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EDITORDEN

Degerli okuyucular,

Optimum Ekonomi ve Yonetim Bilimleri Dergisinin dokuzuncu cildinin birinci sayisini, yer
verdigimiz yedi makale ile sizlerle paylasiyoruz. Dergimizin bu sayisinda yayimladigimiz aragtirma
makalelerinden dort tanesi Isletme alanindan, iki tanesi iktisat ve bir tanesi de Kamu Yonetimi
alanindandir. Bu sayida da cesitli alanlarda yayimlanan makalelerle dergimizin yayin cesitliligini
yansitmaya ¢alistik.

Dergimizin uluslararasi bir dergi olma niteligini saglamak adina yayin kalitesi ve standartlarini
artiracak adimlar atmaya devam ediyoruz. Basvuru ve degerlendirme siireglerinin hizli ve etkin
yiiriitilmesinin yan1 sira dokuzuncu cildini bu say1 ile yayinlamaya baglamis oldugumuz bir dergi
icin bes yliziin lizerinde atif ve ylizde elli iicli bulan bir makale ret oranina sahip olmamiz, yakin
gelecekte bu ¢itanin daha da yiikseleceginin bir gostergesidir. Bu kalite standartlar1 aragtirmacilarin
dergimize gosterdigi ilginin her gegen giin artmasina yol agmaktadir. S6z konusu gelismelerin bizler
icin de memnuniyet vesilesi oldugunu ifade etmek isteriz.

Dergimizin bu seviyeye gelmesinde, hi¢ kuskusuz, calismalarinin degerlendirilmesi i¢in bizi tercih
eden yazarlarin, yaymlarimizin bilimsel ¢izgisine yon veren hakemlerimizin ve Bilimsel Danigsma
Kurulu iiyelerinin biiyiik roliinlin oldugunun bilincindeyiz. Dergimize emek verenlerin yan sira,
bizi her gecen giin daha da sevkle ¢alismaya tesvik eden degerli okurlarimiza ve bilim insanlarina
tesekkiir ediyoruz.

Saygilarimizla. ..

Yayin Kurulu
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Pandemi Doneminde Universite Ogrencilerinin Akademik Motivasyon
Diizeylerinin Incelenmesi

Makbule Hiirmet CETINEL”, Sinan GURCUOGLU**

oz

Motivasyon, bireyin giidiilenerek bir davranisi sergilemesini agiklamaktadir. Akademik motivasyon ise,
bireyi 6grenim hayati i¢in bir davranisa ve ¢aligmaya yonlendiren giic olarak ifade edilebilir. Motivasyon bireyi
basartya ulagsmaya veya bir amaci gergeklestirmeye bilingli olarak yoneltir. Bu ¢aligmada, iiniversite dgrencilerinin
akademik motivasyon diizeyleri incelenmistir. Caligmanin amaci, tiim diinyay1 etkisi altina alan pandemi doneminde
iniversite O0grencilerinin akademik motivasyon diizeylerinin demografik faktorler agisindan belirlenmesidir. Elde
edilen sonuglara gore, pandemi doneminde iiniversite dgrencilerinin akademik motivasyon diizeyleri ile demografik
faktorler arasinda iliski oldugu bulunmustur. Covid-19 hastalig1 geciren {iniversite dgrencilerinin basartya yonelik
i¢sel motivasyon diizeylerinin diisiik oldugu, ailesinde Covid-19 hastaligi gecirenlerde ise, bilmeye yonelik icsel
motivasyonlarmin diisiik oldugu tespit edilmistir.

Anahtar Kelimeler: Motivasyon, Akademik Motivasyon, Covid-19
JEL Smmiflandirmasi: M1, M10, M19

Investigation of University Students’ Academic Motivation Levels in the Period of
Pandemic

ABSTRACT

Motivation explains how an individual exhibits a behavior by being motivated. Academic motivation, on the
other hand, can be expressed as the power that directs the individual to a behavior and work for his learning life. In
this study, academic motivation levels of university students were examined. The aim of the study is to determine the
academic motivation levels of university students in terms of demographic factors during the pandemic period that
affected the whole world. According to the results, it was found that there is a relationship between the academic
motivation levels of university students and demographic factors during the pandemic period. It has determined that
university students with Covid-19 disease have low levels of intrinsic motivation for success, while those with a
family history of Covid-19 have low intrinsic motivation to know.

Keywords: Motivation, Academic Motivation, Covid-19
JEL Classification: M1, M10, M19
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1. GIRIS

Cin’de 2019 yili sonunda ortaya g¢gikan Covid-19 hastaligi kisa siire i¢inde diinya
genelinde etkili olmus ve bu siire¢ pandemi olarak adlandirilmistir. Covid-19 hastalig1 yayilma
hizinin yiiksek olusu nedeniyle kisa siire i¢inde ve hizli bir sekilde kiiresel diizeyde sosyal hayati
etkisi altina almistir. Salginin etkilerini azaltmak ve yayilimimi durdurmak i¢in en etkili
onlemlerden biri olan sosyal mesafe kurali, 6zellikle egitim sektdriinli olumsuz etkilemis ve yiiz
yiize egitimlerin yapilmasmi engellemistir. Ulkemizdeki tiim {iniversiteler Covid-19 pandemi
doneminde uzaktan egitim yontemi ile egitimlerini siirdirme karari almiglardir. Bu siirecte
ogrencilerin motivasyonlarini etkileyen unsurlar degismis, olagan donemlerde ¢ok da etkili
olamayan bazi unsurlar pandemi doneminde ¢ok daha etkili hale gelmistir.

Pandemi siirecinin bireyler {izerinde fiziksel ve ruhsal etkilerinin olabilecegi
diisiincesinden hareketle bu ¢aligmada, {iniversite 6grencilerinin pandemi déneminde akademik
motivasyon diizeyleri arastirilmistir. Bireyin davranis sekillerini etkileyen ve bireyi giidiileyen
bir siire¢ olarak motivasyon, bireyin harekete gecmesini saglayan istek ve amag olarak ifade
edilebilmektedir. Bireyin hem is yasaminda hem de is dis1 yasaminda Onemli bir yeri olan
motivasyon kavrami, bireyin amaglar1 dogrultusunda harcamas1 gereken c¢abay1 artiran bir etkiye
sahiptir. Akademik motivasyon, bireyin egitim hayati ile ilgili ama¢ ve hedeflerini
gerceklestirmede bireyi yonlendirmektedir. Bu ¢aligmanin amaci, pandemi doneminde tiniversite
Ogrencilerinin motivasyon diizeylerini tespit etmektir. Bu amaca yonelik olarak 2020/2021
egitim- 6gretim yil1 bahar doneminde Usak Universitesi’nde 6grenim goren dgrenciler iizerinde
bir arastirma gergeklestirilmistir. Aragtirmanin verileri, sekiz farkli boliimden 351 fakiilte ve
yiiksekokul 6grencisinin katilimi ile elde edilmistir. Calismanin sonucunda pandemi nedeniyle
Ogrencilerin kariyer planlarinda degisiklikler oldugu, kendisi Covid-19 hastali§1 geciren ve
ailesinde Covid-19 hastaligi gegiren kisi bulunan 6grencilerle, Covid-19 hastaligi gegirmeyen
Ogrencilerin motivasyon diizeyleri arasinda farkliliklar oldugu bulgulanmistir. Alanyazinda
olagan donemlerde Ogrencilerin motivasyon diizeylerini belirlemeye yonelik farkli ¢alismalar
bulunmakla birlikte pandemi doneminde yapilmis bir calismaya rastlanilmamistir. Bu ise,
calismanin 6zgiin yoniinii olusturmaktadir. ilgili kurum ve kuruluslar tarafindan pandemi
doneminde Ogrencilerin  motivasyon diizeylerini artirmaya yonelik alinacak tedbirlerin
belirlenmesinde calismanin yol gosterici olabilecegi ve bu sayede alanyazina 6zgiin katkilar
saglanacagi diisiniilmektedir. Ayrica konunun pandemi doneminde incelenmesi ve karsilagtirma
yapmaya imkéan saglayacak olmasi nedeniyle de baska calismalara 151k tutabilecegi sdylenebilir.

2. KAVRAMSAL CERCEVE
2.1. Motivasyon

Motivasyon, bireyleri davraniglara yonelten ve bu davraniglara yon verip, davraniglarin
devamliligini saglayan igsel ve digsal kaynaklarin isleyis mekanizmalarini igermektedir (Akbaba,
2006: 347). Motivasyon, bireyin dnceliklerini belirlemesi ve belirli giidiilerin etkisi ile harekete
gecmesi ve beklenen davranisi olusturma siireci olarak da tanimlanmaktadir. Bu siirecte bireyi
harekete gecirecek olan temel kavramlar ise amag, davranis ve ihtiyaglardir (Senturan, 2014: 22).
Bagaran (2008: 90)’a gore motivasyon; bireyi bir amaci ger¢eklestirmeye bilingli olarak yonelten
giidii ve icten gelen giic olarak tanimlanmaktadir. Bu gii¢, bireyi kendiliginden bir davranisi
yapmaya yoOnlendirmede, bireyi eyleme gegirmede ve beklenen davramisi gerceklestirmesi
siirecinde belirleyici olmaktadir. Bu siiregte birey etkinlik i¢in harekete gecmekte ve istedigi
basariy1 elde edene kadar etkin kalarak amacina ulasmaktadir. Bireyler, is ve is dis1 yasam
alanlarinda motivasyona ihtiya¢ duymaktadirlar. Her yasam alaniin 6zellikleri birbirinden farkli
olsa da bireyler i¢in motivasyon olmasi gereken bir kavramdir. Amaglarin gergeklestirilmesi,
cabalar ve beklentiler konusunda bireyin hayatinda motivasyonun énemli bir yeri bulunmaktadir
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(Zencirkiran ve Keser, 2018: 200). Bireyin hedeflere iliskin davraniglar1 ve bu hedeflere ulagsmak
icin gosterdigi cabalar motivasyonu olusturur. Motivasyon, bireyin davraniglarinin nedenini
aciklayan uygulamali bir yap1 olarak da ifade edilebilmektedir (Brophy, 2012: 3-4).

Oz Belirleme Kurami kapsaminda motivasyon icsel ve digsal motivasyon ve
motivasyonsuzluk olarak gruplandirilabilir. Bu kuram 6zerk ve kontrollii motivasyonlarin altinda
yer alan unsurun hem diizenleyici siiregcler hem de bu siirece eslik eden deneyimler agisindan
farklilik gosterdigini varsayar. Davranislarin otonom ve kontrollii olma derecesi agisindan
karakterize edilebilecegini ileri siirmektedir (Ryan ve Deci, 2000: 72). Igsel olarak motive
edilmis bir davranista birey, faaliyetin kendisine olan ilgisinden kaynaklanan otonom kontrolii
saglayarak, kendi kendini motive edebilmektedir. Digsal motivasyon ise, otonom ve kontrollii
olma derecesine gore degisebilir. Digsal motivasyon, ig¢sel olarak motive edici olmayan
durumlarda ortaya ¢ikmaktadir. Bu nedenle davranisin ilk olarak gergeklestirilmesi davranis ile
ilgili ortiili onay veya somut odiiller gibi istenen bir sonug arasindaki olasilik algisina baglidir.
D1s diizenleme, digsal motivasyonun igsel motivasyonla karsilastirildigi zaman goéz Oniinde
bulundurulan digsal motivasyon tiiriidiir. Diger digsal motivasyon tiirleri bir davranigsal
diizenleme ve onunla iliskili deger icsellestirildiginde ortaya cikar. I¢sellestirme, bir davranisin
dis diizenlemesinin bir i¢ diizenlemeye doniistiigii ve dolayisiyla artik bir dis kosul
gerektirmeyen degerleri, tutumlar1 veya diizenleyici yapilarin benimsenmesidir. i¢e yonelik
diizenleme kisinin igindedir, ancak nispeten kontrollii bir igsellestirilmis digsal motivasyon
bi¢cimidir (Gayne ve Deci, 2005: 334). Vallerand vd. (1992: 1005-1008) igsel motivasyonu;
bilmeye yonelik i¢sel motivasyon, basartya yonelik i¢sel motivasyon, uyarim yasamaya yonelik
icsel motivasyon olarak gruplandirmaktadir. Digsal motivasyonu; belirlenmis diizenleme, ice
yanstyan dig motivasyon ve disa bagh diizenleme olarak belirtmistir. Deci ve Ryan (2000: 240-
242), motivasyonsuzluk alt boyutunu ise, kisisel olmayan nedensellik yonelimi temel ihtiyag
eksikliginden kaynaklandigimi belirtmistir. Motivasyonsuzluk bireyin harekette bulunma
isteginden yoksun olma durumunu ifade etmektedir.

2.2. Akademik Motivasyon

Akademik motivasyon, akademik amaglara ulasmak igin 6grencilerin belirli olan amag
dogrultusunda gosterdikleri gaba ve isteklilik halini ifade etmektedir. Ogrenmeye iliskin
motivasyon kavrami ile benzer anlamlar agiklamaktadir (Gomleksiz ve Serhatlioglu, 2013:
103). Akademik motivasyon, yeni bir seyler 6grenmek i¢in yogun sekilde ¢alismak ve bununla
ilgili tutum ve davraniglar gelistirip, Ogrencinin bir c¢alismayi, ddevi, projeyi vb. gorevleri
basarili bir sekilde siirdiirebilmesini ve mevcut performansini degerlendirebilmeyi saglar. Yeni
seyler 6grenme konusunda bireyi giidiileyen, ¢aba gerektiren gorevleri devam ettirebilmeyi
icermektedir (Giinaydin, 2021: 2). Korkmazer (2020), akademik motivasyonu yiiksek olan
Ogrencilerin derslere karsi olumlu tutum i¢inde olduklarini basar1 ve performanslarinin yiiksek
oldugunu belirtmistir. Elde ettigi bulgulara gore, akademik motivasyon egitim diizeyi, boliim ve
not ortalamasina gore farklilik gdstermektedir. Ozkan vd. (2015), 6grencilerin liderlik davranis:
ile motivasyon diizeyleri arasinda iligski oldugunu ileri slirmiistiir. Akademik basarisi yiiksek olan
ogrencilerin karizmatik liderlik tarzi sergileme diizeylerinin yiiksek oldugunu belirtmistir.
Terlemez vd. (2015), saglik hizmetleri meslek yiiksekokulu 6grencilerinin akademik motivasyon
diizeylerini incelemistir. Ogrencilerinin motivasyon seviyeleri ice yansiyan dissal motivasyon,
digsal motivasyon-dis diizenleme boyutlarinda daha yiiksek diizeyde oldugunu bulgulamistir.
Yilmaz vd. (2016), akademik motivasyon ile cinsiyet, simif degiskenleri arasinda farklilik
oldugunu tespit etmistir. Kiz d6grencilerin motivasyonlar1 erkek 6grencilere gére anlamli olarak
ylksek diizeydedir.

Akademik motivasyon ve akademik basar1 arasinda ise anlamli bir iliskinin olmadig1
bulgusu belirtilmistir. Romero vd. (2018), sosyoekonomik olarak dezavantajli topluluklarda
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siddetin egitim ve akademik motivasyon lizerindeki etkilerini incelemistir. Bulgulara gore, daha
sik ¢ok siddete maruz kalan ergenler ve daha az siklikla ¢oklu siddete maruz kalan ergenler
olarak gruplara ayrilmistir. Daha sik ¢oklu siddete maruz kalmak daha diisiik akademik
motivasyonu ortaya ¢ikarmistir. Bu durumdaki ergenler yiiksek oranda basariy1 istemektedirler.
Bulgular, daha sik ¢oklu siddete maruz kalmanin arttigim gostermektedir. Dezavantajli
topluluklardan gelen ergenler arasinda okul gecikmesi riski akademik motivasyonu
etkilememektedir. Yiiksek siddet sikligi okulda basarili olma istegini, hedefleri siirdiirme ve
yiiksek siddet sikligi bu amaclari gergeklestirme kapasitesini etkilemistir. Rowel ve Hong
(2013), igsel ve digsal motivasyonlarin 6grencilerin 6grenme siireglerini etkileyen motivasyonel
bilesenler oldugunu ifade etmektedir. Lia vd. (2020), akran iliskileri ile matematik dersi basarisi
arasindaki iliskide oz-yeterlilik ve akademik motivasyonun aracilik rollerini arastirmistir.
Kadinlarin akran iligkileri ve akademik motivasyon diizeyleri erkeklerden yiiksektir. Akran
iligkileri matematik basarisi {izerinde anlamli derecede olumlu bir etkiye sahiptir. Akran iligkisi
ve matematik basaris1 arasindaki iliskide akademik motivasyonun araci roli oldugunu
bulgulamistir. Kadinlarin akran iligkileri ile motivasyonlar1 arasindaki iliskide 6zyeterlilik 1limli
bir rol oynamistir. Sanaie vd. (2019), O6z-diizenlemeli 6grenme ve akademik motivasyon
iliskisini ileri siirmiistiir. Oz diizenlemeli 6grenme bireyin kendi kendine dgrenebilmesi, kendi
amaglarini belirleyebilmesidir. Moghadam vd. (2020), motivasyonun akademik tlikenmislik
tizerinde etkili oldugunu bulgulamistir. Clark ve Schroth (2010), kisilik ve akademik motivasyon
arasinda iliski oldugunu ileri siirmiistiir. Elde edilen bulgulara gore; i¢sel motivasyon, disa
doniik, uyumlu, sorumlu ve deneyimlere aciklik ile iligkilidir. Digsal motivasyon disa doniik,
uyumlu, sorumlu ve nevrotik olma egilimi ile iligkili oldugu sonucuna ulagmistir. Tam vd.
(2020), ogrencilerin 6grenme motivasyonunda duygusal zeka ve akademik basarinin 6nemi
oldugunu vurgulamustir. Ogrencilerin 6grenme motivasyonlariin artmasi ile akademik
basarilarii gelistirilebilecegi bulgusuna ulagsmistir. Xie vd. (2020), motivasyon, katilim ve
akademik performans iligkisini incelemistir. Katilim igin biligsel ve sosyal katilim boyutu ele
almmustir. Biligsel katilim ve sosyal katilim motivasyonel baglilik ve akademik performans
arasindaki iliskiyi yonettigi sonucunu belirtmistir. Nye vd. (2021), mesleki ilgilerin motivasyon,
memnuniyet ve akademik performans ile ilgili oldugunu vurgulamistir. Elde ettigi arastirma
sonuclarina gore, mesleki ilgi uyumunun performans, vatandaglik davranisi iizerinde dogrudan
etkileri oldugunu, iiretkenlik karsiti davramis ve biligsel yetenegi kontrol ettikten sonra bile
ayrilma niyeti ve diriistliik iizerinde etkili oldugunu hem motivasyon hem de memnuniyet
degiskenlerinin araci etkisi oldugunu gostermistir. Grigoryeva ve Shamionov (2014), akademik
motivasyon ve 0znel iyi olusun akademik uyum i¢in 6nemli faktorler oldugunu ileri stirmiistiir.
Yapilan bu ¢aligmalar 151¢inda akademik motivasyonun farkli degiskenler iizerinde etkisi oldugu
belirtilebilir.

3. YONTEM

Caligmanin temel amaci, pandemi doneminde iniversite Ogrencilerinin akademik
motivasyon diizeylerini belirlemektir. Arastirmanin evrenini Usak Universitesi 6grencileri
olusturmaktadir. Evrenin tamamina ulasmak miimkiin olmadigi i¢in Orneklem segimine
gidilmistir. Ornekleme yontemi olarak kolayda ornekleme yontemi segilmistir. Pandemi
doneminde alinan onlemler kapsaminda yiiz ylize anket yapilamadigi kisit1 dolayisiyla anket
formu, online olarak arastirmaya katilmak isteyen 6grencilere uygulanmistir. Etik kurul izinleri
09/03/2021 tarihli 2021-49 sayili karar ile alinan anketler online anket toplama yontemi ile elde
edilmistir. Bu kapsamda 351 Ogrenci ankete katilim gdstermistir. Veri toplama araci olarak,
Vallenrand vd. (1989) tarafindan gelistirilen ve i¢sel motivasyon, digsal motivasyon ve
motivasyonsuzluk olmak tizere ii¢ alt boyutu bulunan akademik motivasyon o&lgegi
kullanilmistir. Katilimcilara olgekle birlikte demografik faktorlere iliskin  sorular da
yoneltilmistir. Ozgiin (2019) tarafindan Tiirkgeye cevrilen 28 maddelik 7°1i likert tipi dlgegin
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Cronbach Alpha katsayisi 0,885 olarak yiiksek derecede giivenilir bulunmustur. Bu ¢alismada
ise, Cronbach Alpha katsayis1 0,919 olarak yiiksek derecede giivenilir bulunmustur.

4, BULGULAR

Tablo 1: Katilimcilarin Demografik Karakteristikleri
(n=351) Say1 Yiizde
Egitim Alam
MYO 131 37,3
Fakiilte 220 62,7
Yas
18-20 Yas 120 34,2
21-23 yag 201 57,3
24 Yas ve Uzeri 30 8,5
Cinsiyet
Kadin 220 62,7
Erkek 131 37,3
Boliim
Adalet 87 24,8
Isletme 17 48
Lojistik 104 29,6
Molekiiler Biyoloji 53 15,1
Muhasebe 22 6,3
Sosyal Giivenlik 23 6,6
Turizm Otelcilik 7 2,0
Uluslararasi Ticaret 27 7,7
Diger 11 3,1
Simif
1.Simnif 86 245
2. Siif 117 33,3
3. Siuf 48 13,7
4. Smf 100 28,5
Gelir
2500 asag1 153 43,6
2501-4000 47 13.4
4501-6500 115 32,8
6501-yukari 36 10,3
COVID-19 Ge¢irme Durumu
Evet 58 16,5
Hayir 293 83,5
Ailenizde COVID-19 Ge¢irme Durumu
Evet 105 29,9
Hayir 246 70,1
Meslege Bakis Acis1 Degisimi
Evet 266 75,8
Hayir 85 24,2
Pandemi Dénemi Kariyer Plam1 Degisim
Evet 265 75,5
Hayir 86 245

Tablo 1’e gore galismaya Usak Universitesi’nin farkli bdliimlerinde egitim alan toplam
351 ogrenci katilm gostermistir. Calismaya katilan kisilerin %62,7’si kadin, %37,3i erkektir.
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Katilimeilarin %34,2°si 18-20 araliginda, %57,3’i 21-23 yas aralifinda ve %38,5‘1 24 yas ve
lizeri yag grubunda yer almaktadir. Katilimcilarin %16,5’1 Covid-19 hastaligi gecirmis, %83,5°1
Covid-19 hastaligr gegirmemistir. %9,9’unun ailesinde Covid-19 hastaligi geciren kisi ya da
kigiler bulunmakta, %70,1‘inin ailesinde ise, Covid-19 hastaligi gegiren kisi ya da kisiler
bulunmamaktadir. Katilimcilarin pandemi doneminde %75,8’inin mesleklere bakis agisi
degismistir; %24,2’sinin mesleklere bakis acist ise bu donemde degismemistir. %75,5’inin
kariyer planlari pandemi doneminde degismis, %24,5inin ise kariyer plani degigsmemistir.

Tablo 2: Olgek ve Alt Boyutlar: I¢in Tanimlayicr istatistikler ve Giivenilirlik Degerleri

Akademik Motivasyon Olcegi / Alt Boyutlar: N Ort. S.S. Giivenilirlik
ice yansiyan dissal motivasyon 345 4,4952 1,55218 0,774
Basariya yonelik i¢sel motivasyon 344 4,5618 1,45019 0,786
Uyarim yasamaya yonelik i¢sel motivasyon 347 4,6110 1,47312 0,814
Motivasyonsuzluk 346 5,4784 1,55047 0,796
Bilmeye yonelik i¢csel motivasyon 349 5,6012 1,26327 0,821
Belirlenmis digsal motivasyon 350 5,6879 1,22145 0,774
Dissal motivasyon - dis diizenleme 350 5,7524 1,11238 0,479
Akademik Motivasyon (")lg:egi 350 5,1788 99073 0,919

Tablo 2’de akademik motivasyonun ortalamalari bulunmaktadir. Bu sonuglara gore;
akademik motivasyon 6lgeginin genel ortalamasi 5,17 ve standart sapma degeri 0,990 olarak
goriilmiistiir. En yiliksek ortalama 5,75 ile digsal motivasyon alt boyutunda yer alan dis
diizenleme boyutuna ait iken; en diisiik ortalama ise 4,49 ile ice yansiyan digsal motivasyon alt
boyutunda gerceklesmistir.

Tablo 3: Cinsiyete Gére Olgek ve Alt Boyutlarinin Farkliliklarinin Incelenmesi

Cinsiyet N Ortalama t-Testi Anlamhhk
) Kadin 217 5,6263
Motivasyonsuzluk 2,315 0,021
Erkek 129 5,2297

Tablo 3’te kadin katihmecilarin erkeklere gore, istatistiksel olarak anlamli bir sekilde
daha fazla motive olduklarini géstermektedir. Diger alt boyutlarda ve 6lgek ortalamasinda kadin
ve erkek katilimcilar agisindan anlamli bir farklilik bulunamamastir.

Tablo 4: Covid-19 Olma Durumuna Gore Olgek ve Alt Boyutlarimin Farkliliklarmin
Incelenmesi

Faktorler Covid Oldunuz mu? N Ortalama t-Testi Anlamhhk
Basariya Evet 57 4,2091

Yonelik igsel 2,019 0,045
Motivasyon Haylr 287 4,6318




Optimum Ekonomi ve Yonetim Bilimleri Dergisi, Cilt 9, Sayr 1- https://dergipark.org.tr/tr/pub/optimum

Cetinel ve Giirciioglu —Pandemi Déneminde Universite Ogrencilerinin Akademik Motivasyon Diizeylerinin Incelenmesi

Tablo 4’te Covid-19'a yakalanan katilimcilarin, yakalanmayanlara gore "Basariya
Yénelik Igsel Motivasyon"larmin istatistiksel olarak anlamli sekilde daha az gerceklestigi
anlagilmistir.

Tablo 5: Ailedeki Bireyin Covid-19 Olma Durumuna Goére Olgek ve Alt Boyutlarinin
Farkliliklarinin Incelenmesi

Faktorler Ailenizde Covid N Ortalama t-Testi Anlamlilik
Geciren Var mi?

Bilmeye Yonelik Evet 105 5,3968

I . -1,991 0,047
I¢sel Motivasyon Hayir 244 5,6892

Tablo 5°te katilimcilardan ailesinde Covid-19 gegirmis olanlarin, gegirmeyenlere gore
"Bilmeye Yoénelik Igsel Motivasyon"larinin istatistiksel olarak anlamli sekilde daha az
gergeklestigi bulgulanmistir.

Tablo 6: Kariyer Planlari Ile Ilgili Yeni Karar Alma Durumuna Gére Olgek ve Alt Boyutlarmin
Farkliliklarmin incelenmesi

Pandemi Déneminde Kariyer t-

Faktorler Planlarmizda Degisiklik Oldu mu? "\ OT8laMa  pog;  Anlamhiik
. Evet 263 5,7256
Bilmeye Yonelik I¢sel Motivasyon 2,987 0,03
Hayir 86 5,2209
Basariya Yonelik icsel Evet 258  4,7051 3218 001
Motivasyon Hay1r 86  4,1318 ’
Uyarim Yasamaya Yonelik i¢sel Evet 261  4,7625
. 3,388 0,01
Motivasyon Hayir 86  4,1512
Akademik Motivasyon Olcegi Evet 264  4,8237
3,03 0,03
Ortalamasi Hayir 86  4,5099

Tablo 6’ya gore, pandemi doneminde kariyer planlamalarini degistiren katilimcilar ile
degistirmeyen katilimcilarin akademik motivasyonu ile igsel motivasyona ait bilmeye yonelik
icsel motivasyon, basariya yonelik i¢sel motivasyon ve uyarim yasamaya yonelik igsel
motivasyon alt boyutlarinda istatistiksel olarak anlamli bir farklilik oldugu tespit edilmistir.
Buna gore pandemi doneminde kariyer planlarimi degistirdigini ifade eden katilimcilarin,
degistirmedigini sOyleyenlere gore anlamli gsekilde motivasyonlarmin yiiksek oldugu
goriilmiistir. Dis motivasyon boyutlarinda ise, istatistiksel olarak anlamli bir farklilik
bulunamamugtir.

Tablo 7: Béliimlere Gore Olgek ve Alt Boyutlarmin Farkliliklariin Incelenmesi

Faktorler Boliim N Ortalama F Anlamhihk
. isletme 17 3,4020
Ice Yansiyan Digsal  Molekiiler Biyoloji 53 4,7453 2,143
. 0,032
Motivasyon
Adalet 84 5,9310
Motivasyonsuzluk  Tyrizm Otelcilik 7 3,8857
2,820 0,007
Uluslararasi Tic. 27 4,7926 !
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Tablo 7’ye gore, molekiiler biyoloji 6grencilerinin isletme Ogrencilerine gore istatiksel
olarak anlaml bir sekilde "I¢e Yansiyan Digsal Motivasyon" alt boyutunda daha fazla motive
olduklar1 goriilmiistiir. "Adalet" boliimii 6grencilerinin "Turizm Otelcilik" ve "Uluslararasi
Ticaret" bolimii 6grencilerine gore istatiksel olarak anlamli bir sekilde "Motivasyonsuzluk" alt
boyutundaki verilere gore daha fazla motive olduklar1 goriilmiistiir.

Tablo 8: Simiflara Gore Olgek ve Alt Boyutlarinin Farkliliklarinin incelenmesi

Faktorler Boliim N Ortalama F Anlamhhk
Dis Belirlenmis
1. simf 86 5,9806
3,103 0,027
3. smf 48 5,3750
) 1. simf 85 6,0376
Motivasyonsuzluk
2. smif 113 5,3552
3. simf 48 5,1333 5,311 0,01
4, simf 100 5,3080

Tablo 8’de motivasyonsuzluk alt boyutunda, katilimcilarin 6grenim gordiigii siniflar
acisindan anlamh sekilde farklilastigi bulgulanmistir. Buna gore farkliliklarin hangi alt gruplar
arasinda gerceklestiginin tespit edilmesi amaciyla Tukey testi uygulanmistir. Testin sonucunda
diizenlenen c¢oklu karsilastirma tablosuna gore; 1. Smf Ogrencilerinin 2., 3. ve 4. smif
Ogrencilerine gore istatistiksel olarak anlamli sekilde motivasyonsuzluklarinin daha diisiik
oldugu goriilmiistiir. Diger siniflar arasinda ise, anlamli bir farklilik bulunmadig1 goriilmiistiir.
Belirlenmig Digsal Motivasyon alt boyutunda da istatistiksel olarak 1. siniflar ile 3. siniflarin
motivasyon diizeylerinin anlaml sekilde farklilagtigi, 1. siniflarin anlamli bir sekilde 3. siniflara
gore daha fazla motivasyon hissettigi, diger siniflarin arasinda ise anlamli bir farklilik
bulunmadig tespit edilmistir.

Tablo 9: Degiskenler Arasindaki iliskilere Yonelik Korelasyon Analizi Sonuglari

2 3 4 5 6 7 8
1.Motivasyonsuzluk
346
4387 1
2.Motivasyon Olcegi ,000
ST 170" 549" 1
3.Disa Bagh Diizenleme 002,000
4. .. . ,046 738" 320" 1
. Ice Yansitma Diizenlemesi 399 000 000
. C 408" 787 523™ 456 1
5.Belirlenmis Diizenleme 000 000 000 000
6.Bilmeye Yonelik i¢sel 3247 848" 328" 526 6007 1
Motivasyon ,000 ,000 ,000 ,000 ,000
7.Basariya Yonelik icsel ,189™ 865™ 301 ,714™ 549" 7677 1
Motivasyon ,000 ,000 ,000 ,000 ,000 ,000
126" ,815™ ,238" 637" ,503™ ,740™ ,809™ 1

8.Uyarim Yasamaya Yonelik I¢sel
Motivasyon

N:350, *p<0.05, **p<0.01

,019 ,000 ,000 ,000 ,000 ,000 ,000
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Tablo 9’a gore uygulanan korelasyon analizi sonucunda; disa bagl diizenleme alt boyutu
ile motivasyonsuzluk alt boyutu arasinda pozitif yonde 9%17,0’lik dogrusal bir iliski
bulunmaktadir. Ice yansitma diizenlemesi alt boyutu ile disa bagli diizenleme arasinda pozitif
yonde %32,0°1lik dogrusal bir iliski bulunmaktadir. Belirlenmis diizenleme alt boyutunun iligkili
oldugu degiskenler; motivasyonsuzluk alt boyutu arasinda pozitif yonde %40,8’lik; digsa baglh
diizenleme arasinda %52,3’liik; ige yansitma diizenlemesi arasinda ise pozitif yonde %45,6’lik
dogrusal bir iligki bulunmaktadir. Bilmeye yonelik i¢sel motivasyon alt boyutunun iliskili
oldugu degiskenler; motivasyonsuzluk alt boyutu ile pozitif yonde %32,4’liik, disa bagh
diizenleme alt boyutu ile %32,8’lik, ice yansitma diizenlemesi alt boyutu ile %52,6lik,
belirlenmis diizenleme alt boyutu ile %60,0’lik pozitif yonde dogrusal bir iliski vardir. Basariya
yonelik i¢sel motivasyon alt boyutunun iliskili oldugu degiskenler ise; motivasyonsuzluk alt
boyutu ile pozitif yonde %18,9’luk, digsa bagli diizenleme alt boyutu ile pozitif yonde
%30,1’lik, ice yansitma diizenlemesi alt boyutu ile pozitif yonde %71,4’likk, belirlenmis
diizenleme ile pozitif yonde %54,9’luk, bilmeye yonelik i¢sel motivasyon ile pozitif yonde
%76,7’lik dogrusal yonde anlaml bir iligki vardir. Uyarim yasamaya yonelik i¢sel motivasyon
alt boyutunun iliskili oldugu degiskenler ise su sekildedir; motivasyonsuzluk alt boyutu ile
%12,6’lik, disa bagh diizenleme ile %23,8’lik, ice yansitma diizenlemesi ile %63,71ik,
belirlenmis diizenleme ile %50, 3’liik, bilmeye yonelik i¢sel motivasyon ile %74,0°lik, basariya
yonelik igsel motivasyon ile %80,9’luk pozitif yonde anlamli dogrusal bir iliski oldugu
bulgulanmustir.

Tablo 10: Motivasyonsuzluk Alt Boyutu ile Demografik Faktorlerin Iliskisi

Faktorler Yas  Smuf Aile Geliri
r -,132" -160™ -,191
Motivasyonsuzluk Anlamlilik ,014 ,003 ,000
N 346 346 346

*p<0.05, **p<0.01

Tablo 10’a gore motivasyonsuzluk dlgegi ile katilimeilarin yaglari, 6grenim siniflart ve
aile gelirleri degiskenleri arasinda negatif yonde ve zayif kuvvette anlamhi bir iliski oldugu
goriilmiistiir. Diger bir ifade ile katilimcilarin yasi, 6grenim sinifi ve aile gelirleri yiikseldikce
motivasyonsuzluklar1 diismekte, ya da tam tersi seklide diistiikce yiikselmektedir.

Tablo 11: Uyarim Yasamaya Yonelik igsel Motivasyon Alt Boyutu ile Demografik Faktorlerin
Mliskisi

Faktorler Yas
r ,156™

Uyarim Yasamaya Yonelik igsel Motivasyon Anlamlilik ,003
N 347

*p<0.05, **p<0.01

Tablo 11’¢ gore, katilimcilarm "Uyarim Yasamaya Yonelik Igsel Motivasyon" alt
boyutu ile yaslar arasinda istatiksel olarak, pozitif yonde ve zayif kuvvette anlaml bir iliski
oldugu goriilmiistiir. Diger bir ifadeyle, katilimcilarin yasi yiikseldikce belirtilen alt boyuttaki
akademik motivasyonu da artmaktadir.
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5. SONUC

Motivasyon, insan hayatinin her diizeyinde ihtiyag duyulan bir kavram olarak ifade
edilebilir. Akademik motivasyon ise okul hayatindaki 6grencilerin basarilarmi etkileyen ve
bireyi calismaya yoOnlendiren tiim siirecleri icermektedir. Bireyin ulagmak istedigi amag ve
hedefler dogrultusunda giidiilenmesi ile birlikte birey davranisi gergeklestirir. Akademik
motivasyonun ele alindigi bu calisma ile kiiresel salgin dénemi olan Covid-19 siireclerinin
ogrencilerin akademik motivasyon durumlarina etkisinin tespit edilmesi amag¢lanmustir.

Usak Universitesi 6grencilerinden elde edilen veriler sonucunda yapilan analiz
sonuclarina gore, katilimcilarin akademik motivasyon diizeyleri demografik faktorlerden
etkilenmektedir. Cinsiyet degiskeni acisindan; kadin katilimcilarin erkek katilimcilara gore
motivasyon diizeyleri daha yiiksek oldugu bulgulanmigtir. Covid-19 geciren katilimcilarin,
gecirmeyenlere gore basariya yonelik igsel motivasyon diizeyleri daha diisiik diizeydedir. Bu
durum Covid-19 siirecinin bireyler {iizerindeki fiziki ve ruhsal etkilerinin sonucu oldugu
sOylenebilir. Tiim diinyay: etkisi altina olan Covid-19 pandemisinin bireylerin basariya yonelik
icsel motivasyon diizeylerini de etkiledigi ifade edilebilir. Katilimcilarin ailesinde bu hastaligi
gecirenlerin, gecirmeyenlere gore ise, bilmeye yonelik i¢sel motivasyon diizeylerinin daha diisiik
oldugu bulgulanmistir. Bu baglamda bilmeye yonelik i¢sel motivasyon bireyin yeni seyler
Ogrenirken keyif almasini agikladigi icin, katilimcilarin ailesinde Covid-19 gegiren bireylerin
bulunmasi bireyin yeni seyler 6grenme aktivitesinden keyif alma diizeyini disiirebilecektir ve
ayn1 zamanda da tamamen bireyin i¢inden gelerek bir aktivitenin gerceklestirmesini ifade eden
bilmeye yonelik i¢sel motivasyon siireglerinin ailede hasta birey olmasindan etkilenebilecegi
sOylenebilir. ~ Pandemi doneminde kariyer planlarin1 degistiren katilimeilar ile kariyer
planlarinda degisiklik yapmayan katilimcilarin akademik motivasyon ve igsel motivasyonu
olusturan bilmeye yonelik i¢sel motivasyon, basarmaya yonelik i¢sel motivasyon ve uyarim
yasamaya yoOnelik igsel motivasyon boyutlarinda anlamli farkliliklar oldugu bulgulanmigtir.
Pandemi déneminde kariyer planlarini degistiren katilimcilarin motivasyon diizeylerinin kariyer
planin1 degistirmedigini ifade eden katilimcilara gdre, motivasyon diizeylerinin yiiksek oldugu
tespit edilmistir. Pandemi doneminin kariyer planlar ile ilgili degisiklikleri planlama konusunda
da bireyler agisindan farklilik gosterdigi belirtilebilir.

Ogrencilerin boliimleri agisindan; motivasyon diizeyleri arasinda istatistiksel olarak
anlamli farkliliklar bulgulanmigtir. Bu kapsamda Molekiiler biyoloji bdliimiinde okuyan
Ogrencilerin isletme boliimii 6grencilerine gore ige yansiyan digsal motivasyon diizeylerinin daha
yiiksek oldugu tespit edilmistir. Ice yansiyan digsal motivasyon diizeyi bireyin kisisel
beklentilerinin karsilanip karsilanmamasina bagl olarak degisen bir durumu ifade ettigi icin
molekiiler biyoloji boliimii 6grencilerinin kisisel beklentilerinin kargilanmasi durumunun igletme
Ogrencilerine gore daha fazla oldugu belirtilebilir. Adalet boliimii 6grencilerinin turizm otelcilik
ve uluslararasi ticaret boliimii 6grencilerine gore ise, motivasyonsuzluk alt boyutunda daha fazla
motive olduklar1 gdrilmiistir. Motivasyonsuzluk bireyin giidiilenmemesi sonucu davranig
gelistirmemesi durumudur. Adalet boliimii 6grencilerinin turizm ve otelcilik, uluslararasi ticaret
bolimi oOgrencilerine gore kamuya atanabilme olasiliklarinin yiiksek olmasi, 6grencilerin
motivasyon diizeylerini de olumlu etkileyebilecektir. Bu nedenle c¢alismada adalet boliimii
ogrencilerinin kamu kurum ve kuruluslarina atanmada daha yiiksek oranda tercih edildigi
olgusunun bdyle bir sonug ortaya ¢ikmasinda etkili olabilecegi sdylenebilir. Ogrencilerin simf
diizeyleri arasinda ise 1. Simif 6grencilerinin 2., 3., ve 4. Smf 6grencilerine gore istatistiksel
olarak motivasyonsuzluklarinin daha diigiik diizeyde oldugu bulgulanmistir. Diger bir ifade ile 1.
Smif dgrencilerinin motivasyon diizeylerinin diger siniflara gore daha yiiksek oldugu ifade
edilebilir. Elde edilen arastirma bulgularina gére akademik motivasyon diizeyinin demografik
faktorler agisindan farklilagtigi goriilmiistiir. Kiiresel salgin doneminin getirdigi bir sonug olarak
ogrencilerin akademik motivasyon diizeylerinin pandemi doneminden etkilendigi bulgulanmustir.
Covid-19 hastaligina yakalanan katilimcilarin basariya yonelik igsel motivasyon diizeylerinin
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diisiik oldugu, ailesinde Covid-19 hastaligina yakalanan katilimcilarin ise bilmeye yonelik i¢sel
motivasyonlarinin diisiik diizeyde oldugu tespit edilmistir. Bu baglamda pandemi doneminin ve
hastalifi gecirme durumunun O&grencilerin igsel motivasyon diizeylerinde etkisi oldugu
belirtilebilir.

Aragtirmanin kisit1 pandemi doneminde Covid-19 ile miicadele kapsaminda alinan
tedbirler ve oOrneklemin yalnizca Usak Universitesi dgrencileri ile smirlandiriimasidir.
Gelecekteki yapilacak calismalarda arastirmacilar, aragtirma 6rneklemini genisletebilir ve farkli
tiniversitelerde 6grenim gdren dgrenciler iizerinde de uygulayabilirler. Bu sayede {ilke genelinde
cesitli liniversitelerde Ggrenim goren Ogrencilerin motivasyon diizeyleri ve motivasyonlarini
etkileyen faktorler belirlenerek daha kapsamli karsilastirma ve analiz yapilabilecektir.
Ogrencilerin akademik motivasyon diizeylerini etkileyen faktorlerin belirlenmesi, {iniversite
yonetimlerine pandemi doneminde &grencilerin motivasyonunu artirmaya yonelik olarak neler
yapabilecekleri konusunda yol gosterici olabilecektir. Bu konuda iiniversiteler online destek
sistemleri kurabilir, plan ve programlar olusturarak ortaya c¢ikabilecek olan beklenmedik
olaganiistii durumlar i¢in genis tedbirler alabilirler.

Arastirma ve Yayin Etigi Beyan

Bu ¢alisma Usak Universitesi Sosyal ve Beseri Bilimler Bilimsel Arastirma ve Yayin Etigi Kurulunun 09.03.2021
tarih ve 2021-49 sayili karar1 Etik Kurul Onay Belgesi ile bilimsel arastirma ve yayin etigi kurallarina uygun olarak
hazirlanmustir.

Yazarlarin Makaleye Katki Oranlari
Yazar 1’in makaleye katkist %50, Yazar 2 nin makaleye katkis1 %50°dir.
Cikar Beyani

Yazarlar agisindan ya da iiciincii taraflar agisindan ¢aligmadan kaynakli ¢ikar ¢atigmasi bulunmamaktadir.
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Extended Summary

Investigation of University Students’ Academic Motivation Levels in the Period of
Pandemic

The concept of motivation, which has an important place in human life, directs the
individual to behaviors that guide her and meet her wishes and needs. Motives that affect human
behavior can produce physiological and psychological effects. The pandemic period, which
affects the whole world, can also have physiological and psychological effects on people. From
this point of view, this study aimed to determine the academic motivation levels of university
students during the pandemic period. Motivation is when an individual is motivated towards a
behavior. In the pandemic period, it was tried to determine the effect of the motivations of the
individuals on academic motivation. Academic motivation can be expressed as the power that
directs the individual to a behavior and work for her learning life. Thus, it shapes the behavior of
the individual. Addressing the study during the pandemic period will contribute to the relevant
literature. Although there are different studies in the literature to determine the motivation levels
of students in normal periods, no study has been found during the pandemic period. This
constitutes the original aspect of his work. In this study, academic motivation levels of university
students were examined. A study was conducted on students studying at Usak University.
Faculty and college students from different departments participated in the research. Data were
collected through an online survey. The questionnaire form includes questions about academic
motivation scale and demographic factors. 351 students participated. The obtained data were
analyzed with statistical methods. Relationships between variables were made by T-test, Anova
and Correlation analysis.

According to the findings obtained from the research; academic motivation levels are
affected by demographic factors. In terms of gender variable, it was found that female
participants had higher motivation levels than male participants. Participants who have had
Covid-19 have a lower level of intrinsic motivation for success than those who have not. It can
be stated that the Covid-19 pandemic also affects the intrinsic motivation levels of individuals
for success. It was found that those who had this disease in the family of the participants had
lower levels of intrinsic motivation to know than those who did not. It was found that there were
significant differences in the dimensions of academic motivation and intrinsic motivation to
know, intrinsic motivation to achieve, and intrinsic motivation to experience stimulation, which
constitute academic motivation and intrinsic motivation, with participants who changed their
career plans during the pandemic period. It was determined that the motivation levels of the
participants who changed their career plans during the pandemic period were higher than the
participants who stated that their career plans did not change. In terms of students' departments,
statistically significant differences were found between motivation levels. In this context, it has
been determined that the students studying in the molecular biology department have higher
levels of introverted extrinsic motivation than the students in the business department. Among
the grade levels of the students, it was found that the 1st grade students were statistically less
motivated than the 2nd, 3rd, and 4th grade students. In other words, it can be stated that the
motivation levels of the 1st grade students are higher than the other grades. According to the
research findings, it can be said that the level of academic motivation differs in terms of
demographic factors. As a result of the global epidemic period, it is seen that the academic
motivation levels of the students are affected by the pandemic period. It has been determined
that the intrinsic motivation levels of the participants with the Covid-19 disease are low, and the
intrinsic motivation to know is low in the participants who have the Covid-19 disease in their
families. In this context, it can be stated that the pandemic period and the state of having the
disease have an effect on the students' intrinsic motivation levels. It may differentiate the
research sample in future studies. Comparisons can be made by making different departments in
different universities. Determining the factors that affect the academic motivation levels of the
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students will guide the university administrations about what they can do to increase the
motivation of the students during the pandemic period. In this regard, universities can establish
online support systems and take extensive measures for unexpected, extraordinary situations that
may arise by creating plans and programs. It has been found that the academic motivation levels
of the students during the pandemic period differ according to demographic factors and whether
they have covid-9 patients or not. Organizing online activities that can increase the motivation of
students in such extraordinary situations can be elements that will increase the motivation of
individuals. In this context, it should be included in the action plans that the relevant institutions
and organizations organize activities that increase the morale and motivation of both their
employees and students and create support systems in the face of unexpected situations such as
the pandemic period. With this aspect of the research, it can also have a guiding role for decision
makers. In this context, it should be included in the action plans that the relevant institutions and
organizations organize activities that increase the morale and motivation of both their employees
and students and create support systems in the face of unexpected situations such as the
pandemic period. With this aspect of the research, it can also have a guiding role for decision
makers. When the problems related to the factors affecting the academic motivation process are
eliminated, the students will act by setting goals and targets for achieving academic success.
Motivation refers to the process of realizing the action with the effect of the motives of the
action. This process can be affected by many internal and external factors. In this context, factors
that increase the motivation of individuals will contribute to exhibiting positive behaviors.
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How Conscious is a Compulsive Buyer? A Case Study?

Semra DOGAN"

ABSTRACT

Compulsive buying is often studied in the field of psychiatry and marketing as a behavioral disorder. While
individuals who exhibit compulsive (excessive) buying behavior hold common features in terms of some
characteristics, there is limited information about the extent to which consciousness is included in the purchase
decision, the awareness of the individual and the extent to which s/he can control himself / herself in purchase
behavior. In this case study, | made in-depth investigations about the excessive purchase behavior of an individual
whom I identified as a compulsive buyer according to a compulsive buying screener. | have developed the themes of
excessive (compulsive) buying motivations and conditions, conscious consumption, buying process and buying
consciousness and identified sub-themes. The findings | have obtained show that the compulsive buyer, who is a
female consumer, exhibits similar characteristics with the relevant literature by excessive purchase behaviour
especially in clothing and similar products. On the other hand, she also takes precautions by creating a consciousness
to prevent excessive consumption during shopping process, which she sees as a leisure time activity. In other words,
while making purchases with the motivation of public self-consciousness, she tries to prevent this by showing private
self-consciousness. In the conclusion | related them to the relevant literature and proposed recommendations.

Keywords: Compulsive Buying, Self-Consciousness, Qualitative Research, Case Study
JEL Classification: M31

Kompulsif Tiiketici Ne Kadar Bilin¢li? Bir Ornek Olay Calismasi
(074

Kompulsif satin alma, genellikle psikiyatri ve pazarlama alaninda bir davranis bozuklugu olarak incelenir.
Kompulsif (asir1) satin alma davranisi sergileyen bireyler bazi 6zellikler agisindan ortak &zellikler tasirken, satin alma
kararinda bilincin ne dlgiide yer aldigi, bireyin farkindaligi ve satin alim siirecinde kontrolii ne dl¢iide saglayabildigi
konusunda smirli bilgi bulunmaktadir. Bu 6rmek olay ¢alismasinda, bir kompulsif satin alma eleme aracina gore
kompulsif alict olarak tanimladigim bir bireyin asirt satin alma davranisi hakkinda derinlemesine arastirmalar yaptim.
Asint (zorlayici) satin alma motivasyonlar1 ve kosullari, bilingli tiiketim, satin alma siireci ve satin alma bilinci
temalarini gelistirdim ve alt temalar belirledim. Elde ettigim bulgular kadimn tiiketici olan kompulsif alicinin 6zellikle
giyim ve benzeri {iriinlerde asir1 satin alim yaparak ilgili literatiirle benzer 6zellikler sergiledigini, 6te yandan bir bos
zaman aktivitesi olarak da gordiigli aligveris siirecinde asir1 tiiketimin Oniine gegmek i¢in bir biling olusturarak
kendince 6nlemler de aldigin1 gostermektedir. Bir bagka ifadeyle public self-consciousness motivasyonu ile satin alim
yaparken private self-consciousness gostererek bunun oniine gegmeye ¢aligmaktadir. Sonug boliimiinde bunlar ilgili
literatiirle iliskilendirdim ve onerilerde bulundum.
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1. INTRODUCTION

It was revealed in the 1950s that consumers (individuals) do not only exhibit a utilitarian
consumption behavior, but also consider social and psychological factors during exchange
behaviour (Levy, 1959). Today, consumer behavior is mostly interpreted in the consumption
culture, and individuals do not only exhibit a consumption behavior to meet their basic needs
like eating, drinking, dressing etc. but they also make purchases without thinking deeply and
with a real need to purchase goods or services. Such purchase behavior is mostly impulsive, the
reasons behind them are not interpreted as rational and people are not even aware of it.
Consumer culture in which consumers desire and consume goods and services that are valued for
non-rational reasons such as status (power), pursuit of pleasure and excitement, and furthermore
provocation (Belk, 1988).

Faber and O'Guinn (1992) emphasized the necessity of studying only the "good" and
functional aspects of consumer behavior, arguing that it is incomplete and moreover negligent,
and that it is necessary to study its negative aspects. Especially in consumption culture where
shopping has become a socially acceptable addiction, compulsive purchasing behavior can also
be examined among typical consumption disorders representing the dark side of consumption
together with store theft, alcohol, and drug addiction (Faber et al., 1995).

Compulsive buying has received widespread attention in psychiatry and psychology,
along with marketing (Winestine, 1985; Krueger, 1988; O'Guinn and Faber, 1989; Scherhorn et
al., 1990; Ridgway et al., 2008; Kearney and Stevens, 2012; Granero et al., 2016). Though the
underlying causes of this behavioral disorder have often been investigated, much is not known
whether the consumer behaves conscioussly, to what extent they control themselves in their
buying behaviour. Public consciousness is found to be related to compulsive buying (Xu, 2008).
However, it is not clear whether this motivation is distinguished from conspicuous consumption,
and they also disregard inner self and self-recrimination. In this study, the purchase behavior of
an individual exhibiting compulsive buying behavior has been examined closely in terms of
these characteristics and relevant findings are presented. To do this, first conceptual framework
and relevant literature findings are presented. Then the research process including participant
selection, data collection and analysis and the themes developed under findings are put forward.
The research concludes with theoretical discussions and recommendations with reference to the
relevant literature.

2. COMPULSIVE BUYING AND SELF CONSCIOUSNESS
2.1. Compulsive Buying

Compulsive buying is not a new concept, it was first conceptualized as 'oniomania’ in
1915 by Emil Kraepelin, who is seen as the father of modern psychiatry, and expressed the
concept as an unstoppable drive towards purchasing (Black, 2007; Kearney & Stevens, 2012;
Bighiu et al., 2015). An important work on this subject came from Eugen Bleuler. However,
Bleuler, discussing oniomania with hysteria attributed to women, with a sexist interpretation,
emphasized that oniomania always includes women as a permanent debt-maker with their
motives and constant pursuit of pleasure (Kearney and Stevens, 2012: 234).

Today, this behavioral disorder, which is more encouraged by the increase of stimuli
especially with the developments in internet technologies, has started to be studied more
frequently in the fields of psychiatry. Compulsive Buying Behavior (CBB), also known as
shopping addiction, pathological purchasing, or compulsive purchasing disorder, is characterized
by the purchase of continuous, excessive, impulsive and uncontrollable products despite serious
psychological, social, professional, financial consequences and defined as a mental health
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condition (Miiller et al., 2015). Although compulsive buying behavior can be used
interchangeably with concepts such as shopping addiction and compulsive spending (Dittmar et
al., 1996), shopping addiction is a milder version of compulsive buying disorder in terms of
effective treatment and intervention methods, and shopping addicts are aware of this addiction
and avoid shopping. Consumers with compulsive purchasing disorder, on the other hand, deny it
while they cannot hold back (Bas, 2016).

Compulsive buying disorder has also been the subject of research in terms of its
antecedents and consequences. Consumers with compulsive buying disorder may turn to
excessive purchasing in order to get out of their negative mood (Ridgway et al., 2008), and this
tendency can become the primary response to negative events and moods and turn into chronic,
repetitive excessive buying behavior (Lejoyeux & Weinstein, 2010). The non-addicted ordinary
consumers focus on the value and functionality of the products as the main motivation factor in
their purchases, while compulsive consumers exhibit purchasing behavior with motivations such
as improving negative moods such as sadness, loneliness, anger, coping with stress, social
acceptance / recognition, and self-image (Lejoyeux vd., 1996; Desarbo and Edwards, 1996; Vogt
et al., 2014; Roberts et al., 2014; Granero et al., 2016).

Compulsive purchasing disorder can be justified by family environment, socio-cultural
environment, commercial environment, and advertising activities as well as genetic factors,
while financial constraints may direct the individual to other extreme consumption modes by
preventing excessive purchasing behavior (Valence, 1988). Although its etiology (causes /
origins) can be explained by genetic, social, and personal theories, it is also considered as a
behavior that is learned independently from these (Hirschman, 1992).

Compulsive buying behavior does not improve the quality of life in the long term but
leads to financial negative consequences such as the increase in the debt burden of the individual
and the difficulty in paying these, financial legal consequences (d'Astous 1990; Ridgway et al.,
2008; Joireman et al., 2010), it can bring psychiatric disorders such as depression and even
social negativities (Pirog and Roberts, 2007; Konkoly et al., 2015). As a matter of fact, while the
individual experiences a short-term emotional rise after the purchase, s/he immediately
experiences remorse and regret (Chaker, 2003; Faber and O'Guinn, 1992).

2.2. Self-Consciousness

Self-consciousness is defined as directing the individual's attention to himself / herself
(Fenigstein et al., 1975: 522) and a tendency to direct attention to inside or outside of oneself
(Lopez-Bonilla et al., 2018). Self-Consciousness Scale developed by Fenigstein et al. (1975)
stated that there are three aspects of self-consciousness to evaluate individual differences in self-
consciousness: namely Private Self-Consciousness, Public Self-Consciousness, and Social
Anxiety. The first two aspects measure a person's psychological tendencies that focus on
him/herself. Private self-consciousness is concerned with the tendency to be introverted about
one's thoughts and feelings. Public self-consciousness refers to looking at yourself as a social
object in relation to how others see the self and the impression it creates on others. Social
anxiety refers to the discomfort caused by being in the same place with other people. Private
self-consciousness includes hidden, personal, unshared aspects of the self that cannot be
observed by others (e.g., attitudes, emotional states) (Scheier, 1980), while the public self-
conscious state is an individual's physical appearance, fashion or purchase behavior that is
publicly visible (Solomon & Schopler, 1982; Kwon, 1992; Marquis & Filiatrault, 2000). Social
anxiety is defined as the disturbance caused by the presence of others (Fenigstein et al., 1975:
523), and it can be thought to stem from public self-consciousness, as the individual's subjective
experience requires focusing on the external self (Scheier & Carver, 1985). In other words, while
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public and private self-consciousness is the process of focusing on the self, social anxiety refers
to the reaction to this process.

2.3. Literature Review

Consumers with compulsive buying disorder are individuals with low self-esteem and
tendency to negative moods such as depression, anxiety, obsession, and stress (O'Guinn ve Faber
1989; d'Astous vd., 1990; Dittmar ve Drury 2000; Ridgway vd., 2008). Considering compulsive
buying as a quick solution to anxiety (Valence et al., 1988), the main motivation of such
consumers is to try to reach their goals of acceptance by their social circles and realizing their
self-esteem rather than a strong desire to possess something (O'Guinn and Faber. 1989).
Moreover, while these individuals exhibit more materialistic, more jealous, less generous
personality traits; they are more interested in the entertainment and fantasy aspects of
consumption (d'Astous et al., 1990; Park & Burns, 2005; Dittmar, 2005; Mueller et al., 2011;
Claes et al., 2016). Due to their low self-esteem and desire to feel better, compulsive buyers are
expected to need more information about the latest fashion trends, while these consumers may
prefer to purchase more and more expensive (Park & Burns, 2005; Kukar Kinney, 2009; Raab,
2011). In an effort to improve their public image, it has been observed that individuals with high
public self-consciousness prefer nationally branded products to low-priced branded products
(Bushman, 1993). However, the presence of the internet retail environment encourages
compulsive buying as it allows avoiding direct, face-to-face social contact, allows confidentiality
of shopping (for example, hidden from family) and provides continuous electronic feedback on
product offerings and prices (Lejoyeux and Weinstein, 2010: 2).

On the other hand, there are discrepant findings regarding whether there is a gender-
based difference in compulsive buying behavior. While studies in the United Kingdom and
Germany do not indicate a significant difference between males and females in terms of
compulsive buying (Koran et al., 2006; Miiller et al., 2010), studies conducted on university
students indicate significantly higher rates of female students buying compulsively (Claes et al.,
2011; Harvanko et al., 2013). Gender-related behavioral difference is also seen in the products
purchased where women mostly buy cosmetics and clothing products; men, on the other hand,
exhibit compulsive buying behavior in electronics, automotive and hardware products (Black,
2007).

Following the relevant literature, I draw above; | designed the research by reference to
the following questions:

1. Why does compulsive/excessive buying occur? What motivations are there for the individual
to compulsive buying?

2. When / under what conditions does an individual interpret her purchasing behavior as
excessive?

3. To what extent the individual behaves aware when making purchases?

4. How does the individual define conscious consumption? What is her perception about her
exhibiting a conscious consumption behavior? To what extent does she think she makes the
decision consciously in the purchasing process? What kinds of internal and / or external factors
is it(purchase) affected by?
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3. METHOD

In this study, the case study design, one of the qualitative research methods, was
adopted. Creswell (2009) defined the case study as "a research strategy in which the researcher
investigates a program, event, activity, process or one or more people in depth™ (Creswell, 2009:
13). When asking how and why questions about an issue, case studies are suitable for seeking
answer for such issues (Yin, 2003; Baskarada, 2014) obtaining a holistic view in relation the
relevant research problem (Baxter and Jack 2008). In that way, case study research is capable of
testing theories by refining and/or refuting as well as building theories, and thus providing the
existing knowledge with new insights (Vissak, 2010)

There are also various critiques regarding the case studies, especially that the single case
study cannot be generalized (Flyvbjerg, 2006; Vissak, 2010; Baskarada, 2014). However, Tellis
(1997) and Yin (2003) previously indicated that the generalizations of case study results are
made to theory not to populations (by analytical generalisation) and it is possible to do it on a
single case. The unit of analysis, in a way the case might also be either an event, a process, an
individual, a group, or an organisation (Yin, 2009). To collect data of this depth and richness, |
considered the single case study option to work on a compulsive consumer with accessible
closeness and distance. Therefore, the single case study method has been adopted with a
participant suitable for the research. Overall, this study examines the shopping experience of an
individual (as the unit of analysis) with compulsive buying feature for two months.

3.1. The Researcher

I, Dr. Dogan, have been working as a lecturer in marketing for ten years. While my
primary field of study is consumer behavior, | also do research on marketing communications
and marketing research. It is my special interest to do unigue research on consumer behavior,
based on my own experiences, | have a special interest in compulsive buying and have been
reading about it for a long time. Such consumers have been attracting my attention for a long
time, as | have friends around me who also exhibit excessive consumption behavior. While many
studies have been carried out on compulsive buying in different fields including marketing, |
wanted to closely examine a typical compulsive buyer and closely monitor this behavioral
pattern with a case study.

3.2. The Site of the Study

The site of the study is a tiny town that is located in the inner western part of Turkey. In
this city there is only one shopping mall but many little stores in the city center. People usually
go to another city that is an hour away from the city. In this greater city, there are two larger
shopping malls and stores.

3.3. Participant Selection

Belk (1973) previously found out that gift giving behaviour rises during special
occasions like birthdays, Christmas. The sales promotions also make consumers purchase more
than they expect (Vitor et al., 2013) and sellers adopt such promotions during special occasions.
For this study, a compulsive buyer was the case as compulsive buying is a significant issue both
in consumer behaviour and psychiatry and it is not clear whether compulsive buying is a disease
or just a temporary buying disorder. Therefore, it is expected that this case would contribute to
the field by delving into a compulsive buyer’s 2-month-buying behaviour from the beginning of
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November and the end of December 2020 during which a discount period including Black
Friday and Christmas was experienced.

When choosing the participant, I first shared a compulsive buyer screening questionnaire
on my social media account, Whatsapp (see the appendices). | preferred my private account
made up of my friend since this is a delicate subject and anyone might avoid sharing their info or
experience. | received responses in a while and decided on the one getting the highest score
(with the most ‘Yes’ (7) answer). The participant I selected according to the relevant criteria was
a friend of mine. She is a working woman at her 30’s, married, born and raised in the site of the
study. During the study I will mention the participant with a pseudonym (April).

3.4. The Data Sources & The Collected Data

Case study is a type of qualitative research that allows the use of more than one data
collection technique. In this respect, it increases the reliability of the research and can provide
cross-check while confirming the findings (Yin, 2003). The data sources in question can be
interview, observation (direct and participant), documents, physical works (Yin, 2003; Stake,
1995). In this study, data sources such as interviews, direct observation, receipt, invoice, etc.
regarding the shopping history, and images of purchased products were used to contribute to the
understanding and examination of the research subject.

I conducted the interviews face-to-face with a semi-structured interview form, and in the
unstructured interviews by phone and message application. Creswell (2009) states that face-to-
face questionnaires as well as telephone and e-mail interviews are also accepted. In this regard, |
made the main meeting face to face. In line with April's request, | also made interviews by phone
about her shopping experiences during two sales promotions of Black Friday and the New Year.

I made my observations by going with her while she was shopping, upon April's
approval. During the shopping, | had the opportunity to closely examine her behavior, decision-
making process, products she bought, and her interaction with sales representatives.

As documentary evidence, | examined photos from April's house, wardrobe, etc., and
shopping receipts. In this way, | examined the variety of products purchased and the frequency
of purchases. Considering her privacy concerns, at her request, | only used the images for data
analysis.

| obtained her written consent for all the data | would collect and informed her that both
information (visual and oral) and identity would remain confidential. Ethics committee approval
required for the study are also obtained.

3.4.1. The Interviews

In this study, in addition to contributing to validity and reliability by providing data
diversity (Merriam, 1998; Stake, 1995), | interviewed the participant because it provided the
thick description, which is an important criterion in validity. Another reason for collecting
interview data in this study was the fact that the interviews are an important data collection
technique in qualitative research as they allow the individual to express the world of meaning
himself and present data that we cannot reveal with other data collection techniques (Patton,
1987).

| conducted a face-to-face interview with a semi-structured interview form. | made the
face-to-face interview at the beginning of the study (at the beginning of November) in order to
provide more comprehensive information about the participant and to see the current course of
shopping in her usual life practice. The face-to-face interview lasted about an hour. In this
interview, | told the participant the purpose of the research, the importance of the information |
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will obtain from her for the research, that she can terminate the interview at any time, she can
give the answer she wants during the interview, and also ask her own questions.

With the probable emergence of the desire to shop, | made phone calls during the
research period (one in Black Friday and the other in December) in order to understand what
motivations, she wants to shop with, what she wants to shop for etc. In both interviews, | also
made post-shopping interviews in order to understand the feelings and thoughts after the
purchase. | preferred the unstructured interview format for these four interviews, which lasted an
average of 15 minutes. In addition to the phone calls, she also messaged to me when she felt
online shopping desire. | tried to reveal the products she was considering to buy and why she
wanted to buy them. Transcription of the interview data started immediately at the end of the
interviews and when completed, it was sent to the participant to check the accuracy of the
interview transcript, ensuring validity.

3.4.2. Direct Observations

Observation is one of the most used data collection techniques in qualitative research.
Bailey (1982) stated that a researcher who wants to examine a behavior in any environment in
detail and comprehensively can use the observation technique and added that structured or
unstructured observations can be made within this scope. As part of this research, | went
shopping with April and collected my observation data by observing her experiences directly
while shopping with her.

| collected data with unstructured observation technique on the stores she chose during
shopping, her behaviour in the store, the duration of her stay in the store, whether she bought it
or not, and her interaction with the store employees. | also observed her wardrobe and various
other products at her home.

3.4.3. Documentary Evidence

Interviews were the primary data in this study. | also benefited from the documents in
this study to make the statements of the participant explanatory and to confirm it in a way.
Documents are sources that provide data to the researcher without observation or interview. In
this respect, documents that save time and money can be in the form of memories, diaries,
photographs, personal documents, and documents (Bailey, 1982). The document review
contributed to the validity and reliability of the research, both as a triangulation and a thick
description. The documents | have examined in this research are as follows: the shopping
receipts during the research process, photographs from the participant's house and from various
places (wardrobe, hall alike) in her home.

3.5. Data Analysis

In this study I analyzed the data following Strauss and Gorbin’s (1998) grounded theory
procedure. Denzin and Lincoln (2005, p.508) indicates that grounded theory “consists of
simultaneous data collection and analysis, with each informing and focusing the other
throughout the research process”. Doing constant comparative analysis, | related data collection
and data analysis as the method requires. As Morse and McEvoy (2014) also applied in their
study in the field of sport finance, | reviewed, evaluated, and organized interview transcripts,
observations and documentary evidence including shopping receipts, purchase orders, store
subscriptions, mobile applications of the stores she keeps on her mobile phone. Following the
coding procedures of grounded theory by Strauss and Corbin (1998), I first analyzed each
interview (face to face and phone call interviews) with the constant comparative analysis,
identified categories after the open coding phase. Utilizing axial coding, | related each interview
and other forms of data to collect them under certain categories. In the phase of selective coding,
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I identified the core categories and linked different categories to the core categories (Strauss and
Corbin, 1998). The core categories | identified are: motivations to excessive (compulsive)
buying behaviour, excessive (compulsive) buying conditions, conscious consumption and
buying process and buying consciousness. Based on concepts and categories I, then, developed
themes. During category identification and theme development, two colleagues of mine who are
also expert in the field collaborated with me.

3.6. Qualitative Internal Validity and Qualitative Reliability (Dependability)

I tried to provide a set of criteria to ensure validity and reliability in the data | collected.
Creswell (2009: 162) stated the factors that threaten the internal validity as the factors that arise
from the procedures followed in the research process, the functioning or the experiences of the
participants and prevent the researcher from making inferences about the population under study.
In this case study, | provided triangulation, member checking, thick description and internal
validity in order to eliminate these types of factors threatening internal validity.

Triangulation is defined as using more than one researcher, more than one data source or
more than one method to verify the findings (Merriam, 1998: 204). Triangulation thus provides
the opportunity to review our inferences. Utilizing data triangulation, | collected data by
inteviews, observations and documentations.

With member checking, | sent back the data and my temporary comments on this data to
the participant, and | received a kind of confirmation (Merriam, 1998: 204). In this way, the
threat of misinterpreting the data originating from the researcher is eliminated. So, | sent my
interview data to April to confirm that | transcribed the recording correctly and asked her to
check it.

As a Personal Statement, my own experience of compulsive buying and how conscious
it is done and what kind of intrinsic-extrinsic motivations feed on have been an important
motivation to investigate this issue. As | am a person who likes shopping, even excessively, |
wondered about the motivations of my friends who displayed similar buying behavior while
thinking about my own experiences. Do we show similarities? Where do we separate?

Thick Description is making a rich description of the case study and its participants
allows the readers to understand the environment vividly and to match the research situation
with their own conditions, in a way, to transfer between the conditions in the case study and their
own experience (Creswell, 2009). In this study, I tried to make a wide definition and description
of the compulsive buyer and her experiences, both with the interviews and the documents she
shared.

Qualitative reliability is defined by Creswell (2009) as consistency between different
researchers and projects. Merriam (1998) and Yin (2003) indicate that qualitative reliability is
finding the same results when repeating the study. In this study, the position of the researcher
and the audit trail were provided with triangulation, which is also an important factor in validity
to ensure reliability.

As Investigator Position, the researcher's assumptions, theoretical background, sampling
method, details about the participants and the environment they are studied are important
elements in ensuring reliability in qualitative research. | have presented a conceptual framework
and literature review on compulsive buying and self-consciousness issues and their relationship,
along with my own experience of the research topic. During the research process, | stated in
what ways | interviewed the participant, how | collected observation data, and what my
document data sources were.
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An Audit Trail is the part of qualitative research in which details about the data
collection process, methods used and how the data are analyzed. Field notes, expressed as a
written explanation of the observation on the audit trail, include a breakdown of the interviews
(Miles and Huberman, 1994). The audit trail for this study is presented in the appendix at the end
of the text.

4. FINDINGS

The purpose of this study is to identify the motivations that makes compulsive buyer
purchase, what and how often and why and how she buys; to reveal the consciousness and the
extent to which out of control she acts during her purchases. Following the data analysis, |
developed the themes and relevant categories below.

Theme One: Excessive (compulsive) buying motivations

April said shopping was often a leisure activity for her, and sometimes it was a kind of
comforting to compensate for her demoralization. She said she did noticeably more shopping,
especially if the sale periods coincided with demoralization.

Sometimes | just can't find anything to do. There are times when | don't want to meet
with my friends. Especially in the pandemic, we cannot meet much outside, although we already
want it. |1 go to the mall a lot out of boredom. I do this a lot under normal conditions. I guess
going and shopping is one of my favorite things in my spare time. Of course, I'm not just going
around (smiley) | want to buy things that | like as | see. Maybe | have never returned empty-
handed from my shopping mall tour (smiley) | wouldn't go around just to see what's going on, so
it happens very often that I just can't stand buying the things that I like.

From this statement of April, | noticed that she sees shopping primarily as a leisure
activity. | saw that she went shopping when he could not find anything other to do because she
also let me know when she wanted to shop. On the other hand, it is an important detail for me
that she does not spend shopping mall visits without purchases. | also experienced that she did
not complete the shopping mall visits without making a purchase. Saying that mood is also an
important factor in shopping, April stated that she is more inclined to shop when she feels
unwell.

I have not stopped since | realized that shopping is the most comforting thing for me
when | am upset and depressed (smiley). Considering my fondness for clothing products, I can
say that buying new things and seeing them on me is very effective in getting me out of bad
mood.

When | look at her statements about how sales promotions such as discounts affect her, |
can say that there is another shopping stimulus for April. The times she wanted to shop during
the research process coincided with the discount period. She shared the notifications of her
favorite brands with me via cell phone message.

... Price cuts... of course I'm affected. I also make sure that it is discounted while I'm
shopping. | buy a lot of clothes, yes but | don't buy almost any of them from the season. The
discounted price, as you know, stimulates me, even if I do not need it, | ask myself how to miss it,
it has fallen at such an affordable price. Think about it, a sweater with a season price of 500
Liras has fallen to 150 Liras. At that moment, | focus not on whether | need that sweater or not,
but on how much discounted price | buy that sweater.

| saw that April was picky in terms of brand in the products she bought while shopping.
Stating that she prefers branded products, April said that she did not miss the discount periods of
these products. When | examined the shopping vouchers April shared with me, | had findings
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that confirm this; her frequent purchases of high sums were on premium branded clothing
products.

I do my shopping, especially the unnecessary and excessive part, for clothing. | prefer
branded, high-priced products in clothing. Wearing that brand gives me an incredible pleasure.
Especially if 1 think that | bought it at an affordable price, my joy will increase. Visiting the
brand's store is also enjoyable and wearing it also. So, | can also say that the thing that drives
me to buy too much is my fondness for branded clothing. You know, especially premium brands
are already making seasonal designs. | also love to buy and wear those models on sale. For
example, it is not important for me to wear the autumn-winter season products of three years
ago, it is enough for me to buy that brand at an affordable price according to its own average.
That's why | often visit the outlet stores of those brands. Even if | buy it from the website, | often
check the outlet aisle.

Another important thing April said was that someone making purchases in her social
circle was driving her to buy. In this respect, | saw that she was going for a social comparison. In
one of our whatsapp messaging, she mentioned a friend of hers buying a watch and she
immediately started to search for watches.

Sometimes | tell myself, okay | won't buy anymore. It happens that | don't buy for a long
time (of course, long for me-smiley-). Then | hear that a friend of mine has bought something
very expensive, his/her purchase of that product opens space for me and gives me the right to
buy something new for myself. | am almost saying that | should not stay behind him/her. | am
immediately buying something for myself.

April explained another reason of her excessive spending as she likes to make others
happy. In other words, she stated that she could exaggerate her spending in an altruistic manner.

I love to buy gifts. Often, the gifts | buy for my loved ones are things that | will not buy
for myself because of their prices. | do not avoid expense to make my loved ones happy. For
example, | don't buy cheap gifts. This pushes me to buy expensive gifts. But when | buy gifts, |
think about how happy the other person will be, and | immediately buy whatever gift | will buy.
For example, even if my credit card is full, I will buy whatever | want.

| also saw in her statements that April was concerned about how she was perceived by
others. Therefore, in her excessive buying behavior, external as well as internal; possibly more
external factors are distinctive.

leisure activity

mood

sales promotions |

brand fondness |

social comparison

altruism

Figure 1: Theme One and Related Sub-themes
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Theme Two: Excessive (compulsive) buying conditions

April's own assessment of how extreme her purchasing behavior is, and her comments
on under what circumstances she finds her purchases excessive can be interpreted as she has an
awareness of this issue:

The things | buy because | really need it are obvious, household supplies. Bed,
wardrobe, carpet, etc. but when it comes to clothing, | can't say that much. Apart from the
dresses | bought for special occasions such as weddings, etc., | have not bought any clothes
because | really needed them. If I find it cheap, stylish, and branded, I just can't stand it. | don't
really look if |1 have the same color and same model. That's why | can say that almost all my
shopping for clothing is excessive.

When | consider it as clothing and other products, it is possible to say that April's
perception of over-purchasing is very strong in clothing, thus exhibiting an excessive purchase
behavior that varies according to the product. However, | can say that the criticisms from her
social circle about purchasing behavior also strengthen this perception.

Before | got married, I would not want my shopping order sent to home, | used to
forward it to my work so that my mother would not see it and be very angry. After | got married,
| started to send some to my own home and some to my family's house. So, | was cutting the risk
of getting angry in half (smiley).

Once | did a lot of cosmetics shopping. | gave my working address for the delivery. An
employee at work picked up my package. | was very annoyed that the invoice appeared on the
box. | felt nervous thinking that if the man saw the amount of my shopping and said, what this
woman did, and furthermore it made me uneasy.

... I realize how much, even unnecessary shopping, I do while I am allocating summer
and winter clothes. | see, | have clothes that | have never worn and even forgotten. For example,
I buy at least two colors of the same model sweater and shoes. | make combinations in my mind,;
I tell myself that | will definitely need this color and I buy the colors of the model that | can get.

When | saw April's wardrobe, shoes, and bags, | saw products that confirm what she
said. She also explained the times she lost control over her spending on her credit card receipts.
She also stated that she felt bad when she saw that her shopping vouchers reached very high
amounts and that she was putting herself in financial difficulties, and moreover, she regrets it.
She said that one of the moments when she felt most regretful and bad was when she barely
wore the branded products she bought just because she bought it at a lower price than the normal
price.

... Nice when buying... nice when I feel good... but I feel very stuck when my credit card
receipts is too high. | wish | had patience; | wouldn't have bought it. Is it worth it? What is
worse is that | almost never wear what | bought, | feel very upset. | feel incredibly idle when |
pay so much for things | will not use. For example, | have fixed payments. | have no space for
credit card. | also do not want to use, indeed. However, | preferred to pay contactless payment
due to the pandemic for the last year and therefore I turned to the card.

The credit card receipts April shared with me also confirmed what she said. A few of
receipts were also high.

... Actually, I think sometimes. I say how many families can make a living with the
money | give to my clothes or cosmetics. | do help those kinds of people indeed. I'm trying to
hold back. In fact, | haven't used a credit card for the last 1.5 years. | was angry with the bank. |
was getting everything in cash. This was a good control mechanism for me. But | started to use
credit card again because it provides convenience in online shopping, during pandemic
especially.
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When | examine all of April's statements, it is possible to say that the motivations that
push to buy and the motivations that lead to regret and judgment after the purchase are both
strongly caused by external factors.

product category |

social criticism expsoure |

After-shop feeling
(regret,judgement)

Figure 2: Theme Two and Related Sub-themes
Theme Three: Conscious Consumption and Buying Process

April said that she made unplanned purchasing decisions, which she interpreted as
excessive, resulting in mostly unnecessary product purchases.

As | said before, shopping is mostly a leisure activity for me. What is wrong with this
activity is that 1 want to buy everything | like (smiley) for example, |1 go to my favorite stores,
and I even disregard the price if | like the product. If there is a discount, then it is inevitable for
me to buy something (smiley).

April added that there were moments when she tried to be careful with this routine.

Sometimes | try to hold back. If I like a few things | try to get the one | liked the most.
Or take a tour and then decide whether to buy it or not. If | have chosen this route, | often leave
without taking it. Or I'm running the famous 10-second rule, picking up the product and asking
myself if | really need it. Or | calculate the upcoming amount on my credit card, and | give up.

She also stated that, with the need for social approval, when purchasing a product, April
turned to the thoughts of her friends or the people she trusted in the product she was considering
buying.

Another precaution that | take myself so that | don't buy anything else | don't need is to
share with my friends, who | trust in the idea of what I will take and who | believe will often
discourage me from shopping. Whatever it is to buy, | send the picture of it to my friends; mostly
they say it is not beautiful, so I shouldn't buy it | guess (smiley) as a result, | leave without taking
it, it makes me feel very good. For me, going to the mall and going out without buying anything
is a great sign of success.

She said that the sales promotions practices such as lottery and quantity, price discount
applied in shopping malls and stores often pushed her to unnecessary purchases. While shopping
together, 1 observed that April could not remain indifferent to the salesperson's offers, such as a
10% discount on the second product.

I sometimes participate in the New Year's lottery in shopping malls. The salesperson
informs me of the lottery, if I win a right to lottery, I'll shop a little more to win the second by his
advice. |1 am also very fooled by the 4 buy 3 pay offers of the stores; it attracts me very much.
For example, | would buy four instead of buying one and leaving the store, for example.

Another important observation of mine about April was her interaction with sales
representatives during shopping. While visiting the store, | observed that April was interested in
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the products that the sales representative suggested to her, and that she definitely bought
something from the store where she stayed for a long time.

... I also have a habit of feeling embarrassed towards the store staff. While visiting the
store, especially if the sales representative understands that | am an easy bite, s/he never misses
this opportunity, I feel like I must buy something if s/he is interested in me.

From April's statements, | once again saw that external (in a sense, social, such as
salesperson) factors are a determining factor in her unnecessary purchases.

Saying that online shopping is an alternative shopping medium for her, especially during
the pandemic period, April said that online shopping sites substitute physical stores in many
ways. In our correspondence during the research process, | witnessed that she entered mobile
applications in her spare time, looked at the products she liked over and over and finally couldn't
stand it and bought it.

Just like | visit stores to spend leisure time, before | go to sleep or when | wake up in the
morning, while drinking tea, | like to look at the applications of e-commerce sites or the
applications of my favorite stores. For example, when | try to reduce shopping, | uninstall these
applications. Notifications are already turned off. | add the products | like while browsing the
applications to my favorites. But | don't buy it right away. But if it's time of sale, if there is a
possibility that the product is running out, or if someone else has the possibility to buy it from
my cart, | act fast. If | like it, if the price is affordable, I will quickly buy everything I like. I do
not shop online very often because it is such stressful.

unnecessary product
purchase awareness

seeking social approval

sales promotions

Figure 3: Theme Three and Related Sub-themes
Theme Four: Buying Consciousness

| asked April how she defines conscious consumption and whether she ever makes
conscious consumption. She is aware of conscious consumption. However, she sometimes
cannot stand her strong buying desire.

Conscious consumption is buying what you really need at a reasonable price, | would
define. Do | make conscious consumption? | sometimes do. | already told you this. Household
goods, food etc. anything other than clothing, sometimes cosmetics also, is essential and also
conscious consumption related purchase, | suppose.

... Even entering a luxury store and buying something from there is a pleasure. I like it
when the store employees know me after a while and know my preferences. For example, there is
an incredibly expensive brand that | like very much in clothing. But it has such style products
that it says, for example, | am a product of that brand. I like it when people identify me with that
brand.

... There is no outlet store in the city where I live. I visit the outlet stores as I go to other
metropolitan cities. | went again last week; | bought a boot that | normally say | wouldn't buy in
other brands because it is very expensive but this brand I got out. Normally it was 1300 lira,
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with a 50% discount | bought it for 650 liras. The sales representatives also said that if you buy
another product with it, total amount will drop 10% more. | bought another bag even though |
never needed it. My bag hanger at home will fall to the ground, it can no longer bear the weight.
But it was a discount, and | bought another bag because it shows its style. | bought a few more
clothing items and paid less in total, and it satisfied me (smiley) but the following week my credit
card receipt arrived. | still didn't regret it. Because the things | bought are very good. And |
bought it very cheaply.

When I looked through April's comments, | saw that she spent a large amount of money
on social visibility and image. So much so that even her scent preference was in this direction. |
saw that April shopped with a consciousness in which external factors such as social acceptance,
image and visibility are distinctive factors, and in a way, she associates this with luxury
consumption. In addition to the shopping vouchers, she shared with me, | saw that the stores we
visited were the stores of premium brands.

.... There is one more thing | noticed on myself: for example, my home clothes are not
that important. What | wear outside should be brand, luxury brand. I officially saw me shopping
with this point of view. For example, | have no such concern when buying food, furniture, etc.
But even if | am going to a restaurant, | prefer luxury again. Being able to eat there also gives
me pleasure. For example, | do not eat in such ordinary places. | don't know if it's called luxury
addiction (smiley), | cannot give up my expensive pleasures. | guess there was such a passion.

| saw another external attribution of April's passion for shopping as her changing socio-
economic status. She told her fondness for luxury and admiration increased as her income raised,
and she could finally purchase anything she used to wish at her early ages. In a way she was
referring externally again.

... I had noticed an excess in my shopping frequency and amount when I first started
work. As my income increased, my fondness for luxury increased. | found myself buying things
that | wanted to buy but couldn't get in my adolescence. Over time, this ambitious shopping has
declined, but I still make my choices for brands that | could not buy because they were expensive
in my adolescence. This usually happens to people, I suppose. I mean, I'm probably not the only
one who shops with that desire. But to the extent | can bear it, of course. This is a tradeoff | think
(smiley).

April's comment on whether excessive buying habits might be related to disease or not
was also important.

...... I don't think this is a disease. The irresistible request. It's up to me to buy something
or not. If | do not go to the shopping mall, if | do not look at the websites on the internet, if | turn
off the notifications, | can manage not to shop under my own control. | also know when | want to
buy something, at times | can find ways to hold back. As a result, | see excessive shopping as
something that | would not do if | wanted to or not, and even the shopping itself. | associate this
a little bit with my not knowing how to control money that rarely occurs...

April's comment on whether she was suffering from a disease related to her passion for
shopping was also important. It is a preference to dress the way she wants in response to the
financial bottleneck she can bear; even a tradeoff in her own words.
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conscious consumption
awareness

social visibility&image

external attribution

tradeoff

Figure 4: Theme Four and Related Sub-themes

5. DISCUSSION AND CONCLUSION

Compulsive buyers are often over-spending and are rarely affected by the price.
Moreover, the use of credit cards pushes them to be less conscious about their budgets (Lo &
Harvey, 2011). We see that this research participant also spends high amounts of money from
her credit card, even if she is unable to pay.

Compulsive buying has often been associated with depression (Claes et al., 2016;
Villardefrancos and Otero-Lopez, 2016; Lawrence et al., 2014). Hirschman (1992) found that
while associating compulsive buying behavior with the feeling of inadequacy, individuals
display excessive buying behavior as a way of getting away from negative feelings and stress; In
this study, the participant also stated that her excessive buying has become a way of dealing with
negative feelings and thoughts. She stated that her mood is extremely distinctive in her desire to
shop, and when she is depressed, she often tends to shop to feel good.

Various studies show that promotion offering websites represent a particularly attractive
shopping context for compulsive buyers due to hedonic and social motivations that affect
consumers' response to such contextual factors (Kukar-Kinney et al., 2016). We see that sales
promotion practices in both online and physical stores cause this research participant to consume
excessively.

There are also studies dealing with the determinants of external factors that push
individuals to over-purchase. In this respect, studies conducted based on Self-Determination
Theory (Deci and Ryan, 1995) show that the distinction between true self-esteem to contingent
self-esteem (CSE) is also determinant in compulsive purchasing and individuals with high CSE
focus are focused on providing external standards; It has been demonstrated that they decide
their self-worth based on their physical attraction, social position, job performance, or to what
extent they meet other evaluation standards (Patrick, Neighbors and Knee, 2004). The same
approach has been examined in the role of the distinction between the real self and the ideal self
in compulsive buying, and it has been demonstrated in various studies in which compulsive
buying is shown to reach the ideal self, which is largely shaped by social interactions (Dittmar,
2005). Compulsive buying, which is closely associated with Festinger's (1954) Social
Comparison Theory, is explained by the need to evaluate themselves, individuals' sensitivity to
the reactions of others and their tendency to social comparison. Various studies have shown that
the individual who focuses on what others think about is also open to their influence (Roberts et
al., 2014). In this study, the participant drew attention to social visible factors such as social
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acceptance, approval, image, luxury as driving factors in unnecessary excessive purchase
behavior.

When these theories and their implications are evaluated, it is seen that compulsive
buying behavior patterns that coincide with the inferences about self-consciousness are revealed.
Previously, in Burnkrant and Page (1981), it has been revealed that individuals with high public
self-consciousness carry out their consumption behaviors to create favorable impressions.
Individuals with high public self-consciousness also need to associate their own behavior with
the behavior of others; needs such as social acceptance and awareness that can be met through
social interaction; hence socially conspicuous consumption and ownership of products; in a way
they are more prone to materialism (Tunnell, 1984; Burnkrant and Page, 1981; Xu, 2008).
Indeed, focusing on physical appearance over clothing has been revealed as one of the most
important precursors of compulsive buying (Solomon and Schlonker, 1982; Schlenker and
Leary, 1982; Harnish et al., 2018).

Since the financial cost of compulsive purchasing is too much to be insignificant,
individuals are both consciously and unconsciously disturbed by excessive purchasing behavior
(Zhang et al., 2017). Studies show that compulsive buyers are self-controlling but differ from
cautious buyers in how they implement self-control measures (Horvath et al., 2015). In this
study, the participant's self-assessment of excessive consumption behavior and the effort to
control excessive consumption and watching herself with a third eye show that she also has a
private self-consciousness. As a matter of fact, changing the conditions and reactions of
Baumeister's (2002) it might be inferred that self-regulation (self-control), which Brown (1998)
defines as the capacity to plan, direct and monitor one's behavior flexibly in the face of changing
conditions, is also an important indicator of private self-consciousness. Therefore, excessive
consumption can be interpreted as a desire arising from external, mostly social factors rather
than being an uncontrolled consumption behavior away from consciousness.

In this study, another factor that the participant particularly emphasizes and prepares the
ground for excessive consumption is shopping as a leisure activity. Baudrillard's (2010)
"shopping malls that bring together the scattered functions of social life and togetherness (work,
leisure time, nutrition, health, transportation, media, culture) under a single homogeneous roof
(time / space)" has become the venue. The fact that the participant said that she generally
preferred to buy expensive gifts and exhibit compulsive buying behavior while buying gifts
shows that she received gifts with an altruistic motivation as a part of the social exchange and
extended self (Belk, 1977; Belk and Coon, 1993).

An important finding revealed in studies on compulsive purchasing is that this type of
excessive purchase behavior is more common in women, and it focuses on products such as
clothing and cosmetics (Miltenberger et al., 2003; Black, 2007). In this study, the case unit was
also a woman, and the findings obtained from her also confirmed the previous research findings.
She also expressed her fondness for purchasing clothing and cosmetics.

In general, when all findings are evaluated together, we might infer that both private and
public consciousness related factors are effective on excessive consumption behavior, and that
self-control can be achieved because of this consciousness.

I can suggest that everyone who exhibits the characteristics of compulsive buyers should
be examined in detail before a disease or behavioral disorder is diagnosed and that the
motivations driving this behavior should be addressed. As a matter of fact, | saw in the subject of
this study that the motivations in excessive consumption behavior intertwined with conspicuous
consumption.
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Considering the common critiques related to case study, future research could be
designed as multiple cases recruiting more participants from diverse demographics and the role
of self under different features.
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APPENDICES
Appendix A

Compulsive Buyer Screener Survey Questions (Online)
*Do you shop when you feel angry or disappointed? oYes oNo
*Has overspending created problems in your life? oYes o0No
*Do you have conflicts with loved ones about
your need to shop? oYes ©No
*While shopping, do you feel euphoric rushes or anxiety? oYes oNo
After shopping, do you feel like you have just finished
doing something wild or dangerous? oYes ©No

*After shopping, do you ever feel guilty or embarrassed

about what you have done? oYes o0No

*Do you frequently buy things that you

never end up using or wearing? oYes oNo

*Do you think about money almost all the time? oYes oNo
Appendix B

Semi-Structured Interview Questions

1. Can you briefly introduce yourself?

2. Can we talk a little bit about your shopping practice? Who does shopping at home? How often? Where from?

3. If we talk about your shopping practice... what is your shopping frequency? Where from? How do you buy?

4. In fact, you described yourself as someone with a high passion for shopping, or even as a shopaholic in our
preliminary interview. Can we talk about it a little bit? How often do you shop? What is your motivation (s)?

a. Why do you think you shop a lot?

5. What are you buying? Are they in line with your needs or unplanned purchases?

6. Do you have any regrets after purchasing? Or do you feel guilty?

a. Do you ever say what am | doing / what have | done? Or that you said I lost consciousness when | saw what you
bought?

b. Are you someone who questions what you're doing and why? Would you make an effort to make sense of yourself
and what you do?

i. Do you think a lot about your shopping experience? Conscious consumption or not? Would you have an effort to
justify this purchase in your mind and against others? Would you make an effort to make sense of yourself and your
shopping experience? Or would you not think about it at all?

¢. Would you criticize yourself on this or other issues? Do you think you are cruel to yourself?

7. What is the range of your shopping amounts? What is your payment option? (Can | learn your card limit, if any?)
a. What is your monthly statement amount? How much of this is due to your unplanned purchases?

b. Do you make your card payments regularly? Do you have any difficulties economically? How do you solve it?

8. If we talk about the products, you bought... what do you buy? Do you focus on a certain product group?
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a. To what extent can you say products about how you look at others?

i. Do you care about your appearance?

ii. Do you care what others think of you?

iii. Are you worried about making a good impression on people?

iv. How would you relate all of these to your shopping experiences?

b. Could you say that I can explain what you do and why, in terms of your shopping experiences?

9. Have you tried to make an individual change in your passion for shopping or think you need professional support?
Have you done any research on this topic? What, what kind of efforts have you made?

Appendix C

Audit Trail

July 2020 Conferring on the relevant research idea and design with the colleagues

July-September 2020 Literature review on compulsive buying and case study method

October 20, 2020 Participant selection through compulsive buyer screener (via online survey)

October 25, 2020 Met the participant face to face to inform her of the study in detail and obtained the informed
consent form for each data source (interview, document and observation)

November 1, 2020 Carried out the face-to-face interview (semi-structured) (main)

November 2-5, 2020 Transcribed and analyzed the data

November 15, 2020 Accompanied April to her shopping mall visit and make observation

November 28, 2020 Carried out phone call (unstructured) interview at the time of Black Friday Sale
December 1, 2020 Accompanied April to her shopping mall visit and make observation

December 4, 2020 Carried out phone call (unstructured) interview after Black Friday Sale

December 5, 2020 Visited April at home and took photos of her room, clothing and the like

December 15, 2020 Accompanied April to her shopping mall visit and make observation

December 23, 2020 Evaluated store loyalty upon subscription through mobile apps and mail list

December 25, 2020 Accompanied April to her shopping mall visit at the time of Christmas and New Year shopping
and make observation

December 26, 2020 Carried out phone call (unstructured) interview at the time of Christmas Sale

January 1, 2021 Carried out phone call (unstructured) interview after Christmas Sale

January 1-15, 2021 Transcribed and analyzed the two interviews (Christmas Sale) data call interviews
January 15-17, 2021 Member checking with April to review the transcribed data

January 18-23, 2021 Data analysis through transcribed interviews and observations

January 23-February 3, 2021 Collaborated with the expert colleagues and asked their confirmation on the categories
and themes | developed
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AB’ye Uye Ulkelerde Sanayilesmenin Belirleyicileri: Dinamik Panel
Veri Analizi
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Sanayilesme, ilk sanayi devriminden bugiine, bagta Avrupa olmak iizere tiim diinyada ekonomik,
politik ve sosyal doniigsiimlere sebep olmustur. 21. yiizyilda da Avrupa onciiliigiinde ilan edilen yeni
sanayilesme dalgasiyla da siirdiiriilebilir biiylime ve kalkinmanin itici giici olarak yeniden tartigmaya
acilmistir. Bu cercevede, son 10 yilda Avrupa Birligi’ne (AB) iiye iilkelerde de yeni bolgesel politika
arayislar1 giindeme gelmis ve 6zellikle AB’nde yeniden sanayilesme icin bir yol haritasi ihtiyaci ortaya
¢ikmistir. Bu nedenle bu ¢alismada, AB’ye iiye iilkelerde sanayilesmeyi etkileyen unsurlar, 1995-2018
yillart i¢in iki agamali sistem GMM yontemi kullanilarak analiz edilmektedir. Calismanin bulgulari, AB
iiye iilkelerinde sermaye ve beseri sermaye Sstoku, disa agiklik, goreli gelir, enflasyon, bankalar tarafindan
Ozel sektore saglanan krediler, 2008 krizi gibi temel ekonomik gostergeler ile kurumsal altyapi gibi

sosyoekonomik genel goriiniimle iligkili olan gostergeleri sanayilesmeyi etkileyen ana unsurlar olarak
ortaya koymaktadir.
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1. GIRIS

Sanayilesme, imalat sanayi faaliyetlerinin artan 6nemini ve donisiimiinii kapsayan bir
sosyoekonomik silire¢ olarak tanimlanmaktadir (O’Brien, 2001). Sanayilesmenin temel
dinamikleri, Sanayi Devrimi’nden bugiine, iilkelerin iktisadi biiylime ve kalkinma siireglerine
etkileri baglaminda dnemini koruyan bir tartisma alan1 olmustur. Ciinkii sanayilesmenin biiylime
ve kalkinma i¢in bir 6énkosul oldugu hususunda neredeyse bir goriis birligi vardir (Szirmai ve
Verspagen, 2015). Ozellikle Ikinci Diinya Savasi’nin ardindan yeniden yapilanan diinya
ekonomisinde, sanayilesmenin “ekonomik biiylimenin motoru” olup olmadig1 sorusuna yanit
arayan teorik ve ampirik tartismalar hiz kazanmis, Kaldor (1966) ve Cornwall (1977) tarafindan
sistematik bir bicimde tartismaya agilan imalat sanayinin biiylimenin motoru oldugu hipotezi,
20. yiizyilin ikinci yarisinda 6nemli bir giindem maddesi haline gelmistir (Thirlwall, 2003).

18. ylizyildan 20. yiizyiln ikinci yarisina kadar oncelikle biiylime, ardindan da
kalkinma/modernlesme ile 6zdes siirecler olarak kabul edilen sanayilesme, 20. ylizyilin ikinci
yarisindan itibaren neredeyse tiim diinyada finansal sermayeye dayali biiyiime politikalarinin
yiikselmesi ile biiyiik olclide gozden diismiistiir. Nitekim, kiiresellesmenin arttigi, bilgi ve
iletisim teknolojilerinde hizli gelismelerin yasandigi, {ilkelerarasi sermaye ve emek
hareketlerinin giderek daha serbest hale geldigi 1990’11 yillarda, hizmetler sektoriiniin diinya
Gayrisafi Yurtici Hasila (GSYIH) icindeki pay1 %60’a ulasirken, imalat sanayinin pay1 ise %19
diizeyinde kalmistir (World Bank, 2019). Ancak, son yillarda, ilk olarak 2008 krizinin neredeyse
tiim iilke ekonomilerine yansimasi ve bunun iktisat paradigmasinda yeni arayislar1 beraberinde
getirmesi, ardindan da teknoloji alanindaki yeni gelismelerin sanayi iiretiminin
organizasyonunda ongordiigii biiyiik degismelerle birlikte yeniden sanayilesme tartigmalari hiz
kazanmistir. 2010 yilimi takiben Almanya oOnciiliigiinde ilan edilen, iiretimde otomasyon ve
iiretimin asamalarindaki aktorlerin esanli koordinasyonunu temel alan, robotik {iretim ile 6zdes
kabul edilen yeni sanayi atilimi da 6zellikle 2008 krizi sonrasinda iiretimin yeniden orgiitlemesi
konusunda yeniden sanayilesme tartigmalarinda ©nemli bir kirilmaya isaret etmistir.
Oniimiizdeki yaklasik 30 yilda, basta Avrupa olmak {iizere, iilkelerin sanayilesme yarisinda yeni
bir déneme, yeni oncii sektorler ile girmeleri beklenmektedir (Kozal ve Barbaros, 2019).

Sanayilesmenin bolgesel oOzgiillikler ¢ercevesinde farkli goriintiiler kazandigi
sOylenebilir. Bu yeni sanayi dalgasi ve sanayilesmenin tarihsel siirecte nasil evrimlestigi
incelendiginde de ilk Sanayi Devrimi’nden bugiine sanayilesmenin basta Ingiltere ve Almanya
olmak iizere Avrupa iilkelerinde ekonomik ve sosyal yapida onemli doniisiimler yarattigi
(Landes, 1969) ve bu doniisiimlerin diinyadaki sanayilesme yarisina da yon verdigi
goriilmektedir. Yani Avrupa iilkeleri hem kurduklar1 uluslararasi orgiitiin ekonomik ve politik
giicii hem de tarihsel olarak sanayilesme yarigina yon vermeleri sebebiyle diinya ekonomisine
onemli Olciide etki etmektedir. Bununla birlikte AB, siyasi ve ekonomik is birliklerinin giderek
onem kazandig1 gilinlimiizde hem yeni sanayilesme dalgasinin oncii iilkelerini biinyesinde
bulundurmast hem de son 20 yildaki cesitli ekonomik ve sosyal kirilmalar (genisleme
politikalari, 2008 krizi, gé¢ sorunu vb.) nedeniyle olduk¢a dikkat ¢ekici bir konumdadir. Bu
nedenle, Avrupa Birligi’'nde sanayilesmenin dinamiklerinin yakindan incelenmesi, yeniden
sanayilesme tartigmalarinin ampirik zeminine katki saglayacag i¢in son derece dnemlidir.

1995 yilinda birlige tiye olan iilkelerle dordiincii genislemesini yasayan AB, bu yilda
diinya sanayi katma degerinin yaklagik %27 sini olugturmaktadir. 2018 yilinda ise, iiye {ilkelerin
sanayi katma degerine katkis1 %14’e gerilese de biinyesindeki iilke sayisinin 2018 yilinda 28
oldugu diisiiniildiigiinde, az sayidaki llkenin diinya iiretimine katki diizeyinin hala 6nemini
korudugu soylenebilmektedir. Grafik 1°de de goriildiigii gibi, son 10 yilda AB’ye iiye iilkelerin
imalat sanayi katma degerinin GSYIH igindeki pay1 neredeyse ayni kalmakta, ancak AB’ye iiye
iilkelerde imalat sanayi katma degerinin biiyiime oranmi 2008’de yasanan keskin kii¢iilmenin
ardindan, artis trendine ge¢gmektedir.
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Grafik 1. AB’ye Uye Ulkelerde imalat Sanayinin Genel Gériiniimii (1995-2018)
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Kaynak: (World Bank, Diinya Kalkinma Géstergeleri, 2019).

Yiiksek teknoloji icerikli sanayi iiriinleri ile farkli bir goriintii kazanacak olan yeni
sanayi atiliminda, AB’ye iiye iilkelerin sahip olduklari roliin olduk¢a onemli olacagi agiktir.
Nitekim, AB’ye iiye iilkelerde, yiiksek ve orta yiiksek teknoloji icerikli endiistrilerin imalat
sanayi Uretim artisinin siiriikkleyicisi olduguna ve bu iilkelerin degisen diinyanin kosullarina nasil
eklemleneceginin tiim diinya ekonomisi i¢in 6nemli olduguna ¢ok sayida caligmada dikkat
cekilmektedir (Eurostat, 2013; Gilchrist, 2016; Castelo-Branco vd., 2019; Eurofound, 2019).

Yeniden sanayilesme tartismalarinda ana odak noktasi, yakin gelecekte sanayilesmenin
tekrar biiyiime ve kalkinmanin itici giicli olarak kabul edilecegi ve bu nedenle iilkelerin bu
doneme uygun yeni sanayi politikasi arayislarina girecegidir. Bu dogrultuda sanayilesmenin
tarihsel dinamikleri ve sanayinin mevcut yapisi, lilkelerin yeni sanayilesme dalgasina nasil
eklemleneceklerini de dogrudan belirleyecektir. Bu cercevede, AB’ye iiye iilkelerde de yeni
bolgesel politika arayislari giindeme gelecek ve diinyanin en Onemli imalat sanayi lretim
bolgelerinden biri olarak kabul edilebilecek olan AB’ye iiye iilkelerde imalat sanayi iiretimini
yeniden yapilandiracak bir sanayi stratejisine ihtiya¢ duyulacaktir. Bu yol haritasina katkida
bulunulabilmesi igin, 6ncelikle bu iilkelerde sanayilesmeyi etkileyen dinamiklerin tespit edilmesi
gerekmektedir. Bu nedenle bu c¢aligma, 1995-2018 yillar1 arasinda AB-25 iilkelerinde
sanayilesmeyi belirleyen faktorleri tespit etmeyi amaglamaktadir. Imalat sanayi {iretimini
etkileyen temel degiskenlerin ortaya konulmasmin, iktisadi biiyiime ve kalkinmaya ydnelik
politika {iretme kapasitesine énemli katki saglayacagi dngoriillmektedir.

2. SANAYILESMENIN BELIRLEYICiLERIi

Sanayilesmenin belirleyicilerine iligkin tartismalar iki eksende analiz edilebilmektedir.
Ik eksen, sanayilesmenin biiyiimenin motoru olup olmadigini tartismaya acan ¢aligmalardan
olusmaktadir. i1k kez Kaldor (1967) ve Cornwall (1977) tarafindan ampirik olarak ele alinan bu
tartisma ekseninde, genel olarak iilkenin imalat sanayi iiretiminin, gelir, yatirim ve imalat sanayi
verimliligi ile iligkisi ele alinmaktadir. Bu iki 6nemli ¢alisma, llkelerin kaynaklarimi diisiik
verimli sektdrlerden (tarim) daha yiiksek verimli sektorlere (imalat sanayi) aktarmalarn
sonucunda hem bir biiyiime ivmesi yakalandigini hem de bu biiylimenin kisi basina gelir artis
ile de desteklendigini gostermektedir. Bu durum literatiirde, “yapisal prim (structural bonus)”
olarak tamimlanmaktadir (Timmer ve Szirmai, 2000). Imalat sanayi iiretiminin biiyiimenin
motoru olup olmadigi sorusu hala giincelligini koruyan bir tartisma alanidir. Chenery (1980),
McClausland ve Theodossiou (2012), Szirmai ve Verspagen (2015), Marconi vd. (2016)
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gelismis ve gelismekte olan iilkelerde; Mazhar ve Rehman (2019) gelismekte olan iilkelerde,
imalat sanayinin bitylimenin motoru oldugu hipotezini farkli analiz yillar1 i¢in dogrulamaktadir.
Ancak, bazi calismalar bu hipotezin yalnizca yeni sanayilesen ya da gelismekte olan {ilkelerde
gecerli oldugunu, gelismis ya da sanayilesmis iilkelerde gegerli olmadigini ortaya koymaktadir.
Ornegin, Fagerberg ve Verspangen (1999), Cornwall’m genisletilmis modelini baz aldiklart
calismada ve Szirmai (2012) bu hipotezin yalnizca yeni sanayilesen iilkeler i¢in gegerli
oldugunu, erken sanayilesmis ve gelismis iilkeler i¢cin gecerli olmadigimi gostermektedir.
Dolayist ile, iilkeler ve analiz donemleri degistikce “imalat sanayi biiyiimenin motoru mudur?”
sorusuna verilen yanitin degistigi goriilmektedir.

Ikinci eksen ise, bilyiimenin motoru hipotezini test ederken ayni zamanda
sanayilesmenin tarihsel belirleyicilerini de ortaya koymayr amaglayan c¢alismalardan
olusmaktadir. Bu alandaki ilk ¢alismalardan biri olan Temple ve Voth (1998), gelismekte olan
iilkeler icin yaptiklar1 analizde, sanayilesmenin siiriikleyici giiciiniin beseri sermaye oldugunu
ortaya koymaktadir. Bu bulguya paralel olarak, Szirmai ve Verspangen (2015), yiiksek egitimli
isgiicli ile imalat sanayi iiretim artis1 arasinda pozitif bir iligkiyi sunmaktadir. Sanayilesmenin
belirleyicileri tartigmasina, gelir, yatirimlar, beserl sermaye gibi temel degiskenlerin diginda
kurumsal altyapiy1 dahil eden literatiir ise olduk¢a yenidir ve bu ¢aligmalarin genellikle 2000 y1l1
ve sonrasinda yayinlandigi dikkat cekmektedir. Sanayilesmede kurumlarin 6nemine hem teorik
hem de ampirik diizeyde dikkat ¢eken en Onemli ¢aligmalarin basinda Rodrik’in ¢alismalari
(2007- 2016) gelmektedir. Rodrik (2016), sanayilesmenin temel dinamiklerinin, sadece gelir ve
demografik trendlerle degil, kurumlar, demokratiklesme diizeyi ve kiiresellesme ile de yakindan
ilintili oldugunu ortaya koymaktadir. Ancak Guadagno (2016), teknolojik geriligi ve eksik
degerlenmis doviz kurunu sanayilesmenin belirleyicileri olarak tespit ederken, 1995 sonrasinda
bilgi birikimi ve yatirnmlarin énemli hale geldigini ortaya koymakta, Rodrik’in (2016) aksine,
kurumsal altyapi ile imalat sanayi iiretimi arasindaki iliskiyi dogrulayamamaktadir.

Imalat sanayinin biiyiimenin motoru olup olmadig1 ve sanayilesmenin belirleyicileri
tartismalarinda en c¢ok dikkat ¢eken, analizlerin gelismis ve gelismekte olan iilkeler ayrimina
odaklandigidir. Ozellikle uluslararasi rekabete yon veren spesifik iilke gruplarina, iktisadi ya da
siyasi lilke bloklarina odaklanan ¢aligma sayisi oldukg¢a azdir. Nickel vd.’nin (2008) c¢aligmasi,
14 OECD iilkesi icin sanayisizlesme siirecinin varligina dikkat ¢ekerek, bir uluslararasi orgiitiin
sanayilesme dinamiklerini ele alan ilk ¢aligmalardandir. Bu calismada, 6zellikle Ingiltere, ABD,
Almanya ve Japonya gibi iilkelerin imalat sanayi {iretimlerinin milli hasila i¢indeki paylarinin
daha hizli bir bi¢imde azaldigi, bunun verimlilik artiglar1 ve imalat sanayi iriinleri ile imalat
sanayi Uriinii olmayan mallarin goreli fiyatlarindan kaynaklandigi ortaya konulmaktadir. Kutu ve
Ngalawa (2016), BRICS iilkelerinde sanayilesmenin dinamiklerini incelemis; emek, sermaye,
kisi basina diisen gelir, ihracat degiskenlerinin sanayilesmeyi olumlu etkiledigi, bununla birlikte
ithalat ve doviz kuru degiskenlerinin uzun dénemde sanayilesmeye etkisinin negatif oldugunu
ortaya koymustur. Naude vd. (2013) ise, Kutu ve Ngalawa (2016)’nin bulgularinin aksine,
Brezilya, Rusya ve Giiney Afrika’da bir sanayisizlesme siirecinin varligini vurgulamigtir. Bu
alanda yapilan az sayidaki ampirik calismanin, OECD ve BRICS iilkelerine odaklandig:
goriilmektedir.

Daha 6nce de vurgulandigi gibi, sanayilesmenin dinamikleri konusundaki ¢alismalar,
genellikle gelismis ve gelismekte olan iilkeler ayrimina odaklanarak, temel makro ve mikro
ekonomik degiskenleri dikkate almaktadir. Geligsmis ve gelismekte olan {iilkelere gdre yapilan
analizler ¢cok Onemli olmakla birlikte, iktisadi ve sosyal goriiniimiin giderek farklilastig
diinyada, sanayilesme politikalarmin {iretilmesine kaynaklik etme amaci giliden ampirik
caligmalarin iktisadi, siyasi ya da cografi bolgesel kiimelere, uluslararasi orgiitlere odaklanmasi
da giderek daha 6nemli hale gelmektedir. Bu yiizyilda, siyasi ve ekonomik is birlikleri giderek
onem kazanmakta, bu gruplarda alinan kararlarin iiye iilkeleri baglayict 6zellikleri, iiye iilkeleri
daha entegre hale getirmektedir. Bu nedenle, AB iiye iilkelerinin de yeniden sanayilesme
dalgasindaki Onemli pozisyonlari, son 20 yilda yasadiklann iktisadi, politik ve sosyal
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doniisiimlerle birlikte diistiniildiigiinde bu iilkelerde sanayilesme dinamiklerinin anlasilmasi son
derece Onemlidir (Barta vd, 2008; Heyman ve Vetter, 2013; Westkdmper ve Walter, 2014;
Ambroziak, 2015). Ancak, AB’ye iiye iilkeler icin sanayilesmenin tarihsel dinamiklerini ¢ok
boyutlu bir bakis agist ile tartismaya agmis, bilinen bir calisma bulunmamaktadir. AB’ye iiye
tilkelerde sanayilesmenin tarihsel belirleyicilerinin incelenmesiyle, AB’nin sanayilesme yol
haritasina 6nemli katkilarin sunulmasi beklenmektedir.

3. AB’ye Uye Ulkelerde Sanayilesmenin Belirleyicilerinin Ampirik Analizi

Bu ¢alisma, ekonometrik yontemler kullanarak 1995-2018 yillar1 igcin AB-25 tilkelerinde
sanayilesmeyi belirleyen faktorleri tespit etmeyi amaglamaktadir.

3.1. Veri Seti

1992 yilinda imzalanmis olan ve sanayide rekabet edebilirlik maddesinin kabul edilmis
oldugu Maastricht Anlasmasi ile ekonomide tek pazar anlayisina gegilmistir (Avrupa Toplulugu
Komisyonu, 1992). 1995 yilinda ise topluluk, Avrupa Birligi olarak anilmaya baslamis ve ayni
yil Finlandiya, Avusturya ve Isve¢’in de iiye iilke statiisii kazanmasi ile AB’nin dérdiincii
genislemesi yasanmistir. Bu nedenlerden dolay1 ¢alismada, ekonomik ve sosyal bir¢ok alanda
ortak politikalar izleyen AB’ye iiye iilkelerde sanayilesmenin temel belirleyicileri, 1995-2018
yillar1 i¢in analiz edilmistir. Bu cercevede AB’ye iiye olan 25 iilke (AB-25) incelenmis olup,
Avusturya, Belgika, Bulgaristan, Cek Cumbhuriyeti, Danimarka, Estonya, Finlandiya, Fransa,
Almanya, Yunanistan, Macaristan, Irlanda, italya, Letonya, Litvanya, Hollanda, Polonya,
Portekiz, Romanya, Slovakya, Slovenya, ispanya, Isvec, Hirvatistan ve analiz yillar1 icerisinde
birlige iiye olmasi nedeniyle Ingiltere analizde yer alan iilkelerdir. Veri setinde bulunan
bosluklar nedeniyle Malta, Kibris ve Liiksemburg érnekleme dahil edilmemistir.

Caligmanin ana amaci sanayilesmenin tarihsel belirleyicilerini AB’ye iiye iilkeler i¢in
tespit etmektir. Bu kapsamda modelin kurgusu, imalat sanayinin bilylimenin motoru olup
olmadigini test eden ¢aligmalardan hareketle olusturulmustur. Incelenen ¢alismalarda model
tasarimlarinin, iktisadi biiyiimenin dinamikleri ile imalat sanayi iiretiminin dinamikleri
arasindaki iligkiden yola ¢ikilarak olusturuldugu tespit edilmistir. Tablo 1’de goriildiigii gibi bu
calismada da bu iliski temel alinmis ve sanayilesmeyi etkilemesi beklenen ekonomik ve sosyal
cesitli gostergelerden faydalanilmistir. Analiz kapsaminda, sanayilesmenin belirleyicilerinin
tespit edilmesini amaglayan model kurgulanirken bagimsiz degiskenler icin vekil (proxy)
olabilecek degiskenlerin de kullanilmasiyla ¢esitli duyarlilik analizlerinin yapilmasi da
saglanmigtir!. Vekil degiskenlerin kullanildigi alternatif modellere iliskin yalmzca 6nemli
noktalar analiz sonuglar1 boliimiinde tartismaya acilmistir.

Nihai modelde sanayilesme diizeyinin temel gostergesi olarak imalat sanayi katma
degerinin GSYIH icindeki pay1 bagimli degisken olarak kullanilmistir. Cornwall (1977), imalat
sanayi Uretiminin, gelir, yatirirm ve imalat sanayi verimliliginden etkilendigini ortaya koydugu
calismasinda, yatirima iliskin degiskenlerin, imalat sanayi liretim degeri/katma degeri i¢inde
ortiikk olarak icerildigini ortaya koymustur. Bu nedenle calisma kapsaminda yatirima iligkin
degiskenler goz ardi edilmis, Solow tipi biiylime denklemlerinden hareketle, Karadag vd.

! Modelde degisken segiminde, stepwise regresyon (adim adim regresyon) tiirii hiyerarsik model segim yolu
izlenmistir. Bu dogrultuda, diizeltilmis R2, Mallows’un Cp kriteri, Akaike ve kiigiik 6rneklem diizeltmesi yapilmis
Akaike bilgi kriteri ile Bayesyen (Schwarz) bilgi kriteri incelenmistir (Tatoglu, 2020a, 2020b).
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(2005)’nin galigmalari izlenerek sermaye stoku verisi hesaplanmistir?. Beseri sermayeyi temsilen
ise, Fagerberg ve Verspangen (1999) ve Nickel vd. (2008) izlenerek ilkogretim okullagma orani
kullanilmistir.  Géreli  gelir® ise, hem {ilkeler arasindaki kisi basina diisen GSYIH
yakinsamasi/iraksamasin1  ortaya koyan bir degisken, hem de teknolojik uyumlanmanin
(technological imitation) bir vekil degiskeni olarak kullanilmaktadir (Guadagno, 2016). Bu
nedenle bu ¢alismada da goreli gelir, birlik i¢inde en yiiksek kisi bagina gelire sahip tilkeye gore
hesaplanmstir.

Bir iilkede yiiksek enflasyonun varliginin o {ilkedeki firmalarin yatirim kararlarinda
caydirici etki yaptig1 ve bunun 6zellikle reel sektor faaliyetlerini ve sermaye birikimini olumsuz
yonde etkileyebilecegini gosteren calismalar mevcuttur (Bitros ve Panas, 2001; Rodrik, 2008;
Kumar vd. 2012). Bu nedenle, enflasyon orani da modele eklenmistir. Bununla birlikte reel
sektor faaliyetlerinde hem teknoloji yaratma kapasitesine katki saglamasi (Schumpeter, 1911)
hem de iiretimin siirdiiriilebilirligine olumlu etki yarattig1 bilinen finansal alandaki gelismeler de
modelde dikkate alinmistir. Finansal gelismislik diizeyinin etkisini ortaya koyabilmek i¢in de
temel olarak ekonomideki parasal biiyiikliik, dolagimdaki para, likit borg¢lar, finans sekt6riiniin
sundugu krediler dikkate alinmaktadir. Caligmada ise veri seti biitiinliigiinii en iyi saglayan ve
imalat sanayisine en fazla katki saglayacagi diisiiniilen bankalarin 6zel sektore sagladigi
kredilerin GSYIH igindeki pay1 degiskeni modele dahil edilmistir. Burada dikkat edilmesi
gereken, bankalarin sagladigi kredilerin tiim sektorlere sunulan kredileri kapsadigidir. Bu
nedenle elde edilen sonuglar, bu kredilerin diger ana sektorlere goreli olarak imalat sanayi katma
degerini nasil etkiledigini ortaya koymaktadir. Ulkenin ticari disa agiklik oraminin en dnemli
gdstergesi olarak kabul edilen ticaret hacminin GSYIH igindeki pay1 da analize dahil edilmistir.
Ciinkii, ticarete konu olan mallar dikkate alindiginda AB iiyesi iilkelerde hizmetler sektorii
ihracatinin GDP icindeki paymin 2018 yilinda %25 ile sinirh oldugu, imalat sanayi ihracatinin
ise oldukga onemli bir yere sahip oldugu bilinmektedir (World Development Indicators, 2019).
Ayrica, ticaret kapasitesinin artmasinin hem dogrudan imalat sanayiyi hem de diger sektorlerin
imalat sanayi ile ileri ve geri baglantilar1 nedeniyle dolayli olarak imalat sanayi iiretimini
etkileyecegi ve bunun da yapisal degisimi tetikleyecegi diislintilmektedir (Singh, 1977; Chenery,
1982; Rodrik, 2008). 2008 kiiresel ekonomik krizinin sanayi sektoriinde yaratmis oldugu etkiyi
gormek amaciyla kriz yili i¢in kukla degisken de olusturulmustur.

Acemoglu ve Robinson’un (2015) da vurguladigi gibi literatiirde kurumlarin iktisadi
faaliyetler tizerindeki etkilerini tartismaya agan teorik ve ampirik ¢alismalar giderek artmaktadir.
Bu nedenle, yatirim olanaklarinda 6zgiirliik, miilkiyet haklari, tilkedeki vergi yiikii, isletme
kurma kolayligi ve yonetimsel biitiinliik/kapsayicilik gibi alt endekslerden olusan gesitli iktisadi
Ozgirlik endeksleri de kurumsal altyapiy1 ve iilkelerin yonetisim kapasitesini ortaya koyan bir
gosterge olarak modele eklenebilmektedir. Bu ¢alismada da iktisadi 6zgiirlik endeksinin bir alt
degiskeni olan miilkiyet haklar1 endeks degerinin modele eklenmesi ile kurumsal kapasite ve
kurumlarin niteliginin imalat sanayi katma degeri iizerindeki etkisi anlasilmaya ¢alisilmistir. Son
olarak, onemli bir sosyoeckonomik gosterge olan net gogmen sayisi da modele dahil edilmistir.
Bunun nedeni ise, 6zellikle AB’de yasanan besinci genislemenin etkisi ile is giicliniin, daha
yliksek ticret sunan Bati Avrupa Birligi iiye iilkelerine dogru bir go¢ dalgasi yaratmis oldugunun
disiiniilmesidir (Pryymachenko vd., 2013). Bu go¢ dalgasinin, sanayilesme tizerinde etkisi
olmasi beklenmektedir.

2K, =YM(1 —p) «1*(t—1i). Burada, Ki, I, B ve M sirast ile t zamanindaki sermaye stokunu, t zamanindaki
yatirimi, aginma oranini ve ilk yatirimin émriinii ifade etmektedir.

3 Goreli Gelir: Belirli bir iilkeye gore ilgili iilkenin gelir diizeyini gdstermektedir. {lgili iilkenin geliri/baz iilke geliri
olarak hesaplanmaktadir. Caligsmada, 2018 yilinda birlik igerisinde en yiiksek gelire sahip iilke baz iilke olarak kabul
edilmigtir.
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Tablo 1. Veri Seti Bilgileri

Degisken Tiirii Degisken Adi Veri Tanimi
Bagimli Degisken Y Imalat Sanayi Katma Degeri (GSYIH icindeki
pay, %)
Sermaye Gayri Safi Sabit Sermaye Olusumu verileri
kullanilarak yazarlar tarafindan hesaplanan
Sermaye Stoku
Egitim Okullagma Oram (flkdgretim, %)
Gelir Goreli Kisi Basina Diisen GSYIH (2010 ABD $)
Ticaret Toplam Ticaret Hacmi (GSYTH igindeki pay, %)
Bagimsiz Degiskenler Kredi Bankalar Tarafindan Ozel Sekt6re Saglanan
Krediler (GSYIH igindeki pay %)
Kriz 2008 Krizi
Enf Enflasyon Orani (%)
Kurum Miilkiyet Haklar1 Endeksi
Gog Net Gogmen Sayis1

Kaynak: Yazarlar tarafindan olusturulmustur.

Caligmada kullanilan iktisadi o6zgiirliik endeksi Miras (Heritage) resmi sitesinden; net
gdemen sayist Avrupa Istatistik Ofisi (Eurostat) resmi sitesinden; diger tiim degiskenler ise
Diinya Bankast (Worldbank) resmi sitesinden alinmistir. Go¢ verilerinde, farkli yillar i¢in
eksiklikler ile karsilasilmistir. Bu eksiklikler ise iilkelerin kendi istatistik kurumlarimin veri
tabanlar1 kullanilarak ve metodoloji farklar1 gézetilerek tamamlanmigtir. Calismada, geometrik
seri Ozelligi gosteren degiskenler (sermaye stoku, net gogmen sayisi ve kredi) dogal logaritmalari
alinarak modele dahil edilmistir. {lkgretim okullasma oram ve bankalar tarafindan 6zel sektore
saglanan krediler degiskenlerinin bir y1l gecikmeli degerleri kullanilmustir.

2.2. Yontem ve Model

Statik panel veri modellerinin aksine dinamik panel veri modelleri, bir iktisadi
davranisin gegmis deneyimlerin etkisinde oldugunu degiskenlerin gecikmeli degerlerini
aciklayici faktorler olarak modele dahil edebilmektedir. Bagimli degiskenin gecikmeli degerini
icerecek sekilde bir dinamik panel veri modeli, denklem 1’deki gibi gosterilirken, burada
bagimli degiskenin gecikmeli degeri Ai+ &t ile iliskili olmaktadir. Bu iliskinin nedeni olarak
kesitlere 0zgli heterojenligi ifade eden Ai’nin her grubun her bir degisken igin ayni olmasi
gosterilebilir (Yildirnm ve Kostakoglu, 2015). Bununla birlikte, bagimli degiskenin gecikmeli
degeri, gozlenemeyen etkilerle de korelasyona neden olmaktadir (Baltagi, 2005: 135-139).

i=1,...,N, vet=1,...,T @

Otoregresif modeller standart EKK ile tahmin edildiginde ardisik hata terimleri iligkili
olacagindan otokorelasyon nedeni ile etkin olmayan tahminciler elde edilmektedir.
Otokorelasyon dikkate almarak tahmin edilen EKK’da ise bagimli degiskenin gecikmeli
degerlerinin hata terimi ile iligkili olmas1 digsallik varsayimini bozmakta, tahminciler sapmali ve
tutarsiz olmaktadir (Grene, 2000). Rassal etkiler modelinde, bagimsiz degisken ile birim etki
arasindaki korelasyon temel problem olarak belirtilirken, sabit etkiler modelinde ise bagimsiz
degiskenler ile birim etkilerin korelasyonlu olmasi modelin temel varsayimlarimi ihlal

Vit =P'Xit + ayit1 + Ai + €it
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etmemektedir. Sabit etkiler varsayimiyla yapilan grup i¢i doniisiim birim etkiyi yok edebilmekte,
grup i¢i tahminci ile golge degiskenli EKK tahmincisi ayni sonucu vermektedir. Ancak, Tatoglu
(2020b: 119), golge degiskenli EKK tahmincisinin birim boyutu zaman boyutundan biiylikken
tutarsiz olacagim gosteren Nickell sapmasina -bir bagka adiyla dinamik panel sapmasi- dikkat
cekerek, bu durumda tahmincilerin tutarsiz olacagini vurgulamaktadir. Bu nedenle, Anderson ve
Hsiao (1981), Arellano ve Bond (1991), Arellano ve Bover (1995) ve Blundell ve Bond (1998)
farkli tahmin yontemleri Onermislerdir. Andersen ve Hsiao (1981), dinamik panel veri
modelinde birinci fark donilisiimii yaparak tahmin yapmaktadir ancak gecikmeli bagimh
degisken igsel olmakta yani modelin bagimsiz degiskeni hata terimi ile ortogonel olmamaktadir.
Bu da sapmali tahminciler elde edilmesine sebep olmaktadir. Arellano ve Bond (1991) ise,
gecikmeli degiskenlerden gecerli olanlarin tamaminin ara¢ degisken olarak kullanildigi
Genellestirilmis Momentler Tahmincisi (GMM) yontemini Onermektedir. Yontemin ilk
asamasinda birinci fark modeli doniistiiriilmekte, ikinci adimda ise model genellestirilmis EKK
yontemi ile tahmin edilmektedir (Tatoglu 2018b: 129). GMM yontemi sabit etkiler ve igsellik
sorununu ¢ézmede onemli araglar sunmakta ayrica dinamik panel sapmasindan kaginmak i¢in de
etkin bir yontem olarak kabul edilmektedir (Roodman, 2009b: 136). Bununla birlikte iki asamali
tahmin yonteminin daha direngli sonuglar verdigi ifade edilmektedir (Arellano ve Bover, 1995;
Blundell ve Bond, 1998).

Dinamik panel veri modelleri tahmin edilirken hangi yontemin tercih edilecegi ii¢ unsur
cergevesinde degerlendirilmektedir. Bunlar, hata teriminin otokorelasyonlu olup olmadigi,
bagimsiz degiskenlerin tam digsal olup olmadigr ve zaman ve birim boyutlaridir (Tatoglu,
2020b:155). Roodman da (2009a), Arellano ve Bond (1991) tahmincisinin N>T oldugu
durumlarda kullanilabilecegine isaret etmektedir. Bu durumda, yapilan sinamalar 1518inda ve bu
calisma kapsaminda N=25, T=23 oldugundan Arellano ve Bond tahmincisinin kullaniminin
uygun oldugu goriilmektedir. Calismada, sanayilesme siirecinin dinamik bir yapiya sahip
olmasindan ve yukarida siralana ekonometrik gerekgelerden dolay1 dinamik panel veri analizi
kapsaminda, iki asamali sistem GMM yontemi kullanilmaktadir. Kullanilacak olan sistem GMM
modeline ait 2 numarali denklem asagida gosterilmistir.

Yit = Bo + P1Yit—1 + frSermaye; . + P3Egitim; 1 + PyGelir; + BsTicaret; +
BeKredi;i_y + B7Kriz, + BgEnf;; + PoKurum;; + f10Go¢; . + ;¢ 2)

Yukarida sunulan 2 numarali denklemde, Yi: sanayilesmeyi, Yit1 t-1 donemindeki
birikimli sanayilesme diizeyini, Sermaye yazarlar tarafindan hesaplanan sermaye stokunu,
Egitime1 beseri sermayeyi, Gelir; . birlik iginde en yiiksek kisi basina diisen gelire sahip iilkeye
goreli olarak kisi basma diisen gelir diizeyini ve teknolojik uyumu, Ticaret;, toplam ticaret
hacminin GSYIH igindeki pay1 ile disa agiklig1, Kredii1 t-1 déneminde bankalar tarafindan 6zel
sektdre saglanan toplam yerel kredilerin GSYIH igindeki pay1 ile finansal alandan saglanan
destegi, Kriz; kiiresel ekonomik krizi, Enf; ; yillik enflasyon oramini, Kurum, , miilkiyet haklari
endeksi ile iilkenin girisimin desteklenmesi ve korunmasi, demokrasi ve hukuk konularindaki
kurumsal yapisini, Gog; ¢ lilkeye gerceklesen net gog diizeyini temsil etmektedir.

4. ANALIZ SONUCLARI

Avrupa Birligi’ne iiye iilkelerde sanayilesmenin temel belirleyicileri AB-25 &zelinde
1995-2018 yillan igin analiz edilmistir. Degiskenlere ait tanimlayici ozet istatistikler Ek 1’de,
korelasyon matrisi ise Ek 2’de sunulmustur. Calisma kapsaminda oOncelikle, statik model
tahminleri yapilarak temel varsayimlar kontrol edilmistir. Klasik EKK (En Kiigiik Kareler)
modelinin gegerli olabilmesi gerekli homojenlik kosulunun saglanabilmesi i¢in birim etkilerin
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varligmi sorgulayan F test sonucuna goére (F(24, 566)=81.56, p=0.0000), birim ve zaman
etkilerinin olmadigim sdyleyen Ho hipotezi reddedilmektedir®. Bu nedenle, klasik EKK’nin
kullanilamayacagi, sabit ya da rassal etkiler modellerinin incelenmesi gerektigi goriilmektedir.
Sabit ve rassal modeller arasinda se¢cim yapmaya olanak taniyan Hausman spesifikasyon testi
sonucuna gore (Chi2=21.17, p=0.0119), parametreler arasindaki farkin sistematik olmadigim
sOyleyen Ho, hipotezi kabul edilmis, bu nedenle Tablo 1’de yalnizca rassal etkiler modeli
sonuglarina yer verilmistir.

Tablo 2. Rassal Etkiler Modeli Sonuglari

Degiskenler Katsayilar
Sermaye -0.2033
Egitim - 0.0130*
Gelir +7.9358***
Ticaret + 0.470***
Kredi - 1.5674***
Kriz - 2.1665***
Enf - 0.0021
Kurum -0.0045
Goe - 0.2044
Sabit +4.0484***
Gozlem Sayisi 600
Rkare 0.44

Kaynak: Yazarlar tarafindan olusturulmustur.

* kR swrasiyla %10, %5, %1 anlamhilik diizeyini gostermektedir.

Rassal etkiler modelinde sonuglarin giivenilirligini test edebilmek i¢in; otokorelasyon,
degisen varyans ve yatay kesit bagimliligi varsayimlar1 kontrol edilmistir. Degisen varyans
probleminin kontrolii i¢in Breusch ve Pagan LM test (chi2 (25)=100.23; Prob>chi2=0.0000),
otokorelasyon kontrolii i¢in Baltagi Wu’nun LBI testi (0.6816) ve Bhargava, Franzini ve
Narandranathan’in Durbin-Watson testi (0.5399) kullanilmistir. Test sonuglar1 sabit etkiler
modeli icin hem degisen varyans hem otokorelasyonun varligina isaret etmektedir. Ayrica, yatay
kesit bagimliligit da birim boyutu zaman boyutundan biiyiikk olan &rneklemde (N>T)
kullanilabilen Pesaran CD test ile smnanmis, buna gore (Test skoru: 9.2873, p=0.0000) Ho
hipotezi reddedilerek serilerde yatay kesit bagimliliginin oldugu ortaya konmustur. Tiim bu
bilgilerden hareketle, bu calismada hem sanayilesme siirecinin dinamik yapisi hem de statik
modelde yukarida bahsedilen ekonometrik problemlerin varligi nedeniyle otoregresif dinamik
bir model kurgulanmigtir®.

Analiz ¢ergevesinde denklem 2’de sunulan model iki agsamali sistem GMM modeli ile
tahmin edilmistir. Oncelikle dinamik panel veri modellerinde temel varsayimlarin testleri

4 Bununla birlikte, coklu dogrusal baglantinin varligini sinayan VIF testine ve kriterine gore, 2.88<5 oldugundan
¢oklu dogrusal baglanti olmadigina, Jarqua Bera Testine gére hata terimlerinin normal dagildigina (p=0.0010) karar
verilmigtir (Tatoglu, 2020a). Wooldridge otokorelasyon testi (F(1, 24)=84.705, p>F= 0.0000) ve Breusch-Pagan /
Cook-Weisberg degisen varyans testi (chi2(1) = 92.44, p>chi2 = 0.0000) sonuglar1 da otokorelasyonun ve degisen
varyans probleminin olduguna isaret etmektedir.

5 Arellano-Bond ve Arellano-Bover tahmincilerinin hangi durumlarda kullanilabilecegi ile ilgili ayrintil bilgi igin bkz.
(Roodman, 2009a).
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yapilmistir. Modelde yer alan i¢sel degiskenlerin yerine kullanilan ara¢ degiskenlerin hata
terimleri ile korelasyonsuz (digsal) olup olmadiklari, Durbin Score ve Wu-Hausman testleri ile
sinanmistir (Tatoglu, 2020b). Test sonuglarina goére (Durbin (score) chi2(1)= 0.234764;
p=0.6280), Wu-Hausman (F(1,538)=0.22974; p=0.6319), degiskenlerin digsal oldugunu
sOyleyen temel hipotez reddedilememistir, yani degiskenler digsaldir. Yapilan analizde Wald
testi bagimsiz degiskenlerin, bagimli degiskeni agiklamada anlamli oldugunu gostermektedir.
Bununla birlikte, GMM tahmininde kullanilan ara¢ degiskenlerin gegerli olup olmadigi, bir
bagka ifade ile asirn kisitlamalarin gecerli olup olmadigimi sinamak igin Sargan testi
onerilmektedir (Tatoglu, 2020b). Tablo 2’de sunulan Sargan testi sonucu da secilen arag
degiskenlerin gegerli oldugunu ortaya koymaktadir. Ayrica Arellano-Bond AR(1) testine gore de
birinci dereceden otokorelasyonun oldugu ancak Arellano-Bond AR(2) testine gore ikinci
dereceden otokorelasyonun olmadigi goriilmektedir. Bu tablo, GMM tahminlerinin tutarli ve bu
nedenle de katsayilarin yorumlanabilir oldugunu gostermektedir®. Buna ek olarak, Sanayilesme1
degiskeninin istatistiksel olarak anlamli olmasi, GMM yonteminin kullaniminin uygunluguna
isaret etmektedir.

Tablo 2, 1995-2018 doneminde AB-25 i¢in sanayilesmenin belirleyicilerini sunmaktadir.
Buna gore, ilgili donemde sermaye stoku, beserl sermaye stoku, goreli gelir, ticaret hacmi,
enflasyon, bankalar tarafindan 6zel sektdre saglanan krediler, kurumsal altyap1 ve 2008 krizi
sanayilesmeye etki eden temel faktorler olarak tespit edilmistir. Goglin sanayilesme iizerine
etkisi tespit edilmemistir.

Tablo 3. Arellano ve Bond iki Asamali Dinamik Panel Veri Analizi Sonuglari

Degiskenler Katsayilar
Sanayilesmet-1 (+) 0.7388***
Sermaye (+) 0.2151**
Egitimt1 (+) 0.0202**
Gelir (+) 0.3584*
Ticaret (+) 0.0352***
Kredit-1 (-) 0.2598*

Kriz (-) 1.5042%**
Enf (+) 0.0028***
Kurum (+) 0.01807*
Gog (-) 0.4583
Sabit (+) 4.5813***
Arellano-Bond AR(1) (-) 1.71 (p=0.088)
Arellano-Bond AR(2) (-)0.95 (p=0.341)
Wald 2501.63  (p=0.0000)
Sargan 22.44 (p=0.675)
Arag degisken sayisi 17

Kaynak: Yazarlar tarafindan olusturulmugtur.

* wE RRE sirasiyla %10, %5, %1 anlamlilik diizeyini gostermektedir.

6 Dinamik panel veri modellerinde, birinci dereceden otokorelasyon siklikla karsilasilan bir durum olup, ikinci
dereceden otokorelasyon varliginin olmamasi 6nemlidir (Baum ve Schafter, 2013).
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Sermaye stokundaki bir artig, beklendigi gibi sanayilesmeyi pozitif etkilemektedir.
Imalat sanayi iiretimine pozitif ve anlamli etki etmesi beklenen beseri sermaye stoku degiskeni
olarak ilkdgretim okullagsma orani, beklentilerle uyumlu olarak anlamli ve pozitiftir. Duyarlilik
analizleri kapsaminda bu degisken yerine ortadgretim ve yiiksek 6gretim okullasma oranlarryla
da tahminler yapilmistir. Bu tahminlerin sonuglari egitim seviyesi arttik¢a, yani iilkelerin beseri
sermaye stokunun niteligi arttikca imalat sanayi katma degeri iizerindeki etkinin negatife
dondiigiinii gostermistir. Bu durum, analiz yillarinda emegin iiretimdeki paymin azalmis
olmasinin bir sonucu olarak yorumlanabilecegi gibi, bireylerin egitim diizeyleri arttik¢ca imalat
sanayi disindaki sektorlere yonelme egilimlerinin de arttigini bi¢iminde de yorumlanabilir.

Goreli gelir degiskeni, hem makroekonomik genel goriiniimiin en 6nemli gostergesi olan
genel gelir diizeyine iliskin yakinsama ve iraksama trendini ortaya koymasi hem de bir baz
tilkeye gore teknolojik uyumlanmayi da gostermesi bakimindan 6nemlidir. Analiz sonucunda
yakinsama katsayisi 0,35 olarak elde edilmistir. Bu durum AB-25 {ilkelerinde gelir agisindan ve
teknolojik uyum kapasitesi agisindan en ileri iilkeye yakinsama egiliminde oldugunu
gostermektedir.

Disa agiklik gostergeleri olarak hem toplam ticaretin GSYIH’deki payr hem de dis
ticaret hacmi degiskenleri degerlendirilmistir. Analiz sonucunda, bu iki degiskenin de etkisi her
zaman anlamli ve pozitiftir. Ancak literatiirde disa agiklifin en yaygin gostergesi, toplam
ticaretin GSYIH deki pay1 olarak kabul edildiginden nihai modelde bu degisken kullanilmustir.
Bu dogrultuda iilkedeki ticaret kapasitenin artmasinin imalat sanayi katma degerini arttirict etki
yaptig1 sdylenebilmektedir. Analiz sonucuna gore lilkedeki ticaret kapasitenin artmasinin, imalat
sanayi katma degerini arttirici etki yaptig1 sdylenebilmektedir.

Makroekonomik istikrarin gostergesi kabul edilen enflasyonun ise sanayilesme
iizerindeki etkisi de istatistiksel olarak anlamli ve pozitiftir. Dolayisi ile elde edilen sonug,
yiiksek enflasyonun firmalarin yatirim kararlar iizerinde caydirici bir etki yapacagi beklentisi ile
uyumlu degildir. Bankalarin 6zel sektore sagladigi kredilerin sanayilesme {iizerine etkisi ise
negatiftir. Sanayilesmeye negatif etki eden bir diger degisken ise, 2008 krizidir. Reel sektorii
uzun yillar etkisi altina alan kiiresel ekonomik krizin de beklentilerle uyumlu olarak
sanayilesmeyi negatif etkiledigi goriilmektedir ve bu etki oldukca yiiksektir.

Sosyoekonomik gostergelerin sanayilesme Tlizerindeki etkisine iligkin sonuglar da
oldukca dikkat cekicidir. Hukuk kurallarinin, adaletli yonetimin ve demokratik yasamin bir
gostergesi kabul edilen iktisadi 6zgiirlilk endeksinin bir bileseni olan miilkiyet haklar1 endeksi
dikkate alindiginda, kurumsal altyapi kapasitesi ya da iyi yOnetisim gostergesi olarak kabul
edilebilecek olan endeks degerinin etkisi istatistiksel olarak anlamli ve pozitiftir. Buna gore,
tilkede iktisadi miilkiyet haklarinin korunmasia yonelik iyilestirici bir miidahale yani endeks
degerindeki bir artig, sanayilesmeye pozitif etki etmektedir. Bu dogrultuda, AB-25 iilkelerinde
miilkiyet haklarmin korunmasi, girisim ortaminda Ozgirliigiin saglanmasi vb. alanlarda
iyilestirmelerin yapilmasinin, imalat sanayi katma degerine pozitif etki edecegi soylenebilir.
Diger bir sosyoekonomik gosterge olan gogilin sanayilesmeye etkisi ise istatistiksel olarak
anlamsiz bulunmustur. Bu durum, AB’nin genigleme politikalarinin 6zellikle Bati Avrupa
iilkelerine niteliksiz gd¢ akimi yarattigi/yaratacagim diisiinen kuskucu goriisiin (Trichet, 2004;
Lammers, 2004) beklentilerini desteklememektedir.

5. GENEL DEGERLENDIRME

AB tiyesi iilkeler genel olarak incelendiginde, 6zellikle besinci genislemenin yasandigi
2004 yilina kadar birlik igerisinde gelismis, bir diger ifade ile sermaye yogun liretim yapan
iilkelerin bulundugu goriilmektedir. Yasanan besinci genisleme ile gelismekte olan {ilkeler
birlige eklenmis olsa da genel olarak birlik igerisindeki sanayi yapisi, orta ve lizeri teknolojiye
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dayanan, sermaye yogun bir goriiniim sunmaktadir. Bu kapsamda 6zellikle Ingiltere ve Almanya
basta olmak iizere AB iilkelerinde sanayi sektorii, bliyiimenin ve kalkinmanin 6nemli bir giicii
olarak kabul edilmekte ve bu iilkeler ekonomik ve sosyal yapida 6nemli degisimlere oncii olarak
diinyada sanayilesmenin gelisim siirecine yon vermektedir. 2010 yilin1 takiben Almanya
onciiliigiinde ilan edilen ve iiretimde otomasyon, robotik iiretim gibi gelismeleri iceren yeni
sanayilesme siireci, Oniimiizdeki yillarda AB iilkelerinin de yeni bir sanayilesme siirecine
girecegini gostermektedir. Bu nedenle AB iilkelerinde sanayi sektdrii hem politika yapicilar hem
de uygulayicilar tarafindan iyi analiz edilmeli ve sektor ¢ok boyutlu ve kapsayici bir bakis agisi
ile ele alimmalidir. Sanayilesme siirecine olumlu katkilar saglayacak iktisadi ve sosyal kosullarin
yeniden insasi da siirecin ilk basamagi olmalidir.

Yeni bir sanayi yol haritasinin olusturulmasinda en 6nemli nokta ekonomik ve sosyal
degisim ve doniistimleri dikkate alan modelleri temel almaktir. Bu nedenle sanayilesmeyi ¢esitli
acilardan ele alan ¢alismalara ihtiya¢ giderek artmaktadir. Bu noktadan hareketle calismada,
literatiirdeki ¢alismalar ve AB-25’in Ozellikleri dikkate alinarak sanayilesmeyi etkileyen
faktorler sistem GMM yontemi kullanilarak arastirilmigtir. Bu kapsamda, 1995-2018 donemi
icin AB-25’te sanayilesmenin temel belirleyicileri; sermaye ve beserl sermaye stoku, disa
aciklik, goreli gelir, enflasyon, bankalar tarafindan o6zel sektore saglanan krediler ve 2008
kiiresel ekonomik krizi gibi temel ekonomik gostergeler ile kurumsal altyapiy1 temsilen miilkiyet
haklar1 endeksi gibi sosyoekonomik genel goriintimle de iliskili olan gostergelerdir.

Elde edilen sonuglarin genel olarak beklentiler ile uyumlu oldugu goriilmektedir.
Sermaye stoku ve beseri sermaye stokunun sanayilesmeyi pozitif etkilemesi teoriyle uyumlu,
beklenen bir sonugtur. Disa agiklik olarak ifade edilen ticaret hacminin GSYIH igindeki pay:
arttik¢a, imalat sanayi iiretimi pozitif etkilenmektedir. Bu durum, 6zellikle AB’ye iiye iilkelerin
birlik i¢i ticaret hacimlerinin de yiiksek oldugu dikkate alindiginda, iiye iilkelerin birbirleri ile
olan ticaret iligkilerine yonelik diizenlemelere ayrica Onem verilmesi gerektigini isaret
etmektedir. Diger yandan, AB’ye lye iilkelerde ticaretin geniglemesiyle imalat sanayi katma
degerinin artis gOstermesi, kiiresel ekonomideki diger partnerlerle ticari iliskilerin
diizenlenmesinin ve AB’ye iiye iilkelerin ticari ortakliklarinin geleceginin stratejik bir sekilde
planlanmasinin gerektigini de gdstermektedir. Enflasyon ve bankalar tarafindan finans sektoriine
saglanan kredilerin sanayilesme iizerine etkileri ise, beklentiler ile uyumlu degildir. Enflasyon,
sanayilesmeye pozitif etki yaparken, bankalar tarafindan 6zel sektore saglanan kredilerin
sanayilesme iizerine negatif etkisi oldugu goriilmistiir.

Son olarak, AB’ye iiye iilkelerde kurumsal altyapinin ve daha genel olarak iyi yonetisimi
temsilen modele eklenen miilkiyet haklar1 endeksi yani kurum degiskeni ile imalat sanayi
arasinda pozitif ve anlamli bir iligkinin ortaya konmasi bu iilkeler i¢in ¢ok 6nemli bir bulgudur.
Ozellikle son yillarda genisleme politikalari, finansal kriz, go¢ ve Brexit gibi énemli giindem
maddelerinden sonra bu iilkelerin dogru adimlar1 atmasi yalnizca siyasi agidan degil, analizden
de anlasilacagi gibi ekonomik ve sosyal acilardan da son derece 6nemlidir. Bu nedenle AB iiyesi
tilkelerin, sanayilesme yol haritalarinda iktisadi Ozgiirlik endeksinin tiim alt bilesenlerine
yonelik kapsayici reformlar ve diizenlemeler yapmalarinin sanayi {iretimini de olumlu
etkileyecegi diislinilmektedir. Ayrica sosyoekonomik bir gosterge olarak gogiin sanayi iiretimi
iizerine anlamli bir etkisi bulunamamustir.

Ozetle, elde edilen bulgular, sanayilesmenin tarihsel belirleyicilerinde iilkelerdeki
makroekonomik gostergeler kadar sosyal ve kurumsal gelismelerin de énemli oldugunu ortaya
koymaktadir. Bu ¢ercevede, beserl sermaye stokunun niteligini arttiracak ve sanayi iiretimine
katkisini arttiracak politikalar son derece nemlidir. Ozellikle Sanayi 4.0°in getirdigi yeni is
alanlar1 ve bu islerin gerektirdigi becerilere yonelik egitim reformlarinin uygulamasi 6nerilebilir.
Ilaveten, uzun siireli makroekonomik istikrarin saglanmasi, etkili ve stratejik ticaret
politikalarinin uygulanmasi, girisim ozgirliigline, miilkiyet haklarina, kurumlarin seffaf ve
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sorunsuz c¢alismasina 6nem verilmesi dolayisi ile demokratik yonetimin siirdiiriilebilirliginin
saglanmas1 AB’ye iiye iilkelerin sanayilesme siireglerine énemli katkilar saglayacaktir. Ug temel
sektorden biri olan imalat sanayi katma degerinin temel belirleyicilerini tespit etmeyi amaglayan
bu calisma bulgularindan yola ¢ikarak gelecek calismalarda, AB ekonomisinin alt
sektorlerindeki tiretimin yapisal farkliliklarinin da ayristirilacagi kapsamli ampirik ¢aligsmalarin
yapilmasi planlanmaktadir.

Arastirma ve Yayin Etigi Beyam

Bu ¢aligma bilimsel arastirma ve yayin etigi kurallaria uygun olarak hazirlanmistir.
Yazarlarin Makaleye Katki Oranlar:

Caligma 5 boliimden olusmaktadir. Tlk yazarin katkist %50, ikinci yazarin katkis1 %50’ dir.
Cikar Beyam

Yazarlar agisindan ya da {igiincii taraflar agisindan caligmadan kaynakli ¢ikar ¢atismasi bulunmamaktadir.
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EKLER
Ek_1: Degiskenlere ait Ozet Betimleyici Istatistikler
Degisken Gozlem Standart Minimum Maksimum
s Ortalama o -
Tiiri Sayisi Sapma Deger Deger
Y 600 16.06335 4.223231 7.236187 34.5663
Kredi 600 4.414774 .6968702 1.468703 5.523442
Egitim 600 106.8777 16.99388 74.15001 164.8277
Sermaye 600 16.06335 4.223231 7.236187 34.5663
Enf 600 5.910883 44.19145 -4.478103 1058.374
Kurum 600 69.43633 18.8157 30 95
Gocg 600 4.625796 7275674 1.544068 6.188605
Gelir 600 2.040899 2.876499 .0402644 11.05123
Ticaret 600 95.3375 40.26779 22.15427 226.0414
Ek_2: Korelasyon Matrisi
Sanayilesme Kredi Egitim  Sermaye Enf Kurum Gig Gelir  Ticaret
Sanayilesme | 1.000
Kredi -0.3623 1.000
Egitim -0.202 0.4539  1.000
Sermaye -0.1736 0.7181  0.3969  1.000
Enf 0.0804 -0.1579  -0.4256  -0.4617 1.000
Kurum 0.0264 0.5668  0.5528  0.5195 -0.3731  1.000
Gog -0.1504 0.6349  0.3537  0.8776 -0.4165  0.4629 1.000
Gelir -0.1087 0.6861  0.6286  0.7059 -0.4706 0.7331  0.6376  1.000
Ticaret 0.3319 -0.0712 0.1875  -0.4067 -0.0421  0.0137  -0.3688 -0.0795 1.000
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Extended Summary

Determinants of Industrialization in Member States of the European Union:
Dynamic Panel Data Analysis

Industrialization has been discussed that has been important since the Industrial
Revolution in the context of the contributions of countries to economic growth and development
processes. Industrialization, which was accepted the same with economic growth and then
economic development from the 18th century to the second half of the 20th century, remained in
the background with the rise of the accumulation processes based on financial capital since the
second half of the 20th century. However, with the 2008 global financial crisis, almost all
countries' economies were negatively affected, and this crisis led to new quests in the economic
paradigm. Then, with the impact of new developments in technology and the changing structure
of production patterns all over the world, industrialization discussions under industry 4.0 and the
concept of re-industrialization have regained speed in recent years, especially in Europe. In
summary, in the 21st century, the world economy has been facing a new wave of
industrialization and major transformations in industrialization dynamics. All these
developments cause countries/policy makers to search for new policies suitable for the period
with a multidimensional perspective.

Discussions about industrialization can be analyzed on two axes. The first axis was dealt
empirically, primarily by Kaldor (1967) and Cornwall (1977) and consisted of studies analyzing
whether industrialization is the engine of growth. The second axis, while testing the engine of
growth hypothesis, also reveals the main historical determinants of industrialization. The most
noticeable in the discussions about whether the manufacturing industry is the engine of growth
and the determinants of industrialization is the analysis that focuses on the distinction between
developed and developing countries. Few studies focus on specific country groups or
international organizations, in other words economic or political country blocks. In the world
where the economic and social outlook is differentiating, it is becoming more and more
important that empirical studies aiming to design industrialization policies focus on economic,
political or geographical regional clusters. It is very important to focus on the EU, which
includes the leading countries in the industrialization wave, especially since the limits of
accumulation based on financial capital and the global financial crisis in 2008 were questioned.
It is known that the re-industrialization debates in the EU have been brought to the agenda with
the developments in recent years. This situation led to the search for new regional policies in EU
member countries. All these developments have revealed the need for an industrial strategy that
will restructure the manufacturing industry production in the EU member countries, which can
be considered as one of the most important manufacturing production regions in the world. In
order to contribute to this roadmap, the dynamics affecting industrialization must first be
determined in these countries. Therefore, this study aims to determine the factors that determine
industrialization in EU-25 countries between 1995-2018. It is anticipated that the discovery of
the basic variables that determine the manufacturing industry production in the EU member
countries, where Industry 4.0 and the re-industrialization debates are gaining momentum, will
contribute significantly to the capacity of policy making for economic growth and development.

In this study, because the industrialization process has a dynamic structure, two-stage
system GMM model is used within the scope of dynamic panel data analysis. In the Model, 25
EU member states were taken into consideration, and Malta, Cyprus and Luxembourg were not
included in the sampling due to gaps in the data set. However, within years of analysis, the UK
was added to the model as it became an EU member state. In the analysis made for 1995-2018,
as the dependent variable the share of manufacturing value added in GDP is used a proxy of
industrialization. In addition to this, the determinants of industrialization for the EU-25 are
capital and human capital stock, relative income, trade openness, inflation rate, property right
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index, domestic credits provided by banks to private sector, and 2008 global economic crisis.
The variables were determined by following the important studies in the literature.

It is seen that an increase in the capital stock and human capital have made a significant
and positive contribution to industrialization in line with the expectations. As a result of the
increase in trade volume, the industry sector is positively affected, and openness affects
industrialization through the trade channel. Relative income, which is one of the main indicators
of macroeconomic conditions and technological imitation, has a significant effect on
industrialization. This indicate that there is a convergence of income in the EU-25 countries.
Inflation, which is accepted as an indicator of macroeconomic stability, is statistically significant
for industrialization, but the sign of the effect is not in line with the expectation. The credit
variable, which represented by domestic credits provided by banks to private sector, is also
statistically significant and has negative impact on manufacturing production. It is seen that the
global economic crisis in 2008 also negatively affected industrialization as expected. Within the
scope of the analysis, it was observed that credits provided by the financial sector were
statistically insignificant.

One of the remarkable points within the scope of the results is one of the socio-economic
indicators has an important effect on industrialization. Positive developments in the property
right index, which is accepted as an indicator of legal rules, justice administration and
democratic life, in short, good governance, will accelerate industrialization. The effect of
migration, another socio-economic indicator on industrialization is statistically insignificant.
This can be accepted as one of the most important findings of this study because results shows
that there is no negative impact of migration on industrialization which is opposite with the
skeptics’ idea.

In summary, the findings reveal that social and institutional developments are as
important as the macroeconomic indicators in countries in the historical determinants of
industrialization. These finding can lead the policy makers of the EU countries to create a road
map for re-industrialization. In this framework, countries need to focus on attracting qualified
workforce and implement education reforms to the unskilled workforce for the new jobs brought
by industry 4.0 and the skills required to do these jobs. In addition to that, ensuring long-term
macroeconomic stability, implementing effective and strategic trade policies, and guaranteeing
the sustainability of good governance will make significant contributions to the EU's
industrialization processes.
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Gecis Ekonomilerinde Kurumsal Sosyal Sorumluluk, Ahlaki Bozulma
ve I¢sel Motivasyon Arasindaki Iliskiler
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Bu ¢aligmanin amaci, gegis ekonomilerinde ¢alisanlarin kurumsal sosyal sorumluluk algisini, is hayatinda
ahlaki bozulma algisini1 ve i¢sel motivasyon diizeylerini incelemek, ahlaki bozulma ve sosyal sorumluluk algilarinin
i¢csel motivasyonlar: iizerinde etkili olup olmadigini belirlemektir. Calisanlarin ahlaki bozulma algisinin kurumsal
sosyal sorumluluk ile igsel motivasyon diizeyi arasindaki iliskide bi¢imlendirici (diizenleyici) roliiniin bulunup
bulunmadig1 da aragtirilmaktadir. Arastirmanin ana kiitlesini Tiirkmenistan’in Tirkmenabat sehrinde bulunan bir
devlet hastanesinde faaliyet gosteren 193 calisan olusturmaktadir. Bu ana kiitleden %95 giiven diizeyinde %5 hata
payt ile secilen 129 calisan arastirmanin Orneklemini olusturmaktadir. Yeterli orneklem biiylikligiine ulagsmak
amaciyla basit tesadiifi 6rnekleme yontemiyle toplam 140 kisiye anket uygulanmis ve veriler toplanmistir. Soru
formlariyla toplanan veriler IBM SPSS 25 programi ile analiz edilmistir. Yapilan analizlerle ¢alisanin kurumsal sosyal
sorumluluk algisi arttik¢a i¢sel motivasyonunun arttigi, ahlaki bozulma algisi arttikga igsel motivasyonunun diistiigi
bulunmustur. Ayrica ¢alisanlarin ahlaki bozulma algisi arttikga kurumsal sosyal sorumluluk ile igsel motivasyon
diizeyi arasindaki iligkinin gii¢lendigi tespit edilmistir.
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ABSTRACT

The aim of this study is to examine corporate social responsibility perception, moral degradation perception
and intrinsic motivation of employees in transition economies and to determine whether perceptions of social
responsibility and moral degradation have an impact on intrinsic motivation. It is also investigated whether moral
degradation perception in business life has a moderating effect in the relationship between corporate social
responsibility and intrinsic motivation. The population of the study consist of 193 employees of a public hospital in
Turkmenabat. 140 people were selected using simple random sampling method. Data were collected through question
forms and analyzed with IBM SPSS 25. It was found that the higher the corporate social responsibility perception the
higher intrinsic motivation. It was also found that the higher moral degradation perception, the lower intrinsic
motivation. Besides, as the moral degradation perception strengthens, the positive impact of social responsibility on
intrinsic motivation strengthens as well.
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1. GIRIS

Ulkeleri birbirinden ayiran sinirlarm giin gegtikce 6neminin azalmasi ve teknolojik
gelismeler sayesinde cesitli degerlerin diinya iizerinde yayilmasi gibi etkilerle ortaya cikan
kiiresellesme olgusu, isletmeler arasinda biiyiik bir rekabete yol agcmigtir. Dogal kaynaklarin
bilingsizce tiiketildigi, bilginin hizla eskidigi, isletmelerin sahip oldugu ekonomik, siyasi ve
sosyal gliciin arttig1 glinlimiizde toplumun isletmelerden beklentileri de artmigtir. Bu beklentilere
karsilik gelen kurumsal sosyal sorumluluk (KSS) olgusu isletme calisanlarinin tutum ve
davraniglar {izerinde biiyiikk bir 6neme sahiptir. Kurumsal sosyal sorumluluk, bir orgiitiin
topluma ve gevreye kural ve yasalarin gereklilikleri konusunda katkida bulunma amagh goniilli
girisim ve c¢abalarimi igerir. Ayrica kurumsal sosyal sorumluluk isletmelerin kar amaci
glitmekten ziyade topluma fayda saglama yiikiimliiliigiine sahip olmalarina isaret etmektedir.

Ekonomik ilerlemelerin kaydedildigi ve rekabetin arttig1 glinlimiizde, hayatta kalmak ve
rekabetci giiclerle bas edebilmek icin isletmeler siirekli yeni careler aramaktadir. Isletmeleri bu
zorlayici ortamda basariya tasiyan unsurlardan biri de yiiksek motivasyon sahibi calisanlardir.
Ayrica giiniimiizde ¢aligsanlarin i¢gsel motivasyonlar1 onlarin is hayatindaki basarilarini belirleyen
temel unsurlardan biri olmaya baslamistir. Igsel motivasyon bazi elde edilebilir somut
sonuclardan ziyade, igsel tatmin, yani zevk ve anlam duygusu icin bir faaliyetin
gerceklestirilmesidir. I¢sel olarak motive edilen bir kisi dis baskilar veya ddiiller yiiziinden degil,
eglenmek ya da zevk almak icin harekete gecmektedir. Bu sebeple calisanlarinin igsel
motivasyon diizeylerini etkileyen unsurlar1 anlamak isletmeler igin 6nemli bir hedeftir.

Olumlu davranislara isaret eden pek ¢ok evrensel ahlaki ilke bulunmasma karsimn,
insanlarin ahlaki olmayan davraniglarinin nasil agiklanacagi konusunda farkli goriisler
mevcuttur. Ahlaki bozulma, bir toplumun sosyal geleneklerinde hiikiim siiren ahlaki ve etik
standartlarin zayiflatilmasimi ifade etmektedir. Diger bir deyisle ahlaki bozulma, son derece
yiiksek sosyal adaletsizlik ve adaletsiz toplumsal kosullardan kaynaklanan zenginlik ile birlikte
sosyal yonden hasta ve etik acidan ilgisiz bir toplum yaratmaktadir. Calisanlarin ekonomik
isleyise iliskin ahlaki bozulma algisinin onlarin isyerindeki performanslarini da yonlendirecek
sekilde pek ¢ok tutum ve davranislarini etkilemesi beklenir.

Bu caligmada calisanlarin kurumsal sosyal sorumluluk algisi, ahlaki bozulma algisi ve
icsel motivasyon diizeyleri arasindaki iliskiler incelenmistir. KSS uygulamalar: ile ¢aligsanlarin
i¢csel motivasyonlar1 arasindaki iliskiyi ortaya koymay1 amaglayan bu aragtirmanin literatiirdeki
onemli bir boslugu doldurmasi ve igsel motivasyon olgusunun daha iyi anlasilmasina katkida
bulunmasi beklenmektedir. Ayrica is hayatinda etik ihlallerin giderek daha fazla gozlendigi
gerceginden hareketle, kurumsal sosyal sorumluluk faaliyetlerinin i¢sel motivasyona etkisinde
calisanlarin ahlaki bozulma algisinin bigimlendirici bir rolii olup olmadigini belirlemek de
konunun daha iyi anlasilmasini saglayabilir. Gegis ekonomisi 6zelligi gosteren bir iilke olan
Tirkmenistan’da anket tekniginden yararlanilarak yapilan alan arastirmasi ile galiganlarin igsel
motivasyonlarini artirmada kurumsal sosyal sorumluluk faaliyetlerinin bir etkisinin olup
olmadig1 ve ahlaki bozulma algisinin i¢sel motivasyona etkisi daha iyi anlasilacaktir. Bilindigi
gibi gecis ekonomisi, devlet giidiimlii ekonomiden serbest piyasa ekonomisine gecis yapmakta
olan ekonomilere verilen teknik bir isimdir. Gegis ekonomisi kavramsal olarak devletin kontrolii
altinda bulunan ve genellikle orta vadeli planli bir ekonomiden, liberallesmenin piyasalari isgali
ile birlikte serbest piyasa ekonomisine gecis siirecini ifade eder. Bu kavram Orta Asya, Dogu
Avrupa, Baltik ve Dogu Asya iilkelerini kapsayacak bicimde 1980’li yillarin sonundan itibaren
kullanilmaya baglanmustir. Bu iilkelerin doniisiim siirecinin temelinde planli ekonominin yerine
0zel tesebbiisiin hakim oldugu bir sisteme gecis yatmaktadir (Yurdadog vd., 2016: 102’den
aktaran Eyidiker, 2020: 15). Geg¢is ekonomisi ozelligi gosteren lilkeler ekonomik liberallesme
stirecinde merkezi bir organizasyon yerine serbest piyasanin fiyatlar1 belirledigi bir ortama gegis
yapmaktadir. Bu durum bu iilkelerdeki isletmelerin is g¢evresine iliskin algilarini, rekabetgi
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giiclerini ve yonetim anlayislarini derinden etkilemektedir. Biiyiik bir degisim siirecinden gegen
bu tiir iilkelerde ekonomik, sosyal ve siyasi sistemlerdeki yetersizlikler sebebiyle is hayatinda
yasa dist ve/veya etik dist faaliyetlere ydnelme egilimi oldukc¢a giicliidiir. Dolayisiyla
Tirkmenistan 6rneginden toplanan verilerle yiiriitillen bu calismanin ele aldig1 degiskenler
arasindaki iligkileri aydinlatmaya katkida bulunmasi hedeflenmektedir.

2. KURAMSAL CERCEVE

Bu c¢alismada ele alinan ilk degisken kurumsal sosyal sorumluluktur. Genis baglamda ele
almirsa KSS kiiresel sirketler, iilke hiikiimetleri ve vatandaslar arasindaki iliskinin ne oldugu
veya ne olmasi gerektigi ile ilgilidir. Daha dar bir bakis agistyla bakildiginda ise sirketin iginde
bulundugu veya faaliyet gosterdigi yerel toplum ile arasindaki iliskiyle ilgilidir (Crowther ve
Capaldi, 2008: 22). KSS bir orgiitiin topluma ve g¢evreye kural ve yasalarin gereklilikleri
konusunda katkida bulunma amagli goniillii girisim ve g¢abalarii icerir (Huang ve Watson,
2015’ten aktaran Tiggeman, 2018: 1). Uzerinde pek ¢ok tartisma yapilan KSS kavram
isletmelerin kar amaci giitmekten ziyade topluma fayda saglama yikiimliiliigline sahip
olmalarina isaret eden bir olgu olarak ele alinmistir (Hopkins, 2007: 28). KSS isletmelerin veya
kuruluslarin sahip oldugu ekonomik, yasal, etik ve goniilliiliik esasli beklentileri karsilamasidir.
Bu tanimda belirtilen ve birbirleriyle baglantili olan sorumluluk kategorilerini Caroll (1979)
piramit seklinde gelistirdigi model ile agiklamistir. Piramit alttan yukariya dogru ekonomik
sorumluluk, yasal sorumluluk, etik sorumluluk ve goniilli sorumluluk seklinde siralanmistir
(Aupperle, Carroll ve Hatfield, 1985°ten aktaran Nanderam, 2010: 20). Isletmelerin birinci ve en
onemli sorumlulugu isin dogasi geregi ekonomik sorumlulugudur. Caroll (1979)’a gore
ekonomik sorumluluk pay sahipleri i¢in deger yaratmak, calisanlar i¢in daha verimli ¢aligma
kosullar1 ve daha ¢ok istihdam olanaklar1 saglamak, toplum i¢in iyi ve kaliteli {irlinler {iretmek,
yenilik¢i alanlar tanimlamak, yeni kaynaklari arastirmak ve teknolojik unsurlar1 gelistirmektir
(Lantos, 2002; Caroll, 2004; Jamali ve Mirshak, 2007’ den aktaran Caliskan ve Unsan, 2011:
157). Yasal sorumluluk, isletmelerin ekonomik faaliyetlerini siirdiiriirken bazi yasal kurallar1 géz
oniinde bulundurmasini ifade etmektedir. Yasa, kodlanmus etik olarak da diisiiniilebilir. Orgiitiin
faaliyetlerinin yasa, kural ve diizenlemelere uygunluk diizeyi yasal boyutun igerigini
olusturmaktadir. Etik sorumluluk, toplumun geleneksel, sosyal ve siyasi, ekonomik ve kiiltiirel
refahina zarar vermeden orgiitlerin amaglarina ulagmasi igin sergiledikleri ve izledikleri davranig
tirlerini ve etik normlar1 temsil eder. Bu sorumluluk o&rgiitiin faaliyetlerinden dogabilecek
toplumsal zarar1 6nlemeye yoneliktir ve yasalarin gerektirdiginin Stesindeki eylemlere, kararlara
ve uygulamalara kadar uzanir. Son olarak, piramidin tepesinde istege bagli veya goniillii
sorumluluk vardir ve bu sorumluluk tiirii hicbir karsilik beklenmeden yapilan faaliyetleri belirtir.
Bu nedenle orgiitlerin goniillii sorumluluk faaliyetlerini uygularken esas amaci kendisine fayda
saglamaktan ziyade, bagli oldugu sosyal ¢evreye veya topluma fayda saglamaktir. Goniillii
sorumluluk, toplum i¢in acik bir beklenti olusturmayan goniilliililk esash rolleri, girisimleri ve
uygulamalar1 igerir. Bu tiir sorumluluga isletmelerin hayirseverlik esasli uygulamalari,
calisanlarin goniilliiliikk esasli davraniglari, kar amaci gilitmeyen Orgiitlere destegi ve cesitli
paydas gruplar ile daha iyi iliskiler gelistirmeye yonelik diger girisimler 6rnek verilebilir
(Visser, Matten, Pohl ve Tolhurst, 2010: 108).

Calismanin ikinci degiskeni olan ahlaki bozulma Luo (2008)’ya gore bir toplumun
sosyal geleneklerinde hiikiim siiren ahlaki ve etik standartlarin zayiflatilmasini ifade etmektedir.
Ahlaki bozulmadan mustarip bir toplumdaki insanlar ahlak disi davranislar1 ve algilart hos
gorme, kabul etme ve hatta normallestirme egilimindedir. Martin vd. (2007) ahlaki agidan
yozlagmis bir yerel ortamin riisvet gibi yasadis1 faaliyetleri artirdigini ortaya koymustur. Ahlaki
bozulma, son derece yiiksek sosyal adaletsizlik ve adaletsiz toplumsal kosullardan kaynaklanan
zenginlik ile birlikte sosyal yonden hasta ve etik agidan ilgisiz bir toplum yaratmaktadir. Ayrica
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ahlaki bozulma, bir toplumun orf ve adetleri {lizerinde ¢ok daha kalici ve kapsamli etki
olusturmaktadir. Ahlaki bozulma kurumsal anomiye yol agmaktadir. North (1990)’a gore
isletmeler politik ve ekonomik kurallar gibi resmi unsurlari ve resmi olmayan sosyal norm ve
sozlesmeleri icermektedir. Buna gore ahlaki bozulma yalnizca resmi kurumlarin gliciini
zayiflatmakla kalmaz, ayni zamanda kayit dis1 kurumsal ideolojiyi de bozar. Merton (1968)’a
gore ahlaki bozulma, davramigi yoneten kurallarin giiclerini yitirdigi anormallik ve sosyal
dengesizlik durumudur. Messner ve Rosenfeld (2001) ahlaki bozulmaya maruz kalan
toplumlarda herhangi bir ekonomik sonuca ulagma baskisinin normatif kontrol
mekanizmalarinin yerini alacagini belirtmistir. Durkheim (1966) modernlesmeyle iliskili resmi
olmayan kurumsal degisikliklerin geleneksel normlar1 zayiflattigini, kiiltiirel sapma ve
demoralizasyonu artirdigini 6ne stirmektedir (Zheng, Lou ve Lu Wang, 2014: 206).

Calismanin son degiskeni olan i¢sel motivasyon ise bazi elde edilebilir sonuglardan
ziyade, igsel tatmin igin bir faaliyetin gerceklestirilmesi olarak tanimlanmaktadir. Igsel
motivasyonla ilgili ilk c¢alismalar 1800°li yillarin sonuna ve 1900°li yillarin basina
dayanmaktadir. Igsel motivasyon ile ilgili ilk psikoloji calismalari 1890’11 yillarda ampirik
psikolojinin 6nciilerinden olan William James tarafindan yapilmistir. Daha sonrasinda 1918°de
igsel olarak motive olan davraniglar hakkindaki ilk teori Woodwarth tarafindan one siiriilmiistiir.
1950’11 yillardan sonra igsel motivasyon ile ilgili bilimsel calismalar ¢ogalmis ve igsel
motivasyon olgusu psikoloji ¢alismalarinda yer almaya baslamistir. Murphy ve Alexander
(2000) igsel motivasyonu bir davranisin karsiligi olarak disaridan elde edilmeyen, fakat isin
icinde mevcut olan ve kendiliginden olusan odiilden dolayr yasanan duygu olarak
aciklamaktadir. Brief ve Aldag (1976) igsel motivasyonu aymi zamanda bireyin kendi
yeteneklerini ortaya koyma durumu olarak tanimlamistir. Mottaz (1985)’a gore bagimsizlik, isin
onemi, sorumluluk ve yaraticilik, kiginin yeteneklerini ve becerilerini kullanma firsatlar1 gibi
faktorler igsel motivasyon araglarimi olusturup dogrudan isin igeriginden kaynaklanmaktadir
(Argon ve Ertiirk, 2013: 161-162).

Gecis ekonomilerinde is diinyasindaki ahlaki bozulma firmalarin etik ve sosyal
davranislara katilimini zorlastirabilmektedir. Buna gore ahlaki bozulma sadece resm1 kurumlarin
giiciinii zayiflatmakla kalmayip, ayni zamanda tim toplumsal yapilarin anlayisini da
bozmaktadir. Fulop vd. (2000)’e gore etik kodlarin ve sosyal sorumlulugun korunmasi, karmasik
ahlaki catismalar ve kendine 6zgii norm standartlar1 nedeniyle daha zordur. Zheng, Luo ve Lu
Wang (2014) Cin’de faaliyet gosteren 300 firma {izerinde yaptiklart ampirik ¢aligmada teorik
olarak etik ve kurumsal sosyal sorumlulugun ayri-ayri ve birlikte, firmalar1 uzun vadede daha iyi
performans elde etmeye nasil yonlendirdiginin {izerinde durmustur. Bu arastirmada is
diinyasinda ahlaki bozulma daha yiiksek oldugunda, kurumsal sosyal sorumlulugun hem
kurumsal mesruiyet hem de rekabet avantaji agisindan firma performansi lizerinde daha gii¢lii bir
olumlu etki biraktigi bulunmustur. Ayrica ahlaki bozulmanin is etigi ile kurumsal mesruiyet
arasindaki pozitif baglantiyr giliglendirdigi bulgusuna ulasilmistir. Sonug olarak bir firmanin
yiiksek etik degerler benimsendiginde ve kurumsal sosyal sorumluluk sergilediginde daha iyi
performans gosterecegini ve firmanin daha yiiksek seviyede ahlaki bozulma igerdigi diisiiniilen
bir ortamda faaliyet gdsterdiginde performansinin daha da giiglii olacagmni ileri siirmiislerdir.
Brammer ve Pavelin (2006) ve Mcwilliams ve Siegel (2001) kurumsal sosyal sorumluluk
faaliyetlerini destekleyen firmalarin, sosyal olarak sorumluluk sahibi olduklarini ve ekonomik
olarak da siirdiiriilebilir olduklarin1 vurgulamaktadir.

Ahlaki bozulma bir toplumun sosyal normlarini ve etik kurallarim1 da bozmaktadir.
Topluma niifuz eden ahlaki bozulma, resmi olmayan sosyal kurumlar iizerinde ¢ok daha kalici
ve kapsamli bir etki yaratabilmektedir. Durkheim (1966) modernlesmenin dogurdugu gayri
resmi kurumsal degisikliklerin geleneksel normlarn zayiflattigini, kiiltlirel sapmay1 ve ahlaki
bozulmayi artirdigini ileri stirmektedir. Messner ve Rosenfeld (2001) mesru olsun ya da olmasin
herhangi bir yolla ekonomik hedeflere ulagsma baskisinin normatif kontrol mekanizmalarinin
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yerini alacagini ve sonugta resmi kurumsal giiciin zayiflayacagini belirtmistir. Apresyan (1997)
ve Glinkina vd. (2001) Sovyetler Birliginin dagilmasi sonrasinda yaygin yolsuzlugun ve
organize suglarin hiikiimetin islevini bozdugunu ve mesru is faaliyetlerini engelledigini
gozlemlemistir.

Muller ve Kolk (2010)’a gore kurumsal sosyal sorumluluk faaliyetleri dis taraflarca
kolayca gozlemlenebilir ve degerlendirilebilir iken etik ise Ortilk kurumsal inang ve degerleri
yansitmaktadir. Basu ve Palazzo (2008) iyi tasarlanmis ve etkin bir sekilde uygulanmis kurumsal
sosyal sorumluluk faaliyetlerine sahip firmalarin mutlaka etik davrandiginin disiiniillmesinin
miimkiin olmadigini, ¢linkii bu firmalarin kurumsal sosyal sorumluluk algilarinin performansa
ve motivasyona dayali olacagii belirtmistir. Jamali ve Mirshak (2007) ise kurumsal sosyal
sorumluluk uygulamalarini vurgulayan etik firmalarin, daha genis sosyal kaygilar dikkate almak
icin dar ekonomik getirilerin Gtesine bakma egiliminde olduklar1 sonucuna ulagmigtir. Buna ek
olarak Fombrun ve Shanley (1990), Zhang ve Rezaa (2009) etik firmalarin kurumsal sosyal
sorumluluk faaliyetlerini dikkate almadiklar1 zaman, toplumun ihtiyaglarim1 karsilamak igin
belirledikleri hedeflere ulagmalarmin zor olacagmin altini ¢izmistir. Strong vd. (2001) bir
firmanin kurumsal sosyal sorumluluk ve etige olan bagliliginin yiiksek olmasi halinde topluma
kars1 sorumluluklarini iyi bir sekilde yerine getirebilecegi sonucuna ulagmistir.

Valentine ve Fleischman (2008) kurumsal sosyal sorumlulugun etik kodlar ve is
tatminiyle iligkisini incelemistir. 313 c¢alisandan anket teknigi ile toplanan verilerin analizi
sonucunda kurumsal sosyal sorumluluk, etik kodlar ve is tatmini arasinda pozitif yonlii iligkiler
oldugu, ayrica kurumsal sosyal sorumlulugun etik kodlar ile is tatmini arasindaki iliskiye aracilik
ettigi bulunmustur. Sokmen ve Ekmekcioglu (2013) yoneticilerin etik davramiglarinin
caliganlarin motivasyonu ve is tatmini Uzerindeki etkisini incelemistir. Adana’da faaliyet
gosteren otellerde calisan 836 kisiden elde edilen veriler sonucunda yoneticisinin davraniglarini
etik bulan calisanlarin motivasyonunun ve is tatmininin daha yiliksek oldugu sonucuna
ulagilmustir.

Forsgren ve Haskell (2015) KSS'nin igsel ve digsal motivasyon lizerindeki etkisini ele
almistir. Arastirmalarim Sodexo'nun Isveg subesinde gergeklestirmislerdir. Sodexo, 80 iilkede
470.000'den fazla galisaniyla, gelismis ve etkili KSS c¢alismalar1 ile taninan bir firma olup,
hizmet sektoriinde bir diinya lideri olarak kabul edilmektedir. Yaptiklar1 ¢alisma sonucunda, i¢
motivasyonun dis motivasyona gore KSS faaliyetlerinden daha fazla etkilendigini
belirtmislerdir.

Skudeiene ve Auruskeviciene (2012)’den faydalanan Lu, Shih ve Wang (2016) kurumsal
sosyal sorumluluk girisimlerinin ¢alisanin i¢sel motivasyonu ve orgiitsel kimligi iizerindeki
etkisini arastirmigtir. Tayvan'da restoran endiistrisinden 180 g¢alisan {izerinde alan arastirmasi
yapilmigtir. Calisma sonucunda kurumsal sosyal sorumluluk ve i¢sel motivasyon, kurumsal
sosyal sorumluluk ve orgiitsel kimlik, i¢ motivasyon ve orgiitsel kimlik gibi degiskenler arasinda
anlamli iligkiler bulunmustur. Ayrica iyi bir c¢alisma ortami saglandiginda, calisanlarin
yeteneklerini sergilemelerine olanak taninacagi ve uygun geri bildirimler sayesinde igsel
motivasyonun artacagi, bdylece calisanin Orgiitsel kimliginin pozitif yonde gelisecegi ve
organizasyonel sonuglarin iyilesecegi belirtilmistir. Kim ve Scullion (2013) kurumsal sosyal
sorumlulugun calisanlarin motivasyonu iizerindeki etkisini incelemistir. Kore ve Ingiltere’de
gerceklestirilen alan arastirmalari sonucunda iki degisken arasindaki iliskinin pozitif yonlii
oldugu ve bu iliskinin iilkeler arasinda farklilik gosterdigi bulunmustur. Kurumsal sosyal
sorumluluk faaliyetleri ¢alisanlar1 Kore'de daha fazla aidiyet ihtiyac1 yoniinde motive ederken,
Ingiltere'de bireysel basar1 yoniinde motive etmektedir.

Yukaridaki agiklamalardan hareketle asagidaki hipotez gelistirilmistir:

Hi: Calisanin kurumsal sosyal sorumluluk algisi arttikga i¢sel motivasyonu artar.
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Etik iklimi bir sirketin veya bir toplumun etik davranislarinin biitiinii olusturmaktadir.
Wentzel (1998) bir okuldaki sosyal iligkiler ile motivasyon arasindaki baglantiy1 aragtirmustir.
167 6grenciden anket teknigi araciliiyla elde edilen veriler analiz edildiginde okulun etik iklimi
ile 6grencilerin sergiledigi davranisglar, 6grenmeye yonelik motivasyonlari ve okul aktivitelerine
katilimlar1 arasinda pozitif yonli iliski oldugu belirlenmistir. Lou vd. (2007) etik iklim algisi ile
ogrencilerin okul performansi arasindaki iligkiyi aragtirmistir. Cin’de lise 6grencisi 754 kisiden
elde edilen verilerin analiziyle etik iklim ile 6grencilerin okul performansi arasinda pozitif yonlii
iligki oldugu bulgusuna ulasilmistir. Demir ve Karakus (2015) etik iklim ile 6gretmen ve
Ogrencilerin motivasyon diizeyleri arasindaki iliskiyi incelemistir. 35 okuldan 200 6gretmen ve
621 Ogrenci iizerinde gerceklestirilen aragtirmada ogretmenlerin olumlu etik davraniglar
sergilemesinin dgrencilerin motivasyonunun artmasina ve kendilerini daha mutlu hissetmelerine
yol agtig1 bulunmustur. Ayrica dgrencilerin de 6gretmenlerine ve birbirlerine olumlu davraniglar
sergilemesi sonucunda 6gretmenlerin de motivasyonunun arttigi sonucuna ulasilmistir.

Tyagi (1982) orgiitsel iklimin satig elemanlarinin i¢sel ve digsal motivasyonlari iizerinde
nasil bir etkide bulundugunu incelemistir. Sigorta sirketinde ¢alisan 104 kisi {izerinde yiiriitiilen
arastirmayla orgiit iklimi ile ilgili olumlu algilarin ¢aligan motivasyonunu artirdig1, ayrica orgiit
ikliminin i¢sel motivasyonu digsal motivasyondan daha fazla etkiledigi sonucuna ulasilmistir.
Feng vd. (2016) etik liderlik ve calisanlarin yaraticiligi arasindaki iliskiyi arastirmustir.
Caliganlarin i¢sel motivasyonunu araci degisken olarak kullanarak etik liderligin yaraticilik
iizerindeki etkisini agiklamak icin egrisel bir modeli gelistirmislerdir. Aragtirma 258 ¢alisan ve
liderlerinden olusan grup tizerinde yiritilmustiir. Ulasilan bulgulara gore etik liderlik diisiik
seviyeden orta seviyeye ciktikca calisan yaraticiligi artmaktadir. Bununla birlikte, etik liderlik
algis1 orta seviyeden yiiksek seviyelere ¢iktiginda calisanlarin yaraticiliklarindaki iyilesmenin
azaldig1 bulunmustur. Calisanlarin i¢csel motivasyonunun bu egrisel iliskiye kismen de olsa
aracilik ettigi belirlenmistir.

Hough, Green ve Plumlee (2016) etik ¢evre ve orgiitsel giivenin calisan katilimina
etkisini incelemistir. Etik bir ¢evre ile calisan baglhilhigi arasindaki iliskiye orglitsel giivenin
aracilik ettigi bulunmustur. Bu anlamli pozitif iliskiyle, ¢alisanlarin ve yoneticilerin bulunduklari
is ortamindaki etik veya etik olmayan davraniglara iliskin algilarinin, kurulusa kars1 duyduklari
gliven veya giivensizlikle dogrudan iliskili oldugunun altin1 ¢izmislerdir. Etik bir ortamin,
calisan katilimim arttiran 6rgiitsel giiveni doguracagi belirtilmistir.

Ermongkonchai (2010) c¢alisanlarin  gorevi kotiiye kullanmasinin  nedenlerini
incelemistir. Biiyiik olgekli sekiz isletmede gbrev yapan ¢alisanlar ve etik olmayan davraniglar
arastiran insan kaynaklar1 yoneticileri ile yiiriitiilen arastirma esnasinda tiim katilimeilar,
sirketlerin ciddi konularda yalan sdylemesini, yetkinin kotiiye kullanilmasini ve kisisel kazang
icin sahtekarligin yapilmasini ¢alisan suiistimali olarak kabul ettiklerini bildirmistir. Arastirmada
elde edilen bulgular, calisanlarin aggdzliiliik, finansal fayda veya diger yonelimler sebebiyle etik
dist davramiglar sergiledigini ortaya koymaktadir. Ulasilan sonuglara dayanarak, finansal
islemleri igeren tiim suiistimallerin temel nedeninin kigisel kazang oldugu belirtilmistir. Bu
kisisel kazang ister dogrudan nakit elde etmek olsun, ister pozisyon giiclinii kullanarak fayda
saglamak olsun, sonugta c¢alisanlarin faydalar1 ve riskleri degerlendirdikten sonra bilingli olarak
ahlak dis1 eylemleri gerceklestirdikleri belirtilmistir.

Wong ve Li (2015) Cin’de otel c¢alisanlarinin etik dis1 yonetimsel davranislari nasil
algiladigin1 aragtirmigtir. Bu ¢alismada ayn1 zamanda genel is tatmini ile bu algi arasindaki
iligkinin kesfedilmesi de amaglanmistir. Arastirma sonucunda ¢alisanlarin etik olmayan yonetsel
davranis algisini ortaya koyan ii¢ temel boyut belirlenmis ve bunlardan “galisanlara etik disi
muamele edilmesi” boyutunun en fazla etik dis1 algilanan boyut oldugu bulunmustur. Ayrica bu
boyutun is tatmini ile anlaml bir sekilde iliskili oldugu ortaya konmustur. Ayrica diger iki faktor
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olan “tutulmamis sozler” ve “esitlikten uzak ve anlayigsiz muamele” de otel calisanlari
tarafindan etik dis1 olarak algilanmistir. Ancak bunlar genel is tatmini ile iliskili bulunmamustir.

Yukaridaki agiklamalardan hareketle asagidaki hipotez gelistirilmistir:
Hy: Calisanin ahlaki bozulma algisi arttikga i¢sel motivasyonu diiger.

Calisanlarin ahlaki bozulma algis1 ile bulunduklart 6rgiitiin kurumsal sosyal sorumluluk
faaliyetlerine iligkin algilar1 arasinda negatif yonlii iliski oldugunu gosteren ¢aligmalar
bulunmaktadir. Ayni sekilde ¢aliganlarin 6rgiitlerinin kurumsal sosyal sorumluluk faaliyetlerine
iligkin algilar1 ile motivasyon diizeyleri arasindaki iliskiyi inceleyen ¢esitli ¢alismalar mevcuttur
ve bu iligskinin pozitif yonlii oldugu belirtilmistir. Bu c¢aligmada bu iliskilere ilave olarak
calisanin ahlaki bozulma algisinin kurumsal sosyal sorumluluk algisi ile i¢sel motivasyon diizeyi
arasindaki iliskide diizenleyici / bicimlendirici bir etkiye sahip oldugu 6ngdriilmektedir. Buna
gore calisganin ahlaki bozulma algis1 arttikca kurumsal sosyal sorumluluk algisinin igsel
Motivasyona etkisinin artmasi beklenir; zira is hayatinda etik normlarin etkisiz kaldigini1 ve etik
dist davranislarin yayginlastigin1 diisiinen kisi calistign orgiitiin bu olumsuz g¢evreye ragmen
kurumsal sosyal sorumluluk faaliyetleri yiiriittiigiinii disiindiigiinde bu faaliyetlerin igsel
motivasyonu iizerindeki olumlu etkisi gli¢lenebilir.

Yukaridaki agiklamalardan hareketle asagidaki hipotez gelistirilmistir:

Hs: Calisanin ahlaki bozulma algis1 arttikca kurumsal sosyal sorumluluk algisinin igsel
motivasyon tizerindeki etkisi artar.

3. YONTEM

Yukarida kuramsal cergevede agiklanan hipotezlerden hareketle arastirma modeli
asagidaki gibi olusturulmustur:

Ahlaki Bozulma Algist
H2

Hs

Kurumsal Sosyal
Sorumluluk Algist

I¢sel Motivasyon

Ha

Sekil 1: Aragtirma Modeli

3.1. Arastirma Evreni ve Orneklem

Bu arastirma Tiirkmenistan’in Tlirkmenabat sehrindeki bir saglik kurulusunun calisanlari
iizerinde gergeklestirilmistir. Tlirkmenistan eskiden Sovyetler Birliginin bir parcas1 iken bugiin
gecis ekonomisi 6zelligi gosteren bir ililkedir. Cografi konumu sayesinde 6nemli bir stratejik
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glice ve basta dogal gaz olmak iizere pek cok kaynaga sahip olan Tiirkmenistan’da isgiicii
piyasasma ve ekonomiye kamu sektdrii ve kamu iktisadi kuruluslart egemen durumdadir.
Hiikumetin sanayi politikas1 ithalati azaltmak, tek bir miisteriye bagli kalmanin dogurdugu
zayifligin tistesinden gelmek i¢in gaz ihracat rotalarin1t mevcut boru hatlarinin Gtesine tasiyarak
cesitlendirmek ve hidrokarbon dis1 faaliyetleri tesvik etmektir. Ancak kati yonetsel kontroller,
doviz eksikliginin yol agtig1 sikintilar, kamu sektoriiniin ekonomik faaliyetlerdeki kati ve hantal
tutumu 6zel sektoriin gelismesinin ve ekonomik gesitlendirmenin 6niindeki en biiyiik engeller
olmaya devam etmektedir (https://www.worldbank.org/en/country/turkmenistan). Arastirmanin
ana kiitlesini Tiirkmenistan’in Tiirkmenabat sehrinde bulunan bir devlet hastanesinde faaliyet
gosteren 193 calisan olusturmaktadir. Belirlenen ana kiitleden %95 giiven diizeyinde %5 hata
pay1 ile secilen 129 calisan aragtirmanin orneklemini olusturmaktadir
(https://www.surveysystem.com/sscalc.htm). Yeterli 6rneklem biiyiikligiine ulasmak amaciyla
basit tesadiifi 6rnekleme yontemiyle belirlenen toplam 140 kisiye bir uzman doktor araciligryla
ulasilmis, yliz ylize anket uygulanmis ve veriler toplanmistir. Alan arastirmasi igin etik kurul
onay1 alinmistir.

3.2. Veri Toplama Araglar1

Aragtirmada verileri toplamak ig¢in anket teknigi kullanilmistir. Soru formunu
olusturabilmek icin gerekli literatlir taramasi yapilmig olup daha Onceki yapilan calismalarda
giivenirliligi ve gecerliligi ispatlanmis olgeklerle soru formu olusturulmustur. Secilen 6lgeklerin
orijinal dilinin Ingilizce olmasi nedeniyle &lgekler Ingilizceye hakim olan bir alan uzmani
tarafindan once Ingilizceden Tiirkgeye, sonrasinda ise Tiirkgeden Ingilizceye terciime edilmis ve
degerlendirmeler sonucunda anlam kaymasi olmadig1 gozlenmistir. Ayrica 6rneklemin yer aldigi
tilkede Ruscanin yaygin kullanima sahip olmasi sebebiyle olgekler Rus dili ve Edebiyati
boliimiinden bir uzman yardimi ile Once Tiirk¢eden Ruscaya ve sonrasinda da Rusgadan
Tiirkceye terciime edilmis ve degerlendirmeler sonucunda anlam kaymasi olmadigi gézlenmistir.

Kullanilan soru formu iki bélimden ve 31 maddeden olusmaktadir. ilk béliim 7 sorudan
olusmakta olup demografik o6zellikleri (cinsiyet, yas, egitim durumu, statii, idari gorev, gelir
durumu ve deneyim siiresi) 6lgmeye yoneliktir. ikinci bolimde igsel motivasyon, ahlaki
bozulma ve kurumsal sosyal sorumlulukla ilgili lgekler yer almaktadir. Igsel motivasyon
Kuvaas (2006) tarafindan olusturulan ve daha sonra Kuvaas ve Dysvik (2009) tarafindan
gelistirilen altt maddelik 6lgekle Olgiilmiistiir. Calisanlarin is hayatinda ahlaki bozulma algisini
O0lecmek icin Zheng vd. (2014) tarafindan gelistirilen 4 maddelik oSlgek kullanilmistir.
Cevaplayicilardan s6z konusu 4 soruyu hem giliniimiiziin is ¢evresi i¢in hem de 10 yil dnceki i
gevresi i¢in cevaplamalari istenmis, bu cevaplar arasindaki farkin derecesine gore ahlaki
bozulma algis1 dl¢lilmiistiir. Calisanlarin igsel kurumsal sosyal sorumluluk algis1 Lindgreen vd.
(2009) tarafindan gelistirilen 6 maddelik dlgekle, dissal kurumsal sosyal sorumluluk algisi ise
Menon ve Kahn (2003) tarafindan olusturulan 4 maddeyle Slciilmiistiir. Ikinci boliimdeki tiim
olgekler 5°1i Likert 6l¢egi tipindedir (1-Kesinlikle Katilmiyorum .... 5-Kesinlikle Katiliyorum).

3.3. Verilerin Analizi

Kullanilan 6lgeklerin giivenilirligini test etmek amaciyla drneklemden 50 kisi tizerinde
On test caligmasi yapilmis olup ulasilan bulgular sorularin cevaplayicilar tarafindan anlasildigin
ve Olceklerin beklenen yap1 ve ozellikleri sergiledigini ortaya koymustur. Soru formlar
aracilifiyla elde edilen verilerin analizi yapilmadan 6nce tiim soru forumlar1 gézden gegirilmis,
eksik ve hatali isaretlenen ve gecersiz olanlar elenmistir. Geriye kalan soru forumlarindan
toplanan veriler IBM SPSS 25 programi ile analiz edilmistir. Oncelikle 6rneklemin demografik
degiskenler yoniinden dagilimi ortaya konulmustur. Daha sonra kullanilan &lgeklere agiklayici
faktor analizi ve giivenilirlik analizi uygulanarak degiskenlerin faktér yapisi belirlenmistir.
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Arasindaki [liskiler

Bunun ardindan degiskenler arasindaki iliskiler korelasyon analiziyle incelenmis ve regresyon

analizleri yapilarak arastirma hipotezleri test edilmistir.

4. BULGULAR
Aragtirmaya katilanlarin demografik ozellikler yoniinden dagilimi Tablo 1°de
gosterilmistir:
Tablo 1: Orneklemin Demografik Ozellikler Yoniinden Dagilimi
Frekans %

Cinsiyet Kadin 89 69,0
Erkek 40 31,0

Yas 25 yas ve alt1 3 2,3
26-30 yas 33 25,6
31-35 yas 38 29,5
36-40 yas 28 21,7
41-45 yas 19 14,7
45 yas ve lizeri 8 6,2

Egitim [lkogretim 0 0
Lise 36 27,9
Yiiksekokul 33 25,6
Lisans 56 43,4
Lisansiistii 4 3,1

idari gorev Evet 13 10,1
Hayir 116 89,9

Gelir Diizeyi* 2500 TL ve alt1 4 3,1
2501-4000 TL 54 419
4001-5500 TL 51 39,5
5501 TL ve iizeri 20 15,5

Caligsma Siiresi 1-5yil 39 30,2
6-10 yil 38 29,5
11-15 yil 28 21,7
16-20 il 15 116
21 yil ve iizeri 9 7,0

*Gelir diizeyi Tiirk Lirasina ¢evrilerek gésterilmistir.
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Tablo 1’de goriildiigii gibi katilimcilarin %69°u kadm, %31°1 erkektir. Katilimcilarin
cogunun 31-35 yas arasinda oldugu (%29,5) ve %43,4’liniin lisans mezunu olduklari
goriilmektedir. idari gérevi olanlar érneklemin %10,1°ini olustururken, 2501-4001 TL arasinda
gelir elde edenler %41,9’unu olusturmaktadir. Ayrica 1-5 yildir calisanlar Orneklemin
%30,2’sini olugturmaktadir.

Oncelikle verilerin agiklayict faktdr analizine uygun olup olmadigi incelenmistir.
Olgeklerin faktdr analizine uygunlugu orneklem yeterliligi (Kaiser-Meyer-Olkin-KMO) ve
Bartlett kiiresellik testi ile test edilmektedir. Analizlerde kullanilan Slgeklere Bartlett kiiresellik
testi ve KMO testi uygulanmistir. Testler sonucunda Kaiser-Meyer-Olkin (KMO) degeri 0,904
olarak bulunmustur. Bu degerin 0,70’ten yiiksek olmasi dlgeklerin faktdr analizine uygunlugunu
belirtmektedir. Kiiresellik testi oranlarina (Bartlett test of sphericity) iliskin degerin 0,000 olmas1
verilerden anlamli1 faktorler ¢ikacagini ortaya koymaktadir. Soru formunda kullanilan 6lgeklere
uygulanan agiklayici faktor analizinin sonuglar1 Tablo 2°de 6zetlenmistir:

Tablo 2: Agiklayic1 Faktor Analizi Sonuglari

Faktor Oz Aciklanan Toplam  Cronbach

Yiikii Deger Varyans Aciklanan Alfa
Varyans
1. Faktor: icsel Motivasyon 9,923 25,353 25,353 0,965
I¢sel motivasyon- 2 0,873
I¢sel motivasyon- 3 0,870
I¢sel motivasyon- 5 0,838
I¢sel motivasyon- 4 0,834
Igsel motivasyon- 1 0,825
I¢sel motivasyon- 6 0,789
2. Faktor: Kurumsal Sosyal Sorumluluk 3,692 22,617 47,670 0,934
Dissal kurumsal sosyal sorumluluk-1 0,856
Igsel kurumsal sosyal sorumluluk- 4 0,830
I¢sel kurumsal sosyal sorumluluk- 5 0,822
f¢sel kurumsal sosyal sorumluluk- 6 0,811
Dissal kurumsal sosyal sorumluluk- 4 0,736
Dissal kurumsal sosyal sorumluluk- 2 0,657
3. Faktor: Giiniimiize iliskin Ahlaki Durum 2,125 19,463 67,433 0,979
Algisi
Ahlaki durum -2 0,929
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Ahlaki durum- 3 0,927

Ahlaki durum- 1 0,895

Ahlaki durum- 4 0,885

4. Faktor: 10 Yil Onceye iliskin Ahlaki Durum 1,559 19,063 86,496 0,981
Algis1

On y1l 6nceki ahlaki durum- 3 0,978

On y1l 6nceki ahlaki durum -2 0,975

On y1l 6nceki ahlaki durum- 1 0,973

On y1l 6nceki ahlaki durum- 4 0,949

Tablo 2’de goriildiigii gibi soru formundaki degiskenler 4 faktorlii bir yapida
toplanmistir. Yapilan faktor analizinde bazi maddeler (I¢sel kurumsal sosyal sorumluluk-1, Igsel
kurumsal sosyal sorumluluk-2, I¢sel kurumsal sosyal sorumluluk-3 ve Dissal kurumsal sosyal
sorumluluk- 3) birden fazla faktore yiiklendigi i¢in analizden ¢ikarilmistir. Elde edilen dort alt
faktoriin 6z degerleri 1,559 ile 9,923 arasinda degismekte olup bunlar toplam varyansin yaklasik
%87’sini agiklamaktadir. Elde edilen faktorlere iligkin Cronbach Alfa degerleri 0,981 ile 0,934
arasinda degismekte olup tiim faktdrlerin giivenilir oldugu anlasilmistir.

Icsel motivasyon, kurumsal sosyal sorumluluk algisi ve ahlaki bozulma algist
degiskenlerinin ortalamasi, standart sapmasi ve bunlar arasindaki iligkileri gosteren Pearson
korelasyon katsayilar1 Tablo 3’te gdsterilmistir:

Tablo 3: igsel Motivasyon, Kurumsal Sosyal Sorumluluk Algis1 ve Ahlaki Bozulma Algist
Arasindaki Iliskiler

Degiskenler Ortalama Standart icsel Kurumsal Ahlaki Bozulma
Sapma Motivasyon Sosyal Algisi
Sorumluluk
Algis1
i¢csel Motivasyon 4,11 0,94 1
Kurumsal Sosyal Sorumluluk 4,09 0,85 ,679** 1
. -,378**
Ahlaki Bozulma Algisi 0,41 1,48 -,297** 1
**p < 0,01

Tablo 3’te goriildugii gibi biitlin iliskiler 0,01 énem diizeyinde anlamlidir. Ayrica igsel
motivasyon ile kurumsal sosyal sorumluluk algisi arasinda gii¢lii ve pozitif yonlii bir iliski vardir
(r=0,679), yani kurumsal sosyal sorumluluk algis1 arttik¢a igsel motivasyon diizeyi de
artmaktadir. igsel motivasyon ile ahlaki bozulma arasinda orta diizeyde ve negatif yonlii iliski
vardir (r= -0,378), bu da ahlaki bozulma algisinin artmasi halinde i¢sel motivasyon diizeyinin
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azalacagini gostermektedir. Ahlaki bozulma algisi ile kurumsal sosyal sorumluluk algis1 arasinda
ise zayif ve negatif yonlil iliski bulunmaktadir (r=-0,297), yani ahlaki bozulma algis1 arttikca
kurumsal sosyal sorumluluk algisi zayiflamaktadir.

Korelasyon analizi ile degiskenler arasinda anlamli bir iliski oldugu sonucuna
ulasildiktan sonra, arastirmanin hipotezlerini test etmek i¢in dort asamali hiyerarsik regresyon
analizi yapilmistir. Arastirmanin hipotezlerinin anlamli sonuca ulasip ulasmayacagina karar
verilirken, mevcut regresyon denklemlerindeki P katsayilar1 ve onlara yeni ilave edilen
degiskenler sonucunda R2 degerindeki degisim dikkate alinmigtir. Ayrica R2’deki degisimin
istatistiksel yonden ne kadar anlamli oldugunu gosteren F degerleri de dikkate alinmistir.
Bicimlendirici (diizenleyici) degiskenlerin yer aldig1 regresyon denklemlerinde ¢oklu dogrusallik
sorununun dogmasini engellemek i¢in bagimsiz degiskenler olan kurumsal sosyal sorumluluk
algis1 ve ahlaki bozulma algisinin standardize degerleri (Z degerleri) hesaplanmis ve bu degerler
denkleme katilmistir. Ayrica diizenleyici/bigimlendirici degiskeni olusturmak i¢in de s6z konusu
iki degiskenin standardize degerlerinin ¢arpimi yapilmistir.

Coklu dogrusallik probleminin olmadigi belirlendikten sonra, kurumsal sosyal
sorumluluk ve ahlaki bozulma boyutlar1 bagimsiz degisken, i¢sel motivasyon boyutu ise bagimli
degisken olarak alinmistir ve dort asamali hiyerarsik regresyon analizi yapilmistir. Analiz
sonuclari Tablo 4’te 6zetlenmistir:

Tablo 4: Hiyerarsik Regresyon Analizi Sonuglari

Degiskenler B t p VIF Tolerans
1.Advm Cinsiyet -,044 -,503 ,616 1,000 1,000
Idari Gérev ,201* 2,303 ,023 1,000 1,000
2.Adim Cinsiyet ,019 ,303 ,762 ,991 1,009
Idari Gérev ,178** 2,789 ,006 ,999 1,001
KSS Algist 6747 10,530 ,000 ,990 1,010
3. Adim Cinsiyet ,045 ,713 AT7 ,970 1,031
Idari Gérev ,161** 2,576 ,011 ,989 1,011
KSS Algist ,623*** 9,571 ,000 ,910 1,099
Ahlaki Bozulma Algisi -,184** -2,792 ,006 ,884 1,131
4. Adim Cinsiyet ,046 ,760 ,448 ,970 1,031
Idari Gorev ,145* 2,417 ,017 ,984 1,017
KSS Algist ,548*** 8,340 ,000 ,816 1,225
Ahlaki Bozulma Algis1 -,153** -2,400 ,018 ,867 1,153
KSS Algist x Ahlaki ,229%* 3,539 ,001 ,840 1,190

Bozulma Algisi
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Arasindaki [liskiler
R? ,042 492 522 567
Diizeltilmis R? ,027 ,480 ,507 ,549
F 2,781 40,432%** 33,921*** 32,163***
AR? ,042 A50*** ,030** ,044*
Durbin-Watson: 1,634* *p<0,05 **p<0,01 ***p<0,001

Tablo 4’te regresyon analizinin her asamasinda yer alan degiskenlere ait B degerleri, R?,
diizeltilmis R? F degeri ve AR? degerleri gosterilmistir. Tablodan da gériildiigii gibi, “cinsiyet”
ve “idari gorev” kontrol degiskenleri olarak belirlenmistir. Regresyon analizi yapildigi zaman
bazi varsayimlarin saglanip saglanmadigi énemlidir, bu varsayimlarin en 6nemlilerinden biri de
hatalarin bagimsizlig1 varsayimidir. Bu varsayimin saglanip saglanmadigini 6lgmek ig¢in Durbin-
Watson testi uygulanir. Test sonucunda elde edilen Durbin-Watson degerinin 2’ye yakin olmasi
varsayimin dogrulandigini ifade ederken, 1’den kiiciik ya da 3’ten biiyiik olmast sorunun
varligini belirtmektedir (Field, 2009:220-221). Igsel motivasyona iliskin hiyerarsik regresyon
analizi sonuglarina goére Durbin-Watson katsayisi 1,634’tiir. Regresyon analizinin ilk asamasinda
kontrol degiskenleri bagimsiz degiskenler, i¢csel motivasyon ise bagimli degisken olarak
regresyona katilmistir (Model 1). Sadece kontrol degiskenlerinden olusan bu denklem
istatistiksel olarak anlamli degildir (F=2,781, p> 0,05).

Ikinci asamada hiyerarsik regresyon analizine “kurumsal sosyal sorumluluk algisi”
degiskeni eklenmistir (Model 2). Yeni olusan regresyon denklemi igsel motivasyon
degiskenindeki varyansin %48’ini agiklamaktadir ve 0,001 giiven diizeyinde anlamlidir
(Diizeltilmis R?=0,48 ve F=40,432). Bu denklemin agiklama giicii birinci asamadaki sadece
kontrol degiskenlerinden olusan denklemin agiklama giiciinden yiiksektir (AR?=0,450) ve
aradaki fark istatistiksel agcidan anlamlidir (p<0,001). Bu farktan hareketle, ikinci asamadaki
modelin i¢sel motivasyon degiskenini birinci asamadaki modele gore daha iyi agikladigi
sOylenebilir. ikinci modelde idari gérev degiskeninin katsayisi istatistiksel acidan anlamlidir
(B=0,178 ve p<0,01). Dolayisiyla bu modele gore idari gorevin igsel motivasyonu artirdigi
sOylenebilir. Calisanin kurumsal sosyal sorumluluk algisinin da igsel motivasyon diizeyini
istatistiksel a¢idan anlamli derecede artirdigi bulunmustur (=0,674 ve p<0,01). Bu sonuca gore
H: hipotezi kabul edilmistir.

Uciincii asamada hiyerarsik regresyon analizine “ahlaki bozulma” degiskeni dahil
edilmistir (Model 3). Bu degiskenin eklenmesi sonucu olusan regresyon denklemi icsel
motivasyon degiskenindeki varyansin yaklasik %51’ini agiklamaktadir ve denklem 0,001 giliven
diizeyinde anlamlidir (Diizeltilmis R?=0,507 ve F=33,921). Ugiincii asamadaki aciklama giicii
ikinci asamadaki denklemin agiklama giiciinden %3 daha fazladir (AR?=0,030 ve p<0,05).
Ayrica ahlaki bozulma degiskenine ait beta katsayisi negatiftir (B= -,184) ve istatistiksel agidan
anlamlidir. Elde edilen bulgular sonucunda calisanin ahlaki bozulma algis1 arttikga igsel
motivasyonunun diisecegini 6ne siiren H» hipotezi kabul edilmistir.

Son olarak dérdiincli asamada hiyerarsik regresyon analizine bir 6nceki adimdakilere ek
olarak kurumsal sosyal sorumluluk ve ahlaki bozulma degiskenlerinin etkilesimi dahil edilmistir.
Bu denklem (Model 4) biitiin olarak anlamli bulunmustur (F=32,163 ve p<0,001) ve bu denklem
icsel motivasyondaki degisimin yaklasik %55’ini aciklamaktadir (Diizeltilmis R?=0,549). Bir
onceki denkleme gore agiklama giicii %4 daha fazladir (AR?=0,044 ve p<0,05). Etkilesim
degiskeni incelendiginde istatistiksel agidan anlamli, ancak pozitif bir katsayiya sahip oldugu
goriilmektedir. Tablo 8’de oOzetlendigi gibi, c¢alisanlarin ahlaki bozulma algisinin artmasi
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durumunda, kurumsal sosyal sorumlulugun i¢sel motivasyona etkisi artmaktadir (KSS x Ahlaki
Bozulma degiskeni i¢in p= 0,229 ve p<0,05). Elde edilen sonuglara gore, galiganin ahlaki
bozulma algis1 arttikca kurumsal sosyal sorumlulugun ig¢sel motivasyon iizerindeki etkisinin
artacagini belirten Hs hipotezi kabul edilmistir.

Aragtirma bulgularim1  genel olarak degerlendirmek gerekirse, ¢alismanin literatiir
taramas1 kisminda gozlendigi gibi kurumsal sosyal sorumluluk faaliyetlerinin tiim diinyada
giderek daha fazla Onemsenen bir konu olmasi sebebiyle bu faaliyetleri gerceklestiren
isletmelerin calisanlarinin  i¢csel motivasyonlarmin giiclenmesi beklenir. Ote yandan bu
calisanlarin bulunulan {ilkedeki ekonomik isleyise iliskin ahlaki bozulma algisinin igsel
motivasyonlarini zayiflatmasi beklenir. Ancak ahlaki bozulma algisinin etkisi bununla siirh
kalmayabilir; clinkii bir iilkede etik dist uygulamalarin ¢ogaldiginin diistintilmesi goniilliiliik
esastyla yliritillen ve gerek calisanlar gerekse tiim toplum tarafindan degerli algilanan sosyal
sorumluluk faaliyetlerinin ¢alisanlarin i¢sel motivasyonuna yapacagi olumlu etkiyi gii¢lendirici
rol oynayabilir. Bu ortamda calisanlarin isletmelerinin sosyal sorumluluk faaliyetlerine
atfettikleri anlam giiclenebilir ve isletmelerine duyduklar giiven artabilir. Bu durum onlarin
i¢sel motivasyonlarina da etki edecektir.

5. SONUC

Bu c¢alismada kurumsal sosyal sorumluluk, toplumdaki ahlaki bozulma ve c¢aligsanlarin
icsel motivasyon diizeyi arasindaki iligkileri aciklamak amac¢lanmistir. Yapilan bazi
aragtirmalarda Sovyetler Birliginin son donemlerinde yaygin yolsuzlugun ve organize sugun
hiikiimetin iglevini bozdugu ve mesru is faaliyetlerini engelledigi belirtilmistir. Sovyetler
Birliginin dagilmasi sonucunda bu durumun bagimsizligim1 kazanan diger iilkeler iizerinde ne
kadar etki yarattig1 merak uyandiran konulardan biri haline gelmistir. Bu sebeple bu arastirma
eski Sovyetler Birliginin ve giiniimiizde de Orta Asya’nin en gelismis lilkelerinden biri olan
Tirkmenistan’da yapilmistir. Arastirmanin ana kiitlesini Tiirkmenistan’in Tiirkmenabat sehrinde
bulunan bir devlet hastanesinde faaliyet gdsteren 193 ¢alisan olusturmaktadir. Bu ana kiitleden
%95 giiven diizeyinde %S5 hata payi ile segilecek orneklemin biiytikligi 129°dur. Belirtilen
orneklemden elde edilen veriler IBM SPSS 25.0 programu ile analize tabi tutulmustur. Oncelikle
orneklemin demografik degiskenler yoniinden dagilimi ortaya konmustur. Daha sonra agiklayici
faktor analizi ve giivenilirlik analizleri yapilmis, ardindan korelasyon ve regresyon analizi
yapilmustir. Ulasilan tiim bulgular bu 6rneklemle sinirli olup gecis ekonomisi 6zelligi gosteren
iilkelerdeki biitiin isletmeler icin istatistiksel acidan anlamli genellemeler yapmaya imkan
tanimamaktadir. Analizler sonucunda ulasilan bulgular asagidaki gibi 6zetlenebilir:

Aragtirmaya katilanlarin ahlaki bozulma algisini 6lgmek igin bugiinkii ahlaki
yozlagmiglik diizeyine iligkin degerler ile on yil onceki ahlaki yozlasmishik diizeyine iligkin
degerler arasindaki fark hesaplanmis olup ahlaki bozulma degiskeni olusturulmustur. Bu
degiskenin ortalamasi 0,41 iken standart sapmasi 1,48 bulunmustur. Bu degiskenin aldig1 en
diisiik deger -3, 00 iken aldig1 en yiiksek deger 4,00’ dur.

Bu calismada calisanlarin kurumsal sosyal sorumluluk algisi, ahlaki bozulma algis1 ve
icsel motivasyon diizeyleri arasindaki iliskileri 6lgmek igin Oncelikle korelasyon analizi
uygulanmistir. Elde edilen sonuglara gore biitiin korelasyonlar 0,01 6nem diizeyinde anlamlidir.
Ayrica igsel motivasyon ile kurumsal sosyal sorumluluk arasinda (= 0,679) giiclii ve pozitif
yonlii iligki bir vardir; yani ¢alisanin kurumsal sosyal sorumluluk algisi arttik¢a igsel motivasyon
diizeyi de artmaktadir. I¢sel motivasyon ile ahlaki bozulma algisi arasinda (r=-0,378) orta
diizeyde ve negatif yonlii iliski vardir. Bu da galisanin ahlaki bozulma algisinin artmasi halinde
i¢csel motivasyon diizeyinin azaldigin1 gostermektedir. Ahlaki bozulma algisi ile kurumsal sosyal
sorumluluk algis1 arasinda da (r=-0,297) zayif ve negatif yonlii bir iligki bulunmaktadir. Bu
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katsayiya gore calisanin ahlaki bozulma algis1 arttikga kurumsal sosyal sorumluluk algisi
azalmaktadir.

Korelasyon analizi yapildiktan sonra arastirmanin hipotezlerini test etmek igin dort
asamali hiyerarsik regresyon analizi yapilmistir. Bigimlendirici (diizenleyici) degiskenlerin yer
aldig1 regresyon denklemlerinde g¢oklu dogrusallik sorununun dogmasini engellemek icin
bagimsiz degiskenler olan kurumsal sosyal sorumluluk algisi ve ahlaki bozulma algisinin
standardize degerleri (Z degerleri) hesaplanmis ve bu degerler denkleme katilmistir. Ayrica
diizenleyici/bigimlendirici degiskeni olusturmak i¢in de s6z konusu iki degiskenin standardize
degerlerinin ¢arpimi yapilmigtir. Hiyerarsik regresyon analizinden elde edilen sonuglar su
sekilde 6zetlenebilir:

[k regresyon modelinde i¢sel motivasyon bagimli degisken olarak almirken yalnizca
kontrol degiskenlerine denklemde yer verilmistir. Ulagilan bulgulara goére bu denklem
istatistiksel agidan anlamli degildir.

Ikinci regresyon modelinde kontrol degiskenlerine ilaveten kurumsal sosyal sorumluluk
algis1 bagimsiz degisken olarak modele katilmistir. Analiz sonuglarina gore olusturulan denklem
istatistiksel olarak anlamlidir ve cinsiyet, idari gérev ve kurumsal sosyal sorumluluk algisi
degiskenleri birlikte i¢sel motivasyondaki degisimin %48’ini aciklamaktadir. Cinsiyet
degiskeninin beta katsayisi istatistiksel agidan anlamli degilken idari gorev ve kurumsal sosyal
sorumluluk algis1 degiskenlerinin katsayis1 anlamli (sirasiyla p<0,05 ve p<0,01) ve pozitiftir. Bu
bulgulara gore idari gorev sahibi olmanin i¢sel motivasyonu artirdigi goriilmektedir. Ayni
sekilde calisanin kurumsal sosyal sorumluluk algisinin artmasi durumunda i¢sel motivasyonunun
da arttigr gozlenmistir. Diger bir deyisle calisanin bulundugu isletmenin sosyal sorumluluk
faaliyetlerini yerine getirdigini diislinmesi onu igsel olarak motive etmektedir. Buna gore,
calisanin kurumsal sosyal sorumluluk algis1 arttik¢a igsel motivasyon diizeyinin de artacagini
One siiren Hi hipotezi kabul edilmistir. Elde edilen sonucglar daha 6nce yapilan g¢aligsmalarin
bulgulartyla 6rtiismektedir. Ornegin Forsgren ve Haskel (2015) ve Lu, Shih ve Wang (2016)
kurumsal sosyal sorumluluk ile i¢sel motivasyon arasinda pozitif yonlii iliski oldugunu
belirtmistir. Kurumsal sosyal sorumluluk ile ¢alisan motivasyonu arasindaki iligkiyi inceleyen
Kim ve Scullion (2013) da bu iki degisken arasinda pozitif yonlii iliski oldugu sonucuna
ulagmugtir.

Ugiincii asamada regresyon analizine ahlaki bozulma algisi degiskeni eklenmistir.
Cinsiyet, idari gorev, kurumsal sosyal sorumluluk algis1 ve ahlaki bozulma algis1 degiskenlerini
iceren denklem istatistiksel agidan anlamlidir ve igsel motivasyondaki degisimin yaklasik
%51 1ini agiklamaktadir. Bu denklemin aciklama giicii bir 6nceki denklemden istatistiksel agidan
anlamli diizeyde yiiksektir (AR?>=0,030 ve p<0,05). Ayrica ahlaki bozulma degiskenine ait beta
katsayis1 negatiftir (B= -,184) ve istatistiksel agidan anlamlidir (p<0,05). Elde edilen bulgular
sonucunda c¢alisanin ahlaki bozulma algis1 arttik¢a i¢sel motivasyonunun diisecegini One siiren
H> hipotezi kabul edilmistir. Yani ahlaki bozulma algis1 arttik¢a ¢alisanin i¢sel motivasyonunda
azalma olmaktadir. Diger bir deyisle is hayatinda ge¢misle karsilastirildiginda ahlaki degerlerin
yitirildigini ve etik dis1 tutum ve davramiglarin yayginlastigini diisiinen c¢alisanlarin igsel
motivasyonu zayiflamaktadir. Ulasilan sonuca benzer sonug elde eden Ermongkonchai (2010)
ahlak dis1 davraniglarin galisanin motivasyonunu azalttigin1 vurgulamistir. Ayrica Wong ve Li
(2015) etik dis1 yonetsel davraniglarin galisanin motivasyonu tizerindeki etkisini inceledikleri
calismada bu ¢aligmada ulagilan bulgularla 6rtiisen bulgulara ulagsmustir.

Hiyerarsik regresyon analizinin son asamasinda ahlaki bozulma algis1 ve kurumsal
sosyal sorumluluk algisi degiskenlerinin etkilesimini gosteren etkilesim faktorii analize dahil
edilmistir. Olusturulan denklemin istatistiki olarak anlamli oldugu ve i¢sel motivasyondaki
degisimin yaklasik %55’ini acikladigi goriilmektedir. Etkilesim faktoriinii iceren bu denklemin
agiklama giicii bir dnceki denklemin agiklama giiciinden anlamli diizeyde yiiksektir (AR?=0,044
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ve p<0,05). En kapsamli model olan bu nihai modelde cinsiyet degiskeninin katsayisi
istatistiksel acidan anlamli degilken; idari gorev, kurumsal sosyal sorumluluk algisi, ahlaki
bozulma algis1 ve etkilesim faktoriiniin katsayisi anlamlidir. Bu sonuglara gore calisanin idari
gorevde bulunmasi bu calismada ele alinan diger degiskenlerle birlikte dikkat alindiginda dahi
onun i¢sel motivasyonunu artirmaktadir. Onceki modellerde oldugu gibi bu modelde de calisan
bulundugu isletmenin sosyal sorumluluk faaliyeti yiiriittiigiine inanirsa igsel motivasyonu da
gliclenmektedir. Bunun aksine, yine dnceki modellerde oldugu gibi calisanin ahlaki bozulma
algis1 arttikca i¢csel motivasyonu diismektedir. Etkilesim faktoriiniin katsayisinin pozitif ve
istatistiksel acidan anlamli olmasi sebebiyle caliganin ahlaki bozulma algist arttik¢a kurumsal
sosyal sorumluluk algisinin i¢sel motivasyon diizeyi iizerindeki etkisini giliglenecegini one siiren
Hs hipotezi kabul edilmistir. Bu sonug sdyle yorumlanabilir: ¢calisan bulundugu isletmenin etik
dist tutum ve davraniglarin yayginlagtigi bir is ortaminda faaliyette bulunmasina ragmen
calisanlari, misterileri, tedarikgileri ve toplum gibi cesitli paydaslari icin deger yaratacak
faaliyetleri yerine getirdigini diisiindiiglinde i¢sel motivasyonu artmaktadir. Yani ahlaki
bozulmanin hissedildigi bir ortamda kurumsal sosyal sorumluluk faaliyetlerinin ¢aligsanlarin i¢sel
motivasyonunu daha fazla olumlu yonde etkiledigi sdylenebilir.

Bu calismanin sonugclart isletmelerin gergeklestirdigi sosyal sorumluluk faaliyetlerinin
en Onemli paydaslarindan biri olan c¢alisanlarinin igsel motivasyonlarini artirdigini ortaya
koymaktadir. Calisganin isine baglanmasina ve yiliksek performans sergilemesine zemin
hazirlayan i¢sel motivasyon olgusunun anlasilmasinda orgiitlerin goniilliiliik esastyla yiiriittiigii
bu tiir faaliyetlerin etkisinin daha kapsamli olarak incelenmesi yararli olacaktir. Ote yandan
calisanlarin is hayatinda etik digt uygulamalarin arttigin1  diistinmesi durumunda igsel
motivasyonlarinin zayifladi: ortaya ¢ikmustir. Is hayatina iliskin genel ahlaki bozulma algis1 bir
isletmenin kontrolii disinda oldugundan bu algiy1 etkilemek i¢in tek bir isletmenin yapabilecegi
pek bir sey yoktur. Dolayisiyla igletme ydneticileri bu olumsuz etkiyi bertaraf etmek igin
caliganlarinin i¢sel motivasyonlarini artirmaya yonelik gesitli girisimlerde bulunabilir. Ornegin
isin yapisinin ve Ozelliklerinin ¢aliganlarin tiim becerilerini ve potansiyelini ortaya g¢ikaracak
sekilde diizenlenmesi oOnerilebilir. Bu c¢alismada ahlaki bozulma algisinin yiiksek olmasi
durumunda kurumsal sosyal sorumluluk faaliyetlerinin igsel motivasyonu daha fazla
giiclendirdigi ortaya ¢ikmistir. Bu sonug etik disi uygulamalarin yayginlastigi bir ekonomide
toplumsal katki saglayan bu tiir faaliyetlerin ¢alisanlarin iglerine bakisini ve motivasyonunu
olumlu yonde etkiledigine, bunun da bu tiir faaliyetleri gerceklestiren isletmelere yiiksek
performans olarak geri donecegine isaret etmektedir.

Her calisma gibi bu ¢alismanin da birtakim sinirliliklart mevcuttur. Birincisi, 6nceden
hazirlanmig soru formuna bagli kalarak nicel (kantitatif) arastirma yaklagimi benimsenmistir.
Kurumsal sosyal sorumluluk, ahlaki bozulma, igsel motivasyon gibi kavramlari igeren
arastirmalarda nicel yontemin yaninda nitel (kalitatif) yonteme de yer vermek yararli olabilir;
¢linkii s6z konusu kavramlarin anlami, igerigi ve Ol¢limii konusunda nitel yaklasimla elde
edilecek bilgilerin dnemli katkilari olacaktir. Dolayisiyla gelecekteki calismalarda nicel ve nitel
arastirma yontemlerinin birlikte kullanilmas: literatiire benzersiz bir katki sunabilir. Ikinci
olarak, calisanlardan birincil veri toplamanin zorlugu ve yiiksek maliyetinden dolay1r bu
calismanin Orneklemi sinirli tutulmus olup, alan arastirmasi yalnizca bir sehirdeki hastane
calisanlar {izerinde yiiriitiilmiistiir. Orneklem biiyiikliigiinii artirarak farkli bdlge ve sehirlerde
bulunan hastane ¢alisanlari iizerinde arastirma yapmak yararli olabilir. Ugiincii olarak, arastirma
yalmzca saglik sektoriinde gerceklestirilmis olup hastane ¢aligsanlarindan veri toplanmustir.
Gelecekteki calismalarin farkli sektorlerde ve alanlarda yapilmasi yararli olacaktir. Son olarak,
gelecekteki caligmalarda gesitli bireysel ve orgiitsel degiskenlerin aragtirma modeline eklenmesi
ele alinan kavramlar arasindaki iliskileri daha iyi a¢iklamaya yardimci olacaktir.
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Arastirma ve Yaym Etigi Beyam

Bu c¢aligma bilimsel aragtirma ve yayin etigi kurallarina uygun olarak hazirlanmigtir. Etik kurul onay1
alinmistir (Atatiirk Universitesi Sosyal ve Beseri Bilimler Etik Kurul Bagkanligi’nin 19.03.2020 tarih ve
88656144-000-E.2000088458 sayil1 Onay Belgesi ile).

Yazarlarin Makaleye Katki Oranlari
Calismanin tiim kisimlarinda her iki yazarmn da katkist olmustur.
Cikar Beyam

Yazarlar agisindan ya da ti¢iincii taraflar agisindan ¢aligmadan kaynakli ¢ikar ¢atigmasi bulunmamaktadir.
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Extended Summary

The Relationships among Corporate Social Responsibility, Moral Degradation and
Intrinsic Motivation in Transition Economies

The aim of this study is to examine the relationship between employees’ corporate social
responsibility (CSR) perception and intrinsic motivation and investigate whether moral
degradation perception has a moderator role in this relationship. First literature review was
conducted to explore the relationships among aforementioned variables and accordingly the
following hypotheses have been formulated:

Hi: Employee's CSR perception has a positive impact on their intrinsic motivation.
H.: Employee's moral degradation perception has a negative impact on their intrinsic motivation.

Hs: The impact of CSR perception on intrinsic motivation gets stronger as employee’s moral
degradation perception increases.

Question forms were used to collect data for the survey. To create the question form,
previous studies were scanned and measures having high reliability and validity were selected.
The question form began with questions about demographic variables. Then intrinsic motivation
was measured with 6 items developed by Kuvaas (2006) and improved by Kuvaas and Dysvik
(2009). In order to measure employee’s moral degradation perception about working life, 4 items
developed by Zheng et al. (2014) were used. Participants were asked to reply 4 questions twice
considering business environment both today and 10 years ago. The extent of the difference
implies moral degradation perception. While internal CSR perception was measured with 6
items of Lindgreen et al. (2009), external CSR perception was measured with 4 items of Menon
and Kahn (2003). Except for demographic variables, all scales were 5-point Likert type (1-
strongly disagree...3-neither agree nor disagree........ 5-strongly agree).

The population of the study consists of 193 employees of a hospital operating in
Turkmenabat province of Turkmenistan. While Turkmenistan was a part of Soviet Union in the
past, it is considered as a transitional economy today. The sample size to be selected with a 95 %
confidence level and 5 % margin of error was calculated as 129
(https://www.surveysystem.com/sscalc.htm). Question forms were distributed to 129 employees
selected with simple random sampling method and all of them were collected back being
suitable for data analysis. The data were analysed with IBM SPSS 25.0 software. First,
exploratory factor analysis was conducted on each variable and the structural components were
revealed. Second, correlation analysis was conducted in order to examine the relationships
among variables. Third, regression analyses were conducted to test the hypotheses.

The results of exploratory factor analyses show that CSR perception, intrinsic motivation
and moral degradation perception are all unidimensional. According to correlation analyses,
there is a strong and positive relationship between CSR perception and intrinsic motivation (r=
0,679). There is a moderate and negative relationship between intrinsic motivation and moral
degradation perception (r=-0,378). Moreover, there is a negative and weak relationship between
CSR perception and moral degradation perception (r=-0,297).

After correlation analyses, 4-step hierarchical regression analysis was conducted to test
hypotheses. The standardized values (Z values) of independent variables, namely CSR
perception and moral degradation perception, were used to prevent multicollinearity in the
regression equations that include moderator variable. Besides Z values of aforementioned
variables were multiplied to estimate the moderator variable. The results of hierarchical
regression analysis are as follows:
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Hi, which states that CSR perception has a positive impact on intrinsic motivation, was
accepted. H,, which states that moral degradation perception has a negative impact on intrinsic
motivation, was accepted. Hs, which states that the impact of CSR perception on intrinsic
motivation gets stronger as employee’s moral degradation perception increases, was accepted.
These findings highlight that employees feel higher intrinsic motivation when they believe their
firms conduct corporate social responsibility activities. They also feel lower intrinsic motivation
when they think moral and ethical values in business life fade in time. When a firm conducts
social responsibility activities in a business environment which is perceived morally corrupt, the
employees of this firm will have high intrinsic motivation since they believe their organization
creates value for various stakeholders. In other words, in a morally corrupt business environment
CSR activities increase intrinsic motivation of employees more strongly.

As with all studies, this study has some limitations. First, a quantitative approach based
on question forms was adopted. Future studies should also adopt qualitative approaches due to
the fact that data obtained from a qualitative study could make a significant contribution to the
conceptualization, content and measurement of corporate social responsibility, moral
degradation and intrinsic motivation. Thus, the use of mixed approach in future studies could be
very beneficial. Second, because of the inconvenience and high cost of gathering primary data
from employees, the sample of the study includes employees from one hospital in a province.
Future studies should increase the sample size by including employees from different hospitals
in different regions and cities. Third, since this research was only conducted on health sector,
future research should be conducted on various industries in order to gain a broader perspective.
Last, the addition of some individual and organizational variables to the research model should
help clarify the relationships among the variables in this study.
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1. INTRODUCTION

Globalization is a multidimensional concept that has different explanations in terms of
economic, political, social, cultural and technological issues. In addition to the lack of a common
definition of globalization, there is no consensus on its consequences. In accordance with the
scope of the study, the economic dimension of globalization is discussed. In this context, we can
define globalization in its most general form as the construction of a dynamic structure based on
interdependence in which economic borders disappear and national economies integrate with
each other. Economically, it is possible to monitor globalization in terms of trade, production
and finance.

Although globalization discourses were conceptually shaped in the recent past, the
beginning and development of the process dates back many years. While the years between the
Industrial Revolution and the First World War were defined as the golden age of globalization,
the globalization process was reversed in the period between the First World War and the
Second World War. International economic institutions such as the IMF and the World Bank
entered the global stage with the adoption of the Bretton Woods system in 1944. The foundation
of the globalization of trade was laid with the creation of the GATT in 1947. In addition to the
globalization of trade, multinational companies that support the globalization of production have
increased their activities and created a global value chain (Wallerstein, 2012). On the other hand,
as a result of the adoption of Keynesian fiscal policies in the post-war period, when globalization
started to rise again, public expenditure increased, and the development of social welfare states
came into question.

The Keynesian fiscal approach, which functioned as the dominant policy, was
abandoned due to the fact that it could not produce a solution to the high inflation and the
increase in unemployment after the oil crises in the 1970s.

In the 1980s, characterized by the abandonment of Keynesian policies and the rise of
neoliberal policies, the goals of increasing the functionality of the dynamic structure of
globalization became more important. In this context, the international integration of financial
markets has accelerated and the financial globalization process, which is the last link of the
economic globalization dimension, has begun. The wave of hyper-globalization, which started in
the 1990’s and continued increasingly in the 2000’s, represents the rapid increase in trade and
capital flows (Subramanian and Kessler, 2013).

The fact that the globalization process has evolved into hyper-globalization in recent
years has deepened the debates on the role and function of the government. In other words, the
answer sought for the question of whether or how globalization has an impact on the government
size remains relevant.

Countries that have switched from a centrally planned economy to a free market
economy after the dissolution of the USSR are called "transition countries”. In 1991, economic
reforms were announced by these countries and started to be implemented (Giiler, 2012). From
this period, with the start of the transition process and the acceleration of globalization, the
adaptation of countries to the free-market economy and the analyzing of the role of the public
sector have gained importance. Analyzing the relationship between globalization and the
government size in terms of economic conditions of the transition countries allows an analysis in
a broader perspective. For this reason, it is thought that the findings obtained in the present study
will contribute to the evaluation of countries with similar economies.

There are various studies testing the compensation and efficiency hypothesis in the
literature, but the number of studies conducted in the context of transition economies is quite
limited. Accordingly, our study is one of the rare studies that deals with the relationship between
public expenditure and globalization indicators in transition economies. It differs from other
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studies in terms of the period analyzed in the transition countries and the models used in the
analysis. In addition, while testing the compensation and efficiency hypotheses in the current
study, trade and economic freedom indicators were included in the variables defining
globalization, unlike other studies.

The theoretical framework and literature review on the compensation and efficiency
hypotheses are given in the second and third chapters. The fourth chapter includes the data set
and analysis of the econometric models used in the study. The last part of the study consists of
the conclusion and evaluation part.

2. THE COMPENSATION AND EFFICIENCY HYPOTHESES

The approach seeing the market and the government as substitutes accepts that the
government intervention is against the functioning of the market. There is a common perception
that the international integration of markets reduces the effectiveness of the government
activities. Contrary to this view, there is also a view that argues that there may be a
complementary relationship between the market and the government. It is argued that the scope
of the government expands more in economies that are more integrated with global markets, in
other words, the government size is larger in more open economies (Rodrik, 1998). Two
different hypotheses have been developed in response to the question of how globalization
affects the government size within the framework of these views. The theoretical foundations of
the relationship have been established within the scope of the compensation and efficiency
hypothesis.

According to the compensation hypothesis, globalization increases the government size
by triggering the increase in public expenditure. The reasons for the decision to increase public
expenditure in response to globalization in economies were first discussed by Cameron (1978)
and later by Rodrik (1998). Increasing the interdependence as a result of the integration of
economies into the global system brings some risks (Rodrik, 1998; Altay and Aksu, 2013). The
expectation that the expanding scope of the market with globalization will cause an increase in
income inequality, economic insecurity and external risks, constitute the factors that increase
public expenditure. The demand for the compensation for the losses experienced due to
globalization is growing (Sener, Bayrakdar and Hacioglu, 2015; Dreher, Jan-Egbert and
Heinrich, 2008). The social insurance demand of the voters explains a large part of this
relationship. The more vulnerable the workers are to the uncertainty of the external economies
and international economic fluctuations, the more likely they are to claim benefits such as
unemployment insurance and social security. Meeting this demand helps ordinary workers to
face the negative circumstances and risks inherent in economic globalization. In this context, the
welfare state acts to compensate for the risks brought by globalization.

According to the Heckscher-Ohlin model, the expansion of trade decreases the demand
for the scarce factor of production and increases the demand for the abundant factor of
production. The globalization of trade can be against the scarce production factor and trigger
income inequality. On the other hand, the multinationalization of production with globalization
can play a role in reducing income inequality by increasing investments and employment.
However, the probability of international capital leaving the domestic country significantly
increases economic insecurity. After the globalization of production and trade, the global
identity of finance can multiply both income inequality and economic insecurity. With the
integration of financial markets, financial institutions are growing and capturing the great
majority of the benefits compared to other sectors. In addition, the volatility of the market is
increasing as a result of financial globalization. Increasing volatility in the markets also brings
about economic insecurity. According to the compensation hypothesis, the demand for
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preventing the inequality and insecurity produced by globalization increases. These risks may
lead to protectionist reactions, but the introduction of the compensation mechanism through the
efforts of welfare state can increase support for globalization (Garrett and Mitchell, 2001).

The aforementioned factors such as income inequality, economic insecurity and market
volatility constitute the arguments of the compensation hypothesis. Individuals who suffer losses
due to these risks or who have a high potential for loss in the future demand compensation from
the government. In this context, the compensation hypothesis is examined by considering the
demand side (Altay and Aksu, 2013). Governments are trying to achieve the goal of providing
stability by expanding the expenditure in order to protect the factors such as labor, which has
lower mobility compared to mobile production factors such as capital, from the negative effects
of globalization (Leibrecht, Klien and Onaran, 2011).

The efficiency hypothesis is shaped on the basis of the liberal view's understanding of
efficiency. Public expenditure is seen as a factor reducing efficiency, and it is claimed that
globalization will put pressure on this factor. The effect of public expenditure on reducing
international competitiveness by creating inefficiency is underlined. Public expenditure is
financed through taxes or borrowing. Taxes cause a decrease in personal assets and affect
investment decisions negatively. Borrowing, on the other hand, leads to an increase in real
interest rates and a decrease in investments by increasing the real exchange rate. The
appreciation of the real exchange rate may have a reducing effect on the competitiveness of
domestic producers (Garrett and Mitchell, 2001).

Capital owners are putting pressure on markets for the purpose of reducing government
intervention in order to increase their international competitiveness (Borghi, 2008). While the
compensation hypothesis deals with the political decision-making mechanism from the demand
side, the efficiency hypothesis explains it from the supply side (Altay and Aksu, 2013). As a
result, the efficiency hypothesis argues that there is a negative relationship between globalization
and public expenditure.

3. LITERATURE REVIEW

Due to the effects of globalization on many economic variables, there is a wide literature
on the subject. The issue of examining the role of globalization, which has increased in recent
years, in the transformation of the economic structures of countries, maintains its importance.
The relationship between globalization and government size, which is discussed in two different
perspectives, has been tested by various empirical studies.

In the studies that obtained findings supporting the compensation hypothesis, a positive
relationship is found between public revenue or public expenditure and trade openness and
capital openness indicators that represent globalization dynamics (Cameron, 1978; Rodrik, 1998;
Shahbaz, Rehman and Amir, 2010; Tasar, 2016; Sar1 and Hotunluoglu, 2018). On the other
hand, studies confirming the validity of the efficiency hypothesis with the findings of a negative
relationship between the variables, suggest that globalization and government size have a
limiting effect on each other (Balle and Vaidya, 2002; Abizadeh, 2005; Liberati, 2007; Altay and
Aksu, 2013; Ozek and Bayat, 2020).

As a result of the correlation analysis conducted by Dreher et al. (2008), using the data
of 60 countries and OECD countries, no relationship was found between the variables. Similarly,
in the study conducted by Sener et al. (2013) for Turkey between the years 1975 and 2013, it
was emphasized that there was no causality between government size and trade openness.
According to the results of the panel causality test done by Yildiz (2019) with the data of the
years between 1995-2015 for 27 OECD countries, a one-way causality relationship was found
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from the globalization index (KOF) to public expenditure. In a study in which MINT countries
were analyzed, it was determined that there was a significant relationship between public
expenditure and openness, but the same effects were not valid for all countries. According to the
findings of the study, it was noted that the compensation hypothesis existed in Mexico and
Turkey, and the efficiency hypothesis existed in Indonesia and Nigeria (Tiitiincli and Zengin,
2018). Zortuk and Beser (2014) grouped transition economies according to their democratization
levels for the years between 1990 and 2011 and analyzed the dynamics of globalization and
government size. In the study, it was concluded that the compensation hypothesis is more likely
to exist in transition countries with a strong democratic structure.

Table 1: Summary of Literature Review

Author(s) Period Country Variables Method Results
Government revenue as a . .
percentage of  GDP/per Therg IS a positive

Cameron 1960-1975 18 OECD capita, annual change in real OLS method relationship between

(1978) countries ' public revenue and trade
GDP, imports/exports as a openness
percentage of GDP. )

(1990- Public expenditure as a There is a  positive

Rodrik 1992) 23  OECD percentage of GDP, total of Regression correlation between public

(1998) (1985- countries exports and imports as a analysis expenditure and trade

1989) percentage of GDP openness.

Balle  and Public expenditure as a _ o _

Vaidya 1987-1994 USA percentage of GDP, trade Regres_smn The gfflClency hypothesis
share as a percentage of analysis is valid.

(2002) GDP

Canada, In Canada, Singapore and

Abi USA, Korea, Public expenditure per _. . Uruguay, the level of trade

izadeh . . . Time series S .
(2005) 1960-2000 Singapore, capita, trade openness: analysis openness is increasing,
Egypt and (X+M)/GDP - (X-M) while the role of the
Uruguay government is decreasing.

Public expenditure, total of

exports and imports as a oLS The efficiency hypothesis
Liberati 1970-2003 18 OECD percentage of GDP, total of D . is valid. Capital and trade

. - ynamic :

(2007) countries FDI inflows and outflows, | openness are negatively
total of portfolio investment pane related to government size.
inflows and outflows
Capital expenditures, goods
and services expenditures,
interest payments,

60 countries subsidies and other current ) ) _

Dreher et al. 1971-2001 and OECD transfers, the ratio of total Correlation No relationship was found

(2008) 1990-2001 countries imports and exports to analysis between the variables.
GDP, ratio of FDI inflows
and outflows to GDP,
restrictions on  capital
account transactions
Public expenditure as a
percentage of GDP, imports

Shahbaz et . and exports as a percentage Cointegration The compensation

al. (2010) 1971-2006  Pakistan of GDP, FDI as a FMOLS hypothesis is valid.

percentage of GDP, GDP
per capita, unemployment
rate
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The share of final public
consumption  expenditure

The efficiency hypothesis
is valid. There is a negative

in GDP relationship between

15 EU GDP er  caita thé public expenditure and

Altay and members and P pita, Panel data foreign trade and FDI.
1974-2010 - percentage of total imports . .

Aksu (2013) 2 candidate . analysis GDP per capita has a

. and exports in GDP, the . .

countries - . positive effect on public

share of net foreign direct di hil h

capital inflows in GDP expen |_ture, while - the

. ' population growth rate has
population growth rate a negative effect.

Transition countries with

strong democratic

Ratio of ublic structures tends towards

. pu the Rodrik (compensation)

Zortuk and . consumption expendltyre hypothesis. In countries
24 transition to GDP, GDP per capita, Panel data °. L .

Beser 1990-2011 - . . with mixed regimes such

economies ratio of total exports and analysis :

(2014) - as Bosnia and
imports to GDP, trade - :
volatility, external risk gggzrz(‘?;\g;‘g’ Mol dlé\lgalpheé

compensation hypothesis is

valid.

A causal relationship
. . Unit root between government size

Sener et al Ratio of total imports and Cointegration and trade openness could

© 1975-2013 Turkey exports to GDP, ratio of 9 penr

(2015) - - Granger not be determined, both
public expenditure to GDP - .

causality test hypotheses are not valid in
the long run in Turkey.

Tasar Trade openness rate, public Linear time The compensation

(20$16) 1961-2014  Turkey expenditure, GDP  per series hvbothesis is validp
capita analysis yP )

The share of public

San and expenditure in GDP, the

Hotunluoglu 1974-2015  Turkey share of _total imports and ARDL The ~ compensation

(2018) exports in GDP, human method hypothesis is valid.
capital, population, GDP
growth rate

The relationship between
openness  and  public
panel  data expenditure is statistically

Tiitiincii and MINT The share of total imports analvsis significant. The

Zengin 1987-2015 . and exports in GDP, public vy . compensation hypothesis is

countries . Cointegration - -

(2018) expenditure test valid for Mexico and
Turkey, and the efficiency
hypothesis is valid for
Indonesia and Nigeria.
While globalization of
trade has tended to

. . increase spending,
PUb"C. consumption financial globalization has
expenditure, social welfare Fixed eoff ded d
Anderson . expenditure KOF | xed € ects  tendec to ecrease
1992-2014 137 countries N . (FE) spending. The positive
and Obeng 1972-2014 116 .~ globalization index, ’ - B
— countries - Variable impact of globalization of

(2020) real GDP per capita, L .
dependenc ratio estimation trade on spending
urt?anizatioﬁ totai weakened significantly in

S . the 1990s and 2000s
population, price ratio compared to previous
years.
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Yildiz 27 OECD expenditure in GDP, KOF Panel 1Ship
1995-2015 - o - . determined  from  the
(2019) countries globalization index and its causality test lobalizati ind
subcomponents glo glzatlon _Index to
public expenditure.
Ratio of public expenditure
Ozek  and to GDP, - .
Bayat 1991-2018 Eoilrgrsi‘es GDP growth rate, the ratio z:gf Isis data ;I;h\tlealfgj‘fluency hypothesis
(2020) of exports and imports to y '

GDP

4. DATA SET AND ANALYSIS

In this part of the study, the compensation hypothesis and the efficiency hypothesis are
tested on a model with the data of the 6 transition countries (Albania, Bulgaria, Czechia, Estonia,
Romania and Slovakia) for the period 1995-2019.

4.1. Model

Public consumption expenditure was determined as the dependent variable, while the
globalization indicators that were the overall score of the Heritage Index of Economic Freedom
which is frequently used in the literature, the trade freedom score - one of the sub-parameters of
the Heritage Index of Economic Freedom, and the ratio of foreign direct investment to GDP
were determined as independent variables while building the model. The effects of the
parameters representing globalization can be negative or positive within the framework of this
model.

Considering the compensation hypothesis, the assumption of the positive correlation
between the globalization process and the indicators representing it, and public expenditures is
tested; on the other hand, the efficiency hypothesis tests the assumption of an inverse
relationship between the globalization process and the indicators representing it, and public
expenditure. The variables in the model, the source of the data set for these variables and the
explanation of the data set are presented in Table 2.

Table 2: Variables and Data Set

Notation Variable Source Notes

Dependent Variables

INKTH Logarithm —of ~public . \yo14 Bank (2021) In dollars (thousand USD)
consumption expenditure
Independent Variables
Heritage trade freedom The Heritage Foundation 0-100
hrt_to score (2021) 100: The best
0: The worst
The logarithm of the . - 0-100
In.hrt_eoos Heritage economic 2—2%621?””{196 Foundation 100: The best
freedom overall score 0: The worst
fdigdp Ratio of foreign direct o\ Bank (2021) %

investment to GDP
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It was aimed to test the following hypotheses with the econometric analysis process
within the scope of the study:

H1: There is a positive relationship between public consumption expenditure, Heritage
Economic Freedom overall score and trade freedom sub-score, and the ratio of foreign
direct investment to GDP (Testing the Compensation Hypothesis).

H2: There is a negative relationship between public consumption expenditure, Heritage
Economic Freedom overall score and trade freedom sub-score, and the ratio of foreign
direct investment to GDP (Testing the Efficiency Hypothesis).

INKTHi = a0 + Ihrt_toi:+ A2 In.hrt_eoosi; + £2 fdigdpi:+ &t Q)
i=1....... 6 ve t=1.....25

4.2. Method and Results

Before examining the relationship between the series related to the variables in the
model, the cross-sectional dependence forming the panel was tested. The unit root and regression
analyses used for the panel data analysis are sensitive to the characteristics of the cross-sectional
dependence among the units that make up the panel.

In this context, econometric analysis began with Lagrange Multiplier-LM test which was
developed by Breusch-Pagan (1980), the Pesaran (2004) CD test and Adjusted Cross-sectionally
Dependence Lagrange Multiplier (LMadj) test developed by Pesaran et al. (2008) to determine
the characteristics of cross-sectional dependence of the variables in the established model. The
presence of autocorrelation problem was determined by Wooldridge (2002) test. Second
generation unit root tests used in panel data analysis were run for the series. CADF (Cross-
Sectionally Augmented Dickey Fuller) and CIPS (CrossSectionally Augmented IPS) unit root
test procedures developed by Pesaran (2007) were used because these tests take into account
cross-sectional dependence on the one hand, and the structural breaks in the series on the other,
and they can be used for situations where the homogeneity assumption cannot be achieved.
Then, the Slope Homogeneity Test developed by Pesaran and Yamagata (2008) was performed
to determine the homogeneity of the slope coefficients in the cointegration equations.

The panel OLS method was chosen to see the validity of the compensation hypothesis
and the efficiency hypothesis in the relevant periods and countries, and to estimate the
relationship between the variables in the model established in this context. The stationary of the
variables at the level was effective in choosing this method. Dumitrescu and Hurlin (2012) panel
causality test was performed to determine the causal relationship between the dependent variable
and the independent variables in the model.

Testing of Cross-Section Dependence: Breusch and Pagan (1980) LM and Pesaran et
al. (2008) adjusted LM test and Pesaran (2004) CD test were performed to test for the cross-
section dependence, and the test results are presented in Table 3. Also, LM, LMadj. and LM-CD
test procedures were applied for the whole model and the results are aggregated in Table 4.
When evaluated in general, it is seen that the HO hypothesis, which means that there is no cross-
section dependence for each variable and for each model, is rejected at the 1% significance level.
In this case, we can accept that there is a cross-sectional dependence in the panel according to
the variables included in the analysis and the established model.
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Table 3: Cross-Section Dependence/CD Test Results (For Indicators)

INKTH to fdigdp €005
CD Test Test Test Test Test
Statistics P Statistics P Statistics P Statistics P
Breusch-Pagan 360.5940  0.0000*  218.2675 0.0000*  62.62083 0.0000*  178.4261 0.0000*

LM

Pesaran scaled LM 63.09654  0.0000% 3711140  0.0000% 8694334  0.0000% 29.83739 0.0000%
E,'\is'co”er' scaled o) 67154 00000 3698640  0.0000% 8560334  00000% 2971239 0.0000%
Pesaran CD 18.98869  0.0000%  14.48625  0.0000% 4422659  0.0000% 1270500  0.0000%

* %1 sig. level

Table 4: Cross-Section Dependence LM Test Results (For the Whole Model)

Test Statistics p
LM 38.88 0.0007*
LM adj 10.29 0.0000*
LM CD 4.043 0.0001*

* 91 sig. level

Slope Homogeneity Test: Homogeneity and heterogeneity were tested with the Slope
Homogeneity Test, and the results are given in Table 5. When the p values are examined, the HO
hypothesis is rejected (H0<0.005). That means that the slope coefficients are not homogeneous.
The homogeneity test results indicate that the slope coefficients for the variables are
heterogeneous.

Table 5: Slope Homogeneity Test Results

Inkth-to Inkth- fdigdp Inkth-eoos
Delta p value Delta p value Delta p value
4.490 0.000 4.889 0.000 2.807 0.000
adj. 4.490 0.000 5.212 0.000 2.993 0.000

Unit Root Tests: Since the cross-section dependence between the units forming the
panel was determined, unit root analysis was carried out with the second-generation panel unit
root tests. These tests, unlike first-generation tests, have been developed in order to eliminate the
deviation in the finite sample properties that may occur as a result of this relationship, in case of
cross-sectional dependence between cross-section units. These tests also perform stationary
analysis within the scope of cross-sectional dependence between units.

The parameters used in the study were tested with Pesaran's CADF (Crosssectionally
Augmented Dickey Fuller) and CIPS (Cross Sectionally Augmented IPS) tests. Pesaran's CADF
assumes that the series that make up the panel data contain an identical component and “it
proposes a single factor model defined with heterogeneous factor loads valid in case of cross-
sectional dependence” (Sak, 2015).
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Unit root test results are presented separately for CADF and CIPS Tests in Tables 6 and
7. According to the results of Pesaran's CADF and CIPS test, stationarity was achieved for all
variables used in panel data analysis and it was concluded that there was no unit root.

Table 6: CADF Unit Root Test Results

Pesaran's CADF test

Variables Level First Difference
Constant Constant +Trend Constant Constant +Trend
Inkth -3.426* -3.686* e e
hrt_to -3.481* 3560 e e
fdigdp -2.804* Sk N
In.hrt eoos -2.291%** -2153 - -2.912%**

cxmcxx2 gnd “***” indicate that the series are stationary at %1, %5 and %10 sig. levels, respectively.

Table 7: CIPS Unit Root Test Results
Pesaran's CIPS test

Variables Level First Difference
Constant Constant +Trend Constant Constant +Trend
Inkth -2.831* -2.876** - e
hrt_to -2.981* -3.068** e
fdigdp -3.725* -4.084* e
In.hrt_eoos -2.750* -2.976%* e e
%1 -2.57 %1 -3.10 %1 -2.57 %1 -3.10
Critical Values %5 -2.33 %5 -2.86 %)5 -2.33 %5 -2.86
%10 -2.21 %10 -2.73 %10 -2.21 %10 -2.73

xR ck* and “***” indicate %1, %5 and %10 margin of error, respectively.

Panel OLS Estimation Results: The relationship between public expenditure and the
Heritage Economic Freedom overall score, which is selected as a globalization indicator, and
trade freedom which is a sub-score of it and the ratio of foreign direct investment to GDP, and
the direction of this relationship were estimated by the Panel OLS method within the scope of
the established model.

However, before making this estimation, Chow (F) Test, Hausman Test and Lagrange
Multiplier (LM) Test were performed to see and choose between random, fixed and pooled
effects. According to the test results, it was determined that the optimum model was the random
effects model. The test results are given in Table 8, and it was decided to apply the random
effects model according to the Hausman and Lagrange Multiplier (LM) tests.

Table 8: Chow (F), Hausman and Lagrange Multiplier (LM) Test Results

p value Hypothesis Accept-Reject
Hausman Test 0.3358 HO an.‘;)rfa;% reject
Chow (F) Test 0.0000 HO reje'c:ti,x l:dl accept
Lagrange Multiplier (LM) Test 0.0000 HO rejs:tr;;%accept
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The estimation results of the Panel OLS operated according to the random effects model,
are given in Table 9. However, the existence of the autocorrelation problem in the model was
tested with the Wooldridge test before, and the existence of autocorrelation was revealed
because the probability value was less than 0.05 for the variables subject to the analysis. In order
to eliminate the autocorrelation problem, the AR(1) process was applied.

Table 9: Panel OLS Estimation Results

Dependent Variable

(Inkth)
o -0.884
(0.0012)
. -0.821
fdigdp (0.0015)
-0.003*
Ineoos (0.1710)

*, ** and *** indicate statistical sig. at the %10, %5 and %1 levels, respectively. Values in parentheses
represent standard errors.

According to the estimation results reported in Table 9, there is a negative but
statistically insignificant relationship between trade freedom, the ratio of foreign direct
investment to GDP and public consumption expenditure. However, a negative but statistically
significant relationship was found between the overall score of the economic freedom index and
public consumption expenditure. Accordingly, the increase in public consumption expenditure
for the examined periods and countries, affects the overall scores of the economic freedom index
of these countries negatively. In other words, the validity of the efficiency hypothesis has been
determined for the period 1995-2019 of 6 transition countries (Albania, Bulgaria, Czechia,
Estonia, Romania and Slovakia).

Dumitrescu Hurlin Panel Causality Test: Dumitrescu and Hurlin (2012) panel
causality test, which is an extended version of Granger (1969) causality test, has many
advantages as a test that can give effective results in both balanced and unbalanced panels, and
also allows for cross-sectional dependence (Dumitrescu and Hurlin, 2012).

The stationarity of the series is a prerequisite for the application of this test, and the stationary
states of the series were used in the analysis. Test results are presented in Table 10.

Table 10: Dumitrescu and Hurlin Panel Causality Test Results

) k=1 k=2
Variables - -
Zbar-Stat. Probability Zbar-Stat. Probability
Ineoos - Inkth 2.66222 0.0078" 0.96757 0.3333
to - Inkth 1.98974 0.0466™ -0.57551 0.5649
Inkth - to 9.95894 0.0000* 10.2513 0.0000*
Inkth - fdigdp 1.83829 0.0660""" 3.34100 0.0008"

*, ** and *** indicate statistical sig. at the %10, %5 and %1 levels, respectively.
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Dumitrescu and Hurlin (2012) panel causality test was reported separately for one and
two lag lengths. A Granger causality relationship was found from public consumption
expenditure to trade freedom and from public consumption expenditure to the ratio of foreign
direct investment to GDP in both lag lengths. In addition to these, Granger causality relationship
was also reported from the Heritage Index of Economic Freedom overall score to public
consumption expenditure and from trade freedom to public consumption expenditure, with one
lag length.

5. CONCLUSION

The study, which deals with the changes created by the globalization indicators on the
public sector, is shaped on the basis of the compensation and efficiency hypothesis. In this
context, it has been investigated how the government size is affected due to the fact that the
effects of globalization are felt more with the shift of transition countries from centrally planned
economy to free market economy.

In the study, the compensation hypothesis and the efficiency hypothesis are tested with
the panel data method using data from the period 1995-2019 of 6 transition countries (Albania,
Bulgaria, Czechia, Estonia, Romania and Slovakia). Public consumption expenditure was
determined as the dependent variable, while the globalization indicators that were the overall
score of the Heritage Index of Economic Freedom, the trade freedom score - one of the sub-
parameters of the Heritage Index of Economic Freedom, and the ratio of foreign direct
investment to GDP were determined as independent variables while building the model. The
characteristics of the cross-section dependence of the variables in the analysis were tested with
Breusch and Pagan (1980) LM, Pesaran et al. (2008) adjusted LM test and Pesaran (2004) CD
test. As a result of the tests, it was determined that the variables had cross-sectional dependence.
On the other hand, according to the results of the Slope Homogenity test, it was determined that
the slope coefficients of the variables were heterogeneous.

According to the results of Pesaran's CADF and CIPS unit root test for the variables with
cross-sectional dependence, stationarity was achieved for all of the variables, and it was
concluded that there was no unit root. After the variables showed stationarity, the Panel OLS
method was used to estimate the relationship between the dependent and independent variables.
According to the estimation results, there is a negative but statistically insignificant relationship
between trade freedom and the ratio of foreign direct investment to GDP, and public
consumption expenditure. A negative but statistically significant relationship was found between
the overall score of the economic freedom index and public consumption expenditure.
Dumitrescu and Hurlin (2012) panel causality test was used to explain the causal relationship
between the dependent variable and the independent variables. As a result of the test, which was
examined with two lag lengths, a Granger causality relationship was found from public
consumption expenditure to trade freedom and from public consumption expenditure to the ratio
of foreign direct investment to GDP. As one lag length, Granger causality relationship from
Heritage Index of Economic Freedom overall score to public consumption expenditure and from
trade freedom to public consumption expenditure was revealed.

According to panel OLS and causality test results, increases in economic freedom index,
one of the globalization indicators, decrease public consumption expenditure. In this context, the
efficiency hypothesis is valid for Albania, Bulgaria, Czechia, Estonia, Romania and Slovakia for
the period 1995-2019. Firms and capital owners in these transition countries play a dominant
role in reducing the public expenditure so that production and investment processes are not
adversely affected. It is seen that the demand for compensation of the labor factor is not met in
the same direction as globalization in the face of the risks that globalization has, especially for
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developing countries. As a result, the incentive to increase the international competitiveness of
these countries, which are in the process of transition to a free market economy, triggers
decrease in the size of the public sector. As a result of the analysis, it is thought that the findings
obtained for the transition countries and the determination of the valid hypothesis will contribute
to the development of effective policies by the countries with similar economies.
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ABSTRACT

The methods and tools, which increase the quality of life, change based on the macro form of the cities and
the level of urbanization. As a matter of fact, reasons such as the property system, expropriation practices, lack of
resources and lack of urbanization make it technically and financially difficult to re-plan the cities. Urban
transformation projects are carried out in order to overcome these difficulties and reorganize the worn out, aging and
unhealthy areas of the cities. In this study, the city of Yozgat, which is a medium-sized city model and there is no
scientific study on urban transformation applications, was chosen as a sample area. The factors that led to the spread
of the concept of urban transformation in Yozgat were explained by using the literature review method, field research,
on-site observation, examination and survey methods. At the same time, the causes of urban transformation, its
implementation stages and its effects on urban identity were evaluated by using the survey method in legal,
administrative dimensions and in line with the participation of citizens. Another aim of this study is to evaluate the
compliance of the Old Industrial Zone Area, one of the urban transformation projects in Yozgat, with the national
legislation and to examine the relationship between the fragmented urban transformation applications with the urban
identity and the whole city.
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1. INTRODUCTION

The city is an evolutionary phenomenon that directs the lifestyle of the society beyond a
physical place where vital needs such as shelter, work, rest, entertainment and transportation are
met (Keles, 1998: 125-126). Urban planning is the basic key to a healthy, balanced and orderly
development that ensures the establishment of human and social relations within the framework
of administrative and legal bases, as well as the perception of environmental conditions,
historical and cultural values as a whole (Keles, 2004: 34-44; Zhou et al., 2021: 4-5). Today, it
has become extremely common to rehabilitate and revitalize cities completely or partially in both
developed and developing countries (Kropf, 2011: 159). With the urban transformation practices
implemented in this framework, it is aimed to improve the quality of life and strengthen the
urban economy by improving both economically and physically depressed areas of the cities
(Cervello-Royo et al., 2012: 53).

The first aim of this study is to consider the urban transformation projects in Yozgat,
which is a medium-sized city, as a whole with their economic, spatial and socio-cultural
dimensions. The second aim of this study is to examine the impact of the widespread
implementation of urban transformation projects on the national scale on the macroform of
Yozgat and, in this direction, to evaluate the emergence and development of the process
depending on the socio-cultural and economic structure of the city, and to make inferences and
suggestions for the future projects. The basic assumption of the study is that an urban
transformation process that will preserve the urban identity of Yozgat, increase the quality of life
and reach contemporary living standards is only possible with the participation and awareness of
the citizens. For urban transformation practices compatible with a sustainable land management,
the legal, technical and administrative structure of the transformation must be developed with the
participation of citizens. The importance and necessity of citizen participation process will be
evaluated through the sample area. It is extremely important for the urban transformation
projects to be carried out in a healthy way so that the awareness raising activities and trainings of
citizens are carried out in cooperation and coordination with the local government units (Keleg
and Mengi, 2021: 65).

Policies carried out on the basis of urban transformation in urban space should increase
the quality of life and ensure the formation of a healthy, balanced and orderly urban macroform
(Kropf, 2011: 158; Naseeb et al., 2021: 78). However, a planning and design process that is
detached from the understanding of protecting and keeping the natural and cultural values of the
city alive and from holistic sustainable policies can lead to new urban, environmental and vital
problems, as well as cause spatial disintegration, social tensions, unfair rents and loss of identity
(Capolongo et al., 2019: 10; Trisciuoglio et al., 2021: 3-4). In this process, the coordination of
local government units, universities and non-governmental organizations become important. In
this study, a survey was conducted to evaluate whether the Old Industrial Zone transformation
project in Yozgat center increased the knowledge of the people in urban transformation and
distribution of rights, and also to measure their perceptions on urban transformation projects. In
this framework, the attractiveness of the appearance that the transformation brings to the city and
the contribution of these practices to the preservation and development of the urban identity as
well as to a spatial improvement are examined and evaluated.

2. MATERIALS AND METHODS

When consider the reasons that reveal the need for urban renewal and urban
transformation in Turkey, it is seen that these reasons are closely related to a number of
problems caused by the urbanization experience unique to Turkey. Population agglomerations,
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disaster hazards and risks, and the problems caused by the unhealthy urbanization process in
Yozgat appear as factors that create the need for urban transformation.

Urban transformation practices are one of the important urban development dynamics of
our age, each stage of which should be developed with transparent, accountable and participatory
methods by adopting policies to strengthen and revitalize historical accumulation and cultural
richness. It is aimed that this study will create a sensitivity in the urban decisions to be taken and
the urban policies to be carried out in Yozgat in terms of the method to be followed and the
suggestions to be made. In the transformation area of Yozgat, which does not bear any risk due
to the ground structure and is subject to the transformation project only due to the insecurity of
the building, the poor quality of the urban space and the risk of flooding, the importance of a
policy process to ensure that the residents of the project border live in a safer, healthy and
balanced environment after the implementation is revealed.

The increase in social awareness and quality of life to be achieved through urban
transformation projects will enable the acceptability of new urban transformation areas and the
diversification of Yozgat's urban economy, thus enabling a more planned development of the
city. In this study, a literature review method was used in the detailed analysis of the spatial and
socio-cultural impact of the urban transformation projects implemented and to be implemented
in Yozgat, the survey technigue with the city residents at the stage of evaluating the participation
of the citizens, and in-depth interviews were made with the local administrators and the headmen
of the neighborhoods during the examination of the urban transformation process. Totally 1000
participants' results were evaluated in the SPSS program for the analysis of the data obtained by
in-depth interview and face-to-face survey technique. While conducting the survey method,
which is an important step in the process of accessing scientific data, the staging method was
used, starting from public institutions and organizations within the necessary hygiene, distance
and mask rules, considering the effects of the pandemic process. Then, on-site observations and
field surveys were evaluated by digitizing with mapping and planning methods. The universe of
Yozgat city center is considered sufficient to represent the universe with the randomly selected
number of participants in accordance with the statistical demographic analyzes on the basis of
the neighborhood, and urbanization and urban consciousness evaluations are handled throughout
the city center. In this context, the Old Industrial Zone Urban Transformation Project, which is
the subject of urban transformation, was evaluated in accordance with the principles of public
administration, urbanism and architecture, and a field study was conducted.

Another aim of the urban transformation projects, which aim to get rid of the unplanned
construction order, to renew the aging building blocks and to improve the living conditions, is to
protect the urban identity. In line with these principles, the conditions of the Old Industrial Zone
Urban Transformation Area before and after the transformation were compared and evaluated by
both field research and survey method and the awareness of the citizens in the transformation
practices was measured.

2.1. Legal and Administrative Dimensions of Urban Transformation Projects

The historical development process of urban transformation practices in our country is
very new. In addition, Article 56 of the Constitution decrees that “everyone has the right to live
in a healthy, balanced and safe environment” and imposes duties on the state in this regard
Again, duties regarding urban transformation practices have been assigned to the state with the
provision of "ensuring social and economic development, realizing healthy and orderly
urbanization” in Article 23 of the Constitution. The fundamental basis of urban transformation
practices in our country is the Law No. 6306 on Transformation of Areas Under Disaster Risk.
The Law was approved by the Official Gazette dated 31.05.2012 and numbered 28309, and the
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Implementation Regulation prepared for this Law was published in the Official Gazette dated
15.12.2012 and numbered 28498.

Building-based and spatial applications can be made within the Law No. 6306 on
Transformation of Areas Under Disaster Risk. In the Implementation Regulation of the Law, the
administrative structure that can play a role in the administrative structure is limited to
municipalities within the boundaries of municipalities and contiguous areas, special provincial
administrations outside these borders, metropolitan municipalities in metropolitan cities, and
district municipalities within the boundaries of metropolitan municipalities if authorized by the
Ministry of Environment and Urbanization. Institutions that carry out transformation projects in
the field of application are the Ministry and the Administration and Housing Development.

The purpose of the law is to determine the procedures and principles for improvement,
liquidation and renewal in order to create healthy and safe living environments in accordance
with science and art, norms and standards in areas under disaster risk and on lands and lands
with risky structures outside these areas.

Within the scope of the law, aimed at making areal applications; the Risky Area,
Reserve Structure Area, Application Area definitions are made and how the applications related
to these areas will be made is explained. Risky areas are areas that carry the risk of causing loss
of life and property due to the ground structure or the construction on it, determined by the
Ministry or the Administration by taking the opinion of the Disaster and Emergency
Management Presidency and decided by the President upon the proposal of the Ministry.

The risky area is evaluated within the scope of the ground structure and the construction
on it. Areas where seismicity, landslides may occur, stream beds, flood zones, areas with the
possibility of avalanche or rockfall define the risky areas within the scope of the ground
structure. The risky areas within the scope of the construction on it are evaluated as the buildings
to be risky due to the fact that most of the buildings are unlicensed and illegally or they have not
received engineering services during the project and implementation phase, the transportation
network and infrastructure formed as a result of the construction are insufficient, etc. In order for
an area to be identified as a risky area, the minimum size of the area should be 15,000 m2. In the
applications to be made in Risky Areas, it is essential to agree with the owners first.

2.1.1. Urban Transformation Implementation Process

e Municipalities and Special Provincial Administrations should first determine the current
situation in their jurisdictions,

e Determining the risky areas due to the ground condition or the construction on it and
prioritizing these areas,

e Establishing a holistic transformation strategy by identifying Risky Areas and Reserve
Structure Areas,

e In this process, it is necessary to identify the risky structures that require urgent
intervention and ensure their demolition, and to ensure the immediate transformation of
the identified emergency risk areas (Table 1 and Table 2).
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Table 1: Urban Transformation Implementation Stages

: Feasibility Study-Determination Liquidation of Existing
N7 AT AT IES e of Compromise Strategies Buildings

» Suspension of Business and * Development Plan and Urban * Preparation and Approval of
Transactions Carried out by Design Project Preparation and Parceling Plan
Relevant Administrations in the Approval « Construction Process -
Area « Settlement Negotiations, Approval of Projects -
 Execution of Current Situation Obtaining Consent, Construction Tenders - License
Analysis and Base Studies Title Deed Transfers Procedures
* Determination of Entitlement * Expropriation of Non- * Transfer to Right Holders
- Valuation Activities Compromise Plots

Reference: (Created by the Authors).

At the highest level, with plans and projects that emphasize the identity of the area,
including special details for the natural, cultural, historical and social characteristics of the area
and the sections that are important for users, for the entire planning area and for each
implementation phase; identity-image work, building-open space arrangement studies aiming to
design the building and its environment with a holistic approach at the medium level, at the
lower level; 1/1000 and/or 1/500 scale Urban Design Project is being prepared, which includes
the design of spaces between buildings and proposes solutions on issues such as feasibility,
livability, sustainability and cost.

After the determination of the right ownership in the project area and the creation of the
Valuation Reports, the “Compromise Sharing Model” is created for implementation. Within the
framework of Law No. 6306 on Transformation of Areas Under Disaster Risk and Expropriation
Law No. 2942; reconciliation is achieved with the citizens who have rights. Article 73 of the
Municipal Law No. 5393 gives authority to municipalities on urban transformation.
Municipalities can implement urban transformation and development projects in order to create
residential areas, industrial areas, commercial areas, technology parks, recreation areas and all
kinds of social facilities, to rebuild and restore old parts of the city, to protect the historical and
cultural texture of the city or to take measures against earthquake risks in progress by the
decision of the city council.

In order for an area to be declared as an urban transformation and development project
area, one or more of the above-mentioned issues must occur and this area must be within the
boundaries of the municipality or the adjacent area. However, in order for an urban
transformation and development project area to be declared and implemented in areas that are
owned or used by the public, a decision must be taken by the President, upon the request of the
relevant municipality. The Ministry of Environment and Urbanization has been authorized by
the President of the Republic to take the decision regarding the urban transformation areas that
are publicly owned. Within this context, work and transactions continue in accordance with the
“Communiqué on the Procedures and Principles of Declaring Urban Transformation and
Development Areas in Places under Public Ownership or Use”, which entered into force after
being published in the Official Gazette dated 04.07.2012.

Transformation Projects Special Account Income, Expenditure, Credit and Resource
Transfer Regulation determines the fundamentals on the procedures regarding the acquisition,
collection and follow-up of the revenues of the special account of transformation projects, the
use of the amounts transferred from the budget to this account in the grant or lending programs
to be carried out within the scope of the transformation activities, the undertaking, accounting
and auditing of all kinds of construction, goods and service procurement, and the operation of
the special account. Financial supports provided within the scope of the regulation are 1)
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housing and workplace loan, 2) rental assistance, 3) fix loan, 4) demolition loan, 5) interest
support, 6) resource transfer, 7) reinforcement loan.

According to the characteristics of the area in the plans to be made for the application
area, it is essential to reduce disaster risks, improve, protect and develop the physical
environment, ensure social and economic development, increase energy efficiency and climate
sensitivity and quality of life. The purpose of the planning and design studies to be carried out
within the scope of the Law No. 6306 is not to increase their current density, not producing land
or generating income for the relevant administration. It is to increase the quality of construction
and life, and therefore to reduce disaster risks.

According to the Law No. 5366 on the "Renewal, Protection and Use of Worn Historical
and Cultural Immovable Assets", the renewal areas are determined by the decision of the
absolute majority of the total number of members of the provincial council in special provincial
administrations and of the municipal council in municipalities. Decisions taken by the provincial
council in special provincial administrations and by the municipal council in municipalities other
than metropolitan cities are submitted to the Presidency upon the proposal of the Ministry of
Environment and Urbanization. In metropolitan cities, the decisions taken by the district
municipal councils are submitted to the Presidency upon the proposal of the Ministry of
Environment and Urbanization, upon approval by the metropolitan municipal council.

Municipal Law No. 5393 states that the municipalities can implement urban
transformation and development projects in order to create residential areas, industrial areas,
commercial areas, technology parks, public service areas, recreation areas and all kinds of social
facilities, to rebuild and restore old parts of the city, to protect the historical and cultural texture
of the city or to take measures against earthquake risk with the decision of the municipal council
of municipalities. Declaring an urban transformation and development project area and making
implementation in places owned or used by the public depends on the decision of the Council of
Ministers.

Metropolitan municipalities are authorized to declare urban transformation and
development project areas within the boundaries of the metropolitan municipality and the
adjacent area. District municipalities can implement urban transformation and development
projects within their own borders, if approved by the metropolitan municipality council. Except
for the education and health areas within the urban transformation and development areas, the
public real estates are transferred to the municipalities at the base value. One quarter of the
relevant taxes, duties and fees are collected for individual buildings to be demolished and rebuilt
in urban transformation and development project areas. The urban transformation area must be
located within the boundaries of the municipality or the adjacent area.

The area to be announced as an urban transformation and development project area is the
municipal council's sole discretion to decide whether there are areas with or without a building
on it, with or without zoning, the determination of the height and density of the building, the size
of the area being between minimum 5 and maximum 500 hectares, and it can be done in stages.
More than one place related to the project area can be determined as a single transformation area,
provided that the total is not less than 5 hectares. The way of agreement is essential in the
evacuation, demolition and expropriation of the structures in the urban transformation and
development project areas. The lawsuits to be filed by the real estate owners and the
municipality within the scope of the urban transformation and development project are first
discussed and decided in the courts.
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2.2. Effect of Urban Transformation Practices on Urban Identity and Social Life

Urban transformation is a comprehensive and holistic vision and set of actions to ensure
the continuous improvement of the economic, physical, social and environmental conditions of
an urban area (Roberts, 2000: 123). In this framework, urban transformation practices serve two
different basic purposes. The first of these is the integration of settlement areas, which have lost
their former social, cultural and economic importance in the historical areas of cities, into urban
life. The second one is providing suitable conditions for a legal and healthy life for unqualified
and illegal settlements, which were mostly carried out informally in the fringes of cities as a
result of unplanned migration.

Urban transformation practices are of vital importance in order to establish a direct
relationship between the physical and social elements that arrange the urban space and thus to
respond to the need for constant change of many different elements that make up the city (Li et
al., 2018: 2). In this respect, urban transformation practices constitute an important part of
rational urban policies and urban planning. Since urban transformation covers a very large area,
it includes many different areas. These can be listed as rehabilitation of slum areas, improvement
of slum areas, transformation of central business areas, transformation for tourism purposes,
gentrification, protection and improvement of historical city centers, and urban transformation
due to natural disasters (Keles ve Mengi, 2019: 70). Since Turkey is a country that started its
industrialization process late, there was no serious urbanization process until the 1950s, and until
this period, there were not many cities that received immigration and urbanized, except for
metropolitan cities such as Istanbul and Ankara (Bahgeci and G6rmez, 2018: 110). With the
1950s, agricultural mechanization, population growth, the use of radio, the establishment of road
networks, and the industrialization experiments carried out by the state in the 1930s triggered
migration from rural to urban in Turkey, which started the migration from rural to urban areas.
Migration, which was limited and local in the beginning, became massive after the 1950s and
caused Turkey to enter into a rapid and unhealthy urbanization process. There are two main
reasons for the emergence of this result (Bahgeci and Gérmez, 2018: 118).

The first of these is that the housing deficit that emerged during the urbanization process
could not be eliminated, and the housing problem of those who came to the city was met with
unhealthy buildings called shanty houses, especially in the 70s and 80s, and in the 1980s most of
the large-scale cities such as Istanbul, Ankara, Izmir, Adana were covered with slums. The
second one is the unplanned growth of cities around the historical city core without any
conservation policy. Since changing living conditions, technology, etc. change people's needs
and expectations, the functional sustainability of historical buildings that give cities their identity
gains importance. Since the sustainability of historical textures and structures in fast and
unplanned growing cities in Turkey is not done in a healthy and scientific way, historical
structures that cannot meet today's functions have been abandoned and city centers have become
areas of collapse (Akin and Ozen, 2013: 21-23).

The collapse of the city center caused high-income groups to flee to the periphery of the
cities, and there was generally a process of formation of secure housing estates. Although
examples and practices of urban transformation in the world date back to ancient times, Turkey
only started to meet this subject in the 1980s, both of these situations necessitated the
implementation of urban transformation practices in the central areas of the cities. In medium-
sized cities, urban transformation projects gained importance and started to be implemented in
the 2000s. The relationship between urban transformation and urban identity stems from the fact
that urban development, which is an irresistible process, also affects the transformation and
transformation of urban identity. In the most general terms, the identity of the city, which defines
the meaning of the relevant place as all the features that distinguish a city from others because it
belongs to that city, occurs in a dynamic process and is affected by many developments in the
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historical process. Therefore, urban identity, which can change in the historical process and can
be defined in different ways by different people or groups, people's references to the city, unique
morphology, unique spatial relations, relations between the city and the user over time and their
traces in physical space, rituals, natural and it consists of parameters such as cultural factors and
usage habits (Ugar ve Rifaioglu, 2011: 65). In order for these parameters to be meaningful in
terms of urban identity, it is necessary to determine the reference points of the users about the
city and to reveal the meanings that they attribute to the urban space. This is difficult because the
people and social groups using the urban space have different characteristics from each other and
socio-economic conditions create complex relationships. The necessity of discovering and
revealing the meanings of the city for the users in the past, as the city contains the collective
memory as a historical phenomenon, is an important part of the process of making sense of the
urban identity.

The identity of a city is constituted by the whole of the "things" belonging to that city.
Just like the city itself, the formation of identity takes place in a dynamic process and is affected
by many developments in the historical process. In this context, urban identity; A meaning-laden
unity created by the urbanites and their lifestyles, which affect the image of the city, which has
its own characteristics with different scales and interpretations in each city, and which is shaped
by physical, cultural, socio-economic, historical and formal factors, and which is created by a
long process that extends from the past to the future and is constantly developing (C6l, 1998:
47).

Therefore, in the formation of urban identity, in addition to the natural and artificial
environmental characteristics of a city, the socio-cultural characteristics of the society living in
that city and the interactions between all these play an important role. The concept of urban
identity has become one of the important topics of discussion in the urbanization literature,
especially since the second half of the 20th century, as a reflection of the understanding of
protection against the standardizing policies of modernity.

The fact that urban development and transformation is an irresistible process makes it
inevitable for urban identities to change and transform in this process. In addition, it should not
be forgotten that urban spaces are also an important reflection area of social identity. The fact
that all kinds of changes in the social structure create changes on the urban spaces directly affect
the urban identity in a way that all kinds of changes in the city affect the society and vice versa.
In this mutual interaction process, urban policies and planning practices that ignore social,
cultural, natural and historical values, as well as the destruction of the existing identities of the
cities, as well as the search for a new identity that emerged in the transformation process brought
along a uniformization and therefore these may result with an identity crisis. For this reason, it is
important for cities which have identity to preserve and maintain historical, cultural, physical
and environmental values for healthy and sustainable cities, and to develop and transform these
values in line with contemporary living conditions (Kiper, 2006: 34-36).

In today's cities, especially after urban transformation applications and increasing
problems are common on this basis. Against this point of view, which destroys the uniqueness of
cities by making cities almost identical to each other, the urban transformation implementation
process has important steps to be considered, especially during the research phase (Table 2).
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Table 2: Research Phase of Urban Transformation Implementation Process

Research Type Content
Administrative e Applications of Public Institutions and Organizations
Data

e Investment Programs
e  Projects
e  Court Orders etc.
Historical Research e Information, Important Events such as Periodic, Administrative, Sociological,
Economic etc. Determined Chronologically Within the Historical Process

e Historical Development (Development / Change of Space in Various Periods,
Formation / Development of the City Center / Site Selection)

Economic e Industrial Development Potential, Industrial Structure Analysis in Labor
Structure Demand with Production Styles and Capacity
Social Structure e  Social Life and Characteristics, Social Development

e  Social Stratification, Migration
e  Orientation/Trend/Demands of Area Users, Thoughts on the Area
e Intangible Cultural Heritage Elements (tradition, customs, customs, etc.)

e  Previously Prepared Development Plans, Regional Plans, Environmental Plans
etc. Analysis of Upper-Level Plans and Development Plans of Different Scope
and Scales and the Effects of Plan Changes

e Investigating Capacity and Implementation Efficiency of Current Plans, Planned
Implementations, Recurring Plan Change Issues, Unplanned Spontaneous or
Irregular Developments and Analysis of Their Effects

e  Ownership (Treasury, Public, Foundation, Municipality, Private etc.,
Shared/Single Owner)

Urban Land Values e  Cadastral Structure, Parcel Size Analysis

e Land/Building Values and Speculative Trends (Changes in Prices and
Ownership in the Historical Process and Current Situation) and Rent Analysis

e  Development Trends Regarding the City and Project Area

e  Settlement Demands for Investor Sectors Regarding Land Use

e Investment and Events

Research on Past
and Current Plans

Property Status-

Development
Trends

Reference: (Created by the Authors)

These stages reveal that the effects of urban transformation practices on urban identity
are more important in terms of historical and social structure. When these steps are carefully
examined, we come across basic spatial strategies that are important for the preservation of
urban identity. These basic strategies are;

1. Preservation of historical texture,

2. Abandoning the monotonous structuring, which is foreign to the city, instead of the city's
unique architecture,

3. And the new development areas not being opened before the settlement areas of the city
centers reach a certain fullness (Ministry of Public Works and Settlement, 2009).

Since urban transformation practices, which are the leading intervention tools, used

effectively for the purpose of changing or transforming the urban space, include important
interventions to the physical and architectural identities of cities, it is essential that these
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practices to be carried out in a rational and planned manner (Holscher and Frantzeskaki, 2021.:
5).

The ongoing relationship between social development and urban social life throughout
the history of humanity reveals the necessity of ensuring the continuity of the values that make
up the urban identity and protecting them. Urban policies that do not focus on the protection of
these values will lead to the formation of unqualified urban environments, and the most
important result of this situation in terms of urban social life will be an unhealthy transfer of
urban culture. One of the main purposes of urban transformation is to increase the quality of
urban life through the creation of qualified physical spaces. In order to achieve this, it is
necessary to analyze the local values that make up the identity of a city well.

3. RESULTS

Yozgat, which has a deep-rooted history dating back to the Chalcolithic Age, is a
settlement area established near Ancient King's Road that connects the east and the west. The
city, which was a village of about 20 households in the 16th century, was known as Bozok
Sanjak in the Ottoman Period. According to the data of the Turkish Statistical Institute in 2021,
the city, which is one of the medium-sized urban models, has a linear structure and developed in
the form of oil stains with a total population of 90.163 people. Yozgat, which was founded on a
valley, became a bazaar in the 1780s with the commercial areas around Capanoglu Mosque,
which is located in the historical trade center. The first zoning plan of the city, which became a
municipality in 1874, was made by iller Bankas1 in 1948 (Sakin, 2012: 12). When we examine
the historical development process of Yozgat's settlement pattern spatially, it is seen that modern
urbanization accelerated after the proclamation of the republic. The purple-colored area within
the green zone in Figure 1 is the industrial zone established after the proclamation of the
republic. This area is among the socio-spatially worn-out regions (Catalbas, 2016: 4; Meydan
Yildiz ve Bahgeci, 2018: 1180).

Ottoman Empire Period
1923-1960
IR 1960-1980
: 1980-2000
2000-2021

- Former Industrial Site
= - Urban
Transformation Area

Figure 1: Historical Development of Yozgat
Reference: (Created by the Authors)
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Although there are two water basins in the city, namely Yesilirmak and Kizilirmak, the
northern and eastern regions of the province consist of mountainous areas and large and small
streams as landforms. As a result of the inventory information research on flood and flood events
carried out by the State Hydraulic Works and Yozgat Provincial Directorate of Disaster and
Emergency, it has been determined that flood and overflow events are the first effective type of
event among disaster events from past to present in Yozgat. The reason for this is the formation
of irregular precipitation regimes caused by the effects of global warming and climate change, as
well as the fact that the tops of the streams and streams were closed in the past years, and these
regions are confronted as areas where dense populations choose to place, which poses greater
problems in terms of urbanization today. When the number of buildings in the city, which
consists of 23 neighborhoods, is evaluated according to the construction years, we see that there
are 4,500 buildings built before 1990, 3500 built between 2000 and 2010, and 875 buildings
built after 2011 (Yozgat Municipality Archive Data, 2021). It has a distorted, irregular city
model whose development slows down due to zoning planning and implementation problems,
and which develops far from the standards specified in the zoning legislation. The medium-
density detached, and slum-dominated construction process is shaped by TOKI projects located
in the periphery of the center. Camlik National Park, the first national park of our country, is the
only recreation area of the city and is the most important landscape element that forms the
identity of the city (Meydan Yildiz, 2019: 302)

The urban transformation area is located in Medrese District, known as the Old
Industrial Zone, to the east of the historical trade center. Approximately 60% of the 56,800
mZ2area surrounded by Ankara-Sivas Highway is owned by Yozgat Municipality (Figure 2).
Another feature of the area is that since it consists of industrial areas, it causes difficulties in the
realization of zoning applications due to its multi-share ownership structure. Therefore, the
urban transformation project process started on 27.09.2011 with the cooperation of the Housing
Development Administration and Yozgat Municipality, in order to bring the city center from its
ruined state to a contemporary, modern and healthy environment, to increase the quality of the
urban identity and to ensure the safety of life and property.

Figure 2: Location of Urban Transformation Zone

Reference: (Created by the Authors)
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In line with the legal basis, according to the Article 73 of the Municipal Law No. 5393,
the municipality has declared an urban transformation and development project in order to
rebuild and restore the old parts of the city, to protect the historical and cultural texture of the
city, and to take measures against the risk of earthquakes and floods. Working areas in the city
center, surrounded by commercial uses, pose a threat to quality and security on the one hand, and
negatively affect the identity and environmental quality of the city on the other. Yozgat Terminal
and Historical Trade Center are located in the west of the area (Figure 3).

Figure 3: Photos of the Old State of the Urban Transformation Area
Reference: (Yozgat Municipality, 2021).

Considering the current structuring of the region, there have been deteriorations in the
social structure and an increase in crime events in the region where the people with low-income
groups are concentrated. In order to bring in the economic and social depression region into
urban identity, an urban transformation practice, which is one of the methods of intervention in
spatial formation, have been applied. Inthe field, the Valuation Commission Report was
prepared on 06.02.2013, and technical examinations were carried out on 22.01.2013 by the
Provincial Directorate of Environment and Urbanization. The most important feature of the area
is that as a result of the technical examination, it is concluded that it is not a region exposed to
disaster. However, it has also been determined that precautions should be taken in the future
against the possibilities of floods, flooding, ground liquefaction, etc. The urban transformation
stages of the project, which was carried out in cooperation with the Municipality and TOKI, are
as follows.
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Table 3: Urban Transformation Project Stages

Creation of: Mathematical and
Financial Model and
Preparation of Spatial Design

Current Due Diligence Practice-Oriented Studies

Projects
«Evaluation of structural and »Urban concept and «Informing beneficiaries and
vegetative data collected in mathematical-financial signing reconciliation
field studies model preparation protocols
*preparation of valuation  Determination of *Receiving property
reports and determination reconciliation criteria and transfers and preparation of
of entitlement and property preparation of zoning plans
analysis reconciliation protocols « Infrastructure and
*Preparation of urban and superstructure project and
fictional design projects construction works

*Establishing the feasibility
with the investor institution

Reference: (Created by the Authors).

Necessary documents were sent to the Real Estate and Expropriation Directorate with
the decision of the committee on 13.03.2013, and the urgent expropriation procedures were
initiated at an average of 600 TL, according to the unit square meter price of the land in 2012.
When the stages of the implementation process are examined, it is observed that a research stage
listed in Table 4 emerged. The administrative structure of the area, plans and projects were
handled and court decisions, property owners and economic structure were discussed in order to
avoid property problems. However, it has been determined from the case files and parliamentary
decisions that the meetings and informing activities with the property owners during the
expropriation process were insufficient, and that the problems arising from the initiation of the
reconciliations in the expropriation process without waiting for the realization of all property
owners. In conclusion, it is seen that there is a difference between the prices paid in the first
month and the current prices paid to the property owners who keep their land in their hands,
unconsciously carry out speculative activities. At this stage, the importance of the public's
awareness of urban transformation and the fact that local governments act with a transparent and
social municipality understanding in the implementation process emerges.

When the details of the project and its effect on the city's face are examined, it can be
said that the work that builds a bridge between the center and the periphery was created with
design processes that increase density and do not provide spatial continuity. A high-density and
fragmented arrangement was preferred instead of the structure shaped by the medium-density
and organic development model that forms the urban identity of Yozgat (Figure 4 and Figure 5).
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Figure 4: Layout Plan
Reference: (Yozgat Municipality, 2021).

Figure 5: Post-Urban Transformation Photos

Reference: (Yozgat Municipality, 2021).

The survey was conducted to evaluate how the projects that carried out affect the
public's awareness of urban transformation and to measure the effect of spatial development,
identity gain and visuality that they brought to the city. 75% of the local people participating in
the survey are men and 25% are women. In the age distribution, 76% between the ages of 18-45
and 24% over the age of 45. When the educational status of the participants is examined, it is
seen that 41% are high school graduates, 30% are primary school graduates and 27% are
university graduates. The highest percentage of workers, retired, tradesmen, students, and public
servants were included in the sample according to their occupation (Table 4).
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Table 4: General Information of Survey Participants

Subject Options Answers (Person) Rate (%)
Gender Men 754 75%
Women 246 25%
Age 18-25 323 32%
26-35 255 25%
36-45 186 19%
46-55 153 15%
56-65 58 6%
Age 65 and over 25 3%
Education Status Primary education 300 30%
High school 413 41%
University 273 27%
Iliterate 14 2%
Occupation Field Officer 109 11%
Public worker 80 8%
Worker in the private sector 182 18%
Housewife 62 6%
Artisan 132 13%
Student 152 15%
Retired 126 13%
Businessmen 14 1%
Self-employment 80 8%
Farmer 7 1%
Unemployed 49 5%
Other 7 1%

Reference: (Created by the Authors)

54% of the respondents have been residing in Yozgat since they were born, and the
majority of them live in apartments. When the property status is examined, it is seen that home
ownership is high. While the rate of those living in buildings aged 31 and over, which can be
included in the risky building group, is 37%, housing satisfaction is 66%. It is seen that the
people of Yozgat do not prefer the multi-storey site structure and apartment building
implemented by TOKI with the urban transformation project, and they mostly want to live in a
detached house (52%). Neighborhood relations and social commitment of being a medium-sized
city are supported by the result of being satisfied with the neighborhood at a rate of 71%. The
most important problems in the neighborhood are inadequacy of infrastructure (road, water,
sewerage) services, insufficient parking, transportation problem, lack of green space, inadequacy
of social and cultural activities (Table 5).
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Table 5: Responses of Survey Participants Regarding Housing and Neighborhood

Subject Options Answers (Person) Rate (%)
Since | was born 536 54%
. . 5 years 154 15%

Year of Residence in Yozgat 510 Years 156 16%
10 Years and above 154 15%
Apartment 522 52%
Slum 186 19%

Residential Type Site 166 17%
TOKI 85 8%
Other 41 4%
Host 579 58%

Housing Ownership Status Tenant 367 37%
Other 54 5%
0-10 years 413 41%
11-20 years 100 10%

Building Age Up to 21-30 years 119 12%
31-40 years 166 17%
40 and over 202 20%
Yes 661 66%

isfi ith the H

Satisfied with the House No 339 34%
Secure site 408 41%
Detached house 520 52%

Type of Housing Desired to Live in Multi-storey apartment 39 4%
TOKI 30 3%
Other 3 0%
Yes 713 71%

isfi ith the Neighborh

Satisfied with the Neighborhood No 287 29%
Insufficient  infrastructure  (road, 158 16%
water, sewerage) services
Transportation problem 122 12%
Lack of parking lots 224 23%
Lack of green space 181 18%
Housing problem 74 7%

Th_e most important problem in the Excessive noise 66 7%

neighborhood
Insufficient social and cultural 124 12%
activities
Garbage collection and cleaning 32 3%
Other 12 1%
None 5 1%

Reference: (Created by the Authors)

39% of the respondents define the concept of urban transformation as “destroying old
buildings and constructing new ones”. When the participants were asked about their opinions on
whether the legal regulations in our country about urban transformation were sufficient, 64%
answered "l have no idea". And in response to the question of “Who should be the priority in
the urban transformation process?”, most of the people (44%) stated that the opinions of those
living in the area and the building are important. On the other hand, it is seen that the interest
and desire to participate and take part in the urban transformation process is low (63%). 95% of
the participants in the research consider urban transformation applications in Yozgat necessary,
and 59% are aware of the urban transformation project in the Old Industrial Zone. The question
about the contribution of urban transformation projects to the city was answered by the majority
as “the urban view would be better” (38%) and “quality of life would increase” (33%).
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According to the crossover result made from the data processed through the SPSS
program, 61.6% of those who answered “yes” to the question “Are you satisfied with the
neighborhood you live in?”” have also answered "yes" to the question of “Are you aware of the
urban transformation project in Yozgat?”, and 33.9% of those who answered “no” said that they
were not satisfied with the neighborhood they lived in. In addition, 84.2% of those who said "I
have no idea" about "the adequacy of the legislation for urban transformation”, 6% of those who
said "adequate”, and 9.8% of those who said "insufficient" stated that urban transformation is
"destroying old buildings and constructing new ones". 64.2% of those who said "urban
transformation is absolutely necessary" in Yozgat said "I am happy to live in Yozgat, but | can
leave if I have to", 19.7% said "Yozgat is a city I will never leave", and 16.1% said “I will leave
Yozgat in the first opportunity” (Table 6).

Table 6: Urban Transformation Awareness of Survey Participants

Subject Options Answers (Person) Rate (%0)
Building houses that are sensitive to 124 12%
natural disasters
Regular road and buildings 152 15%
Increase in parks, gardens and sports 80 8%
_ _ facilities
The meaning of urban transformation  Demolition of old buildings and 386 39%
construction of new buildings
Rent 187 19%
Increase in the value of property 43 4%
owners' properties
Other 28 3%
Enough 122 12%
Adequacy of legislation on urban
transformation Not enough 238 24%
No idea 640 64%
Residents of the area-building 873 44%
Headmen of the neighborhood 284 14%
. Local civil society organizations 155 8%
Who should be the priority in the Universities 229 11%
urban transformation process? o
Trade associations 119 6%
Municipalities 347 17%
Other 3 0%
I would like to participate in the 226 23%
commissions to be created for a
- - . certain fee.
\J\;gg:gtrzzssfof’%aﬂi:lnClr‘c))z;; in  the I volunteer for the working groups to 130 13%
P be formed by the municipality.
| don't contribute 632 63%
Other 12 1%
Absolutely necessary 646 64%
_ . Partially necessar 308 31%
Opinions on the necessity of urban y y >
transformation in Yozgat Not required 28 3%
No idea 18 2%
Awareness of the urban  Yes 587 59%
transformation project in Yozgat No 413 41%
Historical values are preserved 57 6%
Job opportunities increase 124 13%
L . Environmental pollution is reduced 73 7%
Contribution of urban transformation o
to Yozgat Security increases 32 3%
Urban view would be better 382 38%
Quality of life increases 332 33%

Reference: (Created by the Authors)
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46% of the respondents described Yozgat as a “boring and monotonous city” and 26% as
a “safe city”. According to the people of Yozgat, the three most important urban problems of the
city center are respectively as follows: inadequate parking lot, lack of green space and
transportation problems and these are followed by “insufficient social and cultural activities” and
“insufficient infrastructure (road, water, sewerage) services”. According to the participants, the
three elements that best symbolize the city of Yozgat are Capanoglu Mosque, Camlik National
Park and Clock Tower.The regions most preferred by the participants for shopping and
socializing are the historical trade center and its surroundings and Lise Street, which is a part of
this region. In this context, it would not be wrong to say that the traditional understanding of
trade and street shopping culture continues in Yozgat in accordance with the medium-sized city
identity. When the participants were asked about their future plans to live in Yozgat, a large
majority of 57% stated that they were satisfied with living in Yozgat but could leave if they had
to (Table 7).

Table 7: Urban Identity Perception

Subject Options Answers (person) Rate (%)
Safe city 265 26%
Boring-monotonous city 457 46%
. Historical city 185 18%
Defining Yozgat Green city 9 1%
A city of university 78 8%
Other 6 1%
Insufficient infrastructure (road, water, 390 14%
sewerage) services
Transportation problem 445 16%
Lack of parking lots 669 23%
When 3 are selected among the most | ack of green space 583 20%
important urban problems of
Yozgat city center Health services are inadequate 121 4%
Cleaning 54 2%
Excessive noise 106 4%
Insufficient social and cultural activities 418 15%
Insufficient education services 56 2%
Other 7 0%
Capanoglu Mosque 804 27%
Camlik National Park 698 23%
Clock Tower 674 22%
Desti Kebab 130 4%
Yimpas 110 4%
Novada 59 2%
3 items that best symbolize the city ~ Lise Street 241 8%
University 44 2%
Yozgat High School 83 2%
Former Military Branch 20 1%
Cars1 Bath i3 0%
Great Cinema 7 0%
Nohutlu Hill (Sahin Hill) 117 4%
Bazaar and its surroundings 407 41%
Lise Street and its surroundings 292 29%
Shopping - socializing regional Yimpas and its surroundings 102 10%
preference Novada 167 17%
Out of city 27 3%
Other 5 1%
Yozgat is a city that | will never leave. 179 18%
I am happy to live in Yozgat, but | can 571 57%
Future plan for living in Yozgat leave if | have to.
I will leave Yozgat in the first 250 25%
opportunity.

Reference: (Created by the Authors)
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4. CONCLUSION

What makes the city unique when compared to other cities is that it is built on a system
of values consisting of different natural features, historical background and cultural
accumulation, and only a city with these unique qualities can be described as a city with
an identity. Today, the phenomenon of consumption, which has come to the fore with the effect
of globalization, has caused significant changes and transformations not only on societies but
also on urban spaces. In this process, cities have transformed into a structure that consumes fast,
cannot preserve the values they have, and loses their identity over time and, because of the
similar structuring trends around the world, it has become uniform and thus different parts of
cities in different geographies have gradually become similar to each other. Again, as an
important feature of this process, the cities, each of which is tried to be a point of attraction and a
center of attraction, have gradually lost their local authenticity and faced the risk of losing their
identities while trying to find a place for themselves in the global world. This identity crisis that
the cities are in has caused the issue of protection and development of urban culture and urban
identity to come to the fore again.

Urban transformation, which is a comprehensive application to improve the economic,
physical, social and environmental conditions of a changing urban area, creates many economic,
social, cultural and physical effects on the urban space as it involves a physical intervention.
Urban transformation practices, which are basically carried out to increase the quality of urban
space, should include activities for the protection and development of city-specific values, as
well as the creation of a healthy urban structuring with all infrastructure and superstructure
equipment. In this context, ensuring the continuity of the culture and historical environment of
urban spaces is of great importance in terms of the interaction of urban transformation
interventions with urban identity.

In the historical process, urban transformation, which was first used to improve the poor
living conditions of the working class after the Industrial Revolution, started to be implemented
with the 1950s to clean the poor areas of the cities, and in the 1980s, it was used to generate rent
for certain segments with the effect of neoliberal policies and it has become a mechanism that
deepens social, class and spatial divisions and creates cities without identity. Although this
process takes place all over the world, the experiences of countries differ greatly from each other
according to their level of development. In developed countries, this process proceeds through a
more participatory, deliberative and transparent planning approach and urban transformation
policies sensitive to historical heritage, natural values and human rights are followed. In
developing/underdeveloped countries, the course of this process is exactly the opposite and the
urban transformation practices, far from participation and transparency, where fait accompli is
imposed on the society through political channels, come to the forefront. In this context, the
impact of urban transformation practices, which have left their mark on cities in Turkey,
especially in the last twenty years, on urban identity constitutes one of the important areas of
discussion that does not fall off the agenda.

The first determination to be made when the urban transformation application carried out
at Medrese District, known as the OId Industrial Zone of Yozgat, which is a city with an
irregular and distorted development course, whose development has been interrupted due to the
problems in the development planning and implementation, is evaluated in terms of urban
transformation-urban identity interaction, the process is not carried out on the basis of a rational
urban planning. The application corresponds to a fragmented arrangement with high density and
no spatial continuity, rather than a city with a medium density and organic development model.
In addition, the interviews and informative activities with the property owners during the
expropriation process are insufficient, and the fact that the project was started without waiting
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for the expropriation process to be realized with all property owners shows that the issue of
participation in the process is ignored.

The results of the survey conducted to measure how the project affected the awareness
of the people of Yozgat on urban transformation and the identity of the city also confirm these
claims. A majority of the people of Yozgat, such as 54%, stated that they have lived in Yozgat
since they were born. About 70% of them stated that they are satisfied with the residence and
neighborhood they live in. Since being a resident in a city for a long time is important for
urbanization, this result is positive for urban identity. However, the fact that 63% of the people
do not have an idea about the urban transformation processes and do not want to participate in
this process also points to the consequences that may have many negative effects in terms of
urban identity. Since urban spaces reflect the identities of the individuals living in the city as
well as their own identities, every change that occurs in the city affects the citizens of the city,
and every change that occurs in the individuals affects the urban identity. As a result of this
interaction, urban identity can preserve or lose its originality. This is the reason why people
living in the city should be sensitive to the urban policies carried out in the city they live in and
should be willing to participate in the making and implementation processes of these policies. As
a matter of fact, the fact that the majority of those who state that they are satisfied with the
neighborhood they live in are aware of the urban transformation project carried out in Yozgat,
clearly reveals the relationship between the above-mentioned resilience, awareness of being an
urbanite, and sensitivity in participating in the decisions taken for the urban living space. At this
point, of course, municipalities, which are city administrations, also have important
responsibilities. Yozgat urban transformation application example has revealed that the main
motivation of the project implementations is independent of the principle that the individuals
living in the city can feel themselves belong to that city by establishing a bond with the city as in
many other cities of Turkey. City administrations risk the destruction of urban identity in
transformation practices in order to create added value in urban space, and they can play an
important role in the emergence of cities without identity.

It should not be forgotten that the achievement of urban transformation applications can
only be possible in conditions where the urban identity is preserved. As well as having an
identity that makes a city different from others and unique, it is also extremely important to
implement the necessary regulations and practices for the protection and development of this
identity, which shows the importance of the interaction between urban identity and urban
transformation. Protection-oriented, integrated and sustainable urban transformation practices
are extremely important in order to ensure that the historical and cultural values of the cities are
preserved, and their urban identities are transferred to the present day.
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Yonetim Cahismalarinda Kullanilan Ulusal Kiiltiir Modellerinin
Karsilastirilmasi

Onur DIRLIK”
0z
Bu calismanin amaci ulusal kiiltiir modeli teorileri arasinda 6n plana ¢ikan Hofstede, Hampden-Turner ve
Trompenaars ve Schwartz tarafindan ortaya koyulan kiiltiir modellerini derinlemesine incelemek ve bu modellerin
ustiin ve zayif yanlarini tartismaktir. Modellerin ve yoneltilen elestirilerin incelenmesi, ii¢ farkli kiiltiir modelinin
karsilastirmalar yapilarak gergeklestirilmistir. Bu sayede, 6zellikle yonetim ¢alismalarinda son yillarda nem kazanan
ulusal farkliliklarin ve benzerliklerin anlasilmasina yonelik olarak yapilan c¢alismalara kuramsal bir diisiinme alani
yaratilmak istenmektedir. Calismada modeller analiz dizeyleri, amprik/teorik destek, analiz teknikleri ve degisimi

aciklama potansiyeli boyutlar1 {lizerinden karsilagtirilmigtir. Yapilan inceleme sonucunda okuyuculara modellerin
hangi alanlarda gelisime ve katkiya ihtiya¢ duyduguna yonelik olarak bir ajanda olusturulmustur.
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1. GIRIS

Degerler, bir ulusun iyelerini bir arada tutan ve diger kiiltiirlerdeki degerlere bakis
acisini sekillendiren 6nemli kiiltiir boyutlaridir. Bireylerin farkli kiiltiirlere kars1 yaklasimlarini
ortaya koyma agisindan ulusal kiiltiirlerdeki farkliliklarin incelenmesi dnemlidir. Kiiresellesme
ekonomik, sosyo-kiiltiirel, siyasi, teknolojik a¢ilardan diinya {izerindeki {ilkeleri, toplumlari,
orgiitleri ve insanlar1 giderek Onemi artan bir sekilde etkilemeye devam etmesi ulusal
kiiltiirlerdeki farkliliklara yonelik aragtirmalar1 daha da oOnemli hale getirmistir.  Ulusal
kiiltiirlerin farkli boyutlari, ayn1 zamanda orgiit calismalarinin pek ¢ok alanmi ile de ilgilidir.
Ulusal ve uluslar aras1 yonetim agisindan gergeklestirilen pek ¢ok uygulama igerisinde — insan
kaynaklar1 yonetimi, istihdam siireci ve tcret politikalari, biiylime stratejileri, girisimcilik,
pazarlama stratejileri, finans yonetimi vb. — ulusal kiiltlirlerdeki farkliliklar ve uluslararasi
sirketlerde farkli kiltiirel gegmislere ve degerlere sahip calisanlarin yarattigi calisma ortami
Oonem kazanmustir.

Ulusal ve orgiitsel kiiltiir tizerine birgok ufuk agici ¢aligmanin altinda yatan tez, farkl
tilkelerdeki oOrgiitlerin c¢alisma degerleri, inanglart ve yonelimlerinde milliyetten etkilenen
farkliliklarin - oldugudur. Orgiitlerin  kiiltiirii ve kiiltiiriin  6rgiitlerin davramslarim  nasil
etkiledigine iliskin soylemler genellikle karmasiktir. Bu alanda tek bir model yerine bir¢ok
kiiltiir modeli ortaya atilmistir (Bhaskaran ve Sukumaran, 2007). Kiiltiiriin anlagilmas1 zor olan
dogasi nedeni ile birey davranisi izerindeki direk etkisini ortaya koymakta kolay olmamaktadir.
Ulusal kiiltiir diizeyindeki degerleri ve bunlarin davranislar {izerindeki etkisini inceleyen cesitli
teorik yaklasimlar ve kiiltiir modeli bulunmaktadir. Bu kiiltiir modellerinin ¢esitliligi yiiksek
olmakla birlikte bazilar1 gesitli arastirma kurumlar tarafindan gergeklestirilmis bazilari ise
akademisyenlerin katkis1 ile olusturulmustur. Orgiit ve yonetim ¢alismalarinda kullanilan temel
caligmalar1 Kluckhon ve Stdrotbeck’in deger yonelimi modeli (1961), GLOBE Kkiiltiirel boyutlar
arastirmasi (globeproject.com), Diinya degerler arastirmasi (worldvaluessurvey.org), Hall’in
yiksek ve diisiik baglamli toplumlar aragtirmasi (1959), Laurent’in yonetici rolleri galigmast
(1983), Ronen-Shenkar Kiiltiir Siniflandirmasi (1985), Herskovits Kiiltiir Siniflandirmasi (1949),
Lewis Kiiltiir Siniflandirmast (2006) gibi siralamak miimkiindiir. Bahsi gegen bu ¢aligmalar
alandaki cesitliligi gostermekle birlikte en yaygin olarak karsimiza gikanlardir. Alanda yer alan
bu ¢esitliligin getirdigi yaraticilik ve kiiltiirleri aciklama potansiyelinin artmasi gibi avantajh
yanlarmin yaninda, farkli yaklagimlarin bulunmasi kafa karsikligina da neden olabilmektedir.
Ozellikle son yillarda yasanan kiiresel diizeydeki pandemi ile birlikte global tedarik zinciri
yeniden sorgulanmaya baslanmis, uluslararasi igletmecilik ¢aligmalarinda kiiltiir gibi ilkeleri
anlamaya yarayan calismalar yeniden popiiler olmaya baglamistir. Bu calisma da alandaki
cesitliligin avantajli yonlerini kabul etmekle birlikte, bu alanda en ¢ok kullanilan {i¢ modelin
benzerlikleri ve farkliliklar tartigilarak okuyucuya bir ajanda olusturulmaya ¢aligilacaktir.

Calismanin boyle bir fikirle ortaya ¢ikmasindaki temel motivasyon yerli hatta yabanci
literatiirde oldukga popiiler olan kiiltiir calismalarina ragmen, ¢ok kullanilan belli bagli modelleri
bir arada toparlayarak karsilagtiran g¢alismanin bulunmamasidir. Calismanin temel amaci
ozellikle karsilagtirmali kiiltlir calismas1 yapacak arastirmacilara sececekleri kuramsal altyapi
hakkinda bir ¢ikis noktasi sunmak ve modellerin birbirlerine gore istiin ve zayif yonleri
hakkinda fikir sahibi olunmasini saglamaktir. Bu amagla c¢alismada zaman zaman Xkiiltir
caligmalarinin dogasina ve yontem tartismalarina da gondermeler yapilarak okuyucularin bu
alanda halen tartismali olan konularda da dikkatinin ¢ekilmesi amaglanmaktadir.

Bu kapsamda g¢alismada o6rgiit ¢calismalarinda en sik kullanildig1 tespit edilerek segilen
(Brewer ve Venaik, 2012, Bhaskaran ve Sukumaran, 2007, Lopez-Duarte, vd., 2016) Hofstede,
Hampden-Turner ve Trompenaars ve Schwartz tarafindan ortaya koyulan kiiltiir modelleri ele
almmistir. Bu arastirmalara yoneltilen elestiriler incelenmis, ti¢ farkli kiltir modeli
karsilagtirmasi yapilarak bunun sonucunda elde edilen yorumlar ortaya koyulmustur. Buna goére
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modeller uygulanabilir analiz diizeyleri analiz teknikleri, amprik/teorik destek, degisimi
aciklama potansiyeli boyutlar1 izerinden karsilagtirilmistir.

2. UC BUYUK KULTUR MODELI
2.1. Hofstede’in Deger Boyutlari

Hollandali yonetim arastirmacist Geert Hofstede (1980, 2001) orgiit literatiiriinde en
yaygin kullanima sahip kiiltiirel farkliliklar modelini gelistirmistir. Hofstede’in modeli biiyiik
cok uluslu bir sirketin ¢esitli tilkelerden calisanlar1 iizerinde yapilan bir arastirma sonucunda
ortaya ¢ikmis ve bu calisma farkli kiiltiirlerin nelere deger verdikleri konusundaki farkliliklarina
gore ayirt edilebilecegine dayanmistir. Bazi kiiltiirler, bireyler arasindaki esitlige biiylik 6nem
verirken digerleri bireyler arasindaki hiyerarsi ve giic mesafesine dnem vermektedirler. Benzer
bir sekilde, bazi1 kiiltiirler giinliik yagamlarinda kesinlige 6nem vermekte ve beklenmeyen olaylar
ile basa c¢ikma konusunda zorluk yasamakta, digerleri ise belirsizlige biiyiik tolerans
gosterebilmekte ve degisimden zevk duymaktadirlar. Bu deger boyutlarina dayanarak Hofstede,
kiiltiirler arasinda Orgiitsel davranis konusunda oOnemli bir bakis agisi kazanilabilecegini
savunmustur. Hofstede, baglangicta dort boyut ile daha sonra Michael Bond (1991) ile yaptiklari
arastirma sonrasinda ilave edilen besinci bir boyut ile kiiltiirlerin siniflandirilabilecegini ortaya
koymustur. Daha sonra modele son boyut olan altinci boyutta eklenerek nihai halini almustir.
Hofstede ve ekibi modelin nihai halinin yayginlagmas1 ve iilkeler arasindaki karsilastiriimanin
yapilmasinin kolaylastirilmast igin online bir veri seti olusturmustur (bknz. hofstede-
insights.com). Bu boyutlar su sekilde dzetlenebilir:

Gii¢c Mesafesi: Toplumda giiciin uygun bir sekilde dagilimi konusundaki diigiinceleri
ifade etmektedir. Diigiik gii¢c mesafesi, etkili liderlerin kendilerine bagli olanlara kiyasla 6nemli
Olciide giice sahip olmalar1 gerekmedigi diisiincesine sahip toplumlarda goriilmektedir.
Avusturya, Israil, Danimarka, Irlanda, Norveg, Isve¢ gibi iilkeler diisiik giic mesafesine sahip
iilkelere 6rnek olarak gosterilebilir. Yiiksek gii¢c mesafesi, otorite sahibi kisilerin kendilerine tabi
olanlara gore onemli bir giice sahip olmalar1 gerektigi diisiincesine sahip toplumlarin bir
ozelligidir. Malezya, Meksika, Suudi Arabistan yiiksek giic mesafesine sahip iilkelere 6rnek
olarak gosterilebilir (Nardon ve Steers, 2009, 2). Giic mesafesi, toplum tiyelerinin daha az ve
daha cok giice sahip olanlarinin davranislarini etkilemektedir. Yiiksek giic mesafesine sahip
toplumlar, gii¢ esitsizliklerinin daha fazla mesrulastirilmasina ihtiya¢ duyulmadigi, herkesin bir
yeri oldugu hiyerarsik bir diizeni kabul etmektedirler (Chanchani ve Theivanathampillai, 2009:
5). Bir toplumun esitsizlik diizeyinin liderler kadar takipgiler tarafindan da onaylandigini
bilinmektedir. Gii¢ ve esitsizlik, elbette, herhangi bir toplumun son derece temel gercekleridir.
Tiim toplumlar esit degildir, ancak bazilar1 digerlerinden daha esitsizdir (Hofstede, 2011).

Belirsizlikten Kacinma: Tolerans gosterilebilecek belirsizlik boyutunu ve onun kural
koyma tizerindeki etkisini ifade etmektedir. Diigiik belirsizlikten kacinma diizeyi, belirsizlik
konusundaki toleransa ve belirsizligi sinirlandirmak i¢in ihtiyag duyulan kurallarin azligina
isaret etmektedir. Singapur, Jamaika, Danimarka, Isveg, Ingiltere ornek iilkeler olarak
gosterilebilir.  Yiiksek belirsizlikten kacinma diizeyi, belirsizlik konusunda tolerans
gosterilmemesi ve belirsizligi engellemek icin olusturulan pek g¢ok kuralarm varligimi ifade
etmektedir. Yunanistan, Portekiz, Uruguay, Japonya, Fransa, Ispanya gibi iilkeler yiiksek
belirsizlikten kacinma diizeyine sahip lilkeler arasinda sayilabilir (Nardon ve Steers, 2009: 2).
Yiiksek belirsizlikten kagimma diizeyine sahip toplumlar, kesinlik ve uyumlulugu tesvik etmek
ve korumak icin kati1 davranis ve diislince kodlarina sahiptirler. Bu toplumlar, normalin digina
cikan kisilere ve diislincelerine tolerans gostermemektedirler. Diisiik belirsizlikten kag¢inma
diizeyine sahip toplumlar, daha rahat bir atmosfere sahiptir ve normalin disina ¢tkma durumuna
daha kolay tolerans gostermektedirler. Belirsizlikten kaginma, bireylerin kuruluslarini ve
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orgiitlerini olusturma yollar1 i¢in sonuglar teskil etmektedir (Chanchani ve Theivanathampillai,
2009: 5).

Bireycilik — Topluluk¢uluk: Birey ya da grup ihtiyaglarina verilen goreceli 6nemi ifade
etmektedir. Toplulukculuk, grup ihtiyaglarinin genellikle bireyin ihtiyaglarinin Oniine gegtigi
toplumlarda goriilmektedir. Japonya, Kore, Endonezya, Pakistan, Latin Amerika topluluk¢uluga
onem veren ilkelere ornek gosterilebilir. Bireycilik, birey ihtiyaglarinin genellikle grup
ihtiyaglarindan &nce geldigi toplumlar icin gegerlidir. ABD, Avustralya, Ingiltere, Hollanda,
Itayla, Iskandinavya buna 6rnek iilkelerdir (Nardon ve Steers, 2009: 2). Diger bir ifade ile
bireycilik, bireylerin yalnizca kendilerine ve kendi yakin aile bireylerine 6nem verdikleri gevsek
sosyal yapilarin tercih edildigi toplumlardir. Topluluk¢uluk ise bireylerin sorgulanmayan bir
sadakat karsisinda akrabalarinin, ait olduklari ziimrenin ya da diger grup i¢inde yer alan kisilerin
kendilerini gozetmelerini bekledikleri daha siki sosyal yapilarin tercih edildigi toplumlar olarak
ifade edilebilir (Chanchani ve Theivanathampillai, 2009: 4). Bireyci toplumlarda bireyler sadece
kendilerine ve yakin ailelerine bakarlar, oysa kolektivist kiiltiirlerde bireyler sadakat karsiliginda
kendilerine bakan gruplara aittir (Soares, vd., 2007).

Erillik — Disillik: iddiacihiga karst boyun egme, maddeci zenginlige karsi yasam
kalitesine 6nem verme olarak ifade edilebilir. Eril toplumlarda maddeci zenginlik, para, kisisel
amaglar pesinde kosma 6n plandadir. Japonya, Avusturya, Itayla, Isvigre, Meksika bu iilkeler
arasinda gosterilmistir. Digil toplumlarda ise gili¢lii sosyal baglantilar, yasam kalitesi ve
digerlerinin refah1 éne c¢ikmaktadir. isveg, Norveg, Hollanda, Kosta Rika bu iilkelere onek
verilebilir (Nardon ve Steers, 2009: 2).

Erillik karsit1 olan disil, cinsiyetler arasindaki rollerin dagilimim ifade eder. Iddiali olan
degerlere 'eril' ve miitevazi, sefkatli temellere sahip degerlere 'disil' adi verilir. Disil degerlere
sahip iilkelerdeki kadinlar, erkeklerle ayn1 miitevazi, sevecen degerlere sahiptir. Eril degerlere
sahip tlkelerde ise biraz iddiali ve rekabetgidirler; ancak yine de erkekler kadar degildir
(Hofstede, 2003).

Uzun Vadeli yonelimler — Kisa Vadeli Yonelimler: Yasam, ig ve iliskiler konusundaki
goriiniimil ifade etmektedir. Kisa vadeli yonelimler, gecmis ve simdiki zamani ifade etmektedir.
Sosyal sorumluluklar ve gelenekler 6n plandadir. Pakistan, Nijerya, Filipinler, Rusya kisa vadeli
yonelimlere sahip iilkeler olarak gdsterilmistir. Uzun vadeli yonelimler gelecege yonelik olma
anlamina gelmektedir. Kendini adama, ¢ok ¢alisma, verimlilik 6n plandadir. Cin, Kore, Japonya
ve Brezilya ornek iilkelerdir (Nardon ve Steers, 2009: 2). Bu boyutun hem olumlu hem de
olumsuz olarak derecelendirilen degerleri Konfligyiis'iin Ogretilerinde bulunur, ancak boyut,
ornegin Brezilya gibi Konfiigyilis mirast olmayan {ilkeler i¢in de gecerlidir. Cok kolektivist
Gilineydogu Asya iilkelerinde oldugu gibi, uzun vadeli yonelim kolektivizm ile iligskilendirilmek
zorunda degildir. Avrupa icinde Finlandiya ve Hollanda olduk¢a uzun vadeli, Isve¢ ve Almanya
ise daha kisa vadelidir. Cin, Japon, Kore ve Vietnam kiiltliri uzun vadelidir (Hofstede, 2008).

Hoggorii ve Kisitlama: Bu boyut calismaya 2010 yilinda eklenmistir. Diinya degerler
arastirmasinin  boyutun eklenmesinde etkisi vardir. Diger bes boyutun kapsamadigi ancak
“mutluluk aragtirmas1” literatiiriinden bilinen yonlere odaklanir. Heggdrii, hayattan zevk almak
ve eglenmekle ilgili temel ve dogal insan arzularinin nispeten 6zgiirce tatmin edilmesine izin
veren bir toplum anlamina gelir. Kisitlama, ihtiyaclarin tatminini kontrol eden ve kati sosyal
normlar araciligryla diizenleyen bir toplum anlamima gelir. Hosgorii Giiney ve Kuzey
Amerika'da, Bati Avrupa'da ve Sahra Alt1 Afrika'nin baz1 bolgelerinde hakim olma
egilimindedir. Dogu Avrupa'da, Asya'da ve Miisliiman diinyasinda kisitlama hakimdir. Akdeniz
Avrupasi bu boyutta orta bir pozisyon almaktadir (Hofstede, 2011).
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2.2. Hampden — Turner & Trompenaars: Kapitalizmin Yedi Kiiltiirii

Trompenaars (1996), kiiltlirli tanimlamak ig¢in bir soganin katmanlari metaforunu
kullanmistir. D1g katman insanlarin temel olarak kiiltiir ile bagdastirdiklart seylerdir: dil,
yiyecek, giyecek gibi gozlemlenebilir gergekler. Orta katman bir toplulugun sahip oldugu
normlar ve degerleri ifade etmektedir: Dogru ya da yanlis; iyi ya da kotii olarak tanimlanan
nedir? En i¢ katman1 anlamak, diger kiiltiirler ile basarili bir sekilde ¢alismanin anahtaridir. Bir
toplumun karst karsiya kaldig: siireklilik gdsteren problemler ile bas etmek i¢in gelistirdigi
kurallar, metotlar serisini igermektedir. Bu problem ¢ézme oldukga temeldir ve artik bunun nasil
yapildigin farkinda olmaksizin yapilmaktadir. Bu biling dist ¢6zlimler, temel varsayimlar olarak
tanimlanmaktadir (Trompenaars, 1996: 51).

Charles Hampden-Turner kiiltiirii evrensel problemlerden ortaya ¢ikan ikilemleri
¢Oozmenin yolu olarak ortaya koymustur. Bu ikilemlerin uzlagtirilmas: strateji olusturmanin
temelini olusturmaktadir (Trompenaars, 1996: 52). Kiiltiirel tercihlerin ve degerlerin ulusal
kimligin temel taslar1 ve ekonomik agidan giiglii ve zayif noktalarin kaynagi oldugunu ortaya
koymuslardir. Ekonomik faaliyetlerin temelini olusturan iirlin ve hizmetleri yaratirken, hangi
sistemlerin gerekli oldugunu kuruluglar nasil karar vermektedirler? Yedi temel ikilemin
coziimlenerek, tiim degerlerin uyumlu hale getirilmesi servet yaratmanin kosulu olarak ortaya
koyulmustur (Hampden — Turner ve Trompenaars, 1995: 5 — 6).

Her iilke ve her organizasyon (a) insanlarla iligkilerindeki ikilemler (b) zaman ile
iligkilerindeki ikilemler (c) cevre ile iligkilerinde ortaya cikan ikilemler ile karsi karsiya
kalmaktadir. Kiiltiirlerin farklilagmas1 bu ikilemlere nasil yaklastiklarma bagli olarak
degismektedir (Trompenaars, 1996: 52). Trompeenars (1993), kiiltirii bir grup insanin
problemleri ¢6zdiigii bir yol olarak tanimlamaktadir. Bu Schein’in (1985), dogrudan orgiitsel
kiiltiir tanimlamasina dayanmaktadir. Ug tiir problem (diger insanlarla iliskiler, zaman ve cevre)
¢Oziimiinden yola c¢ikarak yedi temel kiiltiir boyutu tanimlamistir. Trompeenars’in kiiltiir
tanimlamas1 ulusal ve organizasyonel kiiltiirler arasi genel bir tanimlamadir (Chanchani ve
Theivanathampillai, 2009: 8). Trompeenars’in boyutlar1 Parsons’in 1951 yilindaki ve Parsons ve
Shils’in yine 1951 yilinda yaptigi sosyolojik caligmaya dayanmaktadir (Magnusson, Wilson,
Zdravkovic, Zhou, Westjohn, 2008: 185). Boyutlardan besi Parsons’un The Social System’de
yer alan boyutlar1 ile benzerdir: evrensellik — ayrinticilik, tarafsiz iliskiler — duygusal iligkiler,
ulagilmig statii — ulagilmak istenen statii, ¢oziimleme — biitiinleme, bireycilik — toplumculuk
(Chanchani ve Theivanathampillai, 2009: 8). Parsons’un bu bes boyutuna ilave olarak
Trompenaars zaman ve ¢evre yaklasimi olarak iki yeni yaklasim daha eklemistir (Magnusson,
Wilson, Zdravkovic, Zhou, Westjohn, 2008: 185)

Evrensellik — Ayrinaicilik: Evrensel kiiltiirler insanlhiga genel gilivensizligi yansitmakta
ve kurala dayali davraniglar1 desteklemektedir. Diger yandan ayrinticiliga dnem veren kiiltiirler
mevcut kosullarin istisnai durumlarina daha fazla onem vermektedirler. Zurcher ve grubu
(1965), bu smiflandirmay1 desteklemektedir. Bu boyut, is seyahatlerinin zamanlamasi,
kontratlar, is degerlendirme ve 6diillendirme ve merkez ofisin rolii gibi uluslararasi isletmenin
pek ¢ok yoniinde uygulama alant bulmustur (Akt: Chanchani ve Theivanathampillai, 2009, 8;
Trompenaars, 1993: 46). Yiiksek diizeyde evrenselligin egemen oldugu toplumlarda, resmi
kurallar ve s6zlesmelere ve bireysel kosullar géz oniinde bulundurulmaksizin bu kural ve
sozlesmelerin uygulanmasina vurgu yapilmaktadir. Yiksek diizeyde ayrinticiliga 6nem veren
kiiltiirlerde ise iliskiler ve glivene vurgu yapilmaktadir. Kurallar yalmizca bir arkadasa yardim
etmek adina kullanilabilir (Gooderham, Nordhaug, 2003: 141).

Bireycilik — Toplumculuk: Trompenaars tanimladigi bu boyut bireyler ve toplumlar
arasindaki ¢atismayi temsil etmektedir. Parsons ve Shils gibi, Trompenaars (1993) da bireyciligi
kisinin kendine yonelimi ve toplumculugu ise ortak amaclar ve hedeflere yonelim olarak
tanmimlamustir. Uluslararas: isletmede miizakereler, karar verme ve motivasyon, bireysel ya da
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toplumcu tercihlerden etkilenmektedir (Akt: Chanchani ve Theivanathampillai, 2009: 9;
Trompenaars, 1993: 47). Toplulukgu kiiltiirlerde bireyler kendilerini bir gruba ait olarak
gortirlerken, bireyci toplumlarda kisiler kendilerini bagimsiz bireyler olarak goérmektedirler
(Gooderham, Nordhaug, 2003: 141).

Tarafsiz Iliskiler — Duygusal Iliskiler: Bu boyut, ifade edilen duygularin
simiflandirilmasint icermektedir. Mantik ve duygu insanlar arasindaki iliskilerde onemli rol
oynamaktadir. Bu duygularin hangisinin agir basacagi bireylerin duygusal (duygularini gésteren)
ya da tarafsiz (duygularin1 géstermeyen) olduklarina baglidir. Trompenaars, Parson ve Shils’in
bu boyutunu anlamak i¢in iletisimi (s6zlii-yazili) ve mizaci eklemistir. Bu boyut ulusal kiiltiirel
baglamda uygulanabilir degildir. Mizag, siibjektiftir ve bireye baglidir. Keyfi uygulamalar s6z
konusu olabilir (Chanchani ve Theivanathampillai, 2009: 9). Tarafsiz iliskilerin 6n planda
oldugu kiiltiirlerde kisiler arasi iletisimde duygular acikca ifade edilmemektedir. Diger taraftan,
duygusal iligkilerin yogun oldugu kiiltiirlerde is ile ilgili Kkararlarda bile duygularin agik¢a ifade
edilmesi s6z konusu olmayabilir (Gooderham, Nordhaug, 2003: 141).

Coziimleme — Biitiinleme: Coziimlemeci ve biitiinlemeci kiiltiirler, farkli iletisim
alanlarinda bireylerin yer alma yollarmi aragtirmaktadir (yliksek diizeyde paylasilan bilgi
gerekmektedir). Coziimlemeci toplumlarda, 1is gereklilikleri diger mesguliyetlerden
ayrilmaktadir. Coziimlemeci bir kiiltiirde, yoOnetici ve calisanin, is yapis sekilleri konusunda
kapal1 bir iletigim temeli bulunmaktadir ve bu durum esneklik ve uyumlulugu gdsteren sosyal
yapilardan farklidir. Biitiinlemeci toplumlarda, CEO yalnizca sirketi yonetmez ayni zamanda
bireylerin degerleri, organizasyonun isleyisi ve sosyal yapilar boyunca paylasilmaktadir. Bu
boyut uluslararasi yapilarda degerlendirme konularinda ayri bir 6neme sahiptir, ulusal baglam ile
ilgili goriinmemektedir (Chanchani ve Theivanathampillai, 2009: 9). Coziimlemeci kiiltiirlerde
0zel yasam ve is yasami arasinda ayrim yapilmaktadir. Bireyler is ve 0zel yasamlarini
birbirinden ayirabilmektedirler. Biitiinlemeci toplumlarda ise is ve 6zel yasam birbiriyle yakin
bir sekilde baglantilidir ve genis ¢esitlilikteki sosyal statiiler arasinda énemli dlgiide resmiyet
stirdiiriilmektedir (Gooderham, Nordhaug, 2003: 141).

Ulasilnus Statii — Ulagilmak Istenen Statii: Bazi toplumlarin bireylerine ve onlarin
faaliyetlerine dayanilarak digerlerinden daha fazla statii verilmektedir. Baz1 toplumlar, kisilere
basarilarina bagli olarak, digerleri ise yas, sinif, cinsiyet ve diger faktorlere bagli olarak statii
vermektedirler. Birincisi kazanilmis statli, ikincisi ise verilmis statiidiir. Her ne kadar
Trompenaars tarafindan ortaya koyulmasa da Parsons’a (1977), gore toplumlarin gelisimi
ayrmticilik yerine evrenselligin, ulagilmis statii ile ulagilmak istenen statiiniin yer degistirmesi ile
gerceklesmektedir (Chanchani ve Theivanathampillai, 2009: 9). Basar1 odakli kiiltiirlerde
bireylere statii, egitim ve deneyim diizeyleri, gérevlerini ne kadar iyi gerceklestirdiklerine bagl
olarak verilmektedir. Statii odakli kiiltiirlerde ise yas, akrabalik, cinsiyet vb. Ozelliklere gore
statii verilmekte ve statii farkliliklar1 daha fazla 6n plana ¢ikmaktadir. Bu tarz kiiltiirlerde giic,
basar1 odakli kiiltiirlerde oldugu gibi mesrulastirma gerektirmez (Gooderham, Nordhaug, 2003:
141).

Zaman Yaklasimi: Zaman algisi, ardistk ve es zamanlhi olarak degisiklik
gosterebilmektedir. Kluckhohn ve Strodtbeck (1961), gee¢mis, simdiki ve gelecek zaman
yoneliminin kiiltiirin merkezi boyutu oldugunu ortaya koymuslardir ve bu durum bireylerin
faaliyetlerini koordine etmelerine olanak vermektedir (Akt: Chanchani ve Theivanathampillai,
2009: 9). Bu yap1 hem bireyler hem de gruplar i¢in 6nemli etkiler icermektedir. Gegmis / simdiki
zaman odakli toplumlar ge¢miste gerceklesen olaylara ve zaferlere 6nem vermektedirler. Fransa,
Ispanya, Portekiz, Arap iilkeleri bunlara érnek olarak verilebilir. Gelecek odakli toplumlar ise
planlama ve gelecekte miimkiin olabilecek durumlara odaklanmaktadirlar. Cin, Japonya, Kore,
Isve¢, ABD bu iilkelere drnek olarak gosterilebilir (Nardon ve Steers, 2009: 6).
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Cevre Yaklasimi: Trompenaars cevre boyutunu, dnemli bir kiiltiirel degisken olarak
belirlemektedir. Toplumlar ¢evre konusunda iki temel egilime sahiptirler: bireyler, kendi
isteklerini ¢evreleri {izerinde empoze ederek dogayr kontrol edebilirler (ice ydnelik
yonlendirme). Diger taraftan insanin doganin bir parcasi oldugunu ve kurallara, yonlendirmeye
ve giliclerine uyum sagalmasi gerektigini ifade etmektedir (disa yonelik yonlendirme). Bu goriis,
Rotters’in (1969), kontrol odagi anlayisina dayanmaktadir ve bazi acilardan Hofstede’in
belirsizlikten kaginma kiiltiirel boyutu ile oOrtiismektedir (Chanchani ve Theivanathampillai,
2009: 10).

2.3. Schwartz’in Deger Kuram

Schwartz ve arkadaslar1 daha psikolojik bir bakis acisi ile sosyal degerler arasindaki
temel farkin ifade ettikleri motivasyonel amaglar oldugunu 6ne siirmiislerdir. Ihtiyaclari, sosyal
giidiileri, sosyal kurumsal talepleri yansitsan on evrensel insani deger tanimlamislardir. Bu
degerler biitiin kiiltiirlerde bulunmakta ve insan varliginin evrensel ihtiyaclarini temsil
etmektedir: gii¢, basari, hazcilik, uyarilim, 6zydnelim, evrensellik, iyilikseverlik, geleneksellik,
uyma, glivenlik (Akt: Nardon ve Steers, 2009: 5; Kagit¢ibasi, 1997).

Schwartz (1994), bireysel ve kiiltiirel analiz diizeylerinin bagimsiz oldugunu
savunmaktadir. Birey diizeyindeki boyutlar, giinlilk yasamda degerlerine gore hareket ederken
deneyimledikleri psikolojik boyutlari; kiiltiir diizeyi boyutlar1 ise bireylerin faaliyetlerini
diizenlemek icin toplumlarin buldugu ¢6ziimleri yansitmaktadir. Kiiltiirel diizey analizinde,
Schwartz ii¢ boyut tanimlamistir: muhatazakarlik — otonomi, hiyerarsi — esitlike¢ilik, egemenlik —
uyum. Schwartz’in modeli, sosyal davranisin temel alanlarina uygulanmis ancak oOrgiitsel
caligmalardaki uygulamasi sinirl kalmistir (Akt: Nardon ve Steers, 2009: 6; Bond, 2001).

Schwartz (1992), calismasinda farklt kiltiirlerin 10 farkli  6zellik {izerinden
tanimlanabilecegini belirtmektedir. Ortaya koydugu bu on deger ile bireysel ve toplumsal kiiltiir
degerlendirmesi yapilabilecegini savunmustur. (Akt: Sigri, Tabak, Ercan, 2009: 170 — 171,
Schwartz, 1992). Degerlerin hangilerinin birbiriyle uyum igerisinde oldugunu, hangilerinin
birbirinin karsitt durumunda oldugunun tespit edilmesidir. Schwartz (2012) tarafindan yeniden
tartisilan degerler ve bu degerlerin anlamlar1 asagida agiklanmistir:

Gii¢ (Power): Sosyal statii ve prestij, insanlar ve kaynaklar lizerinde kontrol veya
hakimiyet durumu. Sosyal kurumlarin isleyisi, goriiniise goére, bir dereceye kadar statii
farklilasmasini gerektirir. Hem kiiltiirler i¢cinde hem de kiiltiirler arasinda kisilerarasi iliskilerin
¢ogu ampirik analizinde bir baskinlik/teslimiyet boyutu ortaya ¢ikarmaktadir. Sosyal hayatin bu
gercegini hakli ¢ikarmak ve grup iiyelerini bunu kabul etmeye motive etmek igin gruplar, giice
bir deger olarak bakmalidir. Otorite, zenginlik, sosyal gii¢, kamusal imajimi korumak, sosyal
taninma ve benzeri degerler buna 6rnektir. Hem gilic hem de basari degerleri sosyal itibara
odaklanir. Bununla birlikte, basar1 degerleri (6rnegin, hirsli olma), somut etkilesimde basarili
performansin aktif bir sekilde gosterilmesini vurgularken, giic degerleri (Ornegin, otorite,
zenginlik) daha genel sosyal sistem i¢inde baskin bir konumun elde edilmesini veya korunmasini
vurgular.

Bagsar1 (Achievement): Sosyal standartlara gore yeterlilik gostererek kisisel basari.
Bireylerin hayatta kalabilmesi, gruplarm ve kurumlarin amaclarina ulagabilmesi i¢in kaynak
iireten yetkin performans gereklidir. Burada tanimlandigi gibi, basar1 degerleri, hakim kiiltiirel
standartlar agisindan yeterlilik gdstermeyi ve bdylece sosyal onay almayi vurgular (hirsl,
basarili, yetenekli, niifuzlu).

Zevk (Hedonism): Kisinin kendisi i¢in zevk veya duyusal tatmin duymasi. Hedonizm
degerleri, organizmanin ihtiyaclarindan ve onlar1 tatmin etmenin verdigi hazdan tiirer (Zevk,
hayattan zevk alma, rahatina diiskiin olma).
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Uyarim (Stimulation): Heyecan, yenilik ve yasamda meydan okuma. Uyarim degerleri,
tehdit edici olmaktan ¢ok olumlu bir aktivasyon diizeyini siirdiirmek i¢in organizmanin ¢esitlilik
ve uyarim ihtiyacindan tiirer. Bu ihtiyag muhtemelen 6z-yonelim degerlerinin altinda yatan
ihtiyaglarla ilgilidir (degisken bir yasam, heyecan verici bir yasam, ciiretkar olma).

Oz Yonelim (Self direction): Bagimsiz diisiince ve eylem - se¢me, yaratma, kesfetme.
Oz-y&netim, kontrol ve ustalik igin organizmanin ihtiyaglarindan ve 6zerklik ve bagimsizligin
etkilesimsel gereksinimlerinden kaynaklanir (yaraticilik, ozgiirliikk, kendi amaglarint se¢cme,
merakli, bagimsiz, 6zsaygi, mahremiyet).

Evrensellik (Universalism): Tim insanlarin ve doganin refahi i¢in anlayis, takdir,
hosgorii ve koruma duygusudur. Bu, iyilikseverlik degerlerinin grup ici odagiyla c¢elisir.
Evrensellik degerleri, bireylerin ve gruplarin hayatta kalma ihtiyaglarindan kaynaklanir. Ancak
insanlar, genisletilmis birincil grubun G&tesindeki digerleriyle karsilasana kadar ve dogal
kaynaklarin kithginin farkina varincaya kadar bu ihtiyaglarm farkina varmazlar. insanlar daha
sonra, farkli olan digerlerini kabul etmemenin ve onlara adil davranmamanin, yasami tehdit eden
cekigmelere yol agacagini anlayabilir. Ayrica, dogal ¢evreyi korumadaki basarisizligin, yagamin
bagli oldugu kaynaklarin yok olmasina yol acacagini da fark edebilirler (genis fikirli olma,
sosyal adalet, esitlik, baris i¢inde diinya, doga ile birlik, bilgelik, ¢evreyi koruma).

Yardimseverlik (Benevolence): Sik sik kisisel temasta bulunanlarin ("grup i¢i") refahini
korumak ve arttirmak olarak tanimlanabilir. Yardimseverlik degerleri, grup isleyisi igin temel
gereksinimden ve bireye ait aidiyet ihtiyacindan tiirer. En kritik olani, aile ve diger birincil
gruplar i¢indeki iliskilerdir. Yardimseverlik degerleri, baskalarinin refahi i¢in goniilli ilgiyi
vurgular (yardimsever, diiriist, bagislayici, sorumlu, sadik, ger¢ek dostluk, olgun, sevgi dolu).

Geleneksellik (Tradition): Kisinin kiiltiriiniin veya dininin sagladig1 gelenek ve fikirlere
saygl, baglilik ve kabul etme durumudur. Her yerde gruplar, ortak deneyimlerini ve kaderlerini
temsil eden uygulamalar, semboller, fikirler ve inanglar gelistirir. Bunlar, degerli grup gelenek
ve gorenekleri olarak onaylanir hale gelir. Grubun dayanigmasini sembolize eder, essiz degerini
ifade eder ve hayatta kalmasina katkida bulunur. Genellikle dini ayinler, inanglar ve davranis
normlart seklini alirlar (gelenege saygi, algakgoniillii, dindar, hayattaki paymmi kabul eden).
Gelenek ve uygunluk degerleri 06zellikle motivasyon acgisindan birbirine yakindir; benligi
toplumsal olarak dayatilan beklentilere tabi kilma amacini paylasirlar. Gelenek, dini ve kiiltiirel
gelenekler ve fikirler gibi daha soyut nesnelere tabi olmay1 gerektirir.

Kurallara Uyma (Conformity): Baskalarini {izmesi veya onlara zarar vermesi ve sosyal
beklentileri veya normlar1 ihlal etmesi muhtemel eylemlerin, egilimlerin ve diirtiilerin
kisitlanmasidir. Bu deger, bireylerin sorunsuz etkilesimi ve grup isleyisini bozabilecek ve
baltalayabilecek egilimleri engelleme gereksiniminden kaynaklanmaktadir. Onlar1 tanimladigim
gibi, genellikle giinliik etkilesimde kendini kisitlamay1 vurgular (itaatkar olma, 6z disiplin,
kibarlik, ana-babaya ve yaglilara saygili).

Giivenlik (Security): Toplumun, iliskilerin ve benligin giivenligi, uyumu ve istikrari.
Giivenlik degerleri, temel bireysel ve grup gereksinimlerinden tiirer. Baz1 giivenlik degerleri
oncelikle bireysel cikarlara, digerleri daha genis grup cikarlarina (6rnegin ulusal giivenlik)
hizmet eder. Bununla birlikte, ikincisi bile, énemli Olciide, kisinin kendisi veya 6zdeslestigi
kisiler i¢in giivenlik hedefini ifade eder (sosyal diizen, aile giivenligi, milli glivenlik, iyiliklerin
karsilig1).

S6z konusu on kiiltiirel deger diinya genelindeki kiiltiirlerde bulunma dereceleri ve
hiyerarsik siralamalarina gore degerlendirilmistir (Akt: Sigri, Tabak, Ercan, 2009: 173). Bu
degerlerin siralamasi bireylerin ve genel olarak toplumlarin olaylara yaklasimi hakkinda fikir
vermektedir. Schwartz’in Onderliginde, 55 farkli iilkeden 155 farkli 6rnekleme uygulanan
anketler yukarida belirtilen yaklasimi yeterli derecede desteklemistir (Akt: Sigri, Tabak, Ercan,
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2009: 173; Schwartz 1994; Schwartz ve Sagiv 1995). On degerin hem tek basina hem karsi
yonde veya birbirini destekler yonde farkli iilkelerde kendi mantigina uygun bir sekilde ortaya
ciktigr bulgulanmistir. Ornegin, basar1 (achievement) genellikle yardimseverlik (benevolence)
degeri ile catismaktadir. Birisi kisinin kendi basarisina odaklanma anlamini ihtiva etmekte iken
digeri bagkalarmin basarisini artirmak i¢in yardim etme anlamina gelmektedir. Aym sekilde
geleneksellik (traditional) degeri ile uyarim (heyecan- stimulation) degeri catisir. Ote yandan
yardimseverlik ile kurallara uyarlilik (conformity) degerlerinin her ikisi de grubun onayimi
kazanan hareketler oldugu i¢in benzer degerler olarak nitelendirilirler. Ayrica, giic (power) ve
giivenlik (security) degerlerinin de her ikisi de belirsizlikten kaginma ve iliskileri ve kaynaklari
kontrol etme anlaminda olduklar1 i¢in benzerlikler gosterirler (Sigri, Tabak, Ercan, 2009: 173 —
174).

Kiiltiir diizeyi analizinde, Schwartz ii¢ farkli boyut tanimlamistir:

Muhafazakarlik — Otonomi: Bireylerin ne 6l¢iide grup igerisinde bir araya geldiginin
gostergesidir. Muhafazakarlik, bireylerin topluluk icerisine yerlesmis, yasamanin yolunu
paylastiklar1 grup ile katilim ve kimlik tanimlamasi vasitasi ile anlam bulmaktadirlar. Mevcut
durumun ne oOl¢iide korundugu ile ilgilidir (Nardon ve Steers, 2009: 7). Geleneklerin,
giivenligin, uyumun Oncelikler olarak benimsendigi, birbirine bagli sosyal iliskilere dayanan
toplumlarin  6zellikleridir. Bu degerler mevcut durumu ve kurallari, geleneksel olarak
olusturulmus diizeni (sosyal diizen, geleneklere saygi, boyun egme, aile giivenligi, 6z disiplin)
degistirmeyi amaglayan bireysel hareketlerden kaginmayi vurgulamaktadir (Gouveia ve Ros:
2000, 26).

Otonomi, bireylerin gruplardan bagimsiz oldugunu ve anlami kendi tek varliklarinda
bulmalarin1 ifade etmektedir. iki tiir otonomi bulunmaktadir: Entelektiiel otonomi, fikirler ve
haklarinin pesinde bagimsizlik, bagimsiz entelektiiel fikirler, yaraticilik, merak konusunda ne
kadar vurgu yapildigini ifade etmektedir (Nardon ve Steers, 2009: 7). Bireyi, kendi amaglari ve
entelektiiel ihtiyaglar (merak, yaraticilik, acgik fikirlilik) izleyen bagimsiz varliklar olarak
konumlandiran degerleri icermektedir (Gouveia ve Ros, 2000: 26). Etkisel otonomi ise etkili bir
sekilde olumlu deneyimler pesinde bagimsizlik, etkili hazcilik ve uyarilma konusunda ne kadar
vurgu yapildig ile ilgilidir (Nardon ve Steers, 2009: 7). Olumlu etkili deneyimlerin (zevkli ve
heyecanli bir hayat) elde edilmesini destekleyen ihtiyaglardir. Bu degerler, entelektiiel otonomi
ile kisisel ihtiyag ve miizakere edilmis anlagmalar dogrultusunda digerleri ile baglantiy1
vurgulayan bagimsiz birey kavramini paylasmaktadir. Her iki otonomi de toplumculuk karsitidir
(Akt: Gouveia ve Ros, 2000: 26; Schwartz, 194).

Hiyerarsi — Esitlikcilik: Esitlik ne olgiide degerlidir ve beklenmektedir? Hiyerarsik
kiiltiirlerde  bireyler, rollerine uygun davranmak iizere sosyallesmektedirler; eger
gerceklestirmezler ise cezalandirilirlar. Toplumda giiciin esitsiz dagiliminin kabul edilmesini
ifade etmektedir (Nardon ve Steers, 2009: 7). Sabit kaynaklarin ve hiyerarsik olarak kazanilmis
rollerin (sosyal gili¢, otorite, zenginlik, boyun egme) mesruluguna vurgu yapmaktadir.
Muhafazakarlik degeri ile birlikte, kiiltiir ve toplumlart tanimlamak i¢in genis bir sekilde
kullanilan toplumculuk boyutunun temelini olusturmaktadir (Akt: Gouveia ve Ros, 2000: 26;
Hofstede, 1984; Triandis, 1990). Esitlikcilik degerinde ise, bireyler, insan olarak temel
ihtiyaglar1 paylasan ahlaki esitler olarak goriilmektedir. Grup ¢ikari dogrultusunda kisisel
ihtiyaglardan vazgecebilme istegini ifade etmektedir (Nardon ve Steers, 2009: 7). Digerlerinin
refahini (esitlik, sosyal adalet, sorumluluk, yardim), gz oniinde bulunduran toplumlardir. Bu
degerler toplulukeu kiiltlirlerde cok énemli degildir. Bu durum, entelektiiel ve etkisel otonomi ile
pozitif yonde, toplumculuk ile ise negatif yonde baglantilidir (Gouveia ve Ros, 2000: 27).

Egemenlik — Uyum: Kisisel ya da grup ihtiyaclari i¢in insanlarin ne 6lgiide dogal ve
sosyal diinyay1 degistirmek istedikleridir Egemenlik, bireylerin, kendi savlarini 6ne siirerek ileri
gitmesi, kisisel ve grup ihtiyaglarim gelistirmek i¢in sosyal ve dogal diinyayr gelistirmeyi
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amaglamalar1 anlamina gelmektedir. Bir toplumun kendi cevresini kontrol etme istegidir.
Uyumda ise, bireyler diinyay1 oldugu gibi kabul etmekte ve onu ele gegirmekten ¢ok korumaya
calismaktadirlar. Doga ile uyum igerisinde olma cabasidir (Nardon ve Steers, 2009, 7).
Bireyselcilik — toplulukguluk boyutuna benzemektedir. Iki kutuplu boyutu olusturan prensip,
bireye faydali olacak degerleri savunmak ile toplumun faydasina olacak degerleri koruma
arasindaki karsithgr ifade etmektedir (Akt: Gouveia ve Ros, 2000: 27; Hofstede, 1984;
Kagitgibasi ve Berry, 1989; Schwartz & Ros, 1996; Triandis, 1990, 1994).

Hiyerarsi ve egemenlik, uyum ve esitlik¢i yaklasim degerleri ile karsilastirildiginda ilk
degerler digerleri pahasina kisi ya da gruplarin ihtiya¢larinin kargilanmasini mesrulastirmaktadir,
digerleri ise sosyal ve materyal cevreyi korumak icin kisi ihtiyaglarindan vazgecmeyi
gerektirmektedir. Hiyerarsi ve esitlik¢i yaklasim, bireylere esit olarak davranilmasi gerekip
gerekmedigi konusunda karsitlik icermektedir. Egemenlik ve uyum ise, sosyal ¢evreye uyum ve
degisim konusunda karsittirlar (Gouveia ve Ros, 2000: 27).

2.4, Kiiltiir Modellerinin Degerlendirilmesi ve Karsilastirmasi

Hofstede’in kiiltiir modeli incelendiginde ele aldigi kavramlar basit kavramlar olarak
degerlendirilmis ve yapilan siniflandirmanin iki nedenden dolay1 derinlikli ve 6zel olmadigi
ifade edilmistir. Birincisi, belirsizlikten kacinma degeri, etrafli olmadigi ve doguya Ozgii
degerleri icermedigi igin elestiriler ile karsilasmstir. Ikincisi ise uzun vadeli yénelimin modele
gec dahil edilmesinin modelin kendine 6zgii 6zellik igermedigini gostermesidir.

Analiz diizeyi agisindan bakildiginda ise, Hofstede, siniflandirmasinin yalnizca ulus
diizeyinde uygulanabilecegini savunmustur. Hofstede, boyutlariin bagka bir diizeye
uygulanmasinin yanlis olacagini belirtmistir. Bu nedenle Hofstede’in modeli farkli analiz
diizeylerine uygulanma agisindan zayif bir model olarak degerlendirilmektedir.

Farkli arastirma metotlarina uygulama agisindan degerlendirildiginde ise, Hofstede
tarafindan belirlenen (VSM kullanarak iilkeler arasinda ortalama farkliliklarinin kiyaslanmasr)
metot diginda herhangi bir metodun uygulanmasi hatali olarak degerlendirilmektedir.
Hofstede’in verisi genis bir kullanim alanina sahip olsa da bu boyutlarin diger arastirma
metotlarima (deneysel, yar1 deneysel, alan arastirmasi vb.) wuygulanmasi miimkiin
goriinmemektedir. Hofstede’in kiiltiir modeli, bir ya da daha fazla boyutta kiiltiirler arasinda ve
kiiltiirtin kendi igerisinde baskin temalar1 belirlemek i¢in kullanilabilir. Temalarin belirlenmesi
icsel olarak tutarlidir ancak Hofstede’in siniflandirmasi, bu boyutlarin hangilerinin belirli bir
kiiltiir i¢in daha derin bakis agis1 saglayabildiklerini ortaya koymamaktadir. Kiiltiirel degisiklik
anlayis1 agisindan, Hofstede’in gercevesi agik bir sekilde kiiltiirel degisimin sistematik bir
caligsmasina olanak tanimamaktadir. Ancak ara¢ ve metodun tanimlanmis uygulamasi zamanin
belirli noktalarinda kiiltiire dair enstantaneleri saglayabilir. Bu enstantaneler degisim siirecinin
gostergesi olmamakla birlikte degisimin yonii ve biiyiikliigiiniin gdstergesi olabilirler.

Trompenaars tarafindan ortaya koyulan boyutlara bakildiginda ise basit degil, oldukca
karmagik yapilar oldugu goriilmektedir. Ornegin, gevreye yaklagim boyutu basit gériinmekte
ancak verilen statii gibi belli baslhi konular uygulamasi ve algilamasi olduk¢a karmagik
konulardir. Boyutlar, genis bir sekilde ele alinmakla birlikte kendine has &zellikler
tasimamaktadir. Cevreye yaklasim ve bireyselcilik boyutlari olduk¢a benzerdir. Cevreye
yaklagim, “i¢e doniikk” olanlarin kontroliiniin kendi iglerinde oldugu noktasindan ortaya
cikmustir; bireyselcilik kavrami da buna ¢ok benzerdir (Chanchani ve Theivanathampillai, 2009:
10). Trompenaars tarafindan toplanan veriler; temelde 2 boyuttan olusan bir kiiltiirel degerler
teorisi ortaya koymaktadir. Trompenaars’in esitlik¢i taahhiidii, kisisel, belirli iliskiler ve verilen
statii yerine, evrensel iliskilerin, basariya bagl statiiniin tercih edilmesini ifade etmektedir. Ikinci
boyut faydaci baghlik ise aileye baglilik ve toplumcu sorumluluklarin tercih edilmesini ifade
etmektedir (Basabe, Ros, 2005: 192 — 193).
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Trompenaars’in  boyutlarmin analizinin farkli diizeylere uygulanmasi agisindan
degerlendirildiginde, farkli analiz diizeylerine kolaylikla uygulanabilecegi diisiiniilmektedir. Bu
psikolojik karakterlerin, 6rnegin birey diizeyinden ulus diizeyine gegisi test edilmemis bir alandir
ve gelecek arastirmalar i¢in 6nemli bir noktadir. Bu nedenle siniflandirma analiz diizeyleri
gecisinde ortalama diizeydedir. Farkli arastirma metotlarinin  uygunlugu agisindan
degerlendirildiginde, yapilar kesinlik ve dogruluk agisindan oldukga yetersizdir ve bu nedenle
degerlendirmeyi sinirlandirmaktadir. Boyutlar ve uygulama, ampirik kanitlara dayanan, titizlikle
calisilmis, caba gerektiren bir uzmanlikla teoriye odaklanmaktan ¢ok anekdota dayali bir ¢aligma
olarak degerlendirilmektedir. Farkli arastirma metotlarina uygulanmasi bu nedenle siibjektif,
kesin olmayan ve sorgulanabilir bir deger yaratacaktir. Bu nedenle boyutlar, farkli arastirma
metotlarinin c¢abasina girdi saglama agisindan yetersiz kalmaktadir. Boyutlar ayni zamanda
baskin temalar1 belirlemek konusunda yetersiz kalmaktadir, ¢linkii boyutlar, bireyin psikolojisi
acisindan yakindan incelenmis ve belirginlesmistir; bu nedenle baskin temalar1 belirlemek ve
aci1ga ¢ikarmak oldukea zor olacaktir. Kiiltiirel degisiklikleri agiklamada kavramlar boyutlar i¢in
ve boyutlar arasinda degerlendirmeden yoksundurlar. “Cevre ve zamana kargi yaklasim” gibi
bazi boyutlarda degisimi agiklama s6z konusu degildir (Chanchani ve Theivanathampillai, 2009:
10).

Hofstede’in ve Trompenaars’in arastirmalarini kiyaslamak bir acidan problematiktir.
Ciinkii genellikle oldukga farkli kiiltiirel boyutlar1 arastirmaktadirlar. Ancak arastirmalari bir
boyut agisindan benzerdir: Trompenaars’in topluluk¢uluk — bireyselcilik boyutu, Hofstede’in
bireyselcilik — toplulukculuk boyutu ile benzerdir. Ulkelerin smiflandiriimasinda her iki
arastirma sonucunda elde edilen sonuglar genis olgiide tutarhilik gostermektedir. Ornegin,
Japonya ve Hindistan, Hofstede ve Trompenaars’a gore, bireyselcilik anlaminda zayiftirlar;
Danimarka, Ingiltere ve ABD ise bireyselci toplumlar olarak goriilmektedir. Ancak, pek ¢ok iilke
Trompenaars’in aragtirmasina gore Hofstede’in arastirmasindan daha bireyselcidir. Bu durum,
Meksika, Yunanistan ve Ispanya icin sdz konusu olmustur. Bu tarz farklihiklar tamamen,
Hofstede ve Trompenaars tarafindan kullanilan 6lgeklerin farkli olmasi ile agiklanamamaktadir.
Hodgetts ve Luthans (2000), bu farkliliklarin, her iki arastirmadaki zaman diliminin farkl
olmasindan kaynaklanabilecegini ve bu durumun da kiiltiirlerdeki degisimi gosterebilecegini
ortaya koymuslardir. Trompenaars ayrica arastirmasini ulus kavrami aracilifi ile sirket
kiiltiirlerini arastirarak genisletmistir. Bunu yapmak i¢in baska bir boyut kullanmistir: Esitlik —
Hiyerarsi. Hiyerarsik sirket kiiltiirii liderin énemli Slciide otoriteye sahip oldugu ve en iyiyi
bildigi glic odakli kiiltiirlere sahiptirler. Bu boyut Hofstede’in glic mesafesi kavramina
benzemektedir. Ayrica aralarinda 6nemli dlgiide benzerlik bulunmaktadir. Trompenaars’a gore
Iskandinav iilkeleri, Kuzey Amerika ve Ingiltere nispeten esitlikci iilkelerdir ve Hofstede’in
arastirmasinda gore diisiik glic mesafesine sahiptirler (Gooderham, Nordhaug, 2003: 145).

Hofstede ile kiyaslandiginda, Trompenaars’in ¢izdigi ¢erceve daha ¢agdastir; teorik
olarak giiclii, daha karmasik ve sistematik teknikler kullanilmistir. Hofstede’in verilerinin
toplandig1 1960’1 yillardan itibaren kiiltiirel degerlerdeki degismeleri yakalamis daha giincel
verilerdir. Hofstede’in orijinal ¢aligmasindan farkli olarak son donemde yapilan calismalar ilave
arastirmalar, birlestirilmis ilave teorik goriisler ve metodolojik ilerlemelere dayanmaktadir.
Hofstede’in arastirmasinin  yapildigi  1960’larin  sonundan itibaren kiiltiirel degerlerde
gerceklesen degisiklikleri igerebilir (Magnusson, vd., 2008: 185). Hofstede ve Trompenaars’in
orgiitsel diizeydeki cikarimlarma ragmen bu diizeyde ulusal kiiltiir tipolojilerini kullanmalar
nedeni ile beklentilerin gerisinde kaldiklar1 ifade edilmektedir. Bu nedenle Trompenaars zaman
acisindan gelecege dair yonelimin sirket stratejisinin temel taglarindan birisi oldugunu ortaya
koymaktadir ancak uzun vadeli yonelimlere sahip biitiin iilkeler aslinda yiiksek kisi bas1 gelire
sahip olmayabilir (Jacob, 2005: 518).

Hofstede’in kiiltiirler arasi simiflandirma yapmak i¢in kullandigi besinci boyutu olan
uzun vadeli yonelimlere karsi kisa vadeli yonelimler boyutu, tutarsizliklar icermektedir.
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Hofstede hem uzun vadeli yonelimlere hem de kisa vadeli yonelimlere Konfiicyiis degerleri
yerlestirmistir. Kisa vadeli yonelimin bilesenlerinin bu fenomeni nasil karakterize ettigi net
degildir. Bu bilesenlerin bazilar1 farklt bir mantik kullanarak etkili bir sekilde uzun vadeli
yonelimleri yansitabilmektedir. “Statiiye gore iliskilerin diizenlenmesi” neden uzun vadeli
yonelimin bir bileseni iken “gelenege saygi” kisa vadeli yonelimin bir bilesenidir? Ornegin,
“gelenege saygi1”, biitlin hepsinin uzun vadede zenginlige katki saglayacagi, siireklilik,
degismezlik, karmasadan uzak durmay icerebilir. Keough ve arkadaslari (1999), Hofstede’in
goriisii ile uyum gostermeyen simdiki zaman, gelecek zaman ve gegmis zaman ydnelimlerini
nelerin olusturduguna dair genis kapsamli yorumlamalarini ortaya koymuslardir: “Genellikle,
gecmis zaman yonelimli bireyler ve toplumlar, planlarin toplumun gelenek ve goreneklerine
uyumluluklar agisindan degerlendirmeleri gerektigine inanmaktadirlar”. Keough ve arkadaslari,
ayni1 zamanda ylksek gegmis zaman yonelimine sahip kiiltiirlerin gelecekte fayda saglamak
adina simdiki davranist diizeltme egiliminde olduklarini gézlemlemislerdir. Bu durum, kiiltiirleri
kisa vadeli yonelimler olarak tanimlayan duragan bakis acisina karsit olarak Hofstede ve
Bond’un (1988) “dinamik ve gelecek yonelimli mantalite” olarak tanimladigi uzun vadeli
yonelime olanak saglayan Konfiigylis Dinamizmi goriisiinden oldukg¢a uzaktir (Jacob, 2005:
517).

Zaman yonelimi acisindan bakildiginda Hosftede ve Trompenaars’in, tarafindan uzun
vadeli zaman yonelimleri agisindan birbirine benzer yaklagimlar ortaya koymasalar da birbirleri
ile ¢elisen sonuglar ortaya koymalari ile (6rnegin Pakistan’in Trompenaars tarafindan yapilan
arastirmada en fazla uzun vadeli yonelime sahip lilkelerden birisi ¢ikarken Hofstede’de en diisiik
sonucu almasi) ulusal kiiltlirlerin, sathalar halinde siralanan boyutlar ile degerlendirilemeyecek
kadar karmasik yapilar oldugu sonucuna ulasilmaktadir.

Trompenaars kiiltiirleri iligki bazli ya da belirlenen kurallar bazinda liderlik tarzlarina
sahip olup olmadiklart agisindan siniflandirmaktadir. Liderlik tarzlar1 konusundaki bu
simiflandirma 1950°lili yillarin  Amerika’sinda Fred Fiedler tarafindan ortaya koyulan bir
siniflandirmadir. Bu yaklasim, liderlik gibi karmasik bir konuyu yalnizca iki degiskene
indirgemektedir. Ayrica kiiltiir gibi karmasik bir olgu, liderlik tarzlarinin nasil oldugu yaklagimi
ile agiklanmaktadir. Fiedler tarafindan yapilan c¢alismanin amaci her iki liderlik tarzinin
Amerika’da var oldugunu ortaya koymaktir ancak kendisinden sonra gelen arastirmacilar bu iki
liderlik tarzinin her yerde var oldugu diistincesinden hareketle iilkeleri iliski ya da kural odakli
olarak smiflandirmalarimin amagsiz bir genellestirmeden ibaret oldugu disiiniilmektedir.
Hofstede ve Trompenaars’in tarafindan ortaya koyulan uzun mesafeleri i¢ceren arastirmalarin,
ilke etapta kiiltliriin gbzlemlenmesi ve calisilmasi ve sonrasinda uygun yonetim yaklagimlarini
Oonermesi amacima hizmet etmedigi ve evrensel bir tipoloji olusturma amacina ydnelik
metodolojik yaklasimdan uzaklastigi ve bati tarzi yonetim modellerinin amagsiz bir sekilde diger
tilkelere transferi {izerine odaklandigi ifade edilmektedir (Jacob, 2005: 519).

Trompenaars ve Hofstede tarafindan ortaya koyulan kiiltiir modellerinde, kiiltiirleri
farklilagtirmanin genellestirmeye dogru bir egilim olusturdugu, ulusal kiiltiirler konusundaki bu
genellestirmenin kaliplagmis yargilar olusturmayi tesvik ettigi ortaya koyulmaktadir (Hoft, 1999:
145 — 146). Schwartz’in (1992) ¢alismasi Hofstede’in (1980) ¢aligmasindan daha sonra ortaya
konulmustur. Schwartz’in ¢alismasini 6zgiin kilan husus, bireysel degerlerin davranis, yaklasim
ve toplumsal degerler iizerine etkisinin sosyo-psikolojik bakis agisiyla incelenmesidir. Bu bakis
acist diger degerlendirmelere gore daha karmasik bir yapiya sahiptir (Sigri, vd., 2009: 170).
Schwartz (1994) ve Trompenaars (1994), her bir kiiltiiriin; 6rnegin bir tilkenin, kendi bireylerinin
davranislarin1  yonlendiren paylasilan degerler ve normlara sahip oldugunu g6z Oniinde
bulundurarak Hofstede ile benzer bir kiiltiir kavrami goriisiine sahiptirler. Ancak, ulusal
farkliliklar1 yarattiklarina inandiklar1 degerler agisindan farklilasmaktadirlar. Schwartz (1994),
kiiltiirler arasinda ortaya ¢iktiginmi diisiindiigii 45 bireysel degerden soz etmektedir. Schwartz bu
kavramsallagtirmas: sonrasinda diinya capinda Ogrenci ve Ogretmenler ile bir arastirma
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yapmuistir. Veri analizi sonucunda bu 45 degerin 7 bagimsiz kiiltiirel boyuta indirgenebilecegini
ortaya c¢ikarmigtir. Schwartz ve Trompenaars, ¢ercevelerinin cagdas, teorik agidan giiclii
olmalari, karmasik ve sistematik Orneklem tekniklerini kullanmalar1 agisindan farkli
degerlendirilmistir. Schwartz ve Trompenaars’in kapsami (gercevesi) digerlerine gére Hofstede
ve diger galigmalara gore (GLOBE, CD ve ID index vb.), daha ¢agdas, teorik olarak giiclii ve
kullandig1 orneklem teknikleri daha karmasik ve sistematik olarak degerlendirilmektedir
(Magnusson, vd., 2008: 185).

Schwartz’in degerleri ile Hofstede’in boyutlar1 kiyaslandiginda Schwartz’in boyutlar
cesitli avantajlar sunmaktadir:

- Schwartz’in degerleri teorik bir temele dayanmaktadir.
- Daha kapsamli deger boyutlarini igermektedir.

- Daha giincel veriler ile test edilmistir (1988 ve 1992 arasinda toplanmistir) ve iki
eslestirilmis 6rneklemden yararlanilmisgtir.

- Orneklemler daha degisik bolgelerden elde edilmistir (sosyalist iilkeler de dahil olmak iizere
dogu blogu iilkeleri gibi)

Schwartz’in, Hofstede’in boyutlarini da i¢erdigini savundugu boyutlar, kiiltiirel uzaklig:
hesaplamak igin bazi ¢er¢evelerde daha uygun olabilecek alternatif bir yol saglamaktadir.
Ornegin, Jackson (2001), Hofsetede’in bireyselcilik boyutunun asir1 basitlestirilmis oldugunu ve
Schwartz’in esitlikgi yaklasim boyutunun, bireysel olarak siniflandirilan iilkelerde etik
ozellikleri aciklama konusunda daha uygun olabilecegini savunmaktadir. Hofstede galigmasini
amprik olarak, Schwartz ise teorik olarak ortaya koymustur. Her iki arastirmaci da genis 6l¢ekli
cok iilkeyi iceren Orneklem kullanarak c¢alismalarmi gerceklestirmislerdir. Ulkelerin kendi
iclerinden ¢ok iilkeler arasinda 6nemli farkliliklar ortaya koymuslardir (Ng, Lee, Soutar, 2007:
167) Schwartz, bireysellik ve toplumsallik gibi simiflandirmaya dayali bir degerlendirmeyi
elestirmektedir. Bunun nedenleri ise: a) dogalar1 geregi, hem kisisel ihtiyaglara (bireyselcilik),
hem de grup ihtiyaclarina (toplumculuk) karsilik gelebilecek degerler olabilir. Bu durum,
bireysel, ailevi ve ulusal giivenlik arayisi igin motivasyonu iceren degerlerde ortaya
cikabilmektedir. b) bu ikililik, toplumcu amacglara hizmet etmekte ancak gercekte grup ici
ozellikleri tasimamaktadir (herkes icin esitlik, sosyal adalet, dogay1 koruma gibi). Schwartz’a
gore, eger toplumculuk grup i¢i fonksiyonu olarak tanimlanirsa grup i¢i toplumculuk ve evrensel
toplumculuk arasinda ayrim yapilmast gerekmektedir. c) bu ikililik kutup karsithig
olusturmaktadir; birbiriyle ¢atisma ig¢inde olmayan bireysel ve toplumcu ihtiyaglar olabilir.
Ornegin, hazcilik, 6zydnelim kisinin ihtiyaclarina hizmet eden degerlerdir ancak toplumculugun
lehine olmayabilir. Ayn1 degerler biitiin bireylerin amaglar1 olarak, bir toplumun bireyleri ya da
liderleri tarafindan yerlestirilebilir (Gouveia ve Ros, 2000: 26).

Hosftede gibi Schwartz da her ne kadar, Hosftede’den farkl1 bir bakis a¢is1 kullansa da
kiiltiirel degerler teorisinde, bireyselcilik ve topluluk¢uluk boyutlarimi karsilastirmistir. Kiiltiirler,
kendini yiiceltme (egemenlik) ve sosyal degisimi (entelektiiel ve etkisel otonomi) destekleyen
deger tiirlerine verdikleri kiiltiirel dnem dogrultusunda siniflandirilabilirler. Egemenlige 6nem
veren kiiltlirler, kisisel miicadeleye ve azim, basari, yetenek, risk alma gibi degerlere énem
vermektedirler. Diger taraftan entelektiiel ve etkisel otonomi, bireylerin fikir ve diisiincelerine
onem vermektedir. Kiiltiirler iki tiir toplumculuga sahip olabilirler: Esitlik¢i taahhiit,
muhafazakarlik ve hiyerarsi. Esitlik¢i taahhiide sahip toplumlar iiyelerini digerleri ile goniillii bir
sekilde is birligine girecek ve kendi refahlarim1 diigiinecek sekilde sosyal hale getirmektedir.
Diger taraftan muhafazakarligi savunan toplumlar mevcut durumun korunmasina Onem
vermektedirler; hiyerarsiye 6nem veren toplumlar da rollerin hiyerarsik sistemlerine ve giligteki
farkliliklara 6nem vermektedirler (Basabe ve Ros, 2005: 192; Schwartz, 1994; Ros & Schwartz,
1995).
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Bu ii¢ kiiltiir modeli birbirleri ile karsilastirildiklarinda iki ©6nemli konuyu
gergeklestirmeye calistiklart  goriilmektedir. Birincisi, her bir model ¢esitli kiiltiirlerin
kiyaslanabilecekleri boyutlar1 tanimlamaktadirlar. ikinci olarak, Trompenaars ve Hofstede’in
modelleri ¢esitli kiiltiirleri degerlendirmek i¢in sayisal sonuglar ortaya koymaktadirlar. Bu
dogrultuda bu ti¢ kiiltiir modeli ¢alismasi kiiltiirel farkliliklar1 temsil etmenin pek ¢ok farkli yolu
oldugunu gdstermektedirler. Bu kiiltiirel modeller, sosyal inaniglar, normlar, degerler gibi farkli
kiiltiir unsurlarina odaklanmak ile birlikte modeller arasindaki uyumun yeterli diizeyde olmadigi
goriilmektedir. Uyumun olmamasi arastirmacilarin gesitli alanlarda kiiltiirel farkliliklarin etkisini
aragtirmalar1 konusunda engel teskil etmektedir. Bir modelin digeri {izerindeki tistiinligiinii 6n
plana c¢ikartmaktan ¢ok kiiltiir modellerinin yonetim uygulamalar1 konusunda kiiltiir anlayisina
yaptiklar1 katki goz 6niinde bulunduruldugunda kiiltiirler arasinda temel farkliliklar1 temsil eden
ortak temalarin varligindan sz edilebilir (Nardon ve Steers, 2009: 7-8).

1) Toplumda gii¢ ve otoritenin dagilimi: Bir toplumda gili¢ ve otorite nasil dagilir? Bu
dagilim hiyerarsi ya da esitlik¢ilik kavramlarina gore mi gerceklesir? Esitlik ve imtiyazlar
konusundaki sosyal inanislar nedir?

2) Sosyal iliskiler temelinde bireylerin ve gruplarin merkeziligi: Bir toplumun temel
blogu nedir: Bireyler ya da gruplar? Toplum eylem igin bir toplum nasil organize olur?

3) Bireylerin ¢evre ile iliskileri: Sosyal temelde bireyler c¢evrelerindeki diinyayi nasil
gormektedirler? Amagclar1 ¢evrelerini ve etraflarindaki olaylar1 kontrol etmek midir? Ya da bu
dis gerceklik ile uyumlu bir sekilde yasamak midir?

4) Zamamnin kullanimi: Bir toplumda bireyler, is ile ilgili ve is dig1 faaliyetlerini yerine
getirmek i¢in zamani nasil organize ederler ve yonetirler? Dogrusal ya da dogrusal olmayan bir
diizlemde mi islerine yaklasim gosterirler?

5) Kisisel ve sosyal kontrol mekanizmalari: Toplumlar iyelerinin davraniglarindaki
tahmin edilebilirligi nasil saglamaya caligirlar? Bireyleri, esit bir sekilde uygulanan kurallar,
politikalar, kanunlar, sosyal normlara vasitasi ile mi kontrol etmeye galismakta ya da kisisel
baglara ve kendine 6zgii durumlara m1 daha fazla dayanmaktadirlar?

Asagida yer alan tabloda her ii¢ kiiltiir modelinde ortak olarak yer alan konular ele
almmaktadir. Tabloda belirli boyutlar agisindan kiiltiir modellerinin karsilastirilmasi yapilmis ve
birbirlerine goreli olarak {istiin ve zayif yonleri ifade edilmistir.
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Tablo 1. Kiiltiir Modellerinin Kargilagtirilmasi

Hostede Hampden — Turner ve Schwartz
Trompenaars

Uygulanabilir  analiz - Ulusal diizeyde analizlerde - Farkl1 analiz - Farkli analiz
diizeyleri agiklayici diizeylerinde diizeylerinde

- Orgiitsel ve bireysel diizeyde  uygulanabilir. uygulanabilir.

yetersiz/basite indirgenmis - Daha kapsayicy, diizeyler - Karmagik

iliskileri agikl .
arast (hgktlert agrdayict -Sosyo-psikolojik diizeyde
analize uygun

Degisimi aciklama - Genel anlamda duragan bir - Degisimi agiklama - Degisimi agiklama
potansiyeli model. potansiyeli yiiksek ancak potansiyeli yiiksek ancak

- Degisimi agiklamakta sinirlt

bazi boyutlarda sorunlu

uygulama da zorlayici

Ampirikiteorik destek "Mod_elln o.lll.sttimldugu - Gliglii teorik alt yap1 -Giiglii teorik altyapi
donemin verisi giincel kabul - Kismen uygulamasi zor -Uygulamasi zor ve
edilmemekte - Ampirik destek zayif karmagik

- Daha sonraki ¢alismalarla
birlikte en fazla sinanmig
model / yliksek ampirik destek

- Nispeten daha basit ancak
uygulama da kolay.
- Yayginlhig1 daha genis

- Karmasik analiz
teknikleri gerektirmekte

-Sistematik ve giiclii ancak

Analiz teknikleri
uygulamasi zor

Kaynak: Yazar tarafindan olusturulmustur.

Tablo 1’den anlasildig: iizere farkli kiiltiir modellerinin farkl giiglii ve zayif yanlar
mevcuttur. Yapilacak aragtirmanin arastirma sorular1 veya gelistirilecek/gelistirilmesi diistiniilen
kuramsal katkiya uygun olarak Kkiiltiir caligmalarinda modeller tercih edilebilir. Ornegin
Hofstede’in kiiltiir modelinin yogun bir amprik destegi mevcutken arastirmacilar teorik kisitlart
nedeni ile zorlayabilir. Benzer sekilde Schwartz modelini ¢esitli diizeylerde analize uygun ve
daha giiclii bir teorik altyapi ile gelistirmisken saha sirasinda sinanmasi daha zor bir modeldir.
Benzer sekilde Hampden — Turner ve Trompenaars’in modeli de ampirik verilerin analizinde
daha karmasik yontemlerin kullanilmasini gerektirebilir.

3. SONUC

Bu c¢alismada amag, Hofstede, Hampden — Turner ve Trompenaars ve Schwartz
tarafindan kiiltiirleri siniflandirmak iizere ortaya koyulan modellerin, bu modeller icerisinde yer
alan boyutlarin degerlendirilmesi ve igerik, yontem ve sonuglar agisindan karsilagtirmalarinin
yapilmasidir. Bu sayede kiiltiir ¢alismalarinda bulunanlara modellerin gii¢lii ve zayif yanlari
tanitilarak yapilacak katkinin potansiyelini artirmak istenmektedir.

Her ¢ kiiltiir modeli, kiiltlirlerin birbirleri ile karsilastirilabilecekleri boyutlar1 ortaya
koymustur. Ancak bu kiiltiir modelleri tarafindan ortaya koyulan farkli boyutlari igeren
yaklagimlar elde edilen sonuglarin karsilastirilmasini giiglestirmekte ve kiiltiirel farkliliklar
konusunda yapilan aragtirmalarin gelisimini engellemektedir. Ulusal kiiltiir arastirmalarinda elde
edilecek ortak noktalar ise, kullanilabilirliklerini ve muhtemel gecerliliklerini etkilemekte ve
farkliliklar {izerine odaklanan kiiresel isletme stratejilerinin olusumuna yonelik anlayislari
olumlu yonde etkilemektedir.
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Bu kiiltir boyutlar1 incelendiginde her ne kadar birbirleri ile ortak temalara sahip
olduklan ve 6zellikle Hofstede ve Trompenaars’in aragtirmalari sonucunda elde ettikleri sayisal
degerler acisindan {ilkeler icin birbirine yakin birtakim siniflandirmalara ulastiklar1 goriilse de
pek ¢ok acidan farkli 6zellikler tasimaktadirlar. Arastirmalarin gergeklesti§i zaman siirecinin
farkli olmasi, ele aldiklar1 boyutlarin ve 6rneklem metotlariin karmasikligi, gliniimiiz diinyasin
aciklayabilme agisindan yeterlilikleri, farkli analiz diizeylerine ve farkli arastirma metotlarina
uygulanabilirlikleri gibi ag¢ilardan degerlendirildiginde farklilagsan yonlerinin daha fazla oldugu
goriilmektedir.

Her g kiiltiir modeli igin gegerli olan diger 6nemli konular ise, kiiltiirleri siniflandirmak
icin olusturulan taksonomilerin, ulusal kiiltiirlerin bu tarz siniflandirmalar ile agiklanamayacak
kadar karmasik yapilar olmalar1 nedeni ile yetersiz kaldiklaridir. Bu tarz ayrimlarin arastirma
yontemi agisindan halen pozitivizmin etkisinde kaldig1 goriilmektedir. Farkli tilkelerdeki kiiltiirel
ozelliklerin ve farkliliklarin, bu farkliliklar1 degerlendirecek boyutlarin ortaya c¢ikarilmasi
amaglansa da, bu aragtirmalarin ¢esitli kiiltiirel analizler, 6rnegin ayni iilke igerisinde farkli
bolgelerin analizini ortaya koymada yetersiz kalacaklari sonucuna ulasilmaktadir. Kiiltiir gibi
cok boyutlu ve karmagik bir konunun analizi i¢in kiiltiiriin i¢cerden analizinin, diger bir ifade ile
emik yaklagimlarin 6n plana ¢ikmasi gerektigi diigiiniilmektedir.

Kiiltiirel farkliliklarin birey, ulus diizeyinde diisiiniildiiglinde icerdikleri karmagik
unsurlar nedeni ile kolay yonetilemedigi de géz oniinde bulundurularak, bu siniflandirmalarin bir
Olciide otekilestirmeye ve kiiltiirel farkliliklar1 degerlendirme acisindan bir genellestirmeye
hizmet ettigi sonucuna varilmaktadir.

Calismada goriilmistiir ki, dogas1 geregi girift bir yapida olan kiiltiirii agiklamak
istendiginde fenomeni basitlestirmek isteyen caligmalar kismen acgiklamayr basarmislardir.
Alanda en fazla kullanilan model olan Hofstede’in teorik olarak daha giiclii hale getirilmesi i¢in
aciklayiciliginin artirilmasi gerekmektedir. Modelin en zayif noktasi fazla genel geger olmasidir.
Bu durum bu modelle ilgili ¢alismalarin daha farkli yontemlerle ve analiz teknikleri ile yeniden
sinanmasini gerektigini gostermektedir.

Diger iki modelin gii¢lii teorik altyapisi olmasi ve farkl analiz diizeylerini agiklayabilme
potansiyelinin yiiksek olmast olumlu bir yan olarak diisiiniilebilir. Ancak uygulamada
Hofstede’in modeli kadar basarili olmamalari, dogru sekilde yapilacak 6l¢me tekniklerinin
karmasik olmasi modellerin zayif yanlar1 arasinda yer almakta ve pratik yonlerini
zedelemektedir.

Arastirma ve Yayin Etigi Beyam

Bu calisma bilimsel aragtirma ve yayin etigi kurallarma uygun olarak hazirlanmigtir.
Yazarlarin Makaleye Katki Oranlar:

Caligsmada yazarin katkisi %100’ djir.

Cikar Beyam

Yazarlar agisindan ya da {i¢iincii taraflar agisindan ¢aligmadan kaynakli ¢ikar ¢atigsmasi bulunmamaktadir.
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Extended Summary
Comparison of National Cultural Models Used in Management Studies

Values are important cultural dimensions that hold the members of a nation together and
shape their perspective on values in other cultures. It is important to examine the differences in
national cultures in terms of revealing the attitudes of individuals towards different cultures. The
fact that globalization continues to affect countries, societies, organizations, and people around
the world in terms of economic, socio-cultural, political, and technological aspects have made a
research on differences in national cultures even more important. In this study, the aim is to
examine in depth the cultural models put forward by Hofstede, Hampden-Turner and
Trompenaars and Schwartz, which are prominent among the national culture model theories. The
examination of the models and the criticisms were made by making comparisons of three
different cultural models. In this way, it is desired to create a theoretical thinking area for the
studies carried out to understand the national differences and similarities, which have gained
importance in recent years, especially in management studies.

The first of these models is Hofstede's cultural values model. Dutch management
researcher Geert Hofstede (1980, 2001) developed the most widely used model of cultural
differences in the organizational literature. Hofstede's model emerged as a result of a study of
employees of a large multinational company from various countries, and this study is based on
the fact that different cultures can be distinguished according to their differences in what they
value. Some cultures place great emphasis on equality between individuals, while others
emphasize hierarchy and power distance between individuals. Similarly, some cultures value
certainty in their daily lives and have difficulty coping with unexpected events, while others
have a great tolerance for uncertainty and enjoy change.

The second model under consideration is the study of Hampden — Turner &
Trompenaars called The Seven Cultures of Capitalism. Trompenaars (1996) used the metaphor
of layers of an onion to describe culture. The outer layer is what people associate with culture:
observable facts like language, food, clothing. The middle layer refers to the norms and values
that a community has. What is defined as right or wrong, good or bad? Understanding the
innermost layer is the key to working successfully with other cultures. It includes a series of
rules and methods developed to deal with the ongoing problems that society faces. Charles
Hampden-Turner introduced culture as a way of solving dilemmas arising from universal
problems. Reconciliation of these dilemmas forms the basis of strategy formulation
(Trompenaars, 1996: 52). They revealed that cultural preferences and values are the cornerstones
of national identity and the source of economic strengths and weaknesses.

The third model is Schwartz's Value Theory. Schwartz et al. have argued that the main
difference between a psychological perspective and social values is the motivational goals they
express. They identified 10 universal human values that reflect needs, social motives, and social
institutional demands. These values are found in all cultures and represent the universal needs of
human existence. Mentioned values are power, achievement, hedonism, stimulation, self-
direction, universality, benevolence, tradition, conformity, security. Schwartz (1994) argues that
individual and cultural analysis levels are independent. The dimensions at the individual level
reflect the psychological dimensions that they experience while acting according to their values
in daily life, and the dimensions at the cultural level reflect the solutions that societies find to
regulate the activities of individuals. In his cultural level analysis, Schwartz identified three
dimensions. These dimensions are conservatism — autonomy, hierarchy — egalitarianism,
sovereignty — harmony. Schwartz's model has been applied to fundamental areas of social
behavior, but its application in organizational studies has been limited.
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Table 1. Comparison of three models

Hostede Hampden — Turner ve Schwartz
Trompenaars
Applicable analysis - Descriptive in national level - It can be applied at - It can be applied at
levels analyzes different analysis levels. different analysis levels.
- Inadequate/simplified at an . . .
equ: piitied a - More inclusive, - Complicated
organizational and individual L -
descriptive of inter-level . .
level : -Appropriate for analysis
relations. - f
at a socio-psychological
level
The potential to - Generally a stable model. - High potential to explain - High potential to explain

explain the change

- Limited in explaining change

the change, but
problematic in some
dimensions

the change, but
challenging to implement

Empirical/theoretical
background

- The data of the period in
which the model was created is
not considered up-to-date.

- Most tested model with
further studies / high empirical
support

- Strong theoretical
background

- Partially difficult to
implement

- Empirical support is
weak

- Strong theoretical
background

- Difficult and complex to
implement

Analysis techniques

- It is relatively primitive but

- Requires complex
analysis techniques

-Systematic and powerful
but difficult to implement

also easy to implement.
- Widespread application

As a result, all three culture models revealed the dimensions in which cultures can be
compared with each other. However, approaches involving different dimensions introduced by
these cultural models make it difficult to compare the results obtained and hinder the
development of research on cultural differences. Commonalities in national culture studies affect
their usability and possible validity, and positively influence understandings of the formation of
global business strategies that focus on diversity.

When these cultural dimensions are examined, although it is seen that they have
common themes with each other and they have reached some classifications close to each other
in terms of the numerical values they obtained as a result of the researches of Hofstede and
Trompenaars, they have different characteristics in many respects. When the researches are
evaluated in terms of different periods, the complexity of the dimensions and sampling methods
they deal with, their adequacy in terms of explaining today's world, their applicability to
different analysis levels and different research methods, it is seen that they differ more.

Other important issues valid for all three culture models are that the taxonomies created
to classify cultures are insufficient because national cultures are too complex to be classified
with such taxonomies. It is seen that such distinctions are still under the influence of positivism
in terms of research methods. Although it is aimed to reveal the cultural characteristics and
differences in different countries and the dimensions that will evaluate these differences, it is
concluded that these studies will be insufficient to reveal various cultural analyzes. For the
analysis of a multidimensional and complex subject such as culture, it is thought that the analysis
of culture from within, in other words, emic approaches should come to the fore.

Considering that cultural differences cannot be easily managed due to the complex
elements they contain, it is concluded that these classifications serve to marginalize to some
extent and to generalize in terms of evaluating cultural differences.
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When it is desired to explain the culture, which is an intricate structure by nature, studies
that want to simplify the phenomenon have partially succeeded in explaining it. Hofstede, which
is the most used model in the literature, needs to be increased to make it theoretically stronger.
The weakest point of the model is that it is too general and simple. This shows that studies on
this model should be retested with different methods and analysis techniques.

It can be considered as a positive side that the other two models have a strong theoretical
background and have a high potential to explain different levels of analysis. However, they are
not as successful as Hofstede's model in practice, and the complexity of measuring techniques to
be done correctly is among the weaknesses of the models and damage their practical aspects.
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