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Sunus

Degerli Okuyucu,

Dergimiz bu saysi ile “Journal of Research in Business” ad1 altinda okuyucusu ile bulusuyor. Ya-
yin hayatina Haziran 2016dan beri Marmara Business Review olarak devam eden dergimiz, is-
letme yazinina akademik, kaliteli ve etik cerceve icinde degerli ¢aligmalar kazandirmak ama-
cini bundan sonra “Journal of Research in Business” adiyla siirdiirecek. Marmara Universitesi
Isletme Fakiiltesi'nin hakemli dergisi olan Marmara Business Review kisa siireli yaymn hayatinda
okuyucu, hakem, arastirmaci ve bilim kurulunun degerli destegi ile dort say1 ¢ikardi. Bu dénem
i¢cinde Ulrichsde taranmaya basladu.

2018 Haziran sayist itibari ile Journal of Research in Business, Marmara Business Review’nun
misyonunu devralarak uluslararasi hakemli bir dergi olarak yaymlanacak. Bu degisimi yapar-
kenki temel amacimiz dergimizin uluslararas: endekslerde taranabilirligini arttirmak ve daha ko-
lay ulagilabilmesini saglamaktir. Ozgiir, etik ve kaliteli akademik ¢aligmalar1 okurlarimiza ulagtir-
mak olan temel amacimizdan 6diin vermeksizin yaptigimiz bu degisimle dergimizin uluslararas:
aragtirmacilar, yazarlar ve okuyucular agisindan ulasilabirligini arttirmak hedefindeyiz.

Journal of Research in Business yayin hayatina baslarken Ulrichsde taranmaya devam edecek. Bilgi
paylasiminin ve ayni zamanda bilgi kirliliginin arttig1 giiniimiizde yazina katki saglayacak diizeyde
akademik caligmalarin 6zenli bir hakem degerlendirme siirecinden gegirilerek hedef kitlesi ile bu-
lusmast, bilimselligin korunmasi, yeni ufuklarin, tartisma ve iletisim kanallarinin agilmasi, bu bi-
limsel atmosferin akademisyenlere, uygulamacilara ve politika belirleyicilere katki saglamasi biiyiik
6nem tagimaktadir. Bu hedef dogrultusunda; Journal of Research in Business, kaliteden 6diin ver-
meksizin glincel konular: ve aragtirmalar1 yilda iki kez Haziran ve Aralik aylarinda okurlarina suna-
rak hem ulusal hem de uluslararasi yazina katkilar saglamay1 hedeflemektedir. Tiirkge, Ingilizce ve
Almanca olmak iizere {i¢ dilde yayinlar1 okurlarina sunan dergimiz; hukuk, pazarlama, iiretim yo6-
netimi, organizasyon, yonetim, muhasebe, finansman, insan kaynaklari, sayisal yontemler, bilgi sis-
temleri, kiiresellesme, stratejik yonetim, tedarik zinciri, liderlik, girisimcilik, inovasyon gibi bir¢ok
alanda isletme yazininin farkli konularina yer vermeyi amaglanmaktadir. Kavramsal-derleme ¢alis-
malar, ikincil veri analizleri, modelleme ¢alismalari, nitel ve nicel aragtirmalarin degerlendirme sii-
recine alinmaktadir. Ayrica isletme yazinina katki saglayacak sosyoloji, psikololoji, ekonomi, ant-
ropoloji, istatistik, matematik gibi farkl disiplinlerden gelecek ¢alismalarin dergide yer almasi ¢ok
disiplinli bilimsel gelisimi de beraberinde getirerek 6zgiir bir tartisma ortami sunacaktir.

Bu say ile birlikte deger yaratmay1 hedefleyen ve yakin bir gelecekte uluslararasi endekslerde ta-
ranan saygin bir dergi olma amaciyla yola ¢ikmis bulunan Journal of Research in Business, aka-
demisyenler ve uygulamacilardan ¢aligmalari ile katilimlarini beklemektedir.

Saygilarimla,
Editor



Preface

Dear Readers,

With this number, our journal meets the reader under the name of “Journal of Research in Business”. Our
journal, which has been published since June 2016 as Marmara Business Review, will continue its mission
of “Journal of Research in Business” in order to bring valuable work in the academic, quality and ethical fra-
mework to the business literature. Marmara Business Review -peer-reviewed journal of Marmara Univer-
sity’s Faculty of Business Administration’s — published four volumes in the short-lived publication, with va-
luable support from referees, researchers and the scientific community. It started indexing in Ulrichs during
this period.

By June 2018, the Journal of Research in Business will take over the mission of Marmara Business Review
and be published as an internationally recognized journal. Our main goal when making this change is to
increase the scanned of our journal in international indices and make it easier to reach. Our free, ethical and
quality academic studies are our main goal to reach readers. With this change we make without compro-
mise, we aim to increase the reach of our journal in terms of international researchers, authors and readers.

The Journal of Research in Business will continue to be indexed at Ulrichss as it begins its publication. The
main purposes are to provide the target audience with free, ethical and high quality articles with an attentive
reviewer evaluation process, to protect objective thinking, to open new horizons, to expand the debate and
communication channels, and to share this scientific atmosphere with academics, practitioners and policy
makers. In line with this goal; without compromising on quality, Journal of Research in Business is aiming
to contribute to both Turkish and international literature by presenting its readers the recent topics publis-
hing twice a year, in June and December. The journal is presenting its publications in the Faculty’s educati-
onal languages; Turkish, English and German, and publishing management subjects in various areas such
as law, marketing, production management, organization, administration, accounting, finance, human re-
sources, quantitative methods, information systems, business environment, globalization, strategic mana-
gement, supply chain, leadership and innovation. Conceptual studies, secondary data analysis, modeling
studies, qualitative and quantitative researches are reaching its readers. In addition, the participation of stu-
dies from different disciplines such as sociology, psychology, economics, anthropology; statistics, and mat-
hematics will be presented in a free discussion environment by bringing together multidisciplinary scienti-
fic development.

Journal of Research in Business, which aims to create value with this number and aims to become a respe-
ctable journal, which is scanned in international indexes in the near future, is waiting for its participation
with academicians and practitioners.

Best Regards,

Editor



Einleitung

Sehr geehrte Leserin und sehr geehrter Leser,

Die Marmara Business Review erreicht Sie hiermit mit seiner dritten Auflage. Die Zeitschrift
Marmara Business Review ist die begutachtete Fachzeitschrift der Betriebswirtschaftlichen Fa-
kultdt und hat es sich als Ziel gesetzt, ihren Lesern akademisch rigorose, qualitativ hochwertige
und ethisch einwandfreie Fachartikel zu prasentieren.

Es ist uns als Herausgeber der Zeitschrift wichtig, dass den lesern unabhéngige und nach ethis-
chen Prinzipien verfasste akademische Werke nach eine sorgfiltigen Begutachtung dargeboten
werden und dabei die Wissenschaftlichkeit berticksichtigt wird. Die Artikel sollen den Horizont
der Leser erweitern, neue Diskussions- und Kommunikationskanéle 6ffnen und somit Akademi-
kern, Personen aus der Praxis und politischen Entscheidungstragern von Nutzen sein. Zum Erre-
ichen dieses Zieles wird dieMarmara Business Review zwei mal im Jahr, im Juni und im Dezem-
ber, herausgegeben. Sowohl der nationalen als auch der internationalen Fachliteratur soll somit
ein Beitrag geleistet werden. Die Themenbereiche der Zeitschrift, die Artikel in den Sprachen
tiirkisch, englisch und deutsch veroffentlicht, erstrecken sich iiber viele unterschiedliche Gebiete
wie zB Recht, Marketing, Produktionsmanagement, Unternehmensfithrung und Organisation,
Rechnungslegung und Finanzierung, Personalmanagement, quantitative Methoden, Informati-
onsmanagement, Unternehmensumwelt, Globalisierung, strategisches Management, Lieferket-
tenmanagement, Leadership, Unternehmertum und Innovation. Als methodologische Ansitze
sind theoretische Werke, Sekundardatenanalysen, Modellierungsansitze und qualitative sowie
quantitative Methoden willkommen.

Wir bedanken uns bei den Autoren und Gutachtern, die uns bei dieser 3. Ausgabe behilflich wa-
ren und freuen uns auf Thren Beitrag.

Mit freundlichen Griissen,

Chefredakteurin
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