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EDITORUN MESAJI
Degerli Arastirmacilar ve Akademisyenler,

Sizlerle bir kez daha Intermedia International E-Dergisi’nin yeni bir sayisinda bulusmanin mutlulugunu yasiyoruz.
2024 yilinin son sayisi olan Aralik sayisi, bilimsel bilginin cogunlukla déniisiim siireci icerisinde oldugu giiniimiizde,
alanimizin yenilikgi ve elestirel perspektiflere ne kadar agik oldugunu bir kez daha ortaya koyuyor. Intermedia’nin
hazirlanmasinda muazzam bir emek harcanmistir. Bu emegin Aralik sayisina nasil yansidigini ve iletisim bilimleri
alaninda etkili olacagini géreceginize inaniyorum.

Bu sayida, iletisim bilimleri, medya calismalari, reklamcilik ve halkla iliskiler gibi farkh disiplinleri kapsayan
birbirinden degerli 12 makale yer aliyor. Bu makaleler, hem teorik bilgileri hem de pratikte uygulanabilecek
yaklasimlari ortaya koyarak alandaki bilgi birikimine katkida bulunuyor.

Aralik sayisinin birinci makalesi, Z kusaginin dijital cagda analog medya ile kurdugu iliskiyi ele aliyor. Calisma, geng
bireylerin gazete, kitap, radyo, televizyon ve sinema gibi geleneksel medya araglarini hangi nedenlerle kullandigini
ve bu deneyimlerden sagladiklari doyumu arastiriyor. Elde edilen bulgular, Z kusaginin hizla akan dijital igeriklerin
otesinde bilgi edinme, kisisel gelisim ve kendini ifade etme gibi ihtiyaglarini karsilamak i¢in analog medyayi da
onemli bir arag olarak gordiiglini gosteriyor. Bu analiz, medya tiiketim aliskanliklarinin gesitliligini anlamak ve
yeni nesillerin medya ekosistemindeki yerini degerlendirmek agisindan kiymetli bir katki sunuyor.

ikinci calisma yapay zeka teknolojilerinin reklamcilik sektoriindeki etkilerini ve bu alandaki akademik
calismalarin yoénelimlerini bibliyometrik analiz yontemiyle incelemektedir. “Journal of Advertising” dergisinde
yayinlanan makaleleri temel alan galisma, yapay zekanin programatik reklamcilik, dijital veri yonetimi, Chat bot
reklamlari ve yapay zeka influencerlari gibi alanlarda reklamcilik pratiklerini yeniden sekillendirdigini ortaya
koymaktadir. Bulgular, yapay zekanin reklamcilik literatiiriinde daha gok teorik diizeyde ele alindigini, ancak saha
arastirmalari ve deneysel calismalarin son yillarda artis gosterdigini gostermektedir. Calisma, reklamcilik alaninda
yapay zekanin metodolojik ve uygulamali etkilerini anlamaya yoénelik 6nemli bir cerceve sunarak, gelecekteki
arastirmalar icin yol gosterici bir nitelige sahiptir.

Bir diger dikkat ceken konu ise, “Levi’s Giyilen En Guzel Hikaye” kampanyasi 6érneginden yola gikarak bitinlesik
pazarlama iletisimi araci olarak marka hikaye anlaticiigini inceleyen calismasidir. Reklam ve halkla iliskiler
calismalari agisindan bu makale, yaraticiligin stratejik 6nemi izerine garpici bulgular sunuyor.

Dérdiincii makale, italyan siyasi hiciv dergisi UAsino iizerinden Trablusgarp Savasi’'na iliskin savas karsiti séylemleri
incelemektedir. Calisma, italya’da savasin hem ekonomik hem de insani boyutlarina yénelik elestirileri ortaya
koyarken, savas karsiti bir perspektifle baris cagrilari yapildigini géstermektedir. Dergide yer alan goérsel ve yazili
icerikler, savasi destekleyen milliyetci ve cikar gruplarini hedef alirken, italyan ve Tiirk halklarinin baris igerisinde
bir arada yasamasi gerektigine vurgu yapmaktadir. Bu ¢alisma, savas karsiti basinin Trablusgarp Savasi baglaminda
nasil bir séylem gelistirdigini gézler dniine sererek, ddnemin italyan basinina dair 8nemli bir perspektif sunmaktadir.

“Sosyal Dinleme Platformu Kullaniminin Dijital Halkla iliskiler Alanina Saglayabilecegi Katkilar: Sprinkir Ornegi” adli
calisma, sosyal dinleme uygulamalarinin dijital halkla iliskilere sagladigi katkilari inceleyerek, yapay zeka destekli
sosyal dinleme platformlarinin sundugu olanaklari kapsamli bir sekilde ele almaktadir. Vaka ¢alismasi yontemiyle
Sprinklr platformu Gzerinden gercgeklestirilen arastirma, hedef kitlelerin duygu durumlarini, konusma konularini
ve demografik 6zelliklerini anlamaktan, hashtag ve influencer analizlerine kadar genis bir veri yelpazesine erisim
saglandigini ortaya koymaktadir. Calisma, sosyal dinlemenin dijital halkla iliskilerdeki roline dair 6nemli iggorler
sunarak hem akademik literatiire hem de uygulayicilara rehberlik etme potansiyeli tasimaktadir.



6. sirada yer alan makale; dijitallesmenim, gazetecilik pratiklerini kokli bicimde dontstirirken, bir donem
arastirmaci gazeteciligin simgesi olan haber dergilerinin etkinligini kaybetmesine yol agmistir. Bu calisma, haber
dergilerinin dijitallesme siirecine uyum saglayamamasini ve bu kaybin gazetecilik meslegi ile basin-demokrasi
iliskisine etkilerini, gazetecilerin deneyimlerinden yola c¢ikarak ele almakta ve medya tarihine iliskin 6nemli bir
tarisma sunmaktadir. Geleneksel gazetecilik pratiklerinin doniisimini ve bu donlsimin basin-demokrasi
iliskisine olan yansimalarini tartisan bu arastirma, medya tarihine iliskin akademik literatlire degerli bir katki
sunmaktadir.

“Elestirel Irk Kurami Baglaminda Yapisokiim incelemesi: “Otekiler (THEM)” adl ¢alismada “Otekiler (Them)” dizisi,
1950’lerin Amerika’sinda siyah-beyaz catismasini ve irkgiligin toplumsal yaralarini ¢arpici bir sekilde ele aliyor. Bu
calismada, dizinin ilk sezonu Elestirel Irk Kurami ve Jacques Derrida’nin dekonstriiksiyon yontemiyle incelenerek,
goriandrdeki catismalarin ardindaki derin ideolojik mesajlar ortaya cikarilmistir. Irkcihgin hukuki ve toplumsal
boyutlarini sorgulayan bu analiz, medya metinlerine elestirel bir bakis sunmaktadir.

Bir diger calismada sokak kopekleri meselesi, Tiirkiye’de hem toplumsal bir sorun hem de basinin tartisma
platformlarinda sekillendirdigi catismali bir alan olarak dikkat cekmektedir. Bu c¢alismada, sokak kopegi
saldirilarinin yazil ve gorsel medyada nasil cercevelendigi incelenerek, basinin insan ve hayvan magduriyetlerini
ele alis bicimindeki eksiklikler ortaya konmustur. Hirriyet, Cumhuriyet ve T24’te yayimlanan haberlerin icerik
¢o6zimlemesiyle, yasal sorumluluklarin géz ardi edilmesi ve hayvan haklari savunucularinin sesine yer verilmemesi
gibi sorunlar belirlenmistir. Arastirma, medyanin haber dilindeki tarafli cercevelerin toplumsal g¢atismalari
derinlestirme potansiyeline isaret ederken, insan ve hayvan haklarini gézeten saglikh bir tarisma ortaminin
olusturulmasinda basinin roliin( tartismaya agmaktadir.

“izlerken Al Ozellikli Uriin Yerlestirme Uygulamalari: 4N1K Yeni Baslangiglar Ornegi” adli calisma dijital teknolojilerin
reklamcilik alaninda yarattigi yeniliklerden biri olan ‘izlerken al’ 6zelligi, Griin yerlestirme uygulamalarini geleneksel
kaliplarin Gtesine tasiyarak izleyicilere sahnede gordiikleri Grinleri dogrudan satin alma imkani sunmaktadir.
Calismada, Tirkiye'nin bu 6zellige sahip ilk dizisi 4N1K Yeni Baslangiclar 6rneginde, ‘izlerken al’ uygulamalarinin
sire, sektor, marka ve yerlestirme stratejileri baglaminda nasil kullanildigi icerik analizi yontemiyle incelenmistir.
Arastirma, gorsel yerlestirmelerin baskin oldugunu ve o6zellikle beyaz esya sektoriinde Vestel markasinin one
ciktigini ortaya koyarak, bu yenilikci reklam formatinin tiiketici davranislarina etkisi ve sektorel kullanim potansiyeli
Gizerine 6nemli bir tartisma alani sunmaktadir.

Onuncu sirada yer alan makalede; Covid-19 pandemisinden 6nce ve sonra Tirkiye’deki medya yatirimlarindaki
degisimi inceleyerek, televizyonun baskin mecra konumunu dijital medyanin nasil devraldigini nicel vaka
analiziyle ortaya koymaktadir. 2017-2023 vyillarini kapsayan analiz, geleneksel medya kanallarinin pandemiyle
birlikte yasadigi kayiplari ve dijitallesmenin medya sektériindeki belirleyici roltini somut verilerle gozler 6niine
sermektedir. Dijitallesmenin medya yatirimlari Gzerindeki etkisini anlamak isteyen arastirmacilar icin énemli
bulgular sunan bu calisma, sektordeki degisimin dinamiklerini anlamaya katki saglamaktadir.

On birinci sirada yer alan ¢alismaya gore; sosyal medya, bireylerin kimliklerini insa ettigi ve baskalarina sundugu
glcli bir platform haline gelmistir. Sahte ve gercek benliklerin sergilendigi bu dijital alan, bireylerin sosyal
etkilesimlerini sekillendirirken, kimlik sunumunu stratejik bir sekilde yapilandirmalarina olanak tanir. Michikyan,
Dennis ve Subrahmanyam tarafindan gelistirilen ve Tiirkgeye uyarlanan “Sosyal Medya Benlik Sunumu Olgegi”, bu
dinamikleri incelemek icin 6nemli bir ara¢ sunmaktadir. Bu ¢alisma, sosyal medya benlik sunumlarinin, psikolojik
ve sosyo-kiilturel etkilerini anlamak adina 6nemli bir katki saglamaktadir.

Podcastler, dijital dlinyada sadece igerik sunmakla kalmayip, bireylerin kendilerini ifade ettigi ve toplumsal baglar
kurdugu glgli bir mecra haline gelmistir. Samimi anlatilarla dinleyiciyi etkileyen bu platform, ayni zamanda
anonimlik ve 6zgirlik sunarak her bireye sesini duyurma imkani tanir. Tirkiye’de heniiz yeni olan bu alandaki
arastirmalar, podcastlerin iletisim disiplinini nasil donustirebilecegini kesfetmek adina 6nemli bir firsat sunuyor.
“Tirkiye’deki iletisim Calismalari Alan Yazininda Podcast: Bir Kapsam Analizi” adl galisma, podcastlerin kiltiirel,
psikolojik ve toplumsal etkilerini anlamak ve bu alandaki bilgi bosluklarini doldurmak adina katki saglamaktadir.



Dergimizin bilimsel niteliklerini koruyabilmesi icin en biyilk destekcimiz olan hakemlerimize tesekkir etmek
isterim. Bu sayida emegi gecen degerli hakemlerimizin 6zenli degerlendirmeleri ve bilimsel katkilari olmadan bu
derginin niteligini sirdiirebilmemiz mimkin olamazdi.

Intermedia International E-Dergisi olarak, iletisim bilimleri ve medya calismalarinin farkh boyutlarini inceleyen
calismalari desteklemeye devam edecegiz. 2025 yil icin simdiden ¢ok heyecan verici konular ve makalelerle
karsinizda olacagimizi belirtmek isterim.

Yeni sayimizla karsinizda olmanin heyecanini ve gururunu yasamaktayiz. Bu heyecani paylasirken arka planda
Ozveriyle calisan tim degerlihocalarimiza ve ¢calisma arkadaslarimiza enigten tesekkirlerimi sunmak istiyorum. Son
sayida emegi gecen ekip Uyelerimizin gece glindlizdemeden adeta bir orkestra uyumu icinde ¢alismalari, derginin
kalitesini ve devamliligini saglamaktadir. Birlikte olusturdugumuz bu uyumlu ¢alisma ortami yalnizca profesyonel
bir is birliginden 6te, akademik dayanismanin ve ortak hedeflere olan bagliligimizin da bir yansimasidir. Daha iyiyi
arama g¢abamiz ve Intermedia’ya olan inancimiz, dergimizi her gecen giin daha donanimli kiliyor. Bu yolculukta
emegi gecen ekip arkadaslarima bir kez daha tesekkir eder, dergimizin yeni sayisinin akademik camiamiz igin
ilham verici olmasini temenni ederim.

Saygilarimla,

Dog. Dr. Aysegiil Elif CAYCI
Editor
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MESSAGE FROM THE EDITOR IN CHIEF
Dear Researchers And Academicians,

We are happy to meet you once again in a new issue of Intermedia International E-Journal. The December 2024
issue, which is the last issue of the year 2024, reveals once again how open our field is to innovative and critical
perspectives in today’s world where scientific knowledge is mostly in a process of transformation. A tremendous
amount of work has gone into the preparation of Intermedia. | believe that you will see how this labour is reflected
in the December issue and how it will be effective in the field of communication sciences.

In this issue, there are 12 valuable articles covering different disciplines such as communication sciences, media
studies, advertising and public relations. These articles contribute to the accumulation of knowledge in the field
by revealing both theoretical knowledge and approaches that can be applied in practice.

The first article of the December issue deals with Generation Z’s relationship with analogue media in the digital age.
The study investigates the reasons why young individuals use traditional media such as newspapers, books, radio,
television and cinema and the satisfaction they derive from these experiences. The findings show that Generation
Z sees analogue media as an important tool to meet their needs for information, personal development and self-
expression beyond the fast-flowing digital content. This analysis makes a valuable contribution to understanding
the diversity of media consumption habits and assessing the place of new generations in the media ecosystem.

The second study examines the effects of artificial intelligence technologies on the advertising sector and the
trends of academic studies in this field through bibliometric analysis. Based on articles published in the Journal
of Advertising’, the study reveals that artificial intelligence has reshaped advertising practices in areas such as
programmatic advertising, digital data management, chat bot ads and artificial intelligence influencers. The
findings show that artificial intelligence is mostly discussed at the theoretical level in the advertising literature,
but field research and experimental studies have increased in recent years. The study provides an important
framework for understanding the methodological and practical implications of Al in the field of advertising and
provides guidance for future research.

Another noteworthy issue is the study examining brand storytelling as an integrated marketing communication
tool based on the example of the ‘Levi’s Best Worn Story’ campaign. In terms of advertising and public relations
studies, this article presents striking findings on the strategic importance of creativity.

The fourth article analyses the anti-war discourses on the Tripolitan War through the Italian political satire
magazine LAsino. The study reveals that while criticising both the economic and humanitarian dimensions of the
war in ltaly, calls for peace were made from an anti-war perspective. While the visual and written contents of the
magazine target nationalist and interest groups that support the war, they emphasise the need for the Italian and
Turkish peoples to live together in peace. This study provides an important perspective on the Italian press of the
period by revealing how the anti-war press developed a discourse in the context of the Tripolitan War.

‘Contributions of Social Listening Platform Use to Digital Public Relations: Sprinklr Case Study’ examines the
contributions of social listening applications to digital public relations and comprehensively discusses the
possibilities offered by artificial intelligence-supported social listening platforms. The research conducted on
the Sprinklr platform with the case study method reveals that access to a wide range of data is provided, from
understanding the emotional states, topics of conversation and demographic characteristics of target audiences
to hashtag and influencer analyses. The study has the potential to guide both academic literature and practitioners
by providing important insights into the role of social listening in digital public relations.



The 6th ranked article argues that while digitalisation has radically transformed journalistic practices, news
magazines, once the symbol of investigative journalism, have lost their effectiveness. This study examines the
failure of news magazines to adapt to the digitalisation process and the effects of this loss on the journalism
profession and the relationship between the press and democracy, based on the experiences of journalists,
and presents an important discussion on media history. This research, which discusses the transformation of
traditional journalistic practices and the reflections of this transformation on the press-democracy relationship,
makes a valuable contribution to the academic literature on media history.

‘Deconstruction in the Context of Critical Race Theory: ‘The Others (THEMY)’, the series “The Others (THEM)”
dramatically deals with the black-white conflict and the social wounds of racism in 1950s America. In this study,
the first season of the series is analysed through Critical Race Theory and Jacques Derrida’s deconstruction
method to reveal the deep ideological messages behind the apparent conflicts. This analysis, which questions the
legal and social dimensions of racism, offers a critical view of media texts.

In another study, the issue of stray dogs draws attention as both a social problem and a conflictual area shaped
by the media in discussion platforms in Turkey. In this study, how stray dog attacks are framed in print and visual
media is analysed to reveal the shortcomings in the way the press handles human and animal victimisation.
Through the content analysis of news items published in Hiirriyet, Cumhuriyet and T24, problems such as ignoring
legal responsibilities and not including the voices of animal rights defenders were identified. The research points
to the potential of biased frames in the news language of the media to deepen social conflicts, and opens the
role of the media in creating a healthy debate environment that respects human and animal rights to discussion.

‘Product Placement Practices with Buy While You Watch: 4N1K Yeni Baslangiglar Ornegi’, the “buy while watching”
feature, one of the innovations created by digital technologies in the field of advertising, takes product placement
practices beyond traditional patterns and offers viewers the opportunity to directly purchase the products they
see on stage. In the study, in the example of 4N1K Yeni Baslangiclar, Turkey’s first TV series with this feature, how
‘buy while you watch’ practices are used in the context of duration, sector, brand and placement strategies is
analysed through content analysis method. The study reveals that visual placements are predominant and the
Vestel brand stands out especially in the white goods sector, providing an important area of discussion on the
impact of this innovative advertising format on consumer behaviour and its potential for sectoral use.

The tenth ranked article analyses the change in media investments in Turkey before and after the Covid-19
pandemic, and reveals how digital media took over the dominant position of television with a quantitative case
study analysis. Covering the years 2017-2023, the analysis reveals the losses of traditional media channels with
the pandemic and the decisive role of digitalisation in the media sector with concrete data. Offering important
findings for researchers who want to understand the impact of digitalisation on media investments, this study
contributes to understanding the dynamics of change in the sector.

According to the eleventh ranked study, social media has become a powerful platform where individuals
construct and present their identities to others. This digital space, where fake and real selves are displayed,
allows individuals to strategically structure their identity presentation while shaping their social interactions. The
‘Social Media Self-Presentation Scale’ developed by Michikyan, Dennis, and Subrahmanyam and adapted into
Turkish provides an important tool to examine these dynamics. This study makes an important contribution to
understanding the psychological and socio-cultural effects of social media self-presentations.

Podcasts not only provide content in the digital world, but also have become a powerful medium through which
individuals express themselves and establish social bonds. This platform, which affects the listener with sincere
narratives, also offers anonymity and freedom, allowing each individual to be heard. Research in this field, which
is still new in Turkey, offers an important opportunity to explore how podcasts can transform the discipline of
communication. The study titled ‘Podcasts in Communication Studies Literature in Turkey: A Scope Analysis’
contributes to understanding the cultural, psychological and social effects of podcasts and filling the knowledge
gaps in this field.



I would like to thank our referees, who are our biggest supporters in order to maintain the scientific qualities of
our journal. It would not be possible to maintain the quality of this journal without the careful evaluations and
scientific contributions of our valuable referees who contributed to this issue.

As Intermedia International E-Journal, we will continue to support studies that examine different dimensions of
communication sciences and media studies. For the year 2025, | would like to state that we will be presenting you
with very exciting topics and articles.

We are excited and proud to be with you with our new issue. While sharing this excitement, | would like to express
my sincere thanks to all our esteemed professors and colleagues who work devotedly in the background. The fact
that our team members who contributed to the last issue worked day and night in an orchestral harmony ensures
the quality and continuity of the journal. This harmonious working environment we have created together is not
only a professional collaboration, but also a reflection of academic solidarity and our commitment to common
goals. Our endeavour to search for the better and our belief in Intermedia make our journal better equipped
every day. | would like to thank once again my team members who have contributed to this journey and hope that
the new issue of our journal will be inspiring for our academic community.

Yours sincerely,

Assoc. Prof. Dr. Aysegiil Elif CAYCI
Editor



