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Kirklareli University Journal of the Faculty of Economics and Administrative Sciences (KLUJFEAS) is 

a national (ASOS) and international (DRJI, CiteFactor, Index Copernicus) indexed journal, welcoming 

papers for publications as original research papers, research notes, technical notes, book reviews 

and scientific letters to editors. The journal is published twice per year in June and December. 

Manuscripts submitted to the journal are only accepted if they have not been or will not be published 

and should not be under review elsewhere. Manuscript’s language is Turkish and English. All 

responsibility of the studies belongs to the author(s). Studies should be prepared in accordance with 

international scientific ethics rules. Studies must be sent via Dergipark website. For the studies 

accepted for publication in our journal, signed Copyright Transfer Form must be sent to the journal 

editorial.  

Papers are firstly checked for their eligibility for technical and journal’s style. The manuscripts that 

do not suit journal’s standards or not suitably correspond to the scope journal are refused with 

unexplained reason. Manuscripts that are found suitable for peer review will be assigned to two 

expert reviewers (blind review). The final decision to accept or reject a manuscript will be made by 

the Editorial Boards. After the review process, the Editorial Boards will inform the authors of 
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ÖNSÖZ 

 

Kırklareli Üniversitesi İktisadi ve İdari Bilimler Fakültesi bünyesinde hazırladığımız dergimizin 

Pazarlamada Yeni Trendler ve Güncel Uygulamalar sayısıyla (Özel Sayı) karşınızda olmaktan büyük 

mutluluk duyuyoruz. 

2012 yılında yayın hayatına başlayan dergimiz, Sosyal Bilimler alanındaki güncel tartışmaları takip 

eden eserleri yayınlamayı hedeflemektedir. 

Dergimizin Pazarlamada Yeni Trendler ve Güncel Uygulamalar Özel Sayısı için 9 eser başvuruda 

bulunmuş, 8 eser editörler kurulu ve hakemler tarafından yeterli bulunarak yayına kabul edilmiştir. 

Dergimizin sürekliliğini sağlamak için kalitesinden ödün vermeden okuyucu ve yazar kitlesini 

tutabilmenin zorluğunun bilincinde olarak büyük ümitlerle çıktığımız bu yolda desteklerini 

esirgemeyen üniversite rektörlüğümüze, fakülte dekanlığımıza, editörlerimize, yazarlarımıza ve 

hakemlik yapan araştırmacılarımıza teşekkürlerimizi ve saygılarımızı sunarız. 

 

Kırklareli Üniversitesi 

İktisadi ve İdari Bilimler Fakültesi Dergisi 

Pazarlamada Yeni Trendler ve Güncel Uygulamalar Özel Sayısı 

Özel Sayı Editörü 

Dr. Günay KURTULDU 
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PREFACE 

 

We are very glad to present the New Trends and Recent Practices in Marketing issue (Special Issue) 

of Kirklareli University Journal of the Faculty of Economics and Administrative Sciences (KLUJFEAS). 

Our Journal, which started broadcasting in 2012, aimed to publish researches following the current 

debates in the field of Social Sciences. 

For the New Trends and Recent Practices in Marketing issue of our Journal, 8 out of 9 articles were 

found acceptable by the editorial board and referees. 

KLUJFEAS aims to continue to broadcast without sacrificing its scientific quality with an awareness 

of the difficulties such as being accepted as a reputational journal by authors and audience. KLUJFEAS 

presents great thanks to Kirklareli University Rectorate, faculty dean, editorial board, authors and 

referees for their invaluable support. 

 

Kirklareli University 

Journal of the Faculty of Economics and Administrative Sciences 

New Trends and Recent Practices in Marketing Special Issue 

Special Issue Editor 

Dr. Günay KURTULDU 
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