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Dergi hakkinda

2011 yilinda yayin hayatia baslayan Istanbul Arel Universitesi “Iletisim Fakiiltesi Iletisim
Calismalar: Dergisi” iletisim kuram ve aragtirmalarina odaklanan bir sosyal bilimler dergisidir.
Dergi farkli kuramsal yaklasimlara ve inceleme yonelimlerine agik bir karaktere sahiptir; Turkiye
ve diinyada iletisim konularinin bilimsel/akademik tartigsmasi i¢in bir forum yeridir; iletisim
alanindaki birikmis bilgiye katkida bulunarak insanlik i¢in faydali bilginin olugsmas1 ve gelismesine
katkida bulunmay1 amaclamaktadir; bunun icin iletisimde kuramsal ve yontembilimsel olarak

zengin ¢ok disiplinli bilgi kazanimi ve gelismesine ¢calismaktadir.

Derginin anlayisina gore, diinyanin her yerinde iletisimle ilgilenen akademisyenler arasinda
yaklagimlar, yontemler ve deneyimler paylasilmalidir. Ancak bu yolla kiiresellesen diinyadaki
sorunlar iizerinde ortaklasa durulabilir ve anlamli ¢oziimler sunulabilir. Bu da iletisim konular1
lizerinde aragtirma ve tartismanin uluslararasi kapsama genisletilmesini beraberinde getirir. Bu
nedenle, Dergi Tiirkiye ve diinyada iletisim konusunda elestirel ve insanlar igin yapict goriislerin,
arastirmalarin ve tartigmalarin yapildig1 ve okuyucuya sunuldugu akademik bir forum yeri olarak
diistiniilmiistiir. Dolay1siyla, iletisim dergisi 6znel ¢ikarlar1 destekleyen tek bir goriisiin degil, farkll
yaklagimlarin kendini ifade ettigi bir yerdir. Dergi okuyucularina klasik ve yeni kuramsal
tartigmalar, yeni arastirmalar, 6nemli konular, yeni akademik iiriinler (kitaplar, makaleler) ve

geligsmeler ile ilgili bilgiler sunmay1 amaglamaktadir.

[letisim dergisi iletisimin sosyoloji, ekonomi, siyaset, kamu ydnetimi, sosyal psikoloji, kiiltiir,
antropoloji, tarih, dilbilim, sdylem bilim, ekoloji, ticari ve sanat gibi insan yasaminin her yaniyla

ilgili caligmalar1 basar.
Dergi dort ana bolimden olusmaktadir:

(1) Kuram ve aragtirma makaleleri boliimii ampirik ve ampirik olmayan ¢aligmalari icerir. Bu
calismalar Tirkce ve diger iilkelerdeki yazarlarin ana dillerinde yazilmis yapitlardan

olusmaktadir.

(2) Forum bolimii iletisim konulariyla ilgili akademik konusmalar, yorumlar, elestiriler,
yorum ve elestirilere yanitlar, tartismalar ve diislincelerden olusmaktadir. Forum

boliimiindeki amag iletisim kuram ve arastirmalari, iletisim politikalar1 ve 6nemli giincel



konular/sorunlar iizerinde bilgi aligverisini saglamak ve arastirmalar i¢in ipuglari

sunmaktir.

(3) Degerlendirme/elestiri boliimii kitap, belgesel ve diger filmler, videolar, televizyon
programlar1  ve sanat sunumlar1  gibi iletisim  drlinleriyle ilgili  kisa
elestireldegerlendirmeleri igermektedir. (Elestirel degerlendirme asla kotiileme anlamina
alimmamalidir; onun yerine amagli promosyon ve reklam yapmayan diiriist ve igten

irdeleme olarak anlasilmalidir).

(4) Haberler ve Duyurular boliimiinde ise arastirma notlari, iletisimle ilgili ¢esitli raporlar

sunulmakta ve iletisimle ilgili konferanslar, seminerler ve paneller duyurulmaktadir.
About the Journal

Faculty of Communication Journal of Communication Studies, launched in 2011 and published
under the title Communication, is a social sciences journal focusing upon theory and research on
communication. The journal is dedicated to present competing theoretical approaches and study
orientations; to developing a forum for the scholarly discussion of communication issues in Turkey
and around the world in order to further the field; to expand the frontiers of knowledge by
contributing to the literature on communication to perform its role in the development of a
theoretically integrated and methodologically enriched multidisciplinary body of knowledge on

communication.

It is also vital that approaches, methods, and experience should be shared among
communication scholars in many countries, so that the problems of the globalizing world may be
addressed and tackled in a conceited manner. The complexity of this task demands enlightened
research, debate, and policy discussion. Hence, the journal provides an informed, critical but
constructive view of communication in Turkey and in the world. It gives its readers up to date
information about new research findings, major theoretical and methodological debates, important

issues and new publications and developments.

The journal publishes studies concerning the all aspects of human communication. It has no
disciplinary boundaries created by the academic and professional specialization. Contributions are
drawn from various fields including sociology, economics, politics, public affairs, social
psychology, culture, anthropology, language, semiotics, ecology, business and management.

However, the contribution from a discipline should be related with a communication issue in the
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field involved.
1. The journal consists of four main sections:

(1) Articles in the theory and research section present non-empirical and empirical studies.
Articles are solicited from all over the world, as the international dimension is considered
especially important. Hence it is vital to recognize that many communication problems are
common to a wide variety of nations, while some are either global matters or at least

oblivious of national boundaries.

(2) Forum section contains addresses, comments, rejoinders and opinions about
communication issues. The journal's Forum section helps construct better debates and

provide valuable insights on communication theory, research, policies and current issues.

(3) Reviews section contains short critical evaluation of communication products such as

books, documentary and feature films, videos, television series, and art presentations.

(4) News and Announcement section contains research notes, brief study notes, reports and

announcement of conferences, seminars and panels.
Makale Sunumu

Makale gondermek isteyenler kesinlikle bu sayidaki veya web sayfasindaki makale ve diger
yazilar1 sunma kosullarin1 okumalidir. Makalenin bir kopyasi dijital olarak editore gonderilmelidir.
Dijital kopya PC word formatinda hazirlanmali ve “idergisi@arel.edu.tr” adresine bir niyet
mektubuna eklenerek génderilmelidir. Editér makaleyi okuduktan sonra yazara onerisini sunar.
Makalenin hakemlere gonderilmesine karar verirse, basili iki kopya “Editor, istanbul Arel
Universitesi lletisim Fakiiltesi Tiirkoba Mah. Erguvan Sk. NO 26/K 34537 Tepekent
Biiyiikgekmece ISTANBUL” adresine postalanmalidir. Basili kopya A4 kagit {izerinde, sayfanin
tek tarafina, 1.5 aralikla, kdselerden 2.5 cm aralik vererek, Times new roman 12 punto ile ve
sayfalar numaralandirilarak hazirlanmalidir. Metin i¢i referanslar, dipnotlar ve kaynakga kesinlikle

Dergi’nin belirledigi kurallara uymalidir.
Submissions

Manuscripts submitted for publication consideration should be sent in digital form. Digital

copy of a manuscript and inquiries of an editorial nature should be e-mailed to



(idergisi@arel.edu.tr). Please insure that the digital version of the submission is virus-free and
created in PC Word format. The manuscript should be double-spaced; references and formatting
should follow the style guidelines of the APA (5th ed.). Please find the further information in the

last section of this issue or in the web page of the journal.
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Editdrden,

Dergimiz yayina hazirlanirken tanitim yazisinda da agikladigimiz gibi her sayimizda
06zgun makalelerin yaninda kitap elestirileri, bilimsel eser cevirileri ve eserin
yaymlandig: dergi bilgilerini vermek kosuluyla daha 6nce sunulmus ancak yayinlanmamis
bildirileri dergimizde yaymlamak arar1 almistik. Bu ¢gagrimiza yanit veren bircok makale,
bildiri ve ceviriler elimize ulasti. Biraz gecikmeli de olsa bu sayimizda bunlardan bazilarinm
yayinhyoruz. Bazi arastirmalar aradan zaman da gecse, 6zginliklerini koruyabilir ve her
zaman basvuru kaynagi olabilirler. Sadece bir konferans salonunda okunup gegilebilecek,
yayinlanmamis degerli bir arastirmanin yayimn kurulumuzun onayindan gecirdikten sonra hig
degistirilmeden yayinlanmasini alanda ¢alisma yapan 6gretim elemanlarinin

yararlanmasi agisindan son derece nemsiyoruz.

Turkiye’de her gegen guin tniversitelerin sayis1 artiyor. Universitelere yeni Fakiilteler,
Meslek Yiksek Okullari, Boliimler ekleniyor. Geng akademisyenlere veya akademisyen
adaylarina yeni ¢alisma alanlarinin agilmasi bir taraftan bizleri mutlu ederken diger taraftan
da Universitelerdeki nitelik sorunlarmi da giindeme tasiyor. Geng akademisyenlerin ve
akademisyen adaylarmin kendilerini gelistirebilmeleri, yaptiklari arastirmalart degisik
akademik mecralarda duyurabilmeleri i¢in basili veya ¢evrimici dergilere her zamankinden
daha fazla gereksinim oldugunun bilincindeyiz. Bu dergiler hem onlart daha fazla arastirma
yapmaya 6zendirecek, hem de hakem elestirileri ile egitecektir. Bu bakimdan dergimizin bu

sayisinda geng yazarlarin makale ve gevirilerine yer verdik.

Prof. Dr. Sermin Tekinalp’in “Broadcasting a festivity without offending the
other” baslikli makalesinde, 1996 yilina kadar halka bir Kirt bayrami olarak algilatilan ve
devletin korkulu bir riiyas1 haline gelen Nevruz Bayraminin o tarihten sonrayénetenler
tarafindan medyanin da isbirligiyle ayrimciligi ve etnik dislamayr 6nlemek amaciyla tim
Turkiye’'nin bayrami1 haline getirilmesi 6rnekler Uzerinde yapilan séylem

analizi ile orneklerle incelenmektedir.



Yrd. Do¢. Dr. Aybike Serttas Ertike, “Fahrenheit 9/11 belgeselinin iletisimsel
eylem kurami ve 5 basamakh etik ¢ozimleme modeline gore analizi” konu baslikh
makalesinde, Fahrenheit 9/11 belgeseli Habermas’in iletisimsel eylem kurami baglaminda
korku cekiciligi, simgesel siddet, bes basamakl1 etik ¢ézlimleme modeliyle incelemekte bu

belgeseldeki etik ve ahlak kavramlar: tartisiimaktadir.

Ogretim Gorevlisi Feriha Dikmen’in “Motivations for attendance at community
festivals™ baslikli makalesi, belirli topluluklarin diizenledigi festivallere katilim saglamanin
bilimsel ipucglarin: verecek bir arastirma icermektedir. Ingiltere’de yapilan bu
arastirma sonuclarinin, Ulkemizde bu alanda c¢alisma yapacak arastirmacilara katki

saglayacagini diistinliyoruz.

Yrd. Do¢.Dr. inci Caglayan, “Atatirk’dn Cocuklar” baslikli makalesinde
Ataturk’un ¢ocuklara verdigi 6nemi anlatmak amaciyla onlara armagan ettigi 23 Nisan Cocuk
Bayrami baglaminda Atatiirk ve ¢ocuk fotograflarini gosterge bilimsel yontemle incelemekte

ve Atatiirk’lin gocuklarla kurdugu iletisimin ne denli giiglii oldugunu agiklamaya ¢alismaktadir.

Bu sayimizda ayrica John Hartley ve Elie Rennie tarafindan kaleme alinmis bir “Bir
kiz hakkinda* fotograf gazeteciligi olarak moda fotografciligr” baslikli makalenin Tirkce

cevirisini (ceviren Selvi Senel) yaymliyoruz.

Yeni sayimizda bulusmak Uzere, yeni okumalar, yeni arastirmalar ve yeni konularla

dolu mutlu bir yil diliyorum.

Sevgi ve Saygilarimla.

Prof. Dr. Sermin Tekinalp

Editor
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Broadcasting A Festivity Without Offending The Other

Sermin Tekinalp?

Abstract

This paper deals with how Turkish commercial channels serve wholeheartedly the demands of
political and military officials on issues involving national sentiments. Nevruz Bayrami, (a
folk festivity) which was initiated before the arrest of PKK leader Abdullah Ocalan in 1999 as a
symbol to both reinforce Kurdish identity and challenge Turkish national unity, was originally
anathema to Turkish authorities. Now the media have thrown their weight behind the official
campaign to transform the concept of Nevruz, providing full coverage to the newly-evolved
Nevruz, a pseudo-event staged for public consumption. This paper hopes to shed some light
on the media-state partnership in creating the new concept of Nevruz, now a government symbol
of nationality, examining the reasons the media so thoroughly cooperated with authorities in
constructing a new reality around Nevruz, how they in so doing served their own interests

and preserved their economic monopoly

Key words: Turkish commercial TV, nationalism, Turkish politicians and military, Kurds,

Nevru

! Prof. Dr. Sermin Tekinalp, Istanbul Arel Universitesi, sermintekinalp@arel.edu.tr
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Introduction

German unification and the abolition of the East German State, calls for a united
Arab nation from different Islamic countries (still valid in some Arab communities),
the breakup of Czechoslovakia, Yugoslavia and the Soviet Union, intense outbreaks
of anger and assaults against the invading forces during the second Gulf War along
with other current events in Palestine, Iraq and Afghanistan all reflect the rebirth of
nationalistic spirit throughout the world. Broadcasting is the most important
instrument of communication in disseminating nationalist sentiments to the public.
Studies show that nationalism become prominent even on Western European
broadcasting channels.  Halloran (1992) reflects on this nationalist awakening
among the member states of the EC during the 1990°s thus:

In the last year or so several scholars have written about the media situation
(not just the general situation) in Western Europe as being characterized by
nationalism, regionalism, decentralization, specialization and fragmentation.
They have argued that Pro-Europeans have underestimated the complexity and
strength of national cultures and the reflection and reinforcement of these by the

media (p.6).

A vivid confirmation of Halloran’s views was seen by the failure of the European
television channel, Europe TV, which died one year after it was born (1986-1987).
Nationalism predominantly impeded the presentation of programs objectively because the
journalists on the news team tended to retain their national viewpoints and techniques in
broadcasting (Maggiore, 1990, p.71). The European Union has crucial problems related to the
integration of national states under the principles and objectives of the Union. Programs
involving the protection of minority rights and fighting against racism do not fit the petty
nationalism of the member countries. In this context, media coverage of the minorities and
new immigrants is another challenge for each member state (Husband, 1993).

Evidence available (almost totally from Western sources) indicates that minority groups
“tend to be portrayed by the mass media as a strange and unpredictable threat to social order,
and as heavily engaged in emotive and largely deviant forms of conflict” (Grenier, 1994, p.313).
Antonio Gramsci’s notion helps illuminate the current negative depiction of racial minorities in

seemingly liberal societies by local media (Mistry, 1999).

14
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The purpose of starting this paper with arguments, though limited, on the reawakening
of nationalism and the portrayal of minority groups and nationalist spirit in media messages at
the birthplace of democracy, Western Europe, is to indicate that Turkey is not an exception in
the context of revival of nationalism, although perhaps unique in portraying Kurds. This
occurs despite global efforts to homogenize national states, economies, politics and cultures.
In approaching nationalist discourse on both public and commercial channels, we want to
limit our argument by focusing on four main points: (1) the function of media intellectuals, who
presumably play an authoritative role in shaping opinion; (2) Turkish commercial television;
(3) Turkish news and social construction of reality; and (4) the coverage of Nevruz in prime
time newscasts. We claim here that the commercial channels, in focusing heavily on
nationalism, direct public opinion toward national unity. Reporting on the Nevruz pseudo-
event, which was intentionally staged by the government to promote national unity, distinctly
testifies to commercial television’s vigorous support of official nationalistic ideology.

Media Intellectuals

Intellectuals are broadly defined as a class possessing monopolistic control over the
production of knowledge and, therefore, the symbolic power to culturally legitimize and
define what counts as either true, right or beautiful; they are regarded as information workers,
representatives of a critical, emancipatory tradition appealing to universal values whose
specialized function within the division of labor is the manipulation of symbolic forms
(Garnham, 1995, p.360).

Post-enlightenment, modernist and post-modernist approaches to the question of
intellectuals focus on different aspects of social reality and, therefore, define the function and
mission of media intellectuals differently. The classic post-enlightenment view identifies an
intellectual as an individual who is “endowed with a faculty for representing, embodying, or
articulating a message, viewpoint, attitude, philosophy or opinion to, as well as for the
public.”

This role cannot be played without a sense of being someone whose place it is publicly to raise
embarrassing questions, to confront orthodoxy and dogma (rather than to produce them), to be
someone who cannot easily be co-opted by governments or corporations, and whose raison d’étre
is to represent all those people and issues that are routinely swept under the rug. The intellectual
does so on the basis of universal principles: that all human beings are entitled to expect decent
standards of behavior concerning freedom and justice from worldly powers or nations, and that
deliberate or inadvertent violations of these standards need to be testified and fought against
courageously (As quoted in Garnham,1995, p. 363).

15
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The view has been challenged in recent years. Post — modernist skepticism has been questioning
the very existence of universal truths to which intellectuals might appeal. The role of intellectual
contribution in developing modernity has been discussed by contemporary scholars following
the line of Weber, D.Lerner, W. Schramm, H.D. Laswell, E.M.Rogers, and S.N. Eisenstadt,
who, for example, attach a progressive role to intellectuals in establishing the modern social
order. An alternative negative view of intellectuals in the context of modernity focuses on their
role as ideologists of power. For Bourdieu and Bauman, for instance, they are “propagating
and defending orthodoxy, bargaining with its monopolistic control over the means of

communication for a share in the fruits of power” (as cited in Garnham, p.367).

Seeing intellectuals as ideologists of power propagating orthodoxy is a contradiction in
itself. If intellectuals as a social group pursuing their own interests propagate orthodoxy,
where does heterodoxy, or the critical tradition come from? The argument to find a way out
of the dilemma is that intellectuals, in their struggle to secure monopolies of distinction with the
holders of economic and political power, develop a climate of critical discourse. The problem
at this point is whether this culture of critical power is tied to progressive, political, cultural and
social projects. Representatives of the alternative school, such as Conor Cruise O’Brien,
Zygmunt Bauman or Foucault, as reported by Garnham, see intellectuals, far from being the
unmaskers of ideology, as operatives for regimes of truth. For Bauman (as cited in
Garnham), intellectuals in Western Europe, from the 17" century onwards, became
confederates with a new form of power. They became what he calls “legislators”. Their role,
he argues, “consists of making authoritative statements which arbitrate controversies of opinions
and which select those opinions which, having been selected, become correct and binding”
(p- 369).

The historical emancipatory function of intellectuals has been powerfully challenged
by post-modernism and this challenge has been reinforced by the collapse of the Socialist
Bloc. New Class theory stresses the rise of professional intellectuals and of a barrage of
bureaucratic and economic rationalization. There are different interpretations of the
intellectuals in the context of New Class theory. One interpretation has a positive view of
intellectuals as information workers and possessors of new, crucial economic power,
stemming from the centrality of knowledge exploitation in the production of capital, and

as carriers of new, less hierarchial cultural attitudes and life styles. The New Left version of

16
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New Class theory focuses on the repressive power of welfare state bureaucracies and
their allies in the trade unions and political parties. This interpretation has influenced
cultural studies tremendously.  For New Left proponents, “the enemy has not been
capitalism, but welfare state bureaucracies; not economic exploitation, but the culture of
dependency and the hegemony of the caring professions.”(p.371). Garnham concludes

his remarks on media intellectuals as follows:

In conclusion, I would wish to argue that media intellectuals are split between two
identities -- that of the professional and that of the amateur intellectual. On the one
hand, they are the cadres of an expanding industrial sector, responsible for both the
direct production of surplus accumulating commodities and for servicing, through
advertising and marketing, other sectors of the economy. Their work merges with
that of the growing body of other information professionals servicing the
information demands of corporations and governments ... On the other hand, in
mediating between knowledge creation and the public and between the private and
the public, they are involved in creating and circulating public meanings to the
public they in part create through their chosen modes of address. They are,
therefore, ineluctably responsible as intellectual representatives in some sense for
both knowledge and public opinion. It is from the exercise of their power to make
these links that their identity and legitimacy as media intellectuals in the end derive
(p-383).

In the context of the above arguments, we can conclude that the present position and
mission of media intellectuals derives not from their cooperative role in the industrial sector; but
from their power as mediators between the private and the public in creating and circulating
public meanings.  This assumption leads us to the question of to what extent media
intellectuals submit to the demands of the industrial sector and bureaucracy of the state. Our
assumption is that media intellectuals in decision-making positions inevitably tend toward
playing mediator roles between the state and the private individual on the one hand and

between the state and the public on the other. This analysis of the television coverage of

the Nevruz festivity supports to a certain degree the validity of this approach.

17
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Turkish Commercial Television

The new climate in Turkey created by the mushrooming of private and commercial

television channels is argued by Sahin and Aksoy (1993):

The new media was instrumental in bringing to the fore the defining tensions of
Turkish identity, such as ethnic origin, religion, language, and group aspirations.
Global factors operating outside the constraints of the official ideology helped
turn Turkey into a shooting gallery of taboos by bringing the Kurdish problem,
Kemalism, secularism, religious sects, gender roles, sex, etc. into the realm of public
discussion.  Official ‘untouchables’ like the leaders of the pro-Soviet Communist
party and of the Kurdish rebellion, fundamentalist preachers, transvestites,
homosexuals, radical feminists, and former secret service agents were paraded
through news magazines and talk shows. Banned or heavily censored films of

previous years were broadcast uncensored. (p.34)

Two main questions relating to the assumption of Sahin and Aksoy might be asked:
First; to what extent is commercial television, which is said to have opened the way to the
dissolution of official dogmas and of the traditional antidemocratic and monolithic content of
state TV, free and democratic? Second, if democracy entails choosing from alternatives, to
what extent are media intellectuals blocked by the economic system from supplying free,
independent and alternative information to the public?  After private business illegally
overthrew the state monopoly on broadcasting, the new commercial channels have filled their
air time with cheap cost foreign programming (mostly U.S.) and tended to broadcast only a few
domestic productions reflecting mostly the lowest popular tastes in order to maximize
viewership in a vigorous rating battle. However, consensus created by free-market logic has
shown itself not only in the content of the media, but in the language of party leaders as well.
As the findings of a study put it: “ ... homogeneously changing expectations of society
according to a new world free-market-oriented broadcasting system have been homogenizing
the priorities of the political parties, and accordingly, converging their political messages toward
the center comprising universally argued concepts such as democracy, freedom, modernization,
human rights, etc.” (Tekinalp, 1996, p.161). Fashionable democratic messages of the
politicians involving more human rights, freedom of expression and a social welfare state have

not been in keeping with their petty nationalist and populist de facto decisions.
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As PKK terrorism and economic inflation escalated, political parties clung to nationalism and
religion more firmly to hold the masses under control and thus preserve their positions. The
democratic climate of Turkey at the beginning of the1990s was not suitable to the parading of
official untouchables in such an uncontrolled manner across the television screens as Sahin and

Aksoy argued.

Turkish commercial television, however, after surviving the heavy intoxication period
caused by an uncontrolled and self-indulgent sense of freedom, bowed to the reactions of
particular communities such as nationalist bureaucrats, high ranking military officers and
religious communities. Just one humiliating word unintentionally uttered by a game show
presenter on one of the TV channels could stir up the Alevi community (a religious sect in Islam)
to rebellion. A program involving an interview with the leader of the Kurdish rebellion
movement could be banned by higher authorities in the state, or a participant in a debate show
who slightly criticized Kemal Atatirk, the founder of the Turkish Republic, could be
nationally protested by faxes and telephone calls to the television channel. The new commercial
channels, in the course of time, have adapted themselves well to the demands of the public and
their political and financial supporters.

As studies show, capitalist ideology and developing broadcasting technologies control
the whole system. The more technical communication becomes, the more difficult it is to
maintain and control mass communication (Hawkins, 1992, p.19). Media policies are under
the control of global markets and may no longer restrict themselves to national economic,
political and socio-cultural policies in this climate. Even public broadcasting channels, let alone
commercial ones, call the ideals written into the broadcasting code into question (Blumler, 1993,
pp. 403-424).

Shifting struggles and alliances among interest groups and concerns for political
favors affect the content of commercial television in Turkey. In other words, in an uncontrolled
free market economic system such as that in Turkey, property creation and accumulation is
highly politicized. This situation has become more apparent and pervasive in Turkey since 1980.
Undoubtedly, politicization of property rights for the broadcasting establishment has crucial
effects on the political, economic and cultural climate of countries with governments
systematically favoring some radio stations or TV channels or individuals over others in

permitting economic activities
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Television News and Social Construction of Reality

Adoni and Mane, as stated by Van den Bulck (1993, p.11), distinguish a third reality
apart from objective and subjective social reality. They call this symbolic social reality, defined
as “any form of symbolic expression of objective reality such as in art, literature, or media
content.” The concept of symbolic social reality refers to “any symbolic representation of
objective reality; that is, any presentation by means of a sign-system which gives the impression
of offering an image of objective reality.” Television in particular offers many different
symbolic realities. In other words, when television reflects other symbolic realities, symbolic
reality becomes meta-symbolic reality. Van Den Bulck (1993), who draws upon Altheide
and Snow, Tuchman and Cohen, argues the subject as follows:

When, however, television reports on party doctrines, politicians’ images and so
forth, it is reporting on (or mediating an image of) political symbolic reality: the
interpretation of objective reality as constructed and presented by a political actor. Just
as television cannot show objective reality unbiased, or, at least, unmediated, it cannot
represent a symbolic reality without changing it, if only because of the requirements of
the media format ... Even a simple political speech usually cannot be broadcast
unabridged, ... so even the most objective newscaster would be forced to limit the
coverage of a speech to the “main points’, which may not be the main points in the eyes
of the political actor delivering the speech (p.11).

However, V. den Buck goes on to argue, politicians became conscious of the meta-
symbolic effect of television long ago, and, therefore, television’s meta-symbolic function has
two potential results: Not only does it influence viewers’ subjective definition of reality, but the
symbolic reality represented by television may eventually be influenced as well. This, he calls,
using the term of D.N. Boorstin, a pseudo-event, “an event staged especially for the media, an
event which would not have taken place had the media not been present.” It is an event created

by relevant political actors:

The political process, according to this model, can no longer be seen as a process

independent from the media, whereby policies are made, then presented, then
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reported, then influencing subjective perceptions of political reality. Instead, policies
are made, defended, formulated and presented with the impending reporting by the
media already in mind and often with the reporting by the media as their sole
purpose. The media in this sense have become part of the life-world of political actors
and politics to the extent that it is part of the life-world of the average citizen, is

mediated politics (p. 12).

An example of the employment of a pseudo-event is illustrated in a study carried out
in South Korea. The Roh regime, which was accused of being authoritarian and highly
inclined toward promoting the interests of specific centers of power, received far less open
resistance from the people as compared to the preceding authoritarian regimes by taking
measures of pseudo reforms and reflecting them through the mass media (Kim and Lee,
1992, p. 27). Becker (1995, p.629), defining the role of the media, focuses on its power in
constituting public events as rituals. Ritualized events, in his terms, are “characterized by
being out of the ordinary, bounded and set apart from routines of daily life.” In other
words, social values are expressed through symbolic forms, and so media creates “meta-
narratives” from ordinary events. The media reframes particular public events as instances of

ritualized cultural performance.

At this point the “model power” concept of the Norwegian sociologist Stein Braten (as
quoted by Johnson and Mathiesen, 1992) has to be argued. He writes that “model strong”
actors, those who have rich ideas and concepts regarding a given phenomenon gain “model
power”, and control over those who are “model weak”; in other words, the “model weak” tend
to assimilate the views of the “model strong” without really being conscious that they are
experiencing realithat they are experiencing realitson and Mathiesen (p. 12) apply this reasoning
to the situation experienced during the First Gulf War: those who constantly occupied the focus
of media coverage and defined the situation in the Gulf Region acquired “model power”: This
power is not based on the content of what they said, but on the presence and authority -- the
charisma, one might say.” This reasoning might be applied to Turkish television, in which
the “model power” concept covers all national authorities, their supporters or sympathizers
together with tele-power individuals. This orchestra of ideology managers performs the most

sentimental nationalist music day and night for the “model weak on television.
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It has been demonstrated in a study how an event “far away in Nicaragua may result
in ripe political discourse of something entirely different from political contraventions in the
USA (Tveiten, 1992, p.3). The use of a pseudo-event as mentioned before (an occurrence or
event, which is specifically staged for the media such as a press conference, ribbon-cutting
ceremony, ceremonial speech, banquet or demonstration) are the most popular tools employed
to control the news. Messages can be distorted by reporters, editors and producers in several
ways.

Wasburn (1995), in his study on democracy and media ownership puts focus on the
power of the media to inhibit opposition to social order. The following approach supports the

assumption of this paper:

The real power of the media lies, not in their imagined role providing neutral information
for the formation of public opinion, nor in continued investigative journalism to ‘keep
the government honest’, nor in conscious manipulation for sinister interests. The
power of the media lies mainly in the opposite direction - in inhibiting opposition to
the social order, in constraining criticism, in maintaining and repairing social consensus
and generally insuring that information unsettling to a climate of confidence, optimism,
materialism, and consumerism is kept to the minimum

... Party politics, electoral battles, and debates about unemployment, immigration, or
high taxes, are all presented as part of ‘the way things are’: details to be settled
democratically within the system, and not matters which might challenge the very
rationale of the system itself. And we, as citizens, for the most part, accept all of this

(Qualter as quoted in Wasburn, p. 667).

Simon Cottle (1995, pp. 287-288) brings a new dimension to the hegemonic nature
of media news by focusing on the formation of the news format, which is circumscribed and
shaped by wider commercial, political and professional logic. He concludes that news formats
- whether news briefs, news reports, editorials, interviews, studio discussions, or
backgrounders - which follow different rules and conventions of composition and subject
treatment, “undoubtedly perform a profound role in the mediating of public contestation.”
A news format, like a live interview or studio discussion, for instance, can “support a

professionally projected stance of authoritative analysis and rational engaged discussion so
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that in another type of news program, they can be put to work in the service of a populist
ambition which seeks to court audience interest and viewing commitment through the drama
and emotion of a staged “set to’.” This power of the media is best reflected in prime time news

programs.

Studies in the last two decades have researched how news messages are constructed
ideologically and serve dominant social interests (Chomsky, 1993; Schlesinger, 1994). Prime
time news occupies a very important place in the program schedules of TV companies. As
Hellman and Sauri (1994, p.62) put it, audience peak is readily at hand. This reason alone is
enough for TV channels to make this time slot the main arena for competition. Reporting on
Nevruz, in this context, provided a very special laboratory for a study on how television, in
cooperation with civil and military officials, creates a nationalist meta-narrative out of a
festivity.

Coverage of Nevruzin Prime Time Newscasts

According to an ancient Persian calendar, Nevruz is the first day of spring and the new
year (March 22). Its religious meaning comes from ancient times when people worshiped the
sun and fire as the great powers of the earth. After the adoption of Islam, Iranians preserved
this ancient tradition and celebrated Nevruz by making fires and jumping over and dancing
around them in traditional folk clothes. In the course of time this tradition of Nevruz spread
across various Islamic communities in Asia, the Balkans and Anatolia including to Turks. Up
until March, 1996, when TV channels put specific focus on the meta-symbolic meaning of
Nevruz, an ordinary man in Turkey believed that it was a Kurdish Bayram (festival)
celebrated on March 22 with the coming of spring. S/he also believed that the celebration of
Nevruz was a challenge to national unity as related to the Kurdish rebellion. The state,
reinforcing this view, either restricted or forbid Nevruz celebrations all over Turkey for years.

The PKK (Partiya Karkaven Kurdistan), using the official antipathy to Nevruz for the
sake of its own separatist ideology, urged both the armed and civilian sympathizers of the
PKK to revolt on March 22.  Thus, Nevruz became a symbol of Kurdish identity among
Turkish people by a strict and misdirected official ideology. In the course of events relating
to the Kurdish revolt in the southeast, the coalition government felt compelled to soften the strict
ideological stance against Nevruz and gave the first signs of encouraging its celebration all over

Turkey without intervention. In 1996 officials abruptly did a turnabout, claiming that
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Nevruz was a Turkish Bayram as well, taking its root from central Asian Turks. Prior to the
Nevruz celebrations, this view was openly and vigorously promoted through the media, which

behaved as more royalist than the king in reflecting the new state ideology.

Methodology

This study proceeded from a quantitative content analysis of the news broadcasts on
Turkish commercial channels in the period surrounding the Nevruz celebrations (18-22
March). “Quantitative content analysis was developed in part to provide academics with the
means to police the symbolic arenas of a special case. The method tends to skate over

complex and varied processes of meaning-making within texts” (Deacon et al, 1999, p.116).

News broadcasts on the commercial channels analyzed had many features in common
in both form and substance. They all started prime time newscasts by announcing the main
headlines in the first two to five minutes, and they all used moving or static pictures, musical
themes, off-screen announcements and comments from field reporters and studio guests from
time to time. They all aired evening news around dinner time in succession: ATV and Kanal
6 at 7pm, STAR and Kanal D at 7:30 and SHOW TV at 8. They all gave greatest prominence
to national topics.

Rationale of the analysis

Since the technique and style they used in broadcasting news was beyond our scope
of study, it was aimed to reveal if they reported national topics favorably or unfavorably by
putting the main focus on the coverage of Nevruz. Thus, we wanted to confirm our main
theory that the commercial channels, to preserve their positions, increasingly become partners
of the government and more bound to the nationalistic state ideology by constructing reality
on the line of the ruling elite.

In this analysis we predicted that if they reported national topics in favor of the ruling
elite, they would put more focus on presenting Nevruz as a Turkish Bayram in line with
government policy. If the channel reported national affairs unfavorably - in other words,
presented the ruling coalition as unsuccessful in national affairs - it would put less focus on
the new meaning of Nevruz celebrations.

The sample of the analysis
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The sample was based on prime time newscasts of the five commercial channels with the
highest audience size during March 18-22, 1996. The study was carried out over these five
consecutive days from March 18 to 22, 1996, which were deemed significant, as they included
two important topics regarding the nation at large. One was Nevruz Bayram: and the other was
PKK terrorism in West Germany, both of which were considered of vital importance for

the nation as they directly affected domestic affairs.

Because it was assumed that the core of news to be sought was broadcast during the
first half hour of news time, the first half hour of evening news was recorded and analyzed.
the main headlines and the off-screen announcements about the upcoming topics in the course
of newscasts were not taken into account, the actual time analyzed was less than half an hour for
each channel. We made recordings of ATV and STAR news on March 18, 19 and 22; Kanal
D on March 20 and 21; Kanal 6 on March 20 and 21 and Show TV on March 20 and
21. As the recording was made by the author of this paper and some broadcasts overlapped,
the research population was necessarily separated into non-overlapping strata. We should be
candid that practical constraint was the main factor limiting our sampling. We know that
there is always the risk that samples may contain structural biases that might distort the
representative qualities. However, in our case, the population tested was small and we assumed
that any time chosen between March 18 and 22 would allow us to test our main assumption
since almost all the television channels put similar emphasis each day between March 18 and

22 on Nevruz.

The same three days (March 18, 19 and 22) for the analysis of the news of two opposing
television channels, ATV and STAR, were chosen to compare their attitude toward the
government, and related to it, their approach to the Nevruz festivity staged as a pseudo- event
by the government. Almost all the channels analyzed started to broadcast news about Nevruz
between March 18 and 22 with almost the same degree of enthusiasm. Thus, it was assumed
that any day chosen for investigation could help us determine equally well the cooperative
attitude of the channel towards the government.

Coding procedure
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To coordinate the data to be analyzed and make comparisons between the channels of
opposite tendencies (ATV and STAR), we chose to make inquiries about topics narrating solely
Nevruz, topics involving Nevruz, favorable national topics, unfavorable national topics and
peripheral topics. The reason for categorizing the news content in this format was to seek
answers to the following questions: To what extent did each channel put focus on Nevruz? To
what degree did each channel present the economic, political and cultural situation in Turkey

favorably or unfavorably to the existing government?

By answering these questions, we assumed that we could find the level of media-
government alliance in disseminating nationalist messages to the public. To measure the
extent to which certain frames appear in stories that would cluster in such a way as to reveal the
attitude of the channels about Nevruz and the government, we developed the previously
mentioned five categories for news topics. For each category the coder had to answer yes or
no and calculate the duration of time in seconds allotted to the particular segment. Topics
narrating solely Nevruz included news about Nevruz celebrations all over the country and
comments by experts and newsreaders about the meaning of Nevruz. Topics involving Nevruz
were mostly PKK involvement in Germany and the meetings of the National Safety Council,
in which Nevruz was an important topic in relation to national security. Favorable national
topics included news segments portraying the ruling authorities and their supporters as
positive, pleasant, efficient and productive, and their opponents just the opposite either by
ignoring or criticizing them. All the news segments other than those about Nevruz promoted
the present status quo without criticism and Turkey’s justification against her enemies were
evaluated within this group. Unfavorable national topics covered news segments criticizing
the ruling parties and politicians, bringing to the fore social grievances such as shanty towns and
other environmental problems, education, health, the social security system, human rights,
democracy, etc. Finally, peripheral topics included some features like traffic accidents,
murder, science, foreign news, credits, and other national news narrated without any comment
in the course of newscasts. The reason for including the peripheral topics into the research
was simply to calculate the amount of time spared for news in half an hour’s time which did
not directly involve Nevruz. All the non-illustrated segments (mainly featuring instead the
newscaster or a guest in the studio) and moving picture segments (archive films or recorded

moving pictures from the scene) were included in the substance evaluated.
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The classification of prime time news into favorable or unfavorable news coverage was
undoubtedly difficult because we had to focus on evaluating the overall meaning of every
independent news segment as positive or negative. In the study, instead of numbers, we
concentrated on the duration of time (in seconds) devoted to the categorized news content and
we applied to the views of academicians for each news topics until we reached an agreement
in placing them in one of the five categories. We also questioned the general stance of the
channels against the government asking if they were close to, moderately close to,
independent or against the government. This resulted in one hundred per cent agreement
about the position of the channels among the cooperating academicians.

Textual analysis

The second stage of the analysis was to pick up significant announcements and
remarks which reflected Nevruz as a Turkish Bayram. To accomplish this, we chose two
channels (ATV and Kanal 6), which portrayed the government positively, and traced nationalist
messages in Nevruz news. Content analysis is an extremely direct method. It gives answers
to the questions we posed. However, looking at aggregated meaning making across texts, the
method tends to skate over complex and varied processes of meaning-making within texts. In
other words, the method is not suited to studying deep questions about textual and discursive
forms (Deacon et al. 1999, p.117). In our case the selected announcements and remarks
shared many characteristics in common stating or implying messages such as a powerful state,
Turkish identity and ethnic superiority (table 7). Since the evaluation of even a word could
change the total meaning of the news story, we applied to a fourth or sometimes a fifth
academician to come to a decision on the meaning of selected passages.
Coding Reliability

In coding prime time news, there are two main sources of unreliability. Intercoder
reliability measures the coding standardization between independent coders. The second
source of unreliability concerns the relation between the duration of time devoted to Nevruz
stories that present Nevruz as a Turkish Bayram and the devotion of the channel to the

government.

To measure intercoder reliability, the entire sample of television news was coded, and
each coder assessed the sample independently. Percentage agreement between the coders
was calculated for each coding category. This was high for the presence or absence of favorable

or unfavorable national topics and Nevruz stories and peripheral topics (average
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95%). Reliability was also satisfactory for the duration of time devoted to each story (90%).

To arbitrate any discrepancies, a third coder examined and made a judgment regarding them.

To assess the adequacy of the relation between the duration of time devoted to Nevruz
stories that presented Nevruz as a Turkish Bayram and the channel’s affinity to the government,
we randomly selected ten persons from the department of radio and television and asked them
how they assessed the relationship of the channel to the government. A full hundred per cent
of the respondents evaluated the channels’ general positions vis-a-vis the government exactly
the same.

Findings

Asisseenin Tables 1, 2 and 3, STAR devoted the least air time to the coverage of Nevruz
and the most air time to unfavorable national topics, while ATV reacted in just the opposite way.
Correlative analysis revealed that all the channels except STAR devoted the first half an hour
of their newscasts to national topics putting focus primarily on favorable ones. Tables 1, 2,
4 and 6 reveal general tendencies of the commercial channels in dealing with national topics.
ATV and STAR were deliberately evaluated on the same dates to highlight the distinct
difference of their positions towards the government. ATV, having been financially rewarded
by Tansu Ciller, the Prime Minister of the previous coalition government, always took
positions on her side and vigorously supported her during the elections. STAR, on the other
hand, as a profit-oriented organization, could not benefit from the financial favors of the
government and, as a consequence, was in constant economic and legal opposition with the
government. The owner of the channel showed his antipathy towards her by attacking her
personality, wealth and policies fiercely in every news program before and during the elections

even at the expense of the channel’s frequent closure.

The results displayed that STAR was the most critical channel regarding the political,
economic and social climate of Turkey, for which Ciller and her party were blamed.
However, this criticism of the social order should not make us assume that STAR did not
make prolific use of nationalist messages in its news programs; on the contrary, it showed a high
level of concern in military involvements disregarding the Government’s hand in them. As is

clearly seen in table 5, this attitude of STAR, we might assume, explains why it was not
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much interested in giving coverage to Nevruz, which was declared an official Bayram by the

government.

Beyond figures put forth to test the validity of our assumption, our study also involved
extracting some specific discourse indicating each channel’s agreement with the

government’s Nevruz policy.

ATV, for example, went so far as to be the spokesman of the Government by vigorously
announcing on March 18, 19 and 22 the official program and activities related to Nevruz. The
following announcements were made in succession in the evening newscasts on March 18 by
the newsreader, Ali Kirca, who undoubtedly colors the news by playing with words and
making lengthy transitions and subjective sentimental comments. Some of his remarks put
focus on the meaning and importance of the new Nevruz policy of the government: The
State has claimed Nevruz; The Atatlirk Institute of Language and History has taken Nevruz
into its program; The Prime Minister (M. Yi/maz) will celebrate Nevruz in Igdir; The Directorate
of Religious Affairs (Diyanet) has announced that Nevruz is a Turkish Bayram; The national
lottery is conducting a special drawing for Nevruz on March 19; Conferences are to be held on
Nevruz; Posters are being prepared for Nevruz; Tansu Ciller has announced that Nevruz will
be an official Bayram; Kurdish TV will be established; Yellow, red and green (colors of
Kurdish identity) have been Turkish colors from the Goktirks (Central Asian ancestors of

Turks) onward.

Almost identical announcements were made by ATV on March 19 and 22 with similar
enthusiasm. On March 22, the day Nevruz was celebrated, ATV, like all other channels,
broadcast moving pictures of army officers celebrating Nevruz. The Governor, the Mayor of
Igdir and common folk danced hand in hand around a Nevruz fire accompanied by live
Turkish folk music.

All the channels, except STAR, seemingly competed with each other to make prolific
use of Nevruz events in their newscasts. KANAL 6, for instance, which devoted the longest
duration of time to Nevruz stories, made the following announcements on March 21: The
President has started the Nevruz games; The national race for Nevruz has started;

Terorists have lost!; UN observers are surprised to see people performing their traditional
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dances so happily and freely. The police, army and people together danced the halay (a folk
dance, popular among both Turks and Kurds); The Prime Minister celebrated Nevruz in Igdir
with great enthusiasm; Nevruz celebrations are many and merry; etc The key words in the
Nevruz coverage of the five commercial channels can be summarized in a few phrases: “State

authorities”, “national unity”, “brotherhood”, “peace”, “Nevruz fire” and “Turkish Bayram”.

The new State ideology on Nevruz was criticized in a brief commentary on March 20
by Glneri Civaoglu, the commentator of Kanal D. He asked whether we were exaggerating
the matter. SHOW TV, similarly leveled a criticism in an off-screen announcement during
the news program on March 21 made a very significant comparison between the State’s
involvement in religion and Nevruz. The commentator accused the State of interfering in
religion by opening great numbers of Imam Hatip Lisesi’s (schools based on Islamic
education) with the intention of subjecting religion to state control, thereby creating a
fundamentalist religious explosion. It was implied by an extension of the same logic that
taking Nevruz under State control and accepting it as a Turkish Bayram would cause both ethnic
awakening and clash. However, these intellectual criticisms were a few drops in the flood of
praise and did not attract much attention.

As Table 2 reveals, every channel gave more coverage to favorable national topics.
During March 18-22, another common topic besides the PKK was the traffic accident Aydin
Menderes had, which was narrated in detail by all channels in almost a competitive spirit. His
father, Adnan Menderes, the first Prime Minister of a multi-party Turkey and the forerunner
of free market logic in Turkey, had been executed after a military coup on May 27, 1960.
This execution had elevated him to a status of national hero among the central rightist parties.
His son, Aydin Menderes, though he was the MP of a religious party (Welfare Party), which
was largely ignored by the other parties and the media, had emerged as the representative of
deep-rooted nationalist feelings. Thus, his health was at the top of the agenda on all

newscasts.

We have to include President Demirel’s visit to Cairo to solve the water problem between
Turkey and Syria among the significant favorable news stories. He was at the service of
the nation, though ill and tired! Coverage of the Islamic terrorist movement Hamas,
Iranian relations, and in this context, the confession of the murderer of the journalist Cetin Emec

implicating Iran in the murder all presented the Turkish State as well-informed
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and powerful. Turkey’s side in the crisis over Kardak (a mini island claimed by both Turkey
and Greece) Ciller’s charm and fashionable dressing (she was treated like a pop star so that
the number of her admirers were increasing every day!) are all examples of favorable state-
handling. Examination of news substance clearly demonstrated that all the channels

successfully leveled public opinion towards a nationalist context.

The fourth group entitled unfavorable national topics included the following stories:
an injured Ghazi (Moslem veteran of war) failed by the State and a national wrestling champion
living on the edge of poverty (both cases addressed nationalist feelings); the need to reform the
Social security system (implying privatization); the government’s indifference to human
suffering during the flood in Izmir; social grievances like shanty towns, traffic, alcohol and
gambling; environmental problems; the case of torture by the police of young students in Manisa
(especially featured by STAR and SHOW); the death of a young man ignored by the emergency
service of a hospital (SHOW); a 17-yearold thief shot by the police in the back (Kanal 6). As
is seen in table 2, STAR and ATV stand at the two ends of the spectrum in giving prominence
to unfavorable national topics. However, we must make it clear that these criticisms were

involved with ‘what’s and ‘who’s rather than ‘why’s and ‘how’s

Conclusion

The central argument in this paper is to show, although Turkey is not an exception in
cultivating public opinion behind official ideology, the extent commercial television

cooperates with authorities in disseminating state ideology to the public.

To give support to our main assumption that the media is toeing the nationalist line with
the ‘model power’ instruments they own, we made reference first to the role of media
intellectuals in the construction of social reality. Garnham’s thesis that media intellectuals
are split between professional and amateur identities sheds some light on the professional side
of Turkish media intellectuals. In the case we studied they were responsible for creating a
nationalist meta-narrative out of a traditional folk festival. As Garnham puts it, the present
position and mission of media intellectuals derives not from their cooperative role in the
industrial sector, but from their power as mediators between the private and the public in creating

and circulating public meanings to the public. This assumption led us to question to
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what extent media intellectuals yielded to the demands of the industrial sector and the
bureaucracy of the state. Our assumption was that media intellectuals in decision-making
positions invariably tend toward playing the mediator role between the state and private
enterprise, on the one hand, and between the state and the public, on the other hand. The analysis
of Nevruz coverage on Turkish television, though limited, sheds some light on the validity of
this approach. As we have stated before, up to 1996 the objective reality about Nevruz was
somewhat different from the symbolic reality presented by the media in March,

1996.

The relation of State and capital with each other is frequently discussed in
communication studies. “State and Capital can run the entire process alone or jointly, giving
rise to different political and economic systems, depending on how they relate to each other”
(Galtung, 1999, p.21). In light of findings in the study, we must add a new assumption to the
old one. Though the study was a limited analysis of a case and presented a number of questions;
it was possible for example, to single out within the set of findings, the position of ATV and
STAR. We have stated before that their relation with the government differed as favorable
or unfavorable, which was reflected in their coverage of Nevruz. At this point we might ask
which factors in the construction of social reality determined the priority in the given case
study. We found that STAR not only spared very limited air time to the narration of Nevruz
as it was staged by the government and state officials on the media, but also made no specific
comments on the new meaning of Nevruz. ATV, on the other hand, having previously formed
close relations with the government (in both economic and political senses), played its part
successfully in toeing the government’s line and reconstructing a new nationalist meaning out
of the folk festival. The other channels; Kanal D, Kanal 6 and Show TV, having no significant
problems with the government, broadcast Nevruz celebrations in parallel with the new policy by
putting emphasis on nationalist feelings.

Though it is beyond the scope of this paper to discuss the effect of economic factors
manipulating the media in constructing social reality; in the light of the limited findings we
put forth, we are firmly convinced that financial pressures on the media are so imperative they
affect and fashion policies even on the most crucial nationalist themes. By giving less
coverage or making no comment on the new meaning of Nevruz, STAR implied an enmity
against government because the Nevruz celebration was merely a new strategy of the

government to restore Turkish identity over Kurdish identity.
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The present analysis relied on quantitative content analysis of five commercial channels.
In this regard, considerable evidence, however limited, provided at least reason to make some
assumptions about the power of media in constructing social reality. We assume that our
findings provide some light towards understanding the social construction of reality approach,
the new mission of media intellectuals, and the determinants in news selection and presentation.
Galtung (1999), in his article arguing the interaction among State, Capital, and Civil Society
concludes that a healthy society depends on a balanced interaction among the three. “The media
can do much to stimulate that dialogue by making information publicly available and by
giving representatives of the three pillars space and time to state their views.” (p.11). In
our case, it is clear that when precise nationalist themes are concerned, State and Capital

close the way to transparent dialogue in the media.

In the years up to 1999, not surprisingly, television channels continued to narrate Nevruz
within the same nationalist context. This attitude of the channels abruptly and dramatically
changed after Abdullah Ocalan, founder and leader of Partiya Karkaven Kurdistan
(PKK), was caught and arrested on February 15, 1999, in Nairobi, Kenya. For the last four
years (2000-2004) television channels have been covering Nevruz as an ordinary national
festivity without taking pains to disseminate vigorous nationalist messages to the

public.
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Table 1

Duration of Time (in seconds) Devoted toTopics by Five Commercial Channels on March

18-22,1996
ATV STAR Kanal D Kanal 6 SHOW
Date 18,19, 22 18, 19, 22 20,21 20,21 19,21
Topics narrating solely Nevruz
1207(402.5)* 212(70.6)* 515(257.5) 1530(765)* 537(268.5)*
Topics including Nevruz
588(196)* none 74(37)* 237(118.5)* 631(315.5)*
Favorable national topics
2154(718)*  2166(722)* 1313(656.5)* 485(242.5) 977(458.5)*
Unfavorable national topics
292(97.5)*  2418(806)* 1410(705)* 855(427.5)*  798(399)*
Peripheral topics
660(220)*  262(87.5)* 237(118.5)* 350(175)*  402(201)*
Total duration of time
4901 5058 3549 3457 3345
(1633.6)* (1686)*  (1774.5)* (1728)* 1672.5)*

* Average duration of time in seconds per day
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Table 2

Broadcasting A Festivity Without Offending The Other

Average Duration of Time per Day (in seconds) Devoted to Total Favorable National

Topics, Plus Nevruz

ATV 1316.3
Kanal 6 1126
Show TV 1042.5
Kanal D 951
STAR 792.6
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Table 3

Average Duration of Time per Day Devoted to the Coverage of Nevruz

In seconds In %
KANAL 6 765 42.2
ATV 402.3 24.6
SHOW 268.5 16
KANAL D 257.5 145

STAR 70.6 4.1
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Table 4

Total Duration of Time (in%) Devoted to News Topics per Day
(ATV, STAR, KANAL, SHOW TV)

Topics narrating solely Nevruz 33.3
Topics including Nevruz 12.5
Favourable national topics 52.8
Unfavuorable national topics 45.9

Peripheral topics 30
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Table 5
Total Duration of Time (in%) Devoted to News Topics per Day
(ATV, STAR)

ATV STAR
Topics narrating solely Nevruz 24.6 41
Topics including Nevruz 11.9 0
Favourable national topics 43.9 42.8
Unfavuorable national topics 5.9 47.8
Peripheral topics 13.4 51
Table 6
Duration of Time (in%) Devoted to Topics per Day
( Kanal D, Kanal 6, Show TV)

Kanal D Kanal 6 Show TV

Topics narrating merely Nevruz 145 44.5 16
Topics includig Nevruz 2 6.8 18.8
Favourable national topics 36.9 14 27.4
Unfavuorable national topics 39.7 24 23.8
Peripheral topics 6.6 10.1 12
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Table 7

Presentation of Nevruz

ATV Anouncements

» State has laid hands on Nevruz (poweful state)

e Atatirk Institution of Language and History has taken Nevruz into its program
(Turkish identity)

e The Prime Minister will celebrate Nevruz in 1gdwr (Turkish identity)

« Director of Religious Affairs announced that Nevruz is a Turkish Bayram ( Turkish —
Islam Identity)

e National Lottery is making a drawing for Nevruz ( Turkish identity)

e Conferences are to be held on

Nevruz ( Turkish identity)

e Posters are being prepared for Nevruz (Turkish identity))
e Nevruz will be an official Bayram (Turkish identity)

e Kurdish TV will be established (democratic Turkey)

e Yellow, red and green are Turkish colours from Goktiirks on (Turkish identity)

KANAL 6 Announcements

e The President started the Nevruz Games (Turkish identity)

» National Nevruz Race started (Turkish identity)

e Terorists lost! (powerful Turkey)

e UN observers are surprised to see people performing their traditional dances so freely
and happily(democratic Turkey)

e The Police, army and people together performed halay (Turkish identity)

e The prime Minister celebrated Nevruz with great enthusiasm (Turkish identity)

» Very many happy Nevruz celebrations (Turkish identity)
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MOTIVATIONS FOR ATTENDANCE AT COMMUNITY FESTIVALS

Feriha DIKMEN?2

ABSTRACT

The aim of this study is to investigate the factors that that motivate people to attend
community festivals. It is important to come up with the different factors that drive people to
attend. In this way, the organisers would plan ahead to target more people to attend by fulfilling
their needs and demands, sometimes through customization, in order not only to satisfy but
delight them because delighted people are more likely to attend in the following years finally
becoming loyal visitors of such festivals. In this research, Streatham festival was used as a
case study and primary research was conducted by means of a survey of 100 visitors to
the festival. The results were analysed using the Factor Analysis, ANOVA and t- tests. Four
most important components were derived from the Factor Analysis which are: family
togetherness, relaxation, curiosity, and exploration. The relaxation factor was the most
significant. In addition, statistical tests conducted confirmed the reliability of the study. Also,

there were no demographic factors playing any vital role on attendees.

Key words: events, community festivals, motivations, push-pull factors, external-internal

drivers

2 Ogr. Gor. Feriha Dikmen, Girne Amerikan Universitesi, ferihadikmen@gau.edu.tr
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Introduction

Getz (1993), points out that festivals and special events play an important role in
people’s lives because they involve significant activities, provide spending outlets for locals
and visitors, and enhances local community’s image. Through the study of event literature, it
is possible to understand that events have impacts on the area in which they are held.
Community Festivals provide an opportunity, during which people can celebrate and positively
promote what a community represents. These festivals attract people from other communities,
where a social event takes place, so people come and enjoy themselves. Festivals supply
visitors the opportunity to observe how the home communities entertain themselves in their
traditions, cultures and how this affects the society. This study will examine community
festivals, based on deep examination of consumer behaviour in this particular area. Therefore,
identifying and focusing on the motivational factors such as the internal and external
influences, push-pull factors which are related to reasons why people attend community

festivals and what motivates them to go there will be discussed in this study.

Finally, according to Crompton and McKay (1997), research on motivation is very
important. The main reasons would include: it gives room to improve products and services
in the future and it is related to the satisfaction level which is an important determinant of
peoples’ attendance. These issues would become more significant as the competition in the
festival market increases. Unlike other kinds of events such as sporting events, music
festivals, or Hallmark events, community festivals have not been studied so widely and
therefore this study is necessary. Consequently, a case study approach will be used in this
case and Streatham festival is the chosen one. Streatham Festival, founded by Mel Larsen
with help from the Streatham Town Centre and the Hillside Gardens committee, started in
2002 as a voluntary organization. At the start, the festival attracted around 700 people and
9000 people by 2011 (Goffe, 2012).

Literature Review

Theories of Motivation
One of the most well known theories concerning motivation was developed by
Maslow who suggested that, the individual has certain needs like food and shelter to end up

with the self-esteem type of motivation and goals and is motivated by them with varying degree
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of importance (Evans, 1996). In other words, one need usually appears after the prior need is
satisfied (Maslow, 1943). Yet, Maslow (1987) stated that individual behaviours could satisfy
more than one need. Maslow (1987) claimed that people have five kinds of needs, which
are related to each other in a hierarchical form. The basic needs hierarchy (from lowest to
highest levels) consists of: Physiological needs, Security needs, Social/Safety needs,
Esteem needs, and Self-actualisation needs. Organizations can use Maslow’s Hierarchy of
Needs to understand what motivates people in order to perform better in the future (Maslow,

1970). Finally, Maslow distinguished the growth need of self-actualization. In other
words, he named two new levels of the needs below the self-actualisation and one after it
(Maslow, 1971). Therefore, the fifth need in the pyramid is replaced by the Cognitive Need
which is to know, understand and explore. This is followed by the Aesthetic Need which
includes beauty, order and symmetry. Next is the Self-actualisation which is to identify an
individual’s potential and self-fulfilment and finally the last need is the Self-
transcendence, created in 1990, which implies the need to connect to something beyond
one’s ego or to assist others to understand their potential and reach their self-fulfilment.
Although Maslow identified the ‘Cognitive’, ‘Aesthetic’ and the *Transcendence’, he did not
add them in his hierarchy of needs. Finally, Maslow in 1954 once wrote: “A musician must
make music, an artist must paint, a poet must write, if he is ultimately at peace with himself.
What a man can be, he must be.” Although Maslow’s hierarchy of needs is one of the well
known in theory, in practice some contradictions exist. At any given moment, different people
are likely to be striving to fulfil different need levels (Hofstede, 1980). This is because
individuals have different personalities that affect their attitudes. For example, while some
people have to follow from the basic level of needs, others do not necessarily track the
specific order. This presents a problem for managers because the sequence of the level
of needs is unpredictable, for instance, when each attendee has a different hierarchy of
needs, how would a manager provide motivators for all his/her attendees? Consequently, it
is important for the organizers to understand each level of the attendees’ needs in order to
continue satisfying them. Furthermore, there is evidence that contradicts the order of
needs specified by model. Hofstede (1980) believes that people with different
backgrounds and in different situation may have different hierarchies of needs. Dann,
(1981); Iso-Ahola, (1980) stated that people behave in a certain way either biologically or
psychologically to satisfy their needs and wants, which describes the process of motivation.
Each need requires different steps to be achieved; therefore individuals may have distinct
attitudes to fulfil their goals (Pearce, 1982). Consequently, it is important to understand that
the needs are pursued by each attendee. A manager in order to motivate an attendee must
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recognize the needs level at which the attendee is operating, and use those needs as levels of

motivation.

Adaptations of Maslow’s Theory

In this part, an overview of the most relevant theories of motivation will be presented in
the context of tourism and the hospitality industry, i.e. Dann, Crompton and Iso-Ahola. This
is believed to be important due to the fact that the event discussions draw on tourism theories
due to the connection existing between events and tourism in general. In addition, Dann
(1981) and Crompton (1979), according to Park et al., (2008), state that the pull factors are
external drivers that are stimulated by the object, product, or destination (e.g., weather,
landscape) and encourage the traveller to visit a specific target; the internal drivers are push
factors based on the psychology in nature (e.g., the needs for escape from routine life, status)
and create the want to travel (Scott, 1996). Moreover, pull factors are linked to many aspects of
motivation such as situational and cognitive (Yoon and Uysal, 2005) and may in turn
arouse and reinforce the push factors (Dann, 1981; McGehee et al., 1996).

On the other hand, according to the Iso-Ahola (1982) model, there are two major motivational
factors influencing consumers’ behaviour that include ‘escapism’ which is when leaving the
everyday atmosphere is needed and ‘seeking’ which is the need to obtain psychological rewards
through travel. Iso-Ahola’s (1982) escape-seeking dichotomy is related to the concept of push-
pull factors. These aspects are similar to the general categories to the push (escape) and pull
(seeking) forces which were suggested by Dann (1977, 1981) and Crompton (1979). To run away
and search for motivations have both personal and interpersonal dimensions. For instance,
escaping from the daily life routine due to personal problems is common among consumers
(personal dimension) or interpersonal life arising from problems with friends or colleagues
(interpersonal dimension) By doing so, the consumers can learn about other cultures (personal
rewards) and socialize at the same time (interpersonal rewards). There are different types of
motivations: extrinsic (outside the person) or intrinsic (inside the person) which can be further
grouped as physical, mental (e.g., cognitive, affective,) or spiritual. Improving the Iso-Ahola
(1982) framework would mean interpreting the pull forces in terms of intrinsic values, while
the earlier pull reasoning are related to the pull appeal rather than social-psychological needs,
such as “the specific attractions of the destination which induces the traveller to go there’” (Dann,
1981 p.191)
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Maslow’s hierarchy of needs represents the general motivational theory and it was
adapted and improved by other researchers. Therefore, the majority of industries follow this
hierarchy in one way or another to try to motivate people to participate in events. The
order of satisfying the needs may differ but the main theory remains in place. People’s wants
and needs are unlimited. Therefore, people carry out different choices of needs depending on
their priorities. People are influenced by a range of different factors which include the
demographic, cultural, socioeconomic, geographical and psychological in their approach to
achieve their goals (McClelland et al., 1953). Although there may be different interpretations
to motivational factors, they all lead to the same conclusion: Motivation is the prerequisite key
in order to achieve one’s aims and objectives. General theories of motivation, whether Maslow’s
or others, conclude in the same way that people are motivated by different factors and
motivation plays a vital role in fulfilling the goals. This study will be carried out on a
community festival, specifically the Streatham festival and therefore the motivations that drive

people to such festivals are discussed below.

Motivations for Attending Events

In the early 1990s, an entire global industry of festivals and events evolved and
developed (Bowdin et al., 2006). Festivals are forms of cultural celebration that have a particular
theme; they involve a community and attract visitors (Getz, 2005). Festivals can have
different topics, including music, the celebration of a particular location, the celebration of the
arts, (Bowdin et al., 2006). One of the most important characteristics of festivals is that they
bring cultural experiences to residents of the cities where they take place as well as to the
visitors to those places. Therefore, it can be seen that this exploration of cultural experiences
motivates people to share and learn more. From the tourism attractions, it was shown by Park
et al., (2008) that festivals are the most rapidly growing events in the leisure time industry.
Different types of festivals increased in size, stage, and became global. This new vibe has

been added to tourism where Getz (1991) calls it festivals.

It is very important to understand what motivates people in order for the organisers to
plan efficiently, and be able to develop a good marketing program of any festival (Getz,
1993). Crompton and McKay (1997) realize that successful festivals are a result of good STP
(segmentation, targeting, positioning) where segmenting the market, choosing the target market

and promoting the festival are the key for long term success. Crompton (1979) and Iso-Ahola
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(1982) developed a piece of work to derive the drivers of visitors, whether first- time or repeat

to festivals. In the content of tourism, Garner (1993) found that the main tourism motivator
is being faced with a kind of annoyance in their equilibrium that pushes people to travel to feel
satisfied. Thus, running away from day to day activities was needed to re-balance the
equilibrium and this was classified as either a push or a pull motive, as Crompton (1979)
described. However, even if running away from the day to day activities was an important
motive, it cannot be considered as the only factor that drives people to attend festivals or
special events. A number of needs are satisfied when individuals attend festivals for example
as Crompton and McKay (1997) mentioned also. An interesting finding by Iso-Ahola (1982) is
the concept of ‘optimal arousal’ which can be discussed in the context of festivals. This is to
say, the more a festival is original, the greater the probability for optimal arousal.
Consequently, each individual is different than the other and hence, a number of different
events or festivals are carried out to attract almost everyone and give them a memorable
experience. Narrowing down from general tourism motivations, some research has been
carried out to recognize what drives people to attend festivals (Refer to Table 1.1). In addition
to the four motivational factors found by Bowen and Daniels (2005), the motivations were
divided into four clusters: *“Just Being Social,” “Enrichment over Music,” “The Music
Matters,” and ““Love it All”’. Attendees who belonged to the first category scored the lowest
in the three factors. On the other hand, the ‘enjoyment’ factor was included in each of the
“Spend time with your family or friends,” “Experiencing non-musical attraction,”” and “Party
and have fun.” Furthermore, Bowen and Daniels (2005) wrapped up that to some attendees,
music was not very important and attracted a small crowd and, therefore, future festival
organizers should take this information into consideration in order to offer a better atmosphere
both for music and non music lovers which would result in an increase the number of visitors
to the festivals. Other than questioning attendees Kim et al., (2002) studied surveys answered
by festivals and event organisers to derive the attendees’ motivation to attend such festivals. In
addition, a study of visitors was carried out by Van Zyl and Botha (2004) while sampling
local festival attendees. Although there was a difference in the sample size, in both surveys, it
was deduced that one of the visitors’ reasons to attend was to socialize whether by meeting
their friends or meeting new people. Finally, Kim, et al., (2006) established that motivations
related to family togetherness and socialization influenced the most during festivals. Table 1.1
represent a few of the motivational forces according to some of the following researchers and
the festival in different countries internationally.
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Table1.1

Motivations For Attendance at Community Festivals

Review of Festival Motivation Research

Researchers

Site

Motivational Factors (Ranked

Highest to Lowest)

Uysal, Gahan, & Martin (1993)

Crompton & McKay (1997)

Formica & Uysal (1998)

Nicholson & Pearce (2001)

Kim, Uysal & Chen (2002)

Traveller’s Rest County Corn
Festival in South Carolina (USA)

Fiesta San Antonia (Texas, USA)

Spoleto Festival, Italy

Four special events in South Island,
New Zealand

Commonwealth of Virginia event

organizers (USA)

Escape, Excitement/Thrill, Event
Novelty, Socialization, Family

Togetherness

Cultural Exploration, Novelty,
Regression, Recover Equilibrium,
Known-Group Socialization,
External Interaction/Socialization,

Gregariousness

Socialization and Entertainment,
Event Attraction and Excitement,
Group Togetherness,
Cultural/Historical, Family

Togetherness, Site Novelty

Visitors to all events cited:
Socialization, Novelty, Escape,

Family

Social/Leisure, Event Novelty,
Escape, Family Togetherness,

Curiosity

I ha ( I ional ival i
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(South Africa) Novelty, Community Pride,
Socialization, Escape, Self —
esteem; Information and
Marketing, Food and Beverages,

Entertainment, Transport

Source: Adapted from Wooten and Norman (2008)

As seen above, although there were many motivational factors depending on each
festival and researcher, in the end they all converged to very similar motives. The only
differences that would appear were the factors of motivation directly related to the type of
festival. Furthermore, physical, social, and personal needs were three categories of essential
needs that festivals have to meet with, according to Getz (1991). This was clearly derived
from Maslow’s (1943) hierarchy of needs but specifically related to festival motivations. These
drivers influence the consumers’ decisions psychologically. Iso-Ahola (1989, p.269) agrees that
they are “dialectical forces’ that affect people in two directions either to search for leisure or to
run away from it. This escape-seeking model explains how people are affected by forces to
look for new forms of motivation and run away from existing ones. McDonnell et al., (1999),
besides Getz (1991), provided some factors including: social motives, organisational motives,
physiological motives and personal motives. Each idea will be explained separately in the
following paragraphs. Beginning with the social motives, it is the chance to socialise and feel
the belonging to the community during a festival. Each attendee is aware of the social motives
and some of the attendees would like to become volunteers at the festival. In addition, the
organisational motives that include the need for prestige or recognition as have participated at
the festival. For example, people would appreciate the status related to attending an event such
as the Olympic Games. The organisational motives also include sponsoring and some
community support. For instance, organisations taking part in the event would be supporting
the community through their enthusiasm and commitment. Furthermore, the desire to relax
depending on the type of festival is what the physiological motives consist of. Entertainment,
food and beverages should be present at a festival to meet the expectations of the attendees.
Finally, the personal motives are different depending on each attendee. For instance, escaping

from day life routine or to satisfy an aim will vary for
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different attendees. The four categories of motives above derived by McDonnell et al., (1999)

are presented in Figure 1.1

Figure 1.1 Motives for attending an event

Social Motives
Social interaction
Community spirit

Good deeds

Organisational Motives
Status or recognition
Sponsorship or
community support

Physiological Motives
Relaxation Exercise
Eat, drink and be entertained

Personal Motives
Seeking new experiences
Fulfilment of ambitions

Source: Adapted from McDonnell et al. 1999.

The above theories that drive people to attend events, besides its connection to
tourism as it draws people from the city outside the festival, are linked to Maslow’s hierarchy
of needs in a way. For example, McDonnell (1999) and Getz (1991) adapted the same main idea
from Maslow but stated it in a different manner. This is why Maslow’s hierarchy of needs
remains the common motivational concept while others altered in the sequence with which the
needs were satisfied according to their specialty. For instance, in Figure 1.1, the third level of
motives included the physiological needs such as food and water whereas that need was placed
at the bottom of Maslow’s Hierarchy. This is also the reason behind the
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different people being motivated by different drivers. In addition to explaining the motivational

drivers to attend festivals, some internal and external influences need to be considered to gain a

better understanding.

Internal and External Drivers of Festivals

As it has been stated out before, this study will point out some of the internal and

external influences on attending a festival. Consequently, according to Bowdin et al., (2006),

these influences can be described as follows:

External Influences

Family and household influences, such as the wishes of children, often include the
free time behaviour of parents. The need for family cohesion and building family ties
is a powerful free time motivator for many people. It explains why the large numbers
of children and parents congregate at agricultural shows around the UK, for example,
the Great Yorkshire Show. Many festivals focus on children’s entertainment for this
reason.

Reference groups are those groups that influence the behaviour of individuals. Groups
in close contact with individuals (peers, family, colleagues and neighbours) are
primary reference groups and who have less reference frequent contacts are called
secondary groups. A typical example of a reference group is a nuclear family or group
of young people enjoying themselves at a festival can be a persuasive communication
strategy when those groups represent the festival target’s market.

Opinion formers or opinion leader are those people within any group whose views are

about events and leisure experiences are sought and widely accepted.

Neal, et al., (2002, p.22) suggest another external influence: Culture. They explain

that culture includes the ‘information, values, arts, ethics, laws, traditions and some other

capabilities and customs obtained as a member community’.
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Internal Influences

A range of internal influences also affect consumer decision making about events as Iso-
Ahola (1980) claimed. These influences include perception (how we select and process
information), ‘learning and memory, motives, personality traits and consumer attitudes.’
(Bowdin et al., 2006 p.195). People can have different personalities, such as introverted and
extroverted, although the effects of personality on consumer choice are difficult to measure.
However, it can be assumed that festivals that celebrate adventure or sporting prowess for
example, will attract participants with ‘outgoing’ personalities. Having an awareness of
particular personality characteristics among event consumers can help marketers to fine tune
their strategies. A body of empirical research on motivators for event and festival attendance
has emerged since 1990s (Bowdin et al., 2006).

Moreover, theories which are expressed by Axelsem and Arcodia (2004) can give a
clearer understanding on motives in this specific field, which are:

1. The needs achievement hierarchy- where a theory from Maslow’s original hierarchy
explains how the change of motives depends on each level of need which is about the
satisfaction of physiological through to self-actualization.

2. ‘Push’ and ‘pull’ motives- which explain forces of push factors towards an event,

where pull factors draw people away from it.

According to Uysal and Jurowski (1994), there exist a relation between pull and push
factors. Going through a tourism experience can be a way of rebalancing oneself after an
individual has felt certain psychological needs. Attending an event or a festival and satisfying a
need is the minimum requirement of people. These influences on the people are also called:
push factors as Dann (1977) stated. Some internal drivers of motivation include: escape from
daily life routine, leaving a status behind, keeping distances from huge crowds as Botha,
Crompton and Kim (1999) claimed. A close relation to the push factors are the theories of
Maslow’s (1954). These push factors help organizers to recognize the decisions made by
attendees hence, ‘demand-side’. On the contrary, pull factors are associated with the drivers that
apply a ‘pull’ on the people after having achieved their goal, in other words, on the supply-side.
Examples of ideas considered as pull factors consist of: recreational activities, events, festivals
and any entertainments opportunity. While a combination of pull factors are needed to satisfy
individuals, others may achieve their goal through one resource.
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3.

Intrinsic motivates for leisure- which is a theory linked to ‘push’ and ‘pull’ motives
where people look for a change from their routine plan and intrinsic personal and

interpersonal rewards from visiting other environments.

In addition, there is a set of general motivates for attending festivals, as presented by

Axelsem and Arcodia (2004). A summary of these motives for festival attendance that appear

are:

External communication- meeting new people, being with friends and socializing in a
famous group.

Family togetherness- seeking the chance to be with friends and doing things together
to create better family cohesion. Also Kim et al., (2006) found motivations related to
family togetherness and socialization to be most influential in festival attendance.

Run away from daily life, as well as recovering equilibrium- getting away from the
regular demands of life, having an option from day by day routine and recuperating
from life’s stresses.

Learning about or exploring other cultures- gaining knowledge about different
cultural practices and celebrations.

Excitement or thrills- doing something because it is motivating and thrilling.

Event novelty/ability to regress- experiencing recent and dissimilar things or attending

a festival that is unique.

These motivators have been found in most festival studies and also among visitors of

events and exhibitions. In the following paragraphs, case studies are provided and

conclusions of each are compared. According to Dodd (2006), there are three categories of

data that researchers use to explore motivations. These include: demographic data,

psychographics and lifestyle characteristics. This is carried out to be able to distinguish the

motivational factors by market segmentation as well as the event attitude characteristics

(Formica and Uysal, 1996 cited in Dodd 2006). The results of the event studies have become

very significant to marketers and the trend of using them has been noticed. Backman, Uysal

and Sunshine (1995, cited in Dodd 2006) carried out a study testing the demographic

attributes and the motivations of event attendees. Their study recognized four important event
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motivational components including family, excitement, socializing and relaxation. The results

showed that the family and socialising were the most important components.

In addition, Uysal, Gahan and Martin (1993, cited in Dodd, 2006) also carried out a
study on event motivations and came up with five components that consisted of escape,
socialising, family togetherness, excitement and thrills and event novelty. However, the research
concluded that there were no significant differences between demographic variables (age,
education, marital status and income) and the five components above with the exception of the
marital status and the family togetherness factor. Also, Formica and Uysal (1996, cited in Dodd,
2006) obtained five components for festival motivations: excitement and thrills, socialisation,
entertainment, event novelty and family togetherness and made a comparison of these among
residents and non-residents. The results concluded that resident visitors placed more
significance on socialisation while the outside visitors were motivated more by entertainment.
The last example of carrying out festivals in Dodd (2006), Lee (2002) compared the
motivations of festivals between home visitors and foreign visitors. The most important
components included cultural exploration, family togetherness, escape, novelty, external group
socialisation, event attractions and known group socialisation. The results showed that foreign
visitors placed more importance on cultural exploration, novelty, event attraction and external
and known group socialisation than home visitors. Moreover, Uysal et al., (1993) illustrated
the motivational forces driving people to a county Corn Festival in South Carolina. Out of
the numerous motivations studied, only five were the most common:

‘escape’, ‘excitement/thrills’, ‘event novelty’, ‘socialization” and ‘family togetherness’.
Regarding the family togetherness, the forces were stronger among the married people than
the single. And the older populations visited it for loyalty and therefore were placed in the
‘event novelty’ motivation. Finally, the demographic factors did not affect the population
attending. Furthermore, after Formica and Uysal (1996) studied the Umbria Jazz Festival in
Italy, they concluded that the results were demographic. Different motivational factors were
determined among two groups of attendees: residents and non residents. It was shown that
people who lived in the area of the festival attended to socialize mainly whereas the people
visiting from outside the community festival area attended for the reason of entertainment.
Moreover, another study by Formica and Uysal (1998) identified the different attitudes,
motivational and demographic drivers of the attendees of the Spoleto Festival in Italy. The

conclusion was focused on two types of attendees: the excited and the moderates. It was
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shown that the older married and wealthy people were the enthusiastic attendees while the
younger with lower salaries represented the moderates. The above were different examples of
festivals taking place in different countries to show the distinct levels of motivation that
people have and to be able to study their evaluation in order to become more successful in the
future. Therefore, as well as the common motivational factors, past experiences are also
important in studying the visitors’ attendance to such festivals. From a tourism point of view,
examining the previous experiences gives the festival planners new ideas to help motivate not
only the first-time visitors but also the return visitors. As it is known, that maintaining the
old, loyal customers is more vital and cheaper than gaining new ones (Wooten and Norman,

2008). From studying the past experiences, it was shown that the first time visitors were
interested in the activities and adventures; whereas, the return visitors were interested in the
deeper meaning, and the significance of the activities of the festivals. In some cases, people
were motivated to socialize with other individuals. In other cases, people found motivation
related to family togetherness and bonding (Wooten and Norman, 2008). Some research has
found that many new and old visitors return the following year but the majority are the local
citizens who attend for the reason of loyalty (Getz, 1991). Looking at the situation from a
touristic point of view, individuals’ past experiences influence their attendance in the future
events. Therefore, attendees’ past experiences must be studied in order to maintain similar
good standards over the coming years. Crompton and McKay (1997) studied the reasons behind
carrying out festivals. They assumed that motivation is the main issue in recognising why
people attended such festivals and their level of their satisfaction after attending. It is clear
that the motivation to attend festivals comes from both internal and external factors. However,
many of these studies tend to focus on major festivals and events and there is insufficient
research on smaller community festivals. Therefore, this research seeks to investigate the
motivations for the attendance at one of the community festivals in UK which is the Streatham
community festival. Event organizers use the help of various marketing mix to attract visitors.
A community festival organizer must understand the reason why people attend and therefore
by highlighting such key components of the festival, a marketing campaign can be carried out
to motivate more people to visit the place. Marketing is very essential in modern day’s time
due to the competitive world where you find so many festivals taking place simultaneously at
a given time within the close proximity of the area. Consequently, proper marketing techniques
help in distinguishing a festival from the others. A clear marketing communication campaign

helps the community festival visitor to plan
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what he/she wants to attend and gives him/her a proper guideline to what to expect from the
event. This also helps in avoiding any dissatisfaction among visitors in terms of not meeting
the desired expectations from the event because of improper communication through the
campaign. Hence a proper study of the marketing mix before planning the campaign is very

essential to see the motivational levels among the visitors is always maintained high.

Analysis of Findings
Profile of Attendees for Streatham Festival

To begin with, the demographic information of the respondents was gathered and studied
to be able to provide the basic information that will support the findings. The demographic
factor is divided into the following categories: gender, age, and marital status, level of
education, occupational status and residency. Each division is analyzed in the
following paragraphs.

Gender

Among the 100 attendees, 61% were female and 39% were male. The attendance of
the festival consisted of a larger percentage of female attendees compared to the percentage
of male attendees.

Age

Concerning the age of the sample, 16% were between 18 and 24, 17% were between

25 and 29, 26% between 30 and 34, 17% were between 35 and 39 and 24% were above 40.

Generally the audience were mostly young since the majority (59 %) were under 35 years old

Marital Status

Regarding the marital status of the sample, it can be seen that most of the attendees
either attended single or with their partner, 39% of the sample being single and 33% being
with their partner.

Level of Education

Looking at the different levels of education of the sample, 16% were High School or
Less and Community College attendees, 12% were of Associate Degrees, 33% obtained
Bachelor Degrees, 19% of Masters Degrees and 4% with a Doctor’s Degree. Generally

speaking, the attendees of this festival most seem to be educated.
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Occupation Status
Regarding the occupation status of the attendees, it can be seen that most of the attendees

were either employed (%68) or students (%15).

Residency
Regarding the residence of the attendees, the percentages of local (%51) and outside (%49)

attendees were nearly equal.

Outside Visitors
Looking at the outside visitors (non-local Streatham visitors) only, the highest attendances of
outside visitors were from Croydon, Wallington, Sevenoaks and Balham (Refer to Table 1.2)

that are geographically close to Streatham.

Table 1.2 Main areas of high outside visitor attendance

Frequency Percent Valid Percent Cumulative
Percent
Croydon 7 7.0 14.3 42.9
Wallington 6 6.0 12.2 16.3
Sevenoaks 5 5.0 10.2 28.6
Balham 6 6.0 12.2 83.7

Festival Attendance
Concerning the festival attendees of the sample, the major part included the 59% of the attendees
visiting for the first time. This is logical since the majority of the attendees, as seen from above,

were young.

Factor Analysis
In this study there are different motivational factors and therefore, this is the reason why
factor analysis is carried out. A list of 19 items was distributed to the attendees asking them
to identify the degree of importance of attending the Streatham festival on a Likert scale of 1

to 5, 1 being very important and 5 being not important at all. After carrying out the factor
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analysis, two items (enjoy the food and interest in the performance and activities) did not load
highly on one component therefore, they were excluded from the analysis since they were not
theoretically compatible with other items. Therefore, 17 items were left. The four top ranked

items were family togetherness, curiosity, relaxation and exploration.

KMO and Bartlett's Test of Sphericity
To measure the suitability of the data collected and to be analyzed by factor analysis, Kaiser-
Meyer-Olkin (KMO) and Bartlett’s test were the first techniques employed. KMO measures the
adequacy of the sample while Bartlett’s test measures the sphericity. This ensures that strong
relationship/inter-correlations exist among the items in the scale before factor analysis was
carried out. KMO value of this survey was 0.78 which is higher than the minimum required
value of 0.6 while the Bartlett’s test which should be less than 0.05 to be significant is 0.0 for
this survey (Pallant, 2005). Hence, factor analysis can be carried out on the data collected.
Principle component analysis was done to determine the total variance explained by each
item on the scale and to identify the underlying components which most explain the variability
of the pattern of correlations. The extracted communalities shows that most of the items in the
scale have a high loading on one component which indicates that variance in these items
are strongly explained by the underlying components obtained from factor analysis and
hence can be used in the analysis. To establish the number of factors or components to remove,
some information that is offered by the output should be taken into account. Using Kaiser’s
criterion, it was interested only in components that have an eigenvalue above 1. To identify
the number of factors that meet this criterion, it needs to look and scan down the factors in the
Total Variance Explained table. The analysis shows that four underlying components explain
63% of the variance in the whole data (Table 1.3). This can also be seen from the scree plot in

Figure 1.2.
Table 1.3 Summary of the Factor Analysis Results

Total Variance Explained

Rotation Sums of

Squared
Initial Eigenvalues Extraction Sums of Squared Loadings Loadings®
% of % of
Component | Total Variance Cumulative % Total Variance | Cumulative % Total
1 5.501 32.357 32.357 5.501 32.357 32.357 4.027
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Extraction Method: Principal Component Analysis.

Figurel.2 Scree Plot representing initial Eigenvalues

Eigenvalue

‘1\9—«.

Scree Plot

B “'——G—e-q__‘_1
-
S ———

Cempenent Number

Looking back at the SPSS output, the Component Matrix is the final table that needs

to be considered since it provides the un-rotated loadings of each of the items on the four

components. By default, SPSS employs the Kaiser criterion that holds all the components that

have eigenvalues larger than one. It can be shown from this table that most of the items

loaded quite strongly (above .4) on the first components and three items load on the second and

third component and two items loaded on the last component. The rotated four-factor solution

that is provided in the Pattern Matrix table should be taken into account before finalising the

decision about the number of factors. This shows the items loading on the four
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factors with seven items loading above .3 on Component 1, four items loading on Component
2, 3 and 4. According to Pallant (2007) it must be loading three or more items on each
component and therefore this solution was the most favourable. As mentioned above, four
components were found as a result of factor analysis. These were: Family Togetherness,
Exploration, Relaxation and Curiosity. The relaxation factor (M=2.30) being the most important
to the Streatham festival, included going out for a good day (M=1.95), to relax (M=2.00), it was
something to do (M=2.61) or it was a free ticket (M=2.64). The Cronbach’s Alpha value for the
reliability of this scale was 0.76. Moving on, the exploration factor (M=2.41) included the
group togetherness (M=2.38), the will to meet new people (M=2.84), to escape from daily
life (M=2.43) and to finally experience and explore new things (M=1.99). The following
Cronbach’s Alpha value was 0.74. On the other hand, family togetherness (M=2.67) studied the
items of family togetherness (M= 2.72), something for the children to do (M= 2.87) and a way
to support the community (M= 2.43). The reliability test was carried out and Cronbach’s Alpha
value was 0.81. Furthermore, curiosity component (M=2.72) was found to be the least
important factor for the participants of the study. This factor talks about the excitement or
thrills (M=2.48), the main curiosity (M=2.30), because of past or previous experience
(M=3.11), attendees always wanted to attend (M=3.17), and for the festival’s reputation
(M=3.08). The curiosity’s Cronbach’s Alpha value was 0.82. The four component titles were
derived after the factor analysis has divided the larger set of items. The following section
presents the descriptive statistics for each component. As stated before, the Likert scale had 1
as very important and 5 as not important at all. Therefore, looking at the table below, the
lowest mean value is of most important factor and in this case it is the family togetherness. Table
1.4 shows the details.

Table 1.4 Descriptive Statistics for each component

N Minimum Maximum Mean Std. Deviation
Family Togetherness 100} 1.00 5.00 2.6733 1.27127
Exploration 100| 1.00| 5.00| 2.4100| .869313
Curiosity 100| 1.00| 5.00| 2.7200| .78955
JRelaxation 100| 1.00| 5.00| 2.3000| .80167
Valid N (listwise) 100| | | |
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Factor analysis was used to break down the motivational factors into significant groups.

Later on, to investigate the effect of gender on different factors, a series of independent

t-tests were conducted. In this case, the difference between males and females for each factor

was found to be non-significant. Consequently, regarding the gender of the Streatham festival,

no large gaps were spotted for the gender difference of the attendees. The gender differences

are shown in Table 1.5.

Table 1.5 Means and Standard Deviations of Male and Female participants for each component

Gender
Family Female
Togetherness Male
Exploration Female
Male
Curiosity Female
Male
Relaxation Female
Male

61
%
61
39|
61

¥

61

39|

Mean
2.7213
2.5983|
2.5287
2.2244|
2.7678
2.6453|
2.2746

2.3397

Std. Deviation

Std. Error Mean

1.23705

1.33592|

.86253

.85800|

.80639

.76680|

70224

.94501

.15839

.21392

.11044

.13739

.1032%

12279

.08991

.15132

Moreover, ANOVA tests were used to determine the effect of various independent

variables such as age, marital status, educational level, occupation status and the residence on

different components that were obtained as a result of the factor analysis. The age factor was

found to be significant for the family togetherness (p<.05, F (4, 95) =3.21) whereas it was non-

significant for the other three components. The mean scores for the different age groups related

to the family togetherness component are shown in Table 1.6.

Table 1.6 Comparisons of different Age groups for Family Togetherness component

Age

18-24
25-29
30-34
35-39

above40

Total

Mean

3.0000
3.4510|
2.3974|
2.1373|
2.5833|

2.6733|

Std. Deviation

1.44016

1.11767|

1.17007|

.94324

1.34146

1.27127
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Looking at the above table, it is obvious that the family togetherness, besides being the

most important factor for this festival, is also very significant for the ages between 35 and

39. Whereas, for the attendees aged 25 - 29 family togetherness was not an important factor
compared to participants from other age groups. One of the reasons for this finding might be
that people in the 35-39 age groups were people with children so they would be more inclined
to be motivated by family togetherness component. On the contrary participants in the age
group 25-29 would not be as inclined as the latter group because they might not have started
their families yet. For the effect of marital status, this variable was significantly different for
the family togetherness (p<.05, F(4, 95) = 2.75) and exploration components (p<.05, F(4, 95)
=2.60). The statistics showed that for the married group, the family togetherness component
is the most important factor. On the contrary, for the widow/widower group this component is
of least importance. In addition, regarding the exploration component, this variable was the
most important factor for the divorced people while it was the least important one for
widow/widower group. One of the explanations regarding the above findings is that the
divorced people may want to explore the most because they want to get out and meet new
people, socialise more and mainly forget about the phase they went through whether it was
good or bad. On the other hand, the exploration factor was of least importance to
widows/widowers and the reason behind this may be that they feel down and would not like

to join such festivals. Table 1.7 will explain further.

Table 1.7 Comparisons of different Marital Status groups for Family Togetherness and Exploration components
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Marital Status Family Exploration
Single Mean 2.9060 2.2756
N 39| 39
Std. Deviation 1.31556| 78177
\With partner Mean 2.7778| 2.5909
N 33| 33
Std. Deviation 1.24071| .84737
Married Mean 1.9074| 2.4444
N 18| 18
Std. Deviation 1.13648| 1.03453
JDivorced Mean 2.0833| 1.3750
N 4|
Std. Deviation 1.13448| .7500(]
\Widow/Widower Mean 3.2778| 2.8750
N 6| g
Std. Deviation .71233| 51841
Total Mean 2.6733| 2.4100
N 100| 100
Std. Deviation 1.27127| .86931

For the education influence, this variable was significantly different for the exploration
(p<.05, F (5, 94) = 2.56) and curiosity components (p<.05, F(5, 94) =3.21). The statistics
showed that people who obtained their Master Degree were the attendees who were more eager
to explore new experiences in festivals, whereas the Doctor Degree attendees were among the
people who cared less about discovering new events. On the other hand, regarding the curiosity
component, again the Master Degree attendees were the most curious to attend, similar to the
exploration component, the Doctor Degree attendees were the least curious about the

Streatham festival. Table 1.8 will explain further.

Table 1.8 Comparisons of different Education Level groups for Exploration and Curiosity components
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1
Education Level Exploration Curiosity
High school or less Mean 2.5469 2.8750
N 16| 16
Std. Deviation 1.07711| .86174
Community college Mean 2.4375| 2.6042
N 16| 16
Std. Deviation .87321| .65793]
Associate Degree Mean 2.3958| 2.5972
N 12| 12
Std. Deviation .39107| 46849
Bachelor Degree Mean 2.3182| 2.7323
N 33| 33
Std. Deviation .82744| .85080
Master Degree Mean 2.1579| 2.4649
N 19| 19
Std. Deviation .73697| .61759
Doctor Degree Mean 3.7500| 4.0417
N 4| 4
Std. Deviation 1.09924| .93665
Total Mean 2.4100| 2.7200
N 100| 104
Std. Deviation .86931| .78955

For the occupation effect, this variable was significantly different for each groups for
the family togetherness (p<.05, F (3, 96) = 3.088) and for the exploration component (p<.05,
F (3, 96) =3.710). Regarding the exploration, the students were the keenest on the will to
meet new people, to escape from daily life and to finally experience and explore new things
while the group togetherness was of least importance for the retired people. On the contrary,
regarding the family togetherness, the unemployed attendees preferred most to attend for the
children to be entertained and a way to support the community; whereas the retired people

did not care about family togetherness or supporting the community. Table 1.9 shows the details.
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Table 1.9 Comparisons between different Occupation groups for Exploration and Family Togetherness

components

Occupation Exploration Family

IRetired Mean 3.2500 3.5185
N 9| 9
Std. Deviation .90139| 1.09432

Student Mean 2.1167| 3.0889
N 15| 15
Std. Deviation .88068| 1.26282

JUnemployed Mean 2.3750| 1.9583
N 8| 8
Std. Deviation .70711| 1.35034

JEmployed Mean 2.3676| 2.5539
N 68| 68]
Std. Deviation .83025| 1.22929

Total Mean 2.4100| 2.6733
N 100| 100}
Std. Deviation .86931| 1.27127

For the residency variable, an independent t-test was carried out. Although this
variable was of the most importance for both the local and outside visitors, the outside
visitors’ scores were significantly different from the local visitors for the family togetherness
component (p< .05. t (98) = -2.87), M=3.03, SD=1.35, M=2.33, SD=1.09, respectively. The
results showed that local visitors gave more importance to family component compared to
outside visitors. On the other hand, the relaxation component was also significantly different
for local (M=2.14, SD=.74) and outside visitor groups (M=2.47, SD=.83) local visitors giving
more importance to relaxation compared to outside visitors (p<.05, t (98) =-2.11). The mean
scores for each of the components were shown in Table 2.9. In addition, the curiosity item

was the least important to both the local and outside visitors. Table 2.0 will explain further.
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Table 2.0 Means and Standard Deviations of Local and Outside Visitors for all Components

Residency N Mean Std. Deviation | Std. Error Mean
Family Local 51 2.3268 1.09034 .15268
TOgetherness o isige visitor 4  3.0340| 1.35443] 19349
Exploration Local 5] 2.2892 .75394 10557
outside visitor 49| 2.5357| .96690| 13813
Curiosity Local 5] 2.5850 .71053 .09949]
outside visitor 4 2.8605] 84871 12124
Relaxation  Local 51 2.1373 .74383 .10416
outside visitor 49| 2.4694 .83172 .11882

As additional information, the total of the four components were computed in order to
indicate the total importance given to the festival. To explore the effect of residency on the total
importance given to the festival, an independent t-test was carried out. The results yielded
in this analysis showed that the total scores of the four components for local visitors (M=9.34,
SD=2.30) were significantly higher than the scores for the outside visitors (M=10.90,
SD=2.88). This implied that in general local visitors give more importance to these factors
compared to outside visitors (p<.05, t(98)=-2.99). Finally the last item on the questionnaire
was festival attendance. For this analysis an ANOVA test was conducted and the results
showed that this factor had no effect in any of the components since all the p values
exceeded the 0.05 limit.

General Discussions of the Findings

This research mainly studied the motivational factors that influenced people to attend
the Streatham Festival. Three days of this festival were attended in order to distribute the
pilot and real surveys to the attendees. After gathering all the data, the results were put into
SPSS in order to correlate and draw conclusions in the end. There were a few tests carried out
including the factor analysis, ANOVA and t-tests. Consequently, the results were analysed as
well as relating them to the literature. The following paragraphs will discuss the findings in
depth. Starting with the profile of the attendees, there were more females at the Streatham
festival than males. Also, the most popular age at the festival were the people aged between

35 and 39 being single or attending with a partner. The level of education was also varied
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with the attendees who obtained their Bachelors Degree being the largest majority and hence
are employed. Finally, the festival mainly contained the local citizens of Streatham. The festival
attendance did not influence the overall importance of the Streatham festival. Therefore, the
demographic factors played no important role on the attendees. They did however have an
impact but the demographic factors are usually used by the event organizers during their
marketing strategies and not for motivational factors that drive people to festivals. Whether
first time or repeat visitors, this did not influence any of the four components even if it was
shown that first time visitors exceeded the repeat. Even though there were repeat visitors, the
festival was founded around seven years ago and therefore the organizers should find ways to

attract all attendees to visit depending on the four components found in this study.

Factor analysis was used to break down the data into groups of smaller sets according
to the correlations between them. Furthermore, the KMO and Barlett’s test of sphericity were
employed to measure the reasonability of the data collected in order to deduce the
correlations among the different items. After carrying out this method, four components were
derived as being the most important. These included: Family Togetherness, Exploration,
Relaxation and Curiosity. Out of these items, the most significant with the lowest mean was the
Relaxation. Within this category, going out for a good day was the most frequent result.
Consequently, this result is backed up by the given literature. For instance, during the llkley
Autumn Art Festival, the most important component found was the “relaxation” factor among
the attendees (Mohr et al., 1993). In addition, the other three components were found and
explained in the above literature however, the relaxation factor was the most significant for
the Streatham festival. This result is matched in the literature review when Backman, Uysal and
Sunshine (1995) found the four most important components included family
togetherness, relaxation, socialisation and excitement. The factor analysis was a useful
approach to determine these results. Using this method, four components were drawn with
their own categories correlated successfully. This result can be helpful to organizers in the future
because there will always be room for improvement. For example, although in the profile of the
attendees the local and outside visitors attendance percentages were very close (local=51% and
outside=49%), the Factor Analysis distinguished between the local and the outside visitors
according to the four found components. It was shown that the local visitors gave more
importance to each of the four significant components of the festival showing that
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the locals support their community more than the outside visitors. This is considered good
because this is not an international festival but a local community festival. However, Lee (2000,
cited in Dodd, 2006) found that the outside visitors placed more importance on the
exploration and socialisation factors that were among the important components. This
difference can occur due to many reasons like the type of festival whether it was a

community, international or other type of festival.

Regarding the demographic factors in this study, there were no significant differences
according the four important components. This statement agrees with the literature when an
example was given studying the demographic factors. That study showed no significant
differences between the demographic variables and the study’s important components
however they did have an impact. However, the marital status had a link with the family
togetherness. This result was also shown in the Streatham festival study when the married
people placed the most importance on the family togetherness component. This is a logical
derivation since the married people would give the most importance to their families. This
was also shown in the study carried out by Uysal et al., (1993) when they studied the
motivational factors that drove people to a Corn Festival. The important components included
‘escape’, ‘excitement/thrills’, “‘event novelty’, ‘socialization’ and ‘family togetherness’. Also,
regarding the family togetherness, married people placed more importance than the singles
which was noticeable again in the Streatham festival case. Therefore, it is clear that the
marital status is the demographic factor that played the most roles out of the other factors
with regards to the family togetherness among the most important components. That can be
regarded in about every festival but for example, other demographic factors like education
level differ from one festival to another and therefore, no firm generalisations can be
deduced. There is no sufficient research on the demographic factors because these factors are
mostly vital for event organisers and not as motivational drivers of festivals to better understand
their market through segmentation. Looking back at Maslow’s hierarchy of needs, the
social or belonging needs that exist in the third level of the pyramid is reflected in the “family
togetherness” found in this study. In addition, the second component, exploration, was
supported by Iso-Ahola’s escape-seeking dichotomy. This is because people under this
exploration study tended to visit Streatham festival to run away from daily activities and
socialize with others. This is also shown in Mc Donnell (1999) as well as Getz (1991) when

they talked about the ‘personal motive’. This included seeking new experiences which is
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reflected in the exploration component. Furthermore, Iso-Ahola’s strategy is split into two
factors: push and pull. Push is represented by the ‘escape’ where people ran away from
routine life and pull represents ‘seek’ where people attended to explore new things and
experience something new. The relaxation component found above was backed up by Getz
(1991) and Mc Donnell’s (1999) physiological motive mentioned in the literature review.
This motive includes relaxation, being entertained, to go out for a good day or to eat and
drink. Although not all of the items were found in the results, the relaxation and
entertainment items were deduced from the study results. Finally, the last component that was
studied was the ‘curiosity’ component. This item was related to excitement or thrills that
motivate people to attend festivals. Either first time attendees or repeated ones; it was the

curiosity that drove these people to attend as well as the festival’s reputation.

Moreover, the results may be linked to the internal and external influences explained
in the literature. For example, one of the external forces talks about the family and household
influences which is related to the family togetherness found in this study. The need for building
family ties was found to be very important in this case. Moving on, another external force is
the reference group. This drive is related to the exploration component as it implies group
togetherness and socialising for new experiences. On the other hand, Axelsem and Arcodia
(2004) explained the internal drivers. Of these forces, the push and pull factors were again found
in this study. Moreover, the push and pull factors are somewhat related. For example, the
people who attended to run away from boring routine life also had entertainment in
mind. Therefore, there exists a relationship between these pull and push factors as well. In
addition, the intrinsic motives for leisure can be supported also by the exploration component
since it means that people attend festivals to search for a change by visiting different
environments. Furthermore, Axelsem and Arcodia (2004) also mentioned some general motives
that drive people to attend festivals. There are three motives found to support the exploration
component in this study which are: the external communication that involves meeting new
people and socialising with a group. Next, to run away from daily life or rebalance equilibrium
which mainly means getting away from demands of life to relieve accumulated stress is the
second motive. Lastly, learning about or exploring other cultures where people learn about
different cultures through practices and celebrations are another form of ‘exploring’. Moving
on to the “curiosity’ component, it is related to the excitement or thrills motive. The reason

behind this is to carry out a task because it is motivating or
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thrilling. Finally, the family togetherness, the most important component out of the four
found in this study, is also found as a motive that drives people to attend festivals. Kim et al.,
(2006) also believed that building strong family ties by seeking to spend more time with the
family is the most influential in attending festivals. According to Wooten and Norman
(2008), first time visitors were interested in the activities and adventures whereas the visitors
who were not attending for their first time were interested in the deeper meaning of the
festival either through socialising or just to bond with their families. This was presented in
the curiosity component that was under study. Consequently, curiosity motivated the attendees,
the ones either attending for the first time or being repeat attendees, to attend the Streatham
festival. Marketing strategies play a significant role in the success of events. This is
emphasized after the addition of the last three P’s to the marketing mix. People are the
main asset to an organization and without them there would not be any event in the first
place. Their positive or negative attitudes influence the future improvement and therefore the
organizers should take the people into account. Also, the physical evidence is very important
since it requires the people, in this case the attendees, to relive the experience and finally give
out either a positive or negative word of mouth. Also, weather conditions play a significant role
especially in the U.K. Therefore, the risks and consequences of the bad weather should be
taken into consideration in the marketing strategies beforehand. Since for example, some
attendees left the festival after heavy rain was pouring. Consequently, the organisers should
either provide umbrellas or put up tents before the festival begins because by doing this no
attendees will leave the festival. After spending huge sums of money and time to organise
such events, it is pity to lose the attendees in the middle of the festival for the excuse of bad
weather. As a result, the motivational factors differ for different people as shown from the
sampled studied. Every individual is motivated by distinct forces as mentioned in the
literature and supported in the analysis. This was understood since the survey answers of the
respondents differed for the 100 people sampled. For example, out of the 19 items (family
togetherness, group togetherness, meeting new people and so on) there were 100 different
answers ticked related to the importance of these items. Therefore, this implies that it was a

good study which supported the fact that different people are motivated by different factors.
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Conclusion
After carrying out ANOVA and t-tests, the profile of attendees was deduced according to
gender, age, marital status, level of education, occupational status, and the residence of
employees were provided. However, the demographic factors did not play any significant role
on attendees. According to the Factor Analysis, four main components were derived
including family togetherness, relaxation, curiosity and exploration. The relaxation factor was
the most important component. Within the relaxation component, going out for a good day was
the most significant. Now, this opens doors to several researchers who are interested in the same

area.
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FAHRENHEIT 9/11 BELGESELININ ILETiSIMSEL EYLEM KURAMI VE 5

BASAMAKLI ETIK COZUMLEME MODELINE GORE ANALIzi
Aybike Serttas Ertike”

Ozet

Etik kavrami ve Habermas’in iletisimsel eylem kuramindan yola ¢ikarak Fahrenheit
9/11 belgeselinin analiz edildigi calismanin birinci béliminde etik ve ahlak kavramlari
tamimlanarak, aralarindaki farklar ortaya konmus; etikle ilgili cesitli yaklasimlara
deginilmistir. Caligmanin ikinci boliminde, Habermas’in, “simgelerle saglanan bir
etkilesim” olarak tanimladig: iletisimsel eylem kurami incelenmistir. Calismanin Gglnci
bolumiunde calisma boyunca incelenen kavramlar cercevesinde Fahrenheit 9/11 belgeseli
ayrintili olarak analiz edilmistir. Habermas’in iletisimsel eylem kurami, korku cekiciligi,
simgesel siddet, 5 basamakli etik ¢O6zimleme modeliyle analiz, televizyonda
dramatiklestirme; bu bolimde kullanilan basliklardr.

Anahtar Kelimeler: iletisimsel Eylem Kurami, Korku Cekiciligi, Simgesel Siddet, 5
Basamakli Etik C6ziimleme Modeli.

Abstract
In the first section of the paper, ethics and morality terms and the differences between
them are defined and various approaches on ethics are mentioned via Habermas’ theory of
communication action and ethics. In the second chapter, theory of communication action
which is characterized as the interaction provided by symbols by Habermas is studied. In
the third chapter of the paper, the documentary Fahrenheit 9/11 is analysed detailed
throughout the outline of the terms mentioned in the research. Theory of communicative

action, threat appeals, symbolic violence, 5 stepped ethics analysis model, dramatization

on television are the headlines displayed in this section.

Keywords: Theory of Communicative Action, Threat Appeals, Symbolic Violence, 5
Stepped Ethics Analysis Model.

“Yrd. Dog. Dr. Aybike Serttas Ertike, istanbul Arel Universitesi, aybikeserttas@arel.edu.tr
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1. Etik ve Ahlak Uzerine

“Ben tim yasaminu Kant’in ahlaki égretilerine gore yasadim, Ozellikle Kantg: gorev tanumi
isiginda.”” Adolph Eichmann-Yahudi Soykiriminin Bas Yoneticilerinden-1961’de yargilanurken

mahkemeye verdigi ifade.

Bat1 dillerinde ahlak kavraminin kdkeni, uzlasilar, pratikler, davranis kurallari, belli
bir kisinin, bir grubun karakteri anlaminda moreles s6zcugiine dayanir, ethos ise Yunanca
karakter anlamina gelir.(Damlapinar, 2005,s.3) Gergek ahlak tasarimi, davranis ile karaktere
iliskin ahlaki bir kodun ya da bir dizi ahlak kuralinin felsefi bakimdan yeterince temellendirilmis
olmasina, temellendirilmis bu kurallarin da ilkece ussal elestiriye acik olma yetenegi

tagimalarina karsilik gelmektedir.

Etik dogru ve yanlis davranis teorisidir. Ahlak ise bu teorinin su ya da bu tarzda, su ya
da bu mekan veya zamanda pratige doniistiiriImesidir. Ahlaki degil de etik ilkelerden, etik degil

de ahlaki bir davranis tarzindan s6z etmek daha dogrudur (Damlapinar, 2005,s.4).

Ahlak, neyin iyi, neyin kotd, neyin dogru, neyin yanlis olduguyla ilgili ulasilmasi
gereken degerler buttnudir. Kisilerin, toplumsal smiflari ve uluslarin benimsedikleri ve
uymak zorunda olduklar: davranig bigimleri, standartlari, degerleri ve ilkeleri buttntdur (Kok,
2001, s.1). Etik, bir eylemi, ahlaki agidan iyi bir eylem yapan niteliksel durumu sorgulamaktadir.
Bu baglamda, iyi, 6dev, gereklilik, izin, vb. kavramlar: ele almaktadir (Pieper, 1999, s.17-
23). Ahlak ise, bir kurallar sistemidir ve ahlakiligin 6ziinde bireyin bu kurallara kars1 duydugu
saygi vardir.

Etigin islevi belli bir eylemi dogrudan buyurmak ya da yasaklamak degildir
(Pieper,1999,5.99). Etik belli bir eylem ya da davranis1 degil sadece insana 6zgi olan

0zgurlik anlamindaki ahlakiligi gosterip talep eder.
Etik icsel kontrolle olusturulan, bireysel, davranislari kodlayan bir felsefedir. Ahlak

ise geleneksel, digsal kontrolli, toplumsal moral degerlerdir ve daha c¢ok

psikolojiktir.(Sabuncuoglu,2004,5.165) Nasil bir disiplin  mekanizmasiyla yuruttlirse
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yaratulsiin, davranis kodunun Kkaliteyi glvence altina alma konusunda temel bir yeri olabilir.

Burada ortaya ¢ikan sorunlardan birincisi, kodun igeriginin ne olacag: ve genis bir alana yayilan
ilkelerle mi yoksa daha kapali ayrntili tamimlamalarla mi belirlenecegidir.(Belsey ve
Chadwick,1998,s.23-24) Diger sorun ise bu kodun olumsuz mu, etik olmayan bir davranisi

onlemeye mi yoksa etik davranisin gelistirilmesine yonelik mi olacagiyla ilgilidir.

Etik ve ahlaki yargilara iliskin bir metinde, Aristo, “dogru olanin zor ele gegcme
niteligi” ile yanlis olanin her yerde hazir ve nazir olma sansini” Karsilastirmaktadir. Buna
gore, yanlis yapmak kolay, dogruyu bulmak ise zordur. Clinki dogruyu yapmanin tek bir yolu
varken pek ¢ok yanlis yol vardir (Matelski,2000,s.61).

Aristo’nun etik anlayisina getirmis oldugu en 6nemli boyut 6zgurluk ve kisinin bir
davranig1 6zgirce secmesidir (Soyguder,2003,5.169-170). Secim sansinin olmadig: yerde etik
de olmaz. Sec¢im yapabilen kisi yaptig1 secimden kendi sorumludur, secim sansi yoksa etik

yoktur, bu durum etik eylemin kosulu olarak 6zgirligl karsimiza gikarir.

Kant’a gore, mutluluk degisken bir kavramdir ve Kant, eudemonist (mutlulukcu) bir
ahlak felsefesini kabul etmemistir. Mutlulugun kaynaklar: kimi igin erdem, kimi igin iyi, kKimi
icin bilgi, kimi i¢in dogaya uygun yasamadir. (Soyguder,2003,s.169-170) Kant, ahlaki herkes
icin ayn1 kilan, degismeyen bir noktada temellestirmeye ve evrensellestirmeye cabalamistir.
Kant, herhangi bir ¢ikar ahlakina siddetle kars1 ¢ikmis ve iyi denen davranisi insanin dogal
isteklerinin, egilimlerinin, doyurulmas: olarak acgiklayan tum ahlak kuramlarini reddetmistir.
Ona gore, ahlakin kaynag1 6zgur insandir, tanri bile degildir. insan1 insan yapansa aklidir. Bu

akil ahlaki olarak insanda vicdan seklinde ortaya gikar.
Bir isteme, iyi oldugu icin degil yasaya uygun oldugu igin iyidir. Kant’a gore,
Ozgurluk, ahlaklilik ve akil arasinda sik1 bir bag vardir. Akilci etik anlayisini evrensellestirmeye

ve her zaman, her yerde, herkes icin gecerliligini koruyan ahlaki degerleri bulmaya ¢alismistir.

Kantc: etik, evrenselci boyut ve amag tasir (Eralp,1997,5.193). Bireyler, devletler ve

diger aktorlerden olusan ve her aktoriin etik ve rasyonel davrandigi kozmopolitan bir diinya
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toplulugunda evrensel hukukun mimkin olacagr ve bodylece ebedi barisa ulasilacagi
diistintiliir. Kant’a gore i¢ siyasal diizen ile dis iligkilerin bicimi ve niteligi ayristirillamaz.

Kant, acik diplomasi, saldirmazlik, self-determinasyon, miudahale yasagi, savasta
hukuk dis1 araglarn kullanilmamasi, uluslararast guveni saglamanin o6nkosulu olarak
silahsizlanma gibi modern uluslararasi sistemin de temel kabulleri haline gelmis ilkeleri dile
getirir. Kant, savas1 en blylk kotiluk olarak gérmesine ve ¢ikar savaslarini ebedi barisin
oniinde en buyik engel olarak gdérmesine ragmen savaslarin hemen bitmesini beklemez.
(Eralp,1997,5.207-208) Hegel ise, savasi islevsel bulur. Savas, mutlak bir kotu degildir.

Halkin etik degerlerinin olusmasina ve korunmasina katkida bulunabilir.

Kant, bir davranisin iyi olup olmadigimi sonucglarina bakarak degerlendirmeyi dogru
bulmaz (Soygider,2003,5.171). Ahlak felsefesine katmis oldugu en 6nemli olgu, “gdrev
ahlaki”dir. Buna gore, herhangi bir eylemin ahlaki degeri s6z konusu oldugunda kisisel egilim
s0z konusu degildir. Egilimler gozard: edilip yalnizca gorev duygusuna boyun egildiginde

eylemler daha degerli olacaktir.

Kant’a gore, insanin gorevinin ne oldugunu bilebilmesi icin kendisine “Bu kosullarda
herkesin simdi benim niyet ettigim gibi davranmasini istiyor muyum?” sorusunu sormasi
gerekir. Bu ilkeye “kosulsuz buyruk” denmektedir. Kant, gorevlerin ¢catismasi ile karsilagirsak

yalnizca kosulsuz buyruklar: izleyerek onceliklerin bulunabilecegini ifade eder.

Jeremy Bentham ve John Stuart Mill tarafindan 19. yizyilda gelistirilen yararci yaklasim
ise, Kkararlarm  maksimum ¢ikarlar dogrultusunda alinmasi gerektigini  savunur
(Matelski,2000,s.62). Bentham, kisinin eyleminde olabildigince ¢ok sayida insanin,
olabildigince ¢ok mutlulugunu saglayabildigi kosulda mutlu olabilecegini savunur
(Soyguder,2003,s.173-176). Ahlakli kisinin mutlulugu, diger insanlarin mutluluguna baglidir.
Bentham’a gore, tim canli varliklar hazza yonelmistir. Dogru ya da yanhsin 6lglsi en gok
kisi icin iyiliktir. Bir seyin faydasi, onun pratikteki yararliligidir. Bunun igin Kisi, eylemin
sonucunu 6nceden hesaplayabilmelidir. Eylemin sonucunda seving yaratacak degerler, Gzunt

yaratacak degerlerden ¢oksa, yapilan iyi ayn1 zamanda ahlaki bir eylemdir.
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Mill ise, iyiyi kotuden ayiran 6lglyl sorgulamis; iyiyi kotliden ayiran Olginun yarar
Olglsu oldugunu ifade etmistir. Eylemler beraberinde mutluluk getiriyorsa dogru, mutsuzluk
getiriyorsa yanlistir. Kierkegaard, Nietzsche, Heidegger ve Sartre gibi bazi diistiniirler de anahtar
kelimesi segmek olan “varolusculugu” savunmaktadirlar. Insan secmekte ve “olmak’ta
Ozgurdir, uymasi gereken higbir davranis kodu yoktur. Yasam kurallar: insanin kendisi igin
kararlastirdigi kurallardir ve sonunda belli konularda yuzyillarca 6ncesinin ahlak urallarin
koyanlarin hakli oldugu kabul edilirse bunlar insanin kendisi i¢in deneyip sinayarak bireysel

deneyimleriyle kabul ettigi kendine ait kurallar olacaktir.

Rawls’in Adalet Kurami’nda, adalet kavramu igin hakseverligin temel oldugunu ve biitun
etik kararlarin bu temel 6nerme akilda tutularak degerlendirilmesi gerektigini ileri sirmistiir
(Matelski,2000,s.63). Kimi meslektaslarina gére Rawls, dogasinda esitsizlik olan kosullarda
hakseverlik kavramin1 belirlemekte gucliik cekmektedir. Bu gibi durumlarda gérmezden gelme

perdesinin kullanilmasini, biitiin toplumsal farklarin géz ardi edilmesini 6nermistir.

Rawls, adalet kuraminda, toplumsal sozlesme kurami gergevesinde hukuk norm ve
kurumlarinin temellerini agiklamaya calismaktadir (Pieper,1999,5.115). Her insana insan
onuruna yarasir bir varolus ve mikemmel bir birliktelik bigimi saglayacak belli temel ilkeler
Uzerinde insanlarin uzlasacag: yolundaki varsayimsal-hayali bir ilk durum tezinde, insanlarin
daha bastan ahlaki bir gerekliligi, yani her sosyal toplulugun temeli olarak adalet ilkesini mutlak
sekilde kabul edecegini 6ngordr.

Kullanilan etik perspektiften bagimsiz olarak kisinin felsefi inanc¢larini, islerligi olan ,
karar vermeyi kolaylastiran bir yapiya uyarlamasi 6nemlidir. Bu konuda ¢alismalar yapan Ralph
Potter, etik ¢cozimlemeyi dort boyutta ele almistir (Matelski,2000,s.48). Buna goére, gunlik
yasantidaki karar verme kaliplarini da ortaya ¢ikarmak mumkinddr. Potter’in yapisal analizi bir

olay i¢in kullanildiginda su degerlendirmeler yapilacaktir:

1. Durumun tanimlanmast

2. Kisinin konuyla ilgili olarak kendi deger yargilarini kararlastirmasi

3. Bu degerlerin kisinin karsisindaki  kurumun ilkeleri ve politikalariyla
karsilastirilmasi
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4. Onceliklerin saptanmast.

Tom Bivins ise, genellikle gazetede yayinlanan haberlerin etik anlamda dogru hazirlanip
hazirlanmadigin1 saptamak igin Bes Basamakli Etik Cozumleme Modeli’ni gelistirmistir.

Gozumleme su sekilde yapilmaktadir: (Soygtider,2003,s.218)

Durum tanimi

Etik yol

Etik ilkelerin belirlenmesi

Olayin segilen etik yol ve ilkeler baglaminda incelenmesi

a w0 N e

Dogru davranisin belirlenmesi.

2. Habermas ve Iletisimsel Eylem Kuram

Iletisimsel eylem modeli, dili daraltilmanus bir anlasma modeli olarak varsaymaktadur.
Konusucu ve dinleyici ortak durum tanimlari hakkinda gérisebilmek icin dnceden yorumlanmis
yasama evrenlerinin ufkundan, eszamanli olarak nesnel, sosyal ve ©znel diinyada bir
seyle iliski kurmaktadirlar (Habermas,2001,5.122). Bu yorumlamaci dil tasarimi, bigimsel bir

pragmatik kurma yolundaki gesitli cabalarin temelinde yatmaktadir.

Habermas, temelde tek yonli ussallastirma sdrecinin sonucu olarak modem toplumun
karsilastig1 cesitli siyasal, ekonomik ve kdltiirel bunalimlarin kokenlerini ortaya koymakta, bu
bunalimlar stirecinin asilmasi baglaminda temelde "uzlasim" yoluyla normlar ile degerler Ustline
kurulmus ortak karar alma bicimlerini savunan bir ¢6zim Onerisi getirmektedir
(http://www.kimkimdir.gen.tr/kimkimdir.php?id=2814).

Iletisimsel eylem s6z eylemleriyle ortismeyen ama onlarla koordine edilen bir
etkilesimler tipinden bahseder. Yani iletisimsel eylem ortak bir yorumlama surecine dayanir.
(http://www.yaziyaz.com/dergi/2007/07/iletisimsel-eylem-ve-toplumsal-tahammulsuzluk/)
Iletisimsel eylemin nihai hedefi, anlama temelinde bir agiklamadir. Anna Harent’in uzlasim
yonelimli eylemi, Gadamer’in ufuklarin kaynasmasi, Hegel’in torel iliski kavrami benzer

gorislerdir.

Habermas (2001,s.122), iletisimsel eylemi sOyle tanimlar:
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"lletisimsel eylemden simgelerle saglanan bir etkilesimi anliyorum. Bu

eylem Kkarsilikli davramis beklentilerini tanimlayan ve en azindan iki
eyleyici 6zne tarafindan anlasilmis ve kabul gérmis olmalari beklenen,
zorunlu, gecerli normlara uyar. Toplumsal normlar yaptinmlarla

glglendirilmiglerdir. Anlamlari, giindelik dildeki iletisime yansir.”

Habermas, iletisimsel eylem kavramini yanlis konumlandirmamak icin eszamanli olarak
bir dnermesel icerik, bir kisileraras iliski sunumu ve bir konusucu yonelimini dile getiren s6z
eylemlerinin karmasiklik dizeyini karakterize etmistir (Habermas,2001,5.123). iletisimsel
eylemde ulasiimak istenen amag, karsidaki kisi ya da kisilerin yasam diinyalarina deginerek,
onlarla isbirligi yaparak, beraber ydrdtilen yorumlama sireci yoluyla ortak bir anlayisa

varmaktir,

Habermas gunluk yasamimizda resmi sistemlerin artan midahalelerini, refah devleti,
tekelci blylk sirket kapitalizmi ve kitle tiketim kalturu gelismeleri paralelinde islemistir. Bu
zorlayici egilimler halk yasamimnin gitgide daha genis sahalarimi akilcilastirmaktadir, bunlari
etkililik ve denetimin genellestirici mantigina indirgemektedir.

Rutin politik partiler ve ¢ikar guruplan katilimci demokrasinin yerini alirlar, toplum
gitgide artarak yurttaglarin girdilerinden uzak dizlemlerde yonetilmektedir. Sonug olarak,
halk kamusal ile 06zel, birey ile toplum, sistem ile yasam dinyas: arasindaki simrlar
bozuklagsmaktadir. Demokratik halk yasami, yurttaslara halkca ©6nemli sorunlan
tartisabilmelerine kurumlarin izin verdigi yerlerde gonenebilir. “ideal konusma durumu’nun
ideal bir tipini tanmimlar; aktorler esit tartisim yetenekleriyle donatilmastir, birbirlerinin temel

toplumsal esitligini tanirlar ve konusma ideoloji ya da yanlis kabullerle garpitilmaz.

Iletisimsel eylem modeli icin dil yalnizca, konusucularm tiimceleri anlasmaya yonelik
olarak kullanarak diinyayla iliski kurduklarina ve bunu yalnizca teleolojik, normlara goére
diizenlenmis ya da dramaturjik eylemlerde oldugu gibi dogrudan dogruya degil, diisiinsemeli bir
bicimde yaptiklarina iligkin pragmatik goriis altinda 6nem kazanir (Habermas,2001,5.127).
Iletisimsel eylem kavramu, taraflarin bir diinyayla iliski kurarak karsilikli kabul edilebilir ya
da tartisilabilir gecerlilik iddialarinda bulundugu anlasma siirecleri icinde bir arac olarak dilin

varliginin 6nemini vurgular.

Bu anlamda anlasmaya yonelmis olan bir aktor, (i¢ gecerlilik iddiasinda bulunmalidir:
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1. Yapilan 6nermenin dogru oldugu iddias,

2. Konugma eyleminin gegerli bir normatif baglamla iligkili olarak dogru oldugu
iddiast,

3. Acik konusucu yoneliminde ne dile getiriliyorsa onun kastedildigi iddiasi.

Habermas, yanlis anlamalar1 onlemek icin, iletisimsel eylem modelinin, eylemi iletisimle
es tutmadigini belirtmistir. (Habermas,2001,5.127) Dil, anlagmaya yarayan bir iletisim
ortamidir. Aktorler ise eylemlerini koordine etmek igin birbirleriyle anlasarak, her defasinda
belirli hedefleri izlerler. Bu bakimdan teleolojik yap1 tlim eylem kavramlarinin kkeninde vardr.

Iletisimsel eylem durumunda ortaklasa yorumlama siireclerinin (izerinde insa
edildikleri yorumlama basarilari, eylem koordinasyonun mekanizmasini olusturur; iletisimsel
eylem yorumlayici bir bicimde gerceklestirilmis anlasma edimine girmez, s6z eylemleriyle

ortiisen degil onlarla koordine edilen bir etkilesimler tipini tanimlar.

Habermas’in sOylem etigi ise, katilimcilarin ¢ogunlugunu gerektiren ve ahlaki bir
savda bulunduklari ve o Olcude gecerlilik iddialarinda bulunduklar bir etik kuramdir. Ama
burada temellendirilmeye calisilan etik, sezgici, metafizik gibi biligsel tabanli olmayan bir etik
degildir. Ahlaki fenomen, Habermas'a gore iletisimsel eylemin bigimsel pragmatik ¢6ziimlemesi

anlami aydinlatilabilir (http://www.izinsizgosteri.net/asalsayill13/ yilmaz.yildirim_113.html).

Boylece normatif olanin biligsel olmasi geregini temellendirilmis olmaktadir. Boylelikle,
ahlaki fenomeninin sadece katilimcilarin edimsel tavrinda kavranabilecegini gdstermek
mumkin olmaktadir. Aksi durumda Ornegin sezgicilerin yaptiklari sekliyle, normatif
ifadeleri dogrulamanin ya da yanliglamanin miimkiin kosulunu veremedikleri igin elestirir.
Habermas, burada argumantasyon kavramimi devreye sokar. Argimantasyon, zorlamaya
basvurmaksizin iletisimsel iligkilerin sirekliligini olas: kilan iletisimde asli olarak bulunan
“rasyonelligin basvuru mahkemesidir”. Zira rasyonellik bilginin temellendirilmesi ile degil

kullanimiyla ilgilidir ve dogrulanmasi da “arglimantasyon proseddrleri”yle olur.

Habermas’in gelistirdigi 6zgun soylem etigi (iletisim etigi) onun iletisim kuraminin
ayrilmaz bir bilesenidir. Sdylem etiginin temelde yararcilik ile Kantgi etik kuramlarina karsi

bir secenek olarak gelistirilmis; uzlasim sonrasi bir etik anlayisa karsilik gelen bir yaklasim
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oldugunu séyleyen Habermas, bu yaklasimin ana diisiincesinin birbiriyle ¢arpisan farkli savlarin
gecerliliklerinin sinanabilmesine olanak taniyacak bir uslamlama ilkesi gelistirmek oldugunu

belirtmektedir(http://www.izinsizgosteri.net/asalsayil13/yilmaz.yildirim_113.html).

Habermas’a gore boyle bir ilke, ancak iletisim ile uslamlamanin genel pragmatik
varsayimlarina  bakilarak temellendirilebilecek  bir ilkedir. ilkeyi temellendirirken
Habermas’in izledigi yol en genel anlamda su bicimde Ozetlenebilir: Belli ifadeleri dile
getirirken konusmacilar en azindan Ustll ortik bir bicimde farkli tirden gecerlilik savlarina
basvurmaktadirlar. Bunlar sirasiyla dogruluk savi, normatif dogruluk, igtenlik ya da dirtstluk
diye siralanmaktadir. Bu gegerlilik savlari ayn1 zamanda digsal kisitlamalardan kurtulmus

ideal konusma ortaminin da yeter kosullarini olusturmaktadir.

Habermas, modernite projesini bitmemis bir proje olarak niteler.(Eralp,1997,s.223-224)
Buna gore, modernite ilerlemeyi gerceklestirirken 6zgurlik ve demokrasiyi geri plana atar. Daha
somut olarak, modernitenin ara¢sal ussalligi tim topluma yayginlastirmasi, Uretim diizeyinde
teknolojik gelismeyi saglarken 6zgurligl de yok etmektedir. Bu anlamda, modern toplum tek
tarafli bir ussallik tarafindan yonetilir; aragsal ussallik. Modern toplumun sorunu, aragsal
ussalligin bireyler arasi iliskilerde iletisimi yok etmesi ve bdylece kamu alanini
somirgelestirmesidir. Bu nedenle, yapilmas: gereken aragsalligin iletisimsel ussallikla yer
degistirmesidir. Iletisimsel ussalligin toplumsal iligkiler icinde yayginlastirilmas: ve bireyin

bu yeni dlizene adaptasyonu demokrasinin 6n kosuludur.

Iletisimsel ussalligin uluslararas: sistemin temel isleyis mekanizmas: olmasi
demokratik bir diinya dizeninin yaratilmasini1 olas1 kilar. Demokratik bir diinya diizeni iginde
aktorler arasinda kurulacak iletisim egemenlik iligkilerinin ortadan kalkmasina ve belli bir

kamusal alanin kurulmasina yardim eder.
3. “Fahrenhert 9/11 ” Belgeselinin Analizi

Bourdieu’ya gore televizyona c¢ikiyor olmanin karsi kefesinde miithis bir sansur, bir
Ozerklik yitimi bulunmaktadir.(Kése,2004,5.31) Bu 6zerklik yitimi, konunun ve iletisim
kosullarmin dayatilmasinin  dogal bir sonucu olarak ortaya c¢ikmakta ve Ozellikle
televizyondaki zaman sinirlamasiyla her turlii eylem ve elestirel yarg:r glclnl tirpanlayan

etkin bir sanstre dontismektedir.
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Televizyon, Bourdieu’niin homologie (benzestirme) seklinde adlandirdigr bir islevle,
izler kitlenin kulttrel agidan tek tiplestirilmesi amacina hizmet etmektedir. Bu amagla yazil
basin ve televizyon programlari, enformasyon ( ciddi ya da ylzeysel) ya da bos zaman ( ciddi

ya da yuzeysel) ve eglence Uzerine odaklanma islevlerine gore sinmiflanmustir.

Kdlturel agidan tek tiplestirilmis bir toplum, siyasi egemenler igin ideal bir toplumdur.
Belgeselin analizinin ilerleyen satirlarinda da deginilecegi gibi, Amerikan hukimeti kitle
iletisim araclarinin biylk etkisini kavramis ve 6zellikle kriz dénemlerinde giidimundeki araclar:

kamuoyunu kendi istekleri dogrultusunda yonlendirmek igin ustaca kullanmstir.

Bourdieu’nlin, medya — izleyici iliskisini ¢ozimlerken basvurdugu habitus kavraminin
ifade ettigi anlam, medya icerikleri yoluyla izleyicilere yonelik bir kosullama mantigina
odaklanmaktadir. (Kose,2004,5.56-58) Sz konusu kosullama, her alanda, ( kultirel,
ekonomik, toplumsal) etkili olmaktadir. Medya, bu anlamda izleyicilerin gerek bilingalt,
gerekse kolektif bilinglerinin yapilanmasinda bir dizi kosullanmis pratigin dretimine katkida

bulunmaktadir.

Bourdieu’nlin, medya c¢O6zumlemesinde sikg¢a basvurdugu kavramlardan birisi de
simgesel siddet kavramidir. Bu kavram, Bourdieu tarafindan soyle tanimlanmaktadir: * Kendi
kurbanlar1 igin bile gérinmez olan, bilgi ve iletisimin salt simgesel yontemleri araciligiyla

isleyen duyarsizlastirici ve yumusak bir siddet tird.”

Buna gore, gercek siddet hissedilebilir, somutlastirilabilirken; simgesel siddet ve
dolayisiyla simgesel egemenlik ispatlanamaz, bunlar medyada sdylemsel diizenin igine
kazmmustir. Ornegin bir tartisma programinda, konuklarin s6z hakkina yapilan saldirlar ve sozii

kesmek turiinden uygulanan sansir girisimleri, bu siddet tiriinin en bilinenlerindendir.

Fahrenheit 9/11°’de simgesel siddete maruz kalan taraflara kendini ifade hakk:
verilmesi belgeselin etkisini daha da arttirmaktadir. Bazen sadece mensup olduklari 1rk
yuzunden (belgeselde Afrika asilli Amerikalilar seklinde vurgulanmistir) savlarini ortaya
atmalar1 engellenen taraflar gercek diinyada eksik olan iletisim ortamin1 belgeselde gecici de

olsa bulmuslardir.
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Medya sOyleminin manipulatif etkisi, temelde bir gbzetim dizeni kurmay:
amaclamaktadir. (Kdse,2004,s.70) Bourdieu’niin televizyon haber sdyleminde ve tartisma
programlarinda ipuclarint sundugu simgesel siddetin temelinde de aym tlrde bir gozetleme
dizeni mantig1 yer almaktadir. Simgesel siddet televizyonda bir tir gozetleme ve denetim

kurma, dolayisiyla egemenlik uygulama araci olarak cisimlesmektedir.

Medya sOylemi yaklasiminin ikinci karakteristigi ise, Bourdieu’niin homoloji adini
verdigi genel benzerlestirme egilimidir. Medya soyleminin homolojik etkisi, toplumsal diinyada
birikmis nitel farklart yok eden, genellestirilmis ve ylizeysel tek tip disiincelerin ve
basmakalipligin egemen bir deger olarak kutsanisina yol agmaktadir.

Bu benzerlestirme egilimi amagsiz degildir. Fahrenheit 9/11°’de, ABD’de siyasal sistemin
desteklenmesine katkida bulunmasi ic¢in hikimet tarafindan medya araciligiyla yapilan

faaliyetlerin Bourdieu’nun homoloji kavramini 6rnekledigi sdylenebilir.

Fahrenheit 9/11, ABD’de 2000 yilinda yapilan segimlerle baslamaktadir. Al Gore ve
Bush’un yanistigi baskanlik secim sonuglariyla ilgili CNN, Fox News Channel gibi baslica
kanallardan yapilan agiklamalari dinleyerek secim gecesindeki atmosferden haberdar

oluyoruz.

Bush’un galibiyetinin aciklanmasindan sonra — ki belgeselde bunun saibeli bir
galibiyet oldugu da vurgulaniyor- Kongre’de senato Uyeleri sonuca itiraz ediyorlar. Bu itirazlari

siralayacak olursak;

-secimlere hile karistirma,

-yetkileri kottye kullanma,

-secmeni engelleme cabalari, ilk siralarda goze carpiyor.

Bu itirazlar esnasinda, kanuna gore, itiraz etmek isteyen her senato Uyesinin bir
senatorden imza almak zorunda oldugu belirtiliyor. Fakat, “Afrika asilli” Amerikalilar’a

higbir senatdr yardim etmiyor ve itirazlar kayda gecirilemiyor.

Bu durum Habermas’in yaklasimi agisindan degerlendirildiginde, Habermas’in

yaklasimmnin ana disiincesinin  birbiriyle c¢arpisan farkli savlarin  gegerliliklerinin
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simanabilmesine olanak taniyacak bir uslamlama ilkesi gelistirmek oldugundan yola cikilarak,
savlarin smanmasina olanak tanmmmadigini, ortak karar alma bigimine rastlanmadig

gozlemlenmistir.

Iletisimsel eylemde ulasilmak istenen amag, karsidaki kisi ya da kisilerin yasam
dinyalarina deginerek, onlarla isbirligi yaparak, beraber yiritilen yorumlama sireci yoluyla

ortak bir anlayisa varmaksa, bu drnekte gézlemledigimiz bu da degildir.

Kongredeki bu goriismelerin ardindan, Bush’un Beyaz Saray’a ylrime toreninin
gerceklestigi yere gidiyoruz. Baskanlarin, secildikten sonra Beyaz Saray’a yirumeleri
geleneksellesmis bir eylem olmasma ragmen protestolar yizinden Bush’ un bunu
gerceklestiremedigini goriyoruz. (Pankartlar agiliyor, sloganlar atihyor ve Baskan’in

arabasina yumurtalar atiliyor.)

Bir sonraki bolimde Baskan’in ve bazi 6nemli devlet gorevlilerinin televizyona
cikmadan ©nce gecirdikleri hazirlik siirecini izliyoruz. Hatta, senatorlerden biri “Beni
oldugumdan genc¢ gosterin.” diyor televizyonculara. Televizyonun dramatik bir ara¢ olma
Ozelligi burada goze carpmaktadir. Televizyon dramatik bir aractir ¢inkl aktardigi seylerin
blylk kismi oyuncularin daha 6nceden hazirlanarak sundugu kurgusal malzemelerden olusan
ve oyunun konusunu, konusmalari, karakterleri, kostiimleri kisaca dramatik ifade araglarinin

hepsini kullanan geleneksel drama bigimindedir.(Esslin,1991,s.14)

Televizyon iki anlamda dramatiklestirmeye basvurmaktadir:(Mutlu,1999,s.146) ilki,
televizyonun bir olay: sahneye koymasi, gortntulemesi; ikinci olarak da, goruntiledigi olaymn
onemini, dramatik ve trajik niteligini abartmasidir. Burada sorulmasi gereken; gercekte 6nem

tasiyanin olay mi1 yoksa olayin hikaye edilme bi¢imi mi oldugudur.

Televizyonda, siyasetcilerin konusmalari, taninmis bir ismin basin toplantis1 ya da
onunla yapilan bir mulakat gergevelenmekte, sahneye konulmaktadir. Blyiuk adam veya
kadmlarin yuzlerine makyaj yapilmakta, arka plan secilmekte veya diizenlenmekte, giysiler
0zenle secilmekte ve televizyona ¢ikarilan bolimler montajlanmakta, canli yaymnsa yakin ¢ekim,
uzak cekim, misafir ve milakatgiin karsilikli  ¢ekimleriyle dramatik  bicimde
yapilandirilmaktadir. Sonug, dramatik bir gosterimdir ki kaydedildiginden sonsuz kere

tekrarlanabilir.
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Belgeselde, dikkat ceken bir diger nokta da ABD’de televizyon haberlerinin
“infotainment”lestigidir. Ciddi haberlerin izlenmesi, onceleri kamusal hizmetin yerine
getirilmesi olarak gorilurken artik izleyici gekebilmek, reklam alabilmek, para kazanabilmek
icin haber yapilmasi 6ne ¢ikmaktadir.(Tokgdz,2006,s.72) Gazeteler ve televizyonlar, yaymn
organlarinin sahiplerince eglenceli haberler yapmalar1 yoninde devamli uyarilmaktadirlar.
Habeglence (infotainment) olarak adlandirilan bu yaklasim, eglencenin haber, haberin eglence

olarak degerlendirilmesinin yansimasi olarak tiim diinyada karsimiza ¢ikmaktadir.

ABD’de televizyon haberlerinin “infotainment”lesmesinin sonuclari siyasi haberler
baglaminda da gorilmektedir.(Mutlu,1999,s.151) Televizyonun siyasal islevinin en Gnemli
denek taslarindan biri olan ve en ¢ok arastirillan Amerikan Baskanlik segimlerinde, giderek
siyaset-televizyon iliskisinde haber basligi altindaki programlarin siyasal iletisimde 6zsel bir

islev ve rol oynadigini arastirmalar ortaya koymaktadir.

Televizyon ekran1 hem bir gerceve hem bir sahnedir. Baskan ve onemli devlet
adamlarinin da sik sik televizyonla halka hitap ettiklerini gortiyoruz. Tum tepkiler, dilekler,
aciklamalar, mutlu haberler ve kot haberler televizyondan aktariliyor. Baskan ve adamlari,
kameray1 yok sayarak —oldukca rahat ve profesyonel tavirlarla- dogrudan seyircinin — segmenin-

g0Ozindn igine bakiyor ve mesajlarin1 aktarmaya galistyorlar.

Giris kismindan sonra, belgeselin jenerigi bashiyor. Jenerigin ardindan, ekran
karariyor. Birka¢ dakika boyunca yalnizca sesler duyuyoruz. Bu seslerle, izleyicide yolunda
gitmeyen bir seylerin oldugu izlenimi olusturuluyor. Ekran aydinlandiktan sonra bir sure
yakin ¢ekimler izliyoruz. Bas ¢cekimlerle, cesitli Amerikan vatandaslari goriiyoruz. Siyah, beyaz,

kadin, erkek pek ¢ogunun yizinde ayni ifade hakim: Kaygi.

Ardindan ekran kdllerle kaplanyor. Gokyuzinden yagan killerden baska bir sey
goremiyoruz. Ucgaklar, kulelere carptiktan sonra uzunca bir sure yagan killer, ayn1 zamanda
kuvvetli bir metafora karsilik geliyor: Gokyuziinden sokaklara yagan killer, Amerikalilar’in

11 Eylulle birlikte buytk darbe alan 6zglvenlerini simgeliyor.
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Bu bolimde, 10.09.2001 tarihli, Bush’un FBI’1n glvenlik dnlemlerini azalttigina dair
belgeyi ve 6.08.2001 tarihli, Usame Bin Ladin’in ugaklarla bir eylem yapma planinin

oldugunu belirten glivenlik raporunu da gérme firsat1 buluyoruz.

Ilerleyen bélumlerde, Bush’un babasmin, bazi yakin arkadaslarmin ve Bin Ladin
ailesinin bazi tyelerinin de ortak oldugu ABD’nin silah Gretim sirketlerinden Carlyle Sirketi
hakkinda bilgi ediniyoruz. Beyaz Saray’da yapilan bir basin toplantisinda, gazeteci Helen
Thomas, Beyaz Saray sozciusiine su soruyu soruyor: “ Beyaz Saray agisindan, Eski Baskan
Bush ve Eski Disisleri Bakani1 Baker’in baglantilarini kullanarak, dunyaca unli silah sirketini

temsil etmeleri etik agcidan dogru mudur?”

Bu soruya basin sdzcislnln cevabi sOyle: “Baskanin, ailesinin tim etik kurallara

uyacagina inanci tamdir.”

Beyaz Saray, 11 Eylul sonrasi suregte, kamuoyunu saldirilardan Irak’in sorumlu
olduguna inandirmak icin pek ¢ok yontem kullanmistir. Bu dezenformasyon kampanyalari
profesyonel halkla iliskiler sirketleri tarafindan dizenlenmis ve ABD’deki anaakim medya
tarafindan da desteklenmistir. Bunlarin en bilinenleri Er Jessica Lynch’in Kara Sahin Diisti
isimli Hollywood filminde yonetmen yardimciligi yapan Ridley Scoott tarafindan gece goriis
kamerasiyla filme alinan sahte kurtarilis 6ykisu, seyreltilmis uranyum dezenformasyonu, askeri
us oldugu iddia edilen Mama fabrikasi ve Anthrax gibi

orneklerdir.(http://www.yasemininceoglu.com/?Page=11&id=200&islem=oku )

Bu profesyonelce planlanmis kampanyalar sayesinde, ABD hukimeti arkasina kamuoyu
destegi almay:r basarmis ve Vietnam bozgunundan sonra savasa daha da soguk bakan

Amerikan halkinin savas¢i duygularimi yeniden harekete gegirmeyi basarmistir.

Belgeseldeki taniklarin anlattiklarindan yola cikarak, Amerika’nin savas 6ncesinde
kullandigi bir diger yontemin “korku cekiciligi” oldugu gorilmektedir. Medyada yapilan
cesitli yaymlarla, Bush ve diger yetkililerin verdigi demeclerle, surekli olarak buyik bir
tehlikenin varligindan s6z edilmis ve bu tehlikenin engellenmesi gerektigi vurgulanmis,

kamuoyundan destek vermesi istenmistir.
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“Teroru durdurmak zorundayiz.”, “Teror kapimizda, Ulkemizi tehdit ediyor.” “Saddam
bizim icin kotu planlar yapiyor.” gibi mesajlarla, ikna edici mesaj stratejisi olarak Batidaki
secim kampanyalarinda da sik¢a kullanilan korku cekiciligi tercih edilmistir. Korku cekiciligi,
daha ¢ok duygusal 6gelere hitap eden, ancak bazi durumlarda rasyonel yonler de iceren tutum
temelli bir ikna teknigidir (Damlapinar, 2005,5.167).

Bu teknigin kullanimiyla siyasal parti ya da aday, se¢menleri bir seye ikna ederken korku
uyandirmaya ¢alismakta, eger rakip aday segilirse, tlkenin yikima gidecegi, insanlarin ¢esitli
problemlerle karsilasacag: gibi ortaya ¢ikabilecek zararlar siralanmaktadir. (Bu teknik bir filme
de konu olmustur. 2006 yilinda vizyona giren, Ingiliz-Alman ortak yapim: V For Vendetta
filminde de, yasanan sorunlardan - salgin hastaliklar, kaynag: belirsiz virtsler,teror...- bunalan
halk, kosullarin daha da kotilegmesini engellemek igin kendilerine baris ve huzur vadeden,
karsiliginda itaat isteyen Bagkan aday: Sattler’a sinirsiz yetkiler vererek onu basa getirmistir.

Sattler, iktidara geldikten sonra tlm iletisim ara¢larimin kontrolUnl eline almuis, her
sokaga, hatta her eve dinleyiciler yerlestirmig, belli saatlerden sonra sokaga ¢ikma yasag:
koymugstur. TUm iletisim akisini yoneterek muhalif sesleri bastirmis, medyaya yogun bir
sansur uygulamigtir. Zaman zaman ¢ikarilan isyanlar hemen engellenmis ve tim yonetim karst
faaliyetler dezenforme edilerek halka bambaska sekilde yansitiimistir. Higbir gercekten
haberi olmayan halk, sadece kendisine verilen bilgi kirintilariyla oyalanmistir. Normatif medya
kuramlarindan yetkeci kurama 6rnek olarak gosterilebilecek bu filmdeki kosullar, belgeselde
gosterilen kosullarla benzerlik gostermektedir.)

11 Eylil’de yapilan saldiridan 6 hafta sonra ABD’de vatanseverlik yasasi ¢ikarilmustir.
Bu yasanin iceriginde, tibbi ve mali kayitlarin arastirilmasina olanak taninmasi, bilgisayar ve
telefon goriismesi kayitlarinin incelenebilmesi gibi maddeler vardir. Belgeselde, kendilerine
bu yasa hakkindaki goriisleri sorulan vatandaglar; uygulamanin Uizlici ama ayn1 zamanda gerekli
oldugunu ifade etmislerdir. Oysa, mahremiyetin degeri uluslararas: yasa ve anlasmalarda da
taninmis ve 1948’deki Insan Haklari Evrensel Bildirisi’nin 12. maddesinde mahremiyete
midahale halinde kisinin yasal korunma hakki oldugu bildirilmistir.(Belsey ve
Chadwick,1998,s.104) Bu madde tarafindan saglanan korunma, birbiriyle ortiisen ¢ alanda

ele alinmaktadir:
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1. Telefon dinlemek veya gizli mikrofon yerlestirmek gibi yasal ya da mesru olmayan
yollarla insanlar hakkinda gizli dosyalar olusturmay: da igeren, 6zel ya da devletin givenlik

orgutleri tarafindan gozetim altinda tutulmak,

2. Mali isler, vergiler, sosyal givenlik bilgileri, tibbi kayitlar, ceza kayitlar1 gibi
genellikle bilgisayar dosyalarinda bulunan 6zel ve gizli bilgilere izinsiz erismek,

3. Basin tarafindan mahremiyetin ihlal edilmesi. Kisisel yasama ve 6zel yasam alanina

fiziksel olarak girilmesi.

Belgeselin devaminda, Irak’ta gorev almis bir askerin ifadelerine yer verilmistir.
Asker, savasla ilgili sunlar sOylemistir: “Baskalarinin canin1 alirken, ruhumdan da bir parca
kopuyor.” Tekrar Irak’ta gorevlendirilmesi durumunda ne yapacag: soruldugunda ise, “Hapse

girsem bile Irak’a geri ddnmem.” demistir.

Bu ifadelerden yola ¢ikarsak, Bivins’in 5 basamakli ¢oziimleme modeline gore bir
analiz yapabiliriz:

1. Durum tanimi: Etik sorun nedir? Savas esnasinda sivil hedeflerin vurulmasi,
savas kosullarmin her iki taraf icin esit olmamasi, savas sebebinin net olarak
ortaya konmamasi, hatta sebebin olmamasi, savasin arkasinda petrol
kaynaklarina sahip olmak, silah sirketlerinin zenginlesmesi gibi maddi sebeplerin
yatmasi, kamuoyunu aydinlatmak icin verilen bilgilerin

dezenformasyona ugramast .

2. Etik yol: Farkli etik yollar ele almabilir. Ornegin, Kant’tan yola ¢ikilirsa;
Kant’a gore, evrensellestirilebilir kurallara gore eyleme gecildigi takdirde bu
davranig etik agidan her kosulda dogru olacaktir. Veya, Mill’in vurguladig
gibi, eylemin sonuglari, en fazla sayida kisi icin en biylik mutluluk ve fayday:
(bireysel degil toplumsal faydayi) m1 getirmektedir?
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3. Etik ilkelerin belirlenmesi: Etik, 6rnek olay: incelerken yardimci olacak etik

ilkelerin belirlenmesinde yol gosterir. Bu baglamda, Insan Haklari Evrensel
Beyannamesi, Savas Etigi ve Mesruiyet, Savas Felsefesi gibi konular

sorgulanabilir.

4. Olaymn secilen etik yol ve ilkeler baglaminda incelenmesi Bu asamada

degerlendirilmesi gereken, verilmis karardan ya da eylemden kimlerin zarar
gordigl ve bu kararin etik acidan niye yanlis oldugudur. Etik yol, bu agidan
incelendiginde belgeselde ¢ok net bir tablo ortaya ¢ikmaktadir. Evleri yikilmus,
yakinlarini kaybetmis, sakatlanmis, yaralanmig Irakl siviller
(cocuklar,kadinlar,yaslilar) ve askerler bir yanda; eslerini, ¢ocuklari
kaybetmis insanlar, sakat kalmis, psikolojik sorunlar yasayan, Ulkesine
dondikten sonra hikimetlerinden ilgi gérmeyen askerler bir yandadir. Bu
tablo dogrultusunda “cok kisinin mutlulugu ve faydasinin” g0z Onilinde

bulundurulmadig agiktur.

5. Dogru davranisin belirlenmesi  Bu asamada sorulmas: gereken soru “Ben

olsaydim ne yapardim?” sorusudur. Bu soruya yanit olusturacak bir gerekge
hazirlanacak ve verilen karar savunulacaktir. Belgeselin bir bdlimunde,
Amerikan askerlerinin profili ¢izilmistir. Bu askerler, Glkenin gelir duzeyi diisiik,
issizlik orami ylksek yerlerinde ikamet etmekte, orduya kabul edilmeyi bir
kurtulus yolu olarak gérmektedirler. Ordu, onlara dagitilan brosurler, verilen
konferanslarla bir cazibe merkezi haline getirilmekte, gengler bulunduklar:
kiskagtan cikabilme, kariyer yapma yeri olarak orduyu gdrmektedirler.
Dolayisiyla, orduya hayallerle katilmis bir asker, ancak savasin gercek yuzini
gorduikten sonra icinde bulundugu durumu sorgulamaya baslamaktadir. “Ben
olsaydim ne yapardim?” sorusu, “Bir daha yapmayacagim”a donusmektedir. Bu
Ornekte, verilen kararin savunulmadigi

gortlmektedir.

Fahrenheit 9/11° in genelinde izleyici, savas ve baris kavramlarini sorgulamaktadir.

Savasin bir huzur ve istikrar araci olarak kullanilmasinin ne kadar mantikli oldugu, savas
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kelimesiyle mesruiyet kelimeleri yan yana gelebilir mi sorulari, savasin olumsuz etkilerini

gordiikge zihinlerde daha ¢ok yankilanmaktadir.

Uluslararas: liskiler’e ait ilk yazili metin oldugu ileri stiriilen kitap, Thucydides’in
Peleponezya Savasi Tarihi’dir. Yani Uluslararas: Iliskiler’in temelinde savas ve baris gibi
normatif bir kayg: yatmaktadir (Eralp,1997,5.189-190). Bu baglamda, savas karsit1 hareketler,
devletin vatandaslarmi savasa katilmaya ahlaken zorlama; vatandaslarin orduya ve savasa

katilmama hakkinin olup olmadig: gibi sorular normatif cevaplar beklemektedir.

Geleneksel olarak devletlerin birbirinin icislerine karismamasi gerektigi soylenmektedir.
Ozellikle insan haklar: ve cevre sorunlar gibi kiresel sorunlar karsisinda devletin egemenlik
alanlarinin giderek simirlandirildigi gercegi “egemenligin sinirlart nelerdir, bu sinirlar bittiginde
uluslararas1 karigmamazlik ilkesi gecerliligini yitirir, midahale mesru olur mu?” gibi sorularin

pratik zeminini olusturmaktadr.

Baris etigi ¢cogu zaman olanaklari smirli bir dinyada, insanliga yo6nelik
ekolojik bir adalet kurami1 olusturan ekoloji etigi kapsaminda gorilse de aslinda temel ilkesi
adalet olan siyasal etigin kapsami i¢inde yer almaktadir.(Pieper,1999,5.95) Bltun insanlar igin
kiresel olgekte baglayici olan insan haklarinda ifadesini buldugu bigimiyle, bitiin insanhg:
bir dayamisma toplulugu olarak kavrayan adalet anlayisi, hakli amaclari gerceklestirmenin

araci olarak gosterilmek istenen silah1 ve savasi yasaklar.

Huber ve Reuter siyasetin yeni bir bicimde etigin konusu oldugunu ifade etmislerdir.
(Pieper,1999,5.97) Elbette bu siyasal etik artik devlet otoritesine itaat etmenin gerekcelerini
aciklamakla ve bu itaatin sinirlarmi belirlemekle kalamaz. Siyasal etik artik kaginilmaz
bicimde siyaset elestirisine doniismektedir. Bu elestirinin 6l¢iistini bugtn en gerekli ve en ¢ok

tehlikede olan sey olusturmaktadir: Baris.

Mesru savas doktrini, temelde savasa toptan karsi olmak degil, hangi kosullarda
savasin mesru ve hatta ahlaken kaginilmaz oldugu Uzerine kuruludur. (Eralp,1997,s.209)
Walzer’in mesru savas kuramu, saldiriya karsi: koyma hakki, saldirganin cezalandirilmasi gergegi
ve Onleyici savasin olabilirligi etrafinda gelisir. Devletin toprak butunliigline ve siyasal

egemenlik hakkina midahalede bulunmak saldirganlik olarak nitelendirilir.
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Saldirganlik sugtur ve iki hareket bigimini mesrulastirir: Saldiriya ugrayanin mesru savunma

savasi ve saldirgani uluslararast hukuka uymaya zorlamak.

Bu degerlendirmeler, uluslararas1 s6zlesmeler ve antlagsmalar araciligiyla giincel bir
sorun olarak terdérizm de normatif teorinin ilgi alanina girer. Birgok terdr érgiti eylemlerinin
mesru, cunkl davalarinin hakli oldugunu savunur (Eralp,1997,5.210). Amagclarinin siyasal
yani gayri-sahsi olmas1 ise masum insanlarin 6lduralmesini hakli gosteremez ve higbir genel
ahlak ilkesi cercevesinde savunulamaz. Konvansiyel olmayan siddet kullanimi terérizm

olarak nitelendirilmedikce uluslararas: sempati ve destek bulacak, bu da siddeti tesvik edecektir.

Terorist ile 0Ozgirlik savasgist arasinda ayrim yapabilmek, bunlara saglanan
uluslararas1 destegi haklilastirabilmek veya destek saglamak (izere dunya kamuoyunu

harekete gecirmek icin de elzemdir.

Uluslararast  hukukta, geleneksel karsi-Onlemlerden biri  zararla  karsiliktir
(Pazarc1,2003,s.431). Zararla karsilik, bir devletin uluslararas: hukuka aykir: bir fiili nedeniyle
zarar goren bir baska devletin birinci devletin hukuka uygun davranmasini saglamak amaciyla

uluslararasi hukuka aykiri yollarla karsilik vermesidir.

Uluslararasi hukukun yapilagelis kurallarina gore zararla karsilik 6nlemi alan devletin
bu fiili aslinda uluslararasi hukuka aykiri olan bir fiile karsi islendigi igin yasallik

kazanmaktadir.

Vietnam’da oldugu gibi Irak’ta da Amerika’nin mdudahalesinin mesru olmadig:
konusundaki goriisler agirliktadir. Belgeselde de vurgulandig: gibi, 11 Eylil saldirisi bir ¢ok
insanin yasamini geri dondurilemez bigimde etkilemistir. Dolayisiyla hukuken ABD’nin zararla
karsilik verme hakki varmis gibi goriinse de “kim”e karsilik vermesi gerektigi sorusunun

cevabinin net olmayisi belgeselin ¢ikis noktasini olusturmaktadir.

Belgesel bir bdtin olarak degerlendirildiginde, anlatilan her seyin belgelerle
desteklenmesi ve arastirma strecinin oldukga eskiye dayanmasi inanilirlig: arttirmaktadar.
Anlatilan her olay, baslangicindan itibaren belgelenmistir, dolayisiyla tahmin niteliginden

ziyade kanitlanmus bilgi 6zelligi kazanmstir.
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Belgeselin anlatim tarzi elestirel ve mizahidir. Program unsurlarindan pek cogu
birarada kullanilmistir: Seyirci bazi yerlerde gilmekte, bazi yerlerde duygulanmaktadir.
Belgelerin yaninda kanit niteliginde sunulan bazi gorintiler normalde dikkat
edemeyecegimiz bazi olaylar algilamamizi saglamaktadir. Ornegin haber biiltenlerinde sunulan

haberlerdeki kimi ifadeler, ekrandaki bir politikacinin jest ve mimikleri gibi.

Bir diger nokta ise, belgesel sayesinde, normal kosullarda glindeme getirilmeyen
hikayeleri de 6grenme sans1 yakalamamizdir. Ornegin, 6limi haber biltenlerinde sayisal
verilerle ifade edilen insanlarin —Irakli ya da Amerikan- herbirinin ardinda biraktiklarinin
neler hissettigi, neleri birakip gittikleri, yarim kalan yasamlar: ve planlari. Haber bulteninde,
“2 Irakl sivil, 3 Amerikan askeri 6ldi.” dendigi zaman asla hissedemeyecegimiz- clinki az
sonra kanali degistirip ¢cayimizi igerken baska bir haberi izleyecegiz -, yasama ve insana dair

pek cok sey belgeselle gozle gordlir hale gelmektedir.

Sonug

“Sihirli yuzik (takani gérunmez kiliyor) Bana etik olmak igin
nedenler sdyle Cinki artik yakalanip ceza gdrmek gibi bir
sorunum yok. Sihirli yiziige sahipsek bile nicin dogru olam
yapmakta devam etmek zorunday1z?” SOKRATES

Fahrenheit 9/11 adli belgeselin incelendigi bu calismada, Habermas’in iletisimsel
eylem kuram ve etik kavramindan yola cikilmistir. Belgeselin konusu etikle ilgili pek ¢ok
yorumu kapsayabilecek iceriktedir. 122 dakikalik belgesel, devlet yonetme etigi, savas etigi,
askerlik ezigi gibi Uzerinde az konusulan oysa tim Diinya’yi etkileyen konularin sorgulanmasina

yol agmaktadir.

11 Eylil sonrast ABD’nin dinya Uzerindeki eylemleri ve Irak’a saldiris1 hakkinda
farkli bir bakis acisinin sergilendigi belgeselde, kendini esit kosullarda ifade edemeyen, farkli
gorisleri yasalarla veya yasadisi yollarla engellenen, asimetrik bir tartisma ortaminda
yasadiklari icin fikirlerini sunma firsat1 olmayan Kisilerin sesi aktariimaktadir.

Ayn1 zamanda izleyenler, anaakim medyanin toplumu nasil yonlendirdigine ve gercegi
aktarmakla gorevli kitle iletisim araclarmin “birilerinin istedigi gercegi” nasil aktardigina

sahit olmaktadir.

96



Aybike Serttas Ertike Fahrenheit 9/11 Belgesel Analizi

Yapimda anlatilanlarin, bir husumetin ya da ényarginin yansimalar: olarak algilanmasini
engelleyen ve film bittikten sonra da izleyeni diisiindiiren en 6nemli faktér belgelerin
kullanilmas1 ve olaylari yasamis olan insanlarin sahitligine basvurulmasidir. Dolayisiyla,
yasamdan bir kesiti yaraticilikla harmanlayarak aktaran belgesel film, bir sinema filminin
izleyenin hayal diinyasinda yarattigi kadar carpici etkilere sahip olmasa da, gercegi yalin bir

sekilde gostererek, zihinlerde karanlikta kalmis bazi konulara 1s1k tutmaktadir.
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ATATURK’UN COCUKLARI

inci CAGLAYAN"
Ataturk’s Children

Abstract

One of the most important subjects considered by Ataturk before and during the
establishment of the government were children. He saw today’s children as tomorrow’s adults,
the future of the country and the guaranty of its continuation. The establishment of the national
sovereignty and youth day on May, 1919 children’s day on April, 1923 are a few of the proofs of
the important he placed on children and youth. He is the only one among world leaders who has
awarded children with a holiday.

The important that Ataturk gave children can also be observed from the children he adopted
during his life time. He has tried to be an example to his people with his behavior, he has protected
his adopted children as if they were his own, considered their education as an important priority
and thereby enabled them to become a productive member of society. We understand the great
extend of his communication with children from how effective this communication was on Turkish
children throughout the ages. Our research dealt with the communication process between
Ataturk and children. We will study the communication process between Ataturk and his adopted
daughter UIki through a semiotic resolution approach. Our objective is to demonstrate
how deep an effective communication Ataturk had especially with children.

Key words: Ataturk, children, communication, semiotic
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Ozet

Ataturk’in Devletin kurulma asamasinda ve 6ncesinde en ¢ok 6nem verdigi konulardan biri
de “cocuklar ” olmustur. Clnkd; bu gunin kugctklerini yarmin blydkleri, Ulkenin gelecegi ve
teminati olarak gormistiir. Cocuklara ve genclere verdigi 6nemin gostergesi; “23 Nisan Ulusal
Egemenlik ve Cocuk Bayrami” ve ”19 Mayis Genglik ve Spor Bayrami1” olmaktadir. Dlnya liderleri
arasinda Cocuklara bayram armagan eden tek liderdir.

Ataturk’dn ¢ocuklara verdigi 6nem, edindigi manevi ¢ocuklarinda da gorilmektedir. Bu
davranisiyla halkina o6rnek olmaya calismistir. Manevi evlatlarimi kendi 0z c¢ocuklar: gibi
korumus egitimlerine dnem vermis, Ulkeye yararli bireyler olmalarin1 saglamigtir. Atatiirk’(in
cocuklarla kurdugu iletisimin ne denli biyuk oldugu cocuklarla kurdugu etkili iletisimden

anlasilmaktadir.

Calismamizda; Atatlrk, cocuklar Uzerinde her zaman etkin ve etkili bir iletisim
kurmustur. Bu baglamda, Atatiirk’iin manevi kiz1 UIKk{ arasindaki iletisimi, fotograflar tizerinden
Gostergebilimsel Cozimleme Yontemi kullanilarak incelenerek, Ataturk’in cocuklar Gzerinde ne

denli etkin ve etkili bir iletisim kurmus oldugunun ortaya ¢ikartilmas: amaglanmaktadir

Anahtar kelimeler: Ataturk, ¢cocuk , iletisim, gostergebilim

1. GIRIS

Tarihsel silrecte; toplumsal yasant1 ve kiltirimuzde ¢ocuga 6nem veren bir anlayis hep
var olmus ¢ocugu korumayi, yetistirmeyi amaglayan onemli calismalar da yapilmistir. Kuramsal
anlamda, 1882 yilinda “Cocuk Islahevi’nin kurulmas: ardindan 1883 tarihli “Cocuklarin
Dilenmesi”nin 6nlenmesine yonelik yonetmeligin c¢ikarilmasi sonralari da oksizler yurdu ve
kimsesiz ¢ocuklari barmdiran kurumlarla ilgili calismalar gortilmektedir. Ozellikle 1921 yilinda
henliz Kurtulus Savasi’nin devam ettigi ginlerde Atatiirk tarafindan savas sirasinda anne ve
babasini kaybetmis cocuklarin barmacaklari sicak bir aile yuvasi olacak “Cocuk Esirgeme
Kurumu”nun (Himaye-i Eftal Cemiyeti) kurulmasi ¢cok énemli bir girisim olmustur. 1926 yilinda
da yetimlerin ayliklarinin degerlendirilmesi amaciyla “Emlak ve Eytam (Yetimler) Bankasi”

Kurulmustur.
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Cocuk konusunda, ulusal oldugu gibi uluslararas1 alanda yapilan ¢alismalarla da yakindan
ilgilenilir hazirlanan bildirgelere imza atilip taraf olunur. 26 Eylul 1924 tarihinde Milletler Cemiyeti
Genel Kurulu’'nda *“Cocuk Haklart Bildirgesi” kabul edilir. Cocuklarin yasatilmalari,
gelistirilmeleri ve korunmalarini iceren bu bildirge, 1928 yilinda Atatlrk tarafindan da imzalanir.
(BMCHDS, 111, 1V) Yine 14 Eylul 1990 tarihinde Birlesmis Milletler Cocuk Haklar1 S6zlesmesi’
de imzalanarak taraf tilke konumuna gelinmistir. Yalniz tim c¢alismalara ragmen ¢ocuk sorunu,
tarihin her doneminde oldugu gibi ginimizde de ulusal ya da uluslar arasi diizeyde 6nemini

korumaktadir.

1.1. Atatiirk’te Cocuklarim Onemi

Turkiye Cumhuriyet’i kuruldugunda Cumhuriyet’e sahip ¢ikacak, onu koruyacak ve
ileriye tasiyacak kusaklarin yetistirilmesine gereksinim duyulur. Cumhuriyet gelecegi ¢cocuklarda
gormektedir. Cocuklar, Birinci Diinya Savasi’nin ve Kurtulus Savasi’nin en magdurlari olmustur.
Zorunlu olarak ¢ocuk yastakilerin askere alinmasiyla cocuklar hem savasa katilmis hem de ¢alisarak

savasa katkida bulunmuslardir.

Her zaman akilci ve bilimsel davranmis olan Atatirk, ¢cocuk ve genclik konusunu da bu
anlayis icersinde ele almistir. Atatirk’in diistincesinin temellerini olusturan ilkelerden biri de
tarihin bir ilerleme oldugu disiincesidir. Bu ilke Aydinlanma Felsefesi’nin de temel
goriislerinden biridir. Ilerleme diisiincesi de dinamik devrim idealini birlikte getirir. Dinamik
devrim ideali gelecege yonelik olacaktir elbette. Tarih gegmisten gelecege dogru bir siireg. Gelecegi
kuran da bu ginun c¢ocuklari ve gengleri olacaktir. (Akarsu, 98) Atatiirk cocuklar yarinin
blyukleri olarak goriirken ¢ocuklarin en iyi sekilde yetistirilerek yarina guvenle bakabilmelerini
amaclamigtir. Tirk toplumunda cocuk gelecegi temsil eden en 6énemli insan kaynagidir. Atatlrk
“bu ginln kuclkleri yarinin blyukleri” diyerek gelecegin garantisi ve emanetinin “cocuklar”

oldugunun da altin1 ¢izmistir.

1924 yilinda, Turkiye Buyuk Millet Meclisi’nin agilis guini olan 23 Nisan’in bir bayram
olarak kutlanmasi kabul edilir. Bes yil sonra bu bayram, Atatirk tarafindan “cocuklara” armagan
edilir. Bu rastgele verilen bir karar degildir. “23 Nisan Ulusal Egemenlik ve Cocuk Bayrami”
Ataturk’in ¢ocuklara olan sevgisinin, énem ve giveninin gostergesi oldugu gibi ¢ocuklar daha

kiglk yasta milli egemenligi, bagimsizlig: taniyarak sahip ¢ikma bilincine de sahip olacaktir.
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Baska tilkelerde gortlmeyen bu ilk ve tek gocuk bayrami, 1979 yilinin UNESCO tarafindan
“Cocuk Yili” ilan edilmesiyle uluslararasi bir nitelik kazanir. TRT’nin 1979 yilindan beri

-

diizenledigi “23 Nisan Senligi”ne diinya cocuklarinin da katilimiyla dinya gocuklart ayni
platformda bulusurken, yarmin blyUkleri “baris”, ”kardeslik” baglarmin kurulmasinin énculeri
olacaklardir. Clnku, Atatirk cocuk konusunu evrensel diizeyde ele almistir. Kendi Ulkesinin
cocuklar: kadar diinya cocuklarina da ilgi ve sevgiyi gostererek evrensel dnderligini bu alanda da
gOstermistir. Savasin butlin acilarmi yasamis 0zellikle ¢cocuklar ve kadinlar tzerinde ki olumsuz
etkilerini gérmiis bir komutan, bir asker ve de 6nder olaraktan, Dunya’da barisi ¢ocuklarin
kuracagina olan inancin1 ve istemini “Yurtta Barig Dunya’da Barig” sozleriyle dile getiren

Atatlrk’in 6zlemleri de gerceklesmis olmaktadr.

1.2. Atatiirk’iin Egitime Verdigi Onem

Atatirk, yasami boyunca c¢ocuklarn yetistirilmesi konusunda hicbir 6zveriden
kacinilmamasi gerektiginin Gzerinde durmustur. Daha Kurtulus Savasi’nin devam ettigi giinlerde
16-21 Temmuz 1921 tarihleri arasinda Ankara’da toplanan Maarif Kongresi’nde yetisecek
cocuklara verilecek egitimin niteligi, cocuklara nelerin 6gretilmesi gerektigi tizerinde aciklamalar
yaparken cocuklar1 yetistirecek 0gretmenlere de Onemli gorev diistlglni ayrica ailelerin de
cocuklarini yetistirme konusunda higbir 6zveriden kaginmamalar:i gerektigini de belirtmistir.
Atatlirk’e gore, egitim en az Kurtulus Savas1 kadar énemlidir. Egitim ve 6gretimin bir tUlkenin
ekonomik ve sosyal gelismesinin en temel unsurlarindan oldugu bilinciyle Oncelikle, Tirk
toplumunu cagdas uygarlik dlzeyine ¢ikaracak devrimlere egitimden baslar. Atatirk’in amact
gozlem ve deneye yer veren c¢agdas laik bir egitim sistemidir. Bu baglamda, 3 Mart 1924
tarihinde kabul edilen Tevhid-i Tedrisat (Ogretim Birligi) Kanunu ile cagdas, demokratik ve laik
egitimin  temelleri atiir. BoOylece 06zglr distinceli cagdas bireylerin  yetistirilmesi

gerceklesecektir. Bu kanunla, ilkogretim parasiz ve zorunlu hale de getirilir.

1 Kasim 1928°de Yeni Turk Harfleri Yasas1 Meclis’ten gecer. Turkceye uygun kolaylikla
okunup yazilabilen bir “Alfabe” hazirlanir. Amag, cok kisa siirede okuma yazma 6grenilmesidir.
Atatirk bu gereksinimi soyle ifade etmektedir. “Yeni Turk harfleri ¢cabuk 6grenilmelidir. Her
vatandasa, kadina, erkege, hamala, sandalciya ogretiniz. Bunu yurtseverlik, ulusseverlik
biliniz(...)Diisiiniiniiz Ki, bir ulusun yizde onu, yizde yirmisi okuma yazma bilir, ylizde sekseni,

doksani bilmez. Bu bir ayiptir, bundan insan olanlarin utanmasi gerekir.” (Atatrk, 255) Bu amag

104



Inci Caglayan Atatiirkiin Cocuklar

dogrultusunda yeni yazinin Ogretiminde ilkokullarda kisa siirede basarili sonuclar aliir. Yeni
yazinin genis halk Kkitlelerine yayginlasmasi amaciyla da 1 Ocak 1929 yilinda “Millet
Mektepleri” acilir. Istanbul’da bir giinde 2500 dershane Ggretime gecer. Her yerde konferanslar
verilir. Turkiye bastanbasa bir dershaneye donusur. (Demircan, 2) Yeni yazi ile okuma yazma
bilenlerin sayisini, eski yazi ile okuma yazma bilenlerin sayisinin Uizerine ¢ikartmak gereksinimi
Millet mektepleri diisiincesini dogurmustur. (Atay, 443) Bu konuda Atatiirk ve Inénii herkese érnek
olmak isterler. Ozellikle yeni yazi kabul edildikten sonra ikisi de bir daha Arap yazis1 kullanmazlar

ve cevrelerindekileri de strekli kontrol ederler.

Atatlrk egitime verdigi 0nemi diistinsel anlamda her zaman dile getirdigi gibi gorsel
olaraktan da anlatmaktan, aciklamaktan kac¢inmamis aksine bundan biyuk mutluluk da
duymustur. Bas6gretmen olarak, 24 Kasim 1928 tarihinde elinde “tebesir”, “kara tahta” basinda
ve halkin iginde halka okuma yazma ve cesitli bilgileri 6gretmeye calismasi egitime ne denli
onem verdiginin gostergesidir. Burada gorsel ve isitsel olarak halka hitap ederken etkili ve etkin bir
iletisim kurmaya da ¢alismustir. Atattirk’tn bu 6nderlik 6zelligi, Farabi’nin devlet baskani milletin
egitimcisi olmalidir, 6grenme ve 0Ogretmeyi seven, her seyi kolayca Ogretebilen 6zellikleri
tasiyan nitelikte olmasi gerektigi sdylemiyle Ortiismektedir(Akyiz, 238). Ataturk’un 6nderliginde
Turk toplumu, ¢agdas bir yasam bigimini sectiginde, bu uygarlik bi¢cimine uymayan simgelerden
biri olan fesi kaldirmay: ve yerine ¢agdas uygarligin simgesi sapkayr giymeye karar verilmistir.
Atatlirk, 24 Agustos 1925 tarihinde Kastamonu ve yoresine yaptigi gezide basina sapka giyerek
“Buna sapka derler” demistir. 25 Agustos 1925’te TBMM’de “Sapka Kanunu” kabul edilmistir.
Ataturk tarihimizde pek cok yoneticinin ihmal ettigi bu egitimcilik gorevini en iyi bigimde
Ustlenmis ve de uygulamistir. O’nun bu 6nderligi daha sonraki devlet adamlarina da izlemesi
gereken bir drnek olmustur. Atatlirk’in bu davranisi, ne denli blyuk bir baségretmen oldugunu
gOstermektedir. Atatirk’tn bu egitimcilik yoninu de her soyledigi s6z ve her davranisi halk
tarafindan benimsenerek kabul gérmesinden anlasilmaktadir. Atatirk Cumhurbaskani olmasaydiniz
ne olmak isterdiniz? Sorusuna verdigi yanitta: Milli Egitim Bakan: olmak istedigini bildirmekle bu

alandaki 6nderligini net olarak ortaya koymaktadir.
2. AMAC VE YONTEM
Ataturk’dn gocuk sevgisi yadsinamaz, kendi ¢ocugu olmadig: halde Glkesinin ¢ocuklarini

kendi ¢ocugu gibi benimsemis ayrica korumasi altina aldigi manevi ¢cocuklarimi da kendi 6z cocugu

gibi gormiis onlara tim olanaklarini sunarak topluma yararli birer birey olmalarina
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calismistir. Cocuklar1 toplumun gelecegi olarak gordugu gibi, gelismis cagdas Tirkiye’yi de
cocuklarda gormiistiir. Onlarla yakindan ilgilenip, tim yogunluguna ragmen zaman ayirmustir.
Cocuklart ilgilendiren konularda hicbir 6zveriden kaginilmamasi gerektigini 6nemle belirterek bu

konuda da halkina 6nderlik yapmustir.

2.1. Arastirmanin Amaci

Ataturk’dn cocuklarla kurdugu etkili iletisim UGzerinde durulacaktir. Ataturk’in son
yillarinda yanindan ayirmadigi ve cocuk sevgisinin adeta simgesi olan Ulki’yle c¢ekilmis
fotograflari incelenerek, Ataturk’in ozellikle cocuklar Gzerinde ne denli etkin ve etkili bir

iletisim kurdugunun ortaya ¢ikartilmasi: amaglanmustir.

2.2. Arastirmanin Ydntemi

Ataturk’in cocuklara gosterdigi sevgi, ilgi ve onlarin yetistirilmesinde her alanda oldugu
gibi Onder olmustur. Ataturk’in bu davranisini gorsel fotograflarla nasil ortaya koydugu
Gostergebilim  Yontemiyle, bigimsellik ve icerik ¢ozumlemesiyle incelenerek ortaya
konulacaktir.

3. BULGULAR VE YORUM

Ataturk’dn liderlik anlayisinda, topluma yiikledigi gorevleri kendi davranisiyla yansitarak
topluma bu davramis bicimini benimsetmeye zorlamadan go6rsel goruntilerle oturtmaya
calismustir. Atatirk’dn en 6énemli 6zelliklerinden biri de cocuk sevgisidir. Bu glnin kacukleri
yarmin buyikleri anlayisiyla ¢cocuklarin yetistirilmesine 6nem vermis. Cocuk toplumun gelecegi
olarak ne denli iyi yetistirilirse gelecek o denli iyi olacaktir. Toplumda ki korunmaya muhtac
cocuklarin varhg disindldigunde toplum manevi ¢ocuklari olan onderini 6rnek alip onun

yolunu izleyecektir.
4. MANEVI COCUKLARI
Atatirk’in en 6nemli Ozelliklerinden biri cocuk sevgisidir. Kendisinin ¢ocugu yoktur

fakat tim cocuklara karsi derin bir ilgi ve sevgisi vardir. Bu sevgi ve ilgisini Glkesinin tim

cocuklarina oldugu gibi tim dunya cocuklarina karsi da gostermistir. Savas yillarindan
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baslayarak bir¢cok ¢ocugu korumasi altina alarak hamiligini Ustlenmis, bir cogunu da manevi
evlat olarak benimsemistir. Manevi evlat; evlat edinilen veya kendisine evlat muamelesi yapilan
evlat gibi benimsenen kimse (Ayverdi,1931) olarak tanimlanir. Manevi evlatlarimi kendi 6z
cocuklart gibi korumus egitimli birer birey olarak Ulkelerine de yararli olmalarini saglamistir.
Ataturk manevi cocuklarina da vasiyetnamesinde yer vererek onlara da belli paylar verilmesini
istemistir. Ayrica Indnii’niin cocuklarina da egitim amacr ile vasiyeti yoluyla 2876 sayili kanunla

pay birakmustir.

Atatiirk’in en kiicik manevi kizi UIKG’yl her zaman yaninda bulundurmus. Ismini de
verdigi Ulki’yl heniiz 9 aylikken Cankaya Koskiine aldirtmis. UIKii 5 yasina kadar Atatiirk’in son
yillarinda hep yaninda bulunmus ve cocuk sevgisinin adeta bir simgesi olmustur.( Verel, 62)
Atatlrk’le protokol sirasinin en 6niinde oturmus, resim sergisine gitmis, birlikte denize girmis,
birlikte resim cektirmisler. Atatiirk UIki’yii salincakta sallamis. Atatiirk’iin sevgi ve ilgisi yalnz
Ulki'ye degildi, ¢iktign yurt gezilerinde cocuklara yaklasimida da goriilmektedir. Cocuklara

sevgiyle yaklasir onlari dinler ve sohbet etmekten blyiuk mutluluk duymaktadir.

Atatiirk diger manevi kizi Afet inan’1, Isvigre’nin Lozan sehrine Fransizca 6grenmesi igin
gonderir. Dondiikten sonra da Istanbul’da Fransiz Kiz Lisesi’ (Notre Dame de Sion) nde égrenimini
surdurtr. Atatiirk ve Turk Tarihi alaninda birgok yayini bulunan Afet inan Profesorliige kadar
yikselir. Turk Tarih Kurumu’nun kurulus ¢alismalarinda Ankara Universitesi Tirk inkilap Tarihi

Enstitusi’nde mudurlik gorevinde bulunur.

Manevi kizi Sabiha Gokgen ise, Ankara Cankaya Ilkokulu’nu, Uskiidar Kiz Kolejini
bitirerek Tirk Hava Kurumu’nun Havacilik Okulu’na girer. Belkide Daha sonra yiiksek planorcilik
kurslarina katilmak tizere Sovyetler Birligi’ne gonderilir. Doniiste Eskisehir Hava Okulu’na girer
1. Tayyare Alayi’nda av ve bombardiman ucaklar: alaninda uzmanlasir. Sabiha Gokgen’e Gokgen
soyadimi Ataturk verir. 1934 yili Soyadi yasasinin kabul edildigi yil herkesin kendine bir soyadi
arayist icinde iken Ataturk Sabiha Gokgen’e “Senin soyadin ne olsun?” diye sorar O’da “Siz ne
emrederseniz o olsun efendim” cevab: karsisinda Atatiirk eline bir kalem ve kagit alip “GOKCEN”
yazar. Ondan sonra Sabiha Gokcen olur.( Verel, 69) Sabiha Gokgen Diinya’nin ilk kadin savas
pilotu unvanina da sahip olmustur. O’nun bu basarisinda ve meslegi segmesinde Ataturk’in ne
denli etkili oldugu yadsinamaz. Ataturk’dn “Beni ¢ok mutlu ettin... Simdi artitk senin igin
planladigim seyi aciklayabilirim... Belki de dinyanin ilk askeri kadin pilotu olacaksin... Bir

Tirk kizinin diinyadaki ilk askeri kadin pilot olmas1 ne iftihar edici bir
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olaydir, tahmin edersin degil mi? Simdi derhal harekete gecerek seni Eskisehir’deki Tayyare

Mektebi’ne génderecegim. Orada 6zel bir egitim goreceksin.” Sézlerinden de anlasiimaktadir.

Manevi kizi Nebile’de Dariilfiinun Mektebi’nden sonra Sorbone Universitesi Siyasal
Bilgiler Fakultesi’nde 6grenim gorir. Ayni zamanda piyanistte olan Nebile’nin cesitli yerlerdeki

caligmalardan sonra en son TRT’deki Ekonomi Haberlerinde Ekonomist olarak gorev yapmustir.

Atatlrk’in manevi ¢ocuklarindan sigirtmag¢ Mustafa ile bir rastlant1 sonucu karsilasir. Bir
gin Yalova civarinda arkadaslariyla birlikte gezintiye ciktiklarinda yollarimi karistirirlar o sirada
karsilarina sigirtma¢ Mustafa ¢ikar ylzi sari ve karni sis bir haldedir. Atatlirk’in sorularin ¢ok
akillica yanitlar bu Atatlrk’in ¢ok hosuna gider ve kendisine para vermek ister cocuk parayi
kabul etmek istemez ancak torbasinda bulunan cevizlerden vermek kosuluyla paray: alabilecegini
bildirmesi Uzerine Atatiirk ¢cocuga “okumak ister misin?” diye sorar, ¢ocuktan evet yanitini alir.
Bunun Uzerine gocuk o6nce Sisli’deki Cocuk Hastanesi’ne yatirilir tedavisi boyunca Atatiirk
yakindan ilgilenir. Saghgina kavustuktan bir sire sonra Kuleli Askeri Lisesi’nde egitimine
baslar, basaril1 bir sekilde egitimini tamamlayarak subay olarak Tlrk Ordusu’nda goreve baslar.

Atatlrk’in manevi ¢ocuklar: arasinda belki de ayri bir yeri olan Abdurrahim Tuncak, ¢ok
kiicik yasta Diyarbakir’dan istanbul’a getirtmistir. Anne ve babasi hatirlamayan Tuncak (¢
yaslarinda katildigi bu aileyi kendi ailesi gibi, Ziibeyde Hanimi anne, Ataturk’un kiz kardesi
Makbule Hanimi da hala olarak benimser. Atatlirk Tuncak’inda yurt disinda 6grenim gérmesini
uygun bulur ve bu karar1 dogrultusunda 1929 yilinda Berlin Teknik Universitesinde 6grenim goriir.
Turkye Cumhuriyeti Merkez Bankasi’nda galisir.

Atatlrk’(n ayrica Rukiye, Zehra isimli ¢cocuklar: da vardir. Atatirk manevi ¢ocuklariyla
yakindan ilgilenerek topluma o6rnek bireyler olmalarin1 kendilerinden sonraki kusaklara da yol
gosterici olmalarina ¢alismistir. Topluma bu davranis bicimini gorsel goruntulerle benimsetmeyi

uygulamustur.
5. COZUMLEME
Ataturk’dn liderlik anlayisinda topluma yukledigi gorevleri kendi davranisiyla yansitmasi

ve topluma bu davranis bicimini benimsetmesi 1liman otoritesiyle zorlamadan, gorsel

goruntulerle oturtmasidir. Atatirk’dn bu davramsimi Weber Atatlrk icin soyledigi tumcesiyle
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bizim goristimiiz Ortusmektedir. “lclncl ideal otorite tipi kurallara degil de, bir 6nderin
kisiligine, onun Ogretisine, olusturdugu 6rnege dayanan; séz konusu bireyin olagandis1 6zelliklerin
sonucu olup, yasal kurumlardan bagimsiz olarak kazanilan karizmatik otoritedir.” (Cevizci:977) Bu
baglamda Atatiirk Cumhuriyet’in ilk yillarinda karizmatik liderligini ve Weber’in bir 6nderin
kisiligiyle olusturdugu 6rnek toplumun Uzerine ayna gibi yansitilmigtir. “Ayna evresinde 6znenin
icinde calismaya baslamis olan 6zdeslesme mekanizmasi, 0 andan itibaren onun her goérsel alg
edimini etkileyecektir.”(Bowie:42) Lacan’in ayna kurami; cocuklar Gizerinde olusmaya baslamis ve
cocuk yansimasinin tutsagi olmustur. Buradan hareketle toplumlarin liderlerini kendilerini onlarin
bir yansimalari olarak gordikleri soylenebilir. Burada buylik onder Atatirk’un gocuklarla
ilgilenmesi onun en 6nemli 6zelliklerinden biridir. Ancak burada o ddnemde korunmaya
gereksinimi olan cocuklarin da bulundugu diisiintildigiinde, toplum da 6nderini 6rnek alip onun
yolunu izleyecektir diisiincesinden yola ¢ikilarak, Lacan’in ayna kuramiyla Atatirk’in davanisi
Ortiismektedir.

Ataturk’dn bu davranmisini  gorsel resimlerle nasil ortaya koydugu gostergebilim
yontemiyle bicimsellik ve igerik ¢6ziimlemesiyle incelenerek ortaya konulacaktir. Bu baglamda
Atatiirk’in cocuklarla olan iliskisi UIki’yle ¢ekilmis Ug fotografla incelenecektir. Bu ti¢ fotograf

egitimi, ilgiyi ve sevgiyi yansittigindan dolay: se¢ilmistir.

Fotograf : |

Atatirk Subat 1935 yilinda Ege

Vapuru’'nda manevi  kizi  Ulkiryii

salincakta sallarken.

Her Ug fotograf ¢ozimlemesinde de dncelik bigimsel ¢oziimleme (zerinden yapilacaktir.
Bicimsel ¢bziimlemenin arkasindan icerik ¢ozimlemesi yapilacaktir.

Fotograf'I’de sevqi, ilgi ve birliktelik 6n planda yer almakzadir.
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5.1. Bigimsel Cozumleme

Fotografin sag tarafinda bulunan Atatiirk ayakta ve sol tarafta salincakta sallanan Ulkii’ye dogru
egilmis durumdadir. Ataturk’in zerinde; kislik spor sik bir takim elbise gdmlek ve kravat ayrica
yaka cebinde mendili gorinmektedir. Ayagina da ¢izme giymistir. Sol elini arkasina atmis sag
eliyle de Ulkirniin oturdugu salincagin ipiyle Ulki’nin elini tutmus ve onu salliyor, arkada iki
erkek gortlmektedir. Ukl ise oturdugu salicagm iplerini sikica tutmus Uzerinde de agik renk

kislik bir tulum giyinmis.

Arka plana baktigimizda, resmin gemi guvertesinde c¢ekildigi anlasiliyor, yerde ahsap

uzun cizgiler halinde désemeler bulunmaktadir.

5.2. Tcerik Coziimlemesi:

Yerdeki dosemelerin gizgileri bize dogrusal bir etkiyi gosterir, dogrusal etki de perspektif
ve derinliginden dolay: yolculugu cagristirir. Gemi ile dogrusal etkinin verdigi yolculuk anlami
birebir Ortiismektedir. Salincagin iplerinin dikey cizgileri yercekimi ve devinimi gosterirken
Atatirk’iin hafif egilmis hali ve Ulki’nin elini ve salincag: tuttugu sag elinin aldig1 bigim ise
tam ortada odak noktasinda “diyagonal” (capraz) bir etki ¢izgisi yaratmaktadir. Bu da fotografa ayri

bir devinim katmaktadir.

Atatlirk’le cocugun ellerinin birlesmesi sevgi, iletisim ve birlikteligi ¢cagrismaktadir.
Deger nesnesi —  salincak
Ozne 1 Atatiirk

Ozne 2 Ulki
Atatiirk — sevgi — birliktelik — ilesisim — Ulki
Atatiirk Ulki
Guglu Gugsuz
Etkili Nazik

Buyuk Kuguk
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Fotograf: 2

Atatiirk 3 Mayis 1935 yilinda mandvi kizi Ulkii’ye okuma Ggretirken
Fotograf 2°de ilgi ve sevgiyle birlikte egitim 6n planda yer alir.
5.3. Bigimsel Coziimleme:

Cerceve dinamikleri icinde bakildiginda fotograf sayfasini ikiye bolersek sol tarafta Atatlirk

bir koltukta oturmakta arkasinda da ayakta duran bir erkek ( yaveri olabilir) gérinmektedir.

Sag tarafta ise, Ulkii durmaktadir. Fotografi buradan ikiye ayirdigimizda bir nesne olarak
Ulki’niin okudugu alfabe. Ulki, Atatiirk’tn oturdugu koltugun kolunu bir masa gibi kullanarak iki

elini de sayfanin iizerinde harfleri takip etmek i¢in tutarken basini1 da kitaba dogru egmistir.

Ulki’niin (izerinde bahriyeli giysisi bulunmaktadir. Atatiirk’in Gzerinde de kislik bir
takim iginde gomlek ve kravati vardir. Sag elini, sol bacagi Gizerine attigi sag bacagi Ustiinde tutuyor
ve sag elinin parmaklar: acik bir sekilde durmaktadir. Sol elini de Ulki’niin okudugu kitabin

Uizerinde tutmaktadir.

Atatirk’iin bakislart Ulkii gibi kitabin (zerine odaklanmis, Atatiirk’iin arkasinda ki
kisinin bakislari da ayni noktada birlesmektedir.
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5.4. Icerik Coziimlemesi :

Atatirk’tn kiymetli zamanim vererek Ulki’yle iletisim icinde olmasimi g6steren énemli
bir an. Bu da Ataturk’in ¢ocuklara, ¢cocuklarin egitimine ne denli énem verdiginin gostergesidir.
Burada Atatiirk tamamen UIK{i’niin calismasina odaklanmustir, bunu yaparken de sikint1 duymadan
zevkle, istekle yaptigi bacaginin Ustinde tuttugu sag elinin parmaklarinin agik olmasindan da

anlasiimaktadir. (Beden dilinde sikilmis yumruklar Kisinin stresli oldugunu gosterir.)

Gestalt Kuramina gore; nesne ya da 6znede olsun bicimlerin aralarindaki oransal farkliliklari
vardir. Kisa ve kicuk nesneler: kiclklik, naziklik, zayiflik gostergesi olurken uzun olan nesneler:

guc ve etkiyi gosterir.

Deger nesnesi —  Kkitap

Ozne 1 Atatiirk

Ozne 2 Ulkii

Atatirk — sevgi — birliktelik — Egitim — Ulki

Ataturk UIK{
Guglu Gugsuz
Etkili Nazik

Buyuk Kuguk
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Fotograf : 3

Atatiirk manevi kiz1 Ulkii’ye okuma 6gretirken

5.5. Bigimsel Coziimleme:

Fotograf li¢c boyutlu diistintildigiinde 6n planda Atatiirk UIki yanlarinda baska bir erkek yer
almaktadir. Onlerinde bir masa ve masanin da (zerinde iki sapka durmaktadir. Atatirk bir
koltukta oturmaktadir. Ulki’yl de kucagina oturtmus ve ona kitap okutmayi 6gretiyor. Atatiirk’iin
arkasinda ¢ogunlugu erkeklerin olusturdugu kalabalik bir grup bulunmaktadir. Atatiirk’tn tzerinde
palto, UIk{’niin Gizerindeyse fotograf 1’deki bahriyeli giysisi vardir. Atatirk UIki’yi kucagina

oturtmus toplulugun 6niinde okuma 6gretiyor.

5.6. Icerik Coziimlemesi:

On planda masanin iizerindeki iki sapka, sapka devrimini cagristirirken, Atatiirk’in
Ulki’ye okuma 6gretmesi harf devrimini yansitmaktadir. Toplulugun gogunlugunu erkekler
olusturmaktadir. Toplulugun icinde ayirici 6zellik olarak hem kiz hem de gocuk UIKki’duir.
“Gercek bedeniyle yansiyan imge arasindaki ve bir de aynadaki bedeniyle etrafindaki ortam
arasindaki yakindan baglantili uzamsal iligkiler.”( Bowie: 30-31) D1s mekanda Atatiirk topluma
egitimin onemini vurguluyor. Ulkii ve Atatiirk yalniz kitaba odaklanmislar. Ulkii gevresinden
tamamen uzaklasmis, baglantisini1 kesmis deger nesnesi Kitapla bittinleserek Lacan’in kuramiyla
mekansal birliktelikten uzaklasmaktadir. Bu da UIK{’niin yasmin kiiciik olmasina karsin

Atatlrk’(in deger nesnesine odaklanmasini bir ayna gibi fotografta yansitmasidir.
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Deger nesnesi —  Kitap
Ozne 1 Atatlrk
Ozne 2 Ulkii

Atatiirk — sevgi — birliktelik — egitim — UIK{

Atatirk UIK{
Guglu Gugsuz
Etkili Nazik
Blyluk Kicuk

6. CozUmlemenin Sonucu

Cozuimlemesi yapilan (¢ fotografta da Ulki’yle Atatirk birliktedir. Fotografl ve Fotograf
3egitim agirlikli, fotograf 2 daha ¢ok sevgi, ilgi ve sefkati yansitmaktadir. Deger nesneleri fotograf
1 ve 3 de kitap olurken, fotograf 2 de salincaktir. Deger nesneleri sevgi, ilgi ve sefkat sozcuklerini

de yansitmaktadr.

7. SONUC

Atatlirk, cocuklara verdigi 6nemle birlikte onlara guivenerek énemli bir islev de yikler ve
her firsatta “Bu glnun kicugl yarmin blyugi” sézleriyle gelecegin ¢ocuklarin elinde oldugunu
da vurgular. Gelecegi kuracak olan bu guniin cocuklari ve gengleridir. Cocuklar aydinlik
gelecege ulasmada en buytk glvencedir. Tim yogun ¢alismalarina karsin Ataturk’in ¢ocuklara
verdigi 6nem onlara gosterdigi yakin ilgiden anlasiimaktadir. Bu ilginin bugiin de devam etmesi
Bilent Ecevit’in asagidaki tiimcesinden de anlasiimaktadir. “Atatirk’in 6limunden uzun yillar
sonra dogan genclerin ve cocuklarin da bilincinde yasiyor olmasi, onlarla kurdugu gonul
bagindan kaynaklanmaktadir.”(Ecevit)
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“Cocuklara cagdas yasamin tim olanaklarini sunan, onlarin ruhsal ve bedensel olarak en iyi
bicimde yetismeleri icin caba gosteren toplumlar gelecege glvenle bakabilmektedir. Tim
olanaklardan yararlanmalarin1  saglamak ortak sorumluluktur.”(Sezer:1) Atatirk, “Kiguk
hanimlar, kigik beyler! Sizler hepiniz gelecegin bir gull, yildizi, bir mutluluk piriltisiSiniz!
Memleketin asil aydilig: sizsiniz. Kendinizin ne kadar mihim, kiymetli oldugunuzu diisiinerek
ona gore calisimiz. Sizlerden cok seyler bekliyoruz.” sozleriyle de cocuklara verdigi 6nemi
belirtmektedir. Atatirk Cumhuriyetin gelecegini cocuklarda gérmiis ve gelecegin ¢ocuklarina sahip

c¢ikilmasinda da halkina boylece 6rnek olmaya calismustir.

Calismada; Ataturk’iin cocuklarla kurdugu etkili iletisim Gzerinde durularak, Atatirk’in son
yillarinda yanindan ayirmadigi ve cocuk sevgisinin adeta simgesi olan Ulki’yle cekilmis
fotograflar incelendi. Atatlrk’in 6zellikle cocuklar tizerinde ne denli etkin ve etkili bir iletisim
kurdugu da fotograflar Gizerinden yapilan incelemeyle ortaya kondu.
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“Bir Kiz Hakkinda”
Fotograf Gazeteciligi olarak Moda Fotografcihig

John Hartley ve Elie Rennie®

ceviren: Selvi Senel*

Ozet

Corinne’nin arkadas1 Rose Corinne’nin Londradaki dairesindeki eski bir kanepeye
uzanmist1. Rose’un etrafindaki bira ile kaplanmis halinin tizerinde birkag kupa, bir kiiltablas1 ve
bir telefon kablosu vardi. Bu fotograf Corinne Day’in heniiz igsiz oldugu ve her gece parti yaptigi
glinlerden kalmaydi. Onun kasvetli fakat icten fotografciligi adi Kate Moss olan unstiz geng
modelin “kirli gerceklik” veya “grunge” olarak bilinen gorsel stili yarattig1 The Face ve Vogue
gibi magazinlerin moda sayfalarinda tnlendi. Tamimladigi gibi; “Burada bizim yasam
seviyemizden ¢ok uzak olan parlak magazin dergileriyle ¢evrelenmis olarak bir ¢coplugiin iginde
yasiyor ve kiramizi 6demeye calisiyorduk... Moda dergileri cok uzun zamandir seks ve sahte
bir cazibe satiyorlardi. Ben bu fantezi diinyasina biraz gerceklik getirmek istedim” (Cotton,
2000).

Ingiliz fotografgi Corinne Day’in islerine yogunlasirsak, bu makale Fotograf
gazeteciligi ve moda arasindaki ortak yuzeyi arastirmaktadir. Day’in fotograflari giinimizin
yasamini anlatan belgelerdir fakat moda sayfalarina yénlendirilmislerdir. Gériinen amacinin
Otesinde, Vogue gibi dergilerdeki ¢agdas moda fotograflari belgesel gelenegindeki fotograf
gazeteciliginin amaglarinin bir uzantisi1 ve devami olarak gorulebilir. Bunun yaninda, sanat ve
estetik tzerindeki bask1 fotograf gazeteciliginin hakimiyetinden beri Picture Post’un ayni sinirin
diger tarafa itildigini belirtmesi ile de gorilmiistiir. Bu makale bu nedenle uzun zamandir
dikkatlice ayrilan estetik, sdylemsel ve kurumsal karsitliklar arasindaki yakinsamalarin izini

sturmektedir: “gerceklik” ve “fantezi” diinyalari; ulusal kimlik ve sanat; gazetecilik ve moda.

AnahtarKelimeler:  CorinneDay, Belgesel, Moda Dergileri, Fotograf Gazeteciligi

* Queensland Teknoloji Universitesi )
4 Ars. Gor. Selvi Senel, Adnan Menderes Universitesi, selvisenel@gmail.com
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Giris : Yluce Olanin Demokratiklestirilmesi?

Neden elestirel medya calismalarinda veya profesyonel gazetecilik programlarinda moda
dergileri hakkinda ¢ok az sey duyuyoruz? Moda dergileri profesyonellere gore yeni yetenekler
icin en iyi Kkariyer imkani sunan alan iken, tarihcilere ve elestirmenlere goére ortacag
katedralleri kadar ilgincler, kamu isleri Ogrencileri igin de ulusal glnluk gazeteler kadar
onemliler. Ayn1 zamanda gazeteciligin kendisindeki hatta daha genel olarak bakildiginda
iletisimdeki uzun donem degisikliklerinin temsillerini olusturuyorlar. Fakat glnimiz
diinyasinda ve haber fotograf¢iligin tarihinde moda fotografinin oynadig: roli (kabul etmek
bir yana) farketmek bile gii¢ goriniyor.

Bu makalede, s6z konusu ihmali reddeden bazi entelektiiel kurumlari kesfedecegiz.
Birincisi, guzelligin taninmamas: kaynagini reformdan almaktadir ve yazili sekliyle hala
dogrunun modern ithafinda apacik gériinmektedir. ikincisi, bu egilimi haber fotografciliginin
kendisinde ve magazin medyasiyla ilgili akademik galismalarda goriiyoruz. imgenin énceligine
bagliligina ragmen, fotograf dergilerinin altin cagindan beri fotograf gazeteciligi kendi yarattig:
glzelligin kesfini inkar etme durumundan etkilenmektedir. Sonug ¢agdas kulturel ¢alismalarda
da yankilanan ve bir sekilde dogrunun tersi olarak goriilmeye baslanan moda fotograflarinin
kiicimsenmesi olmustur. Son olarak moda fotograflarmin gundelik hayatin orjinalinin
belgelenmesine destegini kesfetmek ve yeniden icat etmek icin “metin diizeltme” kavrami ortaya
cikar (Hartley, 2000). Yani eger blyuk gelenek icerisindeki gindelik haber fotograf¢iligini
artyorsaniz bunu moda sayfalarinda bulabilirsiniz.

Ozellikle, 1990lardan beri dinyanin dikkatini ¢eken yeni fotograf paradigmasina
bakiyoruz. Bu yeni paradigmanin medya tarihindeki 6nemi 1930lardaki oncii fotograf
dergilerinin kazandig: ilerlemeler ile gorilebilir. Bu dergiler belgesel fotograf gazeteciligini
moda ile, ulusal kimligi de sanat ile birlestirir. Fakat bu durum Vogue gibi stil ve moda
dergilerinde oldugu icin bazi tahmin edilebilir (“protestan”) kinamalar disinda basin ve

akademik calismalarda neredeyse hi¢ farkedilmemistir.

Belgesel ile haber gezeteciligini sanat, moda ve ara sira da pornografi ile
birlestirmek, daha énce nadir olarak belgelenmis ulusal imgelemlerin bilesenlerine ve siradan
hayata gorundr alanlar yaratan moda ve stil dergileri yeni melez bir fotografcilik ttrinin
ortaya cikmasini saglamistir. Halka ait gercekliklerin ve karanlik yuzlerin Gzerindeki
yansimalarm “ortagag”daki gibi uygun medyanin en goérkemlisi ile belgelenmesi ve bunun

maliyetinin gercek populasyon (zerinde yapilmasindan ¢ok daha aza indirgenmesi yiice

118



Selvi Senel “Bir K1z Hakkinda”

olanin demokratiklestirilmesi olarak adlandirilabilir.

Kelimeye kars1 imaj (Dogruya kars: giizellik)

Orta c¢aglarda, Avrupanin birgok yerinde bulunan Katolik katedrallerdeki resimler ve heykeller,
kendi inang sistemleri ile ilgili ideolojileri ve inan¢li hikayeleri anlatmak i¢in su an giizel
sanatlar olarak nitelendirdigimiz gorsel, isitsel ve mekansal glzellik anlayislari ile giindelik
bir bag kurmalar: i¢in hazirlanmis siradan insanlara yonelik kitaplar ve okul mudurleri gibi
gorilmekteydi. Katolik hayal glicti keder ve aci gcekmeyi neredeyse yardimseverlik ve umuttan
daha cok seviyordu ve kilise ve devletin bltunlesmesinin ayn1 gug¢ ve zafer gibi ruhsal oldugu
kadar gegici oldugunu da béylece ifade ediyordu. Insan bigimini gorsellestirirken viicutlar: —
glzel ve hasarli, kiyafetli ve kiyafetsiz — giinliik degerlerde ve dini tecriibelerde sik
rastlananhaliyle tasvir ediyordu. Insan viicudu her  sekilde gorinebiliyordu:
tanrilar ve seytanlar, antropomorfik yaratiklar ve sembolik kisisellestirmeler, krallar ve papalar,
azizler ve giinahkarlar. Bu vicutlar genellikle ¢cagin modasiyla bezenmisti, her bir imaj bazi
ahlaki veya politik dogruluklart simgeleyerek bunlari toplumun her kesiminin ulasabilecegi
bir noktaya tasiyordu.

Reform bunlarin hepsini degistirecegi varsayiliyordu. Geleneklere karsi olan
kigiler Gstun geldi (en azindan kuzey Avrupa’da). “Dogru” orta ¢ag katolik kilisesi gibi glcli
bir kurumun pazarlama taktikleri ile dolayl: bir sekilde erisilebilir degil kitapta basildigi gibi
dogrudan erisilebilir sekliyle kelimenin himayesinde kaldi. Gergekten de, 1570lerde ingiliz
kiliselerindeki resimler ve heykeller resmi olarak sucland: ve bir¢cogu tahrip edildi veya yok
edildi:

Kadin ve erkek imajlar: 6zenli bir sekilde altin giimiis veya tas ile bezenmiglerdi.
Siradan insanlar vaizleri birakip bu kitaplara ve resimli din kitaplarina dondiiklerinde
onlar: yalan soyleyen kitaplar, diger gorgu dersleri, zenginlere itibar etme, goriiniise

dayali gurur ve gosteris, kibarlik ve lakay:tlik ve muhtemelen fugus bulmayacak miydi?
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Boyle bir medyaya yonelik saldirgan siiphe benzer duygularla ifade edilerek
surdirilmektedir. Ozellikle Yeni Diinya ve Avrupa’da dogru’nun yazili haldeki haline
adanmis protestan okur yazarlarin sekilerlikteki basarilarinda goérilmektedir. Bunlar giderek
artmakta olan yazili literatlr alaninda uzmanlasmis bilim insanlarini, akademisyenleri ve
gazetecileri kapsamaktadir. Reform’un guzellik siiphesi, 6zellikle de (kadin) insan bigimiyle
ilgili olan gergeklige bir baglilik olarak surmektedir. Gazetecilik ve kamusal alan baglaminda
bu siiphe “gercek medya” (hala ideal tipi basili gazeteler olan) ve “eglence medyas1” seklinde

bir ayrima yol agmaktadir.

Ancak reform’un yenicagda dergiler ve diger eglence medyas: ile devam eden
ortacagda kiliselerdeki gorsel medyanin sosyal islevine karsi gelen bu saldirgan kampanyasi
tamamen basarili olamamustir (bu Umberto Eco’nun ileri stirdiighi bir fikirdir; bkz Eco, 1987)
Sinema, Tv, oyunlar ve dergiler bu glinlerde sarkilar, hikayeler, gosterilerle, glizel bedenleri ve
ortagag araclarmim tim usullerini kullanarak ortagag katedralleri gibi iletisim kurmakta ve

insanlara dogrulari, degerleri, ahlaki ve ideolojileri 6gretmeye devam etmektedirler.

Cevap olarak, entelektiiel kesim arasindaki goriisler hala gelenege karsidir, hala
Reform’un kazanmasini istemektedirler. Glnahkar ama vicut olarak glizel ve ayartici seksi
veya siddet iceren imajlari dogrulugun degil gucli kiresel bir kurumun ihtiyaglarinin temsili
oldugunu ifade etmekte, farkinda olmadan Rubert Murdoch’u da ginimizin Borgia’s: veya

ortacag papa’si olarak sunmaktadirlar.

Bu gelenegi akilda tutarak gazetecilik gelenegine baktigimizda, (“sert” haberlerle

karsilastirildiginda) dergiler ve (fotograf gazeteciligi ile karsilastirildiginda) moda fotograflar
bilim insanlar1 ve benzer profesyoneller tarafindan onyargili bir sekilde ihmal edilmistir.
Reform’un egik bakis1 gazeteciligin degisik bicimlerinin “gazetecilik” olarak gorulmeye layik
olup olmadigina dair birtakim varsayimlar olusturmustur. Diger bir deyisle, gazeteciligin kendisi
ve gazetecilik egitimine yazili ve gorsel bicimler arasinda Protestan bir ayrim miras kalmustir.
Basilmis yazi tarafsiz mantik, gerceklik, kamusal alan, bilim, ilerleme ve diger buyuk
Protestan tema olan “kapitalizmin yikselisi”’ne taraf olarak gorilur (Tawney, 1998 [1926]).
Gorsel imajlar ise ayartma, duygu, fantezi, 6zel yasam, ideoloji, manipulasyon ve tiketici
pazarlamasi tarafinda diistiniiliir (konuyla ilgili guncel 6rnek igin bkz: Sontag [2002]).

Reform ile defalarca tartismadan, hala kamusal medyada gizelligin ve dogrunun

durumu hakkindaki ¢cagdas diisiinceleri dlizenleyen entelektiel mirasa meydan okumak
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onemlidir. Ozellikle, haber fotografciliginin egitimi ve pratigi baglaminda fotograf gazeteciligini
haberin, moda fotografciligini ise reklamin tiketimi olarak gorme aliskanlhigina karsi
¢ikilmalidir. Moda ve fotograf gazeteciligi bagimsiz veya karsit bir tur olarak gérilmemelidir.
Esit olarak “dogru” (bilim ve gazetecilik) ve “glzellik” (sanat ve eglence); “kamusal” (devlete
ait ve maskilen) ve “6zel” (reklama ait ve feminen) alanlar arasinda aliskanlikla ¢izilen sinirlarin
bulaniklagsmas1 gerektigine dikkat ¢ekilmelidir. Haftalik fotograf dergilerinin (Life, Picture Post,
Vu, Berliner Illustrierte Zeitung) kitlesel dolasiminin azalmasindan beri  moda dergileri
gindelik hayatin resimlerle belgelenmesi rolini devralmistir. Vogue gibi ana akim dergiler
politik gazetecilik ile kusatilmis alanlar ile ayn1 derecede kamu ilgisine sahip konularin birinci
konumu olarak gortlmektedir — 6rnegin ulusal kimlik (tek 6rnek de bu degildir). Ulusun
durumu kiresellesmenin bu giinlerinde belirsizdir ve Avrupa birliginden Big Mac’e, stper
modellerden gondlli koalisyonlara kadar super ulusgu bir fenomen haline gelmektedir. Moda
dergileri bu belirsizliklerin ve onlarin bireysel kimlik ve tecriibelere olan etkilerinin kamusal
ifadelerinin ayirt edilmesine katkida bulunmaktadir.
Gercek Fotograf Gazeteciligi”

Iki on y1l boyunca (1938-57) Picture Post ingiliz insanlarin1 “konustuklar: ve kendi aralarinda
tartistiklar1” sekliyle resimlere aktararak temsil etti (Hopkinson, 1984 [1970]; 8; ayrica bkz Hall,
1972; Kee, 1989). Haftalik haber dergisinin basaris1 1920lerden beri Almanya’daki dergilerde
calisip Nazi almanyasindan kacan Macar Stefan Lorant’in editorlugiinden kaynaklaniyordu.
Picture Post’un fotografcilari — Bill Brandt, Tim Gidal, Bert Hardy, Kurt Hutton, Felix Man,
Grace Robertson — fotograf haberciliginin bazi buyik onclleri olarak taninmisti. Derginin
biiylik sayfalar1 35 mm fotograflari tam boy gosterilecek sekilde bigimlendirilmisti. Lorant ve
1940°dan 1950’ye kadar derginin editorliigiinii yapan varisi Tom Hopkinson ile bu sayfalar
siradan izleyicilerin kendi uluslarini anlamalari i¢in yeni gorsel bir okur-yazarlik sundu.
Gorinen elitlere degil halka ait bir tlkeydi. Dergi politik olaylar ve Unluler kadar siradan hayati
ve sikintilart da gostermeye adanmusti. Picture Post onu okuyanlarin hayatlaria girmeyi ve
belgelemeyi istemisti ve boylece herkes hakkinda guntin en populer fotograf dergisi haline
geldi. Resimler bu giin olaylarin haber degeri coktan kaybolmus olsa da birey ve toplum
hakkinda fikirleri aktaran 6nemli araclar haline geldi. Tarihin basindan sonuna, fotograf estetik
ve gerceklik arasinda boliinmiis halde kaldi. Gazetecilik ile fotografin ilk gorevi var olan
gercekligi kaydetmek olsa da bu son gorev degildi ¢cunki yasal ve hukuksal fotograflar da gergek
anlarin gorsel kanitlar: olarak sayiliyorlardi (Hartley, 1996: 202-6).
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Fotografcilar ve yorumcular en azindan haber olaylari s6z konusu oldugunda stil ve yaratici
planlama gibi tretim streclerini dogal anlarin arkasinda birakan yaratici limitler ve etik rehberler
tanmimladilar. Entelektiiel bakimdan ve sanayi bakimindan moda yapaylhig: simgelerken fotograf
gazeteciligi dogruyu ve gercekligi simgeliyordu. Moda fotograflarinda kullanilan teknikler bir
fotograf gazetecisini sahtekara dondstiirebilirdi. Haber degeri tasiyan anlarin fotografin1 gekmek
istiyorsaniz bunu stiidyoda degil yasandiklar: an olay yerinde ¢ekmek zorundaydiniz.

Ancak, bu kesin ve gerekli sinir bile netligini kaybetti. Bu siir ideolojik olarak
davranis rehberiydi, tereddutsiz olarak uygulamaya ge¢cmedi. Picture post’un en Unli
fotografcilarindan biri, Tim Gidal fotograf gazeteciliginin tarihinde bunu *“sansasyonellik ve
patavatsizligin gercek fotograf gazeteciliginde yeri yoktur” diyerek aciklamistir (Gidal, 1973:
5). Ona gore, “iyi bir fotograf muhabiri ayn1 zamanda iyi bir belgesel yonetmenidir. Hicbir
zaman fotografik etki ugruna olmayan bir seyi yakalamaz. Fakat gercekten olan birseyi sonradan
tekrar etmek gayet gecerlidir” (Gidal, 1973: 17). Sanat adina “poz vermek” uygun degilse de
fotograf gazeteciligi adina “tekrar” etmek normaldir.

Picture post’un iginde moda fotografi da bulunmaktaydi ancak fotograf
gazeteciliginin 6geleri ve erdemleri hakkindaki tartismalar igerisinde yer almiyordu. Belki de
editorlerin o zamanin erkekleri olarak modayi cici bir kiz portesinin bahanesi veya kadn isi
oldugunu diistindiikleri icin bu sekildeydi. Picture post’un ilk (ve son) kapagi iki Unlu giizel kizin
fotograflariyd: (Hopkinson, 1984/1970). Hopkinson Anne Scott-James’i dergiyi fotograf
gazeteciligini moda ile birlestiren bir noktaya tasiyan ilk kadin editor olarak atadi. Ornegin,
ingilterenin buyuk bir rol oynadigi naylon’un icadi plastik sanayide filizlenen 6nemli bir haberdi.
Savas calismalarina iliskin imalara sahipti. Bu imalar parasutler hakkindayken, Picture Post
naylonun en iyi 6zelliklerini naylin ¢corap giyen bir cift kadin bacagi ile kutlamaktayd: (Picture
Post, 1940: 23-4)

Two of the Fair

Kurt Hubschmann 1893te Strasbourg’da dogdu ve 1934te ingiltere’ye tasinip ismini Kurt
Hutton olarak degistirdi ve Picture Post’un 6nde giden fotografcilarindan biri oldu.
1947°de kendi islerinden olusan bir koleksiyonu, Speaking Likeness’i su sozlerle

tanistirdi:
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Neden bu sekilde fotograf cekiyorum? Cunkl fotografGilikta benim icin cazip olan
elde etmenin tek yolu bu. Alam: portre, reklam ve gazetecilik fotografCilig: olarak

daraltmak: dogal olmayan, yapmac:ktan nefret ediyorum.

Hutton o6zellikle portre yaratmak, ifadeye ve 0Oznenin etrafindakilere dikkat
cekmek konusunda yetenekliydi. Ancak kendisi en Unlu fotograflarindan biri olan iki geng kizin
bulundugu Merry go round’da oldugu gibi (Bkz: Resim 1) her zaman dogru zaman ve yerde
olacak kadar sansli olmadigimi kabul etmektedir. Speaking Likeness’da Hutton Southend
fuarindaki ilk ¢ekim girisiminin basarisiz oldugunu agiklar — editor bir vurucu fotograf
istemistir, belgesel serileri degil. Tekrar denemesi istenir ve ikinci girisiminde bunu dogru

yapmak icin giizel bir model kullanir:

Bu sefer editor fotograflarin iyi oldugunu fakat kizzn model gibi oldugunu soyledi —
yasam dolu, neseli ve gulerylzll degildi. “peki” dedi editor, “bu sefer is makinas:
Uzerinde bir sey olsun, bu tir seyleri bilirsin. Oldukca kolaydw”. *““6yle mi”” demek
istedim. Halka glvenip bitiin haftasonu bekleme ihtimalini g6ze alamadim ve
southendli genc bir aktristle bir set hazirladim. Fotograflar oldukca giizeldi. ““Iste
budur” dedi editor. “Fakat bu sefer iki kiz olmasin: tercih ederdim. Bu kiz da iyi
ama Southend tipinden ¢ok Oxfordlu bir iniversite 6grencisi gibi gorintyor™. Bu sefer

biraz sinirli hissetmeye baslamistim.. (5.72)

Hutton cekimi tekrar yapmaya karar verdi ve bir film ajans1 vasitasiyla iki adet
“southend-tipi” kiz buldu (konuma goére bugln “essex kizlar1” olarak biliniyor olabilirler). Bir
yagmur firtinasinin ge¢gmesini bekledikten sonra, sonunda fotografini elde edebildi: “Birazcik
sansla herhangi glzel bir giinde gekebileceginiz kolaylikta bir fotografti” (s:72). Picture Post’un
basligi “Mutlulugun resmi — Merry-go-Round’daki kiz” seklinde okundu (8 Ocak
1938). Siradan hayatin nesesinin fotograf gazetecisi tarafindan c¢ekilmis bir fotografiydi,
gercekten de. Ancak herhangi bir moda fotografi kadar da yapaydi.

Hutton resmi kitabinda farkli isimlendirdi: “Two at the fair” dedi. Bunu “One of

the fair” dedigi baska bir fotografla eslestirdi. Bu fotograf Picture post icin ¢ekilen kadar ¢ok
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bilinmese de ona esin kaynagi oldugu kesindi. Fotograf genc bir kiz1 gdsteriyordu, bu sefer
tek basina, elbisesi bacaklarini 6rtmekte zorlanir sekilde (southend aktrisinde oldugu gibi), blyuk
ihtimalle yine Southend’de atlikarinca merdivenlerinde gelisigiizel bir sekilde oturuyordu. Islik
caliyor gibi géruntyordu. Hutton “etrafindakilerden tamamen uzakligindan” dolayi ilgisini ceken
kizin kalabaligin icinde kaybolmadan 6nce birkag kez fotografladi. Oyle goriiniiyordu ki ne kendi
kimligini kiza agikladi ne de kizin kimligini kesfetti. Bugn, sirk cocugunun “glnlik dénguden

stkilmis” kendisinin farkinda olmayan ve ilgisiz ifadesi moda dergilerinin sayfalarinda fazlaca

uretilmis gllerytzli aktrsitin fotografinin 6nline gegmistir.

(Bkz: Resim 1)

Resim 1 : Kurt Hutton: “Two at the Fair’ ve ‘One of the Fair’ (Speaking Likeness, 1947)

Hutton bu anonim kizi “One of the fair” yani “fuar seksine” ve bdylece kendi uzun
bacakli southend tipi aktrisiyle ayn1 arzu sistemine ait olarak etiketledi. Ancak tabii ki arzu
fotograf gazeteciliginin en siki sekilde reddettigi ve genclige ait bosvermisligin tanidik bir
tema haline geldigi moda fotografina biraktig1 bir aland: (Hartley, 1998; Hartley ve Lumby,
2003: 59-61).
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Gergekten de buradaki durumda kadin formunun erotiklestirilmesinin kanit1 bu ¢ocukta ancak
resmin belgesel fotograf gazeteciligi olarak “birazcik sansla” gulzel bir glinde ¢ekilmis olarak
sunuldugu i¢in bulunabilir. Reddetme i¢inde gizlidir.

Fotograf gazeteciginin klasik ¢agindan olan bu iki fotograf belgesel ve moda fotografi arasindaki
ayrmmi tamamen sildi. ikisi de ingiliz olmanin y6nlerini kadin forumunu, siradan hayat ve
arzulanabilirligi kullanarak anlatiyordu. ikisi de aym fotograf gazetecisi tarafindan ¢ekilmisti.

177 &

“Fuarm biri” “gercek fotograf gazeteciliginin” teknikleri kullanilarak kullanilarak, gdzlemden
bagimsiz ancak sadece fotografcinin artistik bakisina denk geldigi igin yakalanan bir anda
cekilen bir fotografti. Aksine, “fuarda iki” bir haber dergisinde basild1 ancak onda moda ve
reklamcilikla ilgili batun yapay teknikler kullanilmisti. Ancak yillar gectikten sonra tekrar tekrar
bakildiginda anonim kizin ¢calinmg gorintusi —gazeteciligin gercekligi benimsemesi- belki de

cagdas moda estetigini en acik konusan resim haline geldi.

Teori Elestirel Gidiyor

Moda basmina rutin olarak medyadaki yasam tarzinin durumu ve haber odasi
kiltarayle ilgili konulari gindeme getirme girisiminde bulunmasina ragmen kendisini
kullanan gazeteler tarafindan bile guvensiz davranilmaktaydi. “The Kempsley Manual of
Journalism”, gazetecilik pratiginin ilk sayilarindan birinde “kadinlar igin gazetecilik” adinda bir
bolum ayrilmisti ve bu bélim bir kadin muhabir ve moda editérinin kendi “agir ve tatmin edici”
calisma programlarini tartisip, ciddiye alinma girisimine kars1 enddstrilerini gézalict olmayan
bir hale getiriyorlardi. Bununla beraber, makalelerine eslik eden fotograf bir grup kadini rahat
ve dedikodu yaparken kendi kluplerinde cay icerken gosteriyordu (bkz: resim 2) (Kadinlarin
Basin Kliibl) (Kemsley, 1950: 320). Kiyas olarak, erkek muhabir ayni Kitapta kentli
modernitenin simgesi olarak gosterilmisti: sehrin karanlhiginda “telefonun diger ucundaki
adam kelimelerini harfi harfine bir dogrulukla ve sasilacak bir hizla” yazabilsin diye aceleyle

bir telefon kultbesine gitmis haldeydi. (s. 17) (Bkz: resim 2)
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Resim 2 : “The Reporter’a kars1 “Women Journalists’ (The Kemsley Manual of Journalism,

1950)

Gazetelerin yasam tarzi kisimlar1 ve gazeteciligin “haber-olmayan” bigimleri daha
populer ve karli hale gelmis olsa da bu tir gazetecilik hor gérilmeye devam etmektedir. Ayni
ihmalle akademik calismalarda da karsilasmaktadir. Janice Winship (1987) haberler ve gincel
olaylar icin tv dizileri ne ise gazetecilik icin de kadin magazinlerinin ayni sekilde iftiraya
ugradigini ve yanlhs anlasildigini yazmigtir. Ancak bu elestirel goriis, magazinleri kadinin
kilturel calismalara feminist katkisina yonelik iyilestirici olsa da moda fotografi teorilerini
yaninda tasimaz. Ornegin, Angela McRobbie’nin genclik magazini Jackie hakkindaki 6ncii
calismasi onun gen¢ kadinlarda nasil kendine giiven olusturdugunu ve giriskenligi 6grettigini
ortaya ¢ikarmustir (McRobbie, 1991). Fakat moda endustrisi hakkindaki en son galigmasinda
moda dergilerini konu etmistir. Moda dergilerinin gorselleri sok etmek amaciyla tasarlansa da
yazili metinleri “kulttrel olarak guven verici”dir. Modanin keyife ve duruma olan baglilig
elestiriyi, tartilmay1 ve magazin gazeteciliginde aciklamayi bastirir. Sonug olarak, McRobbie’ye
gore “tlketici kaltarinlin butin bicimleri arasinda bireysel arastirmaya ve politik tartismaya

en az agik olan moda olarak gorunmektedir” (McRobbie, 1998:153)
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McRobbie’ye gore magazinler éncelikle “bakilmak” igindir (s. 153) ve bu nedenle
kilturel bagliligin ylzeyinde bulunurlar. Bu konum Dick Hebdige’nin “Isikta Saklanmak™
adli kitabinda ortaya koydugu bir tartismanin uzantisidir (1988, ayrica bkz Jobling, 1999).
Hebidge’e gore, The Face dergisi asirt uyumludur. Onu okumazsiniz, bir rilyada oldugu gibi
icinde gezinirsiniz. Diunyayr duzlestirir ve herseyi ylizeye cevirir. Postmodern bitisiklik
olasiliklari  sonsuzdur, *“sokak modasi/reklamcilik/haute  couture;  gazetecilik/bilim
kurgu/elestirel ~ teori; reklamcilik/elestirel  teori/haute couture arasindaki  “cizgileri
bulaniklastirir” der Hebrige (s. 161). Cizebilecegi en son sonug postmodernin problemini ortaya

koyar: herseyin anlami oldugu bir yerde hi¢birinin anlami1 yoktur.

Hebdige yine de resimli magazinlere saygi duyar. Picture Post’un o zamanlarda
Humphrey Jennings’in filmleriyle beraber “popiler”in anlammin olgun telaffuzu oldugunu
yazar. Ancak The Face’in 20. yizyilin sonlarinin Picture Post’u oldugunu kabul etmekte
zorlanir. Ona goére Picture Post’u tanimlayan terimler artik etkili degildir: “adil oyun, edep,
esitlikcilik ve dogal yargi1”. Hersey “parcalanmustir” bu yiizden terimler “sallanir ve ¢oker” (s.
161).

McRobie, Hebdige ve digerleri tarafindan ifade edilen tatminsizlik kendi beklentileri
ve elestiri sistemlerinden dolayr ortaya c¢ikmaktadir. Bu yayinlarin metinlerinde yazili
gerceklige, tartismalara ve fikirlere bakarlar ve imaj ve estetigin basili kelimenin tzerindeki
varhgma agit yakarlar. Televisuality adli kitabinda John Caldwell (1995)-dini veya
rasyonalist- entelektiel gelenegin kelimeyi imaja gbre daha ayricalikli gérmelerinin sonucu
olarak estetik gorsel kultlrin diglandigina dikkat ceker. Stil ve imaj kuramlastirilmakta
yetersiz kalmis ve “akil disi, gercek disi ve mantik veya tarih vaadetmeyen” olarak
bakilmigtir. Caldwell’in gdzlemi moda fotografi icin oldugu kadar televizyon icin de dogrudur:
modern yasam konularmin anlamimin tutumunun, stili ve guzelligi kullanan bir arag

vasitasiyla layikiyla iletilemeyecegine dair bir zan bulunmaktadir.
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Yeni Bir Gorsel Kultur?

Hebdige The Face analizini derginin fotograf editorii Phil Blicker 1990 yilinda
kapaginda yeni bir yetenegi lanse etmeden 6nce bastt — Corinne Day’in stilist olarak Melanie
Ward’1 kullandigi yeni gen¢ bir model olan Kate Moss’un fotografi. Picture Post’un
1930larda ve 1940larda yaptig1 atilimla karsilastirilabilecek bir atilimdi. Kendi igerisinde
tartismali, “grunge” olarak hatirlanan bu dénemdeki atilim moda fotografini1 dontistiirdiig kadar

moday1 da doniistlrdl. The Observer gazetesi Day’in katkisini su sekilde dzetledi:

Bugiin, onun moda fotografindaki etkisi her yerdedir. Day olmasayd: ortada Moss
ile dncullk errigi soyunmug cazibe veya ovalanmamus giizellik olmayacaks, daha da
cekismeli olarak, zamaninda ortaya koydugu ““Kirli gerceklik” — donuk neredeyse

moda-Karsiti imajlardan hicbiri olmayacakz:.

Bu yeni fotografciligin kiskirticiligr tiiketici diinyasimi alip — bu yeni tarz stilist ve fotografci
tarafindan temsil edildigi/yorumlandig: sekliyle — onu modadan daha énemli, hatta moda karsiti
bir hale getirmesindendi. Bir kez daha fotograf yeni gorsel kilttrin “aydinlatici 15181 haline
gelmisti. Fotograf bir durus kazandi, olagan hale geldi ve “gucli kilturel ve sosyal gug”

olarak gosterildi.

Charlotte Cotton, Londradaki Victoria & Albert Mizesi’nin mudirld, modadan

tiketiciye olan gegisi su sekilde ifade etmistir:

Doksanlarin freelance stilistlerinin moda dergilerine olan resmi bagliliklarinda
moda tasarimcilarin reklam isiginda bir meta olarak gostermeye dair bir yan yoktu.
Onlarin motivasyonlar: kendi moda temsillerini yeni ve heyecan verici bir moday:
kendi hayatlariyla birlestiren hayali tlketiciler kavramina agsilamaksi. (Cotton,

2000: 6, bizim vurgumuz)
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Cotton’un kitabi, kusurlu guzellik, bu donemdeki imaj yapimi kiltiirel ve sosyal
temalarin anlatilarinin bilincli 6zneleri haline getirilmesindeki blyik payina isaret ederek
diger donemlerden ayirir (ayrica bkz Kusurlu Gizellik sergisindeki Moda Teorisi dergisi
[Tulloch, 2002]). imaj yapanlar “cagdas genclik kultiriniin gerceklikleri ve isteklerini
dillendiren” mizansenler kurdular (s. 6). Kendi hayatlarin1 reklam kiltiriine baglamalarina
izin verecek bir estetik yaratarak belgeliyorlardi. Bu moda fotografciliginda otantiklige
basvurmak degil, moda fotografinin genellikle belgeselin yaptigina inanilan seyi yapabilecegine
dair bir onaydi.

Moda Fotografinda ve stilde reformlarin gergeklestigi o yogun dénemde i-D’nin
fotograf editorli olan 0 zamanin bir diger yiikselen fotografcist Nick Knight, kendi ¢calismasinda
sOyle der: “Bi sehirdeyken sehrin nasil kismen etrafindakilerden farkli bir ritmle isledigini
gormek gercek bir kesifti. Bu farkli deneyim seviyeleriyle bas edip onlar1 bir moda hikayesine
koymaya caligyordum” (Cotton, 2000: 15). Cotton’un (2006: 6) yazdigina gore fotograflarin
bircogu 80lerde moda fotograflarinin gdzdesi olan blydleyici ve egzotik mekanlarin antitezi
olan imaj yapanlarin dairelerinde diizenlenmisti. Imaj yapanlarn kisisel tarihleri moda
fotograflarinda kisisel anlamin g6z 6niine serilmesiyle yanki uyandirdi.

Bir kusak ©Once, Nancy Hall-Duncan moda fotograflarinin
elestirmenlerine gbre “gecici sonlarin ve kaybedilen degerlerin 6znesi” oldugunu yazmistir
(Hall-Duncan, 1979: 9) Baz1 elestirmenlere gore “kirli gerceklik” sagliksiz degerleri ve yoldan
cikmis bir kalturd 6n plana ¢ikarmaktadir (Arnold, 1999). “kimsesiz model” ve “eroin ¢itir”
Corinne Day’in merkezde oldugu bir stili tanimlayan etiketlerdi. Portre, belgesel ve reklam —
veya sanat, politika ve tliketim arasindaki gerginlikleri yakaladilar. Bu endiselerin en israrli olan1
geng ve daha ince modellerin trend olmasinin yeme bozukluklarini tesvik edebilecegiydi. Bu
suclamalar cogunlukla Day’in kendisi tarafindan The Face ve Vogue icin ¢ekilen Kate Moss
fotograflar1 etrafinda bir on yil daha devam etti. Digerleri, 6zellikle de Amerika’da, grunge
veya moda-karsit1 fotograflar uyusturucu kiltiri ve bagimliligimi tesvik ediyor goruldi. En
sonunda, Mayis 1997de, baskan Clinton 20 yasindaki fotograf¢ci Davide Sorrenti’nin (o
zamanklar kiz arkadas: olan Kate Moss’un Amerikadayken Calvin Klein igin fotograflarim:
ceken Mario’nun kardesi) asirt dozdan 6limiinden sonra moda enddistrisini “eroin ¢itirini”
tesvik ettigi icin Uzildigiini ifade etti. Davide’nin model kiz arkadasi1 James [Jaime] King’in
fotograflari Corinne Day’in Londra’da yaptiginin Amerikan karsiligiydi (Peterson, 1997; Wren,
1997; ayrica bkz http://www.lumiere.com/fashion/97/10/dead-cool/index1.html)
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Poz Altinda

Moda fotografindaki dogruyu giizellik icinden konusma girisimi, “Elestirel” (kelime-
tabanli) gerceklik fikri olara onu hatali ve yetersiz goren elestirmenler igin problem olarak
kalmistir. Corinne Day fotograflarinin gerceklik hakkinda olduguna inanir. Ona gore

fotograf¢iligin amaci normalde gérmedigimiz seyleri gostermektir:

Gercek hayata olabildigince yakinlasmak. Ilging buldugum sey insanlarin en 6zel
anlarmi yakalamak. Ve bazen bu mahremiyet Uzlcudur. Fotograflarda genellikle gileriz,
mutluyuzdur ve iyi vakit geciriyoruzdur. Genellikle o kadar da iyi vakit gecirmedigimiz diger
tarafi gormeyiz (Day Garratt’ta, 2000).

Day’in moda fotograflarinda, kendi belgsel ¢alismalart 6diing alinmis ve giizel bir
seye donligmustiir. Cagdas Londra hayatinin giinlik 6geleri estetik, bazen de (cesur oldugu
kadar) pasakli bir hale gelmistir. Bu kadar basit teknikler ¢cok az rencide edici potansiyel tasiyor
gibi gorunse de Moss’un kendi dairesinde fotograflanan ve kendisinin “Poz altinda” adi
verdigi set uluslar aras1 bir hiddetle sonuglanmistir (Vogue, Haziran 1993). The Daily Mail’den
Marion Hume’a kadar elestirmenler resimlerin agligi blyull hale getirdigini ve izleyenleri “bir
kurbanin pasifligi ile kameraya bakan” seksilestirilmis ¢ocuga bakmaya davet ettigini idda
etmektedir (Jobling’de Hume, 1999: 172-3; ayrica bkz Hartley, 1996: 17-21). Vogue’un editort
Alexandra Shulman fotograflar: sdyle savundu: “Kisisel olarak giizel olduklarini diistiniyorum.
Cocuk pornosu yakistirmasi sagmadir” (Lynn’den alinti, 1993:

447). Kate moss o zamanlar 19 yasindayd: fakat hissiyati daha yiiksekti, bazilart Moss’un
kendisini sucladi. Lesley White, Bir sonraki yil Vogue’da dava i¢in olay: 6zetledi:

Yiksekten atan Oncl yazarlarin, The Sun’in kurnaz editéri ve Amerikal: feminist
akademinin aki/larinda, Kate Moss kot etkili, lolita, pedofili fantazisi, anoreksia’y:
tesvik eden modern kadinligin belasi, kendinden nefret eden ve ¢ocuklugu seksilestiren
biriydi (Vogue, Agustos 1994).
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Guzellikteki Dogru

Corinne Day Kkariyerine arkadaslarmin fotograflarin1 ¢ekerek basladi (Mikhail,

2002). The Face’deki ilk donem isleri zamaninin biyUk bir kismini beraber gegirdigi tanidik
alanlardan insanlar — bircogu issiz kalmis modellerdi — iceriyordu. Belgesel fotografciliga
dair surmekte olan ilgisi Ginlik adli kitabinda da gosterilmistir (2000). Ev icinde, fakat
zaman zaman uzUlcu, bir grup genc insanin hayatlarmin surip gittigi haliyle — gruplar halinde
oturuyorlar, uyusturucu ahyorlar, sevisiyorlar, tzullyorlar, ¢cocuk bakiyorlar ve ila¢ tedavisi

gorayorlar.

Day’in moda fotograflarinda belgesel c¢ekimlerinden motifler goralir. “Tara’nin
yatak odas1” isimli bir Gunluk fotografinda bir ayna tzerine asili noel 1siklariyla aydinlanan
karanlik bir oda gosterilir. Vogue icin yaptigi moda c¢ekimlerinde arka planda genellikle
benzer igiklar bulunur. “Poz Alt1” fotograflarinin birinde, noel 1siklari kendi dairesindeki duvarin
oniinde kollarmi kavusturmus dalgin Kate Moss’u gerceveler (Vogue, Haziran 1993). Farkli bir
dizide, bir model tasrada, belki de cilgin bir partide noel 1siklar tarafindan aydinlatilan bir
turntable ile idare ederken digeri renkli 1siklarn asili oldugu yerin arkasindaki bir bahge
sandalyesinde rahathyordu (“The Morning after the year before”, Vogue, Ocak
2002).

Diger bir favori ise kanepe veya cekyatti. Corinne Day’in Brewer Streetteki evinde
bunlardan birinde uzandigi bir otoportresi vardir (Day, 2000). Bu fotograf Corinne Day’in
arkadas1 Rose’un (Rosemary Ferguson) etrafinda kiltablalari, Kirli kaplar ve lekeli bir hali
olan aym1 kanepede modellik yapmasi ile tekrarlanir (Bkz resim 3). Daha sonra, Kate Moss
Vogue’un prestijli milenyum cekimleri igin altin renkli tasarim kiyafetlerle kaplanmis sekilde
neredeyse ayni sekillerde — ayaklari grunge benzeri pozlarda hatirlandig sekilde katlanmis -
goraldi (“24-karat Kate, Aralik 2000). Baska bir kanepe — her zamankinden daha pis, bu sefer
uc sarilmis modelin oynadigi- Day’in i-D icin yaptigi bir dizide ortaya ¢ikt1 (“May the Circle
Remain Unbroken”, i-D, Haziran, Temmuz 2002)
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Bunlar bir gorsel dil ve calismadaki tarinti — moda ile belgeseli birlestirerek zamanin ruh hallerini
sunan imajlarmn bir arsivi. Karsilikli referans veya kendini referans vermek alisilmadik degildi.
Moda/sanat fotografcisi Elaine Constantine fikir edinmek icin Life gibi yizlerce kitap ve dergi
karistirdigini s@yler. “Olay varolan bir imaj1 tekrarlamak degildir, daha ¢ok beni orijinal olarak
etkileyen karaktere hayat vermek veya iletisim kurmak igin bir dizi mesaj1 bir araya getirmektir”
(Cotton, 2000: 152). U¢ modelin bisiklet tizerinde bir tepeden asag: hizla inmelerini gésteren en
unlu fotografina, drnegin, fotograf gazetecisi Romano Cagnoni’nin belgesel fotografi “High
spirits on the road to Pietrasanta” (1985, Binchy tarafindan tekrar yayinlanma, 2002) veya
Herman Landshoff’un Junior Bazaar’da ilk defa hiz bozulmasi gésteren moda fotografi olan (¢
kadn bisikletginin 6ne ¢iktigi fotografi (1940, Hall-Duncan tarafindan tekrar yayinlanma, 1979),
veya ikisi birden referans olarak gosterilebilir. Kurt Hutton da ayn1 sekilde kendini referans veren
bir sey yapmustir. 1945te Picture post “Back to Southend Fair” isimli bir fotograf basmistir. Bu
fotograf Hutton’un orijinal ¢ekimi basildiktan tam yedi yil sonra iki kadinin rizgarl bir glinde

Merry-go-Round Uzerindeki bir fotografidir.

Resim 3: Corinne Day: ‘Me at home Brewer Street 1992 (Diary, 2000); ‘Rose in my flat’
(The Face, August 1993)

Redaksiyon

Moda fotografin1 anlamak igin, akademik arastirmalarin bu tiriin kendi mantigini
dikkate almadan gorsel stili yilizeysel olarak gérip énemsemeyen elestirel “entelektliel” ¢arpik
objektifi silmeleri gerekir. Hatta moda fotografi, ticaretin melez yakinsamasi, sanat, belgesel
ve arzu ile iletisimdeki genel gelismelerin ¢arpici bir 6rnegidir. Moda fotografi ile ilgili galismak
saldirgan (protestan) modernizmin 6tesinde suriiklenen bir kiltirin nasil anlamlandirilacagini
ve akla uygun olacagin1 anlamak konusunda bize yardim eder. Boyle kultlrlerin arasinda

Ureticinin (yazarin) tersi olarak tiiketicinin diinyasina ait yeni bir vurgu vardir.
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Nereden Nereye

Uretici Tuketici

Kamusal alan Ozel yasam

Ulusal durum benlik/kendin-yap vatandaslik

Bu tir Kkaltarlerle alakali olan yaratici bicimlerle iliski icerisinde modernitenin

medyasinin yeni bigimler gelistirmeye basladig1 agikca gorulir:

Nereden Nereye

Gergeklik (gazetecilik, roman) “gerceklik” formatlari

Sadece okunan medya (yayin) Okunan ve yazilan Medya (interaktif)
Elestiri (politik, edebi) Redaksiyon (yaratici diizeltme)

Diger sanat bicimleri gibi, moda fotografi orijinal hayal giicini “bulunan objeleri”
(noel 1siklart ve kanepeler dahil) calinmas: ile birlestirir; imajlari, gondermeleri, fikirleri
toplar ve farkli bir kullanim i¢in “redaksiyon” olarak adlandirilan bir islem ile yeniden tasarlar
(Bkz: Hartley, 2000). Redaksiyon, “yaratici diizeltme”nin kendisi yayin ve gazetec,s,ii,m b,r yan
urunudar: varolan malzemelerin (metinler, hikayeler, imajlar, fikirler) yeni bigimler ve anlamlar
uretmek icin uyarlanmasi, tekrar diizenlenmesi ve gbzden gegcirilmesidir. Politik ve edebi
elestirideki “elestirel” yazimin yerine gecmeye baslamistir. Varolan fikirleri, anlar1 ve imajlar
keserek parcalamak Hebdige tarafindan biyuk o6lglide anlamsiz teshisi konulan beden
politikalarina isaret eder ve protestan gerceklik paradigmas: ile yargilandiginda hastalikli
goralir. Ancak modernist gercekligin kendisi Charlotte Cotton’un “hayali tiiketiciler” olarak
adlandirdigr gesitli kaynaklardan anlam treten ve tireten, medyay: sadece “okumak”la kalmayip
ayni zamanda “yazma” yetenegine de sahip halkin detayli incelemesi altinda sendelemistir.
Redaksiyon Ureticileri (profesyonel ve amator) tuketici kultlrinin basarisizlik belirtilerini
gostermek yerine i¢ ylzunu anlamamizi saglayan c¢agdas Yyasam teorisyenleri olarak

gOrmemizi saglar.
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Belgesel ve modanin melezlesmesi, gercekler kadar tavirlarin da yakalanmasina dair
gonallulik, yaratici ¢alisanlarin imajlar: ve fikirleri yeni seyler gibi gosterecek sekilde yeniden
tasarlama yetenekleri, gazeteciligin yeni bir bicimini gosterir. Redaksiyon sadece moda
fotografinda degil ayn1 zamanda genel olarak gazetecilikte ve okuyucular: arasinda gerceklesir.
Haber gazeteciligini yasam stilinden, modadan ve eglence bicimlerinden ayiran ideolojik
bariyer artitk dogru kabul edilmemektedir. Moda fotografciliginda oldugu gibi medyanin
¢ozllme ve yeniden bicimlenme yollarina ¢ekilen bilgilendirilmis dikkat, anlamamiza ve hatta

bir sonrakinin ne olacagini tahmin etmemize yardim eder.

Bir sey kesindir: fotograf “dogruluk” igin cabasina devam etse de objektif ve
kanita dayanan “gerceklik” kavramina olan bagliliginmi terketmistir. Fotografci Nick Knight'in

dedigi gibi:

Bence fotograf son ylz yil veya daha fazlasinda dogrulugu getirdigine dair bir fikre
sahipti ve bu rolu kullandi. Bu durum bir medya olarak tarafsizca ve adilce
fotografin omuzlarina diisen bir yuktd... (Ancak) bir fotografCimin isine asik
oldugunuzda 0 kisinin hayat goriisiine agik olursunuz, yani, ben higbir zaman
SfotografCiligin gercekei oldugunu diigtinmedim. Bence fotograf gercek hayas: temsil
etmek igin oldukca kot bir arag. (Nick Knight in Cotton, 2000)

“Bir Kiz Hakkinda”

1997°de Pusherman grubunun tyesi Andy Frank’in Corinne Day tarfindan cekilen
bir fotografi Penthause UK dergisinin bir konusunda yer aldi (Eylil, 1997).Andy Uzerinde
sadece diisiik bel pantolonla bir tarlada duruyordu (styling Day’in arkadaso Tara St Hill
tarafindan yapilmist1). Ayni konu icerisinde, Day model Rosemary Ferguson’un basroliinde
oldugu “bir kiz hakkinda” baslikli bir ¢iplak fotograf dykustine katkida bulundu (Day’in arkadas1
Rose, styling Tara St Hill tarafindan, “Andy Frank yardimiyla™) (bkz resim 4).
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Resim 4 : Corinne Day: “Bir Kiz Hakkinda’ ve ‘Andy Galler’de’ (Penthouse UK, September
1997)

iki hikaye de alisilmis Penthouse gesitliliginin aksine samimiyet —ve kesinlikle “Kirli
gerceklik”- iceriyordu. Hatta, icerisinde bulunduklari konu editér Tom Hilditch’in Penthouse’un
“PH.UK” isimli kisa siireli “90larin Ingilteresinin hissettiklerini, diisiindiiklerini ve hayal
ettiklerini yansitan bir dergi yaratma” deneyinin yeniden piyasaya sirulmesiydi. Ancak
Andy’nin fotografi bir muzik makalesinin Penthouse’daki fotograf gazeteciligi yayimyla
smirlandirilmis degildi. Tara ve Rose gibi, Andy de Corinne Day’in arkadasiyd: ve sonu¢ olarak
ayni1 fotograf Diary’de —sadece “Andy Galler’de” bashigiyla” - eslik eden makale olmadan
yayinlandi. Yazim zamaninda (Temmuz, 2003) bu fotograf yan1 zamanda Gimpel Fils isimli
cagdas sanat galerisinin - web sitesinde yayindaydi ve 800£’e satilmaktaydi
(www.gimpelfils.com). “Andy Galler’de” bir porno dergisi i¢in bir moda fotograf¢isi tarafindan

cekilen fotograf gazeteciligiydi: aynm1 zamanda Day’in dinyasinin ve sanatinin

kisisel bir belgesiydi.

Bu giinler Corinne Day’in Ingiliz Vogue icin moda yayimi iiretmeye devam etmesine
ragmen Gimpel Fils araciligiyla islerini satmaya devam ettigi ancak fotograflar ile ilgili butln
bilgisini ticari dergilerde gorduklerinden edinip blyuk ihtimalle tecriibesini de model olarak
bakisindan edindigi donemdi. Ondan dncekiler gibi, Corinne Day’in gerceklige olan bagliliginin
cesareti moda dergileri format: icinde calismasi yuzlnden kirilmamusti.

1970lerde Amerikan Vogue’taki isleriyle taninan moda fotografcisi Deborah Turbeville, bir
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fotografcinin ¢alisma alaniyla ilgili kategorilerin reddini su sekilde acikladi: “ben bir moda
fotografcist degilim, ben bir fotograf gazetecisi degilim, ben bir portre fotografcis1 degilim”
(Brooks iginde Turbeville, 1992: 20; ayrica bkz Craik, 1994). Day benzer bir duyguyu agiklar:
“belgesel fotografin moda fotografindan daha yaratict oldugunu séyleyemem, sadece belgesel
fotograf benim igin daha Onemli cinkl yasadigim seyleri iceriyor” (Mikhail icinde Day,
2002). Stilist Anna Cockburn de sanat ve moda arasindaki farkin énemsiz oldugunu ifade
eder: “fotograflar moda baglaminin digindaydi, bir¢cok agidan onlar portreydiler. Onlari moda
yapan ne giyeceklerini benim seciyor olmam, giydiklerinin satiliyor olmasi ve sonug olarak
fotograflarin dergide basilmasiydi.” (Cotton i¢inde Cockburn, 2000:64).

Bu moda fotografinin kisitlamalarinin olmadig: veya Diary ve Corinne Day’in moda
fotograflar: arasinda hic¢ fark olmadig:i anlamina gelmez. Day igin, kisiselden kamusala olan
gecis yumusak olmaktan uzaktir. Kendi fikrine gére Kate Moss’un “eroin ¢itir1” fotograflar: bir

streligine Day’i Vogue’un desteginden uzak tuttu:

1993’te Melanie [Ward] ve ben yollarimizi aywrdik. Benim isglerimin fazla kisisel
oldugunu diistiniiyordu. Hak/iydi, 6yleydi de. Mel Amerika’ya tasind: ve benimle bir
daha konusmad:. Kate ile olan arkadasligim da asag: yukar: ayn: zamanlarda bitti.
Kate’in Vogue icin baz: fotograflarini ¢ekmistim. Bu fotograflar Amerikan ve Ingiliz
basiminda bircok insamin ve Kate’in model ajansinn keyfini kacirdi. Kate bundan
sonra bir daha benimle c¢alismadi. Fotograflar kesinlikle normalde Vogue’da
gorilen cinsten degildi ama ben fotograflarin 0 zaman eglenceli oldugunu
diigtindiim. Kate’i kendi dairesinde fotografladim. Benim de yasadigim Brewer
sokagindaki Ann Summers’in sex shopundan aldigim birkac¢ i¢ camasirt aldim.
Birkac bronz corap da aldim ve dergide en azindan tasarimci ismi gegebilmesi igin
Lisa Bruce’un benim birkag tisortiimii kopyalamasin sagladim. Fotograflar oldukca
ucuz ve rikis gorunuyordu — Vogue’un olmamas: gereken hersey gibi... Vogue
benimle bir daha ¢alismad: (Cotton icinde Day, 2000: 85).

Vogue ve Kate Moss Corinne Day ile bir daha —hatta bircok kez- tekrar calisti.
Yedi yil sonra hepsi bir araya geldiginde:
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Sanki birbirimizi dun gormiis gibiydik. Cekici i¢ ¢camasir: ile oturdu, “ac/iktan
oliiyorum” dedi ve bir sandvic yemeye basladi. Ogle yemegi saaatinde onun
fotograflarint gektim ve Vogue onlart basti. Fotograflarda bir arkadaslik oldugunu
gorebilirsiniz (O’connell iginde Day, 2001)

Boylece, acikca gorilen kisitlamalara (ve Kate Moss’un sandvi¢ yerken cektigi
fotografin VVogue ve katihmcilar tarafindan basilabilir bir saka olarak dikkate alinmasiyla
ilgili Day’in samimiyetsizligine) ragmen kendisini belgsel fotografcisi olarak goren Day gibi
fotografcilar islerinin bu dergilerin sayfalarinda moda fotografi olarak basilmasiyla

ilgilenmeye devam etmektedirler.

“Teredditler ile” Ulusal Kimlik

Moda dergileri ile kamusal anlam konularinin nasil baglandigina verilebilecek bir
ornek Ulkenin kendi kimliginin basit bir konusu olmaktan uzaktir. Vogue’da ulusal kimlik
yaraticilik ve yetenek fikirleri ile ilgilidir. Haziran 1998’de Vogue’da bulunan 6zel “ingilizlerin

en iyileri” konusunun ortaya koydugu gibi:

Ingiliz stili bu donemde doksanlarin kiiltirel yol haritas1 olarak goriilmektedir.
Sadece modada degil, ayn1 zamanda sinemada, sanatta muzikte hatta yemekte. Buna gitgide
artan homojen uluslararas1 pazarda cesareti, islenmemis bir gucu vardir. Fakat asil bastan
cikaricihigi genisliginde, kargasasinin asirihiginda ve muhafazakarligindadir. Ayni1 zamanda
sasirtict olan butun genellemelere karsi koymasidir. (Brampton, 1998: 129) Vogue “brit”
(ingilizler) ve “art” (sanat) hakkinda diisiinmeye Britart kelimesinin Yeni dogan neologismi
ortaya ¢cikmadan ¢ok dnce baslamislardi, (bkz Godrum, 2001) bununla birlikte Tate Modern’in
acilis olayin1 “moda sanatla bulusuyor” konusuna (Kate Moss ile) ayirmaktan gayet mutluydu.
(Vogue, Mayis 2000). Kaygis1 6ncelikle stil sorusunun bir parcasiyd: — ingiliz stili nedir? Fakat
diistince bununla kalmadi. Vogue uzun bir siire boyunca sadece moda ve sohret agisindan degil,
genel olarak nelerin ingilizligi olusturduguyla ilgilenmisti. Ornegin, Mart 1968de dergi, yeni
yetenek David Bailey tarafindan cekilen moda fotograflari, ingiliz aktorler, aktristler ve
aristokratlar tizerine makaleler, ingiliz kumasglar: (ICI’s Crimplene) tanitimlar: ve “ingiliz nasil
Ingilizdir?” konusu Uzerine cesitli genis makalelerin de dahil oldugu bir sayiyla ingilizligin

cesitli yonlerine adandi — makalelerden bir tanesi Picture Post gazetecisi James Cameron ile
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Unlendi:

Ingiltereye ozellikle dénmem ama, acikcas:; ben Ingilizim, baska ne yapmam
gerekiyordu ki? /nsanlara insan olarak inanmam. /Ingiliz oldugum icin
kaybettigimizi gordiigiim kadar Kazandigimizi, asagidan ¢ok yukarida oldugumuzu
g6érdum. Bu mucizenin kazanildigiyla ilgili referanslara sahip ifadelerden birine bili
inanmiyorum ancak, Ingiliz olarak, ben kendi tarafimdayim. Tereddutler ile.
(Cameron, 1968: 114)

Cameron’un teredditleri Ingilterenin en son tarih smavini gegememesinin

pismanligini da igeriyordu:

1947 yazinda [baska bir deyisle Hindistan’in bagimsizlik zamaninda] Asya ve
Afrika’da ne komunist ne de emperyalist olmak istemeyen ve gugcten vazgecen bir
gucin manevi onderligini isteyen 2200 milyon kisinin liderligini elimizde
bulunduruyorduk... Bir anligina Ugtincti Glic miimkiindii ve o biz olabilirdik. Fakat,
tabii ki bircok seyi kaybettigimiz gibi bunu da kaybettik. O ddnemde
kurnazca gorinen bir Batilr baghlig: kabul ettik ve su an trajik gériniyor (Cameron,
1968:114).

Muhtesem veya Kalitesiz?

Ulusal kimlik; en iyisinden karisik bir nimet; Vogue’da azaltilmaya egilimli bir
basari. Sayfay: cevirelim, bir Mary Quant paltosu: “Buyuk ingiliz kumaslarindan Biyuk
Ingiliz Paltolar” (Vogue, 15 Mart 1968: 116). Ulusal kimlik atalardan kalma veya yeni,
politikayla veya stille ilgili bir sey midir? Ingilterenin modaya uygun oldugunu iddia etmek
basitce onun degisiklik ile yenilige a¢ik olmasini ve ge¢miste sikisip kalmamasini arzu etmektir.
Tabi ki devlet ve ticari kuruluslar da bunun beklentisi igerisindedir. Reklam tayfinin diger
ucunda tartismakta oldugumuz 1990lar zamanlarmin imaj yapanlar: ulusal kimlik fikirlerini
tartismak icin bir yol bulmuslardir. ingilizligin anlamiyla ilgili kendi fikirlerini soyle ifade

etmektedirler:
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Craig Mc Dean: Ozellikle tim grunge donemi ortaya Gikzginda Londra’da gok
blyuk bir seyin oldugu hissediliyordu. Bu sey Paris ve Amerikadan insanlarin

Ingilitereye fark/: bir sekilde bakmalarina sebep oldu (Cotton, 2000: 32)

Melanie Ward: 7k Hikayemi, Nigel Shafran hikayesini The Face’de yayinladim.
Cekimi Nigel’in yasadig: yerin yakinlarinda yapmustik. Bir tir Ingiliz mizah anlayus:

ile ev yapimi ve varog g6riinmesini istedik (Cotton, 2000: 76)

Vogue sik sik bu temayla ilgili cabalarina ve kaygisina geri dondu; érnegin ocak

2002 sayisinda “Modanin Giici” makalesi Peru dogumlu (onlara “ingiliz goruniin! diyerek
poz verdiren) Mario Testino tarafindan fotograflanan 18 Ingiliz modelin yer aldig1 kapak ve
Corinne Day’in punk sohreti pasakli ingiliz ikonlanyla, alisilagelmis noel isiklari, yirtik

federasyon bayraklari ve dokik perdeleri iceren bir dizi fotografi yaymlandi.

Bu cag ingilizligin énceden gorulduginden farkli bir sekilde goérilmesine yol acan
bir temsil ortaya cikardi. Bircok yonden ingilizlige ve giizellige olan bakista insanlarin
siradan sartlari igerisinde pasakli oldugu kadar da muhtesem olabilecegine dair bir gecisi
temsil etti. Onemli olan giiclii bir ulusu veya mikemmel yasanmi iddia etmek degil, kisilikler
ve samimiyetti. Moda gazeteciligi insanlarin ulusal kimligi benimsemeleri igin yaratici bir

yoldu. Bu kimlik moda dergilerinin mantikli alanlar: igerisinde iddia edilmekteydi
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Sonug

Cagdas moda fotografi yiice olanin (gilizel) sekiilerlesmesini ve “laiklerin kitaplar ve
Ogretmenlerin” (dogru) yeni bir bi¢imini olusturur. Cagdas yasami belgeler ve genis 6l¢iide insan
bedeninin siklikla sinandig1 durumlardaki gorselleri ile onemli dogrular1 6gretir. Moda dergileri
bunu ginimizde en ucuz ve varolan yiiksek estetik degerdeki imajlarin kaynagi olarak en erisilir
yapan fiyatlar vasitasiyla yayarak yapmaktadir. Kamu — 6zel hayat, politika ve tliketim, belgesel
fotograf gazeteciligi ve moda fotograflar1 arasindaki ayrimin ¢oktan bittigini bilen Feminen (fakat

tamamen de kadinlardan olugmayan) bir kitleye hitap etmektedirler.
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YAZARLAR ICIN KILAVUZ

Toplumsal baglamda anlamli bir iletisim konusu veya 6nemli sorunla ilgilenen her hangi
bir kuramsal yaklasimdan hareketle hazirlanmus eserler Iletisim Calismalar1 Dergisi’ne sunulabilir.

Eseri hazirlayan yazar, alaninda meshur biri olabilecegi gibi bilinmeyen biri de olabilir.
Dergi unvanlara gore degil, bilimsel icerige gore bir makalenin basilmasina karar veren bir yapiya
sahiptir. Dolayisiyla, basilmaya deger gordiigii bir yapit1 (yazisi, elestirisi, enformasyonu,
degerlendirmesi) olan herkes dergiye yazi gonderebilir.

Gonderilen makalelerin reddedilme oranini azaltarak basilma olasiligini artirmak igin
editor ve hakemler makale degerlendirmelerinde yol gdsterici ve makaleyi, miimkiinse, basilabilir
duruma getirici Oneriler sunarlar. Diizeltme ¢abalarindan sonra, kabul edilmeyen bir makalenin
yazarinin yontembilimsel eksiklerini tamamlayarak kendilerini gelistirmesi ve yollarina devam
etmesi beklenir.

Makale orijinal bir arastirma olabilir, var olan bir bilgiyi, yontemi, 6l¢cmeyi elestirel olarak
analiz edebilir; kuram ingas1 veya kuramsal tartisma sunabilir; bir iletisim lirliniiniin, olayinin veya
deneyimin dogasiyla ve sonuclariyla ilgili bir tasarim olabilir; iletisim politikalar1 ve
uygulamalariyla ilgili durum veya tarihsel analiz yapabilir. Makalenin odaklandig1 konu/sorun ne
olursa olsun, her makale var olan bilgiden hareket ederek bir bilimsel insa olusturmalidir.

Birikmis bilgiye basvurmayan, gerekgeli bir tasarim sunmayan ve ilgili alanda bilginin
gelismesine katkida bulunmayan kesfedici, tanimlayici, betimleyici (sadece durumu, olani, siirecin
ne oldugunu anlatan; bir 6l¢gme aygitinin promosyonunu yapan; "rating", promosyon, reklam ve
pazarlama arastirmasi karakterinde olan; sosyo-demografik degiskenleri keyfi olarak birbiriyle
karsilagtiran) makaleler akademik/bilimsel karakterden yoksun oldugu i¢in bu iletisim dergisine
uygun degildir.

Makale iyi Tiirkce veya Amerikan Ingilizcesi ile yazilmalidir.
Dergi asagidaki tiirde yazilar1 kabul etmektedir:

Makale boliimii i¢in, iletisim kuram ve arastirmalart makalesi (6 000 kelime ve iizeri)
Makale bolimi icin iletisim kuram ve arastirmalariyla ilgili alaninda otorite olan
akademisyenlerden davetli makale (6 000 kelime ve Uzeri).

Forum boliimii i¢in iletisim konulariyla ilgili akademik konusmalar, yorumlar, elestiriler,
yorum ve elestirilere yanitlar, fikirlerden olusan yazilar (<3 000 kelime)

Aragtirma notlar1 ve raporlar boliimii i¢in 6zlii arastirma notlar1 ve iletisimle ilgili ¢esitli
raporlar (<2 000 kelime)
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Degerlendirme boliimii i¢in kitap, belgesel ve diger filmler, videolar, televizyon
programlari ve sanat sunumlari gibi iletigim iiriinleriyle ilgili kisa yazilar. Tek iirlin degerlendirme
(<1000 kelime) yapilacag: gibi birkag iiriinii karsilastiran degerlendirme makalesi (<3000 kelime)
de olabilir. Degerlendirme yazilar1 yeni liriinler veya az bilinen klasikler iizerinde olmalidir.
Degerlendirmelerin temel yapisi en azindan agagidaki gibi olmalidir.

e Degerlendirilen iiriiniin ne iizerinde durdugunun belirtilmesi Uzerinde durulan konuyu
isleme baglaminda, temel anlat1 ingasinin nasil yapildiginin agiklanmasi

e Konuyu ele alis ve isleyis bigiminin, sundugu analiz ve sentezlerin dogas1 ve bunun
sonuglarinin irdelenmesi

e  Uriiniin alana ve toplumsal olana katkisinin degerlendirilmesi.

Iletisim ve sosyal bilimler alanindaki faaliyetlerle ilgili "haberler" béliimii icin
toplantilardan akademik personel gereksinimlerine kadar gesitlenen 6zlii bilgilendirmeler yer
alacaktir. (<2 000 kelime)

Bir degerlendirme yazis1 yazmak isteyenlerin, ise baslamadan once, degerlendirecekleri
materyalin uygun olup olmadigina karar vermek icin Iletisim dergisinin editdriine basvurmasi
gerekmektedir.

Metnin Dizenlenmesi
Kapak Sayfasi

Sadece makalenin basligindan olusur. Buraya bagska hig bir bilgi veya isim yazilmaz. Baglik
makalenin igerigini yansitmalidir ve 10 kelimeyi gegmemelidir. Kisaltmalardan kagiilmalidir.

Bashk Sayfasi

Bu sayfa sirayla sunlardan olusur: baslik; yazarin/yazarlarin isimleri; bagli olduklari
kurumlar; mektup adresleri; telefon numaralan ve e-mail adresleri; yazar birden fazlaysa, yazisma
yapilacak yazarin belirtilmesi

Ozet ve Anahtar Kelimeler (Abstract and Keywords) Sayfasi

Ozet ve Abstract: Bu sayfada 175 kelimeyi ge¢gmeyen Tiirkge ve Ingilizce 6zet sunulur
(ikisi birlikte 350 kelimeyi gegmemeli). Ozet bir makalenin kullandig: bilimsel arastirma tasarim
tiiriiniin temel akis sirasi takip etmelidir: ne yapildigi, nasil yapildig: (arastirma tiirii; veri toplama
ve degerlendirme siireci) ve en temel bulgu/bulgular (eger ampirik tasarimsa), en temel
sonuc/sonuglar ve gerekiyorsa oneriler sunulur.

Anahtar Kelimeler/Keywords: Ozetten sonra en fazla dort tane anahtar kelime
konmalidir. ingilizce anahtar kelimelerde "of, at, on, in, and" kullanmilmamalidir. Bu ve sonrak
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sayfalarda, yazar/yazarlarin isimleri ve yazarlarin kimligi hakkinda ipucu veren herhangi bir
belirleyici "gosteren" konmamalidir.

Hem Ozette hem de ana metinde ampirik olmayan bir tasarimin mantiksal yapisini
icermeyen makale editdrden gecip hakemlere gonderilmeyecek, dolayisiyla ilk asamada kabul
edilmeyerek, yazara gerekli duzeltmeler yapmasi i¢in geri gonderilecektir.

Kisaltmalar:

Alanda standart olmayan kisaltmalar ozette ilk kullanilisinda tanimlanir. Makalenin
tiimiinde kisaltmalarin tutarli kullanilmasina dikkat edilir.

Sayfalar::

Makalenin kendisini igerir. Ampirik makaleler en az dort ana boliime ayrilir: Giris,
Yontem, Bulgular ve Sonug. Bulgular boliimii bulgular ve tartigma, bulgular ve degerlendirme gibi
isimlerle isimlendirilebilir. Her ana boliim gerekirse alt boliimlere ayrilabilir.

Ampirik olmayan makaleler en az ii¢ ana bolime ayrilir: Konunun gerekgeli olarak
sunuldugu giris, konunun islendigi analiz (analiz ve degerlendirme veya analiz ve tartisma),
analizle bilgi birimini iliskilendiren sonug¢. Bu ana boliimler ve alt-boliimler aragtirmanin dogasina
gore farkli isimlendirilebilir.

Tasarima, gerektiriyorsa, oneriler baslig1 altinda bir boliim eklenebilir.
Her bolim ve alt-boliim bashigi tek bir satirda sunulmalidir. Ornegin:
1. seviyede baslik: GIRIS

2. seviyede baglik: Problem (bold)

2. seviyede baslik: Amag ve 6nem

1. seviyede baslik: YONTEM

1. seviyede baglik: BULGULAR VE TARTISMA

2. seviyede baslik: General demografik 6zellikler

2. seviyede baslik: Iliskisel analizler

3. seviyede baslik: Hipotez /

3. seviyede baslik: Hipotez II

Ucg seviyeden fazla baslik olmamalidir.
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Forum ve degerlendirme boliimlerine yazi sunumu i¢in Onceden editdrle haberlesmek
gerekmektedir.

Metnin yontembilimsel Icerigi:

Giris: Ne tiir bilimsel tasarim olursa olsun, bir giris basligi olmalidir. Giris baslig giris,
sorun, konu, sorun, amag¢ ve dnem gibi basliklarla sunulabilir. Gerekiyorsa alt basliklar konabilir.
Giriste gerekceli olarak ne yapildigi belirlenmeli; yazarin ele aldigi konu/sorun ile ilgili bilgi
birikimine bagvurularak ne yapildigi, ama¢ ve onem belirlenmelidir. Amag asla ne yapildigi
degildir, neyin neden yapildigidir. ille ki "amag¢ sudur", "6nem sudur" demeye gerek yoktur;
gerekceler kendiliginden amaci ve 6nemi ortaya koyuyorsa, ayrica amag ve dnem ciimlesi kurmaya
gerek olmayabilir. Giriste sadece ne yapildig1 gerekg¢elendirilir; asla veri toplamayla ve
degerlendirmeyle ilgili tek bir kelime bile yazilmaz. Girig boliimiinde, gerekgelerle yapilan sunum
asla birbiriyle g¢eliskili kuramsal yapilar getirmemelidir; yani konu\sorunun insasinda, kesinlikle
kuramsal tutarlilik olmalidir; birbiriyle ¢elisen veya birbirine ters diisen iki kuramsal agiklamaya
dayanan bir tasarin1 bilimsel karakterden yoksundur. Bu tiir tasarim olmayan tasarima "eklektik
tasarim" denmez, bilimsel tasarimi bilmeme denir. Eklektik tasarim kendi i¢cinde mantiksal ve
sirecsel tutarlilik tasiyan tasarimdir.

Aragtirmaci giris boliimiinde kuramsal bir ¢erceveyi agikca bir paragrafla veya alt-baglikla
sunsun veya sunmasin, sunumda sundugu gerekgeler ve yaptigi insadan tutarli ve gegerli bir
kuramsal ¢erceve insa edip etmedigi belli olur. Dolayisiyla, arastirmaci, incelemesinde inga
ettiginin kuramsal yapisina dikkat etmelidir.

Yontem: Giris bolimiinii yontem boliimii takip eder. Yontem boliimiinde "yontem, metod,
veri toplama ve degerlenlendirme siirecleri" gibi baslik kullanilabilir. Bu boliimde arastirmaci,
tasariminin tlirii, aragtirmanin kapsami hakkinda bir veya birkag¢ ciimlelik agiklama getirmelidir.
Veri kaynagini/kaynaklarini belirtmeli; erisim sorular1 varsa, agiklamali; verileri (degerlendirme
yapmak icin gerekli islenmemis veriyi veya degerlendirmesine kaynak olarak kullandig:
enformasyonlari/bilgileri) nasil topladigim1 ve degerlendirdigini agiklamalidir. Igerik analizi
yapildi veya metin analizi yapildi gibi ciimleler yetersizdir. Bunlarin nasil yapildigi agiklanmalidir.
Bunu yaparken, metin analizi veya sOylem analizi nedir, tiirleri nelerdir, nasil yapilir, gibi
agiklamalar asla yapilmalidir. Onemli olan, yazarin kendi tasariminda kullandig1 veri toplama ve
degerlendirme siireclerinin ne oldugunun agiklanmasidir. Tasarim ampirik bir tasarim ise,
tasarimin parametrik olup olmadig1 belirtilmelidir; niifustan baslayarak 6rneklem almaya kadar
gelen, ve oOrneklem almayr da igeren gerekli siire¢ler aciklanmalidir. Evren kavrami
tanimlanmamis niifustur, tanimlanmamis bir seyden orneklem asla c¢ikartilamaz, dolayisiyla,
ampirik veri toplama ve analiz siireci uygun bir sekilde kullanilmalidir. Pozitivist igerik analizinde
kesinlikle birimler belirlenmeli ve 6lgme biriminin nasil l¢iildiigii aciklanmalidir. Deneysel veya
deneysel olmayan ampirik tasarimda kesinlikle arastirma sorulan veya hipotezler gerekgeli olarak
belirlenmeli; degiskenler bu aragtirma sorular1 ve hipotezlerden c¢ikartilmali; gerekiyorsa, bu
degiskenlerin islevsel tanimlamalar1 (operational definitions) yapilarak dlciilebilir hale getirilmeli
ve nasil dl¢tildiikleri agiklanmalidir. Her arastirma sorusu veya hipotezle ilgili olarak yapilan
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6lgmede ne tiir bir istatistik analiz yapilacagi, gerekgesiyle agiklanmalidir: Ornegin, bu
parametrik incelemede, "A hipotezini olusturan iki degisken, isimsel seviyede 6l¢iildiigii igin ki-
kare testi yapild1"; veya "iki grup karsilastirmasi yapmak i¢in guruplarin A karakteri isimsel olarak
olgitildiigiinden dolay: ki-kare ve B karakteri mesafeli olarak 6l¢iildiigii igin t-testi" yapildi. Ya da,
"bu parametrik olmayan incelemede, A hipoteziyle ilgili karsilastirma non-parametrik testlerden B
testi kullanilarak yapildi" denmelidir. Keyfi olarak faktdr analizi veya herhangi bir analiz yapilmaz.
"SPSS 13 kullanilarak testler yapildi" sézii hicbir anlama gelmez, gereksiz fazlaliktir. "Gerekli
istatistikler yapildi" demek de anlamsizdir, ¢ilinkii "gerekli" s6zi hig¢ bir sey anlatmaz. "A, B ve C
istatistikleri kullanildi" demenin de bir anlami yoktur: hangi 6lgmeler i¢in hangi istatistikleri
kullanildig1 belirtilmelidir. Sosyo-demografik degiskenlerle diger bir degiskeni/degiskenleri
karsilagtirmanin higbir bilimsel anlam1 yoktur: Bir karsilastirma yapilacaksa, bununla ilgili olarak
gerekeeli bir hipotez veya arastirma sorusu ¢ikartilmalidir. Aksi takdirde "¢opliik koy, ¢opliik al"
tiirii her seyi 6lgme ve karsilastirma ortaya ¢ikar ki bu pozitivist ampirizmin dogasina aykiridir.
Betimleyici/kesfedici tasarim yapilabilir, ama bu tiir tasarim da bilgi birikimine dayanarak,
oOzellikle bilgi birikiminin eksikligi durumunda, yapilir ve ciddi mantiksal baglar kurmanin bir
sonucudur. Nedensellik baglar1 asla bir istatistiksel sonugta hareket ederek kurulmaz; istatistik bize
iliski hakkinda bilgi verir; nedensellik bagi sunmaz. Nedensellik bagi, 6nceden, kuramsal bir
cerceveden hareketle veya kuramsal bir ¢erceve insa ederek kurulur. Dikkat: Asla "kavramsal
cerceve" alt-bashigi kullanmayin, ¢iinkii yanhstir: Kuramsal ger¢eve olur; kavramsal gergeve
olmaz; kavramin tanimi olur ve bu tanimlardan hareket ederek varsayimlar veya kuramsal
cergeveler insa edilebilir veya tam tersinden, kuramsal bir inganin varsayimlarindan veya
kavramlarindan hareket ederek test edilecek hipotezler iiretilir. Kiiltlirel incelemeler gibi bir
tasarimda, o tasarimin dogasina uygun olarak verilerin nasil toplandigr ve degerlendirildi
aciklanmalidir. "Soylem analizi yapilacaktir" gibi bir soz asla yeterli degildir. "Her seyin siirekli
olarak degistigi, dolayisiyla, kuramsal bir agiklama getirilemeyecegi, ¢ilinkii bir an1 agikladigimiz
an, o an gitmis ve degismis olacaktir" diyen, postpozitivist, postmodern, veya postmodernimsi
aciklamayla gelen ve tekrarlanan kaliplarin vb. olmadigini iddia eden bir sunum elbette olabilir;
c¢linkii diislinen insan, 6rnegin materyal iligkiler ger¢egine ¢esitli kiliflar 6rebilir. Bu tiir sunumlarin
[letisim Calismalar1 Dergisi’nde yayinlanmast igin, arastirmacinin sundugu seyin sistemli ve tutarl
bir karakter tasimas1 gerekir. Zaten sistemlilik ve tutarlilik insa edildigi an postmodernimsilik veya
postmodern ve postpozitivist vb. anlayis kendi kendini ¢okertecektir. Bu dergi, akla gelebilen her
varsayimi gerekeeli olarak one siiren ve inceleyen/irdeleyen tutarliliga agiktir; yeter ki okuyucu
yazarin ne dediginin farkinda oldugunu gorebilsin; yeter ki ne yapildigi ve nasil yapildig1 hakkinda
yeterli agiklama getirilsin. Yontem boliimiinde gerekiyorsa, aragtirmanin smirliliklart (smirlar
degil) belirtilebilir; sinirlilik metodolojik sorunlarla ilgilidir.

Bulgular (veya analiz) ve Tartisma: Tasarimin ii¢iincii boliimii bulgular, bulgular ve
sonuclar, bulgular ve degerlendirme, sonug, analiz ve degerlendirme gibi isimlerle, tasarimin
karakterine uygun bir sekilde isimlendirilebilir. Tasarimin ii¢lincili ana boliimii, ampirik tasarimda
bulgularin sunuldugu ve degerlendirildigi/tartisildig1 boliim olmalidir. Ampirik olmayan tasarimda
ise, tasarima uygun bir baslik kullanilmalidir. Bu baslik, gerekiyorsa, alt basliklara ayrilmalidir.
Ampirik tasarimda, bulgular yorumsuz sunulmali ve sonra degerlendirme veya yorum
yapilmalidir.
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Sonuclar: Makalede bu ana bolim kesinlikle olmalidir. Sonu¢ sunulurken kesinlikle var
olan bilgi birikimi, tasarimin kuramsal gerekgeleri, sorulari/varsayimlari/hipotezleri ve bulgular
arasinda bag kurulmalidir (Hipotez sayilan/hesaplanan bir sey olmadig1 i¢in veya saymayla ilgili
olmadigr i¢in veya islevsel tanimlanmasi sayisal olarak yapilan ifadelerden olugmadigi igin,
"sayilt1" degildir; hipotez en az iki sey arasinda iliski sunan veya nedensellik bag1 kuran ifadedir).
Bilgi birikiminden faydalanmayan, onu irdelemeyen ve bilgi birikimiyle bulgularmi
iliskilendirmeyen bir tasarimin bilimsel karakteri ciddi sekilde eksiktir. Istatistiksel dagilim ve
istatistiksel sonu¢ sadece bulgudur, sonug¢ degil; bir seyin yiizde dagilimini sunmak veya anlamli
bir iliski oldugunu belirtmek sonu¢ degildir; bulguyu sunmaktir. Dolayisiyla, ampirik tasarimda
bulgu ile sonu¢ karistirilmamalidir: Sonug¢ dagilimin dogasiyla ilgili bulgunun, arastirma
sorusu/hipotez ve var olan bilgi birikimiyle iliskilendirilmesiyle ¢ikartilir.

Oneriler sunulacaksa, besinci boliim olarak sunulabilir.

Deger yargilar1 one siiren, etik konularini farkli normatif ¢ergevelerden ele alan bir
aragtirmaci, bunun bilincinde olmali ve tasariminin normatif bir tasarim oldugunu kesinlikle
belirtmelidir. Normatif olmayan tasarimda, normatif ifadeler kullanilmamali veya kullanilacaksa,
bilingli bir sekilde kullanilmalidir.

Bu dergi 6znel ¢ikarlara hizmet eden yonetimsel incelemelere de agiktir. Fakat arastirmact
yonetimsel bir inceleme yaptiginin farkinda olmalidir ve bunu tasariminda belirtmelidir.
Yonetimsel inceleme (administrative Research, applied Research, operational Research, case study
vb), drnegin sadece dagilima bakan ve bazi korelasyonlar yapan bir siyasal kampanya, bir pazar
aragtirmasi veya bir yoksulluk arastirmasi seviyesindeyse, siyasal partiler, bilin¢g yonetimi, ve
psikolojik savas operasyonlar1 yiirlitenler veya sirketler i¢in faydali olabilir, fakat bilimsel bir
degeri yoktur. Dolayisiyla, yonetimsel aragtirmada, arastirmacinin kuramsal gerekceler getirerek
ve bilgi birikiminden faydalanarak tasarimina bilimsel karakter kazandirmasi zorunludur. Bir
Olcegin, testin, deger analizi yapacak bir 6l¢menin, "auditing" siirecinin kullanilmasi bir bilimsel
aragtirma degildir. Bir yontemin, 6l¢egin veya standart testin agiklanmasi da asla bilimsel bir
girisim degildir. izleyicilerin hangi programlan tercih ettiklerini veya tiiketicilerin hangi iiriinii
sectiklerini belirleyen bir arastirma, yoksullukla miicadele arastirmasi diye yoksullar1 ¢ok ¢ocuk
yapmayla ve egitimsizlikle suclayan sorularla dolu bir biling ve davranis yonetimi arastirmast,
akademik/bilimsel bir arastirma degildir. Yonetimsel incelemenin tasarimi da, kesinlikle tasarimin
dogasina uygun bilimsel ve siiregsel insa ile gelmelidir. Bu tiir incelemelerin hemen hepsi
pozitivist-ampirik metodolojiyi ara¢ olarak kullandiklar1 i¢in, pozitivist epistemolojiye ve
ampirizmin kurallarina ve siireglerine uygun tasarim yapmalidir.

Bir tasarim yapilmis ve bitmis bir iiriin oldugu i¢in, dilinde "dili" vey "misli" ge¢mis zaman
kullanilmalidir.

Tesekkiir

Bu boliim, ancak gerekirse kullanilir ve makale yayin icin kabul edildikten sonra
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eklenmelidir.
Dipnot:

Dipnot ek bilgidir; ¢ok zorunlu olmadiktan sonra kullanilmamalidir. Kullanildiginda da
sayfa altina numaralandirarak verilmelidir.

Kaynakea:

*Yazarlardan caligmalarinda APA formatini kullanmalari istenmektedir. Daha ayrintili
bilgi icin Manual of the American Psychological Association (APA Manual
http//www.apastyle.org)’a bakmalar1 onerilir. Elektronik kaynaklar konusunda daha ayrintili bilgi
edinmek i¢in http:www.apastyle.org/elecref.ntml web adresini ziyaret ediniz.

Tablolar ve Sekiller:

Metin i¢inde sunulmamalidir; ayri sayfalarda sunulmalidir. Metin i¢inde tablonun gelecegi
tahmini yere, iki paragraf bosluk aralik koyarak "tablo 1 buraya" yazilmalidir. Tablo numaralari
tablonun iistiine ve sekil numaralan ise seklin altina yazilir. Numaradan sonra nokta koyup bir
aralik verilir ve tabloyu/sekli tanimlayici baslik yazilir. Satirlar ve siitunlar basliktaki ifadeye gore,
bigimlendirilmelidir. Ornegin, "Tablo 1. Cinsiyete gore tercihlerin dagilimi" bashigm tasiyorsa,
satira cinsiyet konur. Eger sayfaya sigmamasi nedeniyle, cinsiyet siituna konacaksa, dagilim
yuzdeleri stituna gore verilir, satira gore degil.

Makalede yaziyla bir dagilim anlatildiktan sonra, 6rnegin % 40 yetiskin kadin, % 30
yetiskin erkek ve % 30 gen¢ ve ¢ocuklardan olusmaktadir dedikten sonra, tabloya gerek kalmaz;
tablo veya grafik asla sunulmaz. Ayrica, okuyucuyu, birka¢ dagilim okumasi i¢in tabloya
yonlendirmemeli; agiklama yaziyla yapilmalidir. Tablo ve grafik gz boyamak, imaj yapmak i¢in
verilmez; gerekli oldugu i¢in verilir.

Makalenin Degerlendirme Siireci:

Istanbul Arel Universitesi Iletisim Fakiiltesi Iletisim Calismalar1 Dergisi hakemli bir
dergidir.

Sunulan her makale ii¢ asamali siirecten gegerek degerlendirilir: Editoriin degerlendirmesi,
hakemlerin degerlendirmesi ve editoriin karar1 Editoriin degerlendirmesi sirasinda, editor
makaleyi, arastirmacinin kullandigi metodoloji baglaminda inceler ve metodolojik yapinin
dogrulugu/yeterliligi bakimindan degerlendirir. Uygun olursa, hakemlere gonderir. Uygun degilse,
metodolojik insay1 diizeltmesi i¢in yazar eposta ile bilgilendirilir. Yazar isterse, metodolojisini
uygun hale getirerek yeniden sunabilir ve bunu da gene editér degerlendirir.

Metodolojik uygunluk belirlenirse, makale en az 2 hakeme gonderilir.

Hakemlerin degerlendirmesi, editor tarafindan, olasi "ideolojik yanli/tarafli/haksiz karar"
(sadece olumsuz kararlar, olumlu olanlar degil) bazinda gézden gegirildikten sonra, makalenin
kabulii, degistirilmesi/ diizeltilmesi veya reddine karar verilir.
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Hicbir makale yontembilimsel ve ideolojik yonelimi nedeniyle ne editor ne de hakemler
tarafindan reddedilmeyecektir: Kullandig1 kuramsal ¢ergeve ve metodolojik siirecler baglaminda
icsel tutarlilia sahip olan, bu yolla bilgi birikimine katki saglayan her makale basilacaktir.
Makaleyle ilgili son karar eger diizeltme veya red ise, o zaman editdr ve hakemler, basiimamasi
icin kilif degil, bilimsel gerekgeler sunmalidir. "Ideolojik bir brosiir" veya "bir promosyon
materyali" gibi igerikle ilgili gerekgeler, epistemolojik ve metodolojik dayanaga sahip degilse,
gecersizdir; gecerli gerekce arasgtirmacinin kullandigi metodolojiyle, bu metodolojinin uygun
kullammiyla ve igerigin tutarhlifiyla ilgili olmaldir. Igerik kullanilan ydntembilimsel ve
epistemolojik cerceveye gore degerlendirilmelidir. Ampirik bir tasarim elestirel bir tasarim ve
elestirel bir tasarim ampirik bir tasarim acisindan asla degerlendirilmemelidir. Degerlendirme,
tasarimin epistemolojik ve metodolojik cercevesi belirlenerek bu cerceve iginde, bu cerceveye
uygunlugu baglaminda yapilmalidir. Onemli olan, makalenin yazarinin kullandigi metodolojiyi
dogru kullanmasi ve bu kullanimla bigimlendirilen igerigin tutarl bir sekilde sunulmasidir. Bu
sunum mantiksal veya istatistiksel baglar kurup sonuglar ¢ikartmasi, bu sonu¢ ¢ikartmanin ve
sonuglarin, sonuglarin ¢ikarildigr siireclerin, bu siireclerde kullanilan gerekcelerin ve kuramsal
varsayimlarm icsel tutarlilikla gelen gecerliligi dnemlidir. Ornegin anne ve babanm 6lii ve canli
olmasiyla televizyon programinin ¢ocuklar {izerine etkisinde farklilik olacagi ile ilgili bir hipotez
gelistirmek, ciddi ve gegerli gerekgeyi gerektirir; bu gerekge getirilmeden veriler toplandiktan
sonra istatistiksel karsilagtirma yapmak ve iligki oldugunu ve olmadigini séylemek bilimsel hi¢ bir
anlam ifade etmez. Bir siirii tablolar1 ve iligki testlerini sunmak, bilimsel tasarim ve bilimsel girigim
degildir. Soylem analizi veya ideolojik analiz yapiyorum diye, kuramsal hi¢cbir dayanagi ve
tutarliligi olmayan bir siirii "spekiilasyonlar" sunmak ve bunlar1 birka¢ gazete haberi veya birkag
diisiiniiriin sozleriyle slislemek de bilimsel bir girisim degildir.

Bir sirketin tek bir sorunu da ele alinip incelenebilir, fakat bu inceleme giriste ele alinan
sorunla ilgili bilgi birikimine bagvurmuyorsa ve sonugta bu bilgi birikimiyle iligkilendirilen bir
degerlendirme yapmiyorsa, bu makale ancak bilimsel karakteri olmayan basit bir yonetimsel
arastirma olur.

Bir makale oldugu gibi kabul edilebilir; diizeltmeler yapilmas1 kosuluyla kabul edilebilir;
oldugu sekliyle reddedilebilir, fakat yazarin yeniden yazmasi ve sunmasi Onerilebilir; tamamen
reddedilebilir. Editoriin ve hakemlerin Onerileri yazara/yazarlara yapacaklari revizyonlarda yol
gosterici olarak sunulur.

Makale degerlendirme siireci normal olarak {i¢ ay alir. Yaz aylarinda bu siire uzayabilir.
Telif Hakki ve Orijinallik:

Istanbul Arel Universitesi Iletisim Fakiiltesi iletisim Calismalar1 Dergisi akademik bir
dergidir ve fikirlerin ozgiirce ve acik¢a tartigiimasi ve yayilmasi yanhsidir Istanbul Arel
Universitesi Iletisim Fakiiltesi Iletisim Calismalar1 Dergisi’nin ve makalelerinin, editor ve
yazarindan izin alinmadan ticari amagli kullanimi yasaktir.
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Dergiye yayinlanmak i¢in sunulan makalelerin bagka bir dergide yayinlanmamis olmasi ve
baska bir dergide yaymlanmamasi gerekir. Ozet bigiminde veya &nceden basilmis konferans
konusmasi pargasi veya bir tez olarak yayinlanmis olabilir. Fakat sadece baslig1 degistirilerek veya
baslhiginda ve iceriginde birkac degisiklik yaparak yayinlamak veya yayinlanmis bir makaleyi bu
sekilde yeniden bi¢imlendirerek yayin i¢in sunmak akademik etik kurallarina aykiridir.

Makalenin Dergiye Gonderilme Bigimi:

Makalenin bir kopyasi dijital olarak editdre gonderilmelidir. Dijital kopya PC word
formatinda hazirlanmali ve "idergisi@arel.edu.tr” adresine bir niyet mektubuna eklenerek
gonderilmelidir. Editér makaleyi okuduktan sonra yazara Onerisini sunar Basili kopya A4 kagit
izerinde, sayfanin tek tarafina, 1.5 aralikla, koselerden 2.5 cm aralik vererek, Times new roman
12 punto ile ve sayfalar numaralandirilarak hazirlanmalidir. Metin i¢i referanslar, dipnotlar ve
kaynakca kesinlikle Dergi'nin belirledigi kurallara uymalidir.

Kabul Edilen Makalenin Dizeltme Sureci:

Kabul edilen makalede degisiklik yapilmaz. Diizeltmeler sadece Iletisim dergisinin
belirledigi formata uyma, yazim hatalari, climle hatalari, anlati bozukluklar1 bazinda olmalidir. Bir
makalenin kabul edilmesi makalenin basmaya hazir oldugu anlaminda degildir.
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