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published four terms per annum.
Language, science and the law of liability of all the articles published in the Journal of Academic Social
Science Studies belong to their authors _http://dergipark.gov.tr/asya
The published articles partially or completely in any way cannot be printed, reproduced without the
written permission of the publisher.
Editorial Board is absolutely free whether to publish or not publish all the articles send to journal.
Submitted papers will not be returned to the authors.

Academic Social Studies, is an international peer-reviewed and indexed journal. Index Copernicus,
ResearchBib, IIJIF ( International Innovavite Journal Impact Factor), SIZ (Scientific Indexing Services), ES]I
(Eurasian Scientific Journal Index), SCIWIN (Scientific World Index), Academic Keys, General Impact
Factor, ideal Online, ISAM (Islam Arastirmalar: indeksi), Cosmos Impact Factor, ASOS Index, Journal

Factor, DRJI, Arastirmax, Google Scholar, CiteFactor are scanned by index and some database.

ISSN: 2602-2877 / e-ISSN: 2602-263X

Alanya Alaaddin Keykubat University Faculty of Education
31/12/2018

Number:6 - Winter 2018|



http://dergipark.gov.tr/asya'ya
http://dergipark.gov.tr/asya

Akademik Sosyal Arastirmalar
Academic Socilal Studies

= S0l <
< — ;__:/) B
S Akademif-Sosijal Aras alar

Asia to Europe from International Journal of Social Sciences

Editors
Assoc. Prof. Dr. Mehmet Ak
Lect. Mehmet Akif Kara

E-mail: asyastudies@yandex.com
Web: http://dergipark.gov.tr/asya
Adress: Alanya Alaaddin Keykubat University Faculty of Education Alanya-Antalya / TURKEY

ASYA STUDIES
Number: 6 - Winter 2018

Academic Social Studies / Akademik Sosyal Arastirmalar
Number: 6- Winter 2018


http://dergipark.gov.tr/asya

Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr
Dr

Dr
Dr
Dr
Dr
Dr
Dr
Dr

ACADEMIC SOCIAL STUDIES

Uluslararasi Hakemli Dergi / Asia to Europe from International Journal of Social Sciences

Editor Yardimecilar: / Assistants of Editor

Editorler / Editors
Dog. Dr. Mehmet Ak

Ogr. Gér. Mehmet Akif Kara

. Abdullah Sengiil

. Abdullatif Tiizer

. Ahmet Sahin

. Ali Murat Kirik

. Ali Temizel

. Biilent Cercis Tanritanir
. Ebru Onurlubag

. Emine Eratay

. Faruk Kaya

. Fatma Kog

. Hayrettin Giimiigsdag
. Hilal Sahin

. Tlknur Mese

. Izzet Yiicetoker

. Mehmet Ali Genis
. Mehmet Ceribas

. Murat Yildiz

. Musa Ozata

. Mustafa Aga

. Mustafa Oral

. Orhan Kiigtik

. Rasim Bayraktar

. Safak Uniivar

. Sare Sengiil

. Sibel S6nmez

. Soyalp Tamgelik

. Suayip Ozdemir

. Tarana Khalilova
. Tolga Ozsen

. Yusuf Sahin

Damisma Kurulu / Board of Advisory

Dr. Merve Giiven
Ogr. Gor. Osman Albayrak
Ogr. Gor. Cihat Bigakc1

Ogr. Gor. Cagatay Karadeniz

Ogr. Gor. Samet Cantiirk

Alan Editorleri / Field Editors

Turkish Language and Literature
Philisophy

Educational Sciences

Radio Television-Cinema
Persian Language and Literature
English Language and Literature
Marketing

Special Education

Geography

Fashion Design

Physical Education and Sports
Indology

Sociology

Fine Arts Education
International Trade
Contemporary Turkish Dialects
Social Work

Healthcare Management
Turkish Folk Science

History

Management

Sociology of Religion

Tourism

Math Education

Pre-School Education
International Relations
Theology

Language and Literature

Japanase Language and Literature

Linguistics

. Ali Celik

. Ayse Ozcan

. Besir Mustafayev

. Funda Toprak

. Ismay1l Muharrem oglu Musa
. Leyla Karahan

. Mirjana Teodisevig

N. H. Bektas Veli University
Mus Alparslan University
A. A. Keykubat University
Marmara University

Selguk University

Yiiziincii Y1l University
Trakya University

A. lzzet Baysal University
A. Ibrahim Cegen University
Gazi University

Bozok University

Giresun University

Giresun University

Giresun University

Giresun University

N. H. Bektas Veli University
Cumbhuriyet University

Ahi Evran University

K. Teknik University
Giresun University
Kastamonu University
Giresun University

Selguk University

Marmara University

Ege university

Gazi University

Amasya University
Azerbaycan Devlet iktisat U.
C. Onsekiz Mart University
Giresun University

Karadeniz Teknik University (Retired Instructor)

Giresun University
Siirt University

Ankara Yildirim Beyazit University
Bakii Devlet University / Azerbaijan

Gazi University
Belgrad University / Serbia

Academic Social Studies | Akademik Sosyal Arastirmalar

Number: 6 - Winter 2018


http://www.mku.edu.tr/main.php?page=readpage&id=7778&location=ifrts

Dr. Mustafa Altun Sakarya University

Dr. Mustafa Tasliyan Kahramanmarag Siit¢ii Imam University

Dr. Peter Golden Rutgers University (Retired Instructor) / New Jersey
Dr. Tofiq Abdiilhasanlt Azerbaycan Devlet iktisat University / Azerbaijan
Dr. Yavuz Kartallioglu Gazi University

Yavin Kurulu / Release Board

Dr. Salim Kiigiik Ordu University

Dr. Serdar Bulut Alanya Alaaddin Keykubat University
Dr. Ramazan Gok Akdeniz University

Dr. Ahmet Sahin Alanya Alaaddin Keykubat University
Dr. Burak Telli Adryaman University

Dr. Serkan Giizel Pamukkale University

Dr. Fuat Ugar Giresun University

indeks Sorumlusu / Indexing Responsible
Dr. Burak Telli Adryaman University

Hukuk Danismani / Legal Counselar
Av. Rahman Giidiik Bar Association of Giresun-Registry Number: 609

Yabanci Dil Uzmanlar: / Foreign Language Specialist

Dr. Ozan Deniz Yalginkaya Dicle University

Ogr. Gor. Hakk: Simsek Adiyaman University
Ogr. Gor. Hikmet Can Caniklioglu Giresun University
Ogrt. Hazal Kangalgil Kara Ozel Ordu Doga Koleji

Redaktorler / Redactors
Ogr. Gor. Osman Albayrak Giresun University
Ars. Gor. Ozan Gokdemir Giresun University

Grafikerler / Graphic Designer

Ogr. Gér. Ferhat Biiyiikkalkan Giresun University
Ogr. Gor. Cihat Bigakel Giresun University
Ogr. Kader Cavdar Giresun University

Dis Temsilciler Koordinatorii / General Coordinator of Foreign Editors
Dr. Samet Azap Ardahan University / Astana Gumuliev University

Sosyal Paylasim Aglar1 Sorumlusu / Social Media Responsible
Ogr. Gor. Cihat Bigakci Giresun University

Academic Social Studies / Akademik Sosyal Arastirmalar
Number: 6- Winter 2018



Bu Sayvimin Hakemleri / Referees of this Issue

Dog. Dr. Ahmet Cetinkaya (Marmara Universitesi)

Dog. Dr. Ali Murat Kirik (Marmara Universitesi)

Dog. Dr. Aysegiil Koyuncu Okca (Pamukkale Universitesi)
Dog. Dr. Mehmet Yilmaz (Ordu Universitesi)

Dog. Dr. Sadullah Giilten (Ordu Universitesi)

Dog. Dr. Serdar Bulut (Alanya Alaaddin Keykubat Universitesi)
Dog. Dr. Sahin Dogan (Akdeniz Universitesi)

Dr. Ogr. Uyesi Emin Cengiz (Sirnak Universitesi)

Dr. Ogr. Uyesi Emre Vadi Balc1 (Usak Universitesi)

Dr. Ogr. Uyesi Hikmet Zeki Kapci (Erciyes Universitesi)
Dr. Ogr. Uyesi Yasar Acat (Sirnak Universitesi)

Dr. Ogr. Uyesi Yavuz Haykir (Firat Universitesi)

Academic Social Studies | Akademik Sosyal Arastirmalar
Number: 6 - Winter 2018



| 'ﬂEa{kmiﬁ;Sc!ﬂ/ng‘}lras lar
ICINDEKILER / CONTENTS
NUMBER: 6 - WINTER 2018

ARASTIRMA MAKALELERI / RESEARCH ARTICLES

SOSYAL, BESERI VE iDARi BILIMLER /
SOCIAL, HUMAN AND ADMINISTRATIVE SCIENCES

Mehmet Ak
Anamas Yaylalar1 ve Yoriikler - Anamas Highlands and Yoruks 1-6

Zehra Ozkececi

I Buy, So I Am - The Homo Oeconomicus and The World of Advertising, Using The Example of
Gewista - Satin Aliyorum - Zira Ben Reklamla Sekillenen insamim! Gewista Ornegi Ekseninde
Reklamcilik Diinyasi 7-18

Aysen Yalman, ismail Aysad Giidekli
Toplumsal Cinsiyet ve Reklamlar: Vestel Reklamlarinin Géstergebilimsel Analizi — Turkey’s Strategies
of Gender Roles in International Brand Advertising Strategy: Vestel Advertising Example 19-30

Ozkan Demir
Tek Partili Yillarin Ekonomi Politiginde Etibank’in Krom Madenciligi - Etibank’s Chromium Mining in
Economy Politics of Single Party Years 31-38

FiLOLOJi / PHILOLOGY

Goran Salahaddin Shukur, Orhan Oguz
O ol die A pedd) SLildE) 6 olailly ulbil - fbn Zeydun’un Siirlerinde Uyum ve Zitlik
ikilemesi - Parallelism and Antagonism in Abn-Zaidoon’s Poetry 39-46

Academic Social Studies / Akademik Sosyal Arastirmalar
Number: 6- Winter 2018



KiTAP INCELEMESIi / BOOK REVIEW
ILAHIYAT / THEOLOGY

G. 1. Karpov, Tahir Asirov

BOPbBA C BACMAYECTBOM B TYPKMEHHWU B IEPUO/, 1920-24 - 1920-24 Yillar1 Arasinda
Tiirkmenistan’da Basmacilik ile Miicadele - Struggle With Basmachi in Turkmenistan in The Period of
1920-1924 47-62

Academic Social Studies | Akademik Sosyal Arastirmalar
Number: 6 - Winter 2018



Editorden;

“hic Rhodus, hic salta!”
“hiinerimizi géstermenin zamanidir!”
Ezop

ASYA STUDIES (Akademik Sosyal Arastirmalar/Academic Social Studies) dergisinin altinci
sayisint Kig sayist (Number:6 / Winter 2018) olarak yaymlamis bulunmaktayiz. Yaym hayatinda ikinci
yilini kutlayan ASYA STUDIES (Akademik Sosyal Aragtirmalar/Academic Social Studies), biinyesinde
sosyal bilimler ve egitim bilimleri alanindaki bilimsel ¢aligmalara yer vermektedir. ASYA STUDIES
dergisi olarak amacimiz uluslararasi bir boyutta nitelikli yaymlar sunarak bilim diinyasina hizmet
etmektir.

Asya ve Avrupa cografyasiyla ilgili caligmalar1 bilim alemine kazandirmak amaciyla yola ¢gikan
dergimizin birinci yilint doldurmus bulunmaktayiz. Bugiine kadar toplam 5 say1, 34 arastirma makalesi
ve 3 kitap degerlendirme yazisini bilim diinyasina kazandiran dergimizin bu sayisinda da birbirinden
kiymetli 5 arastirma makalesi ve 1 kitap degerlendirme yazis1 bulunmaktadir. Bu sayimizda yer alan
makaleleri alanlarina gore ayiracak olursak calismalar; Filoloji, ilahiyat ile Sosyal, Beseri ve Idari
Bilimler temel alanlarina aittir.

Bu saymiza toplamda 14 makale basvurusu oldu. Tiim makalelerimizi énce Ingilizce dil
hakemi ve yazim kontrol hakemine gonderdikten sonra alanlarinda uzman 2 alan hakemine
yonlendirdik. Alan hakemlerinden 1 olumlu 1 olumsuz sonu¢ gelmisse makaleyi son bir hakeme daha
yonlendirdik ve toplamda 2 olumlu sonuca ulasmigsak makaleyi yaym asamasina dahil ettik. Bu
asamay1 gegemeyen 3 makaleyi ise hakem siireci sonrasi reddettik. 3 makalenin ise siireci heniiz
tamamlanmadig1 i¢in bu saymmiza dahil edemedik. 6 makaleyi ise siz degerli okurlarimizla
bulusturmanin mutlulugu igindeyiz.

Geride kalan siirede makalelerimize DOI numarasi almaya bagladik. Tiim makalelerimizde
yazarlarm ORCID ID numaralarim verdik ve ULAKBIM TR Dizin’e basvuru yaparak dergimizin
hedeflerini daha da yiikseklere tasidik. Makalelerimizde ULAKBIM TR Dizin’in belirledigi kriterleri
uygulayarak yayin siirecimizi devam ettirmeye ¢alistyoruz.

Derginin kurulum ve yayin agsamasinda basta emegi gegen dergi yonetimine, desteklerini veren
danigma ve yayin kurulundaki degerli akademisyenler ile yazilariyla ve hakemlikleriyle dergimize deger
katan kiymetli yazar ve hakemlerimize tesekkiirii bir borg biliriz. Bilim diinyasina ve akademik hayata
yeni bir soluk getirmek amaciyla ¢iktigimiz bu siirecte siz degerli akademisyenleri yazar ve hakem
olarak her zaman yanimizda gérmek isteriz.

Ayrica bu siiregte goriis ve Onerilerinizle bizleri en milkemmele ulastirma noktasinda
yonlendirmenizi bekler, saygilar sunariz.

Dog. Dr. Mehmet Ak
Ogr. Goér. Mehmet Akif Kara
ASYA STUDIES Editorleri
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From the Editor;
“hic Rhodus, hic salta!”
“hiinerimizi gostermenin zamanidir!”
Ezop

We have published the sixth issue of ASYA STUDIES (Number: 6 / Winter 2018). ASYA
STUDIES, which celebrates its second year in its publishing life, provides scientific studies in the field
of social sciences and educational sciences. ASYA STUDIES Journal aims to serve the world of science
by offering qualified publications in an international dimension.

We have completed the first year of our Journal, which aims to bring the works of Asia and
Europe to the science world. In this issue of our journal, which has brought a total of 5 issues, 34
research articles and 3 book reviews into the world of science, there are 5 valuable research articles and
1 book review letter. If we separate the articles in this issue according to their fields; Educational
Sciences, Philology, Fine Arts, Social, Human and Administrative Sciences belongs to the main areas.

There was a total of 14 articles in this issue. All of our articles are first sent to the English
language referee and spelling checker and then forwarded to 2 referees who are experts in the related
field. If there are 1 positive 1 negative results from the field referees, we direct the article to a final
referee and if we reach 2 positive results in total, we include the article in the publication stage. We
refused 6 articles that failed to pass this stage after the referees. 3 articles were not completed yet, we
could not include in this issue. 6 articles are about to be presented to our valuable readers.

In the remaining time, we started to receive DOI number for our articles. In all of our articles,
we have given the ORCID ID numbers of the authors and by applying to ULAKBIM TR Index, we have
increased the objectives of our journal to even higher. In our articles, we try to continue our publishing
process by following the criteria set by ULAKBIM TR Index.

We would like to thank our valuable writers and referees for their contributions to the journal
with their articles and referees. In order to bring a new breath to the world of science and academic life,
we always would like to see our esteemed academics as a writer and referee.

We also expect you to guide us in the most perfect way with your opinions and suggestions
during this process. We offer our respect to all of you.

Assoc. Prof. Dr. Mehmet Ak
Lect. Mehmet Akif Kara
Editors of ASYA STUDIES
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YAYIM VE YAZIM KURALLARI
Genel ilkeler

1. Asya Studies (Academic Social Studies), uluslararas1 hakemli bir dergi olup yaym yeri
Giresun-Tirkiye’dir. Yilda 4 (dort) defa yayimlanir. Gerektigi durumlarda bu sayilarm diginda 6zel
sayilar ve ek sayilar yayimlayabilir.

2. Asya Studies (Academic Social Studies), Egitim Bilimlerinin tiim alanlari, ilahiyat, Tktisadi
ve Idari Bilimler Alani, Resim, Miizik, Beden Egitimi, Tarih, Sanat Tarihi, Cografya, Dilbilim, Edebiyat
gibi Asya ve Avrupa Cografyasi’mi ilgilendiren konularda sosyal bilimlerin tiim alanlariyla ilgili
bilimsel makaleler, roportajlar, ceviriler, tanitim yazilart vb. calismalari yayinlayan akademik bir
dergidir.

3. Bilimsel makaleler, réportajlar, ceviriler, tanitim yazilarinin dergi sistemine eklenmesi,
yazinin yayinlanmasi i¢in bagvuru olarak kabul edilir ve yazi hakem siirecine gonderilir.

4. Asya Studies (Academic Social Studies) gonderilen yazilarin biitiin telif haklar1 dergiye ait
olup, Asya Studies dergisinden izin alinmaksizin bagka bir yerde yaymlanamaz, ¢ogaltilamaz, kaynak
gosterilmeden kullanilamaz. Ayrica yazilardan dogabilecek herhangi bir yasal sorumluluk yazarlara
aittir. Editoryel ekip yazi lizerinde istedigi degisikligi yapma hakkina sahiptir.

5. Asya Studies (Academic Social Studies)’in yaym dili Fransizca, Tiirkce, Ingilizce, Rusca,
Almanca, Farsca ve Arapca’dir. Ancak gerektigi takdirde diger dillerde de yaz1 kabul edilebilir.

6. Makalenin basinda en az 200 kelimeden olusan Tiirkce (Ozet) ve Ingilizce (Abstract), 5
kelimelik Tiirkce (Anahtar Kelimeler) ve Ingilizce (Keywords); Tiirkge ve Ingilizce  bashga yer
verilmelidir. Bu sartlar1 yerine getirmeyen yazilar hakem siirecini tamamlasalar bile yayimlanmazlar.

7. Asya Studies (Academic Social Studies)’e gonderilen yazilar hakem siirecine girecegi igin,
sisteme eklenen yazilarin igine isim veya yazarin kimligini desifre edici bilgiler konulmamalidir.
Makalenin hakem siireci tamamlandiktan sonra yazar veya yazarlar ile ilgili bilgiler makaleye editor
kurulu tarafindan eklenecektir.

8. Asya Studies (Academic Social Studies) e makale sisteme yazar tarafindan yiiklendikten
sonra asagidaki siiregler ger¢eklesmektedir. Yiiklenen makale editor/editér yardimcilar: tarafindan
yayim ve yazim kurallarina uygunluk kontrolii yapilmaktadir. Editér onay1 tamamlandiktan sonra yazi
hakemlere yonlendirilmektedir. Editor onayindan gecen her makale igin 3 hakem atanmaktadir. Bu
hakemlerden biri yabanci dil 6zet hakemidir. Diger iki hakem ise ilgili anabilim dalinda uzman
akademisyenlerden olusan alan hakemleridir. Makaleyle ilgili hakem raporlar1 mail yoluyla yazarlara
ulastirilmaktadir.

9. Asya Studies (Academic Social Studies) ze makaleler, dergipark iizerinden e-posta adresi ve
parolayla girilen kigisel sayfadan gonderildikten sonra makalelerin hakem siirecini editdryal takip
etmektedir. Bu asamadan sonra, diizeltmelerin yapilmas: igin, biitiin hakemlerden (1 yabanci dil, 2 alan
hakemi) raporlarin gelmesi beklenmektedir. Tiim hakem raporlar1 sonuglaninca yazara e-posta yoluyla
gonderilmekte ve yazarin diizeltmeleri beklenmektedir. Diizeltilen makale dergiye ulasinca tekrar
hakemlere e-posta yoluyla gonderilmekte ve hakemlerden onay beklenmeketedir.

10. Dergi sistemine eklenen yazilar daha once baska bir yerde yayimlanmis olmamalidir.
Sempozyum bildirileri ise, durumun makale iginde belirtilmesiyle yayinlanabilir.

11. Metnin sonunda KAYNAKCA baslig1 altinda atif yapilan eserler, yazar soyadi sirasina
gore yazar soyadi ve ad1 kiigiik yazilmis bir sekilde diizenlenmelidir.

12. Asya Studies (Academic Social Studies) ‘ze hakemler editor ekip tarafindan belirlenmekte ve
sisteme eklenmektedir.

13. Asya Studies (Academic Social Studies) ’fe hakem siirecini tamamlayan makalelerden
herhangi bir {icret talep edilmemektedir. Hakem siireci tamamlayan makaleler tasarim sirketine
gonderilmektedir. Jasss elektronik ortamda yayinlandiktan sonra yazarlara/sorumlu yazarlara kargo ile

(kargo ve yayn ticreti bedeli yazar tarafindan karsilanmak suretiyle) gonderilecektir.
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14. Hakemlik siiregleri tamamlanan ve yayina hazir olan makaleleri yazarlari yayindan
¢ekemez.

15. Asya Studies dergisi konusuyla alakali akademisyenlerin katildigi calistaylar
diizenlemektedir.

16. Asya Studies dergisinde yayinlanan makalelere DOI numarasi (makale kimlik numarasi) ve
ORCID numarasi (yazar kimlik numarasi) eklenmektedir.

17. Yazilar, dergi sistemine eklenirken asagidaki dlgiilere gore diizenlenmelidir:

Sayfa Diizeni
1. Yazilar, Microsoft Word programinda yazilmali ve sayfa yapilari asagidaki gibi
diizenlenmelidir:

Kagit Boyutu A4 Dikey

Ust Kenar Bosluk 4 cm

Alt Kenar Bogluk 3cm

Sol Kenar Bosluk 3cm

Sag Kenar Bosluk 3cm

Yaz1 Tipi/ Yaz1 Stili Times New Roman
Makale Sayfa Sayis1 (En ¢ok) 25

Yazi Boyutu (ana metin) 11

Boyutu (dipnot metni) 10

Paragraf Aralig1 Once 0 nk - Sonra 0 nk
Paragraf Girintisi 1,25cm

Satir Aralif Tek (1)

2. Microsoft Word programinda olmayan 6zel bir yazi tipi (font) kullanilmis yazilarda,
kullanilan yazi tipi, makale sisteme eklenirken font dosyasi da eklenmelidir.

3. Yazilarda sayfa numarasi, iist bilgi ve alt bilgi gibi ayrintilara yer verilmemelidir.

4. Imla ve noktalama agisindan, makalenin ya da konunun zorunlu oldugu durumlar disinda
Tiirk Dil Kurumu imla kilavuzu esas alinmalidir.

5. Makalelerde yapilan atif sistemlerinde sadece tek bir formata bagli kalinmalidir. Her
makalenin sonunda mutlaka kaynakca bulunmak zorundadir.

Yazim ve Yayn llkeleri ile flgili A¢iklama

Bashk: icerikle uyumlu, onu en iyi ifade eden bir baslik olmalidir. Makalenin ana bashg: 14 punto ve
koyu harfli yazilmali, ingilizce bashi ise 12 punto ve italik yazilmalidir.

Boliim Bashklari: Makalede, diizenli bir bilgi aktarimi saglamak iizere ana, ara ve alt basliklar
kullanilabilir ve gerektigi takdirde basliklar numaralandirilabilir.

Ozet: Makalenin basinda, konuyu kisa ve 6z bicimde ifade eden ve en az 200 kelimeden olusan Tiirk¢e
ve Ingilizce 6zet (Abstract) bulunmalidir. Ozetin altinda, 5 sozciikten olusan anahtar kelimeler
verilmelidir. Ozet metni 9 punto, 1 satir arahgiyla yazilmalidir. Ozet metinleri sag ve soldan lem. igten
yazilmalidir.

Ana Metin: A4 boyutunda (29.7%21 cm.) kégitlara, dikey olarak, MS Word programinda, Times New
Roman yaz1 karakteri ile 10 punto ve tek satir araligiyla yazilmalidir. Sayfa diizeni belirtildigi gibi
olmalidir.

Dipnot: Dipnotta yer alan biitiin bilgiler 9 punto, 1 satir araligtyla yazilmalidir.

Tablolar ve Sekiller: Tablolarin numarasi ve bagligi bulunmalidir. Tablolar metin iginde bulunmasi
gereken yerlerde olmalidir. Sekil numaralari ve adlar1 seklin hemen altina ortali sekilde yazilmalidir.
Resimler: Yiiksek c¢oziiniirliikli, baski kalitesinde taranmis halde metin igerisindeki yerlerinde
verilmelidir. Resim adlandirmalarinda, sekil ve gizelgelerdeki kurallara uyulmalidir.

Makalelerde yapilan atif sistemlerinde sadece asagidaki format uygulanmalidir. Metin igi géndermeler
ve Kaynakca orneklerde belirtildigi gibi olmalidir:
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Ornek Kaynak Gosterme:

Kitap Ismi — Tek Yazarh: .
Kara, Mehmet Akif (2016). Insaatta Go¢men Olmak, Ankara: Gece Kitaplig1.
Gonderme: (Kara, 2016: 78)

Kitap (iki Yazarh)

Cagdas, A. ve Sahin, Z. S. (2002). Cocuk ve Ergende Sosyal ve Ahlak Gelisimi, Ankara: Nobel
Yaymlari.

Gonderme: (Cagdas ve Sahin, 2002: 46)

NOT: ingilizce veya baska dillerdeki makalelerde “ve” baglaci yerine makale dilindeki baglag
kullanilmalidir.

Kitap (Ug ve Daha Fazla Yazarh)
Mehmet Dursun Erdem, Serdar Yavuz, Mehmet Giirlek, Ayhan Dost (2013). Tarihi Tiirk Lehgeleri-Eski
Anadolu Tiirk¢esi Bibliyografyasi, Istanbul: Kesit Yaymlari.
Gonderme: (Erdem vd., 2013: 28)
NOT: ingilizce veya baska dillerdeki makalelerde “vd.” yerine makale dilindeki ek kullanilmalidir.

Derleme Kitaptan Makale:

Mc Nally, D. (1997). “Language, History and Class Struggle”, Wood, E.M. & J.B. Foster (der.), In
Defense of History: Marxism and the Postmodern Agenda i¢inde, New York: Montly Review, 26-42.
Gonderme: (Mc Nally, 1997: 35)

Ceviri Kitap

Bolman, L. ve Deal, T. (2008). Organizasyonlart Yeniden Yapilandirmak (Ceviren: A. Aypay, A.
Tanri6gen), Ankara: Seckin Yayincilik.

Gonderme: (Bolman ve Deal, 2008: 16)

NOT: ingilizce veya baska dillerdeki makalelerde “ve” baglaci yerine makale dilindeki baglag
kullanilmalidir.

Dergiden makale
Abou-el-Haj, R. A. (1982) “The Social Uses for the Past: Recent Arab Historiography of Ottoman
Rule”, International Journal of Middle Eastern Studies, 14 (2): 185-201.

Kurum tarafinda hazirlanmis bir rapor:
DIE (Devlet Istatistik Enstitiisii) (1994) Temel Kadin Géstergeleri, 1978-1993, Ankara: DIE.
World Bank (1993) Turkey: Women in Development, Washington, D.C: World Bank.

iki ya da Daha Fazla Ciltten Olusan Kitaplar
Moran, B. (1995). Tiirk Romanina Elestirel Bir Bakis (3. Cilt). Istanbul: Tletigim.
Gonderme: (Moran, 1995: 103)

Yazan Belirsiz Kitaplar
The 1995 NEA Almanac of Highereducation (1995). Washington DC: NationalEducationAssociation.
Gonderme:(The 1995 NEA Almanac, 1995:; 78)
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Elektronik Makale

Erdem, M.D. (2008). “Anadolu Agizlarinda Gériilen Birincil Unlii Uzunluklar1 Uzerine”, Turkish
Studies, 3/3, 502-
562. http://www.turkishstudies.net/Makaleler/565930511 Turkish_Studies Volume 3.3 Spring_2008
p.502-562.pdf adresinden 04.06.2016tarihinde erisildi.

Gonderme: (Erdem, 2008: 528)

Alintilayan veya Aktaran Kaynak
Caligmalarda birincil kaynaklara ulasmak esastir, ama aksakliklar nedeniyle asil kaynaga
ulagilamamigsa, dipnotta alintilanan ya da aktarilan kaynak belirtilir. Kaynak¢ada alintilanan ya da

aktarilan kaynak bilgilerine yer vermeye gerek yoktur.
Gonderme: (Yavuz 2012: 8 ; Akt.: Bulut, 2016: 5)

Tez

Oztiirk, S. (2004). Tiirkiye’de Universite Ozerkliginin Mali, Akademik ve Yonetsel Boyutlarryla Kamu
ve Vakif Universiteleri I¢in Betimlenmesi, Yayimlanmamis Doktora Tezi, Ankara: Ankara Universitesi
Egitim Bilimleri Enstitiisii.

Gonderme: (Oztiirk, 2004: 34)

Bildiri

Telli, B., Bulut, S. & Bulduk, T. B. (2014). Adiyaman Agzindan Derleme Sozliigiine
Katkilar, Adiyaman Universitesi Bilim, Kiiltiir ve Sanat Sempozyumu - I Bildiriler Kitabi 03- 04 Nisan
2014 (s.119-130), Adiyaman: Adiyaman Univ. Yayinlari.

Gonderme: (Telli, Bulut & Bulduk, 2014: 122)

Ansiklopediler

Akiin, O. F. (1992). Divan Edebiyati, Diyanet Vakfi Islam Ansiklopedisi (s. 398-422), istanbul: Tiirkiye
Diyanet Vakfi.

Génderme: (Akiin, 1992: 401)

Sozliik

Tiirk Dil Kurumu (2005). Tiirkce Sozliik (genisletilmis baski). Ankara: TDK.

Sadie, S. (Ed). (1980). The New Grove Dictionary of Music andMusicians. (6th ed. Vols. pp.1-20).
London: Macmillan.

Gonderme: (TDK, 2005: 255)

Web Sayfasi
UNESCO (2013). World HeritageL.ist. http://whc.unesco.org/en/list adresinden erisildi.
Génderme: (UNESCO, 2013)
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ANAMAS YAYLALARI VE YORUKLER
ANAMAS HIGHLANDS AND YORUKS

Oz

Yoriikler, Anadolu’da ve Rumeli’de konargdcer hayat yasayan Tirklerdir.
Osmanli Devletinden giiniimiize genellikle Yoriik veya Tiirkmen olarak adlandirilirlar.
Yoriik sosyo-ekonomik hayati icerisinde yaylak ve kislak alanlarinin 6nemli bir yeri
vardir. Yaz doneminin gecirildigi yerlere yaylak denilir. Kis aylarinin arkasindan gelen
bahar mevsiminde kislaklardan go¢ ile harekete gegen Yoriikler, Mayis ay1 baslarindan
Eyliil ay1 ortalarina kadar yaylak alanlarinda kalirlar. Yaylaklar, yaz sicaginin etkisinden
hayvanlarin korundugu, beslenmesine uygun otu, suyu bol, serin ve yiiksek yerlerdir.
Cogunlugu Antalya g¢evresinden olmak iizere bircok Yorik oymak ve obasinin yazi
gecirdigi yaylak alani Isparta smirlari igerisinde bulunan Anamas yaylalaridir. Anamas
tek bir yayladan ziyade iizerinde bir¢ok yaylanin bulundugu yaylalar toplulugunun genel
adidir. Isparta’nin Egirdir, Aksu, Yenisarbademli, Sarkikaraagac, Yalvag ve Gelendost
ilgelerinin ¢evreledigi sinirlar icerisinde kalir. Dedegdl dagi tarafindan Siitciiler ve
Beysehir hududuna kadar sokulur. 16. yiizyildan beri birgok Yoriik oymagimin hareket
sahast igerisindedir. Serin iklim &zelligi ve zengin otlak alanlari ile yazin Yoriikler igin
vazgecilmezdir. 18. ve 19. ylizyillarda bityiik ¢ogunlugu Teke Yoresi’'nden gelen Yoriik
oymak ve obasma ev sahipligi yapmustr. Farkli yerlerden yaylamak iizere Anamas
Yoresi'ne gelen Yoriikler, belirli géc yollar1 {izerinden yoreye ulagmislardir. Yoreye
gelen hemen hemen her bir oymak ve obanin yaylasi bellidir. Bir yaylanin sinirinin bittigi
yerden bir diger yaylanin sinirlar1 baslar ve her Yorik grubu kendi yaylasinda yazi
gecirir.

Anahtar Kelimeler: Anamas, Yayla, Yoriik, Tirkmen, Gog

Absract

The Yoruks are Turks living nomadic life in Anatolia and Rumelia.
They have usually been called as Yoruk and Turkmen since the period of
Ottoman Empire. Yaylak (highlands) and Kislak (overwinter areas) have
important roles in the socio-economic life of the Yoruks. The places where the
summer period is spent are called as Yaylak. The Yoruks start to migrate to
Yaylaks in spring. They live in Yaylaks from the beginning of may to the mid-
september. Yaylaks are the cool hihglands where the animals are protected from
the negative effects of summer's hot weather, and where there are plenty of
grass and water. Most of which are from the surrondings of Antalya, many
Yoruk tribes' yaylak is Anamas highlands located in the province of Isparta.
Anamas is the general name of a group of highlands rather than a single
highland. It is surrounded by the districts of Isparta: Egirdir, Aksu,
Yenisarbademli, Sarkikaraagag, Yalva¢ and Gelendost. It also ranges from the
Mountain Dedegdl to Siit¢iiler and Beysehir. Since the 16th century, they have
been in the movement route of many Yoruk tribes. Anamas is indispensable for
Yoruks in summer with its cool climate and rich pasture areas. In the 18th and
19th centuries, it hosted the Yoruks most of which came from Teke region.
Yoruks, who came to Anamas from different places, used different migration
routes to reach there. Almost each group's region in the Yaylak is defined
before. At the end of the border of a highland, another highland's border starts.
Each Yoruk group spents summer in its highlands.

Key Words: Anamas, Plateau, Yoruk, Turkmen, Migration
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Yoriikler, Anadolu’da ve Rumeli’de konargécer hayat yasayan Tirkler olup Osmanl
Devletinden giiniimiize tarihi siire¢ igerisinde genellikle Yoriik veya Tiirkmen olarak adlandirilirlar (Ak,
2015: 11). Yasadiklar1 cografyanin genellikle iliman iklim etkisinin hakim oldugu kuytu yerler ile sahil
seridinde kislayip, i¢ kesimlere dogru yiikselen daglarin {izerinde bulunan serin yerlerde yaylarlar (Ak,
2010: 332-333). Yaylak ve kislak arasinda mevsim farkina bagl hareketli yapilarmni siirdiirdiikleri gibi
Mayis ay1 baglarindan Eyliil ay1 ortalarina kadar hayvanlarini sahil kesiminin nemli sicak iklim etkisinden
kurtarp ytiksek dag ve platolar tizerindeki genis, serin, otu ve suyu bol yerlerde yaz1 gegirirler (Ak, 2015:
123).

Yaylak alanlar1 bakimindan zenginligi ile bilinen yerlerden birisi Hamid Sancagi olup 1455 yili
tahrirlerinde Teke Yéresi miisellemlerinden Miirim oglu Resul ve Mustafa kardesler, Hamid ili’nde
yazladiklarini ifade etmislerdir (Karaca, 2002: 165). Yine 1892 yili salnamesinde Antalya ahalisinin
cogunlugu Yorik olup pek ¢ok koyun ve develeri bulundugu i¢in yaz giinlerinde Hamid Sancagi’nda
bulunan yaylaklara ¢iktiklar1 belirtilmistir (KVS., 1310: 343).

Bu cercevede Teke Yoresi’nde yasayan YoOrik oymak ve obalarinin biiyiikk cogunlugu yaz
doéneminde Hamid Sancagi igerisinde bulunan Anamas yaylalarinda yazi gegirir. Yoriik sosyo-ekonomik
hayati igin zengin yaylak alanlarinin bulundugu yer, her ne kadar Anamas Yaylasi seklinde tek bir yayla
gibi gosterilse de (Kog, 1983: 108) birgok yaylak alanini {izerinde barindiran Anamas Y oresi’dir. Yore,
yaz doneminde Aydin’dan baslamak lizere 6zellikle Antalya Dosemealt: diizliigiinden Manavgat hattina
kadar genis bir alanda kislayan Yoriikk oymak ve obalarinin yazladigi yaylalar1 biinyesinde barindirir
(Aksu, 1935: 279-280; Boclizade, 1983: 68-69; Ak, 2015: 133).

Anamas yaylalari, genellikle Teke Yoresi'nden gelen Yorikk oymak ve obalari tarafindan
kullanilan yaylalar (Seyirci, 2000: 116) olup ortalama 1.500 metreden baslayan Anamas dag silsilesinin
iizerinde bulunan bir¢ok yayladan olusur. Anamas yaylalari, merkezinde Isparta Aksu Ilgesi’nin
bulundugu Egirdir, Gelendost, Yalvacg, Sarkikaraaga¢c ve Yenisarbademli ilgelerinin ¢evreledigi sinirlar
icerisinde yer alir. Hatta Dedegdl Dagi tarafindan Siitciiler ile Beysehir hududuna kadar sokulur. Bu genis
smirlar icerisinde bulunan yaylalar, Sorkun, Egricedz, Senitli, Kesli, Goceri, Catmalipinar, Kayapinari,
Karacalar, Uckuyu, Baskuyu, Yemektas1, Akarca, Kocaalan, Sagirtas, Kuvvetalani, Sobiiova, Ayiyalag,
Bodas, Kizilova, Sindel, Karamikli, Kirbas, Kaziklialan, Kasik¢i, Tuzla, Yavsanl, Cicekli, Incebel,
Korkuyu, Keleboyu, Yoncalik, Giilligol, Kaklikalani, Bugdaykuyulari, Agzibiiyiik, Enevre, Tuzlagedigi,
Nahir, Diizagaci, Kiirebelli, Yellibel, Deliktas, Cilpen, Kemikli, Yartlan, Dokuzkuyu, Tasligol, Akbel,
Hallat, Mezaralani, Kizilcadag, Yaylacik, Cayir, Kizilkarlik, Kozanbogazi, Arilik, Cukurpinar,
Kuzukulagi, Yagligukur, Esekalani, Sarialan, Kokli, Kérmenlik, Melikler, Sayacak, Cobantasi, Camova,
Aliefendi ve Dikenlik yaylalarnidir (KVS., 1332: 189-190, 222-223, 242; Yigitbas1, 1972: 122-123;
Tanyildiz, 1990: 72; Seyirci, 1994: 39; Seyirci, 2000: 88-89; Ak, 2008: 282; Ak, 2015: 133-134).

Yine Anamas silsilesi iizerinde ve Egirdir sinirlari icerisinde 1530 yili tahrirlerinde “Ermeli der
cebel-i Anamus” adi ile bahsedilen ve Anamas Dagi’nda yaylak olarak gosterilen yerin bugiinkii adi
Ermili olup Kuzukulagi, Cukurpmar, Kizilkarlik, Kozanbogazi ve Arilik yaylalar1 ile g¢everelenen
yoredeki yiiksek sivri dagin adidir. Ayrica Ermili Yaylagi’nin 1530 yili yaylak hasilati 665 akge iken
Kuzukulagi’nin 500 akge, Egricedz’lin 50 akgedir (Karaca, 2001: 468).

Anamas yaylalarmin bulundugu Sarkikaraagag¢, Egirdir ve Anamas g¢evresi Yorikler i¢in 6nemli
imkanlar sunar. Yorede 16. yiizyilda Akdag, Aksaklar, Arablar, Cepel Karamanlu, Cobansa, Eseklii,
Firuzlu, Karacalu, Karacaoglu, Karahalillii, Kargin, Karamanlu, Kasimoglu, Koparanlu, Kumral,
Kundanlu, Kizillu, Muradoglu, Saruca Mihmad, Saruhan, Timur ve Yavag Yoriikleri Egirdir ¢evresinde;
Akpinar, Begtimur, Cay, Karagu, Katib, Kecibaglu ve Sofular Yoriikleri Anamas ¢evresinde; Karakuzulu
Yoriikleri ise Karaagag c¢evresinde yasayan kesif Yoriik oymaklari olup bunlarin hareket sahalar
genellikle Anamas yaylalar silsilesi igerisinde yer alir (Arikan, 1988: 83-88; Karaca, 2001: 467-468;
Karaca, 2007: 115, 120-121).

Her donemde oldugu gibi serin iklimi ve zengin otlaklari ile yazin Yoriikleri cezbeden Anamas
yaylalarinda 18. ve 19. yiizyillarda biiyiik cogunlugu Teke Yoresi’'nden gelen Ahadli, Alayli, Bulacals,
Cakal, Cepel, Ecevidli, Emirler, Eskiyoriik, Fettahli, Firkatli, Gebizli, Haciisali, Honamli, Horzum,
Karahacili, Karakoyunlu, Karatekeli, Kesirli, Karamanli, Kiziligikli, Kizilli, Kotekli, Melikler, Milli,
Sagikarali, Sarikecili, Serikli ve Tonglslii Yoriikleri basta olmak iizere ¢ok sayida Yoriik oymagi ve
bunlarin obalar1 yaylamaktadir (Aksu, 1935: 279-280; Saragoglu, 1968: 512-513; Karaca, 2002: 166;
Akdemir, 2008: 118-119; Ak, 2015: 20-83).
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Teke Yoriikleri ve Anamas yaylalari ile ilgili kayitlara Konya Vilayeti’ne ait 1914 yili salnamesi
icerisinde yer verilmekle birlikte Egirdir Kazas1 yaylalar1 kisminda “Dahil-i kazada Sorkun, Senitli,
Kesli, Cayrr, Camili, Sanli, Zengi, Kuzukulag: namlarinda birtakim yaylalar vardir. Olduk¢a vdsi’ olan
bu yaylalara mevsim-i mahsiisunda Antalya cihetlerinden gelen on bini miiteciviz ¢adir halki asdir ile
civar kurd ahalisi vakit gegirmektedir. Salif-iiz-zikr yaylalara gelen agsdir Gebiz, Sacakaralu,
Karakoyunlu, Honamli, Horzum, Eskiyoriik, Hayta, Cakal, Sarike¢ili namlariyla yad olunurlar” (KVS.,
1332: 189-190) denilirken Sanli ve Zengi hari¢ diger yaylaklarin tamam1 Anamas yaylalar1 igerisinde yer
alir.

Ayni salnamemin Sarkikaraaga¢ Kazasi yaylalart bahsinde “Yaylalar: aliyy-iil-a’la kesir
Anamas Dag iizerindedir. Bu daglarin en meshur yaylalari, Akbel, Uckuyu, Sobiiova, Kocalan, Akarca,
Cayagzi gibi her biri birka¢ kilometre mesdabe vasati havidir. Yazin bu yaylalara Antalya ve sdir
mahallerden doért bes bin ¢adir halki gelerek riiz-1 hizirdan kasima kadar ra’y-1 hayvanat ile imdad-1
hayat ederler. Agnam ve mevdsilerinin mikdar: yiiz bini miitecdviz eden Karakoyunlu, Eskiyoriik,
Karahacili, Tongiisli, Fettahli, Sagikarali, Haciisalu, Hayta, Sarikecili namlarindaki asair buralarin en
be-nam yaylaclarmdandr” (KVS., 1332: 242) ifadesi yore yaylalari ve bu yaylalara ¢ikan Yoriikler
hakkinda énemli bilgilerdir. Ote yandan 1941 yilinda “Karaagac kazasinda seyyar asiretlerden olarak
Antalya havalisinden gelen ve Anamas dagi yaylalarinda yaz mevsiminde bir iki ay miiddetle ikamet eden
Sarikegili, Eskiyoriik, Honaml, Sagikarali, Karakoyunlu asiretleri vardir” (Abidin, 1941: 1129) kaydi
yorenin Yoriikler i¢in ne kadar 6nemli ve vazgecilmez oldugunu gostermektedir.

Teke Yoresi'nde, sahil seridinde, kiglayan Yoriikler, Anamas yaylalarina dogru go¢ ederlerken
bu yaylalara ulagmak igin belirli yollar ve gegitleri kullanirlar. Antalya Ovasi ile Serik ve Gebiz
cevresinde kiglayanlar, Sanlibeli veya Kirkgecit yolunu takiben Anamas yaylalarina ulasirlar. Yine
Anamas daglarinin dogu yiiziine ve Otesinde Sarkikaraagac¢’a kadar uzanan Emeredinbeli yolunu
kullandiklar1 gibi bu yol kapali oldugu donemlerde Kesikbeli yolunu kullanma geregi duyarlar
(Saragoglu, 1968: 282, 513; Giiglii, 2001-2002: 239; Ak, 2008: 281; Ak, 2015: 122).

Karahacili Yoriikleri, Emeredinbeli yolunu izleyerek 7 veya 8 giin icerisinde Anamas, Dedegol
ve Dumanli daglar1 ¢evresinde bulunan Aliefendi, Dikenlik, Kérmenlik, Melikler, Camurluk, Cataloluk
ve Dumanli yaylalarma ulasip bu yaylalarda yaz1 gegirirler. Karahacili Yoriikleri ile ayn1 yolu kullanan
Karakoyunlu ve Honamli Ydriiklerinin bir kism: da Emeredinbeli yolu {izerinden Anamas yaylalarina
ulasirlar. Hatta Tasagil {izerinden Kesikbeli’ni astiktan sonra Eynif Ovasi veya Ibradi Beli iizerinden
Gembos Ovasi’na ulasanlar, buradan Géynem iizerinden veya dogrudan Uziimlii Manastiri’na 8 veya 10
giinde vardiktan sonra Anamas yaylalarina dagilirlar (KVS., 1332: 222-223; Selekler, 1960: 140; Ak,
2015: 134; ). Karahacili Yoriikleri ve yaylaklar ile ilgili Konya Vilayeti’ne ait 1914 yili salnamesinde
Seydisehri Kazasi yaylalar1 bahsinde onemli bilgiler bulunmakla birlikte “Dahil-i kazada pek ¢ok
yvaylalar vardwr. Miihim yaylalar icerisinde gosterilen Aliefendi ve Dikenlik yaylalari iki bin doniim
vasatinda ve Anamas daglar: civarindadir. Bu yaylalara ii¢ aileden miirekkeb olan Karahacul asireti
gelir, bunlardan Solakl ailesi Dikenlik ve Sariabali ile Hacthamzali aileleri Aliefendi yaylasinda
cadirlarini rekz ederek yazi gegirirler” (KVS., 1332: 222-223) kayd1 yorenin Serik ¢evresinde kislayan
Karahacili Yoriik oymag ve obalari i¢cin 6nemli bir yaylak alani oldugunu gdsterir.

Aksu Cay ile Kopriigay1 arasindaki diizliikler ile kuytu yerlerde kis1 gegiren Cakal, Bulacali,
Eskiyoriik, Gebizli, Haciisali, Hayta, Honamli, Karakoyunlu, K&tekli ve Tonglisli Yoriiklerinin biiytik
¢ogunlugu Sanlibeli ve Kirkgegit yolunu kullanarak Anamas yaylalarina g¢ikarlar. Serik ve Antalya
Ovast’nda kislayan bu Yériiklerden Sanlibeli yolunu kullananlar Anamas yaylalaria ulastiklar gibi bu
yolculuk gb¢ yolu iizerindeki konalgalarda konaklamak suretiyle yaklasik 10 giin siirer (Ak, 2015: 135).

Gebizli Yoriikleri, Anamas silsilesi iizerinde bulunan Sorkun, Egrice6z, Senitli ve Kesli
yaylalarinda yazi gegirirken 18. yiizyilda Gebiz Yoriikleri ile birlikte hareket eden Alayli, Karamanl ve
Serik Yoriikleri de Anamas Yoresi’ndeki yaylalara g¢ikmuglardir. Yine Anamas Yoresi'ne gocen
Eskiyoriiklerin biiyiik ¢ogunlugu Karacalar, Kayapinari, Catmalipinar, Yellibel, Yemektasi, Cilpen,
Gogeri, Bodas ve Kizilova’da yazi gegirirken bir kismi1 da Karahacili Yorikleri ile birlikte Kagsakli ve
Yenisar taraflarinda Anamas, Dedegdl ve Dumanli daglar1 ¢evresinde yaylamislardir. Bu oymaklardan
baska Honaml1 Yoriiklerinin bir kismu Sarkikaraaga¢ Gedikli taraflarinda bulunan Sindel, Karamikli,
Kirbas, Kaziklialan, Kasike1, Cicekli, Incebel, Akbel, Tuzla ve Yavsanli yaylalari yaninda Bodas ve
Sayacak’ta yaylamistir. Ayni sekilde Anamas dag silsilesi lizerindeki yaylalara gdcen Karakoyunlu
Yoriikleri, Kozanbogazi, Cayir, Yaglicukur, Sarialan, Kokli, Akbel, Esekalani, Mezaralant ve
Kizilcadag’da yaylarken Haciisali Ydriikleri de Kizilcadag yaninda Yagligukur, Sarialan, Kozanbogazi,
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Sayacak, Melikler ve Cobantasi yaylalarinda yazi ge¢irmiglerdir. Yaylak ve kisglak alanlarinda genellikle
birlikte hareket eden Bolacali ve Cakal Yoriikleri, Deliktas, Cilpen, Yartlan ve Kemikli yaylalarinda
yaylarken Cakal Yoriiklerinin bir kismu Yilanli, Sofular ve Havutlu g¢evresinde yazlamistir. Hayta
Yoriikleri, Anamas yaylalarindan nguyu, Bagkuyu, Sagirtas, Kuvvetalani, Sébiliova, Bodas ve Akarca
yaylalarinda yaylamiglardir. Anamas Yoresi’ne gogen Tongislii Yorikleri, Cukurpmar, Kizilkarlik,
Yartlan, Dokuzkuyu ve Sorkun’da yaylarken Ko6tekli Yoriikleri, Aytyalagi’nda yazi gegirmislerdir (KVS.,
1332: 186, 189-190, 222-223, 242; Atabeyli, 1940: 218-219; Saracoglu, 1968: 513; Bociizade, 1983: 68-
69; Tanyildiz, 1990: 61, 72; Tirkay, 2005: 315; Celik, 2008: 48, 57, 62, 67; Arslan, 2009: 33, 182, 228-
229; Ak, 2015: 135-137).

Anamas yaylalarinda yazlayan Yoriikler, otlarin tliikenmesi ve yaylalarin sogumaya yiiz
tutmasiyla, giiz doneminde, Eyliil ayindan itibaren yazi gegirdikleri yaylalara yakin kasaba ve kdylerin,
hasat mevsiminin arkasindan bosalan arazilerinde giizlemeye inmisler, nadiren de olsa giizii yayla’da
gecirenler olmustur (Ak, 2008: 281; Ak, 2015: 143-144).

Ote yandan yaylak ve kiglak arasinda hareket eden Yériikler, yaylak alanlar1 ile gdg yolu
iizerinde ¢ogu zaman yerlesik ahali ile catismalar yasamislardir. Bu c¢atigmalar genel olarak ekili
alanlardaki mahsulleri hayvanlara yedirmek suretiyle verilen zarar, bag ve bahgelerin tahribi, mahsul,
hayvan, mal ve esyalarin gasp ve talan edilmesi, kdylerin yakilip yikilmasi seklinde cereyan etmistir. 18.
yiizyllda Teke Yoresi’nden yaylamak iizere Anamas yaylalarina gelen Gebizli, Alayli, Serikli ve
Karamanli Yoriikleri, g¢ yolu iizerinde ve yaylak alanlarina yakin yerlerde bulunan ahali ile 6zellikle de
Anamas Ovast’nda ¢atigmalart bu meyanda olup g¢atisma sirasinda kendilerine karsi gelen koyliileri
yaralayip Oldiirmiislerdir. Yine Sagikarali, Karahacili, Karagakal, Giizelbeyli ve Eskiyoriikler igerisinden
cikan eskiyalar Sarkikaraagag, Afsar, Hoyran ve Egirdir kazalar1 ahalisine benzer zararlar vermislerdir.
Ayni sekilde Aydin’dan, Hamid Sancagi’nda bulunan yaylalara gelen Horzum ve Sarikegili Yoriikleri ile
diger oymaklardan bazi eskiyalar Yalvag¢ halkina bu tiir zararlar verdikleri gibi koyleri yakip yikmuslar,
bir kisim insan1 da 6ldiirmiislerdir (Aksu, 1938: 686; Karginzade, 2005: 74-76; Akdemir, 2008: 118-119;
Ak, 2013: 12; Ak, 2015: 204-205, 214). Yore ahalisine verdikleri zarar nedeni ile Alaylu, Gebizli,
Karamanlu ve Serikli Yoriikleri, Anadolu Valisi tarafindan nezre baglanip Anamas Yoresi’ne yaylaya
cikmalar1 yasaklaninca bunlar, bu husustaki yasagin kaldirilmasi igin payitahta bagvurmuslardir. Yine
Gebiz Yoriikleri, Anamas ahalisi ile yorede yasadiklari ¢atismadan sonra nezre baglanip, vergisini
verdikleri halde, Egrice6z Yaylasi’na ¢ikmalar1 yasaklaninca kendilerine eziyet edildigi gereckgesiyle
merkeze sikayet¢i olmuslardir (Ak, 2015: 214).

Anamas yaylalarinda yazlamaya devam eden Gebizli, Melikler, Candir, Karagakal, Karahacili,
Fettahli ve Sagikarali Yoriiklerinin zuliim ve eskiyaliklari yore ahalisini biktirnca merkeze sikayet
edilmislerdir. Bu sikayet {izerine payitahttan, bunlarin vermeleri muhtemel bir zarara karsi teminat olarak
gosterdikleri nezr bedelinin tahsili ile suclu olanlarin cezalandirilmasi emri ¢ikarilmigtir. Hatta Gebizli,
Melikler ve Candir Yoriiklerinin, Aydin Sancaginda bos ve harabe yerlere iskan kararina ragmen
uygulama boyutu ile bundan herhangi bir sonu¢ ¢ikmamistir. Ote yandan Cakal Yériiklerinden olup
yorede hirsizlik, gasp ve eskiyalik yapan iki farkli grup yakalandiklar: gibi bunlar idam edilmislerdir (Ak,
2015: 207).

Sagikarali Yoriiklerinden 18. yiizyilin sonlarinda Anamas Yoresi’ne, 6zellikle Sarkikaraagag
civarinda bulunan daglara ve yaylalara ¢ikan Kosebdliikbasi ve yanina topladigr eskiya takimi, yaylak
alanlarina yakin kdylerde yasayan halka zulmedip yo6renin altini {istiine getirmislerdir. Yoredeki
koyliilerin, ekili alanlart ile mahsullerini hayvanlarina yedirdikleri gibi bag ve bahgelerini yagmalamiglar
hatta gece kdy basip evlere ates ederek insanlarin kimisini yaralayip kimisini de dldiirmiiglerdir. Baskinda
koyliiniin hububatin1 atese verip yaktiklar1 gibi sigir ve koyunlarini da c¢almiglardir. Sagikarali
Yoriiklerinin Sarkikaraagag¢ civarindaki yaylaklarina yakin meskun ahaliye verdikleri zarar 19. ylizyilda
da devam etmis ve Tiiliiler obasi, hayvanlarina kaza ahalisinin ekili mahsullerini yedirip hayvanlarm da
caldiklar1 gibi yore ahalisini bezdirmislerdir (Ak, 2015: 207-208).

Ayrica Anamas yaylalar1 Yoriiklerin siginak alant olmakla birlikte eskiyaliklari nedeni ile Teke
Y oresi’nde takibata ugrayan Yoriikler, sikiginca kacip yoreye siginmislardir (Ak, 2015: 206).

Yorede yerlesik ahali ile yaylak ve arazi anlagsmazliklar1 da yasandig: gibi Anamas yayla silsilesi
icerisinde bulunan Aliefendi Yaylas1 i¢in Karahacili Yoriikleri ile Kurucaova Koyl ahalisi arasinda

yasanan arazi anlasmazIig1 uzunca bir siireden sonra Karahacililar lehine ¢6ziimlenmistir (Ak, 2015: 217-
218).
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Gebizli Yoriiklerin yaylak alanlart olup, 19. yiizyilda arazilerin tapulanma siirecinden sonra
Egirdir yakininda bulunan Serpe Yaylasi ile Anamas Yoresi’'nde bulunan Sorkun, Egricedz, Senitli ve
Kesli yaylalar1 ¢cok genis bir alan1 kapsadig1 gibi Gebizli Yoriiklerinin iizerine tapulanmistir. Bu yaylalar
icin yore ahalisi ile Gebizli Yoriikleri arasinda yasanan yaylak anlasmazli§i Osmanli Devleti doneminden
beri devam etmekle birlikte verilen tapular hudutlu tapu olup tapu icerisinde hazineye kaydedilen yerlere
bir tiirlii ¢6ziim bulunamamustir. Yoredeki yaylak alanlarimin ve Yoriiklerin yaylak sorunu bu gergevede
¢oziim bekleyen Onemli hususlardan birisi olmakla birlikte ¢6ztiimili hayvanciligin siirdiiriilebilirligi
acisindan 6nemlidir (Ak, 2008: 290-291; Ak, 2015: 218).

Her seye ragmen Yoriikler, miibadele ve pazarlama bakimindan g¢evrelerinde bulunan yerlesim
yerleri ile siirekli bir etkilesim i¢inde olmuslardir. Anamas yaylalarinda yaylayan Yoriikler, Anamas,
Egirdir, Gelendost, Yalvag, Sarkikaraagag, Yenisar ve Beysehir pazarlarinda hayvanlarim1 ve mahsullerini
genellikle nakdi, kismen ayni olarak pazarlayip ihtiyaclarini temin ettikleri gibi yasadiklari yoreye
sosoyo-ekonomik olarak haraketlilik getirmiglerdir. Bu degisim ve pazarlama siirecinde sadece kendi
ihtiyaclarmi karsilamakla kalmamislar ayni1 zamanda cevrelerindeki meskun mahallerin ihtiyaglarin1 da
temin etmislerdir. Yine develeri ile bulunduklar1 c¢evrenin kira karsiliginda tasima islerini de
tstlenmiglerdir (Abidin, 1941: 1129-1130; Eroz, 1991: 208-209; Seyirci, 2000: 4-5, 9; Ak, 2010: 341-
342; Ak, 2015: 271-273). Yoreye ¢ikan Yoriklerle ilgili 1935 yilinda kaleme alinan bir yazi, {iretimin
dayanisma igerisinde ticari amaca yonelik yapildigina dair onemli ipuglart verir. “Yazin Yenisar
daglarma Karakoyunlu, Honamli, Sarike¢ili, Eskiyoriik, Dedemolla namlarinda Yériikler gelirler. Fakat
Karakoyunlulardan baskalar: kegicidirler. 120 evden fazla olan Karakoyunlular Dedegdol Dagi’nin
cevresinde barmmirlar. Dedegol Dagi’min bati yiizeyindeki Kuzukulagiyla Aliefendi yaylalari, Dedegél
Dagi ’nin boyun noktasindaki Karagol séhretiyle anmilirlar. Burada Karakoyunlulara ait biiyiik mandiralar
vardwr. Mandira sahiplerinden Karakoyunlu Ali ile Bademli Kéyii 'nden Fettah ve Yusuf Ali aralarinda ve
bir de Istanbullu bir uzman arasinda 4 kisilik peynircilik sirketi vardir. 1930°dan beri isleyen bu sirket
senede 10 bin kilo kasar peyniri elde etmekte, Istanbul’a gonderilen bu peynirler Balkan peynirleri
derecesinde ragbet gormektedir. Ayni sirket Edirne peyniri de yapmakta ise de bunlar ozel ismariglara
baglh kalmaktadr” (Erdem, 1935: 234) bilgileri iiretimi yapilan kasar peynirinin ticari kapasitesi ile
kurulan sireketin tiyeleri hakkinda her seye ragmen Yoriik, yerlesik dayanigmasi agisindan dikkat ¢eker.
Yine ayni kisi olan Karakoyunlu Ali Zeybek, bir mandira da Anamas Cayir Yaylasi’'nda kurup ¢evredeki
Yériiklerden satin aldig1 siitlerden kasar peyniri {iretip Anamas Balkan Kasari markasi ile Istanbul ve
Konya’ya pazarladig1 gibi Ali Zeybek’in 1947 yilinda 6liimiinden sonra mandira kapanmis ve zaman
igerisinde atil vaziyette yikilip gitmistir (Ak, 2008: 288).

SONUC

Tiirklerin, Asya’da Tiirkistan cografyasinda yiiksek platolarda yasadiklari donemlerden beri var
olan yayla kiiltiirli, hangi cografi yiikseltide olursa olsun Ydriikler tarafindan Tiirkiye’de de devam
ettirilmistir. Bu bakimdan Tiirk kiiltiirii igerisinde yer alan yaylak, giizlek ve kislak gelenegi Anamas
yaylalar1 ile Teke Yoresi arasinda konup gocen Yoriikler tarafindan yillarca yasatildigi gibi hala Teke
Yoresi’nden, Anamas yaylalarina ¢ikan az da olsa birka¢ Yoriik cadirina rastlamak miimkiindiir.

Yoredeki yaylak ve kiglak dongiisii icerisinde 6zellikle yaylak alanlarinda Yoriikler ile meskun
ahali arasinda zaman zaman bazi ¢atigsmalar yasanmis ancak devlet gerekli tedbirleri almaya ¢alismustir.
Bu tiir catigmalara ragmen Yoriiklerin yasadiklar1 alanlardaki ahali ile biitiinlestikleri de bir ger¢ek olup
yaz doneminde yaylaklardaki ug¢suz bucaksiz bos alanlari senlendirdikleri gibi ¢evrelerinde bulunan
yerlesim alanlarina iktisadi ve kiiltiirel bakimdan hareketlilik getirmiglerdir.

Gecgmisten giinliimiize iilke adina yiiriiyen bir ekonomik iinite olma 6zelligi tasiyan Yoriikler, her
bakimdan Tiirk kiiltirline dair 6nemli 6rnekleri aralarinda barindirmislar ve giiniimiizde biiyiik oranda
yerlesik hayata gegmislerdir. Yerlesik hayata gecisle birlikte yayla kiiltiirii sekil degistirdigi gibi yaylalar,
yaz doneminde sicak ve nemin bogucu etkisinden kurtulmak amactyla birer yazlik dinlenme mekani
niteligine biirinmistiir.

Bunlarin disinda Yoriiklerin, yaylak ve kislak alanlarindaki otlaklar ile ilgili sorunlar
coziimlenememistir. Eski tapu verilen yaylak yerlerinin kullanimi agisindan var olan ve c¢ikmasi
muhtemel sorunlar giderilip gerekli kolayliklar saglanmalidir. Bunlar yapildigi taktirde hem yorenin
sosyo-ekonomik hareketliligine ve kalkinmishgma hem de siirdiiriilebilir bir hayvancilik ile ilke
ekonomisi ac¢isindan istihdam olusturup kaynak saglamak miimkiindiir.
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Abstract

Business and economy use advertising to promote their products and to increase their
profits. Political parties also try to win votes with the help of commercial propaganda. Every step of
the way we are accompanied by advertising, our everyday life and our culture are shaped by it.This
article asks how the permanent confrontation with advertising affects the recipients. What
consequences does propaganda and manipulation have for people who are exposed to this constant
influence? The phenomenon of the homo oeconomicus is also examined in this context. The Homo
economicus is primarily a person who consumes and subconsciously identifies with his or her
consumption. He's addicted to consumption. Advertising determines the life of the Homo
oeconomicus. The psychologist Erich Fromm already dealt with the phenomenon of exuberant
materialism in his book ,,To have or to be" in the 20th century. This book in particular and his work in
general are also presented in this article. Fromm propagated a "rational" consumption that focuses on
the real needs of people. A separate chapter is dedicated to Edward Bernays, the nephew of Sigmund
Freud, a pioneer of public relations, whose work "Propaganda" - his famous book from 1928, which is
still surprisingly current - is presented. Gewista is an Austrian advertising company. This company is
in the focus of this article because we can find its out-of-home commercials also in places that were
previously free of advertising. That's why the story of Gewista is told and its product range will be
presented.Using the example of Gewista there will be asked for the self-image and the foreign
attributions of advertising companies. These companies offer a service they describe themselves as a
form of communication. Therefore, the article also analyzes whether advertising can really be seen as a
topic of communication theories.

Key Words: Advertising, Communication, Economics, Homo Oeconomicus, Gewista, Erich
Fromm, Edward Bernays

Oz

Isletme ve ekonomi, iiriinlerinin tamtimini yapmak ve karlarm artirmak amaciyla
reklamlar/ reklamcilik hizmetlerini kullamirlar. Siyasi partiler de ticari propagandalar yoluyla
segimleri kazanmaya ¢aligirlar. Reklamciligin her asamasi, giindelik yasamlarimizi ve kiiltiirlerimizi
sekillendirmektedir. Bu makale, reklamlarin alicilar iizerinde nasil kalici etkiler biraktigini
sorgulamaktadir. S6z konusu kalici etkilere maruz kalan insanlar i¢in propaganda ve manipiilasyonlar
ne gibi sonuglar ortaya koymaktadir? Reklamla sekillenen insan fenomeni de bu baglamda
incelenmektedir. Iktisadi insan yani alilci, rasyonel akla sahip insan, oncelikle tiiketen ve bunu
bilin¢altinda tammlayan insandir. O tiiketime bagimhdir. Reklam ise; o insanin (homo oeconomicus)
hayatimt belirler. Psikolog Erich Fromm 20. yy.’da “’sahip olmak ya da olmak’’ adwla yayinlamig
oldugu kitabinda coskulu materyalizme vurgu yapmaktadir. Bu makalede Fromm’un genel olarak
calismalart 6zel olarak da soz konusu kitabina yer verilmektedir. Fromm, insanlarin gergek
ihtivaglarina odaklanan ‘’rasyonel tiiketim’’ kavramini savunur. Ayri bir boliim olarak Freud’un
yegeni olan, 1928 yilinda ¢ikarmig oldugu “’Propaganda’’ isimli kitapla iinlenen ve sasirtict bigimde
gliniimiize kadar bu iinii devam eden; ayrica halkla iliskiler alanimin énciilerinden Edward Bernays’a
ver verilmistiv. Bu makale, Avusturyal bir reklam firmasi olan Gewista'’ya odaklanmaktadir. Gewista
Firmast ornegi ekseninde reklam sirketlerinin benlik imgesi ve dissal nitelikleri arastirilmistir. Bu
sirketler bir iletisim bicimi olarak kendilerini tanimlayan bir hizmet sunarlar. Bu nedenle soz konusu
makale reklamin, iletisim teorileri acgisindan gegerli bir konu olup olmayacag iizerinde de
durmaktadir.

Anahtar Kelimeler: Reklam, letisim, Ekonomi, Homo Oeconomicus (Reklamla Sekillenen
Insan), Gewista, Erich Fromm, Edward Bernays
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1. Introduction
"We are confronted with advertising messages every day, all the time, but in rare cases, we
deliberately think about what advertising is doing to us. Often we perceive advertising only casually. But
even such messages have an impact.” (Diinser 2015)

In this article I deal with the effects or rather the consequences of advertising. Specifically, the
article deals with the impact of permanent advertising messages on the population in general and the
individual in particular. Advertising is aggressive, flattering or blatant. And it is usually unmistakable:
Anyone who is confronted with it for a fraction of a second when surfing through the channels knows
immediately that it is advertising. Often, but not always: Because nothing is so effective as the hidden
advertising (discussed later in this article).

As an example for advertising companies, I chose ,,Gewista“, because there’s a number of
interesting criteria for studying the consequences of commercial advertising.

First, it is the de facto monopoly of Gewista in Austria, especially in Vienna. On the other hand,
the penetration into previously private or advertising-free areas and the permanent presence, whereby the
border between private and public spaces is increasingly crossed.

It is an Austrian advertising company with a long tradition and an unbroken success story.
Walking through the city, you can find their products everywhere, in the subway, on the street, on the
houses, even on churches....

Most people are angry about the excessive advertising you are facing everywhere. But their
messages are unmistakable and it's hard to avoid being confronted with them. The company is
responsible for a large part of advertising in Austria. The company generates sales of more than 73
million euros per year and is constantly working on further expansion.

Gewista is the largest provider for out-of-home advertising in Austria and is one of the top-
selling companies in the country. For decades Gewista has defended its leading position, while other
advertising companies are hardly competitive. On the one hand, this is due to the high degree of
popularity and, on the other hand, to the comparatively low prices. 65% of the Austrian outdoor
advertising is offered by Gewista.

In the self-image, Gewista sees itself primarily not as an advertisement, but as a media company.
The service is described as a form of communication or information.

Permanent advertising makes the city according to its own definition “more colorful" and
“serves as a guide" for passers-by (Standard editorial office 2018).

What also makes the Gewista interesting is the unclear position of the company: Although
already privatized, it is still seen as a part of a state media structure with a close relationship to the SPO
(Social Democratic Party of Austria). This has repeatedly led to criticism from other providers who
accuse the Vienna-ruling SPO of favoring Gewista and violating the competition rules. Although the
party has always denied this, a close relationship with the party can not be denied, because some SPO
representatives are active in important functions of the company.

The aim of this work is to examine the concrete advertising effect using the example of a well-
known Austrian company. The discussion gets its meaning by the increasing commercialization of all
areas of life, even if my article does not represent a new debate, but only a current contribution to it. As
method | use the source research, whereby | would like to refer both to historically relevant texts on the
philosophical and psychological effects of advertisement as well as on the current self-promotion of the
company Gewista. The information and percentages in this article are based on information from the
primary and secondary literature that | have used.

My interest in this company is based on my long stay in Vienna during my studies: the
omnipresence of posters and other advertising media of the Gewista was obvious to me. For me as a
visiting student this was more noticeable than for my Austrian fellow students, who were used to this
near-monopoly position and did not question it. Since | have dealt with marketing not only during my
studies, but also professionally, | have been confronted with the work of this company.

I would also like to note that in this article I will also touch on the psychological aspects of
advertising. It's not my core competency as a communication scientist, but in connection with the causes
and consequences, psychological issues are so important in advertising impact research that they cannot
be ignored. Therefore, | will also deal with the model of the "homo oeconomicus” and the identity of
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consumers. Erich Fromm's theories on the differences between the "have" and the "be" structures are also
presented because they confirm to this model.

In addition, in a separate chapter | would like to deal with Edward Bernays, who was one of the
first to try to use mass psychology for commercial advertising. His work and his books are also very
interesting from a communication-scientific perspective because he explains in detail how the language of
advertising can be instrumentalized.

Finally, I summarize the insights gained and try to answer the following questions:

Can advertising be described as a form of communication?

How does the constant advertising affect the recipients who are confronted with it?

For this purpose, the following hypothesis is established: Although advertising is considered as a
form of communication, it reinforces the recipient's social alienation.

2. Self-image and external image of advertising

Advertising has become the engine of the economy and the hallmark of a consumption-oriented
society. We are confronted with it at every turn, whether we watch TV, listen to the radio, surf in the
Internet, visit the supermarket or go for a walk in the city. Advertising is omnipresent and has become a
part of our culture. There is no chance to ignore it, it is almost everywhere.

Advertising is helping to stimulate the economy, but has itself become a profitable industry.
There is a great demand and therefore a strong rivalry between the different providers.

Advertisers themselves prefer to use new terms for advertising to describe their own activity,
often paraphrased as "creative industry". In the media, advertising is described as "consumer information"
or "product placement".

The manipulative nature of these redefinitions shows that the advertising industry often also
advertises itself. It likes to underline its own merits for the real economy: It is an important employer and
promotes the constant competition. In fact, the advertising industry is an engine of the economy and
absorbs the most creative minds of society. Gewista also tries to portray their activity as an enrichment
rather than a harassment to the people (Gewista a, 2018).

For the effectiveness of commercial advertising, it is important that it is not always presented as
garish as the commercials at the prime time or the neon signs in public places. There is also the hidden
advertising, which is presented in the form of the mentioned "product placement" or as a newspaper
article (Esch, Merkel, Surts 2011).

For example, it is well known that products are often advertised in "James Bond" films. Product
placement is also used in theatrical performances or other cultural events when a specific product is
presented in an attractive way without being promoted directly. Also criticized are the interviews with
politicians, which are not labeled as paid advertising, although they are not made out of interest in the
statements of a person, but solely for financial reasons.

Hidden advertising can also be the role model effect in a motion picture. An example would be
when young men are inspired by a military war movie. Some Hollywood films were also supported by
the US Department of Defense to transport certain messages.

Advertising wants to influence potential consumers. It is mainly focused on the subconscious
mind. Although most people reject advertising - especially as a interruption of television or as a constant
harassment - and also know that advertising messages contradict reality, advertising can achieve its effect
when it's combined with positive emotions and feelings.

There is a grey zone or a fluent transition between advertising, public relations and propaganda.
In the summer of 2018, an online consumer survey was conducted to learn more about the impact of
advertising. It was commissioned by the Austrian Advertising Council, which also wanted to review the
changes to a comparative study from 2015. This was reported in an article in the Austrian journal “Der
Standard”, which also presented the most important results of the study (standard 2018). The most
interesting key findings concern the direct impact of long-term advertising on buying behavior.

Eighty-seven percent of the interviewed persons said they had found products through
commercial advertising, and three-quarters were encouraged to buy goods. However, the study also
showed that some advertisement is so strongly rejected that the purchase decision is negatively affected.

This includes "violence-glorifying” and "aggressive portrayals" in advertising, or the
discrimination against minorities (Ibid.). Rejected are also advertising messages that are too obviously
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exaggerated lies.For example, 63 percent deliberately refused to buy a product to protest the form in
which it was advertised.

Due to the consequences described, many recipients don't want to accept the glorifying self-
descriptions of the advertising companies as "media companies" and "information service providers"
anymore. They think, that advertising is a form of harassment.

3. Advertising and the Homo oeconomicus

The term "homo oeconomicus" is very widespread and characterizes people who act only on the
basis of economic interests.

,» The Homo oeconomicus knows only economic goals and is characterized by attributes such as
rational behavior, the pursuit of the greatest possible benefit (maximization of benefit), the complete
knowledge of its economic decision-making possibilities and their consequences, as well as the complete
information about all markets and characteristics of all goods (complete market transparency).” (BpB
2016 —,,Bundeszentrale fiir politische Bildung* ,,Federal Agency for Civic Education®).

Of course, the emergence of such a type of person cannot arise without the constant influence of
advertising messages that characterise our everyday culture. The Homo oeconomicus is therefore not a
mature consumer, because the so-called ,,consumer information" is of course not a serious description of
a product, but serves the manipulation of the recipient.

The advertising messages are internalized as well as the constant consumerism. The Homo
economicus is primarily a person who consumes and subconsciously identifies with his or her
consumption.

If it is an uncritical homo oeconomicus, continuous advertising will be an incentive for him to
buy more and compensate for his inner emptiness with the purchase of products. The critical Homo
oeconomicus, on the other hand, will buy very consciously. He will think about where the goods came
from and under what circumstances they were produced. He will prefer products that are produced
organically and sustainably. The critical homo oeconomicus asks: What is the life of workers in the
various stages of manufacturing and selling a product? He/ or she is concerned about human rights and
working conditions (Wirz, 2015: 7).

But even the critical and responsible consumer remains a homo oeconomicus. His resistance is
limited to his buying behavior. This can change a lot, but certainly not a culture whose search for
meaning is increasingly focused on consumption. On the contrary, especially in advertising you can see
how this target group of conscious customers is addressed and courted: So-called fair-made products are
offered in an expanded range and at a higher price. Unfortunately, this also means that the large masses
with low income can not always afford sustainable or organic products.

Also conscious consumers are first and foremost consumers. Although they are a relatively small
group compared to the buyers who mainly buy the cheapest product, they are a growing group that has
influence. And they are also willing to pay more for a fair labeled product. Members of this group are
therefore coveted customers who are particularly courted.

Advertising becomes the bracket and the framework of our daily routine and determines the life
of the Homo oeconomicus. This can be observed by the example of television or radio listening.
Advertising no longer interrupts the artistic-cultural-informative program as it did in the past, but it is in
the other way round, since the volume of advertising has massively increased. The program underlines
the advertising and serves as a transition to the next jingle.

However, advertising itself becomes a cultural asset, a kind of art in capitalism. Every year
coveted prizes are awarded to the best and most original commercial. Advertising is accordingly
presented as a creative process. Customers are excited about the clips and have become used to the fact
that every movie they see is interrupted by commercials. The psychologist Erich Fromm already dealt
with the phenomenon of exuberant materialism in his book ,,To have or be" in the 20th century.

"In the interplay between economic conditions and psychological moments, the "to have"
structure of society emerges, which is based on the principles of private property, profit and power (CE
11, 320). This "technocratic fascism with a smiling face" (CE Il, 280) contradicts human conditions of
existence by its nature-destroying impulses.” (Weir, 1990: 75).*

The author contrasts this social design of "having" with the state of "being." He is concerned
with the actual needs of the individual, who as a social being lives and exchanges with others without

! The GA in the citation refers to the complete edition of Erich Fromm. (See references)
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being dependent on consumption and material goods. The living person strives for self-realization and
lives in harmony with nature. He emphasizes the limits of the affluent society, which produces more than
it needs for its survival and thus accelerates its own demise.

From the effects of ,,having" on the individual, conclusions can be drawn for the society as a
whole. Developments such as the danger of war and environmental destruction are attributed to this
structure of destructiveness described by Fromm (Fromm 1974).

Fromm juxtaposed economy and humanity. Production should be oriented to society's needs, not
just to profit and business interests. The intended maximum consumption was rejected by the
psychoanalyst. Instead, he propagated a "rational” consumption that focuses on the real needs of people.
According to Fromm, the ,,have“-structure will bring alienation, greed and exploitation, that is why he
rejected any commercial advertising. Here artificial needs and a false world would be created. Therefore,
he also speaks of the marketing character who develops a greed for consumption (Wehr, 1990: 82-84).
This character takes refuge in adaptation and the norm, as this is especially suggested in advertising.

The "being" describes for him the biophilia, the love of the living and the real, the "having" on
the other hand the "necrophilia", the desire for possession and for the sublimation of true needs:

"That what has been, that what is dead, rules his life: institution, laws, property, tradition and
possessions. In short, the things dominate the man, the having the being, the death dominates the living."
(Fromm, 1974: 307)

Professor Jorg Matthes, director of the Institute for Advertising Research at the University of
Vienna, refers in an interview to the devastating consequences of permanent manipulation, especially on
children as recipients:

"We are confronted with advertising messages every day, all the time and everywhere, but in the
rarest cases we consciously think about what advertising is doing to us. Often advertising is only
incidentally perceived, but such messages are effective as well. Since even the casual perception of
advertising leaves a memory, this trail can later lead to a purchase decision for the advertised product.”
(Diinser 2015)

Matthes points out that we are confronted daily with around 500 advertising messages, especially
with the previously described hidden advertising, which we register only in our subconscious mind.
Especially children tend to advertise, as they can only filter at the age of 11 years between regular
information and advertising (ibid.).

It is obvious that this target group is being advertised with unhealthy foods and soft drinks.
Especially in this age group, more and more children are overweight due to the advertising-effective
nutritional awareness. In addition, brand clothing is increasingly playing a role in the clothing of young
people: anyone who wears a different brand is "out". Adjustment pressure during adolescence plays an
important role in the search for identity. That's why commercial advertising is so successful in this age
group.

The researcher also points out that most recipients feel that - in contrast to other consumers -
they are not influenced by advertising. This means that the effect of permanent advertising is usually
underestimated.

4. Edward Bernays as a pioneer of advertising

Hardly any other individual was so influential to the Homo oeconomicus as the so-called spin
doctor Edward Bernays (1891-1995). He is seen to be the father of modern advertising and public
relations. He was a nephew of Sigmund Freud and tried to use his uncle's theories and new findings of
mass psychology for advertising. Therefore, he wanted to use the experience of psychology and the social
sciences to attract new consumers. Bernays managed to make cigarettes attractive to women, or even to
campaign against smoking a few years later. He fascinated men for car brands or could bring certain
electoral candidates to power - or appeal to the patriotic feelings of US citizens to reach US entry into the
war.

Bernays invented the term "public relations" to describe his activity and thus replaced the rather
negative word "propaganda” with a new term. With little diplomacy, he exposes in his work
"Propaganda" how people's opinions can be influenced to make either goods or political views attractive.
He openly stated that he considered free will to be just a rumor:

"The conscious and purposeful manipulation of the behavior and attitudes of the masses is an
integral part of democratic societies. Organizations that work in secret control the social processes. They
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are the real governments in our country. We are ruled by people whose names we have never heard of.
They influence our opinions, our tastes, our thoughts. “(Bernays, 2009: 11)

The quote shows that "democratic societies" in the PR consultant's concept are not mature and
enlightened citizens, but Bernays wanted to create the manipulated "masses" that are directed in one
direction or the other. But a democracy whose basis is not the free, but the manipulated thinking, does not
really deserve the name "democratic".

It is frightening that Bernays already published his famous book in 1928. This means that the
propaganda practice has been perfected for ninety years to be even more effective. With today's
technological advances, digitalization and the medialization of society as a whole, there are much more
effective ways to influence the masses.

But why does public relations work at all? According to Bernays, this is because a product is not
bought or consumed primarily for its practical value, but because it represents something or symbolizes a
particular image. Behind the desire to own a commodity there is an unfulfilled desire, which is
compensated by the purchase. An illusion that can be artificially created. Bernays saw this as one of the
main tasks of PR consulting. Bernays was also surprisingly honest when he explained the methods used:

"Propaganda professionals use all the media that people use every day to exchange ideas. There
are no means of communication that could not also be used for a targeted propaganda, because it
concerns the understanding between a person and a group.” (Bernays, 2009: 100)

What was addressed by Bernays many decades ago is still relevant today. Especially during the
election campaign, political propaganda plays a more important role than real concerns that may be
important to a party. Political contents, programs and real requests are subordinated to the acquisition of
power. Therefore the search is going on for ways to achieve the needed level in votes. VVoters become an
amorphous mass whose individuals have no right to actual information. So they loose their opportunity to
reflect on actual facts and to think independently.

"The activity of man in the group is determined by feelings and motivations that can not be
explained by the approaches of individual psychology. But if we know whereby and how the mass psyche
is moved, why shouldn’t it be possible to guide and control it in our will?" (Bernays, 2009: 36)

In conrast to other advertising companies, Bernays did not only try to promote a product. Rather,
he tried to change the general environmental conditions so that a product could be sold better. So he hired
designers to make the color green to the fashion color, in order to make the cigarette brand Lucky Strike,
which was offered in a green package, more attractive.

Or he engaged modern-looking women marching and smoking on parades as suffragettes, while
at the same time making sure they were photographed and filmed. This was intended to promote smoking
among women, which was then seen as an emancipatory act. Bernays also motivated the government to
build highways to have the roads where the advertised cars could drive. Or he persuaded the furniture
manufacturers to install bookshelves in the standard equipment, because he hoped that then the books
would be bought, which he had advertised (Tribelhorn 2018).

Bernays later led a slander campaign against the elected Guatemalan President Jacobo Arbenz
Guzman when his government wanted to implement an agrarian reform in 1951. Because this would also
have an effect on the United Fruit Company, Bernays worked for, he defamed Arbenz as a Moscow-loyal
Communist.

This campaign finally led to the creation of a rebel army and the CIA-backed military coup
(ibid.). His method of initiating a civil war to provoke a regime change is still used today for the
unofficial intervention in the sovereignty of other countries. It also became known that the propaganda
department of the German National Socialists also used the methods of Bernays to lead the masses (ibid.).

5. Advertising as a form of communication

Gewista, which will be described in more details in the next chapter, defines its activities with
the slogan: "Out of Home is more. Out of Home is communication!" (Gewista ¢, 2018)

Although many people do not want to use this more positive term, advertising is, according to all
media experts, a form of communication. In this sense, an advertising company like Gewista helps other
providers to communicate with people. This is also shown by the following quote, with which the
company wanted to promote its own work:

"Every day our clients connect with people on the streets with the support of our billboards. With
our advertising media, we help to present messages, to make them tangible for everyone. We can do that
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because we benefit from a broad product range, have a large number of high-quality locations and can
implement campaigns at all sensory levels through innovative solutions: visual, acoustic, haptic,
olfactory and, of course, interactive. "(Ibid.)

Gewista often refers to be a media company. Anyone who is confronted for the first time with
the claim of advertising and public relations companies that their work is actually a form of
communication may think, that this self-image is presumptuous. In the opinion of critical consumers,
social interaction is limited to allowing a recipient to buy or not to buy an advertised product. Therefore,
according to these critics, advertising deserves only the formal definition of the term "communication".
But there is a lack for the exchange and the possibility of reaction.

However, advertising is a sort of social interaction. In this respect, it is legitimate to speak of a
form of communication. Finally, the traditional means of communication are used to spread the
advertising messages. The awakening of interest and the effort to win the individual attention of potential
customers are certainly among the criteria that characterize communication. Business administration
clearly speaks of "marketing" or "marketing communication". The Gabler Wirtschaftslexikon defines
advertising as follows:

"Advertising is the influencing (,, Meinungsbeeinflussung “- "behavioral influence" Kroeber-Riel
1988, 29) of behaviorally relevant attitudes by specific means of communication that are disseminated via
communication media. Advertising is one of the instruments of communication policy in the marketing
mix." (Schulz 2018)

Nevertheless, it is clear that this is not just a normal interpersonal exchange, certainly not an
exchange on equal terms.

In general, advertising such as Gewista information represents a classic sender-receiver model.
Advertising consumers, especially when they are confronted with traditional advertising, have no ability
to respond to the proposed messages. In recent years, however, more interactive options have been
incorporated into high-tech advertising. Such a possibility can be found, for example, in mobile
marketing, which will be described at the end of the next chapter.

6. The Gewista - concept and historical review

Adbvertising has a long history of distributing certain products, recruiting for war and supporting
certain political leaders. But mankind has never been advertised as comprehensively as it is today. Since
the development of the mass media, the amount of advertising has massively increased, using every
opportunity to spread its messages.

This development can also be seen in the rise of the described Austrian advertising company:
Gewista has gained sufficient experience in its specialist field of outdoor advertising in the recent
decades. Their posters have been present for almost 100 years and have changed the cityscape, especially
in Vienna.

The founding of Gewista started at the beginning of modern advertising. In 1921 the company
was founded by the administration of the city of Vienna, in which initial announcements of the city were
supplemented by transport advertising (Gewista a, 2018). Already the legendary posters on advertising
pillars from the silent film era, on which various Austrian products were advertised, were presented by
Gewista.

Only in 1974, the Gewista was outsourced from the city administration (Ibid.) The proximity to
the SPO - the Social Democratic Party of Austria - is still subordinated to Gewista, because there are still
prominent party members working for the company. Since it was originally a state-owned company, this
close relationship could also be ideologically legitimized. Because the SPO is the mayor and thereby also
the provincial governor in Vienna, it has often been accused of preferring the Gewista to other providers.
Even after the sale, the municipal company "Wiener Holding" remained as the majority owner with 51%.

After the end of the Cold War, the company expanded into the East. Subsidiaries were
established in Prague, Bratislava and Budapest. Today, the company is 67% owned by the JCDecaux
Central and Eastern Europe Holding. At least 33% are owned by the company Progress (ibid), which is
close to the SPO.

6.1 The product range
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In addition to the classic paper poster, Gewista offers other advertising options, such as the
»Rolling Board®, the ,,City Lights®, the subway advertising or the ,.city bike“, a rental bike that also
serves as an advertising medium.

There are large screens in the subway stations, in the buses and also in a subway, where the
advertising mixed with messages can be viewed by the waiting passengers. (Gewista ¢, 2018)

The Gewista promotes mainly commercial offers, but also for political parties. Only in rare cases
we see campaigns for humanitarian initiatives or NGOs. This is mainly due to the fact that these
organisations are no financially strong customers and therefore can not afford the fee from advertising
companies. Although Gewista offers relatively low prices compared to other providers, the costs for most
non-state actors are still too expensive for their low budget.

6.1.1 To the paper poster

The paper poster still plays a major role in the various offers of Gewista. It is distributed in
various formats and can be ordered as a poster with 8, 16, 24 or 48 sheets. The Gewista itself describes
the paper poster as a "timeless classic". In spite of the other offers, most people associate the name
Gewista with the countless posters that unmistakably and ubiquitously promise the greatest joy and the
lowest price:

"In any case, the medium always finds application when a campaign requires a quick publicity.
The reason for it is obvious: almost no one can ignore the placards.” (Gewista b, 2018).

Gewista posters can be found on advertising columns, on large billboards, as small posters or big
placards at the tram stations. In summary, about 1,800 advertising columns are being used by Gewista
throughout Austria. And there are 17,000 poster sites in total. Long-term posters are rather rare, most are
exchanged regularly and according to the occasion.

,,Posters are also among the chameleons in outdoor advertising. Whether permanently installed
as an advertising pillar, as a small advertisement, a poster by the tram station or as a mobile eye-catcher,
the poster is the perfect advertising medium for POS? activities and product launches and just as well
suited as a long-term billboard in spacious, highly frequented places and locations." (Gewista b, 2018)

The numbers given are rather modest by Turkish standards, but in terms of the geographical size
and the comparatively low population of Austria, they mean that Gewista dominates the austrian market
in out-of-home advertising.

Especially in times of election campaigns you can see the posters nationwide, even if the smaller
posters usually do not belong to the Gewista, but the parties themselves. Dominant is not the political, but
the commercial advertising. People get used to it, especially in the big city. As already stated, Gewista
advertises its own posters with the argument to make the cities more colorful.

The fact that many people might feel harassed by the countless posters and their loud messages
is rarely discussed. The company also has no problem with getting on people's nerves, because this anger
also guarantees the attention that is ultimately wanted by an advertising company. The recognition value
exists regardless of whether the passers-by react positively or negatively to the presented advertisement.

Some posters have even been scandalized, for example, when it violated moral guidelines, such
as sexist, obscene or racist advertising. Some of these posters were advertised by the Benetton company,
which attracted attention with more and more broken taboos. Many passers-by felt hurt by their religious
feelings or were outraged even for aesthetic reasons (Welt-Redaktion (Editing) 2018). Some posters were
also criticized because they cause disgust among the observers: For example, when the city of Vienna
campaigned that dog owners should pay attention to more cleanliness, oversized dog excrement was
displayed. This led to protests and angry calls. lIronically, such campaigns are seen as success by
Gewista, because they could attract much attention in a large public (Schiffl 2018).

6.1.2 The selection of poster areas

As an advertising company, Gewista seeks the best marketing strategies not only for itself but
also for its clients (Gewista d, 2018). Their success automatically means an increase in the own reputation
and thereby the acquisition of new customers.

It is therefore obvious that posters are placed especially at those places frequented by many
people. Own studies are implemented to determine these locations (Gewista e, 2018). The aim is to reach
as many potential customers as possible.

2 pOS=Product of Sale
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First the density of passenger traffic at the respective locations where Gewista advertises is
measured. Subsequently, the changed buying behaviour due to a campaign is also examined: Has it risen
or is the ultimately cost-intensive advertising disproportionate to the profit achieved?

On the other hand, it can be argued that, especially in cities like Vienna, there is hardly any area
where Gewista does not advertise all over the place, so it would not be necessary to search for the best
location. Nevertheless, the respective design and the innovative effort differs, ranging from the small A3
format to the huge transparency on large church towers. Posters are made of paper, fabric or plastic.

The so-called Rolling Board should also be emphasized in order to take advantage of mobility
and opportunities for change. These are single framed posters which are preferably placed at busy traffic
junctions or urban hotspots. At these central places they achieve a high visibility through an innovative
design.

6.1. 3 Digital advertising and city lights

Since 2014 Gewista has been trying new forms of communication with digital advertising in
order to draw attention to its customers. These electronic billboards can be seen above all in underground
stations, on buses or skyscrapers. Gewista has been offering ,light advertising" since 1924. Even
electronic advertising messages as city lights have long been present in the cityscape, but the digital
development offers completely new possibilities for outdoor advertising.

Small and large screens, mobile or at fixed locations, constantly send advertising. There are
8.000 City-Light installations at bus and tram shelters (Gewista ¢, 2018).

Especially in the vicinity of subways, large-screen presentations can also be seen. For the
passengers, the screen becomes the main attraction. Even people who otherwise avoid advertising, here
they will look to bridge the waiting times in the stations. Not only out of boredom, but also because they
don’t want to communicate with other passengers in any way.

6.2 Interaction and Innovation

Gewista has innovated with interactive advertising to stay up to date. With so-called QR codes
(QR for Quick Response) they enable a de facto communication between provider and recipient
(Webschool 2014).

There is also outdoor advertising that responds to sounds or touch of passers-by. So-called
"marketing eyes" can also react to smartphones with the help of infrared interfaces. The activation takes
place by the input on the mobile phones. There are even multimedia posters that exude fragrance brands
or react with a motion detector to passersby with sound recordings. There is also the possibility to order
goods with the help of barcodes and infrared or Bluetooth (Ibid. ).

e
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Two bubble gum automata have been integrated into this billboard advertisement (Ibid., Photo

(KEtschke 2018, Turkish Airlines advertising, photo by Grewista)

Turkish Airlines also approached Gewista in Vienna to install interactive advertising. As the
photo shows, the visitors of a shopping center were able to present themselves in front of a screen and
take selfies, which were integrated into a promotional video. At the same time, passers-by were able to
take part in a competition and win a holiday trip. Those who had themselves photographed were able to
keep the photo and were shown for a short time on a total of 15 screens (Kletschke 2018).

7. Conclusion

In this article | have dealt with the effects of the constant confrontation with advertising and
what form of communication it represents. As an example, | have examined the field of activity of the
Austrian advertising company Gewista. As the historical review in this work showed, Gewista was from
the beginning an unsurpassed market leader in Austria in the advertising market.

In several chapters | have approached the answers to the research questions. As regards the
question whether advertising is communication, it can be said that it is a classic sender-receiver model.
Despite innovative design and interactive interfaces, the relationship and power gap between providers
and customers remains intact. But although there is no equal exchange, of course it remains a form of
communication.

Further research is needed to investigate the impact of continuous advertising on recipients. In
this article, the main question was how people react to permanent advertising. | didn't limit myself to
buying behaviour, but also asked how the psyche suffers from the aggressive messages and the pretending
of a perfect world. All in all, I found only a few investigations in my research that deal with these
questions.

However, it is obvious that not millions would be put into advertising if it were not effective:
The main goal is to ensure that advertisers' clients maximize their profits. This is achieved primarely with
the help of simple promotionial messages that encourage the purchase of products. In fact, these messages
are usually slogans which, due to their blatant reduction, no responsible consumer would believe. No one
believes that clothing has no alternative but to use a specific cleanser, or that eating sweets can bring
happiness to a person or the meaning of life. Nevertheless, advertising works, especially about
subconscious and emotional effects. This realization is all the more difficult as it is impossible to ignore
it.

As already mentioned, companies like Gewista occupy advertising-free rooms: it is therefore no
longer possible to turn off the radio set or zap off the commercials in order to escape the messages that
now cover all areas of life. It penetrates ever further into the private sphere and occupies places that have
been spared so far from the commercials, because of their sacred significance or out of respect. For
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example, European churches were already hung with advertising banners, which seemed unthinkable just
a few decades ago.

However, advertising on such an extensive scale does not only ensure that these or those
products are bought or not bought. It also becomes the basis of a culture that defines itself through
consumption.

The homo oeconomicus described in this article corresponds to the necrophilic character that
psychoanalyst Erich Fromm has worked out in his book Anatomy of Destructiveness. His life is more or
less about consumption and the acquisition of actually useless matter. The work of public relations expert
Edward Bernays confirms the efforts of the advertising industry to distract people from their real needs
and to develop a manipulated homo oeconomicus. In this respect, the hypothesis that advertising
contributes to social alienation can be confirmed.

Finally, the question arises as to whether the flood of advertising can even be increased any
further, as suggested by the logic of growth in the free market economy. It would be useless to wish that
all advertising would be banned and that in Austria, for example, all posters, city lights and rolling boards
would disappear. But at least the legitimate demand is for the creation or restoration of ad-free zones, so
as not to be constantly harassed by advertising messages. The staff in supermarkets should also not be
constantly exposed to slogans and price announcements.

In addition to restricting the volume of advertising, there is also a claim to comply with ethical
minimum standards, such as avoiding the promotion of unhealthy, high-fat and sugary foods for children.
There should also be bans on exaggerated propaganda: for example, if a product is marketed as healthy,
although it can cause cancer and other serious diseases.

As we know from communication science, our subconscious is constantly shaped by its
environment, our development depends on the messages we receive from earliest childhood. It should not
become part of our culture that everything becomes a commodity and that in our communication we
orient ourselves more on the artificial models of the commercial screen than on our own feelings,
emotions and needs. For interpersonal relationships, it is very important that the influence of advertising,
propaganda and public relations on communication can be examined more critically than before. | hope |
have contributed to this with this article.
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Toplumsal cinsiyet kavrami, toplum tarafindan beklenen, erkeklik ve kadinlikla
iliskilendirilmis ¢esitli davranig ve normlari, kadina ve erkege atfedilen rolleri kapsamaktadir.
Toplumsal isleyisin siirdiiriilebilir olmasi ise, tim bu davramglarin devam etmesine ve
beklentilere uygun igeriklerin olusturulmasina baghdir. Bu noktada kitle iletisim araglari
toplumsal cinsiyet rolleri agisindan toplumun beklentileri dogrultusunda igerigini iretir ve
sunar. Reklamlar da bunun en 6nemli 6gesidir.

Medyanin, reklamlar araciligiyla milyonlarca kisiye ayni anda ulagma giiciinii elinde
bulundurmasi firmalar1 daha ¢ok reklam vermeye yonlendirirken, pazarlama stratejilerinden
biri olan, ‘toplumsal dinamiklere ve kiiltiirel degerlere baglilik’ normunu uygulamaktadirlar.
Bu durum, toplumsal cinsiyet rollerini yeniden iireterek, toplumsal hayat igerisinde bireyleri
kadin ve erkek cinsiyet¢i rollerini farkli sekilde konumlandirir. Bu ¢aligmanin temel sorunu
reklam stratejilerinde toplumsal cinsiyetin nasil sunuldugudur. Calismada, uluslararasi bir
marka olmanin, toplumsal dinamiklere etkisi, reklamlar lizerinden arastirilmistir. Tiirkiye’nin
uluslararasi platformda s6z sahibi markalarindan birisi olan Vestel firmasinin reklamlarinda
kullandig1 stratejilerdeki toplumsal cinsiyet algilarindan hareketle, hem Tirkiye’de hem
yurtdiginda gosterilen reklam filmlerinin gostergebilimsel olarak yapilan analiz sonucunda,
reklam kesitlerinden elde verilen 1s18inda, reklamlarin, ¢ok cesitli etkilesimler yoluyla
Ogrenilmis olan toplumsal cinsiyet konusuyla ile ilgili kalip yargilarin yeniden iireterek
pekistirdigi gortilmiistir. Bu baglamda, bu aragtirma sonunda, kiiltliriin i¢inde yogrulan
toplumsal norm ve cinsiyet rollerinin, reklam stratejileri yoluyla yeniden diizenlendigini
sdylemek dogru olacaktir.

Anahtar Kelimeler: Toplumsal Cinsiyet, Reklamlar, Medya, Kiiresellesme

Abstract

The concept of gender includes the various behaviors and norms that are expected
by the society, associated with masculinity and femininity, and the roles attributed to men and
women. The sustainability of social functioning depends on the continuation of all these
behaviors and the creation of content that is appropriate to the expectations. At this point, the
mass media produces and presents the content in line with the expectations of the society in
terms of gender roles. Ads are also the most important element of this.

The fact that the media have the power to reach millions of people at the same time
through advertisements directs the companies to advertise more and they apply the norm of
very commitment to social dynamics and cultural values very which is one of the marketing
strategies. This situation reproduces gender roles and places individuals and male sexist roles
differently in social life. The main problem of this study is how gender is presented in
advertising strategies. In this study, the effect of being an international brand on social
dynamics was investigated through advertisements. Turkey’s international platform, which has
been the trademark of someone who Vestel companies from gender perception in the strategies
used by the advertising point of view, both in Turkey as a result of analysis performed by the
semiotics of advertising films shown in both abroad and in the light of the return on ad section,
ads, social who have learned through a variety of interactions it has been observed that the
stereotypes about the subject of gender re-produced by reproducing. In this context, it would be
correct to say that the social norms and gender roles in culture have been rearranged through
advertising strategies.

Key Words: Gender, Advertisement, Media, Globalization
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“Cinsiyet” kavrami genel olarak bireyin biyolojik, fizyolojik ve genetik niteliklerini agiklamada
kullanilmaktadir. Bu baglamda bireyler aras1 yapilan ayrim; kadin ve erkek olarak tanimlanir. Toplumsal
cinsiyet kavramu ise, kadin ve erkek bireylerin sosyal yagsam icerisinde kendilerine atfedilen rolleri, gorev
ve sorumluluklart kapsayan bir kavramdir. Toplumsal beklenti, bireyin dogdugu andan itibaren icinde
yasadigl toplumun kiltiriinii 6grenmesi, kadmlik ve erkeklige ait normlar1 benimsemesi yoOniinde
olmaktadir. ‘I¢inde dogup biiyiidiigii kiiltiiriin dinamiklerine sahip ¢ikmasi beklenen birey, kadmligin ve
erkekligin nasil konumlandirildigini, toplumun kendisinden bekledigi roliiniin ne oldugunu zamanla
Ogrenir. Toplumsal yagamin bireylere bigtigi bu rolleri mahrem ve dig yagsam olarak konumlandiran Fine
(2011:98), kadmn ve erkegin toplumsal hayatta sahip oldugu varsayilan kamu ve 6zel alan igerisinde,
kadmin 6zel yani mahrem, erkegin ise kamu yani is hayati icerisinde, evin disinda konumlandirildigina
dikkat ¢cekmektedir. Yani kadin, evin bir pargasidir; gocuk bakimindan ve mutfak islerinden sorumludur.
Kamusal alan igerisinde bulunan erkek ise, ¢alisan, iireten ve evin digindaki islerden sorumlu olan kisi
olarak gosterilir. Fine’a gore erkek ‘ailenin reisi’ olarak adlandirilmaktadir (2011:98). Eril ideoloji
tarafindan iretildigi belirtilen arzu ve diirtiilerin sonucu olarak kadinlara “duygusal” erkeklere ise
“agresif” gibi cinsiyete dayali stereotip roller yiiklenmektedir (Aydin ve Arslaner, 2015:56). Sonug olarak
insan dogdugu andan itibaren biyolojik kimligini beraberinde getirirken, toplumsal cinsiyeti ise kurdugu
iletisim ve yaptigi gozlem neticesinde sonradan gelistirmektedir. Dolayisiyla bireyler, iginde yasadigi
topluma ait kiiltiirel 6geleri ve kalip yargilart benimser ve toplumsal normlarin disina ¢ikmaz istemez.

Bu baglamda, bu arastirma, kiiltiiriin i¢inde yogrulan toplumsal norm ve cinsiyet rollerinin,
reklam stratejilerinde nasil islendigini gostermektedir. Tirkiye’nin uluslararasi marka reklam
stratejilerinde toplumsal cinsiyet rollerinin islenisi baglaminda Vestel reklamlar secilmistir. 16’s1 yurt
disinda olmak iizere 23 sirketten olusan Vestel Sirketler Grubu, yerli iiretimini uluslararasi bir platforma
tagimistir. 154 iilkeye de ihracat yapmaktadir.

Toplumsal Cinsiyet ve Medya

Toplumsal cinsiyet esitligi, yasalar oniinde, kadina ve erkege esit davranilmasi, aile ve toplum
icinde kadinin ve erkegin kaynaklardan, firsatlardan ve hizmetlerden esit yararlanmasi olarak
tanimlanmaktadir (WHO, 1998). Dolayisiyla toplumsal cinsiyet esitliginin yasa ile saglanmasi
beklenirken, bunun eylemsel olarak ger¢eklesmesinin Oniindeki en onemli engel, bireylerin ve
toplumlarin zihinlerindeki kalip yargilar oldugu ileri siiriilmektedir. Medya, cesitli argiimanlarla bu
yargilarin olusmasinda 6nemli bir faktordiir. Kolay ulasilabilirligi, hazir bilgilerin eglenceli bir bigimde
sunulmasi, bos zamanlarin degerlendirildigi bir alan olan medya, hi¢ siiphesiz ki, toplumsal rolleri
besleme ve yon verme giiciinii elinde bulunduran bir noktadadir (Giidekli, 2016:63).

Ayranci, Kosgeroglu ve Giinay (2004) yukaridaki goriisle baglantili olarak, medyanin,
izleyicilerini onlar hi¢ farkina varmadan, toplum ve kiiltlirin yasam standartlarini, yasam bigimlerini,
birbirleriyle iliskilerini, davranisg kaliplarini, sosyal sorunlari ve tiiketim alanlarmi etkiledigini ve bu
yonde bir egilim baslattigin1 belirtmektedir. Medyadaki imgeler gercek yasamin bir uzantisidir. Ozellikle
daha cok izleyici kitlesine ulagma adina toplumun genelini yansitan kiiltirel 6gelerin, dizi, film,
programlar ve reklamlarda islendigi goriilmektedir. Ornegin reklamlarda, “erkek gibi ye, erkek gibi yasa”
sloganiyla, erkekligin nasil olmasi gerektigi belirtilmektedir. Yine medyada yer alan bir haberden 6rnek
vermek gerekirse, Habervaktim isimli internet gazetesinin 17 Mayis 2017 tarihli yayminda kullanilan
“Tek suclu tecaviizcii mii, evine ¢agiran kizin hi¢ mi sucu yok?” basligiyla verilen haberde okuyuculara,
toplumun kadina ve erkege bakisinin ne oldugunu keskin bir ifadeyle belirtilmistir. Yine benzer sekilde
cesitli medya igeriklerinde, kadinlik ve erkeklik rollerinin yeniden iiretildigi ve sunuldugu, erkegin ve
kadmin toplumsal siniflamalar igerisinde hangi basamakta yer aldigi goriilmektedir. Medyanin toplumsal
cinsiyet argiimanlarim bu derece yogun kullanmasimi agiklayan imanger’e (2006:54) gore, televizyon
insanlar tizerinde inandiricilik etkisi en yiiksek medya ve zamansal sinirlar1 agarak giiniimiiz diinyasinin
en biiylik anlatict aracidir. Bu o6zelligi ile televizyon ataerkil toplum yapisinin var oldugu toplumlarda,
toplumsal cinsiyet rollerinin anlatimini, aktarimini, ataerkil toplum yapisina baglt kalarak kendiliginden
yapmaktadir.

Baska bir ifadeyle, medya toplumun degerlerini hem {ireten, iirettigi degeri de yeniden yansitan
bir gorev iistlenmektedir. Medyanin toplumsal beklentilere aykir1 bir sdylemi, toplum tarafindan kabul

CLINNT3

gormemektedir. “Kadinin yeri, kocasinin yanidir”, “elinin hamuruyla erkek isine karigma” gibi geleneksel

! https://www.habervaktim.com/haber/507949/apartman-boslugunda-bulunan-prezervatife-19-yil-hapis-cezasi.html
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ve folklorik soylemlerde de karsiligini bulabilecegimiz toplumsal cinsiyet kaliplari, sinema filmlerinden
televizyon dizilerine ve haber metinlerine kadar bir¢ok medya iiriiniinde karsimiza ¢ikmaktadir.

Medyanin en 6nemli araglarindan biri olan reklamlar da, medyanin yeniden iiretim siirecine en
cok eslik eden mecralarin baginda gelmektedir. Toplumun kiiltiiriine ait degerleri, imajlari, mitleri ve dili
kullanan, bunun yaninda kiiltiirel metin 6zelligi tasiyan reklamlar, toplumsal gii¢ merkezlerini temsil eden
sOylemler ortaya koymaktadir. Boylece toplumda var olan irk, simnif ve cinsiyet degerleri gibi egemen
degerleri koruyarak onlarin yeniden iiretilmesini saglamakta ve sonugta bireyleri tiiketim kiiltiirii iginde
toplumsallastirmaktadir (Dagtas, 2003:86-94).

Rutherford (1996: 41), ‘reklamlarda kadinin yerinin evi oldugunu, ¢alisan kadin sayisinin yillara
gore artmasina ragmen, kadmin ise giderken ya da igyerinden doniiste goriintiilenmedigini, daha gok
mutfakta, banyoda, oturma odasinda ve arka bahgede goriindiigiinii’ dile getirmektedir. Ozgiir (1996:
237) tarafindan yapilan bir ¢alismada ise, incelenen reklam filmlerinin % 17,5’inde kadinlar ev kadim
olarak karsimiza ¢ikmakla birlikte; cocuk dogurmak, yetistirmek ve eve bakmak gibi durumlarin kadinin
ugragisinin ¢ekirdegini olusturdugu belirtilmektedir. Ayni arastirmada, reklam filmlerinin % 20’sinde
kadmin cinsel bir meta olarak kullanildigi ifade edilmektedir. Kisacasi ataerkil toplumda belirlenmis
kadmin evde, erkegin iste genel bakis acisinin reklamlarda da dogrudan islendigi gozlemlenmektedir.
Reklamlarda kadin ve erkek figiirleri giindelik yasamin ihtiyaglar1 dogrultusunda yer almaktadir. Ornegin,
erkekler ¢ogunlukla aile babasi, evin diregi ve diger insanlara maddi olarak bakmakla yiikiimlii bireyler
olarak, kadinlar da evin annesi, mutfak ve ¢ocuk bakimi gibi konularin atfedildigi bireyler olarak
gosterilmektedir.

Reklamlarin geleneksel yapiya bu derece bagli kalmasinin sebeplerinden biri de, firmalarin,
toplumun kolay kabullenecegi olaylar iizerinden iiriinlerini pazarlamak olabilmektedir. Bununla birlikte
firmalarin, pazarlama stratejilerini uygularken, tiim bu dikkat cekilen hususlart goz ardi etmedigi
gozlemlenen bir durum olarak kargimiza ¢ikmaktadir. Bu ¢alismada, firmalarin pazarlama stratejilerinde
toplumsal cinsiyet rollerine nasil bir gondermede bulunduklarini tespit etmek amaglanmaktadir. Bu
baglamda, uluslararast marka Ozelliklerini tagtyan Vestel firmasi Ornek olarak seg¢ilmistir. Vestel
markasina ait, rastgele secilen ii¢ reklam filmi gdstergebilimsel olarak analiz edilmistir.

Kiiresellesme ve Toplumsal Cinsiyet

Kiiresellesme hangi disiplinde ele alinirsa alinsin, etkilenen kesimin toplum oldugu gercektir. Bu
baglamda, kiiresellesme ile toplumsal cinsiyet arasinda, toplumsal normlarin olusmasi noktasinda bir bag
oldugu sdylenebilir. Toplumsal cinsiyet konusunun kiiresel bir tarafi oldugu ortadadir. Giidekli’ye gore
(2016: 58-59), toplumsal cinsiyet rollerinin yerel kiiltiirle yogrularak, toplumdan topluma farklilik
gosterdigi bilinse de, hakim ideolojinin yogurdugu ve ergenlestirdigi ulus 6tesi kurum ve kuruluslarin da
eril zihniyet ve tahakkiimii besleyerek korudugunu sdylemek yanlis olmaz.

Kiiresellesme ile birlikte, kitle iletisiminde yasanan gelismelerin de yardimiyla, kadinlik ve
erkeklik imajmin tlkeler arasinda yayginlagmasi, insanlarin bu araglar yoluyla farkl kiiltiirleri taniyip
diger kiiltiirlerin yasam tarzlarindan etkilenerek, kendileri i¢in en uygun olanini se¢meleri s6z konusu
olabilmektedir. Kiiresellesme ile ataerkil toplumun kadma c¢izdigi “evinin kadin” durumunun giderek
yayildig1 ve kabul gordiigii sOylenebilir. Boylece uluslararasi is boliimii noktasinda en yogun somiiriiye
maruz kalan “ev kadmi1” rolii, varligin siirdiirmeye devam etmistir (Oztimur, 2004:60).

Kiiresellesmeyle birlikte ortaya ¢ikan hizli degisim ve yeniden yapilanma siirecinde birgok
alanda oldugu gibi organizasyonlarin yonetsel ve orgiitsel faaliyetlerinde de degisimler kagmilmaz
olmustur. Zira giiniimiizde yasanan bu hizli degisim siirecine klasik igletmecilik anlayisi ile cevap vermek
oldukga zor goziikmektedir. Bu anlayisla, sirketlerin varliklarini koruyabilmesi i¢in kullandiklari reklam
kampanyalarinda, toplumsal cinsiyet imgeleri de dahil olmak {iizere, pek cok reklam stratejisini
kullanarak, varliklarini siirdirmeye ¢alistiklarini sdylemek yanlis olmaz.

Kiiresellesme Onceleri sadece ekonomik baglamda ele alinirken sonrasinda, sadece ekonomik
olarak daraltilamayacak bir kavram oldugu goriisii hakim olmaya baslamistir. Sahip oldugu dinamik
yapisi nedeniyle, sosyoloji, psikoloji, kiiltiir, antropoloji, siyaset, iletisim ve toplumsal cinsiyet gibi sosyal
bilimlerin pek ¢ok alaniyla iligkilendirilmistir (Tidwell ve Lerche, 2004:48). Farkli disiplinlerde ele
alinmasi, kiiresellesmenin farkli tanimlarii da beraberinde getirmistir. Kiiresellesmeyi ekonomik
baglamda ele alanlar, kiiresellesmeyi diinya ekonomilerinin birbirine baglanmasi olarak tanimlarken,
kiiltirel baglamda ele alinlar ise, kiiresellesmeyi tek bir kiiltiirlin insas1 olarak tanimlarlar. Giddens ise
(1996:64), ‘kiiresellesmeyi uzaklik-yakinlik kavramlarinin 6nemini yitirdigi bir siire¢’ olarak ele alir.
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Ancak en genel tanimiyla ele alacak olursak kiiresellesme, modernlesme, endiistriyel gelisme ve kitle
iletisim araglarindaki yayginlagsmaya paralel olarak, toplumsal iligkilerin kargilikli etkilesim igerisinde
yerel, bolgesel ve ulusal smirlarin Otesine gegerek diinya c¢apinda yayginlasmasidir. Kiiresellesme
siirecinin olugmasinda ve gelismesindeki 6nemli temel dinamiklerden birisi de kiiresel isletmelerdir.
Merkezi bir tek iilkede olmak kaydiyla, farkli iilkelerle ticari iliskide bulunan isletmelere uluslararasi
isletme denir. Birden fazla iilkede ticaret ve iiretim faaliyetinde bulunan isletmelere ¢ok uluslu isletme
denilmektedir. Diinyanin biitiinii is sahasi olarak goéren ve diinyay1 tek bir ekonomi olarak algilayan,
biitiin stratejilerini ve planlarini kiiresel 6lgekte planlayan isletmelere ise kiiresel isletme denilmektedir.
Kiiresel isletmelerin say1s1 21. yiizyila girerken 40.000’i bulmustur (Tiirker ve Orerler, 2004: 39-40).

AMAC VE YONTEM

Toplumsal cinsiyet, pek ¢ok disiplin tarafindan arastirilan, bireyleri i¢inde yasadigi toplumun
gerekliliklerine gore sekillendiren 6nemli bir kavramdir. Erkeklik ve kadinlikla iligkilendirilmis cesitli
davranis ve normlari, kadina ve erkege atfedilen rolleri kapsamaktadir. Bu baglamda bireyler, icinde
yasadig1 topluma ait kiiltiirel 6geleri ve kalip yargilart benimser ve toplumsal normlarin digina ¢ikmaz
istemez. Bu kiiltiirel normlar reklamlar aracilifiyla yeniden {iretilerek sunulmaktadir. Dolayisiyla bu
aragtirma, kiiltiiriin i¢inde yogrulan toplumsal norm ve cinsiyet rollerinin, reklam stratejilerinde nasil
islendigini gostermektedir.

Calismada, Vestel markasina ait ‘uykucu reklam filmi’, 14 Subat sevgililer giinii reklam filmi’
ve ‘kurutmali ¢amasir makinesi reklam filmi’ toplumsal cinsiyet ile baglantili oldugu diisiincesiyle,
rastlantisal olarak secilmig ve gostergebilimsel yontemle analiz edilmistir. Bu ii¢ reklamda, bireylerin
tilketim arzularinin yonlendirilmesinde etkili olan sembolik etmenler, toplumsal cinsiyet diizleminde
arastirilmistir. Calismanin temel sorunu reklam stratejilerinde toplumsal cinsiyetin nasil sunuldugudur.

Arastirmada, sembol ve isaretlerin incelenmesine olanak tantyan gostergebilimsel yontem analiz
teknigi kullanilmistir. Gostergebilimin kurucularindan olan Saussure’e gore dil, “kavramlari belirten bir
gostergeler dizgesidir. Onun i¢in de yaziyla, sagir-dilsiz abecesiyle, simgesel nitelikli kutsal torenlerle,
incelik belirtisi sayilan davranis bigimleriyle, askerlerin belirtkeleriyle, vb. karsilastirilabilir. Yalniz, dil
bu dizgelerin en dnemlisidir. Demek ki, gostergelerin toplum yasami i¢indeki yasamini inceleyecek bir
bilim tasarlanabilir (Koktiirk, Eyri, 2013:128). Dolayasiyla gostergebilim, isaretler bilimidir; herhangi bir
aracin isaret sistemi olarak incelenmesidir. Arastirmada reklamlar, Barthes tarafindan belirlenmis
gostergebilimin dort ilkesi gergevesinde analiz edilmistir.  Bunlar 1. Dil ve S6z, 2. Gosteren ve
Gosterilen, 3. Dizge ve Dizim ve 4. Diizanlam ve Yananlamdir (Bircan, 2015: 19).

ARASTIRMA VE BULGULAR
1-Vestel Uykucu Reklamm

Kesit 1

Reklam sarisin bir erkek ¢cocugun tek eli jean pantolonun cebinde diger eli kafasini kasirken evin
bir bolimiinde gezerken goriilmesiyle baglamaktadir. Bu hareketinden de anlagilacag: iizere, ¢ocuk bir
sey diistinmekte ve planlamaktadir. Erkek ¢ocuk pantolon giymektedir. Ciinkii toplumsal kiiltiir, bireyleri
eril ve disil olarak ayirmaya meyillidir. Giysi, bireyin kigisel tercihlerini hemen diga vuran en temel
toplumsal cinsiyet gostergesidir. Dolayisiyla, kadinlar etekle, erkekler pantolonla kategoriklestirilir
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(Connell, 1998:109). Toplumsal cinsiyet ve kiiltiir arasindaki bu baglantilardan yola ¢ikarak, ¢ocugun
elinin cebinde olmasi, genellikle erkege ait bir ritiiel olarak kabul gérmektedir.

Kesit 2

Reklamin ikinci kesitinde ¢ekirdek bir aile goriilmektedir. Toplumun gérmeye aligtigt bigimde,
masanin en baginda baba oturmaktadir. Bu da babanin evin reisi, eve para kazanip getiren kisi olarak,
babanin evin patronu oldugunu géstermektedir. Cocuk uykusu geldigini ve yatmak istedigini annesine
soylemektedir. Bu durum, ¢ocugun 6z bakimlarindan ve ev i¢i diizeninden annenin sorumlu olduguna
vurgu yapmaktadir.

Kesit 3

Reklamin diger karesinde, baba salonda gazete okurken anne ise sofrayr toplarken
goriilmektedir. Baba keyifli vakit gecirirken, anne ise yine toplumun gérmeye aligkin oldugu bigimde, ev
i¢i igleri yapmaktadir. Toplumsal cinsiyet, toplumun gérmek istedigi kadinliga ve erkeklige ait kaliplar1
igermektedir. Bu normlardan en 6nemlisi ise, kadinlar evde is yaparken erkek evin diginda ¢aligmasidir.

Kesit 4
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O esnada anne yemek masasini toplarken kareye girmektedir. ‘Kadin evin temizliginden
sorumludur, erkek eve ekmek parasi getiren kisidir’ rolii, reklamda pekistirilmektedir.

Kesit 5

Kesit 5te, erkek cocuk uyumak istedigini bir kez daha yinelemekte, bunun iizerine televizyon
karsisina gegmis baba ile ogul arasinda su diyalog gecmektedir:

Cocuk: ama baba artik uyumak istiyorum

Baba: ama mag1 bekliyordun

Cocuk: ama zaten yeniliyoruz

O esnada anne sofray1 toplamis ve kitap okurken sohbete dahil olarak, sefkatli bir ses tonuyla
‘istiyorsa uyusun artik’ diyerek ¢ocugu odasina gondermektedir. Ortalama standart bir ¢ekirdek aileden
beklenilen, erkeklerin televizyon ve mag izlemesi, kadinlarin ise o esnada sofrayr kaldirip bulasiklart
yikamasidir. Baba roliindeki erkek ise, ogluna rol modellik yaparak, onu mag izlemeye tesvik etmeye
caligmaktadir.

Kesit 6

Kesit 6’da ¢ocuk robotlarla konustuktan sonra, robot baskili yataginda huzurla yatmaktadir.
Robot teknolojiye isaret etmektedir. Buradan markanin teknolojiyi takip ettigine gonderme yapilmaktadir.
Toplumsal cinsiyet rolleri geregi, kadinin teknolojiye, teknolojik aletlere, mekanik aletlere meraki
genellikle azdir vurgusu da fark edilmektedir.
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Tablol. “Vestel Uykucu” Reklaminin Diizanlam/Yananlam Tablosu

GOSTERGE | GOSTEREN GOSTERILEN GOSTERILEN
DUZANLAM YANANLAM
Insan Erkek Cocuk Ailenin Tek | Heyecanli, Hareketli, Diistinceli
Cocugu
Insan Erkek Baba Evin Reisi, Kendisine Hizmet Edilen
Insan Kadmn Anne Yemegin Hazirligindan, Bulagiklardan
Cocugun Bakimindan Sorumlu
Nesne Gazete Iletisim Araci Kiiltiirlii, Merakli, Bilgili, Entelektiiel.
Nesne Gomlek- Giysi Iyi Bir Is, Kariyer
Pantolon-Rugan
Ayakkabi
Nesne Mavi Pijama Giysi Erkek Rengi, Sadece Erkek Cocuklar Mavi
Pijama Giyebilir
Nesne Kitap [letisim Araci Kiltiirlii, Entelektiiel
Nesne Yagh Boya | Sanat¢1 Gerecleri Sanata Diigkiinliik, Sanatseverlik, Entelektiiel
Takimi Yasam

2-Vestel 14 Subat Sevgililer Giinii Reklam

Reklam 14 Subat sevgililer giiniinde 6zel kampanya yapan firmanin bir ¢iftin birbirleriyle olan
diyaloglar1 tizerine kurulmustur. Reklam toplumsal cinsiyet iizerinden incelendiginde, kadinin
ikincillestirildigi ve reklamda kullanilan ‘kadinlarin erkeklerin kafalarini {itilledigi’ ciimlesiyle, kadinlar
kiiciik diisiiriici ifadelerin yer aldig1 goriilmistiir.

Kesit 1

Kesit 1’de gosterildigi gibi, reklam bir kadmnin ¢igek sulama goriintiisiiyle baslamaktadir.
Duvarda tablolar vardir, evin i¢i de ¢iceklerle dekore edilmistir. Dolayisiyla reklamda evin igerisinde
kullanilan estetik objeler, markanin estetik vurgulart 6ne ¢ikaran tasarimlari olduguna gonderme
yapmaktadir. Ote yandan, kadin estetie dnem veren ve onu yansitan bir birey olarak gosterilmektedir.
Boylece toplumun, kadmin estetik duygu ve becerisini kullanmasi yoniindeki beklentisinin pekistirildigi
goriilmektedir.
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Kesit 2

Kesit 2’de, bir sonraki sahne goriilmektedir. Sevgilisi oldugu anlagilan bir erkek balkonun
altindan kadma seslenmekte ve ardindan kadin oyuncu balkona ¢ikmaktadir. Erkek elinde balon ve
hediyeyle kadin1 karsilar. Balonlarin renginin kirmizi beyaz olmasi, Vestel markasmin bir Tiirk markasi
oldugu ifadesini yansitmaktadir. Ayrica markanin logosundaki renklerin kirmizi beyaz olmasi, balonlarin
renginin de kirmizi beyaz olmasi, reklamda markaya génderme yapildi izlenimi olusturmaktadir. Ote
yandan, ¢iceklerin marka ile birlikte gosterilmesi ise, yine markanin sanata ve estetige onem verdigi
ifadesi tagimaktadir. Yine kadinin iizerindeki kiyafetlerin kirmizi beyaz olmasi ve iitiiniin kirmiz1 beyaz
olmast, logosunda kirmizi beyaz bulunan Vestel markasina gondermede bulunmaktadir.

f

#14SubattaNeAlinmaz

%15 indirim, 15.02-01.03.2014 arasinda tim Vestel Utiilerde gecerlidir, pe

Kesit 3

Kesit 3’te kadin oyuncu hediye kutusunun i¢inden {itii ¢iktigini goriince hayal kirikligina ugrar.
O sirada dis ses reklam sloganini soyler; “Vestel iitiiler, jilet gibi iitiiler ama 14 Subat’ta alirsaniz
sevgiliniz kafamzi {itiiler.” Reklam sloganinin belirttigi anlama bakilacak olursa, iitii yapmak kadinin
gorevi olarak belirtilmektedir. Unal’in (1991:45) da ifade ettigi gibi, evi temizlemek, ¢ocuk bakmak ve
iiti yapmak kadinin sorumlulugundadir. Ciinkii ataerkil toplumlarda, kadinlara atfedilen roller, genellikle
ev igerisindedir. Dolayisiyla iitiiniin kadmlar tarafindan yapilmasi gerektigi beklentisinin yansitildigi
goriilmektedir.

Reklam filminde ‘ona iitii hediye alabilirsiniz ama 14 Subatta alirsaniz kafaniz1 itiiler’ ifadesi
ise, reklamda eril bir dilin hakim oldugunu gostermektedir. Dis sesin de erkek olmasi, bu diisiinceyi
giiclendirmektedir. Erkeklere 6giit iceren bu ciimleler, milyonlarin izledigi reklam filmi yoluyla kadini
toplum oniinde kiigiik diisiirmektedir. ‘Kafa iitiillemek’ deyimi, TDK’ya gore, argo bir kelime olup ‘¢ok
laf edip tedirgin etmek’ anlamina gelmektedir. Yani kadinlar istedikleri yapilmayinca, ¢ok konusarak
erkekleri rahatsiz eder. Reklamda bir deyimin kadinlara ait bir 6zellik oldugu imasi, yine ataerkil bir
toplumda, erkeklik ve kadinlik rol dagilimlarinin kalip yargilara bagli kalinarak yeniden {iretildigini
gostermektedir.
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Tablo 2. “Vestel 14 Subat Sevgililer Giinii” Reklaminin Diizanlam/Yananlam Tablosu

GOSTERGE | GOSTEREN GOSTERILEN DUZ ANLAM | GOSTERILEN YAN ANLAM

Insan Kadin Cigek Sulayan Kisi Estetigi Seven, Giizellik Ogelerine
Merakl

Neshe Tablo Dekoratif Uriin Sanata Ve  Kiiltire  Merakli,
Entelektiiel, Estetise Onem Veren

Nesne Kitap Sanat Kitaplar1 Sanata Ve  Kiiltire = Merakli,
Entelektiiel, Estetige Onem Veren

Nesne Boya Firgalar1 | Boyama Araglari Sanatg1, Sanata Merakli, Estetige

ve Boya Merakli

Nesne Balon Kutlama Aract Mutluluk, Siirpriz

Insan Erkek Sevgili | Hediye Veren, Kutlama Yapan | Romantik, Etkileyici, Kutlayan Kisi

Insan Kadin Sevgili | Hediye Alan, Kutlama | Mutlu, Heyecanli

Yapilan

Nesne Utii Ev Aleti Markanin Rengiyle Ayni Renkte,

Markaya Atif

3-Vestel Kurutmah Camagsir Makinasi Reklam

Kesit 1

Kesit 1’de de goriildiigii lizere, reklam iki kadinin konusmasiyla baslamaktadir. Ev sahibi olan

kadin dnden yol gosterir gibi yiiriir, arkadaki kadin kucaginda bir kiz ¢ocugu tasir. Genis ve iyi dekore
edilmis bir ev goriintiisii vardir. Ev sahibi oldugu anlasilan kadin gayet mutludur. Buradaki yan anlam,
kadmlarm i¢inde bulunduklart durumdan sikayetci olmadigidir. Evin girig boliimiinde konsolun iizerinde
cercevede bir erkek ve bir kiz cocugunun fotografi gériilmektedir. Bu goriintii, ev sahibi kadinin bir anne
olduguna ve zarif bir sekilde dekore edilmis olan ev ise Vestel markasinin da sik ve zarif olduguna
gonderme yapmaktadir.
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Kesit-2’de iki kadin makinenin baginda sohbet etmektedir. Kadinlardan birinin kucagindaki
cocugun kiz olmasi da bir mesaj tasimaktadir. Ciinkii kiigiik yaslardan itibaren, eril tahakkiim tarafindan
belirlenen kadinin ev hanimi olmasi roliine maruz birakilan kiz ¢ocugu, annesini 6rnek alarak toplum
tarafindan kendisine atfedilen role gore hareket edecegi veya etmesi gerektigini vurgulamaktadir. Her iki
kadmin rahat ayakkabi ve spor kiyafet giymesinin yan anlami ise, Vestel markasinin kullanicilara
sundugu rahatlik ve konfora gonderme yapmaktadir.

Reklamin devaminda, ev sahibi olarak goriilen kadin, diger kadina ¢amasir makinesi hakkinda
bilgi vermektedir. Konusma genis, ferah ve temiz bir banyoda gegmektedir. Buradan anlasilmasi gereken,
reklamda kadinlarin temiz, titiz ve estetik degerlere 6nem veren kisiler olarak gosterilmesidir. Reklamin
sonunda ‘camasir asma, asmak i¢in yer arama derdi bitti’ diyerek kadinlar banyoyu terk etmektedir.
Reklamdaki iki kadinin da, geleneksel toplumsal cinsiyet rol dagiliminda oldugu gibi, is hayatinin disinda
konumlandirildigy, ev igindeki tiim sorumluluklarin kadina ait oldugu goriilmektedir.

Reklamda erkekleri ¢agristiran herhangi bir 6genin olmamasi, ev aletlerini, temizlik aletlerini
kadmlarm kullandiklar1 yan anlami bulunmaktadir. Dolayisiyla reklamlarda kadinin ev icerisindeki roliine
iligkin var olan yargilarin pekistirildigi goriilmektedir.

Reklamda ¢amasir asmayi ‘dert’ olarak ifade eden kadin, bu durumdan ¢ok da sikayetei
gorinmemektedir. Aksine, ¢amasir asma ve kurutma gorevinin sorumlulugu baska bir bigimde yine
kendisine verilmektedir. Kurutma sorunlarina ¢6ziim bulmus gibi duran kadinlar banyodan ayrilirken,
Vestel’in reklam miizigi girmekte ve dis ses olarak bir erkek sesi duyulmaktadir. Reklamin basindan
sonuna kadar erkek oyuncunun olmadig: reklami bir erkegin seslendirmesi ise, yine kadinin bir erkegin
golgesinde kaldigi izlenimini olugturmaktadir. Goriilecegi lizere, reklamlar digil ve eril farkliliklar
kurarken, kadinin geleneksel rollerini yeniden iiretmektedir. Reklamin sonunda makine bir robota
doniismektedir. Robot teknolojiyi temsil etmektedir. Marka robot kullanarak, teknolojik bir marka
olduguna géndermede bulunmaktadir.

Tablo 3. “Vestel Kurutmali Camasir Makinesi” Reklaminin Diizanlam/Yananlam Tablosu

GOSTERGE | GOZTEREN GOSTERILEN GOSTERILEN
DUZANLAM YANANLAM
Nesne Genis Ev Yasam Alani Huzur, Refah, Ferahlik,
Zenginlik
Nesne Spor Kiyafetler Giysi Rahatlik, Kolay Hareket,
Enerjik
Neshe Tablo Dekoratif Uriin Sanatseverlik
Insan Kadinlar Ev Iginde Sohbet Kadmlarin  Ozel  Alan
Icerisinde  Gosterilmesi,
Kadmin Yeri Evi Mesaji
Insan Kiz Cocugu Kucakta Ve | Cocuk Bakimindan Anne
Konusamayan Sorumludur, Kiz Cocuklart
Anneye Benzer
Nesne Robot Makine, aygit Teknoloji, Gelecek, Kalite,
Ustiinliik

SONUC VE DEGERLENDIRME

Birey, toplumsallasma siirecinde i¢inde yasadigi toplumun degerlerini, kiiltiirel 6gelerini, sosyal
normlarini ve belirlenen davranis kaliplarii1 6grenmekte, zamanla bunlar igsellestirmekte ve sonunda
bunlara uygun yasayarak toplumsal bir biitiiniin pargasi haline gelmektedir. Bireyin dogdugu andan
itibaren tanimlandig1 unsurlarin basinda gelen cinsiyet de, bu siiregte sekillenerek toplumsal bir héle
biiriinmektedir. Biyolojik, fizyolojik ve genetik 6zellikleri kapsayan ve dogustan olan cinsiyet, toplumsal
degerler ve Kkiiltiirel 6gelerin, kadin ve erkek olarak toplumun bireyi algilayisini sekillendirmesiyle,
toplumsal cinsiyete doniismektedir. Sonug olarak da dogal olmayan, sonradan farkli etkenlerle olusan bir
yap1 ortaya ¢ikmaktadir. Bu toplumsal yap1 gergevesinde, toplumsal uyumun ve diizenin devamliligi igin,
kadm ve erkekten toplumsal ve kiiltiirel degerlerin etkisiyle olusturulmus, kendilerine ait davranislari,
ozellikleri ve rolleri gostermeleri beklenmektedir. Reklamlar bir taraftan bu yapiya hizmet etmektedir.

Imanger’in de (2006:60) ifade ettigi gibi, ataerkil toplum diizeninin baskin cinsiyet degerinden
sapmalar gosteren figiirler toplumsal olarak basarisiz olmaya mahkumdur. Dolayisiyla markalarin reklam
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stratejilerinde  toplumun kiiltiirel yapisindan ve dinamiklerinden bagimsiz hareket etmesi
beklenmemektedir. Ciinkii toplum normlarina zit bir degerin medyada barinmasi olasi bir durum degildir.

Incelenen reklamlarda erkek, evin reisi, eve para getiren ve hakimiyetin kendisinde oldugu
sekilde gosterilmistir. Kadin ise reklamlarda is yasaminin disinda, ¢ocugun 6z bakimindan sorumlu,
mutfakta yemek yapan ve evin diizeni ile ilgilenen birey olarak gosterilmistir. Ote yandan kadmn,
televizyon reklamlarinda genellikle dzel alana ait yani ev igi rolleriyle karsimiza ¢gikmaktadir. Ozel alanla
biitiinlestirilen kadin, kamusal alana hakim olan erkek karsisinda ikincil bir konuma itilmistir. Bu ayrima
paralel bir sekilde, reklamlarda genellikle cinsiyetgi bir is boliimii de yansitilmaktadir.

Incelenen reklamlarda kullanilan ¢ocuk oyuncularin da cinsiyetinin, toplumsal normlar1 yansitan
konuya uygun olarak secilmesi de diisiindiiriiciidiir. Ornegin iki ev hanin arasinda gegen gamasir yikama
diyalogu esnasinda, annenin kucaginda kiz ¢ocuk olmasi, kadinlarin temizlikten sorumlu bireyler oldugu
mesajinin, bu kez ¢ocuk karakterler {izerinden pekistirildigini gostermektedir.

Reklamcilik bir iiriiniin veya hizmetin iiretim asamasindan tiiketim agamasina ulastirilmasini
saglayan bir sektdrdiir. Bu sektor hitap ettigi kitleyi daha ¢ok etkilemek icin kitlenin davraniglarini yine
bu kitleye yansitmaktadir. Pazarlama yoneticilerinin basari i¢in tiim faktorleri géz onilinde bulundurarak,
toplumsal beklentilerin ve kalip yargilarin disina ¢ikmak istemedikleri gdriilmektedir. Dolayisiyla ¢ok
cesitli etkilesimler yoluyla 6grenilmis olan toplumsal cinsiyet konusuyla ile ilgili kalip yargilar1 yeniden
ireterek pekistiren reklamlar, bu yoniiyle diisiinilmeye ve arastirmaya deger bir durum olarak
goriilmelidir.
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Cumhuriyet’in ilantyla beraber sadece siyasi alanda degil ekonomik alanda da yeni
Tiirk Devleti’'nde politika degisikligine gidilmistir. Osmanli Devleti zamaninda yabancilara
verilen imtiyazlar, ekonomik bagimsizliga ters diisen uygulamalar oldugu igin Cumhuriyet
hiikiimetleri ilk olarak milli bir ekonomi olugturma gayreti icerisine girmislerdir. Baslangicta
ozel tesebbiisii destekleyici adimlar atilmasina ragmen istenilen diizeyde yatirim yapilmayinca
ekonomik politikada degisiklige gidilmistir. Bu dogrultuda 1930°lu yillarin Tiirkiye’sinde
Devletgilik adi verilen bir kavram ortaya ¢ikmistir. Bu donemde yabancilarin elinde olan
imtiyazlar zamanla devlet tarafindan satin alinarak ekonomideki bagimsizlagsma ¢abalari
dogrultusunda 6nemli adimlar atilmistir. Ekonominin 6nemli bir alanit olan madencilik
alaninda da birgok maden igletmesinin imtiyazi satin alinmis ve ocaklar millilestirilmistir.

1935’te kurulan Etibank, Tiirkiye’nin yer alt1 ve yer {istii servetlerini ortaya
¢ikarmak i¢in faaliyet géstermistir. Devlet adina maden ocaklarin1 agma ve igletme gorevini
yiiriiten banka basta komiir, bakir ve krom olmak {izere maddi agidan kar getiren alanlara
oncelik vermistir. Diinyada krom bakimindan zengin iilke olarak bilinen Tiirkiye’de de Elazig
Guleman bélgesindeki krom madeni 1936 yilinda Etibank tarafindan isletmeye alinmistir.
Ulke krom ihtiyacinin % 60’tan fazlasi yapilan yatirimlar sonucunda Guleman kromlarindan
elde edilmistir. Bolgeye getirdikleri vasitasiyla sadece maden iiretimi yapilmayip sosyal ve
ekonomik anlamda da Etibank maden igletmelerinin katkisi ortaya ¢ikmustir.

Bu ¢alismada Cumhuriyet’in ilk dénemlerindeki ekonomik politikalara deginilmis ve

Etibank’in krom madenciligi hakkinda incelemede bulunulmustur.

Anahtar Kelimeler; Ekonomi, Sanayi, Etibank, Krom, Guleman

Abstract

With the declaration of the Republic, policy changes were made not only in the
political field but also in the economic field in the New Turkish State. Since the privileges
granted to foreigners during the Ottoman Empire were the applications that were contrary to
economic independence, the Republic governments first attempted to create a national
economy. In the beginning, despite the steps to support private enterprises, the desired level of
investment was not made, policy changes were made in the economy. In this respect, a concept
called Devletgilik emerged in Turkey in the 1930s. During this period, the state has taken
important steps in line with the efforts of independence in the economy by purchasing the
privileges of foreigners. In the mining sector, which is an important part of the economy, many
mining enterprises have been nationalized by purchasing concessions.

Founded in 1935, Etibank has operated to reveal Turkey's underground and above
ground wealth. In the name of the state, the bank has given priority to areas that make
material profit, especially coal, copper and chromium. In Turkey, which is famous for its
world-wide chrome, the chromium mine in Elazig Guleman area was opened to operation by
Etibank in 1936. More than 60% of the country's chromium requirement is obtained from
Guleman chromium as a result of investments made. The contribution of Etibank mining
enterprises not only resulted in the production of minerals but also in social and economic
terms.

In this study, economic policies in the early republican period and the chromium
mining of Etibank were investigated.

Key Words: Economy, Industry, Etibank, Chromium, Guleman
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GIRiS

Anadolu cografyasi diinyada 6nem arz eden birgok zenginlige sahiptir. Bunlar arasinda hem yer
alt1 kaynaklarinin zenginligi hem jeopolitik konumu hem de sularinin bol olmasi ve iklimin elverisliligi
nedeniyle tarima elverigli olmasi1 gelmektedir. Tarihi siirec igerisinde ise bircok medeniyet Anadolu’nun
bu zenginliklerinden faydalanmak istemistir. Bu g¢alismada ele aldigimiz madencilik konusunda da
Osmanlt Devleti XIX. yilizyilin sonlarinda ¢esitli yasal diizenlemeler yaparak Anadolu’daki maden
rezervlerini kullanma yoluna gitmistir. Zonguldak Eregli komiir madenleri basta olmak iizere krom ve
bakir gibi madenlerin maddi agidan degerli olmasi, Osmanli Devleti’nin bu alanlardaki c¢alismalarini
yogunlastirmasini saglamistir. Bu déonemde Tiirk girisimcilerin maden isletme faaliyetlerini yiiriitmek icin
yeterli sermayesi bulunmadigindan madenlerin isletilmesinde Batili maden isletmecilerine uzun siireli
(bazen 99 yilligina) imtiyazlar verilmistir. 1890-1911 yillar1 arasinda 101’1 yabanci sirketlere ve 67’si de
azinlik statiistindeki vatandaglara maden ¢ikarma imtiyazi tanmnmstir’. Bu dénemlerde madencilik
iiretimi artig gosterse de, bu artig madencilik alanina hakim olan yabanci ve azinlik sermayesinin yararina
olmustur.

Krom madenciligi bakimindan Osmanli Devleti’nde 1900’den itibaren devletin sona ermesine
kadar yaklasik 394 bin ton krom {iiretimi gerceklesmistir. Bu donemde en diisiik iiretim 1. Diinya Savasi
donemlerine denk gelmistir. 1901 yilinda 40.972 ton olan iiretim bundan sonraki yillarda disiis
gostermistir’. 1902 yilinda krom iiretimindeki Tiirk payr % 60 civarindayken 6zellikle 1908’den sonra
krom iiretimindeki Tiirk pay: kii¢iilmiistiir. Yabancilara ait olan paylar ise 1909-1911 yillarinda % 42-48
civarindadir. Azinlik paylar ise 1909-1911 déneminde % 50 diizeyinde olmustur®. 1922 yilinda
gelindiginde toplam krom firetimi 2.540 tona diismiistiir. Savas yillar1 ve ardindan baglayan isgaller
sebebiyle krom fliretimindeki diizenleme ve planlamalar {iretimi arttirmada yeterli olmamistir. Bu sartlar
icerisinde Cumhuriyet donemine gegis yapilmis ve ekonomi alaninda yeni diizenlemelere gidilmistir.

1. Cumhuriyetin i1k Yillarindaki Ekonomik Diisiinceler

Osmanli Devleti’nden devralinan zayif ve yabancilara bagimli ekonomik yapidan dolayl, TBMM
Hiikiimeti tarafindan bagimsiz bir ekonomi fikri ortaya konmustur. Lozan goriismelerinin kesildigi
donemde 17 Subat 1923°te izmir’de yeni Tiirk Devleti’nin ilk yillarda uygulayacag: ekonomi politikalarin
sekillendirilecegi bir kongre toplanmistir. Bu sebeple dnceden yasanan olumsuzluklari yasamamak igin,
ekonomik politikalarda bir degisim yapilmak istenmistir. Kongrede Tiirk Devleti’nin, 6zel tesebbiisii
himaye edici ve destekleyici rol iistlenerek milli ekonominin toparlanmasi amaglanmistir. Kongreye
katilan 1135 delegenin kabul ettigi maddelerle, ulusalct bir anlayisla bagimsiz ekonomi politikasi
onaylanmis, yasal ve kurumsal diizenlemeler 6ngdriilmiistiir.

[zmir iktisat Kongresi’nde, ulusal ekonomiden sik sik s6z edilmistir. Ulusal ekonomi, yabanci
tiiccarlarin yerine Tiirk girisimcilerin ve yabanci bankalarin yerini Tiirk bankalarinin almasi seklinde
diistiniilmiistiir’. Ayrica 6zel sanayi yatirimlarma 6zendirici uygulamalar saglanmistir. Kongre kararlari
geregince bankalarin kurulmasi 6ngoriildiigiinden bu konuda ilk olarak 6zel sermaye ile bir bankanin
kurulmas: gerceklesmistir. 26 Agustos 1924’te Is Bankas1 kurulmus ve ilk genel miidiirliigiine Mahmut
Celal Bey (Bayar) getirilmistir. Banka, ticarl konularda etkin olmak i¢in kurulmustur. Ancak bunun
yaninda milli sanayinin gelismesi icin seker, cam, madencilik, dokuma gibi alanlardaki kuruluglar
yabanci sirketlerden devralarak, bu kuruluslarin millilestirilmesini saglayacaktir.

Ozel sanayi yatinmlarinda sanayicilere kredi saglanmasi ve milli sanayiyi tesvik edecek
unsurlarin  benimsenmesi gibi ilkeler ¢ercevesinde 28 Mayis 1927°de Tesvik-i Sanayi Kanunu
¢ikarilmigtir. Bu kanun ile sanayi tesebbiisleri ve maden igletmeleri belirli bir zaman igin baz1 vergilerden
muaf tutulmustur. Bunlarin yaninda yeni kurulacak sanayi miiesseselerine ucuz ve kolay kredi imkanlart
saglamak, faiz oranlarinin diizenlenmesi gibi tegvik edici mali tedbirler de alinmistir. Ancak bu desteklere
ragmen Ozel tesebbiis sahiplerinin sermaye sikintist sebebiyle sanayilesme anlaminda istenilen atilim
yapilamamustir.

! Yakup Kepenek — Nurhan Yentiirk; Tiirkiye Ekonomisi, Istanbul, 1994, s. 13.

2 “Saltanatin Son ve Cumhuriyetin Ilk 22 Yili Iginde Tiirk Madenciligi”, MTA Enstitiisii Dergisi, C. 34, Ankara,
1945, s. 266.

% A. Giindiiz Okgiin; XX. Yiizyil Baglarinda Osmanli Maden Uretiminde Tiirk, Azinlik ve Yabanci Paylari (Yavuz
Abadan’a Armagan - Ayr: Basim), Ankara, 1969, s. 874.

% {lhan Tekeli - Selim ilkin, 7929 Diinya Buhraninda Tiirkiye 'nin Iktisadi Politika Arayiglart, Istanbul, 2009, s. 34.

% Cahit Kayra; Cumhuriyet Ekonomisinin Oyliisii 1923-1950 Devietcilik Altin Yillar, C. 1, Istanbul, 2013, s. 70.
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1929 yilinda diinyada meydana gelen ekonomik buhran Tiirkiye’ye de sigrayinca Cumhuriyet
hiikiimeti, ekonomik anlamda politika degisikligine gitmistir. Bu ise Devletcilik adindaki kavramin ortaya
citkmasini saglamistir. Devletei ekonomik politika devletin 6zellikle sanayi alanina bizzat yatirim yapmasi
ve ekonomik hayatin tiim alanlarinin devlet denetimi altina alinmasi bi¢ciminde gelismistire.

1929 Diinya Ekonomik Buhrani’nin etkilerinin hissedilmesiyle devletin iktisadi hayata
miidahalesi ortaya ¢ikmistir. 1930 yilinda donemin Ekonomi Bakani Sakir Bey (Kesebir) baskanliginda
kurulan komisyonun hazirladig1 raporda 6zetle devletin ekonomiyi yonlendirmesi, 6zel tesebbiisii tegvik
etmesi, 6zel sektdre kaynak saglamasi Gnerilmistir’.

Devletcilik politikasinin yogun sekilde uygulandigr alan sanayi sektdrii olmustur. Bu politika,
ana Ozelliklerini ve yansimasimi kamu iktisadi kuruluslar1 ile Birinci ve Ikinci Sanayi Planlarinda
bulmustur. Devletcilik uygulamasimin somut olarak baglangict ise, Birinci Bes Yillik Sanayi Plani’na
dayanmaktadir®. Korumaci ve devletgi bir donem olarak kabul edilen dénemde, yurt disindan getirilen
mallarm ithalatindan kagimilmistir. Boyle bir donemde 1933 yilinda hazirlanan ve 1934 yilinda yiiriirliige
konulan Birinci Bes Yillik Sanayi Plani’nin asil amaci da, iilke disindan ithal edilen tiiketim mallarmin,
yurt i¢inde {iretiminin saglanmasina yonelik olmustur. Dokuma (tekstil), maden iiretimi, seliiloz (kagt),
¢imento-seramik ve kimya sektorlerine yonelik yapilan plan, hiikiimetin yatirim programi niteligindedir®.

Cumhuriyet’in ilanindan sonraki siiregte, madencilik faaliyetlerini bir diizene sokmak ve goriilen
yanlis uygulamalar1 sonlandirmak amaciyla 6nemli calismalara baslanmstir. Ulke madenciliginin
gelismesini saglayacak politikalara yer verilmis, bu alanda hizmet saglayacak kurum, kurulus ve
isletmeler tesis edilmistir'®. Cumhuriyet’in onuncu yilindan itibaren izlenen politikalarin basinda
sanayideki yabanci sermayenin tasfiyesi olmustur. Osmanli Devleti zamaninda alinan imtiyazlarla
madenlerde s6z sahibi olan yabancilarin elinde bulunan maden isletmelerinin Tiirkiye tarafindan satin
almarak millilestirilmesi, devletin dogrudan madencilik alanindaki yatirimlarina zemin hazirlamistir.
Ancak devlet adina fabrika agma ve isletme gorevini yerine getirmek iizere bir kurulusa ihtiya¢ duyulunca
14 Haziran 1935’te 2805 sayili kanunla Etibank adli kurulus ortaya ¢ikmistir. Etibank, Maden Tetkik ve
Arama Enstitiisii’niin tespit ettigi madenleri ¢ikarmak ve onlar1 iglemek ayrica ihtiya¢ duyulan sermayeyi
iilke yararina en uygun sekilde saglama imkanlarini arastirmak ile sorumlu tutulmustur. Devlet tarafindan
yabancilardan alinacak olan maden imtiyazlar1 da Etibank’a aktarilarak, devletin kontroliinde madencilik
¢alismalarinin yapilmasina imkan verilmistir.

Stimerbank ve Etibank, Bes yillik plan geregi devlet tarafindan sorumlu tutulan mali kurumlar
olmustur. Bu bankalara hem sermaye saglama hem de isletmeci olma goérevi verilmistir. Uygulamada bu
iktisadi devlet tesekkiillerinin 6zerk bir bigimde verimli g¢alismalart beklenmistir. Devlet kesiminin
sanayilesme yoniindeki milli ekonomiye katkilarini bu bankalarin saglamasi diisiiniilmiistiir.

Etibank, oncelikli olarak yabancilarin elinde olan maden sirketlerini devlet adina satin alarak
millilestirme politikas: takip etmis ve ilk olarak 1936’da Ergani Bakir1 T.A.$.’in Almanlara ait olan
hissesi Etibank’a devredilmistir. Boylece Ergani bakir madeni dogrudan devlet tarafindan kontrol
edilecek ve Etibank tarafindan isletmeye actlacaktir'®. ikinci devletlestirme ise Zonguldak havzasindaki
komiir ocaklari i¢in yapilmig ve 31 Mart 1937 tarih ve 3146 sayili kanunla 3,5 milyon Tiirk Lirasi
karsiliginda maden ocaklar1 imtiyazlar1 devletlestirilmistir. Tiirkiye’de 1930’larin ortalarinda yabanci
sermaye elindeki bir ortakliga ait igletmelerin satin alinmasiyla baslayan bu gelismeler daha sonra
madenlerin devlet isletmeciligine gecilmesini saglayacak bigimde stirdiriilmiistir. Bu sekilde tilke
ekonomisi icin stratejik dnem tastyan madenlerin devlet tarafindan isletilmesi yoluna gidilmistir®®.

® Korkut Boratav; “iktisat Tarihi (1908-1980)”, Yakin¢ag Tiirkiye Tarihi (1908-1980), C. 1, Istanbul, 2005, s. 321.

" Ozkan Demir; “ikinci Diinya Savagi’na Kadar Tiirkiye’de Madencilik Alanindaki Gelismeler”, ASOS Journal, S.
40, Elaz1g, 2017, s. 483.

8 Aytekin Altiparmak; “Tiirkiye’de Devletcilik Déneminde Ozel Sektér Sanayiin Geligimi”, Erciyes Universitesi
Sosyal Bilimler Enstitiisii Dergisi, S. 13, Kayseri, 2002, s. 41.

® Ayhan Orhan; “Tek Partili Yillarin Ekonomi-Politigi ve Kadro Hareketi”, Kocaeli Universitesi Sosyal Bilimler
Enstitiisii Dergisi, S. 17, Kocaeli, 2009, s. 129.

10 Turgut fleri; “Cumhuriyet’in ilk Yillarinda Tiirkiye’de Madenciligin Genel Durumu ve Atatiirk’iin Madencilikle
Tlgili Diisiinceleri”, Kastamonu Egitim Dergisi, C. 19, Kastamonu, 2011, s. 295.

1 Erik Jan Ziircher; Modernlesen Tiirkiye 'nin Tarihi, Cev. Y. Saner Gonen, Istanbul, 2000, s. 288.

12 CHP On Begsinci Yil Kitabi, Ankara, 1938, s. 294,

'3 Hikmet Sami Tiirk; “Madenlerin Devletlestirilmesi”, Prof. Dr. Akif Erginay Armagani (Ayri Basim), Ankara, 1981,
s. 198.
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2. Etibank ve Krom Madenciligi

Anadolu’da Lawrance Smith tarafindan Bursa-Harmancik bolgesinde kesfedilerek taninan krom
madeni, ilk zamanlarda porselen ve yiiksek 1siya dayanan tugla iretiminde kullanilmigtir. 1880’den
itibaren ise top ve savas arag-geregleri, otomobil, nikelaj gibi alanlarda kullamlmstir*®. Balkan
Savaglari’'ndan sonra Alman Krupp ve Rochling firmalari Osmanli Devleti’ndeki krom madeniyle
ilgilenmis ve birgok krom ocagini isletmeye baslamistir. Ancak diinya savasinin baglamasi sebebiyle bu
tesebbiisler yarida kalmustir™.

Tiirkiye’de rezerv olarak en ¢ok Guleman, Fethiye, Tokat-Erzincan, Bursa-Eskisehir, Mersin-
Nigde (Toroslar) bdlgelerinde bulunan krom madeni, genelde yiiksek arazilerde yer aldig igin ocaklardan
¢ikarilan kromun satilmasi konusunda nakliye harcamalari fazla olmaktadir®®.

I. Diinya Savasi ve Milli Miicadele yillarinda krom ihracati ¢ok diisiik diizeylere inmistir. 1930
yilinda Tiirkiye’de mevcut imtiyaz1 devam eden ayrica hiikiimete ait olan krom madenlerinde sondaj ve
iiretim calismalarinda bulunmak iizere 250 bin Tiirk Lirasi sermayeli Tirk Krom Anonim Sirketi
kurulmustur'’. Bu ¢alismalarla beraber Cumhuriyet Donemi’nde krom tiretimi tekrar artarak 1932 yilinda
55.216 ton diizeyine erismistir'®. Etibank’in kurulusuna kadar krom iiretimi daha ¢ok yabanci sirketler
tarafindan yapilsa da Alacakaya-Guleman krom yataginda 1936 yilinda Sark Kromlar1 TAS’mn
kurulmastyla Etibank bu alanda faaliyete baslamistir'®.

Elazig’in Alacakaya ilgesi (Guleman) sinirlari igerisinde bulunan kromit yataklarina 1870 yilinda
Rus Jeologu Cahegef tarafindan deginilmistir. Ancak kesin varhigi 1915 yilinda saptanmistir®. Alacakaya
koyl yakinlarindaki krom cevheri yataklari Maden Yiiksek Miihendisi Abdullah Hiisrev (Guleman) Bey
tarafindan bulunmustur. Abdullah Hiisrev Bey, 1915 yilinda Ergani Bakir Madeni Midiirliigii’nde
Isletme Miihendisi iken burada tesadiifen krom cevheri ile karsilastigini ve merakla yaptig1 arastirmalar
sonucur;ila bakir madenine yakin sahada Guleman kdyiinde krom cevherinin asil yatagina ulastigini ifade
etmistir™.

Guleman krom yataklar1 Etibank tarafindan 2 Mart 1936 tarihli kararla igletmeye alinarak N.
Behi¢ Erkin igletme miidiirligiine atanmistir”. Krom madeninin isletilecegini haber veren Aksam
gazetesinde;

“Etibank maden sefligine tayin edilen Keciborlu Kiikiirt Fabrikasi miidiirii Sahap (Enver Birgi),
yakinda Ergani civarinda yeni meydana ¢ikarilan krom madeni sahasinda tetkikler yapacaktir. Bu
minttkada kromun mebzul (bol) oldugu anlasimustir. Bu miihim toprak alti servetimizden istifade i¢in
icap eden tesisat yakinda yapilacak ve Ergani’ye bu muntikadan havai bir hat cekilecektir.®”
aciklamasina yer verilerek Guleman krom madeninde ingaatin baglanacagi belirtilmistir.

18 Mayis 1936’da 350 bin TL sermaye ile Etibank biinyesinde Sark Kromlart TAS kurularak
Guleman’daki krom iiretimi bu sirket tarafindan yapilmaya baglanmigtir. Cumhurbagkan1t Mustafa Kemal
Atatiirk’iin onayiyla Guleman bolgesinde krom madenlerinin isletilmesi gorevi Sark Kromlar1 TAS’a
devredilmistir®. Bu dénemden itibaren hem krom iiretimi de hem ihracati yapilirken bir yandan da tesisat
ve insaat islerinin bitirilmesine ¢alistimistir. Sark Kromlar1 Isletmesi 27 Ocak 1937 tarihinde Etibank’a
bagli bir miiesseseye doniistiiriilerek bu sekilde ¢aligmalara devam edilmistir®.

Etibank’in kurulmasina kadar gecen siirede 1924 - 1935 yillar1 arasinda Tirkiye’de krom
cevherinin toplam iiretim miktar1 368 bin ton civarinda olmustur. Sark Kromlar1 Isletmesi’nin faaliyete
gegmesiyle 1936 yilinin alti aylik déneminde Guleman’daki krom tiretimi 23 bin tona ulasmigtir. Devam
eden yillarda isletme biinyesinde yapilan yatirimlar sonucunda 1939°daki krom iiretimi 105 bin tona

14 “Turkiye ve Krom”, MTA Enstitiisti Dergisi, C. 3, Ankara, 1936, s. 23.

15 Vedat Eldem; Osmanli Imparatorlugu’nun Iktisadi Sartlar: Hakkinda Bir Tetkik, Ankara, 1994, s. 54.

16 Kirag Ali Bekigoglu; “Tiirkiye’de Krom Madenciligi”, Madencilik, S. 2/5, Ankara, 1961, s. 309.
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2L Abdullah Hiisrev Guleman; “Madencilik Hayatimdan Birkag Hatira”, MTA Enstitiisii Dergisi, C. 13, Ankara, 1938,
s. 29.

22 B, Ulutan, Etibank (1935-1985), s. 117.

28 «Krom madenimiz isletilecek”, Aksam, 29 Mart 1936, s. 2.

24 BCA, 030.18.1.2 /65.41.17

% BCA, 030.18.1.2 /71.7.15



Demir, O. (2018). Tek Partili Yillarin Ekonomi Politiginde Etibank’in Krom Madenciligi. Asya 35
Studies-AcademicSocialStudies/Akademik Sosyal Arastirmalar, Number:6, Winter, p. 31-38.

kadar yiikselmistir. Boylece iilke krom ihtiyacinin % 64,2si Guleman’daki rezervlerden elde edilmistir®.
Uretilen kromlar daha ¢ok yurt disina satilarak doviz girdisi saglanmistir. Guleman’da 1936 yilinda
cikarillan kromlar da Alman Krupp firmasina satilmis ve 30 bin ton roskromit ihrac edilmistir®’. 1936
yilinda Tiirkiye krom ihracatinda toplam satis 114 bin ton civarinda olmustur. Bunun 37 bin tonu
Almanya’ya, 27 bin tonu isve¢’e, 12 bin tonu Fransa’ya, geri kalani da Ingiltere, Amerika, italya,
Hollanda gibi sanayilesen devletleredir. Bu satiglardan toplam elde edilen doviz geliri ise 2 milyon 169
bin Tiirk Lirasi civarinda olmustur®,

Guleman krom madeninde Etibank’in yaptigi ¢aligmalar, iilkemiz krom iiretiminin artigina da
yansimistir. Bu dogrultuda 1936 yilinda toplam 160 bin ton, 1937 yilinda da 192 bin ton krom iiretimi
gergeklesmistirzg.

Guleman’daki kromu baska bdlgelere nakletmek icin karayolu kullanilmis ancak mevsim
sartlarinin zaman zaman kara ulasimini engellemesi {izerine bir hava hatt1 ingasina karar verilmistir. 3
Temmuz 1937 giinii ¢alisir duruma getirilen 18 km. uzunlugundaki bu hava hattinin agilist 1937°deki
Cumhuriyet Bayrami kutlamalarina denk getirilerek tdrene katilan protokol tarafindan hizmete
alimstir™.

Gulman’da krom tiretiminin devam ettigi donemde 17 Haziran 1938 tarihinde kabul edilen 3460
sayili kanun geregince Iktisadi Devlet Tesekkiilleri kurulmas: saglanarak Sark Kromlar1 TAS, 11 Mart
1939°da 1 milyon 300 bin TL sermayeli Mahdut Mesuliyetli Sark Kromlar: Isletmesi Miiessesesi’ne
déniistiiriilmiistiir’. Guleman bolgesindeki maden ¢alismalart devam ederken Kiitahya’nin Tavsanli ilgesi
Dagardi koyilindeki krom madeninin imtiyazinin Etibank’a devredilmesi igin ihale yapilmis; bu konudaki
mukavele ve sartnameler 14 Mart 1939°da Cumhurbagskani ismet Inénii tarafindan onanmustir®.

3. ikinci Diinya Savas1 Yillarinda Tiirkiye’nin Krom Madenciligi

1939°da Ikinci Diinya Savasi’min baslamasiyla iilkemizde uygulanan ekonomik politikada
onemli degisikliklere gidilmigtir. 1940-1945 yillar1 arasinda uygulanan ekonomik politika savas
ekonomisi niteliginde olmustur. Donemin basinda 18 Ocak 1940’ta kabul edilen Milli Korunma
Kanunu’nda madencilikle ilgili konulara da yer verilerek maden miiesseselerinde hiikiimet tarafindan
gerekli goriilen degisiklikler yapilmadig: takdirde bu miiesseselere devlet tarafindan el konulabilecegi
belirtilmistir. Devletin savas yillarinda sanayi yatirimlarini azaltmasi maden iiretimine yansimis ve
tiretimde diistisler yasanmistir®,

Etibank’in krom isletmeciligine baslamasiyla beraber Tiirkiye krom iiretiminde artislarin
yasandig1 gorilmektedir. 1935 yilinda 150.472 ton olan toplam iiretim, 1938 yilinda 213.831 tona kadar
yiikselmistir. Bu miktarm 95.010 tonu Sark Kromlar Isletmesi’ne aittir. Tiirkiye’nin 1939 yili krom
ihracatinda % 43 pay ile Etibank birinci olmustur. Sark Kromlar1 bolgesindeki iiretim bir yil igerisinde %
37°den % 43’e ¢ikarilmistir. Ancak Tiirkiye krom iiretimi Ikinci Diinya Savasi ile birlikte azalmis, 1943
yilinda 154 bin ton seviyesine gerilemistir. Bu diisiiste Sark Kromlar1 Isletmesi’ndeki iiretim diisiisiiniin
de etkisi bulunmaktadir. Bu tarihten sonra iiretim tekrar artarak 1948 yilinda 285.725 ton diizeyine
ulasmis ve bu iiretimin 125.703 tonu Sark Kromlar: isletmesi tarafindan karsilanmistir®®. Krom madeni
daha ¢ok ddviz getirici bir ihracat unsuru olmus ancak ikinci Diinya Savas’indan olumsuz etkilenmistir.
Yillar itibariyle tiretim rakamlarina bakildiginda, krom iiretimi Etibank’in bu alana girmesiyle énemli
oranda artmis ve ihracat ile beraber lilkeye ciddi manada d6viz girdisi saglamistir.

Etibank’a verilen gorevler arasinda tilkede ¢ikarilan madenlerin yurtdisina satisi da yer
almaktadir. Krom iiretimi noktasinda biiyiik paya sahip olan Etibank’a, Tiirkiye’de g¢ikarilan kromun
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diger iilkelere satis1 islerinde kullanmak tizere 1940 yilinda hiikiimet tarafindan bir milyon Tiirk Liras1
sermaye saglanmistir™.

Tiirkiye’de ¢ikarilan kromun savag yillarinda satisi i¢in Almanya, Amerika Birlesik Devletleri ve
Ingiltere ile sozlesmeler imzalanmasina ragmen, zaman zaman kromun satis1 konusunda sikintilar ortaya
cikmistir. Akdeniz ve Karadeniz’in savag sahasi icinde olmasi dolayistyla krom ihracatimizda diistisler
yasanmistir. 1939°da krom ihracati 183 bin ton diizeyindeyken 1942°de 144 bin seviyesine inmistir®,
Almanlara yapilan satis1 disinda ingilizlere de satis yapilmis ve 1942 yilinda Guleman madenlerinden 100
bin ton cevherin Mersin limanina taginmasi talep edilmistir. Mevsimin elverdigi dl¢lide Subat ve Mart
aylarinda 10 bin tondan fazla krom taginmig, Mart aymin sonunda toplam 12 bin ton civarinda krom
Mersin limanina sevk edilmistir®’.

Almanya, Mersin limanina alternatif bir giizergéh diigiinerek kromu Guleman madenlerinden
Zonguldak limanma tasimis buradan da gemilerle sevkiyat gerceklesmistir. ABD ve Ingiltere’nin Tiirk
kromunun Almanlara satilmamas: konusundaki olumsuz diislincelerine ragmen Alman Ulastirma
Bakanlig1 ve Alman demiryollar1 yetkililerinin karariyla krom sevkiyatinda kullanilmak iizere Tiirkiye’ye
bes yiiz vagon ve elli lokomotif génderilmistir. Ayrica Krupp firmasi aylik on bes bin ton krom garantisi
karsiliginda yetmis bir lokomotif ve bin vagonu Tiirkiye’ye gonderecegini agiklamustir®, Bu siiregte silah
sanayisi igin gerekli olan krom madeni Tiirkiye tarafindan 1943 ve 1944 yillarinda 135 bin ton krom
Almanlara satilmistir. 1944 yilindaki 184 bin ton krom iiretiminin 95 bin tonu sadece Sark Kromlari
isletmesi tarafindan yapilmustir®.

Sadece Almanya degil ABD de Tiirkiye’den krom ithal etmistir. 1943’te ABD’nin 41.250 ton
civarinda krom aldig1 goriilmektedir. Buna karsilik 1944 Ocak ve Subat aylarinda Tiirkiye’nin,
Almanya’ya yaptigt krom ihracati artarak 46.783 tona ulagmustir. Bunun {iizerine, 1944’ten itibaren
miittefik devletlerin Almanya’ya krom ihracim1 kesmek icin Tiirkiye’ye yonelttikleri baski artmigtir. 10
Mart 1944’te ABD Baskani Franklin Roosevelt, Ismet Inonii’ye mektup yazarak Almanya’ya krom
ihracinin kesilmesini rica etmistir*.

Almanya’ya satilan krom miktarindaki artis Tiirkiye’ye yonelik ambargo tedbirlerini giindeme
getirmistir. 1944 yilinda ABD’nin destegiyle yaptirimlarin dozu giderek artmistir. 4 Nisan 1944 itibariyla
Ingiltere ve ABD’nin, Tiirkiye’ye petrol ve yiyecek sevkiyati tamamen durmustur. Bu sirada Ingiliz
basminda Tirkiye’ye baski yaratmak amaciyla ya Tirkiye’nin Almanya’ya krom ihrag etmeye devam
etmesi yada Miittefik devletlerden yardim almasi konusunda tercihte bulunmasi amaciyla haberler
cikmugtir™,

Almanlara yapilan krom ihracatinin kesilmesi i¢in Miittefik devletlerle goriismeler devam
ederken Tirkiye’nin ticaret gemilerine yonelik saldirilar da yasanmigtir. “Krom” isimli bir Tiirk ticaret
gemisi 1 Nisan 1944’te Marmaris agiklarinda hangi iilkeye ait oldugu bilinmeyen bir denizalt1 tarafindan
torpil gondermek suretiyle batirilmistir. Batan gemide goérevli bulunan 43 denizci orada bulunan sandallar
tarafindan sag kurtarilarak kiyiya getirilmis, bunlardan {igli yarali olarak hastaneye kaldirilmistir. Yulaf ve
arpa tasidigi bilinen bu geminin adinin Krom olmasindan dolay1 batirilmasi Tiirkiye tizerindeki baskilari
gostermesi bakimindan dikkat gekicidir®.

Ingiltere ve ABD’nin Tiirkiye’ye yonelik baskilar1 sonug¢ vermis ve Tiirkiye 21 Nisan 1944
tarihinden itibaren Almanya'ya krom satislarim durdurmustur®. Almanya ile iliskiler kesildikten sonra
Tiirkiye’ nin krom tiretiminde hizli bir diisiis gozlenmistir. Almanya ile ticaret yapilan 1944 yilinda krom
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iiretimi 184 bin ton iken, Almanya’ya savas ilan edilen 1945 yilinda bu miktar 148.069 tona ve 1946
yilinda da 103.059 tona diismiistiir®.

Tiirkiye krom iiretiminde savas yillarinda diisiis goriilse de ihracat dalgali seyretmistir. Ikinci
Diinya Savasi yillarindan baslayarak tek parti doneminin sonu kabul edilen 1946’ya kadar olan siiregte
sadece Sark Kromlar1 Isletmesi’nin krom ihracati miktar1 282 bin ton civarinda olmustur. Ornegin Sark
Kromlari isletmesi tarafindan 1944 yilinda 196 bin ton krom ihrag edilirken, Tiirkiye nin savasa girdigi
1945 yilinda bu miktar 40 bin ton diizeyine diismiistiir*.

SONUC

Tiirkiye’nin Osmanli Devleti’nden devraldigi ekonomik miras, bagimsiz ekonomi politikalariyla
yeniden sekillenmis, yabancilara ait olan birgok sirket milli ekonomi diisiincesiyle devletlestirilmeye
calisilmigtir. Bu konuda gaba sarf edilen alanlardan biri de madencilik olmustur. Bakir, krom ve kdmiiriin
hem rezerv bakimindan fazla olmasi hem de diger madenlere gore yiiksek kar getirmesi nedeniyle
devletin Oncelik verdigi madenler bunlar olmustur. Bir¢ok sanayi kolunun hammaddesi olan krom
madeninin rezervlerini diistindiigimiizde bu konuda diinyanin 6nde gelen iilkelerinden biri Tirkiye’dir.
Osmanli Devleti’nin son donemlerinde Anadolu’da kesfedilerek iiretime gecilmesine ragmen XX. yiizyil
baslarindaki savas ortami krom iiretimi ve ihracatin1 olumsuz etkilemistir. Cumhuriyet déonemiyle beraber
hiikiimet politikalarinda madencilige de yer verilmis ve krom madenin de ele alinmasi saglanmigtir. Krom
madeni 1936°dan itibaren Tiirk madenciliginin 6nemli alanlarindan birini olusturmustur. Etibank’in
kurulmasiyla baslayan siiregte millilestirme politikasi disinda maddi degeri fazla olan maden sektorlerine
oncelik verilerek bakir, komiir ve krom gibi alanlarda yatirimlara girisilmistir. Guleman krom madeni de
bu ortamda Etibank’m dikkatinden kagmayarak, 1936 yilinda Sark Kromlar1 Isletmesi Tiirk Anonim
Sirketi’nin kurulmasiyla devlet adina krom iiretimine gegilmistir.

Cumbhuriyetin ilk yillarindan 1936 yilina kadar madencilik alaninda agirlikli olarak 6zel tesebbiis
tarafindan yapilan ¢aligmalarla, Etibank’ i kurulmasindan sonra baslayan calismalari karsilagtirdigimizda
1935°ten itibaren maden tiretiminde biiylik oranda artislarin oldugunu gérmekteyiz. Madencilik alaninda
devletin dogrudan yatirimlara baglamasi, bunda da onceligi gelir getiren bakir, krom, komiir gibi alanlara
vermesi bu artigtaki en biiyiik sebeplerden sayilabilir. S6z konusu Guleman krom madeninde Etibank’in
iiretim ¢alismalarini baglatmasiyla sadece Guleman’daki {iretim miktari {ilke krom payinin % 64’tine denk
gelmistir.

Bu olumlu hava ikinci Diinya Savasi’nin baslamasiyla yerini belirsizlige birakmistir. Bu savasta
devletlerin kendi aralarindaki miicadelenin disinda bir de Tiirk kromu iizerine miicadeleler yaganmustir.
Tiirkiye savagsan taraflarin baskilarmma maruz kalsa da biiyilk miktarda askeri ve ekonomik destek
gormiistiir. Ancak yine de Tiirkiye’nin krom {iretimi savastan onceki doneme nazaran % 40 oraninda
azalmis ve tek parti doneminin sonuna dogru 103 bin ton diizeyine inmistir. Savastan sonra Tiirkiye’de
baslayan c¢ok partili hayat doneminde de Etibank’in krom madenciligine yonelik yatirimlari devam
edecek ve Tiirkiye’nin ¢esitli sehirlerinde krom isletmeleri agilacaktir.
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Oz

Bu calisma Ibn Zeydun'un siirlerini agiklamay1 ve onlar tekrar analiz etmeyi
amaclamaktadir. Arastirma sairin siir metinlerine dayanmakta, bazen uyum gosteren
bazen se zitlik halinde olan ikilemelerini incelemektedir. Bu uyum ve zitlik bize genel
olarak Endiiliis siirindeki 6zel olarak Ibn Zeydun’un siirlerindeki hitabin durumu
hakkinda genel bir bilgi vermektedir. Bu ikilemeler ¢ok ¢esitli gatigmalar1 temsil
etmektedir. Bu ¢atigmalar sairin ig¢inde bulundugu ruh halini belirlemede 6nemli bir
isaret olmaktadir. Endiiliis toplumu, Ibn Zeydun déneminde bireyin yasamin etkileyen
miicadelelerle doludur. Toplumda, farkli ideolojiler, aliskanliklar ve inanglar vardi.
Ayrica, bu toplum farkli milletlerin karisimindan olugmaktaydi: Arap, Berber, Gotik ve
Sicilya, dini olarak da Miisliimanlar, Berberiler ve Hristiyanlar toplumun ana yapisini
olusturuyordu. Sairlerin déneminde gerceklesen catismalar, onlarin iglerinde gok agik
bir tesir birakir. Clinkii onlar etraflarinda gergeklesen garip zitliklardan en yiiksek
derecede etkilenmektedirler. Ibn Zeydun’un déneminde de siyasi durumun ¢okiisiinden
kiiltir ve edebiyatin parlamasina kadar zthiklar ortaya ¢ikmistir. Sair milliyetlerin,
dinlerin ve kiiltiirlerin karistigi bir ¢evrede yagsamistir. Onun hayati birgok zorluklar ve
sikintilarla doluydu. Boylece ondan psikolojik durumunu ifade eden cesitli catigmalar
ve zitliklar ortaya ¢ikmistir. Arastirma giris ve iki boliimden olusmaktadir. Bu
boliimlerde sairin donemi ve siirinin miikemmelligine etki eden tesirleri anlattik.
Arastirmada Ibn Zeydun’un ikilemelerine iki yénden goz attik. Birincisi zithk yonii.
Ikincisi de siirlerindeki uygunluk yoniidiir.

Anahtar Kelimeler: Endiiliis Edebiyat1, Ibn Zeydun, Siir, Uyum, Zitlik

Abstract

This study aims to explain Ibn Zaydun's poems and analyze them again. The
Research is based on poet's poetry texts and examines its dilemmas that sometimes
adaptive and sometime opposite. This harmony and contrast gives us ideas about the
appeal generally in Andalusian poems and specially lbn Zaydun's poems. These
dilemmas represents very different conflicts. These conflicts are an important sign that
determine the mood of the poet. The community of Andalusia is full of struggles
affecting the life of the individual during Ibn Zaidun. There were different ideologies,
habits and beliefs in society. In addition, society was a mixture of a different nation.
Arab, Berber, Gothic and Sicilian, religiously, Muslims, Berbers and Christianity were
the main structures of society. The clashes that took place during the period of poets
leave a very clear effect on them. Because they are most affected by the contrasts
around them. In the period of Ibn Zaydun, contrasts between the collapse of the
political situation and the flare of culture and literature emerged. The poet lived in an
environment of nationalities, religions and cultures. His life was full of many difficulties
and troubles. Thus, various conflicts and contradictions have emerged which express
his psychological state. The research consists of introduction and two parts. In these
chapters, we explained the influences on the perfection of the poet's period and poetry.
In the research, we looked at lbn Zeydun's dilemmas in two ways. The first is the
contrast. The second aspect is the direction of conformity in his poems.

Key Words: Andalusian literature, Abn-Zaidoon, Poetry, Parallelism,
Antagonism
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* G. 1. Karpov, Bor’ba s Basmagestvom v
Tirkmenii v period 1920-21 g.g. Asgabad
1934. [Eser adinin Tiirkge terciimesi: 1920-
24  yllann  arasinda  Tirkmenistan'da
Basmacilik ile Miicadele] B pyxomucHoM
¢doune LleHtpanbHON HaydHOH GHOIMOTEKU
AH TypkMeHucrana XpaHUTCS c
HeomyOInKoBaHHBIMUA Matepuanamu [. W.
KaproBa. Orta  kuura  (bopeba ¢
6acmauecTBoM B TypkMeHHH B IIEpHOA
1920-24)  sBusercs  OAHA W3 HUX.
OpurvHalbHbI  BapuaHT 3TOW  KHHUTH
HamucaHa Ha MamuHke B 1934 romy H
COCTOUT U3 28 CTpaHMLL.

1920-1924

Oz

Bu ¢alisma Georgiy Ivanovi¢ Karpov’un Tiirkmenlerin tarihi ile ilgili 1934 yilinda
daktilo ile kaleme aldig1 “1920-24 yillar1 arasinda Tiirkmenistan’da Basmacilik ile Miicadele” isimli
eserinin, Tirkmenistan Bilimler Akademisi Merkez Bilimsel Kiitiiphanesi’nde bulunan 28 sayfadan
olusan ¢alismasmin yaymdir. Eser Tirkmenistan’da 1920-24 yillarinda ortaya ¢ikan Basmacilik
hareketini konu edinmektedir. Bu eserde, XX. ylizyilin Tiirkmen tarihinin temel konularindan olan
Basmacilik hareketi, yazar tarafindan Sovyet tarih anlayisi ve tarih yaziciligiyla yaklasilmakta ve
Basmacilik’in 1920-1924 déneminde Tirkmenistan’da artmasinin nedenleri tizerinde durulmaktadir.
Karpov, Tirkmenler arasinda ortaya ¢ikan Basmacilgi, ulusal bir miicadeleyi asan bir hareket olarak
tanimlamanin gerekli oldugunu ifade etmektedir. Bunun genis 6l¢ekli ortaya ¢ikmasmnin nedenini
ise, Rusya Imparatorlugu dénemindeki siyasi ve ekonomik birlikte o donemden kalan ulusal gruplar
oldugu belirtmektedir. Basmaci hareketinin Tiirkmen topraklarindaki yaptig1 miicadeleleri ve onlarin
verdigi zayiat1 ayrica kayit etmistir. Bu baglamda Basmacilik hareketinin 1925 yilina gelindiginde,
liderlerinin 6ldirildiigiini, yaralandigini, yakalandigini, teslim oldugunu, esir edildigini ve Tiirkmen
topraklarindan ¢iktiklarini agiklamaktadir. Goriildiigii gibi “Basmacilik Hareketi”, Karpov’un XX.
ylzyihin 20-30 yillarinda Tirkmenlerin tarihi hakkindaki bilimsel goriigiiniin ortaya koydugu
temalardan biridir. Baymirza Hayit eserinde Basmacilig1 “Ruslara kars1 genel milli hareket” olarak
tanimlarken, Karpov ise degisik yaklasim benimsemektedir. Ayni sekilde Tiirkmen Karag Han oglu
Yomudskiy “Tiirkmenler ve Thtilal” adli yazisinda Basmaci lideri Ciineyt Han’1 (Capikov) yigitlik
ile tasvir ederken, Karpov yazisinda “haydut” olarak agiklamaktadir. Bu nedenle bu ¢aligma, Sovyet
tarih¢iliginin bu olaylara bakis acisini ortaya koymasi agisindan 6nem arz etmektedir. Karpov’un bu
eseri, Sovyet Tiirkmenistani’nda belgeler baglaminda yapilan ilk ve 6nemli ¢alismalardan biridir.

Anahtar Kelimeler: Karpov, Tiirkmenler, Basmaclik Hareketi, Hocakulu, Miicadele

Abstract

This study is a publication of study of Georgiy Ivanovich Kaprov forming 28 pages,
named “Fighting with the Despoliation in Turkmenistan in the years 1920-24” which he wrote with a
typewriter in 1934 about history of Turkmen people which is existing in Central Scientific Library of
Academy of Science of Turkmenistan. The study comprises the shape of Despoliation movement in
the years 1920-24 in Turkmenistan. Despoliation movement which was one of the main issues of
Turkmen history in XX century, was explained by writer from the view of Soviet history and
approached as history writer, and harped on about the reasons of increase of Despoliation in the
period 1920-24 in Turkmenistan. Kaprov states that, it is required to define the occurrence of
Despoliation among Turkmen people as movement exceeding the national warfare. He sees broad
reason of this occurrence as, the leftovers of national groups from the time of Russian Emperor
reckon with political and economic situation. He also registered the struggle and damage given by
Despoliation movement in Turkmen lands. To mention this, he explained that when it comes to 1925
leaders have been killed, bruised, caught, surrendered, enslaved and deported from the Turkmen
lands. As it is seen that Basmaism Movement is one of the themes of Karpov's scientific view about
the history of Turkmens in 1920s and 1930s. Baymirza Hayit defines Basmaism as a general
national movement against Russians. But Karpov has different approach in this issue. Yomudskiy
who is Turkmen Karash Khan's son, in his article “The Turkmens and the Revolution®, describes the
Basmacian leader Cuneyt Khan (Capikov) with bravery. However, Karpov describes him as
Turkmen’s bandit. For this reason, this study is important in terms of revealing the perspective of
Soviet historiography to these events This study of Kaprov is one of the first and significant works
among documentation of Soviet Turkmenistan.

Key Words: Karpov, Turkmens, Basmachi Movement, Hojaguly Battle
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I''"1. KapnoB ¥ ero oCHoBHbIe padoThI

Hauwunas ¢ nocnenneii tpetn XIX Beka, OCHOBHAsI Macca NMHCHbMEHHBIX HCTOYHUKOB — TPYIIBI U
OIMCAHUE PE3YNIbTATOB HMCCIEIOBHUH, MOCBSICHHBIE NCTOPUN TypKMEHNCTaHa, HAMCAHbl HA PYCCKOM
s3pike. OcOOEHHO HEOOXOOMMO OTMETHUTh BaKHOCTH pabOT PYCCKMX HCCIemoBaTelei A H3ydeHUs
Hogo#t ucropmm TtypkmenoB. Cpeam paOOT, BBIIOJHEHHBIX B ATOM HAIpaBICHWH, 0C000€ MECTO
3aHuMaloT Tpyasl ['eoprus VeanoBmua Kapmoa. I''MI. KapmoB (9 mexabps 1890, n. Kapamammka,
CaparoBckas ryOepuus - 31 wmapra 1947, Amxaban), 3HaMEHHTas JHUYHOCTh W B HCTOPUH
Typkmenucrana 1920 — 1940—x rozoB, ¥ B TYpKMEHCKON HCTOPHYECKOH U 3THOTpaduieckol HayKe TOro
neprona. B sror mepnon oH M3y4min TypkMeHCKHH s3bIK. I1o 3TOMy OH paboTaeT Ha pa3HBIX S3BIKax
(pyccknmit M TypKMeHCKHil) M andaButax (KMpHIUIAYeCKWi, apabckuii M matmHckmii)'. Ero pa6oTsl
«Mcropus Typkmen u TypkmenucTanay’, «OUepKH 10 HCTOPHH TyPKMEH M TYPKMEHCKOTO Hapoma»’,
«TypkMeHUsT W TypKMEHBl (MCTOpMKO-3THOTpadudecknii odepk)», «llpommoe wu Hacrosmiee
TypKMeHCKOro Hapoma»®, «K uctopun mpesuero ropoaa Mepsa (Mapruausi)»®, «Matepuaisl K HCTOPHHI
npesrero (MepBa) ropoaa i obmacTi»’, «Martepuaisl 00 apXeoNOrHIecKNX NaMATHAKAX TypKMEHCKOit
CCP»8, «Hcropust ¢ apeBHHX BpemeH mo 80-bix romoB XIX BeKay»® SBJISIOTCS BECOMBIM BKJIQZIOM B
U3y4eHHUE HCTOPUHM TYpPKMEHOB. Ero mepy mpuHamuiexaT Takke paOOTbl, HMOCBSMICHHBIC H3YyYCHHIO
STHOrpadUH TypKMeHCKOro Hapoga — «TypkMeHckue mieMeHa» ), «Marepyansl 10 dTHOrpadum
TypkMer»™, «Dombkiop»’?, «DonbKIopHbIE MaTepHanb»'’. A Takoe mpomsseneHme Kaprosa, kak
«Boccranne TemxeHckux TypkMmeH B 1916 roay: (K u3ydeHHIO HCTOpPHH KPECTHIHCKUX BOCCTAHUH B
6pIBIIEiT Hapckoii komorun)» ™!, “Ot Temkenckux Boccranus x OkTs6pro B 1916 r. Typkmennn™ u «K
15- neruro TCCP. I'paxcaanckas oitua B Typxmennn (1918—1920)»™° naer mmpoxoe npencrasienue 06
obmecTBeHHO-nIouTHYecKoi knu3HM Typkmenncrana B XIX m XX Bekax. OrpoMHoe 3HaueHHE B
H3yYCHNH COIMATBbHO-?KOHOMHYECKOH M 00IIeCTBeHHOI Xn3HN TypkMeHOB nMeeT pabdots! .M. Kapmnosa
«Baky(uple JOKyMeHTHI» ', «M3 wHCTOpHH «AjaTa» Kak eMy IOKPOBHTENbCTBOBANA IapcKas
agvurCTpamms»® u «O «mmake»™®. Kpome storo, Hebxomummo ormeruts, uto mepy I.M.Kapmosa

1 O nem: Kocsen M., Toncros C. T. Y. Kapros (1890—1947) // Cosetckas stHorpadust. 1947. Ne 3. C. 161—165;
KocaeB M. I'eopruii Kapnos, yana tait. Kymyin KocaeBa// Dnebust Be cynrar. 1988, 15 uromnst; demunos C. I'. 1.
KapmoB — ucropuk, stHorpad u obmectBeHHbIi aeatens Typkmenncrana / Bectauk EBpaszuu. 2001. Ne 3(14). C.
47—285; Bacunnesa I'. I1. Mcropus sTHOrpadguyeckoro u3y4eHus: TYPKMEHCKOTO Hapo/a B OTEUECTBEHHOH Hayke.
M., 2003. C. 76—78.; Orazov, O —Asirov T. (2017). “Sovyet Tiirkmenistan da Vakif Arastirmalar1 G I Karpov
Ornegi”. Biilent Ecevit Universitesi ilahiyat Fakiiltesi, 4(2), 177-189. Aumpos, T. A. “Mecto u pons I.U.
Kaprnoa B wmcropumorpadguu typkmeH u Typkmenun”. MexayHnaponHas HaydHas KoHQepeHmms — «XXXIII
Kononosckue urenus» Cankr-IlerepOypr, 26-27 oxts6ps 2018 T.

2 Kapnios .. Vicropus TypkMen i TypkMenucrana. Amxabaz, 1945. P-136.

® Kaprios I'.1. Ouepki 110 HCTOPHH TypkMeHun U TypKMEHCKOro Hapona. Amxadan, 1940.

* Kapro, I'M. TypKMeHHS ¥ TypKMEHBI (MCTOPHKO-3THOrpadmueckiii odepk) TypKMEHHS W TYpPKMEHBI
(UcropuxoPatHorpadmueckuii ouepk) // Typkmenosenenne, 1929. Ne 10-11.

5 Kapmos, I'.1. Tlponutoe u HacTosmIee TYpKMEHCKOTO Hapoaa. Amrxadan, 1942.

6 Kapmos, I'"11. K uctopun npesHero ropoga Mepsa (Mapruansr). Amxaban, 1942. P 104- P. ©.

7 Kapmos, I'.11. Marepuainsi k uctopuu apeHero (Mepsa) ropoaa u oonactu. PO I[[Hb AH. P-38, P-104.

8 Kapnos, .M. Marepuans 06 apxeonorudeckux mamstaukax Typkmenckoit CCP. Amxa6ax, 1924, P-253,

o Kapros, I.1. Hctopus ¢ apeBanx Bpemer 10 80-x romos XIX Beka P® ITHB AH. P-82.

1o Kapnos, I'.11. Typkmenckue miemena. 1928. Cm.: PO ITHB AHT. P-73.

" Kapros, I'.11. Marepuasi rio sTHOorpaduu Typkmen. PO LIHB AH. P-196.

12 Kapnos, T.1. ®onskinop. PO ITHB AH. P-54.

18 Kapnos, .M. ®onbkiopHsie MaTepuaisl. 1935. PO IIHB AH. P-2. (P.67).

1 Kapmos, I'.'1. Boccranne TemkeHCKHX TypkMmeH B 1916 roxy: (K m3y4eHNo HCTOPHH KPECThIHCKHX BOCCTAHUIA B
ObIBIIEH mapckoil kononuu). Amxabax, 1935.

1 Kapnog, I' 1. “Ot Temxenckux Boccranns k Oxrsi6pro B 1916 r. Typkmenun. PO ITHB AHT. P-98.

16 Kapmnog, I'I1. K 15- netnto TCCP. I'paxnanckas BoiiHa B TypKMEHHH U JIMKBUAALNS 3aKacuiickoro GppoHTa u Jp.
P® ITHb AHT. P -59.

v Kapnos, I'1. Bakydusie nokymentsl. Amxaban, 1937. PO ITHB AHT. P-25; P-90; Ne 54, P 89; Bakydusie
nokyMmeHTsI (1865-1923). Askabat: 1937. P-99; P-65.

18 Kapmos, I'.1. U3 uctopun «Aznata» 1 Kak eMy MOKPOBUTEIHCTBOBAJIA ApCKasl aAMUHHUCTpaist. Mapsl - Amxaban,
1937. PO [IHb AHT. P -123.

1 Kapmos, I'.U. O «immake». Amrxadan, 1940. PO [IHB AHT. P -71.
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npuHagexxar U Tpyasl «Poman Marpymn IOcyn u Axmenn?, «Maxtym-kymu (K crometnemy
obmneo)»? 1 «O gByx Ocymax»?. B pykomucHoM (omne Llentpansuoii HayuHoi Gubmmorexn AH
TypkMeHHCTaHa XpaHUTCA MamnKa ¢ HeomyOnmkoBaHHBIMH Martepuaidamu [. M. Kapmoa. Yuensrit
3aHUMAJICS M MCTOpHEl Tak Ha3bIBAEMOTO «0acMadecKOro ABM)KEHHS», KOTOPOMY ITOCBATHI PSJl CBOU
paboThl mox HaszkiBaHHeM « TypkMecTaHCKash KOHTPPEBOJIIOLMOHHAs opranu3anus u JhkyHaus - Xan»®,
«paxanckas BoitHa B Typkmenmu (1918-1920)»*". Kak n3BecTHO, «5acMauecTBOy SBISETCS OIHOH U3
BaXXHBIX, BMECTE€ C TeM M Maj0 H3y4YeHHBbIX MpobieM ucropuu TypKMEHHCTaHa COBETCKOIO IMeprojia
(1917-1991). B cemeiinom apxuBe ['eoprusi FIBaHOBHYa XpaHHUTCS €llle OJHA KHUTA 00 3TOM COOBITHE —
«Bbopr0sI ¢ bacmauecTBoM B Typkmennu B neprox 1920-1924 rr.», kotopast Obia Hanucana B 1934 roxy.
OpurnHajbHBI BapuaHT 3TOW KHUTH HAIllMCaH Ha MAllMHKE W COCTOMT W3 28 cTpaHuu. Jrta pabora
JOJDKHA OblTa OBITh YHHYTOXKEHA BIACTSIMU TOTO BPEMEHH, HO, K CUACThIO, OHA COXpaHMIach. BaxxHbIM
aBIstoTC HayuHbld monxonm .M. Kapmosa, m3moxkeHHoro B pabore «boprba ¢ OacmadecTBOM B
Typkmenun B nepuog 1920-1924 rr.». Kak uzBectHo, «bacMaueckoe OBUXKEHHE» SIBISETCS OOHOW U3
TeM, KOTOPBIIl PAacCKpBIBAIOT Hay4Hble B3MIAAbI KaprmoBa Ha McTopuio TypkMeHckoro Hapoma 20-30-x
ronoB. B aToit pabote oH HazpBaer [[xyHann xaHa «OanauTom». Hampumep, BhIIeymOMSIHYTOH padoTte
aBTOp Tak mucai npo [KyHang xaHa: «DTH IPUYMHBI U BBI3BAIN K KU3HM [KyHaua-XaHa ¥ OX00HBIX
€My, BTOPOCTEIIEHHBIX BOXKIEH M3 TYpKMEHCKOW Cpe/ibl, Ha4aBIIMX OOpHOY C XaHOM, a BIOCIJIEACTBHH, B
TOABI PEBOJIIOLIUH, MPEBPATUBIIUXCS B rnaBapeH Oacmauecknil ¥ OAaHIMTCKMA INACK, BBICTYNABIIMX
npotus COBETCKOI BIACTH H ee MeponpusaTim»". Oxnaxo Kapam-orme! xan MoMy/ICKmii B CBOEM CTaThe
«TypxMensl u PeBomonusa» 1o Ipyromy XapaxkTepusyeT JUYHOCTh U JAesSTenbHOCTh [xyHauna xaHa: «C
OBICTPOTOW CKaKOBO¥ JIOMIAJAN TYPKMEHCKUE CTEIH o0JieTell BecTh B 1915 romy, uro J[kyHaiin, CHIBHBIN
JyXOM U BHUJIHBIH TYpKMEH, CO CBOMMHU COPOAMYAMHM U OJHOIUIEMEHHMKAMHU BBICTYNHI OTKPBITO, C
Opy’XHE€M B pyKaX, IPOTHB THETAa M HAaCWIMM XHBHHCKOIO XaHa U €ro yr[paBI/ITenef/'I>>26. I''"1. Kapnos
ormeualn, 4to «bacmauecTBo m OaHmuTH3M, ycuinuBmmecs B Typkmenun B mepuoj 1920 - 1924 rr.
SIBJICHUE HE CIy4ailHOe», U PaCCMAaTPUBAET ITO JBIKEHUE, KOTOpoe npoucxoamio B 1920-1924 ronax B
TypkMeHHCTaHe, C TOYKHA 3PEHHS MCTOPUYECKON KOHIICNIINU TOTO IMepuoaa — T.e. OompmeBm3Ma. Ho,
onmHako, WcTOpWK baiimmp3a Xaitut B cBoeii pabore «Typkecran B XX BeKe» XapaKTEpPH3YeT 3TO
JBIDKCHUE KaK «0acMadymiLIHK» (T.e. «DacMaueckoe IBHXKCHHE») — «OOIICHAI[MOHAIBHOE IBHIKCHHE
npotus pycckux» (Ruslara karsi genel milli hareket)?’. TTo sTomy moBoay ncropuk H. Paxumos B cBoeit
CTaThe, MOCBSILIEHHOW «JOOPOBOJIBLHOMY BXOXJIEHHIO TYpKMEH B cocTaB Poccum» oTMmeualn, «4To
MCTOPHS KaK HPUCTYKHUK FOCIOCTBYIOMICH HACOTOTHI»

“bOPbBA C BACMAYECTBOM B TYPKMEHUHU B IEPUO/ 1920-24

Beenenne

BacmauectBo n OGanauTusM, ycunmsimecs B Typkmennu B mepuox 1920 - 1924 rur.
SIBJICHHE HE CilydaiiHoe. B paiionax TypkMeHHH? BO3HMKHOBEHHE  6GacMauecTBa H OAHIUTH3MA

2 Kapros, I.1. Poman Marpym IOcym u Axmen. P® I[HB AHT. P -84.

2 Kapnog, I'1. Maxtym-kymu (K cronernemy robmnero). Pykonmcusiii @onn Lientpansraoii Hayunoit buGmmorexkn
Axanemunn Hayk Typkmenucrana (P® IITHB AHT). P- 74.

22 Kapnos, I'. 1. u Jle6enes, H. @. O nsyx IOcynax, P® LIHB AHT. P-54.

2 Kaprnos, I'.11. TypkmecTaHckasi KOHTppeBoJfoLronHas opranusanus u JLxynann — Xaun. PO [ITHB AHT. P -173.

24 Kapmos, I'1. I'paxxnanckas BoitHa B Typkmerun (1918-1920). Amxabax, 1940.

% Kapmos, I'.1. “Bopsba ¢ 6acmadectBoM B Typkmenun B niepuox 1920-24” Amxaban, 1934.

% Yomudskiy, K. H. (1927). “Typkmenst u PeBonronus (zects et Tomy Hazan B Typkmenun, TypkMmeHOBeneHHE”,
Turkmenovedeniye. Ne 1, s. 12-18. Ne 2-3, 14-20. s. 12; Asirov, T, (2017).“Sovyet Ihtilali Uzerine Calismalar:
Garas Han Oglu Yomudskiy Ornegi”, 100. Yilinda Sovyet Thtilali ve Tiirk Diinyas1, Hacettepe Universitesi Ankara.
s. 295-308. s. 302.

2T Asirov, T, (2017). “Sovyet Tirkmenistan’da Elestirilerin Odagindaki Tarih¢i Baymirza Hayit”, Dogumunun 100.
Yilinda Baymirza Hayit ve Giiniimiizde Tiirkistan Tarihi Arastirmalari, Istanbul Universitesi Istanbul. s. 69-82.
s.70.

%8 Rahymov, N. “Tiirkmenlerin Orsyetin Diiziimiine Meyletin Girmek Kontseptsiyas: Dogrusynda”, Patisa Orsyetinin
Tiirkmenistan1 Basip Almakligi: Sebapleri ve Neticeleri, Askabat: Ilim. 1992. s. 13.

2 (TIpianHb», 5TO CIOBO 3aYEPKHYTO KAPAHIALIOM.
%0 BO3HHKHOBEHHS, ITO CIIOBO HCIPABJIECHO KAPAHIAIIOM: KBO3HHKHOBEHIE
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MCTOPHYECKH CKJIAJIBIBAJINCh HA OCHOBE Pa3IMYHBIX NPUYUH U JBI)KEHHE B Pa3IMYHBIX palioHax
(v Ha pa3NMYHBIX 3Tanax) HOCHJIO HE OAMHAKOBBIA XapakTep.

Jnst TOoro, 4TOOBI MOHATH OCHOBHBIE IPUYMHBI BOSHUKHOBEHNUS OacMadecTBa M OaHIWUTH3MA, €TO
passutns B Typkmennu B nepen’. 1920 -1924 r. HeoGXOAMMO B IEPBYIO OYepeib, XOTS BBl B KPATKHX
YepTax O3HAKOMHTBHCS C TE€M, KaK Pa3BHUBAIOCh U B KAaKOM ITOJOXEHHHM HAXOIWIOCh SKOHOMHYECKOE
MIOJIOKEHUE OTIENBHBIX TYPKMEHCKUX paloHoB (3akactuif, byxapa, XuBa) B mepHOJ IapcKOro
BIIA/BIYECTBA M HEMOCPEICTBEHHO mepe (okT. )™ peBomtomueii 1917 roxa.

B cBoeM [0Kmaze Ha IMEPBOM DECIyOIHKAHCKOM Che3Je COBETOB TYpKMEHHH S, Tak
XapaKkTepru3oBajl COCTOSHHE TYPKMEHCKHX paiioHOB Xope3Mma: «... M3 HauOoiee OTCTAJIBIX SIBISETCS
xopeaMmckast Typkmenus. B TypkMmeHHH cOXpaHWICS POJOBOW OBIT, MPU TOJHOM TOCIIOJCTBE BOXIS,
KOTOPBIN B HM3HU TYPKMEHCKOTO HacelleHHs1 B X0ope3Me UIrpall peiarontyro poib. OH (BOX/b) SBISETCS
IaBHBIM aJMHHHCTPATHBHBIM JIMIIOM, HamGonee® o6maras HacelTeHMe HATOTaMM, YUMHAS CyX H
pactipaBy B mpejenax HOAYMHEHHOTO eMy pozaa. Cmiia BOXKIS ONpeNessieTcs MPEXIe BCEro, HaIMIHeM
BOOPYKEHHBIX OTPS/IOB, B CBA3H C POAOBOW Bpa)xIoi. B crily 3THX 0OCTOSTENBCTB, JaXaHbCTBO HeT
0] TIOKPOBUTEIBCTBO BOXA... OHOBPEMEHHO BOX/b 3aKabalsieT ero CBOeH SKOHOMHYECKOH MOIIbIO,
MPEOCTaBIIAA MOCIIEAHEMY 3€MIII0 Ha apeHAHBIX Hadalax, CEMEHAa, MHBEHTapb W JPYTHE IPEAMETHI,
NOTpeOHBIE U TaliXaHCKOM XO3SHCTBE ...

s MOTHOTBI XapaKTepUCTHUKH, KOTOPYIO naet® HeoGXOTMMO J00aBUTh, YTO C IPUXOJOM B
XHBY POCCHIICKOr0 TOProBO - MPOMBIIIEHHOTO KAMATANA U YCHIHBAETCA  CIIPOCE HA XJIOMOK OCOOEHHO
YCWIMIACTh KOHIEHTpAIMs JYYIIMX 3eMellb B pyKax JIIoed, OJNM3KO CTOSBIIMX K TpoHy. [lpm dem
KOHLIEHTPALHSI IPOXOAMIAa CBOEOOPa3HBIM IIyTEM M CPaBHUTEIBHO OBICTPO.

B XuBHHCKOM XaHCTBE KyJBTYpHBIE 3eMIIM JIench Ha «[lagmansik», T. €. rocyJapcTBEHHbIE
M «MIOTBKY» - YaCTHOBJIAJENbUECKHEe. MIOTBKOBBIE 3eMIIM MEPEBOMINCH B Paspsil MaIlIATbIYHBIX Y, B
OOJIBIIMHCTBE CITydaeB, MyTeM ITO’KaJIOBAaHWS CAaHOBHHKOB M JTyXOBEHCTBA 3a CIyXOy xaHam XopesMma,
3a1'1p0;[a39 WM clIa4uM B KOHLIecculo. B pe3ynbrate k Hadany XX B., B HEKOTOPBIX OKpyrax Xopesma 110 60
MPOLIEHTOB 3EMEIBHOTO (DOHAA HAXOAWIOCH B PyKax OBIBIIMX M HACTOSAIIMX XAHCKHX CAHOBHHKOM,
poacTBeHHUKOB (0ekoB) m camoro xaHa. M3 octambHBIX 40 MPOIEHTOB YacTh COCTOSIIA M «BaKy(HOM)
BIaZicHUH (IOAapeHHas MedueTaM M PEUTHO3HBIM IIKOJaM) M BEChbMa HE3HA4YbTENbHAs 4acTh 3EMENb
COCTOsUIA B pa3psije COOCTBEHHO - MOJIIAIIBIK, T. €. HAXOAWJIACh U apEH/IHOM T0JIb30BaHUH HacesleHus. B
HEKOTOPBIX Y30€KCKHil palioHaX, KOJIMYECTBO BaKy(pHBIX 3eMelb TOCTHTraao 50 MpoLeHTOoB.

Camas apeH/ia CylecTBOBaBIIas B XMBUHCKOM XaHCTBE OTJIMYalach CBoeoOpasreM. Branenbiipt
- apeHIaToPhl 3eMelb MAMIIANbIK, HCKITIOUMTEIBHO AaifXaHCKas X 4acTh XaHCTBA, IUIATHIN B XAaHCKYIO
Ka3Hy OT 2-X 110 6 Thins B rof (3p. 60 - 10 p. 80 k.) ¢ Tanana (XuBuucKwmii Tanan - 900 xB. cax’’), He
CUNTas MPOYUX EXKErOJHBIX COOPOB OT yposkas. BrasenbIipl ke MIOJNIBKOBBIX 3€Mellb, XaH, CAHOBHHUKH,
JYXOBEHCTBO W T.J., HE3aBUCUMO OT KOJHMYECTBa 3e€MeJb HAXOAMBIIMXCS B MX BIAJICHWUH, IIATWIN CO
nBopa He 6oibie 2 Truntd (3p. 60 xor.) B rox. IIpumepsl: caHOBHHK Mat™* - Mypan - luBan - 6eru yxe B
1910 roxy mmen 50 Teicsay TaHamoB 3emin; Myxamen - Husz - JluBan Gern 3.227 tanamnoB B Kyumb -
Myxamen —Maxpam 1000 TaHamoB, yroraumBasi B KacCy XaHa Kak OBLIO BBIIIE YKa3aHO, JIAIIb 110 OJJHOMY
J1Ba THILISA B TOI .

KpOMe TOTO0, HEKOTOPHIC CAHOBHUKH BOULIN Haﬁl]_[HKaMPI B TOPIroOBbIE M IPOMBINIJICHHBIC
(XJ7I0mKOBBIE II1. 00pa30M) MPEANPUATHS, TPUHAUICKABIINE IPHILIEAIIIM PYCCKUM ITPOMBIIIICHHUKAM.

31 (Ilepe», 3TO CIOBO HAMHMCAHO KAPAH/IAIIOM .

%2 C110BO B CKOGKAX HAMHCAHO KapaHAaIIoM.

% «mepa. Cosaapkoma [ . AtabaeBy, cIOBaB KaBbIUKaX 3a4EPKHYTHI KapaHJALIOM.
% «Hamboreey, HCTPABIEHO KAPAHAMIOM, HO HEH3BECTHO.

% 370 C10BO B TEKCTE HAHCAHO: «ICHXAHECTBY

% 311ech CII0BO 3aUEPKHYTO KAPAHIAIIOM H HEH3BECTHO.

%7 370 CII0BO 3aUePKHYTO, H KAPaHIAIIOM BIHCAHO «yCHIHBACTCA.

*8 370 C110BO B TEKCTE HANMCAHO: «IIOMIAIBIYHBIXY

%9 371eCh CIT0BO 3aUEPKHYTO KAPAHIAIIOM H HEH3BECTHO.

“0 370 CII0BO B TEKCTE HAMHCAHO: «ICHXAHCKASY.

1 C110BO «cam» 3aUepKHYTO I KApaHIAIIOM HAMHCAHO: «Cak»

42 «(Mamu», 5T0 CIT0BO HCIIPABIIEHO KapaHiamom: «Mat».

4 IMIxarckumit. Awmy-JlapbuHckue ouepku. [IlIkanckuil. Amy-gapbuHckue ouepka. K arpapHomy
BOIIPOCY Ha HIKHeH AMy-nappo, Tamuent. 1900.]
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BonpmmHecTBY TYypKMEHCKOTO HacesIeHHs XaHCTBA, 3€MJII OTBOJMIIMCH (B XBOCTOBBIX YaCTSIX
BOJHBIX KaHanos**) 3a c1yxOy XaHy, T.e. B Cllydae BOMHBI XaHA C COCEIHUME FOCYIAPCTBAMH, TYPKMEHbI
3a MOIy4aeMylo OT MOCIEJHEr0 3eMIII0, JOJDKHBI OBUINM BBICTABISITH BOOPYKEHHYIO KOHHHILY. 3eMJIs 3a
ciryk0y, BepHee Ha IPHOOpPETCHHE BOOPYKCHUS M KOHs, NEPEAaBalacCh uepe3 TYPKMEHCKYIO POJOBYIO
BEPXYUIKY, JIUI] OCO6O YIIOJTHOMOYCHHBIX I BEACHUA INEPETOBOPOB C XaHOM, B MNOCJICACTBHUU
(peBpaTUBIIHIiCS B)46 Boxxas. [lomydast 3emilto, TypKMEHBI OCBOOOXKIANHMCh OT Y4YacTUs B YHCTKE
KaHaJIOB (TOJOBHOW UX YacTH).

C TeyeHHeM BpEeMEHU M OCOOCHHO IIOCIIE 3aBOEBaHMs XHBHI LApCKUM reHepanioM Kaydpmanow,
XUBUHCKUI XaH, MO HACTOSHUIO CBOMX CAaHOBHUKOB - 3€MJICBJIAJEIBIEB IPEAOKHI TypKMEHaMm
Yy4acTBOBATh B YACTKE KAHAJIOB M HOBBIIIATH Pa3Mep HaJOTroB coOnpaeMbix B TypKMEHCKUX paioHax.

OTH mocnenHue 1Ba TPeOOBAHMS BBITEKAIH M3 CYIIECTBYIOIINX OOCTOSTENHCTB. Bo - mepBhIX,
CaHOBHUKHU - 36MJIEBIICIIbIIbI, HMEsI KPYITHBIE BIAJCHNUS, 3aCEBABIINECS XJIOIKOM, €CTECTBEHHO JOJDKHBI
ObUTH YCHJINTBH PacXo/bl Ha HPpHUTalHOHHbIE paOoThl. J[abbl n30exars, BepHEE CHU3UTH 3TH PACXOIBI U
MOTYy4UTh OOMbINE BOJBI (XJIOMOK MHOTO TpeOyeT BOJBI JUIA TIOJIMBA), OHM PEIUMIN MOHYIWTh XaHa K
TIPHUBJICUYEHHIO JapoBOi paboueil cuibl 3a cueT TypkMeH. Bo — BTOpbIX, XUBHHCKHH XaH, U €r0 MPEIKH,
pacTpaHKUPUB JIy4lIHe 3€MJIM XaHCTBA YIMOMSHYTHIM BBIIIE MOPSAKOM JIMIIAINCH OJHOW M3 OCHOBHBIX
crared Joxoja - nojxared. Mexay Tem, pacxol ABOpPA, B CBA3U C HAJIMYUEM B XaHCTBE M OKOJIO XaHCTBA
[apCKUX YMHOBHHMKOB U BOMCK, YCHMJIEHHEM rapema U T.J. YBEIMYMBAJICS ToJl OT roaa. Uto nmoHyxmaaio
HUMCTb JOIMOJHUTCIBHBIC OOXOJHBIC CTAaTbW, B BUAC IIPUBJICYCHHUA K 00JI0KEHUIO TYPKMEHCKOT'O
HACEIICHHS, CJIaUM B KOHIIECCHIO 25 ThIC. Ta 3eMu’ . C Ipyroil CTOPOHBI YCUJIGHHE XJIONKA B TOJOBHBIX
YyacTAX KaHAJIOB, Ha 3eMJISIX: KOHIIECUOHHBIX, OJAPEHHBIX CAHOBHUKAM, O]l OT I'0Jla COKPAIAJICS PACXOJ
BOJBI Ha TYpKMEHCKHE IOJI, YTO HE MOIVIO HE YIIEMISTh MHTEPECOB TYPKMEHCKOIO HAacelIeHUs U B
nepByI0 ouepens’ BOXIEH, KOTOpHIE MO CyIECTBY HAXOMMINCH HA IMOJOXKEHHH YIETbHBIX KHA3BKOB,
GONBIINX M MAJCHBKHX, JKHBBIX'  OT JOXOJOB COOHPACMBIX DA3IHUHBIMH CIIOCOOAMH C CEIBCKOTO
HaceneHus. [ 'oponos He Op110 B Typk. Yactn Xopesma.

OTH NPUYMHBI U BBI3BAIHM K KU3HM [IKyHana-XaHa U MOJOOHBIX €My, BTOPOCTEIEHHBIX BOXKICH
U3 TYpKMCHCKOW Cpenpl, HavyaBIMIMX OOppOy € XaHOM, a B IIOCJIEACTBHM, B TOMABI PEBOJIOINH,
NpEeBPaTHBLIMXCS B riaBapell OacMaveckuii ¥ OaHAWTCKUN IIaeK, BBICTYMaBIIMX MpoTHB COBETCKOi
BIIACTH ¥ € MEPOIPUSATHH.

Heckonbko B MHOW 00OCTaHOBKE NpeObIBaa TYpPKMEHCKas 4YacTh HAaceleHUsl ObIBIIETOo
Byxapckoro smupatcTBa. «3/1€Ch POJOBOI0 BOXK/SI HET, €r0 MECTO LIETUKOM 3aXBaYCHO AyXOBEHCTBOM. B
9TOM 0COOEHHO cKa3ayioch BiusiHHE Byxapsl, kak neHTpa ncnama B CpenHeit Asun. Baeapenune penuruu
B ByxapckoM XaHCTBe HUIO YCHJICHHBIM TEMIIOM - B IOpPAJKE aJAMUHHCTPATUBHOIO BO3ACUCTBHUSL.
[osToMy Gyxapckast TypkMeHbI"™ GbLIa IOKpEITA GOBIION CEThIO JyXOBHBIX IIKOJ, MEIPECCE, MEKTE00B,
00YCIIOBHBIIMX TOSIBIICHHE MHOTOUMCICHHBIX «CBSTHIX» (ITHPBI) 1 MOHAX0B (MIOPHIOB), UIIAHOB, MYI,
CYMEBIINX C TEUYEHHEM BPEMEHHU 3aXBAaTUTh CBOUM BIIMSHHEM BCE HaceleHHE. B COOTBETCTBUM C ITHUM,
COBEpIICHHO HM3MEHHWICS BHEIIHMA W BHYTPEHHHH OOIHMK TYypKMEH, €ro HAacTPOCHHE B YCIIOBHSX
TOCTIO/ICTBA M OKKYIIAIMM PYyCCKUMH ByXapckoro xaHCTBa, OBIJIO HETHMKOM Ha CTOPOHE dMHpA. TOJIBKO
STUM H OOBSACHICTCSA, YTO TYPKMEHCKOE HaceleHHe, CBOOOJONI0OMBOE IO CBOEH Tpupome, C
BO3HUKHOBCHHUEM PEBOJIIOIINU, B IICPBLIC 6652 roAbl, OYyTHJIOCHh B CTaHE KOHTppeBOHIOHI/II/ISS, Ha CTOpPOHC
3MHpa, TJIe, OTEPIIEB MOPaKEHHE YaCThI0 SIMUTPHPOBAIO B AdraHuctam»™.

4 «KaHaJlax», 3TO CJIOBO UCIPABJICHO KapaHJAIIOM: «KaHaJIOB.

* (av», GyKBa 3aUEPKHYTA KAPAH/IAIIOM.
“ (uepesy, PEIIIOr B TEKCTE 3a4epKHYT KapaH/IaMoM.
" Mnmac Anxum - Cpennas Asus. [Ankum, Wmmac (Mmssc) Camn-Tupeesma, Cpenmss Asus: IK.-
reorp. ouepk Kapa-Kanmaxcrana, Kupruscrana, Tamxukucrana u Y36ekucrana. U. 1. M., 1931.]
8 «B 1IEpBYIO OUEpEBY, CIIOBAB KABBIYKAX 3aUEPKHYTHI KAPAHIALIOM.
® 310 C110BO B TEKCTE HAIIMCAHO: OKHUBBIX.
50 Ira majex B TEKCTE HAMMCAHA: EAY.
51 310 c11oBO B TekcTe Hammcano: «TyPKMEHM.
°2 3Ta mafeK B TEKCTE HAIKMCAHA: «EsD».
%% 310 c10BO B TekcTe HamHCaHO: «KOHTP-PEBOTIONII.
% AraGaes K.C. [Kaiirsicsrs Cepraposmu (Koncranrun Cepreesma) Atabaes (oxTs6ps 1887 — 10
tespaist 1938))]
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U B Byxape HOMHMO TeX NPHYHH, HA KOTOPHIE YKA3bIBACT°, IO CIIy)KHBIIHE TONYKOM ' K
o0pazoBaHuio OacMadecTBa M OaHIIIACK, OBUIM B M3BECTHOH CTEIIEHH aHAJOTMYHBIM TeM, KOTOPHIE MBI
yKazamu 1o XopesMy, M, MpexkIe BCero, MPUYMHBI SKOHOMHYECKHE OBUIM II0YBOH, HAa KOTOPOH
poxanuch’ GacMadecTBo n GaHauTH3M. B Byxapckom xancTse, B 1920 rofy GbIIO «BaKy(pHBIX» 3eMelb
10 20 TIpOLIEHTOB OT OpOIIaeMOit nnomazmss, CIAHHBIX B KOHIIECCHUIO: B KaHI/I6aI[aMCK0M59 oexctBe 10,9
ThIcsY ra, B [lTupadanckoii nonute 78,8 Thicsd ra u z[peo.

[TomuMo 3TOTO, PAN KPYIHBIX CAaHOBHUKOB 3MHMpa (U3 BOCHHBIX M I'PaXJAHCKHX) JKaJOBaIHCh
YacThIO JOXOJIOB COOMPAaEMbIX C HACEJCHUs ONpPEIeNICHHBIX PadOHOB, HE TOBOPSI Y€ HEIMOMEPHBIX
pasMepax TAaKOBBIX IIEHIIAX B JOXOJ Ka3HBI SMHPA H 00s3aTeqbcTBA® HACEIEHHS TEpel MOCICTHHM
(manoru®, obIIeCTBEHHbIE PAGOTHI, MUTAHHE BOWCK ¥ T. 1) JOCTHTATH CYETOM cBbime 10-Tu®.

Bce 3Tu nmpuuuHBI MOCTaBUIM TYPKMEHCKOE HAcelleHHE B BECbMa TsXKeNble 3KOHOMUYECKHE
YCIIOBHS, 4aCTh KOTOPOTO B CHITY HE Pa3IOXKMBIIEIOCA > ellle OKOHUATEIHHO POJOBOrO HAuala, BI0OABOK
K CKa3aHHOMY, OYyTHJIOCH B 3KOHOMHYECKOH 3aBHCHMOCTH CBOEH POJOBOW BEPXYILUKH, SBISBIIEHCS 11O
MPEeNMYIIECTBY 3Q)KUTOYHON YacThI0 HACETICHHUS U COCTOSBLIEH Ha CIy’K0O€ WIIM B «IIOYETE» Y IMHUPA.

Wmes kpymHBIE CTafa KapakyJIeBbIX OBEIl, HA MACTOMIIAX yJAJCHHBIX OT KYJIbTYPHOU MOJIOCH U
HaXOJSIIINXCS OKOJIO TPaHUIBl ¢ AQraHNCTaHOM, KPYIHbBIE TYPKMEHCKHE CKOTOBOIBI COIACP)KaIU ITPH
CTalaX BOOPYXCHHYIO OXpaHy, YKCIOM OT 5 10 60, BepOOBaBIIYIOCS U3 OCTHOTHI «CBOETO» - POJa WM
wieMeHd. [loMrMO 3TOro, 3axBaTWB OTHENbHBIE PadOHBI MACTOMIN, ¥ COOPYIHMB KOJOIIBI, KOTOpPBIE
KCTaTH CKasaTh B yCIOBHIX KapakyMoB TpeOyIOT OOJIBLIMX PACXOMOB OT BIIaJeNblia, OHU Opany y aaiixaH
CKOT «Ha BBIITAC» WM «IOJ OXpaHy», YeM YBEIMUUBAJIM CBOM JOXOJBI, OJTHO BPEMEHHO CTaBs cels Ha
nonoxxeHue «GmarogeTerneii» B riazax GeJHOTH 3aKaA0AABIICHCA . HMH.

Bnocneactsuu, B roasl peBoionuM B byxape, U3 4Yucia CKOTOBOJOB BBIPOCIU KPYIIHBIE
pykoBozuTemH GacMarraek’ , hopMHUpOBaBIIEHics W3 OBIBIIEH OXPAaHBI M 3aBHCHMBIX jaiixaH. Illaiiku:
Yasn - Capnmapa, Pycram - Cepnapa, Yapsr - Kyppyxka, KypOamm - Anna - fp - 6ek, ['aBnap - Capnap,
AOnp! - YapT™ma 1 AT

«Urto kacaerca ObBmIed 3akacriCKOW 0ONACTH, TO OHA HAXOMACH IO/ HEIOCPEIACTBEHHBIM
BO3/IEIICTBHEM PYCCKOTO MPOMBIIIEHHOTO KalHTalla, JABHO U3KWJIA POJOBOTO BOXKISI, MECTO KOETO OBLIO
3aHATO BBIPOCIIEH B MpOIECCe Pa3BUTHSA TOBapOOOOPOTa HOBOM MOJIOIOW HAIMOHAIBHON OypiKyasuw,
3axBaTUBILEH B CBOE PYKHU, B MEPBYIO oyepelb, 00padaThIBAIONIYI0 MPOMBIIUICHHOCTh, CBS3aHHYIO C
3arOTOBKOW ChIpbsl. Pa3BuTHE M YKpeIUleHHe TypKMEHCKOW OypiKyas3uH, €CTECTBEHHO, OOYCJIOBHIO B
CBOIO OUepe/Ib YCHICHHE OaTpayecTBa U 0€33eMeNbHOTO JaiXaHCTBaY

B ObiBrieli 3akacnuiickoil 001acTH KOJOHHATIbHAS TOJUTUKA (11apc1<0r0)69 MpaBUTENIbCTBA, HA
NEePBBIX MOpax Ija MO JUHUM CPAIIUBAHUS PYCCKONH aJIMUHHCTPALUU C TYPKMEHCKUMH POJOBBIMU
XaHaMH, KOTOpBIE KaJOBAIUCh YHUHAMH, OpJICHAMH, U UCIIOJIB30BAINCH Ha CIy)kOe B HU30BOM arnapare:
HavanbHUK 0. TemkeHckoro yesma Obul mepBoe Bpemss MepBckuii xan MaxTtym-Kynm, momomHuk
Cepaxckoro npuctasa, Canslpckuil xaH - Teke, Kaaxxunckoro - Kapa - Wman™ u 1.1, DTH TOCICHHE,
MONMB3yACh TOMICPKKOH HAPCKOH — BMACTH (AKTHUECKH OKCITyaTHPOBATH & POJOBbIC 3CMJIM M
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<(TOB.ATa6aeB», CJIOBO B KaBbIYKaX 3a4€PKHYTO KapaHAaIIOM.
56

«TIOTIKOM», 3TO CJIOBO MICHIPABJICHO KaPaHAAIIOM: «TOITIKOM.
%7 (POXIAIHCE» FTO CIIOBO HCIPABICHO KAPAHAAIIOM, HO HEM3BECTHO.

%8 «E. BeHbKiHay, CIIOBO B KABEIKAX 3a4EPKHYTO KAPAHIAIIOM.

% (KannGazaIickom», 3TO CIOBO UCIIpaBicHO Kapanaamom: «KannbagaMckom »

8 Y Anxun [Ankun, Wimac (Missic) Canp-Tupeesuy, Cpemnsis Asus: Dk.-reorp. ouepk Kapa-
Kanmakcrana, Kupruscrana, Tampkukucrana n Ysoekucrana. Y. 1. M., 1931.]

81 «0Gs3aTETBCTBAY, STO CIIOBO HCTPABIEHO KAPAHIAMIOM: «O0S3aTEIBCTRY

62 C110BO «IOXO/IBI » 3aYEPKHYTO H KAPAHIAIIOM HATHCAHO: « HATOTH »

8 A.CemenoB - Hamorosas cucrema B Byxapckom xaHcte. [CemeHoB, A. A. OuepK 3eMeNbHO-
MOJATHOTO M HAJIOTOBOTO ycTpoiicTBa ObiBuIero byxapckoro xancTsa, Tamkent, 1929.]

84 (HA3TOKUBILIEroCs», 9TO CIOBO HCIIPABIEHO KAPAHALIOM: Pa3I0KHBIIEIOCS»

% 310 c110BO B TEKCTE HAMHUCAHO: «3aKOGANABILIEHCS

86 (KPKIIHBIE», 3TO C0BO HCTPABIEHO KAPAHIAIIOM: KPYITHBIC»

%7 310 ¢110BO B TEKCTE HAMCAHO: «GACMILIACKY.

88 (ATaGacB)», CIIOBO B CKOGKAX 3a4ePKHYTO KAPAH/IAIIOM H HCH3BECTHBI.

%9 C110BO B CKOOKAX HAMHMCAHO KAPAH/IAIIOM.

70 «(Mmam», 9T0 cII0BO HCIpaBIeHO Kapanaamon: «Mmramy

™ 310 C10BO B TEKCTE HAMUCAHO: «IKCILIOATHPOBAIIID).
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BOJIOTIOWHBIE UCTOYHHKH (B MECKAX), OOBABISAAL UX M CBOCH JIMYHON COOCTBEHHOCTHIO, CAABAIN B apEHAY
copoauyaM, MOJydald C HUX 3HAYUTEIBHYIO JONI0 ypoxkas. TakuM ImyTeM poJoBas apHCTOKpaTHs, B
KyJIBTYpHOH TI0JIOCE U B IIECKAX, KOHIEHTPUPOBAJIA B CBOMX PyKaX JIydIlHe MOJUBHBIE 3€MIIU U KOJOALBL,
MOCTaBHB'™® CBOMX COPOJAMYEH Ha TOJOXKEeHHe (M3IOMBIIMKOB) ° KOHIEHTpamus pOJOBBIX, TaK
Ha3bIBAEMBIX «CAaaHAIIMKOBBIX» 3eMenb B TypKMEHHH LUIa 10 JIMHUU KCIOJIb30BaHUsl OpayHOro Ipasa,
COTJIACHO KOTOPOMY Ka<Iblii'® WiIEH poJa, JKeHSCh TOJMydal OXMH Hajied POJOBOH 3eMJM M BOJIBL
JKenmnuce e U KEHWIH, B NEPBYIO Oouepeb, UMesl BBUIY BBICOKHH pa3sMep «KajbIMay, 3aKUTOYHAS
YacTh HaceseHHs. IIpH STOM JKEHHIM M He JOCTHIIIMX GpauHoro Bospacta (mereii (c)’° 2 - X JNETHero
BO3pACTA) TOra KAk GEIHAK H GATpaK, HEPEeAKO YMUPAIH XONOCTAKAMH M PasyMeeTcs, ® JOIMH 3eMIH 1
BOJIbI IIPH XKHU3HHU, KaK XOJIOCTSAKHU, HE OTyJalIH.

ITomumo sTOrO, MEPBBIA pycckuil momemuk - mapb Anekcanap Il Tak Ha3. «MUpOTBOpEI»
npukaszan oroopath (1896 r.) y capbsIkoB U MeIKypieB cBbimIe 20 THICSY Ta JIYYIINX 3eMeNlb U 00pa3oBal
Mypra6ekoe (rocymapeso)’’ umenue. HauanbHuku oGNACTH, 1O PAacIOPSKEHHIO MPABHTEIbCTBA, @ B
HEKOTOPBIX CIIy4asX M 10 CBOEil MHHIMATHBE, IO TPHCYIIEMY & UM «yCEpIMIO» «paji 6jara Hapoaa»
OTOMpAIN Y TypPKMEH Iyuiine’ 3eMITi0, 00pasyst H3> HUX «KAPEHIHBIIN' (OHII, MepeceneHuecKuit, 1
pacKBapTUPOBAHMUS BOMCK M JIarepeil MOCIeJHNUX, JIUIIUIA HACEICHHE BECTH NEPETI0KHYIO CUCTEMY U B C.
XO3HCTBE, YMEHBILIUIIH JIOJII0 BOJBI TIOCTYIABIIEH /IO 3TOr0 Ha WX TOJISI U CBOMMH «3a00TaMH2 JOBEIU
TYPKMEHCKHUH ayJ 10 HEYPOXKAUHBIX I'OJOIHBIX I'OZ0B.

TaxoBbI*, XapaKTEepHbIE 4YEpThbl, OTIENbHBIX TYPKMEHCKUH paiOHOB 10 PEBOJIIOLUOHHOIO
Mepro/a, HX YKOHOMHUECKOTO MONOXKEHHs S B mepuoi (Lapckoro)® BiajprdecTBa M MPOTEKTOPATa B
3axacnuu, bByxape u Xopesme.

3a cBoe cymecTBoBaHue B TypkecTaHe pycCKHMH LApU3M CTpEMUIICA K OJHOMY: «IEPECTPOUTH
XO3SHCTBEHHYIO JKH3Hb 3aXBayeHHOTo TypkecTaHa B TaKOM HalpaBJIEHHH, YTOOBI, ITOCTaBHB €ro B
TOJOKEHHE KOMOHUH, HAMOOIIee MOMHO HCIOMB30BATh €ro KAK CHIPHEBYIO 0a3y M KAK PHIHOK [UIf’> cObITa
pycckoil mpoMbimuieHHOCTH. [y »THX 1eneidl He OBUIO HYXABI B 3a00Tax O JEHCTBHTEIEHOM
XO3HCTBEHHOM M MPOMBIIIICHHOM B DPa3BUTHM Kpas, HA B TOM, YTOOBI JOMYCTHUTh Kakyro JHOO
BO3MOYKHOCTh HIMPOKOTO MNpoOcBemieHuss Hapopna. llonmuTmka maps Kak Be3fe, Tak U B OTHOIIECHHH
Typkecrana, 3IWKIUiIach =~ Ha TOM, YTOOBI Jep)KaThb Macchl B TEMHOTe M HeBexecTBe... CTpaHa Obuia
OKyTaHa MPaKOM TEMHOTBI i HeBEKECTBO...%’

ocne OKTIOPhCKoil peBomoriu® 1917 roga B POCCHH 5TH «HEBEXKECTBEHHBIE» H «UyMa3biey
Macchl, MPH OMOIIIHU MpOJIeTapHaTa U KpecThsIHCTBA ObIBIIEH Poccuu, cBepriin «CBOMX» XaHOB M OMUPOB,
BBITHAIM IAPCKMX HAMECTHHKOB, HayaB CTPOUTH COBETHI, CBOIO 3KOHOMHKY, KYJIBTYpy M OBIT TOA
PYKOBOJICTBOM OOJIBIIEBUCTCKOW TTAPTHH.

YacTp HacenaeHus Jake U3 OeTHSIIKOTO CTOSI, B CHITy BEKOBBIX TPaJIHUINH, POJOBBIX EPEKHUTKOB,
MecTa W MOJIOXKEHHS B POie, B aylie, arNTallu ¥ IPUHYKACHHUSI CO CTOPOHBI BOXKEH, XaHOB, OalicTBa M
JlyXOBEHCTBA OTKJIOHHIACh OT OGIIEro (PEBOMIONHOHHOr0)® pycia, B KOTOPOE ObLIO yBIEUEHO (BCE
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«MIOCTaBJINOGH», 3TO CJIIOBO UCIIPABJICHO KapaHAAIIOM: «IIOCTaBUBW»

78 C1oBo B CKOOKAX HAMHCAHO KAPAHIALIOM.
™ «KaIIBINy, 3TO CIIOBO MCIPABICHO KAPAHIALIOM: «KaXKIBII»
78 BykBa B CKOGKAX HAIMCAHA KAPAHIALIOM.
® 31ech C10Ba 3aUEPKHYTHI KAPAH/AIIOM U HEH3BECTHBI.
"7 «l1apckoey, 3T0 CI0BO 3aYePKHYTO, M TAKXKE CIOBO B CKOOKAX HAMHCAHO KAPAHIAIIOM.
& «IprcyIeM», 5T0 CITOBO HCIIPABIEHO KAPAHIAIIOM: IIPHCYIIEMY»
"8 (yummer, B coBe TyUIIIe OyKBA «IH» H «€» GBITH 3a4ePKHYTHL.
8«3y, B pemiore 3 GykBa «3» GbUTA 3aUEPKHYTA.
81 (KAPCHHBII», 5TO CIIOBO HCIPABICHO KAPAHIAIIOM: KAPESHIHBIID
8 (TaxoBEIeY, 3TO CITOBO HCIPABIEHO KapaHaaroM: « TaKoBED
8 «u pasBUTHAY», T4 CIOBO 3aUEPKHYTO KAPAHIAIIOM.
84 CrioBo B cKOGKAX HAMHCAHO KAPAH/IAMIOM.
8 311ech C10BO 3aUEPKHYTO KAPAHIAMIOM H HEH3BECTHO.
8 310 CIT0BO B TEKCTE HAMMCAHO: «3HIKIITACH.
8 (Paitsymma Xomwkaes. Jlecsats ner 60psOb) [Paitsynma Xomkaes. JlecsiTh neT GOPHOBI
cTpoutenscTBa. TamkeHdt, 1927.] CinoBa B ckoOKaxX 3a4€pKHYTHI KapaHAAIIOM U HEU3BECTHBI.
88 (PeBOImIO, 1Y, 3TO CIOBO HCIPABICHO KAPAHIAIIOM:: «PEBOITIOLIID
# C110Bo B CKOOKAX HAMHCAHO KAPAHIALIOM.
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IaXaHCKOe U CKOTOBO,H‘IGCKOG)QO HacelleHHe, HauWHas ¢ BoccTaHuii 1916 ropa, clierno IOILIO IO
PYKOBOZICTBOM KOHTPPEBOJIIOIIIOHHBIX, YTOJIOBHBIX M HAIMOHAJIMCTHYECKHX AJIEMEHTOB, CTABUBIIMX
CBOeII 1eNbI0 GOPLOY C COBETAMI, OCTAHOBUTH ™ PA3BHBABILIEECS PEBOIOLHOHHBIC COBBITHS H YIEPXKaTh
B CBOHMX PYKaX yCKOJIb3aIOIEe IPOIIIOE.

BacmadectBo n banagutnsm. Unciaennslii CoctaB 1 XapeKTepuCTHKA

B nepuon 1920-24 r.r. mocie JUKBHAAIMH 3aKacIUCKOro (GpoHTa, OCOOCHHO OBLIO 3aMETHO
JBIOKeHHE OacMayecTBa U OaH/IIACK B PA3IUYHBIX paiioHax TypkMmeHuu.

Pasrpomnennsie KpacHoil apMueii, coeJMHEHHBIE aHITIO-0EIOrBapIeiCKue YacTH €CTECTBEHHO
ne” Bce sBakympoBamuch 3a mpemensl TypkMeHHH. 3HAUMTETbHAS YacTh MX Iepennia aprao -
nepcuacKyio™ rpanuiy i He GyIydu MHTEpBHpPOBaHA (61aroxaps c1abOCTH MOrPAHMYHBIX BOHCK Ilepcun
n AdranncraHa, BpeMEHHO) yCTPOWIACh JI0 MOPHI 0 BPEMEHU B paiiOHax MPHJIETAIONIMX K I'PaHUIe C
Typkmenwneii. HacTs ke pa3cocanach o ayinam, UMes IpH ceOe 3HaUUTEeTbHOE KOJMYECTBO BUHTOBOK H
naTpoHoB. Takoe e mooxkeHne 0pu10 Ha ByxapckoMm ¢poHTe U B paifoHax aeicTBus AMy - JlapbHHCKOM
rpynnsl: Xusa, Kapa-Kanmaxus.

[aBapy M PyKOBOJMTEIM 3HAYMTENBHBIX 10 COCTABY INAeK, HOCYOIIHe” MOIMTHUECKYIO
okpacky BMecTe ¢*® mocneqHuMI OUYTHIIHCH 3a mpefenamu TypKMEHHH, MElKHe IJ1aBaph OCTAIHCH B
npesenax mocie AHeil, B GOIBIUIMHCTBE CIydasM . MOAIePKUBAS CBA3b C YIIEIIAME 33 KapIOH.

B uncne 46 Oanmmaex, 3apeructpupoBaHHbix B nepuon 1020 - 24 r.r. ecTh Takue, KOTOpPbIE
BO3HMKAaJIM BHE CBsI3b C 3akacnuilckuM (POHTOM M OBICTPO pasiaraliMch, MPOCYIIECTBOBAB HECKOJIBKO
nueil. K takoro pona mraiikaM MOXXHO OTHECTH copMHpOBaHHYIO B Havane 1924 roma MepBckum
CKOTOBOJIOM aynagg Apsik - Ileppcenr I[)Kanaﬂloo - Oaem. DTa miaiika BO3HHUKIIA MOCIE TOTO KaK y
Jixamau'™ - Gas 6buH yraanbl 5000 rosoB OapanoB B Ilepcuio, mepcuacKMMHU OaHIWTaMH TIPH
CONEHCTBUM MePCKa3akoB - MOrPAaHHYHHKOB. Jkaman'’’ Gaii me mobusmmch B Ilepcuackom Cepaxce
YIOBIIETBOPEHUSI Ha NMPOChOY O BO3BpAIICHWH OapaHOB, PEIIMJI B3ATh HOCIEAHUX CHIIOH, T.C. ITyTEM
dopmupoBanms mmraliku. Jlroneir on Habpanm mo omauM cBedeHmsM 200 mo apyrum 600 denoBek, c
KOTOPBIMM U HamepeBaJicsl nepedTu rpanuuy. IlomeiTka Jlxaman™ Gast e yaanace. OH CBOIO MIAHKY
pacrycTiu, a cam ObLT apecToBaH ",

Jlpyroii THn Gammmaiikk. JTo maiika w3 ayma Kapa - FOpma'® 6. Temkenckoro yesna,
Bo3rMaBisABIIascs Ajuta - Hypowm, koTopas 3aHMMaiach BIUIOTH 70 BecTH 1924 roma Tem, 4ro rpabuiia
KOHTpabaHANCTOB, IPOBO3UBIINX KOHTpabaHIHBIE TOBaphl Mex 1y Ilepcueit n Xugoit'®,

B Tom xe yesze, maiika Bo3riaBisBinascs Camiax - 0aem (Mapt 1924 r.) BO3HHKIA C IIEIBIO
OTOMCTHTH OenypkckoMy xaHy Kepumy JlanoBy 3a TO, YTO TOCHEIHMHA CO CBOMMHM O€dymKaMH H
MUTHIMEH TIPUHSAT ydacTHe B MMKBHaanuy maiiku Yapsr u Samer (11 wen.) - pogcrennnkos Canmax'?’ -
Gas™®,

W3 Bcex 46-TH 3aperncTpupOBaHHBIX U POBEPEHHBIX OaHmaek B nepuoxa 1920-24 rogos, Ha 90
% mpencTaBisun coOOI0 YrONOBHBIC INAMKH, YHCICHHOCTBIO OT 5 10 30 BCAagHMKOB, TPaOMBIINX
HaCeJICHUE CBOMX M OOJbIIe KOHEYHO COCETHUX poAoB. V3 uncina riaBapeif, BO3IIIABIABIINX OaHAIIANKY,

% C110BO B CKOOKAX HAMHCAHO KAPAHIAIIOM.

%1 (OCTAHOBHTEY B CITOBE OCTAHOBHTH GYKBA «O» H «C» OBLIH 3aUePKHYTEL.

%2 «C MO, 5TO CIOBO 3a4EPKHYTO KAPAHIALIOM.

%8 (9BAKYIHPOBATHCS», ITO CIOBO HCIIPABIEHO KAPAHIALIOM: «IBAKYHPOBAIICH
«HEPCHICKYIO», B CIIOBE MEPCHICKYIO OyKBa «y» OblIa 3a4epKHYTa.

% «HoCsIIME», HTO CIIOBO UCTIPABIEHO KAPAHIAIIOM: KHOCYOIIHEY

% «BMecTec», 3TO CIT0BO HCMPABICHO KAPAH/IAIIOM: KBMECTE C»

% 370 CITOBO B TEKCTE HAIHCAHO: TIOCE FAEIHHMID

% «citydae», 5TO CITOBO HCIIPABICHO KAPAHIAIIOM: «CITYdasN

% 370 C0BO B TEKCTE HATHCAHO: «aAYIIIAY

100 fTamam», 510 cIOBO HCMpaBIeHO KapaHgamoM: «JlKamam»

101 Mxamam», 9TO CIIOBO HCIIPABIEHO KapaHxamom: «Jkamam»

02 J>kaHam», 9TO CIIOBO HCIIPABIIEHO KapaHamom: «Jkamam»

103 Jlxamam», 3T0 CI0BO HCTIPABIIEHO KapaHzamIoM: «Jkarnany

%4 Tenrpa Apxus TCCP geno 101746.

105 (YOprmay, 510 CI10BO HMCTpaBeHo KapaHmarmom: «FOpma»

1% T1enrpa Apxus TCCP. meo Ne 101713.
«CaHax», 3TO CIIOBO HCIpaBIIeHO KapaHaamoM: «Cammax»

108 Hentpa Apxus TCCP. geno Ne 101746.
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C YTOJIOBHOH OKpacKo, ObUTH Takhe, KOTOpBIE COaBaJINCh HA MHUJIOCTH BIIACTH, JABAJM TOP)KECTBEHHOE
ofemanne He 3aHEMAThCA B OymymeM'” rpaGexom u HaciimeMm. CHaBamich IO 1Ba TPU pasa, a 3aTeM
OIISATH COOMPATM CBOMX JIIOJEH U Mpojoimkany rpadbuts. K Takoro Tuma riaBapsim, MOKHO OTHECTH AHHA
- Kymu - CapsieBa, Amna-Hypa u ap. Heomnokpatuas™® craua m mociemyromme GpopMAPOBAHHS IIAEK
OTUMHU TJIaBapsIMU IPOUCXOAUIA B 3aBUCUMOCTH OT TOIO KTO HAXOJWICS y BIACTU B (ye3z[H0M)lll
ucrionkome. Ecmu (mpen)™™ mcmonkoma'® cocrosm u3  «cBoMx» momeil - Imaiika pasryiuBana
Oe3HakazaHHO. HarpaOuB craBanack Ha MHJIOCTh BJIACTH, PUHOCS TOCIENHEH pacKkasHie, a HEKOTOPBIM
U3 cocTapa (Mcronkoma) ! u momapku. Ecim MecTo «CBOMX» 3aMeIalu IO U3 APYroro poja - Iaifka
BHOBb BO3HHKaJa, HO yKe JIEHCTBOBAJA C IPUMEHEHHEM Mep MPEAOCTOPOKHOCTH M YAAISIACH B IPyTHE
paiionsl. lllaek HOCHBIIMX ITOJUTHYECKYIO OKPACKy OBUIO B YKa3aHHBIH MEPHOJ 110 KOJIWYECTBY 2-3 ecinu
HE CUMTATh NPUXOMMBIIMX H3-33 KapHoHAa'" M ONpeJeNeHHBIMH 3aJaHKAMH (IIOMEIATh IOCEBHOH,
ciryyHo#, ybopouHoii n 1.n.) Ha Tepputopmm TypKMeHHMH TakuX IIaeK, KOTOpBIE JO KOHIIA CBOETO
CYIIIECTBOBAHMUS CTaBHIIM Iiepe]] coOOH 3a1auy CBEp KEHHsI COBETCKOM BIIACTH, HJIHM BepHee OyneT CKa3aHo,
- O0opp0y c mocienmHe#, ObUIO ABE: OAHA IMOX PYKOBOACTBOM JXKyHamna - XaHa, ONEpHUPOBABIIAs B
Xope3sMCKUX pailoHax, Jpyrasi, BO3MVIaBIsABLIAsACA XOMKAaKyiaud - XaHOM, OIEpUpOBaBLIas IO
(pa1710HaM)116 pacmionokeHHBIM Ha pekax Mypraba u Temxenku. U Ta u apyras, B ciiydae HEyAadHBIX
oreparyii WK MopakeHUH OOBIYHO YXOAWIN Ha TeppuTopuio AdraHucrana, B ['eparckyto NpoOBUHIMIO,
rac, MCEXay NOpodYuM, IMOCTOAHHO HaXOJAWJICA XaH IUICEMCHU CapbIKOB Paxman - HI/IﬂS, Kyda yumeln
BITOCJIEACTBUH (1/1)117 oenymxckuii xan 0anaut Kepum Jlamos.

Hlaiikn xynauna u Xomka -Kynu, mo cpaBHEHHIO C JpyTrHMMH, YTOJIOBHBIMH, ObUIH Oosee
MHOTOYMCIICHHBI M B JEWCTBHAX OTHX IJIaBapeil MMenach OIpeJelieHHas Lellb, BbIpaboTanach CBOA
TakTHKa 60prObL. CocTaB Oanx J>KyHanaa WHOTa JOCTHTAN 2-3-X THICSY BCaJHUKOB, Xomka-Kymu - 60 -
80 uwemoek. ms Toro, 4toObl mpoiith M3 XopesMa B Adrammcran, [kyHann OOBIYHO TPHUMEHSIT
CHEYIOIHe Mephl: BBICHUIAMA © Brepeau'™ riaBHBIX cuil, (B cOcTaBe mocieaHux) ™’ HAXOMMICA U caM
HeOonpmme oTpsiael mo 20-30 yemoBeK, KOTOPBIM MOpYydYal WATH B ONMpPENeICHHOM HAIpaBICHHH, W B
aynax, PpacloOJIOKECHHBIX Ha IIyTH CIEJOBAaHHSA B3ATh 3JI0KHUKOB (OOBIYHO JKEHIMH) W3 CEMEH
32KUTOYHBIX, aBTOPUTETHBIX B TOM WJIM MHOM ayJie. 3aloylyddB TaKUM IyTEM 3aJI0KHUKOB, JKyHann
JlaBajl ayiy 3aflaHue: 10 MOCTaBKe (ypaxa, MPOIyKTOB, 00ECICYCHUIO MPOBOJHUKAMH, MPOU3BOJICTBO
NOXKHO# HHOPMALH 1a0bl BECTH - B 326y /ICHHE BIACTh MM PEry/ISPHBIC YaCTH €ro MpeciIeIyolie.
Heprimonnenue OOHOI'0 U3 JaBacMbIX aylly 3a]13HPIf/’I MOIJIO TIOBJICYb K JIMIICHUIO JXHU3HU JIHUI]
HaxoJuBIIMXcs y JDKyHauna B KadecTBe 3allOKHMKOB. biaronmapst Takomy npuemy JIxyHauny B
GOMBIIMHCTBE  YIABANOCh MPOCKAIB3bIBATE M3 Xopesma'” B Adranuctan u  o6paTHOH 0e3
COIPUKOCHOBEHHMSI C YaCTSIMU BOICK €ro MpeciieI0BaBIINMH.

Xomxka -Kymu mosiBisuicst Oomnbmie Bcero B 0. TeKEHCKOM ye3ne M KaKAbI €ro Ipuxon
COIIPOBOXKAJICS YOMHCTBOM COBETCKHX PaOOTHHKOB, «YBOJ YUHUTEJIEH 3a TO, YTO YUMIH JETEH B IIKOJE
110 HOBOMY METO/y», pa30pachIBall IPOKJIaMalliy CPeld HaceJIeHHUs! PU3bIBAIOLINE MyCYJIbMaH K 0opboe
C HEBEPHBIMH, PYCCKHUMH, OONBIIEBUKAMH H T.1I.

Bort onHa u3 ero npokaamaruii:

[lepeBox Ha pycckuii SI3BIK MPOKIAMAIK HAWICHHON B ayJie AJamia, BEICIAaHHOM ¢ OpoHemoesna
Ne 10 pa3Benkoit 20 nexabps 1921 r.

Bcem ToBapumam MycyibManam

199 By aymem», 370 c10BO HCTIPaBIeHo Kapanaaimom: «By tyrommem»

«HepaHOKpaTHas», 3TO CIOBO HCIPABIICHO KapaHaammoM: «HeoxHokpaTHas»

! C10BO B CKOOKAX HAMMCAHO KAPAHIALIOM.
M2 TIpemor B ckoGKaX HATHCAH KAPAHIATIOM.

? KHCIIONKOMY, 3TO CIIOBO HCIIPABIEHO KAPAHIAIIOM: KHCIIOTKOMa»
14 Ci1oBo B cKOGKAX HAMHCAHO KAPAHIALIOM.
15 (kopOHa», 3TO CIIOBO UCTIPABIICHO KAPAHIAIIOM: «KapIOHA»

® «11op - p.p.», 5Ta CIIOBO KAPAH/IAIIOM HCIPABIIEHA: IO PAHOHAM»
17 BykBa B CKOGKAX HAIMMCAHA KAPAH/IAMIOM.
18 (BhICHLTAIY, 3TO CIOBO HCIPABIEHO KAPAHIAIIOM: BBICHLTAILI
19 370 ¢10BO B TEKCTE HAIMCAHO: CBICPUIHY.
120 «ryiex, 5TO Hapedre 3aUEPKHYTO, H TAKIKE CIOBA B CKOOKAX HAMMCAHBI KAPAH/IAIIOM.
2L (@ecTi», 9TO CIIOBO HCIPABIICHO KAPAHIAIIOM: BECTH

122 «30pe3Ma», 9TO CJIOBO HUCIIPABJICHO KapaHAaIlllOM: «Xope3Ma»
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MycynesMaHe TOJDKHBI 3HATH, 9TO 00T oquH. Ecim ObI MBI TaBHO MPH3HATH enuHOro > oora, TO

HE WCTIBITHIBAIM OBl T€X My4YeHHH, KaKHe IEePeHOCHM ceWdac oT xpucTthad. Hamo momumTh Gora. Mbl
BEPHM CJIaKHM CJIOBAM XPHCTHAH, HO MBI He JOJDKHBI He BepHTh (B Oora)'® i cousatsest ¢ mytn. Ecim
MBI Gy/leM BEpHTh HOBOMY YUEHbIO, HaM OyZeT IIIOXO, KaK Ha TOM TaK M Ha 5ToM cete™>. Eciu MbI
OyneM MOMHHTEH Alaxa ¥ IOMHHUTH CTapble MUTh, HaM OyIeT XOpoIIo i Ha TOM cBete. Jloporue Opartps,
ecJIi MBI OyZieM 9TUTh AJlaxa, TO Mbl HUKOTJa He OyzeM OeICTBOBaTh U OyIyT YHUYTOKEHBI IPOKIIATHIE
TOBApHIIIH. Hamm 6CI[CTBI/IH €CTh NOCJICACTBHUA TOTI'O, YTO MbI C6I/IJ'[I/ICI) CO CBOCTO MYTH. Ot GGHCTBI/IH
MOCJIaHbl HaM 3a TO, YTO MBI HE IPH3HaeM AJllaxa ¥ mpopoka ero Maromera.

TypkMeHbl UMenn Bpakay C capblke3amH, a Takke ¢ VMomynamu, HalpacHO MydYaid CBOHMX
OparbeB, OTOMpall CKOT M YOWBAJIM MX BCIEICTBHU 3TOW BPaXIbl MOMANAIN B PYKH pycckux. Tenepb
MyCyJbMaHe BPaXIYIOT C PyCCKUMH. Bce 3aHMMalOTCS IMBbSTHCTBOM M Pa3pelIaloT MOJI0BOE CHOILEHHUS C
qy’K€3eMHBIMH JKEHIIUHAMH, TIepeCTaI MOJIHUTHCS Oory. COBEpIIAIOT KPaXkd, YaCTO TOBOPAT JIOKb. XOTS
Hac W Ha3bIBAIOT MyCyJIbMaHaMH, HO MyCyJlbMaH y Hac Maino. [ToaTomy pycckue Hac mydaror... Teneps
pYCCKHE AyMaroT AOBECTH HAC JI0 CKOTCKOTO COCTOsIHMA. OHU HE OCTaBsIT HAM HU NMUTAHUS, HU CKOTa, HU
CEMEHCTB HaIlMX, HU PEIMIHU. Y Hac Hu4ero He Oyzner. OHM yHHYTOXKAT COBCEM HAIy PENUTHIO. XOTS
MBI MYyCYyJIbMaHBl, HO MBI TIOAYMHSAEMCSI PYCCKMM. MBI HE JOJDKHBI OBITh MOJ WUIOM JKENE3HBIX LETICH.
Bcrnomunas Ammaxa'?® HY)XHO ymupatb. Jloporue OparThbsi, KakKUM IIyTeM OCBOOOIUTHCS OT ITOTO
6encreus. Ot aToro GencTBUS HAC OCBOOOSIT IYIIKU U Opyskue. Eciiu Mbl OyjeM MOMHUTH Alutaxa, OH
0CBOGOIMTH Hac, KOO HHKTO HE B CHJIAX CHENATh 9TOro kpome ero. Kro mpomsnecer’ croBo Ammaxa,
TOMY BeTep Oy/eT B 3a1.

Bparom AJiaxa # Ipopoka SBIISETCS HOBOE YUeHHE «LKeIHT» 2. Korma TRBopHI Hac GOr MbI BCe
Obutn OpaThsi W Temepb AacT Oor OyAeT Ham JIydinas >KU3Hb, €ClM BBl OyJeTe NMOMHHTh AJniaxa u
packaerech, Bce HCIpaBUTCA W He OyAeT Ha Bac JeXaTh I'HET pyccKux. Ecim BB Oynere ciienoBath
HOBOMY YYEHHIO Bce BpeMsi Oyaere MydaThes, Mo Oynet 4epHbM. KTo He OyzeT moMHUTH Aiaxa, TOT
OyzmeT packamBaThCsl HA TOM CBET€ M BCIOMHMHATh €ro He AymaiiTe. bor oawH u BCce MOXeET chenats.
Joporue OpaThst packanBaiiTeCh W MY>KYHHBI W KECHIIWHBI M B3pocible U AeTH. [IpouTHTe MONUTBHI U
BCcIIOMHHUTE Oora. Xopomro Oyzer ... «JxeauT» He MyTh, 3aCTaBbTE CBOMX JETeH cienoBaTh AG -Dmud -
Bk (crapoe ydeHbe), a He yauTh «Abay» (HOBOE yUeHbE).

Jloporue ToBapHIIM, MBI BCE POAWUIHNCH OpaThsiMH, MBI HE TOJDKHBI OTIENATHCS APYT OT JpyTa.
IOHOIIM He HOoKHBI TPaOUTh CBOMX MYCYJIbMaH, a rpadUTh TeX, KTO YYUT HOBOMY Y4eHb0. bobleBUKH
JiepKaTcs TONBKO HOBBIM yueHbeM «/Dxemut». Ouninas cBoe opyXkHe MbI OyaeM HOMHHUTH Aljaxa H
3abepeM Bech MUp cuiioro opyxus. Kto Oyner momuuTh Autaxa u Kopas, ToT 3a0epet Bech MUp. AMUHb.
Anna. [Tomusmii Annaxa Hamucan 3T0.

(Ha moptpere Jlennna u Mapkca

YKa3aHHBIM JIMIIAM M CIAJKUM CJIOBaM MX HE JOBepsATh: Cllaickue cIoBaxX THX JIUI COMBAIOT C
MYTH PEJIUTHU MYyCyJIbMaH.

I'maBHBIME BparamMu MycCyJIbMaH SBISIFOTCSI 9TH Juna. Eciy BepuTh UX clI0BaM, TO Ha TOM U Ha
3ToM cBeTe GY/IeT III0X0, ECIIH He BEPHTh, Ha TOM M Ha 9TOM cBeTe Gyaer xopormo...",

V xynauaa, Xomxa - Kme131 U APYTHUX TIaBapeil BO3TIIABISBIINX YTOJOBHBIC OaHIBI IMEIAch
CBSI3b C BOJIMCIIOJIKOMaMH U CBOM JIFOAM B COCTaBe nociieqHux. B MepBckoM paiione, Ha mpumep, Obu1o 6
YCil. U3 4Yuclia YJICHOB MapTHHU, KOTOPBIC 6BIHI/I BIIOCJICACTBHUM YJIMUYCHBI B CBA3U C 6aHJII/ITaMI/I,
CII0COOCTBOBANIM MOCIEIHUM, COBIBAIIN Harpa6neHHoe132.

Onmnn n3 cpaBmwmx OanautoB (9-XII -21 r1.) Hekto Kymm - Husz - KynmeB Ha nompoce y
cJIe/IoBaTellsl MEXIy MPOYUM cooOIman: «0exai s U3 MOoJ CTpakH, ObLI B Inaiike 4 Mecsila, HaM JaBain

129
).

123
KEFIUHOTI'0», 3TO CJIOBO UCIPABJIICHO: «CAUHOI 0.

124 C110Bo B cKOGKAX HAIHCAHO KAPAHIALIOM.
125 «cBeTeny, 9T0 CI0BO HCIPABICHO KAPAH/IALIOM: «CBETE»

® «Hay, IPEIUIOr 3aYePKHYT KAPAHIAIIOM.
127 «ipuHeceT», 3T0 CIOBO HCMPABIEHO KAPAHIAMIOM: IPH3HECET)

28 (KOKEIIUT», TO CI0BO HCTIPABIICHO KAPAHIAIIOM: «KEIHT
129 (Jlennn n Mapxcy, cioBa uctipaBiieHbl Kapanamom: «JIennna u Mapkca»
%0 [1enrpa Apxus TCCP. meo Ne 99496.

«Homxay, 3T0 €I10BO UCIPABICHO: «X 0K

1e2 Hentpa Apxus TCCP. neno Ne 99496 ctn. 92.
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IPOIYKTHI M OpYXHe H06pOBONBHO'> Gam. [TaTpOHBI HAM MPMHOCHIH MINHIHOHEpH 3 Temkena 10
yenoBek u3 Kaaxka 6 gen. n u3 Cepaxca 2 uen(»). B ranHOM citygae nompamnBaeMslil 13 Maiku Xopka
- KynH134.

BacmauectBo B TypkmeHnckux paitonax 6. bByxapckoit H.C. Pecriy6nuku B yka3aHHBIA MTEpPHON,
1. 00pa3oM ObLIO cocpeoToueHO B KepKHHCKOM OKpyTe, HaXOIAIIUeCs Ha TpaHulle ¢ AQraHuCTaHOM.

31ech BO3HUKHOBEHHE OacMavyecTBa B IMUPOKHX (opmax oTHocUTCs K KoHIY 1921 m x Havamy
1922 roga. CTOpOHHUKH 3MHUpa OBIBIINE YHHOBHUYECTBO, MYJUIbI, Oail BIIOJHE €CTECTBEHHO CTPEMMIIHChH
K pecraBpanuy smupara. OHHM BeJIM 0XKECTOUEHHYIO aruTaluio, KoTopas Haxoawna OiarofapHyo OYBY
cpean JaixaHCTBa 3eMJIEJENIBUECKOIO M OCOOCHHO CpelHM CKOTOBOJIOB, KOTOpPBIE HaXOJWINCHh B
SKOHOMHYECKOH 3aBHCHMOCTH OT PEaKIMOHEPOB. ATHTAIHS 5Ta MMeNa > yCIex ele M MOTOMY, 9TO K
HOBOI PEBOJIIOIMOHHON BJIACTH TPHMa3al OTPOMHOE KOJIMYECTBO Oojiee YEM COMHHTENBHBIX CIIOEB
HaceneHus. [10OOpBI, B3SITOYHMYECTBO M JIMXOMMCTBO CONPOBOKAAIM BCE HAYMHAHUS MOJIOJOTO
Oyxapckoro npasurensctBa BHCP, xotopoe no 1922 r. He cMorio naxe oToOpaTh 3eMeNlb U SMUPCKOH
KaMapI/IHBI/I136. Bce 310, a Takke M COKpalleHME I[OCEBHOM IUIOIIAAW, 3aWJIEHUE HPPUTALlMOHHOMN
CHCTEMBI, MaJICHAE XJIONKOBOJCTBA, 3TOH HamOolee TPYJOEMKOH KyJIbTYpbl, 3HAUUTEIbHBIE HOTEPH B
CKOTE BO BpEMsI IIEPHO/1a TPAXKIAHCKON BOIHEI, BBI3BAJIN IPYNITUPOBAHIE OTAEIBHBIX 0aCMadeCKUX IIaeK,
MOJJIEP)KUBAEMBIX MaTepHaIbHO 0aliCTBOM M MIIaHAMH. B Toke BpeMs Hadaics MpOLEecC DMUTPALUH B
Adranucran Hanbolsiee COCTOSTENBHBIX CKOTOBOJIOB, CBSI3aHHBIX C 3eMjlell Ha MOOEpexbsiX p. AMy-
Hapbu. OcBoOoxneHne pabouyMx pyK, B CHIY YXOJa M3 IECKOB W IIOJUBHOH 30HBI SKOHOMHUYECKH
CHJILHOM 4acTH HaceJeHUs, SKCILTyaTUpOBaBIIel 3T paboure pyku, 0cBOOOXK/IeHHE PabounX PyK B CHITY
MaJeHus MHTCHCH(UKALINH 3eMIIeIeTHI > MOBIEKIIO 3a coBOl ¢ OHON CTOPOHBI pA3OpeHHE HaHbGoIee
cabbIX XO3SHCTB, @ C JPYrod CTOPOHBI MOSBICHHE 3HAYMTEIbHBIX KaapoB 0e3pabOTHBIX MayNepos,
KOTOpbIe HAXOMMIH BBIXOJ JIMIIb B CIyk6Ge KOHTPPEBOMIOMMK . ['TyX0e M OTKPHITOE HEJOBOIBCTBO
HOBOW BiacTpio pocno. Cpeanm SMUTPaHTOB, ylleAmmx B AQraHuCTaH cO CTajamMH, Inia padboTa
MPUOIMKXEHHBIX SMHUPA B CTOPOHY TOJITAIKHUBAHMUS UX HAa aKTHBHBIC BBICTYIIICHUS. JInIeHHbIe nacTom,
SMHTPAHTHI- CKOTOBOABI BIIOJHE €CTECTBEHHO JIETKO IMOJIABAIUCH ATOW aruTaiyy, XOTs OBl TOJIBKO B
CHITy OIPEAEICHHOTO CTPEMJICHHUS 3aXBaTUTh MAcTOWINA, HAXOIIIIMECs Ha COBETCKOHM TeppuTtopuu. B
pesynbrare, BecHoit 1922 rona’®® mauamace ocana ropoma Kepxn™® cumamu smurpantos, Gacmadeid, npu
COYYBCTBUH M MOJJIEP)KKE MECTHOTO HacelleHus. Tenepp 1uia pedb yxe 0ojiee orpeielieHHO He 0 0opboe
C HEBEpHBIMH, a 0 OophOe ¢ coBeramu, ¢ Mosomoi Byxapckoit Hapomuoit CoOBETCKOH pecmyOIMKOM.
Hecomuenno, yxe B 3T0 Bpems - Yy JOBOJbHO 3HAUUTEIBHOW YaCTH 3EMJEJENbYECKOrO U
CKOTOBOJIYECKOr0 HACEICHHS POCIIO CO3HAHHE HEOOXOTMMOCTH ! POTHBOEHCTBHS TOMCKAM IMHPCKHX
areHtroB. OyHaKo, KaK pa3 KO BpeMeHH ocajabl KepkoB, pa3BMIOCh OCOOCHHO CHJIBHOE MOJIUTHYECKOE
Gacmaueckoe nBrkeHne B Bocrounoit byxape. OdeBnmHo n ocama r. KepkoB Haxoauia B oOmIuid
OTIepaTHBHBINA IIIaH OyXapcKOH aBaHTIOPHl PYKOBOAMMON ropasfo Oojiee CHIBHOW PyKOH 4YeM pyka
CBEPrHYTOrO IMUpA, OTCHKUBatolterocst B A¢ranucrane’®,

Ocama 1. KepkoB moreprena monHOoe ¢uacko. KoHTppeBomromms OpUta pasrpomiieHa
PEBOITIOLIIOHHBIMI BOWCKaMM; PEIIUTENBHYIO POJIb CHITPAIN MEXIY MPOYNM, TIOTPAHUYHBIE ICKAIPOHBI.
PasrpoM KOHTppeBONIIOIMM MPUHSIT OoJiee IIMPOKHE pa3MEphl W MOBJEK 3a COOOHW YK€ MacCOBYIO
sMurpanmo B AdraHucran 0aiickoro siemMeHTa, B AQraHucTaHe e OKa3aluch Haubosee BIUSTENbHbIE
TypKMeHCKHe uinaHbl. Ha tepputopun AdranucraHa v B pallOHE KOJOJALEB MMOTPaHUYHON IMOJOCH B

188 «JlOGpOBOJ'IbHOM», OTO CJIOBO UCIIPABJICHO KapaHJalloM: <<)106POBOJ'II>HO>)

1% enrpa Apxus TCCP. neno Ne 99496.

135 OTO CJIOBO B TCKCTEC HAITMCAHO. «KMMEID).

1% «C JPYTOi CTOPOHBI TaK KaK y BIACTH CTOSUIH y30€KHU, H PEaNbHO 3Ta IIepeMeHe BIACTH He TOoBea
K YJIYYIICHUIO ITOJOXCHUSA TYPKMEH, TYPKMEHCKOC HACCJICHUEC U HE MOIJIO INOAACPIKHUBATH HOBYIO
BJIaCTb IPOTUB Hpe)KHefI I/I60, TIOBTOPSAEM, AK€ B KPYITHBIX TYPKMEHCKUX LCHTPAXH HaAIIpP. Hpe)KHefI
B ropoxe Kepku, y pyns Bumactu crosim y30eku, a He TypKMEHbBL» OJTa (pas3a 3auepKHyTa
KapaHaamnioM.

187 [Ipumeuanue: «kak U3BECTHO, HE cUMTas paboOT MO pacyMCTKE KaHANOB, Ha 1....»

138 «CKOHTPPEBOJIOLUNHN—=» CJIOBO HEU3ZBECTHO.

139 (¢ HOBAY, TO CIIOBO 3aYEPKHYTO KAPAH/IAIIOM.
140 «KepkoBy», 3T0 €J10BO UCIIPaBiIeHO KapaHaamom: «Kepku»
*! 570 CI0BO B TEKCTE HAIMCAHO: «HEOGXOMMMCOTH.

142 (3mpep), c10BO B CKOBKAX HAMCAHO KAPAH/IALIOM.
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Kuzbut - AsIKCKOM TyMaHe OpTaHM30BalIiCh CHIIbHBIE DacMadeckne TYpKMEHCKHE OTpsA/bl, a Ha BocToke
TpYTIHPOBAINCH OTPsiAbI OacMaueil 3 y30ekoB. Hagamncs psin HaJeTOB M HanmaJIeHWH Ha MEJKHE TPYIITbI
¥ TapHU30HBI KpacHOapMeineB, Ha KalOKH, MPOXOIMBIINE C Tpy3amu 1o p. AMy - Jlapse, ydacTuiuch
MOKYIICHUS Ha OTAENBHBIX JIUIl U3 CPENIbl MECTHOTO HACEJIEHHS IO03PEBAEMBIX B COTYBCTBHUH COBETaM.
OrpalbnsatoTes M KaloKH, YTOHAETCS JIM CKOT OTAENBHBIX IPaxJaH, rpabuTcs M MPOE3KUi — BCE JKE BO
BCEX CITydasX HAJIEThI IPOMCXOIAT B STOT BTOPOH MEPHOI - GACMAYecTBA MO/ HOTHTHUCCKEM JO3YHIOM
00pbOBI C BJIACTHIO COBETOB. HajeTsl 3TH TOJIB3YIOTCS CUMIIATHSIMH M COJEHCTBHEM OOIBIIMHCTBA
MecTHOTo Hacenenus, ™ B cuy Genoro Teppopa.

VYKperuleHre BIAcTH COBETOB C OJHOH CTOPOHBI M OTCYTCTBHE KakKHX JIMOO JOCTMDKEHHH C
JPYTOif - KOHTPPEBOMIONHMH ", 3aCTABIIAIOT TOC/IEOBATEIBHO OTXOIUTh OT JBHKEHHS IeXKaH, BTAHYTHIX
IpEeXJe JO3YHraMH CBSIIEHHON BOMHBL [locTerneHHO BepxXyIIKH Oaifickoil M peakIMOHHOW 3MUTpaLUH
CTAHOBSATCSI MEHEe IIECAPHIMU M HAauMHAET IaJaTh MaTepuaibHas 0a3a OacMadecKux oTpsaoB. bacmaunm
Bce HacTol4nBee TpeOyIoT OT HaceleHns OecIulaTHRIN (ypask U IPOJOBOJILCTBHE, OHHU 3a0MPalOT KOHEH
u OapaHOB y)Xe€ TPOTHUB BOJHM HaCeNeHWs, OHH TpeOyloT y HacelneHus AeHer. Hakowner, Oacmaum
BBIHYXJICHBI, MEXIy O€3BBIXOZHOTO CBOEr0 MOJOXKEHMS, MNpuOeratb K HacWIMAM U Trpabexam,
IPUBOJVMBIM Y)K€ 110 OTHOLIEHHIO K IIENBIM KHIIJIAKaM M JAaXKe TPyNNaM KHIIIaKoB M aynoB. Takoe
MOJIOKEHHE C OJHOW CTOPOHBI BBI3BAJIO CIIEpBa KojieOaHME, 3aTe€M OTXOXKJCHUE M, HaKOHEl, TIIyXYIo
BpaXay K OacMadaM CO CTOPOHBI HAacelIeHHs, BBIHYXAEHHOTO B3AThCS 3a BOCCTAaHOBJIECHHE CBOETO
Pa30PEHHOTO XO3SHMCTBA; ¢ APYroi CTOPOHBI, 3aTPYAHECHUS B CHAOKEHHH OacMavYeCKuX OTPSI0B PyparkeM
Y TIPOJIOBOJILCTBUEM BBI3BAIN UX JpoOJeHUe, n3Menbuyanue. Uncio 6acMadecknx Maek yBEIW4nIoch 3a
cueT IpoOJieHWs, WX HACUUTHIBAIOCH K cepeamHe 1923 roma no 35. XapakTepHO, 4TO MIAHKH
COCTaBJSUTHCH M3 COPOJMYEH, M3 JKUTENEH OJXHOW MECTHOCTH M LI OHM I'paOUTh HE CBOM KHUIIUIAKH, a
Oosree oTnaneHHble. Tak Kak Iaek OBUIO MHOTO, TO, B CYIIHOCTH, TIOYTH BCE KHIUIAKH CTPAIaId
OJITHAKOBO.

Mo>kHO cuuTaTth, 4TO BO BTOpo monoBuHe 1923 roga 6GacmavectBo (B KepkuHCKOM OKpyTE)
MEPEXOUT B TPEThIO CTAaJHI0, OHO TEPSIET CBOW MONMTHYECKHH XapakTep W CMBICH, NpHOOpeTas
OTIPEJICTICHHBII OTTEHOK YTOJIOBHOTO OaHAWTH3MA. Y COBEPIICHCTBOBAHKE aNNapaToB MECTHBIX OPraHOB
BJIACTH, BIIOJIHE OIpPEIENHBIIAACA CTOWKOCTh COBETOB 3aCTaBISIIOT HACEJCHHWE, OTOMIEHAIIEE OT
GacMauecTBa, GIIIKE PHUIIIAIBIBATECA | K JKH3HH COBETOB, K HX CMBICTY U 3HAYCHHIO M H3MEHHTH CBOE
Bpamae6Hoe148 OTHOIIICHHE B BBDKHIATCIBHOC H, HakoHel, B 1924 romy B COYYBCTBEHHOE, HOO
HaCeJICHUE BUUT, HAKOHEII, YTO €AUHCTBEHHBIN MCXO/ B BOCCTAHOBICHNUHU XO3SHCTBEHHOMN KU3HU HECYT
Cogetbl. Yxke BecHa 1924 r. nana 12 % moCeBOB XJIOMUATHHKA, CPEIHSSI YPOXKAHOCTh MO PAa3IMYHBIM
KyJIbTypaM cTaya IoJHUMAThCs, 100 OOJbIIOe KOJMYECTBO TPY/Aa CTAJO MajaTh Ha €AMHUILY 3€MEJIbHON
wromaay. CBoOoxHble paboure pPyKH CHOBa HANpaBiSIIOTCS B MHTEHCHBHYIO 00pabOTKy 3emily;
KOJIMYECTBO PSAOBBIX JUKHTHTOB TACT; HAYAIBHUKH JECSITKOB U IISITKOB OKa3bIBAIOTCS O€3 PSIOBBIX, OHH
uayT B AdraHucrtaH ¥ HaHMMAIOTCS K 0asM B macTyxw; psaapl Oacmauei Tator. C mas 1924 ronma mo
npock0e HaceleHus CTall (OPMHUPOBATHECS TOOPOBOIBUYECKUE OTPSABI COBETCKON MUK 71 OOPHOBI
¢ GacMauamm, [ OTPAKCHHsS BHE3AIHBIX HAIETOB. IIpH TaKMX OBICTPHIX HANETaX GacMadm Teprar '
3HAYUTEIBHEIA yIIepO, moaydas OT TOOPMIJIHIINY M HACEICHUS OCHOBATENbHEINA oTriop. [TosTomy B 1924
rojly HaleThl BOOOIE pENKM M Trpabeky NPOUCXOIAT JHIIb B KHILIAKAaX, I/Ie HET ITOCTOSIHHBIX
TapHU30HOB.

Takoe mnosoxeHue 3actaBuiao OacMaueil M3BICKUBATh MHBIE CIIOCOOBI M MCTOYHHUKH JIOOBIYH
CpPE/CTB K cyliecTBoBaHWIO. Hampumep, Bce oTpsiabpl OacMauei, Bxoasiue B cepy BIUSHUS KypOaru
Yosu - Cepmapa™ oxpausioT rypThi™' GapaHOB, NMpHHANIEKAIINE TypPKMEHAM - SMUIPAHTAM |
nacymuecs: B neckax Kusein -Asikckoro paifona. Jlpyroit mpumep: HaceneHue kuiiaka [landbBapTta B
mapte 1924 rona npurnacmio kyp6amry Pycram -Cepaapa Ha 4 Mecsina u ymatwio emy 2400 pymun, npu

146

143 9TO CJIOBO B TCKCTC HAIIMCAHO: «KIIPEUO.

144 (OTYACIH B CHIY COYYBOTBHSI, OTYACTH XKey, CII0BA 3a4ePKHYThI KAPAHIAIIOM
145 (peBomIOIOHHOH-eEPaIHD, CIIOBA 3aUCPKHYTH KAPAHIALIOM

48 CioBa B ckOGKAX HAIMCAHBI KapaHAalIoM.

M7 (puIUIAIBIBATECSY, 3TO CITIOBO HCIIPABJICHO KAPAHIAIIOM: (IIPHIIAABIBATECS
148 «Bpame6HOID», 5TO CIIOBO HCIPABICHO KAPAHIAIIOM: BPaKACOHOE»

*9 (TpemsTy, 5TO CTOBO HCIPABICHO KAPAHJAIIOM: «TEPILITH

180 «Capnapay, 510 coBO HenpaBIeHo Kapanamom: «Ceprapa»

181 «ryp-b», B ci10Be TypT GyKBa «T» GHUIA 3a4EPKHYTA.
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packiazke Ha BIIaJIENbIEB CKOTa ¢ BepOiroa 4 pymnuu, ¢ JOIMaan, KOPOBHI U ObIKa - 3 pymuii, ¢ 6apaHa -
| pymum ¢ wmmaka - 1/2 pymun. 3a 3ty miaty O6acmau Pycram - Cepmap o0si3aicst OXpaHATh CTaio
(Haxomsammecs B meckax)'>? xuTerneil Kiuaka ot Apyrux 6acMadeir. Touro Takoke n Yos - Cepaap He
TepHHT, B cepe CBOEro BIMAHHS, 6ACMAYECKHX OOBEIMHEHMIT eMy He MOTUMHEHHBIX; TaK Hamp.,™
nraiika Aomy-Winana, mpuokiBias u3 Adranucrada B paiion konoana Kaparene -Xypi ¢ 1e/Ibio HAJIEeTOB
Ha Kusuin - Asikckuii paiioH, Oblia pasorHana Yoss - Cepaapom.

Kpome Takoil «ciyxOb» OTpsiabl OacMmadell 3a IUIaTy COIMPOBOXKIAIOT KOHTPaOaHIMCTOB BO
BpeMs CJIe/IOBaHHs KOHTpaGaHabl m3 AdranucraHa uepe3 BocToumbie kapakymsl K Yapmkyo™ u B
Ipeienbl OBIBIIETO XMBUHCKOTO XaHCTBA.

Ouenp moOonbITHO, YTOo B 1924 romy craBiaeHHWK smupa MOparnm -bex mpuesxan c
HECKOJIBKIMH JIIOABMH B TIpeniesibl KepKHHCKOTo OKpyTa, YTOOBI cOOpaTh ¢ HAaCEICHHUsI SMUPCKUE HAIOTH
3a TpW roaa. BroiHe ecTecTBEHHO, YTO OH COBEPIICHHO HE MMEN yclexa Cpely HaceleHHus u OecciaBHO
BBIEXan BO cBOsicH . Takwue pykoBoauTenu O6acmadelt, kak Kyp6amm HosH - Cepnap, Pycram -Cepnap,
Yapsr - Kypyk Obutn mpexie TOProBIAMH KOHTPAOAaHIHBIX TOBAapOB, OHHM )K€ TOPTOBAIH OPYKHUEM,
MaTPOHAMH | TIp. 3a 3TO B CBOE BPEeMs y HUX OBUIO KOH(HCKOBAHO UMYIIIECTBO.

1) Yosu - Cepmap TypkMmeH, 43 ner oT roxmy, ypoxenen kum. Kypawmma, OH XKl
TPEHMYIIECTBEHHO B a(raHCcKOM ropoje AIXoe™ ', BO3IIABIAT > HECKOIbKO GaCMaYeCKHX 00beIMHEHUIA
B npenenax Kepkunckoro okpyra. Okoso konoznes Kak - M (45 kun. Ha FO. 3. ot 1. Kepkwu), Hykuu (55
k. k 10. ot 1.**° Kepku) u Tokua (80 kmn. k FO. or r. Kepku) Haxommmucs'™ ero orpsger mo 50
JUKUTUTOB B KaXKAOM.

2) Pycram - Ceppmap, TypkmeH, 38 ner, ypoxkeHen Kypaiimckoro xeHra, I-Iapz[>1<y17101<0r0161
OKpyra, OBIBIIMH HMOMOIIHUK M3BecTHOTO KypOamm Kibra -Meprena, KT (B 1925 1".)163 B pailoHe
ropona Axda, B AQraHHCTaHEe ¢ MAJICHBKOW MIAWKOH B 15 MKUTHUTOB.

3) Yaps! - Kypyk c maiikoii B 60 4enoBex HO xomucs'® 61u3 komoma Mman - Haszap.

4) Kyp-bamm Amnasip bex Ha xonoane [Ixepanmu (95 km. k FO. 3. ot 1. Kepku) ¢ maiikoit B 50
JOKUTUTOB.

5) I'aBnap - Cepmap Ha xonoaue Kaparere -Xypx
100 mXUTHTOB.

6) Aoapr - YapTtMma, B paiioHe r. AHAXO0s, C. maikoi B 30 mKur.

7) Opnako camblii BiusATenbHbIM KypOamm, wmsBectHblii Knbsra - Mepren Typkmen 45 jer,
yposxenen Yapmikesckoro™ okpr.'® sxuser B A¢ramucrane, npunsn nocssumenue B Cydu H, Kyps
OMUYM 3aIll0€M, HAXOAMTCS MOUYTH BCE BpeMsl B MHCTHYECKOM TpaHce. Ele mpu sMupe oH 3aHMMancs
rpabexxamu, a B 1922 u 1923 r. 1. mo4tu Bce onepupoBaBLIMEe OTPsiIbl OacMaydeil WM HEMOCPEICTBEHHO
MONUMHANNCH €My WM HAXOMINCh B cd)epe €ro BIMSHHS M aBTOpUTETa. TaKoOBHI TiaBapu
TYpPKMEHCKOTro OacMavecTsa.

B Kemudckom paiione Bce Gacmaun (6ot u3)'® y36ex’™. 1) Kypbaum - Mymma - Possl, Ha
xommcs B kurtake Kapiyk (28 xun. cesepree r. Kemuga) ¢ maiikoii B 30 mpxuruTos. 2) Mycradakyi-

156

185 (60 xm. x 1O. 3. or . Kepkn) ¢ maiikoii B

169

152 CroBa B cKkOGKAX HAIHCAHBI KAPAHIALIOM

153 «HenaBHO», 5TO CI0BO 3a4EPKHYTO KAPAHIALIOM.

154 (JleHMHCKHID», 3TO CIOBO 3a4EpKHYTO KapaHJalIoM.

%5 (IOJI IPaZIoM HACMEIIEK», CIIOBA 3a4EPKHYTHI KAPAHAIIOM.

156 (KHBET», 9TO CIIOBO HCIPABICHO KAPAHIALIOM: KHI

57«8 Hac Tosmoe Bpemst (KoHeI stHBapst 1925 T.) OH», CII0BA 3a4ePKHYTH KAPaHIAIIOM.
158 «Bo3rIABIAsIETY, 3TO CIIOBO HCTPABICHO KAPAHAMIOM: «BO3TIABIISID)

159 «xo», GyKBa MCTIPaBICHA KAPAHIAIIOM: «I»

80 (HAXOMATCAY, TO CIOBO HCIPABICHO KAPAHIAIIOM: KHAXOIHIHCH

161 JIeHMHCKOTO®, 9TO CIIOBO 3aUEPKHYTO KAPAHIAIIOM.

162 (KHBOT», 9TO CIIOBO HCIPABIICHO KAPAHIAIIOM: (GKHID)

163 «remepby, 3TO CII0BO 3a4EPKHYTO, H CIIOBA B CKOGKAX HAIMCAHBI KAPAHIALIOM.
164 «XomuTesiy, 9TO CITOBO HCIPABICHO KAPAHIAIIOM: «XOTHICS

165 «Xypma», 5T0 CITOBO HCHPaBICHO KapaHIammoM: «Xypi»

166 JTemmmCKOro®, 3TO CIIOBO HCIPABICHO KapaHamom: «JapHKeBCKoro»

167 «B HACTOALIEC BPEM:», OTa CJIOBA 3aUYCPKHYTHI KapaHAAaIlloOM.

168 «COBPEMEHHOT'0», 3TO CJIOBO 3a4Y€PKHYTO KapaHAalllOM.
169

((ﬂBJ’I}IIOTCSI», 9TO CJIOBO 3a4€PKHYTO, U CJIOBA B CKOOKax HaIMCaHbI KapaHJamnioM.
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Bek, B paiione xummaka Kyruranr (62 kuinb. k CeBepy ot Kemnda) ¢ maiikoit B 200 - 250 mKUTHTOB.
VY36ekckne OacMauu, 1O BHAMMOMY, HE UMEIH - CBS3M C SMHUIPAaHTAMH, B TO BpeMs Kak OacMmayd -
TYPKMEHBI CBOE IPOIIUTAaHHE M3BICKUBAIOT B OXPaHE CTaJ AMUIpaHToB. Kpome Toro, Kak ckaszaHo, C
smurpanTamn (6butr)' yBA3aHBI KOHTpaGaHIMCTHI M WX OacMadeckas oxpaHa. HakoHeI, MMEIOTCs
POACTBEHHBIE CBA3U C IMUTPAHTaMU y OacMadeil 1 y 3HaUMTEIbHON YacTH HACEIICHHUS.

Adranucran TpencTaBiseT M3 cels MpeKpacHOe MecTo, Kyda 0OacMayl CKPBIBAIOTCS IpU
HeyJadax, a mycTelHA Boctounsle Kapakymel mpenctaBisier u3 ceOs IpeKpacHbBIM IUTaigapM JUis
pa3BepTHIBAHUS GACMAYECKHX OIepauii. X0Ts GacMayecTBO COBEPIICHHO BRIPOAMIOCh (k 1925 1.)) ne
MMeeT MPOYHO MaTepuaibHOM 0a3bl, He MMeeT 0000IIaroIeil uner, Bce K€ MOXKHO YCMOTpPETh B HX
JBIDKEHUH TI0A4ac HEKOTOPBIH IJIaH, Tak Hamlp. B ceHTs0pe 1924 rona onu npoasurainuck K r. Kepkam c
YeThIPeX CTOPOH OJHOBpeMeHHO; 20 HOSOps OHM MPOM3BEIH TAaKXKE OJHOBPEMEHHBIN HAJeT, HaKaHyHe
BBIOOPOB B paifoHHBIE COBETHI, Ha OKPYT C YETHIpeX CTOPOH: 1) co cTopoHs! cT. TansiMapakaH, 2) Kapsep
KelL. op., 3) Kuznn -Askckuit ryman u 4) Tampabanckuii TymaH.

KpoMe 3THX MIaek B OKpyre HHPKYIHPOBATH ° MeIKHe TpabUTeNbCKue PasOoiHudbH Ak 110
3-5 uenoBek, rpabsuiue KuTeNel, TPOE3KNX, KOHTPAOAHAUCTOB 1 mp. "'’

WNuaue neno obcrosumo B 3anmamuoi Typkmenuu, paiioHax: KpacHoBomckom, KazaHmKukckom,
I"accan-Kunuiickom u Kapa-Kanuackom. TyT B 3TUX pailoHaxX Kak rOBOPSAT — «BEUHAsD» BPaXKAa MEXIY
MOMY/JaMH ¥ Ka3aKaMH - aJacBUaMH ° i MEXKIy HOMYyJAMH M FOKICHAMH BO3HHMKIIAS HA MMOYBE 3aXBaTa
nacToOMIl ¥ BOJONOHHBIX McTouHMKOB. K BecHe 1923 ronma, Bpakaa MexIy HOMyAaMH U KazaKaMH
JOCTHTJIO 10 HeOBbIBaNBIX mpezenoB. B mapre 1923 r. B ogHO#l u3 CXBATOK' ' GBUTH oTepu ¢ 000ux
cTopoH: youtsiMu 10 100 ven. meHHBIX 10 40, COXIKEHO HECKOJIBKO ayJIOB, YTHAHO CTOPOHAMH CKOTa
CBBIIIE JIECSATKA THICSY TOJIOB M T.1. IIpy 3TOM, mociie MapTOBCKOTO MOOOMIA HMOATOTOBISIOCH Oojee
TPaHINO3HOE: TOATOTOBISIACH BCSI HMOMYJCKash M Ka3aKCcKas CTelb, HadumHas oOT AcTpadaiacKoit
nposunmus (8 [lepcun) u konuas Ypazom'™.

[TOMHMO 5TOrO HMEITH MECTO YacThiii B3aMMHBIl YrOH CKOTAa HOMyJaMu (He TOoKIeHaMH)' i
Ka3aKaM{ MEJIKUMH MMapTHAMH POJOJDKaBImics 1o 1925 rona.

Io HeroNHBIM TaHHBIM Ha 1eKadps 1924 r. Bo Bcex paiionax (TypkMennn)™® HacqHTBIBATOCH
46 Oanpmamraek, ¢ obmeil uncneHHocTho 2.059 uen. Ilo 6. okpyram OaHOIIANKK paclpeNeNsIIinch Tak:
ITonTopaukomy 7, Mepceckomy 15, Hapmxkyiickomy 11, Kepkuackomy 5 u Tammraysckomy 8.

I'pynnupoBka uncineHHOro cocTaBa 6aHmaek TakoBa (U3 32-X, B KOUX COCTaB ObIT BBISICHEH):

Jo 10 uenosek 11 maek

Jlo 20 yenoBek 5 maek

Jo 30 uenoBek 4 maek

Jo 40 gyenoBek 3 maek

Jo 50 yenoBek 2 maek

Jo 70 gyenoBek 2 maek

B 100 wenoBek 1 maex

B 200 uenoBek 2 maiku

B 250 uenoBek | maiiku

B 400 wyenoBek | maiku

1o «Y30ekami—TFaM-opyAyoT», CJI0BA HUCIPABIEHB! KapaHIaIloM: «Y30ex»
™ (XOUTCAY, TO CIOBO HCIPABIEHO KAPAH/AIIOM: «XOIIICS
172 (iMeroTY, 3TO CITOBO HCTIPABIICHO KAPAHIAIIOM: (HMEITI
178 C10BO B cKOGKAX HAIHCAHO KapaHIalIoM.
7% CroBo B cKOGKAX HAMHCAHO KAPAHTAIOM.
175 (K BecHe BO3MEKHO OXKHIATh CHIBHBIC TPYIIMPOBKH GacMadueii; Temeps xe ux He Gomee 700 -
800 yenoBek.» Ota (pasa 3a4epKHyTa KapaHJaLIOM.
CUUPKYIHUPYIOT», 9TO CIOBO UCIIPABIICHO KapaHJAIIOM: «IIHPKYJIUPOBAIII»
i (...) CnoBo B ckoOKax HamMCaHO KapaHIalloM, HO HEU3BECTHO.
178 «amaentiammy, 3TO CIIOBO HCTPABICHO KAPAH/IAIIOM: «aIaCBLIAMID
179 (CxpaFoK», 5TO CI0BO 3a4EPKHYTO M TOYHO HEM3BECTHO.
180 Hentpa Apxus TCCP. cm. geno 1001714.
! C1oBo B cKOGKAX HAIMICAHO KAPAHIALIOM.
182 C110Bo B cKOGKAX HAMHCAHO KAPAHIALIOM.
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B uncne rmaBapeii maek: XaHoB - 3, 0aeB - 2, KypOamm 1, TypkMmeH - 28, 6emymkeit - 1, y30ekoB -
3, U3 mIeMsl HOMyA 418 apcapd - 8, capbIKOB - 2, Teke - 18.

I'maBapeit xwureneit paiioHoB: Temxenckoro - 15, Taxtuackoro 1, Taxra - bazapckoro 2,
Mepsckoro 3, Baiipam - Ammiickoro - 2, Kapa-Kama - 2, bexepaenckoro 1, Amxabaznckoro - 2, I'eok-
Tenunackoro 1, KpacuoBoackoro - 1, Kaaxkunckoro - 1. [To Yapmkyiickomy 1 KepkuHckoMy oKpyTam, 3a
OTCYTCTBHEM JAHHBIX - [10 palOHaM PacCHpEeIeTUTh HE NMPEICTABIIAETCS BO3ZMOKHBIM.

Bo BcsikoMm cityuae, OCHOBHBIE I'pYNIHPOBKU OaHxIiaek ObuiM TJ. o0p. B paiionax TemkeHa,
Kepxos, Tamay3a. B mepBoM - TeKHHIIBI, BTOPOM - apcapbl U TIOCIEIHEM - HOMY/IBIL.

3akinioyenue

Homutmueckuit barmuTr3M B Hadane (1920 r.), a 3aTeM mpeBpaTUBIIAICS B yrodoBHEIH (1923-
24 1.) HeNb3s pacCMaTPUBATH M30JIMPOBAHHO OT TOTO COCTOSHHS M COOBITHH, KOTOpBIC MPOUCXOAMIN U
MMENH MECTO Ha TePPUTOPHH PaiiOHOB, BOIIECIIIAX MO HAIl pa3MexkeBaHuio (1924 r.)% s TypKMeHCKyI0
CC pecny6nuky. bonpime sToro, Bcs mpeAmecTByiomas o6cTaHOBKA, KaK YKa3aHO BBIIIE pa3BHBABIIAsICA
B OTJEIBHBIX paiioHaX 6. HAPCKOH KOTOHHH B TEPHOJ BJAJBNECTBA LAPH3Ma MOMHTHUYECKAT - H
SKOHOMHHUECKasi OBLIA MOBOIOM K BO3HMKHOBEHHIO B CTOIb IIHPOKHX pasMepax OacmauecTsa'®® u
Oanamiaek. TOTYKOM K BBICTYIUIEHHIO OBUTH I'pa)KAaHCKas BOWHA, TAE MOCJe JMKBUAAIMH OTACIBbHBIX
(poHTOB He NOOWTHIE OCTATKM pa3rpoMieHHBbIX KpacHO#l apMueil BOWCK NPEBPaTHINCh B OTIEIbHBIC
OTpSIBI IO PYKOBOJCTBOM OaiicTBa, OBIBIINX AMHUPCKUX W XaHCKMX YMHOBHHMKOB, PYCCKHX O(HIIEPOB,
JIYXOBEHCTBAa W T.[. JIEHCTBYsl OOBIYHO pa3po3HeHHO. HeyposkailHble Tozbl, POIOBBIE I'PYIIIHPOBKU U
HallMOHAJIbHAsl PO3HB (MEXIy KOPEHHBIMH JKUTEISIMA M HallMEHaMH) HENpaBWIbHbBIE AEHCTBUSI OPraHOB
BJIACTH B IIEPBbIE T'OJIbI PEBOJIIONNH 1 POJICTBEHHBIE CBSI3H NPEACTaBUTENeH TOCeIHeH ObIUTH OCHOBHBIMH
MIPUYMHAMHA JUIMTETIHHOTO CYIIECTBOBaHUS OacmauecTBa n OaHmmaek. HanmoHampHOE pasMexeBaHHE
Cpenneit Asny, yKperuleHHE BHOBb OOpa30BaHHBIX PECIyOIMK pPaOOTHHUKaMHM, MPOBEPKH HHU30BOTO
ammapata BIAaCTH, €r0 UHMCTKA, OpPraHM3alHs OCIHANKMX (KOMHTETOB B ayjie) u MpoBEICHHE
XO3SICTBEHHBIX MEPOTIPUATHHI B ayJie (3eMeNbHO-BOIHAS pedopMa U Ip.) KIIaAyT KoHel] Oe3HaKa3aHHOMY
CYIIECTBOBAHMIO OAH/IIACK, BHIOMBAIOT° M3 MO €r0 HOT MOYBY, HEH3OMHPYIOT OT° Maccel
BOOPYIKAIOT TOCIIETHIOI B BUJIE JOOPOBOJIBHBIX OTPSIIOB MIJIMIIUK U3 OCIHSIIKO YaCTH ayJia.

K uromro 1925 roga Obuio mukBuanpoBano 10 20 GaHanraek; youro 9 riaBapei, B3ATO B IUICH 2,
caanock 2; yOuTO pSmoBBIX 33, paHeHo 15, B3sATO B mieH 55, ¢ nanocs'™ 94 YeJI0BEKA, OCTaJIbHbIC
YaCTHYHO Pa3JIOKHIIKNCh, a YacThio yuuin B [lepcuro n Adranucras.

Banantusm nepuona 1920-24 r.r., He cuutas Tamay3ckoro okpyra, IpUYWHHUI YOBITKOB CBBIIIE
5 MuIL. 3011, pyOJI.. YACTUYHO COpPBaJl HECKOJIBKO XO3SIMCTBEHHBIX KaMIIaHUI: MOceBHast, yOOpouHas U Jp.
V6biTkE 110 Tammay3ckoMy OKpYTy He TOIAITCs ydaeTy.

CotHH mapT U COBpaOOTHMKOB M Oojee 3HaYMTENbHAs YacThb HEBMHHBIX JaiXaH W JaiiXaHOK
ObUTH yOUTHI MK 3aMy4YeHbI OaHANTaMU Ha MPOTSDKEHUH YKa3aHHOTO reproja.”
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