o 5% 2144 3301 .
e 5 Gimuishane Universitesi | Gumushane University
e G' FD ER lletisim Fakultesi €Elektronik Dergisi | €-Journal of Faculty of Communication

CiltNVolume: 4 Sayi/Number: 1 Mart/March 2016

iCINDEKILER

Filiz BALTA PELTEKOGLU - N. Hanzade URALMAN
Tiketim kllttrt perspektifinden halkla iliskiler Public relations from the consumer culture’s

1-17 perspective

Hasan GULLUPUNAR - Seyfullah GUMUSOK

Tirkiye’de Kiirt sorununun ¢ézimi amaciyla Common defining problem and perception about
yurutilen “Cozim Siireci”nde olusan algi ve ortak “solution process” conducted on the purpose of
tanimlama sorunu: Gimushane ve Sirnak solving of the Kurdish issue in Turkey: Gumushane
karsilastirmasi 18-49 and Sirnak comparison
Eyyup AKBULUT
Durumsal kriz iletisimi teorisi cercevesinde 6rgit- The effects of the organization-public relationships
kamu iliskisinin ve kriz tepki stratejilerinin and crisis response strategies on level of attribution
sorumluluk atfetme diizeyine ve 6rgiitsel itibar of responsibility and perception of organizational
algisina etkileri 50-81 reputation based on situational crisis

communication theory

Ebru GUZEL
Dijital kailtir ve ¢evrimici sosyal aglarda rekabetin Digital culture and the actor of competition in
aktori: “dijital habitus” 82-103 online social networks: “digital habitus”

Nur GORKEMLI - Leyla MATIR - Ozlem SEKi - Cuma GELIK

Monobrand magazacilik ve tiiketici iligkisi: Flormar Monobrand stores and consumer relationship: case
Ornegi 104-123 of Flormar

Hasan TOPBAS- Ayhan DOGAN

Toplumsalin yeni agorasi olarak sosyal medya: Social media as the agora of society: critical
elestirel yaklagim 124-148 approach

Nilifer CANOZ

Otomotiv sektoriinde halkla iligkiler araci olarak The usage of social media in automotive industry
sosyal medyanin kullanimi: Renault ve Mercedes- as a public relations tool: a study on Renault and
Benz ornekleri lizerine bir arastirma 149-172 Mercedes-Benz samples

H. Buluthan CETiNTAS

Yonetim yaklasimlarinda orgiitsel iletisim Evaluation of organizational communication in
olgusunun degerlendirilmesi 173-199 management approaches
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Atihm ONAY - Ufuk ERiS

Biscolata reklamindaki yari ¢iplak erkekleri izleyen A reception study of men watching nude men in
erkeklere dair bir alimlama galismasi 200 — 219 Biscolata advertisement

Yesim CELIK - Ozlem KUKRER AYDIN

Reklamlarin idari denetimi: Televizyon reklamlarina

State control of advertising: Analysis of the
iliskin Reklam Kurulu kararlarinin analizi 220-252

decisions related to television advertisements
taken by the Board of Advertising

Bahadir Burak SOLAK

Televizyon reklamlarinda Gnli kullaniminin satin
alma davranisi Gizerine etkisi: Akdeniz Universitesi
iletisim Fakiiltesi 6grencilerine yénelik arastirma

The effect of using celebrity in Tv commercials on
buying behaviours: study on students in the Faculty
of Communication at Akdeniz University

253-278
And Algiil
Glndem belirleme teorisi baglaminda 7 Haziran Presentation of coalition talks in the Turkish press
2015 Genel Se¢imi sonrasi Koalisyon after the General Elections on 7th June 2015 within
gorismelerinin Tirk basininda sunumu 279-302 the context of agenda setting

Aynur Arslan - Ozlem Dugan

Suca yonelmis cocuklarin medyada temisili: Bir alan The presentation of the children in the media who
arastirmasi 303-325 head for crime: a field research

M. Kemal KARAMAN

Ogretmen adaylarinin medya okuryazarlk A study on preservice teachers’ level of media
dizeyleri ve elestirel diisiinme egilimleri tizerine literacy and critical thinking dispositions
bir arastirma 326-350

Vefali ENSEROV - Yusuf YURDIGUL

Bagimsizlik donemi Azerbaycan'inda radyo- Development of public and state radio-television
televizyon alaninda kamu ve devlet yayinciliginin broadcasting in Azerbaijan in the period of
gelisimi 351- 370 independence

S. Serhat Serter

Sinemada yildiz imgesi: James Dean ve asi genglik Star image at the cinema: James Dean and rebel
(rebel without a cause—1955) 371-391 without a cause (1955)
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Sileyman Sirr1 YILMAZ

Medya givenilirligi: Genglerin medya glvenilirligi
Gzerine ampirik bir calisma 392-417

Media reliability: An empirical study on media
reliability among young people

Caglar GENC

Kurum kultiri yonetiminde kurumsal degerlerin
¢alisanlara benimsetilmesi: Bir ilag firmasinda
uygulama 6rnegi 418-446

The adaptation of corporate values to employees
under auspices of corporate culture management:
a case study in a pharmaceutical company

Basak MENDI - Erhan AKYAZI

Kurumsal iletisim araci olarak web bilisim
sistemlerinin kullanilabilirliginde teknoloji kabulii
(hastane web sitelerine yonelik bir arastirma)
447-477

e-gifder, CiltVolume:4, Say/Number:1, Mart/March 2016

Technology acceptance and usability of web
information systems as a corporate communication
tool (a research for hospital web

egifder.gumushane.edu.tr



