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ETIK iLKELER
Journal of Applied Tourism Research [JATOR], COPE (Committee on Publication Ethics) ve ICMJE (International Committee of Medical
Journal Editors) tarafindan belirlenen yaym etigi ilke, standart ve tavsiyelerini gdzetmektedir. Kabul edilen etik standartlara uygun
olmayan makaleler siirece alinmaz. Yaymndan sonra tespit edilen olasi kuraldisi, uygunsuzluklar iceren makaleler de buna dahildir.
Yayin etigi kapsaminda paydaslarin 6zetle asagida siralanan etik sorumluluklar: tasimasi beklenmekte olup, her tiirlii etik vakas1 COPE
kurallar1 geregince degerlendirmeye tabi tutulacaktir.

Yazarlarin Etik Sorumluluklar

1. Dergiye gonderilen makaleler baska bir yerde yayinlamamis ya da yaymlanmak {izere génderilmemis olmalidir.

2. Makalede kullanilan tiim alintilara kaynak gosterilmelidir.

3. Yazarlar makalenin kendi ¢alismalari oldugunu, higbir sekilde intihal yapmadiklarini, intihalden dogan tiim sorumluluklarin
kendilerine ait oldugunu, derginin hi¢bir sorumlulugunun olmadigini beyan ve kabul etmis olmaktadir.

4. Yazarlar makaleye bilimsel katki verdiklerini garanti etmeli ve tiim yazarlarin makale tizerinde sorumluluga sahip oldugu
bilinmelidir.

5. Sorumlu yazar makalede ad1 gegen tiim yazarlarin yayinda yazar olarak adlandirilmaya razi oldugunu garanti etmelidir.

6. Calismaya onemli katk: saglayan tiim kisiler yazar olarak ¢alismada yer almalidir. Bunun disindaki kisilere tesekkiir kisminda yer
verilmelidir.

7. Yazarlarin gonderdikleri c¢alismalar1 destekleyen kuruluslari, finansal kaynaklari veya c¢ikar catismasini beyan etmeleri
gerekmektedir.

8. Yazarlar gerekli goriilmesi ve istenmesi halinde makalede kullanilan veri setlerine erisme imkani saglamalidir.

9. Yazarlar dergide yayimlanmak tizere gonderilen makaleleri arastirma ve yaym etigi kurallarina uygun olarak hazirlamalidir.
Yapilan arastirma igin ve etik kurul karar1 gerektiren klinik ve deneysel insan ve hayvanlar tizerindeki calismalar i¢in ayr1 ayr1 etik
kurul onay1 alinmis olmali, bu onay makalenin ilgili kistmlarinda belirtilmeli ve belgeler editorliige gonderilmelidir.

Hakemlerin Etik Sorumluluklari

1. Hakem olarak davet edildikleri galisma konusu uzmanlik alami disinda kalan ya da makaleyi belirtilen siireler iginde
degerlendirmesinin imkansiz olacagini bilen bir hakem, dergi editorliigiine bu durumu bildirmeli ve degerlendirme yapmay1
reddetmelidir.

2. Hakemler yazarlardan herhangi biriyle rekabetci, isbirlikci veya baska tiirlii bir iliski veya baglantidan kaynaklanabilecek potansiyel
bir ¢ikar catismasina sahip oldugu bir konuda makaleyi objektif olarak degerlendirmeyi kabul eder veya etik disi olacagim ve
objektif olarak degerlendiremeyecegini belirterek reddedebilir.

3. Hakemler kendilerine ulasan makaleleri gizli tutmak ve hakemlik siirecinden elde ettikleri bilgileri kisisel menfaatleri icin
kullanmamakla yiikiimliidiirler.

4. Hakemler raporlarm1 veya makale hakkindaki bilgileri bagskalariyla paylasmamalidirlar ve yazarlarla dogrudan iletisim
kurmamalidirlar.

5. Hakemler makaledeki potansiyel etik meseleler konusunda 6zenli olmal1 ve bunlar1 editér kurulunun dikkatine sunmalidir. Buna,
degerlendirmedeki makale ile hakemin kisisel bilgi sahibi oldugu herhangi baska bir yayinlanmis ¢alisma arasindaki 6zlii benzerlik
ve Ortiisme dahildir.

6. Hakemlik nesnel bir sekilde yapilmalidir. Yazarlara dair kisisel elestirilerde bulunulmamali, degerlendirmeler yapic1 ve diiriist,
kullanilan dil konusma ve yaz1 tislubuna uygun olmalidr.

Edit6r Kurulunun Etik Sorumluluklar1

1. Dergide hangi makalelerin yaymlanacagina karar vermek editor ve yaym kurulu sorumlulugundadir. Editér kurulu {iyeleri yaym
kararinda yazarlarin makalelerini ayrim yapmadan dergi amag¢ ve hedefleriyle uyumlu olarak bagimsiz olarak degerlendirir.
Alinacak karar, makalenin dogrulugu, gegerliligi ve 6nemi ile derginin kapsaminin uygunluguna dayanir.

2. Herhangi bir editor kurulu iiyesi, ilgili yazar, hakemler, potansiyel hakemler ve yaymcilardan baska kimseye bir makale hakkinda
bilgi ifsa etmemelidir.

3. Dergide yaymlanmak {izere génderilen bir makalede ac¢iklanan yayimnlanmamis malzemeler, yazarin agik yazili izni olmaksizin
editor kurulunun kendi aragtirmalarinda kullanilamaz.

4. Editor Kurulu fiyeleri kitap inceleme, teknik not vb. hakemlik siirecine dahil olacak g¢alismalar disinda (bu calismalarda da
degerlendirme siirecine dahil olmaz) hi¢bir sekilde dergide yazar olarak yer almaz.
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ETHICAL PRINCIPLES

Journal of Applied Tourism Research [JATOR] observes the publication ethics principles, standards and recommendations determined
by COPE (Committee on Publication Ethics) and ICMJE (International Committee of Medical Journal Editors). Articles that do not
comply with the accepted ethical standards will not be accepted into the process. This also includes articles that contain possible
irregularities and inappropriateness detected after publication. Within the scope of publication ethics, stakeholders are expected to carry
the ethical responsibilities listed below, and all ethical cases will be evaluated in accordance with COPE rules.

N

®

Ethical Responsibilities of Authors
Articles submitted to the journal must not have been published elsewhere or sent for publication.
All citations used in the article must be referenced.
Authors declare and accept that the article is their own work, that they have not plagiarized in any way, that all responsibilities
arising from plagiarism belong to them, and that the journal has no responsibility.
Authors must guarantee that they have made a scientific contribution to the article, and it should be known that all authors have
responsibility for the article.
The corresponding author must guarantee that all authors mentioned in the article consent to be named as authors in the
publication.
All individuals who have made significant contributions to the study must be included as authors. Other individuals must be
included in the acknowledgments section.
Authors must declare the institutions, financial sources or conflicts of interest supporting the work they submit.
Authors must provide access to the data sets used in the article if deemed necessary and requested.
Authors must prepare articles submitted for publication in the journal in accordance with the rules of research and publication
ethics. Ethics committee approval must be obtained separately for the research conducted and for clinical and experimental studies
on humans and animals that require an ethics committee decision. This approval must be stated in the relevant sections of the article
and the documents must be sent to the editorial office.

Ethical Responsibilities of Reviewers
A referee who is invited to be a referee and whose field of expertise is outside of their area of expertise or who knows that it will be
impossible for them to evaluate the article within the specified time period should notify the journal editorial board of this situation
and decline to evaluate.
Referees agree to objectively evaluate a paper on a subject in which they have a potential conflict of interest that may arise from a
competitive, collaborative or other relationship or connection with any of the authors, or they may decline by stating that it would be
unethical and they cannot objectively evaluate it.
Referees are obliged to keep the articles they receive confidential and not to use the information they obtain from the refereeing
process for their personal gain.
Referees should not share their reports or information about the article with others and should not communicate directly with the
authors.
Referees should be attentive to potential ethical issues in the article and bring them to the attention of the editorial board. This
includes any substantial similarity or overlap between the article under review and any other published work that the referee has
personal knowledge of.
Refereeing should be done objectively. Personal criticism of the authors should not be made; evaluations should be constructive and
honest, and the language used should be appropriate to the spoken and written style.

Ethical Responsibilities of the Editorial Board
It is the responsibility of the editorial and publication board to decide which articles will be published in the journal. The editorial
board members independently evaluate the authors' articles in line with the journal's aims and objectives without discrimination in
making the decision to publish. The decision to be taken is based on the accuracy, validity and importance of the article and the
appropriateness of the scope of the journal.
No editorial board member should disclose information about an article to anyone other than the relevant author, referees, potential
referees and publishers.
Unpublished materials disclosed in an article submitted for publication in the journal cannot be used in the editorial board's own
research without the author's express written permission.
Members of the editorial board do not take part in the journal as authors in any way, except for studies that will be included in the
refereeing process such as book reviews, technical notes, etc. (they are not included in the evaluation process in these studies either).
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YAYIN POLITIKASI
Journal of Applied Tourism Research [JATOR], Uygulamali Turizm Arastirmalar1 Dergisi her yil Haziran ve Aralik aylarinda online yayimlanan
hakemli uluslararasi bilimsel bir dergidir.
Dergiye turizm ile ilgili konularda yayinlar gonderilebilir. Yayinlarin herhangi bir ¢ikar elde etmek tizere kullanma sorumluluk ve haklar1 tamamen
yazarlara aittir.
Dergiye gonderilen makalelerden bagvuru ve degerlendirme ticreti alinmamaktadir.
Dergiye makale gonderen bir yazarin iist iiste iki sayida ve ayn yil ierisinde birden fazla sayida makalesi yayimlanamaz.
Makaleler Tiirkge veya Ingilizce dillerinde yazilmis olmaldir.
Makaleler dergi yazim kurallarina ve yayinlanan formlara (makale sablonu, telif hakk: devir formu, kapak ve yazar bilgi sayfasi vb.) uygun bir
sekilde hazirlanarak DergiPark platformu {izerinden gonderilmelidir.
Editdr Kurulu farkli kurumlardan, tarafsizlik ve gesitlilik ilkelerine dikkat ederek alanina uygun hakem atar, yaymlarda kurum ve yazar cesitliligine
Ozen gosterir.
Dergide yayimlanmak {izere gonderilen makaleler arastirma ve yayin etigi kurallarina uygun olarak hazirlanmis olmalidir. Anket, miilakat, odak
grup calismasi, gozlem, deney ve goriisme teknikleri kullamlarak katiimcilardan veri toplanmasini gerektiren nitel ya da nicel yaklasimlarla
yliriitiilen her tiirlii aragtirmadan ¢alismanin ne zaman yapildigina bakilmaksizin etik kurul izin belgesi istenmektedir. Bu kapsamda yer alan
arastirmalarla, klinik ve deneysel insan ve hayvanlar iizerinde yapilan arastirmalardan etik kurul karar gerektiren ¢aligmalar icin ayr1 ayr etik kurul
onay1 alinmig olmali, bu onay (kurul ads, tarih ve say1 no) makalede belirtilmeli, belgelendirilmeli ve sisteme yiiklenmelidir. Etik kurul izin belgesi
alinmayan ve yiiklenmeyen makaleler degerlendirilmeyecek ve reddedilecektir. Etik kurul izni gerektirmeyen makaleler i¢in bu bilgi yazilmalidir.
Dergiye gonderilen makalelerde arastirmacilarin katki orani, varsa destek ve tesekkiir ile gikar ¢atisma beyanina makalede yer verilmelidir.

Dergi editor kurulu {iyeleri dergide yayimlanmak {izere kitap inceleme, teknik not vb. hakemlik siirecine dahil olacak calismalar disinda (bu
calismalarda da degerlendirme siirecine dahil olmaz) hicbir sekilde dergiye yazar olarak makale génderemez, Bilimsel Darusma Kurulu {iyeleri ise
sorumlu yazar olarak yayin génderemez.

Dergiye gonderilen bir makale 6n kontrol, degerlendirme ve yayin siireci olmak {izere ii¢ asamadan ge¢gmektedir. Yazarlar makaleyi gonderdikten
sonra sadece 6n kontrol asamasinda DergiPark platformundan makaleyi geri cekebilirler. Diger asamalarda yazarlar tarafindan makalenin geri
¢ekilmesi miimkiin degildir. Stire¢ makalenin kabul edilmesi veya reddedilmesiyle sonlanabilir. Editor kurulu makalenin kesinlikle kabul edilecegi
ve yayimlanacagini taahhiit etmez.

Dergiye gonderilen makalelerin 6n kontrolii i¢in yazarlar iThenticate, Turnitin veya intihal.net programlarmdan herhangi birinden intihal raporu

almalidir. intihal raporu makale gonderim asamasinda sisteme yiiklenmelidir. Benzerlik indeksi orani %20’den, ¢alisma bazli benzerlik indeksi
%5’ten yiiksek olmamalidir. Yazarlar; makalede hicbir sekilde intihal yapilmadigini ve intihalden dogan tiim sorumluluklarin kendilerine ait
oldugunu beyan etmis olur.

Dergiye gonderilen makalelerin 6n kontrol asamasi, gonderim tarihinden itibaren en gec 10 giin igerisinde tamamlanarak hakem degerlendirme
siirecine gegilir. On kontrol asamasinda yayn etigine veya dergi yayin ilkelerine uygun olmayan makaleler reddedilir veya belirlenen eksiklikler
yazarlara iletilerek diizeltme istenilebilir. On kontrolde diizeltme istenen yazarlardan en geg 4 giin igerisinde eksiklikleri tamamlamasi beklenir. Aksi
durumda makalenin degerlendirme siireci sonlandirilacak ve makale reddedilecektir. On kontrol agsamasinda makaleler ayrica yayin kalitesi,
ozglinliigii ve bilime katkisi agisindan incelenmektedir.

Hakem degerlendirme siirecinde, makale icerik agisindan incelenmek {izere farkli kurumlardan en az {i¢ hakeme gonderilmektedir. Makaleyi
degerlendiren hakemlerin kimlikleri hakkinda yazarlara, makalenin kime ait oldugu konusunda da hakemlere bilgi verilmemektedir. Makale,
hakemlere gonderildikten sonra makaleleri degerlendirip degerlendiremeyecegi kararmi en ge¢ 7 giin igerisinde (hatirlatma durumunda ilave 5
giinde) vermeleri, degerlendirmeyi kabul ettikleri takdirde 14 giinliik siire iginde degerlendirme raporlarimi géndermeleri istenmektedir. Verilen
siirede geri doniis yapmayan hakemlere bir defa 7 giinlitk ek siire verilmektedir. Hakemin verilen ek siirelerde de geri doniis yapmamasi
durumunda makaleye yeni hakem atanmaktadir. Hakemler ikinci tur degerlendirmelere ihtiyag duyarsa belirtilen siireler bastan islemektedir.
Hakemlerden gelen degerlendirme raporlari dogrultusunda makalenin yayinlanmasina, yazardan diizeltme istenmesine ya da makalenin
reddedilmesine karar verilecektir. Degerlendiren hakemlerin diizenlemeleri en ge¢ 14 giin igerisinde tamamlanarak sisteme yiiklenmelidir.
Diizeltilmis siiriim ytiiklenirken yapilan diizeltmeler sari vurgulu olarak gosterilmeli ve hakemlere cevap dosyasi hazirlanmalidir. Gerekli
durumlarda yazarlara bir defa 10 giinlitk ek siire verilebilir. Aksi durumda makalenin degerlendirme siireci sonlandirilarak ve makale
reddedilecektir.

Editdr kurulu; hakem raporlari iki olumsuz (olumlu), biri olumlu (olumsuz) oldugu takdirde dérdiincii bir hakeme gonderir, dord{incii hakem karar1
olumsuz olmasi durumunda ¢alismay1 reddeder. Dolayisiyla dergiye gonderilen bir makalenin yayimlanabilmesi i¢in en az ii¢ ayr1 hakemden
olumlu goriis almasi gerekmektedir.

Hakem degerlendirme asamasindan kabul karariyla gegen makaleler yayin siireci asamasina geger. Yayin siireci asamasinda makaleler; gelis tarihi,
makale tiirli, yayimn dili, indekslerle ilgili yapilan ¢alismalar kapsaminda diger kosullar dikkate alinarak editor kurulu kararina goére yayin siirecine
alinmaktadir. Bu asamada hi¢bir sebeple makalelerin yayim siirecinin 6ne ¢ekme istekleri dikkate almmamaktadir.

Yayin siireci asamasinda, makalenin yayinlanma siras1 geldiginde mizanpaj kontrolii ve dizgi islemleri baglamaktadir. Yayin siirecinde yazarlardan
sayfa diizeni diizeltmeleri igin 7 giin siire verilir. Mizanpajdan, mizanpaj editdrii onayiyla gecen makaleler kontrol amacgh son kez yazarlarmna
gonderilir. Yazarlar kontrollere iliskin 3 giin i¢inde geri doniis yapmadiklar takdirde editdr kurulu karariyla makale bir sonraki sayiya kaydirilir
veya mevcut haliyle yayimlanir.

Dergide yayimlanan makalelerdeki goriisler derginin goriisleri degildir ve tiim sorumluluk yazarlarmna aittir. Dergide yayimlanan makalelerin
yazarlarina telif iicreti ddenmemektedir.

Journal of Applied Tourism Research (JATOR), Acik Erisim politikasini benimser. Dergi, Budapeste Agik Erisim Girisimi (BOAI) tanimina uygun
olarak hakem degerlendirmesinden ge¢mis bilimsel calismalarin, internet araciligiyla; finansal, yasal ve teknik engeller olmaksizin, serbestce
erisilebilir, okunabilir, indirilebilir, kopyalanabilir, dagitilabilir, basilabilir, taranabilir, tam metinlere baglant1 verilebilir, dizinlenebilir, yazilima veri
olarak aktarilabilir ve her tiirlii yasal amag i¢in kullanilabilir olmasini kabul etmektedir. Yazarlar ve telif hakk: sahipleri biitiin kullanicilarin ticretsiz
olarak erisim olanagina sahip oldugunu kabul ederler. Makaleleri kabul edilen yazarlar telif hakkinin korunmasi ve Creative Commons Attribution
License altinda bulunan derginin haklarinin korunmasi igin ¢alismalarinda yer alan bilgilerin referans gosterilerek paylasiimasim kabul etmis
sayilirlar. Journal of Applied Tourism Research (JATOR) yayinlayacag biitiin makaleler Creative Commons Atif 4.0 Uluslararas: Lisans1 (CC BY) ile
lisanslanmustir.

Dergi dogrudan veya dolayl ¢ikar gézetmeksizin bilimsel etik ilkelere bagli olarak diger uluslararas: dergilerle isbirligi politikasina sahiptir.
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Abstract

Gastronomy competitions are increasingly recognised as public arenas in which culinary
practices are performed, evaluated and culturally reproduced. Previous studies have mostly
examined such events in relation to tourism promotion, destination visibility and economic
outcomes, while their cultural role in the transmission, representation and sustainability of
culinary culture has remained comparatively underexplored. Guided by the research question
“Through which mechanisms do gastronomy competitions produce cultural sustainability?”, this
study examines the meanings attributed to the competition experience by stakeholders involved
in the Gaziantep National Cooking Competition. An interpretive qualitative research design was
adopted. Semi-structured interviews were conducted with 38 stakeholders, including
competitors, jury members, organisers, academics and gastronomy professionals. The data were
analysed following Braun and Clarke’s thematic analysis approach. The findings show that
gastronomy competitions contribute to culinary sustainability through the mechanisms of
performative representation of cultural identity, experiential learning, intergenerational
knowledge transfer, authenticity negotiation and selective visibility. However, competitions may
also narrow the diversity of culinary heritage by prioritising recognisable and symbolic dishes.
The study conceptualises gastronomy competitions as “mediating cultural infrastructures”
operating between tradition and contemporary professional practice, and explains cultural
sustainability not as the preservation of fixed recipes but as an ongoing process of practice,
interaction and reinterpretation.

Ozet

Gastronomi yarigmalari, mutfak uygulamalarinin sergilendigi, degerlendirildigi ve kiiltiirel
anlamlarin kamusal alanda yeniden iiretildigi ortamlar olarak giderek daha fazla 6nem
kazanmaktadir. Onceki arastirmalar bu etkinlikleri cogunlukla turizm tanitinu, destinasyon
goriiniirliigli ve ekonomik katkilar baglaminda ele almis; yarismalarin mutfak kiiltliriiniin
aktarimi, temsili ve siirdiiriilebilirligi agisindan iistlendigi kiiltiirel islevler ise sinirli bigimde
incelenmistir. Bu c¢alisma, “Gastronomi yarigmalar1 kiiltiirel —siirdiiriilebilirligi  hangi
mekanizmalar {izerinden iiretir?” arastirma sorusundan hareketle, Gaziantep Ulusal Yemek
Yarigsmasi baglaminda paydaslarin yarisma deneyimine yiikledigi anlamlari incelemektedir.
Yorumlayici nitel aragtirma deseni benimsenmis; yarigmacilar, jliri iiyeleri, organizasyon
temsilcileri, akademisyenler ve gastronomi profesyonellerinden olusan 38 paydasla yari
yapilandirilmig goriismeler gergeklestirilmigtir. Veriler Braun ve Clarke’in tematik analiz
yaklasimi dogrultusunda analiz edilmistir. Bulgular, gastronomi yarigsmalarinin kiiltiirel kimligin
performatif temsili, deneyimsel 6grenme, kusaklar arasi bilgi aktarimi, otantiklik miizakeresi ve
secici gorlinlirlik mekanizmalar1 aracilifiyla mutfak kiiltiiriiniin  siirdiiriilebilirligine katk1
sagladigint gostermektedir. Bununla birlikte yarigmalar, tanmabilir ve sembolik yemekleri 6ne
¢ikararak mutfak mirasinin gesitliligini daraltabilmektedir. Caligma, gastronomi yarigmalarini
gelenek ile cagdas profesyonel pratik arasinda isleyen “aracilik eden kiiltiirel altyapilar” olarak
kavramsallastirmakta ve kiiltiirel siirdiiriilebilirligi sabit tariflerin korunmasindan ziyade pratik,
etkilesim ve yeniden yorumlama siiregleri iizerinden agiklamaktadir.

* For this study, "Ethics Committee Approval™" was obtained from the Committee on Research and Publication Ethics in the
Social and Human Sciences of Gaziantep University with decision number 667920 dated 11.06.2025 / Bu ¢alisma igin,
Gaziantep Universitesi Sosyal ve Beseri Bilimler Bilimsel Arastirma ve Yayn Etigi Kurulu’ndan 11.06.2025 tarih ve 667920
sayili karar ile “Etik Kurul Onayt” alinmigstir.
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Introduction

Food is not solely a biological necessity, but also a cultural system through which
societies construct meaning, identity and continuity. It has been suggested that culinary
practices reflect collective memory and social knowledge embedded in everyday life and
therefore constitute an important component of intangible cultural heritage (UNESCO, 2003;
Trichopoulou et al., 2007). Beyond nourishment, food practices enable the transmission of
cultural values across generations and contribute to the formation of regional identity (Besirli,
2010; Bagsdogan Deniz, 2022).

From this perspective, the sustainability of culinary culture might be understood as the
preservation of recipes and the maintenance of the knowledge, skills, and social meanings
associated with food practices (Yasar & Tekeler, 2023). Gastronomic culture is therefore
understood as a dynamic and adaptive process rather than a static heritage. It is my
understanding that traditional dishes and techniques are continuously reproduced, negotiated
and reinterpreted through social interaction and cultural contexts (Bessiére, 1998; Sims,
2009).

It is interesting to note that food-related events have become significant arenas where
this cultural reproduction becomes visible. Festivals, fairs, and gastronomic gatherings can
provide valuable opportunities to present, communicate, and contextualization local cuisines
for a broader audience (Long, 2022; Richards, 2012). It is interesting to note that gastronomy
competitions occupy a distinctive position among these events, because they combine
performance, evaluation and professional practice. Participants are encouraged to engage with
traditional culinary knowledge and explore ways to adapt it to contemporary expectations
(Scarpato & Daniele, 2003).

Previous studies have approached gastronomy competitions from the perspectives of
tourism promotion, destination marketing and sectoral visibility (Boyraz et al., 2018; Akcay
& Yavuz, 2023). However, it could be argued that examining competitions solely as
promotional tools limits understanding of how culinary meanings are constructed and
communicated. It has been suggested that competitive environments function simultaneously
as professional arenas and cultural stages where culinary identity is negotiated and legitimised
(Tellstrom et al., 2006).

Gaziantep could be a particularly relevant context for such an examination due to its
strong culinary heritage and its recognition within the UNESCO Creative Cities Network
(Akin & Bostanci, 2017; Alan & Suna, 2019). Nevertheless, despite the increasing number of
gastronomy competitions, how these events contribute to the sustainability of culinary culture
through cultural representation and stakeholder perception could be explored in more depth.

This study aims to explore how stakeholders view the role of a national gastronomy
competition in supporting culinary culture. Rather than focusing on economic outcomes, the
research seeks to understand how culinary knowledge, meanings and traditions are
represented, negotiated and transmitted within the competitive environment of the Gaziantep
National Cooking Competition.
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1. Theoretical Background: the Field of Competition

The extant literature on gastronomy has undergone a paradigm shift, with an increasing
tendency to view food not merely as a material product, but rather as a cultural practice
embedded in social relations and collective meaning-making (Mintz & Du Bois, 2002;
Counihan & Van Esterik, 2013; DeSoucey, 2010). From this standpoint, the subject of
culinary culture is examined through a variety of theoretical frameworks, including concepts
of heritage, identity, performance and sustainability (see Di Giovine & Brulotte, 2014,
Timothy, 2016; Gyimothy & Mykletun, 2009). Many studies have previously approached
these themes from a variety of disciplinary perspectives, including those of cultural heritage
studies, tourism research and practice-based gastronomy scholarship (Ellis et al., 2018; Bjork
& Kauppinen-Raisdnen, 2016; Kivela & Crotts, 2020).

Nevertheless, the relationship between competitive culinary events and cultural
sustainability remains theoretically fragmented, as extant research tends to emphasize
promotion and economic impact rather than cultural processes. The following section will
therefore undertake a review of the extant literature on the subject, focusing on three
interconnected dimensions. Firstly, the role of culinary culture as a form of heritage will be
examined. Secondly, the manner in which gastronomic events function as representational
spaces will be analyzed. Thirdly, the role of competitions as environments for cultural
transmission will be assessed. The study positions cooking competitions within a broader
theoretical discussion on how culinary knowledge is maintained, negotiated and transformed
by structuring the literature in this way.

1.1. Culinary Culture as a Cultural System

Culinary culture is an intricate field that extends beyond mere recipes and ingredients. It
encompasses a wide array of practices, knowledge, meanings and social relations that are
intricately tied to the preparation and consumption of food (Sutton, 2001; Grimaldi, 2018). It
has been suggested that food can be considered a cultural expression through which societies
communicate identity and collective memory (Montanari, 2006; Trichopoulou et al., 2007;
Lin et al., 2021). Therefore, it could be said that gastronomy should be understood as a social
practice embedded in everyday life rather than a purely technical activity (Del Pozo Arana &
Miranda Zufiiga, 2022; Gallego et al., 2024).

From a heritage perspective, culinary culture is a significant part of intangible cultural
heritage because it is transmitted through experience and practice rather than formal
documentation (Bessiere, 1998; UNESCO, 2003; Sims, 2009; Bagsdogan Deniz, 2022). The
continuation of culinary traditions is dependent on the transfer of knowledge and skills within
communities (Long, 2022; Tellstrom et al., 2006). Consequently, sustainability in gastronomy
refers not only to preservation but also to the ongoing reinterpretation of culinary practices in
changing social contexts (Scarpato & Daniele, 2003; Everett & Aitchison, 2008; Besirli,
2010; Yasar & Tekeler, 2023).
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1.2. Culinary Events as Spaces of Representation

Food-related events serve as conduits for the public articulation and social negotiation
of culinary culture. Gastronomic festivals and analogous events function as conduits for the
communication and interpretation of local culinary traditions (Hall, Sharples & Smith 2003;
Richards, 2012). These events have been shown to contribute to the formation of place
identity by establishing a link between food practices and the regional meanings and
narratives associated with them (Tellstrom et al., 2006; Everett & Aitchison, 2008).

The distinguishing characteristic of gastronomy competitions is their integration of
performance, evaluation and professional hierarchy, which sets them apart from other
gastronomic events (Scander & Jakobsson, 2022). Participants are expected to demonstrate
competence while maintaining cultural authenticity. This creates a tension between innovation
and tradition, where culinary practices are simultaneously preserved and transformed
(Hjalager & Richards, 2002; Scarpato & Daniele, 2003; Sims, 2009).

1.3. Gastronomy Competitions and Cultural Sustainability

As the extant literature shows, a significant proportion of earlier research has evaluated
the role of culinary competitions in the context of tourism development and sectoral
promotion (Kivela & Crotts, 2006; Boyraz et al., 2018; Ak¢ay & Yavuz, 2023). Nevertheless,
this standpoint fails to acknowledge their function in the transmission of culture. In
competitive environments, participants are encouraged to reinterpret traditional dishes while
maintaining recognizable cultural elements (Hjalager & Richards, 2002; Scarpato & Daniele,
2003).

In this sense, competitions function as mediating arenas between professional standards
and cultural heritage. The transfer of culinary knowledge is facilitated, the visibility of local
cuisine is increased, and intergenerational learning processes are supported (Bessiére, 1998;
Long, 2022; Richards, 2012). However, it should be noted that the selection of dishes or
practices for representation in such competitions is not random, but rather subject to a
discerning process that may favor certain over others (Tellstrom et al., 2006; Sims, 2009).
This selection process has the potential to influence the collective understanding of culinary
culture.

1.4. Research Positioning

Gaziantep provides a relevant empirical setting due to its strong culinary identity and
international recognition (Akin & Bostanci, 2017; Alan & Suna, 2019). However, rather than
treating the city as the research subject itself, this study approaches it as a context in which
cultural representation can be observed.

In accordance with this theoretical framework, the study interprets gastronomy
competitions as performative environments where culinary culture is represented, negotiated
and transmitted through stakeholder interaction.
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2. Materials and Methods

2.1. Research Model and Design

The present study adopts a qualitative research design to explore stakeholders'
perceptions of the role of cooking competitions in the sustainability of culinary culture. A
qualitative approach was deemed appropriate in this instance, given that the objective of the
research is to generate an in-depth, context-specific understanding rather than generalisable
findings (Creswell & Poth, 2018). The research was conducted within the context of the
Gaziantep National Cooking Competition, a nationally recognised event designed to promote
local culinary heritage and professional culinary practices. The city's robust culinary tradition,
coupled with its prestigious designation as a UNESCO Creative City of Gastronomy, offers a
pertinent context for the examination of cultural sustainability in the culinary realm.

2.2. Participants and Sampling

Purposeful sampling was employed to select participants with relevant experience
related to the cooking competition (Palinkas et al., 2015). Participants were categorised based
on their level of involvement as either direct or indirect participants. Participants in the study
included competitors, members of the jury, and organisers who played an active role in the
competition process. The indirect participants in this study comprised gastronomy academics
and sector representatives, who engaged with the competition from observational or
professional perspectives.

Despite the heterogeneity of the participant group, this diversity was regarded as
advantageous in capturing multiple dimensions of the phenomenon, as opposed to producing a
homogenised account. The objective of the study is not to draw statistical generalisations, but
rather to achieve analytical depth.

2.3. Data Collection Procedure and Tools

Data were collected through semi-structured interviews, allowing participants to
articulate their experiences and perceptions in their own words while ensuring thematic
consistency across interviews (Creswell & Poth, 2018). Interview questions focused on
cultural transmission, sustainability, and the perceived role of cooking competitions.

2.4. Data Analysis

The data were analyzed using thematic content analysis following the approach outlined
by Braun and Clarke (2006). Initially, open coding was conducted independently by two
researchers to identify meaningful patterns within the data. Codes were subsequently
compared, refined, and grouped into broader themes through iterative discussion. In cases of
disagreement, consensus was reached through joint evaluation, enhancing the transparency
and reliability of the analysis.

Participant quotations were selected for their relevance to the identified themes and for
their ability to illustrate recurring meanings and shared perspectives within the dataset.
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2.5. Research Ethics

The study received ethical approval from the Gaziantep University Social and Human
Sciences Scientific Research and Publication Ethics Committee on 5 June 2025 (Document
No: E-87841438-302.08.01-667920; Decision No: 53, Meeting No: 07). Before participation,
all subjects provided written informed consent, and the anonymity of the subjects was
maintained by assigning unique codes (e.g., K1, K2). The study was conducted by the
principles of voluntary participation, privacy, and confidentiality as outlined in research ethics
guidelines.

3. Results

The analysis revealed that stakeholders' perceptions of gastronomy competitions
extended beyond event participation and were structured around their role in shaping culinary
practice and cultural continuity. The participants' narratives were found to be concentrated
within two interconnected domains: the performative representation of culinary culture and
the transmission of culinary knowledge through interaction (Table 1). The latent meaning
underlying these domains was captured in the overarching theme of competitions as
mediating environments of culinary sustainability.

Within this theoretical framework, competitions were not merely interpreted as
evaluative activities, but as structured cultural situations in which culinary knowledge
becomes observable, negotiated and legitimized. Stakeholders repeatedly associated
participation with professional development, increased awareness and strengthened cultural
responsibility. Rather than focusing solely on technical competence, participants emphasized
the importance of understanding how culinary practices should be presented, interpreted and
adapted within a cultural context.

Table 1. Thematic Structure of the Findings

Theme Competitions as Mediating Environments of Culinary Sustainability
Performative Knowledge Institutional
Catedqor representation transmission and Sustainability
gory of culinary through organizational outcomes
culture participation conditions
Cultural identity  Experiential Promotion and  Cultural
expression learning visibility continuity
Authenticity Intergenerational  Institutional Awareness
negotiation transfer support creation
Subcategories Selective dish Professional Event_ . Youth
C awareness organization
visibility . engagement
development quality
Symbolic . Informgl Collaboration Preservation
representation education

of locality environment structures through practice

*Conceptual representation of how gastronomy competitions function as mediating environments of culinary
sustainability based on thematic analysis of stakeholder narratives.

The findings also demonstrated that success in the culinary field depended not only on
the execution of skills, but also on the ability to align practice with shared cultural
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expectations. Participants indicated that such competitions provided opportunities to refine
judgement, interpret authenticity and recognize appropriate combinations of technique,
presentation and meaning. In this sense, involvement in competitions functioned as a
formative experience, shaping professional identity and cultural understanding.

Table 2. Demographic Characteristics of Participant

Code Gender Age Education Posit_ion in Years of Pr_ofessional
Level Establishment Experience
K1 Female 48 Secondary Cooperative President 15
K2 Female 51 University Business Owner 10
K3 Female 39 University Business Owner 22
K4 Male 52 High School Kitchen Coordinator 40
K5 Male 43 High School Head Chef 25
K6 Male 51 Secondary Head Chef 38
K7 Female 32 University Executive Chef 10
K8 Male 44 High School Head Chef 26
K9 Male 40 High School Head Chef 25
K10 Male 44 High School Head Chef 29
K11l Male 32 High School Head Chef 14
K12 Male 60 Secondary Head Chef 48
K13 Male 44 High School Business Owner 30
. Business
K14 Male 63 High School owner/Academic 45
K15 Male 38 University F&B Manager 24
K16 Male 39 High School Head Chef 27
K17 Female 45 High School Head Chef 15
K18 Male 54 University Head Chef 40
K19 Male 43 Postgraduate Instructor Chef 31
K20 Male 44 High School Business Owner 20
K21 Male 38 High School Assistant Chef 22
K22 Male 38 University Head Chef 8
K23 Male 52 University Head Chef 40
K24 Male 39 University Teacher 17
K25 Male 42 Doctorate Instructor Chef 21
K26 Male 32 High School Head Chef 15
K27 Male 37 University Kitchen Coordinator 22
K28 Male 55 High School Head Chef 35
K29 Male 38 University Head Chef 8
K30 Female 30 Doctorate Academic 15
K31 Female 50 University Kitchen Coordinator 30
K32 Female 46 High School Instructor Chef 25
K33 Male 52 Primary Head Chef 40
K34  Male 42 University Head Chef 26
K35 Male 40 High School Business Owner 25
K36 Male 52 Primary Head Chef 41
K37 Male 49 High School Kitchen Coordinator 36
K38 Male 42 University Kitchen Coordinator 25
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The two primary domains were further articulated through multiple thematic dimensions
describing experiential learning, selective representation, intergenerational knowledge transfer
and authenticity negotiation (see Table 1).

Collectively, these dimensions illustrate that culinary competitions operate as
environments where cultural sustainability emerges through participation, interpretation and
repeated practice rather than preservation alone.

The purpose of this section is to present the findings obtained from the thematic analysis
of the interview data. The participants’ demographic characteristics are first introduced,
followed by themes related to perceptions of Gaziantep's gastronomic culture, its
representation in national cooking competitions, perceived advantages and disadvantages, and
recommendations for sustainability.

The demographic profiles of the participants are outlined in Table 2. The sample
comprises 38 professionals from the gastronomy sector, including head chefs, business
owners, coordinators, instructors, and academics. The participants possess extensive
professional experience, ranging from eight to 48 years, indicating a group of individuals who
are both highly experienced and knowledgeable.

Participants described Gaziantep’s cuisine primarily in terms of diversity, richness,
abundance, locality, and tradition. The most frequently mentioned theme was “diversity,
richness, and abundance” (34.2%). Other recurring themes included cultural and regional
flavours, innovation, universality, and tradition (Table 3).

Table 3. Participants’ Perceptions of Gaziantep’s Gastronomic Culture

Interpretation of Interpretation of

Frequency Percentage Frequency Percentage

Gaziantep’s o Gaziantep’s o
Gastronomic Culture (n) (%) Gastronomic Culture (n) (%)
D|vers;t8/l,mrg;r:1nceess, and 13 34.2% Mesopotamian cuisine 1 2.6%
Culinary arts and culture 1 2.6% Destination, se_asonallty, 1 2.6%

and commercial value

Sustainability 1 2.6% Food and_ beverage 1 2.6%

festivals
Red'sco‘éﬁge‘f ancient 1 2.6% Turkish cuisine 1 2.6%
Innovation and creativity 2 5.2% Ancestral culture 1 2.6%
Cultural and regional 3 7 8% Use of spices and tomato 1 2 6%
flavours ) paste '
Tourism and culture 1 2.6% Locality 3 7.8%
Culture 2 5.2% Tradition 2 5.2%
Chef training 1 2606  SPice “Cg:)easg and Silk 1 2.6%
Kebab 1 2.6% Universality 2 5.2%
Zero-waste kitchen 1 2.6% Presence in menus 1 2.6%
Efforts of local women 1 2.6% Favourali)le gt_eograpmcal 1 2.6%
ocation
Role model for future 1 2.6% Labour intensity 1 2.6%

generations
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Many participants emphasised that local cuisine is embedded in everyday life and
represents an intergenerational heritage rather than a purely touristic product.

“The culinary tradition of Gaziantep is characterised by a rich historical depth, with a
culinary wisdom that has been handed down through generations.” (K8)

With regard to the visibility of Gaziantep cuisine in national competitions, 39.5% of
participants considered the representation to be sufficient, while the remaining 60.5%
perceived it to be insufficient (Table 4).

Table 4. Representation of Gaziantep's Gastronomic Culture in National Competitions

Response Frequency (n) Percentage (%)
Sufficient 15 39.5%
Not sufficient 23 60.5%

Participants identified several factors that limit adequate representation. The most
frequently cited reasons for this were the limited number of active competitions (23.6%), a
lack of promotion (10.5%), insufficient institutional support (7.8%), and an insufficient
number of R&D studies (7.8%). It was repeatedly emphasised that there were organisational
and infrastructural shortcomings (Table 5).

The absence of a system is evident. The organisation of such events requires meticulous
planning and effective promotion." (K20)

Table 5. Reasons for Insufficient Representation

Reason Frequency (n) Percentage (%)

Low participation 2 5.2%

Limited number of active

. 9 23.6%
competitions
Lack of equipment and capacity 1 2.6%
Lack of institutional support 3 7.8%
Resistance to new recipes 1 2.6%
Lack of promotion 4 10.5%
Insufficient R&D studies 3 7.8%
Lack of trained personnel in the 1 2 6%
region
Socio-economic challenges faced 1 2 6%
by chefs
Over-diversification of 1 2 6%

professional associations

It was asserted by participants that a number of advantages were associated with
competitive events. The most prevalent advantages were the promotion and development of
existing culture (28.9%), the sustenance of interest and appreciation (21.0%), and the transfer
of knowledge to future generations (15.7%). It was also perceived that the existence of
competitive events would have a beneficial effect on the creativity of young chefs and would
engender an increase in the level of international recognition (Table 6).

The event is not merely a competition; it is also an educational opportunity and a tool
for the preservation of heritage (K9).
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Table 6. Advantages of Representing Culinary Culture in Competitions

Advantage Frequency (n) Percentage (%)
Ensuring increased unity and 5 59
solidarity '
Promoting and developing existing 11 28.9%
culture '

Transferring knovv_ledge to future 15.7%
generations

Improved access to food products 2.6%

Increase in creative young chefs 7.8%

6
1
Meeting demand for local food 1 2.6%
3
8

Sustaining interest and 21.0%
appreciation

International recognition of local 4 10.5%
dishes

Preservation of culinary diversity 2 5.2%

The majority of participants (78.9%) reported no significant disadvantages. However, a
minority expressed concerns regarding the potential loss of authenticity, the overpromotion of
certain dishes, the fixation on representation, and the exclusion of other dishes (Table 7).

Table 7. Disadvantages of Cultural Representation in Competitions

Disadvantage Frequency (n) Percentage (%)

No disadvantage 30 78.9%

Loss of reputation due to

. 3 7.8%
overpromotion
Fixation of representation 2 5.2%
Exclusion of certain dishes 1 2.6%
Loss of authenticity due to recipe 1 2 6%
changes
Excessive VISIt_OI’ influx to the 1 2 6%
region

A significant proportion of the participants (73.6%) evaluated the contribution of
competitions to gastronomic sustainability as high. The contributions of the latter were
perceived to be moderate or low, depending on the quality of the organisation (Table 8).

"They serve as a conduit between generations” (K12).

Table 8. Contribution Level of Competitions to Gastronomic Sustainability

Contribution Level Frequency (n) Percentage (%)
High 28 73.6%
Moderate 4 10.5%
Low 6 15.7%

The participants proposed several recommendations, including the organisation of
further culinary events (55.2%), the strengthening of institutional collaboration (21.0%), the
establishment of mentorship programmers (13.1%), the documentation of traditional recipes,
and the increase in media visibility (Table 9).

Table 9. Suggestions for the Sustainability of Gaziantep's Gastronomic Culture

Contribution Level Frequency (n) Percentage (%)
High 28 73.6%
Moderate 4 10.5%
Low 6 15.7%

10
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"Each dish and narrative must be meticulously documented. Otherwise, the risk of these
treasures being irretrievably lost is increased” (K32).

The current study aims to examine the role of national cooking competitions in
contributing to the representation and sustainability of Gaziantep's gastronomic culture, as
perceived by key culinary stakeholders. The findings demonstrate that Gaziantep cuisine is
perceived not merely as a repertoire of dishes, but as a living cultural system deeply
embedded in daily life, collective memory, and regional identity. This perception is in
alignment with Montanari's (2006) conceptualisation of food as a cultural system through
which societies articulate identity, memory, and social order, as well as with Everett and
Aitchison's (2008) emphasis on the intimate relationship between food, place, and meaning.

The participants' strong emphasis on richness, diversity, and tradition indicates that
Gaziantep's culinary culture is understood as an intangible heritage sustained through
intergenerational transmission and everyday practice. This finding serves to reinforce the
framework established by UNESCO in 2003, which underscores the significance of
community participation and practical experience in the preservation of intangible cultural
heritage. Instead of perceiving cuisine as a static tourist product, participants conceptualised it
as a dynamic and evolving cultural practice, firmly embedded in social relations and local
knowledge.

Concurrently, the study discloses a pivotal discord between cultural authenticity and
competitive representation. Despite the widely acknowledged value of national cooking
competitions in enhancing visibility and awareness, the majority of participants perceived the
representation of Gaziantep's culinary culture to be inadequate. This perception is indicative
of longstanding concerns that have been identified within the fields of gastronomy and
tourism literature. Bessicre (1998) posits that traditional foods are frequently transformed into
symbolic representations for external audiences, resulting in selective and simplified
portrayals. In a similar vein, Tellstrom, Gustafsson, and Mossberg (2006) have drawn
attention to the tendency of branding and curation processes to prioritise recognisable
elements, thereby compromising culinary diversity. The present study extends these
arguments by demonstrating how analogous mechanisms operate within competitive culinary
events. In such events, time constraints, standardised criteria and performance-oriented
evaluation favour iconic dishes while marginalising lesser-known practices.

The outcomes of the study were found to be significantly influenced by organisational
limitations. Participants consistently identified inadequate institutional support, limited
numbers of competitions, and insufficient planning as barriers to meaningful cultural
representation. These findings lend support to the assertion made by Hjalager and Richards
(2002) that the success of gastronomic destinations is contingent upon the integration of
cultural authenticity with robust organisational and institutional frameworks. In the absence of
such integration, competitions run the risk of offering superficial representations that
prioritise efficiency and spectacle over cultural depth.
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Despite these challenges, competitions were predominantly perceived as valuable
instruments for cultural transmission, youth engagement, and innovation. The participants
highlighted that such events function not only as competitive platforms but also as educational
and celebratory spaces where traditional knowledge can be reinterpreted and shared with new
generations. This dual role is in accordance with the conceptualisations of Hall et al. (2003)
and Richards (2012), who theorise gastronomic events as experiential arenas that facilitate
learning, interaction, and cultural exchange. Moreover, the findings corroborate Kivela and
Crotts' (2006) argument that gastronomy exerts a significant influence in the process of
destination meaning formation, by establishing a nexus between local culture and the visitor
experience.

Concerns regarding authenticity loss and superficiality, although expressed by a
minority of participants, resonate with broader debates within the field of food tourism
literature. Sims (2009) cautions that the incorporation of local food into tourism and event
contexts may result in the erosion of cultural meaning if authenticity is subordinated to
commercial or aesthetic considerations. In this study, participants acknowledged this risk but
also articulated clear mitigation strategies, including the documentation of traditional recipes,
the establishment of expert committees, and the involvement of local knowledge holders.
These strategies are consistent with the emphasis placed by UNESCO (2003) on
documentation, participation, and community-based safeguarding approaches.

It is important to note that the participants in this study did not conceptualise
sustainability as an automatic outcome of culinary competitions. Instead, they conceptualised
it as a process that is contingent on context and shaped by organisational design, inclusivity,
and cultural sensitivity. This standpoint is congruent with the conceptualisation of 'adaptive
continuity' proposed by Scarpato and Daniele (2003), which posits that innovation is to be
found in the nexus between tradition and modernity, rather than in its juxtaposition. The
participants' emphasis on "rooted innovation” suggests that competitions can function as
mediating spaces where tradition and creativity intersect, thereby enabling culinary culture to
remain relevant without compromising its cultural essence.

The present study makes a significant contribution to the extant literature on tourism
and gastronomy by placing stakeholder perceptions at the forefront of the research agenda.
This is an aspect that is often overlooked in the field, with research concentrating on
economic indicators or the outcomes of destination branding. By focusing on practitioners,
educators, and cultural intermediaries within a UNESCO-designated gastronomic city, the
research provides context-specific insights into how competitive culinary events shape
cultural representation and sustainability perceptions. This approach lends further support to
the argument that gastronomic sustainability should be understood as a socially constructed,
multi-stakeholder process rather than a guaranteed by-product of cultural events.

From a pragmatic standpoint, the findings imply numerous ramifications. In order to
achieve sustainable representation of Gaziantep's culinary culture, it is essential that there is a
stronger collaboration between public institutions, private sector actors, educational bodies,
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and local communities. The identification of key strategies for ensuring continuity and depth
included regular, thematically focused events, mentorship programmes connecting chefs and
students, systematic documentation of traditional knowledge, and year-round -cultural
programming. The establishment of local gastronomy councils or advisory bodies has been
proposed as a means of further contributing to culturally sensitive governance and long-term
planning.

In conclusion, it is evident that national cooking competitions possess significant
potential to function as both symbolic and practical instruments for the preservation and
promotion of Gaziantep's gastronomic heritage. Nevertheless, the efficacy of such initiatives
IS contingent upon organisational capacity, participatory design, and an explicit commitment
to cultural authenticity. When such competitions are grounded in local knowledge and
supported by inclusive institutional frameworks, they have the potential to transcend mere
spectacle and evolve into meaningful platforms for cultural sustainability, education, and
intergenerational transmission.

4. Discussion, Conclusion, and Recommendations

The findings show that gastronomy competitions should be examined as cultural
environments rather than only as promotional events. Participants interpreted these
competitions primarily through their contribution to cultural continuity, learning and public
representation. This supports the conceptualisation of food as a cultural structure rather than a
collection of recipes (Trichopoulou et al., 2007; Besirli, 2010). The present study extends this
perspective by demonstrating that continuity is also maintained through public and
performative contexts where culinary meaning becomes visible and negotiable.

A central contribution of the study is the identification of the mechanisms through
which competitions produce cultural sustainability. These mechanisms include performative
representation, experiential learning, authenticity negotiation, selective visibility and
institutional coordination. Through these mechanisms, competitions both stabilise cultural
recognition and enable adaptive reinterpretation. This interpretation is consistent with
process-oriented approaches to intangible cultural heritage (UNESCO, 2003; Basdogan
Deniz, 2022).

The findings further show that competitions transform routine culinary activity into
publicly evaluated performance. This aligns with research suggesting that food events operate
as social spaces where cultural meanings are collectively constructed (Tellstrom et al., 2006;
Richards, 2012). However, the present study adds that evaluation criteria and audience
expectations shape not only how food is presented but also how authenticity is interpreted. In
this sense, authenticity is not fixed; it is negotiated within the constraints of competitive
practice.

Selective visibility emerged as one of the most important analytical findings.
Competitions increase awareness of local cuisine, yet they also prioritise recognisable dishes.
This occurs through several sub-mechanisms: jury criteria that reward cultural legibility,
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competition formats that favour technically manageable dishes, time limits that discourage
complex preparations and media logics that privilege visually recognisable products.
Comparable dynamics have been discussed in relation to symbolic uses of traditional foods in
place branding and tourism (Bessiére, 1998; Sims, 2009). The present study refines this
argument by showing how the competitive format itself contributes to selection and
simplification.

Internationally, similar tensions can be observed in competition and event cultures
where regional cuisines are presented through emblematic dishes. In contexts such as Italy,
France and Spain, culinary events often use recognisable regional products and iconic dishes
to communicate identity to broader audiences. This strengthens visibility but may also narrow
the diversity of local food practices. The Gaziantep case therefore reflects a broader issue in
gastronomy: cultural representation is powerful because it makes heritage visible, but it is
selective because it must translate complex culinary cultures into communicable forms.

The study also contributes to debates on gastronomic learning. Participants described
competitions as informal education environments where knowledge circulates through
observation, practice and interaction. This finding is consistent with experiential approaches
to gastronomic events (Scarpato & Daniele, 2003; Long, 2022), but it adds that learning
includes cultural judgement as well as technical skill. Participants learn how to decide what is
appropriate, authentic and meaningful in a specific culinary context.

Overall, the findings support the conceptualisation of gastronomy competitions as
mediating cultural infrastructures. They do not simply display culinary heritage; they organise
the conditions under which heritage is interpreted, evaluated, learned and transmitted. Their
contribution to sustainability lies not in preserving tradition unchanged, but in maintaining its
relevance within contemporary professional and social contexts.

This study examined gastronomy competitions as cultural environments in which
culinary knowledge is represented, negotiated and transmitted. The findings demonstrate that
competitions contribute to culinary sustainability by activating practice rather than preserving
fixed forms. Participants defined sustainability through continued engagement with culinary
practice, stakeholder interaction, learning and shared interpretation.

This study adds the following theoretical contribution to the literature: gastronomy
competitions function as mediating cultural infrastructures that produce cultural sustainability
through the combined mechanisms of performative representation, experiential learning,
authenticity negotiation, selective visibility and institutional coordination.

The study also demonstrates that culinary authenticity is socially constructed during
performance. Evaluation criteria, audience expectations, professional norms and media
visibility shape which culinary practices become recognisable and valued. Thus, competitive
processes both stabilise and reshape cultural memory.

The study has limitations. First, the research focuses on a single city and a single
national competition. Therefore, the findings cannot be generalised to all gastronomy
competitions or to all UNESCO gastronomy cities. Second, Gaziantep’s strong culinary
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identity and UNESCO recognition create a specific cultural and institutional context; findings
from regions without similar recognition may differ. Third, the study is based on stakeholder
perceptions and does not measure long-term behavioural or institutional outcomes. Finally,
because the data were collected through interviews, the findings reflect participants’ narrated
experiences rather than direct observation of all competition processes.

Future research may develop these findings in several directions. Comparative studies
across different gastronomic regions and countries could examine how institutional structures
influence the relationship between competition and cultural representation. Longitudinal
research may investigate how repeated participation shapes professional identity and culinary
decision-making over time. Mixed-method studies could explore how audiences perceive
authenticity and cultural representation in competitive culinary environments. Further
research may also compare competitions with festivals, workshops and digital culinary media
to determine whether similar mechanisms of cultural mediation operate beyond competitive
contexts.

For practice, organisers should design competition categories that include lesser-known
dishes and techniques, not only iconic dishes. Jury criteria should explicitly consider cultural
narrative, local knowledge and documentation, alongside technical skill and presentation.
Mentorship programmes between experienced professionals and young participants can
strengthen intergenerational transmission. Finally, systematic documentation of recipes,
narratives and competition outputs can support cultural continuity when combined with
ongoing practice and stakeholder collaboration.
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Arenas for Transferring Culinary Culture “Gastronomy Competitions”: An Example of
a UNESCO Gastronomy City
Genisletilmis Ozet

Kapsam, Amac¢ ve Onemi - Yemek, yalmzca biyolojik bir gereksinim degil, aym
zamanda toplumlarin kimlik, aidiyet ve siireklilik insa ettigi ¢ok katmanli bir kiiltiirel
sistemdir. Gastronomik pratikler, kolektif hafizay1 ve sosyal bilgiyi igermesi nedeniyle somut
olmayan kiiltiirel mirasin énemli bir pargasi olarak degerlendirilmektedir (UNESCO, 2003;
Trichopoulou et al., 2007). Bu baglamda mutfak kiiltiirliniin siirdiriilebilirligi yalnizca
tariflerin korunmasina degil; bilgi, beceri ve anlamlarin kusaklar arasi aktarimina baghdir
(Besirli, 2010; Yasar & Tekeler, 2023).

Son yillarda gastronomi etkinlikleri, mutfak kiiltiiriiniin gériintir hale geldigi kamusal
alanlar olarak 6nem kazanmistir. Bu etkinlikler arasinda gastronomi yarigmalari, performans,
degerlendirme ve profesyonel pratikleri bir araya getirmesi bakimindan 6zgiin bir konuma
sahiptir (Scarpato & Daniele, 2003). Ancak literatiirde bu yarigsmalar ¢ogunlukla turizm
tanitim1 ve ekonomik katkilar baglaminda ele alinmis, kiiltiirel islevleri gorece ihmal
edilmistir (Boyraz et al., 2018; Akcay & Yavuz, 2023).

Bu c¢alisma, gastronomi yarigmalarin1 ekonomik bir ara¢ olarak degil, mutfak
kiiltiirlinlin temsil edildigi, yeniden iiretildigi ve aktarildig: kiiltiirel ortamlar olarak ele almay1
amaglamaktadir. Calismanin Onemi, gastronomi arastirmalarinda kiiltiirel ~siireglere
odaklanarak stirdiiriilebilirlik kavramini yeniden yorumlamasinda yatmaktadir.

Hedef Kitle - Bu c¢alisma; gastronomi ve mutfak sanatlar1 alaninda ¢alisan
akademisyenler, turizm aragtirmacilari, kiiltiirel miras uzmanlari, gastronomi profesyonelleri
ve etkinlik organizatorleri basta olmak {izere, mutfak kiiltiirlinlin siirdiiriilebilirligi ile
ilgilenen tiim arastirmaci ve uygulayicilara yoneliktir.

Literatiir Ozeti: Gastronomi literatiirii, son yillarda 6nemli bir doniisiim gecirerek
yemegi yalnizca maddi bir iirlin degil, sosyal iliskiler i¢cinde anlam kazanan bir kiiltiirel pratik
olarak ele almaya baslamistir (Mintz & Du Bois, 2002; Counihan & Van Esterik, 2013). Bu
yaklasim dogrultusunda mutfak kiiltiiri; kimlik, miras, performans ve siirdiiriilebilirlik
kavramlari ¢ercevesinde incelenmektedir (D1 Giovine & Brulotte, 2014; Timothy, 2016).

Mutfak kiiltiirli, deneyim yoluyla aktarilan ve gilindelik yasamin i¢inde yeniden iiretilen
bir bilgi sistemi olarak somut olmayan kiiltiirel miras kapsaminda degerlendirilmektedir
(Bessiére, 1998; Sims, 2009). Bu nedenle siirdiiriilebilirlik, sabit tariflerin korunmasindan
ziyade, pratiklerin degisen kosullar i¢inde yeniden yorumlanmasini i¢eren dinamik bir siirectir
(Everett & Aitchison, 2008).

Gastronomik etkinlikler, bu kiiltiirel liretim siirecinin kamusal alanda goriiniir hale
geldigi onemli platformlar olarak degerlendirilmektedir (Richards, 2012; Long, 2022). Ancak
gastronomi yarigmalari, performans ve degerlendirme unsurlarini icermesi nedeniyle diger
etkinliklerden ayrismakta ve mutfak kiiltiiriiniin hem temsil edildigi hem de yeniden
sekillendigi alanlar olarak one ¢ikmaktadir (Scander & Jakobsson, 2022).
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Mevcut ¢aligmalarin 6nemli bir kismi1 bu yarigmalar1 destinasyon pazarlamasi ve turizm
baglaminda ele alirken, kiiltiirel siirdiiriilebilirlik {izerindeki etkileri sinirli sekilde
incelenmistir. Bu ¢alisma, s6z konusu boslugu doldurmay: amaclayarak yarismalart kiiltiirel
aktarim ve anlam tiretimi perspektifinden degerlendirmektedir.

Yontem - Arastirmada yorumlayici nitel aragtirma deseni benimsenmistir. Bu yaklasim,
mutfak kiltliriiniin sayisal olarak Olciilebilen bir olgu degil, sosyal etkilesimler yoluyla insa
edilen bir anlam sistemi olmasi nedeniyle tercih edilmistir (Besirli, 2010).

Veri Toplama - Veriler: Gaziantep Ulusal Yemek Yarigmasi baglaminda
gerceklestirilen yar1 yapilandirilmig goriismeler araciligiyla toplanmistir. Amach 6rnekleme
yontemi kullanilarak toplam 38 katilimer ile goriisiilmiistiir. Katilimeilar;

e Yarismacilar

e Jiiri tiyeleri

e Organizasyon temsilcileri

e Gastronomi profesyonelleri

e Akademisyenler olmak iizere farkli paydas gruplarindan seg¢ilmistir (Palinkas et al.,
2015).

Veri Analizi - Veriler, Braun ve Clarke (2006) tarafindan gelistirilen tematik analiz
yontemi ile analiz edilmistir. Analiz siireci;

e Veriye aginalik

e Kodlama

e Tema olusturma

¢ Temalarin yorumlanmasi agsamalarindan olusmaktadir.

Bulgular - Analiz sonucunda gastronomi yarigmalarinin mutfak kiiltiiriiniin
stirdiiriilebilirligini saglayan aracilik ortamlar1 olarak islev gordiigli belirlenmistir. Bulgular
iki temel eksen etrafinda sekillenmektedir:

e Performans yoluyla kiiltiirel temsil

e Katilim yoluyla bilgi aktarimi

1. Performans Alani Olarak Yarigsmalar

Yarismalar, mutfak pratiklerinin sahnelendigi ve degerlendirildigi performatif alanlar
olarak ortaya c¢ikmaktadir. Katilimcilar, teknik becerinin yanmi sira kiiltiirel anlami1 dogru
yansitmanin énemine vurgu yapmistir.

2. Secici Temsil

Yarigsmalarin mutfak kiiltiiriinii goriintir kildig1, ancak bu goriiniirliigiin sinirlt oldugu
belirlenmistir. Ozellikle taninmis ve sembolik yemeklerin 6n plana ¢ikarilmasi, kiiltiirel
cesitliligin daralmasina yol agmaktadir.

3. Bilgi Aktarim1 ve Ogrenme

Yarigmalar, katilimcilar tarafindan birer 6grenme ortami olarak degerlendirilmistir.
Bilgi aktarimi, gézlem, etkilesim ve deneyim yoluyla gerceklesmektedir.

4. Otantiklik ve Standartlasma Gerilimi
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Yarigmalarda otantiklik ile rekabet kriterleri arasinda bir gerilim bulunmaktadir.
Degerlendirme sistemleri, belirli standartlarin olusmasia ve bazi pratiklerin diglanmasina
neden olmaktadir.

Tartisma - Elde edilen bulgular, gastronomi yarigmalarinin statik birer etkinlik degil,
dinamik kiltiirel dretim alanlart oldugunu gostermektedir. Bu durum, kiltiirel
stirdiiriilebilirligin yalnizca koruma ile degil, etkilesim ve yeniden iiretim ile saglandigini
ortaya koymaktadir (UNESCO, 2003).

Yarigsmalarin goriiniirliik saglama islevi, ayni zamanda secici temsil sorununu
beraberinde getirmektedir. Bu durum, mutfak kiiltliriiniin belirli unsurlar {izerinden yeniden
sekillenmesine yol agmaktadir (Sims, 2009).

Ayrica, yarigmalarin yalnizca teknik bilgi degil, kiiltiirel yorumlama becerisi
kazandirdig1 belirlenmistir. Bu bulgu, gastronomi egitimine iliskin mevcut literatiire dnemli
bir katki sunmaktadir.

Sonu¢ - Bu c¢alisma, gastronomi yarigmalarimi gelenek ve modern mutfak pratigi
arasinda koprii kuran aracilik alanlar1 olarak kavramsallagtirmaktadir.  Kiiltiirel
stirdiiriilebilirlik, sabit tariflerin korunmasiyla degil, etkilesim ve yeniden yorumlama
stirecleriyle saglanmaktadir.

Yarigmalarin kiiltiirel etkisi, etkinligin kendisinden ziyade temsilin nasil organize
edildigine baghdir. Bu calisma, gastronomi yarismalarmi kiiltiirel perspektiften ele almasi,
stirdiiriilebilirligi dinamik bir siire¢ olarak tanimlamasi ve temsil ve performans kavramlarin
biitiinciil sekilde analiz etmesi agilarindan literatiire katki saglamaktadir. Farkli bolgelerde
karsilastirmali ¢alismalar yapilmalidir. Uzun donemli etkiler incelenmelidir. Karma yontem
aragtirmalar1 ile desteklenmelidir. Festival ve dijital gastronomi platformlar1 da analiz
edilmelidir.
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Ozet

Sosyal medya, doniistiiriicii roliiyle c¢agdas toplumla ilgili hemen her alanda varligini
hissettirmeye devam etmektedir. Ozellikle sosyal alanlarda etkisini hissettiren sosyal medya,
turistik aktivitelerin de 6nemli mecralarindan biri olarak dikkat ¢ekmektedir. Turizm-sosyal
medya arasindaki dogal etkilesim, destinasyonlarmn tanitim faaliyetlerinde sosyal medya
platformlarina bagvurmalarm1 beraberinde getirmektedir. Bu bilgiler 1s18inda, resmi “Go
Sakarya” Instagram hesabi paylagimlari iizerinden sosyal medyanin destinasyon tanitimindaki
roliiniin tespit edilmesi amaglanmistir. Bu sayede Sakarya'nin bir turizm destinasyon olarak
dijital pazarlama ortaminda hangi turistik kaynaklariyla One c¢iktiginin belirlenmesi
hedeflenmistir. Calismanin sonuglari, “Go Sakarya” Instagram hesabindaki
destinasyon cekicilikleri baglaminda; dogal giizellikler, tarihi ve kiiltiirel degerler, yoresel
yiyecekler, rekreasyon ve bos zaman etkinlikleri, turistik mekanlar ve erisilebilirlik gibi
kaynaklar etrafinda sekillendigini agik ve net bir sekilde gostermektedir. Sakarya’nimn iklimi,
dogas1 ve bitki Ortiisiiniin, dogal giizellikler kategorisinin 6ne ¢ikmasinda belirleyici etkenler
oldugu diistiniilmektedir. Caligma, destinasyon pazarlamasi alan yazinina katki sunmaktadir.

igeriklerin

Abstract

Social media continues to influence almost every area of contemporary society with its
transformative role. It has become an important platform, especially in social fields and tourism
activities. The interaction between tourism and social media has led destinations to use social
media platforms in their promotion activities. In this context, the aim of the study is to determine
the role of social media in destination promotion through the official “Go Sakarya” Instagram
account. It also aims to identify which tourism resources Sakarya highlights in digital marketing.
Content analysis was used in the study. The findings show that the posts mainly focus on natural
attractions, historical and cultural values, local food, recreation and leisure activities, tourist
sites, and accessibility. Natural attractions and historical-cultural values are the most emphasized
themes. Sakarya’s climate, nature, and vegetation are considered key factors in this result. The
study contributes to the literature on destination marketing.
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Giris

Kiiresellesme ile entegre bir gelisim seyri goOsteren dijitallesme, her gegen giin
gelismekte ve birgok isletme, sektor veya endiistriyi etkileyen bir kimlige kavusmaktadir.
Turizm de bu endiistrilerden biridir (Calli, 2021). Makro anlamda endiistrideki sektorler,
mikro anlamda ise isletmeler, turistler ve hane halki (yerel halk) turizmde giderek artan
dijitallesme faaliyetlerinden etkilenmektedir. Arat ve Dursun (2016) konuyu turist
perspektifiyle ele almakta ve turistlerin, tatil seceneklerini dijitallesme yardimiyla farkl
yontemlerle degerlendirme sansina sahip olduklarmi belirtmektedir. Konuyla iliskili olarak
dijital platformlarin her gegen giin geleneksel bilgi kaynaklarinin yerini aldig: ifade edilebilir.
Turistlerin dijital platformlar1 kullanmasi, turizm arzini olusturan destinasyon ve igletmelerin
de bu donilisime uyum saglamasimi gerekli kilmaktadir. Bu talep yonlii de8isime paralel
olarak destinasyon ve isletmeler dijital platformlart tanmitimin faaliyetlerinin 6nemli
araclarindan biri olarak siklikla kullanmaktadir. Sezgin ve Karagéz (2023) tanitim
faaliyetlerinde dijital mecralarin kullaniminda sosyal medyanin 6n plana ¢ikan bir rol
iistlendigini belirtmektedir.

Geleneksel tanitim araglarindan ziyade dijital araclarin kullanimi ve o6zellikle sosyal
medyanin tanitimda yayginlagsmasi, turizmde iretici-tiiketici iletisiminde interaktif bir
etkilesime imkan saglamaktadir (Dugan & Aydin, 2018; Sengel, 2021). Bu interaktif siirecin
bir parcast da kamu kurum ve kuruluslaridir. Ozellikle her iki tarafin hukuki anlamda
haklarinin korunmasi baglaminda karar alic1 otoritelerin siirece hakim ve denetim yapabiliyor
olmalar1 6nemli bir avantaj olarak ele alinabilir. Kuzucanli ve Barakazi (2023) tanitimda
dijital platformlarinin kullanilmasiin genis kitlelere ulagma noktasinda da bazi avantajlar
icerdigini ifade etmektedir. Uriinler bu sayede ¢ok kisa bir zaman diliminde ¢ok genis
kitlelere ulasabilmektedir. Ozellikle dogru kitlenin tespit edilmesi, tanitimdaki basarmin temel
anahtarlarindan biri olarak ifade edilebilir.

Turizmde makro tanitim faaliyetlerinde de sosyal mecralar kullanilmaktadir. Ulkeler
turizm kaynaklarinin ulusal veya uluslararasi arenadaki goriintirliigli agisindan sosyal
mecralar1 kullanmakta ve bu amagla bazi birimler kurarak calismalar yiiriitmektedir (Uniivar
& Simsek, 2012; Aktan, 2018; Akkus, 2019; Erdem & Hassan, 2021). Tiirkiye 6zelinde
uygulanan basarili projelerden biri ‘Go Tiirkiye’ projesidir (Corman & Durman, 2025). Proje,
Kiiltir ve Turizm Bakanlhig Onciiliigiinde yiritilmektedir (Aydin & Akgiin, 2023).
Bakanligin projedeki nihai amaci Tiirkiye’nin turizm potansiyelinin uluslararas1 pazardaki
tanitimin1 yapmaktir. Bu sayede bilinilirligin tesis edilmesi ve kaliciligin saglanmasi temel
prensiplerin basinda gelmektedir. Proje sayesinde sosyal medya araglari iizerinden potansiyel
turistlere ulasmak hedeflenmektedir. Agirlikli olarak ise Instagram, Youtube, Facebook ve
Tiktok gibi sosyal medya platformlarindan yararlanilmasi uygun goriilmiistiir.

Proje kapsaminda kullanilan platformlardan olan Instagram ozellikle kullanici ve
gonderi (paylasilan 6geler) sayis1 bakiminda pazarlama ve tanitim faaliyetlerinin dnemli bir
parcast haline gelmistir. Bu durum platformu dikkat gekici bir tanitim araci haline getirerek
bireysel igerik iireticilerinin diginda kurumsal hesaplarin olugsmasina da kaynaklik etmektedir
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(Terttunen, 2017). Instagram hesaplarinda paylasilan ve ziyaretgilerle etkilesim kurulmasini
saglayan gonderiler, destinasyon pazarlamasima katkida bulunmaktadir. Bu diisiinceden
hareket edilerek calismada, ‘Go Sakarya’ Instagram hesabinda yayinlanan gonderiler
tizerinden Sakarya destinasyonunun turizm potansiyelinin ortaya koyulmasi ve sosyal
medyanin destinasyon tanmitimindaki katkisinin tespit edilmesi amaglanmaktadir. Tarihi,
kiiltiirti, dogas1 ve demografik yapisi ile 6nemli bir turizm destinasyonu olan Sakarya’nin
turizm potansiyelinin, kaynaklariyla ilgili paylasimlar1 tizerinden “Go Sakarya” dijital
platformunun tanmitim profilinin ortaya konmasi temel hedeflerdendir. Kamu otoritelerinin
destinasyonlarin tanitimindaki rollerinin ortaya konmast incelenmekte ve bu durum

caligmanin literatiirdeki katkisini agik¢a ortaya koymaktadir.

1. Teorik Cerceve ve Literatiir Taramasi

Turizm endiistrisi, lilkelere doviz girdisi sunma ve yeni ig sahalar1 olusturma gibi
ekonomik yararlar1 nedeniyle iilkelerin 6nem verdigi alanlardan biridir. Turizm, ¢ok sayida is
kolunu biinyesinde barindirarak istthdama sagladig: katki yoniiyle de gii¢lii ekonomik yararlar
sunan bir endiistridir. Ekonominin disinda sosyal ve kiiltiirel anlamda da turizm Onemli
katkilar saglamaktadir. Farkli kiiltiirleri bir araya getirerek hosgorii ortami olusturma, kiiltiirel
yararlarin en bilinenlerinden biridir. Cevresel anlamda da ciddi katkilar saglayabilen turizm
endiistrisinin bu kimlige kavusmasindaki tek kosul ise turizm faaliyetlerinin varligidir. Bu
anlamda tiim bunlarin elde edilebilmesi belli oranda turizm tanitimina baglidir. Turistik
kaynaklarin misafirlerin ilgisini ¢ekmesi ve bunlarin ziyaret unsuru olabilmesi i¢in uygun
tanitim faaliyetlerinin yerine getirilmesi gerekmektedir. Dolayisiyla turizmde tanitim,
destinasyonlarin potansiyelini ortaya ¢ikarmak ve hedef kitleyi harekete gecirmek i¢in yapilan
faaliyetler seklinde ele aliabilir (Hacioglu, 2016).

Turistik tanitim sayesinde destinasyonlara dikkat cekilmekte, potansiyel turistlere
bilgilendirmeler yapilmakta, kalict imaj olusturma amaciyla satin almalar tesvik edilmekte ve
bu amagclarin gerceklesmesi durumunda ise turizmden fayda (ekonomik, sosyal, kiiltiirel,
cevresel vb.) elde edilmektedir (Oral, 1994; Sahbaz, 2000). Rizaoglu (2004), turistik
tanitimlar1; potansiyel turistleri haberdar etmek ve destinasyon baglaminda pozitif imaj
olusturmak amaciyla dogal, kiiltiirel, arkeolojik ve tarihi unsurlarin tutundurulma cabasi
olarak tanimlamaktadir. Giiniimiiziin degisen dinamikleri 1s18inda turistik tanitimlarin
teknolojik uygulamalar araciligiyla yapilmasi, genis kitlelere daha kisa siirede ve kolay bir
sekilde ulasilmasini saglarken, ayn1 zamanda daha diisiik biitgelerle daha etkili bir bilgi
akisinin gergeklesmesine de olanak tanimaktadir (Biber, 2000; Alonso vd., 2013; Dugan &
Aydin, 2018). Turizmde geleneksel tanitim araglar1 yerine giiniimiizde e-posta, SMS, internet
ve sosyal medya gibi dijital yontemlerin kullanildig1 séylenebilir (Eréz & Dogdubay, 2012).
Bu tanitim araglari, turistlere erisebilmek ve ilgi ¢ekmek noktasinda 6nem arz etmektedir.
Arat ve Dursun da (2016) bu duruma dikkat ¢ekerek, tiiketicilerin/turistlerin son zamanlarda
satin alimlar yapmadan 6nce internet lizerinden arastirmalar yaptigini ve dijital platformlardan

yararlandiklarmi ifade etmektedir. Esitti ve Isik (2015), tatil se¢imlerini Tiirkiye’den yana
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kullanan yabanci turistler iizerine yaptiklar1 caligmada turistlerin seyahat faaliyetlerine
katilmadan 6nce sosyal medyadan bilgi edinerek motive olduklarini ortaya koymaktadir.

Giincel tanitim araglari igerisinde ¢okga tercih edilen sosyal medya, turizm
endiistrisinde de kullanilmaktadir. Sosyal medyanin hem isletmeler hem de tiiketiciler/turistler
tarafindan aktif olarak kullanilmasindan dolay1 hedeflenen kitleye ulasmak ¢ok daha kolay ve
hizhdir (Kahle vd., 2011, Chang vd., 2018). Ozellikle turizm tanitiminda sosyal medya,
bir¢cok ac¢idan 6nem arz etmektedir (Xiang & Gretzel, 2010). Bilgiye ulasma, karar verebilme
ve seyahat sonrasinda talepleri iletebilme gibi noktalar bu 6nemi ortaya koymaktadir (Zeng,
2013). Sosyal medya sayesinde kisiler, olumlu veya olumsuz deneyimlerini diger kullanicilar
ile gonderiler vasitasiyla paylasarak onlar1 dolayli veya dogrudan etkileyebilmektedir (Xiang
& Gretzel, 2010). Bu durumda sosyal medya platformlarinin seyahat deneyimi satin almak
isteyenleri etkiledigini soylemek miimkiindiir. Eryllmaz ve Sengiil (2016) sosyal medyada
gonderi olarak yer alan yiyecek icecek gorsellerinin misafirlerin tatil se¢imlerinde etkili
oldugunu ortaya koyarak bu bilgileri desteklemektedir. Seyahat faaliyetlerine katilmadan 6nce
sosyal medya iizerinden destinasyon ile ilgili bilgi alindig1 ve buna gore bir se¢im yapildigi
ifade edilmektedir.

Insanlar sanal diinyada her gegen giin daha yogun bir sekilde igerik iireticisi haline
gelmektedir. Bunun kitlesel anlamda ilk deneyiminin WEB2 teknolojisi olarak ifade edilen
sosyal medya araclar1 vasitasiyla gergeklestigi soylenebilir. Ureticiler bu durumun
yayginlagmasiyla birlikte sosyal medyayr pazarlama faaliyetlerinin odagina oturtmustur.
Turizm {reticileri de bunu yapmis ve sosyal medya araciligiyla potansiyel talebe ulagmay1
hedeflemistir. 2010 senesinde kurularak faaliyete ge¢mis olan Instagram; hesaplara fotograf
ve video sunmayi, begeni, yorum ve mesajlasma yoluyla diger hesaplar ile etkilesime
gegmeyi miimkiin kilmaktadir (Terttunen, 2017; Granberg, 2019). Ortaya ¢ikist ve yogun
etkilesime olanak tamidigimin fark edilmesinden itibaren Instagram’i kullanan kisilerin
sayisinda da giinden giine bir artis meydana gelmektedir. Buradan hareketle 2025 yili itibari
ile Instagram’in Tiirkiye’de 58,4 milyon (Ulastirma ve Altyapt Bakanligi, 2025), diinyada ise
3 milyar kullanici tarafindan kullanildigini ve bunun ¢ok 6énemli bir potansiyel barindirdigini
sOylemek miimkiindiir (CNBC, 2025).

Instagram, Ozellikle kullanici sayilar1 ve etkilesim diizeyleri itibariyle diger sosyal
medya platformlarina gore iyi bir popiiler kimlige kavusmakta ve bu nedenle siklikla tanitim
araci olarak kullanilmaktadir (Terttunen, 2017). Instagram iizerinden yiiriitilmekte olan
tanitim, pazarlama ve tutundurma faaliyetleri turizm endiistrisindeki pazarlama faaliyetlerine
farkli boyutlar kazandirmaktadir. Loews Otelleri’nin tanitimlarinda daha 6nceden konaklayan
misafirlerinin ¢ekmis oldugu gorselleri kullanmasi tutundurma faaliyetlerinin turizm
isletmelerince kullanilmasina bir drnek olarak verilebilir (Gianatasio, 2015). Isletmelerin
yaninda, Instagram iizerinden destinasyonlara yonelik degerlerin tanitimi turistlerin ilgisini
cekmekte ve potansiyel talep i¢in itici bir gii¢ olmaktadir (Fatanti & Suyadyna, 2015). TeSin
vd., (2022) yaptiklar1 ¢alismada Instagram’in turistlerin destinasyon tercihinde ilham verici
bir platform oldugunu ifade etmektedir. Shuqair ve Cragg (2017) ile ELTayeb (2021) gibi
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caligmalarda da benzer degerlendirmeler yapilmakta ve Instagram’in turistlerin tercihlerindeki
belirleyici rolleri vurgulanmaktadir. Tiim bunlar Instagram’in hem arz hem de talep yoniinde
turizm tanitiminda yogun olarak kullanildigini ortaya koymaktadir.

Turizmde destinasyonlarin tanitimini yapan kamu kurum ve kuruluslari ile STK’lar da
tanitim faaliyetlerinde Instagram’t yogun bir sekilde kullanmaktadir. Kamu kurum ve
kuruluslar1 daha kisa silirede fazla kisiye ulasabilme ve bunlarla interaktif iletisim kurabilme,
gii¢, zaman ve parasal anlamda maliyetsiz olabilme gibi sebeplerle halkla iliskiler ve tanitim
gibi faaliyetlerinde Instagram’i kullanmaktadir (Kazaz & Tiimen, 2013). Bu durum ilgili
paydaglar (kamu kurum ve kuruluslari) i¢in Instagram’t ve sosyal medyay: iletisim ve
ulagilabilirlik acisindan en kritik faktorlerden biri haline getirmektedir (Calisir & Aksoy,
2019). lgili literatiirde bu etkilesimin ortaya ¢ikardigi 6neme atifta bulunan c¢ok sayida
calisma bulunmaktadir (Erkek, 2016; Glimiis, 2018; Calisir & Aksoy, 2019; Ilgin, 2021;
Yal¢in & Sengoz, 2022).

Uluslararasi pazardan pay almak isteyen destinasyonlar ve kamu kuruluslar i¢in uygun
planlamalar ile olusturulmus pazarlama stratejileri hayati 6neme sahiptir. Tanitim stratejileri
ve bunun dijital araglarla entegre edilmis versiyonlart bu 6énemin en kritik faktdrlerinden
biridir (Buhalis, 2000). Diinyanin bir¢ok iilkesinde makro turizm politikalarinin 6zii de buna
dayanmaktadir. Ornegin Hindistan Turizm Bakanligi tarafindan gergeklestirilen ¢aligmada
sosyal medyanin destinasyonlar hakkinda bir farkindalik olusturdugu, bilgi edinme noktasinda
oncii oldugu ve tatil tercihlerinin sosyal medyadan etkilendigi vurgulanmaktadir (Manhas &
Dogra, 2019). Bir diger ornek c¢alisma ise Home Turkey adli sosyal medya hesabinin
gonderilerinin analiz edilmesine yonelik ¢caligmadir. Calismaya gore sosyal medyada yapilan
paylagimlarin tatil tercihlerinde etkili oldugu vurgulanmaktadir (Celik vd., 2017).

Ulkelere ve dénemlere gore degismekle birlikte sosyal medya araglarinin turizm
tanitimindaki kullanimi her gegen giin artmakta ve farkli boyutlarda etkili olmaktadir. Bu
anlamda Tiirkiye Cumhuriyeti Kiiltiir ve Turizm Bakanligi ve Tiirkiye Turizm Tanitma ve
Gelistirme Ajans1 (TGA) oOnciiliiglinde 2021 yilinda “Go Tiirkiye” isimli tanitim girisimi
dikkat g¢ekici bir proje olarak one ¢ikmustir. Bu girisim ile Tiirkiye’deki destinasyonlarin
deneyim bazli pazarlanmasi amaglanmaktadir. Kiiltiir ve Turizm Bakanlig1 destinasyonlarda
yer alan ¢ok sayida paydas ile ortak hareket ederek o bolgede 6ne ¢ikan turistik degerleri “Go
Tiirkiye” isimli hesapta paylasmaktadir (T.C. Kiiltlir ve Turizm Bakanligi, 2026). Bu ¢aligma
ilkesel anlamda destinasyon markalagmasina katki sunacak bir gorsel tanitim olanagi
sunmaktadir. Resmi internet adresi ve sosyal medya araglarinda yapilan paylasimlar
uluslararas1 baglamda cok sayida kisiye erisebilmenin miimkiin hale gelmesine katkida
bulunmaktadir (Aydin & Akgiin, 2023). Bu baglamda sosyal medya-turizm iligkisini ortaya
koyan calismalarin sayica fazla oldugu bilinmektedir (Aktan, 2018; Dogan vd., 2018; Eréz &
Dogdubay, 2012; Cerrahoglu, 2021; Dugan & Aydin, 2018). Buna karsin Instagram’in kamu
kurumlar1 veya kamu girisimi ile STK’lar diizeyinde ele alindig1 ¢caligmalarin yaygin olmadigi
sOylenebilir. Calisma amacina uygun olarak olusturulmus arastirma sorulari su sekildedir:

1-"Go Sakarya”Instagram hesabinin goriiniimii nasildir?
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2-"Go Sakarya’Instagram hesabinda yer alan paylasimlar hangi turistik cekicilik

unsurlarina yogunlagmaktadir?

2. Yontem

Bu ¢aligma T.C. Kiiltiir ve Turizm Bakanligi’na ait “Go Sakarya” Instagram profilinin,
Sakarya'nin turistik unsurlarini1 tanitmadaki roliinii ortaya koymay1 amaclamaktadir. Sosyal
medya platformu olarak Instagram'in tercih edilmesinin nedeni, sahip oldugu kullanici sayisi
ve etkilesim orani bakimindan ilk 5 platform arasinda yer almasidir. Calismada turizme
yonelik sosyal medya iceriklerinin sistematik ve derinlemesine incelenebilmesi igin nitel veri
toplama yontemlerine dayali tanimlayici igerik analizi teknigi kullanilmistir (Wilson, 2011).
Icerik analizi ge¢miste roman, dergi, gazete, masal, sarki ve kitap gibi materyallerin
incelenmesi ile sinirliyken giiniimiizde internet siteleri, sosyal medya ve e-posta gibi dijital
icerikleri de kapsayacak bi¢imde gelismistir. Icerik analizi, gdrsel veya yazili olarak elde
edilen verilerin ne icerdigini ve neyi ifade ettigini sistematik olarak inceleyerek analiz etmeyi
amaclayan bir tekniktir (Krippendorff, 2004). Icerik analizinde birbiri ile benzer veriler bir
araya getirilerek kategorilere ayrilmakta, gruplandirilmakta ve yorumlanmaktadir (Arik, 1992;
Yildinm & Simsek, 2006). Bu calisma etik kurul karar1 gerektirmeyen ¢alismalar arasinda yer
almaktadir.

Gonderiler tema ve alt temalar ile siniflandirilarak sistematik bir kodlama cetveli
olusturulmustur. Kodlama silirecinde Sakarya iline ait turistik unsurlarin tanitimina
odaklanilmig, Mart 2023-Mart 2026 araliginda yayinlanmis olan toplamda 413 gonderi
incelenmistir. Buna gore literatiire dayali olarak ana temalar belirlenmis, analiz edilen
gorsellerden elde edilen veriler dogrultusunda alt temalar olusturulmustur. Tablo 1’de
kodlama sonucunda belirlenen 6 ana tema ve 25 alt tema yer almaktadir. Calisma kapsaminda
olusturulan ana temalar; dogal giizellikler, yoresel yiyecekler, tarihi ve kiiltiirel degerler,
turistik mekanlar, erisilebilirlik, rekreasyon ve bos zaman etkinlikleri olarak siralanmaktadir.

Tablo 1. Tema ve Alt Temalar

Temalar Alt Temalar Temalar Alt Temalar
Goller Islama Kofte
Ormanlar Balkabagi
Dogal Giizellikler Yaylalar Yoresel Yiyecekler Dis s
iger Yemekler
Selaleler Diger Tatlilar
Sahiller ¢
Yiirtiylis
Geleneksel Mimari ﬁ:rlrl](;e\te Piknik
Tarihi ve Kiiltiirel Tarihi Destinasyonlar Rekreasyon ve Bos Zaman Kano ve Balikcilik

Degerler Kiiltiirel Ritiieller Etkinlikleri

Cami ve Tirbeler Teleferik ve ATV

Yamag Parasiitii
Zipline

Seyir Noktalari

Erisilebilirlik Ulasim Turistik Mekdnlar Bungalovlar

Kaynak: Yazarlar tarafindan olusturulmustur.
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Dogal giizellikler, destinasyonun ©ne ¢ikan Onemli turistik c¢ekiciliklerini
olusturmaktadir (Cavusoglu & Avcikurt, 2021). Buna gore; goller, ormanlar, yaylalar,
selaleler ve sahiller gibi dogal unsurlar, basta doga temelli olarak gerceklestirilen turizm
faaliyetlerine ilgi duyan turistler i¢in bir cazibe olusturarak bolgenin tercih edilmesinde etkili
olmaktadir (Karsu & Ugur Cilkara, 2024). Yoresel yiyecekler Sakarya'nin gastronomik
degerlerini yansitan énemli bir kategori olarak 6ne ¢ikmaktadir. Islama kofte ve balkabagi
basta olmak iizere diger yemek ve tathilar, ziyaret¢ilerin turizm tercihlerini etkilemektedir
(Sengiil & Tirkay, 2018). Tarihi ve kiiltiirel degerler, destinasyonun ge¢misini ve kiiltiirel
kimligini ortaya koyan bir diger dnemli temadir. Geleneksel mimari, tarihi destinasyonlar,
cami ve tilirbeler ile kiiltiirel ritiieller Sakarya'nin kiiltiir turizmine katki saglamaktadir (Giizel
& Cengiz, 2023). Ayn1 zamanda turistik mekanlar kapsaminda degerlendirilen seyir noktalari
ve bungalovlar, giderek artan bir ilgi géormekte olup ziyaretcilere hem konaklama hem de
manzara odakli deneyimler sunmaktadir. Bununla birlikte erisilebilirlik, destinasyona ulasimi
ifade eden 6nemli bir faktordiir. Ulasim imkaninin gelismis ve ¢esitli olmas1 bolgenin ziyaret
edilmesinde belirleyici bir rol oynamaktadir (Jangra vd., 2023). Son olarak rekreasyon ve bos
zaman etkinlikleri, destinasyonda gerceklestirilebilecek aktiviteleri kapsamaktadir. Yiiriiyiis,
bisiklet, kamp ve piknik, kano, balik¢ilik, teleferik, ATV, yamag parasiitii ve zipline gibi
aktiviteler ziyaretgilerin ilgisini ¢ekmektedir (Page vd., 2005; Garda, 2011). Bu unsurlarin bir
arada degerlendirilmesi Sakarya'nin turistik ¢ekiciliklerinin farkli boyutlarin1 ortaya
koymakta, tanittimindaki ¢ok yonlii yapiy1 gozler 6niine sermektedir.

Calismanin zaman araligit Mart 2023-Mart 2026 olarak belirlenmistir. Bu araligin
secilme nedeni, “Go Sakarya” Instagram hesabinin Mart 2023'te paylasim yapmaya baslamasi
ve calismanin Mart 2026 itibariyla gerceklestirilmesidir. Veriler analiz edilirken, paylasimlar
belirlenen tema ve alt temalar altinda siiflandirilmis ve Microsoft Excel Office programi
kullanilarak kodlanmistir. Her bir gorsel icerdigi o6zellige bagli olarak ilgili tema ve alt tema
karsisina islenmis ve bu sekilde sayisal veriler elde edilmistir. Incelenen paylasimlardan
bazilari, iceriklerine bagli olarak birden fazla tema ile iliskilendirilmis ve bir paylasim birden
fazla kategori altinda kodlanmistir. Buna gore iceriklerin ¢ok boyutlu yapisindan kaynakli
olarak 413 gonderi analiz edilmesine karsin toplam 580 kodlama yapilmistir. Elde edilen
bulgular tanimlayici istatistikler ¢cer¢evesinde degerlendirilmistir.

3. Bulgular ve Degerlendirmeler

Arastirmada elde edilen gonderiler belirlenen tema ve alt temalar dogrultusunda
kategorize edilerek sistematik bir kodlama cetveli olusturulmustur. Kodlama siirecinde
Sakarya ilinin turistik degerlerini yansitan igerikler esas alinmig ve Mart 2023-Mart 2026
tarithleri arasinda paylasilan toplam 413 gonderi analiz edilmistir. Literatiir incelemesi
sonucunda ana temalar belirlenirken incelenen gorsellerden elde edilen bulgular
dogrultusunda alt temalar gelistirilmistir. Tablo 2’de “Go Sakarya” Instagram hesabinin genel
goriiniimiine, Sekil 1°de ise hesabin ana sayfasinin ekran goriintiisiine yer verilmistir. Tablo 2
ve Sekil 1 incelendiginde, profil fotografi olarak Sakarya’nin Tarakli ilgesine ait bir gorselin
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tercih edildigi goriilmektedir. Bu tercihin, Tarakli’nin turistik degerini 6n plana ¢ikarmak ve
destinasyonun tanitimina katki saglamak amaciyla yapildigi diisiiniilmektedir. Hesap adinin
yaninda yer alan mavi tik, hesabin dogrulanmis ve resmi bir hesap oldugunu gostermektedir.
Hesabin 421 gonderiye ve 2.510 takipgiye sahip oldugu goriilmektedir. Hesabin biyografi
kismi1 Ingilizce dilinde yazilmistir. Biyografide hesabin resmi bir hesap oldugu
vurgulanmakta, Sakarya ile ilgili fotograflarin #GoSakarya etiketiyle (hashtag) paylasilmasi
tesvik edilmektedir. Ayrica biyografi boliimiinde Go Tiirkiye web sitesine yonlendirme
saglayan bir baglant1 linki de bulunmaktadir.
Tablo 2. “Go Sakarya” Instagram Hesabinin Genel Ozellikleri

Hesap . Hesap .
Ozellisi I¢erikler Ozellisi Icerikler
Instagram Kullanici Kullanilan .
Ads Gosakarya_ Dil Ingilizce
Official Instagram account of
Bivoarafi Sakarya©l’
Profil Fotografi yog Travel Nature Culture Taste
Tag your pictures with
#GoSakarya to be featured.
. . Gonderi
Baglann sakarya.goturkiye.com Sayrsi 421
Takip¢i Sayist 2.510 Takip Sayis1 172

Kaynak: Yazarlar tarafindan olusturulmustur.

Metin igerisine yerlestirilen emojilerin sirastyla cami, palmiye, anit ve yemek
unsurlarimi temsil ettigi goriilmektedir. Buna goére cami emojisinin dini ve kiiltiirel degerleri,
palmiye emojisinin dogal giizellikleri, anit emojisinin tarihi mirast ve yemek emojisinin ise
gastronomik unsurlart ifade ettigi diisiiniilmektedir. Bu emojilerin kullanim amacinin Sakarya
ilinin turistik ¢ekiciliklerini farkli boyutlarla 6ne ¢ikarmak oldugu sdylenebilir. “Go Sakarya”
Instagram hesabinda yer alan 21 gonderinin Sakarya'nin turistik tanitimindan bagimsiz olarak

dini ve resmi bayramlar ile 6nemli giinlere yonelik paylasimlardan olustugu goriilmektedir.

gosakarya_ &% -

Go Sakarya
421 goénderi  2.510 takipgi 172 takip
Official Instagram account of Sakarya®©

Travel 4@ Nature T Culture W Taste @
Tag your pictures with #GoSakarya to be featured. s

2’ sakarya.goturkiye.com/homepage

Sekil 1. “Go Sakarya” Instagram Hesabinin Genel Gorlinlimii
Kaynak: Yazarlar tarafindan olusturulmustur.

Tablo 3’te “Go Sakarya” Instagram hesabinda yer alan paylagimlarin tema ve alt
temalara gore dagilimi ile bu paylasimlara ait say1 ve ylizdelik oranlar1 yer almaktadir. Dogal
giizellikler temast kapsaminda en fazla paylasilan unsurlarin %42 ile goller ve %29 ile
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yaylalar oldugu goriilmektedir. Yoresel yiyecekler temasi kapsaminda en fazla paylasilan

iceriklerin %48’inin diger yemeklere, %29 unun ise balkabagina ait oldugu tespit edilmistir.

Tablo 3. “Go Sakarya” Instagram Hesabiin Gonderi Igeriklerine Yénelik Bulgular

Temalar Alt Temalar n %
Yiirtiyiis 19 20
Bisiklet 4 4
Kamp ve Piknik 26 28
Kano 15 16
Rekreasyon ve Bos Zaman Etkinlikleri $2|1é1;g:ﬁ<k 111 112
ATV 6 6
Yamag Parasiitii 9 10
Zipline 2 2
Toplam 93 100
Goller 137 42
Ormanlar 48 15
Dogal Giizellikler g;ﬁﬂz; 2‘7‘ 289
Sahiller 19 6
Toplam 325 100
Islama Kofte 3 14
Balkabagi 6 29
Yoresel Yiyecekler Diger Yemekler 10 48
Diger Tathlar 2 9
Toplam 21 100
Geleneksel Mimari 32 27
Tarihi Destinasyonlar 73 62
Tarihi ve Kiiltiirel Degerler Kiiltlirel Ritiieller 4 3
Cami ve Tiirbeler 8 7
Toplam 117 100
Seyir Noktalari 2 15
Turistik Mekdnlar Bungalovlar 11 85
Toplam 13 100
Erisilebilirlik Ulagim 11 100

Kaynak: Yazarlar tarafindan olusturulmustur.

Tarihi ve kiiltiirel degerler temas1 kapsaminda tarihi destinasyonlarin %62 ile en yliksek

orana sahip oldugu, geleneksel mimarinin ise paylasilan gonderiler icerisinde %27 oraninda

yer tuttugu soylenebilir. Erisilebilirlik temasina iliskin toplam 11 gonderi paylasilmistir.

Rekreasyon ve bos zaman etkinlikleri temasinda kamp ve piknik fotograflarinin %28, yiiriiyiis

fotograflarinin ise %20 oraninda yer aldig1 goriilmektedir.

Tablo 4. “Go Sakarya” Instagram Hesabinin Temalarina Yonelik Bulgular

Temalar n %
Dogal Giizellikler 325 56
Yoresel Yiyecekler 21 4
Tarihi ve Kiiltiirel Degerler 117 20
Turistik Mekanlar 13 2
Erigilebilirlik 11 2
Rekreasyon ve Bog Zaman Etkinlikleri 93 16
Toplam 580 100
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Tablo 4’te “Go Sakarya” Instagram hesabinda yer alan paylagimlarin temalara gore
dagilimi yer almaktadir. Bulgulara gore paylagimlarin %56'sinin dogal giizelliklere yonelik
oldugu goriilmektedir. Bunu sirasiyla %20 ile tarihi ve kiiltiirel degerler, %16 ile rekreasyon
ve bos zaman etkinlikleri, %4 ile yoresel yiyecekler takip etmektedir. Son olarak %2 oraniyla

turistik mekanlar ve erisilebilirlik konulu paylasimlara yer verilmistir.

4. Tartisma, Sonugc ve Oneriler

Bu ¢alisma T.C Kiiltiir ve Turizm Bakanligi’nin yiiriittiigi Go Tiirkiye kampanyasi
kapsaminda faaliyet gosteren “Go Sakarya” Instagram hesabi, Sakarya ilinin turistik
degerlerini tanitma potansiyelini ortaya koymay1 amaglamaktadir. Spesifik kanitlar sunan bu
caligma yardimiyla dijital pazarlama baglaminda sosyal medyanin destinasyon tanitimindaki
roliiniin destinasyon paydaslart ve yonetim oOrgiitleri (TGA) perspektifi ile ortaya
konulmaktadir.

“Go Sakarya” Instagram hesabi giincel ve diizenli araliklarla paylasimlar yapmaktadir.
Bu durum hesabin destinasyon tanitiminda aktif bir rol iistlendigini ortaya koymaktadir.
Instagram kullanicilarinin ilgisinin siirdiiriilebilirligi agisindan sosyal medyada aktif olmak
onem arz etmektedir (Mangold & Faulds, 2009). Calisma, destinasyon tanitiminda sosyal
medya paylasimlarinin tema dagiliminin destinasyon imaji1 iizerindeki etkisini belirleyerek
literatiire katki saglamaktadir. Paylagimlarin tema dagilimlari, igeriklerin biiyiik 6l¢iide dogal
giizellikler temasi etrafinda yogunlastigi goriilmektedir. Dogal giizellikler temasi kapsaminda
g0l ve yayla igerikleri one ¢ikmakta, bunu sirasiyla orman, selale ve sahil igerikleri takip
etmektedir. Bu durum Sakarya ilinin doga turizmi i¢in kritik bir potansiyele sahip oldugunu
gostermektedir. Dogal giizelliklere yonelik igeriklerin hesapta yogun olarak yer almasi bu tiir
gorsellerin kullanici ilgisi yoniinden daha yiiksek etkilesim potansiyeline sahip olmasi ile
aciklanabilir. Buna karsin dogal giizellikler temasi biinyesinde yer alan unsurlarin esit bir
dagilima sahip olmamasi, Sakarya'nin ¢ok boyutlu turizm potansiyelinin igerikler arasinda esit
bir sekilde paylastirilmadigini ifade etmektedir. Sakarya ili turistler nezdinde yesil doga ve
huzur ortaminin bir arada oldugu, gol ve yaylalar ile 6ne ¢ikan, giizel manzaralara sahip bir
destinasyon olarak algilanmaktadir. Ancak 6nemli olan turistik tanitim faaliyetleri araciligiyla
bu alginin ¢esitlendirilmesidir. Bu dogrultuda Sapanca Golii basta olmak {izere Sakarya’nin
dogal giizelliklerinin destinasyon tanitiminda kullanilmasi ve bu bilinirlige ulagstirilmasi
gerektigi sdylenebilir. Iskin ve arkadaslar (2023) yaptiklar1 ¢aligmada bu kaynaklarin Sakarya
ve Sapanca’nin tercih edilebilirliginde kritik bir 6neme sahip oldugunu ortaya koymustur.

Tarihi ve kiiltiirel degerler temas1 kapsaminda yapilan paylagimlar, tarihi destinasyonlar
iizerine yogunlagmaktadir. Sakarya il sinirlar1 igerisinde yer alan tarihi destinasyonlar arasinda
ozellikle Tarakl ilgesi, Uzungarst ve Justinianus Kopriisii'niin 6ne ¢iktigr ve bu durumun
hesabin igeriklerine de yansidigi goriillmektedir. Ayni sekilde tarihi ve kiiltiirel degerler temasi
icerisinde geleneksel mimariye iligkin paylasimlara yer verilmesi, incelenen Instagram
hesabinin Sakarya’nin kiiltiirel mirasin1 koruma ve tanitma g¢abasini ortaya koymakta,

ziyaretgilere zengin bir kiiltiirel miras deneyimi sunularak tanitimlarin yapildig:
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gostermektedir. Belber & Eker (2022), Tarakli evlerinin sosyal medya paylasimlarinda yer
almasi ile bilinirliginin artti§ini, buna bagli olarak Tarakli’nin cittaslow (yavas sehir) olarak
secildigini ve tur programlarinda yer almaya basladigini ifade etmektedir. Bu bulgu elde
edilen sonuglarla paraleledir. Clinkii Osmanli sivil konut mimarisi, destinasyonun (Sakarya-
Tarakl1) en 6nemli tarihi ve kiiltiirel kaynaklarindandir.

Dogal giizellikler ile tarihi ve kiiltiirel degerler temalarinin aksine yoresel yiyecekler
temasi incelendiginde Sakarya’nin gastronomik unsurlarina ait paylasim sayilarmin diistik
oldugu gorilmektedir. Paylasimlar igerisinde Sakarya ile 6zdeslesen balkabagi ve i1slama
kofte gibi yiyeceklerin dahi diisiik seviyede yer aldigi goriilmektedir. Ayn1 zamanda Geyve
ayvasi, Tarakli Ugut tatlisi, Sakarya Abaza peyniri, Pamukova ceviz ezmesi ve kavunu gibi
cografi isaretli iriinlere yonelik herhangi bir paylasimin bulunmamasi eksiklik olarak
degerlendirilmektedir. Bu durum, yerel mutfagin destinasyon tanitiminda yeterince yer
almadigin1  gostermektedir. Gastronomi turizmi, destinasyonlarin 6zgiin  kimliklerini
ziyaretcilere aktarmada ve seyahat motivasyonu olusturmada 6nemli bir unsur olarak kabul
edilmektedir. Bu nedenle yoresel yiyecekler ve cografi isaretli iirlinlerin sosyal medya
iceriklerinde daha fazla yer almasi, Sakarya'nin gastronomi turizmi potansiyelini artirarak
destinasyon c¢ekiciligine katki saglayabilir. Bu bilgileri destekler sekilde Savagkan ve Kingir
(2020), Sakarya’ya oOzgli yoresel yemeklerin medya ve kamu kuruluslari tarafindan
desteklenerek daha goriiniir hale getirilmesi gerektigini vurgulamaktadir. Yerel {iriinlere dair
paylasimlarin artirilmasi ve goriiniir kilinmasi, Sakarya’nin turizm potansiyelinin kapsamli-
biitiinciil bir sekilde yansitilmasina katki saglar.

Turistik mekanlar ve erisilebilirlik kaynaklar ile ilgili paylagimlar Instagram hesabinda
sinirli diizeyde temsil edilmektedir. Bu durum, destinasyonun sahip oldugu turistik ¢esitliligin
sosyal medya igeriklerine yeterli diizeyde yansitilmadigini gostermektedir. Erisilebilirlik
kabiliyeti ile destinasyon tercihinde onemli bir unsur olarak kabul edilen ulagim olanaklar1 ve
turistik mekanlara yonelik paylasilan igeriklerin az olmasi, Instagram hesab1 {izerinden
destinasyona dair yeterli diizeyde bilgi verilmedigine isaret etmektedir. Turistik
destinasyonlara erisilebilirligi kolaylastiran bilgilere yer vermek, rota Onerileri olusturmak,
ulasim rehberleri ve yonlendirici igerikler sunmak destinasyonun tercih edilebilirligini
artiracaktir. Ozgiiner ve Ugar (2015), destinasyonlarm popiiler hale gelmesinde halkla iliskiler
ve reklam faaliyetlerinin sosyal medya iizerinden etkin bir sekilde yonetilmesinin 6nemini
vurgulamaktadir.

Rekreasyon ve bos zaman etkinliklerine yonelik paylasimlar, Sakarya’y1 ziyaret eden
turistler i¢in deneyimi cesitlendirme imkani saglamaktadir. Bu kapsamda kamp, piknik ve
yliriiylis gibi aktivitelerin 6ne ¢ikmasi destinasyonun sakinlik arayisinda olan turistler i¢in
onemli bir potansiyele sahip oldugunu ifade eder. Bununla birlikte kano, balik¢ilik, bisiklet,
ATV, teleferik ve yamag paragiiti gibi macera odakli rekreatif faaliyetler de turizm
cesitliligini artiran kaynaklarin varligini diislindiirmektedir. Sakarya ilinde gergeklestirilen bu
faaliyetlerin daha cok paylasilmasi ile bolgenin biitiinciil tanittimina katki saglanacaktir.
Ozellikle doga ve adrenalin seven turistler igin bu aktivitelerin goriiniir kilinmasi, Sakarya'y:
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konaklama ve dinlenme olanaklarinin yaninda farkli deneyimler sunan zengin bir destinasyon
kimligine biirlindiiriir.

Dijital pazarlama ve sosyal medyanin dinamik yapist ve bu ¢aligmanin smirliliklar:
konuyla ilgili arastirmacilara bir gelecek projeksiyonu saglamaktadir. “Go Sakarya”
Instagram hesabi takipgilerinin etkilesim sekilleri, begeni ve yorum verilerinin analiz edildigi
caligmalar yapilabilir. Ayn1 zamanda hesaptaki paylasimlar ile ilgili kullanicilarin goriislerinin
anket veya goriisme araciligiyla elde edildigi calismalar birinci veri saglamasi nedeniyle
tercih edilebilir. Bununla birlikte aragtirmanin yalnizca “Go Sakarya” Instagram hesabi ile
siirlt olmast sebebiyle gelecek arastirmalarda Go Tiirkiye projesinde yer alan diger illerin

incelenmesi de Onerilmektedir.
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Social Media-Based Destination Promotion in the Context of Digital Marketing: The
Case of “Go Sakarya”
Extended Abstract

Digitalization, which demonstrates a development trajectory integrated with
globalization, continues to evolve rapidly and has become a phenomenon affecting many
businesses, sectors, and industries. Tourism is one of these industries (Calli, 2021). At the
macro level, sectors within the industry, and at the micro level, businesses, tourists, and
households (local residents) are increasingly influenced by growing digitalization activities in
tourism. Destinations and businesses frequently use digital platforms as important tools for
promotion. Sezgin and Karagoz (2023) state that social media plays a highly prominent role in
the use of digital channels in promotional activities. Compared to traditional promotional
tools, the widespread use of digital tools—especially social media—has enabled an interactive
communication process between producers and consumers in tourism (Dugan & Aydin, 2018;
Sengel, 2021).

Countries use social media platforms to increase the visibility of their tourism resources
in national and international arenas and establish various units and initiatives for this purpose
(Uniivar & Simsek, 2012). One of the successful projects implemented in Tiirkiye is the “Go
Tiirkiye” project (Corman & Durman, 2025). This project is conducted under the coordination
of the Ministry of Culture and Tourism (Aydin & Akgiin, 2023). The main objective of the
project is to promote Tiirkiye’s tourism potential in international markets. Within this project,
Instagram—particularly in terms of user engagement and content volume—has become an
essential component of marketing and promotion activities. This has made the platform a
powerful promotional tool and has led to the emergence of institutional accounts alongside
individual content creators (Terttunen, 2017).

Instagram posts that enable interaction with visitors are considered to contribute
significantly to destination marketing. Based on this perspective, this study aims to examine
the posts shared on the “Go Sakarya” Instagram account, reveal the tourism potential of
Sakarya as a destination, and determine the role of social media in destination promotion.
Sakarya, with its historical, cultural, natural, and demographic characteristics, is an important
tourism destination. Therefore, analyzing its tourism potential through its digital promotional
content is one of the main objectives of this study.

The role of public authorities in destination promotion is also examined, which
highlights the contribution of this study to the literature. The study provides a visual
promotional perspective that contributes to destination branding at the national level. Official
websites and social media platforms enable access to a large international audience (Aydin &
Akgiin, 2023). In this context, there are numerous studies examining the relationship between
social media and tourism (Aktan, 2018; Dogan et al., 2018; Er6z & Dogdubay, 2012;
Cerrahoglu, 2021; Dugan & Aydin, 2018). However, studies focusing on Instagram at the
level of public institutions or public initiatives and NGOs remain limited.The research
questions of the study are as follows:
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1. What is the overall appearance and structure of the “Go Sakarya” Instagram account?

2. Which tourism attraction elements are emphasized in the posts shared on the “Go
Sakarya” Instagram account?

In this study, content analysis, a qualitative research method, was used to conduct an in-
depth examination of social media content related to tourism (Wilson, 2011). Posts were
categorized into themes and sub-themes, and a systematic coding scheme was developed.
During the coding process, tourism-related elements of Sakarya province were examined, and
a total of 413 posts were analyzed. Based on the literature, main themes were identified, and
sub-themes were derived from the visual data. In total, six main themes and 25 sub-themes
were established.

The main themes are natural attractions, local foods, historical and cultural values,
tourist sites, accessibility, and recreation and leisure activities. The study period was defined
as March 2023—-March 2026, since the “Go Sakarya” Instagram account began sharing posts
in March 2023 and the analysis was conducted up to March 2026. Data were coded using
Microsoft Excel, and each post was assigned to relevant themes and sub-themes based on its
content. Some posts were associated with multiple themes due to their multidimensional
structure. As a result, while 413 posts were analyzed, a total of 580 coding entries were
generated.

The findings were evaluated using descriptive statistics. Within the historical and
cultural values theme, historical destinations accounted for 62%, while traditional architecture
represented 27% of the content. In the accessibility theme, 11 posts were identified. Within
recreation and leisure activities, camping and picnic content accounted for 28%, while hiking
content accounted for 20%. The “Go Sakarya” Instagram account regularly shares up-to-date
content. The findings indicate that the content is predominantly focused on natural attractions.
Within this theme, lakes and plateaus are the most prominent elements, followed by forests,
waterfalls, and coastal areas. This suggests that Sakarya has significant potential for nature-
based tourism. The destination is perceived as a place where green nature and tranquility
coexist, particularly highlighted by its lakes and plateaus.

However, this perception should be diversified through effective destination marketing
strategies. In this context, it can be suggested that Sakarya’s natural attractions, especially
Sapanca Lake, should be further emphasized in promotional activities to increase destination
visibility. The dynamic nature of digital marketing and the limitations of this study provide a
basis for future research. Future studies may focus on analyzing engagement patterns,
including likes and comments of followers of the “Go Sakarya” Instagram account.
Additionally, collecting user opinions through surveys or interviews would provide valuable
primary data. Since this study is limited to the “Go Sakarya” Instagram account, future
research could also examine other provinces included in the Go Tiirkiye project.
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Ozet

Bu c¢aligmanin amaci, termal otel isletme yoneticilerinin calkantili ¢evre kosullarinda
stratejilerini nasil uyarladigini arastirmaktir. Caligmada, Afyonkarahisar'da faaliyet gosteren bes
yildizli otel isletmelerinin {ist diizey yoneticileriyle yapilan yari yapilandirilmig gorlismeler
gerceklestirilmis, veriler tematik analize tabi tutulmustur. Sonuglara gore, ¢evresel tiirbiilansin
ana tiirleri, cesitli miisteri talepleri, rekabet yaratan yogun pazarlama ve fiyatlandirma stratejileri
ve hizla degisen teknolojidir. Ayrica, teknolojik entegrasyona uyum saglama ile ilgili zorluklar
da onemli bir rol oynamaktadir. Stratejik yanitlar arasinda yoneticiler, iirlin ve hizmetleri
farklilastirmaya, rakiplerin stratejilerini izlemeye ve miisterilere, ¢aligsanlara ve igletmeye en iyi
sekilde hizmet eden teknolojiyi benimsemeye vurgu yapmustir. Calisma, turizm ve konaklama
literatiiriine kuramsal ve uygulamali katkilar sunmaktadir.

Abstract

The aim of this study is to investigate how thermal hotel management executives adapt their
strategies in turbulent environmental conditions. In the study, semi-structured interviews were
conducted with senior managers of five-star hotel businesses operating in Afyonkarahisar, and
the data were subjected to thematic analysis. According to the results, the main types of
environmental turbulence are various customer demands, intense marketing and pricing
strategies that create competition, and rapidly changing technology. Additionally, challenges
related to adapting to technological integration also play a significant role. Among the strategic
responses, managers have emphasized differentiating products and services, monitoring
competitors' strategies, and adopting technology that best serves customers, employees, and the
business. The study offers theoretical and practical contributions to the tourism and hospitality
literature.
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Giris

Orgiit ile gevre arasindaki iliski kuramsal tartismalarda en ¢ok arastirilan konulardan
biridir. Orgiit kuramcilari, ¢evreyi yalnizca dissal bir faktor olarak degil, orgiitsel yapinin
temel bir bileseni olarak gormiislerdir. 1950°li yillarda Avusturyali Biyolog Ludwig von
Bertalanffy genel sistem teorisi ile oOrgiitsel ¢evreyi oOrgiitsel sistemlerin pargast oldugu bir
“sliper sistem” olarak tanimlamistir (Katz ve Kahn, 1966). Burns ve Stalker (1961), yapisal
kosul bagimlilik kuraminda orgiitlerin degisen ¢evresel kosullara uyum saglayabilmeleri igin
esnek ve organik yapilar gelistirmeleri gerektigini savunmustur. Pfeffer ve Salancik (1978),
kaynak bagimliligi kuraminda orgiitlerin tek basmna varliklarmi siirdiiremeyeceklerini, bu
nedenle cevreleriyle silirekli kaynak aligverisi iginde bulunmalarinin zorunlu oldugunu
belirtmislerdir. Hannan ve Freeman (1977), popiilasyon ekolojisi kuraminda g¢evrenin hayatta
kalmaya yeterince uygun olan organizasyonlar1 sectigini ve degisime karsi kati ve tepkisiz
kalanlarin elendigini ifade etmislerdir. DiMaggio ve Powell (1983) ise kurumsal kuram
cergevesinde, ayni sektorde faaliyet gosteren Orgiitlerin benzer g¢evresel baskilara maruz
kalmalar1 sonucunda es bi¢imlilik (isomorphism) egilimi gosterdiklerini ileri slirmiistiir. Bu
kuramsal yaklagimlar ¢evreyi yalnizca digsal bir degisken olarak degil, ayn1 zamanda ¢ok
boyutlu ve dinamik bir sistem olarak ele alan ¢aligmalara yonelimi artirmistir.

Giiniimiizde ¢evresel kosullarin daha belirsiz, degisken ve karmasik bir hale gelmesi,
orgiitlerin ¢evreyle kurdugu etkilesimin yalnizca uyum temelli degil, ayn1 zamanda proaktif ve
esnek stratejiler gelistirmeye yonelik dinamik bir siire¢ haline doniismesine neden olmaktadir
(Carmeli ve Markman, 2011; Wijesinghe, Hértel ve Samaratunge 2021). VUCA (volatility,
uncertainty, complexity, ambiguity) caginda orgiitler degiskenlik, belirsizlik, karmagiklik ve
muglaklik ile karst karsiya kalmaktadir. Literatiirde bu dinamik ve 6ngoriilemez kosullar,
cevresel tiirbiilans kavramu ile agiklanmaktadir (Amoah vd., 2021). Cevresel tiirbiilans orgiitler
icin hem tehdit hem de firsatlar barindiran, belirsiz ve 6ngorillemez degisimlerin yarattig1 bir
durumdur (Chatterjee vd., 2023). Nitekim Chen ve Tian (2022), orgiitlerin bu tiirbiilans
karsisinda “doniismemenin oliimii beklemek, doniismenin ise 6liimii aramak” ikilemiyle karsi
karsiya kaldiklarini ifade etmektedir.

Makro oOlgekte pandemiler, finansal krizler ve jeopolitik ¢atismalar; mikro olcekte ise
paylasim ekonomisinin (Airbnb, Uber) yiikselisi ya da yapay zekd (ChatGPT vb.) gibi
teknolojik evrimler, oOrgiitlerin faaliyet gosterdigi ortami radikal bigimde doniistiirmektedir
(Condon vd., 2022). Tum orgiitler gibi otel isletmeleri de dis gevreleriyle etkilesimde
bulunmalari, onlara yanit vermeleri ve kagmilmaz olarak etkilenmeleri bakimindan agik
sistemler olarak islev goriirler (Coulter, 2002; Jogaratnam ve Wong, 2009 ). Otel isletmeleri de
diger isletmeler gibi, temel is bilgilerinin biiylik bir kismin1 orgiitiin disindaki ¢evreden elde
etmekte ve iirlin yasam dongiilerini kisaltan teknolojik yenilikler ve hizla ¢esitlenen miisteri
taleplerinin etkisiyle karmasik bir ¢evrede faaliyet gostermektedirler (Shepherd ve Ahmed,
2000; Lee, Vargo ve Seville, 2013). Bu ¢evrede degisimler karsisinda bazi yoneticiler gegmis
rutinlere giivenerek atalet sergilerken, bazilar1 ise c¢evresel sinyalleri proaktif sekilde
yorumlayarak rekabet avantaji elde etmeye ¢aligmaktadir (Proksch vd., 2021). Hizmetin soyut
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yapisi, miisteri beklentilerindeki heterojenlik ve talep dalgalanmalari, otel isletmelerini
ongoriilemeyen pazar kosullarina kars1 kirilgan hale getirmektedir. Bu durum, yonetsel siire¢ler
ve gelecege yonelik stratejik kararlarin belirleyicisi olan gevresel tiirbiilansin otel yoneticileri
tarafindan nasil algilandigi ve yonetildigi sorusunu Onemli bir arastirma alani haline
doniistiirmektedir.

Otelcilik sektoriinde c¢evresel tlrbiilans algilarina odaklanan caligmalar, yoneticilerin
belirsizlik ve tiirbiilans algilarinin ¢evre taramasi, stratejik uyum ve kriz yonetimi lizerinde
belirleyici oldugunu gostermektedir (Jogaratnam ve Wong, 2009; Olale, 2017; Chelimo, 2018;
Senbeto ve Hon, 2020; Nikitenko, 2025). Buna karsilik baz1 arastirmalar ¢evresel tiirbiilansi
daha c¢ok stratejik tepkiler ve orgiitsel sonuclar baglaminda ele almis; inovasyon, performans,
rekabet stratejileri ve birlikte rekabet gibi boyutlar1 incelemistir (Awang vd., 2008; Chu, 2015;
Abbas ve Hassan, 2017; Lei ve Chen, 2024). Literatiirde, ¢evresel tiirbiilansin yonetsel ve
stratejik boyutlarimi agiklamaya yonelik caligsmalar olsa da yoneticilerin bu olguyu nasil
anlamlandirdiklarina dair derinlemesine bilgiler sinirlidir. Bu dogrultuda otel yoneticilerinin
pazar, rakip ve teknoloji tiirbiilansin1 nasil deneyimlediklerini ve bu kosullar altinda hangi
stratejik tepkileri gelistirdiklerini ortaya koymak dnemlidir.

Turizm arz ve talebinin dogasi geregi tiirii farketmeksizin tiim isletme gruplarinin
degisken c¢evre kosullarinda faaliyet gosterdigi bir sektordiir. Bu durum konaklama
isletmelerinin en yaygin isletme tiirii olan otel isletmeleri 6zellikle termal otel isletmeleri icin
gecerlidir. Ciinkii termal turizmin saglik odakli yapisi, COVID-19 salgininda goriildiigi tizere
bu isletmeleri diger konaklama tiirlerine kiyasla cevresel tiirbiilansa karsi daha kirilgan
kilmaktadir (Gossling, Scott ve Hall, 2020; Senbeto ve Hon 2020). Bu baglamda termal otel
yoneticileri; degisen saglik mevzuati, doniisen misafir beklentileri ve hizla evrilen teknolojik
altyap1 gibi birden fazla tiirbiilans kaynagiyla es zamanl olarak miicadele etmek durumunda
kalmaktadir. Buna karsin termal otel baglaminda g¢evresel tiirbiilans algis1 ve stratejik tepkileri
biitlinlesik bicimde ele alan c¢alismalar olduk¢a simirhidir. Bu dogrultuda c¢alisma,
Afyonkarahisar’daki bes yildizli termal otel yoOneticilerinin pazar, rakip ve teknoloji
tirblilansin1  nasil deneyimlediklerini ve bu kosullar altinda hangi stratejik tepkiler
gelistirdiklerini  ortaya  koymayr  amagclamaktadir.  Arastirmanin ~ Afyonkarahisar'a
odaklanmasinin temel gerekgesi Kiiltiir ve Turizm Bakanligi verilerine gore Afyonkarahisar,
Tiirkiye'de en fazla termal otel kapasitesine sahip il olup 5 yildizli termal resort isletmelerinin
biiyiik boliimiine sahip olmasidir (T.C. Kiiltiir ve Turizm Bakanligi, 2023). Diger yandan bu
yazin boslugundan hareketle calisma 1ki temel soruya yanit aramaktadir: (1)
Afyonkarahisar'daki 5 yildizli termal otel yoneticileri ¢evresel tiirblilans1 pazar, rakip ve
teknoloji boyutlarinda nasil algilamaktadir? (2) Bu yoneticiler ¢evresel tlirbiilansa karsi ne tiir
stratejik tepkiler gelistirmektedir?

1. Kavramsal Cerceve ve Literatiir Taramasi

Orgiitiin smnirlarmin dtesinde yer alan ve oOrgiitiin isleyisini etkileyen tiim faktdrlerin
biitiinii (Lynch, 2012; Daft, 2021) olarak ifade edilen ¢evre, orgiitlerin tizerinde degisiklik
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yapma ihtimalinin gii¢ oldugu ve dinamigi yiliksek bir etkilesim alanidir (Papatya, 2015).
Yapisal kosul bagimlilik kurami, orgiit yapilarinin ¢evresel kosullara gore bigimlendigini;
istikrarli ¢evrelerde mekanik, degisken cevrelerde ise organik yapilarin daha uygun oldugunu
ileri siirmiistiir (Burns ve Stalker, 1961). Perrow (1961), ¢evresel karmasikligin oOrgiitsel
hedefler ve siiregler lizerindeki etkisini vurgulamis; Woodward (1965) ve Thompson (1967),
cevresel faktorlerin orgiit yapisi ve performansi iizerindeki belirleyici roliinii ortaya koymustur.
Lawrence ve Lorsch (1967) ise g¢evresel farkliliklarin orgiitlerde hem farklilasma hem de
biitiinlesmeyi zorunlu kildigini belirtmistir. Mintzberg, Ahlstrand ve Lampel (2005) ise gevreyi,
“Kapiya vuran kizgin bir miisteri degil, ancak kotii niyetli; beklenmeyen bir dizi teknolojik
yenilik degil, ancak dinamik; kalp naklinin incelikleri kadar degil, ancak karmasik bir olgudur.”
(Mintzberg, Ahlstrand ve Lampel, 2005: 286-287) seklinde tanimlayarak, orgiitlerin ¢evreyle
stirekli etkilesim i¢inde bulundugunu vurgulamiglardir.

Orgiitsel ¢evreyi anlamaya yonelik ilk sistematik siniflandirma Emery ve Trist (1965)
tarafindan yapilmis ve cevreler “sakin ve rastgele”, “sakin ve kiimelenmis”, “bozulmus tepkili”
ve “tiirbiilansl” olmak iizere dort kategoriye ayrilmistir. Cevrenin farkli diizeylerdeki istikrar
ve degisim kosullarini betimleyen bu yaklagimda, en belirsiz ve ongoriilemez kosullari ifade
eden boyut “tiirbiilansli ¢cevre”dir. Teknik ve cografi bir terim olan tiirbiilans, ¢evrenin hiz ve
yon bakimindan beklenenin disinda olan gelisimin, ortaya c¢ikis ve yayilim hizinin
diizensizligini ifade etmektedir (A¢ikgoz, 2015). Tiirbiilanslh alan, neden ve sonug kurallarinin
belirsiz oldugu ve dolayisiyla orgiitsel karar alma i¢in yiiksek diizeyde belirsizlik yarattigi en
karmasik ve dinamik ortam olarak tanimlanmistir (Reed, 2025). Melton (2017)’a gore tiirbiilans
cevrede yasanan hizli degisimlerin, alt ¢evre boyutlarinda yarattigi devingenlik durumudur.
Cevresel tiirbiilans, orgiitsel ¢evrede meydana gelen belirsizliklerin ve istisnai durumlarin
diizeyini ifade etmektedir (Tsai ve Yang, 2014).

Cevresel tiirbiilans kavrami, literatiirde dinamizm, karmasiklik, Ongdrilebilirlik ve
stratejik uyum gibi farkli boyutlar {izerinden ele alinmistir (Sekil 1). Dinamizm, ¢evredeki
degisimlerin siklig1 ve yogunlugunu ifade eder; bu boyut 6zellikle 6rgiitlerin uyum kapasitesi
tizerinde belirleyicidir (Burns ve Stalker, 1961; Duncan, 1972; Ansoff, 1984; Kipley vd., 2012).
Karmagiklik, ¢evredeki unsurlarin sayisi ile bunlar arasindaki iliskilerin ¢esitliligini yansitir;
cevre ne kadar karmagik ise, Orgiitlerin bilgi toplama ve yorumlama siirecleri de o kadar
zorlagir (Lawrence ve Lorsch, 1967; Terreberry, 1968; Volberda ve Van Bruggen, 1997).
Ongoriilebilirlik, cevredeki degisimlerin tahmin edilebilirligi ve bilginin erisilebilirligiyle
ilgilidir; diisiik ongoriilebilirlik diizeyi, orgiitlerin stratejik karar alma siireclerinde belirsizligi
artirmaktadir (Bennett ve Lemoine, 2014; Reed, 2025). Stratejik uyum ise orgiitlerin tiirbiilansh
kosullarda hizli karar alma ve dikkatli planlama kapasitesini dengeleme becerisini ifade
etmektedir (Reed, 2025).
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Cevresel Tiirbiilans

Dinamizin Karmasikhik Ongaoriilebilirlik Stratejik Uyuin
Degisiminin Yogunlugu Unsurlarm Sayisi Bilginin Erisebilirligi Hizh Karar Alina
Degisiminin Sikhgi Unsurlar Aras: fliski Degisimin Ongériilebilirligi Dikkhtli Planlama

(Burns ve Stalker, 1961; (Lawrence ve Lorsch, 1967 (Lawrence ve Lorsch. 1967: (Glazer ve Weiss 1993:
Duncan, 1972; Aldrich. Thompson. 1967, Mintzberg. Terreberry, 1968; Duncan, Calantone vd., 2003;
1979: Ansoff. 1984 2005; Dess ve Beard 1984 1972: Ansoff. 1984; Volberda Reed, 2025)
Volberda ve Van Bruggen ~ Volberda ve Van Bruggen. ve Van Bruggen, 1997: Kipley
1997: Kipley vd.. 2012) 1997; Kipley vd.. 2012; vd., 2012; Bennett ve Lemoine,
Bennett ve Lemoine, 2014; 2014: Reed. 2025)
Reed, 2025)

Sekil 1. Cevresel Tiirbiilans Boyutlarma Iliskin Literatiir
Kaynak: Volberda ve Van Bruggen (1997)’in gevresel tiirbiilans boyutlari temel alinarak
yazarlar tarafindan genisletilmistir.

Cevresel tiirbiilans, orgiitlerin faaliyet gosterdigi ¢cevrede meydana gelen dngdriilemeyen
cesitli olaylar1 ifade eder (Boyne ve Meier, 2009). Tiirbiilans durumu, artan diizeyde belirsizlik,
dinamizm ve karmasikligin oldugu bir ¢evre durumudur. Cevredeki tiirbiilans, bir kurulusun
kars1 karstya oldugu belirsizlik derecesiyle yakindan iligkilidir; Cevre ne kadar tiirbiilansliysa,
eylemlerin sonucunu tahmin etmek o kadar zor ve belirsizlik de o kadar biiyiik olur (St-Pierre,
Julien ve Fadil, 2023). Cervantes’in “Onceden uyarilan onceden silahlanmis olur” sozi,
cevrede meydana gelen degisiklikleri baskalarindan once fark etmek, yani duyarlilik halinin bir
baska ifadesidir. Cevrede ongoriilemeyen faktorlerin hacmi artik¢a ¢evresel tiirbiilans durumu
ortaya ¢ikar (Ilmola ve Rovenskaya, 2016). Cevresel tiirbiilansi; pazar tiirbiilansi, teknolojik
tirblilans ve rekabet yogunlugu olmak iizere ii¢ temel boyutla ele alan Jaworski ve Kohli
(1993), bu boyutlarin, orgiitlerin dis ¢evredeki degisimlere verdikleri tepkileri belirledigini
vurgulamaktadir.

Pazar tiirbiilansi, miisteri tercihlerindeki degisim oranmi ifade eder (Jaworski ve Kohli,
1993). Piyasalarin artan karmagsikligr ile firmalarin bu karmasikligi yonetme kapasitesi
arasindaki makas genisledikge, miisterilere yeni deger sunma zorunlulugu gii¢lenir (St-Pierre
vd., 2023). Hizmet sektoriinde mevcut miisterilerin taleplerindeki ani ve Ongoriilemeyen
degisimler ve farklilasan beklentilere zamaninda yanit verilemediginde ciddi performans
riskleri dogurur. Yapilan aragtirmalar, otellerin tiirbililans karsisinda planlama ve stratejik
yonetimi (Oparanma, Hamilton ve Jaja, 2009), iiriin gelistirme ve pazarlama faaliyetlerini
(Chelimo, 2018), girisimci yonetim tarzini (Jogaratnam, 2002) on plana ¢ikardiklarim
gostermektedir. Bu bulgular, pazar tiirbiilansinin yonetici algilarin1 ve orgiitsel tepkileri
dogrudan etkiledigini ortaya koymaktadir.

Rakip tiirbiilansi, sektdrdeki rekabet kosullarinin bozulma derecesini ve rakiplerin
kaynaklarini, davranislarint ve farklilasma yeteneklerini ifade eder. Promosyon ve fiyat
rekabeti ve yeni rakiplerin pazara girisi gibi unsurlar rakip tiirbiilansint olusturan basglica
faktorlerdir (Rego vd., 2021; Wang vd., 2022). Yapilan aragtirmalar, otellerin rakip tiirbiilansi
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karsisinda planlama ve stratejik yonetimi (Oparanma vd., 2009), iiriin gelistirme ve agresif
pazarlama uygulamalarini (Chelimo, 2018), maliyet liderligi ve farklilasma stratejilerini (Chu,
2015) ya da yeniden yapilanma ve dijitallesmeye dayali stratejileri (Olale, 2017) 6n plana
cikardiklarimi gostermektedir. Ayrica, girisimei yonetim tarzi benimseyen yoneticilerin rakip
fiyatlari, yeni iirlinler ve miisteri tercihlerini daha kapsamli bi¢imde izledikleri ortaya
konmustur (Jogaratnam, 2002; Jogaratnam ve Wong, 2009). Bu bulgular, rakip tiirbiilansin
yonetici algilar1 ve stratejik tepkiler iizerinde belirleyici bir c¢evresel faktér oldugunu
gostermektedir.

Teknolojik degisimlerin istikrarsizligt ve mevcut teknolojilerin hizla eskimesi ile
karakterize edilen teknolojik tiirbiilans, igletmelerin mevcut yetkinliklerini zorlayan, siirekli
yatirim ve adaptasyon gerektiren bir dig ¢evre faktoridiir (Jaworski ve Kohli, 1993; Zhou ve Li,
2010). Konaklama sektoriinde dijitallesme, mobil uygulamalar ve operasyonel yazilimlar
hizmet sunumunu dogrudan etkilemekte ve isletmelerin rekabetci varliklarini siirdiirmelerinde
belirleyici rol oynamaktadir. Nitekim yapilan aragtirmalar teknolojik tiirbiilansin isletmelerin
maliyet liderligi ve farklilasma stratejilerini daha yogun benimsemelerine (Chu, 2015), hizmet
inovasyonu performansini artirmasina (Lei ve Chen, 2024) ve rekabet avantajini dijitallesme ile
pazarlama uygulamalar1 iizerinden siirdiirmelerine (Olale, 2017) imkan sagladigini
gostermektedir. Ayrica teknolojik tiirbiilansin, miisteri iliskileri yOnetimi, inovasyon Ve
performans arasindaki bagi giiglendirdigi (Abbas ve Hassan, 2017) ve kriz kosullarinda adaptif
fiyatlandirma, hizmet cesitlendirmesi ve alternatif satis kanallarin1 zorunlu kildig1 ortaya
konmustur (Nikitenko, 2025). Bu bulgular, teknolojik tiirbiilansin yonetici algilar1 ve stratejik
tepkiler ilizerinde belirleyici bir ¢evresel faktor oldugunu gostermektedir.

Her {i¢ tiirbiilans tiirii birbirinden bagimsiz olsa da aralarinda karsilikli etkilesim soz
konusudur. Bu etkilesim, cevresel tiirbiilansin biitiinciil yapisint olusturarak orgiitlerin dis
cevreye yonelik algisin1 ve stratejik tepkilerini sekillendirmektedir (Rego vd., 2021). Bununla
birlikte, tiirbiilansa en uygun yanitin mevcut orgiitsel yapilari korumak m1 yoksa doniistiirmek
mi oldugu konusunda literatiirde ¢cok daha az fikir birligine varilmistir. Bu belirsizlik, otel
yoneticilerinin ¢evresel degisimlere verdikleri stratejik yanitlari incelemeyi daha da 6nemli
kilmaktadir.

2. Yontem

2.1. Veri Toplama

Calismada otel yoneticilerinin cevresel tiirbiilans algilar1 ve bu durum karsisindaki
stratejik tepkilerinin derinlemesine incelenebilmesi amaciyla nitel arastirma yontemi
benimsenmis ve yar1 yapilandirilmis goriisme teknigi kullanilmistir. Bu teknigin tercih
edilmesinde, katilimcilarin deneyimlerini kendi ifadeleriyle aktarmalarina olanak tanimasi,
arastirmaciya anlami derinlemesine sorgulama ve gerektiginde sorulari agikliga kavusturma
imkan1 saglamasi gibi avantajlar etkili olmustur (Arikan, 2017). Ayrica rekabetgi bir sektorde
tist diizey yoOneticilerin rakip isletme temsilcilerinin bulundugu grup ortaminda stratejik bilgi
paylasimindan kaginabilecegi goz Oniine alindiginda, yari yapilandirilmis bireysel goriisme
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teknigi bu arastirma icin daha uygun goriilmiistiir. Arastirmanin evrenini, Afyonkarahisar’da
faaliyet gosteren bes yildizli termal otel isletmelerinin genel miidiirleri olusturmaktadir.
Bununla birlikte, cevresel tiirbiilans algis1 ve stratejik karar alma gibi st diizey yetkinlik
gerektiren siireclerin arastirildigt bu c¢alismada, strateji belirleme yetkisine sahip genel
miidiirlerin tercih edilmesinin nedeni (Patton, 2002), orgiitiin yoniinii belirleyen ve tiim orgiit
paydaslarim1 etkileyen politikalar olusturan ve Orgiitiin uzun vadeli stratejik kararlarinin
alindig1, varligini siirdiirme, biiylime ve biitiinsel etkinlik, verimlilik sorunlarinin ¢éziimlendigi
ve Orgiitiin tiim paydaslar ile siirekli iletisimin kuruldugu bir yonetim kademesini temsil
etmesidir (Bateman ve Snell 1999; Daft 2003). Afyonkarahisar’da toplam sekiz adet bes
yildizli termal otel bulunmakta olup, arastirmada bu isletmelerin tamamia ulagilmistir.
Dolayisiyla c¢alismada tam sayim yontemi uygulanmig ve ayrica Ornekleme yoluna
gidilmemistir. Sekiz katilimcidan olusan orneklem biiyilikliigii ise nitel arastirmalarda veri
doygunlugunun tipik olarak 6 ile 12 goriisme arasinda saglandigini gosteren bulgularla
ortiismektedir (Guest, Bunce ve Johnson, 2006).

Gorlisme formunun gelistirilmesinde ilgili literatiir incelenmis Jaworski ve Kohli (1993)
ile Wilden ve Gudergan (2015) tarafindan gelistirilen Cevresel Tiirbiilans Olcegi temel
alimmustir. Bu 6l¢ek; pazar tiirbililansi (miisteri bilesim ve tercih degisimleri), rakip tiirbiilansi
(rekabet yogunlugu ve rakip sayisi) ve teknolojik tiirbiilans (teknolojik yeniliklerin hizi ve
yayginligi) olmak iizere ii¢ temel boyuttan olusmaktadir. Bu boyutlar ¢ergevesinde kavramsal
temalar1 temsil edecek bicimde agik uglu goriisme sorulart gelistirilmistir. Sorularin kapsam
gecerliligini saglamak amaciyla turizm yonetimi alaninda uzman {i¢ akademisyenden goriis
alimmigtir. Uzmanlara sorularin arastirma amaciyla ortiislip Ortiismedigi, ifadelerin agikligi ve
kavramsal kapsayiciligi degerlendirilmek tlizere goriisme formu yazili olarak iletilmistir. Uzman
gorlisleri dogrultusunda bazi sorularin ifadesi sadelestirilmis kavramsal 6rtiisme nedeniyle bir
soru ¢ikarilmistir. Bu diizenlemeler sonucunda arastirma sorulari son halini almigtir:

S1. Faaliyet gosterdiginiz sektordeki tiiketicilerin talep/ihtiyaglar1 hizla degisiyor mu? Bu
talep/ihtiyaglar1 anlayabilme noktasinda neler yapiyorsunuz? Zorluklarla karsilasiyor musunuz?
Karsilasiyorsaniz nelerdir?

S2. Faaliyet gosterdiginiz sektordeki rakiplerin stratejileri hizla degisiyor mu? Bu
stratejileri anlamak icin neler yapiyorsunuz? Bunu tespit etmede zorluklarla karsilasiyor
musunuz? Karsilasiyorsaniz nelerdir?

S3. Faaliyet gosterdiginiz sektordeki teknoloji hizla degismekte midir? Bu degisime ayak
uydurmada zorlaniyor musunuz? Zorlaniyorsaniz bu zorluklar nelerdir?

Gortismeler 6ncesinde bilgilendirilmis onam alinmis; katilimei izniyle ses kaydi yapilmis
ve eszamanli alan notlar1 tutulmustur. Gortismeler yaklasik 20—-60 dakika stirmiistiir. Bulgularin

raporlanmasinda katilimeilar K1-K8 kodlartyla anonimlestirilmistir.
2.2. Veri Analizi

Arastirmada tematik analiz yontemi benimsenmistir (Braun ve Clarke, 2006). Braun ve
Clarke'ln (2006) alti asamali siirecine uygun olarak gerceklestirilen analizde, ana temalar
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mevcut literatiirden tiimdengelimsel bi¢cimde belirlenmis (Jaworski ve Kohli, 1993), alt temalar
ve kodlar ise goriisme verisinden tliimevarimsal olarak tiiretilmistir. Analiz iki agsamada
gerceklestirilmistir: ilk asamada goriismeler yaziya aktarilmig ve ana temalar cergevesinde
siniflandirilmis; ikinci asamada katilimci ifadelerindeki tekrar eden anlamlara dayali olarak
kodlar tiiretilmis, benzer kodlar gruplanarak alt temalar olusturulmustur. Analiz boyunca kodlar
ve temalar siirekli karsilagtirilmis, ¢eliskili ifadeler dikkate alinmis ve tematik yap1 nihai haline
bu siire¢ sonunda getirilmistir (Braun ve Clarke, 2006). Calismanin analitik giivenilirligini
artirmak amaciyla kodlama stireci arastirmacilar tarafindan bagimsiz bigimde gergeklestirilmis;
goriis ayriliklarinin bulundugu noktalarda arastirmacilar tartisma yoluyla uzlasiya varmis; bu
stire¢ analitik derinligi artirmistir.

3. Bulgu ve Degerlendirilme

Yari yapilandirilmis goriismeler ile yoneticilerin ¢evresel tiirbiilanst nasil algiladiklarini
ve bu algi dogrultusunda gelistirdikleri stratejik tepkileri kendi deneyimleri iizerinden
aktarmalarina imkan taminmustir. Calismada Once c¢evresel tiirblilans kavrami agiklanmis,
ardindan yoneticilerle yapilan goriismeler araciligiyla bu kavramsal gercevenin pratikte nasil
anlam kazandig1 ortaya konmustur. Her tema, yoneticilerin deneyimlerini yansitan alt temalar,
stratejik tepkiler ve dogrudan katilime ifadeleriyle desteklenerek agiklanmistir.

Tablo 1. Gériismelere iliskin Temel Bilgiler

Katimeiya Atanan

Kod Goriisme Tarihi Goriisme Siiresi Goriisme Tipi
Katilimer 1 18/04/2025 58 dakika 21 saniye Yiiz yiize
Katilime1 2 18/04/2025 29 dakika 26 saniye Yiiz yiize
Katilimei 3 21/04/2025 32 dakika 08 saniye Yiiz yiize
Katilimc1 4 05/05/2025 45 dakika 02 saniye Yiiz yiize
Katilimer 5 11/05/2025 21 dakika 10 saniye Yiiz yiize
Katilime1 6 11/05/2025 22 dakika 00 saniye Yiiz yiize
Katilime1 7 17/05/2025 37 dakika 47 saniye Yiiz ylize
Katilime1 8 23/05/2025 42 dakika 50 saniye Yiiz yiize

Tablo 1’de Afyonkarahisar bolgesinde faaliyet gosteren 5 yildizli otel isletmelerinin
genel miudiirleri ile gerceklestirilen goriismeye iliskin temel bilgiler yer almaktadir. Kisisel ve
kurumsal bilgilerin gizli tutulmas1 amaciyla otel yoneticilerini tanimlamak i¢in kod numarasi
kullamilmigtir. Goriismeler yiiz yiize gergeklestirilmis yoneticiler ile gergeklestirilen
goriismelerin tarihleri ve gorligme siireleri tabloda yansitilmigtir.

Tablo 2 arastirmaya dahil edilen otel isletmeleri ve yoneticilerinin demografik
ozelliklerini 6zetlemektedir. Bulgular, K3 ve K6 oteller disinda otellerin uzun stiredir faaliyet
gosteren koklii isletmeler oldugunu, yeni agilan otellerin ise gevresel tiirbiilans algisina farkli
bir boyut kazandirdigini gostermektedir. Yonetim politikalarinin biiyiik 6l¢iide yilda bir veya
alt1 ayda bir revize edildigi, baz1 otellerde ise ihtiyaglara gore esnek bir yaklagim benimsendigi
goriilmektedir. Yoneticilerin yas araliklarinin genis (34-59) ve sektor tecriibelerinin yiiksek
olmasi, farkli deneyim diizeylerinden gelen degerlendirmelerin ¢esitliligini artirmaktadir.
Egitim diizeylerindeki farkliliklar (lise, Onlisans, lisans, lisansiistii) da bakis acilarina g¢esitlilik
katmaktadir. Analiz siirecinde veriler, pazar tiirbiilansi, rakip tiirbiilans1 ve teknolojik
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tiirbiilans olmak tizere {i¢ ana tema altinda gruplandirilarak analiz edilmistir. Her bir tema, otel
yoneticilerinin ¢evresel degisimlere yonelik algilarini, bu degisimlerle karsilagtiklart sorunlar
ve gelistirdikleri stratejik tepkileri derinlemesine ortaya koymayi amaglamaktadir.

Tablo 2. isletmelerin ve Katilimcilarin Ozelliklerine Iliskin Bilgiler

Otel isletmesinin Otel Yoneticisinin
. .. ool .. Mevcut Isletmede
Faaliyet Yofl?tlm Cinsiyet Egitim Yasi sek..tor . Pozisyon icra Ettigi
Yih Politikasi Durumu Tecriibesi M
Tecriibesi Yil
K1l 12 Yilda 1 Erkek Lisans 59 16 6 10
K2 32 Yilda 1 Erkek Lise 50 29 10 29
K3 2 6 ayda 1 Erkek  Lisansiisti 38 12 9 2
K4 32 Yilda 1 Erkek Lisans 40 16 8 8
K5 24 6 ayda 1 Erkek Lisans 51 35 15 15
K6 3 Yilda 1 Erkek Lisans 34 16 3 3
Sektoriin
K7 19 Ihtiyaglarma  Erkek Onlisans 54 25 14 19
Gore
Sektoriin
K8 8 Ihtiyaglarma  Erkek Lisans 41 18 8 8
Gore

Tema 1. Pazar Tiirbiilanst

Otel isletmeleri miisteri taleplerinin siirekli degistigi dinamik bir pazar yapisina sahiptir.
Bu degisim, otel yoneticileri igin tliketici beklentilerinin ydnetilmesini zorlastiran ve pazar
tirblilans1 yaratan Onemli bir faktordiir. Bu baglamda, “Faaliyet gosterdiginiz sektordeki
tilketicilerin talep/ihtiyaglar1 hizla degisiyor mu? Bu talep/ihtiyaglar1 anlayabilme noktasinda
neler yapiyorsunuz? Zorluklarla karsilasiyor musunuz? Karsilagiyorsaniz nelerdir?” sorusu
cergevesinde elde edilen bulgular, otel yoneticilerinin tiiketici taleplerine yonelik algilarini ve
bu durumla basa ¢ikma stratejilerini ortaya koymaktadir.

Tablo 3. Pazar Tiirbiilansina Iliskin Alt Temalar ve Stratejik Tepkiler

Alt Tema/Kod Stratejik Tepki Katihmcilar

Net konsept iletisimi; hizmette esneklik (6rn.

Konsept Karmasasi . . . K1, K2
igecek licretsiz)

Cesitlenen ve Ongdriilemeyen Kisisellestirilmis hizmet; anlik uyarlamalar K2, K4, K5, K6,

Talepler K8

Fiyat Hassasiyeti - Deger Algisi Deger 1let1$1m£; katr.nanh f.iyatlama; maliyet- K2, K3, K6
onceliklendirme

Geri Bildirim Temelli Uyarlama Sistematik geri blldl?lm analizi; hizli hizmet K1, K3, K7

revizyonu

Tablo 3’te Ozetlenen bulgular, pazar tlrblilansinin hizmet isletmeleri i¢in yarattigi
belirsizligi agikca gostermektedir. Konsept karmasasi ve miisteri heterojenligi, ongoriilemeyen
talepler karsisinda yoneticilerin anlik uyarlamalar yapmalari, c¢evresel degisimlere yanit
verirken esnek uyum stratejisinin benimsendigini gostermektedir. Geri bildirim uyarlamalar1 ve
deneyime dayali ongoriiler ise, tiirbiilans ortaminda ydneticilerin yalnizca mevcut yapilari
korumakla yetinmedigini, ayn1 zamanda sezgisel bilgi ve miisteri verisini kullanarak doniisiime
yoneldiklerini ortaya koymaktadir. Dolayisiyla bulgular, pazar tiirbiilansinin orgiitleri duragan
yapilart korumak yerine, donlisim ve esneklik arasinda denge kurmaya zorladigim
gostermektedir.
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Bu durum katilimci ifadelerinde de agikca goriilmektedir. Bir yoOnetici miisteri
beklentilerindeki kavramsal karmasay1 su sozlerle dile getirmistir;

“...Misafirlerimiz ¢ogu zaman ‘yarum pansiyon’ konseptimizin farkinda olmuyor,
ozellikle Ege ve Giiney bolgelerindeki her sey dahil otellerle bizi karsilastiriyorlar. Bu durum
ticretsiz hizmet taleplerinin artmasina yol agiyor, biz de talepleri dengelemek icin aksiyonlar
alyyoruz” (K1)

Bir baska yonetici ise miisteri degisen beklentilerin yarattigi baskiyr su sekilde ifade
etmistir;

“Evet tabi zorluklar yasaniyor, biz su an tam pansiyon class ¢alistyoruz. Bunun sebebi
misafirlerin isteklerine ihtivaglarina yonelik bir degisiklik. Onceden secenekler azd, simdi ise
miisteri daha talepkdar ve memnun etmek ¢ok daha gii¢.” (K3).

Misteri beklentilerindeki siirekli degisimin otel yoneticileri i¢in 6nemli bir zorluk
kaynag1 oldugunu gostermektedir. Nitekim bir yonetici bu durumu su sézlerle dile getirmistir;

“Tabiki zorluklarla karsilasiyoruz. Ozellikle pet anlamda misafirlerin istekleri cok
oluyor. Misafirler hep degisiklik yenilik ister. Bu durumla biz hep karsi karsiyayiz emek yogun
bir sektordeyiz memnun etmek zor...” (K2).

Tema 2. Rakip Tiirbiilanst

Otel yoneticileri rekabetci fiyatlandirma, tanitim stratejileri ve miisteri deneyimine
yonelik gelistirmeler yaparak konumlarin1 korumaya calismaktadir. Bu ¢ergevede, yoneticilere
“Faaliyet gosterdiginiz sektordeki rakiplerin stratejileri hizla degisiyor mu? Bu stratejileri
anlamak i¢in neler yapiyorsunuz? Bunu tespit etmede zorluklarla karsilagiyor musunuz?
Karsilasiyorsaniz nelerdir?” sorular1 yoneltilmis ve rakip tiirbiilansina karsi gelistirdikleri
stratejiler analiz edilmistir.

Tablo 4. Rakip Tiirbiilansina iliskin Alt Temalar ve Stratejik Tepkiler

Alt Tema/Kod Stratejik Tepki Katihmcilar
Dijital platformlar (ReviewPro, OTA, sosyal medya)
. _ . P : K1, K2, K3, K4,
Dijital Rakip Takibi tizerinden rakiplerin siirekli izlenmesi; fiyat ve kampanya K6 K7
uyarlamalari '
Sosyal Medya ve Misafir yorumlarinin ve sosyal medya igeriklerinin
. A A . . . K3, K6, K7
Yorum Analizi analizi; sikayetleri lehine ¢evirme; hizmette revizyon
Rakiplerle Iletisim ve Rakip otellerle dogrudan iletisim ve bilgi akisi; sektorel
o ey - . DS K5, K7, K8
Bilgi Paylagimi iligkilerle giincel gelismeleri 6grenme
Homojenlesen Benzer uygulamalar, diisiik farklilik; rakiplerin birbirini
. . . K8
Stratejiler taklit etmesi

Tablo 4’te termal otel yoneticilerinin rekabet ortamini yogun bir tiirbiilans kaynagi olarak
algiladiklarini ortaya koymaktadir. Ozellikle fiyat politikalari, kampanya uygulamalari, sosyal
medya iizerinden goriiniirliik ve rakiplerle kurulan iliskiler, rakip tiirbiilansinin en belirgin
unsurlarini olusturmaktadir. Bu durum, rakiplerin fiyat ve kampanya politikalarindaki hizl
degisimlerle dogrudan baglantilidir. Bir yonetici bu siireci su sozlerle dile getirmistir:

“Devamli olarak takip ettigimiz bir ReviewPro programimiz var. Orada aslinda rakip
oteller arasinda siralama olarak neredeyiz aylik periyotlarda takip ediyoruz. Ozellikle fiyat
politikasinda kurumsal ¢evrede biz onciil durumdayiz. Bunlar: tespit etmekte zorluklarla
karsilasmiyoruz.” (K1).
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Bu bulgular, rakip tiirblilansinin orgiitleri siirekli izleme ve hizli uyum gelistirmeye
zorladigin1 gostermektedir.

“Giintimiizde online seyahat acentalari iizerinden yaywnlanan kampanyalar: ya da
misafirlerin sosyal medya iizerinden yaptiklari yorumlar: takip etmek zor degildir. Ancak
degisen kampanyalart ve fiyatlar: anlik olarak anlamakta ve takip etmekte zaman zaman zorluk
yasiyoruz. Bunun yani sira seffaf olmayan stratejiler de olabiliyor; bunlar: fark edebilmek icin
ise sektor tecriibesi biiyiik nem tasimaktadr” (K6).

Bununla birlikte, tiirbiilansin her zaman yogun hissedilmedigi de goriilmektedir. Ozellikle
baz1 yoneticiler, rakip otellerin benzer stratejiler uygulamasinin rekabeti ongoriilebilir hale
getirdigini ifade etmislerdir:

“Sektordeki iletisim aglarim ile sektordeki dost rakiplerimizle sik stk goriisiip
faaliyetlerimiz konusunda birbirimize destek saglariz. Oteller genellikle benzer stratejilerle
hareket ederler. Kiigiik farkliliklar disinda bir¢ok termal resort otel aymi uygulamalar
kullaniyor.” (K8).

Bu ifade, rekabetin zaman zaman homojenlesmeye yol acarak tiirbiilansin etkisini
azalttigin1 gostermektedir.Genel olarak, bulgular rakip tiirbiilansinin yogun hissedildigini; buna
kargin stratejik uyum ve homojenlesme egilimlerinin rekabeti kismen Ongoriilebilir hale
getirdigini ortaya koymaktadir.

Tema 3. Teknoloji Tiirbiilansi

Turizm sektoriinde teknolojik degisimler, otel yoneticileri i¢in hem bir firsat hem de bir
zorluk kaynag olarak goriilmektedir. Teknolojinin hizli gelisimi, operasyonel siireglerin daha
sistematik ve verimli hale gelmesini saglarken, ayn1 zamanda bu degisime ayak uydurmak i¢in
sirekli adaptasyon gerektirmektedir. Bu baglamda, yoneticilere “Faaliyet gosterdiginiz
sektordeki teknoloji hizla degismekte midir? Bu degisime ayak uydurmada zorlaniyor
musunuz? Zorlaniyorsaniz bu zorluklar nelerdir?” sorular1 yoneltilmis ve teknolojik tlirbiilansa
kars1 gelistirdikleri stratejiler analiz edilmistir.

Tablo 5. Teknoloji Tiirbiilansina Iliskin Alt Temalar ve Stratejik Tepkiler

Alt Tema/Kod Stratejik TepkKi Katihmcilar
.. .. Yeni yazilimlar ve dijital sistemlerin takibi; egitim ve ~ K1, K2, K4, K6,

Teknolojik Degisimin Hizi adaptasyon siire¢leriyle hizli uyum K7, K8
Maliyet Baskis1 ve Teknolojik yatirimlarin maliyet—fayda analizine gore

e W7 . K3, K6, K7
Uygulanabilirlik uygulanmasi; 6nceliklendirme

I Online check-in, otomasyon gibi uygulamalarda

Misafir ve Cahsan misafir ve personel egitim siiregleri; kiiltlirel/yas grubu K4, K8

Adaptasyonu farkliliklarinin yonetimi

Stratejik Uyum ve
Adaptasyon
Mekanizmalari

Deneyim ve kurumsal bilgi ile entegrasyon; teknoloji

kullaniminda verimlilik artigt K1, K5, K7, K8

Tablo 5°te teknolojik gelismelerin termal otel isletmeleri i¢in hem firsat hem de
belirsizlik kaynagi oldugunu gostermektedir. Yoneticiler, teknolojik tiirbiilans1 6zellikle
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teknolojinin siirekli yenilenmesi ve isletmelerin buna hizli tepki vermesini zorunlu kilmasiyla
one ¢ikmaktadir. Bir yonetici bu durumu su sekilde ifade etmistir:

“Teknoloji ¢cok hizl1 geligiyor gercekten. Sektoriin bize getirdigi en giizel seylerden biri de
bu aslinda ¢iinkii kendimizi gelistirmemizi ve siirekli yiiksek bir dinamikte olmamizi sagliyor.
Ayak uydurmakta sikinti yasamiyoruz. Yeni bir program ¢iktigi zaman bu bizim igin ne kadar
faydali analizinden sonra egitim alip kendimizi adapte ediyoruz.” (K1). Bu ifade, teknolojik
yeniliklerin orgiitlerde bir baski unsuru olmasinin yami sira, yenilikgi 6grenme ve hizh
adaptasyon i¢in bir firsat sundugunu da géstermektedir.

Bununla birlikte, maliyet baskis1 ve uygulanabilirlik teknolojik tiirbiilansin en kritik
sinirlayict unsurlarindan biridir. Katilimcilardan biri bu durumu su sekilde dile getirmistir:

“Kesinlikle ¢ok degisiyor. Teknolojiye ayak uydurmak otelciler igin zor olabiliyor ¢iinkii
daha maliyetli olabiliyor. Her otelde yenileme asamasi kullanilan programlarin yenilenmesi
analiz raporlar: ve teknolojiyle entegre olmak maliyete bakiyor.” (K3).

Benzer sekilde, “Kesinlikle en muzdarip oldugumuz konu bu... yeni sistemlere adapte
olmak, giincellemeleri takip etmek ézellikle maliyet agisindan bizi zorluyor.” (K6) ifadesi de
teknolojik degisimin orgiitlerde ekonomik yiik yaratarak uyum kapasitesini sinirladigini ortaya
koymaktadir.

Misafirlerin teknolojik yeniliklere karsi farkli yaklagimlar sergiledigini belirten bir
yonetici, “Bizde online check-in var ama misafirlerin buna aliymasi da bir siire¢ istiyor.
Aliskanliklar ¢abuk birakilmiyor. Geng nesil daha egilimli ama bizim misafir portfoyiimiiz daha
tist yas grubunda oldugu igin daha geride kalryor.” (K4) sdzleriyle, miisteri segmentlerinin
farklilagmasinin teknolojik adaptasyonda 6ngoriilemezlik yarattigini vurgulamistir.

Benzer sekilde, “Isgiiciiniin yerini otonom ara¢ ve yontemler almaktadir... personeller
mevcut aliskanliklarimi degistirmek zorunda kalmaktan dolayr zorlanabiliyor fakat gecis
stirecinden sonra her yoniiyle daha efektif bir siirece giriyoruz.” (K8) ifadesi de calisanlarin
adaptasyon siirecinde yasanan direng ve sonrasindaki uyum siirecine isaret etmektedir.

Bir diger yonetici ise, “Her sektérde oldugu gibi bizim sektoriimiizde de teknolojiye ayak
uyduramazsak sektériin gerisinde kalacagimizin bilincinde olarak teknolojik gelismeleri takip
etmekte ve otelimize uygulamaya c¢alismaktayiz, buradaki belirleyici faktor teknolojik
gelismenin uygulanabilirligi ve maliyetidir.” (K7) sozleriyle, yeniliklere uyumda maliyet ve
uygulanabilirligin dengeleyici roliinii vurgulamstir.

Cevresel tiirblilansin degerlendirilmesinde degisimin yalnizca hizli olmasi yeterli
gorilmemektedir. Buganza, Dell’Era ve Verganti (2009), cevresel tiirbiilansin ortaya
cikabilmesi i¢in degisimlerin yalnizca hizli olmasinin yeterli olmadigini; yoneticilerin g¢evresel
tirblilans1 degerlendirirken degisim hizi ve Ongoriilemezligi birlikte dikkate almalar
gerektigini belirtmektedir. Benzer sekilde Calantone, Garcia ve Droge (2003), tiirbiilansh
cevreleri pazar veya teknolojiye iliskin degisimlerin sik ve dngdriilemez oldugu ¢evreler olarak
tanimlamaktadir. Bu dogrultuda ¢alismada katilimeilarin pazar, rakip ve teknoloji tiirbiilansina
iliskin ifadeleri, degisim hiz1 ve dngdriilemezlik eksenleri lizerinden degerlendirilmistir.
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Buganza vd. (2009), cevresel tiirbiilans degerlendirmesinde pazar degisim hizi, teknolojik
degisim hizi, pazar ongdriilemezligi ve teknolojik ongoriilemezlik boyutlarini kullanmis; her
bir boyutu diisiik, orta ve yiikksek diizeylerinde degerlendirmistir. Bu c¢aligmada da benzer
bi¢cimde katilimcr ifadeleri diisiik, orta ve yiiksek diizeylerinde kodlanmis; her bir katilimci igin
cevresel tiirbiilansin {i¢ boyutu (pazar, rakip ve teknoloji) iki alt degisken iizerinden (degisim
hiz1 ve ongoriilemezlik) ayr1 ayr1 degerlendirilmistir.

Pazar Turbllansi Rakip Turbilansi

2D

Yuksek Yuksek

Ongdrillemezlik
Ongdriilemezlik

o]
3
o

Orta
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Du§8‘65uk Orl‘ta “JKISEK

Degisim Hizi

Sekil 2. Katilimcilarin Cevresel Tiirbiilans Algilarinin Boyutlara Gére Dagilimi
Kaynak: Buganza vd. (2009) ¢alismasindan yararlanarak yazarlar tarafindan gelistirilmistir.

Katilimeilarin gevresel tiirbiilans algilarmin degisim hiz1 ve dngoriilemezlik eksenlerinde
konumlandirilmasinda asagidaki soylemsel kriterler esas alinmigtir. Degisim hizi; katilimcinin
sektordeki degisimleri “stirekli”, “hizla” ya da “anlik” gibi aciliyet bildiren sozciiklerle
nitelendirmesi durumunda yiiksek; “zaman zaman” veya “donemsel” gibi ifadeler kullanmasi
durumunda orta; 'biiyiik 6l¢lide ongoriiliir' veya “istikrarl” soylemleri benimsemesi durumunda
diisiik olarak kodlanmustir. Ongdriilemezlik boyutunda ise katilimcinin degisimleri “tahmin
edemiyorum”, “bilemiyorum”, ‘“ne getirecegi belli degil” gibi belirsizlik ifadeleriyle
tanimlamas1 yiiksek; “genel olarak takip edebildigimiz degisimler” seklinde nitelendirmesi
orta; “rakiplerin stratejileri birbirine benziyor” ya da “bekledigimiz gelismeler” gibi sdylemler
kullanmas1 diisiik ongoriilemezlik olarak degerlendirilmistir. Her iki boyut ayn1 anda yiiksek
diizeyde bulundugunda genel tiirbiilans “yiiksek™; biri diisiik digeri en fazla orta diizeyde
oldugunda “diisiik”; diger tiim kombinasyonlarda “orta” olarak siniflandirilmistir (Buganza vd.,
2009'dan uyarlanmistir). Elde edilen degerlendirmeler Microsoft Excel kullanilarak matris
formatinda gorsellestirilmistir (Sekil 2).
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Sekil 2, katilimcilarin pazar, rakip ve teknoloji tiirbiilansina iligkin algilarinin degisim
hizi ve ongoriilemezlik eksenlerinde nasil konumlandigini gostermektedir. Bu durum, termal
otel yoneticilerinin ¢evreyi yliksek diizeyde dinamik ve belirsiz olarak algiladiklarini ortaya
koymaktadir. Pazar ve rakip tiirbiilansinda goriilen sik1 kiimelenme, miisteri talepleri ve rekabet
baskisinin ¢evresel degisimlerin temel belirleyicileri oldugunu; teknoloji tiirbiilansindaki
farklilasma ise teknolojik adaptasyon hizlarinin oteller arasinda degistigini gostermektedir.

K1, K2, K3, K4, K6, K7 ve K8’in c¢ogunlukla yiiksek degisim hizi ve yiiksek
ongoriilemezlik alaninda konumlanmasi, bu yoneticilerin ¢evresel degisimleri daha yogun bir
tiirbiilans kaynag olarak algiladigini gostermektedir. K5’in ise ii¢ tiirbiilans boyutunda da orta
diizeye yakin konumlanmasi, ¢evresel degisimleri tamamen diisiik diizeyde algiladigini degil;
sektor deneyimi, mevcut yonetim pratikleri ve rekabet gevresine iliskin birikimi sayesinde bu
degisimleri daha yonetilebilir gordiigiinii diisiindiirmektedir. Bu farklilagsma, gevresel tiirbiilans
algisinin yalnizca sektor diizeyinde degil, yonetici deneyimi ve isletmeye 0zgii kosullar

baglaminda da degisebilecegini gdstermektedir.

4. Tartisma, Sonu¢ ve Oneriler

Bu caligma turizm literatiiriindeki, orgiitsel karar alma siiregleri, kriz yonetimi ve kiiresel
salginlar, ekonomik krizler, teknoloji ve yapay zeka ile ilgili belirsizlikler gibi zorlu zamanlara
odaklanan onceki ¢alismalardan farkli olarak, nitel bir arastirma tasarimini benimsemektedir.
Cevresel tiirbiilans yazinindaki nicel yontemlere (Clarkson vd., 2011; Fraj, Matute ve Melero,
2015) ve on saflarda veya giris seviyesindeki ¢alisanlar yerine iist diizey yoneticilerle agik uclu
gorigmeler yapilmistir. Bu yaklasim, karar verici olan yoneticilerden dogrudan iggoriiler ve
saglam basa ¢ikma stratejileri yakalayarak, stratejik karar alma, orgiitsel degisim yonetimi ve
dijital doniisiimiin kesisim noktasindaki turizm literatiiriine katkida bulunmaktadir.

(Calisma sonucu termal otellerdeki iist diizey yoneticilerin ¢evresel tiirbiilans karsisindaki
pazar, rakip ve teknolojik tiirbiilans boyutlarinda gelistirilen stratejik tepkileri somutlastirarak,
otel yoneticilerinin tiirbiilans karsisinda radikal doniistimden ziyade secici uyum ve kontrolli
doniisiim stratejileri benimsedigini gdstermektedir.

Ayrica, (yazarlarin bilgisine gore) bu arastirmanin 6zgiinligi, 6zellikle piyasa kosullarini
ve tlirbiilanst ¢esitli sekillerde analiz etmek icin kapsamli bir yaklasim benimseyen termal
oteller baglaminda, Afyonkarahisar bdlgesine odaklanmasinda yatmaktadir. Bu oteller,
sunduklar1 hizmetlere gore benzer konuk deneyimleri saglasalar da, siirekli degisen tiiketici
tercihleri ve bu oteller arasinda gecis kolayligi, kusursuz deneyimler sunmay:r daha da
zorlagtirmaktadir. Sonug olarak, bu faktorler otel yoneticileri i¢in belirsizligi artirmaktadir. Bu
nedenle, bu calismanin sonuglari, benzer pazar biiyiikliigiine sahip oteller veya termal oteller
gibi benzersiz operasyonel 6zelliklere sahip oteller i¢in de gecerlidir.

4.1. Teorik Cikarimlar

Teori acisindan bu calisma, cevresel tlirbiilans yOnetimi iizerine turizm alanindaki
literatiirii (Jogaratnam ve Wong 2009; Abbas ve Hassan 2017; Olale 2017; Senbeto ve Hon
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2020; Lei ve Chen 2024) zenginlestirmektedir. Bir diger katki, ¢alismanin “koruma m1 yoksa
doniislim mii” arasindaki devam eden akademik tartigsmaya katiliminda yatmaktadir. Arastirma,
termal otel yoneticilerinin tlirbiilansla karsilastiklarinda  siklikla ikili  bir yaklagim
benimsediklerini gostermektedir; mevcut operasyonel yapilart korumaya calisirken ayni
zamanda esnek uyarlamalar, geri bildirimlerden 6grenme ve teknolojinin segici entegrasyonu
yoluyla doniisiimii de tesvik etmektedirler. Bu davranig, yoneticilerin hem mevcut kaynaklar
etkin bir sekilde kullandiklarini hem de yeni yollar kesfettiklerini ve bdylece turizm
sektoriindeki ¢ift yonlilik kavrammi desteklediklerini gostermektedir (Ubeda-Garcia vd.,
2018).

Bu c¢alisma, alandaki diger onemli arastirmalarla hem oOrtiismekte hem de farklilik
gostermektedir. Ornegin, Senbeto ve Hon (2020), piyasa tiirbiilansinin Etiyopya otellerinde
hizmet inovasyonunu engelledigini ve bu etkinin ¢aligan dayanikliligi ve orgiitsel hazirlik
tarafindan hafifletildigini bulmustur. Benzer sekilde, bu ¢alisma, degisen miisteri
beklentilerinin yoneticileri kisa vadeli ayarlamalar yapmaya ve esnek ¢ozlimler benimsemeye
yonlendirdigini ortaya koymaktadir. Bununla birlikte, yoneticilerin tiirbiilansl ortamlara yanit
olarak proaktif stratejiler de gelistirdiklerini gostermektedir. Jogaratnam ve Wong (2009),
cevresel belirsizligin, yoneticileri ¢evresel taramay1 artirmaya yonlendirdigini bildirmistir. Bu
aragtirma, otellerin rakip kaynakl tiirbiilansla basa ¢ikmak i¢in dijital araglardan yararlandigini
ve sosyal medyayr izledigini, boylece stratejik uyum sagladigini gostererek bu bulgular
desteklemektedir. Lei ve Chen (2024), piyasa ve teknolojik tiirbiilansin hizmet inovasyonunu
tesvik edebilecegini ve bu dinamigin bilgi paylasimi yoluyla giiclendirildigini belirtmistir. Bu
gozlem, yoneticilerin hizmet sunumunu iyilestirmek i¢in maliyet-fayda analizi, personel egitimi
ve hedefli teknoloji kullanimini uyguladigi mevcut ¢alisma sonuglari ile tutarhidir.

Bulgular ayrica, Nairobi'deki tiirbiilansa kars1 en etkili yanitlar arasinda dijital pazarlama
ve BIT'in yer aldigii vurgulayan Olale (2017) ile de &rtiismektedir. Benzer sekilde, bu calisma,
calkantili kosullar1 yoOnetmede dijitallesme ve pazarlama stratejilerinin  temel roliinii
dogrulamaktadir. Buna karsilik, Abbas ve Hassan (2017), teknolojik ¢alkant1 miisteri iliskileri
yonetimi ve inovasyon arasindaki bag1 giiclendirirken, piyasa calkantisinin bunu zayiflattigin
One siirmiistiir. Mevcut ¢calisma, Afyonkarahisar'da yoneticilerin piyasa calkantisini sadece bir
risk olarak degil, ayn1 zamanda miisteri geri bildirimi yoluyla inovasyonu yonlendirmek i¢in bir
firsat olarak gordiiklerini gostererek farklilagmaktadir.  Samur vd. (2026), Tiirkiye’de
konaklama sektoriinde yiirtittiikleri aragtirmada, algilanan cevresel tiirbiilansin yiiksek oldugu
kosullarda bile sistematik bilgi toplama ve planlama kapasitesine sahip otellerin olumsuz
cevresel etkileri hafifletip stratejik uyum saglayabildigini gostermektedir. Bu durum, tiirbiilans
yonetiminde bilgiye dayali stratejik tepkilerin arastirma bulgulariyla tutarli bigimde
desteklendigini ve konaklama sektdrii i¢in kuramsal bir zemin olusturdugunu gostermektedir.

Son olarak calisma teorik agidan, otel teknolojilerinin algilanan faydasi gibi miisteriyle
ilgili faktorlere dayanan literatiirdeki gilincel caligmalar1 genisletirken, bir diger arastirma yoni
olan c¢alisgan baghiligi ve calisanlarin is kaybi veya is ve refahla ilgili (Bakir vd., 2025)
caligmalar i¢in yeni bir aragtirma yoni agmaktadir. Bu, ¢alkantinin etkilerinin yerel baglam,
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miisteri taban1 ve Orgiitsel yeteneklere bagli olarak degistigini ve turizm sektoriindeki stratejik
uyumun karmasik, ¢ok yonlii dogasini daha da ortaya koymaktadir.

4.2. Pratik Cikarimlar

Turizm sektoriiniin - kirilganlign ve krizlere karst yliksek hassasiyeti gz Oniine
alindiginda, mevcut c¢alisma sektdr temsilcileri i¢in pratik ¢ikarimlar sunmaktadir. Birincisi,
yoneticiler, ¢evresel tlirbiilansin dogurdugu firsatlardan yararlanmak i¢in hangi 6zel kaynaklari
ve yetenekleri kullanmalar1 gerektiginin farkinda olmali ve degisen miisteri ihtiyaglarini
karsilamak icin stratejik esneklige ve o6zel hizmet modellerine énem vermelidir. ikincisi,
rekabet baskilariyla basa ¢ikmak igin oteller, operasyonlarina yapilandirilmis ¢evresel tarama,
rekabet istihbarati toplama ve sosyal medya analizini entegre etmelidir. Son olarak, teknolojik
degisikliklerle basa ¢ikmak, rekabet giiciinii korumak i¢in planlt i¢ yatirimlar, maliyet-fayda
analizleri ve siirekli ¢alisan egitimi gerektirir.

Calisma ayrica, geri bildirim odakli 6grenme ve bilgi paylasim uygulamalarinin temel
orgiitsel varliklar olarak Onemini vurgulamaktadir. Bilgi, hafizalarda saklanmak yerine
paylasildiginda deger kazanir; bu da departmanlar arasi is birligini ve agik iletisimi hayati
oneme sahip kilar. Personel etkilesimi ve fikir aligverisi i¢in platformlar gelistiren liderlerin
hizmet inovasyonunu yonlendirmesi muhtemeldir. Istikrarli ortamlardaki evrimsel rutinler ve
yiiksek atalete nispeten g¢alkantili ortamlar son derece deneyime dayali ve Ongdriillemeyen
sonuclara sahip kirilgan siireclerdir. Bu nedenle cevresel tiirbiilans ortaminda yoneticiler,
degisen ortamlarin taleplerine yanit olarak cesitli orgiitsel kaynaklar1 ve yetenekleri ayn1 anda
uyarlama, entegre etme ve yeniden yapilandirma gibi kritik bir rol listlenmektedir. Calkantili
ortamlarda yoneticilerin devinimi, her orgiite 6zgii, statik olmayan ve 6grenip yanit verdikge
gelisen kararlar1 ifade eder.

Nitekim bulgular, otel yoneticilerinin ¢alkantili kosullarda daha iyi yol alabilmek i¢in
orgiitsel politikalarint gozden gecirmeleri ve revize etmeleri gerektigini gostermektedir. Ayrica
"her ne pahasina olursa olsun biiylime" zihniyetinin gegerliligini yitirdigi; son derece talepkar
ve rekabetci bu kurumsal ¢agda girisimciler ve yoneticiler, giderek siirdiiriilebilir biiyiimeye
oncelik vermeli; yalnizca fonlama ve personel sayisini degil, sinirli kaynaklarin gergek etki
yaratmak i¢in ne kadar verimli kullanildigini da oOnemsemelidir. Gilinlimiizde akici
operasyonlar, veriye dayali kararlar ve net stratejik odaklanma ile tanimlanan sermaye
verimliligi, dayanikliligin ve uzun vadeli basarinin O6nemli bir gostergesi olarak ortaya
cikmaktadir. Bu ilkeleri benimsemek, otellerin sektordeki hizli degisimler karsisinda
stirdiirtilebilir kalmalarina yardimer olacaktir.

5. Smmirhliklar ve Gelecekteki Arastirmalar

Mevcut arastirmanin, gelecekteki c¢alismalarda dikkate alinmasi gereken bazi
sinirlamalar1 vardir. Calisma 6rneklemi Afyonkarahisar'daki bes yildizli termal otellerin iist
diizey yoneticilerinden olustugu igin, sonuglar hem 6lgek hem de cografi gesitlilik agisindan
calisma sonuglarinin genisletebilirligini ve evrenselligini  kisitlamaktadir. Bu nedenle,
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gelecekteki aragtirmalar 6rneklem kapsamini ve 6rneklem biiyilikliiglinii genisletebilir. Ayrica,
caligmanin odak noktasinin {ist diizey yoneticiler olmasi, tiirbiilansin 6rgiitsel dinamikleri nasil
etkiledigine dair alternatif goriisler sunabilecek orta diizey ve On saflardaki personelin bakis
acilarini ortaya koymak ve bu farkli bakis agilarini karsilagtirmak, gelecekteki arastirmalar i¢in
daha kapsamli bir bakis acis1 saglayacaktir.

Gelecekteki ¢alismalar, c¢esitli tiirbiilans tiirlerinin Orgiitleri ne o6l¢lide olumsuz
etkiledigini yonetimsel endiseleri hafifletebilecek benzersiz, pratik stratejiler belirlemek igin
deneysel arastirma tasarimlart da dahil olmak iizere nicel veya karma yontem arastirma
yaklagimlarin1 kullanabilir. Teknoloji tlirbiilansinin etkisini incelerken, otellerden elde edilen
verileri kullanarak zaman iginde teknoloji yatirnmlarini calisgan ve Orgiitsel diizeydeki
faktorlerini takip eden arastirmalar uygulanabilir; boylece tiirbiilansin teknoloji faktorlerine ne
Olciide bagl oldugu belirlenebilir. Ayrica gelecek calismalar ¢evresel tiirbiilans seviyelerinin
turizm sektoriindeki cesitli diger isletmelerde yonetimsel is birliklerinin etkinligini nasil
etkiledigini de inceleyebilir. Boylece tiirbiilans ortaminda turizm sektdriindeki tiim igletmelerin
stratejik tepkilerine iliskin daha derinlemesine bilgiler sunulabilir. Son olarak, g¢evresel
tiirbiilansin turizm sektorii disinda farkli sektorler lizerindeki etkisini incelemek, tiirbiilansin
sektor tlirline gore degisen sonuclarini anlamaya katki saglayabilir. Bu tiir karsilastirmali
analizler, mevcut c¢aligmada vurgulanan stratejik uyum, bilgi paylasimi ve teknolojik
adaptasyon gibi unsurlarin hangi kosullarda benzer veya farkli tepkiler iiretebilecegini ortaya
koymada yardime1 olacaktir. Boylece, ¢evresel tiirbiilansin etkilerinin sadece turizm 6zelinde
degil, daha genis bir yelpazede degerlendirilmesi, stratejik yonetim yaklagimlarinin sektorel

baglamda nasil uyarlanabilecegine dair daha kapsamli i¢goriiler sunacaktir.
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Strategic Responses of Senior Hotel Managers to Environmental Turbulence: The Case of
Thermal Hotels
Extended Abstract

The relationship between the organization and the environment is one of the fundamental
topics that has been debated for a long time within organizational theories. Organizational
theorists have considered the environment not only as an external factor but also as one of the
fundamental determinants of organizational structure, managerial processes, and strategic
decisions. The structural contingency theory argues that organizations need to develop flexible
and organic structures to adapt to changing environmental conditions, while the resource
dependence and population ecology approaches also emphasize the decisive role of the
environment in the sustainability of organizational existence (Burns and Stalker, 1961; Hannan
and Freeman, 1977; Pfeffer and Salancik, 1978). Today, the increasing uncertainty, variability,
and complexity of environmental conditions have transformed the interaction between
organizations and their environments into a dynamic process aimed not only at adaptation but
also at developing proactive and flexible strategies (Carmeli and Markman, 2011; Wijesinghe
et al., 2021). In the literature, these dynamic and unpredictable conditions are explained by the
concept of environmental turbulence (Amoah et al., 2021). Uncertain and unpredictable
changes create environmental turbulence, presenting both threats and opportunities for
organizations (Chatterjee et al., 2023).

Hotel businesses operate as open systems that constantly interact with their external
environments (Coulter, 2002; Jogaratham and Wong, 2009). Technological innovations that
shorten product life cycles, rapidly diversifying customer demands, competitive pricing
strategies, and the increasing influence of digital platforms are making the environment in
which hotel businesses operate more complex and uncertain. The abstract nature of the service,
the heterogeneity in customer expectations, and demand fluctuations make businesses
vulnerable to unpredictable market conditions. Therefore, how environmental turbulence is
perceived by hotel managers and what strategic responses are developed in the face of it
constitutes an important area of research. Studies focusing on the perceptions of environmental
turbulence in the hospitality sector show that managers' perceptions of uncertainty and
turbulence are decisive in environmental scanning, strategic alignment, crisis management,
innovation, and competitive strategies (Jogaratnam and Wong, 2009; Chu, 2015; Olale, 2017,
Chelimo, 2018; Senbeto and Hon, 2020; Nikitenko, 2025). However, there is a lack of in-depth
information on how managers interpret environmental turbulence and the strategic responses
they develop in these circumstances.

The aim of this study is to reveal how senior managers in five-star thermal hotel
businesses operating in Afyonkarahisar perceive environmental turbulence and what strategic
responses they develop under these conditions. The study focuses particularly on the
dimensions of market turbulence, competitor turbulence, and technological turbulence.
Jaworski and Kohli (1993) addressed environmental turbulence through the dimensions of
market turbulence, technological turbulence, and competitive intensity; they emphasized that
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these dimensions determine organizations' responses to changes in the external environment. In
this study, market turbulence is associated with changes in customer preferences and demands,
competitor turbulence with competitive conditions, pricing, and promotional strategies, and
technological turbulence with the speed, cost, and feasibility of technological changes. In this
context, the study examines how thermal hotel managers experience environmental changes
and how they respond to these changes through the direct statements of the managers.

In the study, a qualitative research method was adopted, and the semi-structured
interview technique was used as the data collection tool. The preference for this technique was
influenced by its ability to allow participants to convey their experiences in their own words
and to provide the researcher with the opportunity to deeply question the meaning and clarify
questions when necessary (Arikan, 2017). The participants of the research consist of senior
managers working in five-star thermal hotel establishments operating in Afyonkarahisar. There
are a total of eight five-star thermal hotels in the city, and all of these establishments were
reached in the research. In this context, face-to-face interviews were conducted with eight
managers.

In the development of the interview form, the relevant literature was reviewed; the
dimensions of environmental turbulence addressed by Jaworski and Kohli (1993) and Wilden
and Gudergan (2015) were used as a basis. In this context, market turbulence, competitive
turbulence, and technological turbulence have been identified as the main themes of the
research. The data were evaluated using a thematic analysis approach. In the analysis process,
the main themes were determined based on the literature, while sub-themes and codes were
derived from the systematic examination of the data. The obtained codes were grouped by their
similarities and combined under themes, and the findings were supported by direct quotations
(Braun and Clarke, 2006).

The research findings indicate that thermal hotel managers intensely experience
environmental turbulence in the market, competition, and technology dimensions. Within the
scope of market turbulence, the diversity of customer demands, concept complexity, price
sensitivity, perceived value, and feedback-based adaptation stand out. Market turbulence refers
to the rate of change in customer preferences and directly affects businesses' capacity to
respond to varying expectations in a timely manner (Jaworski and Kohli, 1993; St-Pierre et al.,
2023). In this study, the differentiation of customers' expectations regarding accommodation
concepts has emerged as a significant source of uncertainty for managers. Conceptual
complexity and customer heterogeneity lead managers to make instantaneous adjustments in
response to unpredictable demands; this situation indicates that a flexible adaptation strategy is
being adopted when responding to environmental changes. Feedback adaptations and
experience-based forecasts reveal that in a turbulent environment, managers not only maintain
existing structures but also drive transformation by utilizing customer data.

In the dimension of competitive turbulence, it has been determined that managers
particularly monitor their competitors through tools such as digital platforms, online travel
agencies, social media comments, and ReviewPro. Competitive turbulence is an environmental
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pressure area related to the changes in competitive conditions within the industry and the
dynamics of competitors' pricing, promotion, and differentiation strategies (Rego et al., 2021;
Wang et al., 2022). The findings indicate that pricing policies, campaign implementations,
visibility through social media, and relationships established with competitors are the most
prominent elements of competitive turbulence. This situation reveals that competitor turbulence
forces organizations to continuously monitor and rapidly adapt. However, some managers have
stated that the implementation of similar strategies by competing hotels has made the
competition predictable. Therefore, the findings strongly indicate the presence of competitive
turbulence; however, the trends of strategic alignment and homogenization render competition
partially predictable.

Within the scope of technological turbulence, the speed of technological change, cost
pressure, applicability, guest and employee adaptation, and strategic alignment mechanisms
stand out. Characterized by the instability of technological changes and the rapid obsolescence
of existing technologies, technological turbulence is an external environmental factor that
challenges businesses' current competencies and requires continuous investment and adaptation
(Jaworski and Kohli, 1993; Zhou and Li, 2010). In the hospitality sector, digitalization, mobile
applications, and operational software directly affect service delivery and play a decisive role in
maintaining the competitive edge of businesses. In this study, managers evaluate technological
developments as both an opportunity and a source of uncertainty for businesses. Technological
innovations, in addition to being a pressure factor in organizations, also offer an opportunity for
innovative learning and rapid adaptation. However, cost pressure and feasibility are among the
most critical limiting factors of technological turbulence. Guests displaying different
approaches to technological innovations and the resistance employees experience during the
adaptation process are among the other factors creating unpredictability in technological
adaptation.

In the evaluation of environmental turbulence, it is not considered sufficient for change to
be merely rapid. Buganza et al. (2009) state that for environmental turbulence to occur, it is not
sufficient for changes to be merely rapid; managers should consider both the speed and
unpredictability of changes when evaluating environmental turbulence. Similarly, Calantone et
al. (2003) define turbulent environments as those where changes related to the market or
technology are frequent and unpredictable. In this context, the participants' statements
regarding market, competitor, and technology turbulence were evaluated along the axes of
change rate and unpredictability. The findings reveal that thermal hotel managers perceive the
environment as highly dynamic and uncertain. The tight clustering observed in market and
competitor turbulence indicates that customer demands and competitive pressure are the
primary determinants of environmental changes; the differentiation in technological turbulence
shows that the rates of technological adaptation vary among hotels.

In conclusion, the study illustrates the strategic responses developed by top managers in
thermal hotels in the face of environmental turbulence, specifically in the dimensions of
market, competitor, and technological turbulence. The findings indicate that hotel managers
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have adopted selective adaptation and controlled transformation strategies rather than radical
transformation in the face of turbulence. While managers strive to maintain existing operational
structures, they also promote transformation through flexible adaptations, learning from
feedback, monitoring competitors with digital tools, and the selective integration of technology.
This behavior demonstrates that managers are effectively utilizing existing resources while also
exploring new avenues, thereby supporting the concept of duality in the tourism sector (Ubeda-
Garcia et al., 2018).

Theoretically, this study enriches the literature on environmental turbulence management
in the tourism field through the experiences of top executives in the context of thermal hotel
operations (Jogaratnam and Wong, 2009; Abbas and Hassan, 2017; Olale, 2017; Senbeto and
Hon, 2020; Lei and Chen, 2024). The study explains how market, competitor, and
technological turbulence are perceived by hotel managers and how these perceptions are
transformed into strategic responses through qualitative data. From a practical perspective, the
findings indicate that hotel managers should prioritize practices such as structured
environmental scanning, competitive intelligence, social media analysis, systematic evaluation
of customer feedback, cost-benefit-based technology investments, and continuous employee
training in response to environmental turbulence. Future research can examine the perception
of environmental turbulence in different destinations, various types of hotels, and broader
participant groups. Additionally, by including middle managers, frontline employees, and
different tourism businesses, a more comprehensive understanding of how environmental
turbulence is experienced at the organizational level can be achieved.

Atif Gosterim/To Cite: Utkan, Z. ve Baytok, A. (2026). Ust Diizey Otel Yoneticilerinin Cevresel
Tiirbiilansa Kars: Stratejik Tepkileri: Termal Otel isletmeleri Ornegi, Journal of Applied Tourism
Research, 7(1), 38 — 62. doi.org/10.5281/zen0d0.20925437
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Ozet

Bu calisma, insanlik tarihinin bilinen en eski yazili edebi metinlerinden biri olan Gilgamis
Destani'nda yer alan gastronomik unsurlarn kiiltiirel, sembolik ve tarihsel baglamlariyla
incelemeyi amaglamaktadir. Arastirma, nitel arastirma yontemi ¢ergevesinde dokiiman analizi
yaklasimiyla yiiriitiilmiig; destanin bes farkli Tiirk¢e g¢evirisi (Ramazanoglu, 2000; Jackson,
2005; Maden, 2015; Cig, 2002; Adali, 2009) iizerinden tiimevarimsal kodlama ve
kargilastirmali anlambilim teknikleri uygulanmistir. Analiz siirecinde, birden fazla ceviride
yinelenen gastronomik Ogelere odaklanilmis; tek c¢eviride kalan ifadeler ayrica
degerlendirilmistir. Elde edilen bulgular, destanda ekmek, bira, sarap, et, balik, hurma, bal ve
yag gibi temel besin dgelerinin yogun bigimde yer aldigini ortaya koymaktadir. S6z konusu
unsurlar; beslenme islevi, medeniyet ve toplumsal statii gostergesi ile dini ritiielin arac1 olmak
iizere en az ii¢ anlam katmaninda islev gormektedir. Caligsma, Lévi-Strauss'un ¢ig/pismis
karsithgi ve Douglas'n yemek-simgesi kurami gibi yemek antropolojisi perspektiflerini
Mezopotamya baglamina uyarlayarak kuramsal katki sunmay1 hedeflemektedir. Sonu¢ olarak
Gilgamis Destani'nin Mezopotamya mutfak kiiltliriinii anlamada birincil kaynak niteligi tasidig1
ve gastronomi turizmi ile kiiltiirel miras aragtirmalari agisindan 6nemli ¢ikarimlar sundugu
belirlenmistir.

Abstract

This study aims to examine the gastronomic elements in the Epic of Gilgamesh, one of the
oldest known written literary texts in human history, within their cultural, symbolic, and
historical contexts. The research adopts a qualitative design employing document analysis as
its primary methodological approach. Inductive coding and comparative semantic techniques
were applied to five different Turkish translations of the Epic of Gilgamesh (Ramazanoglu,
2000; Jackson, 2005; Maden, 2015; Ci1g, 2002; Adali, 2009). Gastronomic elements recurring
across multiple translations were prioritized; expressions unique to a single translation were
evaluated separately. The findings reveal that fundamental food items such as bread, beer,
wine, meat, fish, dates, honey, and oil are extensively represented throughout the text across
three semantic layers: as sources of nourishment, as markers of civilization and social status,
and as integral components of religious ritual. Drawing on food anthropology frameworks—
particularly Lévi-Strauss's raw/cooked dichotomy and Douglas's food-as-symbol theory—the
study advances the theoretical understanding of Mesopotamian gastronomy. It concludes that
the Epic of Gilgamesh serves as a primary source for understanding Mesopotamian culinary
culture and provides valuable insights for gastronomy tourism and cultural heritage studies.

* Bu arastirma etik kurul izni gerektirmemektedir / This research does not require an ethics committee permission.

Bu ¢alisma 18-20 Nisan 2024 tarihinde gerceklestirilen Ulusal Balikesir Turizm Kongresinde sunulan ozet bildirinin
genigletilmis halidir / This study is an expanded version of the abstract presented at the National Balikesir Tourism Congress
held on April 18-20, 2024.
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Giris

Gastronomi, insanligin kiiltiirel birikiminin en eski ve en somut katmanlarindan birini
olusturmaktadir. Yiyecek ve igecekler; tarihsel siiregte toplumlarin inang sistemlerini, sosyal
hiyerarsilerini, ekonomik yapilarini ve estetik anlayislarin1 yansitan dnemli gostergeler islevi
gormiistiir. Bu baglamda antik donem yazili kaynaklari, s6z konusu gastronomik Oriintiileri
bugiine tasiyan birincil belgeler arasinda yer almaktadir (Bottéro, 2004).

Gilgamis Destani, bilinen en eski yazili edebi eser olmasimmin yani sira antik
Mezopotamya'nin beslenme kiiltiirti, ritiielleri ve sosyal yasantis1 hakkinda son derece zengin
veriler sunmaktadir. Destanin kokleri Siimer donemine Milattan Once (MO) 3. Binyil ve Eski
Babil versiyonuna (MO 2. binyil) uzanmakta olup giiniimiize ulasan standart Babil versiyonu
Ninova'daki Asurbanipal kiitliphanesi’ne ait on iki kil tablet {izerinde Akad dilinde yazilmis
ve MO 7. yiizyila tarihlendirilmektedir (George, 2003; Cig, 2002). Destan, efsanevi Uruk
Krali Gilgamis'in yagamini, Enkidu ile dostlugunu ve dliimsiizliik arayisini konu almaktadir.
Destanda gecen yiyecek ve igecekler; sosyal statiiyli simgeleyen gdstergeler, tanrilara sunulan
adaklar ve medeniyetin temel unsurlar1 olarak betimlenmektedir.

Gastronomi turizmi son yillarda akademik ilginin yogunlastig1 bir alan haline gelmis;
kiiltiirel miras ile yemek kiiltlirii arasindaki iliski ¢ok sayida arastirmaya konu olmustur
(Arslantas ve Ince Karageper, 2023; Pulluk, 2022). Bu baglamda antik metinlerin gastronomik
¢coziimlemesi, kiiltiirel miras turizmi agisindan 6zgiin bir alan olusturmaktadir. Bu ¢aligmada
Gilgamis Destani'nda yer alan gastronomik unsurlar; kiltiirel, sembolik ve tarihsel
boyutlariyla sistematik bicimde incelenmekte; yemek antropolojisi kuramlariyla
iligkilendirilerek Mezopotamya mutfak kiiltiiriinii anlamaya yonelik literatiire 6zgilin katki
saglanmaya c¢alisilmaktadir. Arastirmanin problemi, Gilgamis Destani’ndaki gastronomik
unsurlarin bugiine dek ¢ogunlukla edebi veya tarihsel bir bakis acisiyla ele alinmasi; bu
unsurlarin yemek antropolojisi kuramlari gergevesinde ve gastronomi turizmi perspektifinden
sistematik olarak c¢oziimlendigi biitiinclil bir ¢alismanin bulunmamasidir. Bu baglamda
arastirma asagidaki sorulara yanit aramaktadir:

(1) Gilgamis Destani’nda hangi gastronomik unsurlar, hangi baglamlarda yer
almaktadir?

(2) Bu unsurlar Lévi-Strauss ve Douglas’in kuramlar1 1s18inda hangi sembolik anlam
katmanlarini tagimaktadir?

(3) Elde edilen bulgular, kiiltiirel miras ve gastronomi turizmi agisindan hangi
¢ikarimlar1 sunmaktadir?

Calismanin 6nemi, hem en eski yazili edebi metinlerden birini birincil gastronomik
kaynak olarak konumlandirmasi, hem de antik mutfak kiiltiiriinii ¢agdas gastronomi turizmi
tartismalariyla iligkilendiren disiplinlerarasi bir ¢ergeve sunmasindan kaynaklanmaktadir.
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1. Kavramsal Cerceve
1.1. Mit, Efsane ve Destan Kavramlari

Mitler, efsaneler ve destanlar; toplumlarin kok inaniglarini ve toplumsal kabullerini
olusturan, gelecek nesillere aktarilan temel anlati bigimleridir (Bascom, 1965). Tiirk Dil
Kurumu'nun (t.y.) sozliik tanimlarina gore mit; geleneksel olarak yayilan ve toplumun hayal
giicliniin etkisiyle bi¢gim degistiren alegorik bir anlatimi1 olan halk hikayesidir. Efsane;
olagantistii varliklar1 ve olaylar1 konu alan hayali hikayeler olarak tanimlanirken destan; tarih
oncesinde tanri, tanriga, yari tanr1 ve kahramanlarla ilgili olaganiistii olaylar1 konu alan siirsel
epik anlatilardir.

Mitler, insanin evren, doga ve toplumla kurdugu anlam iligkisinin somutlagmis
bi¢imleridir. Evrenin yaratilisi, insanin kdkeni ve Oliimle yiizlesme gibi varolugsal sorulara
yanit arayan bu anlatilar; ayni zamanda toplumsal kurumlarin, degerlerin ve ritiiellerin
kaynagim da aciklamaktadir. Eliade (1963), miti yalnizca hayali bir anlati olarak degil;
toplumun varolusunu ve anlam diinyasin1 sekillendiren kutsal bir gerceklik olarak tanimlar.
Benzer bigimde Campbell (1949), mitlerin tiim kiiltiirlerde evrensel yapilar sergiledigini ve
bireyi toplumsal yasamin esiklerinde yonlendirdigini ©6ne siirer. Her toplumun miti
farklilagmakla birlikte bolgesel benzerlikler sanat, mimarlik ve edebiyat {riinlerinde takip
edilebilir (Kramer, 1963).

Destanlar ise bu anlat1 geleneginin en kapsamli ve koklii bicimini olusturmaktadir. Uzun
soluklu manzum yapilari, kahramanlik temalar1 ve toplumsal bellegi kusaktan kusaga aktarma
islevleriyle destanlar; sozlii kiiltiiriin en 6nemli tasiyicilart arasinda yer almaktadir (Lord,
1960). Antik donem destanlar1 arasinda MO yaklasik 2100'e uzanan Siimer kokenli Gilgamis
Destani, giiniimiize ulasan en eski edebi eser olma 6zelligini korumaktadir. Mezopotamya'nin
Uruk sehrinde hiikiim siiren yari tanri kral Gilgamis'in seriivenlerini anlatan bu destan,
Akadca yazilmis on iki kil tablet iizerinde korunmus olup MO 13. ile 10. yiizyillar arasinda
derlenmistir (George, 2003). Gilgamis Destani'n1 izleyen donemde Antik Yunan geleneginin
tiriinleri olan Homeros'a atfedilen ilyada ve Odysseia; Hint geleneginde ise MO 3. yiizyil ile
MS 3. yiizyillar arasinda yaziya gecirilen Mahabharata ve Ramayana destanlar1 bu tiiriin 6ne
cikan Ornekleri arasinda sayilabilir (Minchin, 2019; Muniandy vd., 2022). S6z konusu
destanlar, yalnizca edebi birer miras degil; ayn1 zamanda toplumlarin inang, deger ve giindelik
yasam pratiklerini —beslenme aligkanliklari, ritiieller ve sosyal hiyerarsi dahil— belgeleyen
kiiltiirel arsivler olarak da degerlendirilmektedir (Adhikari vd., 2024; Greydanus vd., 2018).

1.2. Yemek Antropolojisi: Kuramsal Cerceve

Yemek antropolojisi, beslenmeyi salt biyolojik bir gereksinim olarak ele almak yerine
kiiltiirel anlam, toplumsal kimlik ve simgesel diizen agisindan inceleyen bir alt disiplindir.
Mintz ve Du Bois'nin (2002) kapsamli derlemesinde vurgulandigi ilizere yemek ve yeme
pratiklerinin incelenmesi, yalnizca beslenmek ic¢in degil; siyasi-ekonomik deger {iiretimini,
simgesel anlam yaratimini ve toplumsal bellegin kurulumunu anlamak i¢in de vazgecilmez bir
analiz alan1 olusturmaktadir. Parrish ve digerlerinin (2025) yemek antropolojisinin tarihsel
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gelisimini ele aldigi ¢alismada ise Boas ve Malinowski'nin 6ncili ¢aligmalarindan bu yana
disiplinin, yapisalci, feminist ve siyasi-ekonomik perspektifleri biinyesinde barindiran ¢ok
katmanli bir kuramsal biitiin haline geldigi belirtilmektedir.

Disiplinin temel kuramsal dayanaklari arasinda Claude Lévi-Strauss'un (1964)
cig/pismis karsithigina dayanan yapisalct ¢ergevesi one c¢ikmaktadir. Lévi-Strauss'a gore
yiyecegin pisirilmesi, kiiltiir/doga ikiligini somutlastiran evrensel bir doniistim eylemidir; ¢ig
olan dogayi, pisirilmis olan ise uygarligr simgeler (Graf vd., 2020). Bu cergeve, destanda
Enkidu'nun vahsi yasamdan medeni yasama gegisini betimleyen sahnelerde (6zellikle ekmek
yeme ve et pisirme karsitliklarinda) dogrudan islerlik kazanmaktadir.Bu kuramsal g¢ergeve,
antik anlatilarda uygarliklasma siireglerinin besin pratikleri iizerinden nasil kodlandigini
coziimlemede verimli bir ara¢ sunmaktadir.

Ikinci temel kuram, Mary Douglas'm (1966) Purity and Danger adl1 eserinde gelistirdigi
kirlilik ve saflik kuramidir. Douglas'a gore yiyecekler yalnizca beslenme islevi gormez; ayni
zamanda toplumsal sinirlar, kirlilik ve saflik kavramlarini, kutsal ile profan arasindaki ayrimi
kodlarlar (Zaloom, 2020; Ditlevsen vd., 2020). Bu perspektif, Gilgamis Destani'nda tanrilara
sunulan yiyeceklerin ve sofra diizeninin analizinde teorik bir zemin olusturmaktadir. Aktas-
Polat ve digerlerinin (2020) antropoloji ve sosyoloji literatiiriinii sentezleyen calismasi da
yiyecegin tiiketim, aktarim ve kimlik olmak tizere {i¢ temel anlam katmanina sahip oldugunu
ve bu katmanlarin simgesel boyutunun salt beslenmenin ¢ok Otesine gectigini ortaya
koymaktadir.

Bu cergeveler, zaman i¢inde gastronomi ¢aligsmalarina da uygulanmis; yiyecegin birlikte
tilketilmesi (komensalite), sofra diizeni, sunulan besinlerin statii islevi gibi boyutlar
aragtirmacilar tarafindan toplumsal hiyerarsi ve kiiltiirel kimligin bir yansimasi olarak ele
almmistir (Jones, 2007; Jonsson vd., 2021). S6z konusu kuramsal birikim, Gilgamis Destani
gibi antik edebi metinlerdeki gastronomik unsurlarin ¢dziimlenmesinde de saglam bir zemin
olusturmaktadir.

1.3. Mezopotamya'nin Kiiltiirel Mirasi ve Siimer Yazitlar

Firat ve Dicle nehirlerinin arasinda kalan Mezopotamya bolgesi, uygarlik tarihinin en
erken ve gelismis kiiltlir birikimini barindiran kadim bir havzadir. Yazinin icadiyla bu kiiltiir
havzasina iliskin kok inanislar ve toplumsal yasanti hakkinda kapsamli bilgilere ulagmak
miimkiin olmugtur. 19. yiizyilda Nippur'da yapilan arastirmalar; anlagsmalar, listeler, hesaplar,
mahkeme kararlari, vasiyetler, siirler ve ilahilerden olusan ¢ok sayida belgeye ulagilmasini
saglamigtir. MO 4. binyildan 2. binyila uzanan bu belgeler, ¢evre halklari {izerinde de kalict
etkiler birakmistir (Kramer, 1999).

Stimer-Akad inamisinda tanr1 ve tanrigalar; doganin dongiisii, bolluk ve bereket,
bitkilerin filizlenmesi, sigirlarin ve tohumlarin ¢ogalmasi, tarim aletlerinin kesfi ile
iligkilendirilmektedir. Tanrisal bolluk ve zenginlik solenler ve sofralarla 6zdeslestirilmistir;
ekmek tanrilarin yiyecegi, sarap ve cesitli igecekler ise kutsal goksel sofralarin sunulari olarak
kabul edilmistir (Kramer, 1938). Mezopotamya mutfak kiiltiirli, Babil donemine ait ¢ift dilli
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ansiklopedik yazitlar sayesinde ayrintili bicimde belgelenmistir. Siimerce ve Akadca olarak
hazirlanan bu yazitlar, evrendeki varliklari sistematik bicimde siniflandirmaktadir. Yirmi dort
levhadan olusan ve her levhasi dort yiiz boliim igeren bu derlemin sonuna yerlestirilen iki
tablet, sekiz yliz maddelik igerigiyle biitiiniiyle besin Ogeleri ve beslenme pratiklerine
ayrilmistir. S6z konusu kayitlar, Siimer medeniyetine ait bilinen en eski yemek tariflerini de
bilinyesinde barindirmaktadir. Bu listelerde yirmiye yakin peynir ¢esidi, yiize yakin c¢orba
cesidi ve li¢ yiize yakin ekmek ¢esidinden bahsedilmektedir (Sogandereli, 2020).

1.4. Gilgamis Destam

Gilgamis Destani, Mezopotamya bolgesinde ortaya ¢ikmis bilinen yazili en eski edebi
eserdir. Destanin kokenleri MO 3. binyila, bireysel Siimer siirlerine dayanmakta; Eski Babil
déneminde (MO 2. binyil) birlesik bir anlatiya doniismekte ve nihayet Ninova'da
Asurbanipal'in kiitiiphanesinde bulunan on iki kil tablet {izerinde standart Babil versiyonuyla
(MO 7. yiizy1l) bugiinkii bilinen bicimine kavusmaktadir (Dalley, 1989; George, 2003). Eser,
Akad dilinde kaleme alinmis olup tabletlerin 6nemli bir kism1 kirik ve eksiktir. Destana ait
buluntular Istanbul Arkeoloji Miizeleri, Baghdad al-Mathaf al-Iragi, British Museum, Louvre
Museum ve Pergamon Museum'da sergilenmektedir (C1g, 2002; Yildirim, 2010).

Destan, efsanevi Kral Gilgamis'in Enkidu ile dostlugunu ve dostunun o6liimiiniin
ardindan giristigi 6liimsiizliik arayisimi konu almaktadir. incelenen on iki tabletin iceriginde
insanlik, dostluk, kahramanlik, 6liim ve 6liimstizliik, tufan, anlam arayis1 ve doga tanrilar1 gibi
temalar 6ne ¢ikmaktadir. Destanda ¢esitli hayvanlar, degerli tas ve takilar ile yiyecek ve
icecekler anlatinin dikkat ¢ekici unsurlar1 arasinda yer almaktadir (Ramazanoglu, 2000; C1g,
2002; Jackson, 2005; Maden, 2015). On iki tablet igerigi 6zetle asagidaki gibidir:

Tablet 1; Kral Gilgamis ¢ok giiclii ve bilgilidir, halkina sikinti vermektedir, Enkidu
camurdan yaratilir, bir tapinak fahisesiyle tanistirilir, Gilgamis haberci riiyalar gérmektedir.

Tablet 2; Enkidu uygarlasir ve sehre girerek Gilgamus ile karsilagir. Miicadele sonrasi
arkadagliklar1 baglar.

Tablet 3; Gilgamis i¢in halkin endisesi ve annesinin tanrilara duasi ile devam eder.

Tablet 4; Dev tanr1 yarattk Humbaba’y1 6ldiirmek i¢in yolculuga ¢ikarlar. Gilgamis
haberci riiyalar gormeye devam etmektedir.

Tablet 5; Tanrilarin karismasi, Gilgamis ve Enkidu’nun Humbaba’y1 6ldiirmesi ile
sehre donerler.

Tablet 6; Tanrica Istar Gilgamis’a evlenme teklif eder ve Enkidu’ya lanetler.

Tablet 7; Enkidu’nun hastalanmasi ve 6limi anlatilir.

Tablet 8; Gilgamis’in biiytik yasi anlatilir.

Tablet 9; Gilgamig’in 6liim korkusu ve oliimsiizliigii arama yolculuguna ¢ikisi anlatilir.

Tablet 10; Gilgamis Oliimsiizlik yolculugunda uzun zorlu yollar asar. Tufandan sag
kurtulan 6liimsiiz Utnapistim’i aramaktadir.

Tablet 11; Utnapistim tufan zamaninda Oliimsiizliigli nasil elde ettigini anlatir,
Gilgamis’a genclik otunu isaret eder. Otu yilana kaptiran Gilgamis umutsuzluk i¢indedir.
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Tablet 12; Bu tablet digerlerinden bagimsiz bir anlatiya sahiptir. Gilgamis’a yardim igin
yeralt1 diinyasina giden Enkidu’nun 6giitleri dinlememesi ve tanrilarin yardimiyla geri dontisii
anlatilmigtir. Metinde ayrica; insanlik, dostluk, kahramanlik, 6liim ve Oliimsiizliik, anlam
arayisi, tufan ve insanin yaratilisi, doga tanrilari, agk ve savas gibi temalar 6ne ¢ikmaktadir.
Giliniimilize kayip satirlarla ulasan tabletlerde ¢esitli hayvanlar, degerli tas ve takilar ile
yiyecek ve igecekler anlatinin dikkat ¢eken unsurlaridir (Ci1g, 2002; Jackson, 2005; Maden,
2015).

1.5. Siimerler ve Mezopotamya Mutfagi

Siimerler, MO 4. binyilin sonlarindan itibaren giiney Mezopotamya'da Uruk ve Ur gibi
diinyanin bilinen ilk sehir-devletlerini kurmus, bu yapilar iizerinden yazi, sanat ve kurumsal
orgiitlenmeyle bolgede kiiltiirel bir biitiinliikk saglayarak sonraki kentlesme siireclerine temel
olusturmustur (Narev, 2014). Bu donemde toplumsal hiyerarsilerin olusmasi, emegin
uzmanlagsmasi, ¢Omlek¢i carkinin icadi, matematik ve geometride ilerlemeler, anitsal
mimarinin ve ticaretin temelleri ile yazinin gelisimi gerceklesmis; bu yenilikler insanlig1 tarih
oncesinden tarihe geciren siirecte belirleyici olmustur (PiSev, 2024). Siimerlerin hukuk
alanindaki katkilar1 da kayda degerdir: Lipit-Istar Kanunu'nun kesfi, Hammurabi'den iki
yiizy1l dncesine tarihlenen ve onunla agik¢a baglantili, Stimer dilinde yazilmis bir kanunun
varligin1 ortaya koymus, bdylece giiney Mezopotamya'daki hukuki kavramlarin gelisimini
izleme imkani saglamistir (Steele, 1948). Siimer sehir devletleri arasindaki iliskileri
diizenleyen normlar, glinimiiz uluslararas1 hukukunun bir¢ok kurumunun temelini
olusturmaktadir; Les Yiyen Kuslar Steli, Lagas ve Umma sehir devletleri arasinda 150 yili
askin siiren bir sinir ve su anlagsmazligin1 belgeleyen ve uluslararast hukuk tarihinin en eski
belgesi sayilan bir Stimer yazitidir (Akpinarli ve Satiroglu, 2022). Siimerler ayrica, yazili
tarihin baslangicindan Osmanli Imparatorlugu'na kadar etkili olacak &zgiin bir adalet anlayisi
gelistirmis ve sonradan "adalet ¢evrimi" olarak kavramsallastirilacak yaklasimin onciillerini
ortaya koymuslardir (Mollaer, 2024). Stimerlerdeki ilk hukuki diizenlemeler dini inanglar
icinde sekillenen kent ve liderlik gelisimiyle baglantili olsa da, hukuku temsil eden kralin
tanrinin  dogrudan temsilcisi olarak goriilmemesi, Stimer siyaseti ile dini arasinda bir
ayrismaya isaret etmektedir (Sienkiewicz, 2019). Siimer sehir devletleri MO 2. binyilin
baslarinda Babil etkisiyle siyasi varliklarin1 kaybetmis olsa da, ¢ivi yazis1 ve hukuk gelenegi
Eski Babil doneminde gelisimini siirdiirmiis; bu siiregte krallar ve hiikiimetler uzak bolgeler
iizerindeki denetimlerini istikrara kavusturmus ve ortak bir hukuki dil dayatmistir (Charpin,
2010).

Mezopotamya mutfagina iligkin bilgilerimiz biiyiik 6lgiide ¢ivi yazili tabletlere, tahil
taymi listelerine, arkeobotanik kalintilara ve silindir miihiirler iizerindeki tasvirlere
dayanmaktadir; bu kanitlar arkeolojik kazilardan elde edilen palaeobotanik ve zoolojik
kalintilardan, miihiirler ve kabartmalardaki yeme-pisirme sahnelerinden, krala, tanrilara ve
siradan halka verilen gida miktarlarin1 gdsteren ¢ivi yazili metinlerden gelmektedir (Ellison,

1981). Ancak bu kaynaklar her donem ve her yerlesim i¢in esit yogunlukta bilgi
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sunmamaktadir; Lagas, Ur, Mari ve Nippur gibi merkezlerden zengin veri elde edilirken Neo-
Asur donemine ait tayin listeleri oldukca azdir ve bir¢ok terimin kimligi tartismalidir (Ellison,
1981). MO 1700'lere tarihlenen tabletler, Mezopotamya mutfaginin ne denli gesitli ve
islenmis bir yapiya sahip oldugunu gozler oniine sermektedir; bu tabletlerde tanimlanan
yemekler et ve sogan agisindan zengindir ve sogan, mutfagin karakteristik bileseni olarak
nitelendirilmektedir (Bottéro, 2004). Sogan, sarimsak ve pirasa Mezopotamya mutfaginin
vazgecilmez unsurlari arasinda yer almis, bu {i¢ bilesen Babil donemi tariflerinin tamaminda
sistematik bicimde kullanilmistir (Bottéro, 2004). Sebze ve baklagil tiirlerinin kimligi biiytlik
olgiide tartismal1 kalsa da, ¢ivi yazili belgeler ve paleoetnobotanik bulgular iizerine yapilan
caligmalar, Asur ve Babil tariminin arpa agirlikli bir tahil ekonomisine dayandigini ve genis
bir meyve cesitliliginin mevcut oldugunu ortaya koymaktadir (Garcia Lenberg, 2016).
Mercimek, nohut ve bakla basta olmak tizere baklagiller, Yakin Dogu'da neolitik dénemden
bu yana bolge beslenmesinin temel unsurlarindan biri olagelmistir; bezelye ve mercimek,
bugday ve arpayla birlikte, en ge¢ MO 6. binyilda Yaki Dogu'da evcillestirilmis Eski Diinya
tariminin "kurucu bitkileri" arasinda yer almaktadir (Zohary ve Hopf, 1973). Genel itibariyla
Stimer ve sonraki Mezopotamya diyetinin balik, peynir, siit ve baklagil agirlikli oldugu, etin
gorece sinirlt tutuldugu anlasilmaktadir; ana tahil iirlinii arpanin yani sira sogan, nohut,
mercimek, hurma, incir ve nar diyette onemli yer tutmus, ana et hayvanlar1 koyun, kegi ve
sigir olup siit trlinleri de bu hayvanlardan elde edilmistir (Ellison, 1981; Yal¢in ve Yaman,
2019; Sogandereli, 2020).

Bu mutfak geleneginin somut bir yansimasi, Yale Universitesi Babil Koleksiyonu'ndaki
YBC 4644 tabletinde karsimiza ¢ikmaktadir (EK Resim 1). Eski Babil donemine tarihlenen ve
Jean Bottéro tarafindan ¢oziimlenip yayimlanan bu tablet, 21'i et veya kiimes hayvani, 4'i
sebze bazli olmak iizere 25 ¢orba/yahni tarifi icermekte ve tariflerin tiimiinde sogan, sarimsak
ve prrasa kullanilmaktadir (Bottéro, 1987; Bottéro, 2004). Bu durum, Siimer mutfak
pratiklerinin Babil donemine dek canliligini korudugunu belgelemektedir. Mezopotamya'daki
¢ivi yazist geleneginin hukuk ve idari alanlarda Babil donemine tasinan siirekliligi (Charpin,
2010), mutfak pratiklerindeki bu kaliciligin da bolgenin daha genis kiiltiirel devamlilik
orlintiisiiniin bir par¢asi oldugunu diisiindiirmektedir.

2. Literatir Taramasi

Antik metinlerde gastronomik unsurlarin incelenmesi, O6zellikle son iki on yilda
akademik ilgi goren bir alan haline gelmistir. Uluslararas: literatiirde Bottéronun (2004) The
Oldest Cuisine in the World adli eseri, Mezopotamya mutfak kiiltiirinii arkeolojik ve filolojik
kanitlarla birlikte kapsamli bi¢cimde ele almaktadir. George'un (2003) ¢evirisi, Gilgamis
Destani'nin en giivenilir filolojik yorumlarindan biri olarak kabul gérmekte; Dalley'in (1989)
cevirisi ise destanin Ingilizce akademik literatiirde en sik atifta bulunulan versiyonlarindan
birini olusturmaktadir.

Tiirkge literatiirde Sogandereli'nin (2020) arastirmasi, Stimer ve Akad toplumlarinin
beslenme aligkanliklarini, yiyecek hazirlama tekniklerini ve mutfak kiiltiiriiniin toplumsal
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yapiyla iliskisini ayrintili bi¢imde ele almaktadir. Yal¢in ve Yaman'm (2019) yazihi
kaynaklara dayandirdigi arastirmasi, Stimer mutfaginin giiniimiiz mutfak kiiltiirlerine
yansimalarin1 ortaya koymustur. Pulluk'un (2022) c¢aligmasi, Mezopotamya'da kullanilan
yiyecek ve icecekleri arkeolojik bulgular ve antik metinler lizerinden karsilagtirmali olarak
incelemistir. Giirsoy'un (2014) gastronomi tarihine iliskin kapsamli eseri ise Mezopotamya'y1
diinya mutfak kiiltliriiniin 6ncii merkezlerinden biri olarak konumlandirmaktadir.

Arslantas ve Ince Karageper'in (2023) ¢alismasi, eski Mezopotamya mutfak kiiltiiriiniin
giinlimiiz Diyarbakir mutfag: tizerindeki etkilerini ele alarak kiiltiirel siirekliligi belgelemistir.
Metli'nin (2020) yiiksek lisans tezi, Mezopotamya medeniyetlerinde ekmegin dini ve kiiltiirel
anlamin1  derinlemesine incelemistir. Yilmaz'm (2023) yiiksek lisans tezi ise eskKi
Mezopotamya'da yemek ve mutfak kiiltliriinii arkeolojik veriler ve yazili metinler 1s18inda
kapsamli bi¢imde degerlendirmistir.

Anadolu cografyasindaki komsu medeniyetlerin mutfak kiiltiiriine bakildiginda ise
Catalhoylik mutfak kiiltiiriine iliskin ¢aligmalar, Neolitik donemde tahil, baklagil ve yabani
bitkilerin islenmesine dair zengin bir arkeobotanik kayit sunmaktadir (Atalay ve Hastorf,
2006; Batu vd., 2024). Aksoy vd. (2024) ise Catalhdyiik mutfak kiiltliriinlin izlerini 21. yiizy1l
mutfak pratikleriyle iliskilendirerek gastroarkeolojik bir siireklilik perspektifi sunmustur. Hitit
mutfak kiiltiirii izerine yapilan etnoarkeolojik caligsmalar, Hitit donemine ait gida {iriinleri,
pisirme yontemleri ve mutfak araglarmin giiniimiiz Anadolu mutfaginda hala islevsel ve
gdzlemlenebilir unsurlar tasidigin1 ortaya koymustur (Aydin vd., 2022). Ozer vd. (2024), Hitit
ve glniimiiz Anadolu mutfak kiiltiirleri arasinda gastroarkeolojik bir analoji kurarak iki
kiiltiirin benzer gida maddeleri, saklama yontemleri ve pisirme tekniklerine sahip oldugunu
gostermistir. Casucci (2023) ise Hitit donemi ocak ve pisirme kaplar1 iizerine yaptigi tipolojik
incelemelerle Ge¢ Tun¢ ve Demir Cag1 Orta Anadolu'sundaki mutfak pratiklerini arkeolojik
ve etnografik verilerle karsilastirmistir. Frig mutfak kiiltiiriine iliskin dogrudan gastronomik
caligmalar smirli olsa da, Gordion kazilarindan elde edilen arkeobotanik ve zooarkeolojik
bulgular, bolgedeki tarimsal ve hayvansal tiretim Oriintiilerini ortaya koymus (Miller vd,
2009) ve solen pratiklerinin Frig kimliginin olusumundaki roliine isaret etmistir (Morgan,
2018).

Mevcut literatiir incelendiginde, Gilgamis Destani'ndaki gastronomik unsurlarin (a)
yemek antropolojisi kuramlariyla iliskilendirilerek ve (b) gastronomi turizmi perspektifinden
sistematik bi¢cimde ele alindigi 6zgiin bir ¢alismaya rastlanmamistir. Mevcut arastirma bu
boslugu doldurmay1 hedeflemektedir.

3. Yontem
3.1. Arastirma Deseni

Bu arastirma, Gilgamig Destani'nda gecen gastronomik Ogeleri incelemeyi amaclayan
nitel bir calismadir. Arastirmada dokiiman analizi yontemi benimsenmis; tiimevarimsal
kodlama ve karsilastirmali anlambilim teknikleri birlikte kullanilmistir. Tiimevarimsal

kodlama; kategorilerin 6nceden belirlenmedigi, bunun yerine metin okundukca ortaya c¢iktigi
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bir yaklasimi ifade etmektedir (Patton, 2002). Bu tercihin gerekgesi, gastronomik unsurlarin
destanda tasidig1 anlamlarin ¢esitliligini 6nceden ¢ergevelemekten kaginmaktir.

3.2. Veri Kaynaklan

Aragtirmanin veri kaynagi olarak Gilgamis Destani'min bes farkli Tiirkge ¢evirisi
kullanilmistir: Ramazanoglu (2000), Cig (2002), Jackson (2005), Adali (2009), Maden
(2015), Tiirkge cevirilere odaklanilmasinin gerekgesi, bu kaynaklarin arastirmaci tarafindan
dogrudan erisilebilir ve incelemeye uygun olmasidir.

Arastirmanin temel sinirliliklarindan biri, yalmizca Tiirkge cevirilerin veri kaynagi
olarak kullanilmis olmasidir; bu durum, farkli dillerde tiretilmis g¢evirilerin sundugu farkl
bakis acilarinin analiz disinda kalmasina yol agmaktadir. Ayrica orijinal Akadca ve Stimerce
¢ivi yazili metinlere dogrudan erisimin bulunmamasi da arasgtirmanin bir diger temel
siirliligint olusturmaktadir. Bu nedenle arastirmada elde edilen bulgularin c¢evirmenlerin

yorum diizeyinde kalindiginin bilincinde olunmas1 gerekmektedir.

3.3. Analiz Siireci

Analiz su asamalardan olusmaktadir: Dokiiman analizi, birbirini izleyen dort asamali
sistematik bir siire¢ olarak yiiriitiilmiis; her asama, bir 6nceki asamanin ¢iktilari iizerine insa
edilerek bulgularin izlenebilirligi ve tutarlilign gozetilmistir (Patton, 2002). S6z konusu
asamalar asagida a¢iklanmaktadir.

Ik agsamada her ceviri biitiiniiyle okunmus; yiyecek, icecek ve sofra pratiklerine iliskin
tiim gegisler tablet sirasina gore ayri ayri not edilmistir.

Ikinci asamada her gecis ii¢ boyut iizerinden kodlanmistir: (1) besin dgesinin ad1 ve
tiirti, (2) metnin hangi baglaminda gectigi (giinliik yasam, ritiiel, ziyafet, yolculuk, yas vb.) ve
(3) s6z konusu unsura yiiklenen kiiltiirel, sembolik veya dini anlam.

Sembolik anlam katmanimin atanmasinda, besin 6gesinin gectigi sahnenin baglamsal
islevi temel Ol¢iit olarak alinmistir: bir 6genin tanrisal sunum, ziyafet veya statii gostergesi
sahnelerinde ge¢mesi s6z konusu Ogeye "kutsallik" veya "toplumsal statii" katmaninin
atanmasina; giinliik tiiketim veya hayatta kalma baglaminda ge¢mesi ise "beslenme islevi"
katmaninin atanmasina temel olusturmustur. Bu atama siireci, dogrudan metindeki ifadelerden
ve arastirmacinin soz konusu ifadeleri Lévi-Strauss (1964) ve Douglas (1966) kuramlarinin
kavramsal kategorileriyle (¢ig/pismis, kutsal/profan, smir/saflik) eslestirmesinden
olusmaktadir.

Ugiincii asamada bes Tiirk¢e ceviri karsilastirmali olarak incelenmis; birden fazla
ceviride yinelenen unsurlar birincil bulgu olarak belirlenmis, yalnizca tek ¢eviride yer alan
ifadeler ise dipnot diizeyinde degerlendirilmistir. Bu islem, ceviri kaynakli yorumsal
Onyargiy1 sinirlamay1 amaglamaktadir.

Son agamada bulgular, Lévi-Strauss (1964) ve Douglas (1966) kuramlari ile Sogandereli
(2020), Metli (2020) ve George (2003) gibi ikincil akademik kaynaklarla karsilagtirmali

olarak yorumlanmuistir.

71



Erten Maraz & Kaya (2026). Antik Mezopotamya Kiiltiiriinde Gastronomik Unsurlar: Gilgamis Destan1 Uzerine Nitel Bir
Inceleme, Journal of Applied Tourism Research, 7(1), 63 — 84.

Kuramsal eslestirme siirecinde, bir besin 6gesinin dogal/ham haliyle pisirilmis/islenmis
hali arasindaki karsitlik tasiyan sahneler Lévi-Straussun (1964) c¢ig/pismis gercevesiyle
iligkilendirilmis; buna karsilik kutsal mekan, sunak, tanrisal adak veya toplumsal sinir ¢izme
islevi tasiyan sahneler Douglas'm (1966) kutsal/profan ve simgesel sinir kuramiyla
iliskilendirilmistir. Iki kuramm Ortiistiigii sahnelerde (6rn. pismis etin ayn1 zamanda tanrisal
sunum olarak gectigi sahneler) her iki kuramsal baglantiya da Tablo 1'de yer verilmistir.

Giivenilirligi artirmak amaciyla birden fazla ¢eviride ortak bicimde ge¢meyen ifadeler

bulgularda ayrica isaretlenmistir.

4. Bulgu ve Degerlendirme

Analiz kapsaminda tespit edilen gastronomik unsurlar Tablo 1'de 6zetlenmektedir.
Tablo; besin Ogesini, gectigi baglami, ¢eviriler arasi terminolojik tutarliligt ve Lévi-
Strauss/Douglas kuramlariyla baglantisini gostermektedir.

Tablo 1. Gilgamis Destani'nda Tespit Edilen Temel Gastronomik Unsurlar

Gastronomik Sembolik Anlam .
Baglam Kuramsal Iliski
Unsur Katmam
Enkidu' denil i . Lévi-Strauss:
Ekmek I Uygarlik gostergesi eVt et
yasamsal ihtiyag, zaman metaforu pisirilmis/kiiltiir

Sosyal ritiiel, yolculuk, ingaat

Bira . Topl 1 bag; stati  Douglas: igecek-
emegi oplumsal bag; statii ouglas: igecek-sinir
S Tanrisal sunum ve saray yasami Seckin statli Douglas:
arap Hmy Y yas kutsallik kutsal/profan
Et (s181r, koyun, Av, ziyafet, tanrisal sunum ve Sinifsal ayrigma; Lévi-Strauss:
oglak) adak uygarlik, zenginlik ¢ig/pismis
) Giic ba"glamlnda Gilgamuis tasviri, Giic: bolluk ve Douglas:
Bugday Tann liitfu olarak bolluk ve kutsal/profan +
bereket
bereket sembol
. Temizlik, t 1 S
Tanrisal, giindelik yasam, solen emizl a"nrlsa- Beslenme islevi +
Su sunum ve giindelik
sofralari 5 kutsal sunum
deger
. - fkat, giindelik
Hurma Sevgi sunusu, zenginlik Sev at, glindeli Beslenme + sembol
deger, bolluk
Zenginlik; t 1 Douglas: kutsal
Bal Samas ve Lugalbanda’ya adak SISO, fannisa g
sunum sunum
’ Douglas:
Yag Samas ve Lugalbanda’ya adak Sifa: kutsallik g
kutsal/profan
Ot Sifal1 genglik otu, 6liimstizliik Tanrisallik Sembol

Kaynak: Lévi-Strauss (1964), Douglas (1966), C1g (2002), George (2003), Jackson (2005),
Adal1 (2009) ve Maden (2015).

4.1. Ekmek ve Tahil: Medeniyetin Temel Gostergesi

Gilgamis Destani'nda ekmek, yalnizca bir besin maddesi olarak degil, medeniyet,

insanlik ve toplumsal aidiyet kavramlarinin simgesi olarak belirgin bi¢imde 6ne ¢ikmaktadir.
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Bu islev, Lévi-Strauss'un (1964) ¢ig/pismis karsithgiyla dogrudan ortiismektedir. Ekmek,
tahilin dontstlriilmiis hali olarak kiiltiiri ve uygarligi temsil ederken ham {iriin doga
durumunu simgeler. Enkidu'nun vahsi yasamdan medeni yasama gegisini betimleyen sahnede
bu sembolik islev en acik sekilde goriilmektedir. “Enkidu nasil ekmek yiyecegini bilmiyordu;
nasil icecegi hi¢ gosterilmemisti” (Jackson, 2005).

Ardindan Shamhat'in ona ekmegi tanitmasi, simgesel diizeyde medeniyetin kapisinin
aralanmasi olarak yorumlanmaktadir. “Ekmek hayatin maddesidir” ifadesi, tahil {irtinlerinin
yalnizca fiziksel beslenmeyle degil varolusun kendisiyle 6zdeslestirildigine isaret etmektedir.
Metli'nin (2020) aktardigi lizere ekmek ve bira; tahilin islenmis bigimleri olarak medeniyetin
temel gostergelerini olusturmaktadir.

Destanda ekmegin bozulma siireci de dikkat ¢ekici bi¢imde ayrintilandirilmaktadir.
Utnapistim'in karisinin Gilgamis'in uyku siiresini ekmeklerin durumuna gore kayit altina
aldig1 sahnede; ekmegin ilk giinden son giine kadar gecirdigi degisimler (kuruma, kiiflenme,
yaslanma, beneklenme ve bayatlama) kronolojik bi¢imde siralanmaktadir (Maden, 2015;
Jackson, 2005). Bu sahnede ekmek, zamanin gegisini somutlastiran bir metafor islevi
gormekte; Douglas'in (1966) kirlilik/bozulma kuramiyla da iligskilendirilebilmektedir.

Metinde ekmekle birlikte anilan ¢orek ise farkli ve hiyerarsik bir anlam katmani
sunmaktadir. Enkidu’nun 6liim siirecine iliskin anlatida, Enkidu’nun riiyasinin tasvir edildigi
sahnede "Tepelerinde kizarmis et tasiyorlar, ¢orek taswyorlar, i¢gmek icin kirbalarinda soguk
sular tagiyorlard:” (Ramazanoglu, 2000). seklinde bahsedilen “¢orek tasiyan” seckin
figlirlerin varligi, bu iirliniin siradan bir besin olmaktan ziyade daha soylu ve tanrisal bir
nitelik tasidigim diisiindiirmektedir. Ozellikle krallarin ve seckin figiirlerin “kizarmis et ve
corek” sunmalari, c¢oOregin ritliel baglamda sunu nesnesi olarak konumlandigini
gostermektedir. Bu baglamda ¢orek, ekmegin giindelik ve diinyevi temsilinin 6tesine gecerek;
kutsallik, iktidar ve kozmolojik diizenle iliskilendirilen, segkin ve torensel bir besin olarak
anlam kazanmaktadir.

4.2. ickiler: Toplumsal Bagin Pekistiricisi

Destan i¢inde hububat ve iiziimden elde edilen farkli ickiler refah simgesi olarak
gosterilmektedir. Bunlardan bira ekmekle birlikte medeni yasamin vazgecilmez iki unsuru ve
giindelik ritiielin olarak sunulmustur. Enkidu'ya bira icmeyi 0greten sahnede yedi fi¢1/ kiip
biradan soz edilmesi, icki tiikketiminin hem sembolik hem de ritiiel boyutunu ortaya
koymaktadir. Ayni sahne George'un (2003) filolojik ¢evirisinde de Enkidu'nun “sikaru” (bira)
ictigi seklinde gegmekte; Tiirkge cevirilerle terminolojik uyum bulunmaktadir. Seyahatlerde
deri tulumlarda tasinan bira, yolculuk esnasinda enerji kaynagi islevi gormektedir.

Gemi insas1 sirasinda Utnapistim'in ustalarina “bir wrmagin suyu kadar sarap”
icirildigine dair ifade (Maden, 2015) ve diger bir ¢eviri de “Ustalara, irmak suyu gibi bira,
raki, sirlik ve sarap akitildi” (Ramazanoglu, 2000) ifadeleri i¢kinin emek ve dayanigmanin
pekistirilmesindeki toplumsal roliinii gozler dniine sermektedir.
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Sarap ise destanda daha seckin bir igecek olarak konumlandirilmaktadir. Istar’:
reddeden Gilgamis’in “Seninle evlenirsem ne kazanacagim? Dahast tanrilara yarasir
yvemegim, krallara ozgii ickilerim bulunur” (Ramazanoglu, 2000) ifadeleri sarabin toplumsal
statliyle dogrudan iliskilendirildigini gostermektedir. Douglas'in (1966) kurami ¢ercevesinde

sarap; kutsal ile seckin arasindaki sinir1 ¢izen bir simge olarak islev gérmektedir.

4.3. Et Tiiketimi: Sinifsal Ayrisma ve Ritiiel

Gilgamis Destani’nda et, yalnizca beslenme pratiginin bir unsuru olarak degil;
toplumsal statli, giic ve uygarlik diizeyinin gostergesi olarak c¢ok katmanli bir anlam
tasimaktadir. Dokuzuncu tablette Gilgamis’in “ayi, swrtlan, aslan, pars, kaplan, yagmurca ve
dag kecisi oldiirdiim; bunlarin etlerini yiyip derilerini giyiyordum” (Ramazanoglu, 2000)
ifadesi, dogrudan doga ile kurulan ilkel ve bireysel iliskiye isaret etmektedir. Bu anlatimda et,
avcilik baglaminda elde edilen ve dogrudan tiiketilen bir besin olarak, insanin doga durumuna
yakinligin1 yansitmaktadir.

Buna karsilik, destanin ilerleyen bdliimlerinde etin islenmis ve sunuma hazir hali,
uygarlik ve toplumsal 6rgiitlenme ile iligkilendirilmektedir. Onuncu tablette ki riiya tasvirinde
gecgen “fepelerinde kizarmis et tasiyorlar, ¢orek tasiyorlar” ifadesi, etin ritiielistik ve toérensel
bir baglamda sunuldugunu géstermektedir. Ozellikle “kizarmis et” vurgusu, Lévi-Strauss’un
(1964) ¢ig/pismis karsithig1 cergevesinde degerlendirildiginde, pisirme eyleminin kiiltiirel
doniisiimii ve uygarligr simgeledigini ortaya koymaktadir. Bu baglamda ¢ig ya da avlanarak
tilketilen et doga durumunu temsil ederken, pisirilmis et toplumsal diizenin ve kiiltiirel
iiretimin bir gostergesi haline gelmektedir.

On Birinci tablette Utnapistim’in gemi insas1 siirecinde “is¢ilere ¢ok sigir kestim ve her
giin koyun bogazladim” (Ramazanoglu, 2000). ifadesi ise etin bolluk, zenginlik ve iktidar
gostergesi olarak islev gordiiglinii ortaya koymaktadir. Biiylik olgekli bir inga faaliyetinde
calisanlara diizenli ve bol miktarda et sunulmasi hem ekonomik giiciin hem de orgiitlii bir
iretim sisteminin varligina isaret etmektedir. Ayni zamanda bu durum, et tiiketiminin siradan
bir ihtiyactan Ote, toplumsal hiyerarsi ve comertlik gostergesi olarak degerlendirildigini
gostermektedir.

Bu cercevede destanda et; avcilik baglaminda doga ile dogrudan iliskiyi temsil eden
ilkel bir unsurdan, pisirme ve sunum pratikleri araciligityla uygarligin, ritiielin ve toplumsal
statliniin simgesine doniigmektedir. Enkidu'nun 6liimiinden sonra sehri terk eden Gilgamis'in
aslanlar1 avlayarak derilerine biirlinmesi ve ¢ig et yemesi (George, 2003), Lévi-Strauss'un
(1969) ¢ig/pismis karsithgr g¢ercevesinde dogrudan okunabilir: ¢ig et tliketimi, pisirme
eyleminin  simgeledigi  kiiltiir ~durumundan ¢ikist  ve doga durumuna doniisi
somutlastirmaktadir. Thircuir'in (2020) de vurguladig: lizere bu ikili karsithk, doga ile kiiltiir
arasindaki smir1 bedensel ve pratik diizeyde belirleyen temel bir antropolojik gostergedir.
Tanrilara sunulan kizarmis etin liikks ve 6zel gilinlere 6zgii bir yiyecek olarak betimlenmesiyle

birlikte diisiiniildiigiinde, etin destanda yalnizca biyolojik bir gereksinimi karsilamadigi; ayni
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zamanda kiiltiirel, ekonomik ve sembolik anlamlar {ireten merkezi bir unsur oldugu acik¢a

goriilmektedir.

4.4, Ziyafet ve Sofralar: Sosyal Birlik ile Dini Ritiielin Bulusma Noktas1

Gilgamis Destani’nda sofra ve ziyafet sahneleri, yalnizca beslenme pratiklerini yansitan
betimlemeler olmanin Otesinde; toplumsal dayanismayi pekistiren, statii ve comertlik
gostergesi sunan ve ayni zamanda dini ritiiellerle i¢c ice gee¢mis kiiltlirel alanlar olarak
kurgulanmaktadir. Tufan anlatisinda yer alan “Tekneciler gemiye 10800 sirlik getirdiler;
bunun iicte biri peksimet kizartmak icin harcands, iicte ikisini gemici saklad. Iscilere ok sigir
kestim ve her giin koyun bogazladim. Ustalara irmak suyu gibi bira swrlik ve sarap akitildi”
(Ramazanoglu, 2000) ifadeleri, biiyiik 6l¢ekli liretim siireclerinde yiyecek ve igecegin bolluk,
organizasyon ve iktidar gostergesi olarak iglev gordiiglinii acik¢a ortaya koymaktadir. Bu
baglamda ziyafet, yalnizca fizyolojik ihtiyaglarin karsilanmasi degil; emegin ddiillendirilmesi,
toplumsal bagliligin giiclendirilmesi ve kolektif {iiretimin kutlanmast anlamlarini da
icermektedir. Nitekim ayni anlatida gegen “bunlar Nevruz bayramina benzer bir bayram
kutladilar” (Ramazanoglu, 2000) ifadesi, ziyafetin ritiiel ve senlik boyutunu vurgulamakta;
giindelik tiiketim ile torensel pratik arasindaki geciskenligi gozler oniine sermektedir.

Destanda yiyecek cesitliligi ve sunum bicimleri, sevgi, itibar ve comertlik gdstergesi
olarak temsil edilmekte; ayni zamanda tanrisal diizenle iliskilendirilmektedir. Tapinak
sahnelerinde sarap, su ve yag gibi iriinlerin 6nce tanr1 heykellerinin Oniindeki sunaga
sunulmasi, ardindan tapinak mutfagma aktarilmas: (C1g, 2002), besinin kutsal ile diinyevi
arasinda aracilik eden bir unsur oldugunu gostermektedir. Bu uygulama, Douglas’in (1966)
yemek-kutsal iligkisi baglaminda degerlendirildiginde, gastronomik pratiklerin yalnizca
maddi degil, ayn1 zamanda sembolik ve ritiielistik anlamlar tagidigini ortaya koymaktadir.

Bununla birlikte destanda ziyafet, yalnizca kolektif liretim ve ritiiel baglaminda degil;
bireysel yasam felsefesinin de bir pargasi olarak ele alinmaktadir. “Ey Gilgamis! Karnin dolu
olsun, gece giindiiz kendini eglendir! Her giin bir senlik yap! Gece giindiiz hora tepip oyna!”
(Ramazanoglu, 2000) ifadesi, insan yasaminin degeri baglaminda yeme-icme ve eglenme
pratiklerinin anlamlandirilmasini 6giitleyen bir yaklagimi yansitmaktadir. Bu yoniiyle ziyafet,
hem toplumsal birlikteligin hem de varolugsal farkindaligin bir ifadesi olarak destanda

merkezi bir konumda yer almaktadir.

4.5. Diger Gastronomik Unsurlar: Bal, Yag, Hurma, Bugday ve Bahk

Destanda dikkat ¢eken diger gastronomik unsurlar arasinda bal, yag, hurma ve balik 6ne
cikmaktadir. Gilgamis'n Tanr1t Samas'a sundugu adakta bir canakta bal, bir ¢anakta yag
bulunmaktadir (Maden, 2015; Jackson, 2005). Diger bir kaynakta; “Lacivert tasindan bir
fincam yagla doldurdu.” ve “Akikten bir fincam balla doldurdu.” (Ramazanoglu, 2000)
seklinde ifade edilmistir.

Senoglu Fenerci'nin (2021) caligmasina gore bal antik donemlerde zenginligi, bollugu
ve bereketi simgelemekte; ayn1 zamanda liiks bir yiyecek olarak tanrisal sunum torenlerinde
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kullanilmaktaydi. Kaplan ve Karabz Arihan'in (2012) belirttigi tlizere yag, tibbi ve kutsal
degeri olan bir madde olarak antik toplumlarin dinsel ayinlerinde yaygin bicimde yer
almaktaydi. Bu iki unsurun Douglas'm (1966) kutsal/profan ayrimiyla dogrudan iligkili
oldugu goriilmektedir.

Hurma, destanda Tanriga Istar’a esi tarafindan her giin bir kiife hurma getirerek
sofrasin1 zenginlestirdiginin anlatildig1 sahnede goriilmektedir (Maden, 2015). Bu, hurmanin
hem giinliik beslenmedeki dnemini hem de sevgi ve ilgiyi ifade eden tanrilara layik bir sunum
araci olarak kullanildigin1 gostermektedir. Stimer mutfak yazitlarinda balik¢iligin 6nemli bir
gecim kaynagi oldugu ve balik tiiketiminin yaygin oldugu belgelenmistir (Sogandereli, 2020).
Balik Utnapistim'in tufan anlatisinda “nadir baliklarin en nadiri” olarak bollugun simgesi
bigciminde betimlenmektedir (Jackson, 2005).

Bugday destanda ii¢ farkli baglamda anlam kazanmaktadir. Birinci tablette metafor
olarak “sacimin lileleri tipki bugday basagi gibi filizlenmisti”, Altinc1 tablette tanrilarin
insanliga bahsettigi temel yasam kaynagi olarak “insanlar igin bugday yigdim”, On Birinci
tablette ise tufan anlatisinda tanrisal vaat ve bereketin somutlagmasi olarak islev gormektedir;
“bulutlar giiden bey, iistiiniize gercek bir bugday yagmuru yagdiracaktir” (Ramazanoglu,
2000), Douglas'in (1966) kutsal/profan cercevesinde bugday, destanda yalnizca bir besin
maddesi degil, tanrisal diizenin gostergesidir.

Destanda gegen diger bir unsur da efsanevi “Genglik Otu”dur. Dogada bulunan deve
dikenine benzetilen bir ¢esit ot 6liimsiizliik ve genclik arayisinin simgesel bir temsilidir. “Hi¢
kimsenin bilmedigi biricik otun yerini sana séyleyeyim. Bu ot, tipki deve dikenine benzer, ama
dikenleri giil dikeni gibi keskindir; yaklasana batar." "Ursanabi, bu ot biiyiilii bir ottur; insan
bununla gengligi kazanir. Bu ota, 'vash geng¢ olur' denir” (Ramazanoglu, 2000). Yasliy1 geng
yapan bu ot, insanin zaman karsisindaki g¢aresizligine karsi gelistirdigi mitolojik bir umut
olarak sunulmaktadir. Ancak Gilgamis’in otu elde etmesine ragmen bir yilan tarafindan
kaybetmesi, 6liimsiizliigiin insana degil dogaya ait oldugunu vurgulamaktadir. Bu baglamda
“Genglik Otu”, insanin faniligini ve 6liimsiizliik arzusunun ulasilamazligini simgeleyen giiclii

bir metafor olarak degerlendirilmektedir.

4.6. Gastronomik Unsurlarin U¢ Katmanh Sembolik Yapisi

Destanin biitiiniinde gastronomik ogeler en az ii¢ ayr1 anlam katmaninda islev
gormektedir. Lévi-Strauss (1964) ve Douglas (1966) kuramlar1 bu katmanli yapiy1 sistematik
bicimde ¢oziimlememize olanak tanimaktadir:

Birinci katman — Beslenme islevi: Yiyecek ve igecekler hem siradan insanlarin hem
de tanrilarin temel ihtiyacini karsilamaktadir.

Ikinci katman — Toplumsal ve kiiltiirel kimlik: Pisirilmis yiyecek tiiketimi ve ziyafet
kiltirt, “uygar” ile “vahsi” arasindaki smirt ¢izmektedir (Lévi-Strauss, 1964). Yeme-igme
usiil ve ritiielleri refah gostergesi olarak vurgulanmaktadir.
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Uciincii katman — Dini ve ritiiel islev: Tanrilara sunulan yiyecekler kutsal/profan
siirint somutlastirmakta; gidanin bir ritiiel aracina donistiigiinii gostermektedir (Douglas,
1966).

Bu ii¢ katmanli yapi, Gilgamis Destani'ni salt bir mitoloji metni olmaktan ¢ikararak
Mezopotamya toplumunun kiiltiirel ve ekonomik tabanini belgeleyen 6zgiin bir kaynak haline
getirmektedir.

5. Tartisma, Sonuc ve Oneriler
5.1. Tartisma

Mezopotamya mutfak kiiltiiriine iligkin yazili ve arkeolojik veriler, Gilgamis
Destani’nda yer alan gastronomik unsurlarin tarihsel bir gergeklige dayandigim
gostermektedir. Bu baglamda Yale Universitesi Babil Koleksiyonu’nda bulunan YBC 4644
numarali tablet, s6z konusu mutfak geleneginin somut bir kanit1 niteligindedir. Bottéro’nun
(1987) ortaya koydugu iizere tablette 4’ii sebze, 21’1 et giiveci olmak iizere toplam 25 tarif yer
almakta; bu durum Siimer mutfak pratiklerinin Babil donemine kadar siireklilik gosterdigini
belgelemektedir.

Benzer sekilde, Gilgamig Destani’nda siklikla karsilasilan ekmek, bira ve balik gibi
temel besin unsurlari, arkeolojik bulgular ve yazili kaynaklarla ortiigmektedir. Sogandereli’nin
(2020) derledigi veriler, bu {riinlerin Mezopotamya beslenme kiiltiiriiniin temelini
olusturdugunu dogrularken; Stimer mutfak listelerinde yaklasik yiiz cesit corba ve li¢ yiize
yakin ekmek tliriiniin bulunmasi, donemin olduk¢a gelismis ve ¢esitlilik igeren bir
gastronomik yapiya sahip oldugunu ortaya koymaktadir. Bu bulgular, Bottéro’nun (2004)
uluslararas literatiirde yer alan degerlendirmeleriyle de desteklenmekte; boylece destanin,
donemin mutfak kiiltiiriinii gercekei ve tutarli bir bicimde yansittig1 anlagilmaktadir.

Enkidu'nun medenilesme siirecinde ekmek ve biranin oynadig: rol, Metlinin (2020) tezi
ile Yal¢in ve Yaman'in (2019) c¢aligmalarinda da vurgulanan tahilin medeniyet gostergesi
islevini pekistirmektedir. Bu bulgu, Lévi-Strauss'un (1964) evrensel ¢ig/pismis karsithginin
Mezopotamya baglaminda somut filolojik kanitlarla desteklendigini gostermekte; kuramsal
cercevenin bolgesel uygulanabilirligini ortaya koymaktadir.

Ote yandan Arslantas ve Ince Karageper'in (2023) Diyarbakir mutfag: iizerine yaptigi
arastirmayla kurulan baglanti, Mezopotamya gastronomik mirasinin c¢agdas mutfak
kiiltiirlerinde yasamay1 siirdiirdiiglinii gostermektedir. Bu kiiltiirel siireklilik; gastronomi
turizmi agisindan 6nemli bir potansiyel barindirmaktadir. Irak, Suriye ve Giineydogu Tiirkiye
cografyasinda Mezopotamya kiiltiirel mirasina dayali gastronomi turizminin gelistirilmesi, bu

bolgelerin turizm ekonomisi agisindan deger kazanmasini saglayabilir.

5.2. Sonug¢

Bu c¢aligma, antik Mezopotamya'nin en Onemli eserlerinden biri olan Gilgamis
Destani'nda yer alan gastronomik Ogelerin kiiltiirel, sembolik ve tarihsel boyutlariyla
sistematik incelemesini ortaya koymustur. Tiimevarimsal kodlama ve karsilastirmali
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anlambilim teknikleriyle gergeklestirilen arastirma; ekmek, bira, sarap, et, balik, hurma, bal ve
yag gibi temel besin dgelerinin destanda ¢ok katmanli islevler listlendigini gostermektedir.
Destanda gegen; (a) gilindelik beslenme ihtiyacini karsilayan temel gidalar, (b) uygar
yasamin goOstergeleri ve toplumsal statiiniin simgeleri, (c) dini ritiiellerin ve tanrisal
sunumlarin ayrilmaz parcalar1 olarak belirlenmistir. Lévi-Strauss'un ¢ig/pismis karsitligl ve
Douglas'in yemek-simgesi kurami, bu bulgular1 kuramsal bir zeminde konumlandirmistir.
Calismada gastronomik unsurlarin belirgin ve sistematik bi¢cimde yer almasi,
Mezopotamya toplumunda yemek kiiltliriiniin salt biyolojik bir gereksinimin 6tesine gegerek
kimlik, anlam ve toplumsal diizen kurucu bir unsur olarak islev gordiigiinti gostermektedir. Et,
ekmek, bira ve 6zellikle ¢corek gibi iiriinler; zenginlik, stati ve kutsallikla iligkilendirilirken,
ziyafet sahneleri toplumsal dayanisma ve kolektif kimligin yeniden iiretildigi ritiiel alanlar
olarak one ¢ikmaktadir. Ayrica “Genglik Otu” gibi mitolojik dgeler, besin ve doga {lizerinden
insanin Oliimsiizliik arayisin1 simgesel bir diizleme tasimaktadir. Arkeolojik ve filolojik
verilerle yapilan karsilastirmalar destanda betimlenen mutfak kiiltiiriiniin tarihsel gerceklikle
biiylik Olgiide oOrtiistiigiinii ortaya koymakta; bu durum, eserin edebi degerinin yanmi sira;
etnografik ve gastronomik bir kaynak olarak da degerlendirilmesini miimkiin kilmaktadir.

5.3. Oneriler

Akademik arastirmalar agisindan: Gilgamis Destani'n1 farkli antik kaynaklarla (Stimer
Inanna metinleri, Atrahasis Destam1 vb.) karsilastiran gastronomik analizler yapilabilir.
Akadca orijinal metinlerle dogrudan ¢alisan dilbilimcilerle is birligi i¢inde gerceklestirilecek
aragtirmalar, ceviriden kaynaklanan anlam kayiplarini asgariye indirebilir. Mezopotamya
gastronomisi ile c¢agdas Tiirkiye ve Irak mutfaklar1 arasindaki stirekliligi belgeleyen
karsilastirmali etnografik caligsmalar da bu alandaki literatiire 6nemli katkilar saglayabilir.

Gilgamis Destan1 ve ilgili diger antik Mezopotamya metinleri ile arkeolojik bulgular
1s18inda, donemin beslenme aliskanliklarini yansittigi diisliniilen bilesenlerden hareketle
tahmini Stimer meniileri gelistirilebilir. Bu mentiler, duyusal analiz (tadim testleri) yontemiyle
degerlendirilerek en kabul goren versiyonlarin belirlenmesi saglanabilir. Elde edilen sonuglara
gore, Siimer cografyasini ve gastronomik mirasini yansitan destinasyonlarda ve deneyimsel
restoran konseptlerinde bu meniilerin sunulmasi miimkiin olabilir.

Bunun yani sira, Gilgamis Destani’'nda gecen yiyecek ve iceceklere dayali yeniden
yorumlanmig gastronomi meniilerinin kiiltiirel miras turizmi gercevesinde gelistirilmesi
Onerilebilir. Miize ve arkeolojik sit alanlarinda “Antik Mezopotamya Sofralar’” temali
deneyimsel etkinlikler diizenlenmesi, hem farkindalik yaratma hem de turizm ¢esitlendirmesi
acisindan deger tasimaktadir. Gilgamis Destani’nin gastronomik boyutunu 6n plana ¢ikaran
turizm rehber igeriklerinin ve yorumlayici programlarin gelistirilmesi de alana somut katkilar

sunabilecek uygulamalar arasinda sayilabilir.
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Gastronomic Elements in Ancient Mesopotamian Culture: A Qualitative Examination of
the Epic of Gilgamesh
Extended Abstract

Introduction

Gastronomy constitutes one of the oldest and most tangible layers of humanity's cultural
heritage. Food and beverages have historically served as significant indicators reflecting
communities' belief systems, social hierarchies, economic structures, and aesthetic
sensibilities. The Epic of Gilgamesh—whose roots extend to the Sumerian period (third
millennium BCE), the Old Babylonian version (second millennium BCE), and the standard
Babylonian version preserved on twelve clay tablets from Ashurbanipal’s library at Nineveh
(seventh century BCE; George, 2003)—provides extraordinarily rich data on the dietary
culture, rituals, and social life of ancient Mesopotamia.

Theoretical Framework

The study draws on two foundational frameworks from food anthropology. Lévi-
Strauss's (1964) raw/cooked dichotomy posits cooking as a universal cultural transformation
that symbolizes the nature/culture divide; raw food represents nature and wilderness, while
cooked food represents civilization. Douglas's (1966) food-as-symbol theory holds that foods
encode social boundaries, purity/pollution distinctions, and sacred/profane divisions. Both
frameworks are directly applicable to the gastronomic scenes of the epic.

Methodology

The study employs a qualitative document analysis design. Inductive coding and
comparative semantic techniques were applied to five Turkish translations (Ramazanoglu,
2000; Jackson, 2005; Maden, 2015; Cig, 2002; Adali, 2009), with terminological verification
against the philological English translations by George (2003) and Dalley (1989). Each
translation was read in its entirety; gastronomic references were coded along three
dimensions: (1) the food/beverage type, (2) its contextual function (daily life, ritual, feast,
journey, mourning), and (3) its cultural, symbolic, or religious meaning. Elements recurring
across multiple translations were treated as primary findings; single-translation occurrences
were flagged separately. The study's main limitation is the absence of direct access to the
original Akkadian text.

Key Findings

Bread functions not merely as a foodstuff but as a symbol of civilization, corroborating
Lévi-Strauss's (1964) cooked/civilized dichotomy. Enkidu's transition from wild to civilized
life is narrated through his learning to eat bread and drink beer. The episode in which
Utnapishtim's wife marks the successive stages of bread deterioration employs bread as a
metaphor for the passage of time. Flatbread (¢orek), appearing separately from ordinary
bread, carries a more elevated, ritual dimension; its offering by royal and elite figures situates
it as a ceremonial food associated with sacredness and power. Beer and wine reinforce social
bonds and encode status distinctions, while meat consumption—contrasted with the raw flesh
of wild animals consumed during Gilgamesh's wandering—directly enacts Lévi-Strauss's
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binary. Feast scenes serve as sites for social cohesion and ritual expression, reflecting
Douglas's (1966) sacred/profane boundary. Honey, oil, dates, fish, and wheat operate as
symbols of divine bounty and sacred offering. The mythological "Plant of Youth™ extends the
gastronomic register into the symbolic domain of immortality and human finitude. A
terminological comparison across five Turkish translations confirms consistency for core food
terms, though the Akkadian sikaru (rendered as 'beer’) encompasses a broader range of
fermented grain beverages than the modern term implies.

Discussion and Conclusions

The findings broadly corroborate Bottéro (2004) and Sogandereli (2020) and extend the
theoretical grounding of Mesopotamian food studies by applying Lévi-Strauss and Douglas to
philologically attested primary sources. The Epic of Gilgamesh functions as both a
mythological narrative and an anthropological dietary document. Gastronomic elements
operate across three semantic layers: as basic nourishment, as markers of civilized identity
and social status, and as integral components of religious ritual. The cultural continuity
between Mesopotamian culinary heritage and contemporary culinary cultures in southeastern
Turkey and Iraq (Arslantas & Ince Karageper, 2023) presents significant potential for
heritage-based gastronomy tourism development, including reinterpreted menus, experiential
museum events, and interpretive tourism content.

Auf Gosterim/To Cite: Erten Maraz, A. ve Kaya, Z. (2026). Antik Mezopotamya Kiiltiiriinde
Gastronomik Unsurlar: Gilgamis Destam1 Uzerine Nitel Bir inceleme, Journal of Applied
Tourism Research, 7(1), 63 — 84. doi.org/10.5281/zen0do.20934643

Etik Onay1: Yazarlar bu ¢aligmanin tiim hazirlanma siireglerinde etik kurallara riayet edildigini beyan

etmistir. Aksi bir durumun tespiti halinde derginin higbir sorumlulugu olmayip, tiim sorumluluk
makale yazarlarina aittir.
Etik Kurul Onay1: Bu arastirma etik kurul izni gerektirmemektedir.
Destek Bilgisi: Caligma i¢in herhangi bir kurum ya da kurulustan finansal destek alinmamuistir.
Bilgilendirilmis Onam Formu: Yazarlar ¢calismaya kendi rizalariyla katilmistir.
Katki Orani: 1. yazar: %50; 2. yazar: %50
Cikar Catismasi: Makalede ¢ikar ¢atismasi bulunmamaktadir.
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Abstract
This study aims to examine the views of public institutions, private sector businesses and other
relevant stakeholders operating in the tourism sector in the Hopa district of Artvin province,
thereby revealing the destination's current tourism situation, its potential and the areas that need
to be developed. Adopting a qualitative research approach, semi-structured interviews were
conducted with 16 tourism stakeholders selected through maximum diversity sampling, and
thematic analysis was used to analyse the data obtained. Findings indicate that Hopa has
significant tourism potential in terms of its natural, cultural and geographical features, but that
this potential is not being sufficiently exploited. It was determined that tourism activities in the
district economy are predominantly centred on accommodation and border trade. Lack of
promotion, inadequate planning, infrastructure problems and low tourism awareness stand out as
key problem areas. Consequently, it is emphasised that cooperation among stakeholders in the
Hopa destination must be strengthened, a sustainable planning approach must be adopted, and
alternative types of tourism must be developed. Previous studies addressing tourism
development in the Eastern Black Sea and Hopa regions have generally focused on economic
impacts or overall tourist satisfaction. This study, differs from existing literature by examining
the development dynamics of the destination directly from the perspective of local stakeholders
through an in-depth qualitative approach. The research therefore aims to reveal the inter-actor
dynamics in Hopa's destination management processes, filling a significant gap in the literature.
Ozet

Bu ¢alisma, Artvin ili Hopa ilgesinde turizm alaninda faaliyet gosteren kamu kurumlari, 6zel
sektor isletmeleri ve diger ilgili paydaslarin goriislerini inceleyerek destinasyonun mevcut turizm
durumunu, potansiyelini ve gelistirilmesi gereken yonlerini ortaya koymayir amaglamaktadir.
Nitel arastirma yaklagiminin benimsendigi ¢alismada, maksimum ¢esitlilik 6rneklemesi
kapsaminda belirlenen 16 turizm paydasi ile yar1 yapilandirilmig goriismeler gerceklestirilmis,
elde edilen verilerin analiz siirecinde tematik analiz yontemi kullanilmistir. Bulgular, Hopa’nin
dogal, kiiltiirel ve cografi 6zellikler bakimindan dnemli bir turizm potansiyeline sahip oldugunu,
ancak bu potansiyelin yeterince degerlendirilemedigini gostermektedir. ilce ekonomisinde
turizm faaliyetlerinin agirlikli olarak konaklama ve sinir ticareti ekseninde kaldigi belirlenmistir.
Tanitim eksikligi, planlama yetersizligi, altyap: sorunlari ve turizm bilincinin diisiik olmas1 temel
sorun alanlart olarak &ne ¢ikmaktadir. Sonug olarak, Hopa destinasyonunda paydaslar arasi is
birliginin giiclendirilmesi, siirdiiriilebilir planlama anlayisinin benimsenmesi ve alternatif turizm
tirlerinin gelistirilmesi gerektigi vurgulanmaktadir. Alan yazinda Dogu Karadeniz ve Hopa
bolgesindeki turizm geligsimini ele alan caligmalar genel olarak ekonomik etkiler veya genel
turist memnuniyeti iizerine odaklanmistir. Bu c¢alisma, mevcut literatiirden farkli olarak ,
destinasyonun gelisim dinamiklerini dogrudan yerel paydaslarin géziinden ve derinlemesine bir
nitel yaklagimla ele almaktadir. Boylece aragtirma, Hopa’nin destinasyon ydnetimi
stireclerindeki aktorler arasi dinamikleri yapisal olarak ortaya koyarak literatiirdeki 6nemli bir
boslugu doldurmay1 hedeflemektedir.

* For this study, "Ethics Committee Approval” was obtained from the Scientific Research and Publication Ethics Committee
of Artvin Coruh University on 10/11/2023 with the reference number E-18457941-050.99-113041. / Bu ¢alisma igin, Artvin
Coruh Universitesi Bilimsel Arastirma ve Yayin Etigi Kurulu'ndan 10.11.2023 tarih - E-18457941-050.99-113041 referans
numaralt karar ile “Etik Kurul Onayt” alimmigtir.
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Introduction

The tourism industry has undergone rapid development since the Second World War.
The end of the war, people's increased participation in tourism activities, the desire to make
more effective use of leisure time, and the desire to escape stressful crowds have been
considered important factors in this development. In particular, its foreign exchange-
generating effect demonstrates the positive contributions of the tourism industry to national
economies. According to research conducted by the World Tourism Organisation (WTO), 1.5
billion people participated in tourism activities in 2019, but this figure fell to 407 million in
2020 due to the impact of the pandemic, rising to 456 million in 2021. In 2022, with the
pandemic's impact waning, tourism movements rose again, reaching 963 million people.
Tourism revenues were $1.8 trillion in 2019, $0.7 trillion in 2020, $0.8 trillion in 2021, and
$1.3 trillion in 2022. By 2024, the global industry had returned to pre-pandemic levels. 1.4
billion people worldwide participated in international travel. This represents an 11% increase
compared to 2023. The number of tourists visiting Tiirkiye also increased by 14% compared
to 2019 (UNWTO, 2020).

Tiirkiye has rich potential in the field of tourism with its natural and cultural resources.
According to 2022 data from the World Tourism Organisation, the number of visitors to
Tiirkiye reached 50 million. According to statistics released by the Turkish Statistical
Institute, the number of foreign visitors to our country in 2024 increased by 9 per cent
compared to 2023, reaching 62.2 million (TUIK, 2025). It is predicted that this number will
increase day by day, especially with the planned use of alternative tourism resources in recent
years. The Eastern Black Sea Region also stands out as an alternative tourism destination with
its resources. The region is frequently visited by domestic and foreign visitors in recent years
due to its traditional culture, highlands, and clean air away from industry. As a result of the
increasing interest and potential in the number of tourists, the region's economy continues to
grow day by day.

Hopa, the research area, is the district of Artvin in the Eastern Black Sea Region that
receives the most visitors (Cengiz, Tiifekcioglu and Iskender, 2005: 7). The presence of the
Sarp Border Gate, Tiirkiye's gateway to the Caucasus, plays an important role in shaping the
district's tourism activities. In the ranking of provinces with the highest number of foreign
visitors entering Tiirkiye through border gates between January and August 2023, Artvin
ranks fifth with 1,233,644 visitors (Ministry of Culture and Tourism, 2023).

The tourism industry has become one of the important tools of regional development,
along with the acceleration of international mobility after World War 11, increasing prosperity
levels, and the spread of leisure time. However, current literature reveals that the economic
contribution of tourism does not occur spontaneously; it depends on structural elements such
as planning, governance, and stakeholder participation. The fundamental issue highlighted in
the literature at this point is that tourism in small and medium-sized destinations with high
potential, particularly in terms of environmental and cultural resources, is often limited to
transit, accommodation, or ancillary activities. In such destinations, tourism tends to be
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shaped as an activity that generates fragmented and short-term economic returns rather than
serving as a comprehensive tool supporting local development.

The district of Hopa faces a similar structural problem. Although the district has intense
human mobility thanks to the presence of the Sarp Border Gate, it struggles to transform this
mobility into destination-based tourism experiences. A review of existing studies (Ogan,
Akyol and Bulut, 2022: 1249; Aytug and Mikaeili, 2017: 234) reveals that tourism potential
in Hopa is mostly addressed at the inventory level, but stakeholder-based analyses explaining
why this potential has not translated into sustainable tourism development remain limited. In
this context, the problem situation of the research can be defined as follows: Although there is
tourism potential in the district of Hopa, it remains unclear why this potential is not
sufficiently reflected in local economic and social development and how this situation can be
explained in terms of stakeholder perceptions.

The aim of the study is not only to describe stakeholder views but also to reveal the
structural limitations, governance issues, and development dynamics of tourism in the Hopa
destination within an analytical framework based on these views. In this respect, the study
aims to fill the descriptive gap in the existing literature and contribute to stakeholder-based
qualitative analyses. Within the scope of the study, the views of tourism stakeholders
operating and providing services in Hopa were gathered with the aim of identifying the
shortcomings of regional tourism and creating a resource for future investments. The lack of
previous studies on stakeholder views in the region increases the importance of this study.

1. Conceptual Background and Literature Review

1.1. Hopa District

Located in the easternmost part of the Black Sea, the province of Artvin was historically
known as Coroksi, Corok, Kollehis and Klaceti, and as Livane during the Ottoman period.
Established as a sanjak in 1921, Artvin became a province in 1924. The district of Hopa has a
population of 27,806 within the province, which has a total population of 169,280 (Artvin
Provincial Directorate of Agriculture and Forestry, 2024). The district is located
approximately 20 km from the Sarp Border Gate (Figure 1). In line with its climate, tea,
hazelnut, kiwi, aronia, corn, and citrus cultivation are important sources of trade for the
district. The presence of assets such as Hopa Port, the Sarp Border Gate, and tea factories
contributes to the commercial development of the region.

According to data from the Ministry of Culture and Tourism, Hopa district is the richest
destination in Artvin province in terms of quantity, with 5 establishments holding tourism
operation licences, 20 establishments holding simple accommodation licences, a total of 884
rooms and 1,647 beds. In addition to camping and picnicking activities, the district is home to
Camburnu Nature Park, 18 cultural immovable assets (mosques, churches, bridges,
residences, monumental trees, minarets), and hosts national and international festivals (Akyol,
2020: 54).
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Figure 1. Location Map of Hopa District (Yakut & Koday, 2025: 219)

ERZURLIM

1.2. Regional Tourism and Development

The concept of stakeholders first emerged in an international memorandum organised
by the Stanford Research Institute in 1963. Freeman (1984: 2) defines the concept of
stakeholders as "all individuals or institutions affected by and affecting the activities of the
organisation”. Carroll, on the other hand, defines the stakeholder concept as "groups affected
by the business's decisions, policies, and practices and, similarly, groups that influence the
business's decisions, policies, and practices." In another definition, stakeholders are
individuals and organisations that actively participate in a project and may be positively or
negatively affected by the project's implementation or successful completion (Unal and Unal,
2015: 95).

Stakeholder theory is used as a powerful plan or management approach that considers
the organisation within its environment, maximising shareholder profits while also
considering the benefits and desires of other non-shareholder groups (Ertugrul, 2008: 205).
Stakeholder theory is intertwined with the concept of social responsibility. In this context,
stakeholders can be defined as groups that act with an effective organisational strategy, taking
into account their needs and expectations in order for businesses to achieve success.
Greenwood and Mir (2018: 25) define stakeholders as "individuals or groups affected by or
affecting the success of any institution or organisation."

1.3. Tourism Stakeholders and Their Roles

Tourism is an industry that achieves a stronger structure through the convergence of
various sectors. Stakeholder cooperation is crucial for tourism destinations to be successful
and gain a competitive advantage (Buhalis, 2000: 109; Ritchie and Crouch, 2003: 228). Lack
of communication with stakeholders or failure to properly organise those involved in tourism
activities can have negative consequences for regional tourism (Akhtar, Bukhari and Najar,
2022: 392).

The concept of stakeholders is of central importance, particularly in the tourism
industry, in terms of destination planning, management, and sustainability. According to
Goeldner and Ritchie (2011: 327), there are many stakeholders involved in the development
of tourism. These include:
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e Local residents,

e Local authorities,

e Environmental groups,

e \Visitors,

e Operators,

e Destination management organisations.

Each of these stakeholders is critical to the success of regional tourism. Tourism is a
social, cultural and economic issue that involves people travelling outside their usual
environment for personal, commercial or professional purposes. Entrepreneurs view tourism
as "an opportunity to make a profit by providing goods and services that tourists are
interested in". Host community tourism involves local people who see it as "a cultural tool
and a means of employment.” Local government involves politicians who see tourism as "a
factor of wealth in the economy within their jurisdiction.” They formulate and implement
policies to ensure it serves this purpose.

Peter Burns, on the other hand, classifies tourism stakeholders as primary, secondary,
and external stakeholders based on their interactions (Stainton, 2022).

Table 1. Peter Burns' Stakeholder Classification

Primary Secondary External
Stakeholders Stakeholders Stakeholders
Tourist Local Airports International Organisations
Investors National Authorities International Airlines
Local Population Local Authorities Banks and Insurance Companies
Developers Local Governments International Tourism Companies
Tourism Businesses and L International Organisations (UNDP,
Scientists
Managers etc.)
Civil Society

Organisations

Source: Stainton, 2022.

Menayang and Marta (2020: 425) and Waligo, Clarke and Hawkins (2013: 345) have
outlined tourism stakeholders and their roles under 8 headings. These are: (1) government
agencies and regulatory bodies, (2) destination management organisations, (3) tourism
businesses, (4) local communities, (5) environmental and cultural organisations, (6) education
and research centres, (7) non-profit civil society organisations, and (8) tourists. Tourism
businesses are the most visible stakeholders. Hotels, restaurants, tour operators and travel
agencies are examples of tourism businesses. These businesses create employment by shaping
the visitor experience and contribute to the sustainability of the local economy. Another
prominent stakeholder is the local community with its culture, traditions, and hospitality.
Tourism stakeholders generally cannot operate alone. The success of the tourism industry and
related sectors depends on the cooperation and harmony of all stakeholders. Akyol (2020:
105) lists the tourism stakeholders in a destination as follows: (1) local government
authorities, (2) local administrations, (3) tourism businesses, (4) non-governmental
organisations, (5) professional associations and chambers, (6) educational institutions, (7)
tourism workers, (8) local residents, and (9) domestic and foreign visitors.
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1.4. Related Research

Sautter and Leisen (1999: 313), who emphasise the necessity of multiple stakeholders
acting jointly in tourism development and planning processes, state that stakeholder theory
was developed as a tourism planning tool to determine how it could be used to encourage
cooperation among stakeholders involved in the planning process. In the study, they presented
a map by adapting Freeman's previously created tourism stakeholder map. The study was
conducted to enable tourism stakeholders to operate more intelligently, emphasising that
cooperation between stakeholders is a fundamental component of sustainable development
efforts.

Byrd (2007: 6) conducted a study combining sustainable tourism and stakeholder
theory. This study emphasised the need for stakeholders to be correctly identified and
included in decision-making processes. For the successful development of sustainable
tourism, it is necessary to involve relevant stakeholders in the process, as well as planners and
developers involved in tourism development. The study concluded that joint efforts by all
tourism stakeholders are essential for sustainable tourism.

In the case study of Taman Negara Pahang National Park in Malaysia by Chew, Zainol
and Goh (2024: 1), it was found that state support at the regional and national levels, the
active role of civil society organisations, and the participation of local communities are
important in tourism management. The study concluded that stakeholder collaboration can
contribute to a sustainable tourism management approach, build trust among stakeholders, and
foster a sense of ownership and pride. It also emphasised the need for greater active
involvement of local communities in decision-making processes to ensure the continuity of
sustainability.

Suparjo et al. (2024: 3669) evaluated the impact of stakeholder collaboration on the
implementation of sustainable tourism principles, supportive policies, and regulations on
increasing tourist visits. Data was collected from government agencies, local community
groups, the private sector, educational institutions, and non-governmental organisations. The
study highlighted the idea that increased cooperation among stakeholders would have a
positive and significant impact on increasing tourist arrivals. The study concluded that
promotional activities, infrastructure improvements, compliance with quality criteria, and
financial incentives could attract more tourists to the destination.

In the study conducted by Belkayali and Kesimoglu (2015: 1092) on Kiire Mountains
National Park, it was emphasised that stakeholder opinions must be taken into account in the
planning, implementation, and monitoring processes to determine the negative effects of
recreational and tourism activities in protected natural areas. The study concluded that all
stakeholders (managers, local residents, experts, and visitors) agreed that air and water quality
would negatively affect tourism activities.
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2. Method

The aim of the research conducted in the Hopa destination, which has an important
place in the economic perspective of Artvin province, is to determine the opinions of the
relevant institutions and organisation officials within the framework of the contribution of
tourism activities to the district and to make findings and recommendations in line with these
opinions. This research was designed as a qualitative case study aiming to examine in depth
the structural problems of tourism development in the Hopa destination and the stakeholders'
perceptions of these problems. The consistency between the title of the study and its
methodological approach was achieved by focusing on stakeholder experiences and
interpretation processes in a specific location (Hopa).

The universe of the study, in which qualitative research methods were applied with the
idea that more contributions could be obtained in terms of evaluating participants' thoughts
and reaching a conclusion, consisted of officials from tourism-related institutions and
organisations. The study was limited to the district of Hopa, the main reason being the
destination's important position in the tourism of the Eastern Black Sea Region and the
researchers' interest in the district. The sample for the study consisted of representatives of
institutions and organisations providing tourism services in the district and managers of
businesses operating in the district. The most important point considered in determining the
sample was to identify individuals who play a decisive role in the district's tourism activities,
are actively working, and can contribute to the subject.

2.1. Research Design and Sample

Maximum diversity sampling, one of the purposive sampling methods, was used in the
research. This choice enables a comparative analysis of the perspectives of stakeholders with
different institutional positions, experiences, and interests that affect tourism development.
This contributes to the development of the subject in the direction desired by the researcher.
Accordingly, semi-structured interviews were conducted with 16 tourism stakeholders
selected to form a rich and diverse sample reflecting the different perspectives and
experiences of tourism stakeholders in the Hopa destination. The sample size was interpreted
as sufficient for a qualitative study, referencing the work of Corbin and Strauss (2015: 152).
The sample size was not predetermined in terms of numbers; instead, interviews continued
until thematic saturation was reached and no new significant codes or themes emerged. After
the thirteenth interview, recurring patterns became dominant, and the final three interviews
served to confirm existing themes rather than generate new conceptual categories (Sim et al.,
2018: 4).

2.2. Data Collection Tool

In the research, the data collection method utilised the interview technique with the help
of a semi-structured interview form. The question forms used in the face-to-face interviews
consisted of demographic and interview questions. Similar studies on the subject (Ogan,
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Akyol and Bulut, 2022: 1256; Akyol, Zengin, Akkasoglu and Ulama, 2020: 752) were used in
the creation of the interview questions. The interview questions were finalised based on the
suggestions and controls of two academics (Department of Tourism Management, Department
of Travel Management) and two administrators (General Manager of Operations, Human
Resources Manager of a Non-Governmental Organisation [NGO]) who are experts in the
fields of tourism management, destination management, and local government.

The interview questions prepared in this context were designed to be exploratory and
probing rather than merely descriptive. The questions were structured to encourage
stakeholders not only to describe the current situation but also to establish cause-and-effect
relationships, structure problems, and substantiate their proposed solutions:

1) What are the key factors influencing the development process of tourism in the Hopa
destination?

2) Do you think the current structure of tourism in Hopa adequately reflects the
potential of the destination?

3) In your opinion, in which areas does the cooperation or lack thereof among tourism
stakeholders operating/providing services in Hopa yield concrete results?

4) What management issues have you identified regarding tourism in Hopa?

Interviews were conducted with participants working on a voluntary basis at the Hopa
Chamber of Commerce and Industry. The main reason for conducting the research at the
Hopa Chamber of Commerce and Industry is that this institution plays a leading role in the
processes and decision-making mechanisms related to tourism activities in the district, and the
participants were invited to this institution so that they could better understand the importance
of the study. The face-to-face interviews, which lasted an average of 20-25 minutes, were
recorded from time to time with the knowledge and consent of the participants.

Approval for the methods and data collection tools used in this research was obtained
from the Artvin Coruh University Scientific Research and Publication Ethics Committee
(Document date and number: 10.11.2023-E-18457941-050.99.113041).

2.3. Data Analysis

The collected qualitative data were analysed using MAXQDA 2020 software. Thematic
analysis was adopted for the evaluation of the data obtained in the study. In this context, the
interviews were first transcribed by the researcher, then the accuracy of the transcripts was
checked, and they were prepared for the analysis process.

This study followed the analysis process developed in line with Braun and Clarke's
(2019: 590) thematic analysis approach. The researchers performed the coding manually and
cross-checked it collaboratively to ensure analytical consistency. Two expert researchers then
reviewed the transcripts independently and compared their thematic interpretations. Initial
explicit coding was used to create descriptive units from participant statements. Similar codes
were then grouped together into conceptual categories, which were subsequently expanded
into broader themes.
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2.4. Validity and Reliability

Interaction with participants and participant confirmations are internal validity factors
that increase the credibility of the study, while detailed introduction factors of the
environment and participants are elements that strengthen external validity. Literature review
on the subject, specification of the research method, examination of similar studies on the
subject, and quotations from participant views are among the elements that constitute the
reliability factors of the study (Arslan, 2022: 401; Arastaman, Oztiirk Fidan and Fidan, 2018:
49).

3. Findings

The participant information addressed in the study was evaluated under the headings of
gender, age, educational status, field of education, institution, position, sector duration,
position duration, and service duration at the destination to obtain demographic findings. The
interview data obtained as a result of face-to-face interviews with the participants were
analysed with thematic findings.

3.1. Demographics Findings
The demographic findings regarding the participants are presented in Table 2.
According to the data in the table, there were more male participants (68.75%), and the age
range of the participants was predominantly 31-40 (50%).
Table 2. Participants' Demographic Information

n %
Female 5 31.25
Gender Male 11 68.75
21-30 1 6.25
Age 31-40 8 50
41-50 4 25
51 and above 3 18.75
Associate Degree 5 31.25
Education Bachelor's Degree 7 43.75
Master's Degree 1 6.25
Doctorate 3 18.75
Tourism 6 37.5
. Business 3 18.75
Field of Study International Relations 2 12.5
Other 5 31.25
1-5 years 7 43.75
. 6-10 years 1 6.25
Sector Duration 11-20 years 7 25
Over 20 years 4 25
1-5 years 2 12.5
At the Destination 6-10 years 1 6.25
Length of Stay 11-20 years 3 18.75
Over 20 years 10 62.5

The educational levels of the participants were mostly bachelor's degree (43.75%), and
tourism (37.5%) was the most prominent field of education (Table 2). The participants' length
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of service in tourism and related sectors is predominantly between 1-5 years (43.75%), while
their length of service in the Hopa destination is predominantly over 20 years (62.5%).

The role information of the participants consulted for their opinions within the scope of
the research regarding tourism at the destination is presented in Table 2. Based on this
information, it is seen that the participants mainly work in a tourism business (43.75%) and
mostly hold positions as managers and assistant managers (31.25%). Participants also
indicated that they have been working at their current establishments for 1-5 years (%43.75).

Table 3. Participants' Code, Institution, Title, and Length of Service Information

L. . Length of
Code Organisation Title Service (Years)
P1 Public Deputy Director 2
P2 Public Department Head 14
P3 Tourism Business Owner 20
P4 Tourism Business Manager 9
P5 Public Branch Manager 22
P6 NGO Unit Manager 1
P7 Public Deputy Director 1
P8 NGO Chair 30
P9 NGO Chair 4
P10 NGO Secretary General 10
P11 Tourism Business Manager 4
P12 Tourism Business Employee 2
P13 Tourism Business Manager 23
P14 Public Coordinator 12
P15 Tourism Business Guide 10
P16 Tourism Business Department Manager 2

3.2. Findings of Thematic Analysis

In this section, the findings were addressed through coding, theme creation and
interpretation stages in line with the basic principles of qualitative data analysis. During the
analysis stage of the study interviews, participants were ranked as P1, P2, ......... , P16 (Table
3). As a result of the thematic analysis, two main themes and six sub-themes were identified
regarding the development of tourism activities in the Hopa destination. The main themes
were determined as "Structural Limitations of Tourism" and "Stakeholder Perceptions and
Governance Issues". The themes were created based on data obtained from participant views
and systematically structured by considering their conceptual similarities and relative
importance levels in the context of the research objective.

3.2.1. Structural limitations of tourism

"Structural limitations of tourism™ refers to permanent and structural constraints arising
from the intrinsic characteristics and organisational form of the tourism industry, which limit
the sector's development capacity and sustainability to a certain extent. This concept focuses
on restrictive factors related to the structure of tourism that have a long-term impact, rather
than cyclical or temporary problems (Hussain, Sun, Ramzan, Mahmood and Saeed, 2024: 5).
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Based on the participants' views, the fundamental structural problems limiting the
development of tourism in Hopa have been grouped under three sub-themes: (1) The
perception of tourism as being focused on transit and accommodation, (2) Lack of
institutional coordination, (3) Inadequate strategic planning. Participants' statements indicate
that tourism is mostly associated with short-term stays originating from the Sarp Border Gate,
and that this situation weakens the production of destination experiences. This finding reveals
that Hopa is positioned as a "stopover” rather than a "destination”.

3.2.2. The perception of tourism as transit and accommodation-focused

The transit and accommodation-focused perception of tourism refers to the reduction of
the multidimensional and holistic nature of tourism; its separation from experience
production, local interaction, and value-added creation processes; and its conceptualisation
primarily around transportation (transit) and lodging (accommodation) services. This
approach distances tourism from being a destination-based integrated development dynamic,
positioning it as a limited spatial activity area based on visitor mobility; within this
framework, it weakens the structural and transformative effects of tourism on the local
economy, cultural sustainability, and social interaction (Richards, 2011; Sharpley, 2002).

Participants believe that tourism activities in the Hopa destination are mainly centred on
transit and accommodation themes. In this regard, P14 only drew attention to the
accommodation option: "The district's proximity to the border increases trade, but this
situation only creates an accommodation option." P9 also expressed the view that the district
attracts more interest in terms of accommodation options, stating, "The abundance of
accommodation options directs tourism movements in the province to this area.” Similarly,
P2's view is that "Tourism activities are limited to accommodation only,” and P11 shares a
similar view: "Domestic and foreign visitors come but cannot spend enough time here, they
only stay overnight." These findings reveal that the district is predominantly perceived as a
transit point in the minds of participants, with tourism activities being perceived as primarily
accommodation-focused.

3.2.3. Lack of institutional coordination

In tourism, lack of institutional coordination refers to a structural governance problem
arising from the failure to achieve sufficient cooperation, coordination, and integration among
public institutions, local governments, private sector actors, NGOs, and local stakeholders in
the tourism system in relation to planning, decision-making, implementation, and monitoring
processes (Baran & Sat, 2019). Participants believe that the lack of coordination also
contributes to the failure to fully utilise the tourism values offered by the Hopa destination.

Regarding the subject, P15 stated: "It is an important tourist city in the province, but its
potential is not being sufficiently exploited. | believe this is due to a lack of coordination
among local stakeholders." P4 also expressed the view that there is a lack of coordination,
stating: "Geographical conditions, lack of promotion, and coordination issues are negatively
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affecting development in terms of tourism." P7 expressed the following opinion on the subject:
"Although incentives and support are important options in terms of investment considerations,
| believe that coordinated efforts among local stakeholders are insufficient.” These findings
show that participants consider the lack of institutional coordination to be a significant factor
in the underutilisation of tourism values.

3.2.4. Insufficient strategic planning

Insufficient strategic planning in tourism is a structural problem area defined by the
failure to develop long-term objectives, policy frameworks, and action plans that will
determine the development orientation of the tourism industry based on scientific foundations,
with a holistic and sustainable perspective, or the failure of existing plans to gain
effectiveness in the implementation and monitoring processes. This inadequacy is associated
with elements such as the short-term, fragmented and reactive nature of tourism policies, the
failure to ensure coherence in terms of objectives, priorities and implementation levels
between plans prepared at national, regional and local levels, and the insufficient integration
of data-based analyses, stakeholder participation mechanisms and monitoring-evaluation
processes into planning practices. In this context, the lack of strategic planning in tourism is
considered a critical structural deficiency in terms of tourism management and governance,
limiting the competitiveness of destinations, the efficiency of resource use, and the
contribution of tourism to sustainable development (Phillips & Moutinho, 2014).

Participants agreed that tourism policies are shaped by short-term needs and crises
rather than a long-term vision. In this context, P16 shared the following view: "I think plans
are generally prepared according to seasonal expectations and short-term goals. Medium and
long-term goals, i.e. five or ten-year goals, do not seem to be reflected in the field.
Furthermore, | believe that industry representatives are invited to planning meetings only
symbolically, and that they are not truly involved in the decision-making process.” Similarly,
P3 expressed his opinion on the lack of strategic planning as follows: "It seems that action is
only taken when a problem arises in relation to tourism activities. As operators, we do not see
a specific preventive or forward-looking approach towards the relevant sectors." P8
expressed a similar view: "Each institution makes its own plan, and stakeholders are unable
to implement a common roadmap. Furthermore, | do not believe that the reports prepared are
compatible with local dynamics." The findings show that, from the participants' perspective,
the relevant institutions experience problems of coordination and coherence in planning. The
limited participation of stakeholders is also an issue highlighted by the participants.

3.2.5. Stakeholder perceptions and governance issues

In tourism, stakeholder perceptions and governance issues refer to a conceptual
framework that describes the weakening of the functionality and effectiveness of governance
mechanisms as a result of the differing perceptions and expectations of stakeholders in the
multi-actor structure that constitutes the tourism system regarding the objectives, priorities,
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impacts, and management processes of tourism (Agbay & Karakilgik, 2020; Bornhorst et al.,
2010).

Based on the participants' views, stakeholder perceptions and governance issues limiting
tourism development in Hopa have been grouped under three sub-themes: (1) Planning, (2)
Communication, (3) Belonging. Participant statements indicate that there are differences in
perceptions regarding objectives and priorities among stakeholders operating or working in
the tourism sector, and that this situation has led to a problem of trust and communication
among stakeholders. These findings reveal that stakeholder perceptions and governance issues
related to the Hopa destination are associated with the three sub-themes.

3.2.6. Planning

Planning in tourism refers to a fundamental management and guidance process that
involves making decisions regarding the protection, development, and use of tourism
resources within a systematic and long-term approach based on scientific principles, while
maintaining a balance between economic, socio-cultural, and environmental dimensions
(Angelevska-Najdeska & Rakicevik, 2012).

Participants emphasise that decisions regarding planning are primarily made around the
economic return dimension. It is noted that decisions regarding social and cultural aspects of
tourism tend to take a back seat. In this context, P13 expressed the following view:
"Sustainability is mentioned in planning, but in practice, priority is given to investment and
increasing bed capacity.” Similarly, P12 stated: "Politicians and decision-makers focus more
on increasing visitor numbers. Transport capacity is not being taken into account.” Similarly,
P6 expressed the following opinion: "Businesses' revenue growth targets and expectations
can take precedence over local quality of life, negatively affecting the lives of local people.”
These findings raise concerns about the potential imbalance between economic rationality and
social and environmental sensitivities.

3.2.7. Communication

Communication in tourism refers to an interactive process based on the production and
sharing of information, meaning and feelings among all stakeholders involved in the planning,
implementation and experience of tourist activities. This process has a multi-layered and
holistic functional scope, ranging from the promotion and marketing activities of the
destination to the quality of service delivery, from the formation of tourist satisfaction to the
construction of corporate and destination image (Buhalis, 2000).

Participants indicate that they are aware of the existence of communication but that
there are issues regarding its quality. Particular attention is drawn to the lack of
communication between institutions, and it is noted that there can sometimes be
inconsistencies between promotion and reality. In this context, P10 expressed the following
opinion: "All stakeholders are located in the same destination, but sometimes they are
unaware of each other's activities. On the other hand, | believe there is no regular and
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systematic information sharing between the public and private sectors.” P5 expressed the
following opinion on the same subject: "Meetings are held from time to time, but
unfortunately, participation is not at the desired level. It is also evident that there is no
effective communication network, particularly at the private sector level." P1 expressed a
similar view: "It is observed that almost every stakeholder has promotional activities specific
to their own field, but what is described does not match the actual function in the field.
Furthermore, a strong image is projected, particularly on social media, but there is weak
feedback regarding service quality.” These findings highlight the idea that communication
channels, particularly within the local stakeholder network, have not yet been fully
institutionalised.

3.2.8. Belonging

In tourism, belonging is defined as a multidimensional concept encompassing the
emotional, cognitive, and symbolic bonds that individuals develop towards a tourist
destination, tourism business, or tourism-related social structures (Kyle et al., 2004). In this
context, belonging refers to tourists perceiving the destination not only as a temporary and
functional consumption area, but also as a social and spatial context to which they attribute
meaning, feel close to, and can develop identification (Hidalgo & Hernandez, 2001).

Participants emphasise that the detail in this regard lies not only in visiting a destination
but also in internalising it. Participants emphasise that the detail in this regard lies not only in
visiting a destination but also in internalising it. In this regard, P11 expresses the following
opinion: "Visitors come to take photos and share them rather than to experience the
destination. We see that visits are short-lived and superficial. | think visitors are unable to
form a genuine connection with Hopa." Similarly, P15 states: "Visitors leave the
establishment without interacting with the local people or shopkeepers. They only make
spatial visits without participating in any cultural activities." These findings show that
participants perceive visitors as visiting the destination with more transient thoughts.
Participants also emphasise that limited social contact and cultural sharing may prevent
visitors from forming a sense of belonging.

4. Discussion and Conclusion

This study reveals why tourism activities in the Hopa destination have followed a
limited development trajectory despite their existing potential, through a stakeholder-based
analytical framework. The findings reveal that tourism development cannot be reduced to
tangible elements such as physical infrastructure and natural and cultural resources; rather, it
is directly related to governance capacity, the level of cooperation between stakeholders, and
the quality of strategic planning processes. In this context, tourism development performance
appears to be explained more by institutional coordination and the effectiveness of decision-
making mechanisms than by resource wealth.
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The main finding of this study is that the insufficient exploitation of Hopa's tourism
potential for economic and social development is not solely due to deficiencies in physical
infrastructure. Stakeholder opinions reveal that the root of the problem lies in the perception
of Hopa as a transit point, a lack of coordination among institutional actors and an inadequate
understanding of long-term planning. In other words, the presence of tourism resources alone
cannot guarantee the development of a destination. Without effective management of these
resources, holistic planning and stakeholder cooperation, tourism potential cannot be
converted into economic value.

The contribution of this study to the field can be assessed on three levels. (1)
Theoretically, it fills a relatively limited gap in the literature by providing empirical evidence
on how stakeholder theory manifests itself in small-scale and border destinations. It provides
conceptual insights into how stakeholder perceptions and governance practices shape tourism
development, particularly in transitional destinations. (2) In terms of application, it highlights
the structural and managerial issues that constrain tourism development from the perspective
of local administrators and policymakers, creating an analytical basis for restructuring
decision-making processes. (3) Methodologically, it goes beyond descriptive assessments to
reveal the exploratory and in-depth analytical capacity of qualitative data analysis; it
demonstrates the functionality of thematic analysis in understanding multi-actor destination
structures.

Upon evaluating the research findings, it becomes apparent that the issues have both
structural and managerial dimensions. The structural issues stem from the destination's
existing characteristics, such as Hopa's focus on the border crossing as a mobility centre, and
the fact that tourism activities are centred around accommodation and transit functions. There
is also insufficient development of alternative tourism products. The managerial dimension
stems from a lack of communication among stakeholders, an inability to create a shared
vision, coordination issues and inadequate strategic planning processes. The findings show
that managerial issues exacerbate structural constraints and hinder tourism development.

In terms of application, it is recommended that a comprehensive destination
management organisation be established in Hopa; that institutionalised, regular and mutual
information flow-based communication mechanisms be established among stakeholders; and
that tourism be repositioned as an independent and sustainable development tool, rather than a
secondary activity dependent on border trade. This transformation requires an administrative
and strategic restructuring that would enable the destination to evolve from a "transit point” to
an "experience and interaction-oriented" structure.

When compared with national and international studies examining the perceptions and
assessments of tourism stakeholders located in or operating in destinations, the research
findings reveal significant similarities and differences. Firstly, one of the key findings of the
study, namely the insufficient evaluation of tourism potential, is a situation frequently
emphasised in the relevant literature in studies addressing the role and contribution of
stakeholders in the development of tourism activities.
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Sautter and Leisen (1999) state that destinations will remain uncompetitive unless
effective cooperation and coordination among stakeholders is achieved. Similarly, in this
study conducted specifically on the Hopa destination, stakeholders stated that tourism
activities could not fully develop due to deficiencies in planning, promotion, management,
and infrastructure. This finding supports Sautter and Leisen's findings on the importance of
stakeholder alignment.

In Byrd's (2007) study, which addresses the relationship between sustainable tourism
and stakeholder theory, it is emphasised that the active participation of stakeholders in
decision-making processes is essential for sustainability. The stakeholder views in the Hopa
destination, where participants mainly attributed the limited development of tourism in the
region to insufficient stakeholder participation, lack of planning, and support mechanisms that
were not used effectively enough, are consistent with the findings obtained from Byrd's study.
The need for greater involvement of participants in the formulation and development of
tourism policies at the local and national levels is considered a common conclusion.

Research conducted by Chew et al. (2024) in Taman Negara Pahang National Park in
Malaysia identified the need for government support, local community participation, and the
strengthening of the roles of civil society organisations in order to achieve success in tourism
activities. In the research conducted in the Hopa destination, participants also assessed
incentives and support as "limited,” "difficult to access,” or "insufficiently promoted,” pointing
to the need for more state and local government support in the region. On the other hand,
participants' statements indicating that tourism awareness is low among the local community
in the district of Hopa show that the lack of local participation highlighted in the study is also
valid here.

Research conducted by Suparjo et al. (2024) revealed that stakeholder collaboration has
a positive impact on tourist numbers, infrastructure quality and promotional activities. In the
study conducted on the district of Hopa, participants also highlighted issues such as lack of
promotion, infrastructure problems, and inadequate planning. Therefore, the findings of the
current study are consistent with those obtained in the research conducted by Suparjo et al.
(2024).

In the study conducted by Belkayali and Kesimoglu (2015) on Kiire Mountains National
Park, attention was drawn to the importance of stakeholder opinions for the effective and
efficient management of tourist and recreational activities. Similarly, this study confirms that
the natural areas of the Hopa destination (Kopmus Beach, Cankurtaran, Balikli Waterfall,
etc.) are important assets in terms of tourism, but it is observed that these assets are not
sufficiently addressed as tourist products due to a lack of professional planning and
infrastructure. In this regard, the findings of the study on the Hopa destination are similar to
the outputs obtained from studies conducted on protected natural areas.

In general, the findings obtained from the study conducted specifically on the Hopa
destination are largely consistent with similar studies in the relevant literature. As frequently
stated in the relevant literature, in order for destinations to effectively utilise their tourism
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potential, it is necessary to: (1) increase communication and cooperation between
stakeholders, (2) implement planned and sustainable tourism policies, (3) strengthen the
tourism awareness of the local population, (4) professionalise promotion strategies, (5)
addressing infrastructure and superstructure deficiencies, (6) making support and incentive
mechanisms effective, accessible, and comprehensive. This study also reached similar
findings and conclusions specific to Hopa, which are considered consistent with the general
trend in the literature.

One of the key findings of the research is that the identified issues are not specific to
Hopa. While Hopa does have some unique characteristics due to the presence of the Sarp
Border Crossing, the findings largely coincide with the structural and managerial problems
observed in many other small-scale destinations in Turkey and reported in the international
literature. Issues such as a lack of stakeholder coordination, insufficient strategic planning,
promotional problems and limited local population participation in tourism processes are
similarly reported in different destinations. This means that the Hopa example can be
considered not only as a local case, but also as a highly representative example that illustrates
the general problems faced by destinations with tourism potential but limited governance
capacity.

5. Recommendations

Based on the findings obtained from participants operating and providing services in the
Hopa district of Artvin province, the study concludes that the following measures should be
taken to develop the destination's tourism activities and potential: (1) Destination
Management and Planning, (2) Promotion and Marketing, (3) Infrastructure and
Superstructure, (4) Diversification of Tourist Products, (5) Incentive and Support
Mechanisms, and (6) Sarp Border Gate.

5.1. Destination Management and Planning

e A "Destination Management Organisation” (DMO) model should be developed for
the development of tourism activities specifically for the Hopa destination. This model can be
established within or as a unit of the relevant authorities or organisations.

e A strategic plan focused on tourism covering the entire destination should be
prepared, and all stakeholders should be involved in this preparation process.

e Tourism education programmes should be organised to raise awareness among all
stakeholders operating and providing services in the tourism industry, as well as among the
local population. In this regard, the relevant departments and programmes of Artvin Coruh
University, among other necessary stakeholders, should collaborate in a coordinated manner.

5.2. Promotion and Marketing

e An effective and efficient professional promotion campaign should be organised and
implemented for the natural, historical, cultural and tourist values of Hopa district.
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e Promotional materials should be prepared in areas where the visibility of the Hopa
destination can be increased, particularly in digital media, and social media content, virtual
tour applications, and multilingual promotional options should be created.

e Thematic steps should be taken specifically for the district to move away from the
perception of the destination as merely a "stopover". Applications such as nature tours,
historical routes, coastal walking routes, and cultural events are options that can be developed
to make the district a tourist attraction.

5.3. Infrastructure and Superstructure

e The destination's tourism infrastructure should be improved. In this regard, road
access, directional signs, parking areas, and walking paths should be established in the district
of Hopa.

e Visitor access to natural and historical areas throughout the district should be
controlled. Steps should be taken to facilitate visitor access to these areas, and
environmentally friendly practices should be established.

e Arrangements should be made in the recreational areas located in the district of
Hopa. Attractions such as coastal areas, viewing terraces, and waterfall surroundings are
points that may be of interest to local and foreign visitors.

5.4. Diversification of Tourist Products

e Considering the strengths of the Hopa destination, namely its nature and geography,
many alternative types of tourism should be developed. Options such as ecotourism, highland
tourism, nature walks, camping and caravan tourism, and photography tours should be offered
to local and foreign visitors.

e The cultural and historical heritage values in the district should be revitalised through
restoration work and incorporated into the destination as tourist attractions.

e Local delicacies should be evaluated as tourist attractions. Branding efforts should be
supported with local products, and infrastructure work should be carried out for gastronomic
tourism.

5.5. Incentive and Support Mechanisms

e There is a need to restructure the incentives and accepted support provided
specifically for Hopa in a manner appropriate to the needs of the region and the area.

e The incentives and accepted support provided throughout the district should be
distributed not only for investment purposes but also for promotion, product diversification,
capacity development, and training.

e Information events should be organised on incentives and support for all stakeholders
operating and providing services in the tourism industry, and stakeholders' knowledge and
awareness levels on these issues should be increased.
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5.6. Sarp Border Gate

e Tourism opportunities focused on the Sarp Border Gate should be created.

e Package tours should be developed, shopping routes should be created, and products
such as gastronomic stops should be offered to extend the length of stay of visitors using the
Sarp Border Gate.

e Projects that include and support tourism activities and can be integrated with border
trade should be developed and supported. International events such as cultural festivals and
joint promotion programmes can be organised with neighbouring countries and destinations
(Georgia, Russia, Azerbaijan).

All these findings and recommendations are aimed at utilising the tourism potential of
Hopa district in a more effective and efficient manner. Encouraging cooperation among all
stakeholders and ensuring harmony between them will play a critical role in developing
tourism activities in the destination. On the other hand, promoting the district's natural,
cultural and historical riches and diversifying alternative types of tourism will be steps that
support local and regional development. Finally, infrastructure improvements and efforts to
strengthen promotional strategies will increase the competitiveness of the Hopa destination.
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Structural Constraints and Governance Issues in Regional Tourism Development: A
Stakeholder-Based Qualitative Analysis of Hopa (Artvin)
Genisletilmis Ozet

Sorun ve Amag¢ — Bu ¢alismanin amaci, paydas goriislerini tanimlamanin yani sira, bu
goriislere dayali analitik bir c¢ergeve icinde Hopa bolgesindeki turizmin yapisal
sinirlamalarini, yonetim sorunlarint ve gelisim dinamiklerini ortaya ¢ikarmaktir. Bu
baglamda, ¢alisma mevcut literatiirdeki tanimlayict boslugu doldurmay1 ve paydas temelli
nitel analizlere katkida bulunmay1 amaglamaktadir.

Yontem — Artvin ilinin ekonomik perspektifinde onemli bir yere sahip olan Hopa
bolgesinde yliriitiilen arastirmanin amaci, turizm faaliyetlerinin bolgeye katkisi ¢ergevesinde
ilgili kurum ve kurulus yetkililerinin goriislerini belirlemek ve bu goriisler dogrultusunda
bulgular ve Oneriler sunmaktir. Bu arastirma, Hopa bolgesindeki turizm gelisiminin yapisal
sorunlarini ve paydaslarin bu sorunlara iligkin algilarin1 derinlemesine incelemeyi amaglayan
nitel bir vaka calismasi olarak tasarlanmistir. Calismanin bashigi ile metodolojik yaklasimi
arasindaki tutarlilik, belirli bir lokasyondaki (Hopa) paydas deneyimlerine ve yorumlama
stireclerine odaklanilarak saglanmastir.

Nitel arastirma yontemlerinin uygulandigi ve katilimcilarin diisiincelerini degerlendirme
ve bir sonuca ulagma agisindan daha fazla katk: elde edilebilecegi diisiincesiyle yapilan bu
caligmanin evreni, turizmle ilgili kurum ve kuruluslarin yetkililerinden olusmustur. Calisma,
esas olarak Dogu Karadeniz Bdlgesi turizminde Onemli bir yere sahip olmasi ve
aragtirmacilarin bolgeye olan ilgisi nedeniyle Hopa ilgesiyle sinirli tutulmustur. Calismanin
orneklemi, ilgede turizm hizmeti veren kurum ve kuruluslarin temsilcilerinden ve ilgede
faaliyet gosteren isletmelerin yoneticilerinden olusmustur. Orneklemin belirlenmesinde
dikkate alinan en 6nemli nokta, ilgenin turizm faaliyetlerinde belirleyici rol oynayan, aktif
olarak ¢alisan ve konuya katkida bulunabilecek kisileri tespit etmektir.

Bulgular - Katilimeilarin gorislerine dayanarak, Hopa'da turizmin gelisimini sinirlayan
temel yapisal sorunlar ii¢ alt tema altinda gruplandirilmistir: (1) Turizmin transit ve
konaklamaya odakli olarak algilanmasi, (2) Kurumsal koordinasyon eksikligi, (3) Yetersiz
stratejik planlama. Katilimcilarin ifadeleri, turizmin g¢ogunlukla Sarp Sinir Kapisi'ndan
kaynaklanan kisa siireli konaklamalarla iligkilendirildigini ve bu durumun destinasyon
deneyimlerinin  iretimini zayiflattigini  gostermektedir. Bu bulgu, Hopa'nin bir
"destinasyon"dan ziyade bir "ara durak" olarak konumlandirildigini ortaya koymaktadir.

Katilimeilar, Hopa bdlgesindeki turizm faaliyetlerinin agirlikli olarak gecis ve
konaklama temalar1 iizerine kurulu olduguna inanmaktadir. Bu baglamda, K14 yalnizca
konaklama secenegine dikkat cekmistir: "Bolgenin sinira yakinlig ticareti artirtyor, ancak bu
durum sadece bir konaklama secenegi yaratiyor." K9 da bolgenin konaklama segenekleri
acisindan daha fazla ilgi ¢ektigi goriisiinii dile getirerek, "Konaklama seceneklerinin bollugu,
ildeki turizm hareketlerini bu bolgeye yonlendiriyor" demistir. Benzer sekilde, K2'nin goriisii
"Turizm faaliyetleri sadece konaklama ile smirli" seklindedir ve K11 de benzer bir goriisii
paylasmaktadir: "Yerli ve yabanci ziyaretciler geliyor ancak burada yeterince zaman
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geciremiyorlar, sadece bir gece konakliyorlar." Bu bulgular, bélgenin katilimcilarin zihninde
agirlikli olarak bir gecis noktasi olarak algilandigin1 ve turizm faaliyetlerinin Oncelikle
konaklama odakli olarak algilandigini ortaya koymaktadir.

Konuyla ilgili olarak, K15 sunlar1 belirtmektedir: "Il genelinde 6nemli bir turizm sehri
olmasina ragmen, potansiyeli yeterince degerlendirilmiyor. Bunun yerel paydaslar arasindaki
koordinasyon eksikliginden kaynaklandigina inaniyorum." K4 de koordinasyon eksikligine
iliskin goriisiinii dile getirerek sunlar1 sdylemektedir: "Cografi kosullar, tanitim eksikligi ve
koordinasyon sorunlari turizm agisindan gelismeyi olumsuz etkiliyor." K7 ise konuyla ilgili su
goriisii ifade etmektedir: "Yatirim degerlendirmeleri agisindan tesvikler ve destekler 6nemli
secenekler olsa da, yerel paydaslar arasindaki koordineli ¢abalarin yetersiz olduguna
inaniyorum." Bu bulgular, katilimcilarin kurumsal koordinasyon eksikligini turizm
degerlerinin  yeterince kullanilmamasinda o6nemli bir faktér olarak gordiiklerini
gostermektedir.

Katilimcilar, turizm politikalarinin uzun vadeli bir vizyondan ziyade kisa vadeli
ihtiyaclar ve krizler tarafindan sekillendirildigi konusunda hemfikir olmustur. Bu baglamda,
K16 su goriisii paylasmistir: "Bence planlar genellikle mevsimsel beklentilere ve kisa vadeli
hedeflere gore hazirlaniyor. Orta ve uzun vadeli hedefler, yani bes veya on yillik hedefler,
sahada yansitilmiyor gibi goriiniiyor. Ayrica, sektor temsilcilerinin planlama toplantilarina
sadece sembolik olarak davet edildigine ve karar alma silirecine gergekten dahil

n

edilmediklerine inaniyorum." Benzer sekilde, K3 stratejik planlama eksikligine iliskin
goriisiinii su sekilde ifade etmistir: "Turizm faaliyetleriyle ilgili bir sorun ortaya ¢iktiginda
harekete gegiliyor gibi gériiniiyor. Isletmeciler olarak, ilgili sektdrlere yonelik belirli bir
Onleyici veya ileriye doniik yaklasim gormiiyoruz." K8 de benzer bir goriis dile getirmektedir:
"Her kurum kendi planini1 yapiyor ve paydaslar ortak bir yol haritas1 uygulayamiyor. Ayrica,
hazirlanan raporlarin yerel dinamiklerle uyumlu olduguna inanmiyorum." Bulgular,
katilimcilarin  bakis acisindan, ilgili kurumlarin planlamada koordinasyon ve tutarlilik
sorunlar1 yasadigim1 gostermektedir. Katilimeilar tarafindan vurgulanan bir diger sorun da
paydaslarin sinirh katilimadir.

Katilimeilarin  goriislerine dayanarak, Hopa'da turizm gelisimini sinirlayan paydas
algilar1 ve yonetim sorunlari {i¢ alt tema altinda gruplandirilmustir: (1) Planlama, (2) Iletisim,
(3) Aidiyet. Katilimer ifadeleri, turizm sektoriinde faaliyet gosteren veya calisan paydaslar
arasinda amag ve onceliklere iliskin algilarda farkliliklar oldugunu ve bu durumun paydaslar
arasinda giiven ve iletisim sorununa yol acgtigimi gdstermektedir. Bu bulgular, Hopa
destinasyonuyla ilgili paydas algilar1 ve yonetim sorunlarinin ii¢ alt temayla iliskili oldugunu
ortaya koymaktadir.

Katilimeilar, planlamaya iliskin kararlarin oncelikle ekonomik getiri boyutu etrafinda
alindigimi vurgulamaktadir. Turizmin sosyal ve kiiltiirel yonlerine iliskin kararlarin genellikle
ikinci plana atildigi belirtilmektedir. Bu baglamda, K13 su goriisii dile getirmektedir:
"Siirdiiriilebilirlik planlamada dile getiriliyor, ancak pratikte Oncelik yatirnma ve yatak
kapasitesinin artirilmasina veriliyor." Benzer sekilde, K12 sunlar1 belirtmektedir: "Siyasiler ve
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karar vericiler daha ¢ok ziyaretci sayisini artirmaya odaklaniyor. Ulasim kapasitesi dikkate
alinmryor." Benzer sekilde, K6 su goriisii dile getirmistir: "Isletmelerin gelir artis1 hedefleri ve
beklentileri, yerel yasam kalitesinin Oniine gecerek yerel halkin yasamini olumsuz
etkileyebiliyor." Bu bulgular, ekonomik rasyonellik ile sosyal ve c¢evresel duyarliliklar
arasindaki potansiyel dengesizlik konusunda endiseleri artirmaktadir.

Katilimcilar, iletisimin varliginin farkinda olduklarini ancak kalitesiyle ilgili sorunlar
oldugunu belirtmislerdir. Ozellikle kurumlar arasi iletisim eksikligine dikkat c¢ekilmis ve
tanitim ile gerceklik arasinda bazen tutarsizliklar olabilecegi kaydedilmistir. Bu baglamda,
K10 su gorlisii dile getirmistir: "Tiim paydaslar ayni yerde bulunuyor, ancak bazen
birbirlerinin faaliyetlerinden haberdar degiller. Ote yandan, kamu ve 6zel sektdr arasinda
diizenli ve sistematik bir bilgi paylasimi olmadigina inaniyorum." K5 ayn1 konuda su goriisii
ifade etmistir: "Zaman zaman toplantilar diizenleniyor, ancak maalesef katilim istenen
diizeyde degil. Ozellikle 6zel sektdr diizeyinde etkili bir iletisim agmin olmadig1 da agiktir."
K1 de benzer bir goriis dile getirmistir: "Hemen hemen her paydasin kendi alanina 6zgii
tanitim faaliyetleri oldugu gozlemleniyor, ancak agiklananlar alandaki gercek islevle
ortismiiyor. Ayrica, Ozellikle sosyal medyada giiglii bir imaj yansitiltyor, ancak hizmet
kalitesiyle ilgili geri bildirim zayif." Bu bulgular, 6zellikle yerel paydas ag1 icindeki iletisim
kanallarinin hentiz tam olarak kurumsallagsmadig: fikrini vurgulamaktadir.

Katilimcilar, bu konudaki ayrintilarin sadece bir yeri ziyaret etmekle kalmayip, onu
icsellestirmekle de ilgili oldugunu vurgulamaktadir. Bu baglamda, K11 su goriisii dile
getirmigtir: "Ziyaretgiler, yeri deneyimlemekten ziyade fotograf ¢cekmek ve paylasmak icin
geliyorlar. Ziyaretlerin kisa siireli ve yiizeysel oldugunu goriiyoruz. Bence ziyaretciler Hopa
ile gercek bir bag kuramiyorlar." Benzer sekilde, K15 sunlar1 belirtmektedir: "Ziyaretciler,
yerel halkla veya esnafla etkilesime girmeden isletmeden ayriliyorlar. Herhangi bir kiiltiirel
etkinlige katilmadan sadece mekénsal ziyaretler yapiyorlar." Bu bulgular, katilimcilarin
ziyaretgileri yeri daha gegici diislincelerle ziyaret eden kisiler olarak algiladigim
gostermektedir. Katilimcilar ayrica, sinirli sosyal temas ve kiiltiirel paylasimin ziyaretgilerin
aidiyet duygusu olusturmasini engelleyebilecegini vurgulamaktadir.

Sonu¢ — Bu ¢alisma, paydas temelli bir analitik ¢ergeve araciligiyla, Hopa bolgesindeki
turizm faaliyetlerinin mevcut potansiyeline ragmen neden sinirli bir gelisim ydriingesi
izledigini ortaya koymaktadir. Bulgular, turizm gelisiminin fiziksel altyapr ve dogal ve
kiiltiirel kaynaklar gibi somut unsurlara indirgenemeyecegini; bunun yerine, dogrudan
yonetisim kapasitesi, paydaslar arasindaki isbirligi diizeyi ve stratejik planlama siireclerinin
kalitesiyle ilgili oldugunu gostermektedir. Bu baglamda, turizm gelistirme performansinin,
kaynak zenginliginden ziyade kurumsal koordinasyon ve karar alma mekanizmalarinin
etkinligiyle daha fazla agiklanabilecegi goriilmektedir.

Bu ¢alismanin alana katkisi {i¢ diizeyde degerlendirilebilir: (1) Teorik olarak, paydas
teorisinin kiiciik dlgekli ve sinir bolgelerindeki destinasyonlarda nasil tezahiir ettigine dair
ampirik kanitlar sunarak literatiirdeki nispeten siirli bir boslugu doldurmaktadir. Ozellikle
gecis destinasyonlarinda paydas algilarinin ve yonetim uygulamalarinin turizm gelisimini
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nasil sekillendirdigine dair kavramsal bilgiler saglamaktadir. (2) Uygulama agisindan, yerel
yoneticiler ve politika yapicilarin bakis agisindan turizm gelisimini kisitlayan yapisal ve
yonetimsel sorunlar1 vurgulayarak, karar alma siireglerinin yeniden yapilandirilmast igin
analitik bir temel olusturmaktadir. (3) Metodolojik olarak, nitel veri analizinin kesifsel ve
derinlemesine analitik kapasitesini ortaya koyarak betimleyici degerlendirmelerin otesine
gecmekte; cok aktorlii destinasyon yapilarinin anlagilmasinda tematik analizin islevselligini
gostermektedir.

Hopa'da kapsamli bir destinasyon yonetim orgiitiiniin kurulmasi; paydaslar arasinda
kurumsallagsmig, diizenli ve karsilikli bilgi akisina dayali iletisim mekanizmalarinin
olusturulmasi; ve turizmin sinir ticaretine bagl ikincil bir faaliyet olmaktan ziyade bagimsiz
ve siirdiiriilebilir bir kalkinma araci olarak yeniden konumlandirilmasi dnerilmektedir. Bu
doniisiim, destinasyonun "gecis noktas1" olmaktan "deneyim ve etkilesim odakli" bir yapiya
evrilmesini saglayacak idari ve stratejik bir yeniden yapilanmay1 gerektirmektedir.

Turizm paydaslarinin destinasyonlarda yerlesik veya faaliyet gdsteren kesimlerinin
algilarm1  ve degerlendirmelerini  inceleyen ulusal ve uluslararast caligmalarla
karsilastirildiginda, arastirma bulgulari 6nemli benzerlikler ve farkliliklar ortaya koymaktadir.
Oncelikle, calismanin temel bulgularindan biri olan turizm potansiyelinin yetersiz
degerlendirilmesi, paydaglarin turizm faaliyetlerinin gelistirilmesindeki rolii ve katkisini ele
alan ilgili literatiirdeki ¢calismalarda siklikla vurgulanan bir durumdur.

Genel olarak, ozellikle Hopa destinasyonu flizerine yapilan g¢alismadan elde edilen
bulgular, ilgili literatiirdeki benzer calismalarla biiyiik dl¢iide tutarhidir. Ilgili literatiirde
siklikla belirtildigi gibi, destinasyonlarin turizm potansiyellerini etkin bir sekilde
kullanabilmeleri i¢in sunlar gereklidir: (1) paydaslar arasinda iletisimi ve is birligini artirmak,
(2) planh ve siirdiriilebilir turizm politikalar1 uygulamak, (3) yerel halkin turizm bilincini
giiclendirmek, (4) tanitim stratejilerini profesyonellestirmek, (5) altyapt ve listyapi
eksikliklerini gidermek, (6) destek ve tesvik mekanizmalarini etkili, erisilebilir ve kapsamli
hale getirmek. Bu calisma da Hopa'ya 6zgili benzer bulgulara ve sonuglara ulagmistir ve bunlar
literatiirdeki genel egilimle tutarli kabul edilmektedir.

Oneriler — Artvin ilinin Hopa bolgesinde faaliyet gosteren ve hizmet sunan
katilimcilardan elde edilen bulgulara dayanarak, ¢aligma, destinasyonun turizm faaliyetlerini
ve potansiyelini gelistirmek i¢in asagidaki baslikalrdaki oOnlemlerin alinmasi gerektigi
sonucuna varmistir: (1) Destinasyon Yonetimi ve Planlamasi, (2) Tanitim ve Pazarlama, (3)
Altyapi ve Ustyap:, (4) Turistik Uriinlerin Cesitlendirilmesi, (5) Tesvik ve Destek
Mekanizmalar1 ve (6) Sarp Sinir Kapist.

Tiim bu bulgular ve 6neriler, Hopa bdlgesinin turizm potansiyelini daha etkili ve verimli
bir sekilde kullanmay1 amacglamaktadir. Tiim paydaslar arasinda is birligini tesvik etmek ve
aralarinda uyum saglamak, destinasyondaki turizm faaliyetlerinin gelistirilmesinde kritik bir
rol oynayacaktir. Ote yandan, bélgenin dogal, kiiltiirel ve tarihi zenginliklerini tanitmak ve
alternatif turizm tiirlerini ¢esitlendirmek, yerel ve bolgesel kalkinmay1 destekleyecek adimlar
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olacaktir. Son olarak, altyap: iyilestirmeleri ve tanitim stratejilerini giiclendirme c¢abalari,
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Abstract

The primary aim of this study is to reveal the effect of tour guides' communication effectiveness
on tourists' intercultural interaction levels, specifically within the context of incoming tours. In
this regard, the study intended to analyze the effects of tour guides' communication effectiveness
on intercultural interaction, the dependent variable, using scientific methods. The data collection
tool used in the study was designed for both digital use via the Google Forms platform and for
physical use. Accordingly, the data collection process was carried out in two formats: face-to-
face interviews conducted by the researcher and Google Forms. In line with the research
objective, data were collected from 263 participants using a survey. The analysis results revealed
that tour guides’ communication effectiveness positively influences tourists' intercultural
interaction. Detailed analyses further confirmed a positive and significant effect on the sub-
dimensions of intercultural interaction: emotional orientation, self-efficacy, and behavioral
performance.

Ozet
Bu aragtirmanin temel amaci; turist rehberlerinin sahip oldugu iletisim etkinliginin, turistlerin
kiiltiirleraras: etkilesim diizeylerine etkisini incoming (gelen) turlar 6zelinde ortaya koymaktir.
Bu baglamda c¢alismada turist rehberlerinin iletisim etkinliginin bagimli degisken olan
etkilesim  tizerindeki edilmesi
hedeflenmistir. Calisma kapsaminda kullanilan veri toplama araci hem Google Forms platformu
iizerinden dijital olarak hem de fiziksel olarak tasarlanmigtir. Bu baglamda arastirma verilerinin

kiiltiirlerarast etkilerinin  bilimsel yOntemlerle analiz

toplanmas siireci, aragtirmacinin katilimcilarla yiiz yiize goriisme yapmasi ve Google Forms
platformu olmak iizere iki farkli formatta gergeklestirilmistir. Arastirma amaci dogrultusunda
263 katilimcidan anket teknigi ile veri elde edilmistir. Arastirma verilerinin analizi sonucunda,
incoming turlarla Tiirkiye’ye gelen turistlerin rehberli turlara katilimlari durumunda turist
rehberlerinin iletisim etkinliginin, turistlerin kiiltiirleraras: etkilesimini olumlu yonde etkiledigi
saptanmistir. Gergeklestirilen detayli analizlerde kiiltiirlerarasi etkilesim baglaminda duygusal
yonelim, 6z yeterlilik ve davranigsal performans alt boyutlart baglaminda turist rehberlerinin
iletisim etkinliginin turistlerin kiiltiirleraras1 etkilesimleri {izerinde olumlu ve anlamli bir etkiye
sahip oldugu saptanmustir.

Bilimsel Arastirma ve Yayin Etigi Kurulu’ndan “Etik Kurul Onayt” alimmigtir.

This study is the expanded version of the paper titled “Turist Rehberlerinin Iletisim Etkinliginin Turistlerin Kiiltiirleraras
Etkilesim Diizeylerine Etkisi” presented at the VII. National Tourist Guiding Congress held on May 17-19, 2025 / Bu ¢alisma
15-17 Mayis 2025 tarihinde gerceklestirilen VII. Ulusal Turist Rehberligi Kongresinde sunulan “Turist Rehberlerinin

Iletisim Etkinliginin Turistlerin Kiiltiirleraras: Etkilesim Diizeylerine EtKisi” baslkl: bildirinin genisletilmis halidir.
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Introduction

In today’s world, where travel opportunities are becoming increasingly widespread,
tourism has evolved from being merely an economic activity into one of the most important
tools for intercultural dialogue and social interaction. In this environment where individuals
from diverse cultures come together, tour guides who are regarded as cultural bridge-builders
play a central role in the tourism experience (Ap and Wong, 2001). Tour guides do more than
simply convey the historical, cultural, and natural values of the destinations they visit; they
also lead the way in fostering an environment of interaction between the host community and
tourists, grounded in understanding, empathy, and respect (Weiler and Black, 2015). This role
elevates the profession of tourist guiding far beyond that of a mere information-sharing
occupation, positioning it as a dynamic practitioner of intercultural communication.

Communication skills stand out as one of the core competencies of the tour guiding
profession. No matter how extensive a guide’s knowledge may be, the quality of the tour
experience is significantly diminished if that knowledge cannot be effectively carried to the
audience (Zhang and Chow, 2004). Effective communication is a multidimensional skill that
extends beyond clear, understandable language to encompass body language, empathy,
audience awareness, and cultural sensitivity (Chen and Starosta, 1996). The extent to which
tour guides demonstrate this skill directly determines the experience tourists develop
throughout the tour and the depth of their interactions with diverse cultures. In this context,
communication effectiveness functions as a key variable that facilitates intercultural
interaction.

The concept of intercultural interaction refers to the awareness, sensitivity, and
adaptability that individuals develop toward distinct cultural value systems, belief systems,
and behavioral norms. Addressed in the literature across three key dimensions—emotional
orientation, self-efficacy, and behavioral performance—this concept reflects the extent to
which individuals feel comfortable and competent in intercultural settings. In the context of
tourism, intercultural interaction serves as a key indicator of the extent to which tourists
internalize the lifestyle, history, and values of the society they visit (Fan et al., 2022).

With its rich historical heritage, diverse geography, and deep-rooted cultural traditions,
Tirkiye is a major destination visited by millions of foreign tourists every year. The
communication skills of tour guides working on inbound tours to this destination directly
impact not only the quality of individual tours but also the image of Turkish culture and
tourism. Therefore, a thorough examination of tour guides’ communication effectiveness is of
great importance for both improving the quality standards of the tourism sector and
strengthening intercultural dialogue. This study aims to make an original contribution to the
existing literature in the fields of tour guiding, communication effectiveness, and intercultural
interaction, and seeks to present findings of value from both academic and sectoral
perspectives by developing practical recommendations.
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1. Conceptual Framework

The World Federation of Tour Guide Associations (WFTGA) defines a tour guide as “a
person who transports and introduces the cultural and natural heritage of a specific region to
visitors in their preferred language, who specializes in a particular field, and who is
authorized or recognized by official institutions” (WFTGA, 2025). The interpretation of local
heritage, living culture, values, and cultural identity in general is recognized as a key
component of contemporary tourist guiding. Tour guides distinguish themselves from other
tourism professionals as individuals who establish a close rapport with tourists and engage in
intensive, face-to-face communication, all while safeguarding the interests of sustainable
tourism (Rabotic, 2010: 6).

It can be said that the tour guide plays the role of a cultural ambassador between the
host community and tourists, and that the tour guide’s primary role is to transmit the host
community’s culture to tourists (Huang, Hsu, and Chan, 2010: 30). Because tour guides are
recognized as key players on the front lines of the tourism industry, they transform tourists’
visits from mere visual tours into meaningful experiences through their knowledge of
destination attractions and culture, their interpretations, and their communication and service
skills (Ap and Wong, 2001: 551).

The services produced by a tour guide are highly communication-intensive. For this
reason, the quality of communication between tourists and the tour guide, the tour guide’s
characteristics and performance, tourists’ perceptions of the tour’s quality, and, finally,
tourists’ level of satisfaction with their vacation are of the utmost importance (Reisinger and
Waryszak, 1994: 29).

Communication can be described as a phenomenon arising from the need of human
beings, who are by nature social beings, to establish relationships, reach understanding, and
exchange information with other people and entities in their environment (Ulusoy, 2012:
233). From the individual’s perspective, communication is a process. Each current experience
and situation contains roots in the past and implications for the future. Whenever
communication occurs at any given moment or in any given situation, both past experiences,
accumulated knowledge, successes and failures, and misconceptions, as well as future
expectations and hopes, become the subject of communication. Consequently, communication
is a process that enables individuals to develop attitudes and behaviors based on their life
experiences (Zillioglu, 1993: 95). Individuals possess a special skill that helps them get away
from disorder and establish order, better understand their environment, interact with others to
achieve common goals, and make use of existing knowledge. This skill constitutes the
individual’s capacity for high-level communication (Herbert, 1979: 420). Thus,
communication can generally be determined as the mutual exchange of information,
emotions, and thoughts occurring between two people in its narrowest sense, and among all
people in its broadest sense (Ulusoy, 2012: 233). Humans differ from other living beings
primarily through language, which allows them to describe and share their experiences using
symbols. This is because humans can discover truths, develop knowledge, theories, and
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general ideas and concepts. Consequently, they can transmit this information to others both
now and in the future (Ford et al., 1988: 320).

Communication is viewed as a process that takes place within a context comprising the
speaker, the listener, and the content of the message, and encompassing all of these elements
(Cobanoglu, 2002: 307). When the speaker and listener assume opposing yet complementary
communicative roles, the communicative event encompasses everything the parties say and
do and is an integral part of the event produced by their interaction (Georges, 1981: 245).

Establishing eye contact with the person or people you are communicating with—
regardless of age, education, gender, or profession—focusing on them, and striving to
understand them correctly are integral parts of effective listening. This approach
communicates to the other party that they are valued and respected. Furthermore, paying
attention to the other person’s tone of voice, facial expressions, and body language during
communication enhances our ability to empathize, which in turn makes communication more
effective (Telman and Unsal, 2005: 93). Consequently, this highlights the importance of the
skill of narrating events that have become deeply ingrained within a culture. Effectively
takeing events to others gives the narrator the opportunity to relive the event even in their
imagination; in this way, the narrator feels as though they have experienced an event they
have never actually lived through, and thus others can also experience the event (Siit¢ii, 2013:
79).

Mancini (2001: 23) argues that the most important reason tourists prefer guided tours is
that, despite the presence of technological devices at many attractions and historical sites, tour
guides’ lively narration offers greater motivation. Therefore, the fact that participants in
guided tours expect tour guides to supply an engaging narrative that brings the stories to life
in their imagination is also an indicator of the impact tour guides have on tour quality. In this
way, the tour guide’s engaging narration will contribute to detailed explanations of many
topics of interest to the tourist group and, consequently, enhance tour quality. It will be
possible to ensure quality in tour services gived by tour guides who possess sufficient
professional knowledge and expertise (Kara and Demir, 2021: 49). Consequently, tour guides
are delineated as cultural ambassadors in their own destinations (Rabotic, 2010: 6).

A cultural ambassador is an actor who serves as a bridge between a destination and
tourist cultures, helping to establish a balance between the two. The task of imparting
information and promoting local cultural values and ways of life to tourists visiting the
destination is generally entrusted to cultural ambassadors (Toker, 2011: 47).

Culture refers to the dynamic and complex environment that encompasses people’s
activities, worldviews, and beliefs, which are fundamentally enduring yet also capable of
change within the context of routine communication and social interaction. In this context,
culture involves the development of certain patterns, such as speech, dress, nutrition, and the
preparation and consumption of food. It also encompasses many details that shape daily life,
such as beliefs, belief systems, how time and space are structured, how people dance, and the
values through which children are socialized (Lull, 2001: 95).

115



Camdibi & Zorlu (2026). The Effect of Tour Guides' Communication Effectiveness on Tourists' Intercultural Interaction
Levels, Journal of Applied Tourism Research, 7(1), 112 — 133.

Culture is divided into specific categories. According to these distinctions, culture is
explained as a collection of social heritage and traditions; the totality of practices and beliefs
as well as material and spiritual elements that shape the structure of human existence and are
acquired through a social process; the entire way of life of a society; the totality of how
people adapt to their living conditions in terms of values, ideals, and behavior; educationally,
as the behavioral patterns learned socially and transmitted to new generations through the
same channels; and symbolically, as the organization of material and spiritual elements,
behaviors, and emotions based on symbols (Boniface and Fowler, 1993:12). Interaction is
outlined as individuals engaging in various experiences and forming relationships with others
in their environment, thereby exchanging ideas. In this context, intercultural interaction refers
to the tendency to engage with divergent cultural characteristics(Chen and Starosta, 2000: 18).

Intercultural interaction is described as the ability to recognize differences, respect
them, and establish empathy (Menard—Warwick, 2009: 38); and as the skill of communicating
effectively with individuals from unusual cultures in their own languages (Goékmen, 2005:
75). Intercultural interaction aims to help individuals establish a connection between their
own culture and the target culture (Pegrum, 2008: 138).

Intercultural interaction is approached through three dimensions: intercultural
sensitivity, intercultural awareness, and intercultural communication skills (Sercu, 2004: 76).
Intercultural sensitivity refers to tolerance for cultures, values, and individuals, accepting
them as they are. An individual’s curiosity about disparate cultures, desire to understand and
learn about them, and fostering positive emotions are factors that trigger cultural sensitivity.
Intercultural sensitivity implies being sensitive and understanding toward cultural differences
and the perspectives of individuals from various cultures (Chen, 1997: 5). Therefore,
intercultural sensitivity, while addressing the cognitive, emotional, and behavioral aspects of
intercultural interaction, is primarily concerned with the emotional domain (Mercan, 2016: 1-
13).

Intercultural awareness is the state of being aware of one’s own cultural identity and
others' cultural identities. Cultural awareness requires individuals to recognize their own
biases and stereotypes and to work to overcome them. This enables individuals to be more
conscious and open-minded in intercultural interactions (Deardorff, 2006: 257).

Intercultural communication skills refer to individuals’ ability to communicate
effectively and collaborate in intercultural interactions. Intercultural communication skills
include language proficiency, active listening, conflict resolution, and adaptability.
Intercultural communication skills enable individuals to interact successfully in diverse
cultural contexts (Hammer et al., 2003: 425).

Cultural awareness plays a significant role among these three dimensions. This is
because, to learn the target language, an individual must establish a connection between the
source and target cultures, recognize similarities and differences, and develop an awareness of
them. Therefore, this stage is essential for language learning. An individual open to
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intercultural interaction can view their own culture and other cultures with a critical eye and
develop an awareness of both the source and target cultures (Melanlioglu, 2013:131).

The role of a tour guide as a cultural ambassador encompasses intercultural mediation,
cultural advocacy, and cultural friendship (Yu, Weiler, and Ham, 2002: 75). It can be said that
the tour guide plays the role of a cultural ambassador between the host community and the
tourists, and that the tour guide’s fundamental role is to reflect the host community’s culture
to the tourists (Huang, Hsu, and Chan, 2010: 30). Indeed, tour guides are the individuals who
describe the silent panorama visible through the bus window and deliver information about
the places visited, photographed, and encountered. Tour guides typically serve as cultural
mediators and interpreters between the local population and tourists. Therefore, tour guides'
cultural and communication competencies play a significant role in intercultural interaction
(Leclerc and Martin, 2004: 182).

When a tour guide leads a tour, they provide information according to a narrative plan
organized in parallel with the tour itinerary. The narration delivered at each attraction is well-
structured and tailored to the characteristics of the tourist group (Weiler and Ham, 2001: 557).
The proper selection of information to be conducted and its transformation into an engaging
narrative or interpretation can positively or negatively impact the tourists’ experience during
the tour. Therefore, not only the content of the information to be moved to tourists throughout
the tour, but also how it is presented, is of great importance (Ababneh, 2018: 263).

Tour guides contribute in many ways to the cultural values they convey to tourists
through their efforts. In this context, it should be emphasized that tour guides play a
significant role in preserving and promoting cultural values and fostering intercultural
exchange. Tour guides should be aware that they serve as cultural ambassadors for their
countries and act accordingly. During the tour, the goal should not only be to gather
information but also to contribute to the country’s cultural values in every way. A
professional tour guide should serve as a model in the preservation and promotion of their
country’s cultural values (Aslan and Cokal, 2016: 65).

2. Method

The primary objective of this study is to examine and demonstrate the impact of tour
guides’ levels of communication effectiveness on tourists’ intercultural interaction processes
in the context of incoming tours. In this regard, the concepts of communication effectiveness
and intercultural interaction are explained in the conceptual framework section. The study's
data were collected via a survey, a quantitative data collection method. The survey form,
consisting of three sections, first includes participants’ demographic information (gender, age
group, marital status, nationality, number of visits to Tiirkiye, and travel companions). In the
second section, the scale used in the study by Ozbek and Iskender (2021), titled “The Effect
of Tour Guides’ Narrative Performance on Tour Satisfaction: An Application in Cappadocia,”
was utilized to measure the communication effectiveness of tour guides. In the third section,
three dimensions of the intercultural competence scale developed by Chao (2014), specifically
those addressing interaction, were used to measure the level of intercultural interaction among
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tourists participating in the relevant tours. The statements in the scales were rated using a 5-
point Likert scale (1: Strongly disagree, 2: Disagree, 3: Neither agree nor disagree, 4: Agree,
5: Strongly agree).

The data collection tool used in this study was designed to be administered both
digitally via the Google Forms platform and in person. Accordingly, data collection was
conducted in two separate formats: face-to-face interviews with participants and via the
Google Forms platform. After the survey form was created, ethical committee approval was
obtained from the Scientific Research and Publication Ethics Committee of the Faculty of
Social and Human Sciences at Afyon Kocatepe University (Decision No. 2024/276) on
August 21, 2024, prior to implementation, and the study was subsequently carried out. During
data collection, physical survey forms were used for in-person interviews, while surveys
administered via the Google Forms platform were distributed to participants via a QR code.
This hybrid approach allowed participants to complete the survey using their preferred
method, thereby enhancing data collection effectiveness and improving participant
compliance.

The study population consists of foreign tourists who visit Antalya as part of incoming
tours and participate in guided tours during their stay. This population presents a suitable
framework for the study’s objective, as it encompasses the interaction processes that tourists
from diverse cultural backgrounds engage in under a tour guide's guidance. Given this
population, a survey was conducted from September 25 to December 25, 2024. In total, the
data was collected from 286 participants. However, the final dataset consists of the answers of
263 tourists selected from the population using simple random sampling. This method ensures
that every individual in the population has an equal chance of being selected and increases the
generalizability of the data obtained. It is accepted that the sample size is sufficient to meet
the study’s analytical requirements; based on the data collected from the participants, the
relationships between tour guides’ communication effectiveness and tourists’ levels of
intercultural interaction were examined.

During the analysis of the research data, validity (confirmatory factor analysis) and
reliability analyses (Cronbach’s alpha coefficient) were first conducted. Descriptive statistics
(frequencies and percentages) for demographic information and the statements included in the
scales were analyzed. Subsequently, relationship measurement analyses (correlation analysis)
were performed, and a structural equation modeling program was utilized for impact
measurement analyses.

3. Findings

In this study, which examines the impact of tour guides’ communication effectiveness
on tourists’ levels of intercultural interaction, an exploratory factor analysis of the
Intercultural Interaction Scale (11S) was first conducted using data collected from participants.
As presented in Table 1, the 11S used in this study has three sub-dimensions hamed emotional
orientation, self-efficacy, and behavioral performance. These sub-dimensions account for
74.470% of the total variance, and emotional orientation is the most important. All sub-
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dimensions have reliability coefficients above 0.70, indicating good reliability, where EO is
0.934, SE is 0.836, and BP is 0.864. Meanwhile, the factor loadings of 15 items of the IIS
scale are higher than the critical value of 0.50. In sum, the IIS scale is valid based on an
explanatory factor analysis in Table 1.

Table 1. Exploratory Factor Analysis of the Intercultural Interaction Scale
Factor Coefficientof Cumulative Reliability

Statements Loadings Eigenvalue determination variance  coefficient
EO1 0.783
Emotional EO2 0.852
orientation EO3 0.856 4.299 33.073 33.073 0.934
(EO) EO4 0.877
EO5 0.738
Self-efficacy SEL 0.57
(SE) SE2 0.704 3.106 23.892 56.965 0.836
SE3 0.760
BP3 0.528
Behavioral BP4 0.696
performance BP5 0.808 2.276 17.505 74.470 0.864
(BP) BP6 0.828
BP7 0.788

Kaiser-Meyer-Olkin coefficient 0.913
The value of x* 2535.543
Bartlett's Sphericity Test Degrees of freedom 78
Significance level 0.000
Scale Reliability 0.927
Note: The terms DY6, DP1, and DP2 were excluded from the analysis due to low factor loadings.
During the analysis of the research data, after conducting an exploratory factor analysis

of the intercultural interaction scale, the dataset's validity was tested using confirmatory factor
analysis (CFA) in a structural equation modeling program. Additionally, during this process,
reliability was measured by calculating Cronbach’s Alpha coefficient using statistical analysis
software; the findings are presented in Table 2.

In scientific research, DFA enables the evaluation of each item’s contribution to the
scale as a whole and facilitates a more accurate assessment of scale reliability (Hair et al.,
2022). The DFA results in Table 2 are presented along with measurement values, including
SFY (standardized factor loadings), AVE (average variance extracted), and CR (composite
reliability). Fornell and Larcker (1981: 45-46) note that if the AVE value is less than 0.50,
construct validity may be questionable, and they recommend calculating the AVE value to
assess convergent validity. Hair et al. (2022: 307) recommend using the CR value to measure
internal consistency reliability and specify that the relevant value should be above 0.70. Hu
and Bentler (1995: 83-85) also emphasize the evaluation of model fit using various fit
indices. Researchers argue that values for GFI (Goodness-of-Fit Index), NFI (Normalized Fit
Index), CFI (Comparative Fit Index), and TLI (Tucker-Lewis Index) must be at least 0.90 to
accept the model. RMSEA (Root Mean Square Error of Approximation) and SRMR
(Standardized Root Mean Square Residual) are other criteria in CFA (Hair et al., 2022: 323—
324). While an RMSEA value of 0.08 indicates a reasonable level of model fit (Browne and
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Cudeck, 1992: 13), an SRMR cutoff value close to 0.08 is acceptable for CFA modeling (Hu
and Bentler, 1999: 27).
Table 2. Confirmatory Factor Analysis of Communication Effectiveness and Intercultural
Interaction Scales

Statements SFYA AVE CR Statements SFYA AVE CR
EO1 0.772 CE1l 0.822
Emotional EO2 0.861 CE2 0.806
orientation EO3 0.918 0.740 0.934 CE3 0.859
EO4 0.932 I CE4 0.868
EO5 0.808 & CE5 0.841
SE1 0.826 Q CE6 0.862
Self-efficacy SE2 0.742 0.581 0.805 'g CE7 0.860
SE3 0.714 E CES8 0.781
BP3 0.510 c CE9 0.840
Behavioral BP4 0.700 -% CE10 0.855 0.719 0.969
performance BP5 0.768 0.569 0.865 E CE11 0.891
BP6 0.884 5 CE12 0.889
BP7 0.850 g CE13 0.890
Scale reliability: 0.927 S CE14 0.895
Goodness of Fit CE15 0.775
Values Observed Value  Critical value CE16 0.855
y2/df 2.107 <5 CE17 0.834
RMSEA 0.065 <0.08 CE18 0.834
GFI 0.929 >0.90 Scale reliability: 0.979
NFI 0.900 >0.90 SFY).: Standard factor load.
CFI 0.945 >0.90 AVE: Average Variance Extracted
TLI 0.938 >0.90 CR: Composite reliability
SRMR 0.039 <0.10 Obs. Val.: Observed Value
¥2: 874.349 df: 415 p: 0.000 Crit. Val.: Critical value

When the relevant values in Table 2 are evaluated in the context of the above
explanations, it is observed that the DFA findings indicate reasonable model fit for all scales.
The RMSEA value was calculated as 0.065; the GFI value was 0.929, the NFI value was
0.900, the CFI value was 0.945, and the TLI value was 0.938. On the other hand, the SRMR
cut-off index indicates good model fit (SRMR < 0.08). When the research scales were
evaluated in terms of AVE and CR, the emotional orientation AVE value for the cultural
interaction scale was 0.740 and the CR value was 0.934; the self-efficacy AVE value was
0.581 and the CR value was 0.805; the behavioral performance AVE value was 0.569 and the
CR value was 0.865; and for the communication effectiveness scale, the AVE value was
0.719 and the CR value was 0.969. When the findings of the DFA analysis regarding the
research scales were evaluated overall, it was concluded that the dataset is valid. Finally, the
Cronbach’s Alpha reliability coefficients in Table 2, which were above 0.70, confirmed the
reliability of the research data.

After confirming the validity and reliability of the research data, descriptive analyses of
the participants were conducted, and the findings are presented in Table 3. According to the
findings, 165 of the 263 participants (63.1%) were women, and 162 participants (61.60%)
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were single. The 25-34 age group accounted for the largest share at 34.22%, while the 18-24
age group (n: 74) was the second-largest.
Table 3. Results of Descriptive Analyses

Variable Group n %  Variable Group n %
Gender Female 165 62.74 English 105 39.92
Male 98 37.26 German 57  21.67
18-24 74 28.14 | Nationality Russian 18 6.84
Age 25-34 90 34.22 Polish 43  16.35
Groups 35-44 49 18.63 Other 40 15.21
45andolder 50  19.01 |How many times | First 126 47.91
Marital Single 162  61.60 |have you visited Second 62 23.57
Status Married 101  38.40 | Turkiye? Third or more 75 28.52
Who are you Al_one _ 13 494
traveling with? W!th my fa_mlly 140 53.23
With my friends 110 41.83

According to Table 3, 162 participants (61.60%) were single and 101 (38.40%) were
married. When their nationalities were examined, the largest group was British nationals
(39.92%), while the smallest was Russian nationals (6.84%). When examining the number of
times participants have visited Tiirkiye, 126 (47.91%) were first-time visitors, 62 (23.57%)
were visiting for the second time, and 75 (28.52%) had visited at least three times. Finally,
53.23% of participants traveled with their families, while 41.83% traveled with friends. The
proportion of those traveling alone is approximately 4.9%.

In the ongoing phase of the analysis of the research data, participants’ levels of
agreement with the statements on the scales were examined using arithmetic mean and
standard deviation; furthermore, the degree of agreement for each statement was determined
using frequency and percentage. In this context, participants’ levels of agreement with the
statements on the tour guide communication effectiveness scale and the intercultural
interaction scale were evaluated, and the findings are presented in Table 4.

Table 4. Results of Descriptive Analysis of the Items on the Scales

Variable Statements X s.d Variable Statements X s.d
EO1 4,456 0.794 CE1 4,251 00911

E . | EO2 4,483 0.833 CE2 4,125 1.024
orr:l;%ttlgzgn EO3 4498 0814 CE3 4.255 0.941
EO4 4,498 0.791 CE4 4,270 0.924

EO5 4,403 0.859 CE5 4,217 1.005

Overall average 4.468 0.728 CEG6 4.316 0.893
SE1 4,319 0.894 CE7 4,335 0.901

Self-efficacy SE2 4.179 0.966 CES8 4,217 1.005
SE3 4,103 0.981 Communication CE9 4,198 0.999

Overall average 4.200 0.822 Effectiveness CE10 4.319 0.939
BP3 3.954 1.055 CE1l1 4,350 0.996

Behavioral BP4 4,091 0.924 CE12 4,262 0.967
p:rf?)‘;ﬁ;ice BP5 4.281 0.923 CE13 4316 0.986
BP6 4,255 0.941 CE14 4,312 0.946

BP7 4,335 0.905 CE15 4,232 1.046

Overall average 4.183 0.765 CE16 4.346 0.944
CE17 4,266 0.991

CE18 4414 0.899

Overall average 4.278 0.825
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An analysis of Table 4 reveals that participants’ levels of engagement with the
dimensions of the intercultural interaction scale are quite high. In this context, the level of
engagement in emotional orientation was 4.468, the level of self-efficacy was 4.200, and the
level of behavioral performance was 4.183. The statements with the highest participation
levels on the intercultural interaction scale were, in order, X: 4.498 “I am willing to
understand individuals from divergent cultures” and X: 4.498 “I am willing to communicate
with people from contrasting cultures to broaden my worldview.” On the other hand, the
statement showing lower participation compared to others on the intercultural interaction
scale is X: 3.954: “I can use foreign languages functionally (in matters such as inviting,
refusing, apologizing, etc.) to communicate effectively in intercultural settings.” Furthermore,
it was concluded that the statements on the intercultural interaction scale were perceived
positively, and participants were highly satisfied with intercultural interaction.

When examining the communication effectiveness scale, another scale in the study, the
overall average for participation was quite high at 4.278. Among the scale items, the
statement “It was clear that the tour guide had prepared in advance for the topics he
discussed” had the highest participation, with an average of X: 4.414. This statement is
followed, in order, by “The tour guide’s presentation clearly demonstrated their interest and
enthusiasm” (X: 4.346) and “Thanks to the tour guide’s presentation, I now know the places I
visited better” (X: 4.335). The statement that received the lowest level of agreement on the
scale is X: 4.125, “I gained new information thanks to the tour guide’s presentation.” As with
the intercultural interaction scale, participants also demonstrated a high level of agreement
with the statements on the communication effectiveness scale.

During the analysis of the research data, following descriptive analyses, a correlation

analysis was first conducted for hypothesis testing, followed by path analysis using structural
equation modeling software. In the correlation analysis phase, the Spearman correlation
coefficient was used, and VAVE and HTMT values were calculated to test discriminant
validity and convergent validity. The results of the correlation analysis regarding the research
variables are presented in Table 5.

Table 5. Correlation Values and Findings on Discriminant Validity
Arithmetic Standard

Variable o 1 2 3 4
Mean Deviation
Emotional orientation (1) 4.468 0.728 0.740°  0.809°
Self-efficacy (2) 4.200 0.822 7147 0.581° 0.685°
Behavioral performance (3) 4.183 0.765 5607 5837  0.5697 0.415°
Communication Effectiveness (4) 4.278 0.825 3607 3997 3837  0.719°

a: VAVE values. a>0.50
b: HTMT (Heterotrait-Monotrait) value. HTMT<0.90.

In light of the results of the correlation analysis presented in Table 5, significant
relationships were found between communication effectiveness, the independent variable of
the study, and the subdimensions of the intercultural interaction scale: emotional orientation (r
= 0.714), self-efficacy (r = 0.399), and behavioral performance (r = 0.383). According to the
table, the relationship between communication effectiveness and emotional orientation is high
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(r > 0.60), whereas those with the other variables are moderate (r > 0.30). Furthermore, the
VAVE values exceeding 0.50 indicate that convergent validity has been established. The
HTMT threshold value used to test the discriminant validity of the research variables was
0.740. Henseler et al. (2015: 121) state that the HTMT threshold is the average of hetero-trait-
hetero-method correlations (correlations between indicators in constructs measuring disparate
phenomena) and note that HTMT thresholds equal to or lower than 0.90 are required to
evaluate 95% sensitivity levels in terms of discriminant validity. In this context, the research
variables exhibit discriminant validity.

Finally, to test the research hypothesis, a path analysis was conducted using structural
equation modeling software, and the findings are presented in Figure 1. Based on the findings
in Figure 1, the research model and the path analysis conducted within this framework (y*:
1014.625, p 0.001, RMSEA: 0.075; CFI: 0.927, NFI: 0.918) are statistically valid and
reliable.
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Figure 1. Path Analysis of Research Variables

According to the model shown in the figure, tour guides’ communication effectiveness
positively affects tourists’ self-efficacy (46%), emotional performance (41%), and emotional
orientation (37%). Furthermore, within the context of intercultural interaction, tour guides’
communication effectiveness has a greater impact on the self-efficacy dimension than other
variables. Consequently, effectively structuring the communication process between tour
guides and tourists primarily contributes to building self-confidence and the ability to express
oneself comfortably among the tourists participating in the tour. It is anticipated that tourists
who can express themselves more comfortably may experience lower levels of neuroticism
and exhibit positive emotional motivations or responses.

123



Camdibi & Zorlu (2026). The Effect of Tour Guides' Communication Effectiveness on Tourists' Intercultural Interaction
Levels, Journal of Applied Tourism Research, 7(1), 112 — 133.

4. Discussion, Conclusions and Recommendations

The analysis of the research data reveals that, when tourists arriving in Tirkiye on
incoming tours participate in guided tours, the communication effectiveness of tour guides
has a significant and meaningful impact on the tourists’ levels of intercultural interaction. The
values obtained from the exploratory and confirmatory factor analyses of the scales indicate
that the measurement tools are satisfactory in terms of validity and reliability. This
demonstrates that the research results are based on a sound statistical foundation.

When examining participants’ average scores on the scales, a high level of participation
IS observed across the dimensions of the intercultural interaction scale (emotional orientation,
self-efficacy, and behavioral performance). In particular, the high level of participation in the
statements ‘“‘understanding individuals from different cultures” and “being willing to
communicate with peculiar cultures to broaden one’s worldview” indicates that tourists are
open to intercultural learning and experiences. However, the relatively lower level of
participation regarding the statement “being able to use foreign languages functionally”
suggests that linguistic proficiency may pose a relative limitation in intercultural interaction.

The results regarding the communication effectiveness scale similarly reveal a high
level of engagement. Participants emphasize that tour guides are well-prepared to convey
information, that their presentations are engaging and enthusiastic, and that they offer
participants new perspectives. However, the relatively lower average for the statement
“gaining new information through the tour guide’s narration” suggests that participants may
have differing expectations regarding the depth or originality of the information shown.

The results of the correlation analysis confirm significant relationships between
communication effectiveness and the sub-dimensions of intercultural interaction. In this
context, strong relationships were found between communication effectiveness and emotional
orientation, while moderate relationships were identified with self-efficacy and behavioral
performance. The path analysis findings support these results. It has been demonstrated that
tour guides’ communication effectiveness positively impacts tourists’ self-efficacy (46%),
behavioral performance (41%), and emotional orientation (37%). The high level of impact
observed, particularly in the self-efficacy dimension, indicates that communication
effectiveness directly contributes to tourists’ ability to express themselves, move more
comfortably in intercultural settings, and develop self-confidence.

The key findings are consistent with previous studies on the subject (Giidii, 2011; Sahin,
2012; Ozdemir, 2016; Uslu, 2024). These studies emphasize that tour guides’ communication
skills have a decisive impact on the tourist experience; they highlight that tour guides who
accompany tourists throughout their trips transform vacations from mere travel into enjoyable
and unforgettable experiences. Additionally, acquiring new information, interacting with the
local community, and sharing knowledge across cultures contribute to memorable experiences
for tourists. In this context, it is evident that the literature supports the findings indicating that
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tour guides’ knowledge of local culture and their communication skills enrich tourists’
experiences and positively influence their overall satisfaction levels.

An evaluation of the study’s overall findings reveals that the communication
effectiveness of tour guides is not limited to the mere transfer of information; rather, when
they establish empathy-driven, positive, and effective communication with the group, positive
changes occur in areas such as emotional orientation (the maintenance of positive motivations
and attitudes toward the destination), self-efficacy (confidence in dealing with sundry
cultures), and behavioral performance (adapting to a else culture, using the language
effectively, etc.). This result also demonstrates that the quality of communication between the
tour guide and the tourist is a decisive factor in the quality of the tour experience. Therefore,
it is fair to say that the effectiveness of communication serves as a fundamental factor that
facilitates intercultural interaction and enriches tourists’ experiences.

The relevant study highlights the positive effects of effective communication on
tourists. In this context, it is recommended that tour guides first research methods for
communicating more effectively with tourists, conduct further research on empathy, and,
during the tour, take questions into account as much as possible and furnish comprehensive
answers at the appropriate time. Another recommendation is that tour guides plan their speech
from start to finish before the tour begins, ensuring more effective communication without
disrupting the flow of the tour.

The body of scientific knowledge on this subject should be expanded by increasing the
number of studies that examine the research variables and by making comparisons.

In future studies, detailed analyses should be conducted by combining qualitative and
quantitative research methods. Moreover, the study should be expanded to include a greater
number of nationalities so that the issue can be evaluated from a broader perspective, and it
should be determined whether there are differences among these nationalities.
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The Effect of Tour Guides' Communication Effectiveness on Tourists' Intercultural
Interaction Levels
Genisletilmis Ozet

Diinya Turist Rehberi Birlikleri Federasyonu'nun tanimina gore turist rehberi, belirli bir
bolgenin kiiltiirel ve dogal mirasini ziyaretcilere kendi tercih ettikleri dilde aktaran, alaninda
uzmanlagmis ve resmi kurumlarca yetkilendirilmis bir profesyoneldir (WFTGA, 2025).
Gergeklestirilen bu arastirmanin temel amaci, turist rehberlerinin sahip olduklari iletisim
etkinliginin turistlerin kiiltiirleraras1 etkilesim diizeyleri iizerindeki etkisini incoming turlar
baglaminda bilimsel yontemlerle ortaya koymaktir. Arastirma, Tiirkiye'ye gelen yabanci
turistlerin rehber esliginde gergeklestirdikleri kiiltiirel deneyim siirecini ve bu siirecte rehberin
iletisim performansimnin oynadigi belirleyici rolii incelemeyi kapsamaktadir. Tiirkiye, koklii
kiiltiirel birikimi ve zengin tarihsel mirasiyla her yi1l milyonlarca yabanci ziyaret¢iyi agirlayan
stratejik bir destinasyon konumundadir. Bu destinasyona yonelik incoming turlarda gorev
yapan turist rehberlerinin iletisim becerileri, yalnizca bireysel tur kalitesini degil, ayni
zamanda Tirk kiltiriiniin yansitilma bigimini ve ulusal turizm imajim1 da dogrudan
etkilemektedir (Aslan ve Cokal, 2016). Arastirma, iletisim etkinliginin kiiltiirleraras1 6grenme
ciktilar1 lizerindeki mekanizmasini ampirik olarak ortaya koyarak hem turizm egitimi alanina
hem de tur operatorlerinin uygulama pratiklerine yonelik kanit temelli bir ¢erceve
sunmaktadir.

Literatiir incelendiginde turist rehberlerinin turizm endiistrisinin 6n cephesinde yer alan
ve destinasyon ¢ekiciliklerini birer deneyime doniistiiren anahtar aktorler olarak konumlandigi
goriilmektedir (Ap ve Wong, 2001). Bu profesyonellerin ev sahibi toplum ile ziyaretgiler
arasinda kiiltiirel araci ve c¢evirmen islevi gordiigli, dolayisiyla Kkiiltiir elgisi olarak
nitelendirildikleri vurgulanmaktadir (Rabotic, 2010). Huang, Hsu ve Chan (2010) ile Yu,
Weiler ve Ham (2002) tarafindan da belirtildigi gibi turist rehberinin temel rolii, ev sahibi
toplumun kiiltiiriinii turistlere yansitmak ve kiiltlirleraras1 araciligi tistlenmektir. Turist
rehberinin sundugu hizmetlerin iletisim yogun karakteri, hizmet kalitesinin dogrudan rehberin
iletisimsel ve iligkisel becerilerine bagli olmasina yol agmaktadir (Reisinger ve Waryszak,
1994). Aslan ve Cokal (2016) ise profesyonel rehberlerin yalnizca bilgi aktaran kisiler degil,
aynt zamanda ilkelerinin kiiltiirel degerlerinin korunmasinda ve tanitiminda ornek teskil
etmesi gereken aktorler oldugunu 6ne siirmektedir.

[letisim olgusu, bireyin sosyal varlik olarak diger kisilerle iliski kurma ve anlasma
ihtiyacindan dogan, ge¢mis yasantilarin ve gelecek beklentilerinin aktarimina aracilik eden bir
stire¢ bigiminde tanimlanmaktadir (Ulusoy, 2012). Herbert (1979) ile Ford, Armandi ve
Heaton (1988) iletisimi insan1 diger canlilardan ayiran 6zel bir beceri olarak tanimlamaktadir.
Iletisim etkinligi ise yalmzca igerik aktarrmiyla sinirli kalmayan, dinleyici farkindaligi,
empati, beden dili, ses tonu ve kiiltiirel duyarliligi kapsayan ¢ok boyutlu bir beceriler
biitiiniidiir (Telman ve Unsal, 2005). Georges (1981) iletisim etkinliginin taraflarin birbirini
tamamlayan rolleriyle iretildigini ileri  siirmektedir. Tur rehberligi  6zelinde
degerlendirildiginde, etkili iletisim; canli anlatim yoluyla turistin hayal giiclinii harekete

129



Camdibi & Zorlu (2026). The Effect of Tour Guides' Communication Effectiveness on Tourists' Intercultural Interaction
Levels, Journal of Applied Tourism Research, 7(1), 112 — 133.

geciren, motivasyonunu siirdiiren ve olgusal bilgiyi duygusal agidan anlamli bir deneyime
doniistiiren bir performans olarak 6ne ¢ikmaktadir (Mancini, 2001). Kara ve Demir (2021)
mesleki yeterliligi yiiksek, etkili iletisim kuran rehberlerin sundugu tur hizmetlerinin
kalitesinin dogal olarak yiikseldigini ifade etmektedir.

Arastirmanin bagimli degiskeni olan kiiltiirleraras1 etkilesim, bireylerin farkli kiiltiirel
deger sistemlerine yonelik gelistirdikleri farkindalik, duyarlilik ve uyum kapasitesini ifade
etmektedir (Chen ve Starosta, 2000). Menard Warwick (2009) Kkiiltiirleraras1 etkilesimi
farkindaliklarin farkina varma, farkliliklara saygi gosterme ve empati kurma yeterliligi olarak
tanimlarken Gokmen (2005) ile Pegrum (2008) bu kavrami bireyin kendi kiiltiiriiyle hedef
kiiltlir arasinda bir iliski kurma siireci olarak ele almaktadir. Literatiirde s6z konusu kavram;
kiiltiirlerarast duyarlilik, kiiltiirleraras1 farkindalik ve kiiltiirleraras: iletisim becerisi olmak
iizere li¢ temel boyutta incelenmekte (Sercu, 2004); turizm baglaminda ise duygusal yonelim,
0z yeterlilik ve davranigsal performans alt boyutlar1 tizerinden islevsellestirilmektedir (Chao,
2014). Chen (1997) ile Mercan (2016) kiiltiirleraras1 duyarlilig1 temel olarak duygusal alanla
iligkilendirirken Deardorff (2006) bu siirecin Onyargt ve stereotiplerin asilmasini
gerektirdigini vurgulamaktadir. Hammer, Bennett ve Wiseman (2003) ise kiiltiirlerarasi
iletisim becerisinin dil becerileri, aktif dinleme, c¢atisma ¢6zme ve uyum saglama
yeteneklerini igeren bir biitlin oldugunu 6ne slirmektedir. Daha Once yiiriitiilen ¢alismalar
rehberin yorumlama ve iletisim becerilerinin turistlerin kiiltiirel anlami igsellestirme stiregleri
iizerinde belirleyici bir etkiye sahip oldugunu da ortaya koymaktadir (Leclerc ve Martin,
2004).

Aragtirma kapsaminda veriler, 25 Eyliil 2024 ile 25 Aralik 2024 tarihleri arasinda hem
fiziksel anket formlar aracilifiyla yiiz yiize goriismelerle hem de Google Forms platformu
izerinden QR kod yontemiyle dijital olarak toplanmistir. Uygulama Oncesinde Afyon
Kocatepe Universitesi Sosyal ve Beseri Bilimleri Bilimsel Arastirma ve Yaymn Etigi
Kurulu'ndan 21.08.2024 tarih ve 2024/276 karar numarasi ile etik kurul onayr alinmustir.
Arastirmada kullanilan anket formu ii¢ boliimden olusmaktadir. Ik béliim katilimcilarm
cinsiyet, yas grubu, medeni durum, milliyet, Tiirkiye'ye gelis sikli1 ve seyahat refakatcisi gibi
demografik bilgilerini igermektedir. Ikinci boliimde turist rehberlerinin iletisim etkinliginin
olgiimii amaciyla Ozbek ve Iskender (2021) tarafindan Kapadokya érnekleminde gelistirilen
ve toplam on sekiz ifadeden olusan &lgek kullanilmistir. Ugiincii béliimde ise kiiltiirlerarasi
etkilesim diizeyinin Olgiimiinde Chao (2014) tarafindan gelistirilen kiiltiirleraras: yeterlilik
Olceginin etkilesim odakli {i¢ boyutuna bagvurulmustur. Tiim 6l¢ek ifadeleri 5'li Likert tipinde
derecelendirilmistir.

Arastirmanin evrenini, incoming turlar araciligiyla Antalya destinasyonunu ziyaret eden
ve rehberli turlara katilan yabanci turistler olusturmaktadir. Bu evrenden basit tesadiifi
ornekleme yontemiyle segilen 263 turistten veri elde edilmistir. Verilerin analizi kapsaminda
ilk olarak olgeklerin gegerliligi agimlayici1 faktor analizi ve dogrulayici faktor analizi ile
degerlendirilmis, giivenilirligi ise Cronbach alfa katsayis1 ve kompozit giivenilirlik degerleri
iizerinden test edilmistir. Yakinsak gecerlilik i¢cin Fornell ve Larcker (1981) tarafindan
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6nerilen VAVE degerleri, ayrisma gecerliligi i¢in ise Henseler vd. (2015) tarafindan 6nerilen
HTMT esik degeri kullanilmistir. Devaminda demografik degiskenlere iliskin tanimlayici
analizler yiiriitilmiis, degiskenler arasindaki iligkiler Spearman korelasyon analiziyle
incelenmistir. Son olarak arastirma hipotezi, yapisal esitlik modellemesi cer¢evesinde yol
analizi araciligiyla smanmig; model uyumu ise Hu ve Bentler (1995; 1999), Browne ve
Cudeck (1992) ile Hair vd. (2022) tarafindan Onerilen kriterler dogrultusunda
degerlendirilmistir.

Arastirmada elde edilen tanimlayict bulgulara gore 263 katilimcinin yilizde 62,74%
kadin, yiizde 37,26's1 erkektir. Katilimcilarin ylizde 61,601 bekar, yiizde 38,40 ise evlidir.
Yas gruplarina gore dagilimda 25 ile 34 yas aralif1 yiizde 34,22 ile en biiylik grubu, 18 ile 24
yas arali81 ise ylizde 28,14 ile ikinci biiyiik grubu olusturmaktadir. Milliyetler incelendiginde,
Ingilizler yiizde 39,92 ile en kalabalik ulusal segmenti, Almanlar ise yiizde 21,67 ile ikinci
segmenti olusturmaktadir. Katilimeilarin yaklasik yarisi (ylizde 47,91) Tirkiye'ye ilk kez
gelen turistlerden olugmakta, yiizde 53,23'i aileleriyle, yiizde 41,83'i ise arkadaslariyla
seyahat etmektedir.

Arastirma dlgeklerine iliskin gegerlilik analizlerinde, Kiiltiirleraras1 Etkilesim Olcegi'ne
yonelik agimlayici faktor analizi sonucunda 6l¢egin ii¢ alt boyut igerdigi saptanmis ve hem alt
boyutlar hem de O6l¢ek diizeyinde gilivenirligin saglandigi gorilmiistiir. Bununla birlikte,
faktor analizinde disiik faktor yiikii gozlenen DY6, DP1 ve DP2 ifadeleri analizden
¢ikartilmugtir, Kiiltiirlerarasi Etkilesim Olgegi'ne yonelik dogrulayici faktor analizi bulgularina
gore modelin uyum 1iyiligi degerleri (¥*/df = 2,107, RMSEA = 0,065, GFI = 0,929, NFI =
0,900, CFI = 0,945, TLI = 0,938, SRMR = 0,039) literatiirde Onerilen Ool¢iitleri
karsilamaktadir (Hu ve Bentler, 1995).

Olgeklere iliskin yakinsak gecerlilik ve ayrisma gecerliligi kapsaminda, iletisim
Etkinligi ve Kiiltiirleraras1 Etkilesim Olgegi boyutlarina iliskin VAVE ve HTMT degerlerinin
kriterleri karsiladigi saptanmistir. Arastirma degiskenlerine yonelik korelasyon analizi
bulgularina gore iletisim etkinligi ile duygusal yonelim arasinda yiiksek diizeyde anlamli bir
iliski (r = 0,714), 6z yeterlilik ile orta diizeyde anlaml bir iligki (r = 0,399) ve davranissal
performans ile orta diizeyde anlamli bir iliski (r = 0,383) saptanmustir. Arastirma hipotezinin
sinanmasinda yapisal esitlik modellemesi araciligiyla yiiriitiilen yol analizi bulgularina goére
modelin uyum iyiligi degerleri istatistiksel agidan kabul edilebilir diizeydedir (> = 1014,625,
p < 0,001, RMSEA = 0,075, CFI = 0,927, NFI = 0,918). Bulgular turist rehberlerinin iletisim
etkinliginin turistlerin 6z yeterlilik diizeyleri lizerinde yiizde 46, davranigsal performanslari
iizerinde ylizde 41 ve duygusal yonelimleri {izerinde yiizde 37 oraninda olumlu ve anlamli bir
etkiye sahip oldugunu gostermektedir. En giiclii etkinin 6z yeterlilik boyutunda gozlenmesi,
etkili rehber ile turist arasindaki iletigsim siirecinin turistlerin kendilerini ifade etme 6zgiivenini
ve kiiltiirel agidan yabanci ortamlarda hareket etme yetkinligini dogrudan besledigine isaret
etmektedir. Bu oriintli iletisim kalitesi ylikseldikge turistlerin kiiltiirel kaygi diizeylerinin
azalabilecegini ve etkilesim silirecinde daha olumlu duygusal tepkiler gelistirebilecegini de
diistindiirmektedir.
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Elde edilen bulgular bir biitiin olarak degerlendirildiginde, turist rehberlerinin iletisim
etkinliginin Tiirkiye'ye incoming turlar araciligryla gelen yabanci turistlerin kiiltiirlerarasi
etkilesim diizeyleri iizerinde anlamli ve olumlu bir onciil degisken islevi gordiigii agikca
ortaya ¢ikmaktadir. S6z konusu sonuglar daha Once yiiriitilen ampirik arastirmalarin
bulgulariyla ortiismekte (Giidii, 2011), Sahin (2012), Ozdemir (2016) ile Uslu (2024)
tarafindan da vurgulandig1 gibi turist rehberlerinin iletisim becerilerinin turist deneyimi
iizerinde belirleyici bir rol oynadigi yargisim dogrulamaktadir. Bunun yani sira etki
biiyiikliiklerinin  farklilasan Oriintiisiinii  ortaya koyarak alanyazina 0zgiin bir katki
sunmaktadir. Kuramsal agidan ¢aligma, turist rehberinin kavramsal diizeyde sik¢a vurgulanan
kiiltiirel araci roliinii ampirik kanitlarla pekistirmesi bakimindan 6nem tasimaktadir (Yu,
Weiler ve Ham, 2002). Chao (2014) tarafindan gelistirilen kiiltiirleraras: yeterlilik 6lgegi ile
Ozbek ve Iskender (2021) tarafindan gelistirilen iletisim etkinligi dlgeginin yapisal esitlik
modellemesi ¢ergevesinde birlikte ele alinmasi, gelecekteki kiiltiirlerarasi hizmet arastirmalart
icin yeniden uygulanabilir bir analitik sablon ortaya koymaktadir. Etkinin en gii¢lii bi¢imde 6z
yeterlilik boyutunda, en zayif bicimde ise duygusal yonelim boyutunda kendini gdstermesi,
hangi kiiltiirleraras1 ¢iktilarin iletisimsel miidahaleye daha yatkin olduguna iliskin kuramsal
tartismay1 zenginlestirmektedir.

Pratik ve sektorel acgidan bulgular tur operatorleri, meslek oOrgiitleri ve turizm
egitimcileri i¢in belirgin uygulama imalar1 icermektedir. Iletisim etkinliginin turistlerin
Ozgliveni ve davranigsal uyumu tiizerindeki birincil stiriikleyici islevi géz oniline alindiginda,
ileri diizey iletisim becerilerinin gelistirilmesi mesleki egitim programlarina, hizmet ici
gelisim faaliyetlerine ve profesyonel sertifikasyon siireglerine sistematik bigimde
yerlestirilmelidir. Yabanci dillerin islevsel kullanimi1 boyutunda gozlenen goreceli diisiik
ortalama, cok uluslu ziyaret¢i profili barindiran Antalya gibi destinasyonlarda gorev yapan
rehberler i¢in ¢ok dilli yetkinligin stratejik bir tamamlayici beceri oldugunu vurgulamaktadir.
Bu dogrultuda rehberlere turistlerle daha etkin iletisim yontemleri iizerinde arastirma
yapmalari, empatiyi gelistirici uygulamalara yonelmeleri ve tur akisin1 bozmayacak bigimde
onceden iletisim planlamas1 yapmalar1 nerilmektedir.

Arastirma cesitli sinirliliklar barindirmakta olup bu sirliliklar ayn1 zamanda gelecek
caligmalar igin yol gosterici niteliktedir. Verilerin yalnizca Antalya destinasyonundan
toplanmis olmasi bulgularin genellenebilirligine iliskin bir sinir olusturmakta, gelecekte farkl
destinasyonlar1 kapsayan karsilastirmali tasarimlarin yiiriitiilmesi Onerilmektedir. Kesitsel
desen yerine boylamsal ya da deneyim temelli tasarimlarin kullanilmasi, iletisim etkinliginin
kiiltlirleraras1 etkilesim {izerindeki etkisinin tur deneyiminin farkli asamalarinda ve
tekrarlanan ziyaretlerde nasil evrildigini gosterme agisindan deger tagiyacaktir. Farkli kaynak
pazarlardan gelen turistleri kapsayacak uluslararasi karsilagtirmali aragtirmalar, gézlenen etki
biiyiikliiklerinin kiiltiirel baglama gore farklilagip farklilagmadigini ortaya koymaya yardimei
olabilecektir. Son olarak rehberler ve turistlerle yiiriitiilecek niteliksel goriismelerin nicel
veriyle birlikte degerlendirilecegi karma yontem tasarimlari, empati, anlatim hazirligi ve
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etkilesimsel duyarlilik gibi mikro diizeydeki iletisim mekanizmalarinin kiiltiirlerarast

ogrenmeye nasil doniistiigiinii daha derin bir bicimde aydinlatabilecektir.
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