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arastirma makaleleri, derlemeler, arastirma notlari, teknik notlar, kitap elestirileri ve bilimsel
nitelikli editére mektuplar: yayinlayan ulusal (ASOS) ve uluslararasi endekslerce (DR]I, CiteFactor,
Index Copernicus) taranan bir dergidir. Dergi Haziran ve Aralik aylarinda olmak tizere yilda iki kez
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Kirklareli University Journal of the Faculty of Economics and Administrative Sciences (KLUJFEAS) is
a national (ASOS) and international (DR]], CiteFactor, Index Copernicus) indexed journal, welcoming
papers for publications as original research papers, research notes, technical notes, book reviews
and scientific letters to editors. The journal is published twice per year in June and December.
Manuscripts submitted to the journal are only accepted if they have not been or will not be published
and should not be under review elsewhere. Manuscript's language is Turkish and English. All
responsibility of the studies belongs to the author(s). Studies should be prepared in accordance with
international scientific ethics rules. Studies must be sent via Dergipark website. For the studies
accepted for publication in our journal, signed Copyright Transfer Form must be sent to the journal

editorial.

Papers are firstly checked for their eligibility for technical and journal’s style. The manuscripts that
do not suit journal’s standards or not suitably correspond to the scope journal are refused with
unexplained reason. Manuscripts that are found suitable for peer review will be assigned to two
expert reviewers (blind review). The final decision to accept or reject a manuscript will be made by
the Editorial Boards. After the review process, the Editorial Boards will inform the authors of

acceptance, rejection or necessity of revision of the manuscript.
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ONSOZ

Kirklareli Universitesi Iktisadi ve Idari Bilimler Fakiiltesi biinyesinde hazirladigimiz dergimizin
Pazarlamada Yeni Trendler ve Giincel Uygulamalar sayisiyla (Ozel Say1) karsinizda olmaktan biiytik

mutluluk duyuyoruz.

2012 yilinda yayin hayatina baslayan dergimiz, Sosyal Bilimler alanindaki gilincel tartismalari takip

eden eserleri yayinlamayi hedeflemektedir.

Dergimizin Pazarlamada Yeni Trendler ve Giincel Uygulamalar Ozel Sayisi icin 9 eser basvuruda

bulunmus, 8 eser editorler kurulu ve hakemler tarafindan yeterli bulunarak yayina kabul edilmistir.

Dergimizin siirekliligini saglamak icin kalitesinden 6diin vermeden okuyucu ve yazar Kitlesini
tutabilmenin zorlugunun bilincinde olarak biytk iimitlerle ¢iktigimiz bu yolda desteklerini
esirgemeyen liniversite rektorliigiimiize, fakiilte dekanligimiza, editorlerimize, yazarlarimiza ve

hakemlik yapan arastirmacilarimiza tesekkiirlerimizi ve saygilarimizi sunariz.

Kirklareli Universitesi

iktisadi ve idari Bilimler Fakiiltesi Dergisi

Pazarlamada Yeni Trendler ve Giincel Uygulamalar Ozel Sayisi
Ozel Say1 Editorii

Dr. Glinay KURTULDU
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PREFACE

We are very glad to present the New Trends and Recent Practices in Marketing issue (Special Issue)

of Kirklareli University Journal of the Faculty of Economics and Administrative Sciences (KLUJFEAS).

Our Journal, which started broadcasting in 2012, aimed to publish researches following the current

debates in the field of Social Sciences.

For the New Trends and Recent Practices in Marketing issue of our Journal, 8 out of 9 articles were

found acceptable by the editorial board and referees.

KLUJFEAS aims to continue to broadcast without sacrificing its scientific quality with an awareness
of the difficulties such as being accepted as a reputational journal by authors and audience. KLUJFEAS
presents great thanks to Kirklareli University Rectorate, faculty dean, editorial board, authors and

referees for their invaluable support.

Kirklareli University

Journal of the Faculty of Economics and Administrative Sciences
New Trends and Recent Practices in Marketing Special Issue
Special Issue Editor

Dr. Glinay KURTULDU
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