraghar ile yukselme olanaklarinin gaidan yetenge bali
olmasina kann kadin istihdamin gérevde yukselmelerine yonegilipheci balg acisi” gibi
bircok husus geg kadin calganlara kagi olumsuz tutumlarin gelmesi muhtemeldir. Daha
once belirtilen 6rneklerinde olgu gibi s6z konusu olasi tutumlarin temelinde toam
cinsiyet ve turt olan c¢elk duygulu cinsiyetcilik davraglari icerecgi varsaylimaktadir.
Tam bu bilgiler g1ginda calgmanin temel amaci, konaklamgetmeleri olan otellerin mutfak
calisanlarinin, kadinlarin ¢gmasina kagi tutumlari tzerinde ¢eki duygulu cinsiyetcilik
duzeyleri ile ilgkisinin belirlenmesidir. Bu amac gaultusunda gagida belirlenen hipotezler
belirlenmitir;

Hi: Mutfak calsanlarinin ¢eliik duygulu cinsiyetcilik diizeyleri ile kadin ¢cginasina
kargl tutumlar arasinda istatistiksel agidan anlamaiddli ski vardir.

H. . Mutfak calsanlarinin cinsiyetcilik dizeyleri ve kadin gahasina ka# tutumlari
cinsiyete gore anlaml farkliliklar gostermektedir.

Hs Mutfak calsanlarinin cinsiyetcilik diizeyleri ve kadin gahasina kan tutumlari
medeni duruma gore anlamli farkhlik gostermektedir

H4: Mutfak calsanlarinin cinsiyetcilik diizeyleri ve kadin gahasina kan tutumlari yaa
gore anlaml farklilhk gostermektedir.

Hs: Mutfak calsanlarinin cinsiyetgilik dizeyleri ve kadin gahasina kan tutumlari
egitim duzeyine gore anlamli farklihk géstermektedir
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Sekil 1.Arastirmanin Modeli
3.2.Evren ve Orneklem

Arastirmanin temel amaci @wltusunda, argirmanin evreniniistanbul ili Beyglu
Taksim bolgesindeki 4 ve 5 yildizli otellerin mkfgalsanlari olgturmaktadir.istanbul,
gerek yillik bazda turist sayilari gerekse konaldastireleri gbz 6ntune alirgginda 2016
yilinda Turkiye’de en cok ziyaretcigalayan ilk dortsehir (istanbul, Antalya, Mgla ve
Izmir) icerisindeki en avantajli destinasyon olakaksimiza ¢ikmaktadir (Kaya, 2017: 18).
Diger yandanistanbul ilinde turizm bakargina bal isletme ve 6zel tesis belgeli tesis
sayllarinda da agtigorilmektedir.istanbulil Kiltir ve Turizm Mudirligu verilerine gore
Istanbul’da yatinm vesietme belgeli toplam 724 tesis bulunmaktadir. Bsislerin ise
yaklasik %42’si 302 tesis ile 4 ve 5 yildizh otellerdibunlarin ise % 35’i Beyglu Taksim
bolgesindedir istanbulil Kiltir ve Turizm Mudurligl, 2017: 13). Gerek sayl bakimindan
gerekse vyapilansin yogunlugu nedenleriyle de 4 ve 5 vyildizli oteller evren rala
belirlenmitir.

Calsmada, argtirmanin ornekleminin belirlenmesinde “kolayda ddeene yontemi”
kullaniimistir. Yapilan incelemelerde ilgili otellerin mutfallepartmanlarinda mevsimsel
degisimler de goz 6niune alinarak yaika500 kiinin calstigl tespit edilmgtir. Ana kitleden
%95 guvenilirlik sinirlari icerisinde %5’lik bir ha pay! dikkate alinarak 6rneklem byl
217 ksi olarak hesap edilmiir. 4 ve 5 yildizli 15 otelde toplam 400 galn aratirma
kapsamina dahil edilgi dazitilan veri formlarindan 140 tanesinin geri dérégzlanms,
yapilan ug¢ dger analizinde d&skenlere ait normal dalimi bozan 23 veri seti ¢cikartiligjwve
117 katihmcinin doldurdiu anket analizlere dahil edilgtiir.

3.3. Veri Toplama Aracl

Arastirma amacina uygun verilerin ilgili 6érneklem Ureien toplanmasi icin anket
yontemi kullanilmgtir. istanbul Beyglu-Taksim bdlgesindeki dort ve pgildizli konaklama
isletmelerinde mutfak calanlarinin, kadin cafanlara yonelik tutumlarini élgmek adina
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Kuzgun ve Sevim (2004) tarafindan tek boyutlu dtagelistirilen Kadinlarin Calymasina
Karsi Tutum Olggi kullanilmistir. Diger yandan c¢ajanlarin ¢ekki duygulu cinsiyetgilik
davrangini Olgebilmek amaciyla Glick ve Fiske tarafinda®9@ yilinda gelitirilen,
guvenilirligi ve gecerlilgi Sakalli-Usurlu tarafindan 2002’de yapilgiolan doért boyutlu
Celiskili Duygulu Cinsiyet Olgg kullaniimsstir.

S6z konusu olcekler kullanilarak hazirlanan arfkehu toplam ¢ bdlimden ve 38
sorunda olgmaktadir. Anket formunun birinci boéliminde katillacn demografik
Ozelliklerine yonelik sorular yer almaktadir. 5Slikert sistemine goére dizenlenen anket
formunun dger iki boliminde, katilimcilarin ¢gki duygulu cinsiyetgilik ve kadinlarin
calismasina yonelik tutumlarina yonelik sorular yer attadir.

3.3. Analiz ve Bulgular

Arastirma kapsaminda 117 katimcinin @nama sorularina verdikleri cevaplar
incelenmgtir. Elde edilen tim verilere, ylizde ve frekanslana-testi, ANOVA, korelasyon
analizi ve regresyon analizi uygulagtm. Oncelikli olarak glvenirlik testi yapilgy
cronbach alfa katsayisi 0.74 olarak tespit edtimiSonraki gamada faktor analizi yapilarak
Olcegin dort faktorli yapiya uyum gkadigi gordlmigtar. Katilimcilarin - demografik
Ozelliklerine yonelik analiz sonuclarn ise tablodé’ ifade edildii gibidir. Arastirmaya
katilanlarin % 73’0 erkeklerden %27’si ise kadidir olymaktadir. Yalarina goére
katilimcilar incelendiinde yg grubunun % 49 ile 26-40 yaralginda oldgu gorilmektedir.
Diger airlikli yas grubu ise %42 ile 28-25 yaralgindaki katilimcilardan omaktadir. Son
olarak eitim durumlari incelengjinde lise (%43), Onlisans (%28) ve lisan (%23)tim
dizeyindeki katihmcilarin @rlikta oldusu gérilmektedir. Bu samadan sonra hipotezlerin
testine gecilmytir.

Tablo 1. Tanimlayiciistatistikler

Degisken Gruplar n
Cinsiyet Erkek 85 (%73)
Kadin 32 (%27)
Medeni Durum Evli 52 (%44)
Bekar 65 (%56)
Yas 18-25 42 (%36)
26-40 57 (%49)
40 Uzeri 18 (%15)
Egitim Durumu IIkogretim 5 (%2)
Lise 51 (%43)
Onlisans 34 (%28)
Lisans 28 (%23)
Lisansustiu 2 (%4)

Arastirmanin bu kisminda mutfak ¢gdnlarin ¢cakan kadina yonelik tutumlari ile ¢ghi
duygulu cinsiyetcilgin alt boyutlari arasinda gkiyi gosteren korelasyon analizi sonuglari yer
almaktadir. Tablo 2'deki bulgulara goére, sah kadina kar tutum ile celgki duygulu
cinsiyetcilik arasinda, 0,001 anlamhlik duzeyinatgeemli bir iliski bulunmytur. Buna gore,
aragtirma modelinde sunulakll kabul edilmektedir. Asagida calsan kadina kar tutum
boyutu ile c¢ekki duygulu cinsiyetcilik alt boyutlari arasindakiliski sonuclar
incelenmektedir.
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Tablo 2. Calsan Kadina Kan Tutum ve Cekki Duygulu Cinsiyetcilik Alt Boyutlar
Arasindakiiliskiye Ait Korelasyon Analizi Sonuclari

Pearson 1 2 3 4 5
Boyutlar Korelasyon

Katsayisi
Calisan Kadina Ka r 1
Tutum p -
Dusmanca Cinsiyetcilik r 0,665 1

p 0,000***
Heteroseksuel Yakinlik r 0,225 0,336 1

p 0,015* 0,000*** -
Cinsiyetler arasi r 0,273 0,164 0,515 1
Tamamlayici p 0,003** 0,078 0,000%** -
Farkhlastirma
Koruyucu r 0,249 0,139 0,530 0,633 1
Ataerkillik p 0,007** 0,134 0,000*** 0,000%***

#kn<0,001 **:p<0,01 *p<0,05

Tablo 2’'deki sonuclara gore, ¢an kadina kar tutum ile digmanca cinsiyetcilik
(p=0,000<0,001), heterosekstel yakinlik (p=0,0165)), cinsiyetler arasi tamamlayici
farkllastirma (p=0,003<0,01), koruyucu ataerkillik (p=0,80701) arasinda dnemli bir gki
bulunmutur. Buna gore, dimanca cinsiyetcilik, heteroseksuel yakinlik, ciesigr arasi
tamamlayici farkhlgtirma ve koruyucu ataerkillik cinsiyetgiine sahip olan mutfak
calisanlan kadinin cajmasina yonelik tutumlar daha olumsuz olmaktadiyriéa ilgili
sonugclar c¢elki duygulu cinsiyetcilge sahip olan bireylerin bulungu mutfaklarda kadinin
calismasinin zor oldgu seklinde yorumlanabilir.

Tablo 3'de cajan kadina kar olumsuz tutum ve cinsiyetcilik duzeylerinin muktfa
calisanlarinin cinsiyetlerine gore kalastirilmasina ilgkin t-testi sonuclari yer almaktadir.
Buna gore; c¢ajan kadina kar tutum (p=0,000<0,001), dinanca cinsiyetcilik
(p=0,000<0,001), heteroseksiel vyakinlik (p=0,025),0 ve koruyucu ataerkillik
(p=0,001<0,01) cinsiyete gore anlamli farklilkigisterirken; cinsiyetler arasi tamamlayici
farkhlastirma (p=0,204>0,05) cinsiyete gore 0,05 anlamidilkzeyinde herhangi bir farklilk
yoktur.
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Tablo 3. Calsan Kadina Kan Tutum ve Cinsiyetcilik Alt boyutlarinin Mutfak
Calsanlarinin Cinsiyetlerine Gore Kalastiriimasinalliskin t-Testi Sonuclari

Boyutlar Cinsiyet n x s.s. t p

Calisan Kadina Kan Tutum Erkek 85 2,72 0,61 6,98 0,000***
Kadin 32 1,83 0,61

Dusmanca Cinsiyetcilik Erkek 854,25 0,70 9,36 0,000***
Kadin 32 2,79 0,86

Heteroseksuel Yakinhk Erkek 833,54 0,57 3,19 0,002**
Kadin 32 3,07 0,97

Cinsiyetler arasi Tamamlayici Erkek 85 3,10 0,76 1,27 0,204

Farklilastirma Kadin 32 2,89 0,85

Koruyucu Ataerkillik Erkek 85 3,13 0,64 3,56 0,001**
Kadin 32 2,63 0,77

#kn<0,001 **:p<0,01 *p<0,05

Tablo 3'de belirtilen sonuclar derlendirildiginde; erkekler kadinlara gbre mutfakta
calisan kadinlara kar daha olumsuz tutum ve cinsiyetgilik gosterdikli@spit edilmgtir. Bu
baglamda kismen dahi de olsa anlamli farglhi bulunmasH2'nin kabul edilmesi sonucunu
dogurmustur.

H3'de belirtlen cakjan kadina kar olusan olumsuz tutum ve cinsiyetcilik alt
boyutlarinin mutfak caganlarinin medeni durumlarina gére fkastiriimasina ilgkin tablo
4'deki sonuclar incelenginde, calsan kadina kar tutum (p=0,000<0,001) ve giinanca
cinsiyetcilik (p=0,000<0,001) medeni duruma gorelaarh farkhliklar gosterirken
heteroseksuel yakinlik (p=0,271>0,05), koruyucwekidlik (p=0,236>0,05) ve cinsiyetler
arasi tamamlayici farklgarma (p=0,151>0,05) medeni duruma goére 0,05 anlkml
duzeyinde herhangi bir farkhlik gostermemekte@urada da kismen dahi de olsa anlaml
farkhligin bulunmasiH3'in kabul edilmesi sonucunu dgurmustur. Tablo 4’de belirtilen
sonugclar dgerlendirildiginde; evliler bekarlara gore mutfakta gah kadinlara kar daha
olumsuz tutum ve dinanca cinsiyetcilik gosterdikleri tespit ediktii.

Tablo 4. Calsan Kadina Kan Tutum ve Cinsiyetcilik Alt boyutlarinin Mutfak
Calisanlarinin Medeni Durumlarina Gore Kaastiriimasinalliskin t-Testi Sonuclari

Boyutlar Medeni Durumn x ss. 't p

Calisan Kadina Kan Tutum Evli 52 2,87 0,44 5,79 0,000**
Bekar 65 2,17 0,77

Dusmanca Cinsiyetcilik Evli 52 4,43 0,74 6,55 0,000**
Bekar 65 3,39 0,92

Heterosekslel Yakinlik Evli 523,50 0,53 1,10 0,271
Bekar 65 3,35 0,85

Cinsiyetler arasI Tamamlayici Farkbtimma Evli 52 3,16 0,77 1,44 0,151
Bekar 65 2,95 0,80

Koruyucu Ataerkillik Evli 52 3,27 0,58 1,53 0,236
Bekar 65 2,63 0,81

***:p<0,001 **:p<0,01 *:p<0,05
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Tablo 5'deki calan kadina kar tutum ve cinsiyetcilik alt boyutlarinin mutfak
calisanlarinin ya gruplarina gore kadastiriimasina ilgkin analiz sonuclarina gére, mutfak
calsanlarin cakan kadina kar olumsuz tutum (p=0,000<0,001) whianca cinsiyetcilik
(p=0,000<0,001), heterosekstiel yakinlik (p=0,00@5), ve cinsiyetler arasi tamamlayici
farkhlastirma (p=0,02<0,05) yagruplarina gore anlamh farkliliklar gostermektedi

Tablo 5. Calsan Kadina Kan Tutum ve Cinsiyetcilik Alt Boyutlarinin Mutfak
Calsanlarinin Yalarina Gore Kaglastiriimasinailiskin Anova Sonugclari

Boyutlar Y& n X S.S. F p Coklu
Karsilastirma
(Scheffe)
Calsan Kadina  18-25 42 1,86 0,69 41,2290,000%** 1-2
Kargi Tutum 26-40 57 2,90 0,41 1-3
40 Uzeri 18 2,59 0,61
Dismanca 18-25 42 3,11 0,80 35,9660,000*** 1-2
Cinsiyetcilik 26-40 57 4,45 0,61 1-3
40 Uzeri 18 3,67 1,14
Heteroseksiel  18-25 42 3,51 0,82 3,283 0,002** 1-3
Yakinhk 26-40 57 3,51 0,51 2-3
40 Uzeri 18 2,86 0,85
Cinsiyetler arasi 18-25 42 3,05 0,85 2,419 0,02* 2-3
Tamamlayici 26-40 57 3,18 0,75
Farkllastirma 40 Uzeri 18 2,59 0,63
Koruyucu 18-25 42 3,05 0,93 0,906 0,173 -
Ataerkillik 26-40 57 3,04 0,56

40 Gzeri 18 2,70 0,50
***:p<0,001 **:p<0,01 *:p<0,05

Farklihklarin hangi ikili gruptan kaynaklangini gosteren Coklu Kanastirma Testi
(Scheffe) sonuclarina gore, gain kadina kar olumsuz tutum ve dinanca cinsiyetcilik
farkhliklarn 18-25 ya ile 26-40 ve 40 Uzeri yagruplarindan kaynaklanmaktadir. Bu sonuca
gore, 18-25 yagrubundaki mutfak calanlari, dger ya gruplarindaki caganlara gére kadin
calisanlara daha fazla olumsuz tutum veméanca cinsiyetcilik gosterdikleri tespit ediktr.
Diger yandan, heterosekstel yakinhk farkhliklar 4@eri ya ile 18-25, 26-40 ya
gruplarindan ve cinsiyetler arasi tamamlayici féagtirma farklliklari 26-40 ile 40 Gzeri ya
gruplarindan kaynaklanmaktadir. Buna gére, 40 Ggagrgrubunda yer alan ¢ganlar 18-25
ve 26-40 ya grubunda yer alan cghnlara gore daha fazla heteroseksuel yakinhk
cinsiyetciligi gosterirken 26-40 yagrubunda yer alan cgéinlar 40 Uzeri yagrubunda yer
alan calsanlara gore daha fazla cinsiyetler arasi tamamlafacklilastirma davrar
gosterdikleri ortaya konngtur. Bu verilere goéréi4 kabul edilmistir.
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Tablo 6. Calsan Kadina Kan Tutum ve Cinsiyetcilik Alt Boyutlarinin Mutfak
Calisanlarinin Eitim Diizeylerine Gore Karlastiriimasinalliskin Anova Sonugclari

Boyutlar Egitim n X S.S. F p Coklu
Duzeyi Karsilastirma
(Scheffe)
Calsan Kadina  Ilkogretim 5 2,25 0,47 7,235  0,000***2-4
Karsl Tutum Lise 51 2,81 0,48
Onlisans 34 2,41 0,48
Lisans 28 1,99 0,66
Lisansusti 2 2,31 0,15
Dismanca IIkogretim 5 2,45 0,47 11,5410,000*** 2-4
Cinsiyetcilik Lise 51 4,24 0,14 3-4
Onlisans 34 4,06 0,15
Lisans 28 3,08 0,47
Lisansusti 2 2,59 0,48
Heteroseksuel IIkogretim 5 1,50 0,14 5290 0,001*»* 2-1
Yakinlk Lise 51 3,42 0,16 3-1
Onlisans 34 3,64 0,48 4-1
Lisans 28 3,26 0,48
Lisansusti 2 3,25 0,15
Cinsiyetler arasi Ilkogretim 5 1,66 0,16 2,735 0,32 -
Tamamlayici Lise 51 3,18 0,48
Farklilastirma Onlisans 34 3,11 0,66
Lisans 28 2,80 0,47
Lisansusti 2 3,16 0,48
Koruyucu IIkogretim 5 2,25 0,61 1,758 0,142 -
Ataerkillik Lise 51 2,98 0,61
Onlisans 34 3,21 0,62
Lisans 28 2,83 0,84
Lisansusti 2 2,75 0,61

***p<0,001 **:p<0,01 *:p<0,05

Tablo 6’daki analiz sonuclarina gore gah kadina kar tutum digmanca cinsiyetcilik ve
heteroseksuel yakinlk duzeylegigm calisanlarin gitim dizeylerine goére anlamh farklilik
gostermektedir. Analiz sonuclarina gore, gal kadina kar olumsuz tutum, diimanca
cinsiyetcilik ve heteroseksuel yakinlhk farklilikialise ile lisans, onlisans ile lisans ve
ilkdgretim ile lise, dnlisans, lisangiém duzeylerinden kaynaklanmaktadir. Bu sonucaegor
lise dizeyinde @tim alan mutfak cakanlari, lisans dizeyindesi@m alan calganlara goére
kadin calganlara daha fazla olumsuz tutum gosterdiklerinksdiizeyinde @tim alanlar lise
ve Onlisans @timi alanlara gore daha az gfianca cinsiyetcilik gostermektedir. Ayni
zamanda elde edilen sonuclara gore heteroseksuallikafarkhliklari ilkdgretim ile lise,
onlisans ve lisans gruplarindan kaynaklanmaktdlna gore ilk@retim dizeyinde @tim
alan mutfak caganlan lise, lisans ve onlisangi#gmi alanlara gére kadin cahnlara kag
daha fazla heterosekstiel yakinlik gostermektedirvdilere goréH5 kabul edilmistir.
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Tablo 7. Celiski Duygulu Cinsiyetcilik Alt Boyutlari ile Cajan Kadina Kagnt Tutum
arasindakiliskiye Ait Coklu Dasrusal Regresyon Analizi Sonuglari

Coklu Dgsrusal

Baglanti
Model Standardize t p Tolerans VIF Regresyon
Edilmis Modeline
fliskin
Degerler
Dismanca 0,672 9,366  0,000*** 0,885 1,130 Adj
Cinsiyetgilik R2=0,489
Heteroseksuel 0,155 1,790 0,076 0,606 1,651 F=26,832
Yakinlk P=0,000**
Cinsiyetler arasi 0,154 1,700 0,092 0,554 1,804*
Tamamlayici
Farkhlastirma
Koruyucu 0,140 1,529 0,129 0,541 1,848
Ataerkillik

Bagiml Degisken: Calgan Kadina Kan Tutum
***:p<0,001 **:p<0,01 *:p<0,05

Tablo 7’da belirtilen sonuclara gére giurulan regresyon modelinin anlamli ofunu (F
ve P dgerleri) ve b&msiz dgiskenlerin b&mh desiskeni aciklama oraninin (R?) 0,489
dizeyinde oldgunu gostermektedir. Bu @ailtuda, dgmanca cinsiyetcifin ($=0,672,
p=0,000) cakan kadina kar tutum tzerinde etkili oldgu ortaya ¢ikarilngtir. Hair, Bush ve
Ortinau (2003)’a gore, bir regresyon modeline birdazla bgmsiz dgisken dahil edilirse,
bu deiskenler arasinda ¢oklu g@rnusal bglanti (multicollinearity) probleminin olup olmagli
arggtirlimalidir. Bu nedenle Tolerans ve VIFglerinin incelenmesi yeterli olacaktirgé&r
coklu balanti problemi yoksa tolerans gerleri sifirdan uzakkmali ve VIF dgerleri de
yukaridan 1'e dgru yaklgmalidir. Ayrica, tolerans @erlerinin 0,10'un altinda olmasi ve
VIF degerlerinin 10'dan buylk olmasi ¢oklu glusal b&lanti probleminin var oldgunu
belirtir (Bezirgan ve Kog, 2014: 925). Tablo 7 ilewdiginde, bg&msiz dgerlere ilskin
tolerans dgerlerinin 0,10'un Uzerinde olgundan ve VIF dgerlerinin 10'dan kuguk
oldugundan dolayi ¢oklu dwusal bglanti problemi olmad ifade edilebilir.

4. SONUC VE DEGERLENDIRME

Calisma ygaminda kadin vagh 6zellikle sanayi devriminden sonra hizlagim Kadin
calsanlar istihdamin 0Onemli bir parcasini glirmaktadir. Kadinlarin si yasaminda
karsilastiklari  sorunlardan birinin  kadin c¢gdinlara ve kadin c¢ammasina yonelik
kargilastiklari tutumlar olarak karmiza c¢ikmaktadir. Yapilan atamalar kadin ¢cajanlara
ve kadin cabmasina yonelik olumsuz tutumlarin en temelinde igetsi davranglar
oldugunu gdstermektedir. Korumaci ve sdianca olarak adlandirilan tirlerde ortaya cikan
cinsiyetci davraniar, celsik duygulu cinsiyetcilik yaklami ile aciklanmaktadir. Yakf§ama
gore korumaci ve ginanca cinsiyetcilik davragiar ataerkillik, cinsiyetler arasi farklgma
ve heteroseksuiel yakinlk dizeylerinde ortaya cKtadhr. Istanbulilindeki 4 ve 5 yildizli
otellerin mutfak ¢akanlarini Gizerinde yapilan s6z konususarmada kadin cajanlara kag
tutumlarinin ¢ekik duygulu cinsiyetcilik diizeyleri ile igkisi aratiriimistir.
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Elde edilen sonuclara gore, stiianca cinsiyetcilik, heteroseksuel yakinlik, ciesigr
arasi tamamlayici farklgarma ve koruyucu ataerkillik cinsiyetgiii ile mutfak calsanlari
kadinin gagmasina yonelik tutumlari arasindagdasal bir iligki tespit edilmgtir. Buna goére
mutfakta cakan kadinlar olumsuz tutumlara maruz kalmaktadirraBa kadina kar
dismanca cinsiyetcifiin en &ir basan diuzey olgu gorilmektedir. Bu kadinlarin kariyer
gelisimlerinde mutfak departmaninda erkeklere nazar&nikeyatkinlik bakimindan daha
avantajli olmalari ve bunun erkekler tarafindanatéglgilanmasinin yag varsayilabilir.
Diger yandan kadin ile ergm calsma anlaminda énemli farklarinin olglina dayali inagin
goOstergesi cinsiyetler arasi tamamlayici farkidanin heterosekstel yakinlik ve koruyucu
ataerkillige nazaran daha guclu ofglugérilmektedir. Bu ise aslindagiianca cinsiyetcigin
acga vurulamadi calsanlarin mutfaktaki ¢agan kadinlarin erkeklere nazaran dahauéu
profilde, statide oldtuna iliskin yine digmanca duygular icerglinin gostergesi olarak
karsimiza cikmaktadir. Koruyucu ataerkdiln cinsel durtuler barindiran heterosekstel
yakinliga gore daha gucli oldunun cikmasi ise geleneksel kultire sahipsagalarin
kadinlara korumaci yakdmasinin gostergesi olarak kaniza ¢gikmaktadir.

Calsma sonuclarina gére kadin gatasina ve kadin cahnlara yonelik erkeklerin
daha cok olumsuz tutum ve g#ti duygulu cinsiyetcilik davraglari icerisinde bulundgu
gorulmektedir. Bu durum literatirde de belirtilein busustur. Analiz sonuglarina gore erkek
mutfak calsanlari kadin cajanlara dgmanca cinsiyetcilik, heterosekstel yakinhk ve
koruyucu ataerkillik sergilemektedir. Bunlarin daaanedenlerinin anda kariyer kaygilari,
cinsel durtiler ve korumaci kultirin yansimalarider@yle ortaya cikan tutumlar
olusturmaktadir. Mutfakta cajan evlilerin bekarlara, genclerin iseskra nazaran kadin
calisanlara kagi olumsuz tutumlar ve ¢glk duygulu cinsiyetcilik davragiari sergiledikleri
aratirma sonuclarinda gortulmektedir. Buradaki en ggsonuclar 40 yave tzeri grubunun
diger ya gruplarina nazaran cinsellik iceren heteroseksgi@dinlik davranyi icerisinde
bulunmasidir. Bu ise mutfakta stz konusus ygrubunda cajanlarin sosyo-kiltirel
seviyelerinin, dier gruplara nazaran dahastk olmasinin yaninda megke ve Kkariyer
gelisimine daha soyut bakmalarimdan kaynaklanmaktadastima sonuclarina gére mutfak
calsanlarindan 26-40 yagrubunda yer alan cghnlar 40 Uzeri ya grubunda yer alan
calisanlara gore daha fazla cinsiyetler arasi tamamldgrklilastirma davrars gostermekte
olmasi daha 6nce de belirtigglitizere kariyer ve stati kaygilarn ile kadin gahlar diguk
profilde go6sterme cabalarindan kaynaklanmaktadiutfdk calsanlarinin cinsiyetcilik
duzeyleri ve kadin caimasina kan tutumlarl &itim dizeyine goére anlamli farklilik
gostermektedir.ilkogretim dizeyinde @&time sahip olan mutfak cahnlari daha cok
heteroseksuel yakinlik ggiminde iken, lisans diizeyindegiéime sahip olan mutfak
calisanlan dger esitim dizeylerine nazaran giinanca cinsiyetcilik ve c¢alan kadina kar
tutum sergileme@limine sahiptirler.

Arastirma sonuclari ele alinginda celsik duygulu cinsiyetcilik temelinde kadina
calisanlara kagi olumsuz tutumlarin ana nedengiten seviyeleridir. Cakanlarin gitim
seviyeleri dgtikce kadina kar olumsuz tutum ve cinsiyetcilik sergileme potaesiy
artmaktadirikinci olarak mutfak ¢aganlarinin kariyer gejimi ve meslekte ilerleme kaygilari
olumsuz tutumu arttirmaktadir. S6z konusu kaygikahip bireyler kadin ¢cahnlari daha
hakir gorebilme ve bu yonlii davralar sergileme potansiyeline sahiptir. Uclincii tearedur
ise kadin ve kadin camasina yonelik bakiacisidir. Muhafazakar kilttre sahip, kadin ve
kadin calganlara kag1 ataerkil baky agisina sahip cahnlar kadina kar olumsuz tutum ve
cinsiyetcilik davranglar icerisine girmektedir.
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Sonug olarak 4 ve 5 yildizli otel mutfaklarindaigat kadinlarin ¢cayjma hayatinda
karsilastiklari  sorunlarin  banda cinsiyetcilik temelli ¢ejik duygularin  geldii
gorulmektedir. Bu noktadan hareketle otgétmelerinin etkin § giict kayiplarini 6nlemek
adina mutfak departmanlari g olmak tzere bitiin departmanlarinda s6z konusmtari
ve davranglari engelleyecek onlemler almasi gerekmektedirle@Gk calgmalarda soz
konusu durumu ortadan kaldiracak yontemlere yoneliksmalar yapilarak bu noktada
isletmelere yon gosterilebilir ve boylece tespiti yJap soruna ¢ozum onerileri gglrilebilir.
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ABSTRACT

This study mainly examines the relationship between financial investment and gambling risk-taking
tendencies and depression. In addition, how financial investment and gambling risk taking attitudes
and depression level change with respect to age, gender and social media preferences are also
analyzed in this study. DOSPERT Scale with subscales of financial investment and gambling and Beck
Depression Inventory (BDI) are used for evaluating financial investment&gambling risk-taking
tendencies and depression level respectively. According to this study, female chooses the less risky
financial tool that is female prefers financial investment instead of financial gambling. Moreover,
when the subject come to the topic that whether there is a relation between social media preferences
and financial risk taking behaviors or not, it is founded that social media users prone to take more
financial investment risks with respect to non-users. In this research, it is founded that while
depression score is decreasing, financial investment risk taking tendency is increasing. On the
contrary, another finding shows us that while depression score is increasing, financial gambling risk
taking tendency is also increasing. Analysis also shows us that depression is increasing with age and
depression levels are lower in who prefers to use Facebook, Instagram, Shapchat, Svarm and
WhatsApp than in who does not prefer.

Keywords: Financial Risk Taking, Investment, Gambling, DOSPERT, Depression, Social Media.
JEL Codes: D81, D91, G4
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1. INTRODUCTION

Risk can be defined as the probability of losstha decision. Loss is a situation that
the total return is lower than the invested oné) gathe quite the opposite of the loss. In the
basis of assessing the risk, potential gains asgkkare taken in to consideration. During the
decision process, people try to evaluate the amolunsk. It is hard to make decision under
risky situations. The decision may be on the ridke ®r on the risk averse side.

In a daily life, risky situations can be experiethcn different extents; ethical,
investment, gambling, health, safety, recreatiamal social.

Behavioral factors are more effective than expe@rd predictable factors in the
world of finance; to determine the behavioral fastdunctioning mechanisms and evaluation
of results about the factors has been entailechensense (Hamurcu and Aslanoglu, 2016).
Financial investment and gambling risk-taking teraes under environmental and emotional
situations such as social media and depressionl t@dhought in this behavioral factors.

The main purpose of this study is to evaluate imrahip between the financial
investment and gambling risk-taking tendencies wipression. In addition to this, how the
financial investment and gambling risk taking atlit.s and depression level change with
respect to age, gender and social media preferemeedso analyzed.

In this paper, methods used in this study and arsabpplied on the obtained data has
been outlined firstly, afterwards results of theselysis have been given, discussed and
suggestions have been made for the future studies.

2. METHODS

University students still educating in one of thgrban University in Western Black
Sea Region in Turkey are chosen for this resedncthis study, DOSPERT Scale and Beck
Depression Inventory (BDI) Scale are used for eatahg risk-taking tendencies and
depression level respectively. Questionnaire foronsests of both sociodemographic
guestions and questionnaires of the scales (DOSP&RI Beck Depression Inventory
(BDI)).

In this field study, 220 university students weeaahed in between June-July 2016.
The questionnaire form has been filled out on tled wage. The obtained data in this study
has been analyzed with statistical software program

In this study, non-parametric statistical analysisthods are used because all factors
has non-normal and an inhomogeneous distribution.

Because of the purpose of this study, only findfinieestment (F/I) and
financial/gambling (F/G) scores in DOSPERT scatewsed. Other risk taking scores may be
used in the future study.

Cronbach alpha values for DOSPERT and BDI Scakes8&9 and .871 respectively.

Analyzed demographic factors in this study are agd gender and social media
preferences are Facebook, Instagram, WhatsApp,téiwiSnapchat, Swarm, LinkedIn,
Periscope, Vine, Tumblr, Pinterest and Tinder.

DOSPERT Scale

The DOSPERT scale consists of 30 questionnairesa$sessing the risk taking
behavior in six different subscales: ethical (E)ahcial/investment (F/I), financial/gambling
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(F/G), health and safety (HS), recreational (R)J aocial (S). All answers of these 30
questions has 7- point Likert type choices, frofextremely unlikely) to 7(extremely likely).
Scores of each six subscales evaluated separatedyrbming related questions. The higher
score means the higher risk taking behavior foréteted domain. This means that if the sub
domain score is high, propensity for risk takinchigh and if the sub domain score is low,
propensity for risk taking is low (Blais& Weber, @ Weber, Blais, & Betz: 2002).

DOSPERT evaluate the probability for engaging tisk, rbenefit expectation from
engaging the risk and the amount of perceived tiskther words, with using the DOSPERT
Scale, it is possible to understand the basis opleebehavior toward risky situations and
measure the expected benefits and propensity fnemigky decisions.

Beck Depression Inventory (BDI) Scale

Beck Depression Inventory (BDI) is the scale thagasures the symptoms in
depression physically, emotionally, cognitively andtivationally. This scale consists of 21
items. All items has 4 choices and for each itefly @me statement can be chosen. Beck
Depression Inventory (BDI) score between 0-9 asmraed within the normal range. The
higher BDI scores indicate the higher depressiackBWard and others, 1961:561-571).

BDI scale is not a diagnostic scale and just hasathility to measure the depression
level of the patients.

3. RESULTS AND DISCUSSIONS
Table.1.Demografic Factors

Male Female
Gender
44 5% 55.5%
16-20 21-25 26-30
Age
20.0% 72.7% 7.3%

According to Table.1, most of the participant isnéde; there is 10% difference
between female and man and the vast majority isd®at the age of 21 and 25.
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Table.2. Social Media Preferences

Facebook 87.7%
Instagram 84.5%
WhatsApp 76.8%
Twitter 62.3%
Snapchat 55.5%
Swarm 52.3%
LinkedIn 24.1%
Periscope 8.6%
Vine 8.2%
Tumblr 6.8%
Pinterest 5.9%
Tinder 1.8%

Social media preferences are listed on the Tabléha table shows us that the most
preferred social media tool is Facebook. InstaghatsApp, Twitter, Snapchat and Swarm
are following Facebook respectively.

Table.3 How Social Media Tools Help People To Sama

Facebook getting in touch with friends

Instagram sharing visual images easily

WhatsApp messaging instantly

Twitter ensuing reports, hews and trending topics
Snapchat sharing short instant videos

Swarm sharing locations

LinkedIn networking with the business community
Periscope streaming live videos

Vine sharing 6 second long videos

Tumblr posting multimedia to short-form blogs
Pinterest bookmarking or pining visual files
Tinder communicating location-based

In order to differentiate each social media tostame basic properties of each social
media tools is written shortly in Table.3.
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Table.4. Social Media Preferences and Gender

Male Female Chi-square
Facebook 82.7% 91.8% 0.040
Snapchat 43.9% 64.8% 0.002
Swarm 43.9% 59.0% 0.025
WhatsApp 68.4% 83.6% 0.008
Pinterest 2.0% 9.0% 0.029

In Table.4, both specific social media prefererioemales and in females whose chi-
square values are significant at levels of .05 &idare written separately, non-significant
social media and gender relations are not. Thegafisant chi-square values shows that
Facebook, Snapchat, Swarm, WhatsApp and Pintesageun male and female are different.
In other words the usage of these social media twdtten in Table.3 are varied with gender.
In addition to these, it can be said that femakesusacebook, Snapchat, Swarm, WhatsApp
and Pinterest more than male.

Table.5. Social Media Preferences and Age

16-20 Age 21-25 Age  26-30 Age Chi-square
Facebook 88.6% 90.6% 56.2% 0.000
Snapchat 68.2% 54.4% 31.2% 0.034
Swarm 72.7% 48.8% 31.2% 0.004
WhatsApp 88.6% 78.8% 25.0% 0.000
LinkedIn 11.4% 28.7% 12.5% 0.031

Statistically related social media preferences agel groups are written separately in
Table.5 whose chi-square values are significatevels of .05 and .01. These significant chi-
square values mean that Facebook, Snapchat, SWénatsApp and LinkedIn usage in age
of between 16 and 20, between 21 and 25 and bet?@and 30 are different. In other words
usage of these social media tools written in Tdbége varied with age. It can be inferred
from the table that the usage of Facebook, Snap&harm and WhatsApp in age of 16-20
are greater than in age of 26-30.

According to Table.5, in age of 21-25, LinkedIntie most preferred among in all
three age groups. In all these age groups, ittimmated that until university, average people
have an age of 19 years old (start of preliminatyosl is in 7" age + 12 years of education).
According to the values about LinkedIn usage, uagie of 26-30, usage of LinkedIn is
increasing parabolic while age is increasing; buage of 26-30 there is a dramatically drop
in LinkedIn usage. These could be explained thahénfirst 5 or 6 years in university life,
students have optimistic opinions about the usdédent&edIn for their carriers, but the value
pass over 7 years in university this optimisticnogn is switched by getting a degree, in other
words the focus about the carrier is getting ruined

The other remarkable point is that the Snapchatar®wand WhatsApp usage is
decreasing with age. Funny editing tools for vidaasl images can explain why Snapchat;
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online checking tools can explain why Swarm and tmene and in special group instant
messaging can explain why WhatsApp are more commgmung adults. Communication
needs among young adults might commonly explairsethpreference levels. Because,
friendship relations and dating among young adwdtee into prominence in that adolescence
period.

Table.6. Investment Preferences

Real Estate Property 60.9%
Gold 56.4%
Foreign Currency 42.3%
Stock 28.6%
Bank Deposit 19.5%
Bond 5.5%
Type A Fond 5.5%
Forex 4.5%
Type B Fond 2.7%
Repo 1.4%

In this study, below written question is asked etid for finding out their investment
tendencies. “Imagine that you have saved moneyoappately 30.000 USD. Which
investment tool do you prefer?” All answers aresmiidated in Table.6. In this table, Real
Estate Property is the most chosen investment @all, Foreign Currency, Stock and Bank
Deposit come after it.

In literature, the study (Coskun and Umit, 2016padtitle is “Cointegration Analysis
Between Stock Exchange and TL/FX Saving DepositddGHousing Markets in Turkey”
shows that in view of risk for each financial intrasnt tools, it is assumed that Real Estate
Property and Gold have minimum risky and the safesstment tools in our country. These
findings are common evidences with our’s in thiglgt

Table.7. Social Media and Investment Preferences

Facebook- Real Estate Property 55.9% 0.022
Instagram-Gold 51.4% 0.002
Twitter- Real Estate Property  41.4% 0.031
Instagram-Foreign Currency 38.2% 0.043
Twitter-Foreign Currency 30.0% 0.023
WhatsApp-Real Estate Propert}s.5% 0.000
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Social environments effect people’s decisions. Ha study of Gumus, Koc and
Agalarova (2013), it is found that social enviromheand internet usage affects investor
decisions. Social media tools provide people somd &f social environment with internet.
In that online environment, influences on decisiand people are inevitable.

In our study, it is tired to be explored that wleetthere are any connections between
investment and social media preferences or nohifgignt relations at levels of .05 and .01
between social media tools and investment prefeersre included in Table.7; non-
significant relations are not. According to thel¢éalthese can be said that there are significant
relations between Facebook and Real Estate Propdftythe percent of 55.9;Instagram and
Gold with the percent of 51.4; Twitter and RealdistProperty with the percent of 41.4;
Instagram and Foreign Currency with the percer8®2;Twitter and Foreign Currency with
the percent of 30.0; WhatsApp and Real Estate Propéth the percent of 15.5.

Changes in Financial Investment and Financial Gamlihg Risk Taking Behavior
and Depression with Gender and Social Media Prefenees

During financial investment decision process, maes more eager to risky choices
than females. This behavior shows itself in carci@vices. In the study (Sapienza, Zingales,
Maestripieri, 2009) shows that in 500 MBA studeintsThe University of Chicago, 36% of
female choose risky carrier in finance investmearikding or trading, on the other hand 56%
of male students choose more risky carrier choicesther words, males are more inclined to
risky choices than female.

In the study of Gumgiand his friends (2013) it is founded that maleag®more risky
investments than female and on the point of saiffidence while investing female behave
like walking on a thin ice.

Another study (Cihangir. Sak and Bilgin, 2016) aghte find out which factors effect
investors investment preferences in Osmaniye poavishows that gender is one of the
effective factors on individuals risk preferencesl drequency of risky investment of female
is low when compared with male.

In order to find out whether there is differencetween the level of financial
investment and financial gambling risk taking areprssion in respect of gender or not;
Mann Whitney U test is applied to the survey data.
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Table.8 How Financial Investment and Gambling Riaking Behavior and
Depression Change According to Gender and SocidiaMreferences Mann-Whitney U
Analysis

Financial Investment Financial Gambling Depression

Mean Asymp. Sig. Mean Asymp.Sig. Mean Asymp. Sig.

Rank (2-tailed) Rank (2-tailed) Rank (2-tailed)

Male  98.89 113.54 111.05

Gender 0.015 0.522 0.909
Female 119.83 108.06 110.06
No 51.20 112.91 146.96

Facebook 0.000 0.832 0.001
Yes 118.80 110.16 105.40
No 64.41 115.84 143.68

Instagram 0.000 0.591 0.001
Yes  118.92 109.52 104.44
No 86.56 111.59 129.77

Snapchat 0.000 0.818 0.000
Yes 129.73 109,62 95.02
No 89.96 120.90 128.13

Swarm 0.000 0.019 0.000
Yes  129.25 101.00 94.40
No 45.11 118.29 148.24

WhatsApp 0.000 0.313 0.000
Yes  130.23 108.15 990.11
No 107.51 110.33 109.12

Tumblr 0.010 0.885 0.233
Yes 151.40 112.77 129.40
No 98.71 111.73 113.70

LinkedIn 0.000 0.606 0.186
Yes  147.66 106.61 100.42
Periscope No 106.57 111.37 110.77

0.003 0.506 0.836
Yes 152.11 101.32 107.61

The Table.8 shows that, with the significance vatie<0.01, there is a relation
between financial investment risk taking behavidragender. In other words financial
investment risk taking behavior in female is higkti®an in male. In our study, according to
Table.8, female choose the less risky financial tioat is females prefer financial investment
instead of financial gambling.

When the subject come to the topic that whetheretieany relation between social
media preferences and risk taking behaviors orihstfounded that social media users prone
to take more financial investment risks with resptr non-users. This result could be
explained that during the investment decision n@kirocess people could have used social
media more for getting information.

According to Table.8, it is also founded that asiadlomedia preferences, Facebook,
Instagram, Snapchat, Swarm, WhatsApp, Tumblr, Ldirkeand Periscope user’s financial
risk taking behaviors are higher than non-user'Shese relations is meaningful at the
significance level <0.01.
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In addition to the above stated explanation, Firdr@ambling risk taking behavior
has a relation only with Swarm usage accordingheoTable.8. It can be said that financial
risk taking behavior is lower among Swarm users than-Swarm users. This result could be
commented that financial gambling risk takers do want their locations to be known by
others.

Moreover, the other indication in Table.8 is thhere are relations between the
depression and social media preferences, whos#icigite levels are <0.01. Analysis results
in this table shows us that depression levels aveed only in who prefers Facebook,
Instagram, Snapchat, Swarm and WhatsApp than in ddes not prefer using Facebook,
Instagram, Snapchat, Swarm and WhatsApp.

Changes in Financial Investment and Financial Gamlihg Risk Taking Behavior
and Depression with Age

In decision making process financial investmengambling, not only the financial
data and analysis but also other factors such periexces, personal characteristics, age,
emotional state and social factors come into dlayhis irrational decision making process, it
can be thought that depression is an effectivefat an emotional.

Kruskal Wallis test was applied in order to findt auhether there was difference
between financial investment, financial gamblingkrtaking behaviors and depression level
in respect of age.

Table.9 How Financial Investment, Financial GandpRisk Taking Behavior, and
Depression Change According to Age Kruskal-Wallrseaysis

Financial/Investment Financial/Gambling Depression
Mean Mean Mean
Rank Asymp. Sig. Rank Asymp. Sig. Rank Asymp. Sig.
16-20 110.27 101.76 91.05
Age 21-25 115.99 0.002 111.31 0.387 110.78 0.001
26-30 56.19 126.47 161.25

The table shows that, there are relations betwewmdial investment and age and
depression and age with the significance valués@fi2 and 0.001 respectively. In addition, it
can be said that there is not any significant i@hgtbetween financial gambling and age.

It can be inferred from the Table.9, the leastrimal investment risk-taking tendency
is founded in age of 26-30 in all age groups. Gndther hand, depression level is founded
the highest in age of 26-30 among all three agemroreover, analysis result in Table.8
shows us that depression is increasing with age.
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Other explanations about Table.9 are as followshanfirst 5 or 6 years in university
life, students have optimistic opinions about thearriers and future, for this reason their
financial investment risk taking behavior increa8ait the value pass over 7 years in
university life, their preference about getting @od carrier and future changes thorough
getting a degree only.

In age group of 26-30, depression values are gegiirater and financial investment
risk taking behaviors are getting lower than othefeese remind us that depressive
indications could be a reason for decreasing anfomal investment risk taking behaviors.

Output of the analysis process in Table.9 manifssif that, financial investment risk
taking is the highest in age of 21-25 and the ldvilrsage of 26-30. In addition to these,
depression score is the highest in age of 26-3Qtamtbwest in age of 16-20; in other words
depression score is increasing with age. Furtheenbe other indication founded here is that
there is not any significant relation between fitiahgambling and age.

Regression and Correlation Analysis

Regression analysis is a statistical method thploess the cause effect relation and
correlation analysis is another statistical metiodrder to find both the direction and the
magnitude of relations between variables. In thesearch paper, both regression and
correlation analyses are used to explore relatletsveen depression level and financial
investment, financial gambling risk-taking behavior

Table.10 Depression- Financial Investment and Genglitisk Taking Regression
Analysis Anova and Coefficients Table

Anovd Financial Investment Risk Taking Financial Gambling Risk Taking
Unstandardized Sig. Unstapqlardized Sig.
Coefficients B Coefficients B
8.722 (Constant) 002  2.955 (Constant) 024
Depression -0.084 0.065

a Dependent Variable: Financial Investment and GiagniRisk Taking

b Predictors: (Constant), Depression

Table.11 Depression- Financial Investment and FiimdiGambling Risk Taking
Behavior Correlation Analysis Table

Financial Investment Risk TakingFinancial Gambling Risk Taking

Correlation

- ek *k
Depression  Coefficient 180 193
Sig. (2-
tailed) 0.008 0.004
N 220 220

** Correlation is significant at the 0.01 level {@ied).
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The result of regression analysis shows that acogprtb the Table.10, there is a
negative cause effect relation between depressiwh fenancial investment risk taking
behavior with the unstandardized coefficient B eal(.084.

This negative relation is also found in Table.1llcbyrelation analysis. In other words,
while depression increases financial investmekttaging behavior decreases and vice versa.
Table.11 shows that the magnitude of this relaiso.180.

The other result of the regression analysis intefrem Table.10 is that there is a
relation between depression and financial gambtisg taking behavior. This relation is
positive and can be expressed that while depressaaases financial gambling risk taking
behavior also increases and vice versa. In ordefint the magnitude of this relation,
correlation analysis is applied to the variables a&esultof this analysis, the magnitude of the
relation between depression and financial investmsk taking behavior is + 0.193.

Yasar (2010) found that people who felt ambiguaaisxious and losing control
especially in crisis time had a tendency to gangplin our study, it is explored that while
depression score is increasing, financial gamhisigtaking behavior is also increasing.

4. CONCLUSIONS AND RECOMMENDATIONS

This paper has the feature of being a significandys for providing an insight for
future studies and literature in terms of the fivgdi obtained. It is thought that this is the first
study tries to investigate relations between dejpwasand financial investment&gambling
risk taking behaviors. If it is known the naturefofancial risk taking, this would give some
opportunities about predicting and taking pre@msdiabout society.

In this research, it is founded that while depm@ssscore is decreasing, financial
investment risk taking tendency is increasing; timding may bring to mind that people with
have low depression score prefer long term returimeahcial investment tools. On the
contrary, another finding shows us that while dsgien score is increasing, financial
gambling risk taking tendency is also increasing. put it differently, people who have
depressive sings prefer short term returned firrirgambling which has high probability of
loss.

When financial investment is compared with finahg@ambling, it is clearly seen that
financial investment is less risky than gambling.other words, financial investing is on the
safe side with regard to risk.

It could also be thought that financial gamblingsinvestment tool that evokes some
thoughts return in short time interval. On the othand, people who have some depressive
sings could gamble because of recovering from d&spme unconsciously or harming
themselves unintentionally. Gambling can be thouiget a game. When it is looked at this
scope, during game period, it could be thought thatgamer might feel free because they
could do something that they could not do easilyegally in a real world (Yasar, 2010).
People could feel reluctant, weak and hard to begmething new in a daily life when they
have any sings of depression. It can be said thahdial gambling could be chosen easily
because the gambler probably does not encountestauygle or any acceptance test for the
game. These can be an answer of why there is diygosiause effect relation between
depression and financial gambling risk taking bébdrawm our study.
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It is thought that if community mental health hasme depressive signs, these
depressive signs can cause both boosting in finhrgambling and falling in financial
investments. This situation could affect both nadlcand global financial equalization.

According to this study, female chooses the leskyrfinancial tool that is female
prefers financial investment instead of financiaidpling.

Moreover, when the subject come to the topic thatther there is a relation between
social media preferences and financial risk takdefaviors or not, it is founded that social
media users prone to take more financial investmisks with respect to non-users. This
result could be explained that during the investnuEtision making process people could
have used social media more for getting information

Analysis results also shows us that depressiondea@ lower only in who prefers
Facebook, Instagram, Snapchat, Swarm and Whatslgp ih who does not prefer using
Facebook, Instagram, Snapchat, Swarm and WhatsApp.

It is considered that the greater the number oéareh studies that measure the
financial risk tolerance and burnout relations ¢eater the comprehensibility of the cross
effects and results will be. Therefore, it is pyeed to increase the number of studies and the
number of participants in the field study.
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OZET

Bu calsmada, Turkiye ekonomisinde Ozgilene uygulamalarindan elde edilen gelirlerin, kamou
bltce pozisyonunu ve/veya mali davgtamni etkilemek suretiyle ekonomik buiylime lUzeriodaya
cikardg dolayh etkileri inceleme konusu yapilmaktadiru B6niyle cabmada, 6zellgirme
uygulamalarinin son yillarda yoinluk kazangi ve etkinlginin tartigildigi Turkiye ekonomisinde
Ozellgtirme gelirlerinin ekonomik biyime Uzerinde teogdrcevede ongoruldii gibi bir etkiye
sahip olup olmagiinin ampirik acidan deerlendiriimesi amaclanmaktadir. Catnada 6zellgirme
gelirlerinin Turkiye ekonomisinin ekonomik buytumefprmansi Gzerindeki etkilerini tespit etmek
Uzere kurulan alternatif modeller 1986-2016 donggim yeni nesil zaman serisi analizi metodolojisi
kapsaminda tahmin edilmektedir. Gata sonucunda, Tirkiye ekonomisinde hem mutlak leemisgi
olarak dlcilen dgiskenlerle temsil edilen 6zefirme gelirlerinin ekonomik buyime Uzerindeki
etkilerinin negatif yonli ve/fakat istatistiki aeul anlamsiz oldgu tespit edilmitir. Bu sonuclar,
Ozellgtirme uygulamalarindan elde edilen gelirlerin Tirki ekonomisinin ekonomik buylme
performansi Uzerinde inceleme donemi itibariyle haegi bir etkiye sahip olmagini ortaya
koymaktadir. Turkiye'de Ozejleme gelirlerinin kullanim esaslarini dizenleyeunkbki yapiyla da
uyumlu olan bu sonuglar, 6zefteme uygulamalarindan elde edilen gelirlerin, Tiyk ekonomisinin
ekonomik blyume performansi Gzerinde teorik cedgev@éngodrilen etkilerini 6rneklem dénemi
itibariyle yaratmaya matuf olmaglini géstermektedir.

Anahtar Kelimeler: Ekonomik Bilyime, Ozelteme Gelirleri, Yeni Nesil Zaman Serisi Analizi,
Turkiye Ekonomisi.

Jel Kodlari: B22, C49, E27, F41.
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EFFECTS OF PRIVATIZATION INCOMES ON THE ECONOMIC
GROWTH: TURKEY SAMPLE (1986-2016)

ABSTRACT

The subject of this study is the indirect effe€the incomes obtained from privatization applioas

in Turkey economy on the economic growth by efiigthie budget position and/or financial behavior
of the public. In this research, since the privati@an applications have gained intensity and their
effectiveness are started to be discussed, itnedito empirically analyze whether the privatizatio
incomes affect the economy of Turkey as is preatlictehe theoretical framework. The alternative
models established in this study to determine thpacts of the privatization revenues on the
economic growth performance of Turkey economy satienated within the scope of new generation
time series analysis methodology for the period986-2016. It is found at the end of the study that
the effects of the privatization incomes represerig the variables which are both measured as
absolute and relative on the economic growth argatigely and/but statistically insignificant. These
conclusions reveal that the revenues obtained fiteenprivatization applications have no impact on
economic growth performance of Turkey economy &eoinvestigation period. These results which
are accordant with the legal structure arranges fitenciples of usage of privatization incomes in
Turkey confirm that the privatization incomes aat capable of to create the effects of the thecakti
framework on the economic growth performance ok@yeconomy as of the sampling period.

Key Words:Economic Growth, Privatization Incomes, New GetieraTime Series Analysis, Turkey
Economy.

JEL Codes:B22, C49, E27, F41.

1.GIRIS

Devletin ekonomik hayatinsleyisine aktif mudahaleleriyle ekonomik buyimenin
sglanabilecgini 6ngdren talep-yonli Keynesyen iktisat politdea 1970’lerde yganan
ekonomik krizler ve beraberinde getidi stagflasyonist ortam kgisinda glerligini
kaybetmektedir. Bu durum, iktisat literatrinde ${kaiktisadin “laissez faire, laissez passer”
(birakiniz yapsinlar, birakiniz gegsinler) ilkestemel alan ve devletin ekonomik hayatin
isleyisindeki aktif mudahalelerinin olabilgince sinirlandiriimasiyla ekonomik buyimenin
saglanabilecgini 6ngéren Monetarizm, Rasyonel Beklentiler Telpri&mu Tercihi Teorisi,
Anayasaliktisat Teorisi ve Arz Yonliiktisat Teorisi gibi yeni iktisat teorilerinin ortay
ctkmasina ortam hazirlamaktadir. Neo-Liberal iktigalitikalarini 6neren bu teorilerde,
serbest piyasa ekonomilerinin tesis edilebilmesn idevletin ekonomideki rolinin ve
islevlerinin sinirlandiriimasinin gerek§ii belirtilerek, Keynesyen iktisat politikalarinime
onemli uygulama araclari arasinda yer alan kammazli kurumlarin ozelkgiriimesi
Onerilmektedir. Bu yeni iktisadi teoriler uygulanzad980’lerde Amerika Birkgk Devletleri
(ABD) ile Ingiltere’de yurirlige konulan ve sirasiyla “Reaganomics” ve “Thatcinefis
olarak adlandirilan iktisat politikalariyla birl&t dinya ekonomilerinin gindemine
gelmektediriktisat politikasi alaninda devrim olarak niteleildin bu politikalarin icegiinde,
kamu harcamalarinin azaltiimasi, vergi oranlardigurtlmesi, para politikalarinin istikrarli
bir sekilde uygulanmasi ve 0Ozefteme uygulamalariyla kamu kesimin ekonomideki
agirh ginin azaltiimasi bulunmaktadir (Aktan, 1992:29-32).
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Bu bglamda, slevlerin ve varliklarin yonetimlerinin tamamen velgiamen devletten
0zel sektore yeniden tahsis edilmesi olarak tamamadzellgtirme uygulamalari, 1970’lerde
yasanan ekonomik krizlerin daraltici etkilerini gidezde c¢iks yollarini arayan bani
gelismis Ulkelerin cektgi diinya ekonomilerinin, bu tarihten itibaren uygukda siklikla
kullandiklari iktisat politikasi araclar arasindeamlenmektedir. Nitekim Neo-Liberal iktisat
teorilerinde, 6zellgirme uygulamalariyla kamu kesiminin ekonomi icerieki girliginin
azaltiimasi vesievlerinin duzenleyici ve denetleyici olma sinirfa ¢ekilmesi ekonomik
liberallesmenin en 6nemli argimani olarak gorilmektedir. (@g@ime uygulamalariyla
devletin, asli gérevleri olan adalet ile givemi sgslanmasina yonelik kurumsal harcamalara
ve 0Ozel sektor tarafindan yiklenilemeyecek kamakghpi yatirimlarina tedricen daha fazla
yonelmesi sglanmakta, ekonomik hayatin isgidukli olarak serbest piyasa mekanizmasi
tarafindan yonlendirilebilmesi tasarlanmaktadir.oitmik faaliyetlerin 6zel sektor lehine
gelistiriimesiyle de rekabete dayali piyasa ekonomilerinolusturuimasi, Udretimde
verimliligin ve etkinlgin salanmasi, kamu finansmaninin mali yukten kurtarilpnéiamu
bitce pozisyonunun iyigeiriimesi, sabit sermaye yatirimlarinin 6zel sekté@rafindan
gerceklgtiriimesi ve nihayetinde ekonomik blyiume ile topkahrefah dizeyinin artiriimasi
amagclanmaktadir (TCBIB, 2016: 6-8).

Ozellestirme uygulamalarinin ekonomik bilyiime ve toplunredhh diizeyi Gzerinde
teorik gergevede 6ngorilen bu etkileri isegdmlan ve dolayli olmak Uzere iki farkjekilde
ortaya cikmaktadir. Ozel@rilen islevlerin ve varliklarin daha etkin ve verimli biekilde
faaliyetlerini surdurecekleri guncesi, Ozellgirme uygulamalarinin ekonomik buyume
Uzerindeki dgrudan etkilerini olgturmaktadir. Bu dgiincenin teorik temelleri, kamu ve 6zel
mulkiyetin karakteristik 6zelliklerini konu edinewe kamu miulkiyetine kiyasla 06zel
mulkiyetin daha etkin ve verimli olgunu savunan Mulkiyet Haklari teorisine dayanmaktadi
(Alchian, 1977:127-149; Demsetz 1967:347-359). Mig@k Haklarl teorisine gore
Ozellestirme uygulamalari, bireysel acidangdodan gicli tgvikler yaratan iyi tanimlanri
mulkiyet haklarinin tesis edilmesini ve resmgiiélmesini sglayarak ekonomik agidan temel
yapisal dgisimlerin gerceklgtirilebilmesine 6nculik etmektedir. Nitekim iyi tanlanmg ve
resmilestirilmi s mulkiyet haklari, ekonomik buydmenin ganmasinda ve uzun dénemde
potansiyeli dizeyinde surduarulebilir kilinmasindaeli bir faktoér olan gucli bireysel
tesvikler yaratarak, bireyleri kisa vadelisisel hedeflerden ziyade uzun vadeli ve toplumsal
ekonomik hedefler p&nde kaomaya ©Ozendirmektedir. Resmi milkiyet haklarinin
tanimlanmasinin ve tesis edilmesinin ekonomidekiinggin arttirrlmasindaki 6nemi
aciklayan yaklamlardan bir dierini Coase teorisi olturmaktadir. Coase teorisinde,
ekonomide olumsuz g¢Balliklarin yol aci etkileri gidermede devletin piyasaya
midahalesinin  gerekli olmagli ve hatta mdulkiyet haklarinin acik birsekilde
tanimlanmasindan sonra piyasada taraflarin pazgdikyla Gretebilecekleri bir ¢ozimin
devlet mudahalesinden daha yararl olabgedeelirtimektedir (Coase, 1960: 1-44). Bu
yoniyle, Coase teorisinde Ozatieme uygulamalariyla slevierin ve varliklarin kamu
kesiminden 6zel kesime kaydiriimasinin piyasadaknsuz d¢salliklarla baa ¢cikmada daha
etkili olacal savunulmaktadir (Filipovic, 2005:3-6).

Ozelletirme uygulamalarinin ekonomik blyime tzerindekilaglh etkileri ise
Ozellestirilen islevlerden ve varliklardan elde edilen gelirlerinmkanun butce pozisyonu
ve/veya mali davraglari Uzerindeki etkileri itibariyle ortaya ¢cikmakiia. Bu etkiler, Davis
vd., (2000)'in harcama ve tasarruf hipotezleri akaadlandirdii iki farkli etki kanaliyla
gerceklemektedir. Harcama hipotezi, Ozelieme gelirlerinin  kamu harcamalarinin
arttirlmasinda ve/veya vergi gelirlerinin azaltsmnda rasyonel bigekilde kullaniimasinin
gerektgini belirtirken, tasarruf hipotezi Ozelfrme gelirlerinin kamu finansmaninda
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borclanmanin yerine ve/veya borclarin geri 6denndesioptimal birsekilde kullaniimasinin
gerekliligi anlamina gelmektedir. Bu plamda, 6zellgirme uygulamalari sonucunda kamu
transferlerinin ortadan kalkmasini ve etkin kakilde kleyen firmalardan daha fazla vergi
gelirinin elde edilebilmesini gdayan dgrudan etkiler ile 6zelgirme gelirleriyle rasyonel ve
optimal mali/bltce davraglarinin sergilenmesini belirten dolayl etkiler Honterini
tamamlayarak ekonomik biylumenirgEmmasina ve toplumsal refah diizeyinin arttiriimasi
olanak sglamaktadir (Bolatglu ve Erden, 2015:41-42).

Bu noktadan hareketle cghada, Tirkiye ekonomisinde Ozelieme
uygulamalarindan elde edilen gelirlerin, kamununt¢cbl pozisyonunu ve/veya mali
davranglarini etkilemek suretiyle ekonomik buylime Uzerimtaya cikardili dolayl etkileri
incelenme konusu yapilmaktadir. Bu yonuyle sgahda, Ozellgirme uygulamalarindan elde
edilen gelirlerin Tiarkiye ekonomisinin ekonomik liige performansi (zerinde teorik
cercevede Ongorulgia gibi bir etkiye sahip olup olmaginin ampirik olarak da
deserlendirilmesi amaclanmaktadir. Bu kapsamda, Ogelee uygulamalarinin son yillarda
yogunluk kazandil ve kamuoyunda 0zelgrme uygulamalarinin etkirgi konusunda ygun
tartismalarin yaandgl gelismekte olan bir Ulke konumundaki Turkiye ekonomigelinde
yuratulen gaymanin bulgularinin, bu konuda sinirli sayidasgaéinin bulundgu uluslararasi
ve Ozellikle ulusal literatiriin ggimine katki sglayaca& deserlendiriimektedir.

Calsmanin ikinci boliminde, Turkiye ekonomisinde Ozgitene uygulamalarinin
tarihsel siirec icerisindeki gsilin seyri istatistiki veriler kullanilarak aciklanktadir. Uglinci
bolimde Ozellgirme gelirlerinin ekonomik buytume Uzerindeki egkihi inceleyen ampirik
literatir ana hatlariyla 6zetlenmekte ve gahnin literatirdeki konumu belirtiimektedir.
Doérduncu bolimde, c¢amada kullanilan veri seti tanitiimakta ve Turkiykoeomisinde
Ozellestirme gelirlerinin ekonomik buyime Gzerindeki edkil yeni nesil zaman serisi analizi
metodolojisiyle 1986-2016 donemi icin ekonometrirak incelenmektedir. Cama genel
degserlendirmelerin  bulundiu ve politika c¢ikarimlarinin tagtidigi besinci  bolimle
tamamlanmaktadir.

2. TURKIYE EKONOM iSINDE OZELLE STIRME POLITIKALARI

Turkiye ekonomisinde 6zelerme uygulamalarinin gaimini 24 Ocak 1980 dncesi
ve sonrasi biciminde iki ayri donem halinde inced&mmumkin olmaktadir. Birinci dénemin
baslangici olan 1920'li yillarda Turkiye ekonomisindgucli bir ekonomik yapi
bulunmamasina ve 6zelsebbisin eksikfiine rggmen, serbest piyasa ekonomisine dayanan
iktisat politikalarinin uygulanmasina yonelik sdianceler gecerlilik kazangtir. Bu durum,
1923 yilinda diuzenlenen lizmir iktisat Kongresinde, “iktisadi sistem serbest ekonom
sistemidir” seklindeki ifadeyle de teyid edilstir. Ancak, Turkiye ekonomisinde sanayi
sektorinin zayiffil, tum dinyayi etkisi altina alan 1929 ekonomik damin vb. gerekceler
kamu kesiminin ekonomik faaliyetlere aktif biekilde katilmini gerektirngtir. Bu
cercevede, 1933 yilinda Sumerbank, Etiba&§dker Fabrikalari ve Toprak Mahsulleri Ofisi
ileride 6zel sektdre devredilmek Uzere kurugmee ayni donemde 6zel sektorinsvik
edilmesine yonelik kanuni dizenlemeler yapstmi 1948 yilindakiiktisat Kongresinde
devletin ekonomiden cekilmesi ilke olarak karstialmis olsa da 1960l yillara kadarki
surecte temel sanayi UrUnlerinin yaninda basit tiiikenallari da kamu kesimi tarafindan
uretilir olmustur. Planh kalkinma doneminin fadigi 1960’lardan itibaren Kamiktisadi
Tesebbuslerinin (KT) sorunlari ilk defa kapsaml olarak gelendirimeye bglanms ve
kamu sermayeli kurumlarin sayisinin azaltiimasfaadiyet alanlarinin daraltilmasi yoninde
adimlar atilmgtir (TCBOIB, 2016: 13).
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Turkiye ekonomisinde 6zelgrme uygulamalarinin dinyadaki gehelerle paralel
olarak ve gunumizdeki haliyle gindeme gelmesi Hérkekonomisi icin énemli yapisal
degisimler 6neren 24 Ocak 1980 istikrar kararlariylalikie olmutur. Reaganomics ve
Thatcherism olarak tanimlanan ekonomik programilargok yakin benzerlikler iceren s6z
konusu istikrar programi ile 6nceki donemin ice @lorthal ikameci ekonomi politikalari terk
edilmis, disa acik ve liberal ekonomi politikalarini benimseybracata dayal politikalarin
uygulanmasi 6ngorulmngtiir. Bu donemde politika g@esikliklerinin yaninda kamu kesiminin
ekonomideki girliginin azaltiimasi ve mudahalelerinin sinirlandirgmaiygulamalariyla
kamu kaynaklarinin sadece altyapi, savunma ve diiyesaglik, egitim vb. gibi zorunlu
alanlarda kullanilmasi karagtariimistir. (Aktan, 1992: 33; TCB@B, 2016: 13-14).

Bu dasrultuda, Turkiye'nin ekonomik yapisinda yasal, ideg mali alanlarda birtakim
dizenlemelere gidiligi ve kamu kesimi tarafindargleétilen sinai ve ticari kurumlarin
Ozellestirilmesi uygulamalari icin hukuki altyapinin hdammasina bganmstir. Bu
kapsamda 6zeljirme uygulamalarina yonelik ilk hukuki dizenleni®84 yilinda c¢ikarilan
ve Kamulktisadi Teebbusleri ile bunlara ait tesislere, hisse sertadici yoluyla gercek ve
tzel kiilerin ortak edinebilmesine veya bu tesislegieime hakkinin belli sirelerle devrine
olanak sglayan 2983 sayili Kanun ile yapilgtir. Daha sonra 1986 tarihinde cikarilan 3291
saylll Kanun ile kamu kuruflarinin 6zellgtirme kapsamina alinmasi ve uygulamalarin
yurutulmesine igkin esaslar belirlenngiir. Son olarak 1994 yilinda ¢ikarilan “4046 sayili
Ozellgtirme Uygulamalarinin  Diizenlenmesine ve Bazi Kanwn Kanun Hikmiinde
Kararnamelerde Oigsiklik Yapilmasina Dair Kanun” ile Ozeltirme Yiksek Kurulu’nun,
Ozellgtirme idaresi Bakanhgrrnin (OIB) ve Ozellgtirme Fonu’nun kurulmasi hikkme
baglanmstir. Boylelikle 1994 yilindan gunumize dek yurutlolan 4046 Sayili Kanun’la,
Tarkiye ekonomisinde 6zelgrme uygulamalarinin hukuki temeli ghlurulmus, genel
cercevesi cizilmi ve (B tarafindan hangi amaglarla/yontemlerle yapgacgasal olarak
belirlenmitir (Ruhi, 2005: 240-245; TCBIB, 2016: 14-15).

Bu aciklamalar dgrultusunda, Ozellgirme digiincesinin 24 Ocak 1980 kararlariyla
gindeme gelg@ Turkiye ekonomisinde planli olarak ilk defa 1986linda balatilan
Ozellgtirme uygulamalarindan elde edilen gelirlerin taghstrec icerisindeki gelin seyri
Sekil 1'de gosterilmektedir.

Sekil 1. Turkiye Ekonomisinde Ozellgtirme Gelirleri: 1986-2016 (Milyar ABD Dolar!)

Kaynak: T. C. Bgbakanlk Ozellgtirme Idaresi Bakanlig
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Sekil 1 incelendiinde, Turkiye’de Ozellgirme uygulamalarindan elde edilen
gelirlerin, ilk baksta 1986-2003 ile 2004-2016 donemleri olmak Uzereaik donemde ve
farkl 6zellikler gosterecekekilde kiimelendikleri gorilmektedir. Bu alt donenmeilki olan
1986-2003 doneminde 6zefteme gelirlerinin diguk bir diizeyde ancak nispeten istikrarll bir
seyir izledgi Sekil 1'den izlenebilmektedir. Bu dénemde, 2000 ndl yaklaik 2,7 milyar
dolar (ABD) olarak gercekben 6zellgtirme gelirinin ise 1986 yilindan itibaren elde ledi
en yuksek Ozellgirme geliri old@gu daSekil 1'den takip edilebilmektedir. Bununla birlikte
Sekil 1 incelendiinde, Turkiye ekonomisinde 6zejteme uygulamalarinin kéadigi 1986
yilindan 2003 yilina kadar toplamda yakkaolarak 8 milyar dolar 6zeljirme gelirinin elde
edildigi anlagiimaktadir.

Ikinci alt donem olan 2004-2016 dénemi incel@gmtie ise Gzellgirme gelirlerinin
onceki doneme kisayla daha yuksek bir dizeyde \ikrassiz bir seyir izledii
anlggilmaktadir. Bu dénemde en yuksek Ozgltene gelirinin elde edildi yilin da yaklaik
12,5 milyar dolar olarak 2013 yili olgu yine Sekil 1'den izlenebilmektedirSekil 1 analiz
edildiginde, Turkiye ekonomisinde Ozeyteme uygulamalarinin yaunluk kazanmaya
basladigi 2004 yilindan 2016 yilina kadar toplamda vyasikiaolarak 60 milyar dolar
Ozellestirme gelirinin elde edildii gorulmektedir. Bu durumun o§masinda yani Turkiye
ekonomisinde 6zeligirme uygulamalarinin 2004 yili ve sonrasindgwduk kazanmasinda,
siyasal istikrarin 6nceki alt doneme kiyasla goregglanms olmasinin ve bu alanda
uygulanan ekonomi politikalarinin da liberatieglmeye dagsru evrilmis olmasinin énemili
derece etkili oldgu belirtiimektedir (TCBGB, 2016: 24). Bu kapsamda, Turkiye
ekonomisinde 0Ozelftirme uygulamalarinin &adigl 1986 yilindan 2016 yilina kadar
toplamda yaklgk 68,2 milyar dolar Ozelkirme gelirinin elde edildii, bunun 8 milyar
dolarlik kisminin ilk alt donemde 60 milyar dol&rlkisminin ise ikinci alt donemde elde
edildigi anlssiimaktadir. Bu aciklamalari desteklemek Ulzere Ti@kiekonomisinde
Ozellestirme uygulamalarindan elde edilen gelirlerin  128®3 ile 2004-2016
donemlerindeki katlastirmali durumu Tablo 1'de gdosterilmektedir.

Tablo 1. Turkiye Ekonomisinde Donemsel Ozellgirme Gelirleri (Milyar ABD Dolari)

Dénemler Toplam Yizde (%)
1986-2003 8.239.767.971 12,08
2004-2016 59.991.158.399 87,92
1986-2016 68.230.926.370 100

Kaynak: T. C. Babakanlik Ozellgtirme idaresi Bakanlig1.

Not: Tablodaki Toplam ve Yiizde sutunldgili kaynak verileri kullanilarak yazarlar taraflan hesaplansgtir.

Tablo 1 incelendiinde, Turkiye ekonomisinde 1986-2016 ddneminde ajdegen
yaklasik 68,2 milyar dolarlik 6zelgirme gelirinin %12,08lik kismi 6zeligirme
uygulamalarinin nispeten zayif katdi1986-2003 doneminde gercekigi gorilmektedir.
Turkiye ekonomisinde 1986-2016 doneminde gergekieyaklgik 68,2 milyar dolarlk
Ozellestirme gelirinin % 87,92’lik kisminin ise O6zefrme konusunda 6nemli adimlarin
atildigr  2004-2016 doneminde elde ed#di anlasiilmaktadir. Turkiye ekonomisinde
Ozellestirme uygulamalarindan elde edilen gelirlerin 12886 donemindeki galm seyrine
yonelik yukaridaki aciklamalari, benzer pakilde 6zellgtirme gelirlerinin Gayri Safi Yurtici
Hasila (GSYH) igerisindeki paylarinin ayni dénemde &ldieserler itibariyle gosterefekil
2'den de gormek mumkun olmaktadir.

162



<

J Journal of Life

Economics

Sekil 2. Turkiye Ekonomisinde Ozellgtirme )Felirlerin GSY IH icindeki Pay!: (1986-
2016

Kaynak: Yazarlarin Hesaplamalari.

Sekil 2 incelendiinde,dzellestirme gelirlerinin GSYH icerisindeki paylarinin da 1986-
2003 ile 2004-2016 donemleri olmak Uzere iki alhelide ve farkli 6zellikler gosterecek
sekilde kumelendikleri gérilmektedir. Bu alt dénenmeilkinde 6zellgtirme gelirlerinin
GSYiH igerisindeki paylarinin diik bir diizeyde ve nispeten istikrarli bir seyireidigi,
Ozellestirme uygulamalarin ygunluk kazandii ikinci alt donemde ise dnceki doneme kisayla
daha yuksek bir dizeyde ve istikrarsiz bir seyiedigi anlgiimaktadir. Bununla beraber,
ozellstirme gelirlerinin GSYH icerisindeki paylarinin en yiksek gelerini, 6zellgtirme
uygulamalarinin ygunluk kazandil ikinci alt dénemde 2005 ve 2013 yillarinda gldda
yine Sekil 2’den izlenebilmektedir.

Ozellgtirme uygulamalari sonucunda elde edilen gelirlemasil kullanilacg bir
iktisat politikasi tercihi olarak 6nem stanaktadir. Turkiye'de 6zeli@irme uygulamalari
sonucunda elde edilen gelirlerin kullanim esaslaf94 yilinda ydrurlge konulan ve
ozellstirme uygulamalarinin  hukuki dayapar oluturan 4046 Sayill Ozelérme
Uygulamalari Hakkinda kanunla belirlenmektedir. @08ayili Kanun’'un 1. maddesiyle
kurulan “Ozellgtirme Fonu’nun kaynaklari ve kullanim alanlari sigda ilgili kanunun 9. ve
10. maddelerinde agiklanmaktadir. Ozgitene Fonu'nun kaynaklari 4046 Sayili Kanun'un
9. maddesinde, Oze#fiirme uygulamalarindan elde edilen tim gelirlegarihame safl,
teminatlarin nakde cevrilmesinden gdo gelirler vb.) idareye devredilen kurgiardan
sglanan temettiler, kapsam ve/veya programdaki kglardan yapilan borclanmalar, ihrag
edilecek her tarld menkul kiymet gelirleri ile ig@ge devredilen kurullardan sglanan
finansmanlarseklinde siralanmaktadir. Kanunun Ozglilene Fonu'nun kullanim alanlarini
belirleyen 10. maddesi ise Ozglieme Fonunun nakit fazlasi, Hazinenin i¢ ve thorg
ddemelerinde kullanilmak tizere Hazine hesaplantikai ettirilir ve Ozellgtirme Fonundan
diger herhangi bir fona aktarim yapilmaz hikumlersgirhaktadir. 4046 Sayili Kanun'un
temel ilkeleri arasinda bulunan bu hukimler, Tulekiyekonomisinde 6zelgérme
uygulamalarindan elde edilen gelirlerin genel bitgecamalarinda ve yatirimlarindget bir
deysle kamunun harcama ve yatirimlarinin finansmanika&aniimadgini gostermektedir
(TCBOIB, 2016: 27-33). Bu durum, Turkiye ekonomisinde liéggérme uygulamalarindan
elde edilen gelirlerin, kamunun biit¢ce pozisyonumiveya mali davrasglarini etkilemek
suretiyle ekonomik blyume Uzerinde zaten dolaylrak ortaya cikarabilege etkilerinin
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oldukga sinirl kaldiina karet etmektedir. Ozelirme fonunun 1986-2016 tarihleri
arasindaki kullanim alanlari ve bu kullanim alamlar yiizdeleri Tablo 2’de sunulmaktadir.

Tablo 2. Ozellgtirme Fonunun Kullanim Alanlari (1986-2016)

Toplam Yuzde (%)

Hazineye Aktarimlar 45.925.742.058 68,53
Mlgili Kuruluslara Aktarimlar 3.940.914.855 5,88
istihdam Odemeleri 561.487.445 0,84
flan-Reklam-Darymanlik Giderleri 217.766.397 0,32
Diger Giderler 283.727.736 0,42
Kuruluslara Sermaye Odemeleri 8.531.369.033 12,73
Kuruluslara Bor¢ Odemeleri 7.369.114.275 11,00
Idari Biitgeye Aktarimlar 183.926.712 0,27
Toplam Giderler 67.014.048.511 100

Kaynak: www.6ib.gov.tr.

Tablo 2 incelengiinde, 1986-2016 doneminde Ozetlane uygulamalarindan elde
edilen gelirlerin 45,9 milyar dolarlik kisminin ghadan Hazine hesaplarina aktaggidi
gorulmektedir. Bu rakam ilgili donemde toplam founlleniminin yaklaik olarak % 68,5'ini
olusturmaktadir. Ozelkgirme fonu kaynaklarinin ger biyuk kullanim alanlarini %12,73'luk
oranla kurulglara sermaye o6demeleri, %11’lik oranla kugldwa bor¢ Odemeleri ve
%5,88’lik oranla ilgili kurulglara aktarimlar olgturmaktadir.

3. AMPIRIK LITERATUR

Ozelletirme uygulamalarinin galinis ve gelsmekte olan diinya ekonomilerinin,
1970’lerde ysanan ekonomik krizlerin daraltici etkilerini gidezde kullandiklari iktisat
politikasi araclari arasina eklenmesiyle birlikigzellestirme uygulamalarinin ekonomik
biylume lzerindeki diwudan veya dolayli etkilerini konu edinen ampiri@lignalarin da
yapilmaya bglandigi gérilmektedir. Bu kapsamda, getiis ve gelsmekte olan farkli tlkeler
icin yapilan cakmalarda genellikle 0Ozeldrme uygulamalarinin ekonomik buyime
Uzerindeki dg@rudan etkileri arglirilarak, 6zellgtirme uygulamalarinin belirleyicileri ile
ekonomik etkileri ve 0Ozellgirme uygulamalarinin verimlilik, etkinlik, istihaa vb.
Uzerindeki etkileri inceleme konusu yapilmaktadBoubakri vd., (2005), Okten ve Arin
(2006)). Bununla birlikte, galimis ve gelsmekte olan farkli tlkeler/ilke gruplari tGzerinde
yapilan cakmalarin bir bdéluminde ise O6zefteme uygulamalarinin kamunun butce
pozisyonunu ve/veya mali davralarini etkilemek suretiyle ekonomik biyume Uzerinde
ortaya cikardil dolayl etkiler incelenme konusu yapiimaktadiof@oslu ve Erden, 2015:
43). Bu calgmada oOzellgtirme uygulamalarindan elde gelirlerinin ekonomikiybme
Uzerindeki dolayli etkileri incelenginden ampirik literatir taramasi bu kapsamasliba
kalinarak yapilmaktadir. Bu piamda, literatir incelenginde diinya genelinde 1980’lerden
itibaren yayginhk kazanan 6zejteme uygulamalarinin ekonomik bliyime tzerindeKagi
etkilerini ampirik olarak ardiran oncu ¢atmalarin 1990’lardan itibaren ggiin gosterdgi
gorulmektedir. Bu durumun aodmasinda Ozeliirme gelirlerine ait verilerin elde
edilmesindeki kisitlar etkili olmaktadir.

Ilgili literatiir incelendginde, gelsmis/gelismekte olan ulkeler ve ulke gruplari
Uzerinde zaman serisi/panel veri analizi metodsidjullanilarak yapilan sinirl sayidaki
calismada, 6zellgirme gelirlerinin ekonomik buyime Uzerinde etkilkonusunda genel bir
sonuca varillamagh gorulmektedir. Bu kapsamdaki gahalarin bazilarinda, 6zejgme
gelirlerinin ekonomik blyume Uzerinde pozitif yonhe istatistiki acidan anlaml bir etkiye
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sahip oldgu belirlenirken,(Plane (1997), Barnett (2000), Boubakri, vd., (2008yuncu
(2016), Shukurov vd., (2016-Ozbekistan)) bazilaauigk 6zellgtirme gelirlerinin ekonomik
blylme Uzerinde negatif yonll ve istatistiki aci@dahamli bir etkiye sahip olgu sonucuna
ulasiimaktadir. (Cook ve Uchida (2003) Filipovic (200%3dams (2006), Naguib (2012-
Arjantin), Ozata (2013-Tirkiye)). Bununla birlikteayni kapsamdaki camalarin bir
boliuminde ise 6zeldrme gelirlerinin ekonomik blyume Uzerinde pozitégatif yonli
ancak istatistiki agidan anlamsiz bir etkiye sadighugu tespit edilmektedir. (Katsoulakos ve
Likoyanni, (2002), Dolenc (2009-Slovenya)). Bu galada ise literattir taramasinin ardindan,
Ozellestirme uygulamalari konusundaki libergiee sirecini hentiz tamamlayamayan Turkiye
ekonomisinde, Ozeliirme uygulamalarindan elde edilen gelirlerin ekmoiio bliylime
Uzerinde ortaya cikargh dolayh etkiler incelenme konusu yapilmaktadiru Bonuyle,
Ozellestirme uygulamalari konusunda liberaltee politikalarinin son vyillarda yonluk
kazandgl ve 0zellestirme uygulamalarinin etkirdi konusunda ygun tartsmalarin yaandgi
gelismekte olan bir tlke konumundaki Turkiye ekonomigielkinde yuruttlen caimanin
bulgularinin, inceleme dénemi ve kullanilan ekontiikemetodoloji itibariyle bu konuda
sinirl sayida ¢gagmanin bulundgu uluslararasi ve 6zellikle ulusal literattriin geline katki
sagilayacal deserlendiriimektedir.

4. ARASTIRMANIN VER ILERI, METODOLOJ iSi VE BULGULARI

Bu calsmada, Ozellgirme gelirlerinin Tirkiye ekonomisinin ekonomik yiime
performansi uzerindeki etkileri 1986-2016 donenm igillik bazda ve ekonometrik olarak
incelenmektedif. Bu yoniyle cakmada, Tirkiye ekonomisinde ozalieme
uygulamalarindan elde edilen gelirlerin, kamununt¢cbl pozisyonunu ve/veya mali
davranglarini etkilemek suretiyle ekonomik buyime Uzerinddaya cikardii dolayli
etkilerinin argtirlmasi amaclanmaktadir. Cahada, Ozellgirme gelirlerinin Turkiye
ekonomisinin ekonomik biyime performansi sikBasina Disen Reel Gayri Safi Yurtici
Hasila-GSYH) uzerindeki uzun donemli etkilerini incelemekni¢ahmin edilecek modellerde
kullanilan dgiskenler ile kaynaklari Tablo 3'te aciklanmaktadir.

Tablo 3. Modellerde Kullanilan De&ziskenlerin Tanitiimasi

Calisma Donemi: 1986-2016

Degiskenlerin oy : oy : .
Kisaltmasi Degiskenlerin Tanimi Degiskenlerin Veri Kaynaklari
. Kisi Basina Disen Reel GSYH
KBRGSYIH (2010-USD). World Bank (WB)
RSSY Reel Sabit Sermaye Yatirimlari (World Development Indicators).
(2010-USD).
- . The Conference Board-Total Economy
EMP Istihdam Edilerisgucu Database (TED May 2017).
EE Egitim Endeksi Penn World Table (PWT-Version 9.0).
- . L Tarkiye Cumhuriyeti Bgbakanlik
RPRI_1 Reel Ozellgtirme Gelirleri Ozellgstirme idaresi Bakanligi(TCBOIB-
(2010-USD).
2017)
Reel Ozellgtirme Gelirlerinin
RPRI_2 GSViH icerisindeki Payr (2010- | CBOIB-2017, World Bank (WB)
USD). (World Development Indicators).
Tabloda tanimlan batin gigkenler 6rneklem doénemindeki gl logaritmik
Not: degerleriyle analizlerde kullaniimaktadir. Gahanin ileriki bolimlerinde

degiskenlerin dniinde bulunan LN ifadesi bu durumu belgktedir.
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Calsmada Turkiye ekonomisinde 0Ozelieme gelirlerinin ekonomik bilylime
Uzerindeki uzun dénemli etkilerini tespit etmek ligzéziki ve baeri sermaye birikimi kontrol
degsiskenleri ile zaman serisi analizi metodolojisi kulliarak tam logaritmik formda tahmin
edilecek ekonometrik modellersagidaki aitlikte gosteriimektedi® Bununla birlikte,
calismada Ozellgtirme gelirleri iki farkli deiskenle temsil edildiinden, tahmin edilecek
modellerde coklu dérusal b&lanti sorunuyla karlasmamak (daha tutarli sonuclar elde
edebilmek) icin 6zeligirme gelirlerinin ekonomik buyime tzerindeki uzddnemli etkileri
iki farkli model yardimiyla arduriimaktadir.

Model-1: LNKBRGSYiH, = o +B; LNRSSY,+f,LNEMP,+B5LNEE, + B,LNRPRL_1, + u, (1)
Model-1: LNKBRGSYiH, = o+8,LNRSSY,+8,LNEMP,+8LNEE, + §,LNRPRL_2, + u, (2)

Modellerde bulunan o terimleri sabit parametreyi,f ve @) terimleri &im
parametrelerini, (u) ve (t) terimleri ise sirasiyatalari ve zamani temsil etmektedir.
Calsmada tanimli modellerdeki serilerin inceleme dometeki zaman serisi Ozelliklerini
izlemek icin Ozet istatistikler Tablo 4’te sunulntadir.

Tablo 4. Desiskenlerin Tamimlayici istatistikleri

GoOzlem Sayisi: 31

Standart

Degiskenler Ortalama Medyan Sapma Minimum Maksimum Jarque-Bera
LNKBRGSY iH 9.0759 9.0164 0.2551 8.6887 9.5519 2.107*[0.348]
LNRSSY 7.5300 7.3939 0.4559 6.9547 8.3271 2.877*[0.237]
LNEMP 3.3842 3.3916 0.0481 3.3085 3.4840 1.037*[0.595]
LNEE 0.7006 0.7018 0.1006 0.5439 0.8766 2.005*[0.367]
LNRPRI_1 21.544 20.542 3.0404 14.723 26.017 1.285*[0.526]
LNRPRI_2 -0.8957 -1.4765 2.7287 -7.1814 3.0168 1.399*[0.496]

Not: Kdseli Parantez icindeki gerler dgiskenlerin test istatistiklerine ait olasiliklari gésmektedir.
Jarque-Bera istatistiklerinin 6nundeki “%areti ilgili serinin % 1 énem dlizeyinde normal 8asilim
sergiledgini belirtmektedir.

Tablo 4'teki sonuglar analiz edilginde, tanimli modellerdeki bitiin serilerin inceleme
donemindenormal bir dg@ilima sahip olduklari ve 6zeligrme gelirleri serilerinin minimum,
maksimum dgerler, ortalama ve ortancagzler ile ortalamadan uzakliklari belirten standart
sapma dgerleri acisindan benzer 0zellikler gostgrdgortlmektedir. Bununla birlikte,
sonuglar incelendinde beklenildgi gibi minimum ve maksimum deerler ile standart sapma
degerleri acisindan en yuksek gbzlerin Ozellgtirme serilerinde oldgu anlgiimaktadir.
Calsmada, Turkiye ekonomisinde Ozglieme gelirlerinin ekonomik buylime Uzerindeki
uzun donemli etkilerinin yoninia ve buyuglint tespit etmek Uzere yukarida tanimlanan
modeller zaman serisi analizi metodolojisi kapsatainbglica ¢ gamada tahmin
edilmektedir.

4.1. Birim Kok Testleri ve Sonuglarinin Dgerlendirilmesi

Zaman serisi verileriyle yapilan cahalarda modellerdeki seriler dgan olmazlarsa,
yukari veya gagl dogru kalici gilimler (trend) tairlarsa, modellerde gézlemlenen yiiksek R
degerleri ile anlaml t-ve F istatistikleri, serilerasindaki gercek gkiden c¢ok bu trendden
kaynaklanmaktadir (Gujarati, 2009: 709). Bu nedemi@man serisi verileri kullanilarak
yapillan bu capmada tanimlanan modellerde anilan sakincayl giderieere serilerin
durgzganhk durumuGLS (Dickey-Fuller), ADF (Augmented Dickey-Fulleve PP (Phillips-
Perron) geleneksel Birim Kok Testleriyle giralmakta ve sonuglari Tablo 5'te
raporlanmaktadir.
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Tablo 5. DF-GLS, ADF ve PP Birim Kok Testi Sonuglar

DF-GLS ADF PP
Degiskenler Sabit Sabit+Trend Sabit Sabit+Trend Sabit Sabit+Trend
LNKBRGSY IH 0.97 -2.21 0.16 -2.09 0.48 -2.09
o LNRSSY 0.00 -2.67 -0.31 -2.69 -0.15 -2.69
§‘ LNEMP -0.72 -1.00 -0.54 -0.73 -0.69 -0.75
% LNEE 0.30 -2.92 1.88 -2.89 1.37 -1.48
LNRPRI_1 -1.06 -2.35 -2.64 -3.11 -2.38 -2.94
LNRPRI_2 -1.22 -3.00 -2.80 -3.07 -2.52 -2.93
LNKBRGSYIH -5.45* -5.77* -5.82* -5.93* -5.84* -7.89*
‘;és LNRSSY -5.93* -6.16* -5.99* -5.94* -6.15* -6.13*
L LNEMP -5.04* -5.46* -4.95* -5.29* -4.95* -5.30*
8 LNEE -3.86* -4.60* 211 -4.38* -2.22 -3.58**
3050 LNRPRI_1 -7.62* -3.88* -7.63* -7.99* -7.63* -7.99*
LNRPRI_2 -7.55* -8.15* -7.59* -7.98* -7.51* -7.90*
Kritik De gerler
%1 -2.65 -3.77 -3.67 -4.30 -3.67 -4.30
%5 -1.95 -3.19 -2.96 -3.56 -2.96 -3.57

Not: Degiskenler icin hesaplanan test istatistiklerinin 6ngkid*” ve “**” i saretleri d&iskenlerin
sirasiyla % 1 ve % 5 dnem diuzeyinde @araold@gunu belirtmektedir. DF-GLS Birim Kok Testinde
kritik degerler Elliott-Rothenberg-Stock (1996) tarafindarDFA ve PP Birim Kok Testlerinde ise
MacKinnon (1996) tarafindan gglirilen kritik tablo deserlerini belirtmektedir. DF-GLS ve ADF Birim
Kok testlerinde otokorelasyonu gideren optimal gea uzunluklari Schwarz bilgi kriteri kullanilarak
otomatik olarak elde edilitir. PP testinde Bartlett Kernel metodu kullangnae Bandwidth gesli gi
Newey-West yontemine gore tespit edgtini

Tablo 5'teki DF-GLS, ADF ve PP Birim Kok Testi saplari analiz edildiinde,
tanimh modellerdeki butin serilerin Sabit ve Sabrend formlarinda seviye gerinde [I(0)]
durazgan olmadiklari gorilmektedir. Bu durum, Sabit vdiSalrend formlarinda seriler igin
hesaplanan test istatistiklerinin kritik tablogdderinden mutlak olarak %5 6énem diizeyinde
kicuk olmasindan anjdmaktadir. Bu nedenle, modellerde kullanilan busariler icin
birinci fark alma yoluna gidilerek, % 1 veya % 5edm dizeyinde tim dekenlerin test
istatistiklerinin kritik tablo dgerlerinden mutlak deerce buyik oldgu ve serilerin [I(1)]
deserinde dur@an olduklari belirlenmgtir. Bununla birlikte, cakmada tanimli modellerdeki
serilerin Ozellikle Ozellgirme gelirlerinin ekonomik ve politik kmllardaki deisimlere
oldukca duyarli olmalari ve inceleme doneminde Ty&lekonomisinde i¢csel ve/veyassal
soklardan kaynakli yapisal ggimlerin meydana gelgi olmasi, bu serilerde yapisal
degisimlerin (kirilmalarin) ortaya c¢ikmi olabilecgini disindurmektedir. Bu nedenle,
calismada tanimh modellerdeki serilerde 6rneklem domelmimeydana gelmiolan yapisal
degisimlerin etkilerini dikkate almadan uygulanan DF-GLADF ve PP vb. geleneksel birim
kok testlerinin sapmali sonuclar turetebilgic&abul edilmektedir. Nitekim icsel ve/veya
digsal soklardan kaynakli yapisal geimlerin etkileri dikkate alinarak yapilan dganlik
analizlerinde durgan olmayan bircok serinin, d@an 06zellikler gdsterebilege
belirtiimektedir (Perron, 1989: 1361-63).

Calismada anilan sakincalari gidermek Uzere tanimli trevdeki serilerin durganlik
kosulu, ayrica yapisal gesimlerin etkilerini dikkate alan ve i¢sel olarak bkenen iki yapisal
kirllmaya izin veren Narayan ve Popp (2010-NP)BiKOk testiyle de akauriimaktadir. NP
(2010) Birim Kok Testi, ADF Birim Kok Testinin séerde iki tane yapisal kirllmayi dikkate
alacak sekilde gengletimesine ve i¢sel olarak belirlenen yapisal lika tarihlerinin
bilinmedigi varsayima dayanmaktadir. NP (2010) Birim Kok e, zaman serisi analizine
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dayan modellerde veri yaratma surecinde gozlemlegembazi bilgenlerin etkileri dikkate
alinmakta ve duganlik analizi sabit terimde (M1) ve sabit terim tkendde (M2) iki tane
yapisal kirllmaya izin veren modellerle giralmaktadir. NP (2010) Birim Kok Testinde,
zaman serisinin veri yaratma surecinde dikkategaldeterministik ;) ve stokastik ;)
seklindeki iki bilesen (; =d; +u;) model M1 ve model M2 icin sagidaki gibi
hesaplanmaktadir:

dM = @ + Bt + ¢*(L)(6, DU}, + 6,DU3 ) 3)
d}f? = a + Bt + ¢*(L)(6: DU} + 0,DU3, + v, DT{, +y,DT;,) (4)

Burada, (i=1,2) olmak uzereDU;, = 1(t >Tp;), terimi sabitteki, DT/, =
1(¢ > Tp;)(t-Ts;) terimi trenddeki yapisal kirlmalari gosterirke(fy ;) terimi inceleme
doneminde vyapisal kirilmalarin tarihlerini belirtkbedir. Esitliklerdeki (6;) ve ;)
parametreleri sirasiyla sabitteki ve trendeki yalpiarilmalarin biydklgini gosterirken
modellere ekleneng(*(L)) teriminin inceleme déneminde serilerde meydanarggapisal
kirlmalarin zaman icerisinde yaydir sekilde gerceklgmesine imkan sgayaca kabul
edilmektedir. M1 ve M2 modelleri i¢in yapisal ing@nmg formdaki testin regresyonu
asagidaki denklemlere dayanilarak hesaplanmaktadir:

k
v = py g +ay + Bt + 0,D(Tg)1 + 0,D(Tg) e + 6:DU; o 1 + 8,DU3 4 + Z Bj Aye-;

=
+ e (5)
v = pyeq + a4+ Bt + 2D (Tg)1 + 22D (Tp)z + 6:DU; 4 + 8;DU; 1 +yiDT{ 4
k
+ V;DTzl,t—l + Z ,Bj Ay, j+ e (6)
j=1

Esitliklerde M1 ve M2 icin yapisal kirllma tarihleairdsik prosedirin kullaniimasiyla
es anh olarak belirlenmekte ve modeldeki serilerioratanlik durumu yapisal kirilma
tarihlerinin bilinmedgi varsayildgindan p) parametresinin t-istatistik gerleri kullanilarak
arggtinimaktadir. NP (2010) Birim Kok Testindeg)(parametresi icin hesaplanan t-istatistik
degerleri, Monte Carlo simulasyonlariyla eturulan kritik tablo dgerleriyle
karsilastirilmakta ve durganlik icin (p=1) seklindeki temel hipoteze kahk (p<1) seklindeki
alternatif hipotez test edilmektedir. NP testi smmda, hesaplanan t-istatistikgeeerinin
kritik tablo deserlerinden mutlak deerce blyik olmasi durumunda temel hipotez (seride
birim kdk bulunmaktadir) reddedilmekte ve alterhbtpotez kabul edilmektedir (Narayan ve
Popp, 2010: 1426-28). Catnada modellerdeki geskenlerin durganhk durumunu agiran
NP (2010) Birim Kok Testi sonugclari Tablo 6'da gégrdimektedir.
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Tablo 6. NP (2010) Yapisal Kirilmali Birim K6k Test Sonuclar

Testlistatistikleri Yapisal Kirllma Tarihleri

Degiskenler M1 M2 M1 M2
LNKBRGSY iH -2.15 -2.24 1996-2000 1996-2000
© LNRSSY -2.90 -3.03 1996-2003 2000-2008
> LNEMP -1.61 -2.89 1993-1999 1993-2005
g LNEE -2.59 -2.68 1994-1996 1993-1996
LNRPRI_1 -4.24 -4.81 1997-2003 1997-2006
LNRPRI_2 -4.13 -4.45 2000-2004 1997-2002
LNRGSYIH -5.60* -6.17* 2000-2007 1997-2008
< LNRSSY -9.24* -10.02* 1992-2005 1994-2004
& LNEMP -8.26* -71.22* 2002-2010 2004-2010
g LNEE -5.87* -5.68** 2004-2010 1993-1997
= LNRPRI_1 -6.28* -8.13* 2001-2010 2001-2010
m LNRPRI 2 -10.93* -10.94* 1996-2004 1996-2004
. . -5.26 -5.95 % 1
Kritik De gerler 451 518 %5

Not: Degiskenler icin hesaplanan test istatistiklerinin 6ngkid™” ve “**” i saretleri dgiskenlerin
sirasiyla % 1 ve % 5 Oonem dilizeyinde d¢ara old@gunu belirtmektedir. Kritik Tablo Dgerleri
Narayan ve Popp (2010) gahasindaki Tablo 3'ten alingtir.

Tablo 6’daki Narayan ve Popp (2010) Birim Kok Testnuclari incelengdinde,
tanimh modellerdeki bitin dekenlerin M1 ve M2 formlarinda iki yapisal kiriimayl
birlikte seviye dgerinde [I(0)] durgan olmadiklari gorilmektedir. Bu sonuca, M1 ve M2
formlarinda dgiskenler icin hesaplanan test istatistiklerinin, ikrteblo deerlerinden mutlak
olarak % 5 ©6nem duzeyinde kucuk olmasiylasii@aktadir. Bu nedenle modellerde
kullanilan batln serilerin birinci farklar alingnve % 1 veya % 5 6nem dizeyinde tim
degiskenlerin test istatistiklerinin kritik tablo g@erlerinden mutlak dgerce blyuk oldgu ve
serilerin iki yapisal kiriimayla birlikte [I(1)] d&erinde durgan olduklari belirlennstir. Bu
sonugclar, tanimlh modellerdeki butingikkenlerin inceleme doénemindeki siii tarihlerde
yapisal dgisimlere maruz kalgnni géstermekte ve iki yapisal kirllmanin tim sem birinci
farklarindaki durganlik mertebesi Uzerinde etkili olmgcdhi ortaya koymaktadir.

Bununla birlikte, Tablo 6’daki sonuclar yapisalgd@mlerin ortaya cikig tarihler
acisindan dgerlendirildiginde, Narayan ve Popp (2010) Birim Kok Testinin igah
doneminde serilerdeki yapisal kirilmalarin tarilmerTiarkiye ekonomisinin gerceklerine
gorece uyumlu bigekilde belirledgi goérilmektedir. Nitekim ilgili dgiskenlerde, 1994-1997,
2000-2002, 2008-2010 donemleri icgin belirlenen gapikirilma tarihlerinin  Turkiye
ekonomisinde i¢ ve glietkilemelerle ortaya ¢ikan ekonomik kriz donenmerirastladil
gorulmektedir. Tim bu sonuclar, gahada tanimli modellerdeki serilerin dpsalik
kosulunu belirlemek tzere kullanilan ADF, PP ve DF-Giedeneksel ile yapisal kirllmali NP
Birim Kok Testlerinin timdndn benzer sonuclar geaagikardgini ve tum dgiskenlerin
birinci farklarinda durganlastiklarini gostermektedir.

4.2. B-Bitinlesme Testleri ve Sonugclarinin Dgerlendirilmesi

Birim kok testleriyle tanimli modellerdeki tim derin duraganlik mertebesinin [I(1)]
oldugunun belirlenmesi, modellerdeki glgkenler arasinda uzun dénemde Bxbétlinleme
iliskinin olup olmadginin aratiriimasini gerekli kilmaktadir. Nitekim seviye ginde
durgzgan olmayan ancak birinci farklar alinarak diaa hale getirilen serilerdeki fark alma
islemi, serilerde stire¢ icerisinde meydana gelencgegklarin etkilerini ve seriler arasinda
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uzun donemde olmasi muhtemelgitiinleme iligkilerini ortadan kaldirabilmektedir. Bu
nedenle, durganlatiriimis serilerle kurulan modeller, dgkenler arasinda uzun dénemde
olasi iligkileri yansitma noktasinda eksik kalabilmektedidy® bir durumda iktisadi seriler
durggan olmasalar da bu tirden serilerin diarabir bilgeni bulunabilmekte ve bu bilen -
batinlgme analizleriyle belirlenebilmektedir. Bgekildeki serilerin ¢-butlinleik olmasi,
degiskenleri etkileyen kisa sureoklarin kalici olmasi durumunda dahigdgenler arasinda
uzun doénemde bir dengesKisinin bulundgu anlamina gelmektedir (Tari, 2010: 415).

Calsmada tanimli modellerde s-butlnlgik iliskileri incelemek (zere gerekili
kosullarin sglandginin belirlenmesiyle birlikte modellerdeki serilarasinda uzun dénemde
anlamh bir ilskinin olup olmadgl sirasiyla Johansen ve Hatemig}Btitinlesme testleriyle
argtirllmaktadir. Boylece tanimh modellerdeki serilarasinda uzun doénemde olmasi
muhtemel g-buttnlsik ili skilerin, calsma donemindeki yapisal gigimlerin etkileri dikkate
alinmadan ve alinarak ayri ayri incelenmesi amagdéktadir. Bu kapsamda, serilerdeki
yapisal dgisimlerin etkilerini dikkate almayan ve VAR (Vectoruforegression) modeline
dayali olarak olgturulan Johansen sEBButinlesme testinde, VAR modelindeki gecikme
uzunlyggu 6nemli oldgundan seriler arasindaki optimal gecikme uzgmhun dg@ru ve
guvenilir bir sekilde belirlenmesi gereklilik arz etmektedir. Burdm dikkate alinmag@inda
Johansen §Bltlinleme test istatistikleri tutarsiz velveya sapmali ugter ortaya
citkarabilmektedir (Sevuktekin ve Nargelegekenlef02 53). VAR modelinde seriler
arasindaki optimal gecikme uzunluklari ise LR, FPHC, SC ve HQseklindeki bilgi
kriterleri esliginde ve bu bilgi kriterleri dgerlerinin minimum oldgu noktalara goére
belirlenmektedi. Bununla birlikte, bilgi kriterleri giginde belirlenen optimal gecikme
uzunluklarinin  tutarhiginin - LM (Lagrange Multiplier) testleriyle ag@ariimasi ve
otokorelasyon icerip icermeginin belirlenmesi gerekmektedir. Cahada tanimli iki farkli
model i¢in kurulan VAR modellerinde optimal gegimeunluklar LR, FPE, AIC, SC ve HQ
bilgi kriterleri dezerlerinin minimum oldgu noktalara gére ve LM Testleriyle otokorelasyon
icermeyecek birsekilde belirlenmeye calilmistir. Nitekim calgmada kurulan VAR
modellerinde optimal ve otokorelasyon icermeyenilkgee uzunluklarinin; Model-1 ve
Model-2 icin 2 olarak tespit edilgtir. Bu kapsamda, Model-1 ve Model-2 i¢in VAR(2)
modeli kurularak Johansens-Butiinlesme analizleri,iz (Trace) ve Maksimum Ozger
(Max- Eigen Value) Testistatistiklerine goére elde edilgive bulgular Tablo 7'de
sunulmutur.

Tablo 7. Johansen [s-Butlinlesme Testi Sonuglari

1z istatistigi Maksimum Oz Deger Istatistigi

Hipotezler Model-1 Model-2 Model-1 Model-2
(Ho) (HY) Testistatistigi Test istatistigi Test istatistigi Test istatistigi
r=0 r>1 126.76"[68.82]  127.1169.82]  61.73*33.88]  507*33.89]
r<1 r>2  65.03"[47.86] 65.04*[47.86] 30.86*27.58]  399**[27.59]
r<2 r=3 25.17 [29.80] 25.25 [29.80] 17.59 [21.13]  17.64 [21.13]

Not: Test istatistiklerinin onindeki “**” dareti % 1 Onem dizeyinde (Hemel hipotezinin
reddedildgini belirtmektedir. Tabloda k&li parantez icindeki derler % 5 Onem dizeyinde
hesaplanan kritik tablo gerlerini gostermektedir.

Tablo 7'deki sonuglar incelenginde, Model-1 ve Model-2 icin hesaplandn ve
Maksimum Ozdger istatistiklerine gore, (54=0) temel hipotezlerinin “seriler arasinds-e
bitiinleme iliskisi bulunmamaktadir” % 5 6énem dizeyinde reddegjilde (H;:r>1) alternatif
hipotezlerinin *“seriler arasinda s-buttinleme iligkisi bulunmaktadir” kabul edildi
gorulmektedir. Bu durum, tanimh modellerdeki sariarasinda uzun doénemli birsKinin
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bulund@u anlamina gelmektdz ve Maksimum Ozdger Testlerinde modellerdeki seriler
arasinda en az iki adeg-bUtinlgme vektorinin bulundwnu belirten (H:r>2) alternatif
hipotezi icin hesaplanan test istatistiklerinin %rfem dizeyindeki kritik tablo gerlerinden
blyuk olmasindan anddmaktadir.

Calsmada tanimlanan modellerdeki tum seriler iki yalpksalmayla birlikte birinci
farklarinda durganlstiklarindan, modellerdeki seriler arasindaki uzuimenmli iliskilerin
yapisal kirilmalar dikkate alinginda da gecerli olup olmagnin belirlenmesini
gerektirmektedir. Zira serilerdeki yapisal kirilraah etkileri dikkate alinmadan uygulanan
analizler birim kok test sonuclarinda ofaugibi e-buttinleme test sonuglarini da gecgersiz
kilabilmektedir. Cakmada s6z konusu sakincayi gidermek ve uzun dondighilerin
tutarlihgini tespit etmek tzere tanimh modellerde serileasmdaki butlnkgk iliskiler,
yapisal kirilmalarin etkilerini dikkate alan Hatedi Es-BUtinlggme testiyle de
arggtinimaktadir. Hatemi-J (2008-HJ) tarafindan géeilen bu test, sabit terimde vesie
katsayisinda iki taneye kadar yapisal kirlimaya v@rmekte ve yapisal kirilmalarin sayisi ile
tarihlerini i¢csel olarak belirleyebilmektedir. Rajidesisimi (C/S) olarak tanimlanan model
asagidaki gibi hesaplanmaktadir:

Ve = g + a1 D¢ + azDye + Poxe + B1D1exe + BrDorxe + Uy (7)

Esitlik 7°'deki, (D;;) ve (D) terimleri kukla dgiskenler olarak tanimlanmakta ve
asagidaki gibi oluturulmaktadir:

S P ) TS L

Denklemlerde, €;) ve @,) terimleri rejim modelinde yapisal kirllma noktatan
bilinmeyen parametrelerini gostermekteyken, (Hlemcisi kirilma noktalarinin tam sayi
olmasini sglamaktadir. HJ testinde, modellerdeki seriler an@daig-butiinleme iligkilerinin
varhgl (ADF™), (Z;) ve (£;) seklindeki tc farkli test istatigityle argtiriimaktadir. £;) ve
() test istatistikleri duzeltilngi birinci dereceden otokorelasyon katsayilarinimtaicisini
gosteren g*) tarafindan gagidaki gibi hesaplanmaktadir:

s ?;%(ﬁtﬁt+1 - Z?:l w(/B)7(j)
p = PR (8)
t=1Ut

Denklemdeki, B) terimi bant gesniigini ve y(j) terimi ise otokovaryans
fonksiyonunu gostermekte veagidaki gibi hesaplanmaktadir:

T
1

P == > @y =Pl j) (@ — Pler) )
t=j+1
Esitlik 9'daks, (p) terimi, @,_,)'in (#i,) Uzerine en Kiglk kareler tahmincisiyle
regresyonunu gostermektedir. Bu kapsamdg) (e ;) test istatistikleri kitlik 10 ve 11
yardimiyla @agidaki gibi hesaplanmaktadir:
Zy =n(p* - 1) (10)
. (" -1
Zt (A B . S n-1.n2
(P(O) + 232, w (i/BYP())/ Tici ¢

Burada (7(0)+2X%,w(j/B)7(j)) terimi (@) nin (@,,) Uzerine regrese
edilmesiyle elde edilen kalintilarin uzun donemyaas tahminlerini géstermektedi¥;( test

(11D
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istatistigi ile benzer dailim o6zellikleri gbsteren ADF*) test istatis@ii ise Esitlik 7’deki
denklemden elde edilen kalintilara ADF birim kolsttéstatistginin uygulanmasiyla elde
edilmektedir. Boylelikle, HJ (2008)sEBitiinlesme testinde standart olmayanzdem 6zelligi
gosteren ADF™), (Z;) ve ;) test istatistiklerinin kullaniimasiyla, modelletd seriler
arasinda iki yapisal kirllmayla birlikte uzun déreitnskiler (modeldeki seriler arasinda-e
batinlgme iliskisi bulunmamaktadiryeklindeki temel hipoteze kahk (modeldeki seriler
arasinda gbitinleme iliskisi bulunmaktadir) alternatif hipoteziyle amalmaktadir. Test
sonucunda, hesaplanaADF™), (Z;) ve ;) test istatistiklerinin kritik tablo dgrlerinden
mutlak degerce blylk olmasi durumunda temel hipotez reddedilenve tanimli modeldeki
seriler arasinda inceleme doneminde meydana gellam iki yapisal kirllmayla birlikte uzun
donemli bir denge igkisinin bulundgu sonucuna ukaimaktadir. Cakmada taniml
modellerdeki seriler arasinda uzun donemde yapksaimalarla birlikte g-bltinlgme
ili skisini argtiran Hatemi-J (2008) &Butiinlesme test sonuclari Tablo 8'de sunulmaktadir.

Tablo 8. HJ Yapisal Kirllmali Es-Butinlesme Testi Sonuglari

Kritik De gerler

Model-1 TestIstatistigi Kirilma Tarihleri %1 %5 %10
ADF* -8.81* 2003-2007 -8.35 -7.90 -7.71
Model: C/S Z; -7.95** 1998-2007 -8.35 -7.90 -7.71
Z;, -34.85 1998-2007 -140.14  -123.87 -116.17
Model-2 Testistatistigi Kirilma Tarihleri %1 Kritik 5065 gerler %10
ADF* -9.08* 2001-2004 -8.35 -7.90 -7.71
Model: C/S Z; -9.24* 2001-2004 -8.35 -7.90 -7.71
Z;, -44.31 1999-2004 -140.14  -123.87 -116.17

Not: Test istatistiklerinin 6ntindeki “*” ve “**” garetleri sirasiyla % 1 ve % 5 6nem dizeyinde temel
hipotezlerin reddedildini belirtmektedir. Modeller icin optimal gecikmezunluklari Akaike (AIC)
bilgi kriteri kullanilarak elde edilngtir. Kritik Tablo Degerleri Hatemi-J (2008) ¢amasindaki Tablo
1'den alinmgtir.

Tablo 8'deki sonuclar incelenginde, tanimhi modellerde ADF*) ve ;) test
istatistiklerine gore iki yapisal kirllmayla birté seriler arasindas-éutiunlgme iligkinin
bulunmadgini belirten temel hipotezlerin %1 veya % 5 Oneneadinde reddedildi
gorulmektedir. Bu sonuca c¢ginada tanimlanan iki model i¢in hesapland® k™) ve ;)
test istatistik dgerlerinin kritik tablo dgerlerinden mutlak deerce biyuk olmasiyla
ulasiimaktadir. Bu durum, c¢aimada tanimlanan her iki modeldeki seriler arasiyaasal
kirilmalarla birlikte uzun dénemde birs-bUtiinleme iliskisinin  bulundgunu ortaya
koymaktadir.

Bununla birlikte, Tablo 8'deki sonuclar yapisalgd@mlerin ortaya cikig tarihler
acisindan deerlendirildiginde, Hatemi-J (2008) &Butlunlegme Testinin ¢cagma doneminde
modellerdeki yapisal kirilmalarin tarihlerini TUyki ekonomisinin gerceklerine gorece
uyumlu bir sekilde belirledgi gortlmektedir. Nitekim ilgili modellerde, 1998-29, 2001-
2003 donemleri icin belirlenen yapisal kirllma hérinin Turkiye ekonomisinde i¢ ve (i
etkilemelerle ortaya c¢ikan ekonomik kriz donemleriastladii gortlmektedir. Benzer bir
sekilde, tanimh modellerde 2004 yih icin belirlengapisal kirllma tarihleri ise Turkiye
ekonomisinde Ozeligirme gelirlerinde ari yoninde onemli d@simlerin ysgandgi yillara
rastlamaktadir. Calmada uzun donemli gkileri arastiran Johansen ile Hatemi-Js-E
Bitlinlesme testlerinin ayni yonde sonugclar tuggttre yapisal kirilmalarin etkileri dikkate
alindginda veya alinmaginda modeldeki serilerin uzun dénemde birlikte kateettikleri
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anlggilmaktadir. Bu yonuyle ebitlinleme test sonuclari, modellerdeki seriler arasinda ki
donemde meydana gelebilecek arizigmkun etkisinin uzun dénemde ortadan kalkacave
degiskenlerin birlikte yuriyglerinin devam edeg@ni gostermektedir.

4.3. Uzun doénemli k-Butinlesme Katsayilarinin Tahmini ve De&erlendiriimesi

Calismada tanimh modellerdeki seriler arasinda uzureddniliskiler es-butiinlgme
testleriyle saptandiktan sonrg-litinleme denklemindeki katsayilarin hangi yontemle
tahmin edilmesi gereld@inin belirlenmesi 6nem arz etmektedir. Nitekim uzdinemli
katsayilarin tahmininde OLS (Ordinary Least Squarggbi geleneksel ydntemlerin
kullanilimasi aciklayici dgsken(ler) ile hata terimi arasindaki i¢sellik ve kaoelasyon
nedeniyle sapmali olabilmekte, bu nedenid@tiinleme denklemindeki katsayilarin tutarli
bir sekilde tahmin edilebilmesini gkayan cegitli yontemler 6nerilmektedir. Bu yontemlerden
es-butiinleme denklemindeki katsayilarin sapmasiz ve bek&ntkrcevesinde tutarli bir
sekilde tahmin edilmesini giayan Pedroni (2000, 2001) tarafindan gellen FMOLS (Full
Modified Ordinary Least Square) modeli ampirik arlakde yaygin olarak kullanilan
yontemler arasinda 6ne ¢ikmaktadir (Nag#lp 2010: 97). FMOLS yontemi, standart sabit
etkili tahmincilerdeki ardak bagimlilik (otokorelasyon) ve dgsen varyans
(heteroscedasticity) sorunlarinin ortaya cikardsapmalarin duzeltiimesine guvenilir
sonugclarin dretilmesine imkan vermektedir. Sabitriehata terimi ve bamsiz dgiskenlerin
farklari arasindaki olasi korelasyonun dikkate dafin bu yontemde, parametrik olmayan
uyarlama i¢selfii ve otokorelasyonu dizeltmek icin aciklanagigleen tizerine yapiimaktadir
(Kok vd., 2010: 8). Boylece, modeldekigigkenler icin tahmin edilen katsayilar, uyarlagmi
aciklanan dgiskenin aciklayici dgskenler Gzerine regrese edilmesiyle elde edilmelkté-v
istatistik deerleri de asimptotik olarak standart bir normalgitlen gdstermektedirler.
Calsmada, Turkiye ekonomisinde 6zglieme gelirlerinin ekonomik buiylime Uzerindeki
uzun donemli etkilerini incelemek Uzere kurulan mitet FMOLS yontemiyle tahmin
edilerek sonuclari Tablo 9'da gosteriimektetir.

Tablo 9. Uzun donemli E-Butlinlesme Katsayilarinin Tahmini: FMOLS Sonugclari

Model-1 Model-2
Model Degiskenleri Katsay! Standart Hata Katsay!i Standart Hata
LNRSSY 0.2898* 0.0159 [0.000] 0.2903* 0.0156 [0.000]
LNEMP 0.3665* 0.0505 [0.000] 0.3639* 0.0503 [0.000]
LNEE 1.1971* 0.0566 [0.000] 1.1960* 0.0563 [0.000]

LNRPRI_1 -0.0004 0.0017 [0.802] —

LNRPRI_2 — -0.0005 0.0016 [0.742]
Sabit Terim (C) 4.8240* 0.1439 [0.000] 4.8199* 0.1341 [0.000]
R? R? 0.99 0.98 0.99 0.98

JB 1.586 [0.453] 1.607 [0.448]

Tablo 9'daki sonuclar analiz edifgihde, FMOLS tahmincisinin ¢gimada tanimlanan
iki farkli modeldeki aciklayici d@skenlerin katsayilarinin yonu, buyullii ve anlamlilik
duzeyleri ile modellerin aciklayicilik glct ve tsall test bulgulari agisindan benzer sonuclari
ortaya cikardii gorulmektedir. Bu kapsamda, gatada tanimli modellerde kalintilarin
normal bir dgllima sahip olduklari ve @amh desiskende meydana gelen ggmlerin
bagimsiz dgiskenler tarafindan aciklanma oranini gosteréiveRR? katsayilarinin oldukca
yuksek dgerler aldgl Tablo 9'daki sonuclardan izlenebilmektedir. TUrankar, Turkiye
ekonomisinde 6zeligirme gelirlerinin ekonomik buylime tzerindeki uzddnemli etkilerini
incelemek Gzere kurulan modellerin karagiti/tutarhligini gostermektedir.
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Bu cercevede, Tablo 9'daki tahmin sonucglari Modei# Model-2 acisindan
incelendginde; beklentilerle uyumlu olarak LNRSSY, LNEMP VENEE aciklayici
degiskenlerinin katsayilarinin her iki modelde de pdaitinli ve istatistiki agcidan % 1 6nem
dizeyinde oldgu gorilmektedir. Buna keaitik, Tablo 9'daki Model-1 ve Model-2’'ye ait
tahmin sonuclari 6zeldrme gelirlerini temsilen kullanilan LNRPRI_1 veNRPRI_2
degiskenleri acisindan incelerinde, LNRPRI_1 ve LNRPRI_2 aciklayici gigkenlerinin
katsayilarinin her iki modelde de negatif yonliugld ve istatistiki acidan % 10 6nem
dizeyinde bile anlamli olmadiklari izlenmektediu Bonuglar, inceleme déneminde fiziksel
sermaye birikiminde ve ggim seviyesi dikkate alinginda/alinmadiinda begeri sermaye
birikiminde meydana gelen agfarin/iyilesmelerin Turkiye ekonomisinin ekonomik buyime
performansi Uzerinde pozitif ve istatistiki acidamlamli bir sekilde etkili old@gunu
gostermektedir. Bununla birlikte sonuclar, galada hem mutlak hem de nispi olarak
hesaplanan dgskenlerle temsil edilen O0zelgrme gelirlerinin ise Turkiye ekonomisinin
ekonomik buyime performansi Uzerinde inceleme doitérariyle herhangi bir etkiye sahip
olmadgini ortaya koymaktadir.

5. SONUC

Islevlerin ve varliklarin yénetimlerinin tamamen velgsmen devletten 6zel sektore
yeniden tahsis edilmesi olarak tanimlanan Ogellee uygulamalari, 1970’lerde ganan
ekonomik krizlerin daraltici etkilerini gidermedakig yollarini arayan hani gelsmis
Ulkelerin cektgi diinya ekonomilerinin, bu tarihten itibaren uygukda siklikla kullandiklar
iktisat politikasi araclari arasinda yer almaktadieorik temelleri Neo-Liberal iktisat
teorilerine dayandirilan 6zefiirme uygulamalariyla, kamu kesiminin ekonomi isardeki
agirhginin azaltilmasi ve ekonomik acidan libergienin sglanmasi hedeflenmektedir. Bu
baglamda, Ozellgirme uygulamalariylarekabete dayali serbest piyasa ekonomilerinin
olusturulmasi, Uretimde verimlgin ve etkinlgin sglanmasi, kamu finansmaninin mali
yukten kurtarilmasi, kamu bitce pozisyonunun gyitémesi vb. hedeflerle ekonomik
biyimenin ve toplumsal refah dizeyinin artirimasmaclanmaktadir. Ozejfirme
uygulamalarinin ekonomik blyume ve toplumsal reflitzeyi tGzerinde teorik cercevede
ongorulen bu etkileri ise goudan ve dolayli olmak Uzere iki farkigekilde ortaya
cikmaktadir. Ozellgirilen islevlerin ve varliklarin daha etkin ve verimli bigekilde
faaliyetlerini sturdurecekleri giincesi dgrudan etkileri belirtirken, 6zelig@rilen islevierden
ve varliklardan elde edilen gelirlerin kamunun lelfgozisyonu ve/veya mali davrgarini
tzerinde etkili olmasi dolayl etkileri afturmaktadir.

Bu calsmada, Turkiye ekonomisinde Ozalieme uygulamalarindan elde edilen
gelirlerin, kamunun bitce pozisyonunu ve/veya nadivranglarini etkilemek suretiyle
ekonomik buyime Uzerinde ortaya cikgrdiolayl etkileri incelenme konusu yapiimaktadir.
Bu yonluyle cakmada, Ozellgirme uygulamalarindan elde edilen gelirlerin Tieki
ekonomisinin ekonomik biylime performansi Uzerireteik cercevede 6ngoruldi gibi bir
etkiye sahip olup olmaginin ampirik olarak da derlendiriimesi amaclanmaktadir.
Calsmada o6zellgtirme gelirlerinin Turkiye ekonomisinin ekonomik yiime performansi
Uzerindeki etkilerini tespit etmek Uzere fizikidegi sermaye birikimi kontrol dgskenleriyle
birlikte kurulan alternatif modeller 1986-2016 ddémeicin yeni nesil zaman serisi analizi
metodolojisi izlenerek tahmin edilmektedir. Gala sonucunda, Turkiye ekonomisi Gizerine
tanimlanan modellerin ampirik literatirdeki sinislayidaki caklmayla da uyumlu oldiu
belirlenen sonuclarini bir bitin olargksekilde 6zetlemek mimkun olmaktadir.

Bu balamda, cakmada Turkiye ekonomisinde fiziksel sermaye birikimie eitim
seviyesi veri alinggnda/alinmadiinda bgeri sermaye birikimini temsilen kullanilan batin
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degiskenlerin ekonomik buyime ulzerindeki etkilerinin fidzy6nll ve istatistiki agidan
anlamh old@gu sonucuna ukalmistir. Bu sonuclar, ¢cajima déneminde fiziksel sermaye
birikiminde ve gitim seviyesi veri alindginda/alinmadiinda begeri sermaye birikiminde
meydana gelen agtarin/iyilesmelerin, Turkiye ekonomisinin ekonomik buyime performansi
Uzerinde pozitif ve istatistiki agidan anlamh kpekilde etkili old@gunu gostermektedir.
Tanimlanan modellerin bulgulari gahanin 6zUn0 okiuran 6zellgtirme gelirleri acisindan
degerlendirildiginde ise Turkiye ekonomisinde gahada hem mutlak hem de nispi olarak
Olclilen dgiskenlerle temsil edilen 6zelgrme gelirlerinin ekonomik buyime Uzerindeki
etkilerinin negatif yonlu ve istatistiki agidan anisiz oldgu tespit edilmgtir. Bu sonuglar,
Ozellestirme uygulamalarindan elde edilen gelirlerin Tiiekekonomisinin ekonomik buyime
performansi Uzerinde inceleme donemi itibariylenbegi bir etkiye sahip olmagini ortaya
koymaktadir. Bununla birlikte sonuglar, 6zetleme uygulamalarindan elde edilen gelirlerin,
Turkiye ekonomisinin ekonomik biylime performanserime teorik ¢ercevede ongorilen
etkilerini drneklem doénemi itibariyle yaratmaya miablmadgina saret etmektedir.

1986-2016 doneminde Ozelteme uygulamalarindan elde edilen yakka68 milyar
dolarlik gelirin, Turkiye ekonomisinin ekonomik hiilme performansi tzerinde herhangi bir
etkiye sahip olmamasi ilk baka, Tlrkiye'de Ozellgirme gelirlerinin verimli reel alanlara
yeterince kanalize edilemeiii ve kamu kesimi tarafindan yapilan yatirrm hamatarinda
etkin bir sekilde kullanilamadyini disindirmektedir. Ancak, Turkiye ekonomisinde
Ozellestirme uygulamalarindan elde edilen gelirlerin ndaullanilacgini dizenleyen 1994
tarihli ve 4046 Sayil Ozeligirme Uygulamalari Hakkinda Kanun'un ilgili hukimie
incelenince, anilan dincenin Turkiye ekonomisi acgisindan gecerli olrgadnlgilmaktadir.
Nitekim dunyadaki gejmelere paralel olarak 24 Ocak 1980 kararlariyldikiber bir iktisat
politikasi araci olarak Turkiye ekonomisinin giindeengelen 6zellgirme uygulamalarindan
elde gelirlerin nasil kullanilagg 1994 yilindan itibaren yudrurlikte olan ve Ozgilene
uygulamalarinin hukuki dayapga olusturan 4046 Sayili Ozelgrme Uygulamalari
Hakkinda Kanun ile belirlenmektedirilgili kanun hikmii uyarinca ozeflirme
uygulamalarindan elde edilen gelirler, i¢c ve borc 6demelerinde kullaniimak tzere Hazine
hesaplarina intikal ettirilmekte, genel bitce harakarinda ve yatirnmlarindagdir bir deysle
kamu harcamalarinin ve yatirimlarinin finansmanidadlanilamamaktadir. Bu durum,
Turkiye ekonomisinde 0zeljgrme uygulamalarindan elde edilen gelirlerin, kammou bitce
pozisyonunu ve/veya mali davralarini etkilemek suretiyle ekonomik biyime Uzerinde
zaten dolayli olarak ortaya cikarabilgcetkilerinin daha da sinirlanmasina yol agmaktadir
Bu ise Ozellgtirme uygulamalarindan elde edilen gelirlerin, Tiiekekonomisinin ekonomik
buyiime performansi Uzerinde teorik cercevede Ohgrigtkilerinin 6rneklem doénemi
itibariyle ortaya ¢cikmasina engel olmaktadir. Bypdamda ¢camanin bulgular Turkiye'de
Ozellsgtirme gelirlerinin kullanim esaslar dikkate aliakrdeserlendirildiginde, 6zellgtirme
gelirlerinin  Turkiye ekonomisinin ekonomik blyumeerformansi Uzerinde 1986-2016
donemi itibariyle herhangi bir etkiye sahip olmadi ortaya koyan sonuglarinin, 6zetleme
uygulamalarinin hukuki alt yapisiyla da uyumlu gdanlgiimaktadir.

Diger taraftan, Turkiye’de 6zellgrme gelirlerinin kullanimini belirleyen bu
aciklamalar Davis vd., (2000) tasarruf hipotezidapinda dgerlendirildiginde, 6zellgtirme
gelirlerinin kamunun bor¢lanmadan kaynakli mevcaiz f 6demelerini ve mali yapinin
sgzlamligina iliskin piyasalara olumlusaretler vermesiyle yeni bor¢clanmalarin faiz yukana
azaltarak, mali aciklarinin tedricen azalmasina mmli dengenin sdrdardlebilirlik
kazanmasina olanak @ayacal beklenmektedir. Kamunun mali yikini azaltarakiryat
harcamalarinin dolayli olarak finanse edilmesi aenk kesimi icin ilave kaynak yaratiimasi
anlamina gelen bu durum ise teorik dizlemde Ggeliee uygulamalarindan elde edilen
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gelirlerin ekonomik blyime lzerinde ortaya cikaexd®i dolayl etkilerinden bir dierini
olusturmaktadir. Bu bglamda, Turkiye ekonomisinde Ozalieme uygulamalarindan 1986-
2016 doneminde elde edilen 68 milyar dolarlik geliric ve ds bor¢ Gdemelerinde
kullaniimak tizere Hazine hesaplarina aktarilanagakl668,53'Iuk bolimi 46 milyar dolara
karsilik gelmektedir. Bu rakamin 1986-2016 donemindettalamasi alinggnda her yil igin
Ozellgtirme gelirlerinden i¢ ve di borglarin finansmaninda kullanilmak Uzere Hazine
hesaplarina aktarilan kisminin yakka 1,5 milyar dolara tekabul egti gorilmektedir.
Turkiye ekonomisinin ilgili donem argiindaki mali yapisiyla (i¢ ve gliborclarin buyuklgu
ve borglanmanin faiz 6demeleriyle) kiyaslandda, ozellgtirme uygulamalarindan elde
edilen gelirlerin oldukca diik bir miktarda olmasi, 6zelierme gelirlerinin ekonomik
bliylume tzerindeki dolayh etkilerinin 6rneklem dimetibariyle ortaya ¢ikmasini engelleyen
etkenlerden bir gierini olwturmaktadir. Bu agidan cghnanin bulgulart Turkiye'de
Ozellestirme gelirlerinin kullanim esaslari dikkate ahakrdeerlendirildiginde, 6zellgtirme
gelirlerinin  Turkiye ekonomisinin ekonomik blyumeerformansi Uzerinde 1986-2016
donemi itibariyle herhangi bir etkiye sahip olm@adi ortaya koyan sonuclarinin, Turkiye
ekonomisinin hali hazirdaki mali yapisiyla da uyurmldusu anlgiimaktadir. Tim bunlarin
yaninda, Turkiye ekonomisinde 6zegtieme uygulamalarini konu edinen ve ileride yapalac
calismalarda, Ozellgirme gelirlerinin dger dolayl etkilerinin yaninda ekonomik biyime
Uzerindeki d@rudan etkilerinin de incelenmesinin bu konuda &insayida cakmanin
bulundgu literatirin  6zellikle ulusal literatiriin  geinine  katki  s@layaca
degerlendiriimektedir.
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NOTLAR

'Sekil 2'nin tiretiimesinde T. C. Bhakanlik Ozellgtirme idaresi Bakanligindan nominal USD
(Dolar) olarak alinan 6zelgrme gelirleri verisi ile Dinya Bankasi veri tabagan nominal USD
olarak alinan GSM verileri kullaniimstir.

’Calsmada inceleme ddneminin 1986 yiliylasla&ilmasinda, Tirkiye ekonomisinde &zefiene
uygulamalarinin planh bigekilde bu tarihte bgamasi ve 6zelgirme gelirlerine ait verilerin de bu
tarihten itibaren temin edilebilmeleri etkili olrgtur.

*Tabloda tanimli tim parasal @gkenler, seriler arasindaki uyum unsurunglaaak ve daha tutarli
sonuclar elde edebilmek icin ABD dolari (USD) veslré2010 baz yilli) olarak kullaniimaktadir.
KBRGSYIH degiskenine ait veriler, WB veri tabanindan reel (204 lyili fiyatlariyla) ve ABD
dolari (USD) cinsinden alingtir. RSSY degiskeni; WB veri tabanindan reel (2010 baz yili
fiyatlariyla) ABD dolari (USD) cinsinden alingmive ayni veri tabanindan alinan toplam nifusa
oranlanarak ki basina digen dgerler cinsinden kullanilmgtir. EMP deSiskeni; TED veri tabanindan
binde cinsinden alinan istihdam edileglicti sayisinin ayni veri tabanindan alinan yilsontdaki
toplam nufusa oranlanmasiylasikibasina degerler olarak elde edilrgir. EE degiskeni, calsma
cagindaki nifusunilkogretim, Ortagretim ve Ylksekgretim kademelerindeki ortalama okyiaa
yil (Barro-Lee, 2013 ve Cohen ve Leker, 2014)alni &itim kademelerindeki getiri oranlarina
(Psacharopoulos, 1994) dayali olaraki Kbasina deéerler cinsinden hesaplanargitean endeksi
deserini temsil etmektedirRPRI_1 degiskeni, TCBAB veri tabanindan nominal USD olarak alinan
Ozellestirme gelirleri verisinin, WB veri tabanindan 204z yilli olarak alinan Deflator Fiyat
Endeksine oranlanarak reel forma dgiftillmesiyle elde edilngir. RPRI_2 degiskeni, RPRI-1
degiskeninin WB veri tabanindan reel (2010 baz yil figayla) ve ABD dolari (USD) cinsinden
alinan GSYH verisine oranlanmasiyla elde edigti.

“Calsmada tanimlanan modellerin tahmininde Gauss 10 Wievis 10 paket programlari
kullaniimaktadir.

°LR: Olabilirlik Oran Testi, FPE: Son Tahmin Hata&iC: Akaike Bilgi Kriteri, SC: Schwarz Bilgi
Kriteri ve HQ: Hannan Quinn Bilgi Kriteri dgrlerini belirtmektedir.

®Tablo 9'daki JB-Jarque-Bera modellerin normagitien tanisal test sonuclarini géstermektedir.
Tanimli modellerde, JB test istatistikleri icin Bpkanan olasilik dgrleri 0.05 6nem dizeyinden
blyuk oldgundan kalintilarin normal bir gdima sahip olduklari anggmaktadir.
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6098 SAYILI TURK BORCLAR KANUNU'NDA KONUT iHTIYACI
(GEREKSINIMi) SEBEBIYLE TAHL iYE

Metin PEHL IVAN

Ars. Gor., Kirklareli UniversitesiiBF Calsma Ekonomisi ve Endlsk. Bolumii is ve Sosyal
Givenlik Hukuku Anabilim Dali / TURKYE, E-mail:metinpehlivan@klu.edu.tr

OZET

Ulkemizde birgok kimse kendi miilkiyetinde ikametegte birlikte birgok kimse de bir konutun, bir
milkin veya tat gibi herhangi birseyin belli bir bedel kanliginda, bir sure icin sahibi tarafindan
baskasina verilimesianlamina gelen kirada hayatlarini idame ettirmelkteKira sozlgmesine iljkin
hikiumler hem 6098 sayili Turk Borglar Kanununda fEnMilga 6570 sayli Gayrimenkul Kiralari
Hakkinda Kanunda mevcuttur. Milga 6570 sayih Kataugerek belediye sinirlari icindeki catili
tasinmazlarin kiralanmasi gerekse belediye sinirlasindlaki iskele, liman ve istasyonlarda var olan
catih tasinmazlarin kiralanmasinda 6zel hikimler diizenlgimi

Bu makalede, 6098 sayili Turk Borclar Kanunundadmt gereksinimi sebebiyle tahliye konusu
milga 6570 sayili Kanunun 7.maddesinde hiukim adtliman konut ihtiyaci nedeniyle tahliye konusu
da dikkate alinarak incelenecektir.

Anahtar Kelimeler Kira, Kiralanmis Tasinmaz, Konutihtiyag, Tahliye, Konulhtiyau Tahliye
JEL Kodlari: K11, K12, K13, 15, K16

EVACUATION DUE TO NEED OF RESIDENCE IN THE TURKISH
LAW OF OBLIGATIONS (NO. 6098)

ABSTRACT

Many people in our country reside in their own pedy but also many other live by paying “rent”
which means handing over a residence, propertyedricle by its owner to another person for a
period of time in return for a certain price. Thegiee articles on rental contracts both in the Tgiki
Law of Obligations (no. 6098) and in the Repealad lon Real Estate Rentals (no. 6570). In Law No.
6570, specific articles are present for the regolatof both the leasing of real estates with roofs

! http://www.tdk.gov.trErisim Tarihi: 09.05.2017
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within the boundaries of municipalities and thedieg of existing real estates with roofs on piers,
seaports and stations outside the boundaries oficipatities.

In this paper, the subject of "evacuation due techef residence” in Turkish Law on Obligations no
6098 will be examined by taking into account thbjestt of "evacuation due to need of residence”
regulated in the article 7 of abolished law no 6%&well.

Keywords:Lease, rented real estate, residence, need, eviaayatvacuation due to need of residence.
JEL Codes K11, K12, K13, 15, K16

GIRIS

6098 sayili Tirk Borglar Kanunu'nunda diizenlenttonut ve Catih Isyeri
Kiralan” in daki tginmazlar, milga 6570 sayili Gayrimenkul Kiralari Hakkinda Kata
tabi kira s6zlgmesinin konusunu ofturan tginmazlardandir. Milga 6570 sayili Kanun'un 7.
maddesinde hukim altina alinan tahliye nedenlenilga 818 sayili Borclar Kanunu’nda yer

verilmemi, 6098 sayili Turk Borglar Kanunu ile birlikte kanee catili gyeri kiralarinda kira
sOzlamesinin sona erme nedeni olarak hukim altina agtmmi

6098 sayili Turk Borglar Kanunu'’nunda, 6570 sayanunun 7. maddesinin (b)
bendindeki mesken ifadesinin kdrgi olarak konut, ihtiyac¢ ifadesinin kahg olarak da
gereksinim ifadesinin kullanmak tercih ediktii. Konut ihtiyaci nedeniyle tahliye davasi
acmak icin konuta ihtiyaci olangdier bsligl altina altsoy, ustsoy, ve kiralayanin bakmakla
yukumli oldwgu diger Kisiler de dahil edilerek gegletilmistir.

1.KONUT IHTIYACI (GEREKS INiMI) SEBEBIYLE TAHL IYE

1.1. KONUT IHTIYACININ (GEREKES INiMININ) VARLI GI, KONUT
KAVRAMI

Kira hukukunda tahliye davalari arasinda en ¢okiaman hususlardan biri de konut
ihtiyaci nedeniyle acilan tahliye davalaridir. Mail§570 Sayilh Kanunun m. 7/b bendindeki
“Gayrimenkulii kendisi veyase veya cocuklarl icin mesken olarak kullanma ihtiyeda
kalirsa kira akdinin hitaminda tahliye davasi alpabiHikminden ve yurirlikteki 6098
sayill TBK. Md.350’de “Kiralanani kendisigie altsoyu, tstsoyu veya kanun gérbakmakla
yukumlia oldgu diger kisiler icin konut ya da syeri gereksinimi sebebiyle kullanma
zorunlulygu varsa” hukminden de agiacasl Gzere konutunu kiralayanskikonut ihtiyaci
nedeniyle tahliye davasi agabilmektedir.

Milga kanun madde metninde mesken terimi, yiriekikkanun madde metninde
isen konut terimi kullanilngtir. Doktrinde mesken ve konut teriminden artaasi gerekenin
ikametgah oldgunu savunanlar mevcut olg gibi, ikametgahin sadece sozlik anlamina
gore dgerlendirme yapilmamasi gerektii ve mutlak yerleme maksadi olmaksizin az ¢ok
devaml olarak oturulan yerin de mesken olaragedendiriimesi gerek@ini savunanlar da
mevcuttur (Eren, 2015: 66). Yargitay kararlari ieodiginde acikga ankdigl Utzere
kiralayanin gyalarini korumak icin dahi kiralayana taninan tahliimkaninda mutlaka
kiralananin ikametgah olarak kullanilmaarti aranmagh anlgiimaktadir (Yargitay 6.Hukuk
Dairesi 2000/1413 E, 2000/1493 K.).

Kiracinin kiralanandan c¢ikartiimasinigtayacak olan ihtiyag, kiralayanin gercek ve
samimi ihtiyacidirihtiya¢ kavrami hem kiralayan bakimindan hem deéda@n bakimindan
Uzerinde durulmasi gereken bir husustur.
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1.2. IHTIYAC (GEREKSINiM) KAVRAMI, IHTIYACIN (GEREKS INIMIN)
GERCEK VE SAMIMI OLMASI

Kiralayanin kiralanani konut ihtiyaci nedeniyle ltgé ettirebilmesi icin, ihtiyacin
samimi, gercek ve zorunlu olmasi gereHintiya¢c nedeniyle tahliye davlarinda kiralayan
tarafta iddia edilen ihtiyacin var olup olmgdayrintili bir sekilde incelenmelidir (Gl
2013: 421). Kiralayan ihtiyac¢ iddiasini her turlé@lide ispatlayabilir. Bu konudaki en byik
karine ise kiraya verenin de kiraci olmasidir (Mg 6. Hukuk Dairesi 2013/4985 E.
2013/2188 K. ) Kiralayanin tahliye davasi acabilmem ihtiyacin d@mus olmasi gerekir.
Dogmamg veya yakin bir zamanda daghoa ihtimali olmayan bir konut ihtiyaci igin tahliye
davasi acilamaz (Tunaboylu, 2006:153).

Kiralanana ihtiyaci oldgunu iddia eden kiralayanin, kendi otugdudaireyi kiraciya
teklif etmemesi, ihtiyacin gercek ve samimi olngadionucunu dgurmamaktadir (Aydgdu
ve Kahveci, 2013: 598). Gerek doktrinde gereksegNay kararlarinda da desteklegdi
Uzere; konut ihtiyacini ileri siiren kiralayaningada olan birden fazla oturulabilir mahiyette
tasinmazi mevcutsa kiralayanin, bwitanazlar arasinda samimi biekilde tercih yaparak
tahliye davasi agmasi gerekin¢ealu, 2014: 347).

Kiralayanlar bazen kiraciyi kiralanandan ¢ikarmgh suni ihtiyaclar dretmektedirler
(Yargitay 6.Hukuk Dairesi 2012/814 E, 2012/ 4701°KBu noktada da acilan tahliye
davalarinda, davacinin ihtiyacinin gergek ve samiop olmadginin mahkeme tarafindan
ayrintili bir sekilde aratirmasi gerekmektedir. Yargitay tarafindan da ddsteligi Gzere
kiralayanin ihtiya¢ iddiasinin gmus olmasi gerekir, aksi takdirde kiralayangdmams bir
ihtiyaca istinaden tahliye davasi acamaz (Yargddjukuk Dairesi 2005/8261 E, 2005/9755
K.) Gerceklgmesi uzun bir siireye pl olan ihtiya¢ da tahliye sebebi olarak kabul ediez.
Kiralayanin yaayabilecgi bos bir konutu varsa, kendi oturdu evi tahliye davasi agmadan
Once satmyiveya satilgl cikarmgsa, kiralayanin ihtiyacinin gercek ve samimi olngaélabul
edilir (Eren, 2015: 71; Gumgi2013: 421). Son olaraunu da ifade etmek gerekir ki ihtiyag
sebebinin varfii davanin acildgn sirada var olmasinin yeterli olmgdiyargilamanin devam
ettigi sirada da devam etmesi gergktivargitay kararlarinda vurgulangur (Yargitay
6.Hukuk Dairesi 2012/814 E, 2012/4701 K.)

1.3. DAVA ACABILECEK K iSILER
1.3.1. Gergek Ksiler Agisindan

Konut ihtiyacina dayal tahliye davasi acma hakémkku kiralayana aittir. Konutu
kiralayan bizzat malik olabilege gibi, malik olmayan 3. kiler de olabilmektedir. Konutu
kiralayan ve malik olmayan 3giler de konut ihtiyaci nedeniyle tahliye davasilalga Ayni
sekilde malik olmasina gmen kiralayan ki olmayan konut ihtiyaci sahibi de tahliye davasi
acabilir. Kiralayanin malik olmasyart degildir. Malik olmayan kiralayan da bu davayi
acabilir. Yargitay verngi oldugu bir karar da falik olmayan kiralayan tarafindaihtiyag
nedeniyle goénderilen ve fesih iradesini iceren iihéaneye goére malikin dava acabilgce

2 Yargitay 6.Hukuk Dairesi 2012/814 E, 2012/ 4701“Ravaci ihtarnamede ve dava dilekcesinde
tasinmaza kendi ihtiyaci oldgunu belirtmy, ancak daha sonraki beyanlarindast@amaza kayin pederinin
ihtiyaci oldwunu, son olarak da @unun evlenerek bu evde oturgoa, kayinpederinin de onunla birlikte
oturacazini bildirmistir. Ancak ihtiyacl glunun nan ve evlilik hazirli icinde oldguna dair bir belge ve delil
ibraz etmemtir. Davacl tanginin ihtiyac iddiasina ilikin bir beyani yoktur. Davaci ihtiyac iddiasininrgek

bahsedilemezCevrimici : http://www.legeshukuk.com
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kabul edilerek fin esasinin incelenmesi ve sonucuna gore bir kaerimesi gerekirken
yazil gerekce ile reddine karar verilmesirddgru bulmayarak malik olmayan kiralayanin da
dava acilabileggne karar vermgitir (Yargitay 6.Hukuk Dairesi 2006/9443 E, 2006/32XK ).

Eger kiralanan payll milkiyete tabi birstamaz ise payddarin tamaminin, birkaginin
veya sadece bir tanesinin konut ihtiyacinin gathalinde tahliye davasi acilabilir (Burctlo,
1993: 490). Bundan dolayr Medeni Kanunun 624.maiddékminde de belirtildi tGzere,
tahliye davasinin pay ve paydagogunlugu sa&lanarak aciimasi gerekir. @onluk
sgglanmadan acilan ihtiyac nedeniyle tahliye davagliger paydalarin onay vermesi de
davanin devami icin yeterlidir (Yargitay 6.Hukukifesi 2011/8483 E, 2011/13576 Kdnu
da belirtmekte fayda vardir ki; kiraya veren paydalan sadece birisi ise, bu konumdaki tek
paydg da konut ihtiyaci nedeniyle tahliye davasi acabltirak halinde miilkiyette ise,
ihtiyac nedeniyle tahliye davasi acilabilmesi ig¢iimn maliklerin davaya muvafakatlerinin ya
da katilmlarinin sganmasi gerekir (Ceran,2012: 95).

1.3.2. Tuzel Kiiler Agisindan

Konut ihtiyaci nedeniyle tahliye davasi acabilgaetindaki ihtiya¢ sahibi tizel §ide
olup olamayaca konusu doktrinde tagiimaktadir. Gimgie gore; hikmuin gercek iderin
ihtiyacini kagilamak igin kaleme alingdini bundan dolayi da tuzelskerin TBK m.350/b.1
uyarinca tahliye davasi acamayaoca ifade etmektedir(Gumii 2013: 421). Tunaboylu ve
Cenan’a gore ise hernekadar kanunun yazim tarziddaa a¢cma hakkinin sadece gercek
kisilere tanindgl anlailsa da Yargitay'in da desteklgdilizere tizel killer lojman ihtiyaci
sebebiyle tahliye davasi acabilmektedirler (Tunélpo2006: 150). Kanaatimizce de tiuzel
kisiler de ihtiya¢ nedeniyle tahliye davasi acabilmieliYeter ki tlizel kgilik bu hususu ispat
edebilsin.ihtiyacinin gercek ve samimi olup olmgdda tiizel kiili gi olusturan ana sozjene,
tlzik ve dger yasal dizenlemelere gore tespit edilecektir d@,e2012: 95). Tuzel i gin
actgl ihtiyac nedeniyle tahliye davasinin kabult ightiyacin zorunlu olmasi ve bir hizmetin
geresi olmasi gerekir. Tuzel Kkili gin ihtiyaglarina dayanan tahliye istemlerinde btziezel
kisili gin konut ihtiyaci nedeniyle dava acilabilir, tizekili gin ortagi olan gercek kinin
konut ihtiyaci icin tahliye davasi acllamaz. Agekilde gercek kiler de ortgl veya Uyesi
bulunduklar tizel kili gin konut ihtiyacini ileri stirerek tahliye talebinbBalunamazlar (Aral
ve Ayranci, 2015: 330).

1.4. KONUT IHTIYACINI (GEREKS iNiMiNI) ILERI SUREBILECEK

KISILER

Milga 6570 Sayili Kanun'un 7/b maddesinde ihtiyden sirebilecek olan kiler;
kiralayanin bizzat kendisi,seve cocuklari olarak sinirli sayidasker olarak belirtiimitir.
6098 sayili TBK. md. 350'de de tahliye ihtiyaciteri surebilecek kiler; kiralanani kiraya
veren kgi, kiraya veren Kinin esi, altsoyu, Ustsoyu veya kanun gérbakmakla yukimlu
oldugu diger kisiler olarak belirtiimitir. 6570 sayih Kanun'un 7/b maddesini tam olarak
karsilamasa da bu hikimden anldigl Gzere konut gereksinimi sebebiyle tahliye davasi
acilabilmesi icin, 6570 sayili Kanun’dan farkl kak, ihtiyacinsahsinda dgdugu kisilerin
kapsaminin daha genhale getirildgi anlasilmaktadir (Zevkliler ve Gokyayla, 2013: 339).
6570 sayili Kanun'un 7/b maddesinde sadece kirgyanin kendisi, @ veya c¢ocuklari igin
konut ihtiyacina dayali olarak tahliye talebinddumabilecekken, TBK. md. 350'de ise kiraya
verenin kendisi vegeyaninda altsoyu, Ustsoyu ve bakmakla yukimli glddiger Kisiler igin
de kiralananin tahliyesi talep edilebilmektedir. arin metninin madde gerekcesine
bakildginda “¢cocuk” sozcigunin yerine“altsoy” teriminin kullanilmasi sonucunda, 6570
saylll Kanun’un uygulanma déneminde wsiyiazlik olarak yargiya ganan torun ve torun
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cocuzu gereksinimi bakimindan daha dnce ihtiyag nederigfliye talebinin reddi yonundeki
kararlarin terk edilmesinin amaclagdbelirtilmistir (Yavuz, 2012a: 302).

Milga 6570 Sayilh Kanun doneminde kiralayan yalaikendisi, ¢ ve ¢ocuklarinin
bir konuta ihtiya¢c duymasi durumunda tahliye talgkki elde edebiliyordu. Yargitay da
kanun metninde belirtilen sinirl sayidakisilerin sahsinda ihtiyacin dgnasini 6n kgul
olarak kabul etmekteydi (Gunai2013: 422incealu, 2014: 343). Orngn kiralayan, torunu
altsoy kabul edilmedinden dolayr konut ihtiyaci sebebiyle tahliye tdlemlava
acamamaktaydi. Bununla birlikte Yargitay veymidugu kararlarda, kiralananaya koymayi
ihtiyag kapsaminda dgerlendirmekteydi. 6098 sayili Turk Borclar Kanumw'ile birlikte
yerinde bir diizenleme olarak duz ¢izgi hisimlapdana dahil edildi gibi, kiralayanin ka-
nundan kaynaklanan nedenlerle bakmakla yukimligoldliger kisilerin konut ihtiyaclari da
tahliye sebebi olarak hikium altina aligtm(Aydogdu ve Kahveci, 2013: 600).

2. KONUT iHTIiYACI OLANLAR

TBK. md. 350'deki tahliye sebeplerinden bir tandsikiralanan konuta, bizzat kiraya
verenin, &inin, altsoyu veya Ustsoyunun ya da kanunen bakangkikimli oldgu
kimselerin, ihtiyacin zorunlu olmasi halidir.

2.1. KIRALAYANIN KEND iISINiN KONUT IHTIiYACI

Kiralayan kimsenin kga bir konutu olmasina gamen cagitli nedenlerle bizzat
kiraladgl konutta oturma zorunlufiw ortaya ¢ikabilmektedir.

2.1.1. Kendi Konutunda Oturmakta Olan Kiralayanin Bazi Nedenlerle
Kiralananda Oturmak Istemesi

Bazen kiralayan hernekadar kendine ait bir konwtaruyor dahi olsa; diiin
hazirliklar, sglik sorunlari, kiralanan tanmazin elvesli bir konuma sahip olmasi gibi
sebeplerle kiralanan konuta ihtiyac duyabilmekteBiimun bir sonucu olarak da tahliye talebi
deserlendirilirken kiralayanin tahliye talebinde buildan konuta gercekten ihtiyaci olup
olamadgl noktasinda daha ayrintili bir siiama yapilmasi gerekir (Zevkliler ve Goékyayla,
2013: 338; Burcuglu, 1993: 355).

2.1.2. Kiralayanin Salik Durumu Nedeniyle Konut Ihtiyaci

Kiraya verenin sglik sorunlari kiralanana ihtiya¢ duymasini gereditir. Salik
sorunu kaynakli duyulan bu ihtiyac da kiralayanahlitye talebinde bulunmasina neden
olabilir. Kiralananin kalp hast&ina yakalanmasi ve oturgiu dairenin de asansorsiz olmasi,
bunula birlikte kiralanan dairenin de asansorli daire olmasi gibi 6érneklerde kiralananin
tahliyesini talep edebilir. Fakat bu durumurglgaraporu ile tespiti gerekmektedir(Yavuz,
2012b: 330; Tunaboylu, 2006: 155). Nitekim Yargiteglunun sglik sorunu nedeniyle
kiralanin tahliyesi talepli davadadéavacinin hasta oldw iddia edilen c¢ocgunun
rahatsizlginin ne oldgu, surekli doktor kontrolinin gerekip gerekng@uin saglik kuruluna
sevk edilerek gerekli rapor alinmadan noksan tedikék yazili sekilde hukim tesisi hatall
olmustur” (Yargitay 6.Hukuk Dairesi 2002/1372 E, 2002/1983 yonundeki karariyla
alinacak sg@ik raporunun tahliye yontunde karar verilmesind&kemi vurgulantir.

2.1.3. Evlenmek Uzere Olma Nedeniyle Kiralananda @tmak istemesi

Konut ihtiyacli nedeniyle tahliye davalarindaki y@cin, gercek ve samimi kabul
edildigi ve Yargitay uygulamalarina da yansiyan hallertd@rsi de evlilik Gzere olmasi
nedeniyle kiralananda oturulmak istemesidir. Bxlihedeniyle tahliye talebinde belirtilen
evlilik arifesinde olan kimse bizzat kiraya verelalblecesi gibi kiraya verenin ¢cociu da
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olabilir. Bu konuda asil 6nem arz eden, Yargitayakarinda (Yargitay 6.Hukuk Dairesi
2005/11224 E, 2005/12202 K) da vurgulanan hususikekonusunda somut adimlarin atilip
atiimadgl hususudur. Kiralayan veyaglonun sadece ganli olmasi, evlilik hususunda
herhangi bir adim atilmamasi evlilik nedeniyleyht talebi olarak Yargitay tarafindan yeterli
gorilmemektedir(Yargitay 6.Hukuk Dairesi 2004/762804/1100 K.

2.1.4. Kiralananin Isyerine ve Cocuklarinin Okuluna Olan Yakinligina Dayanan

ihtiyac

Kiralananin gyerine yakin olmasi ya da c¢ocuklarin okgduokula yakin olmasi
ihtiyacina dayal tahliye talepleri, sik olarak &asilan tahliye taleplerinden biridir. Yargitay
bu konuda sadece c¢ocuklarin okula gigelislerdeki zorluklari, ihtiyacin samimi ol@guna
deli kabul etmekte yakinlik uzakh gercek ve samimi bir ihtiya¢ olarak gérmemektedir
(Yargitay 6.Hukuk Dairesi 1997/3645 E, 1997/3695 K)

Hayat sartlarinin gin gectikce zogiagi g6z ©Onlne alingdinda; kiralayanin
cocuklarinin kiralanana ¢ok daha yakin bir yerdsdilu kazandiklarinda, kiralayanin bizzat
kendisinin, ginin veya cocuklarinin kiralanana yakin bir yerdeimkani elde ettiklerinde
ortaya cikan ihtiyacin gercek, samimi ve zorunlduglinun kabulii gerekir. Organ
kiralayan, kiralanani kiraya vegi zamanda Kocasinan'’da oturuyor ve gglorken,
kiralananin bulundgu Talas’ta bir ge bglamasi halinde cafigi isine ¢ok yakin bir konutta
oturmasi hayatin ofmn akgina gore gecek, samimi ve zorunlu bir ihtiya¢c dtakabull
gerekirken, her giin zamaninin buyuk bir bélimusaotlarda yolda gecgirmesi beklenemez.

2.1.5. Kiralananin, Kiralayanin Oturdugu Yere Oranla Daha Emniyetli Olusuna
Dayananihtiyac

Kiralayanin kendisine ait konutta oturmakta ikerakinana ihtiyac duydw diger bir
durum ise; kiralananin ¢ok daha emniyetli soldur. Bu konuda uygulamada daha c¢ok
karsilasilan ihtiyac iddias! ise tek bma ygayan yall kisilerin oturduklari evlerin, kiraya
verdiklerinden daha guvensiz olduklarl iddiasid\fargitay bu iddianin kanitlanmasi
durumunda, iddianin gercek ve samimi @doun kabull ile tahliye karar verilmesi
gerektgini kabul ediyor (Yargitay 6.Hukuk Dairesi 1983/1@1E, 1983Y/10094 K).

2.1.6. Kiralayanin Oturdugu Kendisine Ait Dairenin Giderlerinin Fazla Olmasi
ve Odeme Guglgu Icinde Olmasi, Kiracinin Oturdugu Kiralananin Daha
Ekonomik Olmasi Nedeniylelhtiyac iddiasi

Kiralanana ihtiya¢ duyulmasinin, kiralananin, lasanin kendi oturdiu eve nazaran
daha ekonomik olmasi uygulamada en sik acilanabtiyedeniyle tahliye davalari okglu
anlgilmaktadir ( Ayan, 2007: 12-24). Kiralayanin ekomk durumu eskiye nazaran daha
kotu olabilmektedir. Eer kiralayan hali hazirda oturgu konutun aidat, yakit ve gir
giderlerini kagllamakta zorlanguni, bundan dolayr da kiralanana gercekten ihtiyac
duyduysunu ispat ederse tahliye karari verilmesi gepektiphesizdir.

Yargitay da vermgi oldugu bir kararda oturdgu dairenin giderleri, kiralananinkinden
daha &ir olan ve bu nedenle ekonomik gughidizen kiralayanin, kiracinin kullanmakta
oldugu kiralanana ihtiyaci oldiunu kabul etmekte, sadece amaci daha fazla ge#retmek

% Yargitay 6.Hukuk Dairesi 2004/763 E, 2004/1100 &ulilige dayandirilan ihtiyac iddiasi icin tahliye
karan verilebilmesi icin evligin gerceklemis olmasi, ya da bu konuda ciddi bir hazjrh yapiimg olmasina
baghdir. Intiyaclinin evlendii iddia ve ispat edilmegi gibi evlilik hazirlgi konusunda da herhangi bir delil
ikame ve ibraz edilmentir.” Cevrimigi : http://www.legeshukuk.com
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olan kiralayanin agh davanin kabul edilmemesi gergdi belirtmektedir (Yargitay
6.Hukuk Dairesi 1982/13059 E, 1982/13079 K).

2.1.7. Kiralanana Bya Koyma istegine Dayananihtiyac iddiasi

Ihtiyacin gercek ve samimi olgu kabul edilen durumlardan bir tanesi de kiralagani
kiralanana gya koyma ihtiyacinin ortaya c¢ikmasidir. Buglaanda gya koymak amaciyla
kiralanana ihtiya¢ duyulmasi ile oturulmak istenms=bebiyle kiralanana ihtiya¢ duyulmasi
arasinda herhangi bir ayrim yapilmamaktadir. NiteR¥argitay da bir kararinda gknin
maliki oldugu canli ve cansiz mallarini beraberinde bulundurmasi@al hakk oldgundan;
kiralayanin kiraya verdi alt katindaki tek odayasga, odun koymak hatta hayvanlarini
baglamak nedeniyle ihtiyaci olgunu ileri surtlmesi halinde tahliyeye karar vegtini
(Yargitay 6.Hukuk Dairesi 1961/2434 E,1961/ 5435 K)

Her olay kendi icinde ayri ayri derlendirilir gbrisi gergince gyalarin muhafazasi
icin kiracinin tahliye edilmesi kabul edilebilir ek, bu ihtiyac ile s6z konusu kiralanan
birlikte dezerlendirilerek, ihtiyacin gercek ve samimi olmaalitde tahliye karari verilebilir.
Ornezin liks bir semtte, gegibir dairenin sadecesyalarin muhafazasi icin kullanilaga
iddiasI hayatin okgan aksl ile bgzddasmayacgindan tahliye karari verilmemelidir.

2.1.8. Yurt Disinda Bulunan Kiralayanlarin, Kiralanana htiyaclari

Gecmite oldugu kadar ¢ok ygun olmasa da, yurt ginda calstiktan sonra emeklilik
doneminde yurda kesin dénirapan kiralayanin tahliye ihtiyacin gercek ve samoldugu
kabul edilmektedir. Fakau da kabul edilmelidir ki; yurt dinda ygadigl halde sadece yillik
izinlerinde Turkiye’'ye gelen ve kalacak yerleri @yan kiralayanlarin da tahliye ihtiyaci
gercek, samimi ve zorunludur. Her iki durum da leyanin kendi evinde kalma ihtiyaci,
kiracilik hakkindan daha ustin tutulmasi gereketkiygt hakkiyla bglantilidir (Zevkliler ve
Gokyayla, 2013: 342).

Yargitay'a gore de kesin dogigerceklemesi durumunda, ihtiyacin zorunlu ofau
kabul edilir. Yargitay, kesin doguiddiasinda bulunan kiralayanin ihtiyacinin gergek
samimi old@gunun kabull icin pasaportunun bulugdu yerdeki Tirk Konsolosju
tarafindan veya maliye bakaglive gumrik bakanh tye, merkez bankasi tarafindan kesin
donls yapmstir seklinde kae vurulmasi gereldini kabul etmektedir (Yargitay 6.Hukuk
Dairesi 1995/7908 E, 1995/80RK2.

Yurt disinda bulunan kiralayanin konut ihtiyaci sebebiylgiga tahliye davasinda
yurda kesin dongiyapmsg olmasi kgulunun aranmasi gerekmggiasil dnemli olanin ise
yurda kesin déngiyapiims olup olmamasi dgl, kiralayanin konuta gercekten ihtiya¢ duyup
duymadgl baka bir ifade ile konut ihtiyacinin gercek ve samioiup olmadgidir. Bu
nedenle kiralayanin ihtiyacinin gercek ve samgnkionusunun Gzerinde durulmasi gergkti
ancak bu takdirde hem kiralayan hem de kiraci mga en szikli kararin verilebilecgi
kanaatindeyiz.

2.1.9. Yazlik Konutta Oturma Istegi Nedeniyle Tahliye

Kiralayanin dgisen sosyal ygam kagullari nedeniyle asil konutun uzantisi olarak
kabul edilen yazlik konuta ihtiyaci olgunu ileri surerek kiradaki yazlik konutunun
tahliyesini istemesi mumkundur. Yargitay da kiraay yazlik konut ihtiyacinin gergek ve
samimi oldgunu kabul etmektedir (Yargitay 6.Hukuk Dairesi 1859 E, 1992/1137 K).
Fakat bu konuda 6nem arz eden husus; kiralanamuonko ve mimari yapisi yoniunden
gercek bir yazlik nitefiini tasiyip tagimadgidir. Yazlik nitelgini tasimayan konutlar igin
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ihtiyacin gecici olaca, gecici ihtiyag icin de tahliyeye karar verileréka stzlgmesinin
sona erdirilemeyegekabul edilmektedir.

Kanaatimizce yazlik konut da asil konutun uzarteine gelmgtir. Eger kiralayan
yazlik ihtiyaci nedeniyle kiralananin tahliyesinaglayamazsa yeni bir yazlik kiralamak
zorunda kalacak, bu durum da kiralayaningda duruma dgmesine sebep olabilecektir.
Sonug itibariyle kiralayanin yazlik konut ihtiyaaingergcek ve samimi olgunu, Yargitay’in
neredeyse yen ictihadi haline gelen uygulamasina katilmak eantrkli ve adaletli ¢c6zim
yolu olarak kabul etmek gerekir.

2.2. KIRALAYANIN E SINE AIT KONUT IHTIYACI

Medeni kanunun ilgili hikimlerinden kaynaklanan edrden dolay kiralayanirsie
icin de konut ihtiyaci dgabilmektedir. Elerinin anlgamamasi sonucunda acilansdama
davasi devam ederken kiralayaniginen ayri konutta oturmak istemesi veya mahkeme
tarafindan ayrija hikmedilmesi veyahut dasie salik, Un ve § gelisiminin tehlikeye
dismesi sebebiyle ayri konutta gganak istemesi durumlarinda daeeait konut ihtiyaci
nedeniyle tahliye davasi acilabilmektedir (Bils210:3109-3126).

2.3. KIRALAYANIN COCUKLARINA VE ALTSOY-USTSOYA A IT KONUT
IHTIYACI

intiyac nedeniyle tahliye davasi acilabilecek hdker bir dgeri de kiralayanin
cocuklarinin konut ihtiyacinin ortaya cikmasidirirdtayanin bizzat kendisinin kirada
oturmasi tahliye sebebi olarak kabul edidiibi kiralayanin ¢cocuklarinin da kirada oturmasi
ihtiyaca dayall tahliye sebebi olarak kabul edilteek. Ergin olan cocuklar icin de ihtiyac
nedeniyle tahliye davasi acilabilmektedir. Yargitayda desteklegi goOristi gore ergin
cocuklar aileleri ile birlikte oturmaya zorlanamégiznal, 2010: 1525-1544). Bunun gibi
cocuyzun nkanl olmasi ve evlilik hazirliklarini kemis olmasi da tahliye sebebi olarak kabul
edilmektedir (Yargitay 6.Hukuk Dairesi 2005/112242805/12202 K).

Mulga 6570 sayili kanunda c¢ocuk ibaresi ggdcitin ihtiyaca dayal tahliye talebi
sadece kiralayanin cocuklari icin gecerliydi, tdannise bu hikimden yararlanamiyordu.
6098 sayili Turk Borclar Kanunu ile birlikte “cocukibaresi yerine “altsoy” terimi
kullanilmasi ile birlikte ortaya c¢ikmiolan olumsuz c¢oziimlemeler terk edignuldu (pek,
2012: 60-92). Mulga kanundan torunlar faydalanaghagibi babalar da faydalanamiyordu.
Turk Borclar Kanunu ydrire girmesi ile birlikte “Ustsoy” terimi kullanilakakiralayanin
babasi ve annesinin konut ihtiyaci da tahliye sebkyak kabul edilmitir (Yavuz, 2012a:
302; Gumg, 2013: 422).

2.4. KANUN GEREGI BAKMAKLA YUKUMLU OLDU GU DiGER KiSiLERE
AIT KONUT iHTIiYACI

6098 sayili Turk Borclar Kanunu ile birlikte 657Gy#I Kanundan farkli olarak
kiralayanin kanun gege bakmakla yukimlu oldgu diger kisilerin konut ihtiyaci nedeniyle
tahliye davasi acilabilegmi hikim altina alinmgtir (Cinar, 2008:113-136). Kanun ggre
bakmakla yukumli oldgu kisiler ise TMK. m. 364’e gore belirlenecektir. TBKim 350.
maddesinde altsoy ve Ustsoy acik¢a ifade edliigin, TMK. md. 364 hukmi kapsaminda
geriye sadece kiraya verenin bakmakla yukiumli gidkardaleri kalmaktadir ve bakmakla
yukimli olunan kardgerin zorunlu konut ihtiyaci nedeniyle de kira sgmhesi sona
erdirilebilecektir. Boylelikle kiralayan bakimindahtiya¢ iddiasinin ileri surulege kisiler
genkletiimis olmaktadir (Aydgdu ve Kahveci, 2013: 599).
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3. KONUT IHTIYACI NEDENIYLE TAHL IYE DAVASININ ACILMA
ZAMANI

3.1. BELIRL1 SURELI KiRA SOZLESMELER INDE DAVA ACMA SURESI

Kiralayanin ileri suregé# nedenlerle kiralayanin acagatahliye davalarinda davanin
acilabilme siresiyle ilgili dizenlemeler, 6098 &ayiiurk Borclar Kanunu md.350/2 ve
md.351'de yerini bulmgtur. TBK. md. 350/2'ye gore, kiralayana konut ilstyna dayal
olarak tahliye davasi belirli sureli sogheelerde strenin sonunda, belirsiz sdreli
sozlgmelerde kiraya ikkin genel hikimlere goére fesih donemine ve fesidifmi igin
ongorilen sdrelere uyularak belirlenecek tarihteglalyarak bir ay icinde agma imkani
getirilmistir. Sonug¢ olarak kanun koyucu, konut ihtiyacingalatahliye davalarinda dava
acilabilme siresinin kira s6zlaesinin belirli streli ya da belirsiz streli olmdsaline gore
ikili bir ayrimla hikim altina alnstir (Ceran,2012: 93).

Konut ihtiyacina dayali tahliye davalarinda kirazleg§mesi belirli sdreli ise kira
sOzlgmesinin sonu dava a¢cma suresi olarak kagtanlnistir. Bu acidan 6098 sayili Tark
Borclar Kanunu'ndaki hikim, 6570 sayilh Kanunun ddaesindeki hikimlerle paraleldir
((Zevkliler ve Gokyayla, 2013: 343). TBK. 350. madthdeki“belirli sureli s6zlgmelerde
surenin sonunda seklindeki ifade, 6570 sayili Kanun’'un 7. Maddesintka akdinin
hitaminda” seklinde dizenlenngii. Fakat kira siresi sona erdikten sonra ne kalme
icerisinde tahliye davasi acilabilgoee dair her iki maddede de bir hikim mevcugildé.
Bundan dolayidir ki TBK. 350/ 2 maddesindelbelirli sireli s6zlesmelerde sirenin
sonunda’ hikmi 6570 sayilh milga kanun doneminde gldgibi IiK. md. 272 hukmu ile
birlikte degerlendirilerek, belirli sureli kira s6zymelerinde tahliye davalarinin acilabilgce
sureyi ortaya koymak gerekecektir (Yavuz, 2012&)30

Kiralayanin davayi belirlenen surenin bitimindgbaten bir ay icinde agabilmesi igin,
onceden bir ihtarname géndermek zorundéldie. Fakat yine de ihtarname gondererek kira
suresi bitiminde konut ihtiyaci nedeniyle tahliydep edeca bildirmis ise, bir aylik stre
sona ermy olsa dabhi, kira suresi sona didiarinten sonraki uzayan bir yillik dénem sonuna
kadar tahliye davasi acabilecektir (Gan#013: 427). Yargitay karalarinda da yerini alan b
uygulama TBK. 353. maddesinde de hiikiim altina agtmmilgili hilkme gore; kiralayan,
dava agma suresini yazili bir bildirimle birliktér tyil uzatabilecektir. Fakat kiralayan, kira
sOzlgmesi sona erdikten sonra konut ihtiyacina dayalraid tahliye davasi agcmadan ilk aya
ait kira bedelini ihtirazi kayit ileri surmeksiziair ve TBK. md. 353 c¢ergevesinde yazili
bildirimde bulunmazsa tahliye davasi agma imkaimegacaktir [ncelu, 2014: 340).

Yukarida belirtilen streler kamu dizenine ait @aldan, hakim tarafindan re’sen
dikkate alinmak zorundadir. Bundan dolayi kiralayién kiraci arasinda kira sdresinin
bitiminden 6nce dava acilabilegehususundaki antmalar bir anlam ifade etmeyecektir
(Aydogdu ve Kahveci, 2013: 601).

3.2. BELIRSiZ SURELI KIRA SOZLESMELER INDE DAVA ACMA SURESI

6098 sayili Kanun’un 350. Maddesi 2. Fikrasindakkrhe gore kira hukukundaki
genel hikimlere goére kira sogteesinin feshindeki donemlere ve bildirim sirelergEe
tespit edilecek olan tarihten gdayacak olan bir aylik sirede dava acgarak kiraestmsinin,
belirsiz sireli kira stzkgneleri bakimindan, sona erdirilebilgcentkim altina alnstir
(Reyna, 2012:103-115). Milga 6570 sayili Kanun'da Konuda bir hukim yoktu, fakat
uygulama bu yonde ilerlegti. 6098 sayili Kanun’'un 350/2 maddesine gore, kin&aukuna
gecerli olan fesih donemleri ve bildirim streleiklate alinarak kira s6zjemesinin sona erme
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tarihi tespit edilecek, kira sdzlmesini sona erdirebilmek icin tespit edilen buhtan itibaren
bir ay icinde dava agilacaktir.

SONUC

6098 sayili Turk Borglar Kanununda kiralayandan kiacindan kaynakli tahliye
sebepleriseklinde, 6570 sayili Kanun’dan farkli bsekilde ve sistematik yonden isabetli
olarak, hukim altina alingtir. 6098 sayili Turk Borglar Kanunu ile birlikteubhususta
duzenlenen énemli bir yenilik de ihtiya¢ sebebikiea s6zlgemesinin sona erdirilebilmesinin
kiraya verenden kaynaklanan sebeplerin biri olatékenlenmesidir. 6570 sayili Kanunun 7.
maddesinin (b) bendindeki mesken kavraminin yekoraut ve ihtiya¢c kavraminin yerine ise
gereksinim kavrami tercih edilgtir. Konut ihtiya¢ duyan kiler Turk aile yapisi da g6z
onunde bulundurularak, Gstsoy, altsoy ve kiralaydrakmakla yukimli oldiu diger Kisiler
de ihtiyacin tirine bakilmaksizin dahil edilereka@geng tutulmustur.

TBK.351/1b.1 hikminde kiraya verenin kendisi ve gutla ifade edilen kiler icin
dogan gereksinimin gercek ve samimi olmasi gepektkullanma zorunlulgu” ibaresinden
anlgilmaktadir. Bu anlama gelen bir ifade 6570 sayianknun 7/b hikminde mevcut
degildi; ancak hem doktrinde hem de uygulamada kadihekteydi.

Tahliye davasi acabilme sirelerine yonelik TBK. 8&d. ile getirilen yeni dizenleme
ile de belirsiz sureli olan kira s6zhaelerinde kira s6zignesini fesih dénemlerini ve fesih
bildirim sdrelerini dikkate alarak sonlandirabilnmkani getirilmi olmasidir. Ek olarak
mulga 6570 sayili kanunda acik ka&kilde diizenlenmemekle birlikte Yargitay uygulangksi
sekillenen tahliye davasi acma siresi TBK.350. mainhdie, kira stzkgnesinin sona erme
tarihinden itibaren bir ay icinde agilagahukim altina alinngtir.

188



<

\/ 7J0urnal of Life

Economics

KAYNAKCA

Ayan, N. (2007). Kira Konusu Femazinihtiya¢c Nedeniyle Tahliye Ettirilmesi”, Selcuk
Universitesi Hukuk Fakiiltesi Dergisi, Cilt: 15, $a%, 12-24.

Aydogdu, M- Kahveci, N. (2013).Tirk Borglar Hukuku O&brg iliskileri, leri Yayincilik,
[zmir.

Aral, F; Ayranci, H. (2015). Borglar Hukuku Oz#iskileri, 11.Baski, Yetkin Yayinlari,
Ankara.

Bilsel, D.(2010).isyeri ve Konutihtiyaci Nedeniyle Tahliyeistanbul Barosu Dergisi, Cilt:
84, Sayi:5, 3109-3126.

Burcugzlu, H. (1993). Yargitay Kararlargiginda 6570 Sayili Yasaya Gore Kiracinin Tahliye
Edilmesi, Filiz Kitapevi,istanbul.

Ceran, M. (2012). Kira S6zamesi Tahliye, Yetkin Yayinlari, Ankara.

Cinar, O.( 2008). 6570 Sayili Gayrimenkul Kiraldakkinda Kanuna Gore Koniltiyaci
Nedeniyle Tahliye Davasiistanbul Ticaret Universitesi Sosyal Bilimler Defgis
Sayi:14, 113-136.

Er, R. (1994). Tahliye Davalari, Yetkin Yayinlafnkara.
Eren, F. (2015). Borclar Hukuku Ozel Hukumler, Metkayinlari, Ankara.

Gumis, M. A. (2013). Borglar Hukuku Ozel Hukumler, Cilt-3.Baski, Vedat Kitapgilik,
Istanbul.

Inceglu, M. (2014). Kira Hukuku, Cilt 2, 1.Baski, Onikevha Yayinlarijstanbul.

Ipek, E. (2012). 6098 Sayili Tirk Borclar Kanuite Konut ve Catiliisyeri Kiralarinda
Tahliye Sebeplerindiskin Getirilen Yenilikle, TBB Dergisi, Sayi.102, 6IR.

Reyna, Y.(2012). 6098 Sayil Turk Borclar Kanurau@dre Kira ve Tahliyeistanbul Barosu
Dergisi, Cilt:86,Istanbul, 103-115.

Tunaboylu, M. (2006). Tahliye Davalari, 1.Baskegkin Yayinlari, Ankara.

Unal, C.(2010). Kira Sozjenelerinin Sona Erme Nedenldstanbul Barosu Dergisi, Cilt: 84,
Sayl:3, 1525-1544.

Yavuz, C.( 2012a). Borglar Hukuku Dersleri Ozel Hiiker, Beta Yayineviistanbul.

Yavuz, N.(2012b). Kira So6z¢enesinin Feshi ve Kira Bedelinin Belirlenmesi Daval&dalet
Yayinevi, Ankara.

Zevkliler, A.- Gokyayla, E.(2013). Borglar Hukukwz€@ iliskileri, 12.Baski, Ankara.
Yargitay 6.Hukuk Dairesi 2000/1413 E, 2000/1493Http://www.legeshukuk.com
Yargitay 6. Hukuk Dairesi 2013/2188 E., 2013/498%#p://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2012/814 E, 2012/ 470hKp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2005/8261 E, 2005/975%Kp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2012/814 E, 2012/4701hKp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2006/9443 E, 2006/1223'hp://www.legeshukuk.com

189



J 7J0urnal of Life

Economics

Yargitay 6.Hukuk Dairesi 2011/8483 E, 2011/13576htp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2002/1372 E, 2002/1%8ttp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2005/11224 E, 2005/12202tkp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2004/763 E, 2004/110tKp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 1997/3645 E, 1997/369%#Kp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 1983/10116,E, 1983Y/1089ttp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 1982/13059 E, 1982/1307%tip://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 1961/2434 E,1961/ 543%Kp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 1995/7908 E, 1995/8® ttp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 1992/359 E, 1992/113hKp://www.legeshukuk.com
Yargitay 6.Hukuk Dairesi 2005/11224 E, 2005/12202tkp://www.legeshukuk.com

190



J 7]0urnal of Life

Economics

YIYECEK VE ICECEK iSLETMELER INDE HiZMET KAL ITESININ
DINESERV MODEL 1 iLE OLCUMU: CANAKKALE  iLi ORNEGI*

Murat AKSU

Yrd. Dog. Dr., Canakkale Onsekiz Mart Universit@iyizm Fakiiltesi, Turiznisletmecilii
Bolimi / TURKIYE, E-mail:drmurataksu@comu.edu.tr

Hakan MEM IS
Okutman, Canakkale Onsekiz Mart Universitesi
Yabanci Diller Yiiksekokulu / TURKE, E-mail: hakanmemis@comu.edu.tr

OZET

Yiyecek ve icecek sektori sureklilik arz etmekip slirekli dégisiklige usramakta ve gin gectikce
buyumektedir. Bu sebeple sterilerin isletmelerden beklentileri daha da artmaktadir g¥p rekabet
kasullarinda migterilerin isteklerini baarih bir sekilde kagilayabilmek icin jletmeler dgisik
pazarlama stratejileri uygulamaktadir.

Bu kapsamda ¢aimanin amaci, Canakkale ilinde faaliyet gostereniziarBakanlgi belgeli Gg, dort
ve be yildizli otellerin binyesindeki yiyecek ve icecgétmelerinin hizmet kalitesini dlgcmektir. Bu
amac dgrultusunda cakma; yiyecek ve iceceklétmelerine gelen ngterilerin doldurmy oldysu
toplam 418 adet anket Uzerinden gercgidiémi stir. Calismada tanimlayici istatistikler, guvenirlilik
analizi, t testi, tek yonli varyans analizi ve Rasyon analizi kullanilmtir. Yapilan analizler
sonucunda hizmet kalitesinin gbéri memnuniyetini etkilegi gortlmustar.

Anahtar Kelimeler:Yiyecek vdcecekisletmeleri, Hizmet Kalitesi, Dineserv
JEL Kodlarn: M30, M31

! Bu calsma Hakan MENS'in Canakkale Onsekiz Mart Universitesi, Sosyalimler Enstitiisi,
Turizm Isletmeciligi Anabilim Dalinda, “Yiyecek vdcecekisletmelerinde Hizmet Kalitesinin Dineserv Modeli
ile Olgiimii: Canakkal#i Ornegi” adli yilksek lisans tezinden yapilgtir.
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MEASURING THE SERVICE QUALITY WITH DINESERV MODELA T
THE FOOD AND BEVERAGE BUSINESSES: CASE OF CANAKKALE

ABSTRACT

Food and beverage industry is continuous, undergaeshange and day by day growing. So
customers’ requests from business have been irogeagadually. Businesses practice various
marketing strategies in order to meet successfaligtomer’'s requests at fierce conditions of
competition.

In this context, purpose of this study is to meadhe quality of service offered within the thrieeyr

and five-star hotels food and beverage businessedied by Ministry of Tourism in Canakkale. For
this purpose; this study were conducted on a totl18 questionnaires that were filled by customers
from the food and beverage businesses. Descriptatestics, reliability analysis, test T, test oh®
Way Anova and correlation analysis have been useldd study. As a result of analyzes, it was found
that service quality affected customer satisfaction

Key Words:Food and Beverage Businesses, Service Qualitgdam
JEL Codes M30, M31

1. GIRIS

Yaklasik olarak elliden fazlasikolunu etkileyen ve bu alanlarda yiiz binlerce inasa
istihdam sglayan turizm faaliyetleri, yatirimcilarina ve butiugu bolgeye kazandirdiklariyla
gelismekte olan ulkelerin dikkatini cekmive bdylece sektdriin gglnini hizlandirmstir.
Sanayi sektoruyle kiyaslarginda d@a dostu ve ¢evreyi fazla kirletmeyen bu sektoiztoe
yatinm yapan ulkelerin; ekonomik acidan guclenmesidger Ulkelerle olan ikkilerini
duzeltmesine, @er ulke bireyleri tarafindan daha fazla bilinmesiwe rekabet gucini
arttirmasina yardimci olngtur.

Kiresellgen dunya ile birlikte hizmet sektérinin bir pargalsin turizm alaninda da
surekli bir yenilenmeye gidilmive deisik sektdr ve alanlar ile [Eantili olarak sunulan
hizmet caitleri artirilmistir. Ginumuzde turizmglietmeleri kendi alaninda daha fazla gteiii
cekebilmek, karligini arttirabilmek icin hizmet kalitesini sireklitarmak zorundadirlar.
Insanlarin kalite anlayn her gecen giin damekle birlikte kalite anlayglari; bolgelere,
kultarlere, ekonomik hiyeraiye hatta 6zel zevklere gore farklihk arz etmekte@u da
isletmeler arasinda kiyaslama yapilmasini tetiklemedt rekabeti arttirmaktadir. Bu alanda
varhgini sirdirmek isteyenletmeler, hizmet kalitesini artirmak adina yapalacalsmalari
belirlemek icin migteri memnuniyetini dlgmek zorundadirlar.

Hizmet kalitesinin giderek artan onemi turizm afataki uzmanlarin da dikkatini
cekmgtir. Gecmiten gunimuize kadar hizmet kalitesi Uzerine yapik@gtirmalar
incelendginde; bu argtirmalarda hizmet kalitesinin genellikle gtéri acisindan 6lculdiii ve
hizmet dgerlendirmelerinin de genellikle ngieri baks acisina gore yapilgh gértilmektedir.
Bu calsmada da yiyecek icecekletmelerinin hizmet kalitesini arttirma ihtiyaclaa katki
salamak amaciyla gercgellrilmi stir.
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2. YIYECEK VE ICECEK ISLETMELER 1

Maslow’un ihtiyaclar hiyeraisinde ilk siraylr alan yeme-igcme faaliyetleri zolwn
ihtiyaclarin bainda gelmektedirinsan hayatindan ¢ok 6nemli yer kaplayan, gittikgé@demi
artan ve yillara goére dsiklik arz eden yiyecek ve icecelgletmeleri; insanlarin kendi
yasadiklari mekéanlar dinda, dgisik nedenlerle yaptiklari gegici seyahatlerde ve
konaklamalarda yeme-icme gibi en 6énemli gereksiaimin kagilanmasi amaciyla hizmet ve
mal kasiliginda kar etme niyetiyle kurulmusletmeler olarak tanimlanabilir (S6kmen, 2003).

Bir baska tanima gore yiyecek ve iceceletmeleri; teknik donatimi, yapisi, konforu
ve bakim durumu, hizmet kalitesi, sosyagele ve nitelikli calsanlari ile kiilerin yeme-igme
ihtiyaclarini gidermeyi bir gras olarak goéren sosyal, ekonomik ve disiplin altinerais
isletmelerdir (D@an ve dg., 2010: 242). Yiyecek ve iceceflatmeleri sadece seyahat eden
insanlarin dgil surekli evde yemek yemekten bikip farkll tatar lezzetler arayan ve gon
Is temposundan dolayl evde yemek yapmak icin zamkmiayan kgilerin de bu ihtiyaclarini
karsilamak amaciyla bir otel biinyesinde veygib@siz olarak kurulmgisletmelerdir.

Yiyecek ve icecek sletmeleri bunyelerinde surekli ggiklik gostererek zamanla
turizm alani icerisinde énemli bir yere sahip oltow. Bu sletmeler konaklamaslietmelerin
binyelerinde ise oda gelirlerinden sonra en buyglk getiren departman haline gelterrdir.
Ayrica gunimuzde turistlerin yoéresel mutfak kultdetiolan ilgileri sebebiyle yiyecek ve
icecek gletmeleri, gastronomi turizminin en temel unsuridan biri haline gelngierdir.

3. HIZMET KAVRAMI

Somut mallarin varg, deseri herkes tarafindan gozle goérulur ve bu mallaralé&ser
bicilebilirken soyut bir kavram olan hizmet kavrarelle tutulup gozle gorilmegii veya bir
kosede bekletilip stoklanamagli icin bu kavramin dgri ve dnemi konusunda net bir
deserlendirme veya tanim yapilmasi gigghektedir. Genel olarak hizmet, somut bir yapiya
veya gorinime sahip olmayan ve tiketicilerin hégetiarindan dgan ¢cgu fiziksel olmayan
sorunlarin ¢gozimlenmesine yardim eden faaliyefdgrdalar ve sistemler toplami olarak ifade
edilebilir (Kara ve Giircu, 2010: 80).

Bazi aratirmacilar hizmet kavraminin genel kabul gégnhbir tanim olmadii bazi
argtirmacilar da boyle bir tanimin ghurulamayacg kanisindadirlar (Uygug, 1998: 8).
Amerikan Pazarlama Bigli (APB)'ne gore hizmetler, depolanamayan, soyuiinemayan,
Uretenden tuketiciye direkt kalhkh degisimi saslanan ve neredeyse cabucak bozulmaya
misait Ozellikteki Grdnlerdir (Mucuk, 2001: 283jizmet, soyut olma 6zefline sahip ve
alindginda herhangi bir soyut mala sahip olmak gibi laticeyle sonuclanmayip, saicin
sunulan faaliyetler ve faydalardan gdn Grtnler ¢cgdi seklinde de acgiklanabilir (Kotler ve
Armstrong, 2001: 291).

Bir bireyin bagka bir bireye hizmet etmesi insanlik tarihinde zalaabir dger arz
etmeye bglamis, bazi durumlarda ispati s6z konusu olmayan bu eveegalsmalar, somut
mallari de&er acisindan geride birakgnr. Ispatlanmasi oldukga zor olan bu durum daha
sonralari hak ihlallerine sebebiyet vegntiizmet eden ispat edemgididen dolay! emgnin
karsiligini alamadil durumlar meydana gelgtir. Elle tutulamayan ve gozle gorilemeyen bir
kavram olan hizmetin @gerlendiriimesi de Ulkeden Ulkeye veyasilen ksiye desisiklik
gostermeye bdamistir. Hizmetin dgerlendirilmesini  zorlgtiran bu durumlar hizmet
kalitesinin olcilmesi gerekligini gindeme getirngtir. Bunun i¢in bu konuda uzman bireyler
hizmet kalitesinin dl¢llmesi ve sayisak@derin elde edilebilmesi igin farkli amaclara hizim
eden hizmet kalitesi 6lciim modellerini glurmulardir.
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4. HIZMET KAL ITESI VE OLCUMU

Uyguc (1998: 34) tarafindan yapilan tanimlamayaeddizmet kalitesi; mdierinin
algiladgi, hizmet Uretim ve sunum sirecinden ayri olaragtidiilmeyen, méteri ile hizmet
veren personelin etkgani sirasinda ortaya c¢ikan, gtérinin 6znel bir tutumunu yansitan bir
kavramdir. Hizmet kavraminin soyut unsur olmasi ebgfle bir hizmetin kalitesini
degerlendirmek, bir Grtinin kalitesini gerlendirmekten daha zordur.

Musterilerde hizmet kalitesi ile ilgili olumlu ya ddumsuz algi olgmasina sebep olan
bilesenler bulunmaktadir. Hizmet kalitesi ile ilgili Ballesenler; hizmet Gretiminde kullanilan
materyalin nitelikleri, fiziksel atmosfer ile ar@gre¢ gibi olanaklari ve hizmet veren
personelin tutum, davragtari olmak tzere ¢ boyutta ele alinmaktadir (Sagsalis., 1978).
Parasuraman ve @i (1985:41) gore hizmet kalitesinin hiénleri; fiziksel 0Ozellikler,
guvenirlik, hevesililik, giivence ve empati olmak &b farkli boyuttan olkmaktadir

Yiyecek ve iceceksletmelerinin strekli dgisen miteri isteklerini baarih sekilde
karsilayabilmeleri icin Uretilen hizmetin satin alannigie ifade etginin isletmeler agisindan
bilinmesi gerekmektedir ve bunun icin hizmet kalitedlcilmedir. Hizmet kalitesinin
Olcilmesi, hizmeti olgturan unsurlarin, hizmetten yararlananlari ne gereemnun etginin
tespit edilmesidir. Hizmet kalitesi, ttketicilerimizmetten beklentileri ile hizmet aldiktan
sonraki algilamalari arasindaki farktangphaktadir. Dolayisiyla, hizmet kalitesinin élgtlmesi
bir bakima hizmet kalitesinin sayisgliailmasi anlamina gelmektedir (Yilmaz, 2007: 46).

Yiyecek ve iceceksletmelerinde hizmet kalitesinin yukseltiimesindeki etkili faktor,
misterilerin kendilerine sunulan hizmet kalitesi vafpemansina verdikleri tepkilerin dl¢ulup
belirlenmesidir. Busekilde yiyecek ve iceceksletmeleri gletme faaliyetlerinin mgteri
goziunden olumlu ya da olumsuz gedendirmesini gormektedirler. Hizmet kalitesini
gelistirme programlarinin Barisiz olma yuzdelerinin yiksek olmalari sebebigiemet
Ureten yiyecek ve icecekletmeleri, genellikle tatmin olmayan misafirlerigeri kazanmak
amacityla tekrar kalite gagtirme planlar hazirlayip uygulamaktadirlar (Stueet Tax, 1990:
62).

Hizmet kalitesini Olgmek igin bircok yontem ggirilmistir. Gelistirilen hizmet
kalitesi 6lcim modellerinden biri olan Dineserv éjiccesitli yazarlar tarafindan yiyecek ve
icecek endustrisine yonelik yapilan galalarda yaygin bigekilde kullaniimgtir (Kim ve
dig., 2000; Bougoure ve Neu, 2010; Markovic vg¢.dR010; Shaikh ve Khan, 2011; Tang,
2011; Lai, 2015; Aksu ve g, 2016).

Kim vd. (2000) Dineserv olgnin kendi tlkeleri dginda ki Ulkelerin kalturleri igin
uygun bir élcim modeli olup olmaglikonusunda yaptiklari bir ggtarmada, 6l¢gi Kore’deki
zincir isletmelerde hizmet kalitesini 6lgmek amaciyla kuttaglardir. Calsma sonucunda
kilturler arasinda anlamli bir fark ¢cikmamasingman, zincir gletmelerin hizmetlerinde
farkhliklar ortaya ¢ikmytir.

Bougoure ve Neu (2010) tarafindan Malezya'da bulumast-food gletmelerinin
hizmet kalitesi Uzerine yapilan at@amada Dineserv yontemi kullanilgtir. Arastirmanin
sonucu olarak,slemeden hizmet satin alan gtérilerin isletmeden memnun ayrildiklari ve
isletmeden tekrar hizmet satin almalieninde olduklari sonucuna varilgiir.

Markovic ve dg. (2010), Hirvatistan’in Opatija Riviera bdlgesindelunan 32
restorandan hizmet alan Hirvat ve yabanci turistlemeserv modelini temel alarak ve bu
modele cgitli eklemeler yaparak myerilerin hizmet kalitesi beklentilerini 6lgrgi@rdir.
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Yaptiklarn calgmanin sonucunda rmi@ri beklentileri, mégteri algilarina gére daha yuksek
ctkmistir. Bu da hizmet kalitesinin guk oldysunu gostermektedir.

Shaikh ve Khan (2011), yapsmolduklari ¢calsmada; restoranlar icin hizmet kalitesinin
onemini aratirmislardir. Bu dg@rultuda Pakistan’daki restoranlara gelen statilerin
algilamalarini Dineserv Olgmi kullanarak ortaya cikarglardir. Neticede iki 6nemli
boyutun heveslilik ve fiziksel 6zelliklerin mgieri memnuniyeti tzerinde 6nemli olglw
gorulmugtar.

Tang (2011), bga Dineserv olmak Uzere bircok hizmet kalitesi @hcinodelinin
sadece Bati toplumlari atamalarinda kullanild@ini vurgulayarak, Dineserv modelini
Malezya’'daki Universite grencilerinin fast-food beklentilerini ortaya koymalkzere bir
argtirma yapmgtir. Arastirma sonucunda bu Olgm Asya toplumlarinin restoran hizmet
kalitesi 6lciminde de uygun bir 6lcek ofdutespit edilmgtir.

Lai (2015), Hong Kong'daki 382 restoran gterisiyle yaptgl calsmada hizmet
kalitesinin, algilanan myeri dezerine, memnuniyetine ve sadakatine etkisinistamaistir.
Sonug olarak hizmet kalitesinin algilananzele, misteri memnuniyetini ve sadakati pozitif
yonde etkiledii gbzlemlenmytir.

Aksu ve dg. (2016) Bozcaada’'da bulunan yiyecek ve icegldtmelerinde bir cajma
yapmslardir. Yapilan ¢cama sonucunda katilimcilarin yemek yediklgteimelere yonelik
olarak hizmet kalitesi algilarinin olumlu okglunu vurgulamglardir.

5. METODOLOJi

Bu calgsmanin temel amaci turizm gibi ¢ok kirilgan bir yapi dinyadaki en ufak
gelismelerden cok cabuk etkilenmesi, geh teknoloji ve hizla artan rekabet ortaminda
tutunmaya cajan veya pastadan daha fazla bir pay almayassagalyiyecek ve icecek
isletmelerindeki hizmet kalitesini 6lcmektir. Bu @amda Canakkale yoresinde faaliyet
gosteren yiyecek ve iceceklatmelerinde sunulan hizmet kalitesi OlgUktir. Ayrica,
argtirmaya konu olansietmelerde mgterilerin hizmet kalitesine gkin dezerlendirmelerinin
tespit edilmesi, sietmenin hizmet kalitesi performansinin iyi ve ajaa yonlerinin tespit
edilmesi amaclanmgtir. Arastirma amaci dgrultusunda argirma hipotezlersu sekilde
kurulmustur.

Hi: Hizmet kalitesinin tim boyutlari ile ngieri memnuniyeti arasinda anlamh bir
ili ski vardir.

H,: Hizmet kalitesinin fiziksel boyutu boyutlari ile Ggteri memnuniyeti arasinda
anlamli bir iliski vardir.

Hs: Hizmet kalitesinin guivence boyutu boyutlari ile gt&lii memnuniyeti arasinda
anlamli bir iliski vardir.

H,4: Hizmet kalitesinin heveslilik boyutu boyutlar ilaisteri memnuniyeti arasinda
anlamli bir iliski vardir.

Hs: Hizmet kalitesinin givenirlik boyutu boyutlari ilaisteri memnuniyeti arasinda
anlamli bir iliski vardir.

He: Hizmet kalitesinin empati boyutu boyutlari ile gtéri memnuniyeti arasinda
anlamli bir iliski vardir.

Calisma evrenini Canakkale ilinde faaliyet gosteren ZmriBakanlgl belgeli t¢, dort
ve be yildizli otellerin blnyesindeki yiyecek ve icecéftetmelerden hizmet satin alan
misteriler olwturmaktadir. Argtirmada verilerin elde edilmesi icin anket tekni
kullaniimistir. Anket teknginde oOlcek olarak Stevens vegdi(1995) tarafindan gatirilen
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Dineserv 0lc¢gi kullaniimis olup anket formu 3 bélimden ghaaktadir. Anketin birinci
bolumu, migterilerin hizmet kalitesi ile ilgili algilarini 6lpektedir. Birinci boélimde;
argtirma yapilan yiyecek ve iceceklatmelerinin fiziki yeterlilgini 6lcmek amaciyla ilgili
ifadelerin yer aldii 10 soru, guvenilirgine iliskin ifadelerin yer aldii 5 soru, §letme
calisanlarinin heveslifiinin dlcimdnin yer algn 3 soru, gletmeye ve caganlara olan
glvenin tespit edile@ 6 soru ve empati 6lcimuinin yer @&dbd soru olmak lzere toplamda
29 adet soru bulunmaktadir. Birinci bolumdeki sarana sorular (1) Kesinlikle
Katilmiyorum, (2) Katilmiyorum, (3) Kararsizim, (Katillyorum, (5) Kesinlikle Katiliyorum
seklindeki 5’li Likert tipi derecelendirmeye tabittdmustur. Anketin ikinci kismi mgterilerin
memnuniyet dizeylerine yonelik (1) Kesinlikle Katiyorum, (2) Katilmiyorum, (3)
Kararsizim, (4) Katiliyorum, (5) Kesinlikle Katibyjum seklindeki 5’li Likert tipi
derecelendirmeye tabi 4 adet sorudarsrmolaktadir. Anketin 3. boliminde ise gtérilerin
demografik 6zellikleriyle ilgili sorular bulunmalda.

Anket uygulama sirecinde yiyecek ve icecg&tmelerine 500 anket birakilgir. Bu
anketlerden 460 adedi geri dongnéima 30 anket veri ve anlambliolmamasi sebebiyle
gecersiz sayllngi ve deerlendirme kapsamina alinmawtm. Analizler, toplam 430 anket
Uzerinden gercekjenistir.

Elde edilen veriler ile ilgili olarak hizmet kaldge Ol¢esinin glvenilirlik analizi
sonucunda Cronbach’s Alpha kat sayrs0,9 olarak bulunmgiur. Bu Ol¢ein alt boyutlarinin
Cronbach’s Alpha kat sayilari Fiziksel Ozellikkex0,747, Guvenilirlika=0,793, Heveslilik
a=0,659, Gluvencer=0,812 ve Empatn=0,812 olarak tespit edilgtir. Bulunan dgerler
Olcegin yuksek bir guavenilirlik dgerine sahip oldgunu godstermektedir. Memnuniyet
Olceginde ise Cronbach’s Alpha 0,77)g¥ine sahiptir ve bu ger oldukga guvenilirdir.

5.1. Arastirma Bulgulari

Tanimlayici istatistikler sonucu elde edilen buégulTablo 1'de yer almaktadir.
Cinsiyet, ya, egitim duzeyi, meslek ve daha o6nce restorana gelinmesilgili sorular
argtirma kapsamina alinan ggkenlerdir. istatistiki veriler incelendinde katilimcilarin
cinsiyet dg&liminin  %66,7’sinin  erkek, %33,3'Unin kadin ofdu gorulmektedir.
Katilimcilarin %30,2'sinin 30-39 yaaralginda, %28,1'inin 20-29 waaralginda oldgu
gorulmektedir. Katilimcilarin %43’Un Universite, 83'Un lise dizeyinde ggime sahiptir.
Mesleklerine bakildinda katilimcilarin, %27’sinin serbest meslek, %2#Hun memur,
%23’Unun $¢i oldugu tespit edilmgtir. Katilimcilarin %67,9’unun yemek yedikleri resana
ilk kez geldikleri belirlenmitir (Tablo 1).
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Tablo 1. Hizmet Kalitesi Olgciimiinde Katimcilarin Tanimlayici Ozellikleri

Demografik Ozellikler Kategori Frekans Yiuzde (%)
Kadin 143 33,3
Cinsiyet Erkek 287 66,7
Toplam 430 100
19 ve alti 15 3,5
20-29 121 28,1
30-39 130 30,2
Yas 40-49 93 21,7
50-59 48 11,2
60 ve Ustl 23 5,3
Toplam 430 100
IIkogretim 89 20,7
Egitim Duzeyi = !"56 - 156 36,3
Universite 185 43,0
Toplam 430 100
Isveren 20 4,7
Isci 99 23,0
Memur 107 24,8
Meslek Issiz 79 18,4
Serbest Meslek 116 27,0
Emekli 9 2,1
Toplam 430 100
Hayir 292 67,9
Daha Once Bu Restorana Bir Kez 73 17,0
Geldiniz mi? iki Kez ve Usti 65 15,1
Toplam 430 100

Anket calgmasinda kullanilan 6lgn ortalamalari hizmet kalitesi boyutlari ele
alinarak olculmgtur. Buna gore olgen fiziksel ozellikler boyutunun “Restoran dekoru
restoranin imaj ve fiyat dizeyine uygun olmalidi(4,74), “Yemek salonunda bulunan
koltuklar rahat olmalidir.” (4,68), “Restoran yemg&me alanlari olduk¢a temiz olmalidir.”
(4,65) ifadeleri en yiksek ortalamaya sahiptir. &igik ortalamaya sahip ifadeler ise
“Restoran cekici park alani vesdoinaya sahip olmalidir.” (1,69), “Restoran yemelosu
rahat ve icerisinde kolaylikla hareket edebileceklde geni olmalidir.” (4,51), “Restoran
cekici yemek salonuna sahip olmalidir.”(4,53) ifiedielir (Tablo 2).

Tablo 2. Katilimcilarin Yiyecek velcecekisletmelerinin Fiziksel Ozellikler Boyutu ile
Ilgili Yanitlarinin Ortalama ve Standart Sapma Dezerleri

Fiziksel Ozellikler Boyutu Ortalama Std. S.

Fiza Restoran dekoru restoranin imaj ve fiyat duzeylrzlut-’:74 0.54
uygun olmahdir.

Fiz10 Yemek salonunda bulunan koltuklar rahaé{’68 059
olmalidir.

Fiz9 Restoran yemek yeme alanlari olduk¢a te nhz,GS 0.60
olmalidir.

_ Restoran cajanlari temiz, dizenli ve Ragyiyimli

Fiz3 olmalidir. 4,61 0,68

Fiz8 Restoran dinlenme salonlari oldukca tem'ziel 0.59
olmalidir.
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. Restoran mendisi restoranin imajini yansitgc

Fiz6 | sekilde gorsel olmalidir. 2‘559 0,58

Fiz5 Restoran mentsu kolaylikla okunabilmelidir. 4,58 0,69

Fiz2 Restoran cekici yemek salonuna sahip olmahdir. 4,53 0,79
Restoran yemek salonu rahat ve icerisinde

Fiz7 kolaylikla hareket edebilecek kadar geni4,51 0,71
olmalidir.

. Restoran cekici park alani vesdbinaya sahip

Fizl | oimalidir. 1,69 1.26

Guvenirlilik boyutunun ortalamalarn incelegthde; en yiksek ortalamaya sahip
ifadelerin sirasiyla “Restoranda sigagdilen yiyecekler sipayiedildigi sekilde misteriye
sunulmahdir.” (4,69), “Restoranda gtéri hesaplari dgru tutulmaldir.” (4,65) oldgu
gorulmektedir. En diuk ortalamaya sahip ifadeler ise “Restoranlarda seiyler yanlg
gittiginde gerekli dizenlemeler zamaninda yapilmalid4,56), “Restoran miferiye stz
verdigi sure icerisinde servisi yapmalidir.” (4,56) ifsetedir (Tablo 3).

Tablo 3. Katihmcilarin Yiyecek velicecekisletmelerinin Giivenirlik Boyutu Tle Tigili
Yanitlarinin Ortalama ve Standart Sapma Degerleri

Guvenirlilik Boyutu Ortalama Séd
0 | et e P 98 | yo | ogs
Guv4 | Restoranda mferi hesaplgrl dgru tutulmahdir. i} _ 4,65 0,59
Giiv3 cl?lemsetl(l)lzja::da sunulan hizmetler tutarli ve guvenilir 4.60 0.56
Giivl 5aesrt]§)arlﬁglr.m$1eriye s6z verdji sure icerisinde servigi 456 0,61

Yapilan ortalama ve standart sapma analizi sonwsguhéveslilik boyutunda en
yuksek ortalamaya “Restoranindm oldyu zamanlarda hizli servisin @anabilmesi igin
calisanlar birbirlerine yardim etmelidir.” (4,66) ifadesahiptir. En dgiik ortalamaya ise
“Restoran migterisine cabuk ve hizli servis sunmalidir.” (4,55Restoran cafanlari
misterilerin 0zel isteklerinin karlanabilmesi igin ekstra ¢aba sarf etmelidir.” &), %adeleri
sahiptir (Tablo 4).

Tablo 4. Katihmcilarin Yiyecek velicecekisletmelerinin Heveslilik Boyutu ile Tlgili
Yanitlarinin Ortalama ve Standart Sapma Degerleri

Heveslilik Boyutu Ortalama Stg'
Hevl | Restoranin ygun oldigu zamanlarda hizli  servisin 4.66 0.60
sagzlanabilmesi icin ¢aanlar birbirlerine yardim etmelidir, ' '
Hev2 | Restoran miterisine ¢cabuk ve hizli servis sunmalidir. 455 061
Hev3 | Restoran cajanlart  migterilerin ~ 6zel isteklerinin
kargilanabilmesi icin ekstra ¢caba sarf etmelidir. 4,55 0,59

Katilimcilarin yiyecek ve icecekletmelerinin givence boyutu ile ilgili yanitlarinin
ortalama ve standart sapma gederini gosteren Tablo 6’ya bakiffinda en yuksek
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ortalamaya “Cakanlar menudeki yiyecekler, onlarin igerikleri vezhlanma metotlar
hakkinda bilgiye sahip olmali ve bu bilgiyi gtériye sunmada istekli davranmalidir.” (4,53),
“Restoran cajanlari migterileri rahatlatarak onlara gtven vermelidir.” ,5%), “Restoran
calisanlart miterilerin kisisel glvenlgini saglamalidir.” (4,47) ifadeleri sahiptir. En giik
ortalamaya ise “Cajanlar sorulan sorulara eksiksiz Bekilde cevap vermelidir.” (4,43),
“Restoran cakanlar iyi esitimli, yetenekli ve deneyimli olmalidir.” (4,44);Restoran
calisanlarinin glerini daha iyi yapmalari icin desteklenmelidir.4,46) ifadeleri sahiptir
(Tablo 5).

Tablo 5. Katihmcilarin Yiyecek velgecekisletmelerinin Giivence Boyutuile Tlgili
Yanitlarinin Ortalama ve Standart Sapma Degerleri

Gilvence Boyutu Ortalama Stsd'
Calsanlar menideki  yiyecekler, onlar|n
N icerikleri ve hazirlanma metotlari hakkinda
Guvnces bilgiye sahip olmali ve bu bilgiyi nyteriye 453 0.67
sunmada istekli davranmalidir.
Gilvnce? Restorar_1_ ga&anlarl_ _mu;terllerl rahatlatarak 451 0.66
onlara guven vermelidir.
Gilvnced R__estor_zi\_n_ (gaianlan miterilerin  Kisisel 4.47 077
guvenligini saglamalidir.
Giivnce6 Restoran _(_;aianlarmm $I_er_|n| daha iyi 4.46 073
yapmalari igin desteklenmelidir.
" Restoran cajanlari iyi esitimli, yetenekli ve
Glvnced deneyimli olmalidir. 444 0.78
. Calisanlar sorulan sorulara eksiksiz kiekilde
Guvncel cevap vermelidir. 443 082

Empati boyutunda bulunan sorularin ortalamalari elexdginde; en yuksek
ortalamaya “Restoran c¢ghnlari migterilere gonulden hizmet etmelidir.” (4,58), “Resto
calisanlarn migterilerin kisisel istek ve ihtiyaclarini kelamada politika ve prosedirleregha
kalmadan miteri odakli davranmalidir.” (4,56) ifadeleri saliptEn diik ortalamaya ise
Restoranda bulunmak, wtérileri 0zel hissettirmelidir.” (4,39), “Restoragalisanlari
sempatik olmall ve bigeyler ters gitginde onu hemen telafi etmelidir.” (4,45) ifadeleri
sahiptir (Tablo 6).

Tablo 6. Katihmcilarin Yiyecek veicecekisletmelerinin Empati Boyutu ile Tlgili
Yanitlarinin Ortalama ve Standart Sapma Dgerleri

Empati Boyutu Ortalama Stsd'
Emp5 Restoran c¢ajanlari migterilere gonilden hizmet
etmelidir. 4,58 0,61
Restoran c¢adanlart migterilerin  kigisel istek ve
Empl ihtiyaglarini kagilamada politika ve prosedurleregia 4,56 0,67
kalmadan méteri odakh davranmalidir.
Emp3 Restora_n m_sl_erllerlnln Ozel ilgi ve ihtiyaclarin 4.46 075
anlayabilmelidir.
Emp4 Restoran ¢ajanlari sempatik olmali ve bireyler ters
o ' .- 4,45 0,77
gittiginde onu hemen telafi etmelidir.
Emp2 Restoranda bulunmak, gtérileri 6zel hissettirmelidir. 4,39 0,81
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5.2. Hipotezlerin Test Edilmesi ve Yorumlanmasi

Hizmet kalitesi boyutlarinin cinsiyet acisindarkfaik gosterip gostermedi ile ilgili
olan T testi sonugclari, hizmet kalitesi boyutlaandfiziksel Ozelliklerin cinsiyet acisindan
anlamh bir farklihk gosterdgi belirlenmgtir. Diger hizmet kalitesi boyutlarinin cinsiyete gore
anlamh bir farkhlik gostermedi saptanmgtir. Hizmet kalitesi boyutlarinin katilimcilarin
cinsiyetine gore dalimini gozlemek amaciyla Levene testi yapstmi Yapilan Levene
testine gore fiziksel 6zellik boyutunda varyansiagit olmadgl saptannytir. Guvenilirlik,
heveslilik, glivence, empati boyutlarinda ise vasjamn git dagilim gosterdgi belirlenmitir
(Tablo 7).

Tablo 7. Hizmet Kalitesi Boyutlarinin Cinsiyet Acisndan Farklillk Gosterip
Gostermedgine Yonelik T-Testi Sonugclari

Levene Testi T Testi
. - P(iki
Boyutlar Cinsiyet n X S.S. F p t uclu)
Fiziksel Kadin 143 4,23 0,45
. > 9,195 0,003 | 3,179 | 0,002
Ozellikler Erkek 287 4,36 0,37
Givenirlik Kadin 143 4,58 0.4 0,787 0,375 0,973 0,331
Erkek 287 4,63 0,43 ' ' ' '
Heveslilik Kadin 143 6 0.45 0,204 0,652 0,940 0,348
Erkek 287 4,63 0,47 ' ' ' '
Givence Kadin 143 4,41 0,53 0,007 0,935 1,925 0,055
Erkek 287 4,52 0,56 ' ' ' '
. Kadin 143 4,41 0,53
! ! 0,007 0,935 1,925 0,055
Empat Erkek 287 452 | 0,56

Anlamhlik Dizeyi: *p<.05 **p<.01

Hizmet Kkalitesi boyutlarinin ya desiskenine goére anlamh bir farklilik gdsterip
gostermediini belirlemek amaciyla yapilan tek yonlt varyamal&i (ANOVA) sonucunda
hizmet kalitesinin tim boyutlarinin yalesiskenine gére anlamh bir farklihk gostermgdi
saptanmytir (Tablo 8).

Tablo 8. Hizmet Kalitesi Boyutlarinin Yas Degiskeni Acisindan Farkhlik Gosterip
Gostermedgine Yonelik Tek Yonlu Varyans Analizi (ANOVA) Sonudari

.. _ Tuke
Olcek Yas X S.S. F p HSDy
19 ve alti 15 4,13 0,631
20-29 121 | 4,33 0,322
Fiziksel 30-39 130 | 4,33 0,450
Ozellikler 40-49 93 4,31 0,399 0.746 0.590
50-59 48 4,31 0,363
60 ve (stii 23 4,36 0,443
19 ve alti 15 4,52 0,446
20-29 121 | 4,67 0,337
Guvenirlik 30-39 130 | 4,58 0,540 | 0,950 0,444
40-49 93 4,58 0,399
50-59 48 4,66 0,383
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60 ve Usti 23 4,63 0,446
19 ve alti 15 4,40 0,726
20-29 121 4,63 0,383
" 30-39 130 4,55 0,543
Heveslilik 20-49 03 4.61 0.352 1,063 0,380
50-59 48 4,63 0,427
60 ve Usti 23 4,54 0,592
19 Y& ve alti 15 4,13 0,820
20-29 Ya 121 4,52 0,498
. 30-39 Ya 130 4,44 0,621
Guvence 4049 Y3 93 4.49 0.553 2,178 0,056
50-59 Yg 48 4,61 0,420
60 ve uzeri 23 4,58 0,351
19 ve alti 15 4,13 0,820
20-29 121 4,52 0,498
Empati 30-39 130 4,44 0,621 | 2178 0,056
40-49 93 4,49 0,553
50-59 48 4,61 0,420
60 ve Ustil 23 4,58 0,351

Anlamhlik Duzeyi: *p<.05 **p<.01

Tablo 9'da hizmet kalitesi boyutlariningism degiskenine goére farklilik gosterip
gOstermediine belirlemek amaciyla tek yonli varyans analiZiNQVA) yapilmistir.
Yapilan bu analiz sonucuna gore; hizmet kaliteguitlarinin gitim dizeyi dgiskenine goére
anlamh bir farkhlik géstermegdi saptanmytir.

Tablo 9. Hizmet Kalitesi Boyutlarinin Egitim Degiskeni Acisindan Farkhlik Gosterip

Gostermedgine Yonelik Tek Yonlu Varyans Analizi (ANOVA) Sonudari

- i N Tukey

Olgek Egitim Duzeyi | X S.S. F p HSD

Fiziksel 1I!<oku| 89 4,34 0,329

Azellikler I:lsg _ 156 4,32 0,403 0,275 0,759
Universite 185 4,30 0,436
TIkokul 89 4,60 0,378

Guvenirlik Lise 156 4,59 0,460 0,400 0,670
Universite 185 4,63 0,438
TIkokul 89 4,62 0,380

Heveslilik Lise 156 4,59 0,462| 0,384 0,681
Universite 185 4,57 0,499
TIkokul 89 4,51 0,503

Glivence Lise 156 4,52 0,572| 0,765 0,466
Universite 185 4,45 0,561
TIkokul 89 4,51 0,503

Empati Lise 156 4,52 0,572 0,765 0,466
Universite 185 4,45 0,561

Anlamhlik Diizeyi: *p<.05 **p<.01
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Tablo 10'da hizmet kalitesi boyutlarinin meslekgideenine goére farkliik gosterip
gostermediine yonelik yapilan tek yonli varyans analizi (AN8Vsonucuna gore hizmet
kalitesi boyutlarinin meslek @gkenine gore anlaml bir farklilik gostermgbelirlenmitir.

Tablo 10. Hizmet Kalitesi Boyutlarinin Meslekler D&iskeni Agisindan Farklilik
Gosterip Gostermedgine Yonelik Tek Yonlid Varyans Analizi (ANOVA) Sonudari

. _ Tuke
Olcek Meslek X S.S. F p HSDy
Isveren 20 4,40 0,206

Isci 99 4,37 0,458
) Memur 107 4,32 0,358
Fiziksel Ozellikler issiz 79 4,26 0,439 1,088 0,366
Serbest
Meslek 116 4,31 0,379
Emekli 9 4,17 0,543
Isveren 20 4,72 0,307
Isci 99 4,62 0,545
Memur 107 | 4,62 0,430
Guvenirlik issiz 79 4,59 0,417 0,735 0,598
Serbest | 116 | 461 | 0338
Emekli 9 4,40 0,616
Isveren 20 4,73 0,298
Isci 99 4,60 0,563
Memur 107 | 458 0,465
Heveslilik issiz 79 4,57 0,465 0,540 0,746
Serbest
Meslek 116 4,57 0,372
Emekli 9 4,48 0,580
Isveren 20 4,54 0,445
sci 99 4,51 0,578
Memur 107 4,49 0,578
Glvence Issiz 79 4,47 0,631 0,136 0,984
Serbest 116 | 447 | 04se
Emekli 9 4,51 0,362
Isveren 20 4,54 0,445
sci 99 4,51 0,578
Memur 107 4,49 0,578
Empati issiz 79 4,47 0,631 | 0,136 0,984
Serbest
Meslek 116 4,47 0,486
Emekli 9 4,51 0,362

Anlamhlik Dizeyi: *p<.05 **p<.01

Tablo 11'de hizmet kalitesi boyutlarinin restoradeha once gelme gigkenine gore
farkhlik gosterip gostermegiini belirlemek amaciyla tek yonli varyans analiANOVA)
gerceklatirilmistir. Tek yonli varyans analizi sonucuna gore; nesta daha o6nce gelme
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degiskeni acisindan hizmet kalitesi boyutlarindan fielkézellikler boyutunda anlamli bir
farkhlik bulunmaktadir Bulunan farklihk Posthoestlerinden Tukey HSD testi ile tespit
edilmistir. Ayrica analiz sonuclarina gore hizmet kalitégiyutlarindan fiziksel zellikler
boyutunda reltorana iki kez ve iilfii (x=4,50) [elenlerin hizmet kalite[i allilinin daha yuksek
oldugu tespit edilmgtir. Diger hizmet kalitesi boyutlarinin ise restorana déhae gelme
degiskenine gore anlamh bir farklillk géstermgdsaptanmytir.

Tablo 11. Hizmet Kalitesi Boyutlarinin Restorana Déia Once Gelip-Gelmeme Diskeni
Acisindan Farkhlik Gosterip Gostermedgine Yodnelik Anova Sonuclari

Restorana
- Daha Once _ Tuke
Olcek Gelip- X S.S. F p HSDy
Gelmeme
Fiziksel H_ay|r 292 4,26 0,417
Azellikler .BI_I’ kez __ 73 4,41 0,352 12,250 0,000
1ki kez ve Ustl 65 4,50 0,316
Hayir 292 4,61 0,458
Guvenirlik | Bir kez 73 4,70 0,367 2,471 0,086
1ki kez ve Ustl 65 4,53 0,381
Hayir 292 4,58 0,487
Heveslilik | Bir kez 73 4,68 0,395| 2,604 0,075
1ki kez ve Ustl 65 4,50 0,405
Hayir 292 4,49 0,581
Gulvence Bir kez 73 4,56 0,467| 2,057 0,129
1ki kez ve Ustl 65 4,38 0,501
Hayir 292 4,49 0,581
Empati Bir kez 73 4,56 0,467 2,057 0,129
1ki kez ve Ustl 65 4,38 0,501

Anlamhlik Dizeyi: *p<.05 **p<.01

Hizmet kalitesi boyutlarindan Fiziksel Ozellikl&gjivenirlik, Heveslilik, Glivence ve
Empati boyutlari ile memnuniyet bolima arasindgildiizeyini belirlemek adina korelasyon
analizi yapilmgtir. Yapilan korelasyon analizi sonucunda; hizmelitgsi boyutlari ve
memnuniyet dizeyi arasinda orta anlamli kuvvetteitipoyonlli korelasyon ikkisi tespit
edilmistir. En yuksek kat sayisiylya sahip Ucskli ise sirasiyla Heveslilik-Guvenirlik,
Guvenirlik-Fiziksel Ozellikler, Heveslilik-FizikseDzellikler boyutlari arasindadir (Tablo 12).

Tablo 12. Memnuniyet ve Hizmet Kalitesi Boyutlari Aasinda Korelasyoniliskisi

Memn. Fiz. Oz. Guv. Hev. Guvnce Emp.
Memn. 1 ,320° 372" ,345" 498" 498"
Fiz. Oz. ,320" 1 614" 532" 4217 4217
Glv. 372" 614" 1 671" 461" 461"
Hev. ,345" 537" 671" 1 448" 448"
Glivnce 498" 421" 461" 448" 1 1,000
Emp. 498" 421" 461" 448" 1,000 1

6. SONUC VE ONERILER
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Arastirma sonuclarindan elde edilen verilere gore, Klkala il merkezi, ilce ve
beldelerinde bulunan g, dort vesbgldizli otellerdeki yiyecek ve icecekletmelerine gelen
misterilerin turizm ve tatil konusunda bilingli, tedré@li ve yuksek kalite algisina sahip
olduklar tespit edilmtir. Ayrica yiyecek ve iceceksletmelerinden hizmet satin alan
misafirlere sunulan hizmet, kalite algilarini ve gteii memnuniyetini olumlu yo6nde
etkilemektedir. Bu sonu¢ alanda yapgngalismalarla Markovic ve @. (2010), Shaikh ve
Khan (2011), Aksu ve di (2016) tarafindan yapilan gahalar ile paralellik gbstermektedir.

Boyut olarak yapilan ortalamalar sonucunda isessjl@ en yiksek ortalamalar,
“Fiziksel Ozellikler” boyutunda “Restoran dekorusteranin imaj ve fiyat diizeyine uygun
olmahdir” 6nermesinde, “Givenirlik” boyutunda “Resanda sipasgiedilen yiyecekler sipayi
edildigi sekilde miteriye sunulmalidir” dnermesinde, “Heveslilik” bdyada “Restoranin
yogun oldysu zamanlarda hizli servisin @anabilmesi icin cabanlar birbirlerine yardim
etmelidir” 6nermesinde, “Glvence” boyutunda “Gahlar mentdeki yiyecekler, onlarin
icerikleri ve hazirlanma metotlari hakkinda bilgigahip olmali ve bu bilgiyi miferiye
sunmada istekli davranmalidir "6nermesinde ve “Emp@yutunda ise “Restoran ¢gdinlar
misterilere gonulden hizmet etmelidir” 6nermesindexgat cikmstir.

Musterilerin hizmet kalitesi algilarini dlgmeye yonelolan 6lggin alt boyutlarina
iliskin aritmetik ortalamalara genel olarak bakildda en dgik ortalamalar, “Fiziksel
Ozellikler boyutunda “Restoran cekici park alane wds binaya sahip olmalidir
onermesinde, “Glvenilirlik” boyutunda “Restoran gteiiye soz verdi sire icerisinde
servisi yapmalidir’ 6nermesinde, “Heveslilik” boyatda “Restoran ngierisine ¢cabuk ve
hizli servis sunmalidir’, “Glvence” boyutunda “Gahlar sorulan sorulara eksiksiz bir
sekilde cevap vermelidir’ onermesinde ve “Empati”ybtunda “Restoranda bulunmak,
musterileri 6zel hissettirmelidir” Gnermesinde ortay@&mistir.

Katilimcilarin - yg gruplarinin - ¢gunu 30-39 (%30,2) ve 20-29 (%28,1)
olusturmaktadir. Misafirlerin demografik 6zelliklerinihizmet kalitesi algisi Utzerine olan
etkisini Ggrenmek icin uygulanan t-testi ve tek yonlu varyg@dNOVA) analizleriyle,
misafirlerin demografik 6zelliklerinin (y& cinsiyet, gitim, meslek ve restorana daha once
gelip gelmedii) hizmet kalitesi algisina bir etkisi olgu saptanmangtir. Hizmet kalitesi
algisini, ya desiskeninin etkilemedii yargisina varilabilir.

Analiz sonuclarina gore hizmet kalitesi boyutlaandFiziksel 6zellikler” boyutunda
restorana bir defadan fazla gelenlerin hizmet ésilitalgisinin daha yuksek ofglu tespit
edilmistir. Egitim seviyesinin hizmet kalitesi algisi tzerine lmemgi bir etkiye sahip olup
olmadgiyla ilgili yapilan analizde ise lisans mezunlanidiger seviyedeki mezunlara kiyasla
hizmet kalitesini daha ciddiye aldiklari g6zlemlastin.

Hizmet kalitesi boyutlarinin restorana daha onckngedeiskenine gore farkhlik
gosterip gostermegine yonelik yonelik tek yonli varyans (ANOVA) aralisonuclarina
gore katilimcilarin %67,9’unun yemek yedikleri trana ilk kez geldikleri gorulmektedir ve
bu dezisken bitlin boyutlarda herhangi bir farklilk giurmamstir.

Yapilan t testi ve tek yonli varyans analizi (ANOVAanalizleri sonucunda
hipotezlerin kabul/ret durumlarini gésteren TabBirdcelendginde H,, Hp, H3, Hy, Hsve Hs
hipotezlerinin timua kabul edilgtir. Buna gore mgteri memnuniyeti ve olgan fiziksel
Ozellikler, glvence, heveslilik, guvenirlilik, empaboyutlari arasinda anlamli bir gki
bulunmaktadir.

Tablo 13. Arastirma Hipotezlerinin Kabul/ Ret Olma Durumu
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HIPOTEZLER KABUL/ RET
H,: Hizmet kalitesinin tiim boyutlari ile ngiieri memnuniyeti arasindagki vardir. | KABUL
H,: Hizmet kalitesinin fiziksel boyutu boyutlari ile (gteri memnuniyeti arasinda

L KABUL
ili ski vardir.

Hs: Hizmet kalitesinin giivence boyutu boyutlari ile gtaii memnuniyeti arasinda

L KABUL
ili ski vardir.

H,: Hizmet kalitesinin heveslilik boyutu boyutlari itelsteri memnuniyeti arasinda

LA KABUL
ili ski vardir.

Hs: Hizmet kalitesinin givenirlik boyutu boyutlari itaisteri memnuniyeti arasinda

e KABUL
ili ski vardir.

He: Hizmet kalitesinin empati boyutu boyutlar ile gteri memnuniyeti arasinda

ili ski vardir KABUL

Yapilan caljma sonucunda sunulabilecek oneriler is@gmla maddeler halinde
siralanmgtir:

-Lise ve lisans @timi almis misteriler, hizmet kalitesini farkl yorumladiklariirg
misteri beklentilerine yonelik bir hizmet kalitesi ggirilmelidir.

-Isletmelere gelen misafirler sadece fiziksel ortamyiyecekleri dgerlendirmemekte
ayni zamanda bu hizmetleri sgnwicimini ve personeli de g¢erlendirdiklerinden,
calisanlarin hizmet kalitesi algilari ve kalite bilingl@n de arttirlmasi konusunda gahalar
yapilmali, gerekirse bu konuda personele gereitineler ve dduller verilmelidir.

-Amaclanan méteri tipine uygun olarak ¢gima yapilmasi ve bu yonde tutundurma
faaliyetlerinin olgturulmasi 6nemlidir. Bu gdanmamasi durumunda hedef kitle profilindeki
desismeler gletmelere tekrar gelmek isteyenler arasinda biln@@ayganmasina sebep
olabilir. Dolaysiyla bu durum ngteri sadakati olgturmada acgisindan da olumsuz bir gek
olusturabilir.

-Isletmelerde cagan personele dizenli olarak anketler uygulatilajérsonel
memnuniyetinin arttirllmasi ganabilir.

-Hizmet kalitesi, memnuniyet ve tavsiye @téekrar satin almada 6nemli bir etken
teskil ettiginden kletmelerde cajan & gorenlere turizmle ilgili hizmet ici @im ve
seminerler verilerek sunulan hizmetin kalitesiiatthalidir.

Baska calsmalarda oldgu gibi bu calmada da bazi sinirliiklar mevcuttur. Gaia
Canakkale’de bulunan tiim otelleri ve yiyecek vecgtesletmelerini dgil sadece 3, 4 ve 5
yildizli otellerde bulunansietmeleri kapsamaktadir. Bu da galanin genellgiriimesini
engellemektedir. Calmanin tim turizmsietme belgeli yiyecek ve icecekletmelerine de
yapilmasi yiyecek icecelgletmelerinden hizmet satin alan bireylerin dahaaiyigiimasini
saglayacaktir.
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ABSTRACT

The structural situation of the 21st century in therld system is expressed as "globalization". This
situation has a wide range of influence from sedeninistration to politics, from economic operation
to social development. When any element on thedveodle is studied scientifically, the effects and
consequences of the phenomenon of globalizatiort bmugaken into account. The International
Political Economy (UPI), which has recently emergkdm an important subdivision of the
international economic sciences into an almost freshelent field, is predominantly examining the
effects and consequences of the phenomenon oflighilum. Based on the examination of state
policies and the interaction of the global econort\l is the main axis of this work. Income
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inequality, one of the drawbacks of the global@atprocess, and poverty, which has become a
chronic problem, constitute one of the main issoie§PI. In this study, the effects of taxation on
poverty, which is one of the most important ofesfadlicies, have been studied in the context of UPI

Key Words:Globalization, Tax, Poverty
Jel Code:F65, H20, 132

1. INTRODUCTION AND METHODOLOGY

Tax practices have an indispensable place in satwities. According to the
economic, social and political structure in plaibe activities of the states that make indirect
and direct interventions change with the necessitythe globalization of the capital
(Caskurlu, 2011: 208). This study tries to assdss telation between poverty and
governmental policies. But public expenditure aagutation based solutions will be lined off
and only tax based suggestions will be discusssetldtld not be forgotten that taxes have
very important effects on increasing and / or reéagipoverty (Demir, 2013: 105).

In this paper it is tried to find out some answerghese important questions:

-How is the tax structure across OECD countries? (Bes the level of tax burden
increase?)

-Do tax systems have some features that relief powgror to the contrary? (Should
taxes particularly be used for poverty reduction, vealth, employment etc? Which
government activities are mainly financed by increaed tax burden? What should
be the optimal tax system for poverty reduction?)

In this paper, using a modified version of V. Tam£l1980)Diagnostic Tests for Tax
Systemswill help us understanding “optimal tax structuaedl using the P. Bessard’s (2009)
Tax Oppression Indexwill also make possible to calculate “tax burden”.

Box 1.Diagnostic Tests for Tax Systems (V. Tanzi)

Cost of
Collection
Concentration Index Enforceme
Index nt Index

Obijectivity

Dispersion index

Index

Specificity
Index

Erosion

Index .
2is Collection

Lag Index

Source(Tanzi, 1980: 24 — 29).
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In order to test the sensitivity of tax system twvgrty; Concentration, Dispersion,
Erosion and Specificity indexes will be used irstsiudy (Tanzi, 1980: 24 — 29).

Box 2. Tax Oppression Index Calculation (P. Bessa)d

Public Financial
Governancs Privacy

Tax
Oppression
Index (P.
Bessard)

Source(Bessard, 2009: 15).

In approaching effects of tax burden on the retati@tween labour and poverty,
P.Bessrad’s Tax Oppression Index will be taken attoount. This index especially will be
discussed within the framework of “unattractiveriemsd “poverty sensitivity of taxes” in
terms of poverty (Bessard, 2009: 15).

2.GLOBALIZATION AND INTERNATIONAL POLITICAL ECONOMY

International political economy is relatively a nanea of research. It examines the
dynamic interaction between state and market andv hbey shape each other
(OnisandKutlay, 2014: 1). Interaction between a statd anmarket can be described
somehow. While governments are trying to make uséh® prosperity produced by the
market for the power they are trying to achievegited owners are trying to use regulatory
authority of states to further its wealth (®aind Kutlay, 2014: 2). Analytical application is
proceeded via the combination of international aational relation and economicSef,
1998: 405).

The main features of the international politicabmeemy can be listed as follows (Al,
2015:147):
-Economic and political system work together.

-The development process is accelerated by glciadiz
- It has an inherent structure.

Since the 1970s, it has been understood that fugptnes of international economics
and international politics are intertwined, and pinecess of economic integration has become
a common problem of politics and economics withia framework of the attempt to keep
political control and become more and more commdah globalization (Ate and G6kmen,
2013). However, until the researches of "intermalgolitical economy" field are performed,
researchers those who deal with economics negleébe@valuate the interests of the state
and also experts those who working in the polieydfiomitted the state and market relations
(Ates and GOkmen, 2013: 51).
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3.LITERATURE REVIEW ABOUT RELATIONS BETWEEN POVERTY AND
TAXATION

There are many researches and studies subjectumtusés of taxation in countries.
Also, many of them investigate the effects of teotaion economic structure. But very few
studies addressed the effects of taxation on pavert

In Ozerkmen (2004) it is stated that unfair grointithe globalization process has led
to impoverishment, and that unemployment in devap@and underdeveloped countries has
further increased (Ozerkmen, 2004: 146). Hatipl2017) also pointed out that the
globalization process created an imbalance in tis#rilsltion of income, resulting in
increasing poverty (Hatipler, 2017: 86). It is pbksto say that due to income inequality and
income injustice, poverty also exacerbated. In Alyyi(2017), it is stated that taxes can be
one of the main reasons of income inequality (Adw, 2017: 137).

Balseven states that even in the welfare statemesgithe abolition of income
inequality through taxation is at a limited levedclhwuse it is indicated that the increasing
proportion of income taxation affects low incomes general (Balseven, 2017: 101). In
Ocampo and Carmona (2015), it is stated that tistieg global tax system has very serious
negative effects on the poor (Ocampo and Carmdiih)2

4. TAX STRUCTURE AND TREND IN BURDEN LEVEL ACROSS OECD
COUNTRIES

4.1. Tax Concentration — Tax BurdenRelationship andeffects

The conditions, forms and characteristics of taxatare determined by law. The
concept which expresses the relative share andriemme of taxes within the total tax
revenues or national income is called tax struc{i@kmaz, 1982: 21). In this study, tax
burden on labour income is tried to evaluate bgstising concentration and tax attractiveness
indexes then by focusing on the informal economigraction. The concentration index
indicates, getting highest revenue with least nurobéaxes. In this analysis concentration on
labour incomes will be discussed asiegative affected concentration inddworeover, in
Bessard (2009), an increase in total tax burdenredses the tax attractiveness (Bessard,
2009: 15). An increase in tax burden on labourmmeavill be dealt as tax unattractiveness in
terms of labour income.
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Graph 1. OECD Countries Tax Structure (Different Kind of Taxes Share of Total %)
2005 — 2015 (Average)
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Source: OECD Revenue Statistic, www.oecd-ilibrary.org/téxatdata/revenue-
statistics/comparative-tables_data-00262-en, 08009)

Note: IPC: Income - Profit — Capital, PW: Payroll - Wagés: Good — Services, P: Property, SSC:
Social Security Contribution

Graph (1) shows the OECD countries’ tax structureproportion to total taxes
between the years 2005 and 2015. By comparingate of Payroll taxes and SSC (labour
taxes) in total tax revenues among different coestwe can see that: Czech Republic,
Slovakia, Austria, France and Slovenia have highegportion (ratio). Other countries with
high ratios are: Estonia, Germany, Japan, Nethdskmd Spain. Greece, Italy and Poland can
be thought of as a secondary group. Because pfofsortional character, SSC burden raises
the total burden of labour taxes.

While other determinants are fixed, wage tax regaia within tax structure affect
preferences to work (labor time) or not to workiglee time) and bring income and
substitution effects into existence. In Schneideak (2010), it is mentioned that in nearly all
studies about shadow economy, the tax and soaakise contribution burdens are among
the main causes (Schneider et al. 2010: 5). Lasisure choices may be affected by taxes,
SO it causes to stimulate labor supply in the sihha@osonomy and when the difference
between the total labour cost and the after — tariegs in the official economy is so high
then the incentive towards avoidance of this défifee comes to exist in the shadow economy
(Schneider et al. 2010: 5).Because it causes latsis to increase and changed working and
leisure preferences of employees in favor of l&@gime, tax burden on labor and the high
share of social security contributions are congiddo be one of the most important reasons
for the formation and expansion of the informalreamy (Kizilot and Comakli, 2004: 123).
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Graph 2. Fiscal Freedom & Shadow Economy Correlatin (2007 - 2015 Growth rate)
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Graph (2)shows the relation between fiscal freedwsex — which shows the effects
of total tax burden and public expenditures on eaun decisions — and shadow economy
index which is asub classification of Heritage Faation Economic Freedom Index. A
negative correlation is expected.We can see thanks France, Germany, Hungary, Ireland,
Israel, Japan, Luxembourg, Netherlands, Polandiugal Slovenia, Sweden, Switzerland
and UK have the expected correlation.

It's mostly seen that tax - benefit schemes intthesystems are shaped by political
economic forces rather than by well - designedadaaims (Spadaro, 2008: 16). When the
past periods are examined, it appears that thé dlaggof wage tax has changed many times
but has never fallen. The answer to the fact thatratios of the wage rates are much easier
than the income rate is partly due to the fact thatescape from the mentioned wages is very
small compared to the others. The efficiency oheaallected unit of these taxes is also high.
Ineffective tax limits governments. In this respetis no coincidence that politicians in the
major European states are reliant on relativelgatife and broad-based taxes such as wage
and spending taxes (Mulligan, 2005: 95-96).

Graph (3) shows the effect of tax burden on fisesdom index. In countries where
this ratio is high above 50%, index is negativeffg@ted. This can be seen in counties like:
Portugal, Israel, Slovenia, Germany, Spain, UK]dfid, Netherlands, Italy, France, Austria,
Norway, Belgium, Sweden and Denmark. Especiallyntoes such as Estonia, Poland,
Slovenia, Sweden and UK have significant decreésesl of fiscal freedom index by reason
of their tax burden level.

212



S
\/ Journal of Life

Economics

Graph 3.The Interaction of the Tax Burden and the kscal Health Index
(2013 — 2017 % change)
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Sanchez (2011) shows experimentally that consumpixes have an impact on
labour taxes (Sanchez, 2011: 19). The five countnibich heavily depend on consumption
taxes in their tax structure are: Mexico, Turkegtdaia and Portugal. The countries that also
show the negative relation between consumptionstaaed shadow economy in second
Graphare: Estonia (Labour taxes &consumption taXddahgary (only consumption taxes),

Ireland (only consumption taxes) Poland (Labouesa&consumption taxes), and Slovenia
(Labour taxes &consumption taxes)

4.2. Decomposition of Taxes - Tax Burden Relation

The concept of decomposition of taxes, which inisa valuation process by which
different kinds of taxes can be classified among whole system, makes it possible to
comparethe trends of tax burden among differeninceas in between different years.In
valuation and classification process of decompasitMartin et. al. (2016)’s “The Global
Competitiveness Index” will be used (Martin et. 2016: 41). Combining the Dispersion
Index and Oppression Index, different point of \sesan be achieved by analysis of sorting.
Country values that will be used in formula will peportional to GDP.

Sorting and valuation formula is below:

(CountryScoe, - SampleMinun)
* +

(SampleMaxnum- SampleMinmumn) (1)
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Graph 4.Total Tax Burden Value Changing From 2001d 2015
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Graph (4) shows the comparison of tax burdens leiwee years 2001 and 2015. In
both years Mexico has the highest tax burden. Ayee@ECD tax burden raised in years from
2001 to 2015. In this Graph it can be seen tha®iof this 35 countries bar value is under the
line value, meaning that tax burden has fallen r@gsed). Denmark had the lowest tax
burden in 2015.

Graph 5.Payroll and Salary Tax Burden Value Changiig From 2001 to 2015
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Source: (OECD  Revenue  Statistic, http://www.oecd-ilibrang/taxation/data/revenue-
statistics/comparative-tables_data-00262-en, 02009)

In the Graph (5),for payroll and wage taxes, inmMoag 15 countries — France,
Iceland, Poland and Switzerland — tax burden hadedsed between the years 2001 and
2015. Sweden became the least burdened countryD@i€rage decreased 4 points.

214



C
J 7 Journal of Life
Economics

Graph 6.Social Insurance Contributions Burden ValueChanging From 2001 to 2015
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For SSC’s, Graph(6), in 6 among 26 countries -air@) Japan, S. Korea, Netherlands,
Portugal and Turkey — burden of these contributibad decreased. In Netherlands this
decrease was nearly 60%.0OECD average has incr@dsed this 10-year period. For both
perceived as an important cost element in laboypl@ment and accepted as a determinant
of international investment competition, decreas&$5C burden is an important tax policy
tool.But few countries could have decreased theidéns. This means, SSC is still having a
social importance.Besides direct regulations, demeof SSC burden in Turkey can be
explained by unemployment (10,2% for 2017 May) anckegistered employment (34,2 % for
2017 May).

Graph 7.Income and Profit Tax Burden Value ChangingFrom 2001 to 2015
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statistics/comparative-tables_data-00262-en, 02009)
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Graph (7) shows the tax burden on income and pradfibout half of the 31 countries
tax burden had decreased.Countries with highesedse values are: Italy, Netherlands and
Luxemburg.Tax burden decrease can be explainedcaseaof a perception in which high
income groups are considered to have a saving ft8ut, as predominant ratio of public
revenues comes from taxation of these sourceg tasgburden decreases are not being seen.

Graph 8. Growth Rate of Individual Income Taxation & Gross National Savings
Correlation (2000-2015)
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The Graph (8) shows the relation between PIT (extmppayroll and salary taxes)
and changes in level of savings.An increase in giVEs rise to an expectation of a fall in
saving levels. But country comparisons have givepnecise results.Among the 31 countries,
12 of them have shown a negative correlation.

Graph 9. Growth Rate of Corporate Income Taxation &Gross National Savings
Correlation (2000-2015)
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The Graph (9) shows the relation between compaogme taxation (CIT) and total
savings. This relationship has been lower thaneaeld in practice for income tax. In 10 of
the 31 countries results are negative.

Graph 10.Goods and Services Tax Burden Value Chamyy From 2001 to 2015
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Graph (10) shows that there occurred a decreasensumption taxes burden in 13 of
the 35 countries. Estonia, Hungary and Turkey laeentost significant ones. But consumption
taxes have a highest proportion in these 3 cow®@maranet. al. (2010) which takes EU — 15
into account, indicates that, the fact of globdi@a does not have an incremental effect on
consumption taxes (Onaran et. al., 2010: 14 andA8# result of not taking into account of
tax payers personal situations (economic and/dagpthese taxes have a negative impact on
income distribution and poverty.In Itriago (2011)is mentioned that tax exemptions on
goods and services mainly used by the poorest nagase the level of regressivity of
indirect taxes, but still being implemented thaseentivesor exemptions for companies and
the richest people, raises suspicious about theess of these tax systems (Itriago, 2011: 44-
45).There is a similar remark in Gemmel and Mokri§2002). They indicate, when these
taxes are not put into practice, it will be effieidor the fight against poverty (Gemmel and
Morrisey, 2002: 64 and 66).
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Graph 11.Corporate Income Tax Burden Value Changing-rom 2001 to 2015
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Graph (11) shows the distribution and change ip@@te profit taxation between the
years 2001 and 2015. Tax burden reductions carebe ® 9 of the 26 countries in this
period. OECD average has also decreased by 13f6dgd (2011), it is said that taxes levied
on business activity have been in decline espgciallspite of the recent global economic
crisis throughout the world (Itriago, 2011: 6). @ECD developing countries,applications of
exemptions and deductions lead to reduce the lassiag base effectively.Whenever there is
a crisis or when the underdeveloped or developmgntries need to adapt to the system,
regulatory reforms are on the agenda. In refornuleggns it is stated that tax revenue
increases will be provided by persons who are reduio pay tax (according to the ability to
pay criterion) and thereby reducing the inequalityhe reform, but there is no indication that
the burden on the low-income class has diminishettheé studies carried out. (Fjeldstad and
Moore, 2008: 244). In Tanzi (198@rosion indexgives high results for developing countries
and this indicates a negative situation in termgistice issues.

Graph 12.Property Tax Burden Value Changing From 201 to 2015
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Comparing the period between 2001 and 2015, Grd@h ¢hows a decrease in
property taxes in 13 countries.Bryset. al.(2011 doumardet. al. (2012) indicates that, with
consumption taxes, taxes on property have thedisssrting and growth oriented taxes but
which are less effective in income distributioruiss because of their flat rated structure (Brys
et al. 2011: 16; Joumard et al. 2012: 18).

Graph (13) shows the effects of tax burden on ol factors and total burden.
Countries which increase the value of index by meanan increase in labour income tax
burden are: Canada, Denmark, France, Icelandntielarael, S. Korea, Mexico, Poland and
Portugal. In remaining 25 countries’ total tax bemdcould have been affected by other
factors, most dominantly like as income and prtdies. It is stated that taxation is more
related to capital elements in welfare state stmuag, but with the “globalization” process
both the end of the welfare state approach andoffeming of international markets are
directed towards labor force elements (Kemmerl@2@)9: 75). Bird (2010) indicates that,
capital taxes are not preferred recently, becatisfficiency, competition, political coherence
and international investment competition considenst (Bird, 2010: 1-2). Naturally,
governments have to close this revenue gap witkraeways. Information on national and
international tax practices show that the tax baorole the profit is reduced, the income gap is
covered by wage taxation and therefore the problefndistribution continue. (Caskurlu,
2011: 210).

Graph 13.The Effects of Tax Burden on Production Fators and Total Burden
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Source:(OECD Revenue Statistic, http://www.oecd-ilibrargaxation/data/revenue-
statistics/comparative-tables_data-00262-en, 02009)

From different point of view, it can be analyzeeé tax pressure on production factors.
In this study by using Oyan (1998)'s methodology &alculation of labour and capital
factors’ tax pressure. In this calculation it isedstwo different kinds of formula which
include shares of taxes and features of GDP. OEGtdes’ tax burdens will be calculated
in years between 2007 and 2015. Formulas are below.
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Factor of Labour
Tax Burden(2)

Payroll and Wage Tax + SSC/Total Tax Revenue
Compensation of Employees/GDP(income approach)

Factor of Capital
Tax Burden(3)

Income — Profits — Capital Taxes/Total Tax Revenue

Gross Operating Surplus and Gross Mixed Income/GDP(income approach)

According to this calculation, a tax pressure dmola factor can be seen in Austria

(83% - 73%), France (78% - 67%), Hungary (74% - R7%tovenia (78% - 59%), Mexico

(57% -

44%) and Turkey (39% -

lowest tax avoidance capacity is based on the gssamthat taxation of the workforce is

economically and politically more effective whenetleapital is highly flexible because

shifting the tax base to the capital is a veryiclifit undertaking for politicians (Kemmerling,

2009: 36).
Graph 14.The Calculation of the TaxPressure on LabarFactor (2011 — 2015)
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Source:(Own calculation from the data in OECD, National 8got Series, Labor Statistics)

It is possible to examine tax burdens of producfactors in terms of different tax
ratios. Especially it has to be needed to exantiaedtios of different kind of taxes.
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Graph 15.VAT - Individual and Corporate Max Tax Rate (2017)
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Source: KPMG, Tax Tools and Resources, 2017,https://hopmgicom/xx/en/home/services/tax/tax-
tools-and-resources/tax-rates-online/individuabime-tax-rates-
table.htmjhttps://home.kpmg.com/xx/en/home/services/tax/tentstand resources/tax-rates-
online/corporate-tax-rates-table.hfmhttps://home.kpmg.com/xx/en/home/services/tax/tetstand-
resources/tax-rates-online/indirect-tax-rates-thial, (07.10.2017)

As can be seen in the Graph (15), in SwitzerlantkcG Republic, Slovakia and
Hungary, PIT rate is higher than CIT rate. In Egphithuania and USA, highest marginal
rates are equal. A highest disparity in incomertdgs is in Sweden.

Graph 16. Top Marginal Income Tax Rate - Top Statuay Corporate Tax Rate (2017)
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Source: KPMG, Tax Tools and Resources, 2017, https://hopmagicom/xx/en/home/services/tax/tax-
tools-and-resources/tax-rates-online/individuabime-tax-rates-
table.htmjhttps://home.kpmg.com/xx/en/home/services/tax/teptstand resources/tax-rates-
online/corporate-tax-rates-table.hfmhttps://home.kpmg.com/xx/en/home/services/tax/tetstand-
resources/tax-rates-online/indirect-tax-rates-thial, (07.10.2017)

Analysis of taxes in 2016, a trend of top margitead rates of company income is
shown in the Graph (16)has still continued underititome tax rates.
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5. THE SPECIFIC USE OF TAXATION FOR POVERTY REDUCTI ON

When income is taxed by governments by differete amd forms, income differences
become clearer.In designing tax systems, it isndisdefor governments to take, income
inequalities, absence of income, absence of wealthbasically poverty issues into account.

5.1.In the Context of International Politic Economy Determination of Poverty
and Relations with the Taxation

In Aktan and Vural (2002), poverty is expressedhasinability to reach sources and
production factors due to financial inadequacies] the absence of a minimum level of
income to survival (Aktan and Vural, 2002: 3). &mrhs of objective measurement of poverty
there are two determinations called poverty liné poverty gap. Poverty line is expressed an
income level (quoted from Erdem, (2006) Aksan, 202p which is below an income level
that does not allow people to obtain their basedseBut singly it may not be able to indicate
the exact distinction between a poor and pooreufJ2003: 156). So, associated with the
concept of poverty line, it is defined an additibo@ncept name poverty gap. The poverty gap
is the sum of the difference between the poverg nd the actual income levels of all
people living under this border (Uzun, 2003: 18@sides that,in an economy distribution of
income is represented by a Lorenz Curve and theederf income inequality is measured via
the Gini Coefficient (Agarwal, 2017).

The poverty line, poverty gap and Gini coefficieran be exploited to explain the
income inequalities and poverty between the coestri

Graph 17.Gini Coefficent for Some OECD Countries (214)
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Source:(OECD, Statistical Data, Income Inequalities, Gini  oe@icient,

https://data.oecd.org/inequality/income-inequadtityn, 05.09.2017)

Graph (17) shows high valued countries are Mexi€orkey and US for Gini
coefficient. Besides Gini calculation, below thésea graphic shows a relation between two
important indication names are poverty line andgotyvgap.
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Graph 18.Poverty Line and Poverty Gap for Some OECECountries (2014)
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Graph (18) shows the relation between povertydiné gap in some OECD countries.
So, the distance from the top of the bar graphiblire and the line graphic in red, indicates
the range between the poor and poorer for a gieentcy. The more distance between them,
the greater the number of poor people. Moving ftbmdata, the following results have been
achieved.The countries such as; Greece, Spain &#d have a high Gini coefficient also
both have high poverty gaps. Besides that, Italg Korea are high marked poverty gap
countries. Turkey is 3country for poverty gap ratio in the group of ae24 countries.

5.1.1. Family Taxation and Poverty Interaction

Especially when regulating PIT, economic and sootadditions are being taken into
account. In this respect, the fact of “family” has importance. Taxation especially income
taxation may affect after tax earnings of familymiers. Moreover,any economic decision
would be affected adversely by taxation in a fansgale. In those kinds of situations,
problems may vary between earnings, wealth, povemyployment etc. For example, in
Schwarz 2012 it is stated that female employmeraffiscted negatively by tax distortions
towards married families (Schwarz, 2012: 26).
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Graph 19. A Change in Net Income after Taxes 20042016
(in US dollars using PPP exchange rates)
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Source:(OECD Taxing Wage  Statistics, http://www.oecd-ilityrarg/taxation/data/taxing-
wages/comparative-tables_data-00265-en, 01.09.2017)

Note:Advanced Economies:Australia, Austria, Belgium, &da Cyprus, Czech Republic, Denmark,
Estonia, Finland, France, Germany, Greece, Honggk®#AR, Iceland, Ireland, Israel, Italy, Japan,
Korea, Luxembourg, Malta, Netherlands, New Zealdddrway, Portugal, San Marino, Singapore,
Slovak Republic, Slovenia, Spain, Sweden, Switeekl& aiwan Province of China, United Kingdom,
and United States.

Differences in net income after taxes US dollar PPRP are indicated in the Graph
(19).In this analysis it is made comparison betwaegearner and two earner married couple
(one at 100% of average earnings and the otheB &)BOECD average is approximately
30%. In other words, when a family’s income levatreases, tax income increases 3 to 1
proportion in comparison with the other group aftexamining the countries that are above
the average, it can be seen that in previous perjmalerty rates, poverty gap or both were
not taken into account when relation between incalifferences and poverty issues were
considered in taxation. These countries are NorwRgrtugal, Japan, Poland, France,
Switzerland, S. Korea, Hungary, Chile, UK and Mexi&specially in Mexico, S. Korea,
Norway and UK, which have the highest poverty gdpsation of low income groupshas
increased marginal tax burden.

5.1.2.Progressive Taxation and Poverty Interaction

Considering the relation between impoverishment andial justice in taxation,
progressive taxation must be taken into accounpragressive taxes, average rate increases
with the income level and marginal rate increasesenthan average rate. Progressivity
indicates an increase in tax burden, when incomeldechange. According to Edizgim and
Celikkaya (2010), progressivity raises from theatieh between average and marginal tax
rates (Edizdgan and Celikkaya, 2010: 35). In other words, ingpessive taxes, average rate
increases with the income level and marginal ratesiases more than average rate.

Average rate [Tp / Tb] (4)
Marginal rate= [(Tp%-TpY/(Tb%-TbYH](5).............. Tp: Payed taxTb: Tax bas€)

In taxation, average rate reflects that how muclowarh of taxes must be paid
additionally while the tax base is rising. So,ngsiof average rates coincide with increased
progressivity. Besides that, marginal tax rateexf that how effects a percent increase of
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income on taxes payable.While the marginal tax irateeases, income from additional work
decreases.So, marginal tax rates determine theo$itiee incentive to work (leisure time

attractiveness) (Edizggan and Celikkaya, 2010: 35).

In Table 1, there is an original contribution thatis calculated the average and
marginal tax rates in many OECD countries by usineyy own tax tariffs and different annual
income levels scenarios. Incomes which base otitzing the tax liabilities are expressed in
US dollars using PPP exchange rates.This gives rapptes to evaluate the changes

between different countries.

Table 1. Individual Income Tax Applications in Different OECD Countries by Using
Different Annual Income Levels Scenarios
(in US dollars using PPP exchange rates for incomes

6000
, 16677 37898 0.365 18000
Austria 37899 90955 0.432 66000
90956 0.5 150000
1 8787 0 6000
8788 17530 0.055 18000
French 17531 38932 0.14 66000
38934 104373 0.3 150000
104375 0.41
1 35299 0.15 6000
Canad 35300 70599 0.22 18000
anada 70600 109439 0.26 66000
109440 0.29 150000
0 13800 0.18 6000
13800 0.32 18000
Poland 66000
150000
1 9799 0.115 6000
9801 14825 0.14
14827 36762 0.245 18000
36764 84545 0.355
Portugal 84547 122528 0.38 66000 23430
122530 132133 0.415 ]
132135 306099 0.435 150000 65250
306101 0.465 --
ol 0 24333 0.23 6000 1380 |
aly 24334 45421 0.27 18000 4140
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45422 89220 0.38 66000
89221 121663 0.41 150000
121665 0.43
0 13047 0 6000
13048 84862 0.14 18000
84864 402365 0.42 66000
402367 0.45 150000
0 4029 0.1 6000
4030 6876 0.14
6876 10684 0.21 18000
10685 15263 0.32
15263 31923 0.34 66000
31923 51612 0.48
51613 0.5 150000
0 8500 0.1 6000
8501 34500 0.15 18000
34501 69675 0.25 66000
69676 106150 0.28 150000
106151 189575 0.33
189576 0.35
0 50067 0.2 6000
50069 0 0.41 18000
66000
150000
1 6439 0.1 6000
6441 73870 0.2 18000
73873 346159 0.4 66000
346159 0.45 150000
1 15207 0.16 6000
15209 30417 0.27 18000
30419 0.41 66000
150000
0 54 0.019 600
54 460 0.064
460 808 0.108 1800
809 940 0.16
940 1125 0.179 6600
1125 2269 0.213
2269 3122 0.235 15000
3122 0 0.3
0 228 0.05 600
228 386 0.1 1800
386 813 0.2 6600
813 1053 0.23 15000
1053 2105 0.33
2105 0 0.4
1 5292 0.15 794 935.42 |
5292 12858 0.2 2307 3335.42 |
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12859 29673 0.27 | 6212 15674.95 0.24 0.35
29673 0.35 45074.9 0.30 0.30

Source: (OECD Taxing Wage Statistics, http://www.oecd-ililyrarg/taxation/data/taxing-
wages/comparative-tables_data-00265-en, 01.09.2017)

In tax policies that claim that the working prefece is independent of an increase or
decrease in tax rates, marginal tax rates maydrearsed as much as possible to achieve the
required public income, but labor supply may reacthanges in tax rates because they are
not inelastic in all cases (Prescott, 2005: 12d)dased proportionality in taxation is
important in order to shifting the burden to higitome persons, ensuring equality and justice
principles, and positively impacting the decisiondb business, especially in low-wage line
of business (Kemmerling, 2009: 20). It is possitdeachieve increasing proportionality in
taxation in two ways (Kemmerling, 2009: 20):

i)Tax expenditures in the form of indirect deductionsexemptions for low incomes.
It affects labor force participation in low-wagelurstries.

ii)Direct marginal tax rates are reduced. It is anliegion for high wages and
working hours.

Graph 20. Progressivity of Income Tax Structure inDifferent OECD Countries (Growth
Rates from Average Tax Rate to Marginal Tax Rate irDifferent Scenarios)
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Graph (20) shows the progressivity is measured dfiggudifferent annual income
levels scenarios for different income levels (resstdom Table 1(growth rates from average
tax rate to marginal tax rate in different scenajoln Mexico, Turkey and Japan,
progressivity is lower for high income levels. Timslicates that, marginal rates are lower for
high income levels. In Canada, Italy, Germany aisAlUprogressivity has the highest values
for high income levels.

In taxation, relation between family structure gmdgressivity must also be taken into
account. While doing so, it is focused on the dd#feees between one — earner and two
earners married couple with two children.
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Graph21.Regressivity / Progressivity of Family Taxaon in Different OECD Countries
(2004 — 2016) (for One-earner married couple at 100 of average earnings, 2 children)
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Source:(OECD Taxing Wage  Statistics, http://www.oecd-ilityrarg/taxation/data/taxing-
wages/comparative-tables_data-00265-en, 01.09.2017)

The Graph (21) shows the years in which countrigisope-earner married couple
practice into accoun{from net personal average tax rate to net persomarginal tax
rate).Czech Republic, Ireland and Poland had used flasf@r more years. In other countries
progressive character has continued.
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Graph 22.Regressivity / Progressivity of Family Taation in Different OECD Countries
(2004 — 2016) (for Two-earner married couple, onet 400% of average earnings and the
other at 33 %, 2 children)
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Source: (OECD Taxing Wage Statistics, http://www.oecd-ilityrarg/taxation/data/taxing-
wages/comparative-tables_data-00265-en, 01.09.2017)

The Graph (22) shows the years in which countrigstyo-earner married couple
practice into account. Flat taxes can only be sedreland and Mexico. Although the idea
that progressivity provides justice in taxationaigailablescientifically, those findings are
interpreted that family structures which is possitd obtain more income, have much more
advantageous arrangements.

Graph 23.Average and Marginal Tax Rate for Differert Family Structure in Some
OECD Countries (Avr. 2004 — 2016)
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Source: (OECD Taxing Wage Statistics, http://www.oecd-ilityrarg/taxation/data/taxing-
wages/comparative-tables_data-00265-en, 01.09.2017)

The Graph (23) shows relation between average amgjinal rate differences and
different family structures between one-earner &amd-earner married couple. It is an
interesting fact that marginal rates for high ineofamilies are smaller than for low income
families in Australia, Canada, Italy, New Zealamd &JSA.
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5.1.3.Tax Expenditures and Poverty Interaction (Melbanisms in Taxation)

It is stated that it is necessary to exclude logoime persons (especially the ones who
earn wage income) from the total taxation or tlgmificant tax such as income tax in order
for taxation to be possible according to the apilidb pay criteria (economic capacity)
(Wagner, 1964: 14). Value added and sales taxe®mpr¢he reduction of the tax burden on
mandatory requirements, so it is stated that loveme taxpayers may be protected from tax
increases by reducing wage tax rates rather thaxtiyuding clothing and food expenditures
from taxation.(Graetz, 2005: 60). The exemptions mductions applied within the wage tax
seem to reduce the disincentive effects of taxasioemployment (Kemmerling, 2009: 35).

Disruptions in the tax structure lead to differende economic structures among
countries and can impair equality, efficiency addhaistrative convenience. Exemptions for
the benefit of high-income individuals, for exampigaking the tax rates diminishing, leading
to tax evasion and lowering government incomes €@uland Hollar, 2010: 33).Mechanisms
in tax systems have also great importance on anuaimaof earning labour income and
protection against lose. For this aim, severalrountion and benefits must bu used for labour
force. Net income should examined with this mecérasi

Table 2. Taxes and Benefits in OECD Countries (chae from 2011 to 2016)
(for single person 2 children)

Unemployment Income Social Housing Family Net
Benefits Tax Contributions Benefits Benefits  Income
Australia 0.00 271 0.00 291 2.83 3.3
0.00 13.00 0.00 2.75 3.04 3.08
Austria 0.00 2.46 2.56 0.00 1.93 2.51
2.48 0.00 0.00 0.00 1.93 2.35
Sl 0.00 3.17 2.93 0.00 2.75 2.79
3.37 0.00 0.00 0.00 3.83 3.47
c d 0.00 3.13 2.34 0.00 1.05 2.71
anacda 259 9.04 413 0.00 3.46 3.18
Czech 0.00 4.61 8.22 0.00 4.61 7.69
Republic 7.86 0.00 0.00 4.61 5.01 7.48
Denmark 0.00 4.47 2.49 4.61 4.61 1.95
1.83 4.61 4.61 4.41 4.37 2.65
Finland 0.00 6.70 5.63 16.43 5.97 5.21
5.49 7.65 16.36 17.57 5.97 5.51
France 0.00 4.43 4.42 0.00 4.45 4.22
4.25 4.50 4.61 4.61 4.45 4.31
Sy 0.00 5.56 3.48 0.00 6.00 3.61
2.81 5.62 4.24 14.98 6.00 3.95
G 0.00 4.03 3.73 0.00 4.08 2.13
reece 3.54 14.21 14.00 454 4.08 1.73
Hungary 0.00 5.57 4.92 0.00 7.24 4.29
5.61 0.00 0.00 4.55 7.24 5.18
celand 0.00 4.60 4.59 0.00 4.60 4.59
4.60 4.61 4.61 4.61 4.60 4.60
0.00 4.41 4.97 4.61 2.87 3.55
Ireland
3.90 461 2.90 4.40 3.53 3.76
Italy 0.00 11.77 9.63 18.14 9.32 9.52
11.17 20.33 18.80 10.80 8.33 9.7(
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0.00 2.51 4.02 0.00 5.16 4.13
Japan 4.08 11.78 0.00 1237 6.45 3.90
0.00 4.60 4.59 0.00 4.58 4.58
Korea
4.56 0.00 15.24 4.61 4.58 4.57
Luxembourg 0.00 4.60 4.60 0.00 14.39 4.60
4.60 0.00 0.00 0.00 15.07 | 4.60
.. 0.00 9.31 9.44 0.00 8.59 9.21
Netherlands 8.61 8.45 461 20.80 8.59 9.07
N 0.00 9.62 10.56 0.00 4.61 11.59
10.83 4.61 4.61 0.00 10.54 11.14
Norway 0.00 3.48 7.13 0.00 3.91 2.65
5.16 2.97 15.56 4.61 3.07 452
ol 0.00 4.51 4.31 0.00 4.57 4.50
4.45 453 4.04 14.49 4.58 4.50
Portugal 0.00 6.15 4.46 0.00 15.58 4.95
4.80 5.99 0.00 1.29 3.95 4.16
Slovak 0.00 8.78 7.67 0.00 8.60 7.9
Republic 7.98 17.92 17.16 0.00 9.69 7.99
Spain 0.00 4.61 4.29 0.00 4.61 4.49
4.50 0.00 0.00 15.42 453 4.49
. 0.00 4.59 4.60 0.00 4.60 4.60
4.60 0.00 4.61 4.61 4.60 4.60
R 0.00 3.90 1.48 0.00 13.28 3.98
4.21 4.61 4.61 0.00 15.03 3.76
Turkey 0.00 3.40 4.16 0.00 0.00 4.27
4.32 5.65 0.00 0.00 0.00 4.30
United 0.00 4.59 4.42 0.00 4.58 4.55
Kingdom 4.54 4.60 4.37 4.58 4.56 4.54
] s 0.00 3.98 4.50 0.00 4.61 4.20
4.30 4.47 4.52 0.00 4.61 4.28

Source: (OECD Taxing Wage Statistics, http://www.oecd-iliyrarg/taxation/data/taxing-
wages/comparative-tables_data-00265-en, 01.09.2017)

In Table 2, change in contributions and benefits édmployed and nonemployed
people between the years 2011 and 2016 can be$ekow marked area shows the change
between two periods. Taking PIT, unemployment fedied net income all together into
account for nonemployed people; France, Icelarelamd, Japan, S. Korea, Luxembourg,
Poland, Spain, Switzerland, UK and USA, have desm@atheir unemployment reliefs.
Though there is a decrease PIT or an implicit slyolr unemployed person, net income kept
falling in France, Iceland, Ireland, Poland, Swilzed, UK and USA.In Denmark, France,
Iceland and UK; social contributions, housing bésefnd family benefits have all been
decreased for nonemployed people. Altough unempdoynrelief have decreased and
personal income tax have increased in Japan, gemmi@ has not decreased. This can be
explained by other contribution and benefits. Fa most of the countries, tax deductions in
PIT are more and decrease in housing benefitseasefbr employed people. It can also be
seen that, social contributions and family bensefie deductable for employed people.
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5.2. Opportunity Cost of Resource Use and PovertyTéxation versus Public
Borrowing)

At the center of philosophy of taxation, taxes ewasidered as common financement
tools and that people take this burden only by amng benefit of public goods they
consume. But today this point view of has changed taking this burden has became a
guestion mark. Taxes are considered as commonciedaiols but today taking this burden
has become a question mark. In Green (1993), iatsgecial emphasis on the transformation
from “tax state” to “debt state” (Green, 1993: p).2

In this part of the analysis it will be focused loow the sources

i) Which are required to reduce or for long perited eradicate the poverty are
exploited in terms of debt dynamics

i) As mentioned in Caskurlu (2011), create effemtsnarrowing fiscal space in terms
of debt dynamics.

Graph 24. The Relation Between Total Debt / GDP an8ocial Expenditures / GDP
Growth Rate(2012 — 2015)

15,00 80,00
10,00 60,00
5,00
. . I I 40,00
SR B 224 HUAC
500 EB3c5 3 g =8 = 20,00
5 2o 8 @) L% 209 Q =3
-10,00 o a >,
~ S £ 0,00
115,00 3 £
) .
-20,00 20,00
-25,00 -40,00
k== Government Social Spendings/GDP (2012 - 2015 Gr¢vete)
e Total Amount of Debt/GDP (2012 - 2015 Growth Rate)
Source:(OECD National Account Stat. and Government Account
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http://stats.oecd.org/viewhtml.aspx?datasetcode=&a&\g=en#, 01.09.2017)

Graph (24) shows the relation between total d&iDP and social expenditures / GDP
growth rate for the years 2010 to 2015.There imdetoff between all governmentsspending
in terms of resource use. So social spendingis ateggdeto decrease in years which
government debt spendingincreases. Examples argiuBel Canada, Denmark, France,
Hungary, Ireland, Israel, Italy, Latvia, LuxembulMgtherlands, Poland, Slovenia, UK.

In Hungary, Latvia, Luxembourg and UK, indebtednleas risen most drastically and
social expenditures have fallen significantly. Irsady, in Turkey, Chile, Finland, Germany,
Slovak Rep. and Switzerland, indebtedness hasfaltel social expenditures have risen. But
in Turkey although public debts have fallen, prevasectors indebtedness has risen
significantly. This is a vital risk factor for gor@ment, even though these are not written in
public accounts.
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The rise of debts in one period (t), is expectedaime up with a tax revenue increase
in succeeding one or two periods (t+1 or t+2) afbercause of repayment. And this is the
situation of tax — debt dependence which meangalatystems focus on financial issues and
cannot be used for the fight against poverty.

Graph 25.The Correlation Between the Growth Rate ofCentral Government Debt /
GDP” and Growth Rate of Tax Revenues (2012 — 2015)
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Source: OECD National Account Stat. and Government  AccountStat.
https://data.oecd.org/gga/general-government-daivt.h
http://stats.oecd.org/viewhtml.aspx?datasetcode=&a&\g=en#, 01.09.2017)

Graph (25) shows the correlation between the groateh of “central government debt
/ GDP” and growth rate of tax revenues. In 35% &QGD countries, an incremental relation
was seen. This indicates a dependent relation leetwax revenues and public borrowing.
Increase in public debts, can be an answer toubkstmpn of which expenditures are financed
through tax revenues or tax burden.

6. CONCLUSIONS AND FINAL REMARKS

Poverty is a concrete fact which is brought abguthe current economic system and
is emerged as a result of certain preferences. bt a usually encountered, spontaneous or
side effect problem. So, the ideal is not reductibpoverty but alleviation of poverty.

Taxes are important both in terms of ensuring #eessary financing for government
activities and being an important tool of economdaicy in scope. Taxes function in the
fulfillment of many targets, from resource allocatito income distribution and economic
growth. Besides that, taxes create heavy burdendampayers. So “redistribution via
taxation” gains importance for the social mattefpas/erty”.

Considering the trade-off between generating ressufor economic growth and
being just in taxation, governments should annoutite aims of their tax system
design.Especially in countries with high incomequnalities, tax systems shouldnot deepen
these kinds of problems.In taxation, it should sisvae kept in mind that people who face
poverty gap, doesnot have enough ability to payadglor (2007), it is mentioned that the
most appropriate way to reduce economic dependandythe drain of the welfare state is to
reduce the burden of tax on the poorest in society.
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Tax structures affect preferences to work (laboe)i or not to work (leisure time) and
bring income and substitutions effects into exiseeand also stimulate labor supply in the
shadow economy. Tax distortions may happen throrgghstributive side of taxation.
Besides, taxation compatible with the world syssopts the general understanding that tax
deficit is closed over wage by decreasing the taxién on profit, the problem of distribution
maintains its severity. When economic and sociaddmns are being taken into account in
taxation, the fact of “family” has an importance. this paper, findings show that when a
family’s income level increases, tax income incesa8 to 1 proportion in comparison with
the other group after. Those findings are integatedlso that family structures which is
possible to obtain more income, have much morerdedgaous arrangements. Redistributive
arrangements in taxation like; social contributiomsusing benefits and family benefits have
all been decreased for non-employed people in rAAYD countries in the examining years.
Finally, an important and vital factor which espdgi effects fight against poverty by
taxation is tax — debt dependence.

Albeit countries in search of the need for resosirfl@ growth and development,
attach importance to the distribution of welfaresotiety’s interest, opportunities to conduct
independent policies of those countries are takeaya No factor except labor acquires
income with its own effort, but, labor is subjectedthe highest tax burden within its income
acquired due to class characteristics. Even tHerdiice in declaration and form of payment
of tax can change tax burden. Capital gains aredtaxith taxpayer’s declarations barring
exceptions and the collection period is the follogviyear after income is acquired. The
endeavor to attain income is fewer, the power obime acquired is higher and taxation is
less wearing.

Struggles of members of social classes can asstms guch as fair distribution and
taxation. The duty to satisfy income inequalities] aegulate elements, which make the
burden heavier albeit the effort the working clatisplays when acquiring income is
considerable, in favor of the proletariat fallsthe social state, in which the participation of
labor organizations and their representatives isafsiderable extents. Awareness of the
proletariat expanding and acting together as asdatasistitute the most essential gains that
will facilitate to generate the pressure that cmigate unjust tax regulations and to raise
welfare.
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ABSTRACT

Today’s market conditions made it hard for the gorises to find new customers or to retain the
existing customers due to the fact that the diffees between products and services diminished. In
relation to determination by the enterprises thetomer preferences towards products and services
they provide under these conditions, it has beconportant to know the lifestyles and personality
characteristics of them. For that reason, the défgiation of value imposed on shopping, a seaoch f
simplicity in products and services and in partaruchanging shopping and life styles with the
dissemination of shopping behaviors that becamer@mmentally sensitive made it important to
examine the behaviors of individuals both towardspping in terms of their personality
characteristics and also towards their life and ghasing styles. In this regard, it has become
necessary to study the shopping frequencies angpstgptimes of consumers for clothing (garments
and shoes) product groups, which product groupy fmerchase in their shopping and what is the
rank of shopping for clothing (garments and shgeejluct groups among the product groups that are
purchased, and how they evaluate the elements @swsitopping for clothing (garment and shoes)
product groups. Based on this notion, the basigpse of this study is to examine the voluntary
simple life styles of consumers from the pointefrtpersonality characteristics. In this regardhet
aim was to determine whether the voluntary simplidifestyle differentiates depending on the
personality characteristics (type A — B). The samgl this research, in which positivist research
approach was adopted, comprises consumers agedd8above who do clothing (garments and
shoes) shopping from a shopping mall in Sakaryaripacee. The data of the research was obtained
through easy sampling method and face to face ganwgh 190 students who accepted to participate
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in the study as volunteers. The research datateste with SPSS 21.0 statistical analysis software
and the exploratory factor analysis, independemhgias t test and definitive statistics were used in
the research.

The results of the research demonstrate that antbiegdimensions which constitute voluntary
simplicity life style, the responses given in rielatto type A and B personality characteristicghiree

of the sub-dimensions other than self-sufficienioyedsion, had statistically significant difference.
Results of the study demonstrate that the averaigessponses given in the three dimensions (planned
behavior, simplicity in product and intangible lfshow that participants having type B personality
are directed more towards more planned shoppingalsd they looked from simplicity in the product
and also they adopted an intangible life style, parad to participants having type A personality in
statistical terms.

Keywords. Voluntary Simplicity Lifestyle, Personality Trail®ype-A and Type-B Personality
JEL Codes: M30, M31

1. INTRODUCTION

In today’'s develop societies where the individuainsumption increased at a
considerable pace, the negative impacts on theetyoaind environment of consumption
behaviors that are owned and supported by the miedid to the questioning of the meaning
and content of consumption. In particular the comstion culture which rapidly spread
overall the world with the effect of globalizatiaimyned the consumption from being a means
for realizing the ends, into the ends itself, mgkthe individualization and self-expression
through consumption in a society the main objectivéfe. In this regard, a society structure
which aims at reaching happiness through consumbich is one of the main assumptions
of hedonism, has emerged. However, researchesicmttldemonstrate that the impact of
over-consumption on happiness is limited (Myer,200herefore, there is a need to re-
guestion the meaning of happiness in the procegmséing from industrial society to the
consumption society. The voluntary simplicity couldd characterized as a stream that has
emerged in this context. In the literature the tékfpluntary Simplicity Lifestyle” is also
expressed as “Voluntary Simplicity”.

One of the issues that are frequently studiesemthrketing literature is the shopping
behaviors of consumers towards products and servpegchasing and life styles. It could be
seen in the consumer behavior literature that tieer® sufficient research which associates
the life styles, in particular the voluntary singay lifestyle, with the approach related to type
A and type B personality characteristics. For tieatson, there was a motive in this study for
filling out this gap and also studying the volugtaimplicity life styles of consumers in
relation to their personality characteristics.

Marketing, which aims at determining the needs dadires of the customers and
satisfying these in the most appropriate manneamaxes the personality characteristics of
the consumers, as well as their purchasing belsénd the process before and after this
behavior, as well as factors that affect these \iela (Kutlu,2016:7). For that reason, the
personality and life style, which are among the ontignt factors that affect the consumer
behaviors, constitute the subject of this study.
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2. CONCEPTUAL FRAMEWORK

This section handles the concepts of voluntary baity lifestyle and personality
characteristics. Information on the concepts ikegivn the following section.

2.1. Voluntary Simplicity Lifestyle

Gregg (1936), who first defined the concept of wbdmy simplicity lifestyle,
emphasized the spiritual dimension of voluntarygenifestyle. As the definitions developed
by researchers and authors diversified and turnexdifferent dimensions in the following
years, it would not be an error to say that, whatem as a life style and philosophy, the
phenomenon of consumption is at the center of wahlyrsimplicity although it mightnot be
considered as having direct connection with congiampat first sight. Elgin and Mitchell
(1977) suggested that the voluntary simplicity ifestyle which is visibly simple but which
is prosperous or rich in spiritual terms. When s&em this perspective, it is possible to
define voluntary simplicity as an experience whéstery individual could discover himself in
his own life conditions. (EIgin,2010:67). Togetheith this, a life style which is seemingly
simple but rich in spiritual terms, encompassed ie austerity in consumption, a strong
environmental sensitivity, desire for more humamnendy and working conditions and
attaining a higher level of psychological and d$pai potential in the community. Nelson,
Rademacher and Paek (2007) suggest that minimitieg consumption and voluntary
simplicity are synonims and emphasize that getiich@f material belongings is a style of life.
In addition to this, the authors also expressed tefraining from excessiveness and
extremisms in the life of an individual is also afjto a voluntary simplicity lifestyle (Gregg,
1936; Elgin, 1981; Zavestoski, 2002; lyer ve Mun2§09). In another definition, it is stated
that voluntary simplicity puts the emphasis on ssgkhe satisfaction in non-commercial and
intangible aspects of life and limiting the mater@nsumption. (Huneke,2005). In this
regard, the concept of voluntary simplicity quessiothe definition of "good living" of
modern society, and defends for a less materiligé style which enriches the inner world
of an individual, is beneficial in social terms asdstainable in environmental terms.
(Johnson, 2004). Therefore, it could be statedahtte core of voluntary simplicity lies a life
which is as simple as it could be in the exterifaldf an individual, and is also rich and deep
in its inner world (Odaba,2006; Elgin,1993).

There are some cases where the Voluntary Simplidéstyle is offered as a solution
of social and individual problems caused by malistia consumption (Friedman and
Friedman,2010). Voluntary Simplicity is a philosgplof life which promises for the
attainment of spiritual richness as a result afrgithening and improving relations with the
environment instead of focusing on material riclsnel this regard, the environment
mentioned includes both the natural environmenttaedsocial environment. In this regard,
living in rural areas rather than developed urbamers, consuming environmentally friendly
products, using bicycle rather than automobile, leasjzing the recycling of the products and
consuming the natural resources in a conscioumernan line with the needs rather than
desires refer to relationships with the naturalimmment. Spending more time with family
and friends, participating in community and so@edjects, spending more time outside the
work refer to social environment (Cengiz,2014:24).

2.1.1. Demographic and Behavioral Characteristics foConsumers Who Adopt
Voluntary Simplicity Lifestyle

It is possible to express that persons who predearesoluntary simplicity lifestyle
apparently have common demographical characterisfitudies conducted demonstrate that
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individuals who prefer voluntary simplicity lifedgygenerally comprise families with higher
level of education and no children (Craig-Lees vk, 2002:193). Pierce (2000) confirmed
that the level of education of individuals who adepluntary simplicity life is high. Brown
and Kasser (2005) found in their researches th# @7 the subjects hold at least two-year
degree and half of these hold masters degree. RiginMitchell (1977), Nolen and Clawson
(1995) and Schor (1998) underlined that more th@#b ©f individuals who live voluntary
simplicity life were females, with a general ageeleof around 40. Results of researches
conducted on individuals who preferred voluntam@e life differ according to the cultures.
Elgin and Mitchell (1977) expressed in the reseasclthey carry out in the US that
individuals who preferred voluntary simplicity lifgpredominantly comprised white
Americans.

Academicians who study on voluntary simplicity dut accept that there is one single
common method which defines the characteristicthote who have voluntary simplicity
lives (Cowles and Crosby,1986:393). Together whik, tthe most important activities carried
out by those who have voluntary simplicity livingeain the same order, refraining from
purchasing behavior, recycling products which theg, refraining from the complexity of
life, working in jobs which make them happy andctinsume products which are locally
produced (Huneke, 2005:538).

Elgin and Mitchell (1977) indicate that individual$o prefer voluntary simplicity life
use solar energy system and that they producedheirbreads. In addition to these, wearing
simple clothes rather than luxurious clothes andchpasing these clothes from shops or
persons which sell second hand clothes are prefemdely by individuals who prefer
voluntary simplicity life.

Leonard-Barton (1981) concluded that among theimgacharacteristics of individuals
who prefer voluntary simplicity life are performiigbrication replacement of their vehicles
by themselves, making the gifts themselves rathan tpurchasing them, eating the food
without meat and attending the courses in ordendcease their self-esteem. In addition to
this, those who live voluntarily simple take prewaws against cold by insulating their doors
and windows in order to save energy instead ok@sing the heater level.

Individuals who prefer voluntary simplicity life @ier vehicles which are less
attractive, consume less energy and damage theoeament less, and adopt the way of living
in harmony with the environment and using resouradficiently (Doherty and
Etzioni,2003:22; Elgin, 2010:110).

Etzioni (1988) stated that individuals who prefetuntary simplicity life spend their
times by living amidst the nature and cooperatirign wompanies which are sensitive for the
environment. In addition to this, individuals wipoeferred a voluntary simplicity life are
those who stay away from stressful environmentkwess, demand for retirement at early
age and who have taken radical decisions suchcaastucting their lives.

For individuals with voluntary simplicity life, @ity is an indispensable element.
Many people who have voluntary simplicity life keye quality foremost in their purchasing
behaviors. At the basis of this is the assumptlwat products of higher quality will be
stronger (Ballantine and Creery,2010:52). Therefdreould be said that who have simple
lives would preferred quality products despite tHemg expensive.

Elgin (2010) defines individuals with voluntary $fitity life as people who are more
sensitive for social issues such as social justuezall the world and just use of resources and
those are selective and contented in their consompldternatives. In addition to these, the
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product they purchase generally comprise endurptdducts which are easily repair, are
functional, environmentally friendly and aesthetiddey reduce complexity in their lives by
giving or selling the products they do not use & accasionally to those who could use them
in a more efficient manner. They have the charadt@olitically orienting their consumption
behaviors when required. They could engage in fferteo boycott and thus direct the
products and services of an enterprise which th@yheot considered to act in an ethical
manner.

2.1.2. Evaluation of Academic Studies Conducted dvioluntary Simplicity

When we look at the studies conducted on volunganplicity in Turkey, we see that
the number of studies in relation to the subjectjuste limited. When these studies are
examined:

« In its work, Ozgil (2009) studies the voluntary glitity lifestyle together
with sustainable consumption. In another work, @£8011) studies the relationship between
hedonic consumption and voluntary simplicity lifget

 Babagul and B@gday (2012) studies voluntary simplicity in relatido
luxurious consumption. Argan, Argan and Sevim (2012udied the impact of attidues
related to voluntary simplicity on the voluntarylwotary simplicity lifestyle

« Although not directly related to voluntary simpife] Aslay, Unal and Akbulut
(2013) made a research on the impact of materiadisroonsumption where they suggest that
there is a relationship between materialism anglkariife.

When the international literature is evaluated,ldsics of the issue are constructed by
the study of Elgin and Mitchell (1977). After Elgand Mitchell (1977) studied voluntary
simplicity in their works in conceptual framewotkg interest on literature has become more
emphasized both for academicians and implementetis regard, they demonstrated five
fundamental values related to voluntary simplieibd four stages of voluntary simplicity life
levels.

* Leonard-Barton (1981) who carried out research &lioel characteristics of
voluntary simplicity lifestyle, developed a scalé b8 expressions towards measuring
voluntary simplicity and energy saving. Findingsiethare obtained from the scale applied to
consumers who live in California state of the Utigtates of America, gave clues in relation
to characteristics of life style in question.

* Dominguez and Robin (1992) discussed what areitla@dial changes that are
required for having a simple life style.

* In their studies where they demonstrate the charatts of voluntary
simplicity life, Craig-Less and Hill (2002) carriexut a qualitative research on two different
consumer groups who preferred and did not prefemiary simplicity life.

* Bekin, Carrigan and Szmigin (2005) analyzed whatewhe experiences of
individuals who prefered this life style in order hetter understand the voluntary simplicity
life.

*  Etzioni (1998), Zavestoski (2002) and Huneke (208%ed Maslow’'s (1954)
Theory of Hierarchy of Needs in order to explai® toluntary simplicity. Accordingly,
individuals whose basic needs are continuously reaveave the option to have a simpler life.
A high portion of studies included in the literatucomprise the works that are directed
towards explaining who are those who prefer volynsmplicity life, why they prefer a
voluntary simplicity life and how they sustain suita style (Walther and Sandlin, 2013).
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Based on the studies in the literature (Elgin andcihll,1977; Ensley,1983;
Etzioni,1998; Huneke,2005; Zavestoski,2002; Shag&i, 1988,1985; Leonard-Barton,1981;
Craig-Lees and Hill,2002) it is possible to expréss the sub-values of voluntary simplicity
are conscious consumption, self esteem, free wélf-expression, self-sufficiency, self-
respect and self- realization. When considered ftbis aspect, the objective is to adopt a
“simpler life style” as recommended by these cotsé@pa holistic manner.

Elgin and Mitchell (1977) indicated that voluntasymplicity has 5 fundamental
values: These are material simplicity, humanistiales, free will, environmental sensitivity,
personal development (ref.Cengiz,2014:29). Shar@@5)lsuggests that voluntary simplicity
lifestyle comprises six fundamental dimensions.SEhare material simplicity, determinism,
environmental sensitivity, humanistic scale, peatodevelopment and technology. In
relation to the issue, Cowles and Crosby (1986nhtexpreted the work by Leonard-Barton
(1981) and suggested a simpler grouping and defenldat the dimensions of material
simplicity, person being a determinant in his/hér &nd ecologic awareness dimensions are
effective in measuring the level of voluntary simjy (ref.Ozgul, 2011). lwata on the other
hand studied voluntary simplicity as life style at@monstrated this in the scale development
studies he has conducted and he suggested indbaarch that the voluntary simplicity
lifestyle could be studied under three dimensitresng a prudent attitude towards shopping,
self-sufficiency in terms of income and expenditanel a desire to have a simple life style.

2.2. Personality and Basic Characteristics

As one of the psychological factors that affect stoner behaviors, personality is
important since it is important to understand hurp@havior in order to understand consumer
behavior. (Odalave Bars,2006:36). When we consider the subject of pergyrfabm the
point of view of consumer behaviors, it could berséhat it is one of the important variables
in determining the shopping preference. Taken fthi® aspect, personality in general terms
covers the most typical behaviors of an individwaich distinguishes him/ her from other
individuals and which are done with frequency.

Personality could be expressed as a whole of cteaistecs that are specific to an
individual. Personality of an individual affectsshier the work life, social life, social
environment and habits. Even it would not be wrtmgay that personality structures affect
the whole life of human beings (Tutar,2015).

Personality and characteristics of an individua¢ &ne basic characteristic that
distinguish that person from other individuals awdver the whole psychological
characteristics of an individual (Altunk et al.2006:69) Personality, which covers the
emotions, motives, desires, habits and all behaVicharacteristics of individuals, has an
impact on purchasing behaviors of individuals (Deh2013:67).

Another issue where the personality is studied fthenpoint of consumer behaviors is
related to the approaches of consumers towardsiogti®n. According to their approaches
towards consumption, consumers could be divided Buch groups as those who lead
acceptance of innovations, those who are undelisiguathd easy to get along with, those who
are open for collaboration and those who are umgilfor sales though being collaborative,
and those who do not want to take risk. Tryingutoderstand these groups and the
characteristics of these groups will have greatebemon the marketing implementers.
(Altunisik et al, 2006: 70).
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Based on the definitions of personality providedad) the fundemental characterisics
of the concept of personality can be listed afd: (Eren,2000; Zel,2011; Ergan,1994;
Somer et al.,2004; Clucego,2003: ref. Kutlu,2016:13);

» Personality comprises the whole of tendencies wharhe from birth and are
acquired thereatfter.

» Personality is the regulation of these acquiredeecies and as a result of this,
it is possible to speak about a structure creayetidse tendencies.

» There are characteristics which differentiate atividual from the other and
numerous different personalities are created asultrof these differences.

» Based on the definitions of personality which hairailarities on such points
as personality being a consistent and long-terndelecies and being created by internal
reasons related to the individual, it could be daded that personal characteristics give clues
in relation to social behaviors of individuals.

» Every individual has a characteristic acquired frbomh and this character is
an indispensable element from the point of persiynail an individual.

* A person’s personality has an impact on the formetdtionship it establishes
with his interior and exterior environment. Pet@dy which is defined as the “form of
relationship” is no more an abstract theory, rathbecomes a concrete concept that could be
observed in the everyday behaviors of the indiidua

* The personality is a product of individual balancBersonality occurs as a
result of normal mental balance of an individuatl dhe more mental balance an individual
has, the more normal behaviors the personality dethonstrate and the individual will have
a normal personality.

* Personality is the whole of behaviors within a sjectime slice the
personality occurs as a result of past, today &edfature time. An individual acquires
certain characteristics with his/ her past expeesn makes certain regulations in his/ her
behaviors during lifetime and creates plans fordalfv herself for the future.

* Personality makes the tendencies of individuals hewmony with the
environment. Therefore, same individual could desti@te different behaviors and attitudes
under different environmental conditions (socighesion).

All of these characteristics mentioned above cartstia concept that is a whole in
itself. In addition to these characteristics whprsonality bears, several factors such as
genetic and physical structure factors, socio-calttactors, family factor, social class factor,
geographical and physical factors have an impact tlem formation of personality
(Kutlu,2016:13)

2.2.1. Type A and B Personality Characteristics

Since personality defines the unique charactesisifchuman beings, it could be said
that every human being has a unique personalityisdifher own. In a definition made by
Tutar (2015), personality is created by such elémas mood, character and capabilities, and
that it could be spoken of personalities equah®riumber of human beings. As it could be
understood from this definition, it is not possilbbeidentify the personality characters in an
exact manner. For that reason, for determining geesonality structures of individuals,
researchers draw a framework with general expresdiy adopting personality structures to
certain patterns under the title of personalityeg/p There are several personality inventories
in relation to this field of which validity and rability have been ensured and numerous
studies have been conducted in relation to theidalnen we look at the studies conducted in
relation to the issue, it is possible to define peesonality type as a system which ensures

245



J 7]0urnal of Life

Economics

understanding what the individuals do for whichsig as well as understanding the natural
tendencies of individuals in their unique prefeesqBalkis,2003). When the relevant

literature is examined, it could be seen that thesgnality characteristics have been studies
by researchers by means of different scales. Thdysdeals with personality characteristics

as type A and type B personality structures. Typan8l Type B personality structures are

observed by the cardiologists Meyer Friedman andeRman. Friedman and Rosenman
stated that people could not be purely type A pet character, that they could have more
tendency towards one of these two personality typesna,2005).

Individuals who demonstrate the characteristics tgbe A personality love
competition, working and they devote themselvesh&r jobs. They are sensitive against
time and they have a hasty character. Individwalg have type A personality generally walk
fast, talk fast, and try to make several works #tree. Persons of such character could fall
into stress very quickly and they could be strdssien under normal conditions (Lelord and
Andre,1996). Individuals with type A personalityachcteristics are continuously in a rush
and they always tend to do something. These kindpe&dple generally fail in time
management (Aytac,2002).

Individuals demonstrating type B personality cheeastics are not that much
competitive and as opposed to individuals demotstyaype A personality characteristics,
they are the ones who devote themselves less itowbek and they are not in a rush with
time. Individuals demonstrating type B personatitaracteristics have a more balanced and
relax approach towards their work and social livesndividuals with type B personality
characteristic feel themselves safer. They are paotectionists, they are not excessively
ambitious, as opposed to those who demonstrate Aypersonality, they have a rather
malleable and hard to get angry type of charac(Buurna, 2005). Besides, people
demonstrating this type of personality have a éessting character and they do not engage in
haste, are calm, not in rush, and use time a mongartable way (Yurtsever, 2009: 65).
Individuals demonstrating type B characteristic wnimow to enjoy the work they do, they
work regularly and calmly (Guney, 2000: 446).

Table 1. Type A and B Personality Characteristics

Type A Personality Characteristic Type B Personality Characteristic
They are always in an action They have no sense of time
They walk fast. They are patient
They eat fast They do not like to be praised

They perform games and sports not to win
but to enjoy

They talk fast

They are impatient They rest with an inner serenity

They are not under the pressure of finishipg

They do two things at a time the work immediately .

They have not leisure time They are accommodating

They are obsessed against numbers They rest with an inner serenity

They tend to measure success in numver{ They are never in haste

They are aggressive

They are competitive

They are always under the pressure of timpe

Source: Luthans,1995; ref.Durna, 2005.
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When the literature is studied, it could be seext there are researches conducted on
the behaviors and tendencies of individuals who atestrate type A and type B personality
characteristics. This study has identified its sabpf research whether the voluntary simple
life style demonstrates any difference among petityrcharacteristics.

When the marketing literature is examined, it cobld seen that the issue of
personality within the context of marketing hasrbé®e subject of many studies since past.
When studied from this aspect, it is possible foress that there are numerous researches that
have been dealing with the relationship betweersqrality and personality characteristics
and various marketing variables. When considererh fthis aspect, it could be possible to
reach conclusions about marketing and consumergstgblishing relations between the
brands and products/ services through studies toobducted on personality characteristics
and life styles by the academicians who are stgdgmmarketing science, and implementers
in the field of marketing and the marketing workdvkeanwhile, taking into account the life
style studies that could be carried out, it cowddplossible to determine the market positions
of products in relation to which life styles adaptey the customers could be associated with
which personality characteristics as we study ctllely the works on life styles of the
consumers and their personality characteristics.

3. METHOD
3.1. Purpose of the Research

The basic objective of the study is to examine wbkintary simplicity lifestyles of
consumers from the point of their personality cbheastics. In this regard, the aim was to
determine whether the voluntary simplicity lifestyldifferentiates depending on the
personality characteristics (type A — B).

The questions for which answers are sought instlidy could be listed as follows:

1. How are the shopping frequencies and shopping tohparticipants towards clothing
(garments and shoes) product groups?

2. Which product group do the participants purchastheir shopping and what is the
rank of clothing (garments and shoes) among thdymtogroups that are purchased
during this shopping?

3. How are the elements that have impact on the shgppy participants of clothing
(garments and hoes) product groups evaluated?

4. What are the factors that make of voluntary siniglitifestyle and how do these go
along with the literature?

It is considered that the responds to be givemésd questions will be beneficial for
both the researchers and the academicians wornkitigs field.

3.2. Sample of the Research and Data Collection

The sample of this research comprises consumetsI&yand above who do clothing
(garments and shoes) shopping from a shopping im&kkarya province. The data of the
research was obtained through easy sampling meathddface to face surveys with 190
students who accepted to participate in the stiwdydunteers. It was assumed that the
sample of the research was large enough for stalistnalysis, that the expressions in the
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scales are correctly understood and the particspamtthe research responded in a true
manner.

The findings of the research are confined to thewpda and expressions in the
guestionnaire, and any comment asserted in thangsés limited to the participants of the
research, the data collection means and those watld be reached among students who are
being educated in the university in question.

4. DATA ANALYSIS AND FINDINGS

This section includes findings related to data Wh& subjected to statistical analysis
within the scope of the research.

4.1. Demographical Characteristics of Participants

Characteristics for 190 participants who are inetith the research are presented in
Table 2 and the demographical characteristics kiggaants have been evaluated.

Table 2. Demographical Characteristics of Participats

Specifications Options f. %
Woman 105 55,3
Sex
Man 85 44,7
Elementary
Education i i
High School 24 12,6
. .| Associate degree 10 5,3
Educational Status: License 121 742
Masters 15 7,9
18-20 38 20
Age 21-23 110 57,9
24-27 29 15,3
28 and above 13 6,8
Less than 1000 TL 132 69,5
1001-1250 TL 21 11,1
Monthly Average | 1251-1500 TL 18 9,5
Personal Income | 1501-1750 TL 5 2,6
1751-2000 TL 3 1,6
2501 TL and above 11 5,8

When we evaluate the demographic characteristipauicipants, it could be seen that
55.3% of the participants are male students and%d4are female students. When the
participants are analyzed for their ages, it cdaddseen that the educational level of a high
portion of students who participated in the redeavas (%72,4) , and the rate of students
with high school education level was 12.6 %. Whsa dges of the participants is evaluated,
it could be seen that more than half of the pandiots are aged between 20 and 23 (% 57,9)
and students aged between 18-20 constitute 20teatsearch. When the monthly personal
incomes of students who participated in the re$eare evaluated, it could be seen that
around 70 % of them had an income that is less10680 TL.

248



J 7]0urnal of Life

Economics

4.2. General Information On Shopping For Clothing Garments and Shoes)
Product Group

In the research, the participants were asked thehpsing frequencies for clothing
(garment and shoes) product group, as well as wlznthe last time they shopped. Table 3
shows the frequency distribution of responds given.

Table 3. Participants’ Frequency and Times of Purchsing Clothes
(Garments and Shoes)

Purchasing Frequency Frequency %
Once a week 8 4,2
A couple of times a month 94 49,5
Once a month 49 25,8
A couple of times a year 36 18,9
Less frequent 3 1,6
Ul ngto;:orgz Nz Frequency %
Within the last week 55 28,9
Within the last month 94 49,5
Within the last three months 27 14,2
Within the last six months 10 53
Within the last year 4 2,1

When we evaluate the frequency of shopping by #réqgpants related to the clothing
(garment and shoes) product group, it could be Heralmost half of them shopped several
times a month, and 25.8 % thereof shopped oncerdhm@/hen the findings are evaluated
according to the time the last sopping was perfdrimerelation to clothing (garment and
shoes) product group, it is possible to say thabat 50 % of the participants shopped in the
last one month. The rate of those who shoppethgtg¢ime for clothing (garment and shoes)
product group in the last one week, to those wioppad the last time in the last three months
was found to be around two folds.

4.3. Products Mostly Purchased in Shopping

In the study, for 28 products which are also ineldidn the research carried out by
Davis, Lang and Diego (2013) were categorized alaghed for the study.

In the study, the participants were asked to histproduct categories they purchased
the most in their shopping from 1 to 3 accordingtite level of significance (1: Most
significant, 2: Less significant....) Findings obtaihare given in Table 4.
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Table 4. Distribution of Mostly Purchased Products

Product Categories Frequency | Weight Score *
Books, magazines and stationary 94 211
Cinema, theater etc. activity tickets 50 89
Cosmetic and personal care products 69 132
Jewelry (necklace, ring, wristlet etc.) 23 41
Gift and ornaments 16 29
Accessories (bags, watches, eyeglasses etc.) 26 57
Technological products (computers, camefas,

. 32 54
mobile phones etc.)
Houseware and utilities
Sports items 26 57
Film, music CD/ DVD 9 14
Garments and shoes 139 335
Banking services 12 20
Travel (bus and airplane) tickets 28 87

*Weighted points were obtained by coding the orderforeference for each product category in the
reverse order and multiplying with their frequencies and arriving at the total value SFor example,
for gift and ornament items, T preference is reverse coded with 3,"2with 2 and 3¢ with 1, and

their were multiplied with their frequencies and then added up. For gift and ornaments

=(3*3)+(7*2)+(6*1)=29

Taking into account the weighted scores calculaaedording to the order of

importance of product categories which

are purdahdse most , “garment and shoes” “book,

magazine and stationary” and “cosmetic and persmaral products” have the first three ranks
amongst other product categories. Among the prtsdubich are purchased during shopping,
film music CD/ DVD and “banking services” have st two ranks.

4.4. Elements That Affect Shopping Towards Clothing(Garment and Shoes)

Product Groups

In the study, the participants were asked by meznthe following options the
elements that had an impact on their shoppingl@ihing (garment and shoes) product group
and the participants were stated that they coulk mere than one options. Findings related
to the responses given by the participants arengivdable 5.
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Table 5: Elements That Affect Shopping Towards Cldting (Garment and Shoes) Product

Groups

: Answers % of
Elements That Affect Shopping i % Responders
| see that there is a discount on the product 144 30,4 75,8
| decide at that moment that | need that prody 125 26,4 65,8
The effect of people with whom | am shoppin 54 11,4 28,4
My irresistible desire for purchasing the prod| 24 5,1 12,6
| get excited when | see the product 58 12,2 30,5
| do not want to lose the product 48 10,1 25,3
The atmosphere of the shop where | do shop| 19 4,0 10
Other 2 0,4 1,1
Total 474 100 249,5

Since the participants were asked to mark three options, the freguencies are taken according to
multiple response set and the total given israted according to the response.

When the findings obtained are taken into accotfi% of the responders indicated
that the leading among the elements that have inguatheir shopping for clothing (garments
and shoes) product groups was that they see autisgothe product. The second and third
elements among those which have impact on shopipinglothing (garment and Shoes)
product group were “deciding at that moment thatghrson needs that product” and “getting
excited when the persons sees the product”. Fgpdrtecipants, the elements of “atmosphere
of the shop where | do shopping” and “having agsistible desire to purchase the product”
rank the last.

4.5. Scales Used in the Research

In this study, in order to determine which of tiypd A and type B personalities the
participants have , Short Form of Bortner Ratingl&c(SFBRS) was used, which was also
used previously by Akta(2001), Erdgan and Zengin, (2012) and Yildiz and Ozsoy (2013).
The short form of the scale in question is a likigyie (8 rates) scale and comprises 7
expressions with two opposite poles. The evalnasomade by multiplying the total score
obtained at the end of the scale by 3 and if tleeesof the participant is more than 100, he /
she is decided to have type A personality, antiff iess than 100, he/ she is decided to have
type B personality (the highest score is 168, &eddwest score is 21) (Aktas,2001). In this
regard, young consumers in this research who hawtahscore for the scale of above 100
have been accepted as “type A personality” and gamamsumers who have a total score of
below 100 have been accepted as “type B persohality

For measuring the voluntary simplicity lifestyléet“Voluntary Simplicity Lifestyle”
scale, which is developed by Ozgiil (2008) by usheystudies of Shama (1985) and Iwata
(2006) has been used. In the scale developed byil{@2008), who studied the subject at
Turkey scale, it was asserted that the voluntanpBcity lifestyle comprises the dimensions
of planned shopping, not putting emphasis on the-material elements of life, selecting
simple products and self- sufficiency. Ozgiil's (8p@lassification has been adopted due to
the fact that the voluntary simplicity comprisesndnsions which express rather similar
meanings in the scaled developed in relation tcsthgect, but that this differs depending on
the structure and the cultural characteristicdhefdociety, and that this study is conducted in
Turkey and its closeness with the theoretical d@fims of voluntary simplicity in terms of the
dimensions considered. In this regard, the Likegle of 5 (1: Strongly disagree........... 5:
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Strongly agree), which comprises a total of 8 quastand stipulates that the voluntary
simplicity lifestyle includes planned shopping, ionfance put on material life, simplicity in
the product and self-sufficiency, was taken asso@sithe measurement.

4.6. Exploratory Factor Analysis Towards Voluntary Simplicity Lifestyle

Internal consistency factor (Cronbach Alpha) wadcudated for items which
constitute the scale of 8 statements and whichuaezl for measuring attitudes towards
voluntary simplicity lifestyle, was calculated affdndamental components factor analysis”
was applied.

The KMO (Kaiser-Meyer-Olkin) value which shows thgpropriateness of the factor analysis
ws found as 0,736. These values are above 0,7@hviithe critical value (Malhotra,1996;
ref:Altunisik et al.,2012:268) and demonstrate that the cammddf adequacy of the sample is
satisfied. Together with this, the “anti-imagettars were separately examined towards the
classification of variables that have a distortafiigct on the factor analysis, and there was no
expression that needs to be removed. When therfabtirges are taken into consideration,
no expression was encountered which has a factygelof less than 0.50 and which is not
completely separated.

Table 6 shows the findings related to factor analykhe findings explain 70,690 % of
the total variance of four dimensions constituting scale used for determining the attitudes
related to voluntary simplicity lifestyle. Resultd the reliability test (Cronbach Alpha)
developed in relation to each factor are above,®Which is the critical value, or well close to
0,70 (Ozdamar,2004).
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Table 6: Results of Explanatory Factor Analysis Towrds Voluntary Simplicity Lifestyle

Factor Charges
Factors Factor | Factor | Factor | Factor
1 2 3 4

Planned Shopping

« Even if | have money, making unplanned shoppingsdua fit into | ,863
my principles
 While shopping, | look at whether a product is Ixeakecessary fof 763
me, and | make my decision accordingly

Self-Sufficiency

« | would like to have a life in which | am self-sigfent in the future ,867

* The fact that a human being is self-sufficientéms of income anT 712
expenditure balance, is a desired thing

Simplicity in Product

« | prefer simple products which satisfy my needheathan comple ,856

and multi-functional products

 Generally | do not purchase products which have etb@ed 786

specifications and are hard to be used

Intangible Life

« | am interested in my personal development rathan teconomig ,922
development.

* | emphasize mental development and success more rtiaderial 612
richness

Variance Disclosed % 20,274 18,135 ,30B 14,972

Cronbach’s Alpha 702 ,678 ,632 ,621

Kaiser-Meyer-Olker (KMO) Sample Sufficiency , 736

Bartlett's Test of Sphericity )(2: 181,205 df =28 p =000

4.7. Comparison of Dimensions Related to VoluntarySimplicity Lifestyle In
Terms of Personality Type (A-B)

Results related to comparisons made with Indepénsl@mples t-Test in order to
demonstrate whether dimensions related to volurgianyplicity lifestyledifferentiate in terms
of personality type (type A-B) are given in Table 7

Table 7: Comparison of Dimensions Related to Volumtry Simplicity Lifestyle In Terms
of Personality Type (A-B) - Independent Samples t-dst Results

Personal Standard SELEE

Dimensions itv Tvpe N Average Deviation Error of

y 1yp Average

Planned Shobping* A 99 3,506 1,034 ,108
Pping B 01 3,737 959 096

- A 99 4,323 74 ,077
Self-Sufficiency B 91 4,308 748 078
o - A 99 3,187 ,979 ,103
Simplicity in Product B o1 3535 818 082
Intangible Life *** A 99 3,538 , 854 089
g B 91 3,783 ,786 ,079

*t=-2,702; sd =188; p=,006
**t=-2,670; sd =188; p=,008
***1=-2,054; sd =188; p=,041
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According to the results of Independent samplest Wwhich compares the averages of
responses given to planned shopping, self-suffogiesimplicity in product and immaterial
life voluntary simplicity lifestyles from the poirdf view of personality type, it could be seen
that there is statistically significant differentce planned shopping, product simplicity and
immaterial life dimensions (p<0.05). When the agesaof responses given according to both
planned behavior and product simplicity and immateife dimension, it could be stated that
participants who have type B personality in all tbfee dimensions were more towards
planned shopping, and looked for simplicity in prodand adopted an immaterial life style,
compared to participants having type A persondiitymn a statistical perspective.

5. DISCUSSION AND CONCLUSION

As a result of the explanatory factor analysis \Wwhi carried out towards voluntary
simplicity lifestyle under the research, four fastocomprising planned shopping, self-
sufficiency, product simplicity and immaterial lifeave emerged. Four dimensions which
have arisen by conducting explanatory factor amalys this research, coincide with the
findings of studies carried out by Ozgil (2008)si8es the research findings explain 70,690
% of the total variance of four dimensions constiiy the scale used for determining the
attitudes related to voluntary simplicity lifestyle

Results of the study which is carried out in orleexamine the voluntary simplicity
lifestyles of consumers from the point of view ofrgonality characteristics (type A-B),
demonstrate that at dimensions which constituteintaly simplicity lifestyle, in all of the
sub-dimensions other than self-sufficiency dimemgdlte averages of responses given have a
statistically significant difference from the poiot type A and B personality. Results of the
study demonstrate that the averages of responses @i the three dimensions (planned
behavior, simplicity in product and intangible )ifshow that participants having type B
personality are directed more towards more plarsteapping and also they looked from
simplicity in the product and also they adopted iatangible life style , compared to
participants having type A personality in statigtiterms.

Results related to shopping frequencies and shgppires of participants as regards
the clothing (garments and shoes) product groupmodstrate that almost half of the
participants shop several times a month for thelyeogroup in question and also that around
50% of them shopped in the last one month. Takmg account the weighted scores
calculated according to the order of importancprofiuct categories which are purchased the
most , “garment and shoes” “book, magazine andsiaty” and “cosmetic and personal care
products” have the first three ranks amongst ofireduct categories. Together with this,
taking into account the elements which affect sivagpgor clothing (garment and shoes)
product groups, a striking result appears as tfoeghs of the responders indicated the first
element as “seeing that there is a discount irptbduct” and the last element as “becoming
excited after seeing the product”.

In the literature search carried out on the re$esatbject, no sufficient amount of
study was encountered where voluntary simplicfgsliyle and personality types are analyzed
together, which demonstrates that this could beasra of further contribution by the
academicians and researchers in this aspect. Besndportant clues could be derived from
the responses given to questions which were archlyader the scope of the research in order
for the enterprises in the clothing (garments amoes) sector to understand the consumers
and create marketing programs towards the consumegrgestion.
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Taking into account the fact that studies in whighe A and type B personality
characters are associated with voluntary simpli¢itgstyle have not been sufficiently
conducted in the consumer behavior literature, rig®arch appears to be important in terms
of both filling this gap and demonstrating the eliince of voluntary simplicity lifestyle from
the point of view of personality characteristiogo@ A and B).

When the findings of the research are evaluategkmreral, it is considered that studies
to be conducted in the future on voluntary simpfitifestyle and personality characteristics
should continue in a deeper manner. In the shgppiaferences in case of studies in which
both personal characteristics and voluntary sintglidestyle are handled together, both the
researchers and the marketers could benefit frasearehes to be conducted taking into
account such socio-economic variables as gendeoma status, educational status in the
product and/ or services purchased by the consumers

Since in this research the sample comprises theuooers that are selected by easy
sampling method from among consumers aged 18 amdealvho shop clothing (garments
and shoes) from a shopping mall in Sakarya provitige is characterized as a restriction in
terms of generalization of the results. For thalsom, it is considered that it would be more
beneficial to use sampling methods based in pdatian probability in case of studies to be
conducted in the future and to carry out the resefmom the point of different product and
product specifications from samples having difféi@raracteristics.

In this research a qualitative research desigunlapt@d and the survey is used as data
collection method. Although focus groups are realifor determining the elements that have
impact on shopping for clothing (garments and shpesduct groups, in the researches to be
conducted in the future, it could be beneficiatdeeal elements in question by carrying out in
depth interview and focus group works in differeatmples. Together with this, performing
mixed studies where both qualitative and quamtigatvorks are jointly used by including
guantitative research patterns in order to harftbeigsue in a more comprehensive manner,
will be beneficial both to academicians and redsans working in this field, as well as the
implementers.

When considered from the point of view of implensgatand enterprises in the
marketing field, knowing the shopping styles andspeality types of consumers is
particularly important in performing market segnaitn and market positioning of the
products. In addition to this, knowing which protgecoups are preferred by the consumers
who adopt voluntary simplicity lifestyle in theih@pping and revealing the elements that
have impact on shopping and knowing which are muomeferred could contribute in
determining the promotion activities towards praduand/or services to be presented to
consumers and increase their impact.
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OZET

Kiresellgaen diinyada petrol fiyatlarindaki hareketler ekonlorgostergeler tzerinde dnemli etkilere
sahiptir. Ozellikle petrol ithal eden Ulkelerdedtiar genel seviyesi lizerinde énemli etkileri gériil
petrol fiyatlari, énemli bir makroekonomik gostergdan enflasyon icgin belirleyici bir unsur
olmaktadir. Bu bglamda, calymada 2003:01/2017:02 donemi icin petrol fiyatlale ienflasyon
arasindaki ilski VAR modeli araci ile arastirlmistir. Analiz sonucunda petrol fiyatlar ile
enflasyon arasinda pozitif yonli uzun dénemli ki tespit edilmitir. Ayrica Granger nedensellik
testi sonuclarina gore enflasyonun petrol fiyattan Granger nedeni oldiu tespit edilnyiir.

Anahtar Kelimeler: Enflasyon, Petrol Fiyatlari, Turkiye
JEL kodlari: C22, E31, Q31
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THE RELATIONSHIP BETWEEN OIL PRICES AND INFLATION | N
TURKISH ECONOMY: AN EMPIRICAL ANALYSIS

ABSTRACT

Movements in oil prices in the globalizing worldvleasignificant impacts on economic indicators. Qil
prices, which have a significant impact on the gahkevel of prices especially in the oil-importing
countries, are a determining factor for inflatiohat an important macroeconomic indicator. In this
context, the relationship between oil prices arfthtion for the period 2003: 01/2017: 02 investigat
with the aid of VAR model. As a result of the asialya positive relationship identified between oil
prices and inflation. Furthermore, according to Goger causality test results it was determined that
inflation does Granger cause oil price.

Keywords:Inflation, Oil Prices, Turkey
JEL Codes:C22, E31, Q31

1. GIRIS
Dunya Uuzerinde petrol yataklarinin ilk gieden bu gine petrol, Ulkeler arasi
ili skilerde belirleyici bir rol oynamaktadir. Surec¢nride petrol Uretim sanayiinde ggnan

teknolojik gelsmeler ve ulaam sektdrlerinde okan yenilikler, petrol ve petrolden elde edilen
drtnlere olan talebi artirmve petrole olan @amlilik giin gectikce kaciniimaz hale gem.

Ozellikle 1974 yilinda (Aragdsrail saval sonrasi) OPEC’in petrolun varil fiyatini
arttirmasi sonucu yanan petrol krizi, Turkiye’de enflasyon oraninimansa ge¢cmesinde
ciddi anlamda etkili olmgtur. Kisa bir zaman sonrasinda isgan devrimi nedeni ile 1979-
1980 yillarinda diinyada yananikinci PetrolSoku bir yandan kapasite glogu olustururken
bir yandan da dretim maliyetlerinin yiksek seviyed&e gerceklgmesine neden olngtur.
Daha sonralari 1980 yilinda meydana gelen ve sgkiaiireniran-lrak Sava, 1990-1991'li
yillarda Korfez Sava ve 2003 yilinda meydana gelen ABD'nin Irakigal etmesi ile de
onemli bir petrol fiyat arti ortaya cikmytir.

Son yillarda ise, ¢ok farkl bir surec skemistir. Avro Bolgesi'nde ve Japonya’da
ekonomide meydana gelen gerilemeler, ABD'nin kaglda elde etfii petrol Gretimini
arttirarak petrol ithalatini giirmesi ve OPEC’ in fiyat artirimi yoninde politikdememesi
gibi nedenler ile petrol fiyatlarinda gliieler meydana gelstir.

Bu cercevede Turkiye'yve bakignnda; petrol rezervlerinin son derece kisith olmas
nedeniyle yurtdu petrol fiyatlarindaki hareketligin; Tarkiye'nin ekonomik dizenini ve
aktivitelerini istenmeyen bicimde etkilagligorilmektedir. Ozellikle, Tirkiye’de petrol fiyat
dovize endeksli oldgu icin gelsmekte olan bir tlke olarak petrol fiyatinda meydge&en bir
dalgalanma sadece petrol ithalati Gzerindgilddhammaddesini okturdusu Urlinlerin de
fiyatlarini etkilemektedir.

Bu calsmanin amaci, 2003:01-2017:02 aylik veriler kullarak Turkiye’de petrol
fiyatt ve enflasyon arasindaki kisa ve uzun dondigkileri zaman serisi teknikleri ile
aragtirmak ve ampirik sonuglari politika dnerileri diwhde yorumlamaktir
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2. LITERATUR TARAMASI

Huntington (1998) cajmasinda, enflasyonda meydana gelegistieelerin nedeni
olarak ham petrol fiyatlarinin gg petrol trtnleri ve enerji fiyatlarindaki gsmelerin
oldugunu belirtmgtir.

Kibritgioglu ve Kibritgioglu (1999), ¢cagmalarinda Ocak 1986-Mart 1998 dénemine
ili skin aylik verilerden hareketle; ham petrol ithaldilari, nominal doviz kuru, M2 para arzi,
yillik ortalama bilgik faiz orani ve toptansga fiyatlari endeksi olmak tizere 5 adegidkeni
kullanarak bir VAR modeli olgturmwtur. Calsma sonucunda ham petrol ithal fiyatinin
enflasyon Uzerinde gioudan etkisinin oldukga sinirli olgu ve enflasyonu etkileyen gir
ekonomik etmenlerin de ele alinmasi geggkiulgular elde edilnstir.

Leblanck ve Chinn (2004), Amerika Bisi& Devletleri, ingiltere, Fransa ve Japonya
ekonomilerini ele aldiklar c¢aimalarinda, petrol fiyatlarinin GUretim Gzerinde gdesal
olmayan etkisinin oldgu yontunde bulgular elde ederken, s6z konusu ultelgvetrol
fiyatlarindaki %210’luk bir artin enflasyona olan etkisinin ise %0.1 ile %0.8 erda
gerceklatigi bulgusuna ulgmistir.

Roeger (2005), AB lkeleri icin petrol fiyatlarindakalici artglarin GSYH ve
enflasyonist etkisini kisa ve uzun dénem icin andattisi calisimasinda, fiyat aglarinin
onemli enflasyonist etkilerinin olmagini ancak kisa dénemde etkisinin var @dwsonucuna
ulasmistir.

Ipek (2005), diinya petrol fiyatlarindaki gigmin Turkiye'nin ekonomik biyimesi
Uzerine etkilerini inceled@ calismasinda; 1987:1-2005:12 arasi donem igin aylk veri
kullanarak VAR Modeli uygulami ve Granger Nedensellik Testi ile glgkenler arasi
nedensel ikkileri arsstirmistir. Granger Nedensellik analizi sonugclari, henrgidtyatlari ve
ekonomik buylime arasinda, hem de enflasyon orarpet®l fiyatlari arasinda cift yonli
nedensellik ilgkisinin bulundgunu gostermektedir.

Girginer ve Yenilmez (2005) camalarinda; Turkiye’nin 1982-2002 dénemi igin
enflasyon dgisimi ile bazi ekonomik faktorler (para arzi, nomiiiaretler, doviz kuru, petrol
fiyatl, kamu butce agl) arasindaki ikkiler argtiriimistir. 1982-2002 dénemi verilerine
dayali olarak coklu dgrusal regresyon modeli analiz edijtm. 1982-2002 ddnemi
gozlemlerine dayali olarak afwrulan coklu dg@rusal regresyon modelinde; modele dabhil
edilen b&msiz dgiskenler arasinda ¢oklu patinin gortlmesi nedeniyle, yanl bir kestirim
yontemi olan Ridge Regresyon Yontemi ile model patelerinin kestirimleri elde
edilmistir. Ridge Regresyon Yontemi ile ¢oklu gatidan arindirilmy modele gore, ilgili
donemde fiyat arlan (zerinde en fazla doviz kurundaki gdgmler etkili olmustur.
Enflasyonu etkileyen en dnemli ikinci glgken para arzi, Ggiuncu gigken nominal cretler,
dordincu dgisken petrol fiyatlar tespit edilmgtir. Turkiye’de enflasyonu etkileyen en 6nemli
besinci degisken olarak da; butce &pnin olduysu tespit edilmytir.

Sahinglu (2008) cakmasinda, Tirkiye'de petrol fiyat aarinin biyime ve
enflasyon Uzerindeki etkilerini zaman serisi arlatini kullanarak tespit etmeye cghistir.
Uygulamada 1987:01-2007:03 donem zaman @rale alinarak petrol fiyatlari ile ekonomik
biyume arasindaki gkinin anlamhlik dizeyi dgiik olmasina karn, petrol fiyatlarindaki
artisgin buyimeyi uzun doénemde negatif yonde etk@edionucuna varilmgtir. Petrol
fiyatlarinda meydana gelen %2’lik bir griplyime oraninda yaklk %0,11 oraninda bir
azalsa yol acmgtir. Kisa donem ikkisine bakildginda ise; petrol fiyatinin biyumeyi ilk
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donemde pozitif yonde etkilerken, petrol fiyatingecikmeli dgerlerinin ise buyumeyi
negatif yonde etkile@i sonucuna ukalmistir.

Killian (2008), G7 ulkeleri icin dwsal petrol fiyatisoklarinin enflasyon Uzerindeki
etkilerini argtirmistir. G-7 Ulkelerinde s6z konusu etkinin oldukcaoctdugu, 6zellikle 2002-
2003 doneminde ihmal edilebilecek dizeyde gidsonucuna ukmistir.

Demircan (2010), ham petrol fiyatlari ile enflasyarani arasindaki gkiyi 1998:Q1-
2009:Q3 donemlerini iceren tcer aylik veriler ilereklatirdigi calismasinda petrol fiyatlari
ve enflasyon orani arasinda herhangi bir nedelgdlye rastlamangtir.

Mercan ve dierlerinin (2015) caémasinda; ham petrol fiyatlariyla GSYH’lerdeki
artislarin enflasyona etkisi, petrol ithalat¢cisi OECDesiy15 Ulke icin, 1960-2011 dénemi
yillik veriler kullanilarak argtiriimistir. Calsma sonucunda s6z konusugg&enler arasinda
esbutinleme iligskisinin var oldgu tespit edilmitir.

3. AMPIRIK ANAL iz
3.1. Veri Seti ve YOntem

Turkiye ekonomisine ait 2003:01-2017:02 aylik entg enflasyon ile petrol fiyatlari
arasindaki igkinin ele alindgl calsmada enflasyon orani gigkeni OECD veri tabanindan,
petrol fiyati verisi ise, Dinya Bankasi veri tabatan elde edilngtir. Ekonometrik
uygulamadaki dgskenler ve gosterirgekilleri Tablo 1'de sunulmgiur.

Tablo 1. Analizde Kullanilan Deziskenler

Degiskenler Gosterim

Enflasyon Orani (TUFE) TUEE

Petrol Fiyati (varil basina $) PE

Modeli olwturan dgiskenler analize dahil edilmeden Once mevsimsel ext@n
arindirlmg  olup sonrasinda trend etkisi de gideriftini Ele alinan dgiskenlerin
mevsimsellikten arindiriimasi igin “Census X12”lleailmis ve bu filtre ile ayrica hafta sonu
ve tatil etkileri de giderilngtir.

Bu calsmada Zaman Serisi Teknikleri kullanignr. Zaman serisi tekniklerinde,
oncelikle serinin karakteristik 6zellikleri inceleekte, serinin duganhk yapisi gostergeleri,
cesitli testlerle (ADF, PP vb.) ortaya konulmaktadDaha sonra dgskenlerin durganhk
yapilarina gore aralarindaki uzun donemkkiler esbitinlgme teknikleri (Koentegrasyon
analizi, Engel-Granger, Johansen testleri vb) ieelenmekte ve uzun donem denge
ili skilerini gbsteren denklem elde edilmektedir. d@&enler arasindaki nedensellikskisini
ortaya koymak icin Granger nedensellik testi kullams ve kisa donem denge mekanizmalari
ise hata diizeltme modelleri (VECM) ile incelewtini

3.2 Birim Kok Testleri

Islem akgsina uygun olarak ve guvenilir tahminler elde edltaesi adina analize dabhil
edilen serilerin birim kok icerip icermetli ADF (Gengletilmis Dickey-Fuller) testi ve PP
(Phillips-Perron) birim kok testleri ara@iyla argtinimistir. Durgganlik sinamasi, sabit
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terimin bulundgu “sabitli” model, sabit terim ve trendin her ikign de bulunmagh
“sabitsiz” model ile hem sabit hem de trendin Imdusu “trendli ve sabitli” model
cercevesinde incelengtir.

Tablo 2, seriler icin digganlik test sonuclarini géstermektedir. Tablo 2'geegher iki
degiskenin de dizey drlerinde birim koklu seriler oldiw; birinci farklarinda ise serilerin
durggan hale geldikleri tespit edilstir.

Tablo 2. Dasiskenler igin Duraganlik Test Sonuclari

DUZEY SEVIYESI BIRINCI FARK
ADF Test PP ADF Test PP
TEST | istatistigi Test Istatistigi Test istatistigi
DEGISKEN istatistigi
TUFE -1.108 -1.215 -8.645 -10.237
P=0.261 P=0.139 P=0.013** P=0.015**
-1.034 -0.963 -12.053 -12.904
PEF P=0.185 P=0.162 P=0.001*** | P=0.003***

*MacKinnon (1996) one-sided p-values,

Degiskenler icin durgganlik analizleri yapilirken seriler mevsimsel eteilden arindirilny kriz ve politika

=3

degisim donemleri istatistiksel anlamliffa gore dikkate alinny ve model seciminde trend ve sam:
bilesenleri anlamli oldwu sirece modele katilnptir. Gecikme uzunlgu seciminde otokorelasyonu

kalktigr minimum gecikme uzunlgu secilmitir.

Modeldeki dgiskenlerinin birinci farklarinda birim kok icermemesiesiskenler
arasindaki uzun donemligkinin incelenmesine olanak @amistir. Degiskenlerin ADF ve PP
durgganlk test sonuclarina gére ele alinan tungigenler birinci farkta 1(1) durgan
serilerdir. Bdylece, d#skenler arasinda uzun dénemli birskiinin olup olmadgini tespit
etmek amaciyla Johansen (Johansen 1988: 231-2&&findan gejtiriimis esbutiinleme
test yontemine Baurulmustur.

Ancak gbutinlgme testi yapilmadan 6nce tahmin edilecek modelapitimal gecikme
uzunlysu farkh kriterler cercevesinde belirlengtit. Tablo 3, genellikle analizlerde en ¢ok
kullanilan LR, FPE, AIC, SC ve HQ kriterleri icinegkme uzunlgu sonuglarini
gostermektedir. Tablo 3’e gore bu kriterleri minimwapan uygun gecikme uzuglu “2”
olarak tespit edilnstir.
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Tablo 3. Gecikme Uzunlgu Kriterleri Sonu¢ Tablosu

Lag LogL LR FPE AIC sC HQ
0 -1107.550  NA 3048.477 13.69815 13.73627 13.71363
1 -714.4313 771.6780 24.98980 8.894213 9.008569 8.940643
2 -694.1718 39.26848* 20.44552* 8.693478* .884071* 8.770862*
3 -692.2369 3.702504 20.97492 8.718974 8.985803 8.827311
4 -691.5926 1.217066 21.86478 8.760402 9.103468 8.899692
5 -689.7874 3.365172 22.46960 8.787499 9.206802 8.957742
6 -685.5355 7.821467 22.40594 8.784389 9.279929 8.985585
7 -682.0762 6.277992 22.56440 8.791064 9.362841 9.023214
8 -681.4533 1.115032 23.53653 8.832757 9.480771 9.095860

3.3. Bbutinlesme Analizi

Duragganhgin belirlenmesinden sonrasliitinleme Analizi icin Johansen (1998) ve
Johansen ve Jesulius (1990) tarafindanstydien esbitiinlgme testi uygulanmtir.

Esbutiinlgeme analizi i¢in uygun gecikme uzuglinun belirlenmesi ¢ok dGnemlidir.
Eviews 9.0 surimu icinde bulunan gecikme uzgalbelirlenmesinde kullanilan kriterler
cogunluk olarak “2” gecikme uygunfunu belirttgi icin 2 kullanilarak analize devam
edilmistir. Ele alinan dgiskenlerin her biri birinci farklarinda dugan olduklari icin dizey
degerlerinde gbutliinleme analizine dahil edilmgiir. Analiz sonuglari Tablo 4’ de verilstir.

Tablo 4. Johansen kbutinlesme Analiz Sonuglari

H, H; | Eigenvalue | Trace %5 Kritik Hq Max %5 Kiritik
Istatistigi | Deger Eigen Deger
Istatistigi

r=0 r>1 0.130624 26.55485  15.49471*| r=1 23.09669 14.26460*

r<i r>2 0.020740 3.458165 3.841466*7*r=2 3.458165| 3.841466**

*:0.01 anlamlilk dizeyini, ***;0.10 anlamhlik di&yini gostermektedir.

Tablo 4'te sunulan ampirik bulgulara gore, gg&enler arasinda uzun dénem
esbutinleme iliskisinin olduzu ve bu ilskiyi saglayan en az 1 adeglaitinleme vektori
oldugu gorulmektedir. Elde edilen gkilerin yonu ve dgiskenlerin anlamhliklarinin ortaya
konulmasi amacligbitinlgme denklemi normalize edilerek Tablo 5’de sunuftau
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Tablo 5. Normalize Edilmis Esbitliinlesme Denklem Sonugclari

1 Cointegrating Equation(s): Log likelihood -711.2779
FTUFE FPF
1.000000 0.03167*

(0.00301)

Normalize edilerek duzenlengnive karetleri dgistirilerek verilen denklem
sonuclarina goére; petrol fiyati %1 agfthda enflasyon yakfgk %3 oraninda ag
gostermektedir. Tablo 5 aragilyla Petrol fiyatlari ve enflasyon arasinda poziinlt ve
istatistiki olarak anlamli bir iskinin var oldigu ortaya konulmaktadir.

Normalizasyon sonrasinda yapilan analizingrdlugu Tablo 6’da sunulan zayif
digsallik testi yardimiyla kontrol edilrtir.

Tablo 6. Degiskenler icin Zayif Digsallik Testi Sonuglari

Degiskenler LR testi (ki-kare) p degeri
TUFE 19.531 0.003
PF 1.539 0.085

Tablo 6’daki sonuglar, olabilirlik orani (LR) tesin “zayif dssaldir” seklindeki H
hipotezinin bgimli desiskeni olan TUFE igin %5 ve %1 onem diizeyinde reddegni,
bagimsiz d&isken PF icin ise kabul edilgini gostermektedir. Buna gore, TUFE icsel, ele
alinan bgimsiz dgisken PF ise zayif gsal degiskendir. Tablo sonugclari, TUFE’ nin panli
degisken kabul ederek belirlengli esbutinleme vektord icin yapilan yorumun gecerli
oldugunu gostermektedir.

3.4. Hata Duzeltme Modeli (VECM)

Esbutinleme Analizinden sonra dekenler arasinda kisa dénemliskinin varlgi
icin Engle- Granger hata dizeltme modelleri kullamgtir. Sonuclar Tablo 7' de verilgtir.
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Tablo 7. Hata Duzeltme Modeli Sonuglari

Hata Duzeltme D (FTUFE) D (FPEF)

CointEqgl -0.229144 -0.537709
(0.07680) (0.07792)
[-2.98355] [-6.90101]

R?=0.672, Adj. R=0.651,

F-Istatistik=21.89 F-Istatistik (Prob)=.001*,

Breuscl-Godfrey Serial Correlation LM Testrob. Chi-Square(2)9.171*
HeteroskedasticitTest: White testProb. Chi-Square(2)6.438*

Ramsey RESET Testistatistik=0.00Q (1,166),F-istatistik (Prob)=0.273*

Kisa donemli ifikinin varligi icin desiskenlerden en az birinin istatistiksel olarak anlaml
olmasi yeterlidir. Tablo 7’ den gorilegelzere, ele alinan @skenlerin her ikisi de
istatistiksel olarak anlamlidir. Boylece g@lgkenler arasinda kisa donemli bigki vardir ve
katsay! saretleri negatif oldgu icin kisa donemde dengegtmacaktir. Ampirik bulgulardan
hareketle analize dahil edilen petrol fiyatlarierg@lasyon dgiskenleri arasinda hem kisa hem
de uzun dénem ikilerin varlig! tespit edilmgtir.

Hata dizeltme modelinin anlam@ina ve varsayimlarin sinanmasina yonelik yapilan
testlerde; modelin anlamli oldu, otokorelasyon ve @een varyans problemlerinin olmal)
model kurma hatasinin bulunmgd(spesifikasyon hatasi) yonunde sonuclaranhastir.

3.5. VAR (Vector Auto Regressive) Yontemi Yaklgimi

VAR modeli zaman serisi modelleri iginde sikliklallanilan modellerdendir. ganli
denklem sisteminde i¢selsdal dgisken ayrimi gibi gucliklerin ¢ozimine yonelik olarak
ortaya c¢ikmg olan VAR modelleri, bu zorluklarin Ustesinden gektedir. VAR modelleri
yapisal model Gzerinde herhangi bir kisitlama getksizin dinamik ikkileri verebildiginden
dolayr zaman serileri icin siklikla kullaniimaktadBalan, 2016). VAR Modellerile Yapisal
Analiz G¢ teknge dayanmaktadir. Bunlar etki tepki analizi, varyaysistirmasi analizi ve
Granger nedensellik testidir. U¢ tefim tablo biciminde agiklamalari ve uygulama sonugla
Tablo 8, 9 ve 10'da verilrgiir.
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Tablo 8. Dasiskenler Icin Etki-Tepki Fonksiyonu

Zaman FTUFE FPEF
FTUFE FPEF FTUFE FPEF

1 0.880855 0.065342 0.086546 5.657954

2 0.238646 0.084256 0.090227 2.317825
3 0.210578 0.038538 0.076933 0.938832
4 0.090527 0.032674 0.044006 0.376840
5 0.056643 0.018321 0.021838 0.150145
6 0.077996 0.011657 0.010070 0.059456
7 0.115653 0.036607 0.004440 0.063424
8 0.128042 0.062838 0.001900 0.079188
9 0.134298 0.082137 0.000795 0.083590
10 0.152221 0.121190 0.000328 0.113993

Petrol fiyatindaki 1 br. liksoka kasilik TUFE desiskeni yillar itibariyle pozitif ancak
azalan oranlarda tepki verirken, TUFEgt&eninde meydana gelen 1 br. kkka kagilik
Petrol fiyatlar ise pozitif ve yillar itibariylerean yonlu bir tepki vermektedir.

269



o
J Journal of Life

Economics

Tablo 9: Degiskenler Icin Varyans Ayristirma Tablosu

Zaman | Standart Hata FTUFE Standart Hata FPEF

FPEF FTUFE
1 0.841191 0.000000 5.658616 0.023392
2 1.303339 0.203345 6.115586 0.041794
3 1.622025 0.543663 6.187707 0.056284
4 1.849687 0.922830 6.199328 0.061112
5 2.017110 1.301399 6.201184 0.062316
6 2.142867 1.665849 6.201477 0.06257:
7 2.238730 2.012406 6.201523 0.062624
8 2.312552 2.890336 6.201530 0.06263
9 2.369800 2.949567 6.201531 0.062635%
10 2.414410 3.164002 6.201531 0.062635%

Tablo 9'dan gorillegg Gzere, TUFE icindeki dgsimlerin yaklagik %97'si kendi
icindeki farkli dinamiklerden kaynaklanirken PEFgg&eni yaklgik %3 civarinda d@sime
katki s@lamaktadir. k biatinleme denkleminden elde edilen normalize edilrdenklem
sonucglarinda %3 #ki katsayisi elde edilngir. Bu sonu¢ Varyans Awtirmadaki
kaynain %3 dgerinde belirlenmi olmasiyla uyum icindedir.

Petrol fiyatindaki dgisimlerin yaklaik %99.9 u kendi i¢ dinamiklerinden kaynaklidir,
TUFE ise %1'e yakin (0.06) buggme katkida bulunmaktadir.

Tablo 10. Granger Nedensellik Testi Sonuclari

Bagimsiz D&isken TUFE (Ki-Kare) FPE (Ki-kare)
TUFE | e 2.07425
FPE 10.64348* | e

Calismada, nedensellik ¢ift yonlt olarak incelegtini Tablo 10'dan goérilecg tzere
petrol fiyati enflasyon icin granger nedeni ikenflasyon petrol fiyati icin granger nedeni
degildir. Sonug olarak petrol fiyatlarindan TUFE'ye @a tek yoni bir nedensellik kisi
elde edilmgtir.

Turkiye ham petrol ihtiyacinin tamamina yakininhalt eden bir dlke olarak,
Ortad@u'da yaanan kawikliklar, OPEC'in ham petrol Uretim politikasi, Anlean Merkez
Bankasinin faiz karari vs gibi diinya petrol fiyathia etki eden her tirli durumdan ekonomisi
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ciddi derecede etkilenmektedir. Ancak; ham petrgtfnin, Turkiye'deki enflasyon tzerinde
dogrudan etkisinin sinirli oldtu sonucu elde edilrgtir. Enflasyonun petrol fiyati icin granger
nedeni olmamasi, Turkiye'deki enflasyonun orandunya petrol fiyatlari Gzerinde etkisinin
bulunmadgini acik birsekilde ifade etmektedir.

4. SONUC

Blayume ve kalkinma sirecinde bliyik dneme sahiprlardan biri olan enerji; tim
endustriler agisindan zorunlu girdi olma 6zefli daima muhafaza etmektedir. Enerji ve
enerji kaynaklari arasinda ise tuketim acisindamopdirinci sirada yer almaktadir. Bu
Ozelligi dolayisi ile, petrol fiyatlarinda meydana gelehs&arin; hangi gelimislik diizeyinde
olursa olsun, o ekonomi Uzerindegdadan ya da dolayl etkileri bulunmaktadir.

Petrol fiyatlarindaki yukseli ve duslerin; ekonomi Uzerindeki etkilerinigu iki
onemlisarta b&l olusu dikkati cekmektedir: Biri; petrole ayrilan harcammiktarlarinin, tlke
milli geliri igcinde sahip oldgu rakamsal dgerken dgeri ise; ulkenin, mevcut ger enerji
kaynaklarina egebilme yetengi, guici ve olanaklarina gl olusudur.

Petrol fiyatlarindaki dgsimler, petrol ihra¢ eden ve petrol ithal eden (gkdé farkh
sonugclar ortaya c¢ikarmaktadir. Petrol fiyatinda daga gelen herhangi bir artpetrol ihrag
eden ulkelerde, ihracat gelirlerini artirir ikenillngelirlerinde de olumlu d@simler ortaya
cikarmaktadir. Boylece petrol ithal eden Ulkelergeatrol ihrac eden ulke ekonomilerine
dogru bir gelir aktarimi yganir. Bu durum; geyimekte olan ulkelerin kalkinma ve biylime
hedeflerine ulgamama sorunsalini ortaya ¢ikarmaktadir.

Petrol ihra¢ eden Ulkeler, herhangi petrol fiyatisena b&li olarak; sanayi urtnleri
Uretiminde artan maliyetlerini trln fiyatlarina yatmrlar. Boylece; kendi ulusal ekonomilerini
enflasyonun kotu etkilerine kar korumaya caguirlar. Petrol fiyati artt neticesinde;
gelismekte olan dlkeler, ham petrole O6deyecekleri elalih tutarina ilaveten, sanayi
drtnlerine de fazladan bir pay ayirmak zorundadi@ainkt tlkeler, ulam, sanayi ve hizmet
sektorlerinde petrol Uriinlerini girdi olarak kullaaktadirlar. Uretimde gifaktorlere dayanan
bu maliyet artyi; s6z konusu Ulkelerde, enflasyonun ylksekndine gegmesine neden olur.
Bu da; gemekte olan llkelerde enflasyonun ithal edilmesaanha gelmektedir.

Tarkiye'nin ham petrol ihtiyacinin %90'dan fazla Bismini ithalat ile sgamasi
gerceginden yola cikilarak, dinya genelinde ham petrtfarini etkileyen sosyo-politik ve
sosyo ekonomik olaylarin Turkiye'yi de gtadan ve dolayl olarak etkilemesi kaginilmaz
hale gelmgtir. Ancak; Ham petrol fiyatinda meydana gelen bitis, Tilrkiye'de petrol
dranlerinin fiyatini yikseltirken, ham petrol fiyatla meydana gelen bir di, petrol
drinlerine ayni dizeyde yansimamaktadir. Cunkutkiyéide petrol Grinlerine uygulanan
yuksek vergi oranlari, petrol fiyatinin enflasyorfdolayli” olarak etkiledgini ortaya
koymaktadir. Ancak bu da ham petrol fiyati @rta bali dissal bir etki olmayip, hikimetin
vergi yolu ile gelir sglama politikasindan ileri gelen i¢sel bir faktordur

Ham petrol fiyatinin Turkiye'deki enflasyon Uzemhd etkisinin incelenmeye
calsildigr bu calsmada; 2003:01-2017:02 donemine ait gidkenler, aylik olarak
incelenmgtir. Degiskenler, analize dahil edilmeden ©6nce; Census Xl#edi ile
mevsimsellikten arindiriirgive deiskenlerin trend etkisi giderilngiir. Serilerin durganlik
yapisi; ADF ve PP testlerinden yararlanilarak ieoeistir. Duraganlik testi sonucunda;
serilerin diizey dgerinde durgan olmadgl ortaya ¢ikmgtir. Serilerin birinci farklar alinarak
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durgzan hale getirilmglerdir. Serilerin birinci farklarinda; birim kok egmemesi, déskenler
arasinda uzun donemligkiyi inceleme olangini vermitir.

Uzun donemli ilgkiyi arastirmak icin yapilan, Johansens BButunlgme Analizi
neticesinde, deskenler arasinda uzun dénemliskinin var old@gu ortaya cikmgtir. Bu
ili skilerin yoni ve dgiskenlerin anlamliliklarini ifade edebilmek amaci Hg Buttnlgme
Analizi normalize edilmgtir. Normalize Edilm§ Es Butinleme Denkleminin sonucunda;
petrol fiyatt 1 birim art@gnda enflasyon oraninin % 3 oranindasagosterdginden yola
cikilarak, petrol fiyati ile enflasyon arasinda pibzyonlu istatistiki olarak anlamli bir
iliskinin var oldigu neticesine ukalmistir. Normalizasyonun denetimi icin; Zayif 3allik
Testi yapillmg ve bdylece belirlenensEBitlinlesme Vektoru icin, yapilan yorumlarin gecerli
oldugu sonucu elde edilrtir.

Kisa donem denge mekanizmalarini aciklayabilmehk, ikullanilan Hata Duizeltme
Modelleri (VECM) neticesinde; dgskenler arasinda kisa donemli anlangkisinin var
oldugu gorulmitar.

Degiskenlerden birine bir standart sapmajdk verildiginde; dger desiskenin verdgi
tepkileri ortaya koymak adina Varyans yontemlermadéan Etki Tepki Analizi sonuglarina
gore; petrol fiyatindaki 1 birimlilkoka petrol fiyatinin kendisi, son donemlerde akaravap
verirken; TUFE dgiskeninin, devamli bicimde artarak cevap vgrajorulmistir. 1 birimlik
sok TUFE deiskenine yansitildginda da; petrol fiyati dgskeninin dger kazanarak buna
cevap verdii ortaya ¢ikmgtir.

Ote yandan incelenen gigkenlerden herhangi birinde ortaya cikabilecek dbém
degisimin, oransal dgeri olarak hangi ytizdeler tUzerinden ne kadarinmdisgnden ya da ne
kadarinin dier desiskenlerden kaynaklangini ortaya koyan Varyans Yontemlerinden olan
Varyans Ayrstirmasi Analizi sonuclarina gére, TUFE'de meydaredery dgisimlerin
%97'sinin kendi icinde bulunan farkli dinamiklemscu gerceklgigi ve bu dgisimde ham
petrol fiyatinin katkisinin ise, ancak %3 gibi biranda gerceki#igi gorulmektedir. Ham
petrol fiyatinda olgan degisimlerin yaklagik %99,9'u kendi i¢ dinamiklerinden meydana
gelmektedir. Bu d&sime yaklgik %1 (0.06) oraninda TUFE katkigamaktadir.

Varyans Ayrstirma Analizinin ardindan ggskenlere, bir dier Varyans Yontemi olan
Granger Nedensellik Testi uygularstm. Granger nedensellik test sonularina gére;gbetr
fiyatinin enflasyon icin granger nedeni oy ancak bunun yaninda; enflasyonun petrol
fiyatl icin granger nedeni olmagdianiaiimistir.

Analiz neticesinde, teori ile uyumlu sonuglara sdraistir. Buradan hareketle
denilebilir ki; Turkiye'de yganan enflasyon tzerinde bir¢cok faktorin etkisi bulaktadir.
Ham petrol fiyatindaki arg) bu faktérlerden sadece birini ortaya koymaktadiam petrol
fiyatl artsinin Tarkiye'deki enflasyon tizerinde gadan' etkisi %3 ile sinirhdir.
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