Telekomiinikasyon Sektoriinde Liberalizasyon
ve Tiirkiye’deki Durum

Filz GIRAY

The Liberalization and The Case of Turkey in
Telecommunications Sector

Filz GIRAY

Ekonomik ve sosyal amaglara ulasmada bir arag olarak
telekomitinikasyonun énemi gittikge artiyor. Bilgi ve iletisim
hizli birlikte,
telekomunikasyon sektorinde reformlar  baglatmiglardir.

teknolojilerindeki buyumeyle Ulkeler
Reformlar bir streci igermektedir. Liberalizasyon ve
ozellestirme bu strecin temel asamalandir. Liberalizasyon,
sektorde rekabetin gelismesine onemli katki saglamaktadir.
Bu calismada, liberalizasyon asamasi, ¢nemi ve Turkiye

uygulamasi incelenmektedir.
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21.Yizyihn Bilimi:
Sebekeler Bilimini ve Barabasi’yi Anlamak

Deniz TASCI

The importance of telecommunications as a tool to achieve
economic and social goals is getting increase. With rapid
growth in information and communication technologies,
countries have started reforms in telecommunications sector.
Reforms include a progress. Privatization and liberalization are
the main stages of reforms. Liberalization contributes to
enhance competition in the sector. In this study, the stage and
importance of liberalization and the implementation of Turkey
are investigated.

Keywords: Telecommunication sector, liberalization in
telecommunications sector, Turkish telecommunications sector.

The Science of the 21st Century: Understanding
the Networks Science and Barabasi

Deniz TASCI

Yonetim alaninin, her donemin basat bilimsel paradigmasini
izledigi soylenebilir. Bu yuzyilla kadarki bilimsel paradigma
sistemleri, orgltleri  anlamak  konusunda
indirgemeci yaklasmistir. Ancak orgltlerin makine olmadigi

dunyayi,

dustnultrse organik olan yaklasimlarin ve metaforlarin
Srgtitleni anlamak konusunda farkli yararlar olusturabileceg
ileri strtlebilir.

Cunkd bilindigi gibi yeni metaforiar, yeni distincelerin
yolunu agabililer. Bu calismanin konusunu  olusturan
sebekeler bilimi, su anda karmagk oldugu kabul edilmis
olan dunyanin ve orgitlerin anlagilmasinda onemli bir
tartisma konusudur.

Sebekeler bilimini anlamak, orgltleri daha iyi anlamaya ve
gozimlemeye neden olabilir. Belki de sebekeler bilimi
orgutlere tercime edildiginde kuruluglar — agisindan
inanilmaz olanaklar getirebilir.

Bu calisma, yukanda sozu edilen gergeve esas alinarak yeni
bir bilim olan sebekeler bilimini tanttmak amaciyla agirlikl
olarak Albert-LaszI6 Barabasi'nin Baglantilar adli galismasi ve
yaklagimi esas alinarak hazirlanmistir.

Anahtar Kelimeler: Sebekeler bilimi, sebekeler, drgtitlenme.

It could be said that the management issues follow the
predominant scientific paradigm of the time. The scientific
paradigm of the previous century did not acknowledge the
wisdom of understanding the world, the systems and the
organizations. Only if the organizations are taken as organic
beings rather than machines, one can perceive the metaphors
and approaches about the organizations.

As it should be known best, the new metaphors might clear
the way for new ideas. The science of network, the focus of
this study, has recently been a widely pronounced discussion
topic which could be the key for a door of the hardly
understood world and organizations.

Understanding of the networks science could lead to
understanding and analyzing the organizations thoroughly.
When the networks science is made clear for the
organizations, it could come with great opportunities for the
institutions.

This study focuses on networks science to introduce it and
underline its importance as stated above, broadly basing on
Albert-LdszI6  Barabdsi's study, ‘The New Science of
Networks".

Keywords: Networks science, networks, organizing.
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Tiirk Mobilya Sektoriiniin Uluslararasi Rekabet
Giicii Diizeyi ve Nedenleri

Koray GURPINAR
Mehmet BARCA

Determining the Level of International
Competitive Advantage of Turkish Furniture
Industry and its Sources

Koray GURPINAR
Mehmet BARCA

Bu calismanin amaci Turk mobilya sektorinin uluslararasi
pazarlfardaki rekabet gucunt arastirmaktir. Calisma ki
asamali olarak tasarlanmistir. Birinci asamada, ulusal ve
uluslararasi ihracat ve ithalat verileri kullanilarak cesitli
indeksler ile sektorin uluslararasi pazarfardaki rekabet glict
belifenmeye calisilmistir. Ikinci asamada belirlenen rekabet
glictinin dayanaklan Porter'in gelistirdigi elmas modeli ile
analiz edilmeye caligilmigtir.

Uluslararasi pazariardaki performansa bagli olarak 2001-
2004 doéneminde Turk mobilya sektort igin hesaplanan
endeks degerleri |'in aftinda ve 2005-2006 dénemi igin de
I'in tzerindedir. I'in attindaki endeks degerleri 2001-2004
arasinda Turk mobilya sektorintin uluslararasi rekabette
dezavantaja sahip oldugunu gostermektedir. Endeks
degerleri  2005-2006 donemi igin I'in
gergeklesmekte ve Turk mobilya sektorunun uluslararasi
pazarlarda rekabetgi Ustinltge sahip bir konuma geldigine
isaret etmektedir. Bununla birlikte bir trend olarak
degerlendinildiginde, Turk mobilya sektorinin  2001'den
bu yana strekli olarak artan bir rekabet glicti gosterdigi
soylenebilir. Bu basannin arkasindaki nedenlere Porter'in
elmas modeli cercevesinde bakildiginda, ulusal pazarda
artan talep ve talebin giderek daha fazla sofistike olmasi,

Uzerinde

nitelikli is glicti ve firmalarin disa agilma stratejileri oldugu
soylenebilir.

Yapilan indeks calismalarn ve elmas modeli analizi
degerlendiriimesi sonucunda, Tirk mobilya sektorintn
artan kuresel rekabete ragmen rekabetci konumunun
zaman igerisinde glclendigi  gozlemlenmistir.  Ancak
sektorin rekabet glicint gelistirmek ve kalicr kilabilmek igin
bundan sonra tretim odakli ve maliyet kontrolti yerine Ar-
Ge, tasarnim ve pazarlama gibi daha ileri rekabet unsurian
lzerine yogunlasmak gerekmektedir.

Anahtar Kelimeler: Mobilya sektort, uluslararasi rekabet
glcl, uluslararasi ticaret gostergeleri & endeksler, elmas
modeli.
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This study aims at exploring the intemational competitive
advantage of Turkish fumiture industry. The study has been
designed in two stages. In the first stage, the competitive
advantage of the sector has been tried to be determined using
various indices about national and international export and
import data. In the second stage, the sources of the
competitive advantage which is determined in the first stage
have been tried to be explained with the Porter's dimond
model.

The calculated index values of Turkish fumiture industry for the
period 2001-2004 are under |, and over | for the period
2005-2006, depending on the performance in the
intemational markets. The index values under | show that
Turkish fumiture industry has disadvantage in the intemational
competition between 2001-2004. The index values being
over | for the period 2005-2006 indicates that Turkish
fumiture industry has got the competitive advantage in the
intemational markets. However it can be said that the Turkish
furniture industry has increasingly showed competitive
advantage since 2001, as it is evaluated as a trend. It can be
said that increasing demand in the national market and
getting more sophisticated demand, qualified labor force and
the foreign market oriented  strategies of the firms are the
reasons behind this succes in the perspective of the Porter's
diamond model.

It has been concluded that Turkish fumiture industry has been
strengthened its competitive position in the global competitive
markets in which competition is gradualy increasing through
the evaluation of conducted index study and Porter's diamond
model analyze. But, in order for the industry to streghten and
sustain its competitive advantace it is necessary to concenrate
on the advanced competitive factors such as R&D, design, and
marketing instead of production focused and cost controlled
production.

Keywords: Furniture industry, international competitive
advantage, intemational trade indicators & indices, diamond
model.



Orgiit Kiiltiirii Tipleri ile Orgiitsel Baghlik
Avrasindaki iliski: Elazig il Merkezindeki
Hastaneler Uzerinde Bir Galisma

Ramazan ERDEM

The Relationships between Types of
Organizational Culture and Organizational
Commitment: A Study on Hospitals at City
Center of Elazig

Ramazan ERDEM

Bu calismanin amaci, hastanelerin iliskili olduklan orgit
kaltart tiplerini belidemek ve orgtt kultirt tipleriyle
orgutsel baglilik arasindaki iliskileri incelemektir. Bu amagla
Elazig ilinde farkli ozellikteki atti hastaneden 256 calisana
ulagiimistir. Hastanelerin orgtt kaltart tipini belilemek igin
Deshpande vd. (1993) tarafindan gelistirllen orgtit kuturt
anketi; calisanlarin orgitsel baglilik dtizeylerini belilemek
igin Porter vd. (1974) tarafindan gelistirilen ve Erigtic-Kaygin
(1994) tarafindan Turkge'ye uyarlanan orgitsel baglilik
anketi  kullanilmigtir. - Analizler sonucunda hastanelerde
hiyerarsi kafturinun guclt, klan kittrinin zayif oldugu
gorulmustir. Calismada orgut kutturt tipleni ile orgutsel
baglilik arasindaki iliski adimsal coklu regresyon analizi ile
incelenmis ve orglitsel baglilk tzerinde klan kafttrindn
olumlu, pazar kafturinun ise olumsuz etkiye sahip oldugu
bulunmustur.

Anahtar Kelimeler: Orgut kifturti tireri, orgtt kultarg,
orgtsel baglilik

Hedonik Aligverisin Cinsiyete Gore
Farkhlasmasi Uzerine Bir Arastirma

Suayp OZDEMIR
Fikret YAMAN

The aim of this study is to determine types of organizational
cuture of hospitals and to examine the relationships between

types
commitment. For this aim, it was reached 256 employees

of organizational culture and organizational
from six hospitals that have different characteristics in Elazig.
Organizational questionnaire, ~developed by
Deshpande et al. (1993) was used to determine types of
organizational culture of hospitals; organizational commitment
questionnaire, developed by Porter et al. (1974) and adabted
to Turkish by Erigtic-Kaygin (1994) was used to examine
levels of organizational commitment It was found that
hierarchy culture was high, and clan culture was low in
hosptials. The relationships between types of organizational
culture and organizational commitment were analyzed by
stepwise regression model, and it was found that clan culture
had a positive effect and market culture had a negative effect
on organizational commitment

culture

Keywords: Types of organizational culture, organizational
culture, organizational commitment

A Study on Differentiation by Gender of
Hedonic Shoping

Suayp OZDEMIR
Fikret YAMAN

Aligveris giinltik hayatimiz iginde énemli bir yer tutmaktadir.
Alisveristen haz alma (hedonik aligveris) musterilerin
davraniglanindan birisidir. Bu galismada kadin ve erkek
tuketicilerin aligveris davraniglan arasinda fark olup olmadigi
arastinimistir. Bu amagla 301 kisinin katldigi bir anketle
birincil verilere dayali bir aragtirma yapilmistir. Arastirma
sonucunda kadin tiketicilerin erkek tlketicilere gore
aligverislerde daha hedonik davrandiklan tespit edilmistir.

Anahtar Kelimeler: Hedonizm, alisveris, cinsiyet

Shopping occupies a wide place in our daily life. Hedonic
shopping is one of shopper behaviors. In this study, it has been
investigated whether there are any hedonic differences
between men’s and women’s shopping behaviors. For this
purpose it has been applied hedonic shopping scale
questionnaire by a face to face with 301 participants.
According to result of the study, it's determined that women'’s
shopping behaviors are more hedonic than men’s.

Keywords: Hedonism, shopping, gender
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