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EDITORUN NOTU

Hakemli akademik yayin olarak faaliyetini siirdiiren Yonetim Bilimleri
Dergisine yayimlanmasi lizere ¢cok degerli akademisyenler tarafindan gonderilen
makaleler hakem siirecinden gegirildi, olumlu rapor alanlar kabul edildi ve yayina
hazir hale getirilerek 34. say1 olusturuldu. Cok zengin bir igerige sahip olan 34.
sayida emegi gegen hakem hocalarimiza ve yazarlara ¢ok tesekkiir ederiz.

Dergimizin bu sayisinda; c¢alisma ekonomisi ve endiistri iliskileri,
ekonometri, iktisat, isletme, kamu yonetimi, maliye ve uluslararasi iliskiler
alanindan cok ¢esitli ¢alismalar yer almaktadir. Dergimizde 33. sayidan itibaren
editor degisikligi gerceklestirilmis, arastirma makalelerine 6ncelik vermeye
baglamistir. Bunedenle, dergimize eserlerini gonderecek yazarlarin ¢aligmalarinda
nitel ya da nicel bir arastirmaya yer vermelerini 6nemle rica ederiz.

Icten saygilarimizla
Editorler

Dog. Dr. Mustafa KARA
Dog. Dr. Yener PAZARCIK

EDITOR’S NOTE

Various articles have been received, reviewed and made ready for
publication in the 34" issue by the editor’s office of the Journal of Administrative
Sciences. The issue has articles from diverse fields of social sciences. We would
like to thank all reviewers and authors who have contributed for the formation of
the issue.

In this issue there are several articles in the fields of business management,
economics, econometrics, finance, international relations, labor economics and
industrial relations, public administration.

Editors

Assoc. Prof. Dr. Mustafa KARA
Assoc. Prof. Dr. Yener PAZARCIK
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-ARASTIRMA MAKALESI-

ENTELEKTUEL SERMAYENIN YENILIKCI IS DAVRANISINA
ETKISINDE
BILGI PAYLASIMININ ARACI ROLU!

Esra TORE?

Oz

Yogun rekabet ortaminda temel hedefi ayakta kalmak ve siirdiiriilebilir biiyiime
gergeklestirmek olan isletmelerin, yenilik¢i is davranisi sergileyen ¢alisanlara olan
ihtiyact giin gectikge artmaktadir. Yenilik¢i is davranisinin sergilenmesinde ¢alisanin
bilgi, deneyim ve yetenekleriile orgiit yapisimin ¢alisana bilgiye ulasma, bilgiyi aktarma
ve kullanabilme temel alt yapisini sunmasi 6nemli olmaktadir. Bu gerekgeden hareketle,
entelektiiel sermayenin yenilik¢i is davranist tizerindeki etkisinde, bilgi paylasiminin
aractlik roliiniin incelenmesi bu ¢alismanin amacint olusturmaktadwr. Calismada nicel
arastirma desenlerinden biri olan iliskisel tarama modeli kullaniimigtir. Arastirma
modelinin olusturulmasinda ve test edilmesinde Baron ve Kenny’nin 3 asamall
modeli izlenmigstir. Calismanin orneklemini Antalya’da bulunan 5 yildizli konaklama
isletmelerinde ¢alisan 439 katilimer olusturmaktadir. Arastirmada veri toplama aract
olarak “kisisel bilgi formu, entelektiiel sermaye él¢egi, yenilikgi is davranisi 6l¢egi,
bilgi paylasimi davranisi 6lgegi” kullamilmistir. Arastirma sonucunda, entelektiiel
sermayenin yenilik¢i is davranisi iizerindeki etkisinde; bilgi paylasiminin aracilik rolii
tistlendigi bulgusuna ulasilmigtir. Ayrica ¢alisanlarin yenilikgi is davranisi diizeylerinin
medeni durum ve ¢alisilan pozisyon (yonetici-¢alisan) degiskenlerine gore farklilastig
bulunmustur. Arastirma bulgular: tartisilmig, sektore ve arastirmacilara yonelik
onerilerde bulunulmustur.

Anahtar Kelimeler: Yenilik¢i Is Davramsi, Entelektiiel Sermaye, Bilgi Paylasim,
Turizm

JEL Kodlari: M3, O3, L83
Basvuru: /3.04.2018 Kabul: 76.05.2019

1-  “Entelektiiel Sermayenin Yenilik¢i Is Davranisina Etkisinin Bilgi Paylasimi, Oz-yeterlilik ve I¢ Denetim
Odag1 Perspektifinden Incelenmesi Uzerine Bir Aragtirma” baglikli Doktora Tezi'nden iiretilmistir.

2-  Dr.Ogr.Uyesi, Istanbul Sabahattin Zaim Universitesi, Egitim Fakiiltesi, Rehberlik ve Psikolojik Danismanlik
Boliimil, esra.tore@izu.edu.tr, https:// orcid.org/0000-0001-9133-6578



Esra Tore

ASTUDY ON EXAMINATION OF THE IMPACTS OF INTELLECTUAL
CAPITAL ON INNOVATIVE WORK BEHAVIOR IN THE PERSPECTIVES OF
KNOWLEDGE SHARING

Abstract

The need for employees with innovative work behavior is increasing recently, which
is the main objective of the company in the intense competition environment and to
achieve sustainable growth. It is important that the knowledge, experience and skills
of the employee and the organizational structure present the basic infrastructure of the
employee to access, access and use information. Based on this reasoning, the purpose
of the study is to examine the mediating role of knowledge sharing in the impact of
intellectual capital on innovative work behavior. Relational screening model, which is
one of the quantitative research designs, was used in the study. A three-stage model of
Baron and Kenny was used to establish and test the research model. The sample of the
study consists of 439 participants working in 5 star hotels in Antalya. In the research,
personal information form, intellectual capital scale, innovative work behavior scale,
knowledge sharing behavior scale were used as data collection tools. As a result of
the research, the effect of intellectual capital on innovative work behavior, it has been
found that knowledge sharing plays a mediating role. In addition, it has been found
that innovative work behavior levels of employees differ according to marital status
and working position (manager-employee). Research findings were discussed and
recommendations were made to the sector and researchers.

Keywords: Innovative Work Behavior, Intellectual Capital, Knowledge Sharing,
Tourism

JEL Codes: M3, O3, L8

1. GIiRiS

Kiiresellesmenin de etkisi ile degigsime olan ihtiyag giin gectikge artmakta, isletmeler arasi
rekabet yogunlasmaktadir. Yogun rekabet ortaminda isletmelerin temel hedefi, ayakta
kalmak ve siirdiiriilebilir biiylime gerceklestirmektir. Bu hedef yenilige ve yenilikgi is
davranisi sergileyen calisanlara olan ihtiyacin artmasina neden olmaktadir.

Schumpeter (1934) ekonomik gelismeyi, Drucker (1994) ise uzun vadeli firma
performansimi yenilik ile iliskilendirir. Degisen c¢evre kosullarina uyum, verimlilik ve
esneklik gibi konulara 6nemli katk: saglayan yenilik, kiiresel rekabet ortaminda uzun
vadede orgiitsel basariy1 arttiran bir unsurdur. Giiniimiizde isletmeler, ¢alisanin yenilikgi
is davranisinin siire¢ gelistirme ya da {irlin farklilastirma yollart ile diigiik maliyet ile
sonug¢landigint kabul etmektedirler (Schimansky, 2014). Bu durum yenilik¢i ¢aliganin
varligint zorunlu hale getirmektedir.

Yenilik¢i is davranigi, herhangi bir organizasyon diizeyinde, yararlt bir yeniligin
gelistirilmesi, tanitilmas1 ve uygulanmasi yoniindeki tiim bireysel faaliyetlerdir (West,
1989). Yeni teknolojileri gozlemleyen, yeni stratejileri kullanarak hedeflere ulagsmaya
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calisan, yeni is metotlarini uygulayan, yeni fikirlerin uygulanmasi i¢in kaynak yaratan ve
bu fikirleri destekleyen davranislar, yenilik¢i is davranisina 6rnektir (Kheng vd., 2013).
Yeniligin yalnizca bir fikir degil, ayn1 zamanda uygulama olmasi (Eveleen, 2010:900), bu
uygulamay1 gergeklestirecek calisanlarin nemini 6n plana ¢gikarmaktadir.

Stewart (1997:11) “bilgi dogal kaynaklardan, biiyiik fabrikalardan ya da siskin banka
hesaplarmdan daha degerlidir” ciimlesiyle bilginin yeni degerini ifade eder. Bilginin de-
gerindeki artis hizi ise; entelektiiel sermaye kavraminin igletme biliminde incelenmesi
icin gereken zemini hazirlamistir. Stewart entelektiiel sermaye kavramini, “zenginlik
yaratmak tizere kullanima sokulabilen varliklar; yani bilgi, enformasyon, entelektiiel
miilkiyet ve deneyimler” olarak tanimlamustir. Entelektiiel sermaye, orgiitiin siireglerini,
teknolojilerini, patentlerini, ¢alisanlarinin becerilerini; misteriler, tedarikgiler ve iliskili
tiim taraflar hakkindaki bilgilerini kapsamaktadir (Toraman, 2009:91-120; Erkal, 2005).

Calisan bireylerin 6zellikleri ve davraniglari, 6rgiitsel yapinin olusumunda ve performans
ciktilart tizerinde etkili olmaktadir. Bilginin dagitilmasi olarak da ifade edilen bilgi
paylasimi, kaynaklardan elde edilen enformasyon ve bilginin degisiminin gerceklestigi
siireci ifade eder (Pestalozzi, 1991). Orgiit iginde farkli ge¢mislere, birikimlere, diinya
gorilisiine, zihinsel yap1 ve motivasyona sahip pek c¢ok calisan bulunmaktadir. Bu
calisanlarin gegmis deneyimlerini ve farkliliklarini paylasabilecekleri fiziksel ya da sanal
ortamlarin yaratilmasi bilgi paylasimma katki saglar (Ozer, 2011). Arastirma bulgular
bilgi paylasimmin entelektiiel sermayeyi anlamli ve pozitif etkiledigini; entelektiiel
sermayenin yenilikg¢i is davranisi tizerindeki etkisinde bilgi paylasiminin aracilik ettigini
gostermektedir (Akhavan, 2016:338; Radaelli vd., 2014:400-414; Yu ve Yu, 2013:143-
156; Arif, 2012:65-72; Hannemann-Weber, 2011:40; Hu, 2009: 977-992; Hu vd.,
2009:41-50; Jiang, 2009: 358-368).

Bir turizm iilkesi olarak Tirkiye, turizmin ekonomideki 6nemine ragmen donem dénem
sorunlar yasamaktadir. Bu sorunlarin basinda turizmin bir arz sorunu olduguna yonelik
yanlis, hatali, kaynaklari tahrip edici yaklagim ve politikalar gelmektedir. Bu nedenledir
ki; 1982 yilinda ¢ikarilan Turizm Yatirimlarini Tesvik Yasasi ile birlikte hizli bir tesislesme
siireci yasanmig, ancak pazarlama ve tanitim boyutu ihmal edilmistir. Kiiresel rekabetin
yogun yasandig1 turizm sektoriinde Tiirkiye’nin rekabet¢i kalmasi ve giiclinii artirmasi
yenilik¢i yonetim ve pazarlama gabalarina baglidir. Turizmde beklenen ekonomik ve
toplumsal faydanin elde edilmesi igin turizm isletmelerinde entelektiiel sermayenin
artirtlmas1 ve entelektiiel sermayenin yenilik¢i turizm anlayislarina yonlendirilmesi
gerekmektedir. Porter 1n (2008) jenerik rekabet stratejilerinden biri olan “farklilastirma”nin
gergeklestirilmesi ancak yenilik tiretmeye odaklanan yonetim yaklasimlari ile miimkiin
olabilir. Bu nedenle turizm isletmelerinde entelektiiel sermayenin yenilik¢i is davranisi
iizerindeki etkisinin ortaya konulmasi, daha saglikli ve siirdiiriilebilir turizm endiistrisinin
olusturulmasi agisindan énemlidir.

1.1. Kavramsal Cerceve

Bu boliimde arastirma modelinde yer alan degiskenler tanimlanmis, degiskenler
arasindaki iligkileri agiklayan bundan 6nceki ¢alismalara yer verilmistir.
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Esra Tore

1.1.1. Yenilikgi is Davrams

Scott ve Bruce (1994:580) yenilikg¢i is davranigini problemlerin tanimlanmasi, fikir ve
¢cozlimlerin iretilmesi, fikirleri destekleyecek alt yapilarin olusturulmasi ve fikirlerin
uygulanmasii kapsayan ¢ok agamali bir siire¢ olarak tanimlar. Yenilik¢i is davranist,
bir ig rolii, grup veya orgiit i¢inde fayda saglamak icin bilingli olarak yeni fikirlerin
yaratilmasi, tanittimi ve uygulanmasidir. Yenilik¢i is davranigt siirecinde firsatlar
kesfedilir, fikir iiretilir, savunulur ve uygulanir (Capraz, 2014:49). Yenilikg¢i i davranist
bir bagka deyisle, yeni teknoloji ve tekniklerin gelistirilmesi, amaglarin gergeklestirilmesi
yoniinde yeni yollarin/ydntemlerin 6nerilmesi, ¢calisma alaninda is usullerine iligkin yeni
yontemlerin denenmesi, ¢aligma rutinlerinin degistirilmesi, yeni fikirlerin gelistirilmesi
ve yeni yontemlerin uygulanmasini icermektedir (Sonmez, 2011:5). Yenilik¢i is davranisi,
yaraticiligin 6tesinde uyarlama, iiretim, yeni olanin uygulanmasi ve kullanigh fikirleri
icerir (Hasiao vd., 2011:233). Beklenen sonuglara yonelik uygulamali 6geleri kapsar
(Jong, 2007). Yenilik¢i is davranisi sergileyen ¢aligan, bilingli olarak iiriin prosediir ve
siireclere ait yeni fikirleri benimsemekte (Caliskan, 2013:88); bu fikirleri kendi isine,
boliimiine veya isletmenin tamamina uygumaktadir.

1.1.2. Entelektiiel Sermaye

1990’11 yillardan itibaren yogun tartisilmaya baslanan entelektiiel sermaye kavramini
Stewart (1991), “zenginlik yaratmak iizere kullanima sokulabilen varliklar; yani bilgi,
enformasyon, entelektiiel miilkiyet ve deneyimler” olarak tanimlamistir (Toraman vd.,
2009:96). Stewart (1991) entelektiiel sermayenin, érgiitiin stireclerini, teknolojilerini, pa-
tentlerini, ¢alisanlarinin becerilerini; miisteriler, tedarikgiler ve iligkili tiim taraflar hak-
kindaki bilgilerini kapsadigini belirtmistir.

Etimolojik olarak bakildiginda entelektiiel sermaye (intellectual capital) kavrami, Latince
iligkileri ifade eden “inter” ile okuma ve bilgi edinmeyi ifade eden “lectio” kelimeleriyle,
birikim ve toplamu ifade eden “capital” kelimelerinden olusmustur (Yanar, 2012:22). Bu
anlamda entelektiiel sermaye, tiim iligki aglarinin yonetimi ile elde edilen bilgi biriki-
mi olarak tanimlanabilir.  OECD’ye gore entelektiiel sermaye, “isletmelerin sahip oldugu
maddi olmayan varliklarin, daha agik bir ifade ile drgiitsel sermaye ve insan sermayesinin
ekonomik degeri”dir (Erkal,2005:53). Isletmenin goriinmeyen varliklarmi igine alan en-
telektiiel sermaye, bilgiyle cok yakindan iligkilidir (Atalay, 2012) ve isletmenin gelecekte
basarili olabilmesi i¢in firsatlar yaratmaktadir.

Entelektiiel sermaye kavrami, entelektiiel miilkiyet ve entelektiiel varlik kavramlarini da
icermektedir (Erkal, 2005:79-85). Entelektiiel varliklar, isletmenin sahiplik hakk: iddia
edebilecegi, kismen maddi bir kimlik kazandirilmis ya da fiziksel anlamda tanimlanmis,
isletmeye 6zgii bilgidir. Entelektiiel miilkiyet ise entelektiiel varliklarin yasal olarak ko-
runmaya almmmuis halidir. Patentler, ticari sirlar, ticari markalar ve telif haklart entelektiiel
miilkiyet kapsamina girerler.

Alanyazina bakildiginda entelektiiel sermayenin siniflandirilmasinda farkli bagliklar

oldugu goriilmektedir. Bu ¢alismada ilk donem arastirmacilarinin (Grimaldi vd., 2013:501)
siniflandirmasi olan insan sermayesi, yapisal sermaye ve iliski sermayesi kavramlari
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kullanilmaktadir. Isletmenin sahip oldugu tiim bilgilerin, isletmeye rekabet avantaji
saglayacak calisan becerileri ve deneyimlerinin toplami olan entelektiiel sermaye; insan
sermayesi, yapisal (6rgiitsel) sermaye ve iliski (miisteri) sermayesi olmak tizere 3 temel
boyuttan olugsmaktadir. Yaraticilik ve yenilik i¢in kilit 6neme sahip insan sermayesi;
yaratici, becerikli, parlak fikirlere ve uygulamalara sahip calisanlari tanimlamaktadir.
Yapisal sermaye; Orgiitiin igyapisini, siireglerini, prosediirlerini ve kurallarini kapsar.
Orgiitiin faaliyetlerini siirdiirebilmesine olanak saglayan bilgi teknolojileri, iletisim
teknolojileri, bilgi sistemleri, modeller, yontemler yapisal sermayeyi olusturur. Son olarak
iliski sermayesi ise giivene ve kisisel aglara dayali olarak insan iliskilerinden ortaya ¢ikan
degeri tanimlar. Isletmenin miisterileri, tedarikgileri, rakipleri ve tiim gevresi ile olan
iliskilerini kapsar (Wu, 2013: 273-277; Toraman vd., 2009:99-101). Burada en 6nemli
nokta; entelektiiel sermayenin bu ii¢ bilesenin toplamindan degil, bunlarin karsilikli
etkilesiminden olustugudur.

1.1.3. Entelektiiel Sermaye ve Yenilik¢i Is Davrams: iliskisi

Yenilik¢i is davraniginin sergilenmesinde ¢alisanin bilgi, deneyim ve yetenekleri 6nemli
olmaktadir. Calisanin yenilik¢i is davranisini sergileyebilmesi igin, Orgiit yapisinin
calisana bilgiye ulasma, bilgiyi aktarma ve kullanabilme temel alt yapisini sunmasi
gerekmektedir (Toraman vd., 2009:106-108). Ayrica, insan sermayesini destekleyici
yoénetim uygulamalarinin da varlig1 énemlidir. Orgiitiin iliski igerisinde bulundugu tiim
kurum, kurulus ve bireyler ile is birligi igerisinde olmasi yenilikg¢i is davranisi stirecinde
olusturulan fikrin ve uygulamanin niteligini olumlu etkileyecektir.

Alanyazin incelendiginde entelektiiel sermayenin yenilik performansi ve yenilik tiirleri
ile iliskisinin incelendigi pek ¢ok ¢alisma (Al- Dujaili, 2011:128; Cabrilo vd., 2014:411;
Egbu, 2004:301; Hsu ve Sabherwal, 2011:626; Lerro vd., 2014:350; Leitner, 2011:1;
Lu vd., 2014:201; Wu ve Sivalogathasan, 2013; Atalay, 2012) goriilmekle birlikte;
entelektiiel sermayenin calisanin yenilik¢i is davranisi tizerindeki etkisini inceleyen
calismalarm (Akram vd., 2017; Mura vd., 2012; Ornek ve Ayas, 2015:1387) sayismin
az oldugu dikkati ¢ekmektedir. Bu kapsam incelenebilecek Ornek ve Ayas’m (2015)
calismasinda entelektiicl sermeye ile yenilik¢i is davranigi arasinda pozitif yonde ve
anlamli bir iliski bulunmustur. Mura ve arkadaslar1 (2012) ise entelektiiel sermeyenin
yenilik¢i is davranigini pozitif yonde ve anlamli etkidigini bulmuslardir.

1.1.4. Bilgi Paylasim

Bilgi paylasimi, bilgi yonetimi siireglerinden en dnemlisi olarak tanimlanmaktadir. Bilgi
paylasimi, ¢alisanlarin ihtiyag duyduklari bilgiye, miimkiin olabildigince kolay ve hizli
bi¢cimde ulasabilmelerini saglayan; sistem, uygulama ve siirelerin tiimiinii igermektedir.
Bilginin bireyler, gruplar ve organizasyonlar arasinda kolayca erisimi, tasinmasi ve
aktariminin saglanabilmesi i¢in yapilan tiim faaliyetleri kapsar (Ozer, 2011:56).

Bilginin doniis hizi, isletmelerin rekabeti i¢in artan oranda kritik hale gelmistir. Bu

durum degerli varlik olan bilginin rastgele degil, sistemli paylagimini gerektirir. Bilginin
dagitilmasi olarak da ifade edilen bilgi paylasimi, kaynaklardan elde edilen enformasyon
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ve bilginin degisiminin gergeklestigi siireci ifade eder. Bu paylasim resmi ya da gayri resmi
yollarla gergeklesebilir (Pestalozzi, 1991:88). Orgiit icinde farkli gecmislere, birikimlere,
diinya goriistine, zihinsel yap1 ve motivasyona sahip pek ¢ok ¢alisan bulunmaktadir. Bu
calisanlarin ge¢mis deneyimlerini ve farkliliklarini paylasabilecekleri fiziksel ya da sanal
ortamlarm yaratilmasi bilgi paylasimina katki saglar (Oztiirk, 2005). Bilgi paylasimu,
orgiitlerde ¢ok yonlii gergeklesen bir siirectir. Kogoglu (2010:68), bilgi paylasimina dahil
olan taraflari, tedarik zinciri elemanlari, miisteriler ve isletme ici calisanlar olmak tizere
¢ baslikta inceler.

Bilginin dogas: geregi “bireysel” olmasi, bilgi paylasimim raporlamadan ziyade goniillii
yapilmasi gereken bir eylem haline getirmektedir. Raporlama, rutin ve yapisal formlara
dayali enformasyon degisimini igerir. Bilgi paylasimi ise gesitli ve farkli bilgiye sahip
bireyler arasinda gerceklesen goniilli bir etkilesimdir (Turgut, 2013:32). Bu etkilesim,
herhangi bir bireyin tek basina saglayacagi yenilik yeteneginin ¢ok daha fazlasini orgiite
katar.

1.1.5. Bilgi Paylasim ve Entelektiiel Sermaye fliskisi

Thomas Stewart (1991) Fortune Dergisi’deki rOportajinda entelektiiel sermaye
yoneticilerinin en biliylik ugraslariin “bilgi paylasimi yapabilen organizasyon
yaratmalar1” oldugunu soyler. Hareket ettirilemeyen entelektiiel sermaye, kullanigsizdir.
Tek basina bir odada oturan bilge adama benzer. Bu nedenle orgiit i¢indeki siiregleri
harekete gegirecek aglar onemlidir. Bu aglar miisteriler, tedarik¢iler ve tiim paydaslar
arasinda koprii vazifesi gorir.

Entelektiiel sermayenin temelinde bilgi ve bilgi paylasimi yatar. Bilgi paylasimi,
calisanlarin ihtiya¢ duyduklar1 bilgiye, miimkiin olabildigince kolay ve hizli bi¢imde
ulasabilmelerini saglayan; sistem, uygulama ve siireglerin tiimiinii igerir (Ozer, 2011:56).
Gliniimiiz isletmelerinin asil zenginligi, fikirleri, bilgileri ve deneyimleri ile galisan
insanlardir.

Entelektiiel sermayenin devamliligi ve kaliciligi, bireylerin bilgi ve deneyimlerinin
islenerek; teknoloji, siire¢ tasvirleri, el kitaplari, bilgi bankalar1 gibi isletme igerisinde
yapilanmasi ve paketlenmesi ile olusur (Giray, 2013:30). Boylece kurum igerisindeki
bilgi sistemli olarak paylasilmis ve yapisal sermayeye doniismiis olur.

Entelektiiel sermaye ve bilgi paylasimini bir arada inceleyen arastirmalar, her iki degisken
arasinda karsilikli bir iliski oldugunu, yumurta-tavuk hikayesi benzetmesi ile agiklar
(Hsu, Sabherwal, 2012:494). Orgiitsel bilgi, orgiitiin kapasitesini gelistirir. Kapasitesi
gelisen orgiit ise bilgi paylasimini daha etkin sekilde gergeklestirir.

Buarastirmada entelektiiel sermayenin yenilik¢i is davranisina etkisinde bilgi paylagiminin
aract rolii incelenmektedir. Arastirmaya paralel olarak entelektiiel sermayenin bilgi
paylasimi tizerinde etkisi oldugunu belirten ¢alismalarin da (Ngah ve Ibrahim, 2011;
Nikookar vd., 2014:401; Sepahvand vd., 2015) alanyazinda oldugu goriilmektedir.
Seleim ve Khalil (2011:586), Misir’daki yazilim endiirtrisi ¢alisanlari tizerinde yaptiklari
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calismalarinda, bilgi paylasimi ile entelektiie]l sermaye arasinda karsilikli bir iliski
oldugunu bulmuslardir. Akhavan ve Khosravian (2015), tiniversite 6grencileri tizerinde
yaptiklar1 arastirmalarinda bilgi paylasimi ile entelektiiel sermaye arasinda olumlu ve
anlamli bir iliski bulmuslardir.

Bilgi paylasiminin entelektiiel sermaye iizerinde etkisinin oldugu arastirmalara da,
alanyazinda rastlanilmaktadir. Karagiannis ve arkadaslart (2008) bilgi paylasiminin
ozellikle yapisal sermayeyi etkiledigini bulmuslardir. Castaneda ve Toulson (2013:226)
ise entelektiiel sermayeye ve bilgi paylasimina insan kaynaklar1 degeri agisindan baktiklari
calismalarinda, bilgi paylasiminin entelektiiel sermayeyi etkileyen merkez davranis
oldugunu belirtmislerdir. Entelektiiel sermayenin firma performansi tizerindeki etkisini
inceleyen iki farkli arastirmada (Ling, 2013:937; Wang ve Wang, 2012:8899), bilgi
paylasimi arac1 degisken olarak arastirmaya dahil edildiginde, entelektiiel sermayenin
etkisini arttirdigl gorilmistiir.

1.1.6. Bilgi Paylasin ve Yenilik¢i Is Davramsi iliskisi

Glinimiizde yeni bilginin tretilmesi, hem arastirmacilarin hem de organizasyonlarin
ilgilendigi 6nemli bir konu haline gelmistir (Atahan, 2012:20). Bilgi iiretiminin 6n
kosullarindan biri, var olan bilginin paylasilarak, bilgi tiretimi siirecine dahil edilmesidir.
Bilgi paylasim sisteminin kurulmasi, davranis olarak bilgi paylasiminin 6gretilmesi,
katilimcilarin yaygin algilari ile ilgilidir. Calisanlarin, yeni is uygulamalari gelistirmek ve
yaratmak amaci ile devam eden 6grenme gabalari, bilgi paylasimi yeteneklerini gelistirir.
Bu tiir davranig degisiklikleri, isyerindeki yenilik¢i uygulamalar igin 6nemlidir (Kaplan,
2010:20) Arastirmalar (Kaplan, 2010:20; Ayazlar: 2011; Aslan, 2014; Atahan, 2012;
Hannemann vd, 2011) bilgi paylasiminin yenilik ve isletme performansi, hizmet yeniligi,
firma yenilik yeterliligi ve yenilik¢i ¢ozlimler tizerinde etkili oldugunu gostermektedirler.
Yu ve arkadaslar1 (2013), bilgi paylasimi ile yenilik¢i is davranisi arasinda olumlu
iliski bulmuslardir. Hu (2009), bilgi paylasimi ile yenilik¢i servis davranisi arasinda
olumlu iliski bulmus, bilgi paylasiminin 6zel bir ag {izerinden yapilmasinin bu iliskiyi
kuvvetlendirdigini tespit etmistir.

Bilgi paylasimi davranist galisanlarin yenilik¢i is davranisini pozitif yonde ve anlamli
etkilemekte (Ritala vd., 2015:22) ve arttirmaktadir (Akhavan vd., 2015). Igsel bilgi
paylasimi yenilik performansii pozitif yonde ve anlamli etkiler (Radaelli vd, 2014).
Acik ve ortiik bilgi paylasimi yeniligi pozitif yonde ve anlamli etkiler. Bu etki agik bilgi
paylasiminda daha fazladir (Wang ve Wang, 2012). Yenilik kapasitesini etkileyen ana
degisken olan bilgi paylasimi (Jiang ve Lee, 2008), yenilik performansini pozitif yonde
ve anlamli etkiler (Spencer, 2003:217). Grup igindeki bilgi paylasimi firsatg1 yeniligi
pozitif yonde ve anlamli etkiler (Kamasak ve Bulutlar, 2010:306). Mosurovic ve Kutlaca
(2011:427), orgiit igindeki bilgi ve deneyimlerin doniistiiriildiigii ve iyi kullanildig: bilgi
yonetim sisteminin, yenilik¢i is davranisinin olusmasinda en etkili faktor oldugunu
bulmuslardir.
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2. YONTEM
2.1. Arastirma Modeli ve Hipotezleri
Bu arastirmanin amaci, turizm isletmelerinde entelektiiel sermayenin yenilik¢i is davranigt

iizerindeki etkisinde bilgi paylasiminin aracilik etkisi incelenmektedir. Aragtirma nicel
aragtirma yontemlerinden iliskisel tarama modeline dayali olarak tasarlanmistir (Sekil 1).

Entelektiiel Sermaye |Hla Yenilik¢i {s Davranist

\]

Hla Hla

\ Bllgl Payla$1m1 /

Sekil 1. Arastirma Modeli

Arastirma modelinin olusturulmasinda ve test edilmesinde Baron ve Kenny’nin
(1986:1173) 3 asamali modeli izlenmistir. Modelin secilme nedeni aracilik iligkisinin
test edilmek istenmesidir. Bu modelde bagimli, bagimsiz ve aract degisken olmak {izere
iic degisken tiirii bulunmaktadir. Aracilik etkisinden soz edilebilmesi i¢in asagidaki 3
kosulun dogrulanmasi1 gerekmektedir.

1. Bagimsiz degiskenin araci degisken iizerinde etkisi olmalidir.

2. Bagimsiz degisken bagimli degisken iizerinde etkili olmalidir.

3. Araci degigken ile bagimsiz degiskenin etkisinin bagimli degisken iizerindeki etkisine
birlikte bakildiginda, bagimsiz degiskenin bagimli degisken tizerindeki regresyon katsa-
yist diiserken, aract degiskeninde bagimli degisken iizerinde anlamli bir etkisi olmalidir.
Bagimsiz degiskenin bagimli degisken iizerindeki etkisi tamamen ortadan kalkiyor ise
“tam aracilik etkisi’nden, tamamen ortadan kalkmayip etkide diisiis meydana geliyorsa
“kismi aracilik etkisi nden soz edilir (Baron ve Kenny, 1986:116; Kahya, 2013:42; Kog,
2013:6).

Arastirmanin hipotezi asagida verilmektedir.

Hla: Entelektiiel sermayenin yenilik¢i is davranisi lizerindeki pozitif yonde anlamli
etkisinde bilgi paylagimi aracilik rolii iistlenmektedir.

Ayrica bu ¢calismada agagidaki arastirma sorularina da yanit aranmaktadir:
2. Caligsanlarin yenilik¢i is davranisi diizeyini ¢alisanlarin
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a) medeni durumuna,

b) yasina,

¢) pozisyonuna (¢alisan-yonetici olma durumuna),

d) alanlarindaki fuar ve yaylar1 takip etme sikliklarina gore anlamli farklilik géstermekte
midir?

2.2. Arastirmanin Evreni ve Orneklemi

Tirkiye’de yer alan tiim konaklama igletmeleri ¢alisanlar1 arastirma evrenini
olusturmaktadir. Antalya’da bulunan 5 yildizli konaklama isletmelerinde ¢alisan 82.533
calisan, c¢alisma evrenini olusturmaktadir. Yamane’nin (2001:116-117) 6rneklem
formiiliine gore calismanin 6rneklem sayist %5 hata payi ile 382 olarak hesaplanmustir.
Orneklemin belirlenmesinde kota drnekleme yéntemi kullanilmustir. Veriler Alanya, Side,
Kemer, Antalya Merkez ve Belek olmak tizere 5 ana bolgede toplanmistir. Her bolgeden
2 otel olmak iizere, toplam 10 otelden veri toplanmistir. Gonderilen 600 anketten 512’si
geri donmiis, 439 anket degerlendirmeye alinmigtir.

Arastirmaya 439 calisan katilmistir. Uygulama sirasinda anket formu katilimcilara yiiz
yiize ulastirilmigtir. Yanitlar hazir istatistik paket programi tarafindan analiz edilmistir.
Katilimeilarin demografik ozellikleri ve kurumsal 6zellikler Tablo 1’de verilmektedir.
Tablo 1 incelendiginde, katilimcilarin ¢ogunlugunu erkek calisanlarin olusturdugu
(%59.6), 21-40 yas arast (%71.2) calisanlarin ¢ogunlukta oldugu, %12.1 oraninda
yonetici pozisyonunda ¢alisan oldugu goriilmektedir.

Tablo 1. Katihmcilarin Demografik ve ise iliskin Ozellikleri

Degisken Degisken Degeri Yiizde (%)
Cinsiyet Kadmn 40.4
Erkek 59.6
Medeni Durum Evli 50.4
Bekar 49.6
Yas 20 yas ve alt1 21.2
21-30 yas arasi 36.4
31-40 yas arasi 34.8
41-50 yas aras1 6.9
50 yas ve lizeri 0.7
Pozisyon Calisan 87.9
Yonetici 12.1
Alanindaki fuar ve yayinlart takip | Her zaman 21.6
diizeyi Sik sik 16.7
Bazen 22.4
Ara sira 29.6
Higbir zaman 9.6
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2.3. Ol¢iim Aragclar

Bu aragtirmada veri toplama araci olarak “kisisel bilgi formu, entelektiiel sermaye 6l¢egi,
yenilikgi is davranis1 dlgegi, bilgi paylasimi davranisi 6lgegi” kullaniimigtir,

1-Kisisel Bilgi Formu: Arastirmaci tarafindan hazirlanan kisisel bilgi formu, calisma
grubunda yer alan katilimcilarin cinsiyet, medeni durum, yas, egitim durumu, pozisyon
(caligan-yonetici olma durumuna), sektordeki toplam ¢aligma yili, su anda calistiklart
isyerlerindeki toplam ¢alisma yil1, departmanlari, calisma bigimleri (vardiyali-vardiyasiz
calisma durumuna), mesleki egitimlere katilma sikliklari, alanlarindaki fuar ve yayinlari
takip etme sikliklarina dair bilgilerini iceren toplam 11 sorudan olusmaktadir. Bu
calismada yalnizca analizlerde kullanilan verilerin sunumuna yer verilmistir. Diger
verilere ilgili tezden 3 ulasilabilir.

2- Entelektiiel Sermaye Olcegi: Olcek Mura ve Longo (2013:436) tarafindan ilgili
alanyazin taranarak olusturulmus, arastirmaci tarafindan Tiirkge’ye ¢evrilmistir. Olgek;
insan sermayesi, yapisal sermaye ve iligki sermayesi olmak {izere 3 alt boyuttan ve toplam
28 maddeden olugmaktadir. Pilot uygulama sonrasinda katilimcilara 10 madde olarak
uygulanmistir. Olgek boyutlarin giivenilirlikleri/i¢ tutarlilig1 siras1 ile .85, .92 ve .85tir.

3- Yenilikgi Is Davrams1 Olgegi: Olgek Janssen (2000;287-302) tarafindan gelistirilmis,
aragtirmaci tarafindan Tiirkce’ye cevrilmistir. Olgek fikir iiretme, fikir destekleme ve
fikri uygulama olmak iizere 3 alt boyuttan olusmaktadir. Her alt boyutta 3 madde yer
almaktadir. Olgegin giivenilirligi (Cronbach o) .95tir.

4- Bilgi Paylasimi Davranisi Olgegi: Olcek, Chennamaneni vd. (2012:1097-1115)
tarafindan gelistirilmis, arastirmaci tarafindan Tiirkce’ye cevrilmistir. Olgek 7 maddeden
olugsmaktadir. Pilot uygulama sonrasinda 6lgek katilimcilara 4 madde olarak uygulanmustir.
Olgegin giivenilirlik degeri (Cronbach ) .81 dir.

Arastirmada kullanilan 6lgeklerin esit aralikli oldugu varsayimindan hareket edilerek,
aritmetik ortalamalar i¢in puan aralig1 katsayist 0.80 olarak bulunmustur. Puan Araligi=
(En Yiiksek Deger-En Diisiik Deger)/5= 4/5 =0.80. Buna gore aritmetik ortalamalarin
degerlendirme araligi sdyledir: 1.00-1.80 aras1 “cok diisiik”, 1.81-2.60 aras1 “diigiik”,
2.61-3.40 aras1 “orta”, 3.41-4.20 aras1 “yiiksek”, 4.21-5.00 “cok yiiksek”. Arastirmada
kullanilan 6l¢eklerin alan yazinda yaygin kullanilan 6lg¢ekler arasinda bulunmasina,
gecerliligi ve giivenirliginin yiiksek olmasina dzen gosterilmistir.

2.4. Verilerin Analizi

Arastirma hipotezini dogrulama i¢in ¢oklu dogrusal regresyon analizi kullanilmistir.
Arastirma sorularii yanitlamada, katilimcilarin demografik ve ise iligskin 6zelliklerine

3-  Tore, E. “Entelektiiel Sermayenin Yenilik¢i Is Davranisina Etkisinin Bilgi Paylagimi, Oz-yeterlilik ve I¢
Denetim Odagi

Perspektifinden Incelenmesi Uzerine Bir Aragtirma’, Istanbul Universitesi Sosyal Bilimler Enstitiisii, Yayinlan-
mamis Doktora Tezi, 2017.
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gore ayri ayri gruplarda baglantisiz orneklemler igin t testi ve ANOVA testi analizi
uygulanmustir. Cinsiyet gruplari, boliimler ve smif diizeyleri arasindaki yordayicilik
farklar1, betimsel olarak degerlendirilmistir.

Analizler 6ncesinde veriler, temel varsayimlar agisindan incelenmis ve gerekli diizeltmeler
yapilmustir. Once-likle veri setindeki kayiplar degerlendirilmistir. Yordanan ve yordayici
degiskenlerde, her bir madde diizeyinde kayiplarin en fazla %2 oldugu, cinsiyet ve diger
degiskenlerle manidar bir iligki géstermedigi goriilmustiir. Maddelerin siralama 6lgeginde
veri sagladigi dikkate alinarak, kayip veri atama yontemlerinden medyan atama kulla-
nilarak eksiksiz veri elde edilmistir. Yordanan ve yordayici degiskenlere yonelik toplam
puanlar, standart Z puan doniisimii kullanilarak u¢ degerler agisindan incelenmistir. (-3,
+3) standart degerleri disinda deger alan iki gdz-lem birimi belirlenmis, bunlar ugdeger
olarak tanimlanmis ve veri setinden ¢ikarilmistir. Verilerin analizi hazir istatistik paket
programlari kullanilarak yapilmistir.

3. BULGULAR

Arastirmanin hipotezlerinin olusturulmasi ve test edilmesinde Baron ve Kenny’nin
(1986:116) 3 asamali modeli izlenmistir. Yapilan regresyon analizine dair bulgular
Tablo 2’de verilmektedir. Tablo 2.” de goriildiigii gibi hiyerarsik regresyon analizinin 1.
asamasinda bagimsiz degisken olan entelektiiel sermayenin, araci degisken olan bilgi
paylasimi tizerindeki etkisi incelenmektedir. Entelektiiel sermayenin, bilgi paylasimi
iizerinde pozitif ve anlamli bir etkisi oldugu (B=.460, p<0.01) goriilmektedir. Analizin
2. asamasinda bagimsiz degisken olan entelektiicl sermayenin ve araci degisken olan
bilgi paylasiminin yenilik¢i is davranisi tizerindeki etkisi ayri ayr1 degerlendirilmistir.
Entelektiiel sermayenin (f=.552, p<0.01) ve bilgi paylasimin ($=.647, p<0.01) yenilik¢i
is davranisi tizerinde pozitif ve anlamli bir etkisi oldugubulunmustur. Analizin 3. ve son
asamasinda ise bagimsiz degisken olan entelektiiel sermayenin ve aract degisken olan
bilgi paylasiminin, yenilik¢i is davranisi tizerindeki etkisi birlikte degerlendirilmistir.
Degiskenler birlikte degerlendirildiginde entelektiiel sermayenin (f=.323, p<0.01) ve
bilgi paylasimin (B=.498, p<0.01) yenilik¢i is davranisi lizerinde pozitif ve anlamli bir
etkisi oldugu bulunmustur. Ancak entelektiiel sermayenin yenilik¢i is davranisi tizerindeki
etkisinin, yani  degerinin, tek basina degerlendirildiginde .552 iken; aract degisken olan
bilgi paylasimi ile birlikte degerlendirildiginde .323’e diistiigli goriilmektedir. Bu durum
entelektiiel sermayenin yenilik¢i is davranisi tizerindeki pozitif ve anlamli etkisinde
bilgi paylasiminin kismi aracilik rolii tistlendigini gostermektedir. Aracilik etkisinin ne
derecede anlamli oldugunun bulunabilmesi i¢in Sobel Testi yapilmis (Hayes, 2009:408-
420; Preacher ve Hayes, 2004: 717-731) test sonucu (Sobel (z)=8.583, p<0.01) anlamli
¢ikmistir. Sonug olarak arastirma hipotezi 0.01 anlamlilik diizeyinde kabul edilmistir
(p<0.01).
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Tablo 2. Entelektiiel Sermayenin Yenilikci is Davrams1 Uzerindeki Etkisinde Bilgi
Paylasiminin Aracihk Etkisini Inceleyen Regresyon Analizi Sonuglari

Model 1
Bagimsiz Bagimli B R? t Sig. | Sobel (z)/Sig.
Degisken Degisken
Entelektiiel Bilgi Paylagimi | .460 |.212 | 10.842 |.000 | 8.583/0.000
Sermaye
Model 2
Bagimsiz Bagiml B R? t Sig. | Sobel (z)/Sig.
Degisken Degisken
Entelektiiel Yenilikei Is .552 |.305 |13.839 |.000
Sermaye Davranist 8.583/0.000
Bilgi Paylagim1 Yeniliki Is .647 | .418 | 17.729 | .000

Davranig
Model 3
Bagimsiz Bagimh B R? t Sig. | Sobel (z)/Sig.
Degisken Degisken
Entelektiiel Yenilikgi s .323 8.460 | .000
Sermaye Davranisi .500 8.583/0.000
Bilgi Paylagimt 498 13.064 | .000

Turizm isletmelerinde ¢alisanlarin medeni durum, calisma big¢imlerinin yenilike¢i is
davranis1 diizeyide anlamli farklilik gosterip gostermedigini bulabilmek amaci ile
bagimsiz grup t-testi yapilmustir. Yapilan t-testi analizleri sonucunda yenilik¢i is
davranisinin medeni durum, ¢alisilan pozisyon (yonetici-galisan) degiskenlerine gore
farklilastigr bulunmustur.

Medeni durumun yenilik¢i is davranisi sergileme iizerindeki etkisini 6lgmek {izere yapilan
t-testi sonucu Tablo 3’de verilmektedir. Arastirma bulgularina gore evliler bekarlara gore
daha fazla yenilik¢i is davranisi sergilemektedirler (t=2,68, p<0.01).

Tablo 3: Medeni Durumun Yenilik¢i is Davramsi Uzerindeki Etkisine Yonelik T-testi
Sonuglari

Okul Tira |N  |Ort. |S Sd |t p Anlam
Tanimlanmamis Rol | Evli 215 [25.46 |3.67 425 |-2.68 |.00 |**
Davranis Bekar  |212 |24.34 |4.74

“ p<0.01
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Calisilan pozisyonun yenilik¢i is davranisi sergileme {izerindeki etkisini 6lgmek tizere
yapilan t-testi sonucu Tablo 4’de verilmektedir. Aragtirma bulgularina gére yoneticiler
calisanlara gore daha fazla yenilik¢i is davranisi sergilemektedirler (t=-4,03 p<0.01).

Tablo 4: Cahsilan Pozisyonun Yenilik¢i Is Davramsi Uzerindeki Etkisine Yonelik
T-testi Sonuclari

Okul Turd [N | Ort. |S Sd t p Anlam
Tanimlanmamis | Calisan 379 | 37.64 | 24.60 |429 -4.03 |.00 |**
Rol Davranist Yonetici |52 |40.92 |27.01

** p<0.01

Turizm isletmelerinde ¢alisanlarin yaslarinin ve alanlarindaki fuar ve yayinlari takip etme
sikliklarinin yenilik¢i is davranisi diizeylerinde anlamli farklilik gosterip gdstermedigini
bulabilmek amaci ile ANOVA testi yapilmistir. Yapilan analizler sonucunda yenilik¢i
is davraniginin ¢alisanlarin yasi ve alanlarindaki fuar ve yayinlari takip etme sikligi
degiskenlerine gore farklilastigi bulunmustur.

Yas degiskenine gore yenilik¢i is davranisi puanlart ve varyans analizi sonuglar1 Tablo
5’de verilmektedir. Tablo 5 incelendiginde 20 yas ve altindaki ¢alisanlarin yenilikei is
davranisi diizeylerinin digerlerine gore daha diisiiktiir (F=3.489, p<0.01) goriilmektedir.

Tablo 5: Yas Degiskenine Gore Yenilik¢i is Davramisi Puanlar1 ve Varyans Analizi
Sonuglari

Yas N Ort. S F P Fark-Grup
Yenilik¢i 20yasvealtr |92 35.77 | 7.50 6.02 |.000* 1-2
Iy Davranist | 21 30 yasarasi | 158 | 38.93 | 4.66 1-3

31-40 yag aras1 | 151 | 38.15 |5.01 1-4

41 yag ve lizeri | 33 39.86 |4.04

* p<0.01

Calisanlarin alanlarindaki fuar ve yayinlari takip etme sikliklarina gore yenilikgi
is davranigi puanlar1 ve varyans analizi sonuglar1 Tablo 6’da verilmektedir. Tablo
6 incelendiginde alanlarindaki fuar ve yaymlar1 “her zaman” takip ettigini belirten
calisanlarin yenilik¢i is davranisi diizeyleri digerlerine gore daha yiiksekken, “higbir
zaman’ yanit1 verenlerin yenilik¢i is davranisi diizeyleri digerlerine gore daha diisiiktiir
(F=9.95, p<0.01) goriilmektedir.
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Tablo 6: Cahisanlarin Alanlarindaki Fuar ve Yayinlari Takip Etme Sikliklarina Gore
Yenilik¢i Is Davramsi Puanlari ve Varyans Analizi Sonuclar

Yas N Ort. S F p Fark-Grup

Yenilik¢i Her zaman 92 (40,09 |3,92 |995 .000* 1-2 5-1

Is Davranist | gk g1k 71 (3825 | 6,01 1-3 522
Bazen 95 37,63 |5,79 1-4 53
Ara sira 126 | 38,15 {495 1-5 54
Hig¢bir zaman | 41 33,83 6,78

* p<0.01

4. TARTISMA

Regresyon analizi bulgularina gore, analiz sonucunda entelektiiel sermayenin yenilik¢i is
davranisitizerindeki anlamli pozitif etkisinde bilgi paylasiminin aracilik ettigi bulunmustur.
Model testinin 3. asamasinda diisen B degerleri incelendiginde; entelektiiel sermayenin
yenilik¢iis davranisi iizerindeki etkisinin, yani p degerinin, tek basina degerlendirildiginde
552 iken; araci degisken olan bilgi paylasimi ile birlikte degerlendirildiginde .323’e
diistiigii goriilmektedir. Yaptiklar ise iliskin egitim bilgisini, deneyimini, isin yapilis
sirrint galisma arkadaslari ile paylasan galisanlar daha fazla yenilik¢i fikir liretmekte,
iiretilen fikirleri desteklemekte ve uygulamaktadirlar. Aslan (2014) bilgi paylasimimin
yenilik ve igletme performansini etkiledigini bulmustur. Yu ve arkadaglart (2013) bilgi
paylasimi ile yenilik¢i i davranisi arasinda olumlu iliski bulmuslardir. Ayazlar (2012)
bilgi paylasiminin, hizmet yeniligi iizerinde etkili oldugunu tespit etmistir. Burmaoglu
ve Sesen (2011), Tiirk firmalarinin yenilik yetenegini arastirdiklar: ¢alismalarinda, bilgi
kaynaklarma agiklik ve bilgi kullaniminin dnemli bir yenilik belirleyicisi oldugunu
belirtmislerdir. Hannemann ve arkadaslar1 (2011), saglik ¢alisanlari iizerinde yaptiklari
calismalarinda ¢alisanlarin takim igerisindeki bilgi paylagimlarinin, yenilik¢i is davranigini
ve yenilik¢i ¢oziimleri ortaya g¢ikardigini bulmuslardir. Mosurovic ve Kutlaca (2010),
orgiit i¢indeki bilgi ve deneyimlerin donistiiriildigii ve iyi kullanildigr bilgi yonetim
sisteminin, yenilik¢i is davraniginin olugsmasinda en etkili faktér oldugunu bulmuslardir.
Hu (2009), bilgi paylasimi ile yenilik¢i servis davranist arasinda olumlu iligki bulmustur.
Tiim bu bulgular, entelektiiel sermayenin yenilikgi is davranisi lizerindeki etkisinde araci
degisken bilgi paylasimi oldugu bulgusunu desteklemektedir.

Aragtirmanin dnemli bir diger bulgusu entelektiiel sermayenin yenilik¢i is davranigimi
pozitif anlamli etkiledigi bulgusudur. Hsu ve Sabherwal (2011), entelektiiel sermeyenin
insan sermayesi boyutunun yeniligi etkiledigini bulmuslardir. Al-Dujaili (2011),
entelektiiel sermayenin boyutlarindan olan insan sermayesi ve yapisal sermayenin,
orgiitsel yenilik tizerinde etkili oldugunu bulmustur. Cabrilo ve arkadaslar1 (2014),
iilkeleri Sirbistan’da yaptiklari ¢alismada insan sermayesinin yenilik stirecinde dnemli bir
itici gii¢ oldugunu bulmuslardir. Wu ve Sivalogathasan (2013), entelektiiel sermayenin
tim boyutlarinin yenilik kapasitesi ile iliskili oldugunu bulmustur. Tiim bu bulgular

288



Entelektiiel Sermayenin Yenilik¢i Is Davranisina Etkisinde Bilgi Paylasiminin Aract Roliiniin Incelenmesi

arastirmanin sonuglari ile ortiismektedir.

Arastirmada evli calisanlarin bekar calisanlara gore daha fazla yenilik¢i is davranisi
sergiledigi, daha fazla yeni fikirler tirettigi ve uyguladigi bulunmustur. Bu durum evli
calisanlarin problem ¢6zme becerilerindeki artig, yasamlarindaki farkliliklarin ve
glicliiklerin artmasi ile agiklanabilir. Yoneticiler ¢alisanlara gore daha fazla yenilikgi
is davranisi sergilemekte, yeni fikirler tretmekte ve uygulamakta, yeni fikirleri
desteklemektedirler. Kavramsal becerisi yiiksek olan yoneticiler, tecriibe ve deneyimleri
ile farkli bakis agilar1 gelistirme ve daha fazla inisiyatif kullanma yeterliligine sahiptirler.
Bu onlarin ¢aligsanlara gore daha fazla yenilik¢i davranis sergilemelerini destekler.

Calisanlarin yenilik¢i is davranigi diizeyleri, c¢alisanlarin yaslarina gore farkhhk
gostermektedir. 20 yas ve altindaki calisanlarin yenilik¢i is davranisi diizeyleri,
digerlerine gore daha disiiktiir. 20 yas ve altindaki ¢alisanlar, turizm alaninda 6grenmeye
ve deneyimlenmeye ¢alisan bireylerdir. Yeni fikir iiretme ve uygulamadan ziyade; mevcut
olan1 fark etmeyi, 6grenme ve deneyim olusturmayi hedeflemislerdir. Bu nedenle geng
calisanlarin digerlerine gore daha az yenilik¢i is davranisi sergiledikleri diistintilmektedir.
Hebenstreit’in (2012:297-305) “yenilik¢i is davranist ¢alisanlarin yasina gore farklilik
gdsterdigi” bulgusu ile aragtirmamizin bulgusu ortiismektedir. Diger taraftan Sénmez’in
(2011), hemsireler tizerinde yaptig1 nitel ¢alismada, hemsirelerin mesleki yasantilarinin
ilk yillarinda daha fazla fikir gelistirdiklerini ve paylastiklarini bulgusu ile bu aragtirmanin
bulgular gelismektedir.

Calisanlarin  yenilik¢i is davranist diizeyleri, ¢ahsanlarin alanlarindaki fuar ve
yayinlari takip etme sikhiklarina gore farkhihk gostermektedir. Alanlarindaki fuar ve
yaylar1 “her zaman” takip ettigini belirten ¢alisanlarin yenilik¢i is davramsi diizeyleri
digerlerine gore daha yiiksekken; “higbir zaman” yamt1 verenlerin yenilik¢i is davranigi
diizeyleri, digerlerine gore daha disiiktiir. Gelisime agik, bireysel 6grenme kiiltiiriine
sahip calisanlarin daha fazla yenilik¢i is davranis sergilemesi beklenen bir sonugtur.

SONUC VE ONERILER

Arastirma bulgular1 gostermektedir ki hem orgiitsel hem de bireysel faktorler yenilikgi
is davranigini etkilemektedir. Arastirma sonuglarindan yola ¢ikilarak isletmeler ve
aragtirmacilara yenilik¢i is davranigini arttirmaya yonelik Onerilerde bulunulmaktir.
Yenilik¢i is davranigini  etkileyen entelektiicl sermaye, isletmelerin koklerini
olusturmaktadir. Kokiin saglam olabilmesi igin isletmelerin, entelektiiel sermayeyi kuruma
Ozel tanimlanmasi, entelektiiel sermaye politikasi gelistirilmesi, entelektiiel sermayeyi
denetlemesi, entelektiiel sermaye bilgi tabanini olusturularak, bilgilerin depolanmasini,
korunmasini ve yayilmasini saglamasi gerekmektedir. Kurum temelli entelektiiel sermaye
tanimlamasinin yapilmasi; kurumun insan, yapi ve iliski boyutlarinda sahip olduklarinin
ve gelistirmesi gereken alanlarmin detayli incelenmesi ile miimkiin olur. Isletmelerin
gliclii ve zayif yanlarmni, firsatlarini ve tehditlerini belirlerken, mutlaka entelektiiel
sermaye degiskenlerini de goz oniine alinmasi gerekmektedir. Isletmeler, dnceliklerine
bagli olarak entelektiiel sermaye politikasi gelistirmeli; mevcut entelektiiel sermayenin
etkili ve verimli kullanilip kullanilmadigini, gegerligi ve giivenirligi olan standart araglar
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ile periyodik donemlerde degerlendirmelidir. Olusturulan veri tabanlart giincellenmeli,
gerekli bilgi ilgili ¢alisana zamaninda ulastirilmalidir. Entelektiiel sermayeye sahip
calisanlarin kurumda tutulabilmesi, ortiik bilgilerin agiga ¢ikarilip paylasilarak, yapisal
sermayeye doniistiriilebilmesi bilginin kullanimini daha etkin kilacaktir.

Yenilik¢i is davranisini arttirmak isteyen isletmeler, insan kaynagi gelistirme ¢alismalarina
onem vermelidir. Egitim ¢aligmalari, ¢alisanlarin ihtiyacina, gelistirilmesi gereken alanlara
gore planlanmali, uygulamali yapilmali ve egitimlerin etkisi mutlaka degerlendirilmelidir.
Bu siiregte insan kaynaklart bolimiiniin Onerilerine énem verilmelidir. Sektoriindeki
geng is giiclinii tecriibeli galisanlarla bir araya getirerek, dinamizm ve tecriibeden birlikte
yararlanma, her iki grubunda farkli bakis agilarini birlestirme yenilik¢i is davranisina
katki saglayacaktir. Konaklama isletmeleri geng ¢alisanlarin yetismesinde “isbasi egitim”
ve “geri bildirim” ¢alismalarinin da i¢inde oldugu, mentérliik sistemini uygulayabilir.
Isletmeler, alanlarindaki etkinlikleri takip etmeleri i¢in calisanlara firsat yaratmalidir.
Rutinin disina ¢ikan uygulamalar, farkli yontemlerle is yapma, iraksak diistincelere
saygl duyma, hosgori kiltiirti ve disiplinlerarasi ¢alismalara dnem verme, yenilikgi is
davranigiin artmasini saglayacaktir.

Degisimi yakalamak isteyen ve yenilik¢i is davranisinin olusumunu Onemseyen
isletmeler, tiim iletisim kanallarini agik tutarak ilgili paydaslart etkili dinlemelidir. Geri
bildirime ve 6nerilere agik olmak, problemleri duymak, problemlere ¢oziim tiretebilmenin
ve yeni fikirler iireterek uygulayabilmenin en 6nemli basamagini olusturur. Bu anlayis
paylasimer kurum kiltiirinii de beraberinde getirir. Yenilik¢i is davraniginin olusum
stirecinde, insan sermayesini kalic1 hale getirmek ve insan sermayesinden etkili olarak
fayda saglamak isteyen konaklama isletmeleri, bilgi paylasimina 6nem vermelidir. Bu
isletmeler “en iyi uygulamalar” ve “isbas1 izleme” programlan ile ¢alisanlar arasinda
bilgi paylasimi saglamalidir. Bilgi paylasiminda etkili bir diger yol ise, is rotasyonu ve is
zenginlestirme siireglerini kullanarak, calisanlarin donem donem farkli departmanlarda
calismasini saglamaktir. Ozellikle cesitliligin oldugu proje gruplarinda yenilik¢i is
davranigi artacaktir. Yenilik¢i is davranisi sergilemesi kilit 6oneme sahip olan isletme
calisanlarininn bilgi, gorgi, estetik, sanat gibi farkli alanlarda kendilerini gelistirmelerine
destek olunmasi da faydali olacaktir.

Arastirmanin smurliliklar1 ¢ergevesince bu calismada, turizm sektoriindeki konaklama
isletmelerinde ¢alisanlarin yenilikgi is davraniglarinin incelenmesi hedeflenmistir. Yenilik
yapma kapasitesi yiiksek olan diger sektorlerde de yenilikg¢i is davranisinin ¢alisiimasi
gerekmektedir. Tim sektor ¢alisanlarina ulagsmak zor olacagindan, Antalya ilindeki bes
turizm bolgesinden on konaklama isletmesinin ¢alisanlari arastirmaya dahil edilmistir.
Calismanin farkli turizm bélgelerinde ya da farkli statiideki konaklama isletmelerinde
tekrarlanmasi ¢aligmanin genellenmesi agisindan faydali olacaktir.

Yenilik¢i is davranisii etkileyen pek ¢ok degisken olmasma ragmen, bu calisma
entelektiiel sermayenin yenilik¢i is davranist {izerindeki etkisinde, bilgi paylasiminin
aracilik roliiniin incelenmesi ile sinirlandirilmistir. Ozellikle liderlik, catisma gibi grup
degiskenlerinin yenilik¢i is davranisi lizerindeki etkisi bundan sonraki arastirmalarin
konusu olabilir. Bireysel, orgiitsel ve grup degiskenlerinin bir arada ele alindig1 arastirma
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modelleri alanyazina katki saglayacaktir.

Nicel arastirma tekniklerinden anket kullanilarak yapilmis olan bu ¢alismanin bulgulari,
yeni nitel galismalara kapi aralayici olacaktir. Yenilik¢i is davranisinin kokenleri ve
nedenlerine yonelik yapilacak “odak grup goriismeleri”, “miilakatlar” ve “gdzlem”
calismalar1 daha derinlemesine bilgi edinilmesini saglayacaktir. Yenilik¢i is davranisinin
nedenleri, sonuglart ve etkileri tizerine farkli hedef kitlelere (misteriler, ¢alisanlar,
tedarikgiler, yoneticiler, STK’ler vb) yonelik yapilacak arastirmalar, konunun her agidan
incelenmesini saglayacaktir. Bu ¢alismada isle ilgili degiskenlerin (isin tiird, cesitliligi
vb.) yenilik¢i is davranisi iizerindeki etkisine bakilmamistir. Bundan sonraki ¢alismalarda
isle ilgili degiskenlerin yenilik¢i is davranisi tizerindeki etkisi de incelenebilir.
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A STUDY ON EXAMINATION OF THE IMPACTS OF INTELLECTUAL
CAPITAL ON INNOVATIVE WORK BEHAVIOR IN THE PERSPECTIVES OF
KNOWLEDGE SHARING

1. INTRODUCTION

The need for employees with innovative work behavior is increasing recently, which is
the main objective of the company in the intense competition environment and to achieve
sustainable growth. It is important that the knowledge, experience and skills of the
employee and the organizational structure present the basic infrastructure of the employee
to access, access and use information. Based on this reasoning, the purpose of the study
is to examine the mediating role of knowledge sharing in the impact of intellectual capital
on innovative work behavior. In addition, the following research questions were sought
in this study:

2. The level of innovative work behavior of employees does it differ significantly
according to

a) marital status,

b) age;

¢) position (employee-manager status),

d) the frequency of following fairs and publications in their fields?

2. RESEARCH METHOD AND FINDINGS

Relational screening model, which is one of the quantitative research designs, was used
in the study. A three-stage model of Baron and Kenny was used to establish and test the
research model. The sample of the study consists of 439 participants working in five star
hotels in Antalya. In the research, personal information form, intellectual capital scale,
innovative work behavior scale, knowledge sharing behavior scale were used as data
collection tools.

Intellectual Capital Scale was developed by Mura and Longo (2013: 436) by scanning the
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related literature and translated into Turkish by the researcher. The scale consists of three
sub-dimensions as human capital, structural capital, relationship capital and totally 28
items. After the pilot application, 10 items were applied to the participants. The reliability
/ internal consistency of the scale was .85, .92 and .85, respectively.

The Innovative Work Behavior Scale was developed by Janssen (2000; 287-302) and
translated into Turkish by the researcher. The scale consists of three sub-dimensions:
idea generation, idea support and idea implementation. There are three items in each sub-
dimension. The reliability of the scale (Cronbach a) was .95.

Knowledge Sharing Behavior Scale was developed by Chennamaneni et al. (2012: 1097-
1115) and translated into Turkish by the researcher. The scale consists of seven items.
After the pilot application, the scale was applied to the participants as four items. The
reliability value of the scale (Cronbach o) was .81.

Multiple linear regression analysis was used to confirm the research hypothesis. In order
to answer the research questions, t-test and ANOVA test were applied to the independent
samples in separate groups according to the demographic and job characteristics of the
participants. The predictive differences between gender groups, departments and grade
levels were evaluated descriptively.

As a result of the research, the effect of intellectual capital on innovative work behavior;
it has been found that knowledge sharing plays a mediating role. In order to find out
the significance of mediation effect, Sobel test was performed (Hayes, 2009: 408-420;
Preacher and Hayes, 2004: 717-731). The test result (Sobel (z) = 8.583, p <0.01) was
significant. As a result, the research hypothesis was accepted as 0.01 significance level (p
<0.01). In addition, it has been found that innovative work behavior levels of employees
differ according to marital status, working position, age, the frequency of following fairs
and publications in their fields.

According to the findings of the study, married people have more innovative behaviors
than single (t = 2.68, p<0.01) and managers have more innovative behaviors than
employees do (t=-4.03, p <0.01). It was found that innovative work behavior levels
of employees 20 years and younger were lower than the others (F = 3,489, p <0.01);
the level of innovative work behavior of the employees who stated that they “always”
followed the fairs and publications in their fields was higher than the others, and the level
of innovative work behavior of the employees who stated that they “never” followed the
fairs and publications in their fields was lower than the others (F = 9.95, p <0.01).

3. DISCUSSION AND CONCLUSION

Employees who share their educational knowledge, experience and the secret of the work
with their colleagues produce more innovative ideas, support and apply them. Aslan
(2014) found that information sharing affects innovation and business performance. Yu
et al. (2013) found a positive relationship between information sharing and innovative
work behavior. Ayazlar (2012) found that information sharing had an impact on service
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innovation. Burmaoglu and Sesen (2011) stated that openness to information sources and
use of information is an important determinant of innovation in their studies in which
Turkish companies investigate innovation ability. Hannemann et al. (2011) found that
in their work on health workers, the sharing of knowledge within the team revealed
innovative work behavior and innovative solutions. Mosurovic and Kutlaca (2010) found
that the information management system in which the knowledge and experience in the
organization is transformed and used well is the most effective factor in the formation of
innovative work behavior. Hu (2009) found a positive relationship between information
sharing and innovative service behavior. All of these findings support the finding that
intellectual capital is the mediating variable information sharing effect on innovative
business behavior.
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Abstract

Facebook, one of the most widespread social media networks across the world,
suffered from a serious decline in the share value of the company in the wake of the
unauthorized data sharing scandal that occurred in 2018.This survey conducted in
the wake of the news of the scandal attempts to determine whether the people would
continue to use their social media accounts or not by utilizing the perceived reputation
scale. Facebook is an international platform, but the sample of this study consists only
of the users in Turkey. The fact that social media is a dynamic agenda-setting tool by
nature has revealed the need to respond quickly to the problem. For this reason, the
number of the sample was limited to 663, and 72 participants were excluded from the
study as they were found to be invalid within the model. The analysis was done through
Decision Trees Technique and the rules that affect the perception of the participants
and their preferences are revealed. Participants’ reputation perceptions are mapped
and the probability value of each decision is calculated by the Naive Bayes algorithm.
In the decision tree diagram, thirteen rules were obtained. Then, the probability values
of each decision made by the Bayesian classifier were calculated and the output of the
decision tree diagram was tested. In the research, when the model which is composed
of the answers given to the decision variable was tested with the ROC curve, an
average of %97, 9 model classification success was achieved. In the decision tree
diagram 13 rules were obtained. Then, the probability values of each decision made by
the Bayesian classifier were calculated and the output of the decision tree diagram was
tested. As a result, each rule obtained from the Decision Tree Diagram has the same
result as the Bayes probability values.
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ORGUTSEL ITIBAR MEKANIZMASININ KARAR ALMA SURECLERINE
ENTEGRASYONU: FACEBOOK ORNEGI

0z

Diinyamin en yaygin sosyal medya aglarindan biri olan Facebook, 2018 yilinda
gergeklesen yetkisiz veri paylasim skandalinin ardindan, sirketin pay degerinde ciddi
bir diisiis yasamistir. Bu skandalla ilgili haberler sonrasinda yapilan arastirmada,
algilanan itibar olgegi kullanmilmistir. Arastirma, hali hazirdaki kullanicilarin Facebook
hesaplarmni kullanmaya devam edip etmeyeceklerini belirlemeyi amaglamaktadir.
Facebook uluslararast bir platformdur, ancak bu ¢alismanin orneklemini sadece
Tiirkiye’'deki kullanicilar olusturmaktadir. Sosyal medyamin dogasi geregi dinamik
bir giindem belirleme araci olmasi, soruna hizla cevap verilmesi gerekliligini ortaya
koymustur. Bu nedenle, 6rneklem sayisi 663 ile sinirli tutulmus ve modelde gegersiz
oldugu tespit edilen 72 katilimcimin yanitlar: ¢calismadan ¢ikarimistir. Analiz karar
agaglar teknigi ile yapilmis, katilimcilarin itibar algilarini etkileyen kurallar ve
katilimcer tercihleri agiklanmisti: Katilimcilarin itibar algilart haritalanmis, alinan
her kararin olasilik degeri Naive Bayes algoritmasi ile hesaplanmistir. Karar agact
semasinda on ii¢ kural elde edilmistiv. Daha sonra, Bayesian siniflandirict tarafindan
verilen her kararmn olasilik degerleri hesaplanmis ve karar agaci diyagramimin
ciktist test edilmistir. Yapilan arastirmada karar degiskenine verilen cevaplardan
olusan model ROC egrisi ile test edildiginde, ortalama %97, 9 model siniflandirma
basarist elde edildigi gozlemlenmistir. Karar agaci semasinda 13 kural elde edilmistir.
Daha sonra, Bayesian simiflandirici tarafindan verilen her kararin olasilik degerleri
hesaplanmis ve karar agaci divagramimin ¢iktisi test edilmistiv. Sonug olarak, karar
agaci diyagramindan elde edilen her kuralin Bayes olasilik degerleri ile ayni sonuca
sahip oldugu goriilmiistiir.

Anahtar Kelimeler: [tibar Yonetimi, Orgiitsel Itibar, Naive Bayes, Karar Agaclart,
Itibar Riski, Veri Madenciligi.

JEL Kodu: D81, M10, M15

*Makalemizin degerlendirilmesi siirecinde emegi gegen degerli hakemlere harcadiklar
zaman ve iyilestirilmesi gereken énemli alanlart tespit eden i¢goriilii yorumlar igin
tesekkiir ederiz. Hakemlerin onerileri dikkate alinmis, makalenin iyilestirilmesi ve
netlestirilmesi icin uygulanmistir.



Integrating Organizational Reputation Mechanism to Decision-Making Processes: The Facebook Case

1. INTRODUCTION

In recent years, the concept of corporate reputation has become a hot academic topic
(Brown et al., 2006) addressed by both the academia and the business world, especially in
relation to some similar concepts such as corporate identity, corporate image and corporate
character under the heading of corporate reputation management. It is increasingly
recognized for its influence in creating stakeholder support and engagement with
companies (Fombrun etal., 2015). One of the most prominent and important features of the
concept in the literature is that a considerable number of paradigms in the social sciences
are interested in this concept and that it is somehow regarded as point of intersection
between these distinct views of reputation such as economic, strategic (management),
marketing, organizational, sociological and accounting (Fombrun and van Riel, 1997).
Within this research, however, we have adopted the strategic management perspective
which is mainly driven by three important approaches. According to the first approach,
corporate reputation is regarded as a strategic resource which is a pivotal tool and could
help organizations gain competitive advantage in their current environment (Roberts and
Dowling, 2002) or as a valuable and intangible asset that provides organizations with a
unique position to reach better resources on more favourable terms (Chen and Otubanjo,
2013; de Quevedo et al. 2007). Scholars that embrace this perspective also center upon
the resource allocations that firms must make over time to resolve reputational barriers
to the mobility of rivals (Barney, 1986) and emphasise the competitive benefits of
gaining a good reputation (Fombrun and van Riel,1997; Rindova and Fombrun, 1997).
The second approach sets the sight more on attracting consumers and purchase decision
making processes. Within the context of this approach, it is asserted that a favorable
corporate reputation with positive connotations in the minds of customers pave the
way for organizations to attracting new consumers as well as keeping the existing ones
(Shkolnikov et al., 2004). Some researches like Ponzi et al. (2011) done later on confirms
this view that reputation is an important intangible value because it affects consumers’
preferences for products and services, or investors about whom to lend money or job
seekers’ decisions about where they will work. The third approach embraces the notion
of corporate reputation as a value -based on the feedback from stakeholders- creator
and also a performance driver through which organizations fulfill needs and improve
performance competitively (Chen and Otubanjo, 2013; McGuire et al., 1990). Herein,
the emphasis on the notion of value is of great impartance as organizations develop their
reputation by focusing on their vision and mission and shaping the behavior that reflects
their values. This develops organization the culture and reputation is the product of this
culture (Davies, 2006:47). Indeed, this third perspective has a theoretical base in common
with the first one which asserts that the concept of reputation help organizations achieve
a certain level of competitive advantage in their institutional environment. With respect
to the allegement that a favorable organizational reputation helps to generate values that
firms in the competitive environment find hard to imitate (Roberts and Dowling, 2002).

1.1. Conceptualizating Organizational Reputation

Reputation management literature has grown to maturity in terms of dimensions
of reputations as there have been quite many attempts to conceptualize the notion of
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reputation and measure reputations of organizations over the last decade. To start with
the first corner stone attempt to conceptualize reputation, Pruzan (2011) asserts that
there are two basic and mutually complementary perspectives that illustrate how the
corporate reputation concept is viewed by organizations and what policies and strategies
are developed based on it. These two main perspectives are the pragmatic approach and
reflective approach. The difference between these two approaches is basically related to
the place where the firms position themselves at the point of profit maximization. Within
the pragmatic perspective, profit maximization is the ultimate goal of organizations,
and manager performance is assessed in terms of profitability. The reflective approach,
however, emphasizes the responsibility of the organization to its environment and the
actions to be taken in its context. Accordingly, organizations need to take steps to improve
social welfare and ethical values instead of profit maximization (Carroll, 2013:363).

Secondly, in his comprehensive literature review, Barnett (2006) found that corporate
reputation is embraced by organizations from three central points. According to him,
the first point defines reputation as a state of awareness. In this case, consumers or
other stakeholders have a general awareness of the business but do not make a definite
judgment. According to Barnett (2006), the second point views the concept as an
assessment and takes reputation as a mechanism that operates on some preliminary
estimates, evaluations, and judgments. From this point of view, reputation is defined as
a value attributed to organizations, organizational characateristics and consistency and
reputation can be defined as the shared assessment through which the expectations and
norms that arise in the corporate context can be compared to the business performance
(Stimer and Pernsteiner, 2014:6). The third point, which complies with strategic
management perspective on reputation, basically positions the concept as an asset. With
this point of view, reputation is a valuable but fragile economic asset hence this group
includes references to the term as a resource or as an intangible, financial or economic
asset (Barnett 2006).

Thirdly, Lange et al. (2011) conducted a literature review from which they identified
three major reputation conceptualizations: being known, being known for something
and generalized favorability (Fombrun et al., 2015). According to Lange et al. (2011),
from the view ofbeing known conceptualization, “organizational reputation is stronger
if awareness of the firm is broader and if perceivers have a more distinctive perceptual
representation of the firm”. The conceptualization of being known for something, on the
other hand, means that an “organization has a reputation for something, such as having
high-quality products or being an aggressive price predator” (Lange et al., 2011). Lastly,
the generalized favorability conceptualization entails perceiver judgments about the firm
that are based on aggregated multiple organizational attributes rather than being dependent
on a given audience’s expectations for specific organizational outcomes” (Lange et al.,
2011; Fischer and Reuber, 2007). However, as Lange et al. (2011) remarks, there is a
prominent distinction between the dimensions ofbeing known for something and the
generalized favorability as being known for something reflects perceiver expectations for
particular desired or undesired organizational attributes or outcomes whereas generalized
favorability dimension represents the perceiver’s approach— avoidance reactions to the
generalized global perceptions of the firm (Fombrun et al., 2015).
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1.2. Dimensional Profusion on Reputation Meausrement Scales

Reputation is increasingly recognized for its influence in creating stakeholder support and
engagement with companies (Fombrun et al., 2015). Since the notion of organizational
reputation has gone through decades of improvement, the literature has shown a certain
level of progress by virtue of the numerous theoretical and empirical surveys not only
to conceptualize but also to measure reputation. The growing interest in organizational
reputation has led to the development of a variety of different construct measures (Helm,
2005). However, though researchers have shown considerable interest in measuring
the corporate reputation construct, this process resulted in a lack of consensus on a
valid measurement approache. When researchs made on organizational reputations are
examined in the literature, it is observed that in the studies conducted by emphasizing the
intercultural validity of the scales formed, generally the quotients of the reputation of the
organizations are calculated and reputation-oriented rankings are made in this direction.
Indeed, especially the publications based on the United States and business-oriented
publications such as Fortune, which are measuring the reputation of organizations in the
society through different dimensions of reputation, have started to pay more attention
to reputation over the last decade. The literature offers us wide variety of surveys each
of which has a unique contribution to organizational reputation measurement. As a
cornerstone of reputation literature, Fombrun et. al. (1997) suggested a new instrument
called the reputation quotient (RQ) which as they claimed is a robust measure of corporate
reputations that considerably improves the state of the art in reputation measurement.
The dimensions proposed in RQ are; emotional appeal, products and services, vision and
leadership, workplace environment, social and environntentalresponsibilityandfinancial
performance. However, Fombrun et. al. (2015) developed TheRepTrak® which evolved
from studies conducted by Reputation Institute since 2000 to provide a systematic tool
for tracking and analyzing stakeholder perceptions. This new scale is composed of seven
dimensions; products, innovation, workplace, governance, citizenship, leadership and
performance.

Davies et al. (2001), for instance, proposed The Personified Metaphor as a measurement
Approach for Corporate Reputation in which they used the dimensions of sincerity,
competence, sophistication, excitement and ruggedness. Another example is The
Reputation Index suggested by Cravens et. al. (2003) who defined reputation as the
most critical, strategic, and an enduring asset that a corporation possesses. In their
scale, they laid the foundations of measurement on the dimensions of products and
services, employees, external relationships, innovation, value creation, financial strength,
strategy, culture and intangible liabilities. Later on, Helm (2005), used the dimension
ssuch as quality of products, commitment to protecting the environment, corporate
success, treatment of employees, customer orientation, commitment to charitable and
social issues, value for money of products, financial performance, qualification of
management and credibility of advertising claims. In their customer-based reputation
scale assessing an abbreviated version of the CBR scale, Walsh and Beatty (2007),
proposed five dimensions; customer orientation, good employer, reliable and financially
strong company, product and service quality, social and environmental responsibility.
And finally, Sarstedt et. al. (2013) discussed commonly used reputation measures from
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a conceptual as well as theoretical perspective, and empirically compared them in terms
of convergent validity and criterion validity emphasizing the dimensions of satisfaction,
loyalty, trust, commitment. In our survey, we aimed at taking advantage of this multi-
dimensional nature of the organizational reputation concept and based on the research
problem, satisfaction, loyalty, trust, commitment dimensions asserted by Sarstedt et. al.
(2013) and the governance dimension of Fombrun et. al. (2015) were utulized.

2. METHODOLOGY

Facebook, one of the most widespread social media networks across the world, suffered
from a serious decline in the share value of the company in the wake of the unauthorized
data sharing scandal that occurred in 2018. The economic impact of this scandal can be
casily observed on stocks. However, the sense of organizational reputation that emanates
from people does not emerge only from investor preferences or from the company’s
economic appraisal. By 2018, the number of Facebook users has surpassed two billion.
This number accounts for the sum of the population of China and India, which has the
largest population. In this direction, Facebook is an important tool to create a mass
perception. This survey conducted in the wake of the news of the scandal attempts to
determine whether the people would continue to use their social media accounts or not.
Aside from these questions, participants were asked whether they would continue to use
their facebook accounts despite the news as a dependent variable undertaking the purpose
of the research as well a few demographic questions. In the study, the analysis was done
through decision trees which is a classification-based data mining technique and the rules
that affect the perception of the participants and their preferences are revealed. In the
survey, data were collected through face-to-face or online questionnaire surveys of 591
people. From the survey data, participants’ decision-making processes were modeled by
data mining. First, the data passed through the preprocessing process and after databinding,
databurging and incomplete data completion, the raw data were made compatible with
data mining. The J48 decision tree algorithm was applied to the data acquired from 6
independent variables in order to obtain rules about whether the participants would
continue using facebook accounts or not. With reference to the dimensional redundancy
in measuring corporate reputation mentioned previously, a wide range of scales and items
which indicated reasonable performance in terms of reliability and validity were utilized.
In this direction, the survey is fundamentally based on the scales suggested by Sarstedt
et al. (2013) who made a stride towards harmonizing the measurement of corporate
reputation by empirically comparing these scales in terms of convergent validity and
criterion validity and The RepTrak scale of Fombrun et al. (2015). Accordingly, in this
study, the reputation perception was measured with a total of 14 questions measuring
through the dimensions of Overall Reputation (Walsh and Beatty, 2007), Satisfaction
(Sarstedt et. al. 2013), Loyalty (Sarstedt et. al. 2013), Trust (Morgan and Hunt, 1994),
Commitment (Henning et al., 2002), and Governance (Fombrun et. al. 2015). Each item
to be applied in the survey were meticulously translated into Turkish language upon
consulting the experts within the field and the questions were posed in Turkish. However,
online questionnaire application could have some validity and reliability constraints
compared to face-to-face questionnaire application. Hence, three main measures have
been taken to minimize the constraints mentioned. These are duplicate user identification,
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gradual reliability analysis and preliminary question control respectively.
2.1. Duplicate User Identification

In questionnaire studies, identification information should not be taken to ensure that
participants give accurate answers and there is no hesitation from any authority. In
addition, if there is no consecutive study such as pre-post test, it should also be ensured
that each participant participates only once in the research according to the ethical rules.
However, it is very difficult to understand whether there is a repeated participation in
the online survey studies without the participant’s identification. Hence, the IP addresses
were checked via an online tool used to minimize the impact of this restriction and the
questionnaires with the same IP address were excluded from the study.

2.2. Gradual Reliability Analysis

Although validity and reliability studies of the scales used in the questionnaire were
previously conducted, an additional reliability study of the data collected online will
allow us to confirm the reliability of the method used. In order to show that the online
questionnaire is correctly perceived by the participants and that consistent data is given,
an additional reliability analysis was performed and an acceptable reliability ratio was
obtained.

Table 1. Reliability analysis for face to face and online questionnaire data

Method Valid Cases (n) Cronbach’s Alpha Items (n)
Face to face 213 0,817 14
Online 378 0,833 14
Total 591 0,843 14

2.3. Preliminary Question Control

In this research, the preliminary questions required for the study are utilized. With these
questions, it is aimed to determine whether the participants have prior knowledge about
the research topic. In this study, respondents who gave negative responses in any of the
two premise problems were restricted by the fact that their responses to the questions
would not be meaningful.

3. RESULTS

3.1. Preprocesses Applied to The Data

Among the data gathered, firstly, the answers to the questions, which are the precondition
of the main problem of the research, below examined.

* Do you have a personal social media account on Facebook? (Yes/No),
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» Have you recently read news about Facebook’s data sharing in the media? (Yes/No)

Of the respondents, 43 gave the answer “No” to the first question and 72 answered “No”
to the second question. All of those who gave the “No” answer to the first question gave
the answer “No” to the second question at the same time. Therefore, the questionnaire
of the 72 participants was terminated here, and other questions were not asked. When
the responses of the 591 respondents who gave the “Yes” answer to both quesions were
examined, it was seen that some of the questions (very few) offered via likert scale were
not answered. Binningmethod and linear regression method were applied to these items
and the missing data were completed. Because some factors in the obtained data were
measured with more than one item, the new factor values were obtained by taking the
averages of the items belonging to each factor. As a result of the preprocessing, original
data features were preserved and demographic questions, pre-condition questions, and
scale items were resized from 591 participants’ responses.

3.2. Correlation Analysis

The correlation coefficient in the equation (Andrew and Valerie 2003) given below is
used to determine the magnitude and direction of the relationship between the variables.
Correlation analysis has been applied to determine whether there is a relationship between
the independent variable and the dependent variable, and if so, whether the direction is
correct. The correlation value is considered to be low unless it is less then -0.50 and
greater than 0.50 (Asuero et al., 2006).
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At the 0.05 significance level of the gender variable, the correlation value obtained
through the target variable was not statistically significant. While the educational status
is statistically significant, the correlation value is very low. This may result in the fact
that neither of the two variables will have an effect on the decision or it will be very
low. For this reason, these two variables are not included as independent variables in
Decision Tree and Naive Bayes algorithms. Many methods are used to understand and
summarize the distributions of the data. In data mining studies, five number summary is
generally preferred. There are multiple items for each factor in the data collected from
questionnaires. Factor values were determined by taking the average of the items included
in each factor. The 5 digits summary of these calculated values includes the minimum
value in this data set, 1. Cartil (Q1), 2. Cartil (median), 3. Cartil (Q3) and maximum
value. With the summary information given in Table 2, it is possible to obtain information
about the outliers in the data set and the distribution of the data set.

Table 3. Five Number Summary

SUMMARY | Reputation | Satisfaction | Loyalty | Trust | Commitment | Governance | Decision
Minimum 1,000 1,000 1,000 1,000 1,000 1,000 1,000
Q1 2,000 2,000 1,500 | 2,000 2,000 2,333 1,000
Median 3,000 2,500 3,750 | 3,000 3,000 3,000 2,000
Q3 4,000 4,000 4,000 | 3,500 4,000 4,000 3,000
Maximum 5,000 5,000 5,000 | 5,000 5,000 5,000 3,000

3.3. Classification by Decision Algorithm

Decision trees algorithm is one of the most utilized methods in classifying and obtaining
rules partly because the comprehension and interpretation of decision trees is easier
when compared with other rule acquisition methods. Primarily, for the Decision Trees
algorithm the input data composed of independent variables is required. This data
consists of categorical or numerical variables. Depending on the algorithm to be used,
pre-processing can be performed on the data. The target (dependent) variable must be of
the structure that can be used for the classification.

Decision trees algorithm seeks for the best ranking to guess target variables. In this phase,
information gain theory is used for the most part. First, a root node is created. If all the
instances belong to the same class, then the node becomes a leaf, otherwise a division
is carried out and a branch will be created (Bounsaythip and Runsala, 2001). Using the
same algorithms for each number of classes, categorical variables are used, if the data is
continuous, it is transformed into categorical. For the finalization of the algorithm, it is
necessary that all the samples in a node belong to the same class, the samples do not have
the qualities to be separated or there should be no other samples. The most important
algorithms developed for this classification case are ID3 (Quinlan, 1986), C4.5 and
C5.0 (Quinlan, 1993), C & RT (Breinman et al.,1984), CHAID and QUEST (Kass,1980)
algorithms. In the study, the J48 version of the C4.5 algorithm was preferred.C4.5 (J48)
Decision Tree algorithm was applied to the data obtained from the questionnaires. The
most important step in decision tree implementation is to decide the starting node of the
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tree. The most common application in the literature is determining the information gain
values of each Wang et al., 2017). The information gain values are given in the table 4.

Table 4. Information Gain Value of Factors

FACTORS ENTROPY
INFORMATION GAIN VALUE
Overall Reputation R 0.039
Satisfaction S 0.114
Loyalty L 0.077
Trust T 0.079
Commitment C 0.073
Governance G 0.069

The decision tree algorithm calculates the information gain values by measuring the
uncertainty of the entropy values while forming each node, and determines the nodes to
be formed in each step of this treegiven in Figure 1.
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Figure 1. Decision Tree Results

The statistical values of the accuracy ratiosfor the obtained Decision Tree are given
in the table. In this study, some parameter values of J48 algorithm were changed and
experiments were performed and the mostsimple decision tree diagram was obtained by
applying a pruning process. An optimal tree diagram is given. After the necessary pruning
and other parameters were determined optimally in the decision tree, the algorithm was
run for confidence value 0.50 and the correct classification values were compared at
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different training /test ratios and the results were tabulated. In table 4, the successful
classification scores obtained when the training and test set rates change are given.

Table 5. Various Training - Test Set Accuracy Rate

Train Set - Test Set Accuracy Under ROC Area
Confidence 0.5
% 50 - % 50 % 89.1525 % 96.5
% 60 - % 40 % 89.8305 % 97.0
% 70 - % 30 % 90.9605 % 97.6
% 80 - % 20 % 91.5254 % 98.3
%90 -% 10 % 91.5254 % 99.4

In Decision Tree applications, attempts have been made to make meaningful results
without distorting the data integrity and to determine the effects of the participants in
decision-making process. The results obtained should be the most basic and the ones that
can best represent the sample. The conclusions of the study were obtained as a result of
pre-pruning and final pruning. Rule 2, Rule 5, Rule 7 and Rule 9 contain two rules as a
final leaf, resulting in two decisions.

3.4. Naive Bayes Classification

The statistical classifier, Naive Bayes Classifier, is used to determine certain events and
to make decisions about other events related to these eventsthrough observation. Naive
Bayes Classifiers can be used as a decision system on their own. When used together with
decision trees, both results are comparable and the probability values of rules derived
from decision trees can be calculated.

Scientific discovery, often used as a method of acquiring knowledge, is based on
sampling the sub-space of phenomena where hypotheses can be tested and theories
are built. In these events, probabilities can be measured and rules can be drawn about
relations between different events. However, there is nothing that can be done directly
to measure the probabilities. The notation given below (Orre, 2003), which is the most
common formulation for bayes classifier, is utilized for the understanding of the process
that constitutes the probabilities that we are assuming.

P(A,B) P(A NB)
P(B)  P(B)

P(A|B) =

The probability values of the decision variable are listed In the Table 5.
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Table 6. Target Variable Probability Distributions

The case of Continuation

Frequency Values

Probability Values

Negative 235 0.398

Indecisive 199 0.337

Positive 157 0.266
Total 591

With Decision Trees C4.5 (J48) algorithm, nodes, branches and leaves on the diagram
were obtained. Here, each rule starts with the first node and ends with the leaf. Based on
each rule generated by the Naive Bayes algorithm, probability values are calculated and
given in the Table 6. Also, the probability values for the Naive Bayes algorithm for each

decision made in the decision tree are given in the Table 7.

Table 7. Probability Values for Each Factor

R<=2.0 R>2.0
R Negative 0.5404 0.4596
Indecisive 0.2060 0.7940
Positive 0.3631 0.6369
S<=1.5 1,5<S<=3.5 3.5<S
S Negative 0.2255 0.5362 0.0468
Indecisive 0.3065 0.3769 0.0201
Positive 0.0510 0.5478 0.3439
L<=2.0 L>2.0
L Negative 0.5254 0.4788
Indecisive 0.4350 0.5700
Positive 0.0063 0.9927
T<=3.5 T>3.5
T Negative 0.4128 0.5872
Indecisive 0.3970 0.6030
Positive 0.1592 0.8408
C<=2.0 20<C<=25 25<C
C Negative 0.5957 0.0809 0.3234
Indecisive 0.1106 0.0905 0.7990
Positive 0.2357 0.1656 0.5987
G <=3.67 G >3.67
G Negative 0.2809 0.7191
Indecisive 0.0905 0.9095
Positive 0.1975 0.8025
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Table 8. Naive BayesResult For Each Rule

Rule 1 Negative | 0.0224 Negative 0.0075
Indecisive | 0.0114 Rule 6 Indecisive |  0.0065
Positive | 0.3413 Positive 0.0004
Negative | 0.0079 Negative 0.0045
Rule2.1 Indecisive |  0.0069 Rule 7.1 Indecisive |  0.0615
Positive |  0.0012 Positive 0.0001
Negative | 0.0007 Negative 0.2261
Rule2.2 Indecisive | 0.0019 Rule 7.2 Indecisive |  0.0065
Positive |  0.0003 Positive 0.0007
Negative | 0.1875 Negative 0.1145
Rule3 Indecisive |  0.0010 Rule 8 Indecisive |  0.0042
Positive |  0.0006 Positive 0.0001
Negative | 0.0133 Negative 0.0065
Rule4 Indecisive | 0.1140 Rule 9.1 Indecisive |  0.1547
Positive |  0.0059 Positive 0.0123
Negative | 0.0024 Negative 0.1606
Rules.1 Indecisive |  0.0007 Rule 9.2 Indecisive | 0.0001
Positive | 0.0164 Positive 0.0078
Negative | 0.0065
Rule5.2 Indecisive | 0.0115
Positive |  0.0070

3.5. Overall Rules

Rule 1:
When Satisfaction > 3.5 and Loyalty> 2,
the case of continuation: positive

Rule 2.1:
When Satisfaction > 3.5, Loyalty<= 2 and Commitment<= 2.5,
the case of continuation: negative

Rule 2.2:

When Satisfaction > 3.5, Loyalty<= 2 and Commitment>2.5,
the case of continuation: indecisive
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Rule 3:
When Satisfaction<= 3.5, Trust> 3.5 and Commitment<= 2.0
the case of continuation: negative

Rule 4:
When Satisfaction<= 3.5, Trust> 3.5, Commitment> 2.0 and Loyalty<= 2.0,
the case of continuation: indecisive

Rule 5.1:

When Satisfaction<= 3.5, Trust> 3.5, Commitment > 2.0, Loyalty> 2.0 and Satisfaction>
1.5,

the case of continuation: positive

Rule 5.2:
When Satisfaction<= 3.5, Trust > 3.5, Commitment> 2.0, L > 2.0 and Satisfaction<=1.5,
the case of continuation: indecisive

Rule 6:
When Satisfaction<= 3.5, Trust<= 3.5, Governance> 3.667 and Overall Reputation<=2.0,
the case of continuation: negative

Rule 7.1:

When Satisfaction<= 3.5, Trust <= 3.5, Governance > 3.667, Overall Reputation> 2.0
and Loyalty>2,

the case of continuation: indecisive

Rule 7.2:

When Satisfaction<= 3.5, Trust<= 3.5, Governance > 3.667, Overall Reputation> 2.0 and
Loyalty<=2

the case of continuation: negative

Rule 8:
When Satisfaction <= 3.5, Trust<= 3.5, Governance<= 3.667 and Loyalty>2.0,
the case of continuation: negative

Rule 9.1:

When Satisfaction<= 3.5, Trust<= 3.5, Governance<= 3.667, Loyalty<= 2.0 and
Commitment>2.5,

the case of continuation: indecisive

Rule 9.2:
When Satisfaction<= 3.5, Trust<= 3.5, Governance<= 3.667, Loyalty<=2.0 and C<=2.5,

the case of continuation: negative

The accuracy values of these rules were obtained by different approaches and were also
given in the Table 8 below.
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Table 8. Different Approaches for Accuracy Values

TP FP | Precision | Recall | F-Measure | ROC | PRC Class
Rate Rate Area | Area
0.933 | 0.024 0.959 0.933 0.946 0.985 | 0.961 | Positive
0.947 | 0.096 0.857 0.947 0.900 0.963 | 0.928 | Negative
0.840 | 0.013 0.955 0.840 0.894 0.995 | 0.981 | Indecisive
Avarage | 0915 | 0.048 0.919 0.915 0.916 0.979 | 0.953

3.6. Generational Effects on Reputation Factors

Additionally, analysis of variance (ANOVA) was applied to each factor in the scale
according to generations X, Y and Z age ranges (Cetin and Karalar, 2016). As a result of
the analysis, no significant difference between generations was observed except for the
satisfaction and trust factors.

Table 9. Analysis of Varience (ANOVA)

Generation X

Generation Y

Generation Z

1965-1980 1981-1999 2000 - g‘;;::i‘l‘:s
n =288 n=299 n=4

Overall
Reputation  3,0382+0,1655 3,0569 £0,1647  32500+2,7175 0,052 0,950
R)
(S;)t“f“t"’“ 3,1597+0,1382  2,7241+0,1330  2,1250+0,7617 10,986 0,000%
(LL")ya“y 3,0408 £0,1456  3,1906+0,1393  2,9375+2,4388 1,111 0,330
Trust
o 29427+0,1179 2,7140+0,1236 43750 =1,1934 7,782 0,000%
(C(‘:’)m‘“‘"“e“t 27118 40,1332 2.8545+0,1268  3.8750 % 13588 3,020 0,051
?G")V““a“ce 3,0660 £0,1158  3,2196+0,1109  3,5000 +0,5304 2,049 0,130
Decision 2,8438+0,1585 2,7057 +0,1345  4,0000 + 1,8374 2,698 0,068

The values given in the table were calculated within confidence intervals of 0.05
significance level

Hence, The Post Hoc test was utilized to determine the differences between the generations
X and 'Y for Satisfaction and Trust factors at a significance level of 0.05.
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Table 10. Multiple comparisons of the differences between the generations for
Satisfaction and Trust factors.

Tamhane

95% Confidence
Mean Interval

Dependent Difference Lower Upper
Variable D) Age XYZ (J)Age XYZ (1)) Std. Error ~ Sig. Bound Bound
Generation Z  Generation Y -,59908 ,24872 229 -1,6665 ,4684
Generation_X | -1,03472 ,24945 054 -2,0967 ,0273
Satisfaction Generation Y  Generation Z ,59908 ,24872 229 -,4684 1,6665
®) Generation_X | -,43564* 09747 ,000  -,6690 -,2022
Generation X  Generation_Z 1,03472 ,24945 ,054 -,0273 2,0967
Generation_Y | ,43564* ,09747 ,000 ,2022 ,6690
Generation Z  Generation Y 1,66095 ,38022 ,058 -,0933 3,4152
Generation_X | 1,43229 ,37976 ,087  -,3266 3,1912
Trust Generation Y  Generation_Z | -1,66095 ,38022 ,058  -3,4152 ,0933
(T) Generation X | -,22866* ,08680  ,026  -,4365 -,0208
Generation X  Generation Z | -1,43229 ,37976 ,087  -3,1912 ,3266
Generation_Y | ,22866* ,08680 ,026 ,0208 ,4365

*. The mean difference is significant at the 0.05 level.

4. DISCUSSION

In this study, the impact of the reputation perceptions of the participants’ on the course
of decision-making was examined and 13 different decision rules were determined. Of
these rules, the three rules -Rule 1 (127), Rule 8 (103), Rule 7.1 (96)- which can map
the decisions of 426 participants are sufficient to explain the 72.08 % (426/591) of the
sample. However, with the evaluation of the average correct classification rate in terms of
transaction cost, 13 rules for optimal classification could be increased up to an average of
97.9% with the Roc Curve method. In addition, this decision tree structure was supported
by Naive Bayes method. The study has played an integral role for the perception mapping
and data mining techniques. Increasing the sample size by including different socio-
cultural structures in future studies will reduce the limitations and will differentiate and
improve the decision maps.

5. CONCLUSION

It is widely preferred that the data used in decision trees be mostly quantitative and
categorical. Many studies have focused on how a decision tree can be produced efficiently
from data sets. In the pre-processes applied to decision trees, the results were obtained by
converting some abstract and difficult-to-measure concepts to the numerical data. In this
study, we aimed at mapping the effect of perceived reputation in decision processes of
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facebook users via data-mining as data-mining techniques support macroscopic research
by defining hidden associations and patterns inductive approaches. By this means, the
effect of reputation perceptions on the path that the participants are following in decision
making process is investigated. In the decision tree diagram 13 rules were obtained. Then,
the probability values of each decision made by the Bayesian classifier were calculated
and the output of the decision tree diagram was tested. As a result, each rule obtained
from the Decision Tree diagram has the same result as the Bayes probability values. The
plausibility of these rules may be preferred as another test method. But since Decision
Tree is a data-mining technique, it should not be forgotten that unexpected results may
also occur in some cases and each of the rules must be interpreted carefully. According
to rule 2.1, one of the rules obtained in this study, participants stated that they would not
continue to use facebook while S> 3.5, L <=2 and C <= 2.5. Hence, it can be observed
how the responses of the participants to the Commitment related items are determinative
for the target variable decision. Regarding Rule 9.1, the participants also stated that they
are indecisive about to Facebook use, while S <=3.5, T<=3.5, G <=3.667,L<=2.0 and
C> 2.5. In this rule, we also observed that the answers given to the Commitment items
are remarkably important. Particularly in this rule, the responses to all the factors pointed
to a negative result, while the Commitment factor had a strong effect to turn the result
from negative to indecisive. All the same, in the decision tree obtained, that a factor (here
it is satisfaction) settles in the first node is not related to the importance of this factor.
Indeed, when the answers given by the participants are examined, the highest factor of
information gain is the first node. Therefore, if the decision on the target variable gains
weight in any direction, this factor will be pushed down to the lower nodes. When the
resulting tree is examined, it is observed that the nodes formed draw near the leaves as
the uncertainty decreases.
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ORGUTSEL ITIBAR MEKANIZMASININ KARAR ALMA SURECLERINE
ENTEGRASYONU: FACEBOOK ORNEGI

1. GiRiS
Orgiitsel itibar kavrami1 son yillarda hem akademi hem de is diinyasi tarafindan, 6zellikle
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kurumsal kimlik, kurumsal imaj ve kurumsal karakter gibi benzer kavramlarla birlikte ele
alman 6nemli bir akademik konu haline gelmistir. Orgiitsel itibarin paydaslarmn orgiite
bagliligint ve destegini saglama konusundaki etkisi giderek daha fazla taninmaktadir
(Fombrun, vd.,2015) ve sosyal bilimler ¢atis1 altinda pek ¢ok disiplinin ilgi alanina
girdigi goriilmektedir. Bu arastirma temel olarak orgiitsel itibar kavramina kendi i¢inde
¢ farkli yaklagimin gozlemlendigi stratejik yonetim perspektifinden gergeklestirilmistir.
Bu baglamda ilk yaklasima gore orgiitsel itibar, orgiitlerin mevcut gevrelerinde rekabet
astiinliigli kazanmalarina yardimer olabilecek stratejik bir kaynak olarak (Roberts vd.,
2002), veya orgiitlere daha uygun kosullarda daha iyi kaynaklara ulagsmak igin benzersiz
bir konum saglayan degerli bir soyut varlik olarak kabul edilmektedir (Chen vd., 2013).
Ikinci yaklasim daha cok tiiketicilerin ilgisini ¢ekmek ve satin alma kararini etkileme
stireglerine odaklanmaktadir. Bu yaklasim ¢ergevesinde, olumlu bir otgiitsel itibarin,
orgiitlerin mevcut misterileri elde tutmanin yani sira yeni tiiketicileri ¢ekmesinin de
ontinti agtig1 iddia edilmektedir (Shkolnikov vd.,2004). Son olarak, ii¢clincii yaklasim,
otgtitsel itibar kavramini paydaslardan gelen geri bildirimlere dayanan bir deger olarak
ve ayn1 zamanda Orgiitlerin ortaya koydugu bir performans faktorii olarak ele almaktadir
(Chen vd., 2013). Bu yaklasimda itibar &rgiitsel kiiltiiriin bir {iriiniidiir. Orgiitler
itibarlarini vizyon ve misyonlarina odaklanarak ve kendi degerlerini yansitan davraniglari
sekillendirerek gelistirdikleri i¢in bu yaklasimda deger kavramina yapilan vurgunun
onemi biiytiktir (Davies, 2006).

1.1. Literatiir Ozeti

Orgiitsel itibar1 kavramsallastirma girisimi olarak &ne c¢ikan {i¢ calismadan ilki
Pruzan (2001), itibar kavramimin orgiitler tarafindan nasil degerlendirildigini ve buna
gore hangi politika ve stratejilerin gelistirildigini gosteren iki temel bakis agisinin
var oldugunu ileri siirmektedir. Bu iki ana bakis agisi, pratik yaklagim ve yansitici
yaklasimdir. Bu iki yaklasim arasindaki fark temel olarak firmalarin kendilerini kar
maksimizasyonu noktasinda konumlandirdiklari yerle ilgilidir. Pragmatik bakis acisinda,
kar maksimizasyonu kuruluslarin nihai hedefidir ve yoneticiler performansi karlilik
acisindan degerlendirilir. Ancak yansitict yaklasim, orgiitlerin kari maksimize etmek
yerine sosyal refah1 ve etik degerleri gelistirmek i¢in adimlar atmasi gerektigini vurgular.
Diger bir kavramsallastirma girisimi olarak Barnett vd. (2006) orgiitsel itibarin, g
merkezi noktadan ele alindigini ileri stirmektedir. Buna gore, ilk bolim orgiitsel itibari
bir farkindalik hali olarak tanimlar. ikinci boliim ise kavrami bir degerlendirme olarak
gOriir ve Orgiitsel itibar1 bazi 6n tahminler, degerlendirmeler ve yargilamalar lizerinde
calisan bir mekanizma olarak goriir. Stratejik yonetim perspektifiyle uyumlu {iglincii
nokta ise konsepti temelde bir varlik olarak konumlandirir. Bu bakis acisina gore itibar
soyut, degerli ve kirilgan bir ekonomik varliktir. Kavramsallagtirma ¢abalarinda 6ne
¢ikan {iglincii galismada Lange vd., (2011) ise mevcut literatiiriin incelenmesinin ardindan
bilinirlik, bir seyiyle tinlii olma ve genellesmis uygunluk olmak iizere ti¢ dnemli itibar
kavramsallastirmasi oldugunu ileri stirmiistiir.

2. YONTEM

Facebook ile ilgili skandal olarak ifade edilen haberler sonrasinda yapilan bu ¢alisma,
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insanlarin facebook hesaplarmi kullanmaya devam edip etmeyeceklerini belirlemeye
calismaktadir. Katilimcilara bazi demografik sorularla birlikte, aragtirmanin amacini
istlenen bagimli degisken olarak, facebook hesaplarimi kullanmaya devam edip
etmeyecekleri sorulmustur. Analizler bir siniflandirma tabanli veri madenciligi teknigi
olarak karar agaclari ile yapilmis ve katilimcilarin algilarini etkileyen kurallar ve
katilimcr tercihleri agiklanmugtir. 591 kisiden yiiz yiize ya da ¢evrimici anket yoluyla
veri toplanmugtir. Katilimeilarin karar alma stiregleri veri madenciligi ile modellenmistir.
ik olarak, veriler 6n isleme siirecinden gecirilmis ve veri birlestirme, very temzileme
eksik veri tamamlama isleminden sonra ham veriler veri madenciligi ile uyumlu hale
getirilmistir. Katilimcilarin facebook hesaplarini kullanmaya devam edip etmeyecegi
konusunda kurallari elde etmek i¢in 6 bagimsiz degiskenden elde edilen verilere J48 karar
agaci algoritmasi uygulanmistir. Aragtirmada, ¢alismada bahsedilen kurumsal itibarin
Ol¢iilmesinde boyutsal zenginlige atifta bulunarak, giivenilirlik ve gegerlilik agisindan
makul performans gosteren gok ¢esitli 6l¢ekler ve maddeler kullanilmistir. Buna gore, bu
calismada, itibar algis1 Genel Itibar, Memnuniyet, Sadakat, Giiven, baglilik ve y&netim
boyutlarindan olusan toplam 14 soru ile 6l¢iilmiistiir.

3. BULGULAR

Bu calismada, facebook kullanicilarinin karar siire¢lerinde algilanan itibarin etkisini
veri madenciligi teknikleriyle haritalamak amaglanmistir. Bu sebeple, itibar algilarmin,
katilimcilarin karar alma stirecinde izledikleri yol {izerindeki etkisi arastirilmigtir. Karar
agac1 semasinda 13 kural elde edilmistir. Daha sonra, Bayesian siniflandirici tarafindan
verilen her kararin olasilik degerleri hesaplanmis ve karar agaci diyagraminin ¢iktisi
test edilmistir. Sonug olarak, Karar Agaci diyagramindan elde edilen her kural Bayes
olasilik degerleri ile ayni sonuca sahiptir. Kural 2.1°e¢ gore, bu ¢alismada elde edilen
kurallardan biri olan katilimcilar, S> 3.5, L <=2 ve C <= 2.5 iken facebook kullanmaya
devam etmeyeceklerini belirtmislerdir. Burada katilimcilarin baglilik ile ilgili maddelere
verdikleri yanitlarin hedef degisken kararinda belirleyici oldugu goriilmektedir. Kural
9.1 ile ilgili olarak, S <= 3.5, T <= 3.5, G <= 3.667, L <= 2.0 ve C> 2.5 iken katilimcilar
Facebook kullanimi konusunda kararsiz olduklarini, oldugunu belirtmislerdir. Bu kuralda
da baglilik maddelerine verilen cevaplarin da olduk¢a 6nemli oldugunu gézlemlenmistir.
Ozellikle bu kuralda, tiim faktdrlere verilen yanitlar olumsuz bir sonuca isaret ederken,
baglilik faktoriiniin sonucu olumsuzdan kararsiz durmuna getirme noktasinda giiglii bir
etkiye sahip oldugu gézlemlenmistir.

4. TARTISMA ve SONUC

Bucalismada, katilimeilarmitibaralgilarininkarar vermesiirecitizerindekietkisiincelenmis
ve 13 farkli karar kurali belirlenmistir. Arastirmada elde edilen kurallarin uygunlugu
basgka bir test yontemi olarak tercih edilebilir. Ancak Karar Agaci bir veri madenciligi
teknigi oldugundan, bazi durumlarda beklenmeyen sonuglarin ortaya ¢ikabilecegi ve
kurallarmn her birinin dikkatli bir sekilde yorumlanmasi gerektigi unutulmamalidir. Elde
edilen karar agacinda, memnuniyet faktoriiniin ilk digiimde yerlesmis olmasi bu faktoriin
onemi ile ilgili degildir. Katilimeilarin verdigi cevaplar incelendiginde bilgi kazaniminin
en yliksek faktori ilk diigiimdiir. Bu nedenle, hedef degiskene iligskin karar herhangi bir
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yonde agirlik kazanirsa, bu faktor alt diigiimlere dogru itilecektir. Ortaya ¢ikan agag
incelendiginde, olusan digiimlerin belirsizlik azaldik¢a yapraklarin yanina ¢izdigi
gozlemlenebilir. Bu kurallardan, 426 katilimcinin kararlarint haritalandirabilen - Kural
1 (127), Kural 8 (103), Kural 7.1 (96) — drneklemin % 72.08’ini (426/591) agiklamak
i¢in yeterlidir. Bununla birlikte, ortalama dogru smiflandirma oraninin islem maliyeti
acisindan degerlendirilmesiyle, Roc Curve yontemiyle optimal siniflandirma igin 13 kural
ortalama olarak% 97,9’a yiikseltilebilir. Ayrica, ortaya c¢ikan karar agaci yapisi Naive
Bayes yontemi ile desteklenmistir ve algi haritalamasi ve veri madenciligi tekniklerinin
birlikte ele alinmasi sebebiyle ayr1 bir 6neme sahiptir. Gelecekteki calismalara farkli
sosyo-kiiltiirel yapilari dahil ederek orneklem biyiikligiintin arttirtlmasi smirliliklar
azaltacak ve karar haritalarini farklilastiracak ve gelistirecektir.
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Gemicilik sektoriinde personel devir oranimin yiiksekligi ve yetismis eleman bulmanin
zorlugu, baghhk olusturmanin dnemine isaret etmektedir. Arastirmamn amaci,
paternalist liderligin orgiitsel baghligina etkisini belirlemektir. Veriler, literatiire
dayali olarak gelistirilen bir anket ile toplanmistir. Anketler, 23 Subat-31 Mart
2016 tarihleri arasinda Mersin Limanina gelen Tiirk, Filipin, Hindistan ve Rus
gemiadamlarina milliyetlerine gére olusturulan kotalar esas alinarak uygulanmis
ve 775 gecerli anket elde edilmistir. Veriler; tammlayict istatistiklerin yani sira,
faktor analizi, regresyon analizi ve ANOVA’ya tabi tutulmustur. Orgiitsel baghligin,
patenalist liderlik boyutlarindan “aile atmosferi”, “bireysel iliski” ve “is disi yasama
katilma” boyutlarimi etkiledigi belirlenmistir. Calisma, kaptanlarin gemiadamlarimin
baghligint motive edebilecek ¢esitli onerilerle son bulmaktadur.
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THE IMPACT OF PATERNALISTIC LEADERSHIP ON THE
ORGANIZATIONAL COMMITMENT: A RESEACH ON SEAFARERS

Abstract

The high staff turnover ratio in the shipping sector and the difficulty of finding
qualified seafarers indicate the importance of creating loyalty. The purpose of
the research is to determine the impact of the paternalist leadership styles on the
organizational commitment. Data was collected via a questionnaire, developed based
on the literature. The questionnaire was implemented to Turkish, Filipino, Indian and
Russian seafarers coming by ships to Port of Mersin, between the date of 23" February
and 31" March 2016, based on quota sampling and 775 usable questionnaires were
gathered. Data was analyzed through factor analysis, multiple regression analysis,
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ANOVA, besides descriptive statistics. It was found that the dimensions of family
atmosphere, the personalised relationships and involvement in employees’ non-work
lives of paternalistic leadership style had an impact on organizational commitment.
Study ends with various recommendations for captains, which would be feeding the
organizational commitment of seafarers.

Keywords: Leadership, Paternalistic Leadership, Organizational Commitment,
Seafarers.

Jel Codes: J53, M12, M54

1. GIRiS

Birgok is koluna gore daha zor ve karmasik ¢alisma kosullart bulunan gemiadamlarimnin,
calisma siireleri, karadaki sirketlerde ¢alisanlara gore oldukea kisa olmaktadir. Ozellikle
ilkemizdeki denizcilik sirketlerinin yapilart incelendiginde, ¢ogunun aile sirketi oldugu
ve profesyonel yaklasim benimsemedikleri goriiliir. Bunun neticesinde de, denizcilik
sektoriinde ‘orgiitsel baglilik’ bir sorun olarak algilanmamakta ve ¢ok dnemli bir sorun
olarak degerlendirilmesi gerekirken, isletmeciler tarafindan da 6nemsenmemektedir.
Baglilik olugsmayinca da; personel devri, gorev yerine ge¢ gelme, diisiik is kalitesi, orgiitte
kalmada isteksizlik gibi bir takim olumsuzluk meydana gelebilmektedir. Devir oraninin
yiiksekligi ise, egitilmis ve yetistirilmis kalifiye personelin yitimine bu da verimlilik
kaybina ve maliyet artisina yol agabilmektedir (Yilmaz ve Halici, 2010:97). Gemicilik
sektoriinde devir orani yiiksektir ve yetismis eleman bulmak kolay degildir. Devir orani
diistiriilmek isteniyorsa baglilik olusturmak bir gerekliliktir. Baglilik ise, yoneticilerin
calisanlara nasil davrandigi, bir anlamda liderlik tarzlan ile iliskilidir (Oriicii ve Teker,
2014:73).

Bilindigi iizere liderlik, insanlar1 etkili bir sekilde yonlendirme becerisidir. Liderin
bireyleri etkileme derecesi, bireylerin gereksinmelerine gore degisiklik gdstermektedir.
Yapilan arastirmalarda, bireylerin 6zerklik gereksinmesi, nezaret gereksinmesi,
sosyallesme gereksinmesi, daha yakindan yonlendirme gereksinimi, belirginlik-belirlilik
gereksinimi, 6rgiit gereksinimi gibi gereksinmeleri oldugu belirtilmistir (Aktas ve Sargut,
2011: 147). Bireyci davranisi benimseyen toplumlarda, 6zerklik gereksinmesi 6n planda
olurken, topluluk¢u davranisi benimseyen toplumlarda nezaret, daha yakin yonlendirme
ve belirginlige duyulan gereksinme 6n planda olmaktadir. Toplulukgu davranis sergileyen
toplumlar; Asya, Orta-Dogu ve Latin Amerika iilkelerinde goriilmekte ve bu toplumlar
genellikle paternalist liderlik tarzin1 benimsemektedirler (Aycan, 2001: 12; Erben ve
Giineser, 2008: 955). Diinyada ¢alisan gemiadamlarina bakildiginda, cogunlugun Asya,
Orta-Dogu ve Latin Amerika iilkelerine mensup oldugu gériilmektedir (Sag, 2010: 56-
57). Bu nedenle, arastirmada patarnalist liderlik tarzi degisken olarak tercih edilmistir.

Paternalist liderligin orgiitsel baglhlik, is doyumu, is performansi, orgiitsel vatandaslik,
devamsizlik gibi konulara etkisi aragtirmalara konu olmaktadir (Erben ve Giineser, 2008;
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Pellegrini, Scandura ve Jayaraman, 2010; Tiresin, 2012). Ancak gemiadamlar1 iizerine
yapilmis olduk¢a az sayida arastirmaya rastlanmistir (Bozkurt, 2007; Tiurker, 2007).
2008 ekonomik kriz ve rakabetin artmasi denizcilik sektoriinde calisma kosullarini
agirlasttrmistir. Bu nedenle liderlik tarzi ve baglilik konularini irdelemek o6nemli
gOrlilmistir.Clinki gemide bir yonetici olarak g¢alisan gemi kaptani, gemiadamlarinin
orgiitsel baglilik dizeylerine etki edebilecek bazi yetkilere sahiptir. Gemiadamlarinin
odillendirilmesi, geminin ugramis oldugu limanlarin gezilmesine izin verilmesi,
sikayetlerinin dinlenmesi, problemlerinin ¢6ziilmesi ve gemide ¢alismaya motive edici
eglenceler diizenlenmesi bunlardan bazilaridir. Dolayisiyla kaptanin, gemiadamlarinin
orgiitsel baglilik diizeylerindeki roliine dikkat ¢ekmenin 6nemli olacagi diisiiniilmiistir.
Bu ¢alismada, degisik kiiltiirlerden gelen Tiirk, Filipinli, Hintli ve Rus gemi adamlarinin
birlikte ¢alistiklar1 kaptanlarin paternalist liderlik tarzlarinin, gemiadamlariin orgiitsel
bagliliklarina etkisini irdelenmektedir.

1.1. Literatiir Ozeti

Asya, Orta-Dogu ve Latin Amerika kiiltiirlerinde yaygin olan paternalist liderlik, yonetim
yazininda birkag¢ konu ile birlikte ilging, karisik ve tartismali bir sekilde irdelenmektedir.
Paternalizmin dogasini anlamak zordur, konu ile ilgili her tartisma da paternalizmi
ideolojik ve ahlaki olarak tartismali bir hale getirebilir. Paternalizm tanimlarinda
metaforlar bile kullanilabilmektedir. Bazilar1 paternalizmi yardimsever diktatorliik, mesru
otorite, zorlayici olmayan somiirii, stratejik esneklik, kadife eldiven vb. gibi tanimlarla
kullanmaktadir (Pellegrini, Scandura ve Jayaraman, 2010: 394; Aycan, 2006:445).

Paternalist liderligin ortaya ¢ikmasinda; astlarindan sadakat ve itaat beklentisi igerisinde
olan bir yoneticinin, ¢alisanlarin 6zel ve profesyonel yasamlarina bir aile ortamina
benzer sekilde rehberlik etmesiyle gergeklesen, hiyerarsik iliskileri etkili olmaktadir.
Paternalist liderlik, babacan bir yardimseverlik ile birlikte gii¢lii otorite ve diizenle
birlestirilen bir tarz olarak tanimlanmaktadir (Pellegrini, Scandura ve Jayaraman, 2010:
394). Paternalist yaklasim, yoneticilerin ¢alisanlarin is dis1 yasamlariyla ilgilenildigi,
kariyerlerini gelistirmeleri i¢in destek olundugu ve kisisel refahlarini gelistirmeleri igin
tesvik/motive edildigi bir yonetim yaklasimidir. Paternalist liderlik, astlari tizerindeki
denetimleri ile yardimseverligi birlestirmistir (Pellegrini, Scandura ve Jayaraman, 2010:
392). Sinha, otorite ve yardimseverlik arasindaki birlikteligin geleneksel toplumlara ait
besleyen, bakan, giivenilir ve ayni zamanda otoriter ve disiplinli olan baba figilirlinden
kaynaklanmakta oldugunu ifade etmektedir (Aycan, 2001:13-14).

Paternalist liderlik iizerine yapilan aragtirmalar son yirmi yil igerisinde gelismesine
ragmen, bir yonetim kavrami olarak paternalizm, paternalizmi mesru otoritenin bir
formu olarak kavramsallastiran Max Weber’in ilk ¢alisma yillarina kadar uzanmaktadir
(Pelligrini ve Schaundura, 2008: 568). Orgiit iiyelerini is yasaminda oldugu gibi is dis1
yasamlarinda da koruyup kollayan, bunlarin karsiliginda 6rgiit iiyelerinden kosulsuz itaat
bekleyen liderlik tarzina “paternalist liderlik” denilmektedir (K6ksal, 2011). Paternalizm
bir tarafta koruyup-kollayan, bakan, yardim ve rehberlik eden, diger tarafta ise, itaat eden
ve baglilik gosteren karsiliklilik ilkesine dayanir (Borekei, 2009: 104).
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Bazi arastirmacilar (Aycan, 2006) paternalist liderligi “iyi niyetli” ve “cikarci” olmak
iizere iki boyutta incelerken, bazilart (Chou, Sibley, Liu, Lin ve Cheng, 2015: 686)
ise paternalist liderligi “otoriter”, “yardimsever’ ve “ahlaki” olmak iizere ii¢ boyutta
incelemektedir. Paternalist davranis tarzini benimseyen lider, orgiit tiyelerine kendilerini
bir aile ortam1 i¢inde bulunduklar1 hissini saglamaya ¢alismaktadirlar. Orgiit iiyeleri ile
bu yakin iliski, is yasamiyla sinirli olmayan 6zel yasami da kapsayan bir iligki olmaktadir.
Bu iligkide lider, orgiit iyelerinden otorite ve statii konularina dikkat etmelerini beklerken
ayn1 zamanda sadakat de beklemektedir. Sadakat ve baglilik, isverenler agisindan belki de
paternalizmin en 6nemli faydas1 olmaktadir. Ozellikle gelismekte olan iilkeler nazarinda
ele alindiginda sadakatin, is¢inin performansi ve de yetenegine gore daha degerli oldugu
belirtilmektedir. Paternalizmi, bagkalarinin iyiligi i¢in uygulanan iktidar olarak tanimlayan
Sennett (1992: 90), baskalariin bakimini tistlenmenin otoritenin bir litfu oldugunu ve
otoritenin bu liitufu, kendi ¢ikarlarina hizmet ettigi siirece bahsedecegini belirtmektedir.

Arastirmada ilgelinelen baska bir kavram, orgiitsel bagliliktir. Orgiitsel baghlik, ¢alisanin
orgiite kars1 maddi ya da manevi olarak bagliligini ifade etmekte olup, bireyin 6rgiit amag
ve degerlerini kabul etmesi, bu amaglara ulasilmasi yoniinde ¢aba sarf etmesi ve orgiitteki
iiyeligini devam ettirme arzusu seklinde tanimlanmaktadir (Yage1, 2007: 115; Ozkalp,
2010: 97).

Orgiitsel baglilik konusunda ilk ilgi cekici ¢alisma, Becker tarafindan yapilan ek-fayda
(side-bet) yaklasimi olmustur. Bu yaklasimda emekli ayligi, kidem, tatil, para ve orgiitsel
arkadaslik gibi saglanan ek-faydalar, bireyin ilgi alanlar1 ile tutarli aktivitelerini birbirine
baglar ve bunun sonucu olarak orgiitsel baglilik olgunlasir (Becker, 1960:32). Yine dikkat
¢eken diger bir aragtirmact olan Kanter, diger arastirmacilardan farkli bir bakis acisiyla
yaklasmis olup, bagliligi 6rgiit iginde sosyal iliskinin pargasi olarak kabul ettigi saygi ve
baglilik kavramlari ile ele almistir. Bagliligin, orgiit tarafindan galisanlara kabul ettirilen
farkli davramgsal taleplerden kaynaklandigim ileri siirmiistiir. Orgiitsel baghlik gelisim
siirecinde en ¢ok kabul goren siniflandirma ise Allen ve Meyer’in yapmis oldugu {i¢
bilesenli model olan duygusal, devam ve normatif baglilik siniflandirmasi olmaktadir
(Ozkalp, 2010: 97).

Duygusal baglilik, orgiitleriyle 6zdeslesen ve oOrgiitiin bir pargasi olmaktan mutlu olan
bireylerin duygusal ve/veya psikolojik baglanmasini anlatan baglilik bilesenidir. Duygusal
baglilig1 olan bireyler, orgiit amaglar1 ve degerlerini kendi degerleri gibi herhangi bir
zorlama olmadan benimseyebilmektedirler. Hatta ekonomik nedenleri bile goz ardi
ederek oOrgiit amaglar1 dogrultusunda ¢aba gosterebilmektedirler. Yine bu bireyler, orgiit
performansini 6n planda tutmakta ve orgiit bagarisini ya da zararimi kendisininmis gibi
bile benimseyebilmektedirler. Ayrica, gii¢lii duygusal bagliligr olan galisanlar, ekonomik
sebeplerle degil, ger¢ekten istedikleri i¢in Orgiitte kalmaya devam etmektedirler (Meyer
ve Allen, 1991: 67).

Devam bagliligi, isten ayrilma durumunda katlanmak zorunda olduklari, ¢ok yiiksek
maliyetlerin farkinda olmalar1 sebebi ile olusan bir baglilik tiiriidiir (Meyer ve Allen, 1991:
67, Cekmecelioglu, 2014: 34). Bireyin orglite yaptig1 yatirimlar sonucu isten ayrilmasina
bagli olarak kayiplarin olugmasi ve piyasada uygun is alternatiflerinin olmamasi ve
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maddi kayiplar gibi nedenlerden dolay1 birey, orgiitii terk etmek istememekte ve de
iyeligini devam ettirme arzusu igerisinde olmaktadir. Bu durum, bireyde devam baglilig1
yaratmaktadir (Ozkalp, 2010: 97).

Normatif bagllik, bireyin sadakat, gorev, yiikiimliliik gibi hislerinden dolay1 orgiitte
kalmayi tercih etmesiyle birlikte orgiitte kalma yoniindeki diistincesinin dogru olduguna
inanmastyla olusan baghlik tiiriidiir (Ozalp, 2010:97). Bu baglilik tiiriinde yiiksek
diizeyde normatif bagliliga sahip olan bireyin oOrgiitte kalma yo6niindeki diisiincesi bir
zorunluluktan degil kalmanin dogru olduguna inanmasindan ve Orgiite karsi tagimis
oldugu sorumluluktan dolayidir (Meyer ve Allen, 1991: 67; Clugston, 2000: 478).

Duygusal, devam ve normatif baglilig1 yiiksek olan calisanlarin Orgiitten ayrilma
olasilig1 azalmaktadir. Fakat bireyi orgiite baglayan husular, baglilik bilesenlerine gore
degisiklik gostermektedir. Duygusal bagliligi yiiksek ¢alisan, orgiitsel tiyeligini bunu
istedigi icin; devamlilik bagliligi yiiksek olan ¢alisan, orgiitsel liyeliginin stirekliligini,
buna gereksinim duydugu igin ve normatif olarak bagli olan calisan ise, ahlaki agidan
Oyle olmasi gerektigine inandigi i¢in orgiitte kalmaktadir (Allen ve Meyer, 1996: 253).
Bu c¢aligmada, Allen ve Meyer tarafindan gelistirilen bu li¢ boyutlu orgiitsel baglilik
yaklasimi temel alinmustir.

2. ARASTIRMANIN YONTEMI
2.1. Arastirmanin Amaci ve Hipotezleri

Arastirmanin amaci, paternalist liderligin orgiitsel bagliliga etkisini ortaya koymaktir.
Bu ¢ergevede, gemi adamlari {izerinde bir arastirma yapilmistir. Yapilan bu arastirmayla
kaptanlara, yoneticisi oldugu gemideki gemiadamlarinin zor sartlar altinda Orgiitiine
bagli ve istekli ¢alisanlar haline gelmesi i¢in, uygun yonetim tarzi gelistirmeleri yoniinde
katki saglayabilecegi, bunun da kendilerini gemi sahipleri nezdinde basarili kilacagi
diistintilmektedir. Gemidamlarinin orgiitsel bagliliklarinin milliyetlerine gére anlamli bir
farklilik gosterip gostermediginin tespiti de alt amaclar arasindadir.

Devam bagliligi, bir orgiitte kalmanin algilanan ekonomik degeri olarak ifade
edilmekte, hatta bireyin mevcut iligkileri slirdiirme zorunlugundan kaynaklandigi da
dile getirilmektedir. Bireyin oOrgiitten ayrilmasi durumunda katlanmak zorunda oldugu
maliyetler, 6rgiite yapilan bireysel yatirimlar ve piyasada alternatif islerin azlig1 olmak
tizere iki farkli sekilde olugsmaktadir. Emeklilik planlarina yapilan yatirimlar, tesvik edici
odiiller, orgiite 6zgii beceri ve roller, kideme dayanan odiiller ve orgiit igindeki sosyal
iliskiler gibi bireysel yatirimlar bireyin Orgiite yonelik sarf ettigi zaman ve enerjinin
sonucunda kazanmis oldugu yatirimlar olup, orgiitte gec¢irmis oldugu siire ile dogru orantilt
olarak artmakta bununla birlikte bireyin 6rgiitten ayrilma durumunda, katlanmak zorunda
olduklar1 maliyetler ¢ok yiiksek olmaktadir (Allen ve Meyer, 1990:4; Cekmecelioglu,
2014:123).

Diinyada gemi ¢alisanlarinin ¢ogunlukla tam olarak ekonomik refahin saglanamadig;

Asya, Orta-Dogu ve Latin Amerika iilkelerine mensup oldugu goriilmektedir (Sag,
2010:56-57). Bagka alanlarda istthdam olanaginin az olmast, kidem, emeklilik gibi drgtitsel
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veya caligma alanmna iliskin kazanimlar, bireylerin devam bagliliklarinin artmasina
neden olmaktadir. Patarnalist liderlik tarzini benimseyen bir kaptanin, gemiadamlarinin
sadakatleri karsiliginda, onlarin hak ve ¢ikarlarini koruyabilecegi (Pellegrini, Scandura
ve Jayaraman, 2010: 394), boylece maddi kaygilar tasiyan gemiadamlarinin devam
bagliliklarinin artabilecegi Ongoériilebilir. Bu nedenle geminin yoneticisi durumunda
olan gemi kaptanin, paternalist liderlik tarzin1 benimsemesinin, gemiadamlarinin devam
bagliligmi pozitif yonde etkileyebilecegi diisiiniilerek H hipotezi gelistirilmistir.

H :Kaptamn paternalist liderlik tarzi, gemiadamlarimin devam bagliliklarin:
anlamli ve olumlu yonde etkiler.

Paternalist liderligin boyutlarindan olan yardimseverlik boyutu karsiliklilik ilkesine
dayanmakta ve bu ilkeye gore karsilikli kazanmaya calisanlarin oldugu bir ortamda,
istlerin yardimseverligi astlarin minnettarligini saglamaktadir. Liderlik davranislari
kisisel, kapsayict ve uzun donemli olursa, astlar kendilerini borglu hissedebilirler
ve Ustlerine karsi olan bagliliklar1 daha fazla olabilir. Astlar karsilikli kazanmay1
deneyebilirler ve liderin ¢ikari i¢in kendilerini adayabilirler. Ayrica paternalist lider i¢in
calisan birgok kisinin, orgiitlerini, daha yiiksek ticret veya daha iyi imkanlar igin terk
etmeyecekleri varsayilmaktadir (Erben ve Giineser, 2008: 965). Bireyin orgiitte kalmak
istemesi bunu, ahlaken dogru bulmasindandir (Yalgmn ve iplik, 2005: 398). Normatif
baglilik tiiriinde birey, isveren tarafindan gegmiste yapilan yardimlardan dolay1 orgiite
kars1 borcu oldugunu diisiiniir ve isverene karsi bir minnet duygusu tasir. Bunun sonucu
olarak orgiitte kalmanin dogru bir karar olduguna inanir. Eger birey tersi bir davranis
sergilerse, igerisinde bulundugu toplum ve ailesi tarafindan dislanacagini diistinr.
Nitekim yardimsever liderligin, astlarin amirlerine minnettarlik ve sadakat duymalarini
saglandigi belirtilmektedir (Zhao ve Bo, 2007: 987). Bu durumunda patarnalist liderligin
boyutlarindan biri olan yardimsever liderligin, bireyin normatif bagliligini arttiracagi
diistintilmektedir. Bundan dolay1 gemi lizerinde yonetici olan gemi kaptanin paternalist
yonetim tarzi benimsemesi ile gemiadaminin normatif baglilik arasinda pozitif yonde bir
etkiye sahip olacag diisiiniilerek H, hipotezi gelistirilmistir.

H ,:Kaptamn paternalist liderlik tarzi, gemiadamlarimn normatif baghhklarin
anlamli ve olumlu yonde etkiler.

Duygusal nedenlerle orgiite bagli olmay1 ifade eden duygusal baglilik, biiyiik dl¢lide
yasanan is deneyimleri sonucunda gelismektedir. Calisanlarin orgiite olan duygusal
bagliliklarinin gelisiminde etkili olan 6rgiitsel politikalarin ve prosediirlerin olusmasinda
liderlerin yaklasimlar1 6nemli bir etkiye sahip olmaktadir (Erben ve Giineser, 2008: 965).
Uste Baglilik Teorisi, liderin tavir ve davranislar astlarin degerler sistemi ile uyumlu ise
astlar liderin tavir davranislarini benimseyecegini 6ngormektedir. Liderin takipgileri bazi
liderlere benzemeye meyilli olduklarindan dolay1 lidere saygi gosterebilirler ve ahlaki
lider ile 6zdeslesebilirler ve daha sonra liderin degerlerini benimseyebilirler (Zhao ve
Bo, 2007: 988). Bireyin kendi kiiltiirel degerlerine uygun bir yonetim tarzini benimseyen
bir liderin oldugu ortamda, bireyin oOrgiitte bulunmaktan mutlu olacagi ve mutlu
bireylerin 6rgiit degerlerini ve amaglarini benimseyerek, duygusal bagliliginin artacagi
diistintilmektedir. Ayrica literatiirde yapilan ¢alismalarda dogu toplumlarinda goriilen
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toplulukeu kiiltiir 6zellikleri ile duygusal baglilik arasinda pozitif iliski bulundugu ifade
edilmektedir (Dogan, 2013:164). Denizcilik sektoriinde gemiadami olarak calisan
insanlarin ¢ogunlugu dogu kiiltlirline sahiptirler. Bu nedenle orgiit tiyeleri tarafindan
arzu edilen bir yonetim tarzinin lider tarafindan benimsenmesinin, o orgiitteki bireylerin
duygusal bagliligi iizerinde pozitif yonde etkisi olacagi distnilmistir. Kaptanin
paternalist liderlik davranig tarzini benimsemesi ile gemiadamlarinin duygusal baglilig
arasinda pozitif yonde bir iliski olacag1 varsayilarak H, hipotezi kurulmustur.

H,: Kaptanin paternalist liderlik tarzi, gemiadamlarinin duygusal baghliklarin
olumlu yonde etkiler.

2.2. Arastirma Deseni

Arastirmada veriler, literatiirden yararlanilarak gelistirilen bir anket ile toplanmustir.
Ankette demografik sorularin yani sira iki adet dlgek bulunmaktadir. Tiirkce ve Ingilizce
olarak hazirlanan ankette Allen ve Meyer’a (1990) ait 18 maddeli Orgiitsel Baglilik
Olgegi kullanilmis olup; giiniimiize kadar bir¢ok calismada (Giil, 2003; C61 ve Giil, 2005;
Bozkurt, 2007) yararlanilmigtir. Bu 6lgegin duygusal, devam ve normatif baglilik olmak
iizere {i¢ alt boyutu bulunmaktadir.

Gemi kaptanlarinin paternalist liderlikleri Aycan’a (2006) ait 21 maddeli Paternalist
Liderlik Olgegi ile belirlenmistir. Bu dlgegin bir maddesi “Calisanlarmin dzel giinlerine
(6rn., nikah, cenaze, mezuniyet vs.) katilir.” seklindedir. Bu madde, kaptanlar ve
gemiadamlari i¢in uygulanabilirligi diisiik, ger¢ek¢i olmayan bir maddedir. Bu nedenle
de olgekten ¢ikartilmasina karar verilmistir. Her iki 6lgek maddelerinin tepki kategorileri
5°li Likert derecelemesine (1=Kesinlikle Katilmiyorum,..., 5=Kesinlikle Katilryorum)
tabi tutulmustur.

Taslak anket, 16-20 Subat 2016 tarihleri arasinda Mersin Limanina gemiler ile gelen
Tirkiye, Filipinler, Hindistan ve Rusya uyruklu 52 gemiadami {izerinde On teste tabi
tutulmustur. Yapilan 6n test sonrasi, son hali verilen anket, 23 Subat - 31 Mart 2016
tarihleri arasinda Mersin Limanina gemiler ile gelen Tirk, Filipinli, Hintli ve Rus
gemiadamlarina uygulanmistir.

Arastirmanin ana kiitlesini Tirkiye limanlarina gelen gemi adamlari olusturmaktadir.
Calisma evreni ise, Mersin Limanina gelen gesitli {ilkelere ait gemilerde calisan
gemiadamlaridir. Mersin Limanina yillik gelebilecek gemi adamlarinin sayisi 61
bin civarinda olmaktadir (https://atlantis.udhb.gov.tr/UMA/Login.aspx, Ocak 2016).
Ana kiitle biiyiikliigiiniin 10.000’in {izerinde olmasi nedeniyle 6rnek biiytlikligliniin
hesaplanmasinda ortalama igin kullanilan sinirsiz evren formiiliinden yararlanilmistir.
Her iki 6l¢egin tepki kategorileri 5’1i derecelemeye tabi tutuldugundan ve daha biiyiik
bir 6rnek ile ¢alisma isteginden dolayr standart sapmanin (S) 1 olmasina, %5 anlam
diizeyinde evren ortalamasindan H: 0,08 dolayinda sapma gdstermesine karar verilerek
ulagilmasi gereken ornek biiyiikligii 600 kisi* olarak tespit edilmistir (Ural ve Kilig 2006:

4-  n=0Z%/H?= 1,962 1%/0,08’= 600 [n:Orneklem biyiikliigii; Z: Belli anlam diizeyine kargilik gelen teorik
deger (a:0,05 igin standart Z degeri 1,96dir), o: Standart sapma degeri, H: Standart hata degeri]
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47).

Mersin Limanina gemiler ile gelen gemiadamlarimin ¢ogunlugunu Tirk, Filipinli, Rus ve
Hintli gemiadamlar1 olusturmaktadir. Mersin Limanina gemilerle gelen gemiadamlarinin
%36’s1 Tiirk, %20’s1 Filipinli, %134 Rus ve %12’si Hintli oldugu bilgisi elde edilmistir
(https://atlantis.udhb.gov.tr/UMA/Login.aspx, Ocak 2016). Calisma evrenindeki milliyet
bazindaki oranlar kullanilarak kota drneklemesi yoluna gidilmistir. Tablo1, hedeflenen
kotalar1 ve gergeklesme say1 ve oranlarini gostermektedir.

Anketin uygulanacagi gemilerin kaptanlarindan izin alinarak, anket formlari
gemiadamlarina arastirmaci ya da ilgili gemilerin acenteleri tarafindan doldurulmasi
saglanmistir. Orneklem biiyiikliigii 600 olarak tespit edilmis olsa da, anket toplam 83
gemide 973 gemiadamina uygulanmisg olup, bu anketlerden eksik veri ve uygunsuz
doldurmadan dolay1 198 anket gegersiz kilinmistir ve sonug olarak toplam 775 gecerli
anket elde edilmistir.

Tablo 1. Milliyetlerine Gore Kota Hedefleri ve Ger¢eklesme

Milliyet f % Kota Gerg¢eklesen f Sapma
Tiirk 36 44,4 266 386 49,8 +5,4
Filipinli 20 24,6 148 167 21,5 -3,1
Hintli 12 15,0 90 120 15,5 +0,5
Rus 13 16,0 96 102 13,2 -2,8
Toplam %81 100,0 600 775 100 0,00

Verilerin ¢oziimlenmesi bilgisayar ortaminda yapilmistir. Kayip veri bulunmayan 6lgekler
icin ¢oklu sapan analizi yapilimtir. Her iki dl¢ek i¢in ayr1 ayr1 uygulanan analiz sonucu 25
gbzlem veri setinden ¢ikarilmistir. Ardindan uygulanan ¢oklu normal dagilim analizi, her
iki 6l¢egin de ¢oklu normal dagilima uydugunu ortaya koymustur. Verilerin analizinde
tanimlayict istatistiklerin yani sira, dlgekler icin gilivenilirlik analizi, faktdr analizi ve
regresyon analizlerinden yararlanilmigtir.

Olgeklerin yap1 gegerligi, agiklayici faktdr analizi ile tespit edilmistir. Aciklayict faktor
analizinin tercih edilmesinin nedeni, farkli milliyetlerden olusan gemiadamlar1 6zelinde
her iki dlgegin de uygun boyutlart gdsterip gostermemesinin tespitidir. Paternalist
Liderlik Olgeginde 20 madde bulunmakta olup; bir madde baska bir faktorle binisiklik
gostermesi nedeniyle analizden g¢ikarilmistir. Boylece geriye kalan 19 madde, toplam
varyansin %76,6’sm1 agiklayan bes faktor elde edilmistir. Orgiitsel baglilik dlgeginin yapi
gecerliligini kontrol edilirken, bir maddenin eskdkenliliginin 0,5001in altinda kalmasi ve
iki madde de binigilik gdstermesi nedeniyle 6l¢ekten ¢ikarilmistir. Geriye kalan 15 madde
toplam varyansin %71,8’ini agiklamis ve literatiirle uyumlu ti¢ faktor elde edilmistir.

Yapilan faktor analizi sonucunda 19 maddeye inen Paternalist Liderlik ve 15 maddeye
diisen Orgiitsel Baglilik Olgeklerine ait giivenilirlik analiz sonuglar1 Tablo 2‘de
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gosterilmektedir. Giivenirlik analizi; 6l¢egin tamamina, 6lgegi ikiye bolme, 6rneklemi
tesadiifen ikiye bolme ve de tek ve ¢ift numarali maddelere gére Cronbach Alpha
degerlerine bakilarak gerceklestirilmistir. Ayrica gilivenirlik analizinde madde-toplam
korelasyonlar1 ve ¢oklu agiklayicilik katsayilari (¢oklu R?) da incelenmistir.

Yapilan incelemede; 19 maddeden olusan Paternalist Liderlik Olceginin madde-biitiin
korelasyonlarmin 0,574-0,810 arasinda degistigi ve ¢oklu agiklayicilik (R?) katsayilarinin
ise 0,452-0,779 araliginda oldugu tespit edilmistir. Madde biitiin korelasyon katsayisinin
eksiisaretli olmamasi, +25’den biiyiik olmasi (Alpar, 2012: 489) ve ¢oklu R? degerlerinin O
ile +1 arasinda degismekle birlikte +1°¢ yaklagmasi istenirken 0,300’den kiiglik olmamasi
arzu edilen bir durumdur (Alpar, 2012: 391). Diger yandan, Glgekten silindiginde ig
tutarlilik katsayisini dikkate deger sekilde yiikseltecek herhangi bir maddenin varligina
da rastlanmamustir. Sonug olarak, Paternalist Liderlik Olgeginin tiim 6lgek icin Alfa
katsayilarina bakildiginda yiiksek derecede giivenilir oldugu kanaatine varilmistir

(Kalayci, 2010: 405).

Tablo 2. Paternalist Liderlik ve
Orgiitsel Baghlik Olceklerinin giivenilirlik katsayilar:

] Katsayilar Paternalist Orgiitsel
Olcekler Liderlik Baglilik
Madde sayis1 19 15
Olgegin ilk yarisi igin Alfa katsayist 0,939 0,924
Olgegin ikinci yarist i¢in Alfa katsayisi 0,915 0,886
Tek numarali 6lcek maddeleri i¢in Alfa katsayisi 0,930 0,894
Cift numarali 6l¢ek maddeleri igin Alfa katsayisi 0,912 0,892
Rastgele segilen 385 anket i¢in Alfa katsayist 0,959 0,937
Rastgele segilen 390 anket icin Alfa katsayisi 0,959 0,948
Tim 6lcek icin Alfa katsayist 0,959 0,946
En kii¢iik ve biiyiik madde-biitiin korelasyon degeri 0,574--0,810 | 0,532-0,800
Negatif madde-biitiin korelasyon degeri Yok Yok

En kiiglik ve bityiik ¢oklu R degeri 0,452-0,779 0,454-0,725
Madde silindiginde Cronbach Alfa’nimn aldig1

minimum ve riaksimum degerler : 0,956-0959 10,940 - 0,946

15 maddeden olusan Orgiitsel Baghlik Olgeginde madde-biitiin korelasyonlari 0,532-
0,800 arasinda degistigi ve c¢oklu agiklayicilik (R?) katsayilarinin ise 0,454-0,725
araliginda oldugu tespit edilmistir. Madde-biitiin korelasyonun (—) deger olmamasi,
coklu aciklayicilik katsayisinin 0,300’den kiiglik olmamasi ve olgekte silindiginde ig
tutarlilik katsayisini dikkate deger sekilde yiikseltecek herhangi bir maddenin varligina
da rastlanmamistir. Sonug olarak, Orgiitsel Baglihk Olceginin tiim 6lcek icin Alfa

katsayilarina bakildiginda yiiksek derecede giivenilir oldugu kanaatine varilmistir.
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3. BULGULAR

Arastirmaya katilan 775 kisinin demografik 6zelliklerine iliskin bulgular Tablo 3’de
sunulmaktadir. Buna gore; arastirmaya katilanlarin % 98’1 erkek, yaklasik yarist Ttrktir.
Gemi adamlarmin %65,5’1 giiverte boliimiinden, %34,5°1i makine boliimiindendir. Gorev
ayirimindan baktigimizda ise, yaklasik %60°1 tayfa % 40’1 zabitan sinifindan olmaktadir.
Katilimcilarin yas gruplarn ele alindiginda, en biiyiik oranin % 51,5°liikk oranla orta
yas olarak tanimlanabilecek 30-49 yas araliginda oldugu goriilmektedir. Katilimct
gemiadamlarimin yaklasik tigte bir dolay1 (% 34,2) geng yas olarak tanimlanan 18-29
yas araliginda iken, yasli olarak tanimlanabilecek 50 yas ve iizeri grubun sadece % 14,3
oldugu goriilmektedir.

Katilimeilarin yarisina yakin kismmin (%48,4) egitim durumu 6n lisans-lisans ve
lisansiistii diizeyinde olup, iiniversite kategorisinde degerlendirlmistir. Gelir durumundaki
en biiylik oran olarak %39,7’lik orandaki gemiadamlarinin 3001-6000 TL aylik geliri
bulunmaktayken, %31,7’inin ise 1301-3000 TL araliginda geliri bulunmaktadir.
3001 — 6000 TL gelire sahip gemiadamlarimin diger gelir grublarina gore fazla olmasi
Tirk, Filipinli, Hintli ve Rus gemiadamlarinin aldiklari {icretlerin farkli olmasindan
kaynaklanmaktadir. Diger bir ifade ile Rus ve Hintli zabitan sinifinin almis oldugu
iicretler yaklagik olarak Tiirk ve Filipinli tayfa sinifinin almis oldugu iicret diizeyinde
olmasi dolayist ile iicretler 3001 — 6000 TL araliginda toplanmustir.
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Tablo 3. Gemiadamlarinin Ozelliklerine Gére Dagihm (n:775)

Degisken f % Degisken f %
Yas grubu Cinsiyet
18-29 Yas aras1| 265 34,2 Kadin 15 1,9
30-49 Yag arast| 399 51,5 Erkek| 760 98,1
50 Yas ve tizeri| 111 14,3 | Milliyet
Egitim seviyesi Tirk| 386 49,8
[Ikogretim | 155 20,0 Filipinli| 167 21,5
Lise| 245 31,6 Hintli 120 15,5
Universite| 375 48,4 Rus 102 13,2
Sirketteki ¢calisma Deniz tecriibesi
12ay ve alt1| 293 37,8 12ay ve alt1| 108 13,9
13-36 ay| 217 28,0 13-36 ay 127 16,4
37-60 ay| 93 12,0 37-60 ay 96 12,4
61-120 ay| 121 15,6 61-120 ay 172 22,2
121ay ve uistii| 51 6,6 121 av ve iisti 272 35,1
Gelir Boliim
1300TL ve alt1| 31 4,0 Giiverte| 508 65,5
1301-3000TL| 246 31,7 Makine| 267 34,5
3001-6000TL| 308 39,7 | Gorev
6001-12000TL| 132 17,0 Zabitan| 315 40,6
12001 TL ve Gistii| 58 7,5 Tayfa| 460 59,4

Katilime1r gemiadamlarina deniz tecriibesi agisindan bakildiginda, %35’inin 121 ay ve
iistii tecriibeye sahip oldugu gozlenmistir. Bir y1l ve daha az zamandir ¢alisanlarin orani ise
%13,9 olarak saptanmistir. Gemiadamlariin suanki ¢alismis olduklari sirketteki ¢aligma
stireleri agisindan incelendiginde ise, %37,8’inin bir yil ve daha az siiredir ¢alistigi,
%28’inin ise 13-36 ay arasinda ¢alistig1 gdzlenmistir. Gemiadamlarinin deniz tecriibesi ile
calismis olduklari sirketteki ¢aligma siireleri agisindan farklililar oldugu gézlemlenmistir.
121 ay ve istii ¢alisanlarin orant % 6,6 gibi ¢ok kiigiik bir orandir. Bu durum denizcilik
firmalarinda sirkiilasyonun yani devir oraninin fazla oldugunu gostermektedir.

Katilimer gemiadamlarinin ¢alismis olduklart mevcut kaptanlarinin milliyetleri ile ilgili
veriler elde edilmis olup, elde edilen veriler dogrultusunda; kaptanlarin %50,8’inin
Tiirk, %15,5’inin Rus, %8,3’liniin Hintli, %7,1’inin Filipinli ve %18,3"{inilin ise diger
milletlerden oldugu saptanmistir. Kaptanlarin milliyetleri ile gemiadamlarinin milliyetleri
oranlart karsilagtirilinca Tiirk ve Rus gemiadamlari ve kaptanlarinin milliyetleri yiiksek
oranda ayni olmakta, fakat Filipinli ve Hintliler arasinda farkliliklar oldugu gériilmektedir.
Bu durum Tiirk ve Rus gemiadamlari kendi millliyetinden kaptanlarla ¢alistiklari, Filipinli
ve Hintli gemiadamlarinin ise farkli milletlerden kaptanlarla ¢aligtiklarint gdstermektedir.
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Paternalist liderlik Olgegine uygulanan faktdr analizinde; “Caliganlari i¢in neyin en
iyi oldugunu bilir” seklindeki madde, 3 faktdr ile binisik oldugu igin, veri setinden
¢ikarilmasina karar verilmistir. Arta kalan 19 maddeli 6lgek, kendi i¢inde 5 boyutta
toplanmustir ve toplam varyansin %76,656’ini agiklamaktadir. KMO 6rneklem yeterliligi
oran1 % 96,4’diir. Bartlett test sonucu 11750,620; p<0,0001 diizeyinde anlamlidir (Tablo
4). Test sonucuna gore, degiskenler arasinda anlamli korelasyonlar oldugu (Kalayci,
2008: 322, 327) ve verinin faktor analizine uygun oldugu soylenebilir.
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Tablo 4. Paternalist Liderlik Olcegi Faktor Analizi Sonucu

Es -
Kékenlilik Yiikii | Ortalama
1-Is yerinde Aile Atmosferi Yaratma 3.874
Ozdeger: 5,601; A.varyans: %29,481; Alfa:0,950 ’
Calisanlarina bir aile biiyiigii gibi 6giit verir. 0,813 0,820 | 3,8903
Calisanlarina karsi bir aile bilyligii gibi davranir. 0,822 |0,818| 3,8813
Isyerinde aile ortami yaratmaya 6nem verir. 0,801 0,795 | 3,8568
Ebev.e}{mn gocugu.ndan sorumlu olmasi gibi, her ¢alisanindan 0.754 0785 | 3.9123
kendini sorumlu hisseder.
Calisanlarini disaridan gelen elestirilere karsi korur. 0,757 0,723 | 3,9110
Calisanlariyla bire bir iligki kurmak onun i¢in ¢ok énemlidir. 0,790 (0,718 | 3,8697
Calisanlarini yakindan tanimaya 6nem verir. 0,739 0,662 | 3,7639
Calisanlarinin gelisimini yakindan takip eder. 0,778 0,593 | 3,9071
2- Hiyerarsik Durum ve Otoriterlik 3.944
Ozdeger: 2,896; A.varyans: %15,243; Alfa:0,852 ’
Isle ilgili _her konunun kontrolii altinda ve bilgisi dahilinde 0744 |0762| 4.0297
olmasin ister.
Calisanlariyla yakin iliski kurmasina ragmen aradaki mesafeyi de 0770|0761 3.9832
korur.
Isle 1.1g.111 kgnularda ¢alisanlarinin fikrini sorar, ama son karari 0.730 0.667| 3.9639
kendisi verir.
Calisanlarina karsi tatli serttir. 0,684 |0,588| 3,7974
3- Sadakat Beklentisi 3708
Ozdeger: 2,458; A.varyans: %12,938; Alfa:0,836 >
Ca}l.saplarlyla ilgili kararlar alirken performans en 6nemli kriter 0809 |0.790| 3.6348
degildir.
E:ahsanlafmda sadakate, performansa verdiginden daha fazla 0.761 0.707| 3.7019
6nem verir.
Calisanlarina gosterdigi ilgi ve alakaya karsilik, onlardan baglilik 0696 |0.557| 3.7884
ve sadakat bekler.
4- Bireysel Iliski 3.752
Ozdeger: 2,075; A.varyans: %10,923; Alfa:0,713 ’
921}1§2{111ar1y1a 1hsk%le.r1nde duygusal tepkiler gosterir; seving, 0778 0.787| 3.7329
iiziintii, kizginlik gibi duygularimi diga vurur.
Gerektiginde, (;.allsanlarl adia, onaylarini almaksizin bir seyler 0752 10760 3.7703
yapmaktan ¢cekinmez.
5-is dis1 yasama katilma 3.535
Ozdeger: 1,534; A.varyans: %8,071; Alfa:0,880 i
Ihtiyaglar1 oldugu zaman calisanlarina is dis1 konularda yardim 0.843 0.670| 3.5445
etmeye hazirdir.
Calisanlardan birinin &zel hayatinda yasadig1 problemlerde 0836 |0.636| 3.5265

arabuluculuk yapmaya hazirdir.

Faktor ¢ikarma metodu: Temel bilesenler analizi; Dondiirme metodu: Varimax

KMO Orneklem Yeterliligi: %.96,4; Barttlet’s Kiiresellik Testi i¢in Ki-Kare:11750,620;

s.d.:171; p<0.001;

Agiklanan toplam varyans: %.76,656; Olcegin tamamu i¢in giivenirlik katsayisi: 0.959
Tepki kategorileri: 1: Kesinlikle katilmiyorum, ..., 5:Kesinlikle katiliyorum

Tablo 4’¢ gore ilk faktor, sekiz maddeden olusmakta ve toplam varyansin yaklasik %
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29,5’ini agiklamaktadir. Bu faktore literatiirle de uyumlu olacak sekilde “is yerinde
aile atmosferi yaratma” adi verilmistir. Literatiirde bireysel iliskiler boyutunda yer
alan 3 madde ¢alismamizda is yerinde aile atmosferi yaratma boyutunda yer almustir.
Literatiirde yapilan calismalar ile bu c¢alismada yapilan aragtirmanin farkli sektorler
iizerine yapilmasindan dolay1 farkliligin olustugu distiniilebilir. Ayrica bu maddeler
gemiadamlar tarafindan is yerinde aile ortami olusturma uyugulamalari kapsaminda
degerlendirildigi distiniilmektedir.

Ikinci faktdr, dort maddeden olusmakta ve toplam varyansin yaklasik %15,2’sini
olusturmaktadir. Faktorii olusturan maddeler dikkate alinarak, faktore “hiyerarsik durum
ve otoriterlik” ad1 verilmistir. Ugiincii faktdr ii¢ maddeden olusmakta ve toplam varyansin
yaklasik %12,9 unu acgiklamaktadir. Faktore “sadakat beklentisi” ad1 verilmistir. Her ne
kadar bir faktoriin en az 3 maddeden olusmasi gerektigi belirtilse de, kimi durumlarda 2
maddeli faktorlere de izin verildigi ifade edilmektedir. Boylesi 2 maddeli faktérlesmeye,
Cronbach Alfa katsayinin 0,700°lin Gstiinde olmasi, madde-biitiin korelasyonlarda negatif
deger olmamasi ve orta diizeyli korelasyonlar olmasi halinde izin verilebilmektedir.

Toplam varyansin yaklasik % 10,9’unu agiklayan dordiincii faktérde iki maddeden
olusmaktadir. Bu faktore, “bireysel iliski” ad1 verilmistir. Literatiirde hiyerarsik durum
ve otorite boyutunda yer alan bir madde bireysel iliski boyutunda yer almistir. Literatiirde
yapilan ¢alismalar ile bu calismada yapilan arastirmanin farkli sektorler iizerine
yapilmasindan dolay1 farkliligin olustugu diisiiniilebilir. Tki maddeli besinci faktor toplam
varyansin %8’ini agiklamaktadir. Faktore ‘is dis1 yasama katilma’ adi verilmistir.

Paternalist liderlik 6l¢egini olusturan bes faktor tizerinden bir degerlendirme yapildiginda,
en onemli faktoriin ‘is yerinde aile atmosferi yaratma’ oldugu anlasiimaktadir. ikinci
sirada, ‘hiyerarsik durum ve oteriterlik’, ti¢iincii sirada ‘bireysel iliski’, dordiincii sirada
‘sadakat beklentisi’ ve besinci sirada ise, ‘is dis1 yagsama katilma’ olarak belirlenmistir.
Stirekli denizlerde olunmasi is dis1 yasama katilmay1 sinirlamaktadir.

Orgiitsel baglilik dlgegine uygulanan faktor analizinde; “Su anda bu sirkette bulunmaya
istek duydugum kadar gereklilik de duyuyorum”, “Bu sirketten ayrilmaya karar verirsem
hayatimda pek cok sey bozulabilir” ve «Mevcut sirkette kalmak icin zorunluluk
hissetmiyorum» maddesi baska maddelerle binisiklik gosterdiklerinden dolay1 analizden
cikartilmigtir. Gemiadamlarinin sirket ile olan s6zlesmeleri 4 ay, 6 ay ya da 8 aylik
stireler gibi kisa siireli yapilmakta oldugundan ve sozlesme bitiminde gemiden izine
ayrilmaktalar ve de izin siiresince kendilerine daha iyi sartlarda sirketler buldugunda diger
sirketlerden ayrilabilmektedirler. Diger bir ifade ile denizcilik sirketlerdeki sirkiilasyon
fazla olabilmekte ve yukarda faktor analizinde ¢ikartilan maddeler gz ardi edilebilecek
durumda olmaktadir.

Madde sayis1 15°¢ inen oOrgiitsel baglilik 6lgegi faktor analizi sonucu, Tablo 5’te yer
almaktadir. KMO 6rneklem yeterliligi oran1 % 95 olarak belirlenmistir. Bartlett kiiresellik
test sonucu da (Ki-Kare:8441,982; s.d.:105; p<0.001) anlamlidir. Boylece veri setinin
faktor analizine uygunlugu teyit edilmektedir. Orgiitsel baglhlik Slcegi literatiir ile
uyumlu sekilde 3 boyutlu bir yap1 ortaya koymustur. Birinci boyut duygusal baglilik
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olarak adlandirilmis olup, yedi maddeden olusmaktadir ve toplam varyansin %32,7’sini
aciklamaktadir. Orijinalinde (Allen ve Meyer, 1990) “istesem bile su anda sirketten
ayrilmak bana zor geliyor” seklindeki ifade, devam baghilign boyutunda yer alirken,
calismamizda duygusal baglilik boyutunda yer almistir. Ankete katilan gemiadamlari
tarafindan bu maddenin duygusal olarak algilandig1 diisiniilmektedir ve dolayisiyla bu
madde duygusal baghlik boyutunda yer almistir denilebilmektedir. Orgiitsel baglilik
Olg¢eginin ikinci boyutu normatif baglilik olarak adlandirlmis olup, bes maddeden
olusmaktadir ve toplam varyansin %21,7’sini agiklamaktadir. Orgiitsel baglilik 6lgeginin
iigiincii ve son faktorii ise devam bagliligi boyutu olarak adlandirilmistir. Ug maddeli bu
faktor, toplam varyansin %17,4’iinii agiklamaktadir.

Tablo 5.0rgiitsel Baghhk Ol¢egi Faktor Analizi Sonucu

Es R
Kokenlilik | *uku | Ortalama
) I.Duygusal Baghhk 3.699
Ozdeger: 4,910; A.varyans: %32,732; Alfa:0,936 >
Kariyerimin geri kalan boliimiinii bu sirkette gegirmek beni 0,730 0,788 37858
mutlu eder. ’
Bu sirkette kendimi “ailenin parcasi” gibi hissediyorum. 0,752 0,783 3,7419
Bu sirketin benim i¢in kisisel bir anlami var 0,755 0,778| 3,7174
Kendimi bu sirkete “duygusal olarak bagli” hissediyorum. 0,768 0,778| 3,6632
Sirketimin problemlerini kendi problemlerim gibi 0,730 0,774
. . 3,6852
hissederim.
Bu sirkete ait olduguma dair giiclii bir his duyuyorum. 0,761 0,762| 3,7045
Istesem bile su anda sirketten ayrilmak bana zor geliyor. 0,636 0,614] 3,5961
) II.Normatif Baghhk 3.620
Ozdeger: 3,259; A.varyans: %21,724; Alfa:0,887 ’
Kendi yararima bile olsa sirketten ayrilmanin dogru 0,712 0,717 3.6168
olmadigim diisiiniiyorum. ’
Su anda isimi biraksam kendimi suclu hissederim. 0,724 0,717| 3,4684
Sirketten hemen ayrilmam ¢ilinkii buraya karsi 0,704 0,705
3,6839
sorumluluklarim var.
Sirketime ¢ok sey bor¢luyum. 0,697 0,697 3,5561
Bu sirket sadakatimi hak ediyor. 0,702 0,652 3,7768
. III.Devam Baghhg: 3.569
Ozdeger: 2,612; A.varyans: %17,412; Alfa:0,791 ’
Bu sirketten ayrilamayacak kadar az alternatifim oldugunu 0,788 0,841 3.5084
diisiiniiyorum. ’
Bu sirketten ayrilmanin olumsuz sonuglarindan birisi de 0,716 0,810
oy - 3,5806
mevcut alternatiflerin azligidir.
Bagka bir sirkette burada bana sunulan avantajlar 0,600 0,669
. 3,6181
bulunmayabilir.
Faktor ¢ikarma metodu: Temel bilesenler analizi; Dondiirme metodu: Varimax
KMO Orneklem Yeterliligi: %.95,0; Barttlet’s Kiiresellik Testi icin Ki-Kare:8441,982;
s.d.:105; p<0.001;
Agiklanan toplam varyans: %.71,868; Olgegin tamamu igin giivenirlik katsayisi: 0.946
Tepki kategorileri: 1: Kesinlikle katilmiyorum,..5:Kesinlikle katiliyorum.

Kaptanlarmin paternalist liderlik tarzlarmin gemiadamlarmin orgiitsel bagliliklara
etkisini tespit etmek icin c¢oklu regresyon analizi yapilmistir. Bagimsiz degiskenler
arasindaki korelasyon miktari, 800’iin altinda olup, c¢oklu baglanti sorununa yol
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acmayacak bir korelayson mevcuttur. Ayrica degiskenler arasindaki sacilim grafigide
dogrusal bir iliskinin var oldugunu gostermektedir. Analiz sonuglaria gore; olusturulan

tiim modeller anlamlidir (p<0,001) (Tablo 6).

Tablo 6. Gemiadamlarinda Paternalist Liderligin Orgiitsel Baghhga Etkisi

Standartlastirilmis p Katsayilari
Bagimli Bagimli Bagimli Bagimli
Model degisken  |degisken degisken degisken
Devam Normatif | Duygusal Orgiitsel
bagliligi baglilik baglilik baglilik
Aile Atmosferi 0,015 0,241 %** 0,329%** 0,222%%*
Hiyerarsi ve Oterite 0,093 -0,056 0,029 0,025
Bireysel Iliski 0,211%** 0,167*** 0,129%%* 0,192%**
Sadakat Beklentisi 0,088 0,152%* 0,099 0,128**
Is Dis1 Yasama Katilma 0,125% 0,056 0,034 0,081
Model F|  39,966%** 48,890%*** | 65227***% | 69,810%**
R ,454 0,491 0,546 0,559
R? 0,206 0,241 0,298 0,312
Diizeltilmis R? 0,201 0,236 0,293 0,308
Min. tolerans:0,313; Max VIF: 3,191; Max. CI: 24,517

Paternalist liderlik boyutlarinin tamami, gemiadamlarmin duygusal bagliligindaki
degisimin %20,1’ini aciklayabilmektedir. Model anlamli olmakla (F:39,966, p<0,0001)
birlikte, bireysel iligkiler (t:4,767; p<0,001) ve is dis1 yasama katilma (t:2,361; p:0,018)
boyutlar1 gemiadamlarinin devam bagliligina etkisini anlamli sekilde yordamamaktadir.
Paternalist liderlik boyutlarindan is yerinde aile atmosferi yaratma, sadakat beklentisi
ve hiyerarsik durum ve otorite boyutlar1 devam baglilig1 yordamada istatistiksel olarak
anlamli olmadig1 sonucuna ulasilmistir. Béylece bir biitiin olarak “Kaptanin paternalist
liderlik tarzi, gemiadamlarinin devam baglliklarini anlamli ve olumlu yonde etkiler”
seklinde kurulan H, hipotezinin kismen desteklendigi ortaya ¢ikmaktadir.

Paternalist liderlik boyutlart gemiadamlarinin normatif bagliligmni anlamli sekilde
etkilemektedir. Model gecerli olup (F:48,890, p<0,0001), tahmin isleminde
kullanilabilir. Model, gemiadamlarin duygusal bagliligindaki degisimin %23,6’sin1
aciklayabilmektedir. Boyutladan is yerinde aile atmosferi yaratma (t:4,297; p<0,0001),
bireysel iliskiler (t:3,861; p<0,0001) ve sadakat beklentisi (t:2,900; p:0,004) boyutlar
gemiadamlarinin  normatif bagliligini anlamli sekilde etkilemektedir. Paternalist
liderlik boyutlarindan ii¢ faktoriin normatif bagliligi yormdamada istatistiksel olarak
anlaml1 olmasi1 nedeniyle “Kaptanin paternalist liderlik tarzi, gemiadamlarinin normatif
bagliliklarmi anlamli ve olumlu yonde etkiler” seklinde kurulan H, hipotezinin kismen
desteklendigi sdylenebilir.
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Paternalist liderlik boyutlar1 gemiadamlarinin duygusal bagliliklarini tahmin etmedede
(F:65,227, p<0,0001) gegerli olup; duygusal baglliktaiki degisimin %29,3’lini
aciklayabilmektedir. Is yerinde aile atmosferi yaratma (t:6,097; p<0,0001) ve bireysel
iliskiler (t:3,313; p:0,002) boyutlart gemiadamlarinin duygusal bagliligini etkilemektedir.
Dolayisiyla “Kaptanin paternalist liderlik tarzi, gemiadamlarinin duygusal bagliliklarini
anlamli ve olumlu yonde etkiler” seklinde kurulan H3 hipotezinin de kismen desteklendigi
ortaya ¢cikmaktadir.

Paternalist liderlik boyutlarinin toplam o&rgiitsel bagliliga etkisi irdelendiginde; yine
modelin gecerli (F:69,810, p<0,0001) oldugu ve 6rgiitsel bagliliktaki degisimin % 30,8’ ini
aciklayabildigi goriilmiistiir. Is yerinde aile atmosferi yaratma (t:4,163; p<0,0001),
bireysel iliskiler (t:4,677; p<0,0001) ve sadakat beklentisi (t:2,573; p:0,010) boyutlari
gemiadamlarmin orgiitsel bagliligina etkisini anlamli sekilde etkilemektedir.

Tablo 7. Orgiitsel Baghligin Gemiadamlarimin Milliyetlerine Gére Karsilastiriimasi

Grup | Milliyet n Ort. Std.Sapma | F degeri | Farkhhk
A | Turk 386 | 3,6936 1,01851 D<A
Duygusal | B | Filipinli 167 | 3,8323 ,57657 5.391* D<B
Baglilik C | Hintli 120 | 3,7869 ,63861 ’ D<C
D |Rus 102 | 3,3992 ,81740
A | Turk 386 | 3,5380 1,02628
Devam | B [Filipinli | 167 | 3,6407 ,56088 D<B
Baglihg [ ¢ [Hintli 120 | 3,7250 68417 3.431% D<C
D |Rus 102 | 3,3856 ,73382
Normatif A | Turk 386 | 3,5979 1,00822 D<A
Baglilik B | Filipinli 167 | 3,7461 ,58513 7065%** | D<B
C | Hintli 120 | 3,7733 ,60526 | D<C
D |Rus 102 | 3,3196 ,69696
Tepki kategorileri: 1: Kesinlikle katilmiyorum,.., 5: Kesinlikle katiliyorum;
*#%p<0,001 **p<0,01; *p<0,05

Paternalist liderlik boyutlarinin 6rgiitsel bagliligin boyutlarini farkl diizeylerde etkiledigi
tespit edilmistir. Orgiitsel baglilik bakimindan Tiirk, Filipinli, Hintli ve Rus gemiadamlar1
arasinda anlamli bir farklilik olup olmadigmi tespit edebilmek icin ANOVA’dan
yararlanilmigtir. Tablo 7’den de goriilebilecegi gibi, gemiadamlarinin orgiitsel baglilik
boyutlarinin milliyetlerine gére anlamli farkliliklar bulundugu tespit edilmistir. Hangi
milliyetler arasinda farklilik oldugunu saptamak i¢in Tamhane T? ¢oklu karsilastirma
test sonucu kullanilmistir. Buna gore; Tiirk, Filipinli ve Hintli gemiadamlarinin duygusal
ve normatif bagliliklar1 Rus gemi adamlarina kiyasla daha yiiksektir. Filipinli ve Hintli
gemiadamlarinin devam bagliliklari, Ruslara kiyasla daha yiiksektir. Devam baglilig
bakimindan Ruslarla Tiirkler arasinda bir farklilik yoktur.
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4. TARTISMA VE SONUC

Diinya genelinde ticaretin %90°1, tilkemizde ise %881 ulastirmanin en énemli kolu olan
deniz yolu ile yapilmaktadir. Deniz ticaretinin en 6nemli pargasi ise tagima araci olan
gemilerdir. Gemiler, denizci olarak bilinen gemiadamlar ile isletilmektedir. Kaptan
donatanin temsilcisi olup, gemi iizerinde calisan tiim personelin en iist diizey yoneticisi
konumunda bulunmaktadir ve gemiyi sevk ve idareden sorumlu gemiadami olmaktadir.
Kaptan bulundugu konum itibari ile gemide calisan gemiadamlarinin ¢alismalarindan,
davraniglarindan, etkinliginden ve verimliliginden sorumlu olmaktadir. Gemiadamlarinin
bu tavir ve davraniglarinda gesitli faktorler etkili olabildigi gibi kaptanin ydnetim tarzi
da etkili olmaktadir. Tiim diinya denizlerinde calisan gemiadamlarinin milliyetlerine
bakildiginda, ¢ogunlugunun dogu kiiltiiriine sahip bir yapidan gelen milletlerden oldugu
goriilmektedir. Dogu kiiltiirtine sahip toplumlarda genellikle benimsenen liderlik anlayist
otokratik ya da paternalist liderlik tarzi olmaktadir.

Bulgulara gore; gemiadamlarmin devam bagliligi, paternalist liderlik boyutlarindan
bireysel iliskiler ve is dig1 yasama katilma boyutlarindan istatistiksel olarak anlaml
derecede etkilenmektedir. Normatifbaglilig1 ise, ig yerinde aile atmosferi yaratma, bireysel
iligkiler ve sadakat beklentisi boyutlart anlamli derecede etkilemektedir. Duygusal baglilik
ise ig yerinde aile atmosferi yaratma ve bireysel iliskiler boyutlarindan etkilenmektedir.
Boylece paternalist liderligin orgiitsel baglilik boyutlarini etkiledigine dair hipotezlerin
kismen desteklendigi sdylenebilir. Benzer sekilde, Erben ve Giineser (2008: 965-966),
paternalist liderlik ile devam baglilig1 arasinda gii¢lii, duygusal baglilikla orta derecede
iligski oldugunu tespit etmislerdir.

Gemiadamlarmin orgiitsel bagliliklart milliyetlerine gore karsilastirilmistir. Buna gore;
Tirk, Filipinli ve Hintli gemiadamlarinin duygusal ve normatif bagliliklarinin Rus
gemi adamlarma kiyasla daha yiiksek oldugu tespit edilmistir. Ayrica, Filipinli ve Hintli
gemiadamlarimin Rus gemiadamlarina kiyasla devam bagliliklarinin daha iyi oldugu
bulunmustur. Tirklerle Ruslarin benzer devam baghiligi sergiledigi anlasilmaktadir.
Sosyalizm, 6zgiir ¢caligmayi1, gergek demokrasiyi, bireyin gergek 6zgiirliigiinii, bilim ve
kiiltiirde gergek ve biiyiik bir ilerlemeyi gergeklestiren toplum olarak ifade edilmektedir
(Majuyev, 1998:196). Yapilan arastirmada Rus gemiadamlarinin duygusal ve normatif
bagliliklarinin Tirk, Filipinli ve Hintli gemiadamlarindan farkli ¢ikmasinin sebebi, Rus
gemiadamlarmin yillarca sosyalist yonetim tarzi ile yonetilmis olmasi kaynakli olabilir.
Uygulamada gemilerde sik¢a karsilagilan bir durum olan; Tiirk, Filipinli ve Hintli
gemiadamlarimin kaptana ve yoneticilere daha itaatkar oldugu, Rus gemiadamlarinin
ise itaatkdr olmadigi, kaptana itirazda bulunabildigi ve esitlik¢i bir yapida oldugu
izlenimi, kendisi de kaptan olan arastirmacilardan birinin gdzlemidir. Rus gemiadamlar1
esitlik¢i, bireyselci bir yapida olduklari igin esitsizligi normal gérmemekte ve bu
nedenle yoneticileriyle daha rahat diyalog kurabilmektedirler. Fakat diger ii¢ milliyetten
olan gemiadamlarinda gii¢ aralifi daha fazla olup, kolaylikla diyalog kuramamakta,
itiraz edememekte, sorunlari daha rahat aktaramamakta ve itaatkar bir davranista
bulunmaktadirlar.

Arastirma sonuglart da gostermektedir ki, paternalist liderlik tarzi gemiadamlarinin
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orgiitlerine olan bagliliklarini olumlu yénde etkilemektedir. Orgiitsel baglilig: etkileyen
paternalist liderlik boyutlarindan 6ne ¢ikan boyut ise, ‘is yerinde aile atmosferi yaratma’
boyutu olmaktadir. Bu durum gostermektedir ki, ¢aligma ortamu ile birlikte yasam ortami
olan gemide, gemiadamlari ailelerinden uzakta olmanin vermis oldugu 6zlemi isyerleri
olan gemide bir aile atmosferi igerinde galismak ve yasamak istemektedirler. Kaptanlar,
gemide aile ortami olusturmak igin yilbasi, bayramlar, dogum giinleri v.b. gibi 6zel
glinler i¢in gemiadamlarinin gemi ortamindan uzaklagmasini ve ailesi ile birlikte yasadigi
ortamlar1 hatirlamasi adina bir takim faaliyetlerin diizenlenmesini saglayabilirler. Dolayisi
ile kaptanlarin gemiadamlarinin gérmek istedigi aile atmosferini gemide olusturmalari
hem gemiadamlar1 ve kaptanlar hem de sirket i¢in yararli olacaktir.

Orgiitsel baghligin her iic boyutunuda yordayan paternalist liderlik boyutu olan
‘bireysel iliskiler’, gemiadamlari tarafindan 6nem verilmektedir. Gemiadamlari, karada
calisan insanlardan farkli bir yapida ve duygu igerisinde bulunmaktadirlar. Y6neticisi
olduklar1 insanlarin davraniglari, bu durumda ¢ok 6nemli olmakta ve gemiadamlarinin
kaptanlarinin hangi durumda nasil davranacagini bilmeleri kendileri i¢in 6nemli hale
gelmektedir. Ailelerinden ve sevdikleri insanlardan uzak olmanin verdigi bir takim
sikintilar igerisinde bulunan gemiadamlari, bu sikintilarini birileri ile paylasmak ve
sorunlari giderici yontemler bulmak ister, bu durumda yonetici pozisyonda bulunan gemi
kaptani devreye girmeli ve olabildigince sorunlari ¢6zmede yardim etmelidir. Kaptan ve
gemiadamlariin degisik ruh hallerindeki davraniglarinin karsi taraftan anlasilabilmesi
icin kaptan, gemiadamlarinin sikintilarin1 dinlemek igin, bireysel ya da toplu olarak
gorlisebilir.

Orgiitsel bagliligin duygusal ve normatif baglilik boyutunu yordayan sadakat beklentisi
gemiadamlart tarafindan onemli bir etken olarak goriilmektedir. Gemi kaptanlari,
gemiadamlarina ilgi ve alaka gostermelidirler. Gemiadamlari ile ilgili kararlar verirken
performansien 6nemlikriter olarak gormemelidirler, objektifolmalilar ve gemiadamlarinda
haksizliga ugradigi diistincesi olusmamalidir. Kendilerine bu sekilde davranildigini ve
kaptanlarinin adaletli ve babacan oldugunu algilayan gemiadamlar1 kaptanlarina bagli,
itaat eden bireyler haline gelirler ve bu durum hem kaptana hem de sirkete bagli bireylerin
olusmasini saglar. Kaptanlarina ve sirketlerine bagli olan gemiadamlari ise, kaptanin ve
sirketin ihtiya¢ duygu zor durumlarda yardim etmeye, kendilerinden beklenin 6tesinde
gayret gostremeye hazir bireyler haline gelebilirler.

Gemiadamlarmin devam baglilik boyutunu yordayan, is disi yasama katilma,
ailelerinden uzakta olan gemiadamlari igin gemi kaptanlarindan beklenen bir davranis
tarzi olmaktadir. Gemiadamlarinin gocuklarinin, eslerinin ya da anne ve babalarinin
zor durumda kalmasi durumunda, ellerinden ¢ok sey gelmemekte ya da miidahale sansi
olmamaktadir. Gemiadami denizin ortasinda bu caresiz durumda ailesinin maddi veya
manevi ihtiyaglarina cevap varilmesini dnemser. Eger ki gemi kaptani bu durumu bilir ve
kendisi gidemese de sirketin yardim etmesini saglarsa, gemiadami bu durumdan olduk¢a
memnun kalir ve sirketine bagli bir birey haline gelebilir.

‘Hiyerarsik durum ve otorite’, gemiadamlarmin orgiitsel bagliliginin olusumunda
duygusal, devam ve normatif baglilik boyutlarini istatistiksel olarak yordamayan
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paternalist liderlik boyutu olmaktadir. Bu baglamda gemiadamlarinin Orgiitsel
bagliliklari, gemi kaptanlarmin uygulamis olduklari otoriter davranis tarzindan ve de
gemide saglanmaya calisilan hiyerarsik durumdan etkilenmemektedir. Otorite boslugu
yaratmamak 6nemli olmakla birlikte, fazla sert bir yonetim tarzi gemiadaminda kendini
aciz ve ise yaramaz oldugu diistincesi olusturur, is yapmaya korkar ve is yapmaya karsi
isteksizlik olusturur. Diger taraftan fazla yumusak bir yonetim tarzi benimsemesi ise,
gemide olmazsa olmaz olan diizen ve disiplin saglanamaz ve deniz ortaminda kaderleri
ile bag basa olan gemiadamlarmin can kaybina varan sonuglar dogurabilir.

Sonug olarak, gemi kaptanlari yukarida bahsedilen Onerileri uygulama yoniinde gaba
gosterirse, gemiadamlarinda baglilik olusturabilir ve boylece, sirket biinyesindeki
yetismis elemanlarin sirketten ayrilmasinin Oniine gegilerek, zaman ve maliyet
tasarrufu saglanabilir. Arastirmaya gemiadamlart agisindan bakildiginda ise, kaptanlarin
gemiadamlariin orgiite baglilik diizeylerini arttirict uygun tarzdaki liderlik davranislari,
gemi adamlarmin sadece calisma degil, ayn1 zamanda sozlesmeleri siiresince yasam
alanlar1 da olan gemi ortamini yumusatabilir. Bu yumusak iklim gemiadaminin mutlu
ve huzurlu calismasini saglayabilecek ve sozlesmelerini zamaninda tamamlayarak
sonraki kontratlarinda da ayni sirkette ¢alisma imkanina sahip olabilecektir. Boylece
izinde gecirecek oldugu zamanlarda, is arama kaygisi tasimayarak huzurlu ve dinlenmis
olarak tekrar gemiye donebilecektir. Bu olumlu durumlarin yasanmasi, sirketin kaptan
istihdaminda paternalist liderlik gibi uygun tarzda liderlik 6zelligi gosterenleri tercih
etmesini ve bu yonde gelisiminin saglanmasini gerektirdigi agiktir ve 6nerilmektedir.

Calismamizin verileri yaklasik 1,5 aylik bir siiregte Mersin Limanina gemiler ile gelen
Tirk, Filipinli, Hintli ve Rus gemiadamlarindan toplanmistir. Calismanin sadece dort
farkli milliyetten gemiadamlarina yapilmasi zaman ve mekan kisitlamasindan dolayidir.
Bundan sonraki arastirma, birden fazla limana gelen, dogu ve bati kiiltiirel 6zellikleri
tasiyan gemiadamlarma yapilabilir. Boylece kiltiirel farklilagmanin gemiadamlarinin
orgiitsel bagliliklarina etkilerinin gosterildigi sonuglar elde edilebilir ve bu sonuglara gore
kiltiirlere (milletlere) gore baglilik araglari gelistirilebilir.
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THE IMPACT OF PATERNALISTIC LEADERSHIP ON THE
ORGANIZATIONAL COMMITMENT: A RESEACH ON SEAFARERS

1. INTRODUCTION

The effects of paternalist leadership on issues such as organizational commitment, job sa-
tisfaction, job performance, organizational citizenship and absenteeism have been frequ-
ently researched (Erben and Giineser, 2008; Pellegrini, Scandura and Jayaraman, 2010;
Tiiresin, 2012). However, very few surveys on seafarers have been encountered (Bozkurt,
2007; Tiirker, 2007). The increase in the economic crisis and competition in 2008 aggra-
vated the working conditions in the maritime sector. Therefore, it is important to examine
the leadership style and commitment issues. The ship captain, who works as a manager
on board, has some authority that may affect the level of organizational commitment of
seafarers.

A leadership style is called “paternalist leadership” where the leader protect and watch
the members of the organization as well as their lives outside of their work life, and
who expect unconditional obedience from members of the organization in return (Koksal,
2011). Paternalism is based on the principle of reciprocity; mutual protection, obedience
and loyalty (Borekei, 2009: 104).  Some researchers (Aycan, 2000) examine the
paternalist leadership in two dimensions as pure minded and self-interested leader, while
others (Chou, Sibley, Liu, Lin and Cheng, 2015: 686) examined it in three dimensions
such as authoritarian, helpful, and morality. The leader, who adopts the paternalist style,
tries to make the members of the organization feel like they are in a family environment.
While waiting for members of the organization to pay attention to the issues of authority
and status, the leader also expects loyalty.

Loyalty and commitment are perhaps the most important benefits of paternalism for emp-
loyers. Organizational commitment refers to the employee’s commitment to the orga-
nization as material or spiritual, and is defined as the individual’s willingness to accept
organizational goals and values, to make efforts to achieve these goals and to continue his
membership in the organization (Yagc1, 2007: 115; Ozkalp, 2010: 97). The most accepted
classification in the process of organizational commitment is the three-dimensional mo-
del of Allen and Meyer, which is the classification of emotional, continuity and normative
commitment (Ozkalp, 2010: 97).

It is observed that the people working on the ship in the world are mostly from Asian,
Middle-East and Latin American countries which cannot provide full economic prospe-
rity (Sag, 2010: 56-57). The cost of these people leaving the organization is high. It is
assumed that many people working for the paternalist leader will not leave their organi-
zations for higher wages or better facilities (Erben and Giineser, 2008: 965). Individuals
want to stay in the organization, it is morally right to find it (Yalcin and Yarn, 2005: 398).
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Emotional adherence develops as a result of work experience. Leaders ‘attitudes have
an important impact on the formation of organizational policies and procedures that are
effective in the development of employees’ emotional commitment to the organization
(Erben and Giineser, 2008: 965). In this framework, the following three hypotheses have
been developed.

H1: The paternalist leadership style of the captain significantly affects the seafarers’ con-
tinuance commitment positively.

H2:The paternalist leadership style of the captain significantly affects the seafarers’ nor-
mative commitment positively.

H3:The paternalist leadership style of the captain significantly affects the seafarers’ nor-
mative commitment positively

2. RESEARCH METHOD

In the descriptive study, the data were collected via a questionnaire developed from the
literature. In addition to demographic questions, there are two scales. The 18-item Orga-
nizational Commitment Scale of Allen and Meyer (1990) (Giil, 2003; C6l and Gtil, 2005;
Bozkurt, 2007) and 21-item Paternalist Leadership Scale of Aycan (2006) was used as
a paternalist leadership scale. Since the applicability of the special days (eg, marriage,
funeral, graduation, etc.) of the employees in the dimension of participation in the non-
work life in this scale is not realistic for the captains and seafarers, it has been removed
from the scale and applied as 20 items. The response categories of the two scales’ items
were subjected to 5-point Likert grading (1 = Strongly Disagree, ..., 5 = Strongly Agree).
Turkish, Filipino, Russian and Indian seafarers constitute the majority of the seafarers
who come with ships to Mersin Port. It was learned that 36% of the seafarers arriving in
Mersin Port were Turkish, 20% Filipino, 13% Russian and 12% Indian (https://atlantis.
udhb.gov.tr/UMA/Login.aspx, January 2016). Quota sampling was made by using natio-
nality ratios in the study population. The questionnaire was applied to Turkish, Filipino,
Indian and Russian seafarers who came to Mersin Port between 23 February and 31 Mar-
ch 2016. After the implementation period, 775 questionnaires were obtained.

The reliability analysis was applied to the scales. The paternalist leadership scale decre-
ased to 19 items and its Alpha coefficient was calculated as 0,939 and the organizational
commitment scale was decreased to 15 items and its Alpha coefficient was 0,924. The
construct validity was checked with exploratory factor analysis.

3. FINDINGS

Factor analysis conducted to paternalist leadership scale revealed five dimensions as
“creating family atmosphere at work”, “hierarchical situation and authoritarianism”, “ex-
pectation of loyalty”, individual relationship”, and “participation in non-work life “The-
se factors explained 77% of the total variance. On the organizational commitment scale,
emotional, continuance, and normative commitment dimensions were determined; these
dimensions accounted for 72% of the total variance. Emotional and normative commit-

ment of Turkish, Filipino and Indian seafarers was significantly higher than that of Rus-
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sian shipmen. The continuance commitment of Filipino and Indian seafarers was higher
than that of the Russians. There was no significantly difference between Russians and
Turks in terms of continuance commitment.

CONCLUSION

Multiple regression analysis was performed to test our hypotheses. The continuance com-
mitment of seafarers has been significantly affected by individual relationships and parti-
cipation in non-work life (adjusted R 20.1%) of paternalist leadership dimensions. Nor-
mative commitment was significantly affected by the dimensions of family atmosphere in
the workplace, individual relationships and expectation of loyalty (adjusted R*: 23.6%).
It was also found that emotional commitment had been affected by the family atmosphere
creation and individual relationships at work (adjusted R?: 29.31%). Thus, it can be said
that the hypotheses that paternalist leadership affects the dimensions of organizational
commitment are partially supported.
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Abstract

Although positive psychology has begun to study quite often in the organizational con-
text in the last two decades, so far, however, there has been little discussion about the
contribution of positive psychology to organizational readiness during organizational
change processes. The current study intends to compile, analyze and synthesize scien-
tific researches that aim to understand the effects of positive psychology on readiness
in the context of organizational change. In the line with this purpose, several advanced
search criteria were identified; In EBSCO Business Source Complete and ISI Web of
Science databases, four (4) conceptual and fourteen (14) experimental, eighteen (18)
studies in total were identified and attempted to be analyzed in detail. Although it is
widely acknowledged that these findings represent the infancy period of the field, the
majority of examined studies reveal that positive psychology may provide a valuable
contribution in terms of both individual and organizational readiness. In particular,
positive interventions (i.e. coaching, training) are reflected as a promising tool for
employee well-being and their commitment to change. Additionally, leadership style
(i.e. transformational leadership) and other organizational factors (i.e. social support,
participation) are stressed as relevant instruments for creating a positive experience
throughout a change initiative. Apart from the mechanism through which they work,
outcomes of the examined studies reveal that positive psychology also contributes to
diminishing stress and anxiety which is triggered by the turbulent environment of a
change process.
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ORGUTSEL DEGiSIME HAZIR BULUNUSLUK DUZEYININ
DESTEKLENMESI: POZITIF PSIKOLOJININ ROLUNU INCELEYEN
SISTEMATIK BiR DERLEME CALISMASI

0z

Her ne kadar yirmi yili agkin stiredir ¢aligilan pozitif psikolojin érgiit ¢alismalarina
entegrasyonu hiz kazanmig olsa da, bu alamin orgiitsel degisime hazir bulunusluga
etkisi arastirmacilarin yeterince ilgisini ¢ekmemistiv. Bu anlamda mevcut ¢alisma
orgiitsel degisim baglaminda pozitif psikolojinin roliinii inceleyen ¢alismalart bir ara-
ya getirmeyi, analiz etmeyi ve bulgular: sentezlemeyi amaglamaktadr. Caligmanin
amaglari dogrultusunda, mevcut literatiirden yola ¢ikilarak anahtar kelimelerden olu-
san gelismis arama kriterleri belirlenmis ve bu anahtar kelimeler ISI Web of Science
ve EBSCO Business Source Complete veri tabanlarinda taranmistir. Dordii (4) teorik,
on dordii (14) deneysel olmak iizere toplam 18 bilimsel yayin detayli bir sekilde analiz
edilmeye ¢alisilmistir. Bu arastirmada incelenen ¢alismalar emekleme donemi ¢aba-
lart olarak nitelendirilmekle birlikte, incelenen ¢alismalarin cogunlugunun bulgular
pozitif psikolojinin érgiitsel degime olumlu yonde katki yapabilecegine isaret etmek-
tedir. Ozellikle ko¢luk (coaching) ve egitim/gelistirme (training) gibi pozitif miidaha-
lelerin degisim sirasinda bireysel iyi olusu (well-being) ve degisime bagliligi olumlu
etkiledigi soylenebilir. Doniisiimcii liderlik ve bazi érgiitsel faktorlerin (Or. sosyal des-
tek, katilim) genellestirilmis pozitif deneyimlerin olusmasina katki sagladigi incelenen
calismalarla ortaya konmustur. Ayrica incelenen ¢alismalarin biiyiik cogunlugu pozitif
psikolojik miidahalelerin degigimin ortaya ¢ikardigi stres, endise ve depresyon gibi
istenmeyen durumlarin onlenmesine katki saglayabilecegine isaret etmektedir.

Anahtar Kelimeler: Orgiitsel Degisim, Degisime Hazirbulunusluk, Pozitif Orgiitsel
Psikoloji, Pozitif Orgiitsel Davranis, Saglikl Isyeri Uygulamalart

Jel Kodlar: M10, M12, M14, O3

1. INTRODUCTION

Since the very beginning of organization studies, change has been inevitable for
organizations; however, the changes experienced by organizations in the last two decades
have been very fast and deep relative to the past. In the meantime, organizational change
theories have also evolved into a point that it is a process that is far more sophisticated
than the top-down management of a rational or/and linear process. Organizational changes
have then begun to be addressed as a source of instability and complexity. Recently, it
is widely accepted that workers are exposed to much more stress especially in situations
where organizational change will increase ambiguity and insecurity, such as downsizing
or mergers/acquisitions (Smollan, 2015; Cameron and Green, 2015 p. 242-243; Kiefer,
2002). At this point, it may not be surprised that those mentioned negative factors may
inhibit individual commitment to the intended change process.

Surprisingly, far too little attention has been paid to the role of positive psychology in
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organizational change literature and these studies mainly focus on the workers’ intention
towards a change initiative (i.e. Avey, Wernsing and Luthans, 2008). Therefore, the effect
of positive interventions on individual readiness in a real organizational change context
needs to be empirically proven by scholars. Another problematic area is that most of the
work done in this area is based on cross-sectional data. In order to clarify, if organizational
changes are considered as continuous processes, the legitimization of positive intervention
may be constituted by the perception that whether these behaviors are only relevant to
the present situation, or that it is a generalized experience. In essence, the perception of
sincerity towards positive interventions has become a significant element at the point of
individual readiness.

In parallel with the limited number of studies attempting to understand the role of positive
interventions in the context of organizational change, there is no systematic review that
provides a clear overview of the topic. For this reason, this study aims to make contributions
to practitioners through explaining how a positive organizational environment should be
formed in a process of change that can directly affect individual commitment to change
and to offer a notable contribution to theory by providing the first systematic review of
positive psychology intervention in this specific organizational setting. In other words,
the current study will examine the contribution of healthy workplace practices as a tool for
shaping favorable emotions rather than dealing with undesirable attitudes and behaviors
that arise during an organizational change. After a large-scale review of the literature, the
study will also depict various patterns in terms of guiding further research.

1.1. Literature Review

Right after the modernist perspective, which is mostly associated with the classical
management approach, organizational phenomena such as structure, culture or even
organizational change has begun to re-interpreted along with a shift towards post-modern
perspective. In contrast to the modernist perspective which considers organizations as
rationalized, formalized and structured single entities, this approach treats organizations
as a socially-constructed (Lewis et al., 2008), constantly changing space that enables
human meaning-making in a work context (Weick, 1979). Concurrently, the interest
in the system theory has scaled up considerably among the majority of organizational
change theorists. Researchers predominantly address the open systems perspective and
emphasize the establishment of effective and responsive interaction with the external
environment that is vital to the sustainable success of an organization (Leonard et al.,
2008: p.268).

These ideas also form a new paradigm what is called “complexity”. The basic assumption
of this perspective is those complex systems are constituted by multiple factors and these
factors interact with each other in a dynamic and non-linear way (Cilliers, 1998). This
novel perspective argues that a change in one component of a system is enlarged by
inducing additional changes in other components of the system, which, in turn, stimulate
further change in the initial component. Such a system exhibits random, or chaotic,
behaviour in the sense that the consequences are inherently unpredictable (Jenner,
1994). This approach provides some helpful insights when it is not possible to perceive a
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linear pathway through a change process and it is difficult to determine cause and effect
(Leonard et al., 2008: pp.268-269).

Although the present study considers today’s organizations as complex adaptive systems,
it consciously disregards the realist ontological assumptions of complexity theory. Instead,
it adopts a nominalist ontological perspective based on the assumption of the “social
construction of the reality” posed by the postmodernist perspective. In other words, how
individuals perceive organizational change and the contribution of positive psychology to
these processes are considered from an interpretative perspective. The current study also
includes three basic levels of analysis (individual, group and organization system level
analysis) in terms of examining the cognitive, emotional and behavioral dimension of
organizational change at the level of individuals, groups and institutions.

1.1.1. Organizational Change: Resistance and Readiness

In recent years, organizations have experienced enormous transformations in order to
meet market conditions which subject to constant change and volatility. Particularly,
since organizations have become more complex entities than ever, managing an
organizational change also becomes a problematic process at the point of considering
many different factors simultaneously (Pettigrew, Woodman & Cameron, 2001). In
order to understand the nature of organizational change, Van de Ven and Poole (1995)
represent four theories driven by different conceptual forces: Life-cycle model (process of
progressing through a necessary sequence of stages.), teleological model (a cycle of goal
formulation, implementation), dialectical model (colliding meanings and confrontations)
and evolutionary perspective (repetitive sequence of variation, selection, and retention
events). The research to date has tended to focus on the dialectical approach rather than
other perspectives. The reason is that organizational change is a multi-faceted and multi-
levelled construct (Weiner, 2009; Pettigrew, Woodman & Cameron, 2001). The emergence
of conflicting meanings can be regarded as a natural consequence when considered
different powers and interests of parties involved in a change initiative (Blazejewski
& Dorow, 2003). Eventually, eliminating potential conflicts and therefore diminishing
resistance to change has considered as a critical factor of successful organizational change
initiatives (Thomas, Sargent & Hardy, 2011).

For a long time, researchers who studied organizational change considered resistance and
readiness as two concepts that are opposite to each other. In addition to this, a number
of researchers have suggested that the removal of the resistance is also accompanied by
readiness. However, even if diminishing resistance may help to facilitate readiness, it
does not necessarily mean that readiness for change is achieved. Recently, literature has
emerged that readiness and resistance to change is different concepts (Holt et al., 2007).
Self and Schraeder (2009) identified three domains that can trigger resistance to change:
individual factors such as non-work life experiences or personal concerns about change in
general; organizational factors such as credibility of organization and change agent or past
change experiences of the organization; and lastly, change-specific factors that comprise
the legitimization of the change itself (i.e. the proposed change is right or needed for the
organization) or procedural aspects (i.e. planning, participation) used in the realization of
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the change. Although a large and growing body of literature has investigated the negative
side of organizational changes, research that treats organizational change as a positive
phenomenon and emphasizing the strength of individuals is still insufficient. Therefore,
this review aims to gather, analyze and synthesis studies that specifically address the
strength of individuals during the time of changes.

1.1.2. Positive Psychology

Since its first introduction by the American Psychological Association in 1998, positive
psychology has brought a new dynamism to human studies and has enabled scholars to
conduct multidisciplinary research. The emergence of positive psychology overlaps with
the emphasis on the requisite for focus on the strengths of individuals by questioning
the notion of ‘curing individual suffers’ (Seligman, 2002) which is one of the basic
assumptions of classical psychology. Over the past 20 years, classical problem-oriented
perspective has left its the place to a new approach that emphasizes the strength of
mankind and prioritizes positive experiences. Integration of positive psychology into
different disciplines has intensified from the beginning of the millennium. In particular,
education, economic and political science has not remained insensitive to the desire of
the new movement to say something new. This expanding domain has begun to study in
organization sciences quite often under several diverse jargons such as positive psychology
at work, positive workplace, positive organizational environment and healthy workplace
practices. In the meantime, new terms have emerged to fit organizational contexts such as
positive organizational psychology (POP), positive organizational scholarship (POS) and
positive organizational behavior (POB).

There is a large volume of published studies describing positive psychology and its
role from different perspectives. In their seminal study, Seligman and Csikszentmihalyi
(2000, p. 5) defined the term as ‘The science of positive subjective experiences,
positive individual traits and positive institutions’. This description suggests that
positive psychology encompasses three distinctive aspects: nurturing valued subjective
experiences such as well-being, gratification, hope, flow and joy; secondly creation of
positive individual traits that refers to identifying and developing personal traits such
as; delicacy, courage, forgiveness, vocational passion, mindedness and so on. The last
one, positive institutions, addresses any practices that intend to move individuals to alter
their perspectives on citizenship: work ethics, responsibility, tolerance and self-restraint
(Meyers, van Woerkom & Bakker, 2013). From this point of view, it can be argued that
positive interventions should be dealt with in three different levels: subjective, individual
level and group level. Perhaps the most significant question that needs to be asked; what
are the mechanisms that constitute positive interventions and whether these mechanisms
differ according to diverse contexts. Although extensive research has been carried out
on positive psychology past 20 years, only a few studies exist which attempt to find out
mentioned mechanisms above. In this sense, bringing studies together that link positive
psychology with organizational change, synthesizing these studies and reaching novel
outcomes may contribute both to practitioners and to the body of knowledge.
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1.1.3. Positive Organizational Behavior (POB)

The concepts of positive organizational behaviour (POB) and positive organizational
scholarship (POS) are mostly used interchangeably within the literature (Donaldson
& Ko, 2010). Hence, it is necessary here to clarify exactly what is meant by positive
organizational behavior. The term POB refers to behavioral capabilities that are formed
by positively oriented human resource strengths and psychological capacities (Luthans
& Youssef, 2004). A large and growing body of literature suggests that POB is directly
related with individual performance (Luthans & Youssef, 2004; Nelson & Cooper, 2007;
Luthans & Youssef, 2007a) therefore, there was a necessary to build a higher-order
construct which can be measured, developed and managed for performance enhancement.
The term Psychological capital (PsyCap) (Luthans & Youssef, 2004) was created as a core
construct in order to develop and manage work performance. The construct encompasses
four distinctive components: self-efficacy, optimism, hope and resilience.

The roots of (1) self-efficacy reach Bandura’s (1997) social cognitive theory and it refers
to possessing a certain degree of confidence to succeed at challenging tasks (Nelson
& Cooper, 2007). (2) optimism signifies forbearance for the past, appreciation for the
present, and opportunity seeing for the future (Avey et al., 2009). Empirical findings
reveal that optimism is subject to improvement through different approaches just as self-
efficacy (Schneider, 2001; Totterdell et al., 2006). Unlike daily use, (3) hope is defined
as a positive motivational state that is constituted by the incorporation between being
determined to achieve goals (willpower) and the ability to devise alternatives paths in
the face of obstacles (waypower) (Snyder, Irving, & Anderson, 1991, p. 287). Despite
the presence of several research that consider hope in different organizational contexts
such as, managers hope level and performance (Peterson & Luthans, 2003), hope and
commitment (Youssef & Luthans, 2007), however, these studies were conducted in a
stable organizational environment and it remains unclear that how this mechanism works
in a process of organizational change. Lastly, (4) resilience can be expressed as the
mental capability to reassess itself in adverse circumstances such as conflict and failure
and to make the necessary bouncing back to attain success (Luthans, 2002a, p. 702).
Therefore, increasing resilience is addressed by many scholars as a critical factor (Oreg,
2003; Jack Walker, Armenakis & Bernerth, 2007; Shin et al., 2012) especially for the
success of organizational changes and it can be built through current self-evaluation and
self-improvement techniques (Avey et al., 2009).

1.1.4. Positive Organizational Scholarship (POS)

Although there are certain similarities with the term positive organizational behavior is,
positive organizational school (POP) is a concept that is utilized to address a more specific
organizational context. Luthans & Youssef (2004) describe the term as a whole of positive
organizational characteristics that may improve organizational survival and effectiveness
during crises and adverse conditions. The term is currently evolved in the direction of
understanding the positive dynamics within a workplace would enable organizations to
attain new objectives. In other words, while POB is concerned with the quality of the
individual’s psychology, POS deals with the positive processes that are formed by on
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organizational context through offering a more macro perspective (Bakker & Schaufeli,
2008). The key characteristics of POS are listed by virtuousness, meaningfulness,
collaboration and the appreciation that are assumed to build human well-being.
Based on those characteristics, Cameron and Spreitzer (2011, pp. 385-446) identified
five relational dimensions that would enhance positive subjective experiences and
therefore healthy workplace practices; high-quality connection, relational coordination,
reciprocity, intimacy, and civility. Particularly, given that organizational changes often
create undesirable conditions and conflicting meanings (McClellan, 2011), POS can play
a vital role in eliminating restraining forces for change.

1.1.5. Positive Psychology Interventions

Although the impact of positive interventions on individuals has been extensively studied
on the basis of clinical psychology, it is evident that these studies are still in infancy
in the field of organizational behavior. Sin and Lyubomirsky (2009) defined the term
as “treatment methods or deliberate activities aimed at cultivating positive feelings,
positive behaviors, or positive cognitions”. In order to clarify, personal coaching can be
seen as an example of positive psychological interventions (i.e. Biswas[/Diener, 2009)
that mainly aims to enhance well-being and ameliorate depressive symptoms. Several
pieces of researches examine positive interventions within an organizational context:
loving-kindness meditation and building positive emotions (Cohn & Fredrickson, 2010),
adult resilience program and emotional strength (Liossis et al., 2009). In this sense,
these interventions can be examined into two stages; preventive activities and disposal
activities. When it comes to organizational changes, it can be suggested that preventive
interventions can be more effective in eliminating conflicting meanings and therefore
sustainability of commitment to change. However, there have been few controlled studies
which compare differences in the impact of positive interventions in a stable environment
and in a turbulent environment.

2. METHOD
2.1. Scope of the Study

While positive psychology studies have gained momentum, desired outcomes of its
application to workplaces have led to greater interest in the integration of positive
psychology within organizational studies. Dealing with a phenomenon in different
contexts would add value in terms of obtaining accurate and in-depth knowledge about
it. So far, however, the positive psychology research to date has tended to focus on the
stable organizational environment rather than chaotic organizational settings. Therefore,
the current review mainly aims to examine positive psychology studies that are integrated
into organizational change initiatives.

The main questions/issues addressed in this review are:

° Can positive psychology interventions contribute to individual readiness in a
context of organizational change? How can they contribute if any? (micro level)
° Are there any specific positive PsyCAP that must be constituted to increase the
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commitment of workers to an organizational change? (meso and macro level)

° Is there a set of practical tools as a positive intervention that can be applied th-
roughout organizational transformations?

In line with these objectives, the study will address a number of specific issues listed
below;

° The number of articles has been published between 1999 and 2018.

° The number of journals that includes positive psychology studies within the or-
ganizational change context.

° In which level, positive psychology interventions were examined within the or-
ganizational change context (i.e. individual, group or organizational).

° The most popular topics and trends related to positive psychology within the
organizational change context.

° Theories and concepts that can be interrelated with one another.

° The key findings emerge from the literature.

° The emerging evidence which may determine the direction of further research.

2.2. Search Design

At the very beginning of the procedure, based on seminal pieces of works we
identified several keywords such as; “Positive organizational psychology”, “Positive
organizational scholarship”, “Positive emotions”, “Positive Psychological capital”,

“Healthy workplace practices”, “Positive organizational behavior”, “Emotional
support”, “Positive psychology at work”, “Organizational change”, “Organizational
transformations”, “Resistance to change”, “stress at work”, “Individual readiness to

change”, “Resilience”. Those search terms were entered into both EBSCO Business
Source Complete and ISI Web of Science in order to attain empirical and theoretical
studies between 1999 and 2018. Initially, 2728 in EBSCO and 4994 in Web of Science
(N=7722 in total) articles were reached that surpass the scope of our study. We then used
the combinations of the above-mentioned keywords as the advanced search criteria to
narrow our search to a more specific level. By applying the selection criteria mentioned
above, we identified 58 peer-reviewed journal articles and 4 book chapters that are
sheltered by organizational behavior studies. Subsequently, these articles were examined
in greater details, including references, and as a result, 17 (n = 14 empirical studies and
n=3 conceptual studies) articles were found to have met all the selection criteria. Finally,
the above-mentioned keywords were searched Google Scholar for to purpose of not to
miss any important study or any call for paper. At the end of this final search section, 1
more conceptual study have been detected which was considered significant and the total
number of studies reached 18.

3. RESULTS

As can be seen from Figurel above, numerous theories were applied within these studies
in order to understand the underlying reasons of the phenomenon; however, current
studies can be criticized at the point of neglecting the organizational change theories and/
or not giving enough room for them. Consequently, although all those studies examined
contribute to understanding the role of positive psychology in organizational change
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studies, it is still its infancy period and needs to be enhanced in more sophisticated
organizational change contexts.

Individual Level Group Level Organizational Level
*Psychological Capital «Social Construction Theory «Cognitive-motivational-

Relational Theory of
*The Broaden and Built theory Emotions

of positive emotions «Emotional Experience Theory

*The Broaden and Built theory
* Appraisal Theory of Emotions of positive emotions

« Affective Events Theory « Appreciative Inquiry

*Expectancy Theory / /

Figure 1: Theories applied in positive organizational change

Asitisseenin Table I research has been conducted mainly rely on (five studies) standard
positive interventions such as coaching and training sessions (Sherlock-Storey, Moss &
Timson, 2013; Grant, 2014; Grant, Curtayne & Burton, 2009; Mueller, Jenny & Bauer,
2012; Martin, Jones & Callan, 2005). One limitation is that these standard recipes may
fail if not based on an understanding of the emotional experience of a specific change
process (Kiefer, 2002). Apart from that, all studies attempted to analyze micro-level
(individual) except one (West, Patera and Carsten, 2009) and couple of them tried to
experimentally examine the combination of different levels (Kiefer, 2002; Grant, Curtayne
& Burton, 2009; Martin, Jones & Callan, 2005; Mueller, Jenny & Bauer,2012). Self-
confidence and resilience are the most stressed concepts at the individual level (Micro)
studies whereas the concepts of generalized positive experiences are emphasized at the
group level (Mezzo) studies. Another problematic area is that only two of these studies
(Armstrong-Stassen & Schlosser,2008; Kiefer, 2002) addressed positive interventions
during a dramatic organizational change.

Surprisingly, all studies have reported that positive psychology contributes to organizational
change at the point of readiness. Although these findings are understandable to some
extent, nearly all of the studies addressed have focused on individual and organizational
factors, and the change-specific factors have been disregarded. From the methodological
perspective, more than half of these researches (ten studies) have adopted the quantitative
method. Nevertheless, it may not possible with this approach to acquire in-depth
knowledge of the phenomenon examined.
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EMPIRICAL POSITIVE PSYCHOLOGY STUDIES ADDRESSED IN ORGANIZATIONAL CHANGE CONTEXT

Research Domain Author(s) Title Journal Theoretical Lens Method Level and Key Findings and
Year Sample Design implications
Finding positivity Three positive emotions;
during a Individual and happiness, pride and relief
The role of positive major organizational Organizational| o found significant in terms
Raitis et al. Social Qualitative
emotions in forming . Emotions and . .
(2017) change: In search of construction of constructing a positive
positive collective identity N s Identity Once P .
triggers of employees perspective Managers collective identity for the
and commitment to change. positive throughout organizational change.
perceptions and feelings| change
The coaching program was
found positively associated
The Efficacy of . . .
The effects of an executive Grant Individual ith desirable attitudes towards
Executive Coaching in [Journal of Change| Psychological | Mixed Method h izational ch
coaching program towards (2014) level change organizational change
Times of Organisational| Management capital Executives L sed goal attai
organizational change. Test/re-test | (i-¢- increased goal attainment,
Change greater ability to deal with
change)
The coaching program was
The impact of a coaching  Sherlock-
Brief coaching for found significant in terms of
intervention on participant Storey, Moss| Quantitative Individual
resilience during The Coaching Psychological increasing in resilience and
levels of resilience in the & Timson Middle-level level
or ional change: | Psychol capital confidence level of participants
face of organizational managers Test/re-test
An exploratory study as well as psychological capital
change. (2013)
such as Hope and Optimism.
Employees’ positive affect
The role of forming positive Individual .
The role of affect and Quantitative experienced was found
effect in commitment to Seo et al. eadership during Personnel Affective events significantly and positively
change. (2012) . Psychology theory Hi related to cc to
organizational change Employees
procedure change.
Individual and
organizational
health-oriented
readiness .
Mueller, The health-specific
The role of organizational for change: International Individual and
Jenny & Quantitative interventions enable to make a
health development (OHD) Conceptualization and Journal of  [Theory of planned| Organizational
Bauer meaningful distinction in terms
initiatives in readiness for validation of a measure | Workplace Health| behavior
(2012) Employees of readiness for change of
change. within a large-scale Management Longitudinal
individuals and organization.
comprehensive
stress management
intervention
Positive individual-level
Team level positivity:
outcomes such as self-efficacy,
The relationship between ~West, Patera| investigating positive Journal of Quantitative | Team level
optimism, and flexibility have
team-level POB capacities and Carsten |psychological Organizational |Expectancy theory| University Extend over
been reported to increase
and the adaption to change.  (2009) and team level Behavior Students time
team-level capacity in terms of
outcomes
adaption to change.
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Executive coaching

enhances goal

Mixed method

The executive coaching
program was reported

significant in terms of

The role of executive Grant, Individual
) . attainment, The Journal . . increased goal attainment,
coaching practices in Curtayne & Psychological Executives
. o resilience and of Positive . . increased resilience, decreases
readiness for organizational ~ Burton capital and senior Extend over
workplace well-being: a| ~ Psychology ) in depression, anxiety and
change. (2009) managers time
randomised stress, and increases in
controlled study workplace well-being.
The role of psychological (Can Positive Employees| ~ The Journal
o : Multiple
capital in building positive  Avey, Help Positive of Applied
Organizational Change?|  Behavioral | theoretical lenses Individual | PsyCap was found significant
emotions that in turn were  Wernsing & B 8- Quantitative
: ; (Cognitive in terms of forming positive
related to their attitudes Luthans mpact of Psychological Science
: : mediation theory Hierarchical | emotions which is necessary
(engagement and cynicism).  (2008) Capital and Emotions Working adults
on Relevant Attitudes and Broaden and procedure for commitment to change.
and Behaviours build theory)
The role of generalized Generalized optimism (one of
Armstrong- Taking a Positive
optimism in readiness for Canadian Journal [ The broaden-and-| Quantitative Individual POB) was stated
Stassen & Approach to
change in the context of of Administrative| build theory of [ Managerial Extend over as a valuable resource for
. Schlosser Organizational . - . . employee readiness in times of
downsizing. Sciences positive emotions| employees time
(2008) Downsizing downsizings
Employee coping with Positive emotions were
Fugate,
The role of positive organizational change: reported positively related
Kinicki & Individual
emotions in controlled ‘An examination of Personnel Appraisal theory | Quantitative to control coping strategies
Prussia Extend over
coping strategies alternative Psychology of emotions Employees (control coping: to consider
time
theoretical perspectives organizational changes as an
(2008)
and models opportunity to learn and grow)
The positive psychological
climate was found related to
The roe of positive The role of Individual and psychological well-being and
psychological European Journal Cognitive- organizational
psychological climate in  Martin, Jone: Quantitative those who rated the
climate in facilitating of Work and h 1 : ; i
employee adjustment during & Callan social climate more positively
employee adjustment | Organizational | theory of stress Twice in :
different organizational (2005) Employees also felt less distressed by the
change contexts during Psychology and coping different changes and more confident
organizational change contexts and in control of how the
change would affect them
Readiness for
Both workplace factors (i.e.
organizational change:
participation, social support)
Individual factors and A longitudinal Journal of
Cunningham Quantitative Individual and individual factors (i.e.
organizational contributors study of workplace, |Occupational and
etal. Psychological self-efficacy, active problem-
to readiness for psychological Organizational
(2002) capital Employees | Longitudinal [solving) were found significant

organizational change.

and behavioural

correlates

Psychology

in terms of readiness for

change.
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Understanding the
Emotional
Understanding the role
Experience of Advances in
of positive subjective Kiefer
Oreanizational Developi
experiences during mergers.  (2002)
Change: Evidence from [Human R
a Merger
The impact of positive
self-concept (self-efficacy, Managerial coping with
Journal of
positive affectivity, Judge et al. | organizational change:
. . Applied
self-esteem) in coping with (1999) A dispositional
. Psychology
organizational change. perspective

Qualitative Team level
Emotional
Middle-level | Extend over

experience theory

Managers time
Quantitative Individual
Psychological Middle/ Once
capital upper-level throughout
management change

It was reported that team
members exhibit different
behaviours towards a merger
according to negative and
positive emotions that they

experienced.

It was demonstrated that the
success of a change initiative
is directly related to managers

who have a positive self-

concept.

Table 1: Empirical positive psychology studies in the organizational change context

CONCEPTUAL POSITIVE PSYCHOLOGY STUDIES ADDRESSED IN ORGANIZATIONAL CHANGE CONTEXT

Rescarch Domain Author(s) Title Journal ‘Theoretical Lens Level Key Findings and implications
Year
Designing interventions (i.e. cognitive
The role of positive B happy in your work: the role of (rejappraisal, hypothetical thinking,
Allen & - o
psychology in positive psychology in Joumal of Change The broaden-and-build positive visualization, physical activity
McCarthy _ | Organizational ) .
working with change working with change and Management theory of positive emotions and writing-based tasks) to increase
and performance @015 performance happiness will facilitate subjective
well-being in work-related contexts.
Anintegrative Positive actions will promote cognitive
Apositive approach o stress, ine coping abilii
approach that sees Tavakoli Cognitive-motivational- change by boosting coping abiltes and
resistance, and organizational Procedia Social and _|o il 8
organizational change (2010) relational theory of emotion therefore F feactions
change Behavioral Sciences ot
a2 source of eustress. towards organizational changes.
Human, Social, and Now Psychological capital (i.e. hope, efficacy,
The role of
Luthans & Positive Psychological Capital resiliency, and optimism) was reported
psychological capital - Organizational PR -
Youssef Management: Investing in Psychological capital o Individual to significant in terms of forming
during times of Dynamics .
004 People for waypower and willpower necessary for
change.
e Compeitive Advantage readiness for change.
The model of positive organizational
Adifferent approach | Cooperrider,
Inquiry into the appreciable world: Positive change consists of three stages: (1)
towards organizational | Sekerka &
“Toward a theory of positive organizational Appreciative Inquiry | Organizational | Elevation of Inquiry (2) Fusion of
change: appreciative Sekerka,
organizational change scholars Strengths and (3) Activation of Energy.
inquiry (2003)

Table 2: Conceptual positive psychology studies in the organizational change context
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4. DISCUSSION

The current research attempted to scrutinize the studies that evaluated the contribution
of positive psychology to the organizational change processes on the basis of the post-
modernist approach. Some indicators that emerged after this review suggests positive
psychology studies will gain momentum in organizational behavior studies as a whole.
It is not possible that the field of organizational change cannot be influenced by this
movement which begun with Seligman and then grows like an avalanche. Thus, the
increasing number of positive psychology studies within organizational change journals
also suggests that researchers have commenced work on the strength side of human being
in this specific field. In previous studies, organizational changes are mostly portrayed
as a process in which full of uncertainty and therefore it is often argued that individuals
experience negative emotions such as fear, anxiety and even depression (Piderit, 2000;
Oreg, 2006; Kim & Kankanhalli, 2009). Along with the positive psychology movement,
organizational change has begun to be treated as a more positive process.

The results of this review also confirmed that positive psychology practices can contribute
to organizational change at micro, mezzo and macro level. Positive interventions such as
coaching and training programs were found significant in terms of constructing positive
PsyCap (Grant, Curtayne & Burton,2009; Grant, 2014; Sherlock-Storey, Moss & Timson,
2013) and generalized positive experiences (West, Patera and Carsten, 2009) that are
crucial for readiness for organizational change. From the macro perspective, Martin,
Jones & Callan’s (2005) findings are also important as they addressed the role of positive
organizational climate on readiness for change. However, it should be noted that there
is a need for more work on a macro level due to its complex nature. To sum up, the
findings emerge from the examined studies, while preliminary, suggest that scholars and
practitioners must challenge traditional perspectives on organizational changes and take
more positivity into account.

Our findings in this report are subject to at least two limitations. Perhaps the most serious
disadvantage of this review is that we included a limited number of peer-reviewed articles.
This means that there could be many practical journal articles, book chapters, theses,
conference papers and ongoing research left out in line with the aim of this study. We also
acknowledge that the validity of examined studies must be tested and extended throughout
other studies. Secondly, despite a long search endeavor, some important works may have
been missed based upon not being meet with our search criteria. Nevertheless, the current
study holds strength in terms of documenting the progress of positive psychology studies
in organizational change contexts.

This research has thrown up many questions in need of further investigation. Further
work needs to be done to establish whether employees perceive positive interventions
in a sincere way or not. More information on the sense of intimacy would help us to
establish a greater degree of accuracy on this matter. By doing so, we can also understand
whether a sustainable positivity can be established which may facilitate future change
initiatives. Besides, it would be interesting to assess the effects of positive psychology
in different organizational change contexts. It is apparent that the emotional experiences
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of downsizing are not the same as the emotional experience of a merger/acquisition.
Therefore, these specific contexts must be analyzed carefully in terms of improving
positive psychology practical implications.

CONCLUSION

As noted earlier, this review evaluated the role of the positive psychology movement in
times of organizational changes. Due to the fact that change initiatives often subject to
uncertainty, employees often pursue more positive experiences during these processes.
Parallel to this, the results of this investigation, while preliminary, show that positive
psychology, particularly positive interventions, may facilitate readiness for change in
all three levels (individual, team and organizational). However, further research needs
to take contextual constraints into account such as types of change initiatives. Future
works may also lead to the emergence of new concepts by integrating theories of positive
psychology and organizational change theories.

This study is promising one in terms of being the first review addresses the role of positive
psychology in the context of organizational change. Therefore, the study will enable
practitioners to enlarge their perspective on organizational change initiatives as well as
contribute to the body of knowledge in this relatively new field. Finally, the contribution
of positive psychological on organizational change should not be undermined, however,
these endeavors should be directed towards the more emphasizing strength of human
being rather than creating standard recipes for every single change initiative.

362



Promoting Readiness for Change: A Systematic Review of Positive Psychology in Organizational Change Context

REFERENCES

*Allen, M. S., & McCarthy, P. J. (2016) “Be happy in your work: The role of positive
psychology in working with change and performance”. Journal of Change
Management, 16(1), 55-74.

* Armstrong-Stassen, M., & Schlosser, F. (2008) “Taking a positive approach to
organizational downsizing”. Canadian Journal of Administrative Sciences, 25(2),
93-106.

*Avey, J. B., Wernsing, T. S., & Luthans, F. (2008) “Can positive employees help positive
organizational change? Impact of psychological capital and emotions on relevant
attitudes and behaviors”. The journal of applied behavioral science, 44(1), 48-70.

Avey, J. B., Luthans, F., & Jensen, S. M. (2009) “Psychological capital: A positive resource
for combating employee stress and turnover”. Human resource management, 48(5),
677-693.

Bakker, A.B., & Schaufeli, W.B. (2008) “Positive organizational behavior: Engaged
employees in flourishing organizations”. Journal of Organizational Behavior, 29,
147-154.

Bandura, A. (1997) Self-efficacy: The exercise of control. New York: Freeman.

Biswas-Diener, R. (2009) “Personal coaching as a positive intervention”. Journal of
clinical psychology, 65(5), 544-553.

Blazejewski, S., & Dorow, W. (2003) “Managing organizational politics for radical
change: the case of Beiersdorf-Lechia SA, Poznan”. Journal of World Business, 38(3),
204-223.

Cameron, K. S., & Spreitzer, G. M. (2011) The Oxford handbook of positive organizational
scholarship. New York: Oxford University Press.

Cameron, E., & Green, M. (2012) Making sense of change management: A complete
guide to the models, tools and techniques of organizational change (3 edn). London:
Kogan Page Publishers.

Cohn, M. A., & Fredrickson, B. L. (2010) “In search of durable positive psychology

interventions: Predictors and consequences of long-term positive behavior change”.
Journal of Positive Psychology, 5, 355-366.

*Cooperrider, D. L., Sekerka, L. E., & Sekerka, L. (2003) “Inquiry into the appreciable
world: Toward a theory of positive organizational change”. Positive organizational
scholars, 225-240.

*Cunningham, C. E., et al. (2002) “Readiness for organizational change: A longitudinal
study of workplace, psychological and behavioural correlates”. Journal of
Occupational and Organizational Psychology, 75(4), 377-392.

Donaldson, S. 1., & Ko, 1. (2010) “Positive organizational psychology, behavior, and
scholarship: A review of the emerging literature and evidence base”. The Journal of
Positive Psychology, 5(3), 177-191.

*Fugate, M., Kinicki, A. J., & Prussia, G. E. (2008) “Employee coping with
organizational change: An examination of alternative theoretical perspectives and
models”. Personnel Psychology, 61(1), 1-36.

363



Umut Uyan & Ayse Aslan

Gleick, J. (1987) Chaos: Making a New Science. Viking: New York.

*QGrant, A. M., Curtayne, L., & Burton, G. (2009) “Executive coaching enhances goal
attainment, resilience and workplace well-being: A randomised controlled study”. The
Jjournal of positive psychology, 4(5), 396-407.

*Grant, A. M. (2014) “The efficacy of executive coaching in times of organisational
change”. Journal of Change Management, 14(2), 258-280.

Holt, D. T., Armenakis, A. A., Harris, S. G., & Feild, H. S. (2007) “Toward a comprehensive
definition of readiness for change: A review of research and instrumentation”.
Research in organizational change and development (pp. 289-336). Emerald Group
Publishing Limited.

Jack Walker, H., Armenakis, A. A., & Bernerth, J. B. (2007) “Factors influencing
organizational change efforts: An integrative investigation of change content,
context, process and individual differences”. Journal of Organizational Change
Management, 20(6), 761-773.

Jenner, R. A. (1994). Changing patterns of power, chaotic dynamics and the emergence
of a post-modern organizational paradigm. Journal of Organizational Change
Management, 7(3), 8-21.

*Judge, T. A., Thoresen, C. J., Pucik, V., & Welbourne, T. M. (1999) “Managerial
coping with organizational change: A dispositional perspective”. Journal of applied
psychology, 84(1), 107.

*Kiefer, T. (2002) “Understanding the emotional experience of organizational change:
Evidence from a merger”. Advances in Developing Human Resources, 4(1), 39-61.

Kim, H. W., & Kankanhalli, A. (2009) “Investigating user resistance to information
systems implementation: A status quo bias perspective”. MIS Quarterly, 567-582.

Leonard, S., Lewis, R., Freedman, A., & Passmore, J. (2013). Handbook of the psychology
of leadership, change, and organizational development. Oxford: The Wiley-Blackwell

Lewis, S., Passmore, J., & Cantore, S. (2008). Appreciative Inquiry for Change
Management: Using Al to Facilitate Organizational Development. London: Kogan
Page.

Liossis, P. L., Shochet, I. M., Millear, P. M., & Biggs, H. (2009) “The Promoting Adult
Resilience (PAR) program: The effectiveness of the second, shorter pilot of a
workplace prevention program”. Behaviour Change, 26, 97-112.

Luthans, F. (2002a) “The need for and meaning of positive organizational behavior”.
Journal of Organizational Behavior, 23(6), 695-706.

*Luthans, F., & Youssef, C. M. (2004) “Human, social, and now positive psychological
capital management: Investing in people for competitive advantage”. Organizational
Dynamics, 33(2), 143-160.

Luthans, F., & Youssef, C. M. in (2007a) “Emerging positive organizational behavior”.
Journal of Management, 33:321-349.

*Martin, A. J., Jones, E. S., & Callan, V. J. (2005) “The role of psychological climate in
facilitating employee adjustment during organizational change”. European Journal

364



Promoting Readiness for Change: A Systematic Review of Positive Psychology in Organizational Change Context

of Work and Organizational Psychology, 14(3), 263-289

Meyers, M. C., van Woerkom, M., & Bakker, A. B. (2013) “The added value of the positive:
A literature review of positive psychology interventions in organizations”. European
Journal of Work and Organizational Psychology, 22(5), 618-632.

McClellan J. G. (2011) “Reconsidering communication and the discursive politics of
organizational change”. Journal of Change Management, 11(4), pp. 465—480.

*Mueller, F., Jenny, G. J., & Bauer, G. F. (2012) “Individual and organizational health-
oriented readiness for change: Conceptualization and validation of a measure within
a large-scale comprehensive stress management intervention”. International Journal
of Workplace Health Management, 5(3), 220-236.

Nelson, D., & Cooper, C. L. (Eds.). (2007) Positive organizational behavior. London:
Sage.

Oreg, S. (2003) “Resistance to change: Developing an individual differences
measure”. Journal of applied psychology, 88(4), 680.

Oreg, S. (2006) “Personality, context, and resistance to organizational change”. European
Jjournal of work and organizational psychology, 15(1), 73-101.

Peterson, S., & Luthans, F. (2003) “The positive impact and development of hopeful
leaders”. Leadership and Organization Development Journal, 24(1), 26-31.

Pettigrew, A. M., Woodman, R. W., & Cameron, K. S. (2001) “Studying organizational
change and development: Challenges for future research”. Academy of management
Jjournal, 44(4), 697-713.

Piderit, S. K. (2000) “Rethinking resistance and recognizing ambivalence: A
multidimensional view of attitudes toward an organizational change”. Academy of
management review, 25(4), 783-794.

*Raitis, J., et al. (2017) “Finding positivity during a major organizational change: In
search of triggers of employees’ positive perceptions and feelings”. Emotions and
identity (pp. 3-16). Emerald Publishing Limited.

Schneider, S. L. (2001) “In search of realistic optimism”. American Psychologist, 56(3),
250-263.

Self, D. R., & Schraeder, M. (2009) “Enhancing the success of organizational change:
Matching readiness strategies with sources of resistance”. Leadership & Organization
Development Journal, 30(2), 167-182.

Seligman, M. E., & Csikszentmihalyi, M. (2000) Positive psychology: An introduction,
55(1), p. 5. American Psychological Association.

Seligman, M. E. (2002) “Positive psychology, positive prevention, and positive
therapy”. Handbook of positive psychology, 2(2002), 3-12.

*SEO, M. G., et al. (2012) “The role of affect and leadership during organizational
change”. Personnel Psychology, 65(1), 121-165.

*Sherlock-Storey, M., Moss, M., & Timson, S. (2013) “Brief coaching for resilience
during organisational change—An exploratory study”. The Coaching Psychologist.

Shin, J., Taylor, M. S., & Seo, M. G. (2012) “Resources for change: The relationships of
organizational inducements and psychological resilience to employees’ attitudes and

365



Umut Uyan & Ayse Aslan

behaviors toward organizational change”. Academy of Management Journal, 55(3),
727-748.

Sin, N. L., & Lyubomirsky, S. (2009) “Enhancing well-being and alleviating depressive
symptoms with positive psychology interventions: A practice-friendly meta-
analysis”. Journal of clinical psychology, 65(5), 467-487.

Smollan, R. K. (2015) “Causes of stress before, during and after organizational change: a
qualitative study”. Journal of Organizational Change Management, 28(2), 301-314.

Snyder, C. R., Irving, L. M., & Anderson, J. R. (1991) Hope and health. In C. R. Snyder
(Ed.), Handbook of social and clinical psychology (pp. 295-305). Oxford: Oxford
University Press.

*Tavakoli, M. (2010) “A positive approach to stress, resistance, and organizational
change”. Procedia-Social and Behavioral Sciences, 5, 1794-1798.

Thomas, R., Sargent, L. D., & Hardy, C. (2011) “Managing organizational change:
Negotiating meaning and power-resistance relations”. Organization Science, 22(1),
22-41.

Totterdell, P., Wood, S., & Wall, T. (2006) “An intra-individual test of the demands-control
model”. Journal of Occupational and Organizational Psychology, 79(12), 63-85.

Van de Ven, A. H., & Poole, M. S. (1995) “Explaining development and change in
organizations”. Academy of management review, 20(3), 510-540.

Weick, K. E. (1979). The Social Psychology of Organizing. New York: Addison-Wesley.

Weiner, B. J. (2009) “A theory of organizational readiness for change”. Implementation
science, 4(1), 67.

*West, B. J., Patera, J. L., & Carsten, M. K. (2009) “Team level positivity: Investigating
positive psychological capacities and team level outcomes”. Journal of Organizational
Behavior, 30(2), 249-267.

Youssef, C. M., & Luthans, F. (2007) “Positive organizational behavior in the workplace:
The impact of hope, optimism, and resilience”. Journal of Management, 33(5), 774—
800.

Note: The sources marked with (*) symbol are the ones dealt in the review process.

ORGUTSEL DEGiSiME HAZIR BULUNUSLUK DUZEYINiN
DESTEKLENMESI: POZITIF PSIKOLOJININ ROLUNU iNCELEYEN
SISTEMATIK BiR DERLEME CALISMASI

1. GIRiS

Erken donem orgiit ¢aligmalari ile baslayan ve takip eden siirecte neo-klasik donemle
birlikte ivme kazanan psikolojinin 0Orgiit caligmalarina entegrasyonu siireci gelinen
noktada psikolojinin &rgiitsel davranisi agiklamada en sik basvurulan disiplin haline

gelmesine yol agcmustir. Orgiitsel degisimin hizinin ve yogunlugunun gegmiste hic
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olmadig1 kadar artti1 ve bu nedenle degisimin orgiitler icin “yeni normallik” (Henrick
Jorgensen vd., 2009) olarak kavramsallastirildig1 gergegi bahsedilen entegrasyonun ivme
kazanmasinda onemli rol oynamistir. Nitekim Orgiitsel degisimin var olan statiilkoyu
tamamen ya da kismen ortadan kaldirmasi (Kitchen & Daly, 2002) ve beraberinde
getirdigi belirsizlik nedeniyle bireylerin deneyimledikleri kaygi ve stres (Smollan, 2015;
Cameron ve Green, 2015 s. 242-243; Kiefer, 2002) gibi istenmeyen durumlarin ortadan
kaldirilmasi noktasinda psikolojinin varsayimlarina bagvurulmustur.

1.1. Literatiir Taramasi

Orgiitsel degisim alaninda bugiine kadar yapilan ¢alismalarin cogunlugu bireylerin ya
da gruplarin 6rgiitsel degisime bagliliklarinin arttirilmast hususunu klasik psikolojinin
“biligsel ve duygusal hasarlarm onarilmasr” (Seligman, 2002) varsayimindan hareketle
incelemislerdir. Bir bagka deyisle bireylerin degisime hazir bulunusluklarinin arttirilmasi
yasadiklart olumsuz deneyimlerin ortadan kaldirilmasiyla agiklanmaya calisilmistir.
1990’larin basinda Seligman ile ortaya ¢ikan pozitif psikoloji akimi orgiitsel degisimin
farkli bir perspektiften yorumlanmasinin 6ntini agmustir. Klasik varsayimlarin aksine bu
yeni anlayis bireylerin gliglii yanlarina vurgu yapan ve bu tiir 6zelliklerin gelistirilmesi
gerektigini savunan bir yaklasim ortaya koymaktadir (Seligman, 2002). Luthans ve
Youssef (2004) ¢alismalarinda pozitif psikolojik sermaye kavramini ortaya cikartarak
yapiy1 Ol¢iilebilir bir boyuta tagimislardir.

Ancak orgiitsel degisim siirecinde pozitif psikolojinin roliinii anlamaya ¢alisan
aragtirmalarin sayisi oldukea yetersizdir. Ayrica bu ¢alismalari bir arada ele alan herhangi
bir derleme ¢aligmasi da bulunmamaktadir. Bu anlamda mevcut g¢alisma degisim
siirecinde pozitif orglitsel ortamin olusturulmasi yoluyla bireylerin hazir bulunusluk
diizeyleri tizerine etkisini inceleyen calismalari biitiinciil bir ¢ergevede analiz etmeyi
amaglamaktadir. Bu baglamda, c¢alismanin orgiitsel degisimin anlasilmasi ve istenen
sekilde gergeklestirilmesine imkan saglayacak alternatiflerin tanitilmasi noktasinda teori
ve uygulamaya katk1 yapabilecegi 6ngoriilmektedir.

2. YONTEM

Mevcut derleme, Orgiitleri rasyonel olmayan, gercekligin sosyal olarak insa edildigi
(Lewis vd., 2008), ve siirekli degisime maruz kalan yapilar (Weick, 1979) olarak
tanimlayan post-modern bir bakis acisindan hareketle, nispeten daha sinirli bir orgiitsel
gergekligi, yani orgiitsel degisimi konu edinmektedir. Bagka bir ifadeyle, bireylerin veya
gruplarin orgiitsel degisime bagliliklari noktasinda pozitif psikolojinin roliinii inceleyen
calismalar bir araya getirilerek elestirel bir bakis agisiyla analiz edilmeye ¢alisilmistir. Bu
anlamda asagidaki sorulara cevaplar aranmaya ¢aligilmistir:

° Bireylerin ya da gruplarin gerceklestirilmesi istenen degisime direnglerinin
azaltilmasi, daha ziyade degisimi igsellestirerek benimsemelerinde pozitif psikolojik
miidahalelerin roli nedir?

° Bireylerin ya da gruplarin degisime bagliligini1 arttiracak pratige yonelik bir
uygulama setinden bahsedilebilir mi?
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° Degisim baglaminda bireylerin ya da gruplarin degisime bagliligini arttiracak
pozitif bir orgiitsel ¢evreden bahsedilebilir mi?

Sistematik bir derleme olmasi hasebiyle, ilk olarak arastirmanin kapsami dahilinde
alanda yapilan Onemli caligmalar tespit edilmis ve bu yazindan hareketle “pozitif
psikoloji”, “pozitif orgiitsel davrams”, “psikolojik sermaye”, “orgiitsel degisim” Vvb.
anahtar kelimeler belirlenmistir. Belirlenen bu ifadeler ISI WoS ve EBSCO (Business
Source Complete) veri tabanlarinda taranmis ve toplamda 7722 (EBSCO: 2728 ve ISI
WoS: 4994) ¢evrimigi kaynaga erisilmistir. Bu saymin amaglananin ¢ok tizerinde olmasi
nedeniyle yukarida belirtilen ifadelerin kombinasyonlari (6r. pozitif psikoloji ve orgiitsel
degisim) gelismis arama kriterleri olarak kabul edilip taramaya bu kombinasyonlarla
devam edilmistir. Belirlenen ikincil kriterlerin taranmasi neticesinde 58’1 makale, 4’i
kitap boliimi olmak {izere toplamda 62 yayina ulagilmistir. Arastirma tasariminin son
asamasinda ise, yayinlar referans bolimlerini icerecek sekilde kapsamli bir sekilde
incelenmis, 3’1 kavramsal, 14’1 ise ampirik olmak tizere 17 adet ¢alisma incelenmek
iizere belirlenmistir. Son olarak yazindaki olasi 6nemli bir ¢alismanin dikkatlerden
kagmamasi adina belirlenen ifadeler Google Scholar’da taranmig, 1 adet teorik ¢alisma
daha bulunmus ve incelenen ¢aligmalarin sayisi 18’e ulagmuistir.

3. BULGULAR

Belirlenen ¢aligmalarin detayli incelenmesi sonucunda ortaya c¢ikan bulgulardan
ilki yapilan g¢alismalarin gogunlugunun standart pozitif miidahalelere yogunlastig
yoniindedir (6r. ; Grant vd., 2009; Mueller vd., 2012; Sherlock-Storey, Moss & Timson,
2013; Martin, Jones & Callan, 2005). Ancak Kiefer (2002) bu tiir standartlastiriimis
yaklasimlarin Orgiitsel degisimlere 06zgli deneyimlerin farklilasabilecegi gercegini
gbzden kacgirabilecegini vurgulamistir. West, Patera ve Carsten ’in  (2009) calismalari
harig incelenen tiim ¢aligmalar bireysel diizeyde gergeklestirilmistir. Bu ¢aligmalardan bir
kismu ise birey-grup (Kiefer, 2002) ve birey-orgiit (Raitis vd., 2017; Mueller vd., 2012)
diizeylerini ayni anda ele alarak pozitif psikolojinin degisime etkisini farkli boyutlarda
inceleme yoluna gitmislerdir. Bireysel diizeyde dayanikiilik (resilience) ve 6z giiven
(self-confidence) en sik tartisilin konular olurken, genellestirilmis pozitif deneyimler
daha makro diizeyde (grup ve organizasyon) diizeyde adres gosterilen konular olmustur.
Bireysel diizeyde gergeklestirilen ¢alismalar Psikolojik sermaye (Psychological capital),
Beklenti yaklasimi (Expectancy theory), Pozitif duygu genisletme ve insa etme teorisi
(Broaden-and-build theory of positive emotions) gibi teorik yaklagimlari benimserken;
grup diizeyinde gergeklestirilen calismalar sosyal insa teorisi (Social construction
theory), Duygusal deneyim yaklagimi (Emotional experience theory) ve orgiitsel diizeyde
ise olumlu sorgulama (Appreciative inquiry) kuramsal bakis agisindan yararlanilmistir.
Incelenen calismalardan Armstrong-Stassen & Schlosser (2008) ve Kiefer (2002)
hari¢ tiim calismalar planlanmig orgiitsel degisim siireglerini konu edinirken, bu iki
calisma daha ziyade kiiglilme vb. zorlu siiregleri igeren oOrgiitsel degisim siireglerinde
gergeklestirilmistir.

Ele alinan arastirmalarin neredeyse tamaminin bulgular1 pozitif psikoloji ve orgiitsel
degisime hazir bulunusluk arasinda anlamli bir bagin olduguna isaret etmektedir. Ancak
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gergeklestirilen ¢alismalarin bulgularinin neredeyse tamaminin kantatif veriye dayaniyor
olmasi, pozitif miidahalelerin ne 6l¢giide igtenlikle karsilandig1 noktasinda soru isaretleri
yaratmaktadir. Bu anlamda pozitif miidahalelerin roliiniin daha derinlemesine anlasilmasi
icin kesfedici nicel ¢alismalarin ortaya konmasi gerekliligi ileri siiriilebilir. Dahasi
incelenen bu iki alanin teorik bakis agilarinin entegrasyonu ile miimkiin olabilecek yeni
perspektiflerin ortaya konmasi, orgiitsel degisimin istenen sekilde gergeklestirilmesine
olanak saglayabilir. Sonug olarak ele alinan arastirmalar emekleme donemi ¢alismalari
olarak nitelendirilse de, pozitif psikolojinin farkli 6rgiitsel degisimler baglaminda roliini
anlamaya calisan arastirmalarin yontemsel olarak da ¢esitlenerek artmaya devam edecegi
sOylenebilir.

4. TARTISMA

Mevcut derleme, post-modern bir bakis agisini temel alarak pozitif psikolojinin orgiitsel
degisim siireglerine etkisini degerlendiren c¢alismalari incelemeye amaglamistir. Son
gelismeler cergevesinde, pozitif psikolojinin oOrgiitsel davranisi agiklamak igin sik¢a
bagvurulan bir alan haline gelmesi, orgiitsel degisiminden bu gelismeden etkilenecegi
ongorillmektedir. Bu ¢alismanin bulgular1 da bu gortist destekler niteliktedir. Yazinda
orgiitsel degisim belirsizliklerin arttig1 ve bu nedenle bireylerin asir1 endise, stres hatta
depresyon gibi olumsuz durumlar1 deneyimledikleri (Kim ve Kankanhalli, 2009; Oreg,
20006) bir orgiitsel gergeklik olarak resmedilmistir.

Bu c¢alismanin bulgulari, pozitif psikolojinin gerek bireysel, gerekse grup ve orgiit
diizeyinde orgiitsel degisime katki sagladigini destekler niteliktedir. Kogluk ve egitim
programlari gibi pozitif miidahalelerin, 6rgiitsel degisime hazirbulunusluk i¢in 6nemli
kabul edilen psikolojik sermaye (Grant, Curtayne & Burton,2009; Grant, 2014; Sherlock-
Storey, Moss & Timson, 2013) ve genellestirilmis pozitif deneyimler (West, Patera ve
Carsten, 2009) tizerinde anlamli etkileri oldugu saptanmuistir. Ayrica, makro perspektiften
bakildiginda, Martin, Jones & Callan (2005)’ e gore orgiitsel degisim esnasinda pozitif bir
iklimin deneyimlendigi durumlarda bireyin 6ngériilen degisikliklerden daha az olumsuz
yonde etkilendigi ve 6zgiiven sayesinde degisime daha olumlu baktigina yonelik bulgulari
bu ¢alismay1 destekler niteliktedir. Ancak, dogasi geregi daha karmasik kabul edilebilecek
orgiitsel dilizeydeki calismalarin arttirilmasi gerekliligi dikkate alinmasi gereken bir
husustur. Ozetlemek gerekirse, etkin bir orgiitsel degisimin gerceklestirilebilmesi,
uygulayicilarin ve akademisyenlerin degisime yonelik geleneksel bakis agilarindan
vazgecerek, pozitifligi daha fazla goz oniinde bulundurmasi ile miimkiin olabilir.

SONUC

Mevcut c¢alisma, orgiitsel degisim baglaminda pozitif psikolojinin roliinii inceleyen
calismalar1 bir araya getirerek detayli bir sekilde analiz etmektedir. Bu derlemede
incelenen c¢alismalar nispeten yeni kabul edilse de pozitif psikolojinin, ozellikle
pozitif miidahalelerin, bireylerin degisime bagliligini1 olumlu yonde etkiledigini ortaya
koymuslardir. Bunula birlikte, degisim tesebbiislerine yonelik baglamsal smirliliklarin
g0z oniinde bulunduruldugu derinlemesine c¢alismalarin yapilmasina ihtiya¢ duyuldugu
asikardir. Ayrica, gelecekte yapilacak galismalarin pozitif psikoloji ve orgiitsel degisim
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teorilerini biitiinlestirerek yeni perspektiflerin ortaya ¢ikmasi hususunda katki yapmalari
beklenmektedir. Son olarak, ¢alisanlarin pozitif miidahaleleri igtenlikle algilayip
algilamadiklarin1 saptamak i¢in daha fazla calisma yapilmasi gerektigi sonucuna
varilmistir.

Bu arastirma, kesitsel zaman araliginda, kisitli sayida yayini ele almasi ve yeni ortaya
¢ikan Onemli caligmalari gozden kagirma olasiligini tasimasi nedeniyle bir takim
sinirhiliklar icermektedir. Bununla birlikte belirlenen kriterler ¢ercevesinde, maksimum
yayimn sayisina ulasildigi gergegi de gbz oOniinde bulundurulmalidir. Ayrica, mevcut
calisma, bu alandaki ilk sistematik derleme ¢alismasi olmasi nedeniyle literatiire katki
saglayacagi sOylenebilir. Buna ek olarak, bu c¢alisma uygulayicilarin orgiitsel degisim
tesebbiislerine yonelik bakis agilarin1 genisletmesine katki saglayacagi diistiniilmektedir.
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Abstract

Other than the theoretical knowledge that given the students there is a strong need
for gaining knowledge in the real-world business environment especially for the BA
students. Simulation programs enable students to set up a virtual company and manage
the company like a real business. Although there are many simulation programs in
the education field “Marketplace” simulation is chosen because the simulation is
prepared by the Tennessee University's faculty. This course was a Capstone course
for students to understand the strategic marketing process that is applicable to any
organization about marketing their products or services. The case study methodology
was used for this study and 13 senior BA students participated. The feedback received
by the students and interviews’ answers were collected and analyzed for the evaluation
of the course content, the ease and the usefulness of the program. This study confirmed
that simulation programs enable students to transform theoretical knowledge into
practices.

Keywords: Business Administration, Education, Simulation, Capstone.
JEL Code: M].
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ISLETME EGITIMINDE SIMULASYON PROGRAMLARININ BiTIRME
PROJESI OLARAK KULLANIMI: VAKA ANALIZI

Oz

Diger alanlarda oldugu gibi, ogrencilerin isletme yénetimi alaninda da dort yil
boyunca edindikleri tiim bilgileri uygulayabilmeleri cok 6nemlidir. Ogrencilere verilen
teorik bilgiler kadar, gercek diinyadaki is ortaminda tecriibe edinmelerine ihtiyag
duyulmaktadr: Simiilasyon programlari 6grencilerin sanal bir sirket kurabilmelerini
ve kurduklar: sirketi gercek bir is olarak yonetmelerini saglar. Béylece ihtiyag duyulan
deneyimi elde etmis olurlar. Egitim diinyasinda bir¢ok simiilasyon programi olmasina
ragmen, bu calisma da Tennessee Universitesi ogretim iiyeleri tarafindan hazirlanan
Marketplace isimli program kullamilmigtir. Bu ders 6grencilerin iiriin veya hizmetlerini
pazarlama hakkinda herhangi bir organizasyon igin gegerli olan stratejik pazarlama
stirecini anlamalar i¢in Capstone dersi olarak tasarlanmustiv. Bu ¢alisma i¢in vaka
analizi metodolojisi kullanilmis ve 13 isletme son siif ogrencisi katilmistir. Donem
sonunda ogrencilerden alinan geri bildirimler, ve dgrencilerle yapilan gériismeler

1-  Dr. Ogr. Uyesi, Abdullah Giil Universitesi, Yonetim Bilimleri Fakiiltesi, Isletme Béliimii, harika.suklun@
agu.edu.tr, https://orcid.org/0000-0003-1016-268X



Harika Suklun

ders igeriginin degerlendirilmesi, programin kolayligi ve programin yararliligi igin
toplanmig ve degerlendirilmistin. Bu g¢alisma simiilasyon programlarmmin isletme
egitiminde kullanimi ogrencilerin ogrendikleri teorik bilgileri gergek is diinyasinda
uygulayabildiklerini ispatlamistir:

Anahtar Kelimeler: [sletme Yonetimi, Egitim, Simiilasyon, Bitirme Projesi

JEL Kodlari: M/

1. INTRODUCTION

Technology’s significance in the classroom is obvious now and more than ever and rapid
technological changes are leading new teaching tools daily. Ever-changing technologies
are challenging educators’ lecturing and course materials. According to Lin, Yen, and
Wang (2018, 30-40), these challenges are leading to dramatic changes in lecturing
and studying styles in the education field. As Pando-Garcia, Periafiez-Cafadillas, and
Charterina (2016, 1731-1736) summarize that the education in business administration
is changing rapidly and building on the acquisition of skills in a diverse group of on-site
and off-site subjects using miscellaneous teaching and learning systems. Because of the
globalization context, international marketing courses have become more important than
before. Yagci and Ozkan (2014, 31-43) point out that there is a need for BA departments
to educate their students for them to be active in today’s competitive global market.

As Carr (2003, 195-212) explains people expect education to equip young people with
the skills required for their professional life. Although theoretical knowledge is important
in education, practical knowledge or hands-on experiences also play an important role.
Practical knowledge becomes a very important skill, especially for business administration
students. Practical knowledge increases their chance for placement in a labor market
and put all of the learned knowledge together. Pratt and Hahn (2016, 10-18) stated that
“Many business schools have recognized the need to make courses relevant to students’
future employment by incorporating industry skills and knowledge” (p. 10). Because
of that almost all of the BA programs require certain credit hours of internship during
the four years. We all agree that internship is a way of learning and experiencing about
how a business functions and is having a good reference in a job application. One of the
drawbacks of an internship is that an intern works for a specific department and gains
experiences on about that department such as HR, marketing, etc. Cosenz and Notob
(2018, 468-482) used simulation on Strategic Management (SM) and entrepreneurship in
their research. They discussed that:

“SM and entrepreneurship are challenging fields in which people are usually trained
by studying handbooks and making internships to learn how things are usually done
by experienced managers. The start-up world does not allow young entrepreneurs
to assist experienced strategists and entrepreneurs to understand how to start new
businesses and make them successful.... each business venture presents its own
organizational characteristics that prevent one to set and apply general rules for
managing them” (p.481).
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Usually, BA interns chose a department of their interest or internship availability in an
organization to fulfill their required internship. That’s why interns fail to see organizations’
other functions. As it is mentioned before, other than theoretical knowledge that is
given to the students, there is a strong need for gaining knowledge in a real-world like
business environment among the BA students. Simulation programs have become an
important tool which gives students a chance to establish a company and run it as a real
business. Additionally, simulation programs enhance students’ understanding of all of the
functions of a company. Today there are many educational business simulation programs
in the market and in this study, Marketplace simulation is used for a Capstone course.
Marketplace simulation has been developed by the Tennessee University’s faculty,
especially for educational purposes.

This study was conducted at a public university, located in the Anatolia region in Turkey
and BA courses offered in English. This type of educational tool has never been offered
before at the university where this study is conducted. Thus students were not familiar
with it and it was a new way of learning for the students. The study is designed as a case
study to observe students success and test their knowledge before the completion of their
degree in BA. According to Zhang (2015, 154-162), while using simulation programs,
monitoring students’ knowledge, and performance and their level of participation are
important. In this study student’s logins are monitored as well. As it is mentioned before
the simulation program is offered first time in the university at the BA department. Based
on the results of this study the department will be able to decide if the simulation programs
will be offered or not in the future.

1.1. Literature Review

For this paper, the literature review is based on simulation programs that are used for
Business Educations. Simulations have been used within various disciplines (Hughes,
Scholtz 2015, 350-361) for decades (as cited in Jones, 1998, 331-341; Rosen, 2008, 157-
166), around the world specifically within business education since the 1950°s Hughes,
Scholtsz, (as cited in Gredler, 2004, 571-581) as an educational tool. Effectiveness and
benefits of any kind of educational tools are important for all educators. Rusu (2012)
discovered the benefits of enterprise simulation programs on trainees. One of the
most important benefits was the simulation program providing experiences to future
entrepreneurs. Although there are challenges using simulation programs such as time
pressure on learners (Nisula and Pekkola, 2012, 39-49) and instructors according to Vos
(2015, 57- 74), considerable benefits on students cannot be ignored. Since education
prepares the student to their professional life, gaining certain skills is very important
to be able to marketable in the business world. Gatti, Ulrich and Seele (2018, 667-678)
and Bell and Loon (2015, 119-127) suggested the simulation programs help learners
developing critical thinking skills and generate emotional involvement. Pasin and
Giroux (2011, 1240-1254) confirmed that simulation programs are more effective in
developing decision-making abilities for managing complex and dynamic situations for
students. Polyakova (2016, 289-294 ) used a business simulation program in teaching
foreign language and found that business simulations increased intercultural competence,
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strengthened communicative components and helped in acquiring the socio-cultural
knowledge and skills necessary for effective cross-cultural communication among
students. Borrajo, Bueno, Pablo, Santos, Fernandez, Garcia, and Sagredo (2010, 498-
506) found that simulation programs can be successfully used for teaching especially in
BA education. Their study revealed that simulation programs have more advantages in
learning, developing skills, and decision making than traditional business teaching.

Blackford and Shi (2015, 84-94) and Hernandez-Lara, Perera-Lluna, and Serradell-Lopez
(2018, 1-13) highlighted that students now favor and expect opportunities to be actively
involved in their education and more methods become available to engage students in
experiential learning. As we all know motivation is one of the biggest issues among the
students and traditional learning tools are not enough motivating students. Gatti, Ulrich
and Seele (2018, 667-678) found that the simulation was more effective in influencing
students’ motivations.

Mahboubian (2010, 5403-5407) stressed the importance of simulation programs in
business education. According to him, especially, in the third world and developing
countries quality of teaching and training of business managers is poor because of the
budget, not enough facilities, and other reasons. Therefore the faculty’s teaching is
based on more theoretical knowledge. As in other developing countries using simulation
programs especially in the BA field is not a common educational tool in Turkey. Recently,
Derekdy and Ayhiin (2017, 781-792) conducted a study at a vocational college to test the
benefits of using simulation on the students. They found that a simulation program as
an educational tool, allowed students to transform theoretical knowledge into practice.
It also enabled students to understand the processes in a business and prepared them for
their career by forming a real working environment. Burdon and Munro (2017, 429-448)
also stated that using business simulations reassures employability skills within the field
of business.

Business simulations are not only used in education, but they are also being used in
the business world. As Borrajo, and at al. (2010) found simulation programs can be
successfully applied in business’ practice. Recently, among other reasons, private and
public institutions use simulation programs to test their choices, decide whether to enter
a new market for a new product and to examine their financial situation. Jahangiriana,
Eldabib, Naseera, Stergioulasa, and Younga (2010, 1-13) confirmed that simulations are
applied to different sectors, for example, manufacturing, services, defense, healthcare,
and public services. According to authors the second most common technique in the
field of operations management. Among other companies, BMW, Coca-Cola, Disney,
Delta Airlines, Eastman Kodak Company Health Imaging Div., Erickson Associates,
FedEx, United States Postal Service, US Census Bureau, and Wal-Mart use Marketplace
simulations. It is found that many companies are using Marketplace simulations and other
types of simulations in Turkey too. For example, a simulation program called “Capsim”
is widely used by large companies such as Borusan, Eczacibasi, and Bilkent University
among others. It means that such companies would prefer an employee candidate who has
simulation skills. Therefore, being able to use simulation programs and interpreting the
simulation results would help students in placing a position in international and national
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markets.
2. METHODOLOGY

The main goal of this study was to analyze if using business simulation programs as a
capstone project is beneficial to senior BA students. Putting theoretical knowledge into
practice was the key motivation for the study. Since the case study method denotes to an
in-depth, detailed study of a small group of individuals it is chosen for this study. The
multi-model approach is used for data collection including interviews, direct participant
observations, and a review of chat logs among others. During the weekly interviews,
open-ended questions are asked. After completion of the records, the data is interpreted
holistically. 13 BA senior students participated in the study while taking the course as
their capstone project.

The most important objective of the course was developing the skill to work effectively
in teams for the students. The program allowed students optional anonymous peer
evaluation. In this course, evaluations were required at the end of the semester. With the
peers’ anonymous evaluation of the team members’ contribution and their behavior are
reflected for future and past actions and submitted to the instructor. To be able to analyze
the easiness and success of the students, students’ performances and grades are also
obtained from the other courses that they were taking in the same semester. Although their
final grades for other courses are related to the subjects still analyzing their performance
gave overall information about this course.

Class Setting: The simulation program is offered online and to be able to use the simulation
program a license purchase is required. Because the university is a public university a
licensing fee is paid by the school instead of students. For each quarter the simulation
program offered detailed information about the business. Reading the materials and
watching the videos before the next quarter is required for the students to understand the
subject to be able to make critical decisions throughout the next quarter. In the program,
questions and answers are also available. If students asked a question which was available
in FAQ list they had to deduct $10,000 as a consultant fee. In this way, students were
forced to read the materials. During the semester, students’ logins, and length of the
spent time are monitored. Chat logs were also available for the instructors and it made
easier to see if students were struggling in using the simulation program or understanding
subjects of the course. Unlike in other courses solutions or any information that would
lead students to decide for the quarter are not provided to the students by the instructor.

Whether it is wrong or right, every decision made by the students therefore, they were able
to see the consequences of their decisions. The previous quarter’s decisions tremendously
help them analyzing the situation and making decisions for the next quarter. Each week
during the class time short lectures about the subjects are given to the students by the
instructor and after the lecture, questions are discussed.

About the Marketplace Simulation: Among other simulation programs, the Marketplace
program is chosen for several reasons. First, the instructor/author is familiar with
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the program and used in her classes in the US for a long time. Second, the program

is developed mainly by the educators and the main purpose is educational. Later

the program became very popular among the organizations. Although these types of
simulations are similar to each other using the most common ones in the market would
be a better choice.

Additionally, rubrics are designed to help instructors assess their students’ performance
on several activities that can be overlaid on a Marketplace business simulation. The
description of these activities and the learning goals that can be assessed are extensively
discussed in the literature available to instructors upon login. The Association to Advance
Collegiate Schools of Business (AACSB) requires that business schools specify their
learning objectives and measure how well they will meet these objectives. Fortunately,
Marketplace simulations offer many assessment tools that address these requirements.
They are designed to gauge students’ progress and learning during the simulation and to
help faculty improve the educational outcomes of the exercise.

Using the Marketplace Simulation Program: The Strategic Corporate Management
business simulation is used for the capstone project. In this course, students competed
against their peers. The simulation provides students with a reflective understanding of
the entire business enterprise in the global market environment. This business simulation
challenges students to make tough decisions in: Accounting, Finance, Advanced
Marketing, Advanced Manufacturing, Quality Control, Human Resource, Management,

E-Commerce, Business Partner Negotiations, and Financial Analysis as well (https:/

www.marketplace-simulation.com/strategic-corporate-management)

In the Strategic Corporate Management simulation, students are provided with the seed
capital to start up their business. They build a factory, open up distribution channels,
design brands, as well as advertising and web marketing campaigns. They hire workers
and decide on the compensation packages, deal with demand projections, production
scheduling, and quality control issues. After the first simulated year in business, students’
firms can receive additional funding from the Venture Capitalists. They can invest this
money in new R&D, bring out improved products, and expand their distribution and
production capacity in order to maximize their performance in the second year of business
(https://www.marketplace-simulation.com/strategic-corporate-management).

In the program, there is a total of 8 quarters that students would make strategic decisions.
Without completing the previous quarter they cannot move to the next quarter. To be able
to see and analyze their own current results every team has to submit their decisions. Even
one team’s missing submission would hold the entire class’s results. This way every team
pays great attention to the deadlines. After the all submissions are completed the program
releases the results for each team and provides useful graphs (See figure 1) such as each
team’s strength and weakness for the quarter (See figure 2).
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Figure 1
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In the first meeting students’ teams are set and each executive team is responsible for
providing the investment capital to start up the business. They invest $1,000,000 in each
of the first four quarters. An additional $5,000,000 becomes available in quarter 5 from
venture capitalists, for a total of $9,000,000. They are able to use this money to build a
factory, open sales offices, and design brands.

In the first quarter students have to organize a start-up laptop company with four different
products which are set by the simulation. In this quarter they have to name their company,
design alogo, assess team skills, and work styles, and then assign corporate responsibilities
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and leadership, organize the work and establish personal goals, determine how to manage
the organization and establish team norms, sell common stock to executive team and
finally contract for market survey. They also have to decide where to build the factory
among the given 4 regions as well. All of the quarters were adapted by following the
recommendations of the simulation program (https://www.marketplace-simulation.com/
strategic-corporate-management).

In the second quarter, they evaluate market opportunities, set up operations, and prepare
for a test market. They need to analyze market survey results and evaluate segments,
markets, potential competition, and market opportunities. They also have to establish
corporate goals and strategic direction, select target segments, write mission statement,
specify and rank order corporate goals, establish strategic direction, create customer
value, design initial brands for test market, evaluate impact of different components
on changeover costs and scale economies, open international sales offices, set up
manufacturing operations, compare regional cost differences of labor and distribution on
plant location and evaluate economy and liquidity of different capacity investments, build
plant, invest in fixed plant capacity and sell common stock to executive team.

In the 3™ quarter, they go to a market to test strategy and market assumptions. They also
work on human resources to establish a sales force compensation package and factory
worker compensation package; sales office management, hire salespeople, choose
segment training, set brand prices and price promotions, set sales priority, choose POP
displays, open new sales offices, hire and assign web-center staff, select web traffic and
productivity tactics, advertising, ad copy design, media placement and ad frequency,
establish production plan for quarter, forecast demand by brand, set the current quarter
production schedule, operating capacity, target and replenish points and production rules,
run factory simulation, budget market research, sell common stock to executive team and
compute pro forma cash flow.

To evaluate test market performance and revise strategy, the 4" quarter includes the
following tasks; evaluate financial performance (profitability analysis), evaluate market
performance (customer opinion, brand designs, prices, advertising, and sales force, market
demand—by company, brand and per salesperson, competitor tactics—segments targeted
and selection of marketing tactics), budget market research, revise marketing tactics
as needed, and continue test marketing (brand designs, brand prices, price promotions,
priority, and POP displays, sales office locations, sales force numbers and assignments,
web marketing tactics, compensation packages, advertising copy, media placement
and frequency), manufacturing (review production results from the previous quarter,
operating capacity, target and replenish points, production rules, run factory simulation,
quality Improvement, changeover investment, invest in fixed plant capacity), budget
market research, sell common stock to executive team, and compute pro forma cash flow.

In the 5™ quarter, students seek external funding, prepare a business plan and negotiate
equity investment. They evaluate financial and market performance, develop a two-year
business plan. Above tasks includes customer opinion; brand designs, prices, advertising,
and sales force, market demand; by company, brand and per salesperson, competitor
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tactics; segments targeted and selection of marketing tactics, develop two year business
plan; goals, marketing, financial and ownership, marketing strategy, manufacturing
strategy, financial strategy, pro forma cash flows and financial statements, size of equity
request, number of shares offered, and share price. In this quarter each team automatically
get a venture capital investment of $5million to invest it all in R&D. Until this quarter
students make decisions on setting up a company. In this quarter and the following
quarters become more complicated and students have to make strategic decisions.

In the quarter 6 teams monitor, improve, and execute their decisions. This quarter involves
evaluating the team; self-assessment of roles played, contributions made, and adjustments
needed, evaluating performance, financial, marketing, and competitive, adjusted strategy,
unanticipated competitive moves, and financial capability. Teams make incremental
changes in tactics by using activity-based costing to evaluate the profitability of brands
and sales offices and conduct demand analysis to estimate brand, price, advertising, and
sale force for marketing. In brand design, the teams continuously improve component
selection (R&D), introduce new brands with new R&D components and explore R&D
licensing opportunities and strategic alliances. The teams also evaluate compensation
packages, sales offices, salesforce, web marketing tactics, customer satisfaction, ad
copy ratings, media placement, and frequency. For manufacturing the teams improve
production economies in quality Improvement, changeover investment, invest in fixed
plant capacity. Budgeting market research, computing pro forma cash flow and preparing
tactical plan are conducted by the teams as well.

In the 7% and 8™ quarters, teams continue to monitor, improve, and execute their plans.
During these two quarters, the teams manage strategies about unanticipated competitive
moves and financial capability, incremental changes in tactics for marketing and improving
judgment ratings (brand rating, pricing, ad copy, reliability). As in the other quarters the
teams keep monitoring and improving compensation packages, manufacturing (improve
production economics, quality improvement, changeover investment, invest in fixed
plant capacity), budget market research, compute pro forma cash flow and prepare a
tactical plan.

In the final quarter, the teams report to the board. The report includes evaluating team
performance (self-assessment of roles played, contributions made, and adjustments
needed), evaluating financial performance (profitability analysis), evaluating market
performance (customer opinion; brand designs, prices and advertising, market demand—
by company, brand and per salesperson, competitor tactics—segments targeted and
selection of marketing tactics) reporting to board on operations since presentation of
business plan (market and financial performance, valuation of the firm, departures from
plan, justification) and presenting a plan for the future.

Below figures 3, 4, 5, 6, 7 and 8 represent each team’s results through the 5™ quarter. It

can be seen that students make a strategic decision based on the previous quarter. To be
able to do it students analyze and review every document before making any decisions.
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Figure 6
Net Income
0 == Wonderful Compu...
"¢ Wonder
-600,000
' “~® Effency
-1,200,000 Dreamer
-1,800,000 . FuSe
ALY
-2,400,000 ‘-.r‘
-3,000,000 %
13,600,000 %
0 1 2 3 4 5
Quarter
Figure 7
Net Income
0 === Wonderful Compu...
600,000 -t ‘é“;’e”nc":‘;’
-1.200.000 Dreamer
-1,800,000 .. ¥FuSe
ALY
-2,400,000 ' .
-3,000,000 %
-3,600,000 s
0 1 2 3 4 5 [
Quarter
Figure 8
Net Income
2,000,000 :""'IW{mderfuI Compu...
"4 Wonder
1,000,000 ~ Effency
0 Dreamer
FuSe
-1,000,000 g ARY
-2,000,000
-3,000,000
-4,000,000

Quarter

As can be seen in the detailed information above, students run a startup company and
they make critical and important decisions from the first day to the first 2 years of the
company. It is impossible to be involved in all of those steps in any type of internships
programs. Therefore we can say that students gain insights into the real business world by
using business simulation programs.
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3. RESULTS

The simulation program has created opportunities for students to gain experience in a real
business world setting, the value of cause and effect and business decision making by a
team as well. The teaching method was created to foster students’ learning environment.
The simulation presented a business environment where 5 laptop companies compete
for2 years, shortened into weekly quarters. Each week during the class time short
lectures about the subjects are given to the students by the instructor and after the lecture,
questions are discussed. It is observed that at the beginning students were nervous about
making decisions and they were looking for an easy answer. Later the teams became more
comfortable about using the simulation and making decisions. Before the class ends each
team gave a presentation and a short report to the executives. The presentation helped
them summarizing their decision results and making a strategic leap for the next quarter.

This study confirmed with Liviu Ciucan-Rusua’s study conducted in 2012. As in their
study a real team-building approach, participation in activities and negotiation on
decisions are observed in their study. The results of this study are also in agreement with
their study on students paying more interest to the change in Profit, Turnover, and market
share in the decision making practice.

After finishing a quarter, students were able to observe how other teams were performing
in the market in the previous quarter. Analyzing the market share, balanced scorecard,
other’s product features and other information they started competing very strongly. They
acted like they were running a real business and wanted to be successful and beat the
other teams. They worked very hard on capturing the market and among others and came
up with strategic plans. Even some teams which were close to filing bankruptcy in the
quarter 6 and during the following quarter the team made tactical decisions and saved the
company. It was obvious that the teams analyzed the situation well to save the company.

The feedback that was collected from the students included the followings: They wished
that the simulation program was offered in the earlier years of their study. All of them
found the simulation very useful and they were able to apply all the knowledge that they
gained during the four years. Students did not like calling the simulation “simulation
game”, they thought that the word of the game sounded like playing a game. Thus the
simulation program was something more serious than a game. They wanted the work
with a real company as a project thus; they would feel they worked on something more
valuable. Students felt more comfortable and confident about finding a job because
of gained skills in the course. They also said that they absolutely would recommend
using this type of simulations when they start working for a company in the future. They
mentioned that they spent lots of time outside of the classroom and read materials from
outsources. Presentation and exhibit to the companies’ managers and executives were
another motivation to be successful in the course.

4. DISCUSSIONS and CONCLUSION

First of all, the simulation program provided an exciting and technologically rich context
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for firsthand learning to the students. According to the results of this study, the BA
department agreed upon using the Marketplace simulation and including in the curriculum
for the future. Teams and students who spent more time than others made better decisions
and run the company successfully. It is also observed that students who performed poorly
in the course were not successful in their other classes. Thus, failing in this course was
not exactly related to the simulation and its easiness. Students were impressed with the
simulation program and strongly believed that because of its usefulness and be able to
taking free risks this kind of tools must be used in every organization in Turkey.

Some of the limits are considered in this study. One of them is the sample size, and
because of the size, the results cannot be generalized. In further studies, a larger sample
size might be used to collect more data for better results.

In general, licensing fees are paid by the students in many countries, and the team can
fire a member in the simulation. A fired member has to repurchase a new license and play
against a computer. Afraid of being fired, the students make equal contributions to each
step, fulfill the responsibilities, attend every class meeting and work well with others.
In this study, the university paid the license fee and the students might not be concerned
about being fired and repurchase a new license. A paid license may have had an impact
on students’ efforts. Thus, a new study might be included paid and unpaid license fee to
observe if it makes a difference in students’ performance.

Location is also considered as another limitation in this study. Additional studies should
take place in other locations for comparisons. Additionally, further studies would
be conducted in different environments such as in business environments other than
educational environments.
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ISLETME EGIiTiMiNDE SIMULASYON PROGRAMLARININ
BITIRME PROJESI OLARAK KULLANIMI: VAKA ANALIZI

1. GIRiS

Teknolojik degisiklikler gilinliik olarak yeni Ogretim araglarina onciiliik etmektedir.
Siirekli degisen teknolojiler, egitimcilerin ders ve kurs materyallerini zorlamaktadir. Lin,

385



Harika Suklun

Yen ve Wang’a (2018) gore, bu zorluklar egitim alaninda ders verme ve ¢aligsma stillerinde
carpici degisikliklere yol agmaktadir. Pando-Garcia, Periafiez-Cafiadillas ve Charterina’da
(2016), isletme yoOnetimi egitiminin hizla degistigini ve ¢esitli 6gretim ve Ogrenme
sistemlerini kullanarak saha i¢i ve saha disi konulardaki becerilerin kazanilmasinin
onemini 6zetlemektedir. Kiiresellesme den dolayi uluslararasi pazarlama kurslar1 6nceki
yillara gére daha 6nemli hale gelmistir. Yagc1 ve Ozkan (2014), isletme departmanlarinin,
bugiiniin rekabetgi kiiresel pazarinda aktif olabilecek sekilde 6grencilerini egitmeleri
gerektigine isaret etmektedir.

Her ne kadar teorik bilgiler egitimde 6nemli olsa da, pratik bilgiler veya uygulamali
deneyimler de 6nemli bir rol oynamaktadir. Pratik bilgi, 6zellikle isletme 6grencileri
icin ¢ok dnemli bir beceri olmaktadir. Pratt ve Hahn (2016), “Bir¢ok isletme okulunun,
endiistri becerileri ve bilgisini igeren ve Ogrencilerin gelecekteki istihdamiyla ilgili
kurslar agma geregini kabul ettigini” belirtmistir (s. 10). Bundan dolayi, isletme
programlarinin tamami dort yil boyunca belirli bir kredilik staj siiresi gerektirmektedir.
Genellikle, isletme 6grencileri, zorunlu stajlarini yerine getirmek igin bir kurulustaki ilgi
alanlarini veya staj uygunluklarini se¢gmektedirler ve bu yiizden stajyerler kuruluslarin
diger islevlerini gérememektedirler. Daha 6nce de belirtildigi gibi, isletme dgrencilerine
verilen teorik bilgilerin yani sira 6grencilerin ger¢ek diinyadaki bir is ortaminda tecriibe
edinmelerine ihtiya¢ duyulmaktadir.

Simiilasyon programlari, 6grencilere bir sirket kurma ve gergek bir isletme olarak yonetme
sans1 veren Onemli bir ara¢ haline gelmektedir. Ek olarak, simiilasyon programlari
ogrencilerin bir sirketin tiim fonksiyonlarini anlamalarini saglamaktadir. Piyasada pek
¢ok isletme egitiminde kullanilan simiilasyon programlari olmasina ragmen bu ¢alismada
Marketplace isimli simiilasyon programi Bitirme Projesi olarak kullanilmistir. Bu
simiilasyon, Tennessee Universitesi 6gretim iiyeleri tarafindan 6zellikle egitim amagh
gelistirilmistir. Bu ¢alisma, Tiirkiye’de Anadolu’da bulunan ve Ingilizce egitim veren
bir devlet tiniversitesinde lisans dersi olarak yiiriitiilmiistiir ve bir vaka ¢aligmasi olarak
tasarlanmustir.

1.1. Literatiir incelemesi

Simiilasyonlar, 1950’lerin Hughes, Scholtsz’undan beri (Gredler, 2004’te belirtildigi
gibi) diinyanin her yerindeki isletme egitimi boyunca, 6zellikle on yillardir (Jones,
1998; Rosen, 2008°de belirtildigi gibi) ¢esitli disiplinlerde (Hughes, Scholtz, 2015) bir
egitim araci olarak kullanilmaktadir. Rusu (2012) kurumsal simiilasyon programlarinin
kursiyerler tizerindeki faydalarii ispatlamigtir. Simiilasyonlarin en énemli yararlardan
biri, gelecekteki girisimeilere deneyim kazandirmaktir. Egitim, 6grenciyi meslek hayatina
hazirladigindan, is diinyasinda da basarili olabilmesi igin belli becerilerin kazanilmasi
¢ok 6nemli bir yer tutmaktadir.

Gatti, Ulrich ve Seele (2018) ve Bell ve Loon (2015) simiilasyon programlarinin
ogrencilerin elestirel diisiinme becerilerini gelistirmelerine ve duygusal katilim
gelistirmelerine yardimci oldugunu one siirmiislerdir. Pasin ve Giroux’da (2011),
simiilasyon programlarimin 6grenciler i¢in karmasik ve dinamik durumlarin yonetilmesi
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icin karar verme becerilerinin gelistirilmesinde daha etkili oldugunu dogrulamistir.
Polyakova (2016), yabanci dil 6gretiminde bir is simiilasyon programi kullanmis
ve is simiilasyonlarinin kiiltiirleraras1 yetkinligi arttirdigini, iletisimsel bilesenleri
gliclendirdigini, 6grenciler arasinda etkili kiiltiirlerarast iletisim i¢in gerekli sosyo-
kiltiirel bilgi ve becerileri edinmede yardimer oldugunu bulmustur. Borrajo, Bueno,
Pablo, Santos, Fernandez, Garcia ve Sagredo’nun (2010) calismalari, simiilasyon
programlarinin geleneksel isletme 6gretiminden ziyade 6grenme, beceri gelistirme ve
karar verme konusunda daha fazla avantaji oldugunu ortaya koymustur.

Is simiilasyonlar1 sadece egitimde degil ayn1 zamanda is diinyasinda da kullanilmaktadr.
Ozel ve kamu kuruluslari segimlerini test etmek, yeni bir pazara girip girmemek ve finansal
durumlarimi incelemek i¢in simiilasyon programlart kullanmaktadirlar. Simiilasyonlar
operasyon yoOnetimi alaninda ikinci en yaygin teknik olarak ortaya c¢ikmaktadir.
Marketplace simiilasyon programmi BMW, Coca-Cola, Disney, Delta Havayollari,
Eastman Kodak Company Health Imaging Div., Erickson Associates, FedEx, Amerika
Birlesik Devletleri Posta Servisi, ABD Sayim Biirosu ve Wal-Mart kullanmaktadir.
Tirkiyerde de pek cok sirket de bu simiilasyonu ve diger simiilasyon tiirlerini
kullanmaktadir. Ornegin, “Capsim” adl1 bir simiilasyon programi, Borusan, Eczacibasi
ve Bilkent Universitesi gibi biiyiik sirketler tarafindan yaygin olarak kullanilmaktadir.
Bu sirketlerin simiilasyon kullanmasi, eleman alirken simiilasyon kullanmay1 bilen
aday1 tercih edebilecegi anlamina gelmektedir. Bu nedenle, simiilasyon programlarini
kullanabilmek ve simiilasyon sonuglarini yorumlayabilmek 6grencilerin uluslararasi ve
ulusal alanda is bulabilmelerine yardimci olacagi diistiniilmektedir.

2. METODOLOJi

Bu c¢alismanin temel amaci, simiilasyon programlarinin bitirme projesi olarak
kullanilmasinin isletme son siif 6grencilerine faydali olup olmadigini analiz etmektir.
Vaka calismasi yontemi uygulanmis ve ¢alismaya 13 isletme son sinif G6grencileri
katilmistir. Calismada goriismeler, dogrudan katilimcei gézlemleri ve 6grenciler arasindaki
sohbet kayitlarinin gézden gegirilmesi de dahil edilerek veri toplamak i¢in multi-model
yaklasim kullanilmistir. Haftalik gortismelerde agik uglu sorular sorulmus ve kayitlarin
tamamlanmasindan sonra, veriler biitiinsel olarak yorumlanmistir.

3. BULGULAR

Simiilasyon programi, 6grencilerin gergek bir is diinyasinda deneyim kazanmasi, sebep-
sonu¢ degeri ve bir ekip tarafindan is kararlarinin alinmasi i¢in firsatlar yaratmustir.
Ders siiresince her hafta 6grencilere konularla ilgili bilgiler 6gretim elemani tarafindan
verilmis ve ders sonunda sorular tartistlmistir. Baslangicta 6grencilerin karar verme
konusunda gergin olduklar1 ve kolay bir cevap aradiklari goriilmiistiir. Daha sonra takimlar
simiilasyonu kullanma ve karar verme konusunda daha rahat davranmaya baslamistir.
Ders bitmeden 6nce her ekip yoneticilere bir sunum ve kisa bir rapor vermis buda karar
sonuglarimi Ozetlemelerine ve gelecek ¢eyrek igin stratejik bir sigrama yapmalarina
yardimc1 olmustur.
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4. TARTISMA ve SONUC

Her seyden dnce, simiilasyon programi 6grencilere ilk elden 6grenme icin heyecan verici
ve teknolojik a¢idan zengin bir baglam saglamistir. Diger takimlara gore daha fazla zaman
harcayan takimlar ve 6grenciler daha iyi kararlar vermis ve sirketlerini daha bagarilt bir
sekilde yonetmislerdir. Ayrica derste iyi performans gdsteren dgrencilerin diger derslerde
basarili olamadiklar1 gériilmistiir. Bu nedenle, bu derste bagarisiz olmak simiilasyonun
kolaylig1 veya zorlugu ile tam olarak iliskili olmadig1 gozlemlenmistir. Ogrenciler
simiilasyon programindan etkilenmis, faydali bulmus ve maddi bir kayip yasamadan
risk alinabileceginden bu tiir araclarin Tiirkiye’deki her organizasyonda kullanilmasi
gerektigini vurgulamislardir.
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Finansal veriler genellikle i¢ ice ge¢mis salvmimlar, ani degisimler ve gorece olarak
daha yavas degisen trend bilesenlerini i¢eren karmagik bir yapiya sahiptir. Dalgactk
analizi ile 56z konusu bilesenler ayristirilarak verinin sahip oldugu bilesenlerdeki
degismeleri iceren zaman-frekans grafikleri olusturulmaktadw. Boylelikle verideki
dinamiklerin ortaya ¢ikarilmasi amaciyla salimimlarin zamana, déneme ve salinim
siddetine gore degisiminin analizi miimkiin olmaktadir. Bu ¢alismada kiiresel kriz
sonrast 03.01.2008 - 09.11.2018 donemi i¢in, BIST (Borsa Istanbul AS.) 100 Endeksi,
Dolar (USD), Euro (EUR) ve serbest pivasa altin getirileri (GOLD) arasindaki iliskiler
analize konu edilmistir. Calisma kapsaminda; BIST-100 Endeksi ile Dolar, Euro
ve Altin getiri verileri arasindaki nedensellik iliskisi, siirekli dalgacik déniisiimiinii
(Continuous Wavelet Transform - CWT) temel alan Granger nedensellik testi ile analiz
edilmistir. CWT Granger nedensellik testi, parametrik olmayan nedensellik testi olup
Rua (2003) CWT korelasyon él¢iitiiniin Olayeni (2016) tarafindan faz farkt gésterge
fonksiyonu kullanilarak gelistirilmesiyle olusturulmug ve literatiirde son dénemlerde
kullanilmaya baslanmigti. Calisma sonucunda BIST 100 Endeks - Dolar, BIST 100
Endeks - Euro arasinda negatif ve ¢ift yonlii bir nedensellik saptanmakla birlikte, BIST
100 Endeks - Altin getiri serileri arasinda kalici, baskin bir nedensellik goriilmemistir.
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Abstract

Financial data frequently usually have complex nature consisting slowly changing
trends, oscillations interspersed with abrupt changes. Wavelet analysis is useful to
distract oscillations and produce time — frequency visualization of data efficiently.
Thus, changes in data can be evaluated based on the changes in timing, frequency, and
amplitudes of oscillations to reveal the dynamics of data.
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Erdost Torun & Erhan Demireli

This study investigates the relationship between BIST 30 index return with foreign
exchange rates of US dollar (USD), Euro (EUR), and gold market returns for the
post global crisis era of 03.01.2008 - 09.11.2018. This study uses novel Granger
causality test based on Nonparametric Continuous Wavelet Transform (CWT).
Recently developed causality test is the modified version of the correlation measure in
continuous wavelet transform proposed by Rua (2003) by introducing phase difference
indicator function of Olayeni (2016). Results indicate the negative bivariate spectral
causality between BIST 30 and USD, and BIST 30 and Euro. However, this study does
not find persistent spectral causality between BIST 30 and GOLD.

Keywords: Nonparametric Continuous Wavelet Transform (CWT), Granger Causality
Test, Financial Instruments Causality.

JEL Codes: C58, G10.

Calismanin  degerlendirilmesinde ve yayimlanmasinda emegi gegenlere tesekkiir
ederiz.

1. GIiRiS

Kiiresellesme olgusuyla birlikte yatirimeilarin tasarruf giidiisii de degismistir. Uluslararasi
ticarette kullanilan rezerv paralar, ticaretteki agirligini korumakla birlikte birer yatirim
aract haline gelmistir. Yatirim araglarindaki oynaklik kaynakli risklerden korunmak i¢in
altin da zaten bir yatirnm araci olarak uzun donemlerden beri kullanilmaktadir. Tiim
bunlarin sonucunda piyasalarda en yiiksek islem hacmine sahip finansal enstriimanlar,
hisse senetleri ile birlikte Dolar, Euro ve Altin olmustur. Oyle ki 6zellikle gelismekte
olan ekonomilerde yatirimcilar, hisse senedi yatirim karari verirken bir¢ok ekonomik
degiskenle birlikte doviz ve altindaki gelisimin seyrini de izlemek zorunda kalmaktadirlar.
Doviz ve altindaki nakit akisinin siirekli ve yiiksek olmasi, hisse senedi piyasasini belirgin
diizeyde etkilemekte bu noktadan hareketle hem hisse senedi piyasalarinda hem déviz,
hem de altin piyasalarinda anlik fiyat degisimleri ortaya ¢ikmakta, sonug olarak ani fiyat
degisimleri geligmekte olan tiim {iilke piyasalarinda yatirimcilar igin birer firsat haline
gelmektedir. Ampirik ¢aligmalar da bu goriisleri desteklemektedir. Ornegin Tiirkiye’de
BIST-100 Endeksini etkileyen degiskenler icerisinde doviz ve altin fiyatlarinin énemli
bir agirligt oldugu bilinmektedir. Bagka bir ifadeyle Tiirkiye’de; yatirimcilarin tercihleri
nedeniyle doviz kurlart ve altin fiyatlari, gosterge borsa endeksini donemsel olarak
etkilemekte buna bagli olarak borsada dalgalanma ortaya c¢ikmaktadir. Birbirlerinin
degerlerini olumlu veya olumsuz olarak etkileyen finansal yatirim araglart arasindaki
nedensellik iliskilerinin tespiti, bu ¢alismanin temel motivasyonunu olugturmaktadir.

Bu ¢alismada, BIST-100 Endeks, Dolar, Euro ve serbest piyasa altin fiyatlar, getiri serileri
arasindakinedensellik iliskisi siirekli dalgacik dontisiimiinii temel alan Granger nedensellik
testi ile analiz edilmistir. Dalgacik analizi ile yatirim araglar1 ayristirilarak verinin sahip
oldugu bilesenlerdeki degismeleri iceren zaman-frekans grafikleri olusturulmustur.
Verilerdeki dinamiklerin ortaya c¢ikarilmasiyla salinimlarin zamana, dalgalanmalarin
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donemine ve salinim siddetine gore degisiminin analizi gergeklestirilebilmektedir.

Calismanin bundan sonraki béliimleri su sekilde diizenlenmistir. Tkinci boliimde konuya
iliskin yapilan literatiir sunulmustur. Ugiincii bélimde analizler sirasinda kullanilan
yontem hakkinda bilgi verilmistir. Dordiincti bolim ¢alismada kullanilan veri setine ve
analize ayrilmis, ardindan ampirik sonuglara yer verilmistir. Son olarak, besinci boliimde
¢alismanin sonuglar1 degerlendirilmis, 6neriler gelistirilmistir.

Stirekli dalgacik doniistimiinii temel alan Granger nedensellik testi, literatiirde ¢ok ¢esitli
aragtirmalara konu olmustur. Yontemin literatiire yeni kazandirilmasi nedeniyle, yapilan
calismalarin sayisi1 goreli olarak az sayidadir. Calismanin bu kisminda siirekli dalgacik
doniistimiinii temel alan Granger nedensellik testi kullanilarak gergeklestirilen gesitli
aragtirmalara yer verilmistir.

Giindiiz ve Hatemi-J (2005) ise glinliik veriler kullanarak 1996 - 2000 dénemi i¢in yaptiklari
aragtirmada hisse senedi piyasasi endeksinden doviz kuruna tek yonlii nedensellik iligkisi
oldugunu belirtmistir. Yilmaz ve digerleri (2006) ¢alismalarinda 1990-2003 donemine ait
aylik veriler kullanarak Istanbul Menkul Kiymetler Borsas1 endeksi, tiiketici fiyat endeksi,
para arz1, faiz orani, dolar kuru, dis ticaret dengesi ve sanayi tiretim endeksi degiskenlerine
degiskenleri arasindaki nedensellik iligkisini incelemistir. Arastirma sonucuna gore
Istanbul Menkul Kiymetler Borsas1 Endeksi ile dolar kuru ve para arzi degiskenleri
arasinda ¢ift yonlii bir nedensellik bulunmaktadir. Tiiketici fiyat endeksi ve faiz oranindan
Istanbul Menkul Kiymetler Borsasi endeksine dogru tek yonlii bir nedensellik iliskisi
bulunmaktadir. sanayi iiretim endeksi ve dis ticaret dengesi degiskenleri ile Istanbul
Menkul Kiymetler Borsasi endeksi degiskeni arasinda ise herhangi bir nedensellik iliskisi
mevcut degildir. Kasman (2006) ¢alismasinda 1986-2003 doneminde IMKB100 endeksi
ile para arzi, doviz kuru, tiiketici fiyat endeksi arasinda ¢ift yonlii nedensellik iliskisini
tespit etmekle birlikte sanayi tiretim endeksinden IMKB100 endeksine dogtu tek yonlii
nedensellik iliskisi oldugunu vurgulamistir. Erbaykal ve Okuyan (2007) ise 1990-2007
doneminde doviz kuru ile hisse senedi fiyat endeksi arasinda nedensellik iligkisine ait
kanit bulamamistir. Aydemir ve Demirhan (2009), déviz kurlart ile BIST100 endeksi
arasinda 2001-2008 donemi i¢in ¢ift yonlii nedensellik iligkisi tespit etmistir. Kiran
(2009), doviz kuru ve hisse senedi fiyat endeksi arasinda 1990-2008 ve 1995 —2008
donemlerinde ¢ift yonlii nedensellik iliskisi olduguna ait kanit elde etmistir. Conraria
vd. (2008) ekonomik yapilanma siirecinde para politikasi araglari ile makroekonomik
faktorlerin etkilesimini dalgacik analizi ile incelemislerdir. Calismada dalgacik analizinin
ekonomik iligkilerin agiklanmasinda Fourier doniisiimiinden daha basarili sonuglar
verdigi belirtilmis, dalgacik analizinin istiinliiklerine yer verilmistir. Ozer ve digerleri
(2011) BIST100 endeksi ile makroekonomik degiskenler arasindaki iligkiyi 1996-2009
donemi igin inceledikleri calismalar1 sonucunda; Istanbul Menkul Kiymetler Borsasi
endeksi ile dolar kuru arasinda nedensellik iligskisi bulunmamuistir. Buna ragmen tiiketici
fiyat endeksi, dis ticaret dengesi ve faiz degiskenleri borsa endeksinin tek yonlii granger
nedeni oldugu tespit edilmistir. Benzer sekilde borsa endeksi de altin fiyatlari, para arzi
ve sanayi liretim endeksinin tek yonlii Granger nedeni oldugu bulunmustur. Conraria ve
Soares (2011) calismalarinda stirekli dalgacik doniisiimii, ¢apraz dalgacik, es zamanl
dalgacik gibi siirekli dalgacik araglari tizerine ¢alismislar, sonug olarak Genellestirilmis
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Morse dalgaciklarmi tanimlamiglardir. Rua ve Nunes (2012) ¢alismalarinda stirekli
dalgacik doniisiimii temelinde piyasa riskini 6l¢mek i¢in yeni bir yaklasim 6nermislerdir.
Calismada oOlgiilebilen risklerin dalgacik doniisiimleri ortaya konulmustur. Sentiirk ve
Akbas (2012) ise 2000-2011 donemini kapsayan ve aylik dolar bazli IMKB getirisi,
mevduat faiz oranlari, Dolar1 kuru ile altin fiyatlari arasindaki iligskiyi inceleyen ¢alisma
sonucunda Dolar kuru ve IMKB getirisi arasinda ¢ift yonlii nedensellik iliskisini tespit
etmekle birlikte mevduat faiz oranlarindan IMKB getirisine dogru tek yonlii bir nedensellik
iliskisine ait kanit elde edilmistir. Ayrica IMKB’den altin fiyatlarina dogru bir nedensellik
iliskisi tespit edilmistir.Aktas ve Akdag (2013) ise, 2008-2012 doénemini kapsayan
aragtirmalar1 sonucunda tiiketici fiyat endeksi, dolar kuru, ve tiiketici giiven endeksi
degiskenlerinden BIST100 endeksine tek yonlii nedensellik iliskisi tespit edilmistir. Faiz
orani ve kapasite kullanim orani ile borsa endeksi arasinda ise ¢ift yonlii nedensellik
iliskisine ait kanit bulunmustur. Tiwari (2013) calismasinda petrol fiyatlarindaki
degisikliklerin zaman-frekans etkilerini ayrigtirmak igin dalgacik analizini kullanmustir.
Calismada Alman ekonomisi i¢in, petrol fiyatlari ile endistriyel {iretim arasindaki iliski
tartisilmig, petrol fiyatlarinin getirileri arasinda hem faz hem de anti-faz iliskilerinin
oldugu bulgulanmistir. Tiwari vd. (2013) ¢alismalarinda TUFE ve UFE getiri serileri
arasindaki iligkiyi, 1991- 2011 doneminde Romanya i¢in siirekli dalgacik doniistimiini
temel alan Granger nedensellik testi ile incelemislerdir. Calisma, TUFE ve UFE bazli
enflasyon arasindaki zaman-frekans iliskisini ayristirmaktadir. Altmbas vd (2015) BIST-
100 endeksi ile enflasyon, faiz orani, déviz kuru, sanayi liretim endeksi ve petrol fiyatlari
arasindaki nedensellik iliskisini aylik veriler kullanarak 2003-2012 déneminde incelemis;
arastirma sonucunda doviz ve sanayi iiretim endeksinin BIST100’{in tek yonlii granger
nedeni olduguna iliskin kanit elde edilmistir. Ayrica, BIST100 endeksi, doviz kurlarma ve
sanayi tiretim endeksine nedensellik iliskisi agisindan incelendiginde bir gosterge olarak
kullanilamayacagi belirtilmistir. Ayrica BIST100 yalnizca petrol faktorii degiskeninin
Granger nedeni oldugu belirtilmistir. Xiao-Lin Li (2015) c¢alismasinda ABD’deki
konut fiyatlar1 ile hisse senedi piyasalari arasindaki iligkileri 1890-2012 dénemi igin
dalgacik analizi ile incelemistir. Calisma sonucunda incelenen dénem igin 1998-2002
yillart arasi harig, her iki piyasanin son donemlerde pozitif iligki igerisinde olduklari
bulgulanmistir. 1998-2002 déneminde ise negatif yonli iliski ortaya ¢ikmistir. Lu Yang
vd. (2017) ¢alismalarinda ham petrol fiyatlar: ile borsa endekslerinin birlikte hareketini
incelemislerdir. Dalgacik analizi ile yapilan ¢aligmada, ham petrol fiyatlar1 ve borsa
endekslerinin birlikte hareketinin sapma dereceleri bulgulanmistir. Caligmada ayrica ham
petrol fiyatlarindaki getiriler ile doviz kurlarinin getirileri arasinda OECD iilkeleri igin
negatif iliskiler saptanmistir. Urkmez ve Karatas (2017), 2002-2015 donemi igin aylik
veriler kullanarak BIST100 endeksi ile Dolar ve Avro kurlar1 arasindaki nedensellik
iliskisini incelenmis; Dolar kurundan BIST100 endeksine dogru tek yonlii Granger
nedenselligin oldugu tespit edilmis, dolar kurundan Avro kuruna dogru ¢ift yonlii Granger
nedensellik iligkisi oldugu belirlenmesine karlin BIST100 endeksi ile Avro kuru arasinda
herhangi bir yonde Granger nedensellik iliskisi tespit edilememistir. Antonakakis vd.
(2018) galismalarinda emtia fiyatlari ile getirileri arasindaki iliskileri aylik verilerle 1997
Mayis — 2015 Agustos donemi i¢in incelemislerdir. Calismada dogrusal olmayan yapilar
ve yapisal kirilmalar tespit edilmis, iki degisken arasinda hem zamana hem de sikliga
bagli nedensellik, dalgacik analizi ile belirlenmeye ¢alisilmistir. Calisma sonucunda bu
iki degiskenin temel olarak kisa vadede ve 2008-2015 donemi boyunca pozitif iligkili
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oldugu ortaya konulmus, bu donemdeki faz farkliliklari ile geri dontiglerin 20082012
donemi boyunca ortaya ¢iktig1 ve nedenselligin daha sonra baska bir yonde ilerledigi
saptanmustir. Aviral Kumar Tiwari vd. (2018), ¢alismalarinda ekonomik biiylime ile hisse
senedi fiyatlar1 arasindaki iliskileri 215 yillik dénem igin incelemislerdir. Calismada
dalgacik analizi kullanilarak iki degisken arasindaki zaman ve frekansa bagh ¢ift yonli
nedensellik bulgulanmistir. Calismada ayrica Gayrisafi Milli Hasila (GSMH)’dan hisse
senedi fiyatlarina dogru giiglii bir nedensellik oldugu, GSMH’deki negatif soklarin hisse
senedi fiyatlarini pozitif soklardan daha siddetli etkiledigi sonucuna ulasilmistir.

2. YONTEM

Calismada, BIST-100 Endeks ile Dolar, Euro ve serbest piyasa altin fiyatlar1 tizerinden
getiri serileri olusturulmus, daha sonra getiri serileri arasindaki nedensellik iliskisinin
analiz edilmesi amaciyla siirekli dalgacik doniistimiinii (Continuous Wavelet Transform -
CWT) temel alan Granger nedensellik testi kullanilmistir.

CWT Granger nedensellik testi parametrik olmayan nedensellik testi olup Rua (2003)
CWT korelasyon Ol¢iitiintin Olayeni (2016) tarafindan faz farki gosterge fonksiyonu
kullanilarak gelistirilmesiyle olusturulmustur?.

Finansal veriler genellikle i¢ ige gegmis salinimlar, ani degisimler ve gorece olarak daha
yavas degisen trend bilesenlerini i¢eren karmasik bir yapiya sahiptir. Dalgacik analizi
ile s6z konusu bilesenler ayristirilarak verinin sahip oldugu bilesenlerdeki degismeleri
iceren zaman-frekans grafikleri olusturulmaktadir. Boylelikle verideki dinamiklerin
ortaya c¢ikarilmasi amaciyla salinimlarin zamana, dalgalanmalarin periyoduna ve salinim
siddetine gore degisiminin analizi miimkiin olmaktadir.

Dalgacik fonksiyonu, ortalamasi sifir ve genligi hizla azalan dalga sekline sahip bir
fonksiyon olarak tanimlanabilir. Verinin farkli skalalara sahip ana dalgacik fonksiyonunun,
v, . O=y(t-1)/s)/ s , zaman boyutunda kaydirilarak ¢arpilmasi sonucunda asagida
belirtilen siirekli dalgacik fonksiyon (CWT) katsayilari elde edilmektedir:

o

1 -~ ¢t—
WX(S’r):(x*lPs,r)(t): jx(t)ﬁ\ll(%)dt
(M

Burada W() W(), fonksiyonunun karmasik eslenigidir. Veriye iliskin zaman-frekans
matrisi farkli skala parametreleri kullanilarak dalgacik fonksiyonunun zaman boyutunda
kaydirilmasi sonucunda elde edilmektedir.

3-  Detayl metodolojik tartigma i¢in bakiniz Olayeni (2016).
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Bu calismada, Olayeni (2016) ¢alismasini takiben Morlet dalgacik fonksiyonu kullanilmistir.
Morlet dalgacik fonksiyonu, ¥(7)=7""exp(ion)exp(-n/2), Gaussian zarf fonksiyonu
kullanilarak module edilmis dalga fonksiyonudur. Burada ®=w, =6 olmakla birlikte
Gaussian zarf fonksiyonu, exp(-n/2) ,ve radian frekans, @, sirasiyla zaman — frekans
cozinirliklerinin yerini ve degerlerini etkin bigimde belirleyerek analizi miimkiin
kilmaktadir. Skala ve frekans terimleri ayni anlama gelmektedir. Dalgacik fonksiyonun
genisligi skala degeri “s” ile degistirilmektedir, bu nedenle 7 = s.z olmaktadir. Siirekli nitelige

sahip Denklem 1’in veri analizi i¢in kesikli hale getirilmesi sonucunda {x :n=1.2,..,N} verisi
icin spectrum, diger bir ifadeyle zaman-frekans gosterimi, elde edilir:
W (s,7)= iz:‘c"‘i-’((m 7n)ﬁj ,m=12,.,N-1
Js s
@

Dalgacik enerji spektrumu,

W (s, z')r , verinin zaman ve frekans boyutlarindaki degisimlerini
tespit etmektedir. x, ve y, verilerine iligkin gapraz-spektrum w/(s,z) =W/ (s,0)(s,7) olarak
tanimlanir ve zaman boyutundaki kovaryans matrise es degerdir. Burada " (s,z), W (s.7)
fonksiyonunun karmasik eslenigidir.

Capraz-spektum hesaplanmasinin ardindan lokal faz degerlerinin hesaplanmasi amaciyla her
bir veriye iliskin spektrum " (s.0) = R{W (s.0)} +i3{w (s.0)} formulii araciligryla gergel ve
sanal kisimlarma ayristirilir. Lokal faz fonksiyonu ¢, (s,7) = tan" {S(VKT"(s,r)) / SR(WX’"(s,r))} olarak

tanimlanir ve lokal faz degerleri arasindaki fark veriler arasindaki onciil-ardil iligkisine ait
bilgi icermektedir. Olayeni (2016), lokal faz fark degerlerini ve Rua (2003) tarafindan
gelistirilen dalgacik korelasyon formuliinii kullanilarak Granger nedensellik testi gelistirmistir.

Rua (2003) dalgacik korelasyon formiilii asagidaki bigimde tanimlanmistir:
PRI & (i U UACE) |
) é‘{x \/lW .0 }{{x ‘\/lw“’(x,r)[ }

3)

Burada ¢()=¢ (¢, () olup ¢, ve ¢ swrasiyla skala ve zaman ekseninde
diizgiinlestirme islemcileridir.
Lokal faz farki denklemi ise:
[ 3(ws.0)
$,(s,7)=¢ (s5,7)—¢,(s,7) =tan | ——
R(W (5.7))
“4)

Burada toplam faz araligl, —z <¢_(s,7) <z, dort alt araliga boliinebilir ve her bir aralik
nedensellik yonii ve onciil-ardil iliskiye ait bilgi barindirmaktadir. g, (s,7) € (0,7/2)
araligindaki faz farki degerleri, verilerin pozitif yonltu birlikte hareket ettigi ve Y’in 6nsel
hareket ettigini ifade etmektedir. ¢_(s,7)e(-7,-7/2) araliginda ise negatif yonlii birlikte
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pozitif yonlii ve X’in 6nsel hareketini igermekte; ¢, (s,7)e(z/2,7) araliginda ise veriler
negatif yonlii birlikte hareket etmekte ve yine X onsel hareket etmektedir. Olayeni (2016) faz
farki gosterge fonksiyonunu tanimlayip dalgacik korelasyon fonksiyonu ile birlestirerek
stirekli dalgacik doniistimiinti temel alan Granger nedensellik testini (CWTC) gelistirmistir.
Boylece nedensellik igeren ve icermeyen hareketler ayrigtirilmistir. Gosterge fonksiyonu,
spesifik faz araliginda 1, diger araliklarda ise 0 degerini alan fonksiyondur. Boylelikle,
dalgacik korelasyon fonksiyonunda arastirilmak istenen belirli nedensellik yonii ve onciil-
ardl iliski icin kisitlama getirilebilmektedir. Ornegin Y verisinin 6nsel hareket ettigi ve pozitif
yonlii nedensellik i¢in asagidaki gosterge fonksiyonu kullanilmaktadir:
{1, if ¢, (s,7)€(0,7/2)
1, (s,7)=

0, otherwise

®)
Boylelikle Y verisinden X verisine pozitif Granger nedensellige yol agan bilgi akisini
inceleyen CWTC testi asagidaki bigimde tanimlanir:

s w(reo)r, w0}

el ]

G, (7)) =

W (s,7)

(6)
Burada ¢()=¢_ (£, () olup ¢, ve ¢
diizgtinlestirme islemcileridir.

sirastyla skala ve zaman ekseninde

Sonug olarak CWTC, nedensellik iliskisinin zaman, frekans ve siddet degisimlerinin analizini
mimkiin kilarak geleneksel nedensellik testine oranla nedensellik iligkisini daha detayli
inceleyebilmektedir. Ornegin X’in onsel hareket etmesi, belirli bir frekansa sahip salinimda ve
belirli bir zaman noktasinda X verisinden Y verisine dogru nedensellik iliskisini ifade
etmektedir (CWTC testine iliskin detayli teknik bilgi i¢in bakimiz Aguirar-Conraria, and
Soares (2014) ve Olayeni (2016).

3. BULGULAR

Bu c¢aligmada; BIST-100 Endeks, Dolar, Euro ve Altin fiyatlar1 arasindaki nedensellik
iliskisinin belirlenmesi amaciyla 03.01.2008 - 09.11.2018 dénemindeki, 2732 adet glinliik veri
icin siirekli dalgacik doniisiimiinii temel alan Granger nedensellik testi yapilmigtir. Verilerin
analiz stirecinde MATLAB programindan yararlanilmistir. Fiyat serilerine iliskin veriler
www.investing.com sitesinden alinarak getiri serileri olusturulmus, analizler getiri serileri
tizerinden gergeklestirilmistir.
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Tablo 1: Degiskenlere Ait Tanimlayicr Istatistikler

BIST100 USD EUR GOLD

Ortalama 0.0002 0.0006 0.0005 0.0001

Standart Sapma 0.0162 0.0099 0.0094 0.0119

Maksimum 0.1213 0.1476 0.1375 0.0985

Minimum -0.1106 | -0.0799 | -0.0857 | -0.0959

Carpiklik -0.2766 1.5579 1.2064 | -0.2413

Basiklik 7.4664 | 27.1001 | 25.8480 | 11.0896
Gozlem Sayist 2732 2732 2732 2732

Tablo 1. incelendiginde verilerin tiimii kalin kuyruklu dagilim (leptokurtic) géstermis
olup BIST-100 Endeks ve altin getirileri sola ¢arpik, Dolar ve Euro getirileri ise saga
carpik dagilima sahiptir. Standart sapma BIST-100 endeks getirileri ig¢in en yiiksek
olup incelenen donemde en yiiksek ortalama ve maksimum getiri Dolar verisinde
goriilmektedir.
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Sekil 1: BIST 100 Endeks — Dolar Getiri Serileri ve Stirekli Dalgacik Dontisimlii
Nedensellik Grafikleri
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Dalgacik dontisiimiinii (Continuous Wavelet Transform - CWT) temel alan Granger
nedensellik testi, zaman-frekans nedensellik grafikleri incelendiginde BIST 100 Endeks
ve Dolar getirileri arasinda negatif ve ¢ift yonlii bir nedensellik oldugu goriilmektedir.
Genel olarak 250 giinliik dalgalanmalarin Dolar’dan BIST 100 Endeks getirilerine
dogru daha giiclii 6zellikle—¢aligmada giinliik veri kullanildigindan ¢ok uzun dénemli
bir dalgalanma demek yerine ortalama nedensellik denilebilir-, ¢ift yonlii ve negatif
sekilde gerceklestigi sdylenebilir. Ayrica 2015 ve 2016 yillarinda BIST 100 Endeks
getirilerinin, Dolar getirilerini 64 giinliik dalgalanmalarda etkilemis oldugu da ¢aligmanin
ilgi ¢ekici sonuglar1 arasindadir. Calisma kapsaminda 8 giine kadar olan nedensellik
incelendiginde yine ¢ift yonlii bir nedensellik olabilecegine iliskin kanitlar bulunmakla
birlikte nedenselligin kesikli bir yapiya sahip oldugu gortilmektedir. Bu durumun bir¢cok
farkli dinamik nedensellige sebep olabilecegi sdylenebilmekle birlikte nedenselligin
siiregen olmadig1 sonucuna da varilabilir. 64 giinliik dalgalanmalarda ise 2010, 2015,
2016 yillarinda BIST 100 Endeks getiri serisinden Dolar getiri serisine negatif belirgin
bir nedensellik goriilmektedir. 2014 ve 2015 yillar1 i¢cin 32 gilin ve daha kisa siireli
dalgalanmalarda Dolar’dan BIST 100 Endeks getiri serisine dogru negatif nedensellik
goriilmekte oldugundan 2010 ve 2014 yillarinda orta donemli ¢ift yonlii nedensellik
iligkisi oldugu sdylenebilir. 16 giin ve daha kisa donemlerde ise yine ¢ift yonlii negatif
nedensellik iliskisi bulunmakta ancak Dolar’in, BIST 100 Endeks getirilerini daha gii¢lii
ve sik etkilemis oldugu izlenmektedir.
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Sekil 2: BIST 100 Endeks — Euro Getiri Serileri ve Siirekli Dalgacik Dontigiimlii
Nedensellik Grafikleri
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BIST 100 Endeks getirileri ile Euro fiyatlar1 arasindaki iliskiler incelendiginde, yine
negatif ve ¢ift yonlii iliskiler tespit edilmekte, ilgili donemde Euro’nun daha baskin
oldugu gozlemlenmektedir. BIST 100 Endeks getirileri ile Euro getirileri arasinda orta ve
uzun vadede ¢ok fazla nedensellik i¢eren alan bulunmaktadir. Bu nedenle getiri serileri
arasinda uzun vadede nedensellik olabilecegine iligkin bulgular, ¢aligmanin diger bir
ilgi ¢ekici sonucu olarak karsimiza ¢ikmaktadir. Calisma sonuglarina gore 2011 ve 2015
yillarinda, orta vadede (128 giin ve daha kisa stireli dalgalanmalarda) Euro getiri serileri,
BIST 100 Endeks getiri degerlerinin nedeni olmakla birlikte genel olarak ¢ift yonlii
ve negatif nedensellik bulunmaktadir. Dolar getiri serilerine benzer sekilde 16 giin ve
daha kisa donemli dalgalanmalarda ¢ift yonlii nedensellik bulunmakta ancak Euro getiri
serilerinden BIST 100 Endeks’e dogru negatif yonli nedensellik daha fazla goriilmektedir.
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Dolayistyla buradan hareketle Euro getiri serilerinin BIST 100 Endeks getirilerini, Dolar
getiri serilerine gore daha ¢ok etkiledigi sonucuna varilabilir. Calismada 2012, 2013 ve
2014 yillarindaki 128 — 32 giin donemli dalgalanmalarda Euro’dan BIST 100 Endeks
getirilerine dogru tek yonli nedensellik bulunmakta, benzer nedensellik 2016 yilinda
da 32 giin donemli dalgalanmalarda da goriilmektedir. 2014 yili ikinci yart ile 2015
yilinda ise BIST 100 Endeks getirilerinden Euro getirilerine 64 giin ve daha kisa dénemli
dalgalanmalarda nedensellik goriilmektedir.
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Sekil 3: BIST 100 Endeks — Altin Getiri Serileri ve Siirekli Dalgacik Doniigimlii
Nedensellik Grafikle

2008 2009 010 am 02 201 04 015 2016 017 018

2008 2009 010 am 02 013 04 2015 2016 1 2018

2008 2009 010 201 n2 3 né 5 2016 01 018

2008 200 2010 M 02 3 né 5 2016 a1 018
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BIST 100 Endeks getirileri ile Altin getiri serileri arasindaki nedensellik incelendiginde
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ise iki degisken arasinda kalic1 ve baskin bir nedensellik goriilmemekle birlikte, pozitif
yonli olarak Altin getiri serilerinden BIST 100 Endeks getirilerine 16 giine kadar olan
dalgalanmalarda nedensellik goriilmektedir. Ayrica 2016 yilindan itibaren BIST 100
Endeks getirilerinden Altin getiri serilerine dogru goriilen 256 giinliikk dalgalanmalardaki
pozitif nedensellik de ¢alismanin bir diger ilgi ¢ekici bulgusu olarak karsimiza ¢gikmaktadir.

4. TARTISMA VE SONUC

Dalgacik analizi ile finansal bilesenler ayristirilarak verinin sahip oldugu bilesenlerdeki
degismeleri iceren zaman-frekans grafikleri olusturulmaktadir. Boylece salinimlarin
zamana, doneme ve salimim siddetine gore degisiminin analizi miimkiin olmaktadir.
Bu calismada BIST-100 Endeks getirileri ile Dolar, Euro, Altin getirileri arasindaki
nedensellik iligkileri stirekli dalgacik doniisiimiinii temel alan Granger nedensellik testi
ile incelenmistir. Calisma sonucunda BIST 100 Endeks - Dolar, BIST 100 Endeks - Euro
arasinda negatif ve ¢ift yonlii bir nedensellik saptanmakla birlikte, BIST 100 Endeks -
Altin getiri serileri arasinda kalici, baskin bir nedensellik gorilmemistir.

2016 yilina kadar 250 giinliikk dalgalanmalarin Dolar’dan BIST-100 Endeks getirilerine
dogru negatif, 2015 ve 2016 yillarinda ise 64 giinliikk dalgalanmalarin BIST-100 Endeks
getirilerinden Dolar getirilerine dogru yine negatif yonli gergeklestigi gorilmistiir. 8
gline kadar olan nedenselliklerde ise ¢ift yonlii kesikli nedensellik yapilarmin oldugu
sonucuna varilmistir. 2014 ve 2015 yillar1 i¢in 32 giin ve daha kisa siireli dalgalanmalarda
Dolar’dan BIST 100 Endeks getiri serisine dogru negatif nedensellik goriilmekte
oldugundan 2010 ve 2014 yillarinda orta donemli ¢ift yonlii nedensellik iliskisi oldugu
calismanin ilgi ¢ekici sonuglari arasindadir.

2011 ve 2015 yillarinda, orta vade i¢in Euro getiri serileri, BIST 100 Endeks getiri degerleri
arasinda ¢ift yonlii ve negatif nedensellik oldugu sonucuna varilmistir. 16 giin ve daha
kisa donemli dalgalanmalarda yine ¢ift yonlii nedensellik bulunmakta ancak Euro getiri
serilerinden BIST-100 Endeks’e dogru negatif yonlii nedenselligin daha fazla oldugu
sonucuna ulasilmistir. Calismanin ilgi ¢ekici bir sonucu olarak Euro getiri serilerinin
BIST-100 Endeks getirilerini, Dolar getiri serilerine gore daha ¢ok etkiledigi soylenebilir.
Calismada 2012, 2013 ve 2014 yillarindaki 128 — 32 giin dénemli dalgalanmalarda
Euro’dan BIST 100 Endeks getirilerine dogru tek yonlii nedensellik bulgulanmis, benzer
nedensellik 2016 yilinda da 32 giin donemli dalgalanmalarda da goriilmiistiir.

Ayrica BIST -100 Endeks getirileri ile Altin getirileri arasinda kalict ve baskin bir
nedensellik goriilememis Altin getiri serilerinden BIST 100 Endeks getirilerine 16 giine
kadar olan dalgalanmalarda nedensellik goriilmektedir.

Yukarida belirtildigi gibi birbirlerinin degerlerini olumlu veya olumsuz olarak etkileyen
finansal yatirim araglari arasindaki nedensellik iliskilerinin tespiti yatirim tercih
siireglerinde 6nem arz etmektedir. Bu agidan yatirimcilarin karar siireglerine ¢esitli
ekonometrik yontemleri de katarak tahminleme modelleri gelistirmeleri gelismekte olan
iilkelerde yapilacak yatirim tercihleri i¢in bir zorunluluk haline gelmistir. Ozellikle hisse
senedi piyasalar1 gelistirilmeye agik piyasalar olarak degerlendirildiginde, BIST-100
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Endeks getirilerinin alternatif yatirim araglarindan etkilendigi ve bu yatirim araglarinin
iilke igindeki fiyatlarma yon verdigi kisa ve uzun dénemli olarak goriilmektedir.

Finansal piyasalarin etkinliginin artirdarak yatirimcilar icin finansal enstritmanlarin
artirllmasi saglanmalidur.

Finansal piyasa etkinligi, bilginin yatirimcilar arasinda esit ve tam dagilimim ifade
etmektedir. Piyasalarda yeni gelen bilginin tiim katilimcilar tarafindan bilindigi ve piyasa
fiyatlarinin, bilginin farkli yorumlanmasi ile olusmasi anlamina gelmektedir. Finansal
piyasa etkinliginin saglandigi ortamda, yatirnmeilar farkli yatirim segeneklerine yonelme
imkani elde etmektedirler.

Halka arz kosullart iyilestirilerek firmalar, halka arza ozendirilerek sermaye
pivasalarimin derinligi artirilmali, béoylece hem firmalarin finansman olanaklart
genigletilmeli, hem yatirimcilarin korunmasi saglanmalidir.

Sermaye piyasalarinda 2010 yilinda saglanan halka arz seferberligi yoluyla halka a¢ilma
sirketler arasinda 6zendirilmeye baglanmis, boylece firmalar halka agilmay1 bir finansman
ve kurumsallagsma metodu olarak algilamaya baglamislardir. Halka agilma imkanlarinin
genisletilerek yatirimcimin korunmasi ile birlikte piyasa olusumunun saglanmasi
yatirimcilart sermaye piyasasina yoneltecektir.

Finansal istikrar ortami saglanarak ve siirdiiriilerek doviz kurlarindaki oynaklk
azaltilmali boylece cari agik azaltilmalidir.

Finansal istikrarin saglanmasi yoluyla cari agigin azaltilmasi saglanacak, boylece doviz
piyasasinda etkinligin saglanmasina yonelik 6nemli bir adim atilacaktir.
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NONPARAMETRIC CONTINUOUS WAVELET TRANSFORM (CWT)
GRANGER CAUSALITY ANALYSIS: THE CASE OF TURKEY

1. INTRODUCTION

Saving motivation of investors has changed based on globalization. Reserve currencies
have become investment instruments while maintaining their importance on international
trade. Gold has already been used as investment instrument against volatility risks for
a long time. Hence, most widely traded financial instruments are stocks, US dollar,
euro and gold in financial markets. Intense and continuous nature of exhange rate and
gold trade affects stock markets. These interactions cause abrupt changes in the price of
aforementioned financial instruments. Empirical studies show that these price changes
become opportunity for investors

2. METHODOLOGY

This study investigates the causality relationship between BIST 30 index return with
foreign exchange rates of US dollar, Euro, and gold market returns via novel Granger
causality test based on Nonparametric Continuous Wavelet Transform (CWT). Wavelet
analysis is efficient tool to distract components in data and produce time — frequency
visualization of changes in the components of data. Thus, changes in data can be
evaluated based on the changes in timing, frequency, and amplitudes of oscillations to
reveal the dynamics of data.

CWT Granger causality is nonparametric causality test, which is the the modified version
of the correlation measure in continuous wavelet transform proposed by Rua (2003) by
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introducing phase difference indicator function of Olayeni (2016) *.

Financial data usually have complex nature consisting slowly changing trends, relatively
faster oscillations interspersed with abrupt changes. Wavelet analysis is useful to distract
oscillations and produce time — frequency visualization of data efficiently. Thus, changes
in data can be evaluated based on the changes in timing, frequency, and amplitudes of
oscillations to reveal the dynamics of data.

A wavelet is a function of promptly decreasing, wave-like oscillation with zero mean.

Rua (2003) defines wavelet correlation function as follows:

cfs (o)}
p,(s,7)= - :
¢ {s' \/|W (5. } ¢ {s‘ \/|W (5.7)| }

3)

Thus, CWTC test investigating information flow leading positive Granger causality
from Y to X is defined as:

s |w(w:s.0)1, 6.0}
th(s,r) =
bl el el |
(0)

Where 60 =¢..05,.0) with ¢... and .. as the smoothing operator along scale axis
and time axis, respectively.

CWTC allows for investigating the changes of the causality relationship in terms of
time , frequency, and amplitude. Thus CWTC provides deeper insight on the evolution
of granger causality relationship. For example, when X leads Y in a given time and
frequency denotes the granger causality from X to Y in that time and frequency. (For
detailed technical discussion of CWTC, please see Aguirar-Conraria, and Soares (2014)
ve Olayeni (2016))

To investigate the causality relationship between BIST 30 index return with foreign
exchange rates of US dollar, Euro, and gold market returns, this study uses Granger
causality test based on Nonparametric Continuous Wavelet Transform (CWTC) for the
period era of 03.01.2008 - 09.11.2018 consisting 2732 observations. MATLAB program
is used for computation. Data are obtained via www.investing.com. Data are transformed

4-  For technical discussion, please see Olayeni (2016).
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into return series for analysis.
3. RESULTS

Results indicate the negative bivariate spectral causality between BIST 100 and US dollar,
and BIST 100 and Euro. However, this study does not find persistent spectral causality
between BIST 100 and gold.

Investigation of causality among financial instruments affecting each other in positive
or negative direction is of crucial important in the investment decision process. Thus,
investors should develop investment decision making approach consisting econometric
methods to evaluate investment alternatives in emerging markets. In the light of the fact
that stock markets are open to improvement, Findings indicate that BIST 100 is affected
and directed by alternative financial instruments in both long and short run.

4. DISCUSSION AND CONCLUSION
Consequently this study comes to following conclusions:

‘The efficiency of the financial markets and number of the financial instruments should
be increased for investors.

- To motivate corporations for public offerings, the conditions of public offerings should
be improved. Thus, financing alternative should be provided for corporations and inves-

tors should be protected.

- Volatility in foreign exchange should be decreased via maintaining and ensuring finan-
cial stability to decrease current account deficit.
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Abstract

This study targets to measure the interactional effect of crowding level in a shopping
environment, the content and framing type of the message on purchase intentions
of consumers in a retail context. An experimental design was employed with crowd
level (no crowd vs crowd), message content (cognitive vs affective) and frame type
(positive vs negative) as the manipulated conditions. Results of the study confirm that
frame type moderates the two-way interaction between the crowd level and message
content. In case of positive frames, level of perceived crowding has differing levels of
effect on purchase intentions of consumers depending on the content type exposed.
Environments with no crowd lead to higher purchase intentions when consumers are
exposed to information intensive messages and crowded environments lead to higher
purchase intentions when consumers are exposed to emotion intensive messages.
Finally, when consumers are exposed to negatively framed messages, independent
from other factors, they generate higher purchase intentions.
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JEL Codes.: M30, M31, M39.
Basvuru: 74.04.2019 Kabul: 03.07.2019

KALABALIK, MESAJ iICERIGI VE MESAJ CERCEVESI ETKILESIMININ
PERAKENDEDE TUKETICI SATIN ALMA NiYETI UZERINDEKI ETKIiSi

Oz

Bu ¢alisma bir aligverig ortamindaki kalabalik seviyesi, mesajin igerik ve ¢ergevesinin
etkilesimlerinin tiiketicilerin satin alma davranmislar: iizerindeki etkisini perakende
baglaminda ol¢meyi amaglamaktadr. Deneysel bir tasarim uygulanan c¢alismada
kalabalik seviyesi (kalabalik olmayan/kalabalik), mesaj icerigi (zihinsel/duygusal),
ve mesaj ¢ergevesi (pozitif/negatif) manipiile edilen faktorler olarak belirlenmistir.
Calisma sonuglari, mesaj ¢ercevesinin, kalabalik seviyesi ve mesaj icerigi arasindaki
iki yonlii etkilegim iizerinde diizenleyici rolii oldugunu teyit etmistir. Pozitif ¢ergeveli
mesajlarda, kalabalik seviyesinin mesaj i¢erik tipine bagl olarak, tiiketicilerin satin
alma niyetleri iizerinde farklh etkileri olmaktadw. Kalabalik olmayan ortamlarda,
tiiketiciler bilgi yogun mesaj iceriklerine maruz kaldiklarinda daha yiiksek satin alma
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egilimi gostermektedirler. Diger taraftan, kalabalik ortamlarda, tiiketiciler duygu
yogun mesaj igeriklerine maruz kaldiklarinda ise daha yiiksek satin alma egilimi
gostermektedirler. Diger faktorlerden bagimsiz olarak, negatif ¢ercevesi olan reklam
mesajlart daha yiiksek satin alma niyeti olusturmaktadir.

Anahtar Kelimeler: Kalabalik, Mesaj igerigi, Cergeveleme, Satin Alma Niyeti.
JEL Kodlari: M30, M31, M39

1. INTRODUCTION

There is an increasing trend of living in metropolitan areas among the citizens of almost
all developed and developing countries since the business network, opportunities, jobs
and the economic output are generated in these areas. Although it seems beneficial to
marketers to have such large number of consumers in these areas in a consolidated way,
this trend brings several challenges to them. Due to the large number of competitors
trying to reach large number of consumers in a limited geographical area, there is a
communication clutter in these competition intense areas. A natural consequence of such
communication clutter is the negligence of the messages sent by the brands to their target
consumers (Speck & Elliot, 1998:29). Due to their limited time and message processing
capacity, consumers show the tendency to filter out and behave selectively towards the
marketing communication messages of the brands. Marketers try to use different message
and creative strategies to attract the attention of their target consumers and consequently
break the communication clutter to have a chance to convince them to try or purchase
their products. On the other hand, consumers who live in metropolitan areas are used to
shop in these crowded environments such as shopping malls, discount stores, department
stores and retail outlets. This crowded shopping environment may also have an influence
on their processing of the marketing messages in a positive or negative way and may
have some effects on their behavior. Thus, along other environmental factors such as
ambience, lighting, temperature or the design of the store, the perception of crowd level
may also be an important determinant of their behavior. In this perspective, this study
focuses on the effects of crowd level on consumer behavior in retail settings.

1.1. Background

Retail crowding and the perception of consumers related to the crowd level in the
environment is a well-known subject which was the focus of many studies in the literature
since its introduction by Harrell, Hutt and Anderson (1980) in their study focusing on
the path analysis of buyer behavior in retail crowding conditions. Perceived crowding
is a psychological dimension (Shelby, Vaske & Heberlein, 1989:272) defined as the
recognition of disparity between the amount of space demanded and the amount of space
available to the individual (Stokols, 1972:276). Crowding was addressed by many studies
in the literature, especially focusing on its negative consequences (Huang, Huang & Wyer,
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2017:1068). In the marketing literature, there are two research groups which focus mainly
on the determinants at one side and on the consequences of retail crowding on the other
side (Eroglu, Machleit, Barr, 2005:1146). Despite the vast number of studies focused
on the consequences of retail crowding, these studies mainly focus on its relationship
with the cognitive and affective responses of consumers. However, with all respect to
the previous studies, there is a need to measure the effects of retail crowding on conative
dimension of consumer behavior to enrich the understanding of the dynamics in order to
be able to shed light into this area. Moreover, one another dimension which still needs to
be focused on is the interaction between perceived crowd level and the characteristics and
content of the marketing stimuli exposed in shaping the behavioral outcomes.

In the light of the previous studies and the needs of further investigations, this study targets
to measure the effect of perceived crowd level on the purchase intentions of consumers
in a retail context by taking into consideration different types of message content and
framing applied in the marketing messages. First, it is believed that the influence of high
level of crowd perception may result in negative behavioral outcomes as it is suggested
by many studies in the literature. Secondly, it is also believed that the message strategy of
marketers will influence the outputs of crowd perception in a way that different message
content types, such as cognitive or affective, and also different framing types, such as
positive or negative, will lead to different behavioral outputs. This study addresses the
interactional effect of crowd, content and frame in generating behavioral outcomes in the
retailing context and consequently targets to shed light to an unexplored area of the retail
crowding context.

1.2. Literature Review
1.2.1. Perceived crowding, message content and consumer behavior

Since 1950’s, crowding was one of the subjects studied under different areas of behavioral
sciences including its effects on human behavior (Freedman, 1970; Hutt & Vaizey, 1966).
Human crowding is one of the many atmospheric characteristics such as the temperature,
lighting, sound or color and when there is a large number of people in a place, such as many
customers shopping in a store simultaneously, a human crowding situation is experienced
by the people exposed to this situation (Hock & Bagchi, 2018:1124). Thus, alongside
with other atmospherics, it is also a determinant factor, which needs to be investigated,
for the overall experience of consumers in a shopping environment (Eroglu & Machleit,
1990:201). Although density and crowding used interchangeably by many scientists
and authors, they do not reflect the same meaning. While density is simply an objective
measure of the number of people per unit area, perceived crowding occurs as a result of
negative evaluation about this density level (Shelby, Vaske & Heberlein, 1989:271). In
this perspective, it can be stated that perceived crowding is a combination of descriptive
and evaluative information (Vaske & Donnelly, 2002:256). Thus, density, as a spatial
limitation, is an important antecedent for the occurrence of perceived crowding (Stokols,
1972:275). In line with the existing literature and for the purpose of this study, perceived
crowding is defined as the psychological state derived from exposure to high density
of people in a limited space which in turn leads to cognitive, affective and behavioral
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outcomes. Perceived crowding was the subject of many studies in the literature. These
studies can be categorized as determinants at one side and consequences on the other side
which constitute the two dimensions of the relationship between perceived crowding and
consumer behavior.

Studies which focused on the determinants of the perceived crowding employed three
types of factors, namely physical, social and personal characteristics, to be effective on
the generation of this perception (Gogoi, 2017:181). Physical characteristics, such as the
size of the room, lay-out, color and visual complexity play a role shaping the perception
of consumers. Stokols, Rall, Pinner and Schopler (1973:99) investigated the effect of
room size and reported that consumers which were placed with limited spatial supply
experienced a higher level of crowding perception compared to those in the larger room.
Lay-out of the place is also another physical characteristics proposed as the determinant
of crowding perceptions. In their studies, Valins and Baum (1973:421), focused on the
effects of architectural layouts and reported that there is a significant difference in terms
of perceived crowding level of the students who live in a corridor versus suite site type
dormitories. Color was suggested by some studies as one of the determinants of the
perceived crowding. Baum and Davis (1976:527) compared the perceived crowding level
of two consumer groups who are placed in dark and a light-colored room respectively.
The results of the study confirmed that consumers who spend time in the dark colored
room perceived higher level of crowding. Finally, as one of the physical characteristics,
the visual complexity of the place, was also suggested as a determinant of perceived
crowding (Baum & Davis, 1976:527). Worchel and Teddlie, (1976:30) investigated
the effect of adding pictures to the room on the perception of crowding. They reported
that when people are exposed to some pictures in the room, the tendency to attribute
their arousal due to the violation of their personal space to other individuals lowered
down and consequently their crowding perception reduced. Thus, there was decreasing
levels of crowding perception with increasing visual complexity. The second group of
determinants is composed of social factors which are expected to influence the crowding
perception of consumers. Stokols, Rall, Pinner and Schopler (1973:100) investigated
the effect of social interference on the perceived crowding. They compared cooperative
and competitive task environments in two groups of consumers and reported that the
cooperative social environment lead to lower levels of perceived crowding compared to
the competitive social environment. Cohen, Sladen and Bennet (1975:273) measured the
effect of the social relationship level of participants on their perception of crowding. The
results of the study indicated that the perceived crowding threshold of the strangers were
lower than those of friends.

Finally, as the determinants of crowding perception, the third group of characteristics
is composed of personal factors. Previous studies focused on several demographic as
well as psychological and motivational factors as the personal factors which expected to
be the determinants of the perceived crowding. Several studies focused on the effect of
different demographic characteristics on shaping the crowding perceptions of consumers.
One of these characteristics is the age of consumer. Vovsha et al. (2014:1) investigated
the effect of age on the crowding perception of consumers in a railroad travel context.
Authors compared the crowding perception of consumers between old and young age
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groups in several seat availability conditions. Results of the study confirmed that older
consumers have a more negative attitude towards crowding when their probability of
finding a set is lower. A second characteristic which is addressed as the determinant of
crowding perceptions is the gender. In their study, Evans, Saegert, and Harris (2001:177)
investigated the role of gender in the formation of crowding perceptions and report that
male children in low-income families perceive crowding more than the female children. In
terms of gender effect, there are also contradictory results in the literature which confirm
the higher tolerance of male consumers over females in terms of crowding (Yildirim &
Baskaya, 2007:3410). Psychological and motivational factors are also found as being
influential on crowding perception of consumers. Eroglu and Machleil (1990:217)
investigated the effect of different shopping motives, time pressure and perceived risk
of on the crowding perceptions of consumers. Shopping motives of consumers, namely
task oriented and non-task oriented, are found to have different levels of influence on
the crowding perceptions. The results of the study indicated that in case of high-density
situation in retail environment, task-oriented consumers perceive higher levels of
crowding compared to those non-task-oriented. Time pressure and perceived risk level
of consumers also found to play a significant role in shaping the crowding perceptions of
task-oriented consumers only in case of high-density situations.

As an emerging research stream, many studies in the marketing literature focused on
the consequences of perceived crowding, which is expected to influence the decision
making of consumers. These consequences of perceived crowding can be categorized
as cognitive, affective and behavioral effects on consumer behavior. Several studies
measured the effect of perceived crowding on the satisfaction levels of consumers. Zehrer
and Raich (2018:93) investigated this effect on the winter sports setting. Authors reported
the significant and negative effect of perceived crowding on the customer satisfaction
while using winter outdoor facilities. Huang, Huang and Wyer (2018:1081) measured the
affective influence of feeling crowded and focused on its effects on the brand attachment.
Authors reported a significant and positive effect of perceived crowding on brand
attachment in retail context. Hui and Bateson (1991:181) focused on the affective effects
of perceived crowding. The results of the study confirmed the negative effect of perceived
crowding on the emotions of consumers. Hock and Bagchi (2018:1135) investigated the
effect of perceived crowding on the food consumption behavior of consumers. The
results of the study confirmed that when consumers process information affectively, they
consume higher calories. As it is confirmed by the above-mentioned studies, there is a
strong influence of perceived crowding on generating affective responses. It is evident
that there is always a tradeoff between cognitive and affective reactions under certain
circumstances (Strack & Deutch, 2004:220). One of these circumstances is the perception
of crowding in the environment, which is expected to lead more affective reactions.
Several studies focused on explaining this effect from a theoretical perspective. Based
on the theories which involve the interaction of cognition and affect, Shiv and Fedorikhin
(1999:280) presented and proposed their affective-cognitive model and suggested that
making decisions, such as the selection among alternatives, may be completed via the
processing of two different routes. According to the authors, the first route is processed
quickly, almost automatic, uncontrolled and mainly generates affective reactions. Since
this route is relatively automatic, processing resources are not employed in the decision-
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making process. The second route is based on cognitions, which are generated as a result
of exposure to the stimuli or information coming from the memory. Whatever is the
source, cognitive process can be realized through the allocation of processing resources
to the decision-making task. Thus, in case the processing resources are limited, consumer
is expected to follow the first route for making the decision which generates affective
reactions. When this trade-off between the two routes is implemented into the context of
perceived crowding, it is expected that in case consumers perceive high crowding, they
will become distracted due to the exposure to many stimuli and won’t be able to utilize
the processing resources to start the cognitive process. This will lead to the activation of
the quick, automatic route to make decisions. The theory of overstimulation supports the
argument by suggesting that when there are many cues in the environment, this will result
in cognitive overload which will eventually lower the focus (Oldham & Fried, 1987:78).
In the light of the theoretical framework and the findings of the previous studies, the
following hypotheses are proposed:

H,: Perceived crowding will lead to decreasing levels of purchase intentions.

H,: Level of perceived crowding will have differing levels of effect on purchase intentions
of consumers depending on the content type exposed.

H,: Level of perceived crowding will have differing levels of effect on purchase intentions
of consumers in case of exposure to information intensive (cognitive) messages.

H,: Information intensive (cognitive) message content will lead to higher purchase
intentions in environments with no crowd in comparison to crowded environments.

H,: Level of perceived crowding will have differing levels of effect on purchase intentions
of consumers in case of exposure to emotion intensive (affective) messages.

H,: Emotion intensive (affective) message content will lead to higher purchase intentions
in crowded environments in comparison to environments with no crowd.

1.2.2. Message framing and interaction effects

Marketers employ different techniques to enhance the effectiveness of their marketing
messages directed towards their target segments. One of the techniques which is
widely used in designing the message content is to use framing. This technique targets
to manipulate the perceptions of consumers by applying different types of message
contents in terms of benefits or costs (Cheng, Woon & Lynes, 2011:51). Framing which
emphasize the benefits is called positive framing and framing which emphasize the losses
derived from not using the product is called as negative framing (Gamliel & Herstein,
2011:153). Users of this technique suppose that framing will influence how the recipient
of the message will response to the marketing stimuli by altering the perception of these
consumers (Davis, 1995:286). As a terminology, framing was introduced for the first time
by Tversky and Kahneman (1981:453) who investigated the differential effect of using
two types of frames, positive and negative, in describing the outcomes of a health issue.
In the consumer context, when a message is positively framed, it points out the potential
gains, and when it is negatively framed, it points out the possible losses in the situation
(Grewal, Gotlieb & Marmorstein, 1994:146).

Since the introduction of the terminology, framing and its effects have been important
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subjects of many studies in the literature. In order to distinguish the types of different
framing techniques, Levin, Schenider and Gaeth (1998:150) proposed of a typology
composed of risk choice framing, attribute framing and finally goal framing. Risky choice
framing involves presenting the consequences of a risky situation in a positive or negative
way. It is expected that the choice about the risky or non-risky option will depend on
whether the message emphasizes the positive or negative consequences. The second one,
attribute framing, involves the comparative presentation of an attribute which is expected
to affect the choice of the customer. Finally, the third type of framing in the typology
proposed by the authors is the goal framing. In this type of framing the message includes
the positive or negative consequences of a behavior or act. Thus, in a positive frame, the
message focuses on benefiting from the positive consequences, on the negative frame the
message focuses on mitigating the negative consequences.

Each type of framing was the subject of a number of considerable studies in the literature.
First, there are several studies focused on the effects of risk choice framing. Tversky
and Kahneman (1981:453) demonstrated the effects of risky choice framing on the
hypothetical Asian disease case in U.S which is expected to kill 600 individuals. Authors
compared the effect of framing on the evaluation of two different programs in combatting
the disease. They demonstrated that when people are exposed to choice alternatives
which involve gains, they tend to be risk averse and choose the less risky one, while when
they are exposed to choice alternatives which involve losses, they tend to be risk takers.
Qualls and Puto (1989:191) investigated the effect of risk choice framing in the industrial
buying behavior context and measured the differential effects of positive and negative
decision frames on the supplier selection. The results of the study showed that buyers who
framed the alternatives as gains tend to choose the less risky suppliers and those who
framed the alternatives as losses, have a reverse tendency. There are also other studies in
the literature which report significant and insignificant effects of risk choice framing on
consumer choices (Fagley & Miller, 1987:264, Kuhberger, 1995:230; Neale & Bazerman,
1985:34). The second type, attribute framing, was also the subject of many studies in the
literature. A widely cited example on attribute framing is the study of Levin and Gaeth
(1988:376) on the quality perceptions of ground beef. The results of the study indicated
that when the label included 75% lean representing a positive frame, consumers rate the
taste of the beef as being tastier compared to when it is labeled as 25% fat, representing
the negative frame. Marteau (1989:89) measured the effect of attribute framing on the
decision whether to take the surgery or not to take the surgery. Medical students, who
responded as both doctors and patients, showed propensity to recommend or take the
surgery when the message included the survival rates compared to messages with death
rates. Other studies in the literature who focused on attribute framing reported significant
as well as insignificant results (Schneider, 1995:148; Dunegan, 1993:491; Wilson,
Kaplan & Schneiderman, 1987:51). The third type, goal framing, is also widely studied
by various authors. One of the important and widely cited studies on this frame type
belongs to Meyerowitz and Chaiken (1987:505). The authors focused on the reactions
of women when they are exposed to two different types of messages, one stressing
the negative consequences of not taking the breast examination and one stressing the
positive outcomes of taking it. The results showed that when they are exposed to the
message with negative consequences, they have higher level of propensity to take the
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breast examination compared to the case when they are exposed to the message with
positive consequences. In their study, Ganzach and Karsani (1995:11), investigated the
effect of goal framing in financial products context. They measured the effect of framing
on the message effectiveness for encouraging credit card usage and the results of the
study confirmed the significant effects of using a loss frame. Consumers who are exposed
to messages stressing the losses which may derive from not using the credit card were
more effective than the messages who stress the gains of using it. Grewal, Gotlieb and
Marmorstein (1994:149) focused on the moderating effects of goal framing on the effect
of price on risk perceptions. The results of the study confirmed that there is a significant
interaction between the price and framing. The effect of price on risk perceptions is
higher when consumes are exposed to negatively framed messages compared to those
positively framed messages. As in the other types of framing, there are also other studies
in the literature which focused on the effects of goal framing and reported both significant
and insignificant results (Banks et al. 1995:178; Thaler, 1980:39; Steffen et al. 1994:897).

Although there are more studies which report the significant influence of message framing
on consumer choice than those studies who did not report any significant influence,
the careful and detailed analysis of the existing studies in the literature show that these
inconclusive situation generates the necessity of further elaboration of the subject in order
to contribute to the understanding of its dynamics. The influence of framing is generally
explained on the grounds of Prospect Theory proposed by Kahneman and Tversky (1979).
This theory provides a framework explaining how the decision-making is done under
uncertain conditions. The theory predicts that when consumers are exposed to a positively
framed (gains) message, they behave more risk averse compared to cases where they
are exposed to messages which are negatively framed (loss). Thus, individuals are more
prone to take the risks when the message involves it associated costs and they are more
risk-averse when the message content is associated with its benefits (Cheng, Woon &
Lynes, 2011:52). In line with the theoretical framework and the findings of the studies
in the literature, it is believed that framing will have an influence on the choice of the
customer, and we propose the following hypotheses:

H.: Negatively framed messages will generate higher levels of purchase intentions than
positive ones.

When consumers perceive crowding, as it is predicted by the theory of overstimulation,
they become distracted and experience difficulties in cognitive processing (Oldham &
Fried, 1987:78). This eventually leads to an increasing level of uncertainty and perceived
risk about the consequences of the action. When the crowding perceptions (high crowd
vs low crowd) and frame type (gain vs loss) is connected with the message content
(cognitive vs emotional) implemented, it is expected that there will be an interaction
effect between these inputs in shaping consumer choice. In this perspective, it is expected
that when consumers perceive crowding, they perceive higher levels of uncertainty due
to the distraction and ability lost for cognitive processing and they tend to follow the
automatic emotional route. In such cases, when they are exposed to negative message
frames emphasizing the potential losses, they tend to show higher levels of purchase
intentions, compared to cases when they are exposed to positive messages due to the
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dominance of emotional intensity. On the other hand, in cases of no crowding effect,
consumers will be able to involve in the cognitive processing in line with the cognitive-
affective model (Shiv & Fedorikhin, 1999:280) and when they are exposed to cognitive
intensive messages and positive frames, this will decrease their uncertainty perception
and will lead to higher purchase intentions compared to cases where they are exposed to
emotion triggering negative framed messages. In the light of the theoretical framework
and findings of the existing studies the following hypothesis is proposed:

H,: Level of perceived crowding will have differing levels of effect on purchase intentions
of consumers depending on the frame type exposed.

H,: Negatively framed messages will lead to higher purchase intentions in crowded
environments in comparison to environments with no crowd.

H,: Positively framed messages will lead to higher purchase intentions in environments
with no crowd in comparison to crowded environments.

2. RESEARCH METHODOLOGY
2.1. Research Design

The study implemented an experiment with 2x2x2 between subjects factorial design
which includes consumer electronics in the retailing context as the product category. The
independent variables in the study were the perceived crowding (High vs Low), message
content (Cognitive vs Affective) and the frame type (Positive vs Negative). The intention
of consumers to purchase the laptop offered in the advertisement was the dependent
variable. All independent variables, namely perceived crowding, message content and the
frame type were manipulated for the purpose of the study. The participants of the study
were chosen among the citizens in three large districts of Istanbul and the total number
of questionnaires collected was 380. Subjects were chosen in line with the demographic
structure of the population living in these three districts.

In order to measure the interactional effects of crowd perception, message content
and frame type on purchase intentions of consumers, eight versions of a laptop brand
advertisement were prepared. The laptop brand employed was a hypothetical one which
is not known by any participant. The employment of the hypothetical brand was made
in order to eliminate the brand equity biases. All participants were first divided into two
equal groups taking into consideration the demographic composition of the total sample
as Group A and Group B, each composed of 190 subjects. Group A was treated as the no
crowd environment and Group B was treated as the case of crowded environment. Each
group were further divided to have a different combination of message content (cognitive
vs emotional) and frame type (positive vs negative). Subjects were distributed into the
groups in line with the demographic characteristics of the parent group and each group
represented a similar demographic composition with the total sample. The distribution of
groups and number of subjects in each group are summarized in Table 1.
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Table 1. Experimental Design Groups

Groups / Ads g;ﬁgﬁizlgl Ig(frsnst:;gl: Frame Type Participants

1 High Cognitive Positive 45

2 High Cognitive Negative 50

3 High Affective Positive 50

4 High Affective Negative 45

5 Low Cognitive Positive 47

6 Low Cognitive Negative 48

7 Low Affective Positive 52

8 Low Affective Negative 43
Total Number of Participants 380

During the experiment, all participants were shown the advertisement of the laptop brand
in the computer screen, asked to analyze the advertisement and then answer the questions
measuring their intention to purchase of the advertised brand. One of the manipulated
factors in the experiment was the crowding condition. A room with 10 seating places and
10 computer terminal capacity was allocated for the experiment. Group A participants
which are composed of sub-groups 1-2-3 and 4, were placed in the room in 19 rounds
with 10 subjects in each round. Participants were used each computer terminal in the room
without waiting to sit and there was nobody in the room when they started to evaluate
the advertisements and answer the questions. This was no crowd condition. Group B
participants which are composed of sub-groups 5-6-7 and 8, were placed in the room in 5
rounds with 38 subjects in each round. When 38 participants were placed in each round,
10 terminals were not enough to accommodate all participants and remaining participants
are placed in cues right behind the computer terminals waiting for other participants to
finish their evaluation. Moreover, participants were also allowed to talk to each other
in order to create a noisy store environment. This was the crowd condition. Another
manipulated factor in the experiment was the message content. Two types of message
contents were prepared to show to the different sub-groups. One message content, which
was shown to sub-groups 1-2-5 and 6, was cognitive intensive and included CPU, HDD,
RAM and screen size features together with the price information. Price of the product
was set in line with the average prices in the market for the advertised features of the
laptop. The second message content, which was shown to sub-groups 3-4-7 and 8, was
emotion intensive (affective) and included the slogan of “the choice of successful people
“ together with the picture of a businessman working with the computer in the plane”
and included no information about the features. The last manipulated factor in the study
was the frame type. Two types of framing, one positive and the other one negative, were
employed in the experiment. The positive framing emphasized the gains of buying the
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offered brand and in line with this type of framing the advertisement included the phrase
of “Are you ready for the superior performance? Maximize your productivity with the
superior performance of Performa”. This type of framing was applied to sub-groups
1-3-5 and 7. The negative framing emphasized the losses which may derive in case of
not buying the offered brand and in line with this type of framing the advertisement
included the phrase of “Anything than Performa, is a mistake of paying for unresponsive
screens, low performance and loosing productivity. Think twice!” This type of framing
was applied to sub-groups 2-4-6 and 8.

2.2. Operationalization of Variables

All the scales used in this study were adopted from the corresponding literature and
for the purpose of this study scale were translated into Turkish language and necessary
adjustments were made. The two scales of the study were used to measure the crowding
perception and purchase intentions of consumers. The four items and seven points bi-
polar scale, which was employed to measure the purchase intention of consumers, was
adopted from the study of Chandran and Morwitz (2005). The scale was used to measure
consumers’ likelihood of purchasing a particular product. Authors reported a Cronbach
Alpha score of .89 as the indicator of internal reliability. For the purpose of this study the
scale was translated into Turkish and the numbers of points were decreased from seven to
five. Due to the modifications made in the original scale, there was a need to recheck the
internal reliability of the scale and the result of the test generated a Cronbach Alpha score
of .92. This score re-confirmed the internal reliability of the scale after the modifications.
The measurement of perceived crowding was made with by adopting the statement used
by Huang, Huang and Wyer (2018) in their study. The single item, 9 points scale was
used to measure the perception of consumers about the crowding level in a room. As
this is a single item scale, there was no internal reliability reported. The scale modified
and the number of points decreased to five. The perceptions of consumers related to the
other two manipulated factors, which are message content (cognitive vs affective) and
frame type (positive vs negative), were measured by rating the characteristics of each
message content type and each frame type on a 5 points scale. The details of all scales are
presented in Table 2.
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Table 2. Intention to Purchase and Perceived Crowding Scales

Intention to Purchase
How likely are you to buy the laptop in the advertisement?
Highly Highly
Unlikely (e)eveniin, (o), ()i, ()i, (...) Likely
How probable is it that you will purchase the product on offer?
Highly Highly
Improbable (o) O R O s O RS () Probable
How certain is it that you will purchase this product?
Highly Highly
Uncertain (o), (o), ()i, (o), (...) Certain
What chance is there that you will buy this product?
No Chance Very Good
ALAIL (e)eviiiin, (o), ()i, ()i, (...) Chance
Perceived Crowding
How crowded do you perceive this room?
Not at all [CFF R [T T (o) [CFF R (...) Very
Message Content
How do you rate the information intensity in this advertisement?
Very Low [CFFS R [T R [CF AR [CFF R (...) Very High
How do you rate the emotional intensity in this advertisement?
Very Low (o) [T T [CF AR [CFFS RO (...) Very High
Frame Type
The advertisement focuses on the positive consequences of buying the
laptop.
Not at all [CF PP (G PP [0 PP (G0 PP (...) Very Much
The advertisement focuses on the negative consequences of not-buying the
laptop.
Not at all (G0 TR (o), (o), (G0 TR (...) Very Much

2.3. Analysis

Testing of the hypothesis related to the main and interactional effects of perceived
crowding, message content and frame type as well as manipulation checks for the
manipulated factors in the experimental design were made using Statistical Package for
the Social Sciences (SPSS) v25. Manipulation checks for perceived crowding (crowded
vs uncrowded), message content (cognitive vs affective) and frame type (positive vs
negative) were made comparing the scores of each experiment condition through the
independent samples t-test. Main and interactional effects were measured through the
three-way analysis of variance (ANOVA). Interaction effects were visually presented by
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using the profile plots generated by the SPSS.
3. RESULTS
3.1. Manipulation Checks

Manipulation checks were made for the three manipulated factors employed in the
experimental design. For the manipulation check of perceived crowding, the scores
of perceived crowding in two types of environments (crowded vs uncrowded) were
compared. The manipulation effect of message content was measured in a two-step
process. First, the perceptions of consumers in cognitive message content group were
measured in terms of cognitive intensity and affective intensity of the message by asking
them to rate the advertisement content from cognitive and affective intensity perspectives.
Then, the two scores were compared. Secondly, the same procedure was applied to the
affective message content group. The perceptions of consumers in this group were also
measured in terms of cognitive intensity and affective intensity of the message by asking
them to rate the advertisement content from cognitive and affective intensity perspectives.
Then, two scores were compared again. Finally, the manipulation check of the frame type
was also made by following the same two-step procedure applied in the manipulation
checks of the message content type. First, the perceptions of consumers in positive frame
type group were measured in terms of positive and negative frame perception by asking
them to rate the advertisement content from positive and negative contents perspectives.
Then, two scores were compared. Secondly, the same procedure was also applied to
the negative frame type group. The perceptions of consumers in this group were also
measured in terms of positive and negative frame perception by asking them to rate the
advertisement content from positive and negative contents perspectives. Then, two scores
were also compared. The results of the analysis and scores for each manipulated factor
and associated sub-groups are summarized in Table 3.

Table 3. Effects of Manipulated Factors

Manipulated Factors Crowded Environment Uncrowded Environment

M SD M SD
Perceived Crowding 4.34 A7 2.08 .65

Information Intensive (Cognitive) | Emotion Intensive (Affective)
M SD M SD
Message Content (Cognitive Group) 3.80 73 1.86 78
Message Content (Affective Group) 1.78 .61 3.81 .76
Positive Framing Negative Framing
M SD M SD
Frame Type (Positive Group) 4.68 46 1.45 .56
Frame Type (Negative Group) 1.31 47 3.83 .61
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In order to measure the manipulation effect of perceived crowding, the scores of two
groups, one in crowded environment and one in uncrowded environment, were compared
in terms of their perceived crowding. The results of the analysis confirmed that the scores
of crowded environment (M=4.34, SD=.47) and uncrowded environment (M=2.08,
SD=.65) were significantly different from each other; t(378)=38.33, p=.000. Thus,
consumers who were placed in crowded environment perceived higher level of crowd
in the environment and consumers who placed in the uncrowded environment perceived
lower crowding level. This result was in line with the manipulation targets.

The measurement of the manipulation check for the message content was made by
comparing the scores in cognitive message content group and affective message content
group separately in terms of cognitive and affective intensity perceptions. In the cognitive
group, the results of the analysis confirmed that the scores of cognitive intensive
advertisement (M=3.80, SD=.73) and affective intensive advertisement (M=1.86, SD=.78)
were significantly different from each other; t(378)=24.88, p=.000. Thus, consumers
who were exposed to information intensive advertisement perceived higher intensity of
information rather than emotional messages. On the other hand, in the affective group,
the results of the analysis confirmed that the scores of cognitive intensive advertisement
(M=1.78, SD=.61) and affective intensive advertisement (M=3.81, SD=.76) were
significantly different from each other; t(378)=-28.48, p=.000. Thus, consumers who
were exposed to emotion intensive advertisement perceived intensity of emotions rather
than information intensity. These results were in line with the manipulation targets.

Finally, the measurement of the manipulation check for the frame type was made by
comparing the scores in positive frame group and negative frame group separately in
terms of positive and negative contents. In the positive frame group, the results of the
analysis confirmed that the scores of positively framed advertisement group (M=4.68,
SD=.46) and negatively framed advertisement group (M=1.45, SD=.56) were significantly
different from each other; t(378)=61.06, p=.000. Thus, consumers who were exposed to
positively framed advertisement perceived the content as positive rather than negative.
On the other hand, in the negative frame group, the results of the analysis confirmed that
the scores of positively framed advertisement group (M=1.31, SD=.47) and negatively
framed advertisement group (M=3.83, SD=.61) were significantly different from each
other; t(378)=-45.22, p=.000. Thus, consumers who were exposed to negatively framed
advertisement perceived the content as negative rather than a positive one. These results
were in line with the manipulation targets.

3.2. Main and Interaction Effects

The results of the ANOVA analysis which is conducted to determine the effects of different
levels of perceived crowding on purchase intentions, confirmed that perception of crowd
does not significantly influences the purchase intentions: F(1,378)=2.69, p=.110, partial
1n%*=.01. Purchase intentions of consumers in the crowded environment (M=4.16) received
lower scores in purchase intentions than uncrowded environment (M=4.29). However,
this difference is not statistically significant and indicates that the perception about the
crowding level in the environment does not lead to any differential effect on the purchase
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intentions of consumers. In the light of these findings, H, is not supported.

In order to measure the interaction effect between the independent variables, a factorial
ANOVA analysis was conducted. The results of the analysis confirmed that there is a
statistically significant three-way interaction between perceived crowd in the environment
(crowd vs no crowd), content of the message (cognitive vs affective) and frame type
(positive vs negative), F(1,372)=27.038, p=.000. This result indicates that there is at least
one statistically significant two-way interaction between the three independent variables.
The analysis of interactions showed that the only significant interaction effect is between
crowd and content. Further analysis confirmed the existence of a significant two-way
interaction between crowd and content for positive framed messages (F(1,372)=76.311,
p=.000), but not for the negative framed messages (F(1,372)=1.627, p=.203). The profile
plots la and 1b visually present Crowd X Content interaction in two different types of
framing condition.
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The significant interaction between crowd and message on positive framing condition
also confirmed visually as the two lines, cognitive and affective message content
conditions, intersect each other in different categories of perceived crowding. On the
other hand, cognitive and affective message content lines in negative framing condition
show a more parallel trend which is the sign of no interaction effect as it is confirmed
by the results of the study. The significant interaction between crowd and message on
positive framing condition lead us to confirm that level of perceived crowding (crowd vs
no crowd) in the environment will have differing levels of effect on purchase intentions
of consumers depending on the content type exposed. This results leads us to support
H,. Further analysis to measure the main effects, continued only in the positive framing
condition since it was the only two-way interaction which was statistically significant.
The results of the analysis for the main effect of perceived crowding on purchase
intentions for cognitive and affective message content conditions confirmed that there
was a statistically significant main effect of perceived crowd level in the environment at
cognitive message content conditions (F(1,372) = 57.672, p=.000). This result indicates
that level of perceived crowding in the environment will have differing levels of effect on
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purchase intentions of consumers in case of exposure to cognitive intensive messages. In
the light of this finding H, is supported. Pairwise comparisons of the purchase intention
scores also confirm this differential effect. Purchase intentions of consumers in no
crowded environment condition who are exposed to cognitive message content (M=4.31)
were higher than those consumers who are exposed to cognitive intensive messages in
crowded environment condition (M=3.53) leading to a difference of 0.768 (95% CI,
0.582 to 0.989), p=.000. This finding leads us to support H,. Checking the main effect
of perceived crowd level in the environment at affective message content condition also
confirmed the statistically significant effect (F(1,372) = 21.986, p =.000). This result
indicates that level of perceived crowding in the environment will have differing levels
of effect on purchase intentions of consumers in case of exposure to affective intensive
messages. In the light of this finding, H, is supported. Pairwise comparisons of the purchase
intention scores also confirm this differential effect. Purchase intentions of consumers in
crowded environment condition who are exposed to affective message content (M=4.48)
were higher than those consumers who are exposed to affective message content in no
crowded environment condition (M=4.01) leading to a difference of 0.461 (95% CI,
0.268 to 0.654), p=.000. This finding leads us to support H,.

The results of the ANOVA analysis which is conducted to determine the effects of different
levels of framing on purchase intentions, confirmed that there is a significant influence of
framing type on purchase intentions: F(1,378)=18.54, p=.000, partial n2= .04. Purchase
intentions of consumers who are exposed to negative framing (M=4.35) were higher than
those who are exposed to positively framed messages (M=4.09). The results indicate that
when consumers are exposed to negatively framed messages, they show higher levels of
intention to purchase compared to the messages with positive fame. In the light of this
finding, H, is supported. Although the results of the analysis confirmed that there is a
statistically significant three-way interaction among perceived crowd in the environment
(crowd vs no crowd), content of the message (cognitive vs affective) and frame type
(positive vs negative), F(1,372)=27.038, p=.000, the only statistically significant two-
way interaction was between crowd and content in positive framing condition. The testing
of other two-way interactions, Crowd X Frame (F(1,372)=.730, p=.393) and Content X
Frame (F(1,372)=2.646, p=.105), did not produced statistically significant results. Due to
the lack of statistically significant interaction between crowd and frame type, H,, H,, and
H,, are not supported.

4. DISCUSSION AND CONCLUSION

This study targeted to measure the main effects of perceived crowding and framing of
advertisement messages as well as the three-way interaction effect among perceived
crowd in the environment (crowd vs no crowd), content of the message (cognitive vs
affective) and frame type (positive vs negative) on their effect on purchase intentions of
consumers. One of the hypothesis of this study was that when consumers visit crowded
store environments, they tend to show lower levels of purchase intentions compared to
the store environments with no crowd. Although the purchase intention scores reported in
crowded environments were lower than the environment with no crowd, this hypothesis
is not supported since the findings show that there is no statistically significant effect
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of crowd level on the purchase intentions. This result differentiates from the findings
of the previous studies in the literature. There are studies in the literature which report
that perceived crowding decreases shopping values which eventually influences customer
satisfaction (Eroglu, Machleit, & Barr, 2005:1151) and leads to negative product
evaluations of consumers (O’Guinn, Tanner, & Maeng, 2015:196). On the other hand,
Huang, Huang and Wyer (2018:1081) measured the affective influence of feeling crowded
on the brand attachment and reported a significant and positive effect of perceived
crowding on brand attachment in retail context. Their justification of the result was that
when consumers are in a crowded environment, they prefer to avoid interaction with
others when they do not know anybody and attach to brands as a way of satisfying their
need for belongingness. In the light of different results reported, this study contributes
also to the existing literature by confirming that perceived crowding does not make any
difference in shaping consumer purchase intentions in a retail shopping context.

Another finding of this study is that there is a statistically significant three-way
interaction between perceived crowd in the environment (crowd vs no crowd), content
of the message (cognitive vs affective) and frame type (positive vs negative) derived
from the two-way interaction between crowd and content. This significant three-way
interaction is derived from the moderating effect of frame type (positive vs negative)
on the two-way interaction between crowd perception and the message content type.
The findings confirm that positive framing and negative framing conditions result in
different levels of interaction between the crowd perception and message content in
their effect on purchase intentions. Further analysis showed that only in case of positive
framing, the level of perceived crowding (crowd vs no crowd) in the environment will
have differing levels of effect on purchase intentions of consumers depending on the
content type exposed. Based on the simple main effect analysis, it is confirmed that
exposure to cognitive intensive messages in environments with no crowd, will lead to
higher purchase intentions compared to crowded environments. On contrary, it is also
confirmed that exposure to affective intensive messages in crowded environments will
lead to higher purchase intentions compared to environments with no crowd. To the best
of our knowledge, there are no such studies which focus on these interactions and report
significant interaction results. The significant two-way interaction between crowd level
and message content finds some justification from the existing literature. Hock and Bagchi
(2018:1135) report the positive effect of perceived crowding on generating emotional
reactions and consequently influencing consumer behavior on food consumption context.
Their justification of the result was that when consumer become distracted, they make
choices based on the affective outcomes of food choices. In this perspective, when they
are exposed to crowded environment they engage into hedonic eating and prefer palatable
products which are rich in calories (Burgess et al. 2014:66). The authors confirm the
effect of crowd on generating affective responses. Parallel to this finding, other studies
in the literature also confirm that when consumers perceive the environment as crowded,
they become distracted and process information in an emotion intensive way rather than
rational thinking (Hoch & Loewenstein 1991:492; Shiv & Fedorikhin, 1999:287). When
this reaction of consumers is interpreted on the grounds of this study, a support is found
for our findings and justify the relationship between perceived crowding (crowded vs no
crowd) and message content (cognitive vs affective) in shaping consumer reactions.
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The insignificant effect of crowding and significant positive effect of negative framing,
as well as three-way interaction among the independent variables lead to several practical
implications for retailers and marketers. First, the level of crowd did not generate any
significant difference in the purchase intention levels of consumers. In the light of this
finding it is suggested that crowded stores are not a source of customer churn or stores
which do not have a crowded environment do not stipulate the purchase intentions.
Whether crowded or not crowded, all types environments can be used to generate more
focus on the offer if the traffic and servicing order inside the store is managed accordingly
by the retailers. If customers do not wait long and find the opportunity to analyze the
product, talk to a salesperson or use some terminals to analyze the products, their intention
to purchase the product will increase independent from the crowding level in the store.
Another finding of the study was that when the message frame used in the advertisement
or in store communication material is positive, information intensive messages will lead
to higher purchase intentions in store environments which are not perceived as crowded.
On contrary, in crowded environments, emotion intensive messages work better on
generating higher levels of purchase intentions. This findings indicate that retailers and
marketers should apply dynamic message strategies in different store environments.
Dynamic message strategies can be applied by implementing different message content
in in-store communication material and activities depending on the weekdays and the
intensity of customers inside the store. In the less crowded days, in-store communication
material should have positively framed and more information intensive messages since
the customers will choose the cognitive route in their evaluations. On the other hand, in
crowded days such as weekends, retailers may rely more emotion triggering experiential
marketing activities inside the store and all communication material should have more
affective content.

As aresult, the interaction of consumers’ perception on the crowd level in the environment
and the message content influence their purchasing decisions when they are exposed
to positively framed messages. Retailer and marketers should understand about the
interaction of crowd level and message strategy in shifting consumer behavior and adjust
their in-store organization, activities, service level and marketing communication material
content to maximize the return.

One of the limitations is that the study was an experiment and did not involve testing of the
interactions within a real store environment. Due to the experimental setting employed in
this study, there may be several deviations between the real store environment effects and
confirmed effects in this study. Testing the effects on the laptop product category may be
a second limitation of this study. In order to increase the generalizability, the study may
be conducted in the real-life settings and with other product categories.
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KALABALIK, MESAJ iCERiIGi VE MESAJ CERCEVESI ETKIiLESIMININ
PERAKENDEDE TUKETICi SATIN ALMA NiYETi UZERINDEKIi ETKIiSi

1. GIRiS
Is firsatlarinin ve ekonomik faaliyetlerin metropol bélgelerde yogunlasmasi nedeniyle
hemen hemen tiim gelismis ve gelismekte olan iilkelerin vatandaslari arasinda bu gelismis

bolgelerde yasama egilimi gézlemlenmektedir. Pazarlama yoneticileri icin fazla sayida
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tiiketiciye tek seferde ayni bolge icerisinde ulagsma imkani olmasi avantajli goziikmekle
beraber, tiiketicilerin bu egilimleri pazarlama yoneticileri i¢in bazi zorluklari da ortaya
¢ikarmaktadir. Sinirli bir cografi alanda ¢ok sayida tiiketiciye ulagsmaya galisan ¢ok
sayida rakip nedeniyle, bu rekabet alanlarinda yogun bir iletisim kirliligi yasanmaktadir.
Bu tiir bir iletisim kirliliginin dogal sonuglarindan bir tanesi de markalarin hedef
tiiketicilerine gonderdikleri mesajlarin tiiketiciler tarafindan fark edilmemesidir (Speck
ve Elliot, 1998: 29). Sinirli zaman ve mesaji isleme kapasiteleri nedeniyle, tiiketiciler
markalarin pazarlama iletisimi mesajlarina karsi filtreleme ve segici davranma egilimini
gostermektedirler. Bu problem ile karsilasan pazarlama yoneticileri, hedef tiikketicilerinin
dikkatini ¢ekmek i¢in farkli mesajlar ve yaratici stratejiler kullanarak onlari tirtinlerini
denemeye veya satin almaya ikna etmeye g¢alismaktadirlar. Biyiiksehirlerde yasayan
tiiketiciler, aligverislerini yapmak i¢in aligveris merkezleri ve bunlarin igerisinde yer
alan perakende satis magazalari gibi kalabalik lokasyonlar1 kullanmaktadirlar. Alisveris
ortaminin tiikketicilerin kendilerine gonderilen pazarlama mesajlarini isleme alma sekilleri
ve davraniglart iizerinde olumlu ya da olumsuz etkileri olabilmektedir. Bu nedenle,
ortam, aydinlatma, sicaklik veya magazanin tasarimi gibi diger ¢evresel faktorler ve ayni
zamanda kalabalik seviyesine yonelik algilar da tiiketicilerin davranislarinin énemli bir
belirleyicisi olabilmektedir.

Kalabalik kavrami, 1950’lerden bu yana insan davranisina etkileri de dahil olmak {izere
farkli davranis bilimleri alanlarinda incelenen konulardan biri olmustur (Freedman,
1970; Hutt & Vaizey, 1966). Kalabalik, sicaklik, aydinlatma, ses veya renk gibi
ortam Ozelliklerinden biri olup, bir magazada alisveris yapan bir¢ok miisterinin
olmast durumunda, bu duruma maruz kalan insanlar arasinda bir kalabalik deneyimi
yasanmaktadir (Hock & Bagchi, 2018:1124). Psikolojik bir boyut olan kalabalik algisi
(Shelby, Vaske & Heberlein, 1989:272), talep edilen alan miktari ile bireye sunulan alan
miktar1 arasindaki farkin birey tarafindan farkina varilmasi olarak tanimlanabilmektedir
(Stokols, 1972:276). Perakende ortamlarindaki kalabalik diizeyine iliskin tiiketici algilari,
Harrell, Hutt ve Anderson’un (1980) perakende ortam sartlarinin tiiketici davranislari
iizerindeki etkilerini inceleyen c¢alismalarindan bu yana literatiirdeki bir¢ok arastirmanin
odak noktas1 olmustur.

Pazarlama literatiirinde, bir tarafta kalabalik algisinin belirleyicilerine ve diger
tarafta da perakende de kalabalik algisinin sonuglarina odaklanan iki arastirma grubu
bulunmaktadir (Eroglu, Machleit, Barr, 2005:1146). Kalabalik algisinin olasi etkilerini
inceleyen c¢ok sayida ¢alisma olmasina ragmen, bu ¢aligmalar temel olarak tiiketicilerin
bilissel ve duygusal tepkilerine odaklanmaktadir. Bu alana daha iyi 151k tutabilmek ve
dinamiklerinin daha iyi anlagilmasini saglamak amaciyla kalabalik algisinin tiiketicilerin
davraniglar1 tizerindeki etkilerinin ve ayni zamanda pazarlama mesajlarinin igerigi ve
kalabalik algis1 arasindaki etkilesiminin de 6lgiilmesinin gerekli oldugu diisiiniilmektedir.
Mevcut ¢alismalarin 1g1ginda ve yenilerinin yapilmast gerekliligi kapsaminda, bu
aragtirma, pazarlama iletisiminde kullanilan farkli mesaj igerikleri (biligsel-duygusal)
ve cergeve (pozitif-negatif) tiirlerini dikkate alarak algilanan kalabalik seviyesinin
tiiketicilerin perakende satis baglamindaki satin alma niyetleri tizerindeki etkisini 6lgmeyi
hedeflemektedir. Bu kapsamda 6ncelikle, yliksek diizeyde kalabalik algisinin, literatiirdeki
birgok ¢alismanin aksine, olumsuz davranis sonuglarina yol agmayacagina inanilmaktadir.
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Ikinci olarak, pazarlamacilarin mesaj stratejisinin, kalabalik algisi etkilerini farkli mesaj
igerigi (bilissel-duygusal) ve gergeve (pozitif-negatif) tiplerinin farkli davraniglara yol
acacagl sekilde etkileyecegine inanilmaktadir. Bu galisma, perakendecilik baglaminda
davranigsal sonuglarin tiretilmesinde kalabalik algisinin, mesaj igeriginin ve ¢ergevesinin
etkilesimli etkisini ele almakta ve sonucta perakende baglaminda tiiketici davraniglarinin
kesfedilmemis bir alanina 1g1k tutmay1 hedeflemektedir.

Pazarlama literatiirinde yapilan bir¢ok c¢alisma kalabalik algisinin tiiketicilerin
davraniglar tizerindeki etkilerine odaklanmistir. Kalabalik algisinin tiiketici davraniglar
iizerindeki bu etkileri bilissel, duygusal ve davranissal etkiler olarak siniflandirilmaktadir.
Tiketicilerin duygusal tepkilerini 6lgmeye yonelik yapilan ¢alismalarda farkli sonuglar
elde edilmistir. Bazi ¢aligsmalarda kalabalik algisinin tiiketici memnuniyetini ve
duygularint olumsuz yonde etkiledigi sonucuna ulasilmistir (Zehrer & Raich, 2018; Hui
& Bateson, 1991). Huang, Huang & Wyer, 2018) ise kalabalik algisinin markaya olan
bagliliga yonelik olumlu etkilerini oldugunu tespit etmislerdir. Yapilan diger ¢calismalarda,
kalabalik algisinin duygusal reaksiyonlari tetikledigi ve belirli durumlarda biligsel ve
duygusal reaksiyonlar arasinda gecismeler olabilecegi belirtilmistir (Strack & Deutch,
2004: 220). Bu gegismeyi kuramsal bir ¢ergevede agiklamaya calisan Shiv ve Fedorikhin
(1999), duygusal-bilissel modeli sunarak, alternatifler arasinda se¢imin ancak iki farkl
yoldan birinin tercih edilerek tamamlanabilecegini 6ne siirmiislerdir. Yazarlar ilk yolu,
hizli bir sekilde gelisen, otomatik, kontrol dis1 ve genellikle duygusal reaksiyonlara neden
olan bir siire¢ olarak tanimlamislardir. ikinci yol ise, dis uyaranlara maruz kalmmmasi
veya hafizadaki bilgilerin birer kaynak olarak karar verme islemine transfer edilmesi
ile olusan bilissel bir siire¢ olarak tanimlanmistir. Bu durumda s6z konusu kaynaklarin
kithigr durumunda, tiketicilerin ilk yolu izlemeleri ve buna bagli olarak duygusal
reaksiyonlarin olusmasi beklenmektedir. Perakende ortamlar s6z konusu oldugunda, bu
ortamlarin kalabalik algilanmasi sebebiyle tiikketicilerin dikkatinin dagilmasi beklenmekte
ve bu durumunda uyaranlarin etkin bir sekilde kaynak olarak kullanilamamasina neden
olacagi diistintilmektedir. Bu durumda hizli ve otomatik olan birinci karar verme stirecini
tetiklenmesi beklenmektedir. S6z konusu bu durum ve sonucunu, ortamda yer alan ¢ok
fazla sayida uyaran nedeniyle asir1 yiiklenme olugmasi ve bu yiiklenmenin odaklanmay:1
azaltacagini One siiren asir1 uyarilma kurami da desteklemektedir (Oldham & Fried,
1987:78). Kuramsal ¢ergeve ve mevcut ¢alismalarin bulgulari 1s18inda asagida yer alan
hipotezler gelistirilmistir.

H,: Kalabalik algisi, satin alma niyet seviyelerinin azalmasina yol acacaktir.

H,: Kalabalik algisinin seviyesi mesaj igeriginin tipine bagli olarak satin alma niyetleri
iizerinde farkli seviyelerde etkili olacaktir.

H,: Kalabalik algisinin seviyesi bilgi agirlikli mesaj igerigine maruz kalinmasi durumunda
satin alma niyetleri lizerinde farkli seviyelerde etkili olacaktir.

H,: Kalabalik algilanan ortamlara kiyasla, kalabalik algilanmayan ortamlarda bilgi
agirlikli mesaj igerigine maruz kalinmasi daha yiiksek satin alma niyeti olusmasina neden
olacaktir.

H,: Kalabalik algismin seviyesi duygu agirhikli mesaj igerigine maruz kalmmasi
durumunda satin alma niyetleri tizerinde farkli seviyelerde etkili olacaktir.

H,: Kalabalk algilanmayan ortamlara kiyasla kalabalik algilanan ortamlarda, duygu
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agirlikli mesaj igerigine maruz kalinmasi daha yiiksek satin alma niyeti olusmasina neden
olacaktir.

Pazarlama yoneticileri, hedef Kkitlelerine yonelik pazarlama mesajlarinin etkinligini
arttirmak i¢in farkli teknikler kullanmaktadirlar. Mesaj igeriginin tasariminda yaygin
olarak kullanilan tekniklerden biri, ger¢evelemedir. Bu teknik, fayda ya da maliyet
acisindan farkli tiirde mesaj igerikleri uygulayarak tiiketicilerin algilarmi degistirmeyi
hedeflemektedir (Cheng, Woon & Lynes, 2011:51). Faydalar1 vurgulayan gergeveleme
islemine pozitif ¢er¢eveleme, triinii kullanmamaktan kaynaklanan zararlar1 vurgulayan
cergeveleme islemine ise negatif ¢erceveleme adi verilmektedir (Gamliel & Herstein,
2011:153). Bu teknigin kullanicilari, ¢ergevelemenin, tiikketicilerin algilarini degistirerek
pazarlama uyaranlarna nasil tepki verecegini etkileyecegini diisinmektedir (Davis,
1995:286). Cergeveleme bir terminoloji olarak ilk defa saglik sorununun sonuglarini
aciklarken, olumlu ve olumsuz iki ¢ergeve tiiriiniin farkli etkisini arastiran Tversky ve
Kahneman (1981) tarafindan kullanilmistir. Tiiketici baglaminda, bir mesaj olumlu bir
sekilde ¢ercevelendirildiginde, potansiyel kazanimlart vurgulamakta, diger taraftan
olumsuz bir sekilde gergevelendiginde ise olasi kayiplart isaret etmektedir (Grewal,
Gotlieb ve Marmorstein, 1994:146). Terminolojinin ilk kez kullanilmasindan bu yana,
gergeveleme ve etkileri literatiirdeki birgok ¢alismanin konusu olmustur. Meyerowitz ve
Chaiken (1987) yaptiklari ¢alismada kadinlarin iki farkli tiir mesaja maruz kaldiklarinda
verdigi tepkilere odaklanmislardir. Calisma sonucunda meme muayenesi yaptirmamanin
olumsuz sonuglar1 aktarilan kadin tiiketicilerin, meme muayenesi yaptirmanin olumlu
sonuglarini duyan tiikketicilere oranla muayene yaptirmaya daha yiiksek egilim gosterdikleri
tespit edilmistir. Bir diger ¢alismada, Ganzach ve Karsani (1995), cergevelemenin finansal
iriinler baglamindaki etkisini arastirmistir. Kredi kartt kullanimini tesvik etmek igin
gergevelemenin mesajin etkinligi {izerindeki etkisini 6l¢en ¢alismanin sonuglari, negatif
(kayip) ¢ercevesi kullanmanin etkisini teyit etmistir. Kredi kartinin kullanilmamasidan
kaynaklanabilecek zararlar1 vurgulayan mesajlara maruz kalan tiiketicilerin, kullanmanin
kazancini vurgulayan mesajlara maruz kalanlara kiyasla daha yiiksek kredi kart1 kullanim
egilimi gosterdikleri tespit edilmistir. Literatiirde g¢er¢evelemenin tiiketici kararlari
iizerindeki etkilerine odaklanan ve istatistiksel olarak hem anlamli hem de anlamsiz
sonuglar bildiren bagka ¢alismalar da bulunmaktadir (Banks vd. 1995; Thaler, 1980;
Steffen vd. 1994). Cergevelemenin etkisi Kahneman ve Tversky (1979) tarafindan 6nerilen
Beklenti Kurami temelinde agiklanabilmektedir. Bu kuram karar vermenin belirsiz
kosullar altinda nasil yapildigini agiklayan bir ¢ergeve sunmaktadir. Kuram, tiiketicilerin
pozitif cergeveli (kazanglar) bir mesaja maruz kaldiklarinda, negatif olarak ger¢evelenmis
(kay1p) mesajlara maruz kaldiklar1 durumlara kiyasla risk istahlarinin daha az oldugunu
ve riskten kagindiklarini 6ngérmektedir. Bu nedenle, tiiketiciler, mesajlar karar ile iliskili
maliyetleri igerdiginde risk almaya daha yatkin olup, mesaj igerigi faydalariyla i¢erdiginde
ise riskten kaginmaktadirlar (Cheng, Woon & Lynes, 2011:52). Mesaj ¢ergevelemesinin
tiikketicilerin secimleri lizerindeki etkisine odaklanan caligmalardan istatistiksel olarak
anlamsiz sonug verenlere kiyasla anlamli bulgulara ulasanlarin sayisi daha fazla olmakla
beraber, literatiirdeki mevcut ¢alismalarin dikkatli ve ayrintili analizi, literatiire katki
yapilmasi amaciyla bu netlesmemis durumun daha fazla arastirilmasi gerekliligini ortaya
¢ikarmaktadir. Kuramsal ¢ergeve ve mevcut ¢aligmalarin bulgulari 1g1ginda asagida yer
alan hipotez gelistirilmistir.
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H.: Negatif gerceveleme kullanilan mesajlar pozitif gergeveleme kullanilan mesajlara
kiyasla daha yiiksek satin alma niyeti olusturacaktir.

Kalabalik algis1 (yiiksek-diisiik) ve gergeve tipi (pozitif-negatif), mesaj icerigi
(bilissel ve duygusal) ile etkilesime gegtiginde tiiketici tercihini sekillendirmede etkili
olacagi beklenmektedir. Bu bakis acisiyla, tiiketiciler bulunduklart ortami kalabalik
olarak algiladiklarinda, olusan dikkat dagmikligi nedeniyle degerlendirme siirecinin
uyaranlara bagl bilissel stire¢ araciligiyla degil, duygusal siire¢ tizerinde gergeklesmesi
beklenmektedir. Bu gibi durumlarda, potansiyel kayiplart vurgulayan olumsuz mesaj
gergevelerine maruz kaldiklarinda, duygusal yogunlugun baskinligindan dolay1 pozitif
mesajlara maruz kaldiklart durumlara kiyasla daha yiiksek satin alma niyeti gostermeleri
beklenmektedir. Diger taraftan, kalabalik algisinin olmadigi durumlarda, tiiketiciler
karar siirecini yine bilissel-duygusal modele (Shiv ve Fedorikhin, 1999) bagl olarak
stirdiireceklerdir. Bu gibi durumlarda, tiiketicilerin bilgi yogun ve pozitif ¢ergevelenmis
mesajlara maruz kalmalarinin belirsizlik algilarini azaltmasi ve duygusal siireci tetikleyen
negatif cergeveli mesajlara maruz kaldiklart durumlara kiyasla daha yiiksek satin
alma niyeti sergilemelerine yol agmasi beklenmektedir. Kuramsal ¢ergceve ve mevcut
calismalarin bulgular 1s181inda asagida yer alan hipotezler gelistirilmistir.

H,: Kalabalik algisinin seviyesi ger¢eveleme tipine bagli olarak satin alma niyetleri
iizerinde farkli seviyelerde etkili olacaktir.

H,: Kalabalik algilanmayan ortamlara kiyasla, kalabalik algilanan ortamlarda negatif
gergeveli mesaj icerigine maruz kalinmasi daha yiliksek satin alma niyeti olusmasina
neden olacaktir.

H,,: Kalabalik algilanan ortamlara kiyasla, kalabalik algilanmayan ortamlarda pozitif
gergeveli mesaj icerigine maruz kalinmasi daha yiliksek satin alma niyeti olusmasina
neden olacaktir.

2. YONTEM

Bu c¢alisma, perakende sektorii ve tiiketici elektronigi baglaminda yapilmis olup,
calismada 2x2x2 denekler arasi etkensel tasarim kullanilmistir. Kalabalik algisi (Yiiksek
ve Diisiik), mesaj igerigi (Bilissel ve Duygusal) ve gergeve tipi (Pozitif ve Negatif)
calismadaki bagimsiz degiskenler, tiiketicilerin reklamda sunulan diziistii bilgisayari
satin alma niyetleri ise bagimli degisken olarak belirlenmistir. Calismadaki tiim
bagimsiz degiskenler (kalabalik algisi, mesaj igerigi ve ¢ergeve tipi) manipiile edilmistir.
Aragtirmaya katilanlar, Istanbul’un ii¢ biiyiik ilcesinde yasayanlar arasindan segilmis
olup, toplam katilime1 sayis1 380 olarak gergeklesmistir.

Kalabalik algisinin, mesaj igeriginin ve ¢erceve tipinin tiiketicilerin satin alma
niyetleri tizerindeki etkilesimini 6lgmek icin bir diziistii bilgisayar markali reklamin
sekiz versiyonu hazirlanmistir. Kullanilan dizistii bilgisayar markasi, higbir katilimer
tarafindan bilinmeyen varsayimsal bir marka olarak olusturulmustur. Bu varsayimsal
marka tiiketicilerin marka degerinden kaynaklanabilecek Onyargilarin olast etkilerini
ortadan kaldirmak amaciyla kullanilmistir. Ttim katilimcilar ilk olarak toplam drneklemin
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demografik kompozisyonu gbz oniine alinarak, her biri 190 kisiden olusan Grup A ve
Grup B olarak iki gruba ayrilmistir. Grup A, kalabalik olmayan ortam olarak ve Grup
B ise kalabalik ortam olarak manipiile edilmislerdir. Her grup farkli bir mesaj icerigi
(bilissel ve duygusal) ve gergeve tipi (pozitif ve negatif) kombinasyonlarina sahip olacak
sekilde tekrar bolinmistiir. Denekler, iist grubun demografik 6zellikleri dogrultusunda
gruplara dagitilmis ve her grup, toplam orneklem ile benzer demografik dagilima sahip
olmustur. Ana ve alt gruplarin dagilimi Tablo 1°de 6zetlenmistir.

Tablo 1. Deneysel Tasarim Gruplari

RGe li:;gl:l I](;:::ll::::lk Mesaj icerigi | Cerceve Tipi K;;l;’l:;m

1 Yiiksek Biligsel Pozitif 45
2 Yiiksek Biligsel Negatif 50
3 Yiiksek Duygusal Pozitif 50
4 Yiiksek Duygusal Negatif 45
5 Diisiik Biligsel Pozitif 47
6 Diisiik Bilissel Negatif 48
7 Diisiik Duygusal Pozitif 52
8 Diisiik Duygusal Negatif 43

Toplam Katihmci Sayisi 380

Calismada tiim katilimcilara bilgisayar ekraninda diziistii bilgisayar markasinin reklami
gosterilmis, reklami analiz etmeleri ve daha sonra reklami yapilan markayr satin
alma niyetlerini 6lgen sorulart yanitlamalart istenmistir. Caligmada manipiile edilen
faktorlerden biri olan kalabalik algisinda, diisiik kalabalik ortami 10 bilgisayar terminali
olan odalara 10’ar kisilik gruplar halinde girilmesi ve i¢eride bekleme olmadan bilgisayar
ekranlarinda reklamlarin incelenmesi ile saglanmistir. Diger taraftan, yiiksek kalabalik
ortami ise yine 10 bilgisayar terminal olan odalara bu sefer 38’er kisilik gruplar halinde
giris yapilarak, deneklerin bilgisayar ekranina bakmak igin sirada beklemek zorunda
kaldiklar1 ve bilgisayara bakanlarin da arkalarinda sira olusmasi ve giiriiltiilii bir ortam
ile saglanmistir. Bir diger manipiile edilen degisken olan mesaj iceriginde ise bilissel
yogunluk kullanilan reklam tipinde CPU, HDD, RAM ve ekran biiytikligi bilgileri
yer alirken, duygusal yogunluk saglanan reklam tipinde ise “Basarili insanlarn tercihi”
slogani ile ugakta s6z konusu bilgisayar ile ¢alisan isadam1 resmi yer almistir. Son olarak,
cergeveleme degiskeni ise pozitif gerceveleme iceren reklamda “Yiiksek performans
i¢in hazir misiniz? Performa’nin performanst ile iiretkenliginizi en {ist seviyeye ¢ikarmn”
mesaj1 yer almigtir. Negatif ¢er¢eveleme ile hazirlanan reklamda ise “Performa disindaki
her sey donan ekranlar, diisiik performans ve kaybedilen iiretkenlik i¢in 6denen bir
ticrettir. Iki kere diisiiniin!” mesaj1 kullanilmistir.
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Arastirmada kullanilan satin alma egilimi 6lgegi (Chandran & Morwitz, 2005) mevcut
literatiirden 6diing alinmus ve Tiirkge’ye ¢evrilmistir. Olgegin i¢ giivenilirlik testi yapilmis
ve yeterli Cronbach Alpha degerlerine ulasilmistir. Aragtirma analizi SPSS v25 programi
kullanilarak gergeklestirilmistir. Deney tasariminda yer alan gruplarin satin alma niyeti
farkliliklarinin Slgtimiinde tek yonlii varyans analizi ve temel ve ortak (interaction)
etkinin 6l¢timiinde ise faktoryel varyans analizi ile kullanilmustir.

3. BULGULAR

Farkli kalabalik algis1 seviyelerinin satin alma niyetleri lizerindeki etkilerini belirlemek
i¢in yapilan ANOVA analizinin sonuglari, kalabalik algi seviyesinin satin alma niyetleri
tizerinde anlamli bir etkisi olmadigini dogrulamustir: F (1,378) =2.69, p=.110, kismi n2
=0,01. Bu bulgu 1518inda H, desteklenmemistir. Analizin sonuglari, ortamdaki kalabalik
algis1, mesajim icerigi (bilissel ve duygusal) ve gergeve tipi (pozitif ve negatif) arasinda
istatistiksel olarak anlamli ti¢ yonlii bir etkilesim oldugunu dogrulamistir. Bu sonug, {i¢
bagimsiz degisken arasinda en az bir adet istatistiksel olarak anlamli iki yonlii etkilesim
oldugunu gostermektedir, F(1,372)=27.038, p=.000. Buna bagli olarak yapilan analizde,
pozitif cerceveli mesajlar i¢in kalabalik ile igerik arasinda anlamli iki yonlii bir etkilesimin
varligi dogrulanmis (F (1,372) = 76.311, p = .000), ancak negatif ¢er¢eveli mesajlar igin
istatistiksel olarak anlamli bir etkilesim tespit edilmemistir (F (1,372) = 1.627, p =.203).

la ve 1b grafikleri Kalabalik Algis1 X Mesaj Icerigi etkilesimini iki farkli ¢ergeveleme
kosulunda gorsel olarak sunmaktadir.

Grafik la. Pozitif Cergceveleme Grafik 1b. Negatif Cer¢eveleme
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Pozitif ¢ergeveleme kosulunda kalabalik algisi ile mesaj arasindaki 6nemli etkilesim,
ortamda algilanan kalabalik seviyesinin, maruz kalinan mesaj igerigi tiirline bagl olarak
tiiketicilerin satin alma niyetleri tizerinde farkli etki diizeylerinin olacagini teyit etmistir.
Bu bulgu 1s1¢inda H, desteklenmektedir. Bu noktadan itibaren, temel etkileri lgmek igin
yapilan analizler, istatistiksel olarak anlamli olan tek ¢ift yonlii etkilesim olan pozitif
gergeve kosulunda devam etmistir. Kalabalik algisinin, biligsel ve duygusal mesaj igerigi
kosullar1 altinda satin alma niyetleri lizerindeki ana etkisine yonelik analiz sonuglari,
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bilissel mesaj igerik kosullarinda ¢evrede algilanan kalabalik seviyesinin istatistiksel
olarak anlamli bir ana etkisinin oldugunu dogrulamistir (F (1,372) = 57.672)., p = .000).
Bu bulgu 151¢inda H, desteklenmektedir.

Kalabalik olmayan ortamlarda bilissel mesaj icerigine maruz kalan tiiketicilerin satin
alma niyetleri (M = 4.31), kalabalik ortam kosullarinda (M = 3.53) biligsel yogun
mesajlara maruz kalan tiiketicilerden daha yiiksek olarak tespit edilmistir (M = 3.53),
% CI, 0.582- 0.989), p = .000. Bu bulgu 1518inda H, desteklenmektedir. Duygusal mesaj
igerigi kosulunda ortama yonelik kalabalik algisinin temel etkisinin 6l¢iilmesi sonucunda
istatistiksel olarak anlamli bir etki oldugu tespit edilmistir (F (1,372) =21.986, p =.000).
Bu bulgu 1s18inda H, desteklenmektedir. Kalabalik ortam kogullarinda duygusal mesa;
igerigine maruz kalan tiiketicilerin satin alma niyetlerinin (M = 4.48), kalabalik olmayan
ortam kosullarinda (M = 4.01) duygusal mesaj i¢erigine maruz kalan tiiketicilere gore
daha yiiksek oldugu tespit edilmistir, % CI, 0.268 ila 0.654), p=.000. Bu bulgu 1s181nda H,
desteklenmektedir. Farkli tiplerdeki ¢cergeveleme isleminin satin alma niyetleri tizerindeki
etkilerini belirlemek amaciyla yapilan ANOVA analizinin sonuglari, ¢er¢ceveleme tipinin
satin alma niyetleri lizerinde 6nemli bir etkisinin oldugunu dogrulamistir, F (1,378) =
18,54, p = .000, kismi n2 = .04. Bu bulgu 1s18inda H, desteklenmektedir.

Kalabalik algisi, mesajin igerigi (bilissel ve duygusal) ve gergeve tipi (pozitif ve negatif)
arasinda istatistiksel olarak anlamli ti¢ yonli bir etkilesim oldugu tespit edilmis olup, F
( 1,372) = 27.038, p = .000, bunun igerisinde tek istatistiksel olarak anlamli iki yonli
etkilesimin pozitif ¢erceveleme kosulunda kalabalik algisi ve mesaj igerigi igerik
arasinda oldugu sonucuna varilmistir. Kalabalik Algist X Mesaj Cercevesi (F (1,372)
=. 730, p = .393) ve Mesaj Icerigi X Mesaj Cercevesi (F (1.372) = 2.646, p = .105)
olarak diger iki yonli etkilesimler ile ilgili yapilan analizlerde istatistiksel olarak
anlamli sonuclara ulasilamamistir. Buna bagli olarak, kalabalik algis1 ve mesaj ¢ergevesi
tipi arasindaki istatistiksel olarak anlamli etkilesim eksikligi nedeniyle, H,, H, ve H
desteklenmemektedir.

4. TARTISMA VE SONUC

Bu calisma, ortama yonelik kalabalik algisi ve reklam mesajlarinin ¢ergevelenmesinin
ana etkilerini ve ayn1 zamanda kalabalik algisi, mesajin icerigi (bilissel ve duygusal)
ve gergeve tiirli (pozitif ve negatif) arasindaki ti¢ yonlii etkilesiminin tiiketicilerin satin
alma niyetleri lizerindeki etkilerini 6l¢gmeyi amaglamistir. Arastirma sonuglar1 kalabalik
algisinin satin alma niyetleri {izerinde etkili olmadigimi gostermektedir. Bu sonug
literatiirde yer alan diger ¢alismalarin aksine bir bulguyu ortaya koymaktadir (O’Guinn,
Tanner, & Maeng, 2015; Eroglu, Machleit, & Barr, 2005). Ortama yonelik algilanan
kalabalik, mesajin icerigi (bilissel ve duygusal) ile mesajin gergeve tipi (pozitif ve negatif)
arasinda istatistiksel olarak anlamli {i¢ yonli bir etkilesim olmasi bu arastirmanin bir
diger bulgusu olarak ortaya ¢ikmaktadir. Bu 6nemli ii¢ yonlii etkilesim, ¢ergeve tipinin
(pozitif - negatif) kalabalik algis1 ve mesaj icerigi tipi arasindaki iki yonlii etkilesim
iizerindeki diizenleyici etkisinden kaynaklanmaktadir. Bulgular, pozitif ¢erceveleme ve
negatif ¢erceveleme kosullarinin, satin alma niyetleri tizerindeki etkisinde kalabalik algisi
ve mesaj igerigi arasinda farkli diizeylerde etkilesime neden oldugunu dogrulamaktadir.
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Detayli analizde, yalnizca pozitif ger¢eveleme kosulunda, ortama yonelik kalabalik
algis1 diizeyinin, maruz kalinan mesaj igerigi tiiriine bagli olarak tiiketicilerin satin alma
niyetleri tizerinde farkli etki seviyelerine sahip oldugu tespit edilmistir. Basit temel
etki analizine dayanarak, kalabalik olmayan ortamlarda biligsel yogun mesajlara maruz
kalmanin, kalabalik ortamlara kiyasla daha yiiksek satin alma niyetlerine yol acacagi
dogrulanmaktadir. Aksine, kalabalik ortamlarda duygusal yogun mesajlara maruz
kalmanin, kalabalik olmayan ortamlara kiyasla daha yiiksek satin alma niyetlerine yol
acacagi da dogrulanmaktadir. Bildigimiz kadariyla, bu etkilesimlere odaklanan ve 6nemli
etkilesim sonuglarini bildiren baska bir ¢alisma bulunmamaktadir.

Arastirma sonuglar1 uygulamaya yonelik bazi 6nemli noktalarin belirtilmesi ihtiyacini
dogurmaktadir. Oncelikle, kalabalik algisinin tiiketicilerin satin alma niyet seviyelerinde
onemli bir farklilik yaratmadigi tespit edilmistir. Bu bulgu 1s18inda, kalabalik magazalarin
bir miisteri kayb1 kaynagi olmadigi ya da kalabalik bir ortama sahip olmayan magazalarin
satin alma niyetlerini arttirmadigi sonucuna ulasilabilmektedir. Kalabalik olarak
algilanan veya algilanmayan tiim ortamlarda, eger magazanin igindeki trafik ve hizmet
akis1 perakendeciler tarafindan dogru yonetiliyorsa, miisterilerin iirtinlere odaklanmalari
miimkiin olabilecektir. Eger misteriler uzun siire beklemez, iiriinii analiz etme firsati
bulur, bir satig gorevlisiyle konusabilir veya tirtinleri analiz etmek i¢in bazi terminalleri
kullanabilirlerse, tiriinii satin alma niyetleri magazadaki kalabalik seviyesinden bagimsiz
olarak artacaktir. Calismanin bir baska bulgusu, reklamda veya magaza iletisim
materyalinde kullanilan mesaj g¢ercevesi pozitif oldugunda, bilgi yogun mesajlarin,
kalabalik olarak algilanmayan magaza ortamlarinda daha yiiksek satin alma niyetlerine
yol agacag1 yoniindedir. Aksine, kalabalik ortamlarda, yogun duygu igeren mesajlar, daha
yiiksek satin alma niyetleri tiretttigi sonucuna ulagilmistir. Bu bulgular, perakendecilerin
ve pazarlamacilarin farkli magaza ortamlarinda dinamik mesaj stratejileri uygulamasi
gerektigini gostermektedir. Dinamik mesaj stratejileri, magaza ici iletisim materyallerinde
haftanin giinlerine ve magaza icindeki mdsterilerin yogunluguna bagli olarak farkli
mesaj igerikleri uygulanmasini igermektedir. Daha az kalabalik giinlerde, magaza igi
iletisim materyali pozitif gergeveli olmali ve miisteriler degerlendirmelerde bilissel rotay1
sececeginden daha yogun bilgi iceren mesajlara sahip olmalidir. Ote yandan, hafta sonlari
gibi kalabalik giinlerde, perakendeciler magaza iginde yapilacak ve duygulari tetikleyen
deneyimsel pazarlama faaliyetlerine giivenmeleri ve tiim iletisim materyallerini daha
etkili duygusal igerige sahip olacak sekilde hazirlamalar1 gerektigi diistiniilmektedir.
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Abstract

States may need to intervene in international trade for economic, political and social
reasons. In this study, the effects of tariffs on international trade were investigated
by using statistical techniques. According to the test results, the average of trade
openness for countries with medium and high tariff complexity is equal. On the other
hand, for countries with low tariff complexity, the average of trade openness score
is statistically higher than those with a commercially clear score of middle and high
tariff complexity. As a result, it can be concluded that the level of complexity of tariffs
adversely affects trade openness, which should be taken into account when designing
international trade policy.
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TICARI ACIKLIK UZERINDE TARIFLERIN KARMASIKLIK DUZEYININ
ETKILERININ BiR ANALIZ

0z

Devletlerin, ekonomik, politik ve sosyal nedenlerden dolayr uluslararas: ticarete
miidahale etmesi gerekebilir. Bu ¢calismada, tarifelerin uluslararasi ticaret iizerindeki
etkileri istatistiksel teknikler kullanilarak incelenmistir. Test sonuglarina gére, orta
ve yiiksek diizeyde tarife karmasikligina sahip iilkeler icin ticari agiklik ortalamast
esittir. Ote yandan, tarife karmagiklik diizeyi diisiik olan iilkeler icin dis ticaret aciklik
puani ortalamast, tarife karmasikligi orta ve yiiksek olan ticari aciklik puanina sahip
iilkelerden istatistiksel olarak daha yiiksektir. Sonug olarak, tarifelerin karmasikik
seviyesinin, ticari agikligi olumsuz yonde etkiledigi, bunun uluslararasi ticaret
politikasi tasarlanirken goz oniinde bulundurulmasi gerektigi sonucuna varilabilir.
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1. INTRODUCTION

National governments may need intervene the international trade because of economic,
political and social reasons. One of the measure to intervene to the international trade is
the complexity of the tariffs on the international trade. The effects of the tariffs on the
international trade depends on the supply and demand conditions and elasticities among
the countries.

In this study, it is analyzed the effects of the tariffs on the international trade for the 140
countries across the world by using statistical techniques to compare the means of the
country groups imposing different level of the tariffs.

In the international trade literature, there are lots of studies on the reasons and effects of
trade tariffs on international trade and social welfare. Tariffs as a measure on trade deficit
have different economic results such as costs, gains and losses on both producer, consum-
er, government and the society living in the both exporter and importer countries. (see
Jones, 1967, Busch and Reinhardt, 2003, Jackson, 1967, Nye, 1991, Jones, 1969, Bag-
well and Staiger, 2005, Venables, 1982, Baier and Bergstrand, 2001, Reitz, 1996, Cline,
1983, Brander and Spencer, 1984, Jackson, 1969, Findlay and Wellisz 1982, Anderson
and Neary, 1992, Bhagwati and Ramaswami 1963, Baldwin, 1987, Metzler, 1949, Brown,
1987, Hoekman and Nicita, 2008, Lipsey, 1957, Nam, 1987, Gatti, R 1999, Bohara et al,
2004, Dos Santos et al, 2005, Edwards, 1988, Debaere and Mostashari, 2010, Bureau et
al, 2019, Lindé and Pescatori, 2019, Nagurney et al, 2019, Amiti at al, 2019).

2. DATA AND METHODOLOGY

The data used in the study is from The World Economic Forum, The Global Competitive-
ness Report 2018 for the 140 countries across the world.

The methodology used in the study is Kruskal-Wallis test that is one of the statistical tech-
niques to compare the means of the country groups imposing different level of the tariffs.

Definition of the variables used in the study is as follows (Schwab, 2018: Appendix C).:

Complexity of tariffs is a score on an index that measures the complexity of a country’s
tariff regime. The index ranges from 1 (very complex) to 7 (not complex). | 2017. Tariff
complexity is assessed on four criteria: tariff dispersion, the prevalence of tariff peaks,
the prevalence of specific tariffs and the number of distinct tariffs. This index is calculat-

ed as the simple average of the normalized score of these four criteria.

“Trade openness is a measure of the international trade volume which are sum of exports
and imports as a share of GDP for a country.”

The hypothesis tested in study as follows:

H,: there is no significant difference among the groups (the mean of trade openness score
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for the country groups by complexity of tariffs level is equal)
H : there is at least one significant difference among the groups (the mean of trade open-
ness score for the country groups by complexity of tariffs level is not equal)

3. EMPIRICAL RESULTS

Table 1. shows the trade openness descriptive statistics by countries. The mean of trade
openness by complexity level of the tariffs. According to the results, the mean of trade
openness is 63.32 for the countries with low complexity level of the tariffs, 58.46 for the
countries with medium complexity level of the tariffs and 59.95 for the countries with
high complexity level of the tariffs.

Table 1. Trade openness Descriptive Statistics by Countries

Complexity Level of the Tariffs
Low Countries Medlum High Countries
Countries

Mean 63.32 58.46 59.95
5% Trimmed Mean 64.16 58.00 59.43
Median 65.00 65.29 59.00
Variance 54.18 8.08 103.72
Std. Deviation 7.36 39.00 10.18
Minimum 33.00 81.00 40.00
Maximum 72.00 42.00 88.00
Range 39.00 8.50 48.00
Interquartile Range 7.00 0.02 13.50
Skewness -2.07 0.99 0.77
Kurtosis 5.97 0.89

Table 2. shows tests of normality for trade openness by country groups. According to test
results, normality assumption is invalid some sub-groups. For this reason, we test the null
hypothesis by using Kruskal-Wallis Test

Table 2. Tests of Normality for Trade openness by country groups

Complexity Kolmogorov-Smirnov* Shapiro-Wilk

Level tariffs Statistic df Sig. Statistic df Sig.
Low 0.185 47 0.000 0.822 | 47 0.000
Medium 0.131 49 0.036 0.969 | 49 0.229
High 0.095 44 0.200° 0955 | 44 0.086
*_This is a lower bound of the true significance.

a. Lilliefors Significance Correction

Table 3. shows the Kruskal-Wallis test results, according to the test results, the null hy-

439




Mustafa Torun & Hakan Cetinoglu

pothesis is rejected at 0.01 significant level, meaning that there is at least one significant
difference among the mean of trade openness score for the country groups by complexity
of tariffs level.

Table 3. Kruskal-Wallis Test Results

Null Hypothesis Test Sig. Decision
Distribution is the same across the Kruskal-Wallis | 0.001 Reject the Null
categories Hypothesis
Asymptotic significances are displayed. The significance level is 0.05

Table 4. shows the test results for the pairwise comparisons of the distributions. Accord-
ing to the test results, the mean of trade openness score for the countries with the medium
and high complexity of tariffs level is equal. The mean of trade openness score for the
countries with low complexity of tariffs level is statistically higher than the mean of trade
openness score for with the medium and high complexity of tariffs level ( also see the
Figure.1.)

Table 4. Test Results for the Pairwise Comparisons of the Distributions

Samplel .. . e
Test statistic Std.Error Sig. Adj.Sig.
Sample2
Medium-High -4.685 8.414 0.578 1. 000
Medium-Low 30.082 8.272 0.000 0.001
High-Low 25.397 8.499 0.003 0.008

Figure 1. Test Results for the Pairwise Comparisons of the Complexity Level of the
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4. DISCUSSION

International trade presents many socio-economic-political advantages and disadvantag-
es for the firms and countries. On the other hand, there are many factors affecting interna-
tional trade not only economic but also political and socio-cultural factors. In this study,
we found that the mean of trade openness score for the countries with the medium and
high complexity of tariffs level is equal. On the other hand, the mean of trade openness
score for the countries with low complexity of tariffs level is statistically higher than the
mean of trade openness score for with the medium and high complexity of tariffs level.
It is clear that as the barriers for international trade increase then the volume of the in-
ternational trade decreases. Governments must consider the competitiveness level of the
country and the firms when designing international trade policy, if the competitiveness
level of the country and the firms are not strong enough to compete in international trade,
they must be protecting their country and firms by implementing optimal protection strat-
egies and policies.

CONCLUSION

Trade openness may provide many socio-economic-political advantages and disadvan-
tages for the firms and countries. Governments design optimal international trade policy
to benefit maximum gain from international trade by considering the competitiveness
level of the country and the firms in both in short run and in the long run.

In this study, it is analyzed the effects of the tariffs on the international trade for the 140
countries across the world by using statistical techniques to compare the means of the
country groups imposing different level of the tariffs. According to the test results, the
mean of trade openness score for the countries with the medium and high complexity of
tariffs level is equal. On the other hand, the mean of trade openness score for the countries
with low complexity of tariffs level is statistically higher than the mean of trade openness
score for with the medium and high complexity of tariffs level. As a result, it can be con-
cluded that the complexity level of tariffs affects negatively trade openness, this must be
considered when designing international trade policy.
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TiCARI ACIKLIK UZERINDE TARIFLERIN KARMASIKLIK DUZEYININ
ETKILERININ BiR ANALIZI

1. GiRiS

Ulusal hiikiimetlerin ekonomik, politik ve sosyal nedenlerden dolay1 uluslararas ticarete
miidahale etmesi gerekebilir. Uluslararas: ticarete miidahale etmenin &nlemlerinden
biri, uluslararasi ticaretin tarifelerinin karmasikligidir. Tarifelerin uluslararasi ticaret
iizerindeki etkileri {ilkeler arasindaki arz ve talep kosullarina ve esnekliklerine baglidir.
Bu c¢alismada, farkli tarifeler uygulayan iilke gruplarinin araglarini karsilastirmak igin
istatistiksel teknikler kullanilarak diinya genelinde 140 {ilke i¢in tarifelerin uluslararasi
ticaret tizerindeki etkileri incelenmistir.

1.1. Literatiir Ozeti

Uluslararas ticaret literatiirinde, ticaret tarifelerinin uluslararasi ticaret ve sosyal refah
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iizerindeki sebepleri ve etkileri konusunda birgok calisma bulunmaktadir. Ticaret agiginin
bir 6lgiisii olarak tarife, hem ihracat¢i hem de ithalatg iilkelerde yasayan tiretici, tiiketici,
hiikkiimet ve toplumda maliyet, kazang ve kayiplar gibi farkli ekonomik sonuglara sahiptir
(bakiniz, Jones, 1967, Busch and Reinhardt, 2003, Jackson, 1967, Nye, 1991, Jones,
1969, Bagwell and Staiger, 2005, Venables, 1982, Baier and Bergstrand, 2001, Reitz,
1996, Cline, 1983, Brander and Spencer, 1984, Jackson, 1969, Findlay and Wellisz 1982,
Anderson and Neary, 1992, Bhagwati and Ramaswami 1963, Baldwin, 1987, Metzler,
1949, Brown, 1987, Hoekman and Nicita, 2008, Lipsey, 1957, Nam, 1987, Gatti, R 1999,
Bohara et al, 2004, Dos Santos et al, 2005, Edwards, 1988, Debaere and Mostashari,
2010, Bureau et al, 2019, Lindé and Pescatori, 2019, Nagurney et al, 2019, Amiti at al,
2019).

2. YONTEM

Arastirmada kullanilan metodoloji, farkl: tarifeler uygulayan tilke gruplariin ortalamasini
karsilastirmak icin istatistiksel tekniklerden biri olan Kruskal-Wallis testidir.

3. BULGULAR

Test sonuglarina gore, orta ve yiiksek tarife karmasikligi seviyesine sahip iilkeler i¢in dis
ticaret agiklik puani ortalamasi esittir. Ote yandan, tarife karmasiklig1 diisiik olan iilkeler
icin dis ticaret agiklik notu ortalamasi, orta ve yiiksek tarife karmasikligi seviyesine sahip
ticaret agiklik notu ortalamasindan istatistiksel olarak yiiksektir.

4. TARTISMA

Uluslararasi ticaret, sirketler ve tlkeler igin bircok sosyo-ekonomik-politik avantaj ve
dezavantaj sunmaktadir. Ote yandan, uluslararas: ticareti etkileyen sadece ekonomik
degil, ayn1 zamanda politik ve sosyo-kiiltiirel faktorleri de etkileyen birgok faktor vardir.
Bu calismada, orta ve yiiksek tarife karmasikligi seviyesine sahip tilkeler igin dis ticaret
aciklik puani ortalamalarmin esit oldugunu bulduk. Ote yandan, tarife karmasiklig1 diisiik
olan tilkeler icin dis ticaret aciklik notu ortalamasi, orta ve yiiksek tarife karmasiklig
seviyesine sahip ticaret agiklik notu ortalamasindan istatistiksel olarak yliksektir.
Uluslararasi ticaretin oniindeki engellerin artmasiyla birlikte uluslararasi ticaretin
hacminin azaldigi aciktir. Uluslararasi ticaret politikasini tasarlarken hiikiimetler, tilkenin
rekabet giicli seviyesini géz oniinde bulundurmali, eger iilkenin rekabet giicli seviyesi
ve firmalarin uluslararasi ticarette rekabet edebilecek kadar giiglii degilse, tilkelerini ve
firmalarini optimal koruma uygulayarak korumalidirlar.

SONUC

Ticaret agikligi, sirketler ve tilkeler igin bir¢ok sosyo-ekonomik-politik avantaj ve deza-
vantaj saglayabilir. Hiikiimetler, hem kisa vadede hem de uzun vadede iilke ve firmalarin
rekabet edebilirlik diizeyini goz oniine alarak uluslararasi ticaretten maksimum kazang
elde etmek i¢in optimal uluslararasi ticaret politikasi tasarlar.
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Bu calismada, farkli tarifeler uygulayan iilke gruplarinin araglarimi karsilastirmak igin
istatistiksel teknikler kullanilarak diinya genelinde 140 {ilke i¢in tarifelerin uluslarara-
s1 ticaret tizerindeki etkileri incelenmistir. Test sonuglarina gore, orta ve yiiksek tarife
karmasiklig1 seviyesine sahip iilkeler icin dis ticaret agiklik puani ortalamasi esittir. Ote
yandan, tarife karmasiklig1 diistik olan iilkeler i¢in dis ticaret agiklik notu ortalamasi, orta
ve yiiksek tarife karmasiklig1 seviyesine sahip ticaret agiklik notu ortalamasindan ista-
tistiksel olarak yiiksektir. Sonug olarak, tarifelerin karmasiklik seviyesinin ticari agiklig
olumsuz yonde etkiledigi, bunun uluslararasi ticaret politikasi tasarlanirken géz 6niinde
bulundurulmasi gerektigi sonucuna varilabilir.
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YEREL KALKINMISLIK SEVIYESININ OLCULMESI:
CANAKKALE iLi MESLEK KURULUSLARININ ALGISI
UZERINE AMPIRIK BIR CALISMA"

Selcuk TPEK? & Mehmet OKSUZ?

0z

1980°li yillarda ortaya ¢ikan kiiresellesme akimiyla birlikte, aslinda bir paradoks
olarak, yerellesme olgusu da hizlanmig, bununla birlikte merkezden yerele dogru
hazirlanan politikalar yerelden merkeze dogru hazirlanmaya baslanmis ve boylece
yerellesme olgusunun dnemi zamanla artmistir. Buna ek olarak éziinde karmagik
yapilar iceren kalkinma terimi de giiniimiizde ulusal anlamdan yerel anlama dogru
kaymaya baslamistir. Yerel anlamda kalkinma kavrami, en basit sekliyle, yerel
aktorlerin birbiriyle uyum ve igbirligi icinde olmasi ve yereldeki kaynaklarim miimkiin
olan en verimli bigimde kullamilarak maksimum katma degerin yaratilmasini ifade
etmektedir. Yerel kalkinmada rol alan aktorler; belediye, il ozel idaresi, iiniversite,
bélgesel kalkinma ajanst ve sivil toplum kuruluslart ve mesleki kuruluslar olarak
siralanmaktadir.  Calismanmin  odak noktast mesleki kuruluslardan olan ticaret
borsalari ile ticaret ve sanayi odalaridir:: Calismanin amaci, Canakkale 'de faaliyette
bulunan ticaret borsalart ile ticaret ve sanayi odalart meclis tiyelerinin Canakkale nin
verel kallanmighk seviyesi ile ilgili algilarimin belirlenebilmesidir. Bu kapsamda
Canakkale’de faaliyette bulunan ticaret borsalari ile ticaret ve sanayi odalart
bu ¢alismamin  kapsamini  olusturmaktadir. Calismada verilerin toplanmasinda
anket yontemi kullanilmig olup, toplanan verilere frekans analizi uygulanmis ve
Canakkale ilinin yerel kalkinmasinin saglanabilmesi igin bir takim tespit ve dnerilerde
bulunulmusgtur.

Anahtar Kelimeler: Yerel Kalkinma, Sanayi Ve Ticaret Odasi, Ticaret Borsasi, Yerel
Ticari Aktorler, Canakkale.

Jel Kodlari: 018, Q01.
Basvuru: 29.05.2019 Kabul: 05.07.2019

1-  * Bu caligma Ganakkale Onsekiz Mart Universitesi Bilimsel Arastirma Projeleri Koordinasyon Birimince
desteklenmigtir. Proje Numarasi: SBA-2018-1446.

2-  Prof. Dr., Canakkale Onsekiz Mart Universitesi, Biga [IBF, Maliye Béliimii, selcukipek@comu.edu.tr,
https://orcid.org/0000-0002-0540-793X

3-  Ogr. Gor., Canakkale Onsekiz Mart Universitesi, Ayvacik MYO, Finans-Bankacilik ve Sigortacilik Béliimii,
moksuz@comu.edu.tr, https://orcid.org/0000-0002-3298-0280



Sel¢uk Ipek & Mehmet Oksiiz

MEASUREMENT OF LEVEL OF LOCAL DEVELOPMENT: AN
EMPIRICAL STUDY ON THE PERCEPTION OF TRADE ORGANIZATIONS
IN CANAKKALE

Abstract

As a paradox in fact, with the globalization that emerged in the 1980s, the phenomenon
of localisation accelerated, however, policies prepared from the center to the local
began to prepare from the local to the centre, thus the importance of the phenomenon
of localisation increased over time. In addition, the term development, which
includes complex structures in its essence, has begun shifting from national to local
understanding at present time. The concept of local development, in its simplest form,
means that local actors are in harmony and co-operation with each other and that the
maximum added value is created using local resources in the most efficient manner
possible. The actors involved in local development are listed as municipality, Special
Provincial Administration, University, Regional Development Agency and non-
governmental organizations and professional organizations. The focus of the study is
on commodities exchange and chambers of commerce and industry from professional
organizations. The aim of this study is to determine the perceptions of members of
the trade exchanges and the chambers of commerce and industry regarding the local
development level of Canakkale. In this context, commodities exchange, and chambers
of commerce and industry operating in Canakkale constitute the scope of this study.
The survey method was used to collect the data, frequency analysis was applied to the
collected data and some determination and suggestions were made to ensure the local
development of the province of Canakkale.

Keywords: Local Development, Chambers of Commerce and Industry, Commodities
Exchange, Local Trade Actors, Canakkale.

Jel Codes: O18, Q01.

1. GIRiS

Giliniimiizde kentler arasi rekabetin hiz kazanmasiyla yerel kalkinmanin 6nemi giin
gectikce artmaktadir. Diinyada kiiresel siire¢ yasanmaya devam edilirken, yerellesme
siireci de hizli bicimde gerg¢eklesmektedir. Bu yerellesme siirecinin bagarilmasinda
en bliylik rol yerel aktorlere diismektedir. Bu sebeple de, 6zellikle gelismis iilkelerde
kalkinma anlayis1 degisime ugramis, yerel kalkinma ivme kazanmustir. Yerel kalkinma
siirecinin saglikli bir sekilde siirdiirilebilmesi igin, yerel aktorlerin yapabilirlik-
girigimcilik kapasitelerinin gelistirilmesinin yani sira bu siirece katilimer mekanizmalarin
da olusturulmasi gerekmektedir. Yerelde var olan ekonomik, dogal, kiiltiirel ve teknolojik
kaynaklarmn kullanilmasiyla ivme kazanan yerel kalkinma ayni zamanda yerel aktorlerin
birbirleri ile koordinasyonunu ve gii¢ birligini de icermektedir.

Caligmanin amaci, yerel ticaret aktorlerinin yerel kalkinmaya bakiginin Canakkale ili
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Ozelinde Ol¢tilmesidir. Bu amagla, Canakkale Ticaret ve Sanayi Odasi, Canakkale Ticaret
Borsasi, Biga Ticaret ve Sanayi Odasi, Biga Ticaret Borsast ve Gelibolu Ticaret ve
Sanayi Odas1 meclis tiyelerinin géziinden, Canakkale’nin kalkinmasi i¢in ¢6ziim Onerileri
sunulmasi hedeflenmektedir. Bu amagla c¢alismanin ilerleyen kisminda kavramsal
gergeveye yer verilecektir. Burada, ilk olarak yerel kalkinma kavrami agiklanacak olup,
daha sonra yerel kalkinmada yerel aktorlerin rolii degerlendirilecektir. Sonraki kisimda
aragtirmanin metodolojisi baslig1 altinda arastirmanin amaci ve 6nemi, evreni ile yontemi
aciklanacaktir. Ilerleyen kisimda da arastirmadan elde edilen bulgulara yer verilecek
olup, son kisimda bu bulgular tartisilacaktir.

1.1. Yerel Kalkinma Kavrami

Basarili 6zel girisimler ve tretken kamu ve 6zel sektor ortakliklart yerel topluluklarda
katma deger ve dolayisiyla zenginlik yaratirlar. Bu agidan yerel kalkinma, dogasi
geregi, 0zel sektor, toplum ¢ikarlart ve yerel aktorler arasindaki bir ortaklikla meydana
gelebilecek bir olgu olarak karsimiza ¢ikmaktadir (Swinburn vd., 2006: 1). Yerel kalkinma,
tarim da dahil olmak iizere ekonomik kalkinma politikasina ek olarak, diger ekonomik,
yapisal ve sosyal politikalari, yerel altyap1 gelistirme politikasini ve ayni zamanda yerel
topluluklarin gelismesine katkida bulunan her tiirlii sivil toplum kurulusunu da igeren
karmasik bir alandir (Kacar vd., 2016: 232). Goriildigii gibi yerel kalkinma, belirli
bir alanda meydana gelen karmasik bir siireci temsil etmekte ve ¢ok sayida faktor ve
belirleyiciden olusmaktadir (Raszkowski, 2015: 136).

Yerel kalkinma; kentteki herkesin yasam kalitesini iyilestiren ve siirdiiriilebilir ekonomik
bliyiimeyi saglayabilmek adina yerel yonetim idarelerinin, sivil toplum kuruluslarmin,
mesleki kuruluslarin, yerel halkin ve yereldeki 6zel sektoriin beraber ¢alismasi olarak
tanimlanmaktadir (Kaypak, 2013: 203). Diger bir deyisle de yerel kalkinma, yerel
paydaslar arasinda ortakligin tesvik edilmesini ve kolaylastirilmasimi saglayan ve
katilimcilarin iyi bir is ve slirdiiriilebilir ekonomik faaliyetler yaratmasi amaciyla nihai
olarak yerel kaynaklarin rekabet¢i kullanimina dayali ortak tasarim ve stratejilerin
uygulanmasina olanak saglayan katilimer bir stirectir (Carzanelli, 2001: 9).

1.2. Yerel Kalkinmada Yerel Aktorlerin Rolii

Yerel kalkinma, ¢esitli paydaslarin biitiinlesmis (entegre) planlar yapmasi yoluyla
insanlarin yagam kalitesini iyilestirerek saglanmaktadir. Ayrica yerel kalkinma, sosyo-
kiiltiirel, ekonomik, kurumsal ve ¢evresel boyutlardaki planlarin biitiinlesmesini gerektirir
(Campero ve Barton, 2015: 170). Ekonomik, sosyal, siyasal ve kiiltiirel alanlarda yerel
diizeyde saglanan siirdiriilebilir gelismeler ya da yereldeki halkin yasam kalitesinin
stirdiiriilebilir olarak gelistirilmesi yerel kalkinmanin temel amaci olarak ifade edilebilir
(Aydin ve Yildirim, 2013: 29).

Yukaridaki agiklamalardan da anlasilacagi tizere yerel kalkinma, yerel aktorlerin kendi

bolgelerinin gelecegini sekillendirdigi ve paylastigi bir siireg olarak karsimiza ¢gikmaktadir.
Yerel kalkinmanin saglanabilmesi adina yerel aktorler (Carzanelli, 2001: 9-10);
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* Degerli kaynaklari ve bunlarin nasil kullanilacagini bilir,

* Gelisime yonelik 6zel ihtiyaglarini ve bunlara nasil cevap verilecegini bilir,

* Yakinlik, karsiliklilik, ortak ihtiyag¢ ve hedefler sayesinde kaynaklari toplayabilir
ve koordine edebilir,

* Daha fazla kaynak igin lobi olabilirler.

Acikea goriilmektedir ki, giinimiizdeki anlayista, yerel kalkinma siirecine yerel aktorler
de dahil edilerek yerel kalkinma kavrami daha genis bir perspektiften ele alinmaktadir.
Yalnizca ekonomik biiylimenin yeterli goriilmedigi giiniimiizde, bunun yani sira sosyal
gelismenin ve siirdiiriilebilirligin de 6nem kazandigi yadsinamaz bir gergektir. Modern
toplumlarda ekonomik gelismenin yani sira sosyal gelismenin de saglanmasinda yerel
aktorlere onemli gorevler diismektedir (Kii¢iikk ve Glines, 2013: 24). Birgok tlkede
yapilan arastirmalarda da yerel aktorlerin yerel ekonomik kalkinmayi tesvik etmede
onemli bir rol oynadigi ortaya konulmaktadir (Pomianek, 2018: 207).

Yerel kalkinmanin gergeklesmesinde Onemli rol Gstlenen aktorler; belediye, il 6zel
idaresi, tniversite, bolgesel kalkinma ajansi ve sivil toplum kuruluslart ve mesleki
kuruluslar olarak siralanmaktadir. Calismanin konusu geregi bu aktorlerden mesleki
kuruluslara odaklanilmistir. Mesleki kuruluslar halkin katilimcilik ruhunu gelistirmek ve
toplumun giindemiyle yakindan ilgilenmenin yani sira, ortak amaci toplumlari etkilemek
olan, toplumlarin gelismesi adma toplumun biitiin katmanlarinin aktif rol almasini
saglayabilen kuruluslardir (Eroglu, 2006: 195). Bu galisma, yerel aktorlerden birisi
olan mesleki kuruluslardan yalnizca Sanayi ve Ticaret Odalari ile Ticaret Borsalarina
odaklanmaktadir. Bahsedilen bu kuruluslar, ekonomik faaliyetlerin ve bu faaliyetler
sonucu ortaya c¢ikan bazi olay, amag, isletme ve isleyislerin diizenlenmesi ve toplum
yararina uygun hale getirilmesi amaciyla kurulmuslardir. Bir bagka deyisle bu kurumlar,
ticaret ve sanayi hayatini, isletmeleri ve piyasalar1 temel bazi amaglar igin orgiitlemek
gorevini Uistlenmektedirler (Agcakaya ve Armagan, 2012: 104-105).

1.3. Literatiir Taramasi

Toplumlarin yasadiklart yerlerin yerel kalkinmiglik seviyelerini nerede gordiikleri, bu
seviyeyi gelistirebilmek i¢in neler yapilabilecegi konusu toplumun memnuniyeti ve yasam
kalitesi acisindan &nem arz etmektedir. Ilgili alan yazin tarandiginda, yerel kalkinmayi
konu alan teorik ¢aligmalarin diinyada popiiler bir konu oldugu ancak heniiz yeterince
ampirik calisma olmadig1 gozlemlenmistir. Yapilan bazi ampirik ¢alismalar, toplumun
goriislerini dikkate alirken bazilari ise yerel kalkinma agisindan 6nem arz eden aktorlerin
(belediye, kar amaci giitmeyen kuruluslar* vb.) goriislerini dikkate almaktadir. Ayrica,
literatiirde Canakkale’nin yerel kalkinmislik diizeyi algisini1 6lgen akademik c¢alismaya
rastlanilamadigindan bu ¢aligma, Canakkale’yi ele alan ilk ¢calisma olma 6zelligine sahip
olacaktir.

Islam (2019) spor takimlarinin yerel kalkinma tizerinde etkili olup olmadigini arastirmistir.

4-  Kar amac giitmeyen kuruluslar ile; vakiflar, sosyal, kiiltiirel ve mesleki amagl kuruluslar, dernekler,
sendikalar, tiniversiteler, barolar ve odalar gibi 6zel hukuk ve kamu hukuku kurallarina gore yonetilen kuru-
luslar ifade edilmektedir.
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Regresyon analizi yontemi segilerek yapilan analizde, alt ligden ulusal lige ¢ikan 3
futbol takiminin bulundugu sehirlerdeki istihdamin istatistiki olarak anlamli bir sekilde
etkilenmedigi gorilmiistiir.

Hatcher ve Hammond (2018) kar amac1 glitmeyen kuruluslarin yerel yonetim birimlerine
gore yerel kalkinma iizerinde daha etkili oldugu hipoteziyle bir arastirma yapmustir.
Calismada Uluslararas1 {l/ilge Yonetim Birligi’nin (ICMA) 2014 Ekonomik Kalkinma
anketlerindeki verileri kullanilmis ve kii¢iik 6lgekli sehirlerin yerel kalkinmasinda kar
amaci glitmeyen kuruluslarin yerel yonetim birimlerine gore daha etkili oldugu sonucuna
varilmistir.

Cerisola (2018) yerel ekonomik kalkinmada yaraticiligin rolii {izerine Italya illeri 6zelinde
ampirik bir ¢aligma yapmustir. Elde ettigi bulgulara gore, yaraticilik ile yerel ekonomik
kalkinma arasinda anlamli bir iliski oldugunu ortaya koymustur.

Aydm (2013) tarafindan Isparta ili 6zelinde yapilan ¢alismada, Isparta ilinde bulunan
yerel yonetim kuruluslarinin bolgesel kalkinmada etkinligini 6lgmek ve Isparta ilinin
kalkinma konusunda sorunlarinin belirlenmesi amaglanmig, bu amagla da anket teknigi
uygulayarak veri toplamistir. Yapilan analiz sonucunda da kalkinma siirecinde Isparta
ilinin en 6nemli sorununun altyap1 yatirimlarinin yetersizligi oldugu belirtilmistir.

Bilgin (2002)’in ¢aligmasinin amaci, Isparta ve Burdur illerindeki yerel yonetimlerin
Goller Bolgesi’nin ekonomik, sosyal ve siyasal agidan kalkinmasina ne 6lglide katkida
bulundugunu 6lgebilmek olmustur. Bu amagla anket teknigi uygulanmis; “bolgenin en
onemli sorununun issizlik oldugu”, “yonetim ve kaynak yetersizligi nedeniyle yerel
yonetimlerin bolgesel kalkinmaya yeterince destek olamadigi” ve “bélgede girisimeilik
kiiltiiriiniin gelismemis oldugu” sonuglarna ulasilmistir.

Ayrica literatiirce ¢okca incelenen konulardan birisi de turizmin yerel kalkinmaya
etkisidir. Mxunyelwa ve Henama (2019) Giiney Afrika’nin Hogsback kenti 6zelinde
yaptiklart ¢alismalarinda kiiciik ve orta boy turizm isletmelerinin yerel ekonomik
kalkinmay1 destekleme yeteneklerini arastirmiglardir. Yapilan analiz sonucunda kii¢iik
ve orta boy turizm isletmelerinin yerel ekonomik kalkinmaya 6nemli derecede katkida
bulundugu ortaya konulmustur.

Rogerson (2018) Gliney Afrika’da bulunan Ekurhuleni sehri ve O.R. Tambo Uluslararasi
Havaalani 6zelinde yaptig1 ¢alismada Ekurhulendi’de turizmin gii¢lendirilmesinin yerel
kalkinma hedeflerine katkida bulundugunu ortaya koymustur.

Karampela ve Kizos (2018) ise tarimsal turizm arzinin artirtlmasinin yerel ekonomik
kalkinma {izerindeki etkisini Yunanistan’daki iki sehir 6zelinde incelemislerdir. Elde
edilen bulgulara gore, tarimsal turizmin kiigiik ¢apli olumlu etkileri oldugu ancak yerel
ekonomik kalkinmaya dnemli bir etkisinin olmadig1 ortaya konusmustur.
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2. ARASTIRMANIN METODOLOJISi

Calismada hedeflenen amaca ulasilabilmesi igin istatistiki yontemler kullanilmaktadir.
Istatistik bilimi, verilerin elde edilmesi, tasnif edilmesi, 6zetlenmesi, sunumu, analizi ve
bu analizlerle ulasilan bulgularin yorumlanmasi ile ilgilenmektedir (Basar ve Oktay, 2001:
1). Istatistiksel analiz islemlerinin baslangic noktas1 verilerin toplanmasi, tanimlanmasi ve
ozetlenmesidir (Ozsoy, 2010: 13). Bu kisimda dncelikle arastirmanin amaci ve dnemine,
daha sonra evrenine ve kapsamina, son olarak da yontemine deginilecektir.

2.1. Arastirmanin Amaci ve Onemi

Canakkale ilinde yer alan yerel ticari aktorlerin meclis {iyelerinin Canakkale’nin
kalkmmisligr ile ilgili algisi ortaya konularak, Canakkale’nin yerel kalkinmasini
hizlandirabilmesi adina bazi 6nerilerde bulunmak bu aragtirmanin amacini olusturmaktadir.

Her bolgenin imkanlari ve yonetisimi farkli oldugundan bazi bolgelerin yerel kalkinmasi
hizli gergeklesirken bazi bolgelerin ise yavas gerceklesmektedir. Bununla beraber de
bolgeler arasi gelismislik farkliliklari artmaktadir. Bu arastirma ile Canakkale’nin
bolgedeki kalkinmislik algisi ortaya konularak bolgenin rekabet digt kalmamasi ve
kalkimmislik seviyesinin artirilabilmesi i¢in bazi tespitlerde bulunulacaktir. Boylece
politika yapicilara bazi dnerilerde bulunulup kolaylik saglanmast hedeflenmektedir.

2.2. Arastirmanin Evreni ve Kapsami

Istatistiki bir calismada, calismaya dahil olan tiim birimlere evren (ana kiitle) adi
verilmektedir. Bu evrenden tesadiifi yontemlerle secilen birimlere ise drneklem adi
verilmektedir (Basar ve Oktay, 2001: 1). Bu arastirmanin kapsami Canakkale ili ile
sinirlidir. Canakkale ilinde yer alan yerel ticari aktorlerin meclis iiyeleri calismanin evrenini
olusturmaktadir. Zaman ve maliyet kisiti nedeniyle ¢calisma Canakkale’de bulunan ticaret
aktorleri olan ticaret ve sanayi odalar1 ve ticaret borsalari ile sinirlandirilmstir. Tablo 1°de
Canakkale ilindeki yerel ticari aktoreler bazinda meclis tiyeleri sayisi gosterilmektedir.

Tablo 1: Yerel Ticari Aktérler Bazinda Meclis Uyeleri Sayist

Yerel Ticari Aktor Meclis Uyesi Sayisi
Canakkale Ticaret ve Sanayi Odas1 41

Biga Ticaret ve Sanayi Odast 22
Gelibolu Ticaret ve Sanayi Odas1 14
Canakkale Ticaret Borsasi 18

Biga Ticaret Borsasi 15
TOPLAM 110

Tablo 1°de goriildiigli gibi, Canakkale Ticaret ve Sanayi Odasi’nda 41, Biga Ticaret
ve Sanayi Odasi’nda 22, Gelibolu Ticaret ve Sanayi Odasi’nda 14, Canakkale Ticaret
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Borsasi’nda 18 ve Biga Ticaret Borsasi’nda 15 olmak tizere toplam 110 meclis iiyesi
bulunmaktadir.

2.3. Arastirmanin Yontemi

Calismada verilerin toplanmasinda anket teknigi kullanilmistir. Calismada kullanilan
anket sorulariin hazirlanmasinda ise Bilgin (2002) ile Aydin (2013)’1n ¢alismalarindan
ve alaninda uzman akademisyenlerin goriislerinden yararlanilmistir. Toplam 110 meclis
iyesinden 96’sma ulasilmistir. Bagka bir deyisle, arastirma evreninin %87,27’sine
ulasilmistir. Ancak bu anketlerden 12’si gegersiz sayilmis, 84’1 ise kabul edilmis ve
analize tabi tutulmustur. Anket formunda ¢oktan se¢meli 5 demografik sorunun yani sira,
5 baglik altinda toplam 36 likert tipi soru bulunmaktadir. Anket ile elde edilen verilere
frekans analizi uygulanmustir.

3. BULGULAR

Bu kistmda demografik sorularm yami sira; “kalkinmanin gostergesi sizce nedir?”,
“Canakkale’nin kalkinma siirecinde en 6nemli sorun sizce nedir?”, “Canakkale’de
kalkinmaya katki saglayan yerel aktorleri onem derecesine gore puanlaymiz’,
“Canakkale’de kalkinmay1 engelleyici faktorleri 6nem derecesine gore puanlayiniz” ve
“sizce Canakkale ekonomisinin lokomotifi olabilecek en énemli sektor nedir?” sorularina
ait frekans dagilimlar1 gosterilmistir.
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Tablo 2: Demografik Sorulara fliskin Frekans Dagilimi

f %
Canakkale Ticaret ve Sanayi Odast 31 36,9
Canakkale Ticaret Borsasi 12 14,3
Bagh bulundugunuz oda | Biga Ticaret ve Sanayi Odas1 18 21,4
Biga Ticaret Borsasi 14 16,7
Gelibolu Ticaret ve Sanayi Odasi 9 10,7
Cinsiyetiniz Bay L 551
Bayan 10 11,9
35 yastan az 12 14,3
35-45 yas arasi 38 452
Yasinmiz 46-55 yas arasi 21 25,0
56-65 yas arasi 10 11,9
65 yas tizeri 3 3,6
[Ikogretim 7 8,3
Lise 25 29,8
Egitim durumunuz Onlisans 8 9,5
Lisans 38 452
Lisansiistii 6 7,1
2.000 TL’den az 1 1,2
Ayhik geliriniz 2.000 - 4.000 TL 20 23,8
4.001 - 6.000 TL 29 34,5
6.000 TL tizeri 34 40,5

Tablo 2’de ankete katilan yerel ticari aktdrlerin meclis iyeleri ile ilgili demografik
bulgular gosterilmektedir. Tablo 2°de yer alan bilgilere gore katilimcilarin 31°1 (%36,9°u)
Canakkale Ticaret ve Sanayi Odasi, 12’si (%14,3’1) Canakkale Ticaret Borsasi, 18’1
(%21,4°1) Biga Ticaret ve Sanayi Odasi, 14’1 (%16,7’si) Biga Ticaret Borsasi ve 9’u
(%10,7°s1) Gelibolu Ticaret ve Sanayi Odas1 meclis iiyesidir. Ayrica, katilimcilari 74’1
(%88,1°1) bay, 10’u (%11,9’u) ise bayandir. Katilimcilarin yas dagilimma bakildiginda
12’sinin (%14,3’1iniin) 35 yastan az, 38’inin (%45,2’sinin) 35-45 yas arasinda, 21’inin
(%25’inin) 46-55 yas arasinda, 10’unun (%11,9’unun) 56-65 yas arasinda ve 3’iiniin
03,6’smin as lizerinde oldu oriilmektedir. Katilimeilarm egitim durumlarina
%3,6 65 yas lizerinde oldugu goriilmektedir. Katilimeil gitim d 1
bakildiginda ise 7’sinin (%8,3’liniin) ilkdgretim, 25’inin (%29,8’inin) lise, 8’inin
09,5’inin) dnlisans, 38’inin (%45,2’sinin) lisans ve 6’sinin (%7,1’inin) lisansiistii egitim
949 5%inin) 6nli 38%inin (%45.2°sinin) li & 9%7.1%inin) Ii listii egiti
derecesine sahip oldugu goriilmektedir. Son demografik soru ise katilimcilarin aylik geliri
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ile ilgilidir. Katilimeilarin 1’inin (%1,2’sinin) 2.000 TL’den az, 20’sinin (%23,8’inin)
2.000-4000 TL arasinda, 29’unun (%34,5’inin) 4.001-6.000 TL arasinda ve 34’{iniin

(%40,5’inin) 6.000 TL tizerinde gelir elde ettigi goriilmektedir.

Tablo 3: “Kalkinmanm Gostergesi Sizce Nedir?” Sorusu Frekans Dagilimi

Hic Orta
Onemli | A% . | Derecede | Onemli  Cok . Std.
Soru .. Onemli | . Onemli | Ort.
Degil Onemli Sapma
fl% | f|%|f| % |f| % |f| %
Sehirdeki egitim
hizmetlerinin - - -1 -14] 48 |16]|16,7]|66]|78,6|4,7381|0,54039
gelismisligi
sehirdeki istihdam -y o 4| g 10,7 |29 (34,5 | 44| 52443690 | 077272
oraninin yiiksek olmasi
Sehirdekisanayi =\ 'y 1y 5 | 5 194 (10| 11,9 |23 |27.4] 48 | 57,1 43690 | 0.87509
sektoriiniin gelismisligi
Sehirdeki saglik
hizmetlerinin 2 (241 | 1,212 14319 (22,6|50 |59,5|4,35710,93966
geligmisligi
Kisi bagna disen milli | 5\ 5 o1 5 13 ¢ 5 | g3 191|250 50](59,5|43333 | 1,02185
gelirin yiiksek olmast
Sehirdeki turizm
faaliyetlerinin 718313 (36|3 ] 3,6 |15]|17,9]56]66,7|4,3095|1,23187
gelismisligi
Sehirdeki sosyal ve
kiiltiirel etkinliklerin | 2 [24 | - | - | 9 | 10,7 | 33 (39,3 |40 | 47,6 |4,2976 | 0,84710
sayisi
Sehirdeki ihracatin |y 1y 5 | ¢ 171 | g | 95 |23 |27.4]46|548 |4.2738 | 0.98606
yiiksek olmas1
Kentlesme oranimin |\ 1y ¢ | 6|51 191 | 250 | 27 32,1 | 26 | 31,0 |3.7738 | 1,11237
yiiksek olmasi
Sehirdeki banka
mevduat miktarinin 819513 (3,6|16(19,031(36,9|26/|31,0(3,7619]1,20859
yiiksek olmas1

Tablo 3’te katilimcilarin “kalkinmanin gostergesi sizce nedir” sorusuna verdigi cevaplara
iliskin frekans dagilimi gosterilmektedir. Burada, kalkinma i¢in en 6nemli gostergenin
4,7381 ortalama ile egitim hizmetlerindeki gelismislik olarak goriildiigii anlagiimaktadir.
Egitim hizmetlerini ise istthdam oraninin yiiksek olmasi (4,3690) ve sanayi sektoriiniin
gelismis olmast (4,3690) cevaplari takip etmektedir. En az 6nemli goriilen gosterge ise
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3,7619 ortalama ile sehirdeki banka mevduat miktar1 olmustur.

Tablo 4: “Canakkale’nin Kalkinma Siirecinde En Onemli Sorun Sizce Nedir? ” Sorusu

Frekans Dagilimi

Hic¢

Orta

Onemli | % . | Derecede | Onemli Cok . Std.
Soru <. Onemli | . . Onemli | Ort.
Degil Onemli Sapma
fl % | f|l % | f|%|f|%|f|%
Sehirdeki sanayi
yatirmmlarinin 1 1,2 | - - 15 117,919 (22,6 | 49 |58,314,3690| 0,86121
yetersizligi
Sehirdeki altyapt
yatirimlarinin 5160 | - - 8 |95 |2732,1| 44 {52,4|4,3095]0,87779
yetersizligi
Canakkale’nin
2. yaunm tesvik |l o og | g [143] 25| 29,8 | 44 | 52,4 42976 | 0,88875
bolgesinde yer
almasi
Sehirdeki turizm
faaliyetlerinin 3 1362|241 13/[155]|16](19,0] 50 |59,5/4,28571,04791
yetersizligi
Issizlik sorunu 4 |48 |3 |3,6|10|11,9|21]25,0| 46 |54,8(4,2143|1,09843
Sosyal ve kiiltiirel
etkinliklerin 5160 |3 |3,6]|23(274[24(28,6/ 29 |34,5/|3,8214|1,13180
yetersizligi
Cevre kirliligi
8 [ 95 |10(11,9|23|155]25(29,8| 28 |33,3|3,6548| 1,31254
sorunu
Toplu tasima sorunu | 11 [ 13,1 8 [ 9,5 | 26 [31,0| 14 [ 16,7 | 25 | 29,8 | 3,4048 | 1,35432

Tablo 4’te katilimcilarin “Canakkale nin kalkinma siirecinde en dnemli sorun sizce nedir”
sorusuna verdigi cevaplara iliskin frekans dagilimi gosterilmektedir. Burada, en 6nemli
sorun 4,3690 ortalama ile sehirdeki sanayi yatirnmlarinin yetersizligi olarak goriiliirken
ikinci en bilyiik sorun ise 4,3095 ortalama ile sehirdeki altyap1 yatirimlarinin yetersizligi
olarak gorilmiistiir. Canakkale’de kalkinmanin 6niinde en az onemli olan sorun ise

3,4048 ile toplu tasima sorunu olarak belirtilmistir.
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Tablo 5: “Canakkale’de Kalkinmaya Katki Saglayan Yerel Aktorleri Onem Derecesine
Goére Puanlayiniz” Sorusu Frekans Dagilimi

) Hic¢ ] Az Orta ) _ Cok
Onemli Onemli Derecede Onemli Onemli Std.
Soru Degil Onemli Ort- | gapma

fl% | fl%|Frl%|f| % |f| %

Belediye 31361 1 [ 1,2 4 |48 | 19| 22,6 | 57 |67,9|4,5000 | 0,92489

Universite 2 124 1 | L2] 10 (11,9 13 | 15,5 | 58 | 69,0 | 4,4762 | 0,92458

Sivil Toplum

- - 3 13615179 20 | 23,8 | 46 | 54,8 | 4,2976 | 0,88875
Kuruluglart

Mesleki

2 124 4 | 48| 13 | 155 25 | 29,8 | 40 | 47,6 | 4,1548 | 1,01191
Kuruluslar

Bolgesel
Kalkinma - | - | 5160 16 [19,0] 27 | 32,1 | 36 | 42,9 | 4,1190 | 0,92365
Ajansi

f1Ozelidaresi | 1 | 1,2| 3 |3,6 | 15 [17,9] 31 | 36,9 | 34 | 40,5 | 4,1190 | 0,91051

Tablo 5°te katilimcilarin “Canakkale’de kalkinmaya katki saglayan yerel aktorleri
onem derecesine gore puanlayiniz” sorusuna verdigi cevaplara iliskin frekans dagilimi
gosterilmektedir. Burada, en ¢ok katki saglayan aktoriin 4,5000 ortalama ile belediye, en
¢ok katki saglayan ikinci aktoriin de 4,4762 ortalama ile iiniversite oldugu diisiiniiliirken
en az katki saglayan aktorlerin ise 4,1190 ortalama ile il 6zel idaresi ve bolgesel kalkinma
ajansi oldugu belirtilmistir.
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Tablo 6: “Canakkale’de Kalkinmay1 Engelleyici Faktorleri Onem Derecesine Gore
Puanlaymz” Sorusu Frekans Dagilimi

Hic Orta
Onemli | - Az . | Derecede | Onemli Cok . Std.
Soru . Onemli | . . Onemli | Ort.
Degil Onemli Sapma
S1% |\ 1% |1 % | f| % | f|%
Kamusal harcamalarin,
tesvik ve desteklerin | 4 |48 | 3 |36 6 | 7,1 |29|34,5|42|50,0|4,2143| 1,05364
yetersizligi
Toplumun birlikte 151 5 oy 4 9| 10 [ 11,0] 24| 28,6 | 43 | 51,2 4,1905 | 1,05826
hareket edememesi
Yoneticilerin birlikte | 51 3 -1 5 15 41 15 | 17.0] 22 (26,242 | 50,0 |4,1667| 1,03939
hareket edememesi
Sermaye birikiminin | |5 41 5 |5 4117 (20226 |31,0| 37 | 44,0 | 4,190 | 0,97443
yetersizligi
Bilgi ve teknoloji 1 15 4 | ¢ 151 | 16 [19.0 | 26 [31.0 | 34 | 40.5 |4.0000 | 1,05282
yetersizligi
Girigimcilik
karakterinin 2124671119 |22,6|35|41,7|22126,2|3,82140,98373
geligmemis olmasi

Tablo 6’da katilimcilarin “Canakkale’de kalkinmayi engelleyici faktorleri onem
derecesine goére puanlaymiz” sorusuna verdigi cevaplara iliskin frekans dagilim
gosterilmektedir. Burada, Canakkale’de kalkinmayi engelleyici en onemli faktoriin
4,2143 ortalama ile kamusal harcamalarm, tesvik ve desteklerin yetersizligi oldugu
diisiiniilmektedir. Canakkale’de kalkinmay1 engelleyici en az 6nemli faktor ise 3,8214
ortalama ile girisimcilik karakterinin gelismemis olmasi olarak goriilmektedir.

Tablo 7: “Sizce Canakkale Ekonomisinin Lokomotifi Olabilecek En Onemli Sektor
Nedir? ” Sorusu Frekans Dagilimi

L . Orta
Hie Olvl.e mhi | Az . | Derecede| Onemli  Gok . Std.
Soru Degil Onemli | . Onemli Ort.
Onemli Sapma
f % fl% | f|% | f| % | f %

Turizm 3 3,6 - - | 5160 18 [21,4] 58 | 69,0 | 45238 | 0,89814
Sanayi - - 3 13,612 |143] 21 | 250 48 | 57,1 |4,3571| 0,85929
Tarim 4 4,8 2 (24| 7 |83 18 |21,4| 53 |63,1[43571| 1,06015
Universite 4 4,8 - - |12 |14,3] 17 | 20,2 | 51 | 60,7 | 4,3214| 1,04317
Diger 2 2,4 5 16016 (19,0] 16 | 19,0 | 45 | 53,6 | 4,1548 | 1,08099
Hizmet 2 2,4 5 16,016 19,0 20 | 23,8 | 41 | 48,8 |4,1071 | 1,06441

Tablo 7°de katilimeilarin “sizce Canakkale ekonomisinin lokomotifi o
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sektdr nedir” sorusuna verdigi cevaplara iliskin frekans dagilimi gosterilmektedir. Burada,
turizm sektoriiniin Canakkale ekonomisinin lokomotifi olarak goriildigii belirtilmistir.
Turizm sektoriinii sirasiyla; tarim, sanayi, Universite, diger ve hizmet sektort takip
etmektedir.

4. TARTISMA VE SONUC

Kentlerin kalkinmasinda ve ticaret becerilerinin gelistirilmesinde ¢ok onemli bir rol
oynayan yerel ticaret aktorlerinin goziinden Canakkale’nin kalkinmasinda kentin sahip
oldugu degerlerin yani sira yerel kalkinma agisindan kentin oniindeki engellerin de ele
alindig1 bu calismada, Canakkale’nin kalkinmasini hizlandirabilmek adina bazi 6nerilerde
bulunmak amaglanmistir. Bu amagla uygulanan anket formunda demografik sorularin
yam sira; “kalkinmanin gdstergesi sizce nedir?”, “Canakkale’nin kalkinma siirecinde
en 6nemli sorun sizce nedir?”, “Canakkale’de kalkinmaya katki saglayan yerel aktorleri
onem derecesine gore puanlaymz”’, “Canakkale’de kalkinmayi engelleyici faktorleri
onem derecesine gore puanlaymiz’ ve “sizce Canakkale ekonomisinin lokomotifi
olabilecek en nemli sektdr nedir?” sorular1 da yer almaktadir. Anketin evrenini 110 kisi
olusturmus ve bu kapsamda 96 kisiye ulagilmis, ancak 84 anket gecerli kabul edilmistir.

Genel olarak anket sorularina gore degerlendirme yapildiginda, Canakkale’deki yerel
ticaret aktorlerinin goziinden; yerel kalkinmanin en 6nemli géstergesinin sehirdeki egitim
hizmetlerinin gelismisligi oldugu, Canakkale’nin yerel kalkinmanin 6niinde en 6nemli
sorunun sehirdeki sanayi yatirimlarinin yetersizligi olarak goriildiigii, Canakkale’de yerel
kalkinmay1 engelleyici en énemli faktoriin kamusal harcamalarin, tesvik ve desteklerin
yetersizligi olarak goriildiigl, Canakkale’de kalkinmaya en ¢ok destek veren yerel aktoriin
belediye oldugu ve Canakkale ekonomisinin lokomotifi olarak da turizm sektoriiniin
goriildigi agikca anlagilmaktadir.

Elde edilen sonuglara gore ilk elestiri, Canakkale’nin kalkinmasina en az katki sagladigi
diistintilen iki kurum olan il 6zel idaresi ve bolgesel kalkinma ajanslarina gelmelidir.
Kamu kesimi, 6zel kesim ve sivil toplum kuruluslar1 arasindaki isbirligini gelistirmek,
kaynaklarin yerinde ve etkin kullanimimi saglamak ve yerel potansiyeli harekete
gecirmek amaciyla kurulmus olan boélgesel kalkinma ajanslarinin etkin ¢alismadigi ve
varolus amacini gercgeklestiremeyerek potansiyelinin altinda kaldigi algis1 hakimdir.
il halkinin yol, su, saglik, kiiltiir, egitim, ekonomi, tarim gibi mahalli ve miisterek
ihtiyaglarmi karsilamak {izere kurulmus bir kurulus olan il 6zel idareleri igin de ayni
seyi sdylemek miimkiindiir. Ikinci elestiri ise yerel kalkinmanimn 6niindeki sorunlar ile
ilgilidir. Canakkale’de gergeklesen sanayi ve altyapi yatirimlarinin yetersizligi ve buna
ragmen 2. yatirim tesvik bolgesinde yer almasidir. Ugiincii ve son elestiri de kalkinmayi
engelleyici faktorlerle ilgilidir. Yerel aktorlerin yerel kalkinmaya yonelik faaliyetlerinin
merkezi idare tarafindan mali agidan desteklenmesi yerel aktorlerin basarisi i¢in kilit rol
oynamaktadir.

Ankete katilan mesleki kurulus temsilcileri, kamusal harcamalarin, tesvik ve desteklerin

yetersiz oldugu konusunda birlesmislerdir. Canakkale’ye merkezi yonetimden aktarilan
kaynaklara bakildiginda 2010 yilinda yaklagik 814 milyon TL olan bu rakamimn 2018
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yilinda yaklasik 2.474 milyon TL’ye ¢iktigi goriilmektedir. Rakamsal olarak artis
olmasina ragmen, bu paylar toplam merkezi yonetim biit¢e biiyiikligiine oranlandiginda
Canakkale’nin paymin yaklasik %0,3 oldugu goriilmektedir (Muhasebat ve Mali
Kontrol Genel Mudirligi, 2019). Merkezi idare tarafindan aktarilan maddi kaynaklarin
artirtlmasinin  kalkinmayi olumlu etkileyecek en onemli faktorlerden biri oldugu
disiiniilmektedir.

Sonug olarak tespit edilen sorunlarin ¢dziime kavusturulmasi durumunda Canakkale’nin
kalkinmasinin hiz kazanacagi bir gergektir. Bunun i¢in 6ncelikle Canakkale’de kurumlar
arasi iletisimin artirtlmasi ve yerel aktorlerin yerel kalkinma adina tizerine diisen
sorumluluklar1 yerine getirmeleri gerekmektedir. Bu amagla yerel aktorlerin sosyal,
kiltiirel, ekonomik igerikli daha fazla ortak projeler iiretmesi ve devam eden projelerde
isbirliginin saglanmasi sarttir. Ikinci olarak da sanayi ve altyap1 yatirimlarinin mevcut
durumda yetersiz gorildiigii ve bu konudaki yatirimlarin artirilmasi gerekmektedir.
Buna ilave olarak, Canakkale’nin yatirim tesvik bolgeleri siralamasinda 2. bolgede yer
almasi yeterince yatirim alamamasina sebep oldugundan bu durumun degistirilmesi ve
yatirim konusunda devlet tarafindan verilen tesviklerin artirilmasi da Canakkale’nin yerel
kalkinmas1 i¢in 6nemli adimlar olacaktir. Ugiincii ve son olarak ise yerel yonetimlerin asil
sorununun kaynak yetersizligi oldugu gézlendiginden, idareler arasi kaynak bolisimiinde
kanuni diizenlemeler yapilarak yerel yonetim birimlerine aktarilan paylarda iyilestirme
yapilmasinin yani sira yeni kaynak tahsisinin de gergeklestirilmesi yerel kalkinma adina
6nem arz eden konulardir.
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MEASUREMENT OF LEVEL OF LOCAL DEVELOPMENT: AN EMPIRICAL
STUDY ON THE PERCEPTION OF TRADE ORGANIZATIONS IN
CANAKKALE

1. INTRODUCTION

Today, the importance of local development is increasing day by day with the speed of
competition among cities. While the global process continues to take place in the world,
the localization process is taking place rapidly. The greatest role in the success of this
localization process is up to local actors. For this reason, in developed countries, the
concept of development has changed and local development has gained momentum. In
order to sustain the local development process in a good way, it is necessary to create
participatory mechanisms for this process as well as to develop the capacity of the local
actors’ capability-entrepreneurship. Local development, accelerated by the use of local
economic, natural, cultural and technological resources, also includes coordination of
local actors and unity of power.

2. METHOD
The aim of the study is to measure local trade actors’ view of local development in the

province of Canakkale. For this purpose, the members of the Canakkale Chamber of
Commerce and industry, the Canakkale Exchange Commodity, the Biga Chamber of
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Commerce and industry, the Biga Exchange Commodity and the Gelibolu Chamber of
Commerce and industry are aimed to offer suggestions for the development of Canakkale.

Since the opportunities and governance of each region are different, the local development
of some regions is rapid and some regions are slow. However, differences in regional
development are increasing. With this research, the region will be competitive by
revealing Canakkale’s perception of development and some determinations will be made
to increase the level of development. Thus, it is aimed to provide some suggestions and
convenience to policy makers.

The members of the assembly of the local commercial actors in the province of Canakkale
constitute the population of this study. There are a total of 110 council members including
41 Canakkale Chamber of Commerce and Industry, 22 in the Biga Chamber of Commerce
and Industry, 14 in Gelibolu Chamber of Commerce and Industry, 18 in the Canakkale
Commodity Exchange and 15 in the Biga Commodity Exchange.

In this study, the survey technique was used to collect data. In the preparation of survey
questions Bilgin (2002) and Aydin (2013) studies and opinions of experts in the field
were used. 96 of the 110 council members were reached and a questionnaire was applied.
In other words, 87,27% of the research population has been reached. Frequency analysis
was applied to the data obtained by the questionnaire.

3. RESULTS

In general evaluation, from the eyes of local trade actors in Canakkale; the most important
indicator of local development is the development of education services in the city, the
most important problem in front of Canakkale’s local development is the insufficiency of
industrial investments in the city, the most important factor preventing local development
in Canakkale is the insufficiency of public expenditures, incentives and support, in
Canakkale the local actor who supports the most development is municipality and it is
clear that the tourism sector is seen as the locomotive of the Canakkale economy.

4. DISCUSSION AND CONCLUSION

The first criticism should come to the provincial private administration and regional
development agencies, which are two institutions that are thought to have contributed
least to Canakkale’s development. There is perception that regional development
agencies established to promote cooperation between public sector, private sector
and non-governmental organizations, to ensure the effective use of resources and to
mobilize local potential are not working effectively and are unable to achieve their goal
of existence is dominated by their potential. It is also possible to say the same thing
for the special provincial administrations, an organization established to meet the local
and common needs of the people of the province such as roads, water, health, culture,
education, economy, agriculture. The second criticism is about the problems facing local
development. It is inadequacy of industrial and infrastructural investments in Canakkale
and also in the second investment incentive zone. The third and last criticism is related
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to the factors that prevent development. Financial support of local actors ‘ activities
towards local development by the central government plays a key role in the success of
local actors. Representatives of professional organizations surveyed agreed that public
expenditures, incentives and incentives were insufficient. When we look at the sources
transferred from Canakkale to the central government, it is seen that this figure, which
was approximately 814 million TL in 2010, has increased to about 2.474 million TL in
2018. Although there is an increase in figures, when these shares are compared to the
total central government budget size, Canakkale’s share is approximately 0.3% (General
Directorate of Accountancy and Financial Control, 2019). Increasing the financial
resources transferred by the central government is considered to be one of the most
important factors that will positively affect the development.
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Abstract

Unemployment is crucial and a chronical problem for many economies due to its
social and economic cost dimensions. The problem of unemployment, which causes
economies to produce below their potential may also lead to several social problems.
In this study, whether unemployment affects crime rates is examined for the first time
for 28 countries in the European Union (EU-28) countries with the data of 1993-2016.
Second-generation panel cointegration and causality tests were applied to analyze
the relationship between unemployment and crime rates, and reciprocal dependence
between countries. The cointegration relationship was examined by Westerlund
cointegration test and causality relationship was evaluated by panel Granger
causality test. Findings of Westerlund cointegration test show that there is a long-term
relationship between unemployment and crime rates. At the same time, panel Granger
causality test results revealed that the causality relationship is from unemployment
to crime rates. The results obtained by panel dynamic least squares method, model
coefficients confirm that an increase in unemployment rates positively affect crime
rates. According to the results, measures to combat unemployment reduction in EU-28
countries may also lead to a decrease in crime rates.
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AVRUPA BIiRLiGI ULKELERINDE iSSiZLiK VE SUC ILiSKisi: BiR
PANEL VERI ANALIZI

0z

Issizlik, ekonomiler icin toplumsal ve iktisadi maliyet boyutlart nedeniyle cok énemli
ve kronik bir problemdir. Ekonomilerin potansiyel iiretim seviyelerinin altinda iiretim
yapmasina neden olan igsizlik sorunu, bir¢ok sosyal soruna yol agabilir. Bu ¢alismada,
issizligin su¢ oranlarim etkileyip etkilemedigi ilk kez Avrupa Birligi'ne iiye 28 iilke
(AB-28) icin 1993-2016 yillarina ait verilerle incelenmistir. Issizlik ve su¢ oranlari
arasindaki iligkiyi ve iilkeler arasindaki karsilikly bagimliligi analiz etmek icin ikinci
nesil panel esbiitiinlesme ve nedensellik testleri uygulanmistir. Esbiitiinlesme iligkisi
Westerlund egsbiitiinlesme testi ile incelenmis ve nedensellik iliskisi panel Granger
nedensellik testi ile degerlendirilmistir. Westerlund egbiitiinlesme testinin bulgulart,
issizlik ve su¢ oranlari arasinda uzun vadeli bir iliski oldugunu ve panel Granger
nedensellik testi sonuglar: ise issizlik oramindan sug¢ oranlarima dogru nedensellik
oldugunu ortaya koymustur. Panel dinamik en kiigiik kareler yontemi sonuglari ise model
katsaytlarimin issizlik oranlarindaki artisin su¢ oranlarini olumlu yonde etkiledigini
dogrulamigtir. Elde edilen sonug¢lara gore, AB-28 iilkelerinde igsizligin azaltilmasina
yonelik tedbirler, ayni zamanda su¢ oranlarinda da bir diisiis saglayabilir.

Anahtar Sozciikler: [ssizlik Orani, Su¢ Orani, Avrupa Birligi, Panel Esbiitiinlesme
Analizi, Panel Nedensellik Analizi.

JEL Kodlari: £24, J69, N34, R15.

1. INTRODUCTION

In economics, which focuses on the individual as a branch of social science, the effects of
all subjects that concern the individual on economic behaviors are examined extensively.
As known, all developments affecting individual behaviors may also affect society. For
this reason, the research range of economics is also quite wide. The two essential concepts
of “unemployment” and “crime”, which are the subject of this research, have a dimension
that affects the individual, society, and economy. In this study, the interaction between
these concepts is investigated.

Crime is a term that has critical social dimensions in terms of its types, causes, and
consequences. The concept of crime, which has many legal, social, psychological,
and economic reasons, concerns different disciplines ranging from psychology to law,
economy to public administration in terms of its results.

It is seen that crime factors and crime rates have increased significantly due to the
increasing complexity of social structures and rising population density. Besides, the
scope of crime also varies according to changing social dynamics. When the studies about
the subject of crimes are examined, it is noteworthy that the causes of the crime differ. For
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instance, violent crimes such as murder, wounding and manslaughter are mostly based on
personal motives, while the origin of acts against property such as extortion, theft, and
robbery are mostly related to economic factors (Scorcu and Celini, 1998). Therefore, it is
accepted the fact that the economic conditions such as the level of employment, general
price level, social income distribution, poverty, market conditions, and minimum wage
level have a significant impact on the concept of crime (Entorf and Spengler, 2000).

Just as the crime rate, the unemployment problem has become an essential economic
and social problem in modern society. Although economic factors are the basis of the
unemployment problem, unemployment is also known to trigger other social problems.
Because unemployment as a social and economic problem carries many potential risks
and problems in its nature. For instance, in societies with the high unemployment rate,
it is known that suicidal tendencies, psychological problems, health problems and health
expenditures, housing demand, education, infrastructure, security, and environment
expenditures increase. And unemployment also increases the burdens on the public
budget due to unemployment payments.

Additionally, crime rates increase in societies where unemployment is rising. The increase
in crime rates creates crime losses, security, and public order costs as new resource losses.
For these reasons, it can be said that unemployment creates a resource efficiency problem.
As shown above, both unemployment and crime have a miscellaneous social character and
cause high economic and social costs. Dealing with both problems is vital for the regulation
of the economy and social life. This situation necessitates significant investment planning
and resource utilization such as education, health, justice, and security investments for
a systematic and sustainable fight against crime. Efforts and investments for fighting
against crime will create a constraint for the economy produces more production and
more national income. Therefore, a detailed analysis of the interaction between these two
concepts has particular importance.

This study aims to show the interaction between unemployment and crime rates
empirically. For this purpose, in this study, the relationship between unemployment and
crime rate for the first time in 28 EU countries is analyzed by second-generation panel
data cointegration and causality tests with annual data from 1993 to 2016. In the second
part of the study, a literature review is presented. In the third section, some information
is given about the data. In the fourth part, empirical analysis is made and the findings are
interpreted. In the final part, the study is concluded, and policy suggestions are made for
future studies.

1.1. Literature Review

In this part of the study, the results of the studies examining the relationship between
unemployment and crime in different country samples are summarized. Although it is
generally accepted that the rate of crime increases in the periods when unemployment is
increasing, the results of the studies on this subject differ. This differentiation is arisen
due to the dissimilarities in the countries, time period, the methodology of analysis and
the type of crime examined in these studies. However, the predominance in the literature
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is that unemployment has increased the crime types (Hale and Sabbagh (1991), Cerro and
Meloni (2000), Raphael and Winter-Ebner (2001), Carmichael and Ward (2001), Levitt
(2001), Melick (2003), Arvanites and DeFina (2006), Dursun et al. (2011), Ata (2011),
Altindag (2012), Philip and Land (2012), Maddah (2013), Tas et al. (2014), Bisschop
(2014), Laliotis (2016) and Ha and Andresen (2017)) and also some studies did not have
a significant effect on crime (Papps and Winkelman (2000), Luiz (2001), Oliver (2002),
Fallahi and Rodriguez (2014), Blomquist and Westerlund (2014) and Zuzana and Popli
(2015)).

Merton (1938), Cloward and Ohlin (1960) in their studies, discussed sociological aspects
of crime. They concluded that the targets set by society for individuals constitute a pressure
and social burden on individuals. In this sense, economic conditions such as employment,
wages, job security, and business mobility constitute the economic dimensions of this
social burden (Arvanites and DeFina, 2006). Because these targets set by the community,
if they are far-off and unreachable, they constitute a motivation to reach these targets
illegally and to commit crimes. While the theoretical background of the relationship
between unemployment and crime is established, it is thought that individuals can exhibit
various criminal behaviors such as theft, extortion, robbery, and burglary in order to
maintain the same standard of living and well-being (Mellick, 2003).

Becker (1968) and Ehrlich (1973) in their study, as the first analysis of the subject,
accepted that labor market conditions have a significant impact on criminal behavior.
Because, if the opportunities in the labor market are limited, illegal behavior is considered
as an alternative, and the tendency to commit a crime increases. Besides, the marginal
benefit from the unregistered labor force that cannot be obtained from legal activities
increases and the leisure time that can be allocated to illegal activities increases. In
addition to this, considering the wage and income level and the risk of being punished
against the employment of the workforce, they decide by comparing the income level that
can be achieved in illegal activities.

When the empirical studies in the literature are examined, it is noteworthy that their
findings differ. While some studies concluded that there is a positive relationship between
unemployment and crime, some have negative, and some have no relationship, and some
have mixed results. In this part, the results of the studies with positive, negative, unrelated,
and mixed relationships will be categorized separately, and the literature review will be
presented.

1.1.1. The Studies Found Positive Relationship Between Unemployment and Cri-
me Rate

Hale and Sabbagh (1991) found a positive relationship between the unemployment rate
and crime rates in his time series analysis in England in 1949-1987 period.

Cerro and Meloni (2000) found that unemployment has a positive effect on crime rates in
Argentina from 1990 to 1999 with panel data analysis.
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Carmichael and Ward (2001) found that youth and adult unemployment rates were
positively correlated with robbery, mugging, fraud, and total crime rates in England and
Wales for the period of 1989-1996.

Levitt (2001) found that a 1% increase in the unemployment rate increased the rate of
property crime from 1% to 2%.

Arvanites and DeFina (2006) analyzed the motivation and opportunity effect of crime
in their study between 1986 and 2001. They concluded that the effect of motivation
on offenses related to the violent crime was low and the effect of opportunity was not
effective. As a result of the study, it was found that the improvement in macroeconomic
indicators would decrease the crime rates.

Mellick (2003) established research on ten different states of the USA from 1979 to 2001
and concluded that the increase in the unemployment rate increased vehicle theft in this
period.

Yamak and Topbas (2005) analyzed the causal relationship between the unemployment
rate and crime in Turkey for the period of 1995-2007. They found a significant causal
relationship from unemployment to crime.

Comertler and Kar (2007) studied the determinants of crime in Turkey, according to
their results of the cross-sectional analysis, they found the higher rate of unemployment
affected the crime rate.

Dursun et al. (2011) found that the crime rate positively affected by the unemployment
rate in the long run according to their cointegration analysis on Turkey for the period
1990-2010.

Ata (2011) examined the relationship between unemployment and crime with a cross-
sectional analysis of Turkey. The study found that unemployment affects crime rates
significantly and positively.

Philips and Land (2012) analyzed for the 1978-2005 period in the United States for
more than 100 thousand people in the study of over 400 cities in 7 different crime index
developed by the city, state and country level. At city level analysis, unemployment
led to an increase in vehicle theft, while reducing motorcycle theft. At the state level, it
was found that the three of seven crime indexes (theft, robbery and vehicle theft) were
positively affected by the unemployment rate. In the analysis conducted at the country
level, it was found that the unemployment rate was positively related to theft crimes, but
this relationship was weak.

Maddah (2013), in his study in Iran, found a strong and positive relationship between
the unemployment rate and theft crime for the period 1997-2006. Besides, he found that

demographic variables, such as poverty, push people to the crime of theft.

Tas et al. (2014) implemented a panel data analysis for Turkey in 2008-2011. They found
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that a 1% increase in the unemployment rate cases an 0,03 increase crime rate in per
thousand people.

1.1.2.  The Studies Found Mixed Relationship Between Unemployment and Crime
Rates

Box (1987) reported that 33 studies found a positive correlation in the analysis of crime
and unemployment relationship, while 19 studies found a negative relationship.

Pazarlioglu and Turgutlu (2007) found a relationship between crimes committed against
the state and the long term unemployment rate in Turkey for 1968-2004. Besides, they
found a negative correlation between total crime, a crime against public morality, and
public security crimes, and unemployment rate. In spite of this, they determined that there
is no effect on the unemployment rate on the crimes against property.

Bisschop (2014) found that with the regression model 10% increase in the unemployment
rate caused a 3% increase in the number of theft crimes in the Netherlands. On the
other hand in the study that used the data from 2005 to 2012, there was no significant
relationship between the unemployment rate and assault, violence, and sexual crimes.

Zuzana and Popli (2015) examined the relationship between 6 different types of crime and
unemployment rate for Canada in 1979-2006 period. According to their error correction
model results, there was no significant relationship between the unemployment rate and
crime variables in the long-term. However, they found a negative correlation between the
crimes against property and unemployment rate in the short term.

Laliotis (2016) examined the relationship between the unemployment rate and crime in
Greece with a panel data analysis for the period 1999-2013. He found a positive correlation
between the male unemployment rate and crimes related to individual freedom and drug
use. There was a weak relationship between the long-term unemployment rate and total
crime variable.

Ha and Andresen (2017) employed a decomposition and regression model to investigate
the relationship between the unemployment rate and crimes according to the census of
1991, 1996, and 2001 in Canada. They found that unemployment rate positively affects
the crimes. But the extent of this effect varies according to the type of crime. In the long
run, the effect of unemployment is the highest in assault (0.059%), violence (0.056%)
and robbery (0.052%). In the short term, crime and unemployment relationship are more
effective in attack (0,016%) and violence (0,012%) crimes.

1.1.3. The Studies Found No Relationship Between Unemployment and Crime
Rates

Papps and Winkelman (2000), in their study with panel data analysis, investigated the
relationship between unemployment and crime in New Zealand for the period 1984-1996

and found that unemployment has no statistically significant effect on crime.
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Luiz (2001) found that there is no statistically significant relationship between economic
variables and crimes against the property by the help of Johansen cointegration analysis
for the period of 1960-1993 in South Africa.

Oliver (2002), in his study in the United States for the period 1960-1998 didn’t found a
significant relationship between unemployment and crime rate.

Blomquist and Westerlund (2014) concluded that the unemployment rate had no
statistically significant effect on the crime, according to the panel data analysis conducted
in Sweden for the period 1975-2010.

1.1.4. The Studies Found Negative Relationship Between Unemployment and
Crime Rates

Fallahi and Rodriguez (2014) investigated the effect of the unemployment rate on
four types of theft with the Markov switching model for the USA and they found that
unemployment had a negative impact on vehicle theft.

Allen (1996) found that in the United States in 1959-1992 period, the unemployment rate
caused the increase in the robbery and property theft behavior and motor vehicle theft
was found to be affected negatively. In this study, Allen also pointed out that when the
unemployment increase, the ones who are unemployed can decrease the crimes related to
the goods if they are considered as guardians while waiting at home contrast to the other
studies.

As it is seen in the empirical literature analysis, it is noteworthy that the study findings
differ depending on the country, method and time interval discussed in the studies.
However, the results of empirical literature outweigh the positive relationship between
unemployment and crime rates.

It is shown that the unemployment rate and crime rate is related to each other in the
literature. Although there are numerous studies examining the relationship between
unemployment and crime, with this study, this relationship is analyzed for EU-28
countries that consist of both developed and developing countries. Therefore, this
study will provide general information on the relationship between unemployment and
crime rates for all economies. In addition, the fact that the study was conducted with
contemporary methods and datasets provides up-to-date analysis findings on the subject.

2. METHOD
2.1. Data
The annual unemployment and crime rates data for EU-28 countries in Table 1 were

obtained from the World Bank and Eurostat databases. For the last year of the dataset,
some figures of EU-28 countries were included in the study. Figure 1 and Figure 2 show
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crime and unemployment rates, that found in 100 people, of EU-28 countries in 2016,
recursively. The highest crime rates were observed in Lithuania and the lowest one is in
Cyprus according to Figure 1. Similarly, the highest unemployment rate was found in
Greece and the lowest one was in the Czech Republic according to Figure 2.

Table 1. The Countries (EU-28) Included in the Study

Austria Estonia Italy Portugal
Belgium Finland Latvia Romania
Bulgaria France Lithuania Slovakia

Czech Republic Germany Luxembourg Slovenia
Croatia Greece Malta Spain

Cyprus Hungary Netherlands Sweden
Denmark Ireland Poland United Kingdom

In the study, the crime rate was defined by dividing the number of reported crimes by
the total population and the result was multiplied by 100. In addition to these, the natural
logarithm (In) of all data was used in the panel data analysis. All analysis was conducted
with Eviews, Gauss, and Stata statistical package programs.

Figure 1. Crime Rates of EU-28 Countries in 2016
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Figure 2. Unemployment Rates of EU-28 Countries in 2016
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3. RESULTS

Panel data, which can also be expressed in the form of longitudinal or cross-section time
series data, is the data set formed by combining time series observations of units such as
country, company, and household in the horizontal cross-sectional form (Hsiao, 2007).
Because of its two dimensions such as time series and cross-section, panel data has
extensive use in the literature due to advantages such as controlling individual differences,
having higher degrees of freedom to increase the reliability of estimation, and allowing to
estimate complex models (Baltagi, 2010).

To determine which method is preferred when investigating the cointegration and
causality relationship between series in panel data analysis, firstly it should be examined
whether there is cross-sectional dependence between series. In this context, there are two
groups as first and second-generation tests according to whether they take into account
the cross-sectional dependency (CSD) in the panel data literature. In the case of CSD, it is
more accurate to choose second generation tests. Therefore, in the study, firstly, the cross-
sectional dependence between the panel forming countries was tested.

3.1. Cross-Section Dependency

CSD refers to whether the cross-sectional units are correlated with each other, whether
the units are affected by the shocks received from the series to the same extent. In the case
of CSD between the series, the results of the analysis without considering this situation
will give significant deviations. Therefore, CSD should be considered before starting the
analysis. The CSD test was first developed as a CDLM1 (Lagrange Multiplier) test by
Breush and Pagan (1980). Then Pesaran (2004) developed the CDLM?2 test statistic.
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With these statistics the hypotheses for the LM tests are as:

HO: cov(uit,ujt)=0, i#j (There is no cross-section dependence.)
HI: cov(uit,ujt)=0, i# (There is cross-section dependence.)

For standard panel regression in Equation 1, Bresusch and Pagan (1980) and Pesaran
(2004) LM statistics are calculated using the significance of the correlation (in Eq.2)
between the residuals as in Equation 3 and 4, recursively.

y oot Bx =12, N =12, LT (1)

Py =P =TS :
(Zehze) @

3)

i=1 j=i+1
T N-1N-1 4)
CDLMZ N(N—l)(iﬂ j=i+1pij]~N(0,1)

If is back to the application dataset again, the null hypothesis that there is no cross-
sectional dependence for all series is rejected due to Table 2 results and it is decided there
is a cross-sectional dependence in the series. According to this finding, the shocks in the
related series of countries in the panel affect the other countries. On the other hand, in the
unit root and cointegration analyses of the series used in the study, second-generation unit
root and cointegration analyses should be used which produce more consistent results
under the assumption of CSD. Because the first-generation panel unit root tests are
formed under the assumption that the cross-section units are independent of each other.

Table 2. Results of CSD Tests

CDLMI CDLMZ

Breusch and Pagan (1980) Pesaran (2004)

Stat. Prob. Stat. Prob.
Incrime 2347.885 0.000 18.857 0.000
Inunemployment 1756.682 0.000 16.237 0.000

3.2. Panel Unit Root Tests

Unit root tests that take into account the cross-sectional dependence are the second
generation unit root tests. In this study, the unit root is tested with Pesaran (2007) CADF
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test from the second generation unit root tests and determine whether the series are
stationary or not.
The hypotheses for the CADF unit root test are:

H,: The series is not stationary. (There is unit root.)
H : The series is stationary. (There is no unit root.)

The results of the unit root test for application dataset are shown in Table 3. In general,
in all series, statistics calculated are seen to be greater than those of Pesaran (2007) table
critical values. Accordingly, the null hypothesis is accepted and it is determined that the
panel, consists of all countries series, have the unit root. It means that relevant series are
affected by previous levels.

Table 3. Results of CADF Unit Root Test for I(0) Series

CADF Unit Root Test
Stat. Prob.
Incrime 0.403 0.656
Inunemployment 0.421 0.663

Table 4. Results of CADF Unit Root Test for I(1) Series

CADF Unit Root Test

Stat. Prob.
Incrime -10.651 0.000
Inunemployment -4.869 0.000

It is seen that in Table 4, the Incrime and Inunemployment series are stationary when
the first degree differences are taken. For these cointegrated series at I(1), it is possible
to perform cointegration analysis. However, which cointegration test is going to be
preferred is depending on whether the cointegration coefficients are homogeneous or not.
Therefore, before applying cointegration test, slope homogeneity should be investigated.

3.3. Slope Homogeneity Test

The homogeneity of the cointegration coefficients is tested by the slope homogeneity
test that is also known as the Delta test developed by Pesaran and Yamagata (2008). This
test is an updated version of Swamy test (Swamy, 1970). This Delta test tests whether
the coefficients in Equation 1 are homogeneous between the cross-section units. And the
hypotheses for this test are:

H,: The slope coefficients are homogeneous.

H : The slope coefficients are not homogeneous.
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Table 5. Results of Slope Homogeneity Test While Lncrime Dependent Variable and
Lnunemployment Independent Variable

Delta Test
Stat. Prob.
A -1.470 0.929
Aadj -1.571 0.942

Table 6. Results of Slope Homogeneity Test While Lnunemployment Dependent Variable
and Lncrime Independent Variable

Delta Test
Stat. Prob.
A 2.782 0.997
Ay -2.974 0.999

Since the direction of the relationship between the variables was not determined, the Delta
test performed considering both cases. According to Table 5 and Table 6, for both cases,
slope coefficients are homogeneous at the level of 95% confidence level. Therefore, while
is interpreted the results of cointegration test, panel statistics should consider instead of

group statistics.

The existence of the cointegration relationship between the series is tested with
Westerlund (2007) cointegration test considering CSD. In this test, Westerlund proposed
4-panel cointegration test. Two of them are named as group mean statistics and the other
two are named as panel statistics. Panel statistics are formed by combining information
about error correction in the cross-section size of the panel. Group means statistics do not
use this information.

For calculation of and test statistics, first, estimations re obtained with least squares
technique from Equation 6.
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Equation 9 and 10, which are a similar equation to group statistics, are used to obtain
panel statistics.
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In the Westerlund cointegration test, the null hypothesis is that there is no cointegration
relationship between variables. While the alternative hypothesis for panel statistics
indicates that there is cointegration in all countries, the alternative hypothesis established
for group statistics is that only some countries have cointegration (Westerlund, 2007).

As can be seen from Table 7, when is evaluated the robust p-values of and, the null
hypothesis that there is no cointegration between the series can be rejected according to
5% significance level. In this case, it can be said that Incrime and Inunemployment series
move together in the long term in all countries.

Table 7. Results of Cointegration Test
Westerlund Panel Cointegration Test

Statistic Value Z-value p-value Robust p-value
G, -3.776 -11.801 0.000 0.000
G, -21.159 -13.629 0.000 0.000
P -20.110 -12.149 0.000 0.000
P -21.752 -20.062 0.000 0.000
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In order to define the direction of this long relationship, panel Granger causality was
applied to the dataset because the slope coefficients were homogeneous. The results of the
causality test can be seen in Table 8. Because of the first hypothesis is rejected in Table 8,
it can be said the direction of this relationship is from unemployment towards the crime.

Table 8. Results of Causality Test

Panel Granger Causality Test

Null Hypothesis F-statistic ~ p-value
lnun.employment does not Granger cause 32423 0.0397
Incrime

Incrime does not Granger cause 0.9560 03850

Inunemployment

The long-term cointegration coefficients of the overall panel were estimated by the panel
dynamic ordinary least squares (PDOLS) method developed by Kao and Chiang (2001)
taking CSD into account. PDOLS is a method that can eliminate the deviations in static
regression by incorporating dynamic elements into the model. In this model, -K, and K,
are leads and lags, respectively.

Kii Kii
Vi =Bo t BK,; + Byx, + Z a, AK, + Z Alx, + &, 13)
k=-K; k=-K;

Table 9. Results of PDOLS

Cointegration Estimation

Results
Variable Coefficient Standard Error Z-statistic p-value
Inunemployment 0.4265 -11.801 0.000 0.000

In Table 9, when Inuemployment is independent variable and Incrime is dependent
variable, PDOLS results are summarized. According to Table 9, Inunemployment
variable has statistically significant and long term positive effect on Incrime variable. It
can be seen when the unemployment rate increase by 1 unit, crime rate increase by 1.53
(€425=1.53) units.

4. DISCUSSION AND CONCLUSION

Why people commit crimes, why criminal activities are higher in some countries and
regions, and what are the economic-social-political-cultural factors that determine the
crime are the most discussed issues.

Crimes are shaped by social, economic, political, and spiritual dynamics of societies.
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The unemployment rate is a versatile concept and it’s generally accepted that the
unemployment rate is an important factor in the crime rate.

In this study, the relationship between the crime rate and unemployment was examined
for the first time in EU-28 countries by the panel data techniques. Although the other
studies often carried out at the developed country levels in the related literature, our
analysis examined the relationship between these variables by the help of panel data
analysis and the contemporary methods for EU-28 which is a successful and important
sample of economic and political integration and has noteworthy strength on the world
scale. In parallel with the literature, which the studies found a positive relationship
between unemployment and crime rate, such as Levitt (2001), Bisschop (2014), Tas et
al. (2014) a long-term relationship between the two variables is found. According to
empirical findings, when the unemployment rate increase by 1 unit in EU-28 countries,
the crime rate increase by 1.53 units.

The findings of the study reveal that preventive policies should be put into effect, which is
an important factor in the fight against crime in terms of social and economic dimensions,
especially in EU-28 countries. Therefore, depending on the increase in crime rates in
societies where the unemployment rate is relatively higher, it will be ensured that the
budget to be allocated for fighting crime will decrease by mitigated unemployment
rates. This progress will increase social welfare by increasing the production level and
will increase production efficiency. In this sense, the prevention of unemployment as
a different tool of fighting against crime is one of the most important findings of this
study. In particular, the reflections of the 2008 Global Financial Crisis have increased
unemployment and crime rates in the EU-28 countries. Reducing the unemployment
rate and increased employment facilities is recommended to the policymakers to combat
crime in developing and developed economies. These also provide to reduce crime rates
simultaneously.
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AVRUPA BiRLiGi ULKELERINDE iSSiZLiK VE SUC iLiSKiSi: BIR PANEL
VERI ANALIZIi

1. GIiRiS

Sug kavramu; tiirleri, nedenleri ve sonuglart bakimindan sosyal hayati derinden etkileyen
o6nemli bir kavramdir. Su¢ kavramimin yasal, toplumsal, psikolojik ve ekonomik
sebepleri olabildigi i¢in ¢cok farkl disiplinlerin ¢alisma kapsamina girmektedir. Siddet ve
saldirganlikla ilgili su¢ davraniglari genel olarak kisisel 6zelliklere bagl iken hirsizlik,
calma ve dolandiricilik gibi su¢ davranislari ise daha ziyade iilkelerin istihdam diizeyleri,
gelir dagilimi, piyasa kosullar1 ve asgari iicret diizeyi gibi ekonomik degiskenlere baglidir
(Scorcu ve Celini, 1998; Entorf ve Spengler, 2000).

Bu calismada, hem iktisat bilimini hem de toplumu yakindan ilgilendiren iki dnemli
kavram, igsizlik ve su¢ incelenmigtir. Bu iki kavram arasindaki etkilesim, ilk kez Avrupa
Birligi tilkeleri agisindan ikinci nesil panel esbiitiinlesme ve nedensellik testleri ile analiz
edilmistir.

1.1. Literatiir Ozeti

Issizlik ve sug iliskisiyle ilgili yapilan ¢alismalar incelendiginde, genel olarak issizlik
oranindaki artisin sug oranlarini artirdig1 sonucu agirlik gosterse de (Dursun vd. (2011),
Ata (2011), Altindag (2012), Philip ve Land (2012), Maddah (2013), Tas vd. (2014),
Bisschop (2014), Laliotis (2016) ile Ha ve Andresen (2017)); ele alman ilkelerin,
kullanilan aragtirma yontemlerinin ve veri kiimelerindeki farkliliklarin ¢alisma
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sonuglarmin degisiklik gostermesine neden oldugu ve bazi ¢aligmalarda (Fallahi ve
Rodriguez (2014), Blomquist ve Westerlund (2014) ile Zuzana ve Popli (2015)) bu iki
kavram arasinda anlamli bir iliski bulunmadig1 gériilmektedir.

2. YONTEM

Calismada 28 AB tlkesinin 1993-2016 donemi i¢in Diinya Bankasi ve Eurostat veri
tabanindan elde edilen issizlik ve su¢ oran1 verileri kullanilmstir. Issizlik ve su¢ oranlari
2016 yil1 verileri ile degerlendirildiginde, su¢ oranlarinin en yiiksek oldugu AB iiyesi
iilkelerin Cekya, Estonya, Litvanya ve Letonya oldugu, en yiiksek oldugu iilkelerin ise
Yunanistan, Ispanya, Hirvatistan ve Kibris oldugu dikkat cekmektedir.

Calismada panel esbiitiinlesme ve nedensellik testleri kullanilmis olup, ilk olarak igsizlik
ve sug serileri arasinda karsilikli bagimlilik olup olmadigini kontrol etmek amaciyla
Bresusch ve Pagan (1980) ile Pesaran (2004) CDLM istatistikleri hesaplanmustir.
Pesaran (2007) tarafindan gelistirilen CADF testleri ile birim kok testi uygulanmustir.
Esbiitiinlesme testinden 6nce Pesaran ve Yamagata (2008) tarafindan gelistirilen Delta
testi ile egim homojenligi analizi yapilmistir. Westerlund (2007) esbiitiinlesme analizi
igsizlik ve sug¢ serilerinin uzun dénemdeki iliskileri arastirilmis ve daha sonra Panel
Granger Nedensellik testi uygulanmustir.

3. BULGULAR

Calismada hesaplanan Bresusch and Pagan (1980) and Pesaran (2004) CD istatistiklerine
gore seriler arasinda karsilikli bagimlilik oldugu tespit edilmistir. Bu sonuca gore, AB-28
iilkelerinden birinin su¢ ya da issizlik serilerinde meydana gelen sok, diger tilkeleri de
etkilemektedir. Pesaran (2007) tarafindan gelistirilen CADF testi sonuglarina gore diizey
halinde serilerin birim kéke sahip oldugu ve sug ve issizlik serilerinin 6nceki degerlerinden
etkilendigi sonucu elde edilmistir. Serilerin farki alindiktan sonra tekrarlanan birim kok
testinde I (1) diizeyinde duragan olduklar1 ve esbiitiinlesme analizinin yapilabilecegine
karar verilmistir.

Aragtirma bulgularina gore Delta Testi sonuglarina gore %95 giiven diizeyinde egim
katsayilarinin homojen oldugu bulunmus ve esbiitiinlesme testi sonucu elde edilecek
sonuglardan panel istatistiklerinin yorumlanmasi gerektigine karar verilmistir. Uygulanan
Westerlund (2007) esbiitiinlesme analizi issizlik ve sug serilerinin uzun dénemde biitiin
iilkeler i¢in birlikte hareket ettigini gostermektedir. Panel Granger nedensellik analizi
sonucunda ise degiskenler arasinda issizlikten suga dogru bir nedensellik oldugu,
suctan issizlige dogru bir nedensellik olmadig tespit edilmistir. Bu baglamda, Kao ve
Chiang (2001) tarafindan gelistirilen panel dinamik en kii¢iik kareler regresyonu modeli
olusturulmus ve issizlik degiskeninin su¢ degiskeni tizerinde uzun dénemde pozitif ve
istatistiksel olarak anlamli bir etkisi oldugu ve issizlik oranindaki 1 birimlik artisin sug
oranlarini 1,53 birim artirdig1 sonucuna varilmistir.
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4. TARTISMA VE SONUC

Insanlarin neden sug isledigi, suc faaliyetlerinin neden bazi iilke ve bélgelerde yiiksek
oldugu ve sugun belirleyici faktorlerinin neler oldugu oldukca 6nemli ve ¢okga arastirilan
konular arasinda yer almaktadir. Calisma kapsaminda bu nedenlerden biri olan issizlik,
farkli ekonomik ve toplumsal gelismiglik diizeylerine sahip iilkelerin olusturdugu AB
icin incelenmistir. Analizler sonucunda AB-28 iilkelerinde, issizlik ve sug¢ arasinda uzun
donemli bir iliski bulundugu ve issizlikte meydana gelen artisin sug oranlarini da artirdigt
goriilmiistiir. Bu baglamda, AB-28 iilkelerinin su¢ oranlarini azaltabilmeleri i¢in issizlik
oranlarini azaltacak politikalara ihtiya¢ duyduklari sdylenebilir. Daha fazla istihdam
alanlar1 yaratacak politikalar ile hem {ilkelerin iiretim diizeylerinin artirtlmasi, hem de
igsizlik sorununun ortadan kalkmasi ve boylece su¢ oranlarinin azaltilmasi saglanabilir.
Bu sayede, sugu dnleyici uygulamalari ortaya koymak icin gerekli ek maliyetlere de gerek
duyulmayarak tilke kaynaklari daha etkin kullanilabilir ve milli gelir artis1 saglanabilir.
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egitimini 2008 yilinda Balikesir Universitesi Sosyal Bilimler Enstitiisii Iktisat Boliimii’nde
ve doktora egitimini 2016 yilinda Selcuk Universitesi Sosyal Bilimler Enstitiisii Iktisat
Boliimii’nde tamamlamustir. 2017 yilindan itibaren Bandirma Onyedi Eyliil Universitesi
Génen MYO’da Dr. Ogretim Uyesi unvaniyla gorev yapmaktadir. Akademik calisma
alanlar1 uluslararasi iktisat, makro iktisat, isgiicii piyasasi, doviz piyasasi ve dis ticaret
konularindan olusmakta olup, bu alanlarda gesitli akademik ¢aligmalar1 bulunmaktadir.
Makro iktisat, mikro iktisat, uluslararasi iktisat, Tirkiye ve AB ekonomisi gibi ¢esitli
alanlarda lisans ve Onlisans dersleri yiiriitmektedir.

Nurbanu BURSA (Dr. Aras. Gor.)

Lisans egitimini 2010 yilinda Baskent Universitesi Istatistik ve Bilgisayar Bilimleri
Boliimii'nde, yiiksek lisans egitimini 2013 yilinda Hacettepe Universitesi Fen
Bilimleri Enstitiisii Istatistik Béliimii’'nde ve doktora egitimini 2019 yilinda Hacettepe
Universitesi Fen Bilimleri Enstitiisii Istatistik Boliimii’nde tamamlamistir. 2011 yilindan
itibaren Hacettepe Universitesi Istatistik Boliimii’'nde Arastirma Gorevlisi olarak gorev
yapmaktadir. Akademik ¢alisma alanlari gok degiskenli istatistiksel yontemler, istatistiksel
modelleme, uygulamali ekonometri konularindan olusmakta olup, bu alanlarda gesitli
akademik calismalar1 bulunmaktadir.
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Canakkale Onsekiz Mart Universitesi, Biga Iktisadi ve Idari Bilimler Fakiiltesi, Y&netim
Bilimleri Dergisi yilda iki kez yayimlanan akademik bir dergidir. Dergi, sosyal bilimler
alaninda akademisyenlerin yayin yapabilecekleri bir platform olusturarak bilim camiasina
hizmet etmektir.

YAZARLAR iCiN BILGI NOTU

skokk

Yonetim Bilimleri Dergisi (YBD) Yo6netim Bilimleri Dergisi (YBD) hakemli ve bagimsiz
bir dergidir. Yayn politikast ve bilimsel kriterler bagimsiz editorler ve Yazi Kurulu’nca
tespit edilmektedir.

YBD, yilda iki kez alaninda Tiirkge ve Ingilizce makaleleri yaymlar. YBD temelde
ekonomi, isletme, siyaset bilimi, uluslararasi iliskiler, calisma ekonomisi, maliye ve
benzeri alanlara odaklanmistir. YBD’ye gonderilen yazilarin orijinal, iddiali ve mevcut
literatiire katkida bulunucu olmasi beklenir.

Dergiye gonderilen yazilarin teslim aninda higbir dergide yaymlanmamis olmasi ve/
veya hicbir yaymn organi tarafindan basilmak iizere inceleme altinda olmamasi gerekir.
Bu konudaki tiim sorumluluk yazara aittir ve yazarlar ¢alismalarini génderdikleri andan
itibaren eserleri ile ilgili tim yayim haklarini YBD’ye devretmis, YBD’nin kurallarini
kabul etmis sayilirlar. Buna ragmen YBD, daha 6nce bagka bir dilde yaymlanmis yazilari
Tiirkce’de ve Ingilizce’de ilk kez olmak iizere yaynlayabilir. Boyle bir durum var ise
yazarin teslim aninda editorleri yazili olarak bilgilendirmesi gerekir. Ayni zamanda
gerekli tiim yasal izinlerin de yazar tarafindan yazili olarak alinmis olmasi gerekir.

YBD ayni zamanda kitap yorum ve elestirilerini de yayinlamaktadir. Fakat derginin tiim
boliimleri hakemlidir ve 6n inceleme gerektirir.

Teslim Siireci ve Sekli

YBD olarak yazilarin Dergipark sistemindeki yonetim bilimleri dergisi sitesi tizerinden
yiiklenmesi tercih edilmektedir. Sisteme yiiklenen makale tizerinde isim bilgisi olmamasi
gerekmektedir. Zira sisteme kayithi kullanicilarin bilgileri zaten mevcuttur. Makaleniz
ile birlikte 150 kelimeyi agsmayan 6zetini ve yazarlar hakkinda 5-6 satirlik bilgi notunu
(Tiirkge ve Ingilizce olarak) da dergiye gonderiniz. Bu notta bitirdiginiz okullar, su an
calistiginiz kurum, unvanlarmiz ve yayinlarmiz yer alabilir. YBD uluslararasi bilimsel ve
bagimsiz indeks ve abstract kuruluslarinca da taranmaktadir. Bu nedenle gonderdiginiz
Ozetleriniz ¢ok Onemlidir. Ayrica en fazla 10 tane olmak tizere ‘anahtar kelimeleri’
(keywords) de yaziniza ekleyiniz.
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Uzunluk

Makaleler kural olarak 8000 kelimeden fazla, 4.000 kelimeden az olmamalidir (Kaynakca
ve dipnotlar harig). Kitap tahlilleri 2.500 kelimeyi gegmemeli, birden fazla kitap tahlilinde
veya tahlil denemesinde 3.500 kelime sinir1 agilmamalidir.

Stil ve Diizeltmeler

Yazarlar calismalarinin YBD kurallarina uymasini temin etmek zorundadirlar. Editdrler
ya da hakemlerden gerekli diizeltmeleri yapmalarini beklemeyiniz. Gerekli diizeltmeler
belirlendikten sonra yazarlarin en ge¢ iki hafta iginde makalelerin diizeltilmis halini
Editorlere ulastirmalar1 beklenir.

Makaleler A4 Kagit dlgiilerinde, Times New Roman 12 punto karakteri ile, tek satir
araligindan yazilmalidir. Paragraflara satir basi yapilmalidir.

Bashiklar ve Alt-Bashklar

Makaledeki ana basliklar 12 punto, koyu (bold) ve tim harfler biiyiik olacak sekilde
olmalidir. Takip eden alt basliklar 12 punto, koyu, ancak bu kez sadece ilk harfleri biiyiik
olacak sekilde olmalidir. Ugiincii bir alt baslik halinde ise 12 punto, italik, normal (koyu
degil) sadece ilk harfi biiyiik olmalidir. Miimkiin oldugunca az baglik kullanilmali ve
karigik numaralandirmalardan kaginilmalidir. Yazinizin baslik standardina uygun olmasi
yayin stirecini hizlandiracaktir. Bu nedenle yazinizi gondermeden YBD kurallarina uygun
hale getiriniz.

Metin ici Atif:

YBD Harvard sistemini benimsemistir. Bu nedenle atiflar1 yazi i¢inde parantezler
ile yapiniz. Metin i¢i atiflarda parantez i¢inde Soyad, Yil:Sayfa numarasina mutlaka
yer verilmelidir.Metin i¢inde verilen kaynaklar makalenin sonunda kaynakcada agikca
yazilmalidir. Kaynak¢ada referans gosterimi igin:

Kitap:

* Kitaplarda su siralama izlenmelidir:

Soyad, adi, (¢calismanin yayin yili), Baslik, (Yayinct) Basim Yeribaglik, (basim yeri:
yayinct, yil).

Makale:
Makalelerde su sira izlenmelidir:

Soyad, ad (calismanin y1l1), Baglik, Dergi, cilt, say1, ISSN numarasi, sayfa araliklart.
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Kitap Tahlilleri

Kitap tahlilleri tiim yaymn bilgilerini ve ISBN numarasim icermeli, biliniyorsa
kitabin fiyat1 da belirtilmelidir:

Alan Cassels, Ideology & International Relations in the Modern World, (Londra:
Routledge, 1996). 302 sayfa. Kaynakga, dizin. $14.99. ISBN.

Yazisma Adresi:

Yonetim Bilimleri Dergisi (YBD), Canakkale Onsekiz Mart Universitesi, Biga
iktisadi ve idari Bilimler Fakiiltesi, Yonetim Bilimleri Dergisi Yaz: Isleri Editorliigii,
17200, Agakdy, Biga, Canakkale

Tel: 0286- 3358738 E-posta: ybd@comu.edu.tr
Degerlendirme Siireci

Dergi yazismalarini e-posta hesabi ilizerinden yiiriitmektedir. Ancak makaleler dergipark
sistemi iizerinden kabul edilmektedir. Yayinlanmak {izere gonderilen tiim ¢aligmalar 6n
incelemeye tabiidir ve yayinci kuruluslar da dahil olmak {izere, hi¢cbir kurum ve kisiye
bagli olmaksizin inceleme bagimsiz hakemler ve editdrler tarafindan gergeklestirilir.
Gonderilen galismalar ilk olarak editorler ve editorler kurulunun incelemesinden geger.
Bu sathada ilk olarak ¢alismanin dergi kurallarina uygunlugu incelenir. Ardindan makale
alaninda uzmanligi ile taninan {i¢ ayr1 hakeme goénderilir. Makalenin yayinlanabilmesi
icin en az iki hakemden ‘yayinlanabilir’ raporu almasi gerekmektedir. Editorler ve
hakemler incelemelerinde temelde su ti¢ kriterden hareket ederler: 1) Anlatim Kalitesi:
Yazim stili, anlatimda akigkanlik, dilin dogru kullanimi, yazinin planlamasi ve yapisi
vd. 2) Kaynaklarin Dogru Kullanimi: Dipnotlar ile yaz1 arasindaki uyum, dipnotlardaki
bilgilerin eksiksiz ve dogru olmasi, dipnotlarin yeterliligi, yazi ile ilgili yeterli kaynagin
kullanilip kullanilmadigt vd. 3) Bilimsel Kalite: Calismanin bilim diinyasina katkisi,
orijinalligi, yazarin iddialari1 savunmadaki yeterliligi, yazinin derinligi ve kalitesi.
Hakemlerin raporlar1 dogrultusunda gonderilen makale yayinlanir, diizeltilmek ve daha
sonra yaymlanmak {izere yazara geri gonderilir veya yayinlanmaz. Her durumda yazar
durumdan bilgilendirilir ve degerlendirme siireci 6 ay1 asamaz. Gonderilen yazilarin
durumu editorlerden 6grenilebilir. Hakem raporlart gizlidir ve dergi arsivlerinde 5 yil
stire ile saklanir.

Dergi, yazismalarini Dergipark hesabi {izerinden yiiriitmektedir. YBD’de yayimlanmak
iizere gonderilen yazilarin yazarlari kendilerine telif ddenmeyecegini bastan kabul ederler.
Makalenin dergide ¢ikacak son hali A4 kagidi ebatlarinda tiim kenarlardan standart girinti
araliginda olacak sekilde stil ve yazim sekli boliimiinde belirtildigi sekilde, yazarlarin
isimi ve iinvanlari belirtilerek dergiye iletilmelidir.
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NOTES FOR THE CONTRIBUTORS

Journal of Administrative Sciences Journal of Administrative Sciences (JAS or Yonetim
Bilimleri Dergisi in Turkish) is a refereed journal and published twice a year. JAS publishes
scholarly articles in English and Turkish languages. The journal is an independent
publication in terms of scientific research and the editors decide its publication policy.

sksksk

JAS focuses on scholarly articles on economics, politics, history, international relations,
business, accounting and public administration in general from all over the world. The
journal encourages interdisciplinary studies. Manuscripts submitted to JAS should be
original and challenging, and should not be under consideration by another publication at
the time of submission.

Previously published articles in other languages may be considered by the journal for the
first publication English (Turkish) translation. In that case the author should so state at the
time of submission, provide relevant written copyright approval by the publication to the
JAS. We also welcome book reviews on recent relevant publications.

Articles submitted for consideration of publication are subject to peer review. The
editorial board and editors takes consideration whether submitted manuscript follows the
rules of scientific writing. The appropriate articles are then sent to three international
referees known for their academic reputation in their respective areas. For the articles to
be published, at least two ‘accepted’ reports from the referees are required.

The Editors and referees use three-step guidelines in assessing submissions: i) Literary
quality: Writing style, usage of the language, organisation (paragraphing, syntax, flow
etc.) ii) Use of references. Referencing, sources, relationships of the footnotes to the
text. iii) Scholarship quality: Depth of research, quality; contribution, originality of
the contribution (new and creative thought) and plausibility of the author’s argument.
Upon the referees’ decision, the articles will be published in the journal, or rejected for
publication. The review process lasts from five to 15 weeks. Questions regarding the
status of submissions should be directed to the co-editors by e-mail at ybd@comu.edu.
tr. The referee reports are kept confidential and stored in the archives for five years.
The author could be asked for technical corrections by editors after the final draft of the
article. The corrections should be made in 30 days by the author.

All manuscripts and editorial correspondence and inquiries should be addressed to the
JAS Editorial Office.

Submission

We prefer electronic submission to ybd@comu.edu.tr as a Microsoft word attachment
file. Please be sure that you received a confirmation from the Office. Manuscripts
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should be one-and-half spaced throughout (including all quotations and footnotes) on
single sides of A4 paper. Standard margins on both sides of the page should be allowed.
Pages should be numbered consecutively. The author should retain a copy, as submitted
manuscripts cannot be returned. Full names of the author(s) should be given, an address
for correspondence, and where possible a contact telephone number, fax number and
e-mail address. Authors should pay particular attention to the accuracy and correct
presentation of references.

Besides the manuscript a brief cv of the author should also be attached to the e-mail so
that a registry is formed.

JAS uses Oxford Referencing System which consists of the following elements: 1)
Citations in the body of the paper, using a superscript (raised) number, generally at the
end of a sentence. ii) A list of footnotes at the bottom (foot) of each page, for all citations
on that page. These are known as endnotes if they appear at the end of a chapter, section
or other division (for longer texts, for multi-author texts and for texts intended to be read
as separate parts) iii) The bibliography should be provided at the end of the paper giving
the details of each source referred to and possibly other materials consulted in preparing
the paper.

Length

Articles as a rule should not exceed 8.000 words and should not be less than 4.000 words,
not including footnotes and references. Book reviews should be about 2.500 wordlengths.
Maximum 3.500 words for book reviews of two or more books.

Style and Proofs

Authors are responsible for ensuring that their manuscripts conform to the JAS style.
Editors will not undertake retyping of manuscripts before publication. Please note that
authors are expected to correct and return proofs of accepted articles within two weeks
of receipt. The manuscript should be written by using Times New Roman 10 punt. Titles
and Sub-Titles Titles in the article should be 11 punt, bold and in uppercase form. The
sub-titles should be 11 punt and in the title case form. Single line width is preferred and
A4 format is suitable.

Footnotes

Books

One author

Fernand Braudel, A History of Civilizations, (London: Penguin Books, 1993), p. 287.

Two authors
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Dorothy Van Ghent, ‘The Dickens World,” in George H. Ford and Lauriat Lane (ed.), The
Dickens Critics, (Ithaca: Cornell University Press, 1961), p. 213-32.

Book Chapter or Article Cited From Another Source

John Roberts, ‘Pipeline Politics’, in Shirin Akiner (ed.), The Caspian: Politics, Energy and
Security, (London: Routledge Curzon, 2004), cited in Thsan Bal and Siileyman Ozeren,
Diinyadan Orneklerle Terérle Miicadele, (Ankara: USAK Yayinlari, 2010), p. 9.

Articles

Brian M. Pollins and Kevin P. Murrin, ‘Where Hobbes Meets Hobson: Core Conflict and
Capitalism’, International Studies Quarterly, Vol. 43, No. 4, September 1999, p. 427-45.

Newspaper

Deborah Sontag, ‘The Erdogan Experiment’, The New York Times, 11 May 2003.
Official Documents and Reports
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REV 2 International Atomic Energy Association, ‘Implementation of the NPT Safeguards
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Unpublished Thesis
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M.A. Thesis, Middle East Technical University, 2009), p. 9.
Paper Presented at a Conference or Meeting:

Mehmet Yegin, ‘A New Schematic Model to Understand Formation of Public Opposition
on Foreign Policy Issues’, (paper presented at the annual meeting of the Midwest Political
Science Association 67th Annual National Conference, Chicago, USA, May 2009), p. 9.

Web Sources
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Important Note: Please do not use Op.cit, Supra note or similar referencing style. If you
want to mention the same source for second of more times: If you use a footnote and
want to use it immediately after please use “’Ibid” (italic) If you use a footnote and want
to use it in other pages please use this style: ¢ For first use: Fernand Braudel, A History
of Civilizations, (London: Penguin Books, 1993), p. 287. « For second use: Braudel, A
History of..., p.35

Book Reviews

Book reviews should be preceded by full publication details including price and ISBN
number: Alan Cassels, Ideology & International Relations in the Modern World, (London:
Routledge, 1996). 302 pages. Biblio., index. $14.99. ISBN.
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