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Editorden

Uluslararasi Medya ve iletisim Arastirmalari Hakemli Dergisi, MEDIAJ'in 2021 yilina ait ilk sayisin-
dan herkese merhabalar. icinde bulundugumuz salgin kosullar bir énceki bulusmamizdan bu
yana hikmiini sirdirmeye devam ediyor. Artik “post-covid dénemi” olarak adini kabul ettirmeye
baslayan bu yeni dénem, tim iletisim, etkilesim ve topluluk iliskileri baglaminda getirdigi yeni
slrecler Gzerinden, sosyal bilimler alanindaki akademik ¢alismalarin da odak noktasini olustur-
maya basladi. Anlamak icin, derinlikli bakmak ve tartismayi bilimsel yontemler ile yirtitmek el-
bette enstriiman olarak elimizde olan en belirgin yontem ve belli ki yani sira birer bilim insani ve
paydasl olarak da bugiinlin en gerekli ihtiyaglarindan biri. Umuyorum tiim insanlik adina saglik ve
huzurun daim oldugu yeni slireglerin habercisidir bahar...

Boyle bir donemde oncelikle tiim olumsuz kosullara ragmen MEDIAJa karsi stirekli baydyen il-
giniz ve dergimizi var etmek adina degerli ¢alismalarini gonderen tim meslektaslarimiza karsi
olan tesekkiir borcumuzu ekibimiz adina iletmek isterim. Var olmamiza katki saglayan degerli
hakem dostlarimiz da iyi ki varsiniz. Aydin Adnan Menderes Universitesi, iletisim Fakiiltesi'nin
sahibi oldugu hakemli dergimiz, Cilt 4, Sayi 1 itibariyle ulusal ve uluslararasi on bir veritabani ve
indekste yerini aldi. Yani sira TRDIZIN icin basvurumuzu gergeklestirdik ve degerlendirme siireci
de devam etmekte. Bu gelismeler icin blylik caba sarf eden ve yiiksek dliizeyde emek harcayan
tim MEDIAJ ailesine de ayrica ¢ok tesekkiir ediyorum. Bu sayimiz i¢in otuzun Uzerinde ulusal ve
uluslararasi yayin ¢alismasi basvurusu aldik. Hedefimiz dergimize karsi olan ilginiz ve gliveninizi
arttirmak adina ¢alismalarimizin kapsamini ve temposunu yikseltmek.

2021 yilinin ilk sayisi olarak degerlendirdigimiz MEDIAJ'in yeni sayisinda 8 arastirma makalesi, 1
soylesi ve 2 kitap degerlendirmesini sizler icin hazirladik. Nisan sayimizin ilk makalesi olan “2018
Kudiis Olaylar’nin Uluslararasi Medyada insasi: CNN, Russia Today ve TRT World Ornekleri”
bolimiinde Dr. Sherbol Zhaparaliev ve Prof. Dr. Nejdet Atabek; uluslararasi habercilikte Batili ve
Bati disi Ulkelere ait olan medya baglaminda Rusya ile Tirkiye’nin yayin organlari olan Russia
Today ve TRT World’lin, ¢ok sesli bir diinyanin olusumundaki katkilarinin degerlendirilmesini ele
almaktadir.

“Tiurkiye’de Kamu Hizmeti Yayincihgl ile Tematik Yemek Kanallar iliskisinin Kamusal Alan
Baglaminda Degerlendirilmesi” makalesinde Dr. Cem Kurtgu ve Prof. Dr. Artun Avci ise; Tiirkiye'de-
ki tematik yemek kanallarini kamu hizmeti yayinciligl ve kamusal alan agisindan degerlendirmekte
ve kamusalliga katki saglayabilecek tematik bir yemek kanali modelinin ¢ergevesi nasil olusturu-
lacagina yonelik bir yapiyi bizlere sunmaktadir.

Dr. Ogr. Uyesi Yelda Yanat Bagci tarafindan bizlerle bulusturulan “Netflix Filmlerinde Kadin An-
latisi: Marriage Story Filminin Feminist Kuram Baglaminda incelenmesi” ¢alismasi, dijital plat-
form yayinciligi siirecini neredeyse hakimiyeti altina alan Netflix’in yayin politikalari baglaminda
kadin anlatisina nasil yaklastigini irdeleyerek bu baglamda bir feminist kuram ¢alismasi ortaya
koymaktadir.

“Cevrimici Popiiler Testleri Cdzmeye Yonlendiren Faktérlerin Benlik Saygisi Cercevesinde incelen-
mesi” bashgini ele alan Dog. Dr. Yavuz Tuna ve Uzm. M. Elif Demirel ise ¢alismalarinda, Anadolu
Universitesi iletisim Bilimleri Fakiiltesi 6grencileri (izerinden, katilimcilari cevrimici popiiler testleri
¢6zmeye yonlendiren faktorlerin benlik saygisi cercevesinde incelenmesi ele alinmaktadir.
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Anil Durmusahmet tarafindan kaleme alinan “Biiyiik Veri Reklamlarinda ikna Siirecinin Cift
Siireg Teorileri Baglaminda incelenmesi” adli makale iknanin siireglerinin nasil isledigine dair
Cift Slirec Teorileri kapsaminda, sosyal medyada yer alan buyik veri reklamlarina odaklanmak-
ta ve bu baglamda, insanlarin dislincelerinin nasil degistiriimeye ve tiketime yonlendirilmeye
cahisildiginin bir analizini yapmaktadir.

Dr. Ogr. Uyesi Merve Zeynep Saribek’in “East Within the East: Representation of Syrian Identity
on Twitter as a Form of Self-Orientalism” baslikli makalesinde ise Knime adli bir yazilim vasitasi ile
genc ve egitimli orta sinif Twitter kullanicilarinin “self-orientalist” bir tutum ile Suriyeli kimligine
karsi nasil bir tweet etkilesimi yaklasimi icinde oldugunu ele almaktadir.

Uzm. Yagiz Sunay ve Prof. Dr. Omer Ozer, “Haber Soylemi: 2018 Yilinda Tiirkiye’de Yasanmis 5
ve Uzeri Olimlu Karayolu Trafik Olaylarinin Gazete Haberlerinde Sunumu” makalelerinde, Tiir-
kiye’de 2018 yilinda yasanmis bes ve lzeri 6limli karayolu trafik olayinin Cumhuriyet, Hirriyet,
Sabah ve Yeni Safak gazetelerinde sunumunu ele almakta; haberlerin islenis siireclerinde ob-
jektif uyarilarin artik yeterli olmadigini, haberlerde ideolojik Gretimin nasil yapildiginin ortaya
konulmasinin ¢cok daha 6nemli bir hal aldigini ileri sirmektedir.

Dr. Ogr. Uyesi Zeynep Genel ve Uzm. Eren Erdem tarafindan yazilan “Markalarin Sosyal Aracili
Krizlerle Miicadelesinde Yeni Yaklasimlar: Fairy Krizi Ornegi” baslikli calismada ise 24 Ocak 2020
tarihinde yasanan Elazig Depremi sonrasinda, Fairy’nin reklam ylizii Berna Lagin’in deprem ver-
gilerine yonelik Twitter paylasiminin kullanicilar Gzerindeki negatif etkisi ve bu cercevede Fairy
markasinin sosyal medyada yasadigi kriz, 6rnek vaka calismasi olarak ele alinmaktadir.

Dergimizin son iki bolim olan soylesi ve kitap elestirisi bolimleriyle, akademik ¢erceveye genis
bir bakis sunmak, giincel tartismalari slirdirmek ve akademik tretimin giincel dilini yakalamak
her zamanki yaygin etki ve siirdlrilebilirlik hedefimiz olarak devam etmektedir. Bu yaklasim da-
hilinde, Dog. Dr. igten Duygu Ozbek’in, Reklamcilar Dernegi’nin ilk kadin baskani olan, Tiirkiye'de-
ki reklamcilik ekosisteminin énemli kadin aktoérlerinden Nesteren Davutoglu ile gerceklestirdigi
alana dair ve alanin iginden soylesi, bu sayimizda yerini aldi.

Ars. Gor. Dr. Alper Ercetingdz’iin “O Kediyi Kurtar: Senaryo Yazarken ihtiyac Duyacaginiz O Kitap”
baslkli, Amerikan sinemasinin énemli senaryo egitimcilerinden biri olarak kabul edilen Blake
Snyder’in 2005 yilinda yayinladigi ve 2018’de Turkge’ye kazandirilan kitap incelemesine de yer
verdik. inceleme dahilinde Ergetingdz, Blake Snyder’in kitabinda yer alan sekiz bélim dahilinde
anlatilan, ana akim sinemada gise basarisi kazanmis 6rnekler Gzerinden iyi bir senaryonun sa-
hip olmasi gereken nitelikleri siralamaktadir. Son olarak, Dr. Ogr. Uyesi Bahtiyar Ahu Alpaslan’in
“Televizyon Uzerine” baslikli, 20. yiizyilin en 6nemli sosyologlarindan Pierre Bourdieu tarafindan
kaleme alinan kitap incelemesi ile bu sayimizda yer alan icerikler son buluyor.

Yazarlarimizin birbirinden kiymetli ve ¢cok yonla katkisiyla ortaya ¢ikan 2021 yilinin ilk sayisi bizi
her zamanki gibi oldukca heyecanlandiriyor. Yeni kapagimizda da yer verdigimiz sekli ile bu kez
Habermas’tan alintilayarak, olasi karsilikli evrensel anlayisin kosullarini yeniden tanimlamak ve
insa edebilmek Umidiyle...

iyi okumalar dileriz. Dog. Dr. Pelin Erdal Aytekin
Editor
Aydin Adnan Menderes Universitesi, lletisim Fakdiltesi
Sinema ABD Ogretim Uyesi
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From The Editor

Hello everyone from the first issue of International Journal of Media and Communication Re-
search — MEDIAJ, for 2021. The epidemic conditions we are in continue to be in effect since our
previous meeting. This new era, which has now begun to be recognized as the “post-covid era”,
has begun to form the focal point of academic studies in the field of social sciences through the
new processes it has brought in the context of all communication, interaction, and community re-
lations. To understand this, to look deeply, and to conduct the discussion with scientific methods,
the most obvious method we have as an instrument, and it is obviously one of the most necessary
needs of today as a scientist and stakeholder. | hope spring is the harbinger of new processes in
which health and peace are permanent for all humanity.

First, | would like to express our gratitude on behalf of our team to all of our colleagues for
sending their valuable work to create our journal, and for your ever-growing interest in MEDIAJ
despite all the adverse conditions in such a period. Dear referee friends, who contributed to our
existence, we are also so glad that we have you. Our refereed journal, owned by Aydin Adnan
Menderes University, Faculty of Communication, took its place in eleven national and interna-
tional databases and indexes as of Volume 4, Number 1. In addition, we made our application for
TRDIZIN, and the evaluation process continues. | would also like to thank the entire MEDIAJ family
who made great efforts for these developments. For this issue, we received over thirty national
and international publication applications. Our goal is to increase the scope and pace of our work
to increase your interest and confidence in our journal.

In the new issue of MEDIAJ, which we consider as the first issue of 2021, we have prepared eight
research articles, one interview, and 2 book reviews for you.

In the first article of our April issue, “The Construction of the 2018 Jerusalem Events in Interna-
tional Media: The Case of CNN, Russia Today and TRT World”, Dr. Sherbol Zhaparaliev and Prof.
Dr. Nejdet Atabek deal with the evaluation of the contributions of Russia Today and TRT World,
the media organs of Russia and Turkey, in the formation of a polyphonic world in the context of
Western and non-Western media in international journalism.

In their article “Evaluation of the Relationship Between Public Service Broadcasting and Thematic
Food Channels in Turkey within the Context of Public Sphere”, Dr. Cem Kurtcu and Prof. Dr. Artun
Avci evaluates thematic food channels in Turkey in terms of public service broadcasting and public
space, and they offer us a structure to create a framework for a thematic food channel model
that can contribute to publicity.

The study titled “The Examination of the Factors Directing to Take Online Popular Quizzes in the
Context of Self-Esteem”, which is prepared by Assist. Prof Yelda Yanat Bagci reveals a feminist the-
ory study by examining how Netflix, which almost dominates the digital platform broadcasting
process, approaches the female narrative in the context of broadcasting policies.

In the study titled “The Examination of the Factors Directing to Take Online Popular Quizzes in
the Context of Self-Esteem”, Assoc. Dr. Yavuz Tuna and Exp. M. Elif Demirel examine the factors
that direct participants to solve popular online tests within the framework of self-esteem through
Anadolu University Faculty of Communication Sciences students.
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The article titled “Investigation of Convincing Process in Big Data Advertisements in the Context
of Dual-Process Theories”, written by Anil Durmusahmet focuses on big data advertisements on
social media within the scope of Double Process Theories on how the processes of persuasion
work, and in this context, it analyzes how people’s thoughts are tried to be changed and directed
towards consumption.

Assist. Prof. Dr. Merve Zeynep Saribek’s article titled “East within the East: Representation of
Syrian Identity on Twitter as a Form of Self-Orientalism” shows and discusses how young and
educated middle-class Twitter users interact with Syrian identity with a “self-orientalist” attitude
through a software named Knime.

In their article “The News Discourse: The Presentation in the Newspapers of Highway Traffic
Events with 5 and over Fatalities Occured in Turkey during 2018” Exp. Yagiz Sunay and Prof. Dr.
Omer Ozer deal with the presentation of the road traffic incidents with five or more deaths in
Turkey in 2018 in Cumhuriyet, Hurriyet, Sabah, and Yeni Safak newspapers. Also, they argue that
objective warnings are not enough anymore in news coverage, and it has become much more
important to reveal how ideological production is carried out in the news.

In Asst. Prof. Dr. Zeynep Genel and Exp. Eren Erdem’s study titled “New Approaches to the Clash
of Brands with Social Mediated Crisis: The Case of Fairy Crisis”, the negative impact of Fairy’s
advertising face Berna Lagin’s Twitter post on earthquake taxes after the ElGzig Earthquake on
January 24, 2020, and the crisis experienced by the Fairy brand on social media was studied as
a case study.

With the last two chapters of our journal, the conversation, and book review sections, it contin-
ues to be our usual goal of widespread impact and sustainability, presenting a broad overview of
the academic framework, maintaining current discussions, and capturing the current language
of academic production. Within this approach, Assoc. Dr. The interview conducted by Icten Duygu
Ozbek with Nesteren Davutoglu, one of the important female actors of the advertising ecosystem
in Turkey, the first woman president of the Association of Advertisers, took its place in this issue.

We also included the book critic which RA Dr. Alper Ercetingoz wrote over the book titled “Save
The Cat! The Last Book on Screenwriting You’ll Ever Need” which was published by Blake Snyder,
who is considered one of the most critical screenplay educators of American cinema in 2005, and
translated into Turkish in 2018. Within the scope of the review, Ercetingoz lists the qualities that
a good script should have, based on examples that have gained box office success in mainstream
cinema, which are described in eight chapters in Blake Snyder’s book. Finally, the contents of this
issue come to an end with Asst. Prof. Dr. Bahtiyar Ahu Alpaslan’s review of the book “On Tele-
vision” written by Pierre Bourdieu, one of the most important sociologists of the 20th century.
The first issue of 2021, which emerged with our authors’ valuable and multifaceted contribution,
excites us as always. Hoping to redefine and construct possible mutual universal understanding
conditions by quoting Habermas this time, as we have included in our new cover.

We wish you a good reading.

Assoc. Prof. Dr. Pelin Erdal Aytekin

Editor
Aydin Adnan Menderes University,
Faculty of Communication, Cinema Academician
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Dizelti Bilgisi

Dergimizin 31.12.2020 tarihinde yayinlanan Cilt 3 Sayi 2’de yer alan “Tirkiye’de ve Tiirkiye’den
Oyun Calismalar” kitabi izerine yazilan metinde yer alan “E-sporun Doksa Kavrami Uzerin-
den Sosyokiiltiirel Oriintiilerinin Bir Analizi” bélimi Dr. Ogr. Uyesi Gdzde Dalan Polat’in

danismanliginda Ozge Kiigiik tarafindan hazirlanan yiiksek lisans tezinden derlenmistir.
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Disclaimer Notice

The section “An Analysis of the Sociocultural Patterns of E-Sports Through the Doksa Concept”
in the text on the book “Game Studies in Turkey and Turkey” published in Volume 3 Issue 2,
published on 31.12.2020 was compiled from the master’s thesis prepared by Ozge Kucuk under
the supervision of Asst. Prof. Dr. Gozde Dalan Polat.
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