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iCINDEKILER

Z.Beril AKINCI VURAL - Canan LIEDTKE
Farkhliklarin yonetimi ve kurum kaltura:

Diversity management and corporate
sistem teorisi perspektifi

culture: a system-theoretical perspective 1-
33

Mehmet TOKATLI - ibrahim OZBUKERCI - Nazan Giinay - Beril AKINCI VURAL

Corporate reputation through social media:

Kurumsal itibarin sosyal medya lGzerinden
a research on Twitter management of sector

aktarimi: sektor liderlerinin Twitter yonetimi
Uzerine bir arastirma 34-57 leaders

Emrah GULMEZ

Role of the senses on brand choice:
comparison of Starbucks and Kahve Diinyasi

for sensory branding

Marka tercihinde duyularin rolii: Starbucks
ve kahve diinyasi markalarinin duyusal
markalama acisindan karsilastiriimasi 58-84

Ali Erkam YARAR - Nuri Pasa OZER
Diamond as a product and the product

Universite ¢alisanlarinca algilanan Grin imaji:  image of diamond that is perceived by
GUmishane ve Necmettin Erbakan  university staff: the case of Gumushane and

Universitesi 6rnegi 85-117 Necmettin Erbakan University

Bir Grln olarak pirlanta ve pirlantanin

ismail KOCABAS

Cagri merkezi misteri temsilcisinin imajinin ~ The role of the call center customer
musteri memnuniyeti Gzerindeki rolii 118- representative’s image on customer
147 satisfaction

Nedret CAGLAR - Pelin Havva KOKLU

Yeni medyanin siyasal iletisim araci olarak  The usage of new media as political

kullanimi: siyasal partilerin resmi web  communication tool a study on the official

sitelerine yonelik bir arastirma 148-173 websites’ of political parties’

Kamil DEMIRHAN

Alternative models for the
conceptualization of political communication
on new media: deliberative and agonistic

Yeni medyada siyasal iletisim siirecinin
kavramsallastirilmasinda alternatif modeller:

miizakereci ve agonistik demokrasi
yaklasimlari 174-200 democracy approaches
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Biilent 0ZGUL

Medyanin siyasi liderlik beklentilerine etkisi ~ The effect of media on political leadership
201-229 ©Xpectations

Ali Murat KIRIK

Yeni medya araciligiyla degisen iletisim  Changing communication process with new
sureci: sosyal paylasim aglarinda genglerin  media: the position of young people in the
konumu 230-261 social sharing networks

Mikail BAT

izmir’deki kiz Gniversite 6grencilerinin  The reasons why female university students
Facebook kullanmama nedenleri 262-291 in izmir do not use Facebook

Faruk TEMEL - Onur ONURMEN

Gelenekselin donldsimiinde iletisim  Academicians of communication and social
akademisyenleri ve sosyal medya 292-313 media in transformation of the traditional

Cengiz ANIK

Bilgi isleme mekanizma olarak zihinsel  Cognitive performance as information
performans 314-330 processing mechanism

Serta¢ Timur DEMIR

Body, violence and sexualisation in the Modern gorsel kiiltirde beden, siddet ve
modern visual culture 331-346 cinsellestirme

Selin BiTiRiM OKMEYDAN

Yeni iletisim teknolojilerini sorgulamak: etik, Querying of new communication
glvenlik ve mahremiyetin kesistigi nokta technologies: intersection point of ethics,
347-372 security and privacy

Ziilfikar DAMLAPINAR - Umur ISIK

Saglik icerikli basin haberleri ve cocuga Health related news in the press and
yaklasimi: bir icerik analizi 373-398 approach to children: a content analysis

Sibel Fligan VAROL

Medyanin kiresellesmesi: neden-sonu¢  Globalisation of media: an evaluation based
ekseninde bir degerlendirme 399-424 on causes and consequences
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Ergin Safak DIKMEN

Tlrkiye’de televizyon yayinciliginin ~ The transformation of television
donlisimii: sosyal tv yayinciligi 425-448 broadcasting in Turkey: social tv
broadcasting

Kevser TOZDUMAN YARALI - Neslihan AVCI

Bir ¢izgi filmin populer kiltur agisindan  An investigation of a cartoon from the
incelenmesi: Rafadan Tayfa 449-470 perspective of popular culture: Rafadan
Tayfa

Sena COSKUN

Gorsel-isitsel yayinciligin denetlenmesi  The last regulations in the USA, Japan and
baglaminda ABD, Japonya ve Rusya’daki son  Russia in the context of the audio-visual
dizenlemeler 471-502 broadcasting supervision

Ayhan SENGOZ - Erhan EROGLU

Orgiitlerde sosyal medya kullanimi: sosyal ~ Social media use in organizations: social
medya algilari, amaglari ve kullanim  media perception, objectives and habit of
aliskanliklar1 503-524  use

Giilgin SALMAN - Erhan EROGLU

Sosyal medyada kurum kimligi yénetimi:  Corporate identity management on social
Turkiye’nin en blylik 500 sirketi Gizerine bir  media: a research on Turkey’s 500 largest
arastirma 525-547 companies’ Facebook pages
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