Miisteri Odakh Pazarlama Anlayisina Gore
Deger Yaratma: Bir Model Olarak Deger iletim
Sistemi

Ebry UZUNOGLU

Creating Value from the Customer Oriented
Marketing Point of View: As a Model of Value
Delivery System

Ebr UZUNOGLU

Gunumuizde bir firmanin varligini - strddrmesi musteri
kazanabilmeye ve onu sadik kilabilmeye dayanmakta; bu da
musteri odakli galismayr zorunlu kiimaktadir. Ancak stirekli
Urtin ve marka mesajlart ile yuzlesen musterileri kazanmak
ya da mevcutlaria iliskileri koruyabilmek kolay bir is degildir.
Gunumuiziin bilingli tuketicisi, bir Griin/hizmet tercihinde
sadece ihtiyacini gidermeyi degil, satin aldigi trtindn farkin,
kendisine arti ne deger verecegini bilmek istemektedir. Bu
noktada yeni pazarlama yaklasimi, tuketici géziinde “‘deger”’
olarak adlandinlan ézelligi bulmayi, degeri trtintine katmayi
sekilde
hedeflemektedir. Deger lletim Sistemi s¢z konusu musteri

ve bunu en i tiketiciye  duyurmayi
degerinin degeri segme, degeri saglama ve degeri iletme
Uclemesi ile nasil yonetilecegini agiklamaya calisan bir
yaklagimdir.

Anahtar Kelimeler: Deger iletim sistemi, musteri degeri,
musteni odakli pazarlama, buttnlesik pazariama iletisimi.

Hastanelerde Halkla iliskiler:

izmir ili &zel Hastaneler Ornekleminde Halkla
iliskiler Birimlerinin Yapi-islev ve
Uygulamalarina Yoénelik Bir Arastirma

Nilay BASOK YURDAKUL
Gl COSKUN
Burcu OKSUZ

Today, a firm's existence in the market depends on gaining
customers and creating loyalty, which forces them to work
“customer oriented”. But it is not easy to gain customers and
maintain relations since they are always facing with lots of
product and brand messages. Today's conscious consumer
wants to know not only how the product meets her needs but
also how it is differentiated from its competitors and what
additional benefits it provides. In that point, new marketing
approach aims to find out to what consumer called “value”,
how it can be adapted to product and, how it can be
communicated with most efficient way. Value Delivery System
is an approach that aims to explain how to manage customer
value with chooses the value, provide the value and
communicate the value concepts.

Keywords: Value delivery system, customer value, customer
oriented marketing, integrated marketing communications.

Public Relations in Hospitals: A Research About
Constitution, Functions and Activities of Public

Relations Department in the Sample of Private

Hospitals in izmir

Nilay BASOK YURDAKUL
Gul COSKUN
Burcu OKSUZ

Guntumuzde yonetim anlayisindaki degisim ve gelismelerle
halkla iliskiler, hastanelerde en onemli isletme islevierinden
biri haline gelmistir. Halkla iliskilerin temelini olusturan
iletisim  odaklilik, ginimuzde hastane yonetimlerinde de
¢ok onemli bir dinamik olmaktadir. Bu baglamda halkla
iliskiler - uygulayicilar/birimleri hastanelerin - amaglarina
ulagmasinda  6nemli roller Ustlenmektedir. Hastane
yonetiminin tim fonksiyonlarinda gevreyle olan ¢ift yonlu
ve dengeli iletisim akisi halkla iliskiler birimleri tarafindan
saglanmakta, halkla iliskiler gabalari ile hedef kitleye
hastanelerin  gtvenilir, kaliteli hizmet veren ve toplum
sagligini dustinen bir kurum oldugu anlatiimaktadir. Bu
calismada, oncelikle halkla iliskilerin hastane yonetimindeki

stratejik rolt ortaya konmaya galisilmis, uygulama kisminda

With many changes and improvement in administration
perceptiveness, today, public relations become one the
most important management technique in hospitals.
Focusing on communication which constitutes the
fundamental of public relations very important for hospital
management. In this matter PR professionals/departments
take on important responsibilities to hospitals attain their
aims. PR impacts the target groups about the hospital is
reliable, respected, considering society's health, and also
provide two-way and stabilized relationships with the
environment in hospitals’ management function's every
phase. In that study firstly, attemt to evaluate PR play
strategical role on hospital's achievements. In the practical
part of that study private hospitals' that public relations

NiSAN 2007

7



8

ise Izmir ilinde faaliyet gésteren beg ¢zel hastanenin halkla
iliskiler birimlerinin yapi, islev ve uygulamalarina yoénelik bir
arastirma gergeklestirilerek, uygulamalarin teorik ve pratik
dengesi tartigiimistir.

Anahtar Kelimeler: Hastaneler, halkla iliskiler yonetimi,
iletisim, hastane yonetimi.

Tiirkiye’de Butce Acigi ile Cari Acik Arasindaki
iliskilerin VAR Analizi ile incelenmesi

Ersan SEVER
Murat DEMIR

department’s constitution, functions and activities are
examined in |zmir.

Keywords:  Hospitals, public  relations

communication, hospital management.

management,

Examination of Relations between Budget and
Current Account Deficits by VAR Analysis: The
Turkish Case

Ersan SEVER
Murat DEMIR

Calismada butge agiklan ve cari islemler agiklan arasindaki
liski genel olarak teorik dizeyde, Turkiye omeginde ise
ampirik olarak incelenmistir. Konuya iliskin - ekonomik
degerlendirmelerin 6nemli bir kismi séz konusu agiklar
arasinda ¢ok yoénlt iliskinin var oldugu bicimindedir. Ikiz
agiklar sadece gelismekte olan Ulkelerde degil gelismis
ekonomilerde de gortlen bir olgudur. ligii tlkelerdeki
ekonomik ve siyasal yapi, uluslararasi ekonomik konjonkttr
ve agiklar arasindaki iliskiyi belilemeye donuk metodolojik
yaklagimlar butge agiklan ile can agiklar arasindaki iliskinin
niteligi ve derinligi Uzerinde belirleyici olan hususlardan
bazlandir.

Turkiye igin Granger nedensellik testi sonuglan geleneksel
ikiz aglk teoremiyle uyumlu gikmistir. Bltge agiklannda
meydana gelen artiglar faiz oranlanni tetiklemekte, yurt disi
sermaye ginislerinden dolay! degerlenen ulusal para ise cari
agiklann olusmasina neden olmaktadir. Calismada etki-tepki
fonksiyonu ve varyans ayngim tablosundan elde edilen
degerler de Granger nedensellik testiyle paralellik
gostermistir.

Anahtar Kelimeler: kiz acik, butce agig), cari agk, Granger
nedensellik testi.

Yerel Ekonomilerin Yerel Aktorleri:
Bolgesel Kalkinma Ajanslari

Filz TUTAR
Mehmet DEMIRAL

The objective of this study is to examine relationship between
budget and current account deficits on the theoretical ground
and as empirical for Turkey. According to the major part of the
economic expectations related to this topic there is a bi-
directional link between the two deficits. The action of twin
deficits is common, not only in developing countries also in
developed countries. The form and size of relationship
between budget and current account deficits is determined by
economic situation, political structure and methodological
differences which in mentioned countries and global economic
situation.

Empirical results for Turkey explains which the result of
Granger's causdlity test to be equal the traditional twin deficit
theory. The interest rate is increased by budget deficits
meanwhile increased interest rate appreciates the national
money as result current account deficit is increased. The results
which have been obtained from impulse and response
function and variance decompositions tables to be equal the
Granger's causdlity test

Keywords: Twin deficits, budget deficit, current account deficit,
Granger causality test

Local Actors of Local Economies: Regional
Development Agencies

Filiz TUTAR
Mehmet DEMIRAL

Gunumuzde, bolgesel kalkinmanin taniminin, stratejilerinin,
mudahale yontemlerinin, yerel aktorleninin, orgutsel ve
kurumsal yapilannin degistigi gértimektedir. Bu kapsamda
bolgesel kalkinmayi dengeli bir sekilde gergeklestirebilmek
icin, yeni kurumsal yapilanmalara ve sivil toplum kuruluglari

ESKISEHIR OSMANGAZI UNIVERSITESI lIBF DERGISI

Nowadays, it is seen that, definition, strategies, intervention
methods, local actors, organizational and institutional
structures of regional development concept have changed. In
this context to be able to redlize balanced regional
development, institutional restructurings and a new



