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BiR SOSYAL MEDYA ARACI OLARAK INSTAGRAM KULLANIMI
VE KiSISEL ILETISIM KAYGISI UZERINE UNIVERSITE
OGRENCILERI iLE ARASTIRMA!

Nebiye KONUK 2

oz

Sosyal medya kullaniminda gerek kisilik gerekse kimlik 6zelliklerinin hem sosyal medya kullanim siklig1 hem de
kullanim sekilleri agisindan etkileri olabilmektedir. Kullanicilar farketmese bile sanal ortamlar digindaki iletisim bigimleri
sosyal medyaya yansimaktadir. Elbette ki sosyal medya kullanicilarinin bazen sanal ortam etkisiyle kisisel dzelliklerinin digina
cikabilmekte farkli tablolar ¢izebilmektedir. Bu aragtirmada kisisel iletisim kaygisinin, sosyal medya kullanicilarmin kullanim
bigimleriyle bir iliskisi olup olmadig: bir 6lgek ile saha calismasinda sorgulanmistir. Universite dgrencilerinin iletisim kaygilar:
McCroskey tarafindan gelistirilmis olan iletisim Kaygis1 Olgegi ile test edilmistir.
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USING INSTAGRAM AS A SOCIAL MEDIA TOOL AND RESEARCHING UNIVERSITY STUDENTS
ON PERSONAL COMMUNICATION ANXIETY

ABSTRACT

In the use of social media, both personality and identity features can be influential for the frequency and also for the
way of usage of social media. Even if the users do not notice, the forms of communication outside the virtual environment
reflect social media. No doubt, social media users can sometimes get out of their personal characteristics due to virtual
environment and depict themselves differently. In this research, a questionnaire was conducted in the field study with a scale
to determine whether the anxiety of personal communication is related to the usage patterns of social media users. University
students' communication concerns were tested with the Communication Anxiety Scale developed by McCroskey.

Keywords: Social media, personal communication anxiety, personal report of communication apprehension scale

JEL Codes: Z0
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1. GIRis

Yeni medya olarak tanimlanan facebook, twitter, instagram gibi araglar ile sosyal aglar dikkate
almarak kiiresel etkilesimleri de etki alanina dahil eden bir sistem diinya lizerinde yeni bir anlayis1 ortaya
koymaktadir. Bu yeni sistem, eski toplum hareketlerini degistirmekte ve yeni kamusal alanlar

dogurmaktadir (Karag6z, 2013: 132; Babacan, 2014: 142-143).

Vural ve Bat’in da belirttigi gibi “yeni medya kavrami 1970’lerde, bilgi ve iletisim tabanl
arastirmalarda, sosyal, psikolojik, ekonomik, politik ve kiiltiirel caligmalar yapan arastirmacilar
tarafindan ortaya atilmig bir kavramdir. Ancak 70’lerde deginilen anlam, 90’larda miithis bir ivme
kazanan bilgisayar ve internet teknolojisi ile birlikte genislemis ve farkli boyutlara ulasmistir. Bagka bir
tanima gore yeni medya, biitiin bilinen farkli ortamlar1 bir araya toplama yetisine sahip bir 6zelliktedir.
Buna ‘multi-medya’ ya da ¢oklu ortam denilmektedir. Metin, duragan goriintii, hareketli goriintii, ses

gibi ortamlarin birliktelikleri bu 6zelligi meydana getirmektedir” (Vural ve Bat, 2010:3350)

Yeni medya ile birlikte aktivizm hareketleri dijital mecralara dogru yonelmistir. Dijital
aktivizmin dogusu olarak nitelendirilen bu durum sosyal aglarin kullanim amacinda da degisiklige
neden olmaktadir. Karag6éz’in de belirttigi gibi, yeni iletisim araci olarak sosyal medya
demokratiklestiren bir yap1 olarak goriilmektedir. Bu baglamda, sosyal medya diinya diizenini,
toplumlar1 ve son olarak da kimlikleri degistirmektedir. Kisacasi bu araglar yeni bir donemin kapisini

aralamaktadirlar. (Karagoz, 2013: 133-134).

Tim veriler gostermektedir ki toplumsal degisim teknolojiden etkilenmektedir. Toplumsal
degisim bireyi de etkilemektedir. Hatta egitim ve teknolojinin bir etkilesime sahip olmasi bu 6nemi
ortaya koymaktadir. Bu baglamda uzaktan egitim Ornek olarak sunulabilir: (Giines, 2016: 192).
Toplumsal degisim ve teknoloji arasindaki iliskiye bakildiginda ¢ift tarafli bir etkilesim oldugu ifade
edilmektedir (Beck, 2000: 122). Bu dogrultuda teknoloji gelisim gosterdik¢e toplumsal hayat iginde
olusturdugu etki alani1 biiytlidiikce, toplumsal degisime neden olmaktadir. Bunun yani sira, degisen
toplumsal yap1 da teknolojinin degisimini etkilemektedir. Ornegin, sosyal medyanin gelisimi toplumsal
bir degisime neden olmaktadir. Ayn1 zamanda toplumsal degisimin teknolojiyi gelistirmesi de sosyal

medya araglarina yenilerinin eklenmesi ve gelistirilmesi 6rnek olabilir.

Teknolojinin toplumu degistiren temel araci internet daha spesifik boyutta sosyal medya araglari
oldugu ifade edilebilir. Sosyal aglar, insanlar1 kiiresel bir baglantiya entegre ederken ayni zamanda
bilginin ¢ogalmasimi ve diislincenin aktarimini hizlandirmaktadir. Sosyal aglar sayesinde insanlar
arasindaki kiiresel baglantida yeni bir donem baglamis olup, diisiinceler ve yenilikler, hizli bir bigimde

yayilmaktadir (Giilbahar ve dig., 2010: 4).
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1.1 Sosyal Medya Kullanimi ve Bir Sosyal Medya Araci Olarak Instagram

Sosyal medya olarak tanimlanan uygulamalar insanlar arasinda fotograf, video, metin ve
medyaya iliskin karisik olusumlar igermektedir. Sosyal medya sanal iletisime yeni bir boyut kazandirmis
olup, uygulamalar kullanicilarmin birbirlerini haberdar etmeleri sonucu yayginlagmaktadir. Online
medyanin yeni bir tiirii olarak sosyal medyada zaman ve mekan sinirlamasi olmaksizin kelimeler,

gorseller, ses dosyalari paylasilabilmektedir (Vural ve Bat, 2010:3372).

Insanlar1 pek gok yonden etkileyen 6nemli sosyal medya araglarma facebook, twitter, bloglar,
wikiler, youtube ve instagram vb. 6rnek olarak sunulabilir (Caliskan ve Mencik, 2015:265; Duggan ve
Brenner, 2013:.2). Sosyal medya araclarindan facebook, twitter ve instagram etkisini en fazla gencler
tizerinde gostermektedir. Clinkii gengler sosyal medyay1 daha fazla ve yogun olarak kullanmaktadirlar
(Duggan ve Brenner, 2013: 2-3). Sosyal aglar i¢inde en yaygm kullanima sahip olan facebook’tur
(Ozdemir, 2015: 266). Facebook kullanicilarinin amaglarina gére farkli icerikler sunmaktadir. Diger
birgok sosyal medya aracinin da ayni filtrelemeyi sundugu goriilmektedir (Toprak ve dig, 2009: 44). Bu
sayede kullanicilarin kendi tartisma ortamlarina daha ¢abuk ulasmasi saglanmaktadir. Twitter, tartisma
ortami olarak nitelendirilen bir vasifla, basta iiniversite 6grencileri olmak {izere sivil toplum kuruluslari,

sirketler vb. bir¢ok grup tarafindan kullanilmaktadir (Caligkan ve Mencik, 2015: 267).

Instagram, kullanicilarin mobil anlik goriintiilerini aninda gorsel olarak gekici goriintiilere
doniistiirmelerini saglayan bir mobil uygulama olup, bunlar daha sonra, Twitter, Facebook, Tumblr,
Flickr ve Foursquare gibi aglardaki kullanicilarla paylasilir. Instagram, akilli telefonlarin hizli bir

sekilde benimsenmesiyle mobil deneyime adanmustir (Salamon, 2013:408)

We Are Social’in 2018 yili aragtirmasina bakildiginda, Tiirkiye’de yaklasik 54 milyon 330 bin
kisi aktif olarak internet kullandigi, bu kitlenin yiizde 84’{inlin internete diizenli olarak her giin girdigi
ve PC, tablet ya da akilli telefonlar araciligiyla ortalama 7 saatlerini internette gegirdigi goriillmektedir.
Aragtirmaya gore, Tiirkiye’de 51 milyon Facebook, 33 milyon da Instagram hesabi bulunmaktadir.
Sehirler bazindaki siralamada ise Istanbul 4 milyon kullanic1 ile Mexico City (Meksika), Quezon City
(Filipinler) ile beraber besinci sirada yer almaktadir. Instagram’da ise Tiirkiye, yiizde 41’lik
niifus/kullanici sayis1 orantyla Isveg’in ardindan diinya ikincisi konumundadir. ABD’nin 110 milyon ile
ilk sirada yer aldig1 Instagram kullanici sayisi listesinde ise Tiirkiye 33 milyonla besinci sirada yer

almaktadir.®

3https://digitalage.com.tr/facebook-ve-instagram-turkiye-istatistikleri-ile-dikkat-cekiyor/;

https://wearesocial.com/blog/2018/10/the-state-of-the-internet-in-q4-2018, Erisim tarihi: 5.11.2018.
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1.2 Sosyal Medya Kullammm Kimlik-Kisilik iliskisi

Sosyal medya iizerinde yapilan paylasimlar ile bireyler kisisel portfoyiinii ortaya koymaktadir.
Yapilan aragtirmalarda bireyin cinsiyeti, yasadig iilke, fiziksel durusu, psikolojik yapis1 dahil birgok
¢oziimleme ile kiginin kimlik profili ¢izilmektedir. Sosyal medyanin kimlik degisimi tizerindeki etkisi
psikolojik diisiinceyi de etkilemektedir. Psikolojik diisiincenin temelinde estetik algi yatmaktadir.
Ozdemir’in de belirttigi gibi, yapilan calismalar kimlik insasmin gorsele dayanan sosyal medya
iizerinden gerceklesmesini 6z¢ekim fotograflarinda degerlendirilmektedir: “Kimlikler, tiiketim kiiltiirii
icinde sekillenerek hizli tiiketilen, satin alinabilen ve kisa siirede degistirilebilen sembolik bir goriiniim
haline gelmistir. Birey, sosyal medya iizerinden siirekli kim oldugunu sergilemekte ve i¢inde bulundugu
sosyal cevreye, tiiketim aligkanliklarina, aile ve arkadaslik iliskilerine dair bilgileri istedigi sekilde
kurgulayarak, gorsellige dayali bir kimlik olusturma yoluna gitmektedir. Son zamanlarda sosyal
medyada yogun olarak paylasilan 6z¢ekim fotograflar, bireyin kimlik insasinda 6nemli bir ara¢ haline

gelmistir.” (Ozdemir, 2015: 112).

Sosyal medya oncelikle olarak bir sosyallesme araci olarak goriilmiis ve insanlarin sosyallesme
alanim degistirmeye baslamistir (Karagiille ve Cayci, 2014: 1). Sosyal medyanin gelismesi ile birlikte
sosyallesme amacinin 6tesinde bir aidiyet ve kimlik olusumuna imkén saglamistir: “Sosyal ag sitelerinin
kullanim amagclar1 farklilik gdsterebilir. Baglica amag sosyallesmektir. Kullanicilarin bu sitelere iiye
olmalarmin diger nedenleri ¢ogunlukla arkadaslari, akrabalar1 ve onlarin 6zel yasantilar1 hakkinda bilgi
edinmek, giinliikk olay ve haberleri paylagsmak istemeleridir. Bu durum, kullanicilar arasinda iiye
olduklart gruplara kars: aidiyet duygusu ve sanal kimlik gelisimine yol acarken, ag sitelerinde gelisen
iletisim becerileri de bireylerin yasam boyu &grenme ve mesleki gelisimleri agisindan dnemlidir.”

(Giines, 2016, 5.200)”

Bilindigi gibi kimligin olusumunda kisinin kendisi kadar sosyal ¢evresi de rol oynamaktadir.
Sosyallesmenin sosyal medya araclar ile de gergeklestiriliyor hale gelmesi kimlik insasinin yeni bir
bi¢imi olarak bu tartismay1 giindeme tasir. Siitlioglu'nun da belirttigi gibi kisinin gercek hayattaki
sosyal gevresini g¢evirim i¢i ortamlara tagimasi, sosyal aglardaki kimlik ingasimi etkiler olmustur.
“Siiphesiz, kimlik ingas1 sadece g¢evrimigi hayatta gerceklesen bir siire¢ degildir. Giinliik hayatta
baskalarini etkilemek i¢in gergeklestirdigimiz tiirlii eylemle kimligimizi par¢a parga insa etmekteyiz.
Sanal diinya ile bu insa siireci, kendine 6zgii dili olan farkli bir ger¢eklik arenasina taginmis ve her iki
gergeklik diizlemi de zamanla birbirini beslemeye hatta etkilemeye baslamistir. Daha 6nce de deginildigi
gibi, Facebook™un bu insa siirecindeki farki, ag tizerindeki arkadasliklarin ¢ogunlukla ¢evrimdigindan

cevrimigine tasinan iligskilere dayaniyor olmasidir. Baskalarini etkilemek igin gerceklestirilen
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performanslarin muhataplarinin ¢ogunlukla her iki uzamda da ayni olmasi, Facebook’taki kimlik

ingasin1 daha 6nemli hale getirmistir.” (Siitliioglu, 2015: 142)

Kimligin sosyal medya mecralarinda sunumu ve bu sunumun giivenilirligi agisindan yapilan
tartigmalarda acikligin, seffafliin, ozgiirligiin bireyin saglikli iletisimi acisindan arzu edildigi
sOylenebilir. Aksi takdirde bireyler estetik kaygi ile sunduklari kimlikler ile var olan kimlikleri arasinda
sikisacak ve istenmeyen sonuglar dogabilecektir. Cakmak’in da belirttigi gibi: “Sosyal aglar tarafindan
kontrol edilen ve takip edilen bireyler farkli kimliklerle sosyal aglara girmekte ve bu kisitlamalar:
ortadan kaldirmaya calismaktadir. Ancak bu durumda da gercek kimlikleri ile ¢atismakta ve onlan
kaybetme noktasina gelmektedir. Bu noktada yapilmasi gereken ise, yine medyada ¢oziim bulmaktir.
Bu ¢o6ziim ise internet aglarinin seffaf, giivenilir, 6zgiir ve agik olmasidir. Gelenekler, gorenekler,
degerler, mitler, dil ve endiselerle medya araglari, tiiketim arzusunu popiiler hale getiren yeni
teknolojilerle alan1 iyice daraltarak, benlik ve giivensiz bir diinya algis1 olusturmaktadirlar. Yine ayni
teknolojiler ile yer alt1 diinyas1 olarak bilinen sug orgiitleri, teror gruplar: ve radikal gruplar toplumun
sagligini ve giivenligini bozacak organizasyonlar ve iletisim sistemleri gelistirmektedirler.” (Cakmak,
2014: 58) Bu sebeple, kimlik-kisilik- sosyal medya kullanimi arasinda kurulabilecek iliskiler sosyal

bilimciler tarafindan arastirilan bir konu haline gelmistir.

Kisilik ve sosyal ag kullanim iizerine farkli tilkelerde farkl: yontemler kullaniimak suretiyle
yapilan ¢aligmalardan aktarimla ‘sosyal medya kullanimi ile disadoniikliik ve deneyimlere agiklik
arasinda pozitif, duygusal denge ile negatif bir korelasyon oldugu’, ‘disa dontklagin ag temelli
baglantilar olusturmada biyiik bir rol oynadigi’, ‘etkileyici kullanici profiline sahip tyelerin diger
kullanicilara gore daha disa doniik ve duygusal agidan daha dengeli bir kisilige sahip olduklari® “profil
tanimlamak i¢in kullanilan bilgi ile disa doniikliik arasinda anlaml iligki tespit edildigi’. ‘paylasilan
resim ve eklenen resim sayisi ile deneyimlere agiklik skorlari arasinda pozitif yonlii iliski tespit edildigi’.
‘sosyal ag tercihini facebook’tan yana kullanan katilimcilarin disadoniikliik ve duygusal denge faktorii
itibariyle anlamli olarak daha yiiksek skorlara sahip oldugu’ ‘twitter kullanicilarinin facebook
kullanicilarina gore deneyime daha agik olduklari® “bireylerin sosyal ag profillerinde paylastiklari
bilgilerin, bes temel Kisilik 6zelliklerini tahmin etmede basarili oldugu’ yoniindeki bulgular yukarida

sOziinii ettigimiz ¢alismalardan bazilaridir (Dal ve Dal: 2014: 149).

Kisilik, kimlik, sosyal medya kullanimi ilintisi iletisim bigimlerinin sekillenmesinin bir
yonidiir. Kimligin bilesenlerinden olan sosyal ¢evre ve bu c¢evre ile kurulan iligkiler, kisilik
ozelliklerinin de etkisiyle iletisim bi¢imlerini belirlemektedir. Iletisimin saglikli olup olmamasi kimlik
olusumunun ve temsil edilen kimligin gecekligini, glivenilirligini etkileyecektir. Arastirmada, ele alinan

iletisim kaygis1 da bu ¢ercevede diisiiniilmelidir.
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1.3 Sosyal Medya Kullanim ve iletisim Kaygisi

Yeni medya olarak isimlendirilen ve geleneksel medyadan bazi ozellikleriyle ayrilan yeni
iletisim kanallar1 avantaj ve dezavantajlariyla iletisim sekillerini degistirmekte ve doniistiirmektedir. Her
seyden Once yiiz ylize, sozli iletisimden farkli olarak sanallik bu iletisim seklinin belirleyicisidir.
Yukarida soz edildigi gibi kimlikler bazen gercek, bazen degil, ya da bazen sadece arzu edilen sekliyle
sunulmaktadir. Bu durum bazen giinliik hayatinda s6zlii-yiiz ytize iletisimde sorun yasayan kisiler i¢in,
sosyal medya araglarin1 kendilerini ¢ok iyi ifade edebildikleri bir platforma doniistiirebilmektedir.
[letisim hiz1 ise bir diger farkliliktir. Geleneksel medyaya kiyasla yeni medya aglarinda iletisim aglarinin

geometrik oranlarda artmasi bilginin ve iletisimin hizla dolagimina firsat sunmaktadir.

Sosyal medya araglarinin kullanimu ile tek tiplesen bireyler aslinda bu sanalligin olusturdugu
iletisim prensiplerinin de olusturucusudurlar. Giinliikk hayatta selamlagmadan iletisime girmek c¢ok
miimkiin degilken sosyal medya kullanicilarinin yeni bir iletisim tarzi olusturarak, bazen simgelerle,
bazen gorseller, bazen dogrudan anlastiklari sosyal medya araglari yeni bir kiiltiirii de beraberinde
getirmektedir. Sosyal medya araglarinin bu yoniiyle ‘Kitle kiiltiirii> kavramiyla ortiisen bazi yanlarini

hatirlamak gerekir. Mora’nin da belirttigi gibi

“Sanayilesme, kentlesme, modernlesme siireclerine bagh olarak gelisen ve kitle toplumlarina
6zgii olan kitle kiiltiirii, modernlesme siirecini tamamlamis toplumlarda, folk kiiltiirden popiiler kiiltiire
ve sonugta da Kitle kiiltiiriine gecis asamalarini takip eden ve buna bagli olarak postmodern kiiltiir,
tiketim kiiltiirt, enformasyon kiiltiirii kavramlar ile kiiltiirde gogulcu bir siirectir. Miizikte, edebiyatta,
giyimde, beslenmede, yasamin hemen her alaninda genis yiginlarin anlik tiketimine elverisli bir 6zellik
tasiyan Kitle kltiirti, biiylik sermayenin endtstriyel ortamlarda {rettigi tek tip, kolay tiiketilen,
stirekli yeni ve farkli olma 6zelligi tasimast beklenen, tiiketicisine gegici tatminler sunan ve Kkitle
iletisim araglar tarafindan bigimlenen enformasyona dayali bir kiiltiirdiir.”(Mora, 2008:10). Bu yoniiyle
kitle kiltiriintin, kiltird, toplumsal iligkileri ve siyasal yapilar1 doniistiirdiigii ve yeni olusumlar ile

karsimiza ¢iktig1 sdylenebilir.

Sosyal medya {izerinde yapilan bilgi aktariminin kullanicilara fayda saglayabilecegi
diisiiniilebilir. Lakin yogun bilginin oldugu duruma adapte olamayan bireyler bu durumdan olumsuz
yonde etkilenebilmektedir (Caliskan ve Mencik, 2015: 274). Ornegin, elestirel diisiinme bakis acisini
kaybetme, tartisma durumunda verecegi davranisi sekillendirememe, zaman yonetimini saglayamama,
alg1 eksikligi, uygun olmayan yayim ve sanal taciz vb. olumsuz durumlar ortaya ¢ikmaktadir (Ruskin,
2012: 74; Kaya ve dig., 2015: 19). Buna ragmen sosyal aglarin, dogru ve saglikli olarak iletisim
becerilerini giiclendirmek amaciyla kullanilmasimin iletisim kaygisini azaltabilecegi diisiiniilmektedir

(Kaya ve dig., 2015: 20).
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Yildinm’in da vurguladigi gibi sosyal medya psikolojisiyle ilgili aragtirmalar giderek
artmaktadir. “Twitter ve Facebook kullanma arzusunun cinsel iliski ve uyku arzusunun éniine gectigi
goriilmiis. Isveg’te genis bir grupla yapilan bir ¢alismada ise kendini degerli hissetme ile Facebook
kullanma arasindaki iliskiye bakilmis ve aralarinda ters bir iliski oldugu goriilmiistiir. Facebook
kullanimi arttikea kiginin kendine saygisi, kendini degerli hissetmesi azaliyor. Bu durumun kadinlarda
daha belirgin oldugu belirtiliyor. Kullamim siiresi arttikca kadinlarda mutluluk diizeyi azaliyor,
hayatlarini daha az tatminkdr buluyorlar. Kadin-erkek farkini aciklarken kadinlarin duygu ve
diistincelerini yazmaya daha meyyal ve digerlerinin daha mutlu oldugunu diisiinme egiliminde
olduklarmmi, erkeklerin ise sosyal medyada daha ¢ok digerlerini kiskirtmakla mesgul oldukiarin
soyliiyorlar. Sosyallesmenin psikolojik bir ihtiya¢ oldugu herkesin kabulii ancak yeni nesil ¢evrimici
olmayr sosyallesmenin bir tiirii, bileseni olarak algiliyor. Sosyal aglari kullanmanin psikolojik
zemininde ne olabilir diye bakildiginda ait olma ve kendini sunma etkisinden bahsediliyor. Ait olma
ihtiyact sosyal iliskiler kurma ve siirdiirmenin, dolayisiyla da Facebook kullanmanin bir gerekcesi
olarak goriiliiyor. Bu modelde kendini tanitmak da bir ihtiya¢ olarak sunuluyor. Facebook bunun igin
ideal bir zemin hazirlyyor. Facebook kullanimiyla ilgili diger bir agiklama da dzellikle sosyal anksiyetesi
viiksek kigilerin yiiz yiize sosyal iliskilerde ortaya koyamadikiar: benliklerini sergileyebilme imkdn:
veriyor olusu olarak gosteriliyor. Sosyal iligkiler kurmak insan olmanin bir ézelligi olsa da kimileri i¢in
bu ciddi bir anksiyete kaynag: olabiliyor. Bu kisiler digerleriyle bir arada olmaya can atsalar da
dislanma korkusuyla ortama girememekteler. Kacgingan kisilerin sosyal aglar sayesinde

sosyallesebildigi, sosyal medyanin onlara tekil sosyallik yasattigi séyleniyor.” (Y1ildirim, 2014: 80-83)

Bu noktada “kaygi1” ve “iletisim kaygis1” n1 kavramsal agidan ele almak konumuz agisindan
onem tasir. Bilindigi gibi, kaygi ve korku kavramsal olarak birbiriyle ilintilidir. Cakmak’1n ifadeleriyle
“Kaygr duygusal bir siireci belirtirken, korku ise biligsel bir siire¢ olarak birbirinden ayrilabilir. Korku
tehdit edici bir durumda zihinde ortaya ¢ikan durumdur, kayg: ise bu duruma gésterilen duygusal
tepkidir. Korku gizil bir nitelige sahiptir. Bir kisi bir olaydan korktugu zaman hissedilen bu duygu;
genelde o anda var olmayan fakat sonra olabilecek bir durumdur. Kaygi ise gizil degildir, ¢iinkii bireyde
gerginlik, sinir ve rahatsizlik gibi belirtiler ortaya c¢ikar ve bunlart fiziki olarak da yasar. Korku

harekete gectiginde kisi kaygi halini yasamaya baslamis olur” (Cakmak, 2014: 54).

Sosyal iletisime katilma veya kabul edilmeden korkan ve kagan bireylerin iletisim kaygist
yasadigin1 sdylemek miimkiindiir. Gencer’e gore ise iletisim kaygisi, baska insanlar ile iletisim

kurmaktan, konusma, yazma gibi eylemlerden korku veya endise duyma olarak tanimlanmaktadir.

“Iletisim kaygus:, baska insanlar ile olan bir takim iletisim ¢abalar:nda ortaya ¢zkan korku veya

endise ile karakterize edilen bir insani niteliktir (McCroskey 1978). McCroskey taraf:ndan /984 de
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oncelikle sozel iletisim kaygis: zzerine yapilan calismaya gore, yiiksek derecede iletisim kaygis:
gosteren bireylerin herhangi bir iletisim ¢abasina girme olasiliginin daha digsiik oldugu éne
siiriilmektedir. Psikolojide insanin yagadig: bir ruh durumu olarak betimlenen ve insan:n kisiligini
olusturmas:nda yol gésterici bir kavram olarak tan:mlanan kayg: kavramz, bir¢ok alanda kendisine yer
bulmustur. Daha ¢ok insanin variiginin deger kazandig: donemde etrafiica islenen kayg: insanin
yasadig: bir bunal:mz, i¢ daralmas:n: icermesinin yan: sira, benlik, dzgiirlik, varolus gibi kavramlarla
da iligkilendirilerek sosyal ve ontolojik anlam kazanmustir. Bir internet kullan:cis: bir web sayfas:
garintiilleme, mail gonderme veya alma, sohbet (chat) programlar:nda yazisma, bir yerden bir yere
bilgi transferi yapma, video konferansa kat:/ma ve sesli gérsel materyalleri dinleme gibi ¢esitli
etkinlikler ile mesgul olmaktad:r. Bu tarz islemler Kisileraras: iletisim cabalar: icermektedir ve
dolay:siyla bir takim iletisim kayg:s: ile iligkilendirilebilmektedir. Scott ve Rockwell (1997) iletisim
kayg:s: ile herhangi bir ¢evrimi¢i hizmet kullan:m: aras:nda snemli bir negatif iligki bulmugstur. Bu da,
iletisim kaygisinin, yiiz yiize sozel iletisimin ézellikle internet ve daha anl:k internet iletisimi tirleri olan
internet arac:l: sosyal medya ve ¢coklu kullan:c: alanlar: gibi internet otesinde kigileraras: iletisim

tirlerini kullanmay: etkileyebildigini gostermektedir. ”(Gencer 2018: 25)

Siibasi’ya gore; sosyal kayginin ergenlik doneminde ortaya ¢iktigi ve bu dénemde, arkadas
gruplarinca kabuliin ¢ok 6nem kazandigi ve bireylerin bagkalar1 {izerinde biraktiklari izlenimlerin
onemli oldugunun farkina varildigi bir donem olarak ifade edilmektedir. Siibasi’nin ifadesiyle “Bu
donem iiniversite gengliginde de siirebilir. Universitede kendilerini yeni roller ve yeni ortamlarda bulan
gengler bu yeni rol ve ortamlara uyum saglamaya c¢alisirken istedikleri izlenimleri birakma 6nemini
yitirmeyecektir. Yeni bireylerle tanigmaktan utanan, tanistig1 kisilerle anlamli iligkiler gelistiremeyen
genclerin sorunlar1 giderek artacaktir. Sosyal kaygi, yalniz giindelik, siradan yasantilar ve toplumsal
yasamda odaklanmakla kalmaz, ayn1 zamanda birgok soruna, hatta normal dis1 durumlara neden olur
(depresyon, intihar gibi). Erikson’a (1950) gore geng yetigkinlik doneminde kimlik arayigindan ¢ikan
geng, kendi kimligini bagkalarininkiyle kaynastirmaya istekli ve goniillii olur, yakinlik kurmaya
hazirdir. Ancak geng sosyal kaygili (social anxiousness) ise, bu evrenin tehlikesi olan yalniz kalma ile
kars1 karsiya kalacak ve yakinlik kurmayi saglayacak iliskilerden kaginmaya ¢alisacaktir.” (Siibasi,
2010: 5)

Cakmak’1n da belirttigi gibi sosyal kayg: diizeyi farkli degiskenler agisindan incelendiginde su
sonuglar ortaya ¢ikmaktadir: “Erkeklerin sosyal kaygi diizeyleri kadinlardan daha diisiik oldugu, egitim
diizeyi yiikseldikge sosyal kayg: diizeyi diigmekte oldugu goriilmistiir. Bununla birlikte gelir diizeyi
yiikseldikge sosyal kaygi diizeyi diismektedir. Evli olanlarin sosyal kaygi diizeyi bekarlara gére daha

diisik oldugu, esi calisanlarn sosyal kaygi diizeyi esi ¢alismayanlara gore daha diisik oldugu,
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sehirlesme arttikca sosyal kaygr diizeyinin diistiigii, anne-baba egitiminin diizeyi yiikseldik¢e sosyal

kaygi diizeyinin de azalmakta oldugu tespit edilmektedir” (Cakmak, 2014:50)

Nitekim gerek bizim arastirmamizda gerekse literatiir taramasinda benzer sonucglar yer
almaktadir. Sahin ve Giilnar’in (2016) yaptigi benzer bir ¢alismada iletisim korkusu su sekilde

yorumlanmistir:

“Iletisim korkusu ice doniikliik, yabanci/asma, disiik ozgiven, kiiltirel ayrisma ve yetersiz
iletisim becerileriyle baglant:l: oldugu i¢cin onemlidir. Bu kisilik ozellikleri iletisim korkusunun
onciilleridir. Bu ozellikler iletisim korkusu ile birlikte birbirlerini tetikleyerek gelisirler bu yzizden bu
nitelikler iletisim korkusunun dogrudan sonuglar: olarak degerlendirilemezler. Bununla birlikte bu
kigilik ozellikleri, yiiksek korkuya sahip bireylerin yiizlestigi iletisim zorluklar:na vurguda bulunur. Bu
zorluklar, egitsel ve profesyonel ortamlarda kigisel iliskileri ve performans: etkilemektedir. Bir ruh
saghg: gastergesi olarak, disiik ozgiven ve yiiksek iletisim korkusuna sahip bireylerin iletisim ve
sosyallesme ihtiyac/arin: daha ¢ok bilgi/iletisim teknolojileri ve internet zizerinden kars:/amas: olas:
gorinmektedir. Bu gdrise gore internet, bu tip ozelliklere sahip bireyler i¢in insanlarla iletisim
kurman:n iglevsel bir alternatifi olabilir. Konu ile ilgili olarak Scott ve Timmermar zn (2005: 691)
bulgular: bu tezi destekliyor gorinmektedir. Arastirmaciar, sozli iletisim korkusunun en iyi
aciklayicilarimin elektronik posta kullan:m: ve diger mesaj temelli bilgisayar arac:ligiyla iletigim
teknolojileri oldugu bulgusuna ulagmzslardzr. ” (Sahin ve Giilnar, 2016: 9-10)

Cakmak tarafindan yapilan ¢alismada “Bulgulara gore yiiksek iletisim kaygisina sahip insanlarin
sosyal medya kullanma sikliklar diisiik ve orta diizey iletisim kaygisina sahip olanlara gére daha azdir.
Ornegin, yiiksek iletisim kaygisina sahip bireyler nadiren Twitter, Linkedin Facebook, Second Life vb.
ortamlar1 kullanmaktadir. Ayrica yine iletisim kaygisi yiiksek olan gencler sosyal medya eylemlerini
daha az gercgeklestirmektedir. Video, film, fotograflar ve metin gibi dokiimanlara bakma, onlarla ilgili
yorumlar yazma ve onlar: paylasma islemlerini daha az gerceklestirmektedir. iletisim kaygis: diisiik ve
orta diizey olan gengler, sosyal medya ortamlarini daha sik ziyaret edebilmekte ve oradaki paylasma,
yorum yazma, bakma, durum giincelleme, olaylara tepki gosterme gibi eylemleri sik sik
gerceklestirdikleri sonucu elde edilmektedir” denilmektedir (Cakmak, 2014:181).

Ozetle; sosyal kaygiyi, iletisim kaygisiyla birlikte diisiinmek miimkiindiir. Sosyal medya-
iletisim kaygis1 iligkisi yukaridaki tartismalar dogrultusunda iki yoniiyle karsimiza g¢ikar. iletigim

kaygisi ile iligkilendirilebilecek sosyal medya kullanma/ma durumu:

1- [lletisim kaygis1 varken/yokken sosyal medya kullanimindan kaginma;

2- lletisim kaygis1 varken/yokken sosyal medya kullanimi seklinde olabilir.
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Bu caligmada, iletisim kaygisi yasayip yasamama durumu ile sosyal medya kullanimi

arasindaki iligki, bu agilardan bir 6l¢ek vasitasiyla test edilmistir.
2. YONTEM

Bu ¢alismada sosyal medya kullanan tiniversite 6grencilerinin, profillerine gore sosyal medya
kullanim sikliklarini ve iletisim kaygilarint 6l¢iimlemeye calismak amaclanmis ve yiiz yiize anket
yonteminden yararlanilmistir. Anket, katilimcilarin profil ve demografik 6zelliklerini gérmeye yonelik
sorularla (Cinsiyet, Yas, Medeni Durumu, Egitim durumu, dogum yeri vs. ) baglamaktadir. Anket,
katilimeilarin sosyal medya kullanimlarina iliskin bilgileri de kapsamaktadir. Bu calismada sosyal
bilimcilerin kullanimi amaciyla hazirlanms bir istatistik programi olan SPSS yardimiyla anket verileri
analiz edilmistir. Ozellikle anket iceren akademik calismalarda temel istatistiksel analizlerin
yapilmasina imkan sunan bu paket program sayesinde katilimc1 demografik o6zelliklerinin
tanimlanmasi, frekans ve yiizde hesaplamalar1 ve farklilik analizleri uygulanmigtir. Katilimcilarin
demografik degiskenlere gore sayilarinin ve oranlarinin bulunmasi, frekans dagilimlari, bunlarin tablo
ve grafikler ile gosterilmesinin yani sira capraz tablolama ile farklilik analizleri yapilarak anket
sonuclar1 degerlendirilmistir.

Aragtirmada kullanilan veriler, arastirmaci tarafindan olusturulan soru formu ile elde edilmistir.
Soru formu; kisisel bilgi formu ve iletisim Kaygis1 Olcegi (IKO-24) ifadelerinin yer aldig1 sorulardan

olusmaktadir. Soru formu ile ilgili detayli bilgiler su sekildedir:

1. Ogrencilerin demografik ozellikleri hakkinda bilgi almak amaciyla kisisel Bilgi Formu
kullanilmistir. Bu forma ek olarak bazi sosyoekonomik diizeyler ve internet kullanimina iligskin bilgi

alinmas1 uygun goriilmustir. (1-11. Sorular)

2. Ogrencilerin iletisim kaygilar1 hakkinda bilgi almak igin Iletisim Kaygis1 Olgegi (IKO-24)
kullanilmistir (21-44. sorular). Bu 6l¢ek 1982 yilinda McCroskey tarafindan gelistirilmis, aynm1 zamanda
1985 yilinda McCroskey ve arkadaslar tarafindan tekrar gegerlik ve giivenirlik ¢alismasi yapilmistir.
(Robinson ve digerleri, 1991: 170) Giivenirlik katsayis1 olan Cronch Alpha degeri 0.94 olarak
bulunmustur. Toplam 24 maddeden olusan bu 6lgekte, kesinlikle kat:lzyorum, katilyorum, kararsizim,
katiImzyorum, kesinlikle kat:/miyorum seklinde besli likert dlgegi kullanilmistir. Olgegin 6zgiin formu
grup iletisim kaygis1 (21.22.23.24.25 ve 26. sorular), toplant: iletisim kaygisi (27.28.29.30.31 ve 32.
sorular), bireyleraras: iletisim kaygisi (33.34.35.36.37 ve 38. sorular) ve genel iletisim kaygi
(39.40.41.42.43 ve 44. sorular) olmak iizere dort alt boyuttan olusmaktadir (Robinson ve digerleri, 1991:

172). Olgegin puanlamas: su sekilde elde edilmektedir: Kesinlikle katiliyorum= 1 puan, katilryorum= 2
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puan, kararsizim=3 puan, katilmiyorum=4 puan, kesinlikle katilmiyorum=5 puan olarak belirlenmistir.

Toplam puan asagidaki sekilde elde edilmektedir (Robinson ve digerleri, 1991:172-173):

Grup =38 - (21) + (22) - (23) + (24) - (25) + (26)
Toplant: =38 - (27) + (28) + (29) —(30) — (31) +(32)
Bireyleraras1 =38 —(33) + (34) — (35) + (36) +(37) - (38)
Genel =38 + (39) — (40) + (41) — (42) + (43) - (44)

Grup, toplanti, bireylerarast ve genel iletisim kaygist puanlarinin diisiik, orta ve yiiksek
puanlama tiirleri asagidaki sekilde verilmektedir (McCroskey, 1982’den aktaran Cakmak, 2014:103-
104):

Tablo:. Olgek Puanlama

Toplam Yiiksek Diisiik
Toplam Puan >80 <51
Grup (alt puan) >20 <11
Toplant1 (alt puan) >20 <13
Kisilerarasi (alt puan) >18 <11
Genel (alt puan) >24 <14

Kaynak: McCroskey, J.C’den aktaran, Cakmak, 2014
Kaygi diizeylerine bakildiginda toplam 24 ve 51 (puan <51 ise) arasinda olan diisiik iletisim
kaygina sahiptir. 51 ve 80 arasinda puana sahip olan orta diizey iletisim kaygisina sahiptir. 81 ve 120
(puan > 80 ise) arasinda puana sahip olan ise yiiksek diizey iletisim kaygisina sahiptir (McCroskey,
1982°den aktaran Cakmak, 2014:103-104).

2.1 Evren ve Orneklem

Arastirma evreni olarak Kibris Sosyal Bilimler Universitesi segilmistir. Universitenin 4
fakiiltesinde yer alan 8 bolimde 1000 6grenci, egitim gormektedir. Caligmanin 6rneklemi ise bu
iiniversitenin Rehberlik ve Psikolojik Danismanlik, Psikoloji, Ilahiyat ve Hukuk 6grencilerinden ankete

katilmak isteyen 142 kisiden olugmaktadir.

3. BULGULAR VE TARTISMA

3.1 Demografik Bilgiler ve Sosyal Medya Kullanim Sikhgi

Ankete katilan 142 kisiden 70’1 kadin (%49,6), 71’1 ise (%50,4°1) erkektir. Ankete katilanlarin
yas ortalamasi 20,48dir. En kiiciik yag sinir1 18 (n=6), en biiyiik yas sinir1 ise 33 diir (n=1 kisi). En fazla
katilimeinin bulundugu yas grubu ise 21°dir. Toplam 42 kisi 21 yasindadir. Ankete katilan 142 kisiden
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%7.7°s1 Diyarbakir dogumlu olup (n=11), ikinci sirada %6,3 ile Sanlmurfa gelmektedir (n=9).
Orneklemde 6ne ¢ikan diger dogum yerlerine bakildiginda; Adana (n=7), Konya (n=7), Hatay (n=6),
Mardin (n=5), Istanbul (n=4), Kahramanmaras (n=4), Antalya(n=3), Gaziantep (n=3) Siirt (n=3) dogum
yerlerinin diger dogum yerlerine gore daha fazla oldugu sdylenebilir. Kibris’ta egitim goren dgrenciler,
Tiirkiye’nin degisik sehirlerinden gelmektedirler. Ornekleme dahil olanlarin dogum yerlerine
bakildiginda bu durum rahatlikla goriilmektedir. Kibris Sosyal Bilimler Universitesinden segilen

orneklemde, 81 Psikoloji, 36 PDR, 6 Hukuk, 19 ilahiyat boliimii 6grencisi bulunmaktadir.

Tablo 1: Sosyal Medyada Gegirilen Siire

Stire

Frekans (N) Yiizde %
1 Saatten Az 9 6,3
1 Saat 9 6,3
2 Saat 26 18,3
3 Saat 37 26,1
4 Saat 24 16,9
4 Saatten Fazla 36 25,4
Cevapsiz 1 v
Toplam 142 100,0

Tablo 1’den de goriilecegi gibi tiniversite O6grencileri genel olarak sosyal medyay1
kullanmaktadir ve bir Saatten az sosyal medya kullanan 6grenci orant %6,3’tiir (n=9).Yaklagik olarak
sosyal medyada 3 saat zaman harcayan 6grenci oran1 %26,1°dir (n= 3). 4 saatten fazla siire ile sosyal

medya kullanan 6grencilerin 6rneklemdeki orani %25,4tiir (n=36).

Tablo 2: Sosyal Medya Araglar1 Kullanimi

Frekans (N) Yiizde %
Twitter Evet 60 42,3
Hayir 82 57,7
Evet 60 42,3

Facebook '
Hayir 82 57,7
Instaaram Evet 126 88,7
g Hayir 16 11,3
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Ankete katilan 142 kisiden 60 tanesi birden fazla segenegin isaretlenebildigi “Hangi Sosyal
Medya Araglarmi Kullantyorsunuz” sorusuna Twitter ve Facebook olarak cevap vermistir. Orneklemde

yer alan 6grencilerin %88,7’si Instagram kullanicisidir (n=126).

3.2 Grup lletisim Kaygisi

Kigisel Iletisim Kaygis1 Olgeginde; Grup iletisim kaygisi, asagida ele alinan ve frekanslart
tabloda gosterilen ifadelerden olugmaktadir (Tablo:3). Ankete katilanlarin %47,8°1 grup tartismalarina
katilmaktan hosnut degilim/sevmiyorum ifadesine kesinlikle katiliyorum veya katiliyorum derken
(n=68), katilmiyorum veya kesinlikle katilmiyorum diyenlerin oran1 %35,2°dir (n=50). Kararsizlarin
orani ise %16,9 olmustur (n=24). Bu sonug ile grup tartigmalarina katilimdan hosnut olmayan bireylerin

cogunlugu olusturdugu sdylenebilir.

Genel olarak grup tartismasina katilirken rahatim ifadesine yonelik degerlendirmeye
bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 29,6 (n=42) kararsizim diyenler %
26,8 (n=38) iken katiliyorum ve kesinlikle katiliyorum diyenler % 43’tiir (n=61). Bu sonug, ¢cogunlugun

grup tartismalarina katilirken rahat olmadigini géstermektedir.

Grup tartismasina katilirken gergin ve sinirliyim ifadesine yonelik degerlendirmeye
bakildiginda; kesinlikle katilmiyorum ve katilmiyorum diyenler % 48,6 (n=69) kararsizim diyenler %
26,1 (n=37) iken, katiliyorum ve kesinlikle katiliyorum diyenler % 24,6’dir (n=35). Bu sonug,
cogunlugun grup tartismalarina katilirken gergin ve sinirli olmadigini ortaya koymaktadir.

Yeni tanistigim insanlarla bir grup tartismasina girmek beni gergin ve sinirli kiliyor ifadesine
yonelik degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 38,7 (n=55)
kararsizim diyenler % 20,4 (n=29) iken katiliyorum ve kesinlikle katiliyorum diyenler % 40,2’dir
(n=57). Bu sonug, ¢cogunlugun yeni tanistig1 insanlarla bir grup tartismasina girdiginde gergin ve sinirli
olduklarini ortaya koymaktadir.

Bir grup tartismasina katilmaktan hoglaniyorum ifadesine yodnelik degerlendirmeye
bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 44,3 (n=63) kararsizim diyenler %
19,7 (n=28) iken katiliyorum ve kesinlikle katiliyorum diyenler % 35,9’ (n=51) dur. Bu sonug ile
cogunlugun bir grup tartigsmasina katilmaktan hoslanmadigini séylemek miimkiindiir.

Bir grup tartismasina girerken sakin ve rahatum ifadesine yonelik degerlendirmeye bakildiginda
kesinlikle katilmiyorum ve katilmiyorum diyenler % 29,6(n=42) kararsizim diyenler % 23,9 (n=34) iken
katiliyorum ve kesinlikle katiliyorum diyenler % 45,1°dir (n=64). Bu sonug, ¢ogunlugun grup
tartismasina girerken sakin ve rahat oldugunu gostermektedir. (Bkz. Tablo 3)

Tablo 3: Grup iletisim Kaygisi
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Grup tartismalaria katilmaktan hosnut
degilim/sevmiyorum

Genel olarak grup tartismasina katilirken
rahatim

Grup tartigmalarina katilirken gergin ve
sinirliyim

Yeni tanistigim insanlarla bir grup
tartigmasina girmek beni gergin ve
sinirli kilryor

Bir grup tartigmasina katilmaktan

hoslaniyorum

Grup tartigmasina girerken sakin ve
rahatim

Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)

Yiizde %

Kesinlikle
Katiltyorum

w

3,2

7,6

48
4

6,9

Katiliyorum

5
4,6
6
5,4
5
7,6
3
0,3
0
1,1
0

8,2

Kararsizim

4
6,9
8
6,8
7
6,1
9
0,4
8
9,7
4

3,9

Katilmiyorum

7
9
3
6,2
5
1,7
3
3,2
5
4,6
6

8,3

Nebiye KONUK

Kesinlikle
Katilmiyoru
Cevapsiz

w

6,2
9

3,4 T
4

6,9 v
2

5,5 T
8

9,7
6

1,3 4

Kisisel iletisim kaygist 6l¢eginde yukarida frekanslari yer alan ifadelerden olugmaktadir.

Yontem kisminda belirtilen sekliyle yapilan analizde grup iletisim kaygisinin diisikk oldugu

goriilmektedir. Tablo 4’ten de goriilecegi gibi drneklemde yer alan bireylerden sadece bir tanesi orta

diizey grup iletisim kaygisi tasimaktadir. Yiiksek diizey grup iletisim kaygisi tasiyan birey ise

bulunmamaktadir. (Tablo:4)

Tablo 4:Grup Iletisim Kaygisi Puani

Frekans Yiizde

(N) %

Diisiik diizey Iletisim Kaygisi 141 99,3
Orta diizey Iletisim Kaygisi 1 v
Toplam 142 100,0

3.3 Toplanti iletisim Kaygisi

Kisisel iletisim Kaygis1 Olgeginde yer aldig1 sekliyle; toplant: iletisim kaygisi, asagida ele

alinan ve frekanslari tabloda gosterilen ifadelerden olusmaktadir (Tablo:5). Genellikle grup tartismasina
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katilmak zorunda oldugum zaman gerginim ifadesine yonelik degerlendirmeye bakildiginda kesinlikle
katilmiyorum ve katilmiyorum diyenler % 38,8 (n=55) kararsizim diyenler % 22,5 (n=32) iken
katiliyorum ve kesinlikle katiliyorum diyenler % 38,8” (n=55) dir. Bu sonug, genellikle grup
tartismasina katilmak zorunda oldugum zaman gerginim ifadesine yonelik cevaplayanlarm esit dagilima

sahip oldugunu ve kararsizlik diizeyinin de yiiksek oldugunu gostermektedir.

Cogunlukla, grup tartismasindayken rahat ve sakinim ifadesine yonelik degerlendirmeye
bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 26,1 (n=37) kararsizim diyenler %
23,9 (n=34) iken katihyorum ve kesinlikle katiliyorum diyenler % 49,3’dir (n=70). Bu sonug,

cogunlugun grup tartigmasinda rahat ve sakin oldugunu géstermektedir.

Bir toplantida fikir beyan etmek istedigimde c¢ok sakin ve rahatim ifadesine yonelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 16,2 (n=25)
kararsizim diyenler % 22,5 (n=32) iken katiltyorum ve kesinlikle katiliyorum diyenler % 59,8’dir
(n=85). Bu sonug, ¢cogunlugun bir toplantida fikir beyan etmek istediginde sakin ve rahat oldugunu
gostermektedir.

Toplantida/grup tartismasinda kendimi ifade etmekten korkuyorum ifadesine yonelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 65,5 (n=93)
kararsizim diyenler % 14,1 (n=20) iken katiliyorum ve kesinlikle katiliyorum diyenler % 19,7°dir
(n=28). Bu sonug, ¢ogunlugun grup tartismasinda kendini ifade etmekten korkmadigini géstermektedir.

Toplantilarda  konusmak iletisim kurmak beni rahatsiz ediyor ifadesine yoOnelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 75,4 (n=107)
kararsizim diyenler % 9.9 (n=14) iken katilryorum ve kesinlikle katiliyorum diyenler % 14,1 dir (n=20).
Bu sonug, ¢ogunlugun toplantilarda iletisim kurmaktan rahatsizlik duymadigini géstermektedir.

Sorulan sorulara cevap verirken ¢ok rahatim ifadesine yonelik degerlendirmeye bakildiginda
kesinlikle katilmiyorum ve katilmiyorum diyenler % 14,8 (n=21) kararsizim diyenler % 23,2 (n=33)
iken katiliyorum ve kesinlikle katilryorum diyenler % 61,2’ (n=87) dir. Bu sonug, ¢ogunlugun sorulan

sorulara cevap verirken rahat oldugunu gostermektedir. (Bkz. Tablo 5)

European Journal of Managerial Research Dergisi / Cilt 3/ Say1 4 / 1-26




17 EUJMR

Genellikle grup tartigmasina katilmak
zorunda oldugum zaman gerginim

Cogunlukla, grup tartismasindayken
rahat ve sakinim

Bir toplantida fikir beyan etmek
istedigimde ¢ok sakin ve rahatim

Toplantida/ grup tartismasinda kendimi
ifade etmekten korkuyorum

Toplantilarda konusmak iletisim kurmak
beni rahatsiz ediyor

Sorulan sorulara cevap verirken ¢ok
rahatim

Tablo 5: Toplant: iletisim Kaygisi

Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)

Yiizde %

Kesinlikle
Katiltyorum

o1

0,6

7,6

1,1

8

9,7

Katiliyorum

0
8,2
)
1,7
5
8,7
3
6,2
3
2
9

1,5

Kararsizim

3

3,2

Katilmiyorum

7
6,1
3
6,2
6
1,3
3
7,3
8
7,9
4

9

Nebiye KONUK

:
< S 0N
TE &
25 3
NEV IS
8
2,7
4
9 7
’9 14
0
82 7
9
75 7
9 7

Kisisel iletisim Kaygis1 Olgeginde yer aldigi sekliyle; toplanti iletisim kaygisi, yukarida ele

alinan ve frekanslari tabloda gosterilen ifadelerin birlikte degerlendirilmesiyle elde edilmektedir. Tablo

6’da goriilecegi gibi drneklemde yer alan bireylerden sadece bir tanesi orta diizey toplant1 iletigim

kaygisi tasimaktadir. Yiiksek diizey toplanti iletisim kaygis1 tagiyan birey ise bulunmamaktadir. (Tablo

6)

Tablo 6: Toplanti iletisim Kaygist Puani

Frekans Yiizde

(N) %

Diisiik diizey Iletisim Kaygis 141 99,3
Orta diizey Iletisim Kaygisi 1 7
Toplam 142 100,0
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3.4 Bireylerarasi Iletisim Kaygisi

Kisisel Iletisim Kaygis1 Olgeginde; bireyleraras: iletisim kaygisi, asagida ele almnan ve
frekanslar1 tabloda gosterilen ifadelerden olusmaktadir (Tablo:7). Yeni tanidigim birisiyle tartismaya
katilirken kendimi ¢ok gergin hissediyorum ifadesine yonelik degerlendirmeye bakildiginda kesinlikle
katilmiyorum ve katilmiyorum diyenler % 47,2 (n=67) kararsizim diyenler % 21,1 (n=30) iken
katiliyorum ve kesinlikle katiliyorum diyenler % 31,7’dir (n=45). Bu sonug, ¢ogunlugun yeni tanidigi

biriyle tartigmaya katilirken gergin olmadigim géstermektedir.

Sohbette/toplantida  konusmaktan  korkmuyorum  ifadesine yonelik degerlendirmeye
bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 27,5 (n=39) kararsizim diyenler %
15,5 (n=22) iken katiliyorum ve kesinlikle katiliyorum diyenler % 57°dir (n=81). Bu sonug, ¢ogunlugun

toplantida konugmaktan korkmadigimi gostermektedir.

Normalde/genelde toplantida konusurken stresli ve gergin olurum ifadesine yonelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 47,9 (n=68)
kararsizim diyenler % 26,1 (n=37) iken katiliyorum ve kesinlikle katiltyorum diyenler % 25’ (n=37) dir.
Bu sonug, ¢ogunlugun genellikle toplantida konusurken stresli olmadigini géstermektedir.

Normalde/genelde toplantida konusurken sakin ve rahat olurum ifadesine yonelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 16,9 (n=24)
kararsizim diyenler % 22,5 (n=32) iken katiliyorum ve kesinlikle katiliyorum diyenler % 59,1°dir
(n=84). Bu sonug, ¢ogunlugun genellikle toplantilarda sakin ve rahat oldugunu gostermektedir.

Yeni tamistigim insanlarla tartisirken/ sohbet ederken ¢ok rahatim/sakinim ifadesine yonelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 15,5 (n=22)
kararsizim diyenler % 17,6 (n=25) iken katiliyorum ve kesinlikle katiliyorum diyenler % 66,9’dur
(n=95). Bu sonug, ¢ogunlugun yeni tanistig1 insanlarla sohbet ederken rahat olduklarini gstermektedir.

Toplantida konusmaktan korkuyorum ifadesine yonelik degerlendirmeye bakildiginda
kesinlikle katilmiyorum ve katilmiyorum diyenler % 62 (n=88) kararsizim diyenler % 19 (n=27) iken
katiliyorum ve kesinlikle katiliyorum diyenler % 19,1’ (n=27) dir. Bu sonug, ¢ogunlugun toplantida

konugmaktan korkmadigini1 gostermektedir. (Bkz. Tablo 7)
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Tablo 7: Bireylerarasi Iletisim Kaygisi

Yeni tanidigim birisiyle tartismaya
katilirken kendimi ¢ok gergin

hissediyorum

Sohbette/toplantida konugmaktan

korkmuyorum

Normalde/genelde toplantida

konusurken stresli ve gergin olurum

Normalde/genelde toplantida

konusurken sakin ve rahat olurum

Yeni tanistigim insanlarla tartigirken/

sohbet ederken ¢ok rahatim/sakinim

Toplantida konugmaktan korkuyorum

Kisisel Iletisim Kaygis1 Olgeginde yer aldigi sekliyle; bireylerarasi iletisim kaygisi, yukarida
ele alman ve frekanslar tabloda gosterilen ifadelerin birlikte degerlendirilmesiyle elde edilmektedir.

Tablo 8’den de goriilecegi gibi 6rneklemde yer alan bireylerden %2,1°i orta diizey bireylerarast iletisim

Frekans (N)

Yizde %

Frekans (N)

Yiizde %

Frekans (N)

Yiizde %

Frekans (N)

Yiizde %

Frekans (N)

Yizde %

Frekans (N)

Yiizde %

Kesinlikle
Katilivarim

0,6

8,3

3,2

5

Katiliyorum

1,1

0,8

3,7

0,6

Kararsizim

1,1

55

6,1

2,5

7,6

Katilmiyorum

3,8

5,5

2,4

3,4

6,6

Nebiye KONUK

Kesinlikle
Katilmivorim
Cevapsiz

3,4

55

5,4
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kaygist tasimaktadir (n=3) Yiiksek diizey bireylerarasi iletisim kaygisi tasiyan birey ise
bulunmamaktadir. (Tablo 8) Bu sonugla bireylerarasi iletisim kaygisinin diisiik oldugunu dolayisiyla

orneklemde yer alan kisilerin iletisim kurarken kaygilanmadiklarimi sdylemek miimkiindiir.

Tablo 8: Bireylerarast iletisim Kaygis1 Puam

Frekans Yiizde

(N) %

Diisiik diizey Iletisim Kaygis1 139 97,9
Orta diizey Iletisim Kaygisi 3 2,1
Toplam 142 100,0

3.5 Genel Iletisim Kaygis1
Kisisel Iletisim Kaygis1 Olgeginde; genel iletisim kaygisi, asagida ele alinan ve frekanslart

tabloda gosterilen ifadelerden olusmaktadir. (Tablo 9)

Konusma yapmaktan korkmuyorum ifadesine yonelik degerlendirmeye bakildiginda kesinlikle
katilmiyorum ve katilmiyorum diyenler % 19,7 (n=28) kararsizim diyenler % 22,5 (n=32) iken
katiliyorum ve kesinlikle Katiliyorum diyenler % 56,3’tiir (n=80). Bu sonug, ¢ogunlugun konusma
yapmaktan korkmadigini gostermektedir.

Konusma yaparken bedenimin belirli kisimlar: ¢ok gergin ve kaskati oluyor ifadesine yonelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 42,3 (n=60)
kararsizim diyenler % 19,7 (n=28) iken katiliyorum ve kesinlikle katiliyorum diyenler % 38,1” (n=54)
dir. Bu sonug, cogunlugun konusma yaparken bedenimin belirli kisimlari ¢ok gergin ve kaskati oluyor
ifadesini dogrulamadigini gostermektedir.

Konusma yaparken rahat hissediyorum ifadesine yonelik degerlendirmeye bakildiginda
kesinlikle katilmiyorum ve katilmiyorum diyenler % 27,4 (n=39) kararsizim diyenler % 19,7 (n=28)
iken katiliyorum ve kesinlikle katiliyorum diyenler % 52,1°dir(n=74). Bu sonug, ¢cogunlugun konusma
yaparken rahat hissettigini gostermektedir.

Konusma yaparken diisiincelerim karmasik bir hal alwyor/karisiyor ifadesine yonelik
degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 40,2 (n=57)
kararsizim diyenler % 26,1 (n=37) iken katiliyorum ve kesinlikle katiliyorum diyenler % 33,1°dir
(n=47). Bu sonug, konusma yaparken diisiincelerin karmasik bir hal olmadigini gostermektedir.

Giivenle konusma yapma beklentimle yiizlestim ifadesine yonelik degerlendirmeye bakildiginda
kesinlikle katilmiyorum ve katilmiyorum diyenler % 17,6 (n=25) kararsizim diyenler % 31 (n=44) iken
katiliyorum ve kesinlikle katiliyorum diyenler % 50,7’ (n=72) dir. Bu sonug, ¢cogunlugun giivenle

konugma yapma noktasinda yiizlestigini gostermektedir.
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Bir konusma yaparken c¢ok geriliyorum, bildiklerimi

unutuyorum

Nebiye KONUK

ifadesine yonelik

degerlendirmeye bakildiginda kesinlikle katilmiyorum ve katilmiyorum diyenler % 46,5 (n=66)

kararsizim diyenler % 21,8 (n=31) iken katiliyorum ve kesinlikle katiliyorum diyenler % 31,7’dir

(n=45). Bu sonug, ¢ogunlugun bir konusma yaparken g¢ok fazla gerilme durumu yasamadigini

gostermektedir. (Bkz. Tablo 9)

Tablo 9: Genel letisim Kaygist

Konusma yapmaktan korkmuyorum

Konusma yaparken bedenimin belirli
kisimlar1 ¢ok gergin ve kaskati oluyor

Konusma yaparken rahat hissediyorum

Konusma yaparken diisiincelerim
karmasgik bir hal aliyor/karistyor

Giivenle konusma yapma beklentimle
yiizlestim

Bir konugma yaparken ¢ok geriliyorum
bildiklerimi unutuyorum

Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)
Yiizde %
Frekans (N)

Yiizde %

Kesinlikle
Katiltyorum

(o]

9,7

0,6

8,3

3,4

Katiltyorum

6,6

7,5

3,8

4,6

1,7

8,3

Kararsizim

2,5

9,7

9,7

6,1

1,8

Katilmiyorum

8,9

11

6,8

3,4

7,5

Katilmiyorum

Kesinlikle

[EEN

Cevapsiz

Kisisel Iletisim Kaygis1 Olgeginde yer aldig1 sekliyle; genel iletisim kaygisi, yukarida ele alinan

ve frekanslari tabloda gosterilen ifadelerin birlikte degerlendirilmesiyle elde edilmektedir. Orneklemde

yer alan bireylerin tamam diisiik diizey genel iletisim kaygisi tagimaktadir (n=142) Bu sonugla genel

iletisim kaygisinin diigiik oldugunu séylemek miimkiindiir.
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3.6 Sosyal Medya Kullanim Aracina Gére lletisim Kaygisi

Tablo 10’a gore, kullanilan sosyal medya araci fark etmeksizin iletisim kaygisinin diisiik oldugu

goriilmektedir.
Tablo 10: Sosyal Medya Kullanim Aracina Gore Iletisim Kaygisi
Toplam Iletisim Kaygis1
Diisiik Orta Yiiksek
Twitter Evet 60 0 0
Hay1r 82 0 0
Facebook Evet 60
Hayir 82
Instagram Evet 126
Hayir 16

3.7 Bilgisayar Kullamm Siiresine Gore iletisim Kaygisi
Tablo 11°e gore iletisim kaygisi kullanilan sosyal medya aracinin farkli bir etkisi olmadan diisiik
cikmasinin yani sira sosyal medyada gegirilen siirede iletisim kaygi diizeyini farkli yonde etkilemeyerek

her diizeyde diisiik oldugunu gostermektedir.

Tablo 11: Sosyal Medyada Gegirilen Siireye Gore iletisim Kaygisi

Toplam iletisim Kayg1 Diizeyi

Sosyal Medyada Gegirilen Siire Diisiik Orta Yiiksek
1 Saatten Az 9 0 0
1 Saat 9 0 0
2 Saat 26 0 0
3 Saat 37 0 0
4 Saat 24 0 0
4 Saatten Fazla 36 0 0

SONUC
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Hayatimizin her alanina niifuz edebilecek etkiye sahip sosyal medya, bu alandaki gelismeleri
takip etmek ve ne tiir degisimlere sebep olabilecegini anlamak {izere bir ¢ok arastirma konusunu
giindeme getirmektedir. Bu alanlardan birisi de sosyal medya kullanimi ve davranisla ilgili faktorler
arasindaki iligkiyi arastirmaktir. Bu ¢alismada da sosyal medya kullanimi ve ozellikle instagram

kullanimu ile kisisel iletisim kaygis1 arasinda bir iliski olup olmadig1 arastirilmistir.

Gencer (2018)’in yapmis oldugu sonuglarla kiyaslandiginda yapilan arastirma ile benzer sonuglar
goriilmektedir. Gencer’e gore iletisim kaygisi ile internetin kisileraras: iletisim becerilerini kullanma
durumu iligkilendirildiginde, yiiksek derecede iletisim kaygisi gosteren bireylerin bu tiir etkinliklerden
kaginma davranisi gostermesi daha miimkiin géziikmektedir. Ayrica, O’na goére sosyal medyanin
siklikla kullanilabiliyor olmasi (cep telefonu gibi) kisileraras: iletisim ortami yarattigini séylemek de
miimkiindiir. “Bu ¢alisma sonucundan da goriildiigii gibi cep telefonu ve akilli cihaz sahipligi son derece
yiiksek bir orandadir (%98,1). Ayrica sosyal medya ortamlarina erisebilmek i¢in gerekli olan internete
baglanma da ¢ogunlukla bu cihazlar iizerinden saglanmaktadir (%39,5). Bir ¢ok amag igin kullanilan
sosyal medya ortamlarinda gegirilen siirenin de ¢ogunlukla iki saat ve daha fazla oldugu g6z 6niine
alindiginda bireylerin bu 6zgiir ve rahat iletisim ortamlarina daha c¢ok ilgi gosterdikleri asikardir.
Demografik ozellikler acisindan 6grencilerin sosyal medya tizerinden kurduklar: iletisimde kaygi
diizeyleri arasinda anlaml: farkliliklar olmamas: sosyal medyadaki eylemleri daha sik ve aktif hale
getirmektedir. iletisim kaygisi élgeginde (51-120 puan araligl) ortalama puamn 72,21 olmas: sosyal
medya iletisimin kayg: diizeyini yiikseltmedigini goz oniine sermektedir. Bu durum da sosyal medya

tizerinden her konuda bilgi ve fikir paylasiminin artmasini saglamaktadir.” (Gencer 2018: 31-32)

Yapilan bir diger arastirmanin sonuclarina bakildiginda; (Sahin ve Giilnar, 2016) katilimct
ogrencilerin % 64 gibi 6nemli bir kisminin, iletigim korkusu yasadiklarii ortaya koymustur. Bu durum
arastirma sonuclarinda negatif bir durum olarak degerlendirilmistir. Bu arastirmanin 6rnekleminde yer
alan liniversite 6grencileri, Anlik mesajlasma, sosyal medya kullanimi, miizik dinleme, oyun oynama
ve video/TV izleme amaciyla kullanmaktadir. Ayni arastirma iletisim kaygis1 agisindan ele alindiginda
‘katilimcilarin iletisim amaclh internet kullanimlar: ile yasadiklar iletisim korkusu arasinda pozitif
anlamli iliski oldugu’ tespit edilmistir. ‘Iletisim amach internet kullanimu ile sdzlii iletisim korkusu
arasindaki iligki, sozlii iletisim korkusunun internet kullanimi ile bir nevi telafi edildigi’

savunulmaktadir (Sahin ve Giilnar, 2016: 22-24).

Bu caligmada, sosyal medya kullanan {iniversite 6grencilerinin, profillerine gore sosyal medya
kullanim sikliklarini ve iletisim kaygilarini dlgiimlemeye calismak amaglanmis ve yiiz yiize anket
yonteminden yararlanilmistir. Ogrencilerin iletisim kaygilar1 hakkinda bilgi almak i¢in McCroskey

tarafindan gelistirilmis olan Iletisim Kaygis1 Olgegi (IKO-24) kullaniimistir Olgegin 6zgiin formu grup
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iletisim kaygisi, toplant: iletisim kaygisi, bireylerarasi iletisim kaygisi ve genel iletisim kayg: olmak
iizere dort alt boyuttan olusmaktadir.

Aragtirmanin uygulandigi 6rneklemde kullanilan sosyal medya araci fark etmeksizin iletigim
kaygismin diisiik oldugu goriilmektedir. iletisim kaygisinin kullanilan sosyal medya araci fark
etmeksizin (Twitter, Facebook, Instagram) diisitk ¢ikmasinin yani sira, sosyal medyada gegirilen siire
de iletisim kaygi diizeyini etkilemeyerek her iki faktorde de diisiik iletisim kaygisinin oldugunu

gostermektedir.

Universite 6grencilerinin olusturdugu 6rneklem iizerinden yapilan bu galismada iletisim
kaygisiin diisiikk ¢ikmasinin bir sebebi olarak yasa bagli olarak iletisim kurulan gruplarin daha ¢ok

akran, arkadaglik gruplarindan olusuyor olmasi gésterilebilir.

Orneklem, lgekte yer alan tiim ifadeler tek tek analiz edildiginde bile kendine giiveni tam, son
derece girisken gerek grup iletisiminde gerekse bireysel iletisimde higbir surette kaygi yasamayan bir

grubu temsil etmektedir.

Sozlii iletisimi ve iletisim kaygisini sosyal medya kullanimu ile birlikte degerlendirdigimizde;
iletisim kaygis1 olan bir bireyin sosyal medya iletisim araglarin1 kullanmaktan kaginacagi agiktir.
Orneklemde yer alan tiim {iniversite 6grencileri hem sosyal medya kullanmakta hem de iletisim kaygisi
tasimamaktadir. Bu sonugla sozlii iletisim ile sosyal medya iizerinden kurulan iletisim arasindaki farki
da analiz edebilecek nitelikte bir 6lgegin kullanilmasi daha net sonuglari tartisilabilir kilacaginm

soylemek miimkiindiir.
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1. Introduction

Organizations do not only force individuals to be physically in the same space, but also create a
common cultural space for individuals with very different social embeddedness. In fact, in organizations
where interaction of individuals is intense, this cultural space determines the contribution of inter-
individual relations to the individuals and the organization as a whole. Organizational culture, which is
defined by the system of norms, behaviors, values, beliefs, and habits that direct the behavior of the
people within the organization through various ceremonies, rituals, traditions, stories, myths, symbols,
language, and heroes (Giiglii, 2003; Dinger, 1992:271), can be an important factor in the success of both
the individuals and the organization as a whole. It is an ideal organizational culture that will unite
employees around a common vision for the production and use of knowledge and, in particular, technical
know-how. The knowledge and technical know-how in question express both the individual
achievements of the employees and the achievements of the organization as a whole. And what is
necessary for this purpose is that organizational learning processes acquire a normative quality in an
organizational culture. Organizational learning, which expresses the change in organizational
knowledge (organizational rules, roles, technologies), and adding to or removing from the knowledge
in question (Kog, 2009), can be institutionalized by being placed within the organizational culture.
Similarly, it is important to place innovation, which is defined as going beyond a conventional practice
or the degree of difference of a material production compared to the previous production method
(YYahyagil, 2001), within the organizational culture so that it is adopted by employees and the

organization as a whole.

2. Literature Review

The topics of organizational learning, organizational innovation, and organizational culture have
been studied extensively in national and international business literature. There are many studies that
deal with these three factors in relation to each other as well as other factors. Schein states that
understanding the culture three professions (managers, engineers, and operators) have is effective on
organizational learning (Schein, 1996:19). In his study in 2002, Ando showed that organizational culture
has an impact (although not on its own) on organizational learning (Ando, 2002). In addition, Joseph
and Dai, supporting Ando's findings, showed that organizational culture influences organizational
learning in an empirical study in which they analysed the relationship between organizational culture,
organizational learning, employee participation, and employee productivity (Joseph & Dai, 2009:248).
Ghorbani and Sabbagh also found a direct and meaningful relationship between the two variables in a
study they conducted at a university (Ghorbani & Sabbagh, 2010). In 2012, Wanto and Suryasaputra

investigated the effect of the two variables on competition strategy and performance, and showed that
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both variables have an effect on competition strategy but have no direct effect on performance (Wanto
& Suryasaputra, 2012). Azadi et al. also reached meaningful results in their study, which examined the
relationship between organizational learning and organizational culture with their sub-dimensions
among the employees in educational institutions (Azadi et al., 2013). Hsu also found a meaningful
relationship in her study, in which she examined the effect of organizational culture, organizational
learning, and information technology strategies on the information management and performance (Hsu,
2014). In their empirical study examining the relationship between the two variables, Lee and Chen
showed that the two variables do not only have a mutual relationship, but also a mutual interaction, the
results of previous studies by moving a bit forward, carrying the results of their previous studies one
step forward (Lee & Chen, 2015).

In their study, Acar and Acar showed that organizational culture and organizational innovation
have a positive impact on the performance of organizations (Acar & Acar, 2012). As a result of their
studies on the effect of organizational culture on innovation capability, Yesil ve Kaya state that some
characteristics of organizational culture (e.g. ad-hocracy) constitute an appropriate infrastructure for
innovation (Yesil & Kaya, 2012). In their study, Biischgens et al. showed that managers should build
organizational culture in accordance with their innovation strategies (Biischgens et al., 2013). Zhu
showed that some elements within the organizational culture have an impact on how technology-driven
innovation is perceived and met by employees (Zhu, 2015). Hurley and Hult, on the other hand, found
that there is a relationship between innovation and learning as a result of the empirical study they
conducted by integrating innovation, organizational learning, and being market-oriented (Hurley &
Hult, 1998). As a result of his research on small-scale technology firms, Therin similarly reached the
conclusion that organizational learning process affected the innovation performance of the firms
(Therin, 2002). Yeung and colleagues, carrying this conclusion further, showed that this effect may
change depending on the conditions of the company (Yeung et al., 2007). Garrido and Camarero also
identified this effect of organizational learning on innovation in organizations providing cultural
services such as museums (Garrido & Camarero, 2010). In their study conducted on SME's in Malaysia,
Salim and Sulaiman reached the conclusion that organizational learning positively affects the company's
innovation ability and enhances firm performance in innovation (Salim & Sulaiman, 2011).
Ozdevecioglu and Bigkes empirically showed that organizational learning has an impact on product,
process strategy, and market innovation (Ozdevecioglu & Bickes, 2012). Recent studies also support
this relationship (Ugurlu & Kurt, 2016; Kiziloglu, 2015; Maktabi & Khazaei, 2014).The main purpose
of this research is determine the relationship between organizational culture, organizational learning,
and organizational innovation in order to achieve success and effectiveness in health sector and to

explain this relationship based on statistical evaluations. Thus, it is intended that the study will provide
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a different perspective to the subject, which is widely discussed in the international literature, by moving
the subject to a triangular platform.

3. Organizational Culture

The concept of culture, expressing the whole heritage coming from the history of societies
(Giiglii, 2003), carry the meanings of "all material and non-material entities taking part in the historical
process of social development, all the entities used in forming and transferring them to the next
generations, and all the entities that take the sovereignty of the individual within the society as a basis,"
"the entire works of art and thought of a particular society or nation," "the form of reasoning, taste, and
criticism developed through learning and experience,” "the knowledge that the individuals acquire," and
"agriculture™ (Turkish Language Association, 2017). Culture consists of the following elements;
Attitudes: A systematically shaped psychological tendency, attributed to human beings, towards an
object, an emotion, or an idea (Demir, 2005). Norms: A collection of non-written standards and rules
that occur according to values and beliefs and express the way individuals should behave (Sigsman,
2007). Values: A criterion in people's behavior and attitudes (Tiirk, 2007). Symbols: Actions, behaviors,
signs, colors, objects, etc. that have a certain meaning for people (Dogan, 2007). Myths: Fairy tales that
have symbolic meanings, a sacred value, and are worthy of respect (Dogan, 2007). Ceremonies:
Applications of values in organizations, groups, and societies regarding ideal effects and values (Dogan,
2007). Heroes: Dead or living, real or fictional persons with intensively replicated qualities in tradition
and culture (Tiirk, 2007). Ideologies: Stereotypical perspectives formed through cognitive accumulation
and exhibited in the face of phenomena and events. Language: Enables people to learn, interpret, and
symbolize culture. This concept was first introduced into management science in 1979 by Andrew M.
Pettigrew with his essay “On Studying Organizational Cultures,” published in the Administrative
Science Quarterly (Pettigrew, 1979). Organizational culture can be expressed as "rules, attitudes, wishes,
beliefs, thoughts, and sciences that govern a society or community and that are transmitted by its
individuals" (Baytok, 2006). After Pettigrew, the subject has gained a serious position in the
organizational behavior literature and reached the diversification in terms of definition as indicated in
Table 1 below.

Organizational culture is studied in four dimensions: innovative, competitive, socialist, and
bureaucratic. Innovative culture is a type of culture that consists of values that give importance to
innovation, development, taking risks, being open to new ideas, adapting to new competition conditions
and growing. Competitive culture is a type of culture that gives importance to productivity and hard
work in order to achieve competitive advantage and to carrying out duties conscientiously in order to
achieve goals. Socialist culture is a type of culture where the organization is considered as a large family,
human resources is important, social dialogue is strengthened, behaviours are exhibited according to

traditions, and being loyally committed to the organization is accepted as an important value (Bakan,
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2008). In a bureaucratic culture, on the other hand, rational and legal structures outweigh others, detailed

work or job descriptions are made, and rules and standards must be complied with (Sezgin, 2010).

Table 1. Organizational Culture Definitions

Value activities of an organization whose values are addressed by the members J. C. Spender
Shared, extensive and powerful basic value system C. O. Reilly
Judgments made in the manner of "This is how things are done here" T. Deal Kennedy
Scheduled information to be considered as a whole G. Hofstede
Beliefs that occur in business life and handled with continuous and objective judgments J. M. Kouzes
Ceremonies and myths given to employees W. G. Ouchi
Shared values such as stories, myths, heroes, and slogans expressing symbolic values T. Peters & R. H.
\Waterman

Basic principles that the organization develops by making internal and external problems
compatible

E. H. Schein

Situations in which the organization learns how to deal with problems and develops during the|

integration and adaptation period

F. Luthans

To establish the basis of philosophies, ideologies, values, assumptions, beliefs, expectations,
approaches, and norms that will keep the organization together, provide a harmonious state, and
aim to get good results

Szilagyi & Wallace

All the beliefs that show how the administrators see the space they are in and how they handle

innovations

Sabuncuoglu & Tiiz

Source: R. W. Griffin and G. Moorhead, (1989), Organizational Behavor, Houghton Mifflin Co. USA,
Aktaran: H. Eski, (2009). Strategic Management and Organizational Culture: A Relational Analysis.
Dumlupinar Universitesi Sosyal Bilimler Dergisi S. 24, ss. 165-172.

4. Organizational Learning

Organizational learning refers to the change (additions, transformations, or removals) in
organizational knowledge (e.g. organizational rules, roles, traditions, strategies, structures, technologies,
cultural practices, talents, etc.). Organizational learning theories attempt to explain the processes that
lead to or prevent changes in organizational knowledge and the effects of learning and knowledge on
behaviors and organizational outcomes (Kog, 2009). Huber (1991) discusses four stages in his literature
review of how the learning process takes place. These are:

- Acquiring Information,

- Distributing Information (Sharing),

European Journal of Managerial Research Dergisi / Cilt 3 / Say1 4 / 27-44




32 EUJMR Giilay TAMER

- Interpretation of Information,

- Storage of Information (Organizational Memory) (Huber, 1991; 91).

Crossan et al. have proposed sub-processes of learning in relation to different levels of learning
at the individual, group, and organizational level. The authors describe these sub-processes as Intuiting,
Interpreting, Integration, and Institutionalization (Crossan et al., 1999; 525).

Organizational learning refers to a process. Its main difference from the concept of learning
organizations, with which it is often confused, is that while learning organization refers to an
organizational form, organizational learning refers to a process and series of activities (efforts)
(Ortenblad, 2001). There are four basic elements defined in the literature in measuring the tendency
towards organizational learning. These elements are as follows.

Commitment to learning, which refers to an organization’s enhancing an environment of
learning within the organization and giving value and support to learning; shared vision, which
coordinates inter-departmental focus diversity and eliminates communication barriers; open-
mindedness, which refers to openness to new ideas and enables people to approach organizational
routines critically; and, lastly, intra-organizational knowledge sharing, which refers to the creation of a
cumulative collection of information obtained from different sources through sharing the information
within the organization system, either as it is or by reprocessing, between departments (Calantone et al.,
2002).

Table 2. Learning Level and Methods

Learning Level Process Input and Output
Experiences, Images, Metaphors
Intuiting
At Individual Level Language, Cognitive  Map,
Interpreting Conversation/Dialogue
Common Understanding,
At Group Level Integration Mutual Compatibility,
Interaction Systems
Routines, Control  Systems,
At Organizational Level Institutionalization Rules, and Procedures

Source: Mary M. Crossan, Henry W. Lane & Roderick E. White, (1999), An Organizational Learning
Framework: From Intuition to Institution, The Academy of Management Review, Vol. 24, No. 3, pp.
522-537.
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5. Organizational Innovation

When the definitions of the concept of innovation are reviewed, it is seen that there is diversity.
Innovation is defined as introducing a new product or discovering a new market by Schumpeter, one of
the two basic functions of an organization by Drucker, the implementation phase of changes in the
organization by Mohr, new products and services, supply of existing products to new markets, or new
ideas such as new marketing techniques by Simmonds, organizations' developing and adopting new
ideas by Damanpour, approaching objects and processes from a new perspective and seeing new
relations by Evans, developing new product-market-technology-organization combinations by Boer and
During (Popa et al., 2010; Boer & During, 2001; Rogers, 1998; Evans, 1991; Damanpour, 1991;
Simmonds, 1986; Mohr, 1969; Drucker, 1954; Schumpeter, 1930). Organizational innovation, on the
other hand, can generally be defined as the production of new mechanisms, systems, policies, programs,
processes, products, or services within the organization or by outsourcing (Mendoza, 2015; Damanpour
& Gopalakrishnan, 2001). Organizational innovation is addressed in five dimensions in the literature.
These are (Glinday et al., 2011; Wang & Ahmed, 2004): product-based innovation based on the use of
new information and technologies or the combined use of existing information and technologies,
emerging due to developing technology, changing customer needs, short product life, or global
competition pressure, including new and important developments in the parts or use of products; process
innovation, which involves significant changes in techniques, methods, and equipment used, new and
developmental practices in production and distribution methods aimed at reducing production and
distribution costs and increasing quality; marketing innovation, which refers to meeting customer needs
better through activities such as positioning, promoting, and designing products in marketing mix,
opening to new markets or implementation of new marketing methods aimed at repositioning the
existing product in the market to increase sales, involving significant changes in the marketing mix
policies; behavioural innovation that refers to continuous behavioural change of the organization
towards innovation, which ensures the formation of an innovation culture at the individual, group, and
administrative levels and comprehension of new ideas; strategic innovation, which emerges by
recognizing and obtaining the favourable position in the market and refers to development of new
competitive strategies that will add value to the organization.

6. Research

6.1. Methodology

The study is aimed at determining the relationship between organizational culture, learning, and
innovation. The relationship of these three elements with each other, the effects of which on the
performance of companies have been shown by the studies carried out to date (Wahjudi et al., 2013;

Giinday, 2011; Calantone et al., 2002), has been examined many times with binary analysis. However,
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there are not many studies that deal with these three elements together and reveal the impact of

organizational culture on learning and innovation.

The hypotheses to be examined in the study are as follows.

H1: Organizational culture affects organizational learning positively and significantly.

H2: Organizational culture affects organizational innovation positively and significantly.

H3: Organizational learning affects organizational innovation positively and significantly.

Figure 1. Research Model

The research was conducted at a university hospital. As in every organization, each hospital has

a different culture. Organizational values are an important element supporting organizational culture in

health institutions. Hospitals can create a strong organizational culture by moving the rules, values, and

belief system shared by the people within the organization to a more advanced level (Gemlik et al. 2015,

p.5).

The data used in the study were obtained by survey. The questionnaires were distributed to

employees within the hospital as a form and 600 responses were collected. The data were processed in

SPSS 22.0 and validity and reliability tests were performed.

6.2. Survey form and descriptive statistics

The questionnaire consists of 4 scales: demographic, organizational culture, organizational

learning, and organizational innovation scale. The demographic scale consists of seven questions.

Employee Age Range Distribution Percentage
18 - 30 174 29.0

21-40 219 36.5

41-50 169 28.2

51 and above 38 6.3

Total 600 100.0
Gender Distribution Percentage
Male 167 27.8
Female 433 72.2

Total 600 100.0
Educational Status Distribution Percentage
Elementary School 9 15

High School 51 8.5
Associate Degree 117 195
Undergraduate Degree 207 345
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Master's Degree 141 23.5

Ph.D. 75 125

Total 600 100.0

Marital Status Distribution Percentage

Married 272 62

Single 228 38

Amount of Time Worked in the Distribution Percentage
Sector

0-1 year 25 4.2

2-5 years 100 16.7

6-10 years 130 21.7

11-15 years 76 12.7

16-20 years 117 19.5

21 years and above 152 25.3

Total 600 100.0

Amount of Time Worked in the Distribution Percentage
Institution

0-1 year 34 5.7

2-5 years 139 23.2

6-10 years 120 20.0

11-15 years 76 12.7

16-20 years 101 16.8

21 years and above 130 21.7

Total 600 100.0

Title Distribution Percentage

Physician/Academician 132 22.0

Nurse 271 45.2

Health Technician 73 12.2

Laboratory Technician/Chemist 53 8.8

Other Health Staff 71 11.8

Total 600 100.0
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Scales Sub-Dimensions Number [Number [Mean [St. Dev.Min. |Max.
of Items
Innovative Culture 600 4 2.84 1094 [1.00 5.00
Organizational Competitive Culture 600 4 3.12 |0.82 |1.00 [5.00
Culture Scale Bureaucratic Culture 600 4 3.11 |0.93 [1.00 [5.00
Socialist Culture 600 4 294 10.98 |1.00 [5.00
Behavioral Innovation 600 4 3.08 0.86 [1.00 [5.00
Product Innovation 600 4 298 0.81 [1.00 [5.00
Organizational Process Innovation 600 4 3.06 [0.89 [1.00 5.00
Innovation Scale  |[Market Innovation 600 4 2.88 [0.84 |1.00 [5.00
Strategic Innovation 600 4 3.04 (0.72 [1.00 (5.00
Commitment to Learning (600 4 3.14 0.92 [1.00 (5.00
Organizational Shared Vision 600 4 2.97 10.95 [1.00 5.00
Learning Scale  |Open-Mindedness 600 4 3.05 [0.85 [1.00 j5.00
Intra-Organizational 600 5 3.02 (093 [1.00 (5.00
Knowledge Sharing
Sub-Dimensions Number of Items
Competitive Culture 4
Product Innovation 1
Process Innovation 4
Market Innovation 1
Strategic Innovation 4
Table 5. Validity and Reliability Analysis of Organizational Culture Scale
Factors Items Factor EFA  (Cronbach’s
Loading Alpha
The factor that keeps our hospital together is that it has a proper,
corporate structure that operates within the framework of the official] 0.820
Bureaucratjrules and policies set forth..
ic Culture The procedures and regulations that determine what employees will
do and how they will do it within the organizational structure of our| 0.811 [25.603 [0.87
hospital constitute a very formal and bureaucratic structure.
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The best managers in our hospital are considered to be the

coordinators, organizers, and administrators.

0.697

Thanks to the structure of our hospital which is based on continuity
and stability, it is ensured that operations are carried out correctly,
efficiently, and properly.

0.613

37

Innovative

Culture

Thanks to the dynamic and entrepreneurial structure of our hospital,

our employees are willing to take risks when necessary.

0.782

Our hospital gives importance to being prepared for any difficulties

encountered during growth and acquisition of new resources.

0.776

The element that holds our hospital together is its commitment to
innovation and development, which creates awareness and desire for

being the first in the sector.

0.732

The managers in our hospital are entrepreneurial, innovative, and

risk-taking.

0.714

25.002

0.88

Socialist

Culture

The best managers in our hospital are considered to be the

counselors, parents, and mentors.

0.802

The structure of our hospital that gives importance to human
resources supports the morale, motivation, and harmony of the

employees.

0.795

Our hospital manages to make its employees feel like they are part
of a large family, and cares about individual needs and needs of

employees.

0.758

The element that holds our hospital together is the commitment,

loyalty, and traditions of our institution.

0.505

22.998

0.86

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. Bartlett's Test of Sphericity

Approx. Chi-Square
df
Sig.

939
4800.681
66

.000
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Table 7. Validity and Reliability Analysis of Organizational Innovation Scale
Factors Items Factor |[EFA (Cronbach’
Loading s Alpha
In our hospital, we show tolerance to those who do their job|0.806
using different ways/methods.
Behavioral \We encourage employees in our institution to be original. 0.793
Innovation  \ve aspire to search for different/unique solutions for ourl0.779 0.86
business and try to do it in new ways/methods. 8.474
When we want to try new ways/methods in our business, we|0.752
get intensive support from our managers.
Our hospital uses the most advanced technology in offering|0.826
new services to the health sector.
Market The new services offered by our hospital generally give our(0.778 0.84
Innovation hospital an upper hand against our new competitors. 4.720
When compared to our competitors, the current marketing
methods we use for our services are revolutionary in the health/0.720
sector.
Our hospital is generally a pioneer in providing new servicesj0.800
to the health sector.
Product The new services that we offer are generally considered0.789 0.88
Innovation original by our patients. 2.993
Compared to our competitors, our hospital has provided more0.720
innovative services in the last 5 years.
Kaiser-Meyer-Olkin Measure of Sampling Adequacy.Bartlett's Test of Sphericity Approx..905
Chi-Square 3806.526
df 45
Sig. .000
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Factors Items Factor |[EFA (Cronbach's
Loadin Apha
¢

\We make sufficient efforts to share experiences and lessons

learned from what happened in the past. 774

In order to keep the lessons learned in the past alive in the
Intra- memory, systematic speeches are given by our managers. (753
Organizational We have certain mechanisms to share lessons learned through 0.91
Knowledge  |systemic activities carried out from the department to the 2.928
Sharing department (unit to unit, team to team). 752

Senior management in our hospital always emphasizes the

importance of sharing information. 729

\We always analyze our organizational efforts that we failed

to share, and we discuss the lessons learned extensively. 701

The basic values of the organization give importance to

learning in terms of development. 809
Commitment |Our managers agree that the learning ability of our 0.89
to Learning  |organization brings a competitive advantage. 736  8.140

The general belief in our institution is that the learning of the

employees is not an expense but an investment. 702

In our organization, learning is seen as a necessary and vital

commodity to guarantee our presence in the system. 689

In determining the direction of our corporate system,

employees see themselves as partners. 724
Shared Vision [There is a complete consensus in our views of all stages, 0.89

functions, and departments of our corporate system. 697  [6.500

There is a unity of purpose among all units and levels in our

institution. 669

All employees in our institution are responsible for the

objectives of the system. 644

\We do not hesitate to reveal our critical assumptions about
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our patients. 790
\We rarely collectively question our assumptions that affect
Open- our way of interpreting information about patients. 717 0.83
Mindedness 6.161

Employees in our institution are always questioned about the

ways we perceive our place in the industry.

701

\We judge the quality of the decisions taken and the activities

performed at certain time intervals.

578

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. Bartlett's Test of Sphericity Approx.|.955

Chi-Square
df
Sig.

7513.956
136
.000

6.3. Hypothesis tests

As shown in Table 9, the scales showed a significant relationship (p <0.01). Organizational

culture positively correlates with organizational innovation at 0.787, and with organizational learning at

0.786. Organizational learning also positively correlates with organizational innovation at 0.789. As

shown in Table 5, the arithmetic mean values for correlation analysis between biology attitude scale

scores and criterion ranged between 2.9422 and 3.0428 and the standard deviation values ranged
between 0.810 and 0.856 (r (12) = 0.787, p <0.01, r (13) = 0.786, p <0.01, r (23) = 0.789, p <0.01).

Table 9. Pearson Correlation Analysis

1 2 3 |Mean St. Dev.
Organizational Culture 1 2.965 0.856
Organizational A87** 1 2.942 0.820
Innovation
Organizational Learning|.786** .789** 1 [3.0428 0.810

N:600

r: Pearson correlation n: Factor No **p<0.01
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Table 10. Linear Regression Analysis

Dependent Independent  |Model Coefficients
Models  |[Variable \Variable Summary
2 H
Model I |Organizational |Organizational Constant
Innovation Culture .786(.619 .708.075 484 000
OoC
.753].024|.786(1.151(.000
Model Il |Organizational |Organizational Constant
Learning Culture .786(.618 .838(.74 1.367(.000
oC
.743|24 |.786(1.108(.000
Model 111 |Organizational |Organizational Constant
Innovation Learning .7891.623 .509(.080 .356 |.000
OL

.800|.25 |.789(1.451|.000

For Model 1 F = 970.394 (p <0.01); For Model Il, F = 967.735 (p <0.01); For Model III, F =
989.172 (p <0.01).

7. Conclusion

It is organizational culture that will enable learning within the organization and make learning
processes and procedures a part of the organization. The adoption of learning processes by employees
can be achieved by making them a cultural norm. Also, the findings regarding the effect of
organizational culture on innovation support the literature (Zhu, 2015; Biischgens et al., 2013).

This result points out the necessity of an institutional atmosphere in order to gain an innovative
perspective to the employees and to materialize innovation in different ways. Organizational culture
seems to be an important platform for the emergence of both innovation and learning. The effect of
organizational learning on innovation is also parallel with the literature (Ozdevecioglu & Bigkes, 2012;
Salim & Sulaiman, 2011; Garrido & Camarero, 2010; Therin, 2002). This result emphasizes the
necessity of a dynamic and constantly self-updating organizational memaory for innovation. The results
provide predictions in the same direction as the literature. In this study, these concepts are examined in

a triangle relationship. However, the results were limited due to the fact that the analyzes used did not
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allow to reach the sub-dimensions of culture, learning, and innovation. Using methodologically different
analyzes will clarify the role of these sub-dimensions in this interaction.

Hypotheses Results:

H1: Organizational culture affects organizational learning positively and significantly. Accepted

H2: Organizational culture affects organizational innovation positively and significantly. Accepted

H3: Organizational learning affects organizational innovation positively and significantly. Accepted
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ABSTRACT

In recent times, the impact of social media on marketing communication cannot be overemphasized. Social media
has proven to have a significant role both on the demand and supply aspects of marketing communication within the tourism
and hospitality industry. This has directly facilitated the interaction and reaction with visitors via various internet platforms as
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the literature. The findings of this paper suggest that research on social media in the tourism and hospitality sector is still in its
embryonic stage. Additionally, it infers that as part of tourism management and marketing strategy, the need to encourage more
in-depth research into the influence and impacts of social media on several facets of the tourism and hospitality industry,

becomes highly necessary in this domain.
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1. INTRODUCTION

The tourism industry is regarded as one of the most competitive aspects of the hospitality sector
which demands active management of natural, financial and human resources. Studies have revealed
that several instruments have been used to drive the marketing phase in the tourism industry to achieve
customer satisfaction and loathly such as the social media platform (Jashi, 2013). This implies that it is
essential to provide appropriate infrastructure, increase service quality and customer satisfaction in order
to develop the tourism industry of any country. However, recent technological advancements in internet
applications have changed the frontiers of website designs towards more interactive, and user friendly
social media, which enhances the importance of social media to several stakeholders (Kapoor et al.,
2018). Thus, as more hotels integrated social media into their marketing communications, and
advertisement (Mackenzie et al., 1986), the attention on its effectiveness increases. While social media
are known to be effective in enhancing marketing practices, there has been limited quantitative support
to reinforce these claims (Leung et al., 2015). Similarly, very few studies have examined the
effectiveness of social media promotions in the academic world and this has been one of the most
challenging questions yet to be resolved by marketers in the industry (Leung et al., 2015; Mabry &
Porter, 2010; Odhiambo & Adhiambo, 2012).

Research evidences suggests that Facebook and Twitter have been indispensable in recent times,
as more companies have adopted these platforms for their social media marketing (Husain et al., 2016;
Kim & Ko, 2010). The research paper is under the title ‘The changes in marketing communication after
the introduction of social media’ the basic emphasis will therefore discuss the changes that took place
between the eras to understand this dynamic change and to what extent it changed the map of the tourism
and hospitality industry today. Despite the fact that marketing and e-commerce now require a
deployment of different resources and specialists in information technology, the information technology
industry now dominates a decent percentage of revenue and market share today (Mamaghani, 2009).

From a tourism perspective, the present research will discuss how social media have removed
the barriers of culture and languages between different communities, opening the door for the hospitality
industry to cater a diverse audience. The findings of this research will give a clear image of the changes
in marketing tactics and the impact of its results. It will also include the advancements in the tourism
industry today due to e-marketing. The findings and conclusions will attempt to grasp the impact of this
change and highlight most factors that played a role in it. The review will therefore include researches

based on social media statistics and its major trends over time.
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1.1 The Purpose of Study

Facebook, Twitter, YouTube and Instagram are the best known and effective social media
networks for marketing in the tourism and hospitality industry. The usage and impact of social media
marketing strategies are very crucial for satisfying tourist demand in the global world. Therefore, this
paper seeks to provide insights into social media in the tourism industry from the perspectives of
marketing communication and evaluating their effectiveness in the tourism marketing management.
Hence, a clear understanding of why and how the social media function is vital to tourism marketing
communication is discussed in this study. To this effect this research answers the following question.

o How does the application of social media in tourism affect marketing communication?
The objective of the research is to uncover the implications of media marketing communication

in the hospitality industry through the use of social media as a major tool.

2. METHODOLOGY

This conceptual paper is based solely on review and analysis of previous research done and data
from the literature. Different methods were used to collect and evaluate the literature. Firstly, we
searched for the key terms such as social media, marketing communications, and other terms related to
the subject topic on Google. Through the use of Google Scholar and other database, including
ScienceDirect, JSTOR, Sage publications, relevant literatures on the topic under investigation were
reviewed from articles and journals. The criteria for articles included in this study was that all papers
must have adequate discussions and data related to the following key words: Social media, tourism, and

hospitality sector as well as marketing communication, and social media marketing.

3. HISTORICAL BACKGROUND AND LITERATUR DEVELOPMENT
3.1 Background

Back in the 90s marketing was not entirely about communication and getting the message
across, it was more about awareness, about the products business had to offer and how it could cater to
different needs of a customer. The most commonly used methods of marketing were therefore billboards,
TV, radios and paper advertisement, however, there was something that stood more important than
everything else interpersonal communication (Mulhern, 2013). In 1990 the web was introduced based
on which the websites could now be accessed with the “www” domain that is now the most important
symbol of the internet, following in 1995 new programming languages were introduced as a means to
the invention of better web development and it networking. However, the trends changed to a certain
extent, leaving internet to play its role for advertisement (Batra & Keller, 2016). In 1998 something

amazing was created in the world of technology known as GOOGLE, the search engine deployed all its
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resources to gather data from different sources, making secondary data readily available for the
marketers to gather anything they need to reach out all potential clients. As a result of this brand like
Microsoft and apple grew and introduced better products reducing silos and paper use. People started
specializing in the field of IT and graduates had to be computer literates in the coming years, to get
better jobs or start their own businesses. Later in 2007/8 android phone were introduced enabling all
users to be perfectly mobile, this was taken as another opportunity for businessmen and software’s like
whatsapp were introduced. With the passage of time not only the number of users grew with IT literacy
and supporting products, but also the awareness for softwares and hardwares and products grew.
Facebook purchased whastapp does approximately $19 million and has its own revenue around $12.5
billion that most of the manufacturers fail to achieve (See figure 1.0). Today Facebook is used by almost
a billion users (Ladkin & Buhalis, 2016; Kwok & Yu, 2013).
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Figure 1.0: Facebook Active Users in millions vs Years from 2004-2013 (Sources: VijayaChandra et al., 2015).

The most useful tool for the marketing companies on a professional platform was yet to come
known as LinkedIn. With 396 million users and registered companies from all over the world are
connected to this platform. All people can be searched and approached no matter which location they
are in today (Hudson & Thal, 2013). As we can see the trend initially was coming towards the creation
of web profiles and representations as the organizations were able to transform this change made a

fortune out of it. Statistics suggest that emails and messages are the most widely used tactic of market
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today due to its reliability in terms of saving time. The chain of command and hierarchy, however, have
changed as well; marketing at an interpersonal level is done only by managers at the top levels of the
company whereas executives at the lower level use e-commerce and digital marketing tactics to reach
out to a bigger audience. To draw a comparison, we can simply add the number of users on all social
platforms and gauge the difference between marketing back then and now, today as per stats more than
$400 billion is spent all over the world on an annual basis one marketing, which includes videos, images,
emails, web portals, online banners and researches (Shirky, 2011; Kim & Ko, 2012). The most important
factor that plays a vital role is the habits of consumers that can be traced by companies by following
their search cookies. This is an advancement trend which hotel and hospitality now enjoy in global scale.
Tourism searches are probably the most important data for hotel industries, and they can follow the
patterns and advertise their work accordingly (Ayeh et al., 2012; Leung et al.,2013).

This rapid growth of social media platforms has changed the dynamics of consumer interaction,
both with businesses and among themselves, with the emergence of the phenomenon known as social
media and its warp speed growth, business strategies, tactics, and instruments for communicating with
customers and other stakeholders have been transformed significantly (Minazzi, 2015). Thus, the way
we do business and how businesses attract and retain consumers ultimately changes. A study showed
that social media channels were commonly used by U.S. businesses to connect with their customers or
prospects than Google (Anon, 2018). Seventy percent (70%) of businesses uses Facebook followed by
46% using Twitter, 37% using LinkedIn, and 25% using YouTube. Facebook and Twitter were the top
two social media tools used by marketers for the past 2 years. In the hotel industry, about 75% of hotels
have used social media for marketing purposes. Facebook and Twitter were also found to be the two
most useful social media channels for marketing purposes in the hospitality industry (Leung & Bai,
2013).

Studies have shown that traditional Integrated Marketing Communications (IMC) tools have
made a significant breakthrough in the social media adverts within the hospitality industry (Mangold &
Fauld, 2009) as seen in figure 2.0. Traditional media include broadcast channels including television,
radio and cinema, newspaper, magazine and public advertising such as billboards and sign posts. The
hospitality industry spends approximately 70% of its advertising expenditure on Tv, radio and print,
which has remained the largest media for its advertisement (Mehta, 2017). Similarly, social media
research has received increased attention from tourism scholars of various disciplines towards
understanding the significances of tourists’ behavior, decision making and corporate communication
(Minazzi, 2015). Although in recent times, numerous firms in the tourism sector have caught up with

the social media movements, the industry is yet to completely exploit the potential of this emerging data
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and communication resource especially toward the potential of customer engagement (Noone et al.,
2011).

A 1

Figure 2.0: Elements of Integrated Marketing Communication (IMC) (Sources: Anzeigen, 2015).

3.2 Literature Development

There are many interesting researches when it comes down to the impact of electronic marketing
in this era. In a comprehensive study connecting marketing communication and corporate brands by
Spotts & Weinberger (2008), elaborated how publicity and advertisement volumes are important in order
to get maximum results in marketing. It was also emphasized after taking data sets from five different
industries that stronger brands can use a uniformed strategy of marketing, whereas weaker brands
usually prefer a mix of strategy (Kim et al., 2012). This shows how important technology in terms of
increasing the quantity of audience that is being targeted.

As a complement to the study mentioned above, Seri¢ et al. (2015) specified the importance of
online integrated marketing communication in terms of hospitality and tourism which is the another
important factor in our research. Although the research is based on the data collected through surveys
from guests and employees in Croatia and Italy, but supports a holistic vision of marketing that can be
applied more effectively with the technological advances. Hence, supports the concept of social media
marketing. Similarly, another sophisticated research by Buhalis & Law (2008), the Bournemouth and
Hong Kong Universities discussed the significance of internet marketing in terms of tourism. Based on
information taken from secondary research the paper focuses on how the internet has a larger impact on

infrastructure of communication with all stakeholders. It also mentioned how internet supports
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innovation and competitiveness removing geographic and cultural barriers. Arnott & Bridgewater
(2002), in another research argued that the internet has taken marketing to another level, where
businesses on an international scale have been benefited to a great extent. The data were collected from
corporate sources of e-commerce. Pires et al. (2006) highlighted the role of marketing in the modern era
and how it empowered the customers with more choices. Due to increased marketing over the internet,
consumers are now aware of the choices they have and can make. Lindridge et al. (2013) gathered data
based on several marketing communication sources, social media marketing have a significant
behavioral change. The research brings forth the idea that internet marketing overcomes any
environmental factors that can hinder its effects. Moreover, a research conducted by the University of
Copenhagen, Jansen (2008) concluded that online marketing can cater a bigger audience and hence
ensuring more sales in lesser consumption of time and resources. For this research, advertisement data
was taken from several industries. On the contrary Miles (2013) thinks otherwise, based on the research
in London the argument presents a case of lack of dialogue and interpersonal role due to the introduction
of online marketing based on which the clients can lose confidence. A similar work by Danaher &
Rossiter (2011), drew a conclusion that the effectiveness of marketing is subjective to the target audience
it caters. For the younger and tech savvy generation internet might just do the trick, whereas older people
still prefer TVs, radios and newspapers as dependable sources of advertisement.

This research will encompass a rough estimate of audience and the overall change that all
industries faced, especially the tourism industry. Another interesting part of the research includes the
information technology industry and how this industry developed over time. The research is therefore
compliment to (Spotts et al., 2010; Arnott & Bridgewater, 2002; Pires, 2006; Lindridge et al., 2013;
Jansen, 2008; and Seri¢ et al., 2015) which mainly focuses on the importance of mass online marketing
for all industries. These researches introduce some more advantages of internet marketing such as
consumer sovereignty, elimination of environmental factors and better networking of stakeholders.
From tourism perspective, the research supports the idea of Bualais & Law (2008) which again an
argument is supporting the use of internet marketing techniques to get clients beyond geographic
borders. On the other end, Miles (2013) argues otherwise, as it focuses on the interpersonal skills of
marketing rather mass audience targeting showing the downside of the use of technology for marketing

today.

3.3. The Influence of Word-of-Mouth (WOM) and Electronic Word-of-Mouth (e-WOM) on
Social Media Marketing

Several studies have suggested that social media websites are considered as appropriate
platforms for word-of-mouth (WOM) (Kim et al., 2014; Erkan & Evans, 2014). According to Sohn
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(2014), social media expedite the spreading of electronic word-of-mouth (eWOM) across a larger
population. Therefore, to meet the challenges of modern society, marketing experts should recognize
the benefits of the concept of electronic word-of-mouth (e-WOM) (Loncari¢ & Ribari¢, 2016).
Additionally, Chu & Kim (2011) posits that eWOM allow a flexible option for users to share their
thoughts by only forwarding the posts they agree with, thus making them selective in presenting positive
information about themselves in networking sites. As defined by Arndt (1967), the WOM, as an oral
form of interpersonal non-commercial communication among acquaintances. This concept has since
evolved into a new form of communication known as eWOM. According to Hennig-Thurau et al.
(2004), the eWOM refers to as any statement made by potential, actual, and former customers about
a company’s product and services through the Internet. Additionally, Goodman (2009) reiterates that
technological advancements foregrounds eWOM and increases its applicability in marketing. WOM has
evolved from the ‘organic interconsumer influence model’, where WOM influence occurs at a one-on-
one basis between two consumers without any interference from marketers, to ‘the network co-
production model’ where WOM s directly driven by marketers with the active co-production from
virtual consumer networks (Kozinets et al., 2010). WOM influence has been suggested to be stronger in
networks that are firmly connected than those that are larger in size (Katona et al., 2011). However,
studies ague that engaging in social media platforms including Facebook and Twitter allows users to
network with people from strong ties as well as those from weak ones (Wilcox & Stephen, 2013).

e-WOM has become a pervasive and influential source of product information the emergence
of online social media (Thoumrungroje, 2014). In this view, several study findings are of the opinion
that the tourism industry is strongly affected by e-WOM, and hotels are perhaps the most vulnerable to
the pros and cons of this marketing tool. Conversely, the customer-leveraging possibilities offered by
the internet, which referred to as electronic referral marketing (ERM) has become an interesting diection
to explore. The ERM brings to the fore a system which uses the consumer-to-consumer communications,
as opposed to company-to-consumer communications, to circulate information about a product or
service, hence leading to its rapid and cost effective market adoption (Brodin, 2000; Krishnamurthy
2001; De Bruyn & Lilien, 2004). Marketing communications must be targeted to defined audiences
largely because of the information-rich nature of contemporary society. This implies that consumers are
both overwhelmed with social media and marketing communications and extremely aware of their own
conscious ability to screen out unwanted or irrelevant information. Therefore, consumers are likely to
react strongly against service providers that do not understand their needs or interests, and in any case
the cost of delivering broad-scale information to non-target audiences is likely to be prohibitive to most
organizations (Sozinova & Fokina, 2015; McCabe, 2009).
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4. DISCUSSION

The global economy is currently experiencing a paradigm shift with the exponential growth of
the internet and other information communication technologies. At this speed of technological
advancement, social media will progressively impact many economic and social aspects of the tourism
and hospitality industry. These changes will be experienced in various ways, including travelers and
tourists destination search, as well as collaboratively production and information dissemination about
hospitality related issues. Furthermore, studies have revealed that social media has also changed the
business models and operations, customer service, marketing and promotional processes as well as
services development, marketing and networking (Zeng & Gerritsen, 2014), offers a medium for tourists
to express their desires and requirements (Leung & Bai, 2013), and gives tourism providers a tool to
acquire customer feedback (Oz, 2015). As suggested by Leung et al. (2013), supplier-related studies
have recently paid more attention to marketing and management.

This study presents a broad perspective of the researches on social media use in tourism, and
highlights the extent to which tourists and practitioners use social media in tourism participation. It
suggests that in recent years, all major publication sources have published related researches contributed
by a large number of researchers around the world. Although the research on social media in tourism
has been increasingly broadening and deepening its interests, research on social media in tourism is still
in its infancy. However, the growth of social media used in tourism, related studies in this domain seem
to lack publications which broadens this topic, or the coverage of research within most regions. This gap
ultimately informed the need for this study. Hence, this research aims to contribute to the academia and
industry by identifying some research voids in extant studies and providing an agenda for future

research.

5. CONCLUSION

The research shows that marketers can now cater to a vast majority of their audience when it
comes to advertisement at very low cost. Statistics show that businesses can now cater more than 1100
million users from all over the globe with reduced costs and better analysis (Albers-Miller & Gelb,
1996). The use of this research is however very interesting for hotels and tourism industry as it shows
that managers should now focus on the technical wing of marketing employees and can follow the search
trends of people in terms of not only the countries they visit but also the services they are looking for.
Another factor they should now focus upon is the ambiguity people have related to different cultures
that can now be clarified by connected to mass audience (Napoli, 2010). What we can clearly observe
today is the openness to experience that people want to experience due to this change today, for example;

people are open to foreign foods and environments for living understanding the cultural differences. A
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large scale hotel today experiences 4% annual increase in revenue with increased awareness of travelling
and the revenue usually tops in billions of dollars (Deloitte, 2016). Lastly the stats also show how the
hardware and software information technology industries have grown over time and become giants in
terms of revenue, this will assist people who are planning to start their own businesses as this industry
has revolutionized the concept of marketing over decades and still is continuing to do so (Law &
Jogaratnam, 2005).

Conclusively, the marketing communications landscape has changed drastically over the years
due to the new media development which has empowered consumers and changed the way
companies/organizations communicate. However, this has given companies in emerging markets
somewhat another strategy to enhance their marketing approach by modifying Western cultural practices
in combination with the potential of social media and even traditional marketing practices. The emerging
markets, consumers, companies and social media are contemporary trends that should be regularly
monitored by marketers and researchers because they are areas of opportunities for companies may it

be multinationals or national/ local businesses.

6. FUTURE RESEARCH RECOMMENDATIONS

This study recommends that future research should consider other comparative studies for
investigating the model explored in this research, to include various national contexts so that
generalizability can be attained. This will provide a wider prospect for a more consolidated further
theoretical development in on the impact of social media on marketing communication. Beside the many
advantages that come with advancements in information communication technologies and its advantages
on social media marketing communication, it is also important that future studies should look into the

challenge of privacy and information reliability.
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PERFORMANCE EVALUATION IN INTENSIVE COMPETITION: PERFORMANCE
MEASUREMENT OF STATE UNIVERSITIES IN CENTRAL ANATOLIA BY DATA
ENVELOPMENT ANALYSIS

ABSTRACT

With the globalization, the competition process in the field of higher education is experienced intensively. As
competition is accepted as a way to achieve high performance, universities in the intense competition environment should be
able to measure their performance on a regular basis so that they can see where they are, their superior and weaknesses. The
aim of the study is to measure the 2017 relative performance of the 19 state universities operating in the Central Anatolia
Region and to make recommendations to eliminate the performance gap. 6 universities established in 2017 and 2018 and 2
non-graduate students were excluded from the study. “Data envelopment analysis method”, which is one of the efficiency
analysis methods, is used in performance measurement. In the analysis, 4 input (number of teaching staff, number of student,
number of administrative staff, total allowance) and 4 output (number of graduated students, number of publication, number of
reference, total expenditure) variables were used. The data of the study were obtained from the official activity reports of the
universities, from the indicators of the Middle East Technical University Informatics Institute URAP Research Laboratory and
from the Higher Education Information Management System. The data were solved in the LINDO package program and the
results were evaluated.

Keywords: Data Envelopment Analysis, Performance Measurement, State Universities.

JEL Codes: C44, C67, D24
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GIRiS

Yiiksekogretim rekabet piyasasinda en iyi olmak i¢in cabalayan iiniversiteler ciddi bir yarisin
icerisindedirler. Kaliteli ¢iktinin kaliteli girdi ile saglanacagindan; bu rekabet ortaminda iiniversiteler
kisitli kaynaklarini en etkin kullanan iiniversitelerin basarili olacaginin bilincindedirler. Veri Zarflama
Analizi (VZA), farkli 6lgii birimlerine sahip, farkli araglarla dlgiilebilen birden fazla girdi ve ¢iktinin
kargilagtirilarak goreli performansi dlgebilen dogrusal programlama tabanli bir yontemdir(Gok, 2017:
33). Veri Zarflama Analizi farkli sektorlerde siklikla uygulanan bir yéntemdir. Calismanin amaci, I¢
Anadolu Bolgesi’nde faaliyette bulunan 19 devlet iiniversiteSinin 2017 yili goreceli performanslarini
Olgmek ve performans a¢igini ortadan kaldirmak igin oOnerilerde bulunmaktir. Etkinlik analizi
tekniklerinden olan Veri Zarflama Analizine iliskin egitim alaninda literatiir incelendiginde yapilan bazi
akademik calismalar su sekildedir; Yildiz (2014), Devlet iiniversiteleri arasindan segilen 70 adet
tiniversitenin lisansiistii egitimdeki etkinligini 6lgmek amaciyla 2013 yilindaki Profesdr, Dogent,
Yardimci Dogent, Mevcut 6grenci sayisi, 2013 yilindaki biitcesi, mezun 6grenci sayisi degiskenleri ele
alinarak Veri zarflama analizi uygulamis ve tiniversitelerin etkinlikleri degerlendirmistir. Kartal (2006),
VZA yontemi kullanilarak, Tiirkiye’de kamu {iniversitelerinde etkinlik analizini yapmustir.
Universitelerin etkinlik skorlar1 belirlenmis, etkin ya da etkin olmayan iiniversiteler belirlenmis, etkin
olmayan iiniversitelerin hangi kaynaklarini etkin sekilde kullandig1 ve hangi kaynaklarini daha az etkin
kullandig: belirlenmistir. Sarica (2007), bir devlet tiniversitesinde, 1999-2000 ve 2005-2006 y1l1 egitim-
Ogretim donemine dair veriler baz alinarak iiniversitenin performansa gore yonetim igin veri zarflama
analizi tabanli calismay1 gerceklestirmistir. Universitede yer alan birimlerin kendilerine saglanan
imkanlar1 ne derece ve ne sekilde etkin kullandiklarini karsilastirmali olarak ortaya konmustur. Baysal
vd. (2005), VZA yontemi kullanilarak 50 devlet tiniversitesinin 2004 yilina ait goreceli etkinlikleri
dlemiislerdir. Goktolga vd.(2014), Tiirkiye’deki 55 adet Universitenin Iktisadi ve Idari Bilimler
Fakiiltelerinin 2010 dgretim performanslart KPSS puanlarina gore goreceli olarak VZA yodntemi
kullanilarak incelenmiglerdir. Yesilyurt (2009), Tiirkiye’deki devlet ve vakif iniversitelerinin iktisat
bolimlerinin, 2007 verilerine gore dgretim performanslar1 goreceli olarak VZA yontemi kullanilarak
incelemistir. Ertugrul vd. (2017), bir iiniversitenin, Iktisadi ve idari Bilimler Fakiiltesi’nde aktif olan 16
boliimiin 2016 yili verileri baz alinarak VZA yontemiyle performanslart analiz etmistir. Arslan vd
(2018), 100 devlet Universitesinin 2013 y1l1 verileri temel alinarak etkinlikleri VZA yéntemiyle analiz
etmis ve degerlendirmislerdir. Ozden (2008), Tiirkiye'deki vakif {iniversitelerinin goreceli toplam,
teknik ve 6l¢ek etkinliklerini, VZA modelleri kullanilarak analiz etmistir. Gilinay vd (2017), Veri
Zarflama Analizi yontemi kullanarak ,Tiirkiye’de 1992 yilinda kurulan 23 devlet liniversitesinin 2004-

2013 yillar1 verilerine gore goreceli etkinlikleri analiz etmislerdir. Uslu (2018), Tiirkiye’deki 65 devlet
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tiniversitesinin 2014 ve 2015 yillar1 goreceli etkinlik olgtimlerini Veri Zarflama Analizi yontemiyle

incelemistir.

Calisma teorik ve ampirik olmak iizere iki kisimdan olugsmaktadir. Calismanin teorik kismu,
makale ve tezlerden yararlanilarak olusturulmustur. Caligsmanin ampirik kisminda ise, uygulamaya konu
olan veriler tiniversitelerin 2017 y1l1 resmi idari faaliyet raporlarindan, Yiiksekogretim Kurumu web
sitesi istatistikleri, Yiiksek Ogretim Kurulu Atlas1 ve URAP Arastirma Laboratuvarinca hazirlanan
verilerden elde edilmistir. Elde edilen veriler LINDO paket programinda ¢ozdiiriilerek sonuglar
degerlendirilmistir. Calisma {i¢ bolimden olusmaktadir. Giris boliimiinde; ¢alismanin  6nemi,
calismanin amaci, literatiir taramasi, ¢alismada izlenen yontem ve galigmanin organizasyonu yer
almaktadir. Birinci boliimde; Veri Zarflama Analizi Yéntemi teorik ger¢evede agiklanmustir. Ikinci
béliimde, veri zarflama analizi yontemiyle performans 6lgiimii uygulamasina yer verilmistir. Uciincii

boliim ¢alismanin sonug boliimiidiir.

1. VERI ZARFLAMA ANALIZI

Veri Zarflama Analizi, farkli 61¢ii birimlerine sahip, farkli araglarla 6l¢iilebilen birden fazla girdi
ve ¢iktinin karsilastirilarak goreli performansi 6l¢ebilen dogrusal programlama tabanli bir yontem olarak
tanimlanabilir(Gok, 2017: 33). Veri Zarflama Analizini, diger etkinlik analizi yontemlerinden ayiran
yani, birden fazla girdi ve birden fazla ¢iktinin oldugu durumlarda degerlendirme yapilabilmesini
saglamasidir(Akgobek vd, 2015: 46). VZA ile etkinlik inceleme adimlari sirasiyla asagidaki gibidir;

» KVB’lerin se¢ilmesi

Girdi ve ¢iktilarin belirlenmesi
Verilerin elde edilmesi
Etkinlik degerleri ve referans gruplarimin belirlenmesi

Etkin olmayan K'VB'ler i¢in hedef belirleme

YV V. V V V

Sonuglarin degerlendirilmesi (Ertugrul ve Sari, 2017: 70).

1.1. Veri Zarflama Analiz Modelleri

Zaman ic¢inde, VZA ile ilgili pek ¢ok model gelistirilmistir. CCR ve BCC modelleri bunlardan
iki tanesidir. CCR modelleri, KVB i¢in sabit getiri altindaki toplam etkinligi; BCC modelleri, KVB i¢in
yalnizca yerel teknik etkinligini 6lger. KVB’nin, CCR modelinde etkin olabilmesi i¢in, hem teknik hem
de 6lgek etkin olmalidir, BCC modelinde teknik olarak etkin olmak yeterlidir. (Goktolga ve Artut, 2014:
58).

1.1.1. Charnes-Cooper-Rhodes (CCR) Modeli

Bu model; Charnes, Cooper ve Rhodes tarafindan gelistirilmistir. Etkinligi, 6l¢ege gore sabit

getiri varsayimi altinda Slgmektedir(Ertugrul ve Sar1, 2017: 71).
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Urk>0 ar=1,........ .S

Vik>0
Bu esitlikler kiimesinde
Urk=k’mec1 KB’nin r’inci ¢iktisinin agirlig
Vik=k’mc1 KB’nin i’inci ¢iktisinin agirligt
Yrk=k’inc1 KB’nin r’inci ¢ikti miktar1
Xik=k’mc1 KB’nin i’inci girdi miktar1
Yrj=diger (j’inci) karar birimlerinin ¢ikt1 miktarlari
Xij=diger (j’inci) karar birimlerinin girdi miktarlarini
m= girdi sayis1
s= ¢ikt1 sayis1
n= karar birimi sayisi’n1 ifade etmektedir(Dogan, 2010: 52).
KB= karar birimi
1.1.2. Banker-Charnes-Cooper (BCC) Modeli
Charnes, Cooper ve Rhodes tarafindan gelistirilen CCR modeli dlgege gore sabit getiri
varsayimi ile gelistirildiginden bu modelde ¢ikti miktarlar1 girdi miktarlarindaki artis ile ayni1 oranda
artiyorsa Olgege gore sabit getiriden bahsetmek miimkiindiir. Banker, Charnes ve Cooper “dlgege gore
degisen getiri durumuna sahip sistemlerin etkinliklerini belirleyebilmek i¢in, kendi isimlerinin bag

harfleri ile amlan BCC modelini gelistirmislerdir” (Ozden, 2008: 173).

2. VERI ZARFLAMA ANALIZi iILE PERFORMANS OLCUMU

Calismada ydntem olarak biitiin karar birimleri i¢in CCR-VZA modelleri olusturulmus, LINDO
paket programinda ¢6zdiiriilmiis ve sonuglar degerlendirilmistir. CCR-VZA sonuglari neticesinde etkin
olmayan karar birimleri i¢in Dual CCR-VZA modelleri olusturulmus ve LINDO paket programinda
¢Ozdiirtilmiis, referans seti olusturulmustur. Referans seti verilerine gore etkin olmayan karar birimleri
icin yeni girdi degerleri degisim oranlar1 ortaya cikmustir. Olgege gore artan veya azalan getiri
degerlerini gormek i¢in BCC-VZA modelleri olusturulmus ve LINDO paket programinda ¢ozdiiriilerek

sonuclar degerlendirilmistir.

European Journal of Managerial Research Dergisi / Cilt 3/ Sayi 4/ 59-64




64 EUJMR

2.1. Cahismamin Kapsami ve Veriler

Ahmet ERGULEN - Halim KAZAN - Zeynep UNAL

Karar birimleri olarak I¢ Anadolu Bélgesi’nde faaliyette bulunan 19 devlet iiniversiten

caligsmaya esas olarak secilmis ve agsagida Tablo 2’de gosterilmistir. 2017 ve 2018 yillarinda kurulmus

olan 6 {iniversite ve mezun 0grencisi olmayan 2 {iniversite ¢alismaya dahil edilmemistir.

Tablo 2: Calismaya Konu Olan Universiteler

KARAR VERME BIRIMLERI

Al | Ankara Universitesi A12 | Selguk Universitesi

A2 | Yildirrm Beyazit Universitesi A13 | Nevsehir Hac1 Bektas Veli Universitesi
A3 | Gazi Universitesi Al4 | Nigde Omer Halis Demir Universitesi
A4 | Hacettepe Universitesi A15 | Sivas Cumhuriyet Universitesi

A5 | Orta Dogu Teknik Universitesi A16 | Yozgat Bozok Universitesi

A6 | Cankir1 Karatekin Universitesi Al7 | Aksaray Universitesi

A7 | Anadolu Universitesi Al18 | Karamanoglu Mehmet Bey Universitesi
A8 | Eskisehir Osman Gazi Universitesi A19 | Kirikkale Universitesi

A9 | Ahi Evran Universitesi

A10 | Erciyes Universitesi

A1l | Necmettin Erbakan Universitesi

Calismada girdi ve ¢iktilarin belirlenirken hem daha dnceki ¢alismalarda kullanilan veri setleri

hem de verilerin ulasilabilirligi géz 6niine alimistir(Giinay vd, 2017: 97). Calismada karar birimleri

icin 2017 yilina ait veriler olmak {izere Dort adet girdi (akademik personel sayisi, idari personel sayisi,

toplam ddenek ve akademik birim sayisi) ve Dort adet ¢ikt1 (6grenci sayisi, mezun olan égrenci sayisi,

toplam harcama ve urap puani) ele alinmigtir ve asagida Tablo 3’de gosterilmistir.

European Journal of Managerial Research Dergisi / Cilt 3/ Sayi 4/ 59-64




Tablo 4: Veri Seti

GIRDILER CIKTILAR
D Ogretim Idari A o .
BIRIMLER Elgemanl Personel | AAkademik Birim Toplam Odenek | Ogrenci Sayist Mezun Ogrenci Toplam URAP Puani
Sayist Sayist Sayisi(aktif) Sayisi Harcama

Al | Ankara iiniversitesi 3611 4809 125 968281998 61446 9413 911391056 698
A2 1§n1_<ara .Yll('lmm Beyazit 1131 299 45 190215206 15713 4111 154269764 500

Universitesi
A3 | Gazi Universitesi 2941 3220 65 852378952 70196 9233 745910259 678
A4 | Hacettepe Universitesi 3819 5340 133 978024712 51589 6359 910858680 787
A5 | Orta Dogu Teknik Universitesi 2009 1342 65 519528084 29802 3743 487985572 798
A6 | Cankir1 Karatekin Universitesi 638 481 29 119389900 14170 1678 102127271 372
A7 | Anadolu Universitesi 1525 1688 60 645948083 3211489 149732 562102841 525
A8 | Eskisehir Osmangazi Universitesi 1628 1647 53 354147079 31402 4052 344309930 556
A9 | Erciyes Universitesi 2231 2571 69 438467000 63686 8280 445973860 637
A10 | Kirsehir Ahi Evran Universitesi 811 378 36 182372893 19469 3407 162604581 334
Al11 | Necmettin Erbakan Universitesi 1854 1163 53 401923860 36005 3308 395932340 416
A12 | Selguk Universitesi 2470 1348 104 523926000 89303 22055 525206000 605
A3 I}Ieysehi.r ch1 Bektas Veli 674 268 35 112833314 19804 2794 110504758 365

Universitesi
Al4 Nigde (").me.r Halisdemir 938 527 35 174165765 27490 4076 151613365 428

Universitesi
A15 | Sivas Cumhuriyet Universitesi 1877 1486 65 403504600 54506 7868 392412881 467
A16 | Yozgat Bozok Universitesi 861 422 42 164267335 17322 1775 158889786 387
A17 | Aksaray Universitesi 805 319 42 121398000 23721 3585 127455536 399
AlS I§ar.amapog.lu Mehmet Bey 624 233 35 115652595 14872 2691 72783339 336

Universitesi
A19 | Kirikkale Universitesi 1239 784 42 240955360 39585 6006 235171518 438

*Degiskenlere ait verilere birimlerin 2017 yili idari faalivet raporlari, Yiiksekogretim Kurumu web sitesi istatistikleri, Yiiksek Ogretim Kurulu Atlasi ve Orta Dogu Teknik Universitesi

Enformatik Enstitiisii URAP Arastirma Laboratuvarinca hazirlanan verilerden ulagilmistir.

*Ankara Sosyal Bilimler Universitesi 2013 yilinda kurulmustur. Ogrenci alimina 2016/2017 egitim-6gretim ythnda baslamistir ve mezun égrencisi bulunmadigindan ¢alisma kapsami disinda

tutulmustur.

*Abdullah Giil Universitesi 2010 ylinda kurulmustur. Ogrenci alumina 2013/2014 egitim-6gretim yilinda baslamistir ve mezun ogrencisi bulunmadigindan ¢alisma kapsami diginda tutulmustur.

International European Journal of Managerial Research Dergisi / Cilt 3/ Sayi 4/ 59-64







2.2.

CCR- VZA Modeli Coziimii

Tablo 4’deki veriler kullanilarak 19 iiniversiteye ait model olusturulmus ve LINDO paket

programinda ¢oziimlenmistir. Céziimlenme sonucunda elde edilen etkinlik degerleri asagida Tablo 5’te

verilmistir.

Tablo 5: CCR-VZA Ayrintili Sonug Tablosu

CCR VZA SONUC TABLOSU
Birim X1 X2 X3 X4 Y1 Y2 Y3 Y4 Etkinlik
Kodu
AL | 0,000052 | 0,000001 | 0,000193 | - - - ~ [ -0,000010 1
A2 - 0,001402 - - - - [ 0,000583 1
A3 | 0,000039 | -0,000007 | 0,001722 | - - - 5 - 1
A4 - - - - | -0,000002 | 0,000002 | - | -0,000004 1
A5 | -0,000009 | 0,000454 | 0,001927 | - ; - . - 1
A6 : - 0010120 | - - . ~ [ 0,001602 1
A7 ; ) 5 - - - - - 1
A8 - - 0,002077 | - | -0,000001 - - [ 0,000205 1
A9 ; } 0,000390 | - - - 5 - 1
AL10 | 0,000110 | 0,001320 - - - - - - 1
ALl | 0,000120 | 0,000004 | 0,000493 | - } ; - - 1
Al2 |0,000027 | 0,000411 - - - 0,000001 | - - 1
Al3 - 0,000563 - - - - ~ [ 0,002740 1
Al4 - - 0013134 | - |-0,000001 | 0,000016 | - | 0,001101 1
AL5 | 0,000118 | 0,000004 | 0,0000487 | - - - - - 0,978
Al6 | 0,000341 | 0,000735 - - - - - 0,000200 0.977
AL7 - ; - - - - ~ [ 0,002506 1
A18 | 0,000283 | 0,002174 - - - 0,000030 | - | 0,002739 1
A19 | 0,000047 | 0,000045 | 0,003219 | - - - | 0,000205 1

Tablo 5’te, A15; 0,978 etkinlik degeriyle

ulasamamis oldugu goriilmektedir.

Tablo 6: CCR-VZA Sonug Tablosu

ve A16; 0,977 etkinlik degeriyle yeterli etkinlige

Birim

Kodu Al A2 A3 A4 A5 A6 A7 A8 A9 Al10 All Al2
Etkinlik

Degeri 1 1 1 1 1 1 1 1 1 1 1 1
Birim

Kodu Al3 | Al4 | Al5 Al6 Al7 Al8 Al19

Etkinlik

Degeri 1 1 0,978 | 0,977 1 1 1

Tablo 6’da 19 iiniversiteden 17 tanesinin etkin degere ulastigi 2 tanesinin etkin olmadig:

goriilmistiir. Céziimleme sonucunda elde elden degerlere bakildiginda A15 ve A16 karar birimlerinin

etkin olmadigi, Al, A2, A3, A4, A5, A6, A7, A8, A9, A10, All, A12, Al3, Al4, Al17, A18, A19 karar
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biriminin etkin oldugu sdylenebilir. Bu sonuglardan hareketle etkin olmayan karar birimlerini etkin hale
getirebilmek icin Dual modelde ¢oziimleme yaparak, referans setlerini ve golge fiyatlarim
belirleyebiliriz. Etkinlik degerlerinden hareket ederek etkin birimler ile etkin olmayan birimler i¢in
referans seti olusturularak, bagka bir ifadeyle etkin olmayan karar birimi i¢in etkin olan karar birimleri
referans alinarak yeniden girdi ve ¢ikt1 degerleri hazirlanacaktir. Etkin olmayan birim i¢in referans setini
bulmak, onu etkin hale getirebilmek i¢inde Dual CCR-VZA modeli kurulacaktir. Kurulan bu model,
LINDO paket programinda ¢oziimlenmis ve asagidaki tabloda belirtilen referans seti tablosu
olusturulmustur.

2.3. DUAL CCR-VZA Modeli Coziimii

Yukarida ifade edilen CCR-VZA modelinde etkin olmayan KVB’lerin (A15,A16) Primal
Model formundan Dual Model formuna dontstiiriilerek asagida Tablo 7°de belirtilen referans seti

olusturulmustur.

Tablo 7: Dual CCR-VZA Modelde Bulunan Karar Birimleri i¢in Etkinlik Degeri ve Referans

Seti
DUAL CCR VZA SONUC TABLOSU ve REFERANS SETI
Birim Kodu Etkinlik Referans Seti Karar Degiskeni

Al 1 K1 -

A2 1 K2 -

A3 1 K3 -

A4 0,976 K7,K9,K12 0,614-0,984-0,240
A5 1 K5 -

A6 1 K6 -

A7 1 K7 -

A8 1 K8 -

A9 1 K9 -

Al10 1 K10 -

All 1 K11 -

Al12 1 K12 -

Al3 1 K13 -

Al4 1 K14 -

Al5 0,978 K7,K9,K11,K12 0,039-0,279-0,263-0,269
Al6 0,977 K5,K12,K13,K17 0,133-0,016-0,206-0,490
Al7 1 K17 -

Al8 1 K18 -

Al9 1 K19 -

CCR-VZA modelinde tam etkinlige ulagamayan Al15 ve Al6 karar birimlerinin referans
setlerini olusturabilmek ve etkin hale getirebilmek i¢in Dual CCR-VZA modelinde ¢éziimlenmistir.
Daha 6nce etkin olan A4 karar birimi Dual CCR-VZA modelinde etkin ¢ikmamistir. Dual CCR-VZA
modelinde de etkin olamayan 3 KVB’nin etkin olabilmesi i¢in referans setleri elde edilmistir. Buna gore

etkin olmayan karar biriminin, ¢iktilarinin arttirilmasi, girdilerinde, atil olarak kullanilip kullaniimadig:
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ya da belirlenen oranlar dahilinde azaltmaya gidilip bu karar biriminin de etkin hale getirilmesi saglanir.
Pozitif degerli yiizdelik degisim atil kapasitenin mevcut oldugu daha diisiik bir seviyede olunsa bile ayn1
performansin saglanacagi anlamina gelmektedir. Elde edilen referans setlerinden hareketle etkin
olmayan 3 KVB’nin etkin olabilmesi i¢in girdi miktarlarinda olmas1 gereken degisim miktar1 yiizde
olarak asagida Tablo 8’de verilmistir.

Tablo 8: Etkin Olmayan Karar Birimleri igin Yeni Girdi Degisim Oranlar

Birim Kodu X1(%) X2(%) X3(%) X4(%)
Ad 0,02 0,27 0,02 0,02
Al5 0,02 0,02 0,02 0,02
Al6 0,02 0,02 0,09 0,02

Etkin olmayan {iniversitelerin girdilerinde(X1, X2, X3, X4) atil kullanim ya da eksiklik oldugu
gorlilmektedir. Bu girdilerde yukarida ifade edilen oranda degisiklige gidildiginde bu karar birimleri
daha etkin hale gelecektir. A4 karar birimi i¢in X1, X3, X4 girdilerinin 0,02’sinin atil olarak kullanildig:
X2 girdisinde 0,27 oraninda azalmaya gitmesi gerektigi sdylenebilir. A15 karar birimi i¢in girdilerin
0,02’nin at1l olarak kullanildig1 ya da bu oranlar dahilinde azalmaya gitmesi gerektigi sdylenebilir. A16
karar birimi i¢in X1, X2, X4 girdilerinin 0,02 sinin X3 girdisinin de 0,09 oraninda atil olarak kullanildig1
sOylenebilir.

2.4. BCC-VZA Modeli Coziimii

Tablo 9: Tiim Karar Birimleri Icin BCC-VZA Etkinlik Sonuglar

BBC VZA SONUC TABLOSU

Birim Kodlarn Etkinlik Degeri

c
o

Al 1

A2

A3

A4

AS

A6

A7

A8

A9

Al0

All

Al2

I R I R

A 13

Al4

[Ey

Al5 0,978

O| OO OO OO0 O| O O0O|O0O| O] O]l O

Al6 0,977
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Tablo 9’un Devami:

Al7 1 0
Al8 1 0
Al9 1 0

Yukarida Tablo 9°da goriildiigii tizere karar birimleri i¢in bulunan BCC-VZA sonuglar1 CCR-VZA ile
ayn1 degerdedir. Tiim karar birimlerinde U0=0 degeri olusmustur. Bu durum karar birimleri i¢in sabit
getirili olgegin varligin1 gostermektedir. Bu iki karar biriminde girdilerde meydana gelecek bir artis
ciktida girdiden daha az bir artisa neden olacagini bizlere gosterir. CCR-VZA modelinde karar
birimlerinin sabit getirili 6l¢ege tabi olduklar1 diisiincesi ile hareket edilmektedir. CCR —VZA
modelinde 2 birim etkin ¢ikmamis, Dual-CCR VZA modelinde 3 birim etkin ¢ikmamustir. Dual CCR
VZA modelinde 16 birim tam etkinlige ulagmistir. Tiim karar birimlerinde U0=0 ¢iktigindan, tiim karar
birimleri i¢in 6lgege gore sabit getiriden soz etmek miimkiindiir. Bu durum bize biitiin karar birimleri
icin girdilerde meydana gelecek degisimin ¢iktilari ayn1 oranda etkileyecegini gostermektedir.

3. SONUC

Ic Anadolu Bolgesi’'nde yer alan 19 devlet iiniversitesine uygulanan veri zarflama analizi
sonuclar1 degerlendirildiginde su sonuglara ulasilabilmektedir:

e Girdi odakli CCR-VZA modelinin uygulanmasi neticesinde 19 {iniversiteden 17 tanesinin
etkinligi tam ¢ikmistir. 2 tane {iniversite ise tam etkinlik olan 1 degerini yakalayamamistir. 2
tiniversitenin ise etkin degerinin altinda kalmamasi i¢in girdilerinde bir takim degisiklige
gitmesi gerekmektedir.

o Tam etkinligin yakalandigi {iniversitelerde yonetim islevinin etkin bir sekilde gerceklestirildigi
sOylenebilir.

e CCR-VZA modelinde tam etkinlige ulagsamamis 2 {iniversiteyi etkin hale getirebilmek amaciyla
referans seti olugturmak i¢in Dual CCR-VZA modeli olusturulmus. Tam etkinligi yakalayan
Universite sayist 16 olmustur, diger tam etkin olmayan 2 {iniversite igin referans seti
olusturulmus ve gerekli hesaplamalar yapilmistir. Bazi {iniversitelerin girdi degerlerindeki
degisim orani pozitif degerler almis ve atil kapasitenin mevcut oldugu goriilmiistiir, bazilarinda
ise negatif oranlar goriilmiis eksik girdi degerlerinin oldugu goriillmiistiir.

e Artan getiri, sabit getiri ve azalan getiri durumlarini incelemek i¢in BCC-VZA modelleri
olusturulmus ve neticesinde biitiin birimler i¢cin U0=0 degerine ulasildigindan biitiin
iiniversiteler icin 0lgege gore sabit getiriden bahsetmek miimkiin olmustur. Bagka bir ifadeyle
biitiin {niversitelerin girdi miktarlarinda olusturacagi artis veya azalis esit oranda ¢ikti
degerinde karsilik bulacaktir. Bu nedenlerle, liniversitelerin verileri etkin degeri saglayamamisg

iiniversiteler igin, yol gdsterici nitelikte olacaktir.
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e Universiteler 2017 yili igin etkin degeri saglayabilmislerdir. Etkin olmayan
tiniversitelerin etkinliklerini saglayamayislarinin nedenleri biiylik oranda girdilerindeki
eksikliktir.

e Etkin olmayan Sivas Cumhuriyet Universitesi'nin girdi degisim oranlarina bakildiginda
girdilerin 0,02’nin atil olarak kullanildig1 ya da bu oranlar dahilinde azalmaya gitmesi gerektigi
sOylenebilir.

e FEtkin olmayan Hacettepe Universitesi’nin X1, X3, X4 girdilerinin 0,02’sinin atil olarak
kullanildigr X2 girdisinde(idari personel sayis1)0,27 oraninda azalmaya gitmesi gerektigi
sOylenebilir.

e Etkin olmayan Yozgat Bozok Universitesi’nin X1, X2, X4 girdilerinin 0,02’sinin X3 (akademik
birim sayis1)girdisinin de 0,09 oraninda atil olarak kullanildig1 sylenebilir.

e 19 iniversite ile ilgili bulunan goreli etkinlik degeri sonuglarindan bu {iniversiteler ve
gelecekteki faaliyetleri i¢in ¢ikarimlar yapmak miimkiin olabilecektir.

Calisma sonuglarina ek olarak; ¢alismanin veri toplama asamasinda, konu olan tiniversitelerin ilgili y1l

idari faaliyet raporlari incelendiginde standartlasmanin olmadig1 goriilmiistiir.
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1. Introduction

Academic efficiency is one of the more important constituents of success at higher-level
institutions such as universities. Price, Matzdorf, Smith, and Agahi (2003) observed that students’ social
and interactive growth is positively related to having sufficient facilities at universities. Also, according
to Adewunmi, Omirin, Famuyiwa, and Farinloye (2011), “facilities available to students” and “support
services” are indicators that highly affect academic productivity. Many researchers such as Najib,
Ulyani, Yusof, and Abidin (2011) are of the opinion that providing good environments in student houses
or dormitories helps improve students’ intellectual abilities.

Hassanain (2008) observed that both mutual interest among students and educational outcomes
can be promoted through effectively planned residential facilities. He further observed in his research
that suitable and proper dormitory facilities can offer intellectual stimulation, security, inspiration, and
cooperation; therefore, in achieving the goal of improving student performances the influence of housing
facilities should not be underrated.

The Turkish Republic of Northern Cyprus as a strategic area and the third biggest island in the
Mediterranean Sea is located to the south of Turkey, West of Asia and North of Africa, 75, 200, and 380
km respectively. Turkish Republic of Northern Cyprus was established in 1983 that it has population of
over 300,000 with the per capita income around 15,000 US$ which it is recognized only by its mainland,
Turkey. Many overseas students have been attracting to North Cyprus with more than eight universities
and colleges since 1982 as a sequence of the prosperous growth of its education sector. At the 2011-
2012 academic year, around 53,000 students were studying in the universities of North Cyprus, which
20.40% were Turkish Cypriots, 72.95% were from Turkey, and 6.65% were international (Katircioglu,
2014; Teral1, Zorlu, Bulbul, & Gurkan, 2014).

In spite of the growing number of students coming to the island for educational purposes, no
qualitative or quantitative research has been done to evaluate the current student-housing situation.

Hence, the need for this study, which will help evaluate the current student-housing situation,
ensure necessary feedback, and help project future needs. It will also provide a basis from which
decision-makers can determine how to improve the current housing situation in terms of its design,
location, etc., as well as how to make changes to future housing.

The purpose of this research is to determine the housing situation of students in North Cyprus
universities as a case study. It identifies the attributes that influence students’ decisions on which
apartment or dormitories to rent and ultimately seeks to discover how service quality can be improved
by prioritizing these attributes.

For the purposes of this research, university housing will be divided into three categories:
university-owned on-campus dormitories, private-owned on-campus dormitories, and off-campus

housing.
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2. Literature Review

2.1. The Service Concept and Dimensions of Service Quality

According to Jumat, Coffey, and Skitmore (2012) service is a pecuniary activity that involves
effectuating values and providing benefits to customers at definite times and places by creating
anticipated change in either the recipients of the service or on their behalf. In Johnston’s (2005) opinion,
service is a synthesis of effects and skills conveyed to the customer; consequently, consumers evaluate
a service rendered based on its outcome and their experience with it.

Di Mascio (2007) opines that target market services and the concept of service have interrelated
features. He also describes the service concept as a blend of goods and services sold to customers. To
determine the service provider’s level of success, it is expedient to first appraise the customer’s
perception level of service quality. According to Bashir, Sarki, and Samidi (2012), the question is how
to evaluate this. Service quality cannot be perceived by a customer in a shallow or one-dimensional
approach but must be judged based on several factors both relevant and related to the context.

2.2. Service Quality in the Context of Students’ Accommodation

In the past two decades, there have been various endeavors by a few researchers to recognize,
assess, and comprehend the major features affecting housing value in diverse contexts, such as motels
and hostels. An evaluation of previous studies indicates that there are different scopes of service quality
in different housing research contexts (Lockyer, 2005; Clemes, Gan, & Ren, 2011; Bitner, 1992; Choi
& Chu, 2001; Tzeng, Teng, Chen, & Opricovic, 2002). Different students in service quality, especially
in housing sectors, have been found on the famous SERVQUAL model proposed by Parasuraman,
Zeithaml, and Berry (1988).

Normann (1991) categorized service products into core service and supplemental service
components. He described “core services” as the main reason why an organization is in the service sector
and as showing the organization’s fundamental ability to create worth for and with their customers. Core
services in the student-housing context can be inferred to be the most crucial reason why students rent
their accommodations for a period. Therefore, facilities such as restrooms and bedrooms are basic things
that students probably consider first when seeking to rent an accommodation as far as core services
related to student housing are concerned.

In contrast to core services, Normann (1991) described “complementary services” as those that
are auxiliary. He further subcategorized complementary services into enhancing (supporting) and
enabling (facilitating) services. “Supporting services” create added value rather than expediting the
delivery of the core services to the client, while “facilitating services” are services that are crucial for
implementing the core service. In student housing context, supporting services include reading rooms,

libraries, parking garages, entertainment facilities, etc. Supporting services are not the most vital factors
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student-housing rentals and are only desired if they are readily available; on the other hand, facilitating
services in student housing are services that are necessary for wholesome and healthy accommodation,
including security, utilities (electricity, water, etc.), and rules and regulations.

Aside from the core and complimentary aspect of student housing quality, the overall quality
and cost of housing are more important factors in evaluations of student housing quality. Nimako (2012),
Gera (2011) and Cronin, Brady, and Hult (2000) are of the opinion that in the service delivery context,
the price paid by customers to acquire the service and the service provided are important quality factors
in service/product evaluation.

Factors that can affect the service-user experience may include the service’s age, quality,
technology, choice, speed and choice, but even though most firms may share some factors, not all factors
apply to all firms (Wei & Ramalu, 2011). The physical attributes of a residential location, such as
ventilation, lighting, and the positioning of windows and common areas in dormitories, also contribute
to overall housing satisfaction (Mohit & Azim, 2012). A variety of factors may impact students’
experiences of their chosen residences, ranging from physical to demographic attributes (Foubert,
Tepper, & Morrison, 1998).

Najib and Sani (2012) are of the view that the physical attributes of student residences, such as
room size, density, architectural design, and floor level influence students’ experiences of living in
student housing. Foubert et al. (1998) agreed, saying that factors such as location, architectural design,
space, and support services influence students’ experiences, and they noted further that noise,
temperature, air quality, and light also have a significant influence.

Based on Hassanain’s (2008) research, quiet is the most important requirement for any student
housing, while Najib et al. (2011) are of the opinion that a quality housing experience emanates from
having a quiet study area, a good relationship with one’s roommate, and high quality facilities. Students
evaluate their housing experiences based on the crowding level of the rooms and the availability of
privacy (Amole, 2008), but Hassanain (2008) opined that students’ housing experiences depend on
physical qualities such as having wider and brighter rooms with less stress and noise. Najib and Sani
(2012) said that an ideal student residence would provide security and privacy, create a silent study area,
encourage friendship among its users, and help dormitory administrators satisfy residents’ needs and
aspire to improve student residential life. With positive experiences of quality facilities and services,
students tend to perform best in school (Najib & Yusof, 2010).

Service providers now understand that the key to achieving a competitive advantage in their
market niche is most dependent on customers’ perceived value and, as such, they should focus on
delivering value via the establishment of long-term client relationships through the consistent delivery
of services that goes beyond expectations (Gouthier, Giese, & Bartl, 2012). According to Jones (2004),

zero error, prompt and efficient service delivery within a cultured business environment, and acceptable
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cost as perceived by consumers constitute service excellence. The benefits and challenges of service
excellence are highlighted in previous studies revealing that the expectations of both students and other
stakeholders are growing (Khan & Matlay, 2009).

Few studies explore both the social and physical factors that influence satisfaction with student
housing; examples of such studies are Khozaei, Hassan, and Khozaei (2010) in Malaysia and Foubert et
al. (1998) in the United States. Kaya and Erkip (2001) also focused on perceptions of crowding and
room size in Turkey to evaluate student satisfaction. In 2008, Hassanain studied the level of satisfaction
in relation to functional performance (e.g., furniture quality and room layout) and technical performance
(e.g., temperature comfort) to sustain student-housing facilities.

In addition, residence hall qualities were researched by Amole (2009), which corresponded with
the high level of satisfaction among students’ residence in Nigeria. Although the research by Hassanain
(2008), Kaya and Erkip (2001) were carried out in developing countries, location was distinct in relation
to the climate and culture in the locations such as South East Asia. A report by Dahlan, Jones, Alexander,
Salleh, and Alias (2009) on South East Asia investigated the impact of a temperate environment in on-
campus rooms in Malaysia and analyzed students’ perceptions of being attached to specific housing and
their satisfaction with it. To cater to students’ housing needs, modern facilities are considered necessary
(Najib & Yusof, 2010).

Past research has recognized different physiognomies that impact students’ residential
contentment. Research carried out by Olujimi and Bello (2009) specified that personal restrooms,
kitchen, social spaces, and study areas should be the basic facilities available. Internet access, whether
Wi-Fi or network connection, was also highlighted by Schenke (2008) as a feature that students placed
value on. Important communal facilities such as kitchens, laundry rooms, television rooms, and study
rooms were cited by Torres-Antonini and Park (2008). Further, it was determined that extra amenities
such as parking lots, ATM machines, mini markets and cafeterias should be provided. Including these
urban facilities was found to increase the level of satisfaction with student housing (Khozaei et al., 2010;
Abramsson, 2009; Torres-Antonini & Park 2008).

Some studies show that, while living on-campus may look and feel the same in different places,
the way programs are experienced and viewed by students are not the same. According to Thomsen
(2008), independence, convenience, privacy, and security are seen as advantages, but negative elements
such as noise and visitation restrictions and rules are also associated with living on-campus. Indicative
or significant reasons for students’ intention to live off-campus were the less significant factors for on-
campus (e.g., cooking meals, parking space, etc.), while less important factors were significant
predictors of on-campus living (e.g., available academic support, meal plan, etc.). The academic

performance of off-campus students is not impacted by their environment; although living off campus
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was found to be more challenging than staying on campus (Omar, Abdullah, Yusof, Hamdan, Nasrudin,
& Abullah, 2011).

2.3.  Student Housing in North Cyprus

2.3.1. University-Provided Student Housing

As statistical studies show that students who reside on campus have higher success rates than
those who do not. The larger universities such as Eastern Mediterranean University (EMU) has
traditionally made students’ accommodation its responsibility. The university has several dormitories
on campus, more than five of which are university owned, and over seven of which are build-operate-
transfer (BOT). The university-owned dormitories are cheaper than the BOT dormitories in that the cost
of the university dormitories is priced in the local currency (Turkish Lira [TL]) while BOT dormitories

are priced in dollars. The university-owned dormitories and BOT dormitories have several features in

common:
. Cost-effective benefits.
. Security.
. Communication.
o Basic needs.
. Internet facilities.
o Healthy eating.

2.3.2. Private Housing

Private housing includes accommodation that is owned by individuals and rented privately
either from the owners or through estate agents. High rent, lack of available housing, doubtful contract
terms, low housing standards, and housing far from campus are the major problems associated with the
private student housing market (Thomsen & Eikemo, 2010).

There are different types of private housing units in North Cyprus. According to Kubi (2009),
housing units can be categorized based on their number of stories, residential density, type, and
inhabitants. “Apartment flats” are single unit flats that are assembled to form a multi-story building.
Such flats vary in design and size and include studio apartments and apartments with various numbers
of bedrooms. “Detached” housing, also known as independent residences, are individual, separate
housing units that are freestanding and usually built with surrounding yard (Meyer & Schwager, 2007).
“Semi-detached housing” stand partly alone because they share only a common wall with another house.
According to Hurnaus (2012), a “skyscraper” is a building with an exceptional height that is totally
supported by a framework of beams from which the walls are suspended, unlike a building supported
by load-bearing walls. “Clusters” follow a division method in which detached housing units are grouped

relatively close, leaving open spaces such as common areas.
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Housing locations can be categorized as having low and high demand markets based on their
proximity to schools, house qualities, and cost. A “high demand market” location is characterized as
being between one and 19 kilometers from a school and having high rental prices and better house
qualities, while a “low demand market” location is defined as being 20 kilometers or more away from
school and having a reasonable/low rental cost.

3. Methodology

3.1. Developing the Hierarchical Structure

According to the study of Lee (2014), “The first step of the AHP is to develop a hierarchical
structure decomposing a complicated problem into several integrated dimensions (factors or attributes).”

In order to creating the hierarchical model, sixty respondents were initially interviewed to know
how the quality of housing service in North Cyprus can be improved for universities’ students. This
enabled the authors to prioritize the model’s elements.

The tables below show the results of interviews based on the category and frequency. Based on
our qualitative part, in each category, the top four sub criteria with respect to the frequency are exerted
as elements of our hierarchy. From Table 1, peace, privacy, social class, and culture placed among first

four; hence, they were selected as the sub-criteria for social quality.

Table 1. Frequency of sub-criteria for social quality

Sub-criteria Frequency
Peace 23
Privacy 18
Social Quality Social class 10
Culture 6
Ethnicity 3

Based on the frequency of the sub-criteria in Table 2, communication, empathy, rules and

regulations, and common lounge were nominated as sub-criteria of interaction.
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Table 2. Frequency of sub-criteria for interaction

Sub-criteria Frequency
Communication 28
Empathy 12
Interaction Rules and regulations 9
Common lounge 7
Walkway 4

From Table 3, cost, maintenance, proximity, and room arrangement were the first four in place

quality.
Table 3. Frequency of sub-criteria for place quality

Sub-criteria Frequency

Cost 18

Maintenance 16

Place Quality Proximity 13

Room arrangement 11

Elevator 2

For the sub-criteria for facility in Table 4, ventilation, reading section, internet access,
and kitchen were the first four explored sub-criteria.

Table 4. Frequency of sub-criteria for facility

Sub-criteria Frequency

Ventilation
Reading section
Internet access
Kitchen
Good bed
Bathroom/shower
TV
Washing machine
Refrigerator
Microwave
Pet care
Bookshelf
Car park
Cupboard

Facility

P RPNWOWRADMOOOGIOIO OO
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After all the attributes have been explored, improving accommodation service quality is defined
as the goal of the study, which is the first level; tangible and intangible services are the dimensions on
the second level; level three shows social qualities and interaction under intangible services and facilities
and place qualities under tangible services. The fourth and final level shows the sub-criteria. The

research model is proposed in Figure 1 as below:

Improving Service Quality in Student Housing
1
[ |
Tangible Service Intangible Service
| |
[ | [ |
Facility Place Quality Social Quality Interaction
Reading Section Maintenance Peace Communication
Internet Access Room Culture Rules a_nd
arrangement Regulations
Ventilation Cost Social class Empathy
Kitchen Proximity Privacy Common lounge

Figure 1. Research Model
3.2. Factors Used in the Study

3.2.1. Intangible Services

This is defined as services rendered that are imaginary and cannot be felt, and this was further
categorized to social quality and interaction. Social quality sub-criteria include privacy, internet access,
ventilation, and peace while interaction consisted of communication, empathy, rules/regulations, and
room arrangement.

3.2.2. Tangible Services

This includes services rendered that can be physically touched or felt. Tangible services were
also categorized as facilities and place qualities. Facility sub-criteria included kitchen, refrigerator,

reading section, and bathroom/shower, while place quality comprised proximity, cost, maintenance, and
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All above-mentioned intangible and tangible criterion are defined in Table 5 below:

Table 5. Definition of applied elements

Facility

Place Quality
Social Quality
Interaction
Reading section
Internet access
Ventilation

Kitchen
Maintenance

Room arrangement

Cost

Proximity
Communication
Rules and regulations
Empathy

Common lounge

Amenities provided

Quality or characteristics possessed in relation to location

Qualities possessed that help in relating with others

Action that occurs which has effects two or more parties

An area set aside for studying

Services that connect objects and people

Proper circulation of air in the house

A room equipped with cooking facilities

Scheduled and unscheduled repairs and renovation

Flexibility that allows tenants to be able to rearrange the apartment to their
standard

The amount charged for room or apartment

Near or close to the university

Easy conveyance of information

Principle governing the tenants

Understanding and sharing other’s feelings

A public lounge which is comfortably furnished with a variety of recreational
and relaxation facilities

Peace Free from conflicts and being calm

Culture Suitable social behavior of the tenants

Social class Society based on social and economic status of the tenants

Privacy Being free from being observed or disturbed by other tenants
3.3. The Setting and Sampling

This study is part of a larger study that evaluated criteria for improving service quality in student
housing in the Turkish Republic of Northern Cyprus. Regarding to the defined objective, some important
issues must be considered including adequacy of sample size. The sample size sufficiency should be
controlled by the researcher with respect to the group sizes, which is essential for the research target
being inquired (Aker and Aghaei, 2019). From the AHP perspective, it is a subjective method that does
not entail a large number of respondents and small sample is satisfactory. The attitudes of a small group
of key informants are usually adequate to make reliable results, although given that rough estimations
(Cheng & Li,2001; Lee, 2014). As mentioned before, for carrying out interviews to explore model’s
elements, the respondents were selected using a random sampling method, which ensured that all
categories of students (by level of education, sex, marital status, and residential location) had an equal
chance of being selected. However, in the second quantitative phase, for distributing the structured AHP
standard questionnaire, based on convenience sample approach that is a kind of non-statistical sampling
method, universities’ students in Famagusta were designated for the study. Often, respondents are
nominated because they happen to be in the right place at the right time. Indeed, convenience sampling
was implemented for university picks the focus of the study due to their overwhelming students housing

choice and also used here with those students of universities who were at university that particular
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moment that we visited (Teimouri et al., 2018). It is therefore likely that the result of this study will be
generalized for all students housing in the island. 121 questionnaires were distributed between the
students out of whom 107 of them were retrieved. However, seven of the regained questionnaires were
worthless (Arasli, Teimouri, Kili¢, & Aghaei, 2017). The questionnaires included the demographics of
the respondents and a nine-point intensity of relative importance scale in lieu of the analytical hierarchy
process (AHP).

3.4.  An Overview of Analytic Hierarchy Process (AHP)

The AHP approach was developed by Saaty (1980) and is one the more extensively used multi-
criteria decision making (MCDM) methods. Lee et al. (2001) noted that AHP has been applied to a wide
variety of decision and judgment processes. This methodology is utilized to build up an assessment
model that incorporates diverse measures into a single overall score for positioning choice options.
Keeping in mind the end goal, there must be rearrangements of a different model issue by decomposing
into a multi-level hierarchy structure. Acquiring solutions in the AHP is not a statistical method because
it can be employed by an individual decision-maker or group to analyze and proffer a solution to an
MCDM problem. The application of AHP methodology includes three fundamental steps:

a) Hierarchy development or decomposition.

b) Comparative judgments or characterizing and executing information gathering to obtain
pairwise examination information on components of the hierarchy structure progressive structure.

c) Building a need rating or synthesizing needs (Harker & Vargas, 1987).

The dimensions, criteria and sub-criteria are not equally imperative to the choice at every level
of the hierarchy, and every option rate diversely on every criterion. According to Crouch and Brent
Ritchie (1998) AHP can provide an analytical procedure that can join and solidify the assessment of
choices and criteria by either an individual or a group included in the decision making task. It should be
noted that the two elements that are compared at a particular time largely reduce the conceptual

complexity of the analysis. Given a pairwise correlation, the analysis includes three undertakings:

a) Building up a pairwise correlation matrix at every level of the hierarchy from the second
level and working down,

b) Processing the relative weights for every component of hierarchy, and

C) Valuing the consistency ratio to check the consistency of the judgment.

Elements in every level are contrasted in sets with deference with their significance to the
element in the next higher level. Beginning at the highest point of the hierarchy and working down, the

pairwise comparisons at a given level can be decreased to a number of square matrix A = [a;;]yxn aS

in the following:
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aqq aqy Ain
azq ayo azn
Apn1  Qp2 Qnn

The matrix has reciprocal properties, which are:

1
aji = aij
Satty (1980) recommended that in AHP, a scale of relative importance froml to 9 should be

applied for making subjective pairwise and this can be seen in Table 6 below:

Table 6. Relative importance (9-point scale)
Relative

Definition Description

Importance

1 Equal importance Two activities contribute equally to
objective 1.

3 Moderate importance of one Judgment slightly favor one activity over

over another another.

5 Essential or strong importance  Judgment strongly favor one activity over
another.

7 Demonstrated importance An activity is strongly favored, and its
dominance is demonstrated in practice.

9 Extreme importance The evidence favoring one activity over
another is of the highest possible order of
affirmation.

2,4,6,8 Intermediate values between the  When a compromise is needed.

two adjacent importance

Reciprocals  Reciprocal for inverse

of the above comparison

numbers

(Source: Chen, 2006)
Based on the study of Chen (2006) to acquire an aggregate measure of the pairwise comparisons

of all persons involved in the study as respondents, the geometric mean of all assessments using equation

(1) can be calculated as follows:

Q
a;f = /H3=1a$ 1)

Where a/; is an element of matrix 4 of an individual ¢ = 1,2,...,Q, and a7 is the geometric
mean of all individuals af’.

Chen (2006) described that in the case where all pairwise matrices have been formed, the weight

Vectors w = [wy, Wy, ..., Wy4] should be computed based on Satty’s eigenvector procedure. This weight
computation comprises of two basic steps:

l. Foremost, pairwise comparison matrix, A = [a;;]nxn, IS NOrmalized using equation

(2) as below:
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@i = Z?:jaij @
forallj = 1,2,...,n
Il. The weights are computed by equation (3) as follows:
w, = 2100 ©
foralli = 1,2,...,n.

It was showed by Satty (1980) that a relationship is available between the weight vector, w, and
the pairwise comparism matrix, A as shown in

AW = ApaW (@)

The A4, 1S @ very important validating value in AHP which can be used as a reference index
to screen information via calculating the consistency ratio (CR). The consistency index (CI) for each of

the matric can be obtained in the following equation (4) and this will help in calculating the CR.

Cl = 2maxn 5)

n-1

Then, CR can be calculated using the following equation (5):

_d
CR=— (6)

According to the findings of Saaty (1989), random pairwise comparisons have been replicated
to yield average random indices for various sized matrices. The values of RI are given in Table 7 as

below:

Table 7. Random inconsistency (RI) indices (n = 10)
N 1 2 3 4 5 6 7 8 9 10
RI 0 0 0.58 0.9 112 124 132 141 145 151

If the value of CR < 0.10, the produced results are consistent, however, CR > 0.1 indicates

inconsistent judgement.
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4. Data Analysis and Findings

4.1. Demographic Profile of Respondents

A descriptive analysis was conducted to determine the demographic profile of the respondents
by gender, age, marital status, education, location of hostel/apartment, cost of hostel/apartment, and
number of roommates, as well as how they knew about their dorm/apartment in Table 8 as below:

Table 8. Summary of respondents’ sociodemographic profiles

CATEGORY FREQUENCY
GENDER
Male 51
Female 49
AGE
16-20 28
21-25 32
26-30 22
31-35 18
MARITAL STATUS
Single 81
Married 19
EDUCATION
Undergraduate 53
Masters 35
PhD 12
LOCATION OF HOSTEL/APARTMENT
On-campus 64
Off Campus 36
COST OF HOSTEL/APARTMENT MONTHLY (TL)
Below 1000 4
1,000-2,000 13
2,000-3,000 55
Above 3,000 28
NUMBER OF ROOMMATES
0 33
1 31
2 22
3 11
Above 3 3
HOW DID YOU KNOW ABOUT YOUR DORM/ APARTMENT
Friend 64
Family 20
Agent 16
4.2. Research Results

Expert Choice 11.0 was used in the analysis of the proposed model. Weights were allocated to
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the elements of all levels of the hierarchy by imputing the geometric mean value of each pair
comparison. For the sake of clarity, the rank order for 'place quality' in the model is calculated without
using the software. In continue, the local weights of the sub-criteria for place quality are calculated,
following the table (9), (10), and (11):

Table 9. Initial pairwise comparison matrix components of place quality (PQ)

PQ1 PQ2 PQ3 PQ4
PQ1 1 083 082 094
PQ2 1.20 1 057 0.56
PQ3 122 1.76 1 0.70
PQ4 1.06 1.79 143 1
4

> ay 4.48 5.38 3.82 3.20
i=1

Where

PQL1: Maintenance

PQ2: Room Arrangement

PQ3: Cost

PQ4: Proximity

Using the equation (2) and (3), the initial pairwise comparison matrix is normalized and the

local weights calculated in Table 10 as follows:

Table 10. Normalization, local weight calculation, and prioritization

PQ1 PQ2 PQ3 PQ4 Local Weight Ranking
PQ1 0.22 0.15 0.21 0.29 0.218 3
PQ2 0.27 0.19 0.15 0.18 0.198 4
PQ3 0.27 0.33 0.26 0.22 0.270 2
PQ4 0.24 0.33 0.38 0.31 0.315 1

So based on AHP method to place in order, the rank of each sub-criterion in the place quality
group are displayed in Table 10 above.
Afterwards, for consistency checking of conducted AHP analysis in this study, based on

Equation (5), (6), and Table (7), the following stages are performed.
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Firstly, weighted sum vector (WSV) computation is shown as below:

1.20 1 0.57 0.56((0.198
1.22 176 1 0.70]]0.270

1 083 0.82 0.94‘ l0.218
1.06 1.79 143 1 ]10.315

WSV = [0.900 0.790 1.105 1.287]

Then, consistency vector (CV) and consistency index (CI) should be calculated as follows:
PQ1: 0.900/0.218=4.128

PQ2: 0.790/0.198=4.000

PQ3: 1.105/0.270= 4.092

PQ4: 1.287/0.315= 4.086

CV = [4.128 4.000 4.092 4.086]

According to the equation (5), consistency index is equal to:

4128 - 4
1 = ﬁ = 0043
And by following Equation (6), consistency rate is:
0.043
R = W = 0.048

Since obtained consistency index (CI) is much lower 0.10, so we can confirm the consistency
and reliability of expert judgments.

In order to ease and accuracy in calculations, as well as saving time, the rest of local weights for
each group of attributes in different levels of the model are generated by the software and illustrated in
Table 11 as follows:

Table 11. Summary of final importance weight and ranking of the model’s elements

Dimension/ Criteria Sub-criteria
Model element Local Local Global Ranking
weights weights  weights
Tangible Service 0.536
Facility 0.418
Reading Section 0.252 0.0565 11
Internet access 0.269 0.0603 9
Ventilation 0.272 0.0609 8
Kitchen 0.207 0.0464 15
Place Quality 0.582
Maintenance 0.218 0.0680 6
Room Arrangement 0.198 0.0618 7
Cost 0.27 0.0842 2
Proximity 0.315 0.0983 1
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Intangible Service 0.464

Social Quality 0.507
Peace 0.299 0.0703 4
Culture 0.209 0.0492 13
Social Class 0.195 0.0459 16
Privacy 0.297 0.0699 5

Interaction 0.493
Communication 0.26 0.0595 10
Rules and 0.308 0.0705 3
Regulations
Empathy 0.221 0.0506 12
Common lounge 0.211 0.0483 14

In continue, initially the local ranking of groups of elements in each level, and then global
ranking of the elements of the lowest level of the model are reported. For the level of main dimensions,
tangible service had a 0.536 weight, which was higher than intangible at 0.464 which shows students
gave priority to the tangible services in student housing in North Cyprus.

The results of next level, comparing place quality versus facility, which are criteria for tangible
services, are shown. Place quality was prioritized over facility having a weight of 0.582 and 0.418,
respectively.

Likewise, social quality and interaction were compared, and as Table 11 depicts, social quality
was given preference with a weigh of 0.507 while interaction had a weight of 0.493.

All sub-criteria in the fourth level under Facility, Place Quality, Social Quality, and Interaction
were compared locally, and an overall consistency rate are much lower than 0.10, so forth we can say it
has good consistency and the paired comparisons of the models are fairly acceptable.

For the group of Facility, the sub-items are ranked from highest to lowest importance as
Ventilation (0.272), Internet Access (0.269), Reading Section (0.252), and Kitchen (0.207). About the
next group of elements under the Place Quality which is the most important group in the previous level,
they ranked as Proximity (0.315), Cost (0.270), Maintenance (0.218), and Room arrangement (0.198).
Likewise, for the group of Social Quality, the positions of items are Peace (0.299), Privacy (0.297),
Culture (0.209), and Social Class (0.195). Lastly, the ranks of the group of Interaction are revealed as
Rules and Regulations (0.308), Communication (0.60), Empathy (0.221), and Common Lounge (0.211),
correspondingly.

The final global ranking of the sub-criterion of the proposed student housing choice hierarchy
in Table 11 disclosed that the top Five ranked criteria are Proximity to university (0.0983), Cost
(0.0842), Rules and Regulations (0.308), Peace (0.0703), Privacy (0.0699). The Five lowest ranking
criteria are Empathy (0.0506), Culture (0.0492), Common Lounge (0.0483), Kitchen (0.0464), and
Social Class (0.0459).
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5. Conclusion

This study examined how housing service quality can be improved for universities” student in
North Cyprus. First, this study sought to understand service quality and service user’s experiences in
relation to student housing and the dimensions of student accommodation quality to identify factors
affecting service user’s ranking of attributes. ldentifying the attributes important to students in selecting
housing is essential for improving the overall service quality of student housing by institution
administrators and private landlords. This work has identified sixteen attributes and the relative
importance of these attributes. Perceiving the improvement of service quality in student housing as a
MCDM problem, the comparative importance of each couple of attributes was effectively obtained using
an MCDM method: AHP. This research examined the significant criteria affecting students’ decisions
in renting accommodation and further proposed an AHP model for the decision-makers. Based on the
results, four quality dimensions emerged from the research: social quality, interaction, facility, and place
quality.

Data analysis displays that the first five effective criteria in student housing are Proximity, Cost,
Rules and Regulations, Peace, and Privacy, respectively.

Proximity is the most important criterion which is concluded from the current study among 16
considered sub-criteria in the model. Proximity to the university has two main advantages in choosing
a student residence: first, in terms of controlling the time and so forth the possibility of timely attendance
in classes and exams, second, in terms of transportation expenses, which saves the cost of moving to the
university. Interestingly, because of the short distance between home and university, the culture of riding
bicycle is common among students in this region. It should be noted, most of the large-scale universities,
provide free shuttle student service for most hours of the day during the week, even on vacations.

Cost is the next significant criterion in students housing choices so that based on their budget,
they look for houses with an affordable cost of rent. Rules and regulations are also crucial so that vices
such as stealing can be minimized and there can be orderliness. In the case of Peace as an intangible
criterion, because once there is peace, there is security, and students can live as students without fear
and stress. The fifth essential factor is privacy which helps students choose a more relaxed place for life
and hear fewer noises from apartments beside, upstairs, or downstairs. Although they may get a shared
space where they can place things like barbecue grills, patio furniture, they get their own private storage
and parking space, and etc.

6. Recommendations

These findings can aid the institution’s housing administrators and private landlords in
designing innovative housing facilities. In order to input all criteria (i.e., facility, place quality, social
quality, and interaction), the first five sub-criteria to consider are Proximity, Cost, Rules and

Regulations, Peace, and Privacy. Another important thing that should be considered is creating
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university-owned on-campus or off-campus housing for married couples, because all married couples
interviewed pointed this out need.

Future studies should examine whether the AHP instrument is valid at other North Cyprus
universities and at universities abroad and validate the four-level model for student housing. Further
research on how ethnicity and course of study could affect the service quality of student housing should
be carried out.
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INTRODUCTION

Entrepreneurship phenomenon includes the activities that existing companies have to perform
in order to grow, develop, earn or become leader in their fields. Entrepreneurship is a means of
increasing the levels of prosperity, development, welfare and building welfare for societies. The level
of development of a society is determined by the entrepreneurs of that society. As the number of
entrepreneurs increases, it provides a sustainable competitive advantage, accelerates the economic

growth, develops employment opportunities, changes and transforms the society through innovations.

We can take the entrepreneurs as the main catalyst for the development of countries. The rapid
increase of active entrepreneurs is reflected positively on the welfare level of the country.
Entrepreneurship is no longer a male-dominated concept within the modern society, but it also includes
the issue of women's entrepreneurship. Women are now competing with men in political, educational,
technological and economic fields. The number of women entrepreneurs is increasing in parallel with
the new developments in technology and economy. As such women entrepreneurs contribute to the
social welfare by creating new methods and contributing to the newly emerged structures. In developed
countries or even in our own country, we see women at the highest position of important enterprises.
Now women have become entrepreneurs who seek new opportunities instead of working in blue collar
jobs or being a housewife, and turn those opportunities into an economic value by putting those thoughts

and resources into practice.

Entrepreneurship, which is the most important element of economic development from a
historical point of view, has been activity carried out by male entrepreneurs. The fact that women, almost
half of our country's population, cannot be at the same rate in entrepreneurship activities constitutes a
serious disadvantage in economic terms. When we look at the statistics, it is a fact that entrepreneurship
among women is not at the desired level. In this manner, women are the hidden potential power that our
country cannot fully utilize. The fact that environmental factors and gender discrimination at certain
points have created a serious handicap on female entrepreneurship and the difficulties arising from the
nature of the entrepreneurship process have made it difficult for women to be entrepreneurs. The general
purpose of this study is to determine the opinions and perspectives of women entrepreneurs in a province
in terms of environmental factors, entrepreneurship and gender. In addition, the general thoughts of
entrepreneurship and the degree of influence and relationship of environmental factors and gender-

related issues attributed to male entrepreneurs are meant to be revealed.

European Journal of Managerial Research Dergisi / Cilt 3/ Sayi 4/ 87-98




European Journal of Managerial Research Dergisi 89

1. THEORETICAL APPROACH
1.1.Entrepreneurship

In most general terms, entrepreneurship can be defined as a process of value-creating activity
starting with opportunity identification, creating innovative approaches and changes and transformations
as a result of innovations. In general, there is no agreed upon consensus on the definitions of
entrepreneurship (Berglann etal., 2011: 180). Entrepreneurship is mainly related to innovation and value
creation in the economy (Jennings et al., 2009: 339). Entrepreneurship is the creation of new
organizations to economize the opportunities(Gartner, 1989: 62). Bridge et al. (1998: 35) also argue that
entrepreneurship, more specifically, involves starting a business, having a job, and developing and
expanding the business. When the definitions are examined, it appears that the entrepreneurship includes
elements such as creating and developing a new business, identifying opportunities, seeking and creating

opportunities, taking risks, being creative and innovative, and creating value.

Entrepreneurship also includes activities and changes in all existing organizations. Throughout
history, as pioneers of change and innovation in the economic activities, entrepreneurs have created
new markets, products, and sectors (Brush, 2008: 21). Entrepreneurs are defined as the creators of the
new world, which sets out an initiative and the idea of activating it (Dvir et al., 2010: 43). An

entrepreneur is actually a creative or innovative individual (Rani: 1996:4).

Whether it is a newly established business or one already in the sector, entrepreneurship is a
process that brings about changes and transformations through creativity and innovations; it creates
value for the customer and expresses the attractive power of the enterprises to be the winner and leader.
Entrepreneurs are individuals who create new employment opportunities, enable the emergence of
innovations, and increase the welfare of society in economic and social life. Entreprenuers are the
leading figures in developing countries while they are cornerstones of dynamism in developed countries.
The leading actors of economic development, entreprenuers are individuals who meet the demands and
needs of the customers by making innovations, who are willing to satisfy their customers and give their

contributions to change.
1.2. Women Entrepreneurs

Entrepreneurship has become the process of both creating an initiative and seeking opportunities
while bringing change, innovation and creativity in existing organizations. Women entrepreneurs pursue
entrepreneurial activities in a fierce competitive environment and perform a number of functions while

engaging in entrepreneurship. They create a value when performing these functions.
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The changing social, economic and cultural conditions of the economy further strengthened the
place of women in today's business life, and led to a significant increase in the number of women
(women entrepreneurs) who established their own businesses as well as women working for wages.
Women's contribution to economic development is increasingly recognized throughout the world. This
important role of women in development has gained importance in recent years (Osinubi, 2007.46). If
the women are offered more opportunities, the number of women entrepreneurs will increase. Women
entrepreneurs play an important role in wealth and job creation (Coughlin and Thomas, 2002: 5).The
more the society offers opportunities, the more are chances for an environment open to entrepreneurship
is created (Bridge et al., L998: 54).

Education, work experience, improved economic condition and financial incentives are
important factors for bringing new women entrepreneurs(Sangolagi & Alagawadi, 2016: 216). The
increasing level of education for women and/or gaining access to more education opportunities will
empower women and bring more women entrepreneurs in business world (Tulan & Turko, 2018: 303).
The women who have an entrepreneurship training have attitudes towards entrepreneurship were higher
than those who did not receive (Tekin, 2018:1091).

Male entrepreneurs still outnumber women entrepreneurs (Godwyn, 2009: 51). The common
challenges faced by women entrepreneurs in many countries are inequality of opportunity, poor
credibility, lack of recognition, exhausting family responsibilities, lack of talent and gender
discrimination (Goby and Erogul, 2011: 330). Gender differences in entrepreneurship understanding
have been studied for years (Zhang et al., 2009: 94). Gender is an important individual trait determined
to affect the decision to become an entrepreneur (Aldridge and Audretsch, 2011: 1060). Although the
characteristics of male and female entrepreneurs are very similar, female entrepreneurs are different in
terms of motivation, work ability and professional background (Hisrich and Peters, 2002: 75). Men are
often described as those who care about business growth and financial success, while women are defined
as having more emphasis on career satisfaction with personal relationships and social goals with their

employees and clients (Eddleston and Powell, 2008: 245).

On the other hand, attractive factors are elements that urge women to set up businesses and
work. Personal and real values such as self-realization, professional development, social and communal
relations have a greater impact on female entrepreneurs than on male entrepreneurs (Gonzalez-Gonzalez
et al., 2011: 361). While a large proportion of males are willing to create wealth and desire economic
development, a large proportion of women become entrepreneurs to balance work and family
(DeMartino and Barbato, 2003: 816). Female entrepreneurs take less risk than male entrepreneurs and

they are more adapted to defensive business strategies (Gonzalez-Gonzélez et al., 2011: 361). In
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addition, studies comparing the performance of female entrepreneurs and male entrepreneurs indicate
that the enterprises that they have established tend to be smaller than that of males (Cliff, 1998: 524).

Hisrich and Peters (2002: 76), who compared female entrepreneurs and male entrepreneurs,

identified the differences in terms of motivation, starting point, funding sources, professional

background, personal characteristics, background, support groups, and the first type of work they

established as below:

Table 1.1. Differences Between Female and Male Entrepreneurs

Characteristics

Male Entrepreneurs

Female Entrepreneurs

Motivation

Success achieved as a result of finishing the
assigned job

Personal independence

Job satisfaction as a result of having control

Success achieved as a result of realizing
a purpose

Independence arising from doing a job
alone

Starting Point

Dissatisfaction with current work

To be interested in a new job in school and
current work

Dismissal or Leaving Work

Sense of Winning

The work-related frustration

To define and take advantage of the
opportunity

Change in personal situation

Capital Resources

Personal assets and savings
Banks

Investors

Loans from friends and family

Personal Belongings and Savings
Personal Loans

Professional

Profession experience
To be a well-known expert or to have

Experience in business
To be a middle level manager

Characteristics

To be focused on

To be renovative and idealistic

To have a strong self-confidence

To be willing and energetic

The necessity of being his / her boss

Background achieved great success in that field - History in service industry
To be skilled in various business fields
Personal To be convincing - Being flexible and tolerant

To be focused on

To be creative and realistic

To have an average self-confidence
Be willing and energetic

Ability to deal with social and
economic environment

Friends from the business world
Spouse

Personal Establishment of business between the ages |- Establishment of business between ages
Background of 25—35 _ of 35-45 years _

Having an entrepreneurial father - Having an entrepreneurial father

Being a university graduate - Being a university graduate

Being the first child of the family - Being the first child of the family
Support Groups Friend, lawyer, accountants - Close friends

Spouse

Family

Professional women's groups
Commerce Chambers

The first business

they established

Production or Construction

Service Sector

Source: Hisrich ve Peters (2002:76).
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2. EMPIRICAL RESARCH ON WOMEN ENTREPRENEURSHIP

The aim of this research is to reveal the relationship between entrepreneurship and
environmental and gender factors. In other words, the main purpose of our research is to determine the
thoughts on the environmental factors (social and cultural, economic, legal and political factors), the
thoughts about entrepreneurship and the gender factors in women entrepreneurship by empirical
research. Once the scale was determined in our study, the development of the questionnaire form was
initiated. The questionnaire form developed for this study consists of three parts. In order to determine
the opinions of women entrepreneurs on the environmental factors (social, cultural, economic, legal
and political environment) in which the survey was conducted, ilter's (2010: 137) scale was used. In the
second part, to determine the female entrepreneurs' ideas about entrepreneurship Ozen Kutanis's scale
was used. In the third chapter, Ozen Kutanis's scale used to determine the thoughts about the gender
factors in entrepreneurship. Both second and third part of the questionnaire, was taken from Ozen
Kutanis's “Entrepreneur Women” (Ozen Kutanis, 2006:49- 50).

The findings of our survey is limited to female entrepreneurs in Corum and the data obtained
from these female entrepreneurs. From the questionnaires given to 54 female entrepreneurs, the
reliability has been thought to be 95% in the universe of study, and a sample of error of 5% was estimated
and sampling has been identified as 48 in the universe of 54 (The Survey System, 2018). The
participation rate was 39 persons while the participation rate was 72.2%.

As given in Table 1, the reliability analysis of the Entrepreneurship Thought and Environmental

Factors was highly reliable. The Gender Factor Scale was highly reliable as well.

Tablel. Reliability VValues of Scales

Scales Number of Articles | Cronbach’s Alpha | Reliability
Entrepreneurship Thought 11 0,945 Highly Reliable
Environmental Factors 15 0,837 Highly Reliable
Gender Factor 6 0,782 Quite Reliable

3. ANALYSIS AND DISCUSSION

Table 2. Demographic Findings

Marital Status N % Educational Status N %
Married 31 79,5 | Primary School 3 7,6
Single 7 17,9 | High School/ Associate 12 30,8
Divorced 1 2,6 Undergraduate 17 436
Graduate/ Doctorate 7 18
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Ages N % Number of Children N %
18-25 years 1 2,6 None 12 30,8
26-35 years 18 46,2 |1 15 38,5
36-45 years 16 411 |2 11 28,2
56 or above 4 10,1 |3 1 2,6
Number of Employment N % Enterprise’s year in Business N %
None(Self-Employed) 12 15,4 | 1-5years 23 59
1-9 15 64,1 | 6-10 years 7 17,9
10-24 11 12,8 | 11-15years 4 10,3
25 or above 1 7,7 16 or above 5 12,8

When the domographic findings analyzed, 80% of the participants were married and the
university graduate rate was determined as 62%. The majority of women entrepreneurs are between 26-
45 years old and therefore young. When the number of children is examined, the rate of having 2 or
fewer children is at a normal level for women who work with a ratio of 98%. In terms of the number of
employees, the rate of women entrepreneurs working in their own workplaces is 15%, the number of
employees in 1-9 is 64%; The number of employees is 10% and 20%. Finally, the majority of enterprises
are newly established enterprises. The ratio of enterprises that continue their activities for 5 years and
above is 41% and this situation gives hope for the future of women entrepreneurship. What is really
significant is not the amount of enterprises opened up by women but their companies long-lasting.

Table 3. Average and Standard Deviation of Women Entrepreneurship

Number of Average Standard

Questions Deviation
Entrepreneurship Thought 11 3,9441 0,95132
Environmental Issues 15 3,3564 0,64962
Findings Related to Gender 6 2,6197 0,76848

Table 3 shows the averages, frequencies and percentage of the answers given by the female
entrepreneurs to each statement in order to reveal their opinions about environmental factors,
entrepreneurship and gender factor in entrepreneurship. It shows that women entrepreneurs are aware
of entrepreneurship by showing that they have a significant level of knowledge, experience and thoughts
about entrepreneurship. In the entrepreneurship process, it is revealed that social, cultural, economic,
legal and political environmental factors encountered by women entrepreneurs have positive or negative
effects on women entrepreneurs. When the findings about gender with the lowest averages are examined,
it has been observed that the importance of gender difference on women's entrepreneurship is not an

important issue for women entrepreneurs who were participating in the survey.

European Journal of Managerial Research Dergisi / Cilt 3/ Sayi 4/ 87-98




94 EUJMR

Biilent GUVEN

Table 4. Results of Environmental Factors in Influencing Entrepreneurship Thought

(Regression Analysis)

IndependentVariables B Value T P
Constant -,088 -,187 0,000
Environmental Factors 0,683 8,724 0,000
Straight. R? 0,673

F 76,102

P 0,000*

Durbin-Watson 1,701

In the light of the information given in table 4, environmental factors explain 68.3% of

entrepreneurial behavior. This is reveals that when employees' environmental factors change in favor of

women, entrepreneurial thought and behavior increases.

Table 5: Results of Environmental Factors on Influencing Entrepreneurship Thought

(Regression Analysis)

Independent Variables B Value T P
Constant 3,174 -187 0,000
Gender Factor 0,294 8,724 0,146
Straight. R? 0,056

F 2,209

P 0,146

Durbin-Watson 1,426

In terms of entrepreneurial thought, it has been observed that gender factor in anova test of p

<0.05 is not significant in p <0.05 which is given in table 5. Therefore, gender-related thoughts and

issues do not affect the entrepreneurial behaviors of women.

Table 6. Correlation Analysis of Entrepreneurship Thought, Environmental Factors, and

Gender
2
> (5]
2 £ Vi
i — S ¢ 5
< o < <}
QoS f—e) ke
L S S B c
= i &
W =
Entrepreneurship Thought 1
Environmental Factors 0,82 1
Gender Factor 0,24 0,23
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As seen in the table 6, as a result of Pearson's correlation analysis, there is a high positive
correlation between entrepreneurial thought and environmental factors (r = 0.82; p <0.01). In addition,
as a result of correlation analysis analysis (r = 0,82; p <0,01), there was a positive correlation between
entrepreneurial thought and gender related thoughts.

The study has been tried to reveal whether the most important factor affecting female
entrepreneurship is gender or environmental factors. According to the results, women do not think that
being a woman is a disadvantage in terms of entrepreneurship, issues like gender discrimination do not
affect their entrepeneurship and that they are not afraid of male domination. Besides, women’s social
and cultural duties do not hinder their entrepreneurship. According to the study, it has been revealed
that social, cultural, economic, legal and political environmental factors for women entrepreneurs deeply
affect their entrepreneurship.

CONCLUSION

Women's entrepreneurship is an important issue for social development and social welfare.
Entrepreneurial activity of women at a high level accelerates the structuring and development of
societies and the existence of a community living in prosperity. Therefore, it is important to make the
means available for women to become entrepreneurs in order to establish a wealthy community and to

provide wealth.

Women entrepreneurship should be encouraged and the necessary support should be given for
women entrepreneurs to take their places in different sectors. Turkey also needs to continue searching
for the incentives necessary to increase the number of women entrepreneurs and removal of obstacles
ahead of them. Training and consultancy services should be provided for women to be educated as

entrepreneurs.

Women entrepreneurs are affected by the way society views them and changes in their
customers' preferences, they have an intense competition with male entrepreneurs, they have
opportunities in their sectors, knowing their legal rights has a positive impact on them and they have
contributed to the legal and political regulations. Therefore, it should be taken into consideration that
women entrepreneurs' proposals and experiences for women who will engage in entrepreneurship
activities should be taken into account and experiences are actually a situation after mistakes,

deficiencies, achievements or failures.
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Bu c¢aligmanin amaci, gemi inga sanayinde is ka(z)ﬁarmm onlenmesinde giivenlik kiiltiiriiniin temel belirleyici
unsurlarmi ve bu unsurlar arasindaki iliskiyi ortaya ¢ikarmaktir. Arastirma, Istanbul (TR1) ili baz alinarak gergeklestirilmistir.
Calismanin kapsami Tuzla Tersaneler Bolgesinde faaliyette bulunan tersaneler ile siirlandirilmistir. Calisma ve Sosyal
Giivenlik Bakanligi 2017 istatistiklerine gore Tiirkiye genelinde gemi insa sanayinde 168.379 kisi ¢aligmaktadir. Bu alanda
mavi yakali caligan sayist 70.150 olarak belirlenmistir. TR1 bdlgesinin alinmasinin nedeni, en fazla ¢alisanin bu bolgede yer
almasidir. Aragtirmanin  orneklemi, Tuzla Tersaneler Bolgesinde faaliyet gosteren yedi tersaneden amaghi orneklem
yontemlerinden kritik durum 6rneklemesi ile secilmis sekiz A smifi Is Saglig1 ve Giivenligi (ISG) uzmanindan olusmaktadir.
Aragtirmada nitel bir bilimsel aragtirma yontemi tercih edilmekle birlikte arastirma stratejisi biitiinciil tek durum caligmasi
olarak belirlenmistir. Arastirma verileri [ISG uzmanlar ile gerceklestirilen odak grup goriismesi, tersane kaza istatistikleri, kok-
neden analizleri, ISG raporlari, toplant: tutanaklar ve is kazas1 gorselleri ile elde edilmistir. Elde edilen veriler icerik analizi
yontemi kullanilarak analiz edilmistir. Analiz sonuglarina gore; is kazalarini 6nlemede destek gorevi goren giivenlik kiiltiiriiniin
temel belirleyicisi olarak 6ne ¢ikan boyutlar; egitim, kurumlarin bilgi ve tecriibe paylagimi, 6diillendirme, yaptirim ve yonetim
destegi boyutlaridir. Yapilan analiz sonucunda, giivenlik kiiltiiriiniin tesisi ve igsellestirilmesi siirecinde en 6nemli roli egitim
oynamaktadir. Bunun yaninda tersaneler arasinda uygulama, bilgi ve deneyimlerin paylasilmasi ve iyi uygulamalarin diger
tersanelerce de tatbik edilmesi ig kazalarmi azaltma yoniiyle dnemli bir islev gérmektedir. Yonetimin ¢alisan giivenligi ile
yakindan ilgilenme yoniindeki politika ve uygulamalari, ISG uygulamalarina iiretim kadar destek saglamasi ve bu siirecte
odiillendirme mekanizmalari kullanmasi, giivenlik kiiltliriniin olusumunda yonetim desteginin hissedildigini gostermektedir.
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DETERMINANTS OF SAFETY CULTURE IN THE PREVENTION OF WORK ACCIDENTS; A
RESEARCH ON THE SHIP BUILDING INDUSTRY

ABSTRACT

The aim of this study is to reveal the main determinants of safety culture and the relationship between these factors
in the prevention of occupational accidents in shipbuilding industry. The research was conducted based on the province of
Istanbul (TR1). The scope of the study was limited to the shipyards operating in Tuzla Shipyards Region. According to the
2017 statistics of the Ministry of Labor and Social Security in Turkey 168 379 people are employed in the shipbuilding industry.
The number of blue-collar employees in this area is 70.150. The reason for taking the TR1 region is that the most employees
are located in this region. The sample of the study consists of eight Class A Occupational Health and Safety experts, who are
selected from critical sampling methods and working in seven shipyards in Tuzla Shipyards Region. Although a qualitative
scientific research method is preferred in the research, the research strategy is determined as a single case study. The research
data were obtained by focus group interview, shipyard accident statistics, root-cause analysis, OHS reports, meeting minutes
and work accident images realized with Occupational Health and Safety experts. The data were analyzed by using the content
analysis method. According to the results of the analysis; the main determinants of the safety culture that serves as a support
for the prevention of occupational accidents; education, institutions' knowledge and experience sharing, rewarding, sanction
and management support. As a result of the analysis, the most important role in the process of establishment and internalization
of the security culture plays an educational dimension. Besides, the application, information and experience sharing among the
shipyards and the application of good practices to other shipyards have an important role in reducing the work accidents. The
policies and practices of the management to deal with the safety of the employee, the support to the OHS practices as much as
the production and the use of the rewarding mechanisms in this process show that management support is felt in the formation

of the security culture.

Keywords: Work accident, safety culture, safety culture determinants
JEL Codes: 11, M1, J29

European Journal of Managerial Research Dergisi / Cilt 3/ Say1 4/ 99-118




European Journal of Managerial Research Dergisi 101

GIRIS

Calisan1 olumsuz etkileyecek kazalarin ortaya g¢ikmasi, her zaman icin olasidir. Calisanin
deneyimledigi kaza ya da ise bagl saglik sorunu, sadece kendisini etkilememekte, bu durumdan diger
calisanlar da etkilenebilecegi gibi igyerleri de onemli maddi kayiplar yasamaktadir. Diger yandan
calisanin bakmakla yiikiimlii oldugu ailesi ortaya cikan olumsuzluklardan etkilenmektedir. Diinya
genelinde istihdama katilanlarin % 18' i is kazas1 sebebiyle ise en az dort giin devamsizlik yaparak
(Karadeniz, 2012: 20) iiretim kayiplarina neden olmaktadir. Is kazasi neticesinde yasanan maddi
kayiplar ve is giicii kaybiyla birlikte iilkenin is kazalar1 konusundaki prestiji kotii etkilenmektedir. Bu
durum gemi inga sanayi i¢in de kotii bir imaja neden olabilmektedir. Yurt disindan gelecek olan
yatirimcilar is kazalari sebebiyle yatirim yapmaktan kaginmakta veya yatirimlarini geri ¢ekebilmektedir.

Sayilan olumsuzluklarin niine gegmeyi amaclayan Is Saghig ve Giivenligi, gerek teknik
gerekse hukuki cerceveyi bir araya getirerek islev gormektedir (Akpmar, 2014: 40). is saglhigi ve
glivenliginin temel amaci; ¢alisani korumak, iiretimin ve isletmenin giivenligini saglamaktir (Serin ve
Cuhadar, 2015: 49-50). Is kazalarini azaltmaya yonelik ilk girisimler, genelde miihendislik bakis agistyla
teknik ve fiziksel yonlerin iyilestirilmesine odaklanmaktadir. Ancak, gemi insa sanayinde kazalarin olug
nedenlerine bakildiginda, teknik diizeyden ziyade insan faktoriiniin daha 6nemli oldugu iizerinde
durulmaktadir. Gemi insa sanayinde is kazalarinin % 60’1 dogrudan, % 30’u ise dolayli olarak insan
hatasi ile baglantili olmaktadir. Kazalarin % 90’a varan bir payla ¢alisan hatalarindan kaynaklanmasi,
insan faktoriinii 6n plana ¢ikarmaktadir (Dursun, 2012: 31; Taylan, 2008: 227).

Etkili ISG Kkiiltiiriiniin tesisinde, isyerinde bulunan herkesin bunu benimsemesi/i¢sellestirmesi,
giivenli davranisi refleks haline getirmesi, tehlike ve risklerin neler oldugunu tanimasi ve kontrol etmesi
onemlidir. Glivenlik kiiltiiriini  olusturabilmek, gerekli bir altyapt ve yonetim hiyerarsisi
gerektirmektedir. Glivenlik kiiltiirii 6zellikle kisisel performansla ilgili olup bir¢ok c¢alisan1 kendi
giivenlikleri i¢in sorumluluga itmektedir (IAEA, 1991: 1-5). Bu siirecteki hassasiyet, yonetimin iizerine
yiiklenen gorev ve sorumluluklar artirmaktadir. Yonetimin goérev ve sorumlulugu; oncelikle mevcut
kiiltiirii anlamak, arzu edilen kiiltiiriin ne olacagini belirlemek, uygulama plani gelistirmek i¢in rol model
olusturmak, tiim calisanlarin beklentilerine cevap verebilmek, onlar1 yetkilendirmek, degerleri
gelistirmede kiiltiirel tesvik ortami olusturmaktir (Weinstein, 1997: 53). Saglikli bir giivenlik kiiltiiri,
personel ve yonetim arasinda yiiksek derecede giiven ve saygiya dayanmaktadir. Bu nedenle, glivenlik
kiiltirti 6zellikle tist yonetim tarafindan yogun destek gormelidir (International Civil Aviation
Organization, 2013: 2-10). Giivenlik kiiltiirii isyerinde tim ¢alisanlarin inang, deger ve c¢alisma
degerlerine dayali, paylasilan ve igsellestiren bir zemin {izerine insa edilmelidir.

Is kazalar1 ve meslek hastaliklarmi ortadan kaldirmak ya da engellemek tamamen miimkiin

olmasa da orgiitsel ve kiiltiirel degerlerin yardimiyla en aza indirilebilmektedir. s giivenligi kiiltiiriiniin

European Journal of Managerial Research Dergisi / Cilt 3/ Say1 4/ 99-118




102 EUJMR Hasan TUTAR — Selguk NAM — Dilek NAM

olusumunda ¢alisanlarin degerleri ve inanglari esastir. Bunu olustururken orgiitsel dokunun etkilendigi
kiiltirden sapmamak gerekmektedir. Calisanlarin giivenlik kiiltiiriini etkileyen tutum ve davranislarin
temel kaynag orgiit kiiltiiriidiir. Bu nedenle mevcut orgiit kiiltiiriinii destekleyici bir giivenlik kiiltiiriine
ihtiya¢ duyulmaktadir. Hem giiveni tesis etmek hem de benimsetilmesinde giivenlik kiiltiiriini
belirleyen temel unsurlara odaklanmak gerekmektedir. Bu yoniiyle aragtirmanin temel amaci, gemi insa
sanayinde is kazalarin1 6nlemeye yardimer olacak gilivenlik kiiltiiriiniin belirleyici unsurlarini ortaya
cikarmaktir. Bununla birlikte arastirmada belirleyici unsurlarin aralarindaki iligkiler kesfedilmeye
caligilacaktir. Bu yoniiyle arastirmanin temel sorusu; “‘gemi insa sanayinde is kazalarinin 6nlenmesinde
giivenlik kiiltiiriintin belirleyici unsurlari nelerdir” olarak belirlemistir.

1. KAVRAMSAL CERCEVE

Calisma yasaminda saglik ve giivenlik boyutlar1 ayr1 ayr degerlendirildiginde, is sagligi
alaninin genel itibariyle isyerlerindeki fiziki ¢evre kosullariyla birlikte calisanlarin ruhsal ve bedensel
saglik sorunlarmi ele aldig1 goriilmektedir (Kilkis, 2014; Erkan, 1972). Is giiveligi alani ise isin
yliriitimii esnasinda, fiziki ¢evre kosullarinin neden oldugu saglik sorunlar1 ve mesleki tehlikelerin
ortadan kaldirilmas1 veya en aza indirilmesine odaklanmaktadir (Kurt, 2013: 15). Is kazalarinin éniine
gecmede odaklanilmasi gereken temel iki boyut bulunmaktadir. Bu boyutlar; giivensiz sartlar1 ortadan
kaldirmak ve tehlikeli davraniglar1 onlemektir. Giivensiz sartlar, calisma ortamu fiziksel sartlarinin
tehlikeye yol agacak diizeyde olmasidir. Bunu ortadan kaldirmak daha ¢ok yonetici tutumuna baglhdir.
Tehlikeli davraniglar1 ortadan kaldirmak igin Oncelikle c¢alisanlarda giivenlik farkindaliginin
olusturulmasi gerekir. Boylelikle calisanlar tehlikeli davranmiglarimi fark edip diizeltme yoluna
gidebilmektedir. Ayrica, farkindalik diizeyi ¢alisanin glivenlik algisim arttirmakta ve giivenlik onlemleri
alma konusunda daha bilingli tavir sergilemesini saglamaktadir.

Tehlikeli sart, durum ve hareketler konusunda ¢alisanlarin bilgilendirilmesi, kaza oranlarinin
azaltilmasinda kesin ¢ozim olmayabilmektedir. Toplumsal yapi geregi insanlardaki kadercilik,
iyimserlik anlayiginin yiiksek olmasi nedeniyle durum sansa birakilmamalidir. Bu nedenle orgiitler,
giivenlik farkindaligim saglamada yonetimsel gabalardan kaginmamalidir. Giivenlik denetimi gibi
cesitli uygulamalar sayesinde giivenlik kiiltiirtiniin gelistirilmesi saglanabilmektedir. Calisanlarda is
kazasini dnleme konusunda davranis degisikligi olusturmak, dnemli bir uygulamadir. Bunun i¢in ihtiyag
duyulan bilgi, beceri, tutum ve davraniglarin biiyiik boliimii 6grenilerek kazanilmaktadir. Bu yondeki
egitimin temel amaci; is kazasinin ortaya ¢ikiginin degerlendirilmesi, is kazalarina yonelik alinabilecek
tedbirlerin Ogretilmesi, bilgi kazandirilmasi ve sonrasinda davrams degisikligi saglayarak, gilivenli
davranis kazandirmaktir (Camkurt, 2013: 88).

[s kazas1 kavrami makro agidan degerlendirildiginde, iilkelerin insani geligmislik diizeyi ve kaza
oranlar arasinda ters oranlh iliski gdze ¢arpmaktadir. insani gelismislik endeksi diisiik olan iilkelerde

oliimlii is kazalar1 daha fazla olmaktadir (Karadeniz, 2012: 22-23). Uluslararas1 Caligma Orgiitii (UCO)
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verilerine gore yaklasik her y1l 2.200.000 ¢alisan is kazalar1 veya meslek hastaliklar1 nedeniyle hayatini
kaybetmektedir. Bu rakam giin bazli degerlendirildiginde, her giin yaklasik 6.000 kisinin hayatini
yitirmekte oldugu soylenebilir. Yillik 350.000 calisan is kazasina ugrarken, 1.700.000 kisi meslek
hastaligindan yasamini yitirmektedir (TMMOB, 2011: 9). Diinyada neredeyse 3 milyar ¢alisan vardir
ve giinde bir milyon is kazas1 gerceklesmektedir. Her 15 saniyede bir calisan is kazas1 veya meslek

hastalig1 nedeniyle yasamini yitirmekte ve yine her 15 saniyede bir 160 ¢alisan is kazasi ge¢irmektedir

(www.csgb.gov.tr). Tiirkiye’ de her 7 dakikada bir is kazas1 olmakta, her 10,8 saatte bir ¢aligan yagsamini
kaybetmekte ve her 5,5 saatte bir is¢i is géremez halde sakatlanmaktadir (TMMOB, 2011: 9). Sosyal
Gtivenlik Kurumu 2010 yili verilerine gore 62.903 is kazasi gerceklesmis, 2083 kisi is goremez duruma
gelmis, 1.444 is¢i ise hayatin1 kaybetmistir (Aydinonat, 2012: 3). 2012-2015 yillar1 arasina ait veriler
Tablo 3. te yer almaktadir.

Tablo 1: Is Kazas1 ve Meslek Hastaliklar1 Verileri

2012 2013 2014 2015
Is Kazas1 Sayisi 74.871 | 191.389 | 221.336 | 241.547
Meslek Hastaliklar1 Sayisi 396 351 494 510
Is Kazas1 Olen Sayist 744 1.360 1.626 1.252
Meslek Hastalig1 Sonucu Olen Sayisi 1 0 0 0
Siirekli Is Gremezlik 2.036 1.660 1.421 3.433
Is Kazas1 Siklik Hiz1 (100 Kiside) 0,58 1,32 1,47 1,52
Is Kazas1 Siklik Hiz1 (1 Milyon Is Saati) 2,43 5,88 6,51 6,77
Is Kazas1 Agirlik Hiz1 (Saat) 0,32 0,41 0,41 0,45
Is Kazas1 Agirlik Hiz1 (Giinde) 395 507 514 565

Kaynak: (CASGEM, 2017: 25)

Tiirkiye’ de 2012 yilinda ¢ikarilan, tiim c¢alisanlar1 kapsayan ve ileri diizeyde koruyucu
hiikiimler igeren ilk miistakil Is Saglig1 ve Giivenligi Yasast olan 6331 sayili yasanin olumlu etkisinin
heniiz ortaya ¢ikmadigi, tam aksine bu tarihten sonra is kazalari sayisinda bir artis oldugu goriilmektedir.
Fakat bu artigm, is kazalarmin artik daha fazla kayit altina alinmasi ve goriiniirliigliniin artmasindan
kaynaklandig1 unutulmamalidir (Palaz, 2019: 64)
1.1.1s Kazas:

Kaza kavrami, istem dis1 veya umulmayan bir olay dolayisiyla bir kimse, bir nesne veya bir
aracin zarara ugramasi olarak tammlanmaktadir (TDK, 2019). Is kazas1 kavramu ise isyerinde veya isin
yuriitimii nedeniyle meydana gelen, 6liime sebebiyet veren veya viicut bitiinligini psikolojik veya
fiziksel olarak engelli hale getiren olay olarak tanimlanmaktadir (Is sagh@ ve Giivenligi Kanunu, 2012).

UCO is kazasim, herhangi bir zarar veya yaralanmaya neden olan, beklenmeyen, dnceden planlanmayan
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bir olay olarak tanimlarken (International Labour Office, 2006: 3-4), Diinya Saglik Orgiitii énceden
planlanmamis ve ¢ogu zaman, kisisel yaralanmalara, techizatin zarar gérmesine veya liretimin bir siire
durmasina neden olabilecek olay seklinde tanimlamaktadir (TMMOB, 2011: 10-11).

Literatiirde kaza nedenlerine iliskin bes kategorinin 6ne ¢iktigi farkli siniflandirmalar
yapilmaktadir. Bu kategoriler; tehlikeli davranmis, insanin bedensel zayifliklari, ¢alisanlarin kisisel
kusurlar, ¢alisma kosullarinin yetersiz olmasi ve igletmede giivenlik tedbirlerinin yetersiz alinmasi
olarak siralanabilir (Kurt, 2013: 116-117). Bunun yaninda Cooper (2001; 7), kazaya yol acan nedenleri;
dikkatsiz ¢aligma, bilgi ve/veya beceri eksikligi, makinenin ¢alisana veya calisanin makineye olan
fiziksel uyumsuzlugu ve diizensiz ¢evre olarak siralamaktadir.

1.2. Gemi Insa Sanayinde Is Kazalan

Tiirkiye’ de gemi insa sanayinde meydana gelen is kazalari, yiiksekten diisme, elektrik
carpmasi, malzeme ¢arpmasi/diismesi, patlama, sikisma ve diger olasi tehlikeler gibi nedenlerle ortaya
cikmaktadir (TBMM, 2008: 167; Barlas, 2012: 35). Gemi insa sanayi, demir-¢elik, makine, kimya,
elektrik-elektronik gibi birgok endiistrinin bir araya geldigi bir sanayi koludur. Bu nedenle farkli tip
kazalara tanik olmak miimkiindiir. Yonetimin giivenlik uygulamalar1 konusunda alacagi tedbirler, daha
¢ok kazalarin neden meydana geldigini bilmekten gecmektedir (Ozkok, 2012: 42). Tiirkiye’de
tersanelerde gergeklesen kazalarin %2,9’u 6nlenemeyen kazalarken, %6’s1 tehlikeli durumlar, % 17,1’
tehlikeli hareketler, % 74’iiniin ise tehlikeli durum ve hareketlerin bir arada olmasi sonucu meydana
geldigi gorilmektedir (TBMM, 2008: 160).

Gemi inga sanayisinde isc¢ilerin neredeyse %75 ila 80'i taseron olarak calistirilmaktadir.
Tersanelerin ¢ogu, birden fazla taseron firmayi barmmdirmaktadir. Bu durum sendikalagsmanin ve
dolayistyla tersanelerin sartlarinin iyilestirilmesi konusunda sendikalarin uygulayacagi baskinin 6niinde
onemli engel olarak goriilmektedir. Ustelik tersanelerin ¢alisma alanlar1 diger sanayi dallarina gore daha
farklidir. TBMM (2008:160) gemi insa sanayi raporu, tersanelerin yapisi geregi metal sektorii ile
olduke¢a benzerlik gostermesi ve is kazalar1 konusunda ayni benzerliklerin goze garptigini belirtse de
is¢i sagligl ve giivenligi konularinda Orgiitsel olarak alinmasi gereken Onlemlerin farkli tutulmasi
gerekmektedir (Yilmaz ve dig., 2015: 475). TBMM Meclis Arastirmast Komisyonu Raporuna (2008:
21) gore gemi inga sanayisinde kazalarin ¢ogu, asil is olan gemi yapim isinin alt igverene verilmesinden
kaynaklanmaktadir. Bunun nedeni, genel olarak egitimsiz olan tageron ¢alisanlarin isi yapis sirasindaki
bilgi ve tecriibe eksikliklerinde yatmaktadir. Ilkokul mezunu veya okuma yazma bilmeyen isciler, is
kazalarinin % 39'unu olusturmaktadir

Tersanelerde is kazalarini azaltmak igin, kaza Onleme programlarinda diisen giiverteler,
merdivenler, iskeleler ve diger yerlerin tehlikeleri hakkinda farkindalik kurma gerekliligi 6n plana
cikarilmalidir. Is kazalarim 6nlemenin basarisi, eylemlerin ve denetimin siirekli uygulanmasina baglidir.

Calisanlarda giivenlik bilincinin artirtlmasi i¢in giivenlik kiiltiiriiniin kazandirilmasi gerekmektedir.
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Oliimciil kazalarin meydana gelme oranini azaltmak igin denetim giicii ve giivenlik ydnetim
politikalarinin iyi bir sekilde ayarlanmasi gerekmektedir. Bu uygulamalar; calisanlar giivenlik kiiltiirii
bilinci kazanana kadar devam etmeli, sik sik yonlendirilmeli ve denetlenmelidir.
1.3.1s Kazalarim Onlemede Giivenlik Kiiltiirii

Kiiltiir, 6grenilmis davranislar ile belirli bir cemiyetin iiyelerince birbirlerine aktarilan davranislarin
sonucu ortaya cikmaktadir. Kiiltiir 6grenme yolu ile bir gegis olmakla birlikte kiiltiiriin stirekliligi,
insanin gruptan 6grenebilmesi yetenegine dayanmaktadir (Kose, Tetik, & Ercan, 2001: 221). Giivenlik
kiiltiirii kavramini ortaya ¢ikaran gelisme, 1986 Cernobil felaketidir. Bu kavram ilk olarak 1986 yilinda
INSAG Giivenlik Serisi No.75-INSAG-1 olarak yayinlanan, Cernobil kazasi sonrasi gozden gegirme
toplantisinda yer alan 6zet bir raporda dile getirilmistir (Cooper, 2000: 113; Demirbilek, 2005: 79;
Dursun, 2012: 31). Raporda, Cernobil kazasinda tasarim eksikliklerinin, oOrgiitsel hatalarin ve
caliganlarin ihlallerinin 6nemli rol oynadigina isaret edilmektedir (Palaz, 2019: 100). Giivenlik en genel
tanimiyla kisilerin iceriden veya disaridan gelebilecek tehdit, taciz, sabotaj, yangin vb. olaylara karsi
alinabilecek tedbirler dogrultusunda korkusuzca emniyet icinde yasayabilmesidir. Isyerindeki giivenlik,
caliganlarin tehlikelerden uzak, emniyet i¢inde rahat ve huzurlu bir ortamda caligabilmesini
gostermektedir (Palaz, 2019: 100). Her toplumda oldugu gibi orgiitlerin kendilerine 6zgii bir kiiltiirii
vardir. Orgiit kiiltiirli, orgiitte insanlarin davramislarni yénlendiren normlar, davranislar, degerler,
inanglar ve aligkanliklar sistemidir (Palaz, 2019: 100). Giivelik kiiltiirdi, isyerinde ¢alisanlarin inang ve
degerlerinin 6zeti (Correll ve Andrewartha, 2000: 5), calisanlarin tutum ve inanglarini yansitan degerler
sistemidir.

Giivenlik kiltiirii, orglitte benimsenen ve tiim calisanlari kapsayict bir yol haritast gorevi
gormektedir (Leka ve digerleri, 2003: 23). Giivenlik kiiltiirii, kurum icerisindeki davranis normlari,
organizasyonun yapisi ve kontrol sistemleri arasinda paylasilan degerler ve inanglardir (Reason, 1998:
294). Guvenlik kiltiirti; inang, norm ve rollerle birlikte risk veya kaza kosullar1 ag¢isindan ¢aliganlarin
maruz kaldig: teknik ve sosyal uygulamalari igermektedir (Demirbilek, 2005: 83). Giivenlik kiiltiiri;
tehlikeli davranig, ortam ve durumlarla nasil basa ¢ikilacagi, bu tiir durumlarda nasil tepki verileceginin
On izlenimini yapan norm ve degerleri tanimlamaktadir (Neal ve Griffin, 2002: 69). Glivenlik kiiltiiriinii
olusturmada ISG siirecine topyekiin bir katilim gosterilmesi ve giivenlik sisteminin bir biitiin olarak
degerlendirilmesi 6nem tagimaktadir.

Giivenlik kiiltiirintin is kazalarin1 6nleme konusunda tizerinde en fazla durdugu konu ¢aligani
giivenli davranisa yonlendirmesidir. Glivensiz davraniglar1 degistirmekten ziyade ¢alisanlarin giivenlik
konusundaki tutum, inang ve algilarmin degistirilmesi, kiiltiirel bir farkindalik meydana getirirken,
giivensiz kosul ve durumlar gidermek kaza risklerini oldukga azaltmaktadir (Cooper ve Philips; 2004:

510). Giivenlik kiiltiirii unsurlarinin iyilestirilmesi, 6zellikle 5. ve 7. yildan sonra is kazalarini biiyiik
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Olciide azaltmaktadir. Giivenlik kiiltiiriiniin iyilestirilmesi sonucu giivenli davranisin bir unsuru olan
giivenlik katilim derecesinde artis saglamaktadir. Giivenlik katilimindaki artis kazalarin
onlenebilmesinde yillara gore %50, %30, %12 ve %10’ luk oranlarda katki saglamaktadir (He, Xu ve
Fu; 2012: 248).
1.3.1. Giivenlik Kiiltiirii Belirleyicileri
Literatiirde giivenlik kiiltiirii konusunda yapilan galigmalarin ortak amaci, ¢alisanlar arasinda
giivenli davranis normlarimi iiretebilmektir. Bu yoniiyle yapilan caligmalarda giivenlik kiiltiiriiniin
belirleyicisi olarak bir¢cok faktdr gelistirilmistir. Birgok arastirmaci konuyu kendi icinde farkli
belirleyicilerle ele almis, sz konusu aragtirmalarda giivenlik kdiltiirii belirleyicilerinin is kazalarini
azaltma konusunda 6nemli rol oynadigi ortaya konulmustur (Wiegmann ve dig., 2002; Cox ve Cheyne,
2000; Cooper, 2001). Literatiirde degerlendirilen giivenlik kiiltiirii belirleyicileri sunlardir:
Giivenlik Farkindalhigi: Calisanlarin  giivenlikle ilgili herhangi bir problemi ¢6zebilme
yetkinligidir. Calisanlarin giivenligi ve giivenlik konusundaki tutumu hakkindaki bilgiler,
onlarin giivenlik davranislarinin temelini olusturmaktadir (Lin ve digerleri, 2008: 1043).
Yonetimin Giivenlige Baghhgi: Yonetimin c¢alisanin giivenligi ile yakindan ilgilenerek
giivenlik konusundaki politika ve uygulamalara sahip ¢ikmasidir. Caliganin bu yondeki algisi
organizasyonel kiiltiiriin bir pargasi ve yansimasidir (Demirbilek, 2005: 103).
Yonetimin Giivenlik Onceligi: Yonetimin giivenlige iiretim kadar &nem verip vermedigi
konusuna yogunlagmaktadir (Cox ve Cheyne, 2000). Yoneticinin giivenlik konusuna 6nem ve
oncelik vermesi, calisanin giivenlik kiiltiirlinii igsellestirmesinde Onemlidir. YOnetimin
calisanlarda olusturmas: gereken algi, gilivenliginin iiretimle es deger olma hissiyatini
saglamaktir. Bu durumda galisanlar kendilerini degerli hissetmektedir.
Giivenlik Iletisimi ve Geri Bildirim: Giivenlik konusunda yonetim ve calisanlar arasindaki
karsilikl bilgi ve veri akisini ifade etmektedir (Demirbilek, 2005: 116). Takim tiyeleri ve takim
liderleri ile olan iletisimsizlik is kazasina dogrudan sebep olabilmektedir. Calisanlarin
birbirinden ve kendini denetleyenlerden sosyal yonden destek almasi, olumlu giivenlik
kiiltiiriinlin yansimasiyla yakindan ilgilidir.
Giivenlik Kurallari: 1si yaparken bazi kural ve prosediirlerin oldugu ve bunlardan asla
vazgecilmemesi gerektigini vurgulamaktadir (Cox ve Cheyne, 2000). Baz1 alanlarda sigara
kullanilmasinin yasak olmasi, buralara ates veya yanici patlayict cisimlerle yaklasilmamasi
hayat kurtarici olabilmektedir.
Destekleyici Ortam: Calisanlarin giivenlik konusuna bakiginda is gruplart ve is arkadaslarinin
etkisi biiytiktiir. Diger ¢alisanlarin giivenlik kurallarina uymasi ¢alisan i¢in 6nemli olmaktadir.
Sadece kendileri icin degil, diger caligma arkadaslar1 ve igyeri ile ilgili giivenlik 6nlemlerinin

saglanmas1 da destekleyici olmaktadir.
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Kisisel Risk Degerlendirmesi: Calisanlarin yaptigi isle ilgili duydugu kaygi diizeyi, tehlikenin

kigisel degerlendirmesi anlamina gelmektedir (Cox ve Cheyne, 2000). Bu durum c¢aliganin

yaptig1 isin tehlikeleri hakkinda bir 6ngoriiye sahip oldugunu gostermektedir. Calisanin yaptigi

is konusunda risk farkindaligi, davranislarini etkilemektedir.

Raporlama Kiiltiirii: Etkili ve sistematik bir raporlama sistemi, kaza meydana gelmeden dnce

giivenlik ydnetiminin zayiflik ve zafiyetlerinin ne oldugunu ortaya koyabilecek bir 6zellige

sahiptir (Von Thaden ve dig., 2003).

Yéonetime Kattlim: Calisanin is siireglerine katilimini saglayarak hem iist hem de orta diizey

yoneticilerle iletisimini artirmaktadir. Bunun sonucunda isletme uygulamalarina giivenli

calisma sartlar1 dahil edilmektedir (Wiegmann ve dig. 2002: 11-12). Y6neticinin galigani, kritik

giivenlik operasyonlari, giivenlik seminerleri, egitim vb. aktivitelerle bilinglendirip, hatali

davraniglar konusunda uyarilarda bulunmasi gerekmektedir.

Calisan Katilimi: Orgiitiin 1SG konusunda alinacak énlem ve faaliyetlere ¢alisanlarm dahil

edilmesi siirecidir (Demirbilek, 2005: 147). Calisan katilimi, bireysel veya grupsal diizeyde,

kurum igindeki yukar1 dogru iletisim akisi ve karar alma siirecini iceren davranis odakli bir

tekniktir (Vredenburgh, 2002: 261). Calisana verilen yetki ve sorumluluklar, ¢alisanin giivenlik

alg1 ve tutumunu gii¢lendirerek motivasyon saglamaktadir.

Orgiitsel Baghhk: Calisanlarin organizasyonda kalmayi isteme arzusudur (Bozkurt ve Yurt,

2013: 123). Bu ¢abalar ¢alisanlarin terfilerini etkilemede kritik rol oynayarak yaptiklari ise daha

fazla 6zen ve 6nem gostermesini saglamaktadir. Calisanlarin orgiite bagliligi, onu daha giivenli

ve Ozenli galigmaya itmektedir.

2. YONTEM

Bu calismada, is kazalarinin meydana gelmesinde nicel ¢alismalarla kolaylikla dl¢iilemeyen
degiskenleri belirleme ve kisik sesleri duyma (Creswell, 2018) ihtiyacindan dolay1 nitel arastirma
yontemi tercih edilmistir. Caligmanin arastirma stratejisi (deseni), biitiinciil tek durum c¢aligmasi (Yin,
2003) olarak belirlenmistir. Biitiinciil tek durum deseninin tercihinde, is kazalarinin gergeklesmesinde
giivenlik kiiltlirlinlin etkisinin literatiirde nitel ¢aligmalarla derinlemesine ele alinmamis olmasi ve is
kazalarmin gemi insa sanayi baglaminda degerlendirilmesi amaci rol oynamaktadir. Bununla birlikte
gemi insa sanayinde is kazalarimi o6nlemede giivenlik kiiltiirii belirleyicilerinin neler oldugu ve bu
belirleyicilerin giivenlik kiiltliriinii nasil etkiledigini derinlemesine anlama cabasi, arastirma deseni
se¢iminde etkili olmustur.
2.1. Katihmecilar

Calisma ve Sosyal Giivenlik Bakanligi (CSGB) 2017 istatistiklerine gore Tiirkiye genelinde
gemi inga sanayinde 168.379 kisi calismaktadir. Arastirma Istanbul (TR1) ili baz almarak yapilmustir.
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CSGB 2017 istatistiklerine gore bu alanda mavi yakali ¢alisan sayis1 70.150 olarak belirlenmistir. TR 1
bolgesinin alinmasinin nedeni en fazla calisanin bu bolgede yer almasidir. Arastirmanin drneklemi,
Tuzla Tersaneler Bolgesinde faaliyet yiiriiten yedi tersaneden kritik durum 6rneklemesi (Creswell, 2018;
Denzin & Lincoln, 1994; Yildirim & Simsek, 1999) kullanilarak secilmis sekiz A smifi ISG uzmanindan
olusmaktadir.
2.2. Veri Toplama

Gemi insa sanayinde is kazalarimin Oniine gegmede giivenlik Kkiiltiiriin etkisi ve temel
belirleyicilerinin neler oldugunun kesfine yonelik yiriitiilen bu ¢alismada; giivenlik farkindaligi (Lin ve
dig., 2008), yonetimin giivenlige bagliligi, giivenlik onceligi ve iletisimi, destekleyici ortam, kisisel
oncelikler, tehlikenin kigisel degerlendirilmesi (Cox ve S. J., Cheyne, A.J.T., 2000), giivenlik egitimi
(Weinstein, Michael B., 1997) ve raporlama kiiltiirii (Havold, Jon Ivar ve Erik Nesset, 2009) ile ilgili
gdriisme sorulart hazirlannugtir. Arastirmaya katilan ISG uzmanlari ile odak grup goriismesi
gerceklestirilmistir. Goriismecilerden oncelikle kendilerini tanitmalari istenmis, arastirma ile ilgili
bilgilendirme yapilmis, arastirmada sorulacak olan sorular kendilerine verilmistir. Arastirmada veriler;
birincil ve ikincil veriler olmak tizere iki sinifta toplanmistir. Birincil veriler; uzmanlarla gergeklestirilen
odak grup goriismesinden elde edilen verilerdir. Ikincil veriler ise, tersane kaza istatistikleri, kok-neden
analizleri, ISG raporlari, toplant: tutanaklar ve is kazas1 gorselleridir. Arastirma siirecinde, gecerlik ve
giivenirligin artirilmasinda yontem tiggenlemesiyle (Denzin & Lincoln, 1994; Guba & Lincoln, 1982;
John W. Creswell, 2017; Yin, 2003) birlikte bir gozlem ve goriismecinin nezaretiyle aragtirmaci
iicgenleme yontemleri kullanilmistir.
2.3. Veri Analizi

Bu calismanin veri analizi asamasinda icerik analizi yontemi kullanilmustir. Icerik analizi benzer
verilerin belirli kavramlar ve temalar etrafinda bir araya getirilmesi ve bunlarin anlasilir bigimde
diizenlenmesi siirecidir. Igerik analizinde temel amag; toplanan verileri agiklayabilecek kavram ve
iliskilere ulasabilmektir (Creswell, 2017). Icerik analizinin ilk asamasinda kodlamalar yapilmis ve
kodlar ile alt kodlar arasinda gruplandirmalara gidilmistir. Elde edilen bulgular birlikte yorumlanarak
analiz siireci tamamlanmstir. ISG uzmanlariyla yapilan goriismelere ait ses kayitlar1 metin haline
getirilerek, ses verilerinin desifresi tamamlanmistir. Bununla birlikte kaza istatistikleri, kok-neden
analizleri, ISG raporlar1 ve toplant1 tutanaklari kodlama islemine dahil edebilmek igin metne
doniistiiriilmiistiir. Bununla birlikte ISG ve is kazalar ile egitim, kaza ve tedbirlerle ilgili sesli ve
gorilintiili materyaller kodlama iglemine dahil edilmistir.

Kodlama, giivenlik kiiltiirii belirleyicilerine ait literatiir taramasi sonucu ortaya g¢ikan
kavramlarla birlikte verinin i¢inden elde edilen kavramlarin dahil edildigi genel bir ¢erceve icinde
(Strauss & Corbin, 1990) gerceklestirilmistir. Literatiirden gelen kodlara ilave olarak her bir belirleyici

altinda yer alan ve verilerden elde edilen kodlar da kod setine islenmigtir. Kodlamada metnin
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yonlendiriciligine izin verilerek tersanelerdeki is kazalari baglamindan g¢ikacak 6zgiin durumunun
ortaya konmasi amaglanmistir. Kodlama islemi MAXQDA 2018 paket programi destegiyle
gerceklestirilmistir. Temalarin belirlenmesinde 6ncelikle kodlar bir araya getirilip incelenerek kodlar
arasindaki iliski ve ortak yonler tespit edilmeye calisilmistir. Tematik kodlama islemi ile toplanan
veriler, kodlar araciligiyla kategorize edilmistir. Temalar altinda yer alan verilerin anlamli bir biitiin
olusturmasi (i¢ tutarlilik) ve tiim temalarin arastirmada elde edilen verileri anlamli bir bigimde
aciklayabilmesi (dis tutarlilik) icin tiim veri seti dikkatli bir sekilde incelenerek temalara gore veri setinin
cesitli boliimlerinin etkili bigimde temsil yetenegi degerlendirilmistir.

3. BULGULAR

Icerik analizi sonucu en sik atanan kodlar Sekil 1°deki kod bulutunda verilmektedir. Is kazalarini
onlemede destek gorevi goren giivenlik kiiltiiriiniin temel belirleyicisi olarak 6ne ¢ikan ve sik tekrar
eden kodlar; kodlama sayis1 sirasina gore; egitim, bilgi ve tecriilbe paylagimi, yaptirim ve ydnetim
destegi kodlaridir. Yapilan analiz sonucunda, giivenlik kiiltiiriiniin tesisi ve i¢sellestirilmesi siirecinde
en 6nemli rolii egitim boyutu oynamaktadir. Bunun yaninda tersaneler arasinda uygulama, bilgi ve
deneyimlerin paylasilmasi ve iyi uygulamalarin diger tersanelerce de tatbik edilmesi is kazalarim
azaltma yoniiyle onemli islev gormektedir. Yonetimin ¢alisanin gilivenligi ile yakindan ilgilenme
yoniindeki politika ve uygulamalari, ISG uygulamalarma iiretim kadar destek saglamasi ve bu siirecte
odiillendirme mekanizmalar1 kullanmasi1 giivenlik kiiltiiriiniin  olusumunda yodnetim desteginin
hissedildigini gostermektedir. Giivenlik kiiltliriniin tesisinde bir diger boyut uygulanan is akdini
feshetme, licret kesintileri ve uyari gibi yaptirimlardir. Bu tiir yaptirimlarin kullanilmasi, ¢alisanin is ve

gelir kayb1 algistyla hareket etmesini ve sonugta giivenli bir ortamda ¢aligmasini saglamaktadir.

Etnik yapYonetmehk ve StandartIaYa ptl rl m

Farkindalik ' Tazmlnat

Kontrol kolayl|g|
Hemsericilik

Od uIIendlrme

Yonetimin desteqi

Sekil 1: Giivenlik Kiiltiirii Belirleyicilerine Dair Kod Bulutu

Kodlama ve temalarin belirlenmesi isleminden sonra ortaya ¢ikan kod sistemi Sekil 2’de
verilmistir. Sekil 2’de sayilar1 gorece fazla atanan kodlar daha biiylik kareler seklinde goriilmektedir.
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Sekil 2: Kod Sistemi

Calismada giivenlik kiiltiirii belirleyicisi olarak 6ne ¢ikan tema, Grafik 1 goriilecegi lizere

“Kadro Statiisii” temasidir. Kadro statiisii, ¢alisanin kurumda kadrolu ya da taseron galisan olarak

farklilastigini gosteren temadir. Kadro statiisiiniin, ¢aliganin egitim, tecriibe, yaptirim, kontrol kolayligi,

is glivencesi ve siireklilik gibi boyutlarda giivenlik kiiltiiriinii i¢sellestirmesinde 6nemli rol oynadigi

goriilmektedir.

Giivenlik Kiiltiirii Belirleyicileri

Kadlro statiis{i |

Egitim

Calisan nitelikleri

Bilgi ve tecriibe paylasimi
Yonetimin destegi

Is yetistirme onceligi

Dis paydaslann baskisi
Yonetmelik ve Standartlar
Calisma Ortam|
Farkindalik

Odiillendirme

Tazminat

Grafik 1. : Giivenlik Kiiltiirii Belirleyicisi Temalarmmin Dagilum

Kurumda kadrolu ¢alisanlarin ortam tecriibeleri, taseron caliganlara gore daha yiiksek

olmaktadir. Bunun yaninda taseron c¢alisanlardaki isgiicli devrinin yiiksek olmasi egitilmis isgiicii
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ortalamasini diigirmektedir. Bir igyerinde is giivenligi kiiltiiriiniin yerlesebilmesi, 6rgiit kiiltirini
olusturan norm ve degerlerle ortiismesine baglidir. Calisanlarin egitimleri ve kurumsal tecriibelerindeki
yogunluk, drgiit kiiltiirii ve giivenlik kiiltiirii uyum algilarini etkileyen en énemli unsurdur. Isverenin
giivenlik kiiltiirii konusunda yapici tutum sergileyip giivenlik uzmanlarim1 desteklemesi, giivenlik
kurallarina aykir1 davranislarin 6zellikle maddi olarak cezalandirilmasi giivenlik kiiltiiriiniin gelismesini
saglamaktadir.
1. Giivenlik Kiiltiirii Belirleyicileri Arasindaki iliskilerin Analizi

Analizin bu kisminda, giivenlik kiiltiiriiniin tesisinde etkili olan belirleyiciler ve bu belirleyiciler
arasindaki iligkiler degerlendirilmistir. Bu boliimde arastirmanin temel sorusu olan “gemi insa
sanayinde is kazalarimin onlenmesinde giivenlik kiiltiiriiniin belirleyici unsurlar: nelerdir” sorusu
ifadelerde etkili olan kod ve temalar arasindaki iliskiler ve etkilesim yonii ile cevaplandirilmistir.
Iligkilerin analiz edilmesi siirecinde, kod ve temalar arasindaki iliskileri aciklamak ve sebep-sonug
baglantisin1 ortaya c¢ikarabilmek i¢in miilakatlardan alintilar yapilarak yorumlar giliclendirilmistir.
Ortaya ¢ikan kod ve temalar dahilinde giivenlik kiiltiirlinii tesis etmede belirleyici olan kodlar ve
aralarindaki iligkiler Sekil 3° teki Tek Vaka Modelinde verilmektedir. Buna gore kodlamada iliskisel
diizeyde 0n plana ¢ikan egitim, tecriibe, yonetmelik ve standartlar, dis paydaslarin baskisi, siireklilik ve
sirkiilasyon, kadro statiisii, yonetim destegi ve yaptirim kodlar1 daha kalin ¢izgi ile gosterilmektedir.
Bunun yaninda aralarindaki iliskilerin birbirlerini etkileme yonii tek ve ¢ift tarafli oklarla isaretlenmistir.
Giivenlik kiiltiirii ile dogrudan, cift tarafh iliski gdsteren ve birbirlerini etkileme potansiyeli gosteren
kodlar bilgi ve tecriibe paylasimi, egitim, yaptirim Ve ydnetim destegi kodlaridir. Kadro statiisii ve
giivenlik kiiltiirii arasinda dogrudan iliski tespit edilmisken bu iligkinin tek tarafli oldugu sonucuna
ulagilmigtir. Arasgtirmada temel belirleyici olarak degerlendirilen bu kodlar, aralarindaki iliskilerin

yogunlugu ve kodlamada 6ne ¢ikma kriterleri ile miilakatlardan yapilan alintilar ile incelenmistir.
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Sekil 3: Giivenlik Kiiltiirii Belirleyicileri ve Aralarindaki Iliskiler

Giivenlik kiiltiirii ile dogrudan, en yogun ve karsilikli iliski gdsteren kod egitim kodudur. Is
kazalarinin en 6nemli nedenlerinden biri calisanlarin egitimsiz ya da egitim seviyelerinin yetersiz
olmasidir. Egitim seviyesindeki yetersizlik, bir yandan mesleki risklerin ¢ok fazla oldugu agir ve
tehlikeli islerde ¢alisma zorunlulugunu ortaya c¢ikarmakta 6te yandan bu risklerin farkindaligini
etkilemektedir. Diizenli egitimlerin is glivenligi bilincinin olusmasi ve is kazalarinin 6nlenmesindeki
rolii gok dnemlidir (Palaz, 2019: 102). Egitimin onemine dikkat ¢eken ISG uzmanlarinin ifadeleri
asagida verilmistir.

“Oemli kazalar suan sifirlanmis durumda bunun temel nedeni kiiltiirdiir. Bunu gelistirense

egitimdir.”

“Simdi ilkokula yeni giden ¢ocuklara egitim verilmeye baglandi. Egitim sahada da 6nemli. Yeni

calismaya baslayan biri canli bomba gibidir.”

“Egitimlerde hep bu konu iizerinde duruyorum. Sen hatali goérdiigiin davranigi uyar diyorum,
calisan digerini uyartyormus ama o sana ne, git igine sen ig giivenlik¢i misin diyormus. Olsun

desin sen yine de uyar diyorum. Bu kiiltiirii egitimle kirmaliyiz.”

“G uzmanin tersanesinde yaptirim var, egitime gelmek zorunda caligan. G’nin sdyledigi de
dogru, siirekli egitim veriyorsun, sdyliiyorsun bir siire sonra iglerlik kazaniyor. Ben bu tersaneye

bunu koyamadim, gii¢lii bir yon bu.”

Is giivenligi uzmanlarma gore ¢alisanlar1 giivensiz davranisa iten kok nedenler bulunmaktadir.

Bu kok nedenleri aciga c¢ikarmanin kazalar1 azaltacagi gorlisii, biitlin uzmanlar tarafindan
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desteklenmektedir. Mesleki ve isbasi egitim eksikligi ve verilen egitimlerin etkinliginin denetlenmemesi
gibi unsurlar kok neden olarak gosterilmektedir. 6331 sayili Is Sagligi ve Giiveligi kanununun 17.
Maddesi geregince, calisanlarin ISG egitimi almasi zorunludur. Ilgili maddeye gore egitimler ise
baglamadan Once, calisma yeri veya is degisikliginde, is ekipmaninin degismesi hélinde veya yeni
teknoloji uygulanmasi halinde verilmelidir. Ayn1 zamanda egitimler, degisen ve ortaya cikan yeni
risklere uygun olarak yenilenmeli, gerektiginde ve diizenli araliklarla tekrarlanmalidir. Ancak bazi
kurumlar, bu egitimleri yasal bir zorunluluk olarak degerlendirilerek gerekli 6zeni gostermeden
vermektedir. Bu yondeki eksiklikler etkin giivenlik kiiltiirii ile asilabilmektedir.

Kurumlar ve uzmanlar arasindaki bilgi ve tecriibe paylasimi, giivenlik kiiltliriiniin tesisinde
egitim unsuru kadar 6nemli bir isleve sahip oldugu degerlendirilmistir. iISG uzmanlarinin kendi
kurumlarindaki uygulama, hata ve kok neden paylasimlart uzun vadede diger tersanelerdeki
uygulamalar1 da farklilagtirmaktadir. Tersaneler arasindaki bilgi ve uygulama paylagimimin getirmis
oldugu standardizasyon kurumlar arasi gegis yapan c¢alisanlarin giivenlik kiiltiirine uyumunu da
kolaylastirmaktadir. Bu yondeki ifadeler agagida verilmistir:

“Ben de olan kazanin aynisi C’nin ¢alistig1 tersanede oluyor, sonra E’nin tersanesinde oluyor.

Bende olan kazalar1 onlar bilse, onlem alirlar ayni kazalar yasanmaz, ayni sektérdeyiz kazalar

da ayni. Gigli yonlerimizi de almaliyiz, kazalari da paylasmaliyiz. En biiyiik eksikligimiz bu.”

“Tuzlu su ¢elik sapanlarda asindirma yapiliyor. Her y1l degistirmek gerekiyor, degistirme kopar
gider. Galvaniz kaplama normalde paslanmamasi geriyor, yaglasan olmuyor bunun nedenini

bilmek bile 6nemli ona gore malzeme kullanirsin. Bunu yeni ogrendim E’nin calistigi

tersanedeki gibi ben de zincir kullanmaya basladim.”

Adil bir degerlendirme, ddiillendirme ve yaptirim sistemi giivenli davranis1 tesvik ederek
giivensiz davranis1 caydirmaktadir. Gilivenlik kiiltiirliniin tesisi siirecinde tutarli olan dogru davranislar
odiillendirilmeli ve tutarsiz davramglar ceza ve uyarilarla caydirilmaya c¢aligiimalidir. Odiillendirme
sistemi, giiclii bir glivenlik kiiltiiriinii tesis etmede oncelikli alanlardan biri olmalidir. Basarili tegvik
programlari, ¢alisanin organizasyon icerisinde kendini gostermesini saglayarak performansini da
artirmaktadir. Odiil ve yaptirim kodlarina ait ifadeler asagida verilmistir:

“E’nin tersanesine gittim, ¢ayci bir kadin ben de dolduracagim dedi, sahaya indi, eksikligi buldu

doldurdu, farkindalik yaratilmis yani édiillendirmeyle.”

“llk defa bu yil bir ¢alisma baslattik ve faydali oldu. Isletme miihendisi ve proje

miidiirlerinin performans kriterlerine is kazasini koyduk, onlarin sorumlu oldugu

gemilerinde uygunsuz gordiigimiiz durumlar1 koyduk, bunlar da kazalari azaltma

konusunda fayda sagladi. Bu sefer formen de iSG konusunda kosturmaya baslad1.”
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“Kapal1 bir kutu var, yaninda da formlar, isteyen bu formlardan alip doldurabiliyor, formun
kenarinda bir kulakg¢ik var, iyilestirme veya sikayet ne olunsa bildirim yapabiliyorlar. En iyi
olan bildirim ayda odiillendirme aliyor.”

4. SONUC VE DEGERLENDIRME

Is Kazasi tehlikeli durum ya da tehlikeli hareketten herhangi birinin ortadan kaldirilmasiyla
ortaya ¢ikma ihtimali azalan bir olgudur. Calisanlarin tehlikeli davranigin ne oldugu ve sonuglarinin
nasil olacagi konusundaki bilgisi, i goriirken daha dikkatli olmalarini ve her tiirlii riskli davranistan
kaginarak kaza ihtimalini en aza indirmelerini saglamaktadir (Algiin, 2014: 3). Calisanlara bu tutumun
kazandirilmasinda, tehlikeli davranislar konusunda uyarilarda bulunmak, giivenlik egitimi vermek, is
basi denetimlerinde bulunmak vs. gibi ¢aligmalar faydali olmaktadir. Kanten’in (2013:174) belirttigine
gore son zamanlarda giivenlik konusunda yapilan c¢alismalar organizasyonun dogasina vurgu
yapmaktadir. Orgiitsel, yonetimsel ve cevresel faktdr kimliklerinin saptanmasiyla kaza nedenlerinin
ortaya cikarilabilecegi yoniindeki calismalar, sosyal ve fiziksel ¢evre arasinda dinamik etkilesime
referansta bulunmaktadir. Caligsanlara tatmin edici bir ¢alisma ortami saglanmasi, iyi bir ¢alisma
performansi elde edilerek saglikli isgiicli hedefine ulagilacagini gostermektedir.

Giivenlik kiiltiirii orgiit kiiltiirii ile birlikte ve ona entegre olarak yasamaktadir. Iki kiiltiirel
diizeydeki farklilasmalar, gerekli stratejilerin benimsenmesinde bir takim problemlere neden
olmaktadir. Calisanlar tarafindan gilivenlik kiiltiiriiniin i¢sellestirilmesi uzun vadeli plan ve programlarin
gelistirilmesini gerektirmektedir. Sadece mevzuat boyutuna uyum saglamak adina yapilan faaliyetler
uzun vadede istenen sonuclara ulasilmasini engellemektedir. Bu sebeple yasal uyumdan ziyade sektor
ve calisma ortaminin ihtiyaglarina cevap verebilen bir kiiltiirel zemin kurgulanmalidir. Kurumlar
ozellikle ISG gerekliliklerinden taviz verilmeyecegini ¢alisanlarina gdstermelidir. Bunun yaninda
iiretim siireclerindeki oncelik ve hassasiyeti ISG alanina da tasimak zorundadirlar. Kurumlar 6diil ve
ceza sistemlerini kullanarak her tiir ISG uygunsuzlugunun bildirilmesini saglayan mekanizmalar
gelistirmelidirler.

Caliganlara giivenlik konusunda beceri kazandirilmasi temel egitim politikalar1 arasinda yer
almalidir. Ise yeni girenlere veya baska bir iste gorevlendirilenlere teknolojik degisikliklerden dolayi
yetkinlik kazandirmak amaglanmaktadir (Demirbilek, 2005: 128). Bu siireci giivenlik kiiltiiriine dahil
edebilmek etkili bir yontem olup, giivenlik konularindaki devamli vurgu kiiltiirel farkindaligi agiga
¢ikarmaktadir. Bunlarin yaninda ISG’ yle ilgili kurumsal bilgi, hafiza ve tecriibelerdeki birikimin benzer
is kolundaki kurumlarla paylasilmasi, standart uygulamalarin gelismesini saglamaktadir. Bu alandaki
standardizasyon, calisanlarin giivenlik kiiltiiriine uyumlarim1 da kolaylastirmaktadir. Tersanelerde
kazayr giderme konusunda diizenlenecek topyekin seferberlik, kaza ve maruziyet oranlarim
diistirmektedir. Sungur’un da (2008) belirttigi gibi giivenlikle ilgili seferberlik kapsamina, tehlike avi

uygulamasi, kaza inceleme prosediirleri, uyar1 ikaz isaretleri, risk yonetimi prosediirleri, makine
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giivenligi, kimyasallarin giivenli kullanimi gibi uygulamalar dahil edilmelidir. Tehlikelerin
farkindaligini arttirmak ve tehlikeli durumlan belirlemek adina, tersanenin kolay ulagilabilir yerlerine
tehlike bildirim kutular1 ve tehlike bildirim kartlar1 konulmalidir. Tehlikeli goriilen durumlar
belirlenmesinde aktif olan ¢alisanlar ddiillendirilmelidir.
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