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English - Dr. Verda Gizem OĞUL, Marmara University School of Foreign Languages, gizem@marmara.edu.tr 
German - Dr. Efkan MARIM, Marmara University School of Foreign Languages, efkan.marim@marmara.edu.tr



IV

Referees of This Issue • Gutachter dieser Ausgabe • Bu Sayının Hakem Kurulu (İsim Sırasına Göre)
Ahmet Oğuz AKGÜNEŞ, Kırklareli University | Turkey
Ayça Can KIRGIZ, İstanbul Kent University | Turkey
Aykut TURAN, Sakarya University | Turkey
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Fatma DEMİRAĞ, Dumluıpınar University | Turkey
Fatma PAMUKÇU, Marmara University | Turkey
Gül ESER, Marmara University | Turkey
Gökhan AKANDERE, Selçuk University | Turkey
Gökhan ÇINAR, Adnan Menderes University | Turkey
Hale ALAN, Akdeniz University | Turkey
İnan ERYILMAZ, Süleyman Demirel University | Turkey
Metin KAPLAN, Nevşehir University | Turkey
Muhammed Fatih CEVHER, Munzur University | Turkey
Ömer Faruk TAN, Marmara University | Turkey
Özgür ÇENGEL, Galata University | Turkey
Pınar EVRİM MANDACI, Dokuz Eylül University | Turkey
Seçil BÜLBÜL, Marmara University | Turkey
Sıtkı SÖNMEZER, İstanbul Ticaret University | Turkey
Süreyya KARSU, Abant İzzet Baysal University | Turkey
Tuğba UÇMA UYSAL, Sıtkı Koçman University | Turkey
Umurcan POLAT, Marmara University | Turkey
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